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Data in Many Forms... 
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available for some types of data. Direct access to 
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The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

fiqures not appropriate or not applica-
ble. 

- nil or, in this publication less than 
half unit expressed. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM (Ca-
nadian Socio-Economic Information Management 
System) via terminal, on computer printouts, 
or in machine readable form. For further 
information contact the CANSIM staff, Cur-
rent Economic Analysis Division, Statistics 
Canada, Ottawa, K1A 0Z8 (telephone 
613-995-7406), or the regional advisors at 
the Statistics Canada offices located across 
Canada.  
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Voici la siqnification des signes convention-
nels suivants utilisés dans les publications de 
.Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou, dans la présente publication, infé- 
rieur 	la moitié de lunité exprirnée. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur Ia statistique relatives au secret. 

NOTA 

Les chiffres ayant. rt < ir rind a. Ins t nt nnx fle 

correspondent pas toijiiir;. 

NOTE AU SUJET DE CAN.SI 

La banque de données jnlorinatisées de Statist i-
gum Canada CANSIM (Système canadien d'information 
socio-économique) fournit au public certaines sta-
tistiques actuelles et historiques stir les Ventes 
et stocks des qrands magasins (matrice no 112) et 
sur de nombreuses autres series, par le bisis dun 
terminal, d'iniprimés d'ordinateur ou de supports 
sous une forme lisible par une machine. Pour plus 
de renseiqnements, sadresser au personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (téléphone 
613-995-7406), nu aux cooseillers réqionaux des 
bureaux de Statistique Canada situés a travers le 

Canada. 
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The present txiiverse of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"Lst of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program of 
the Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, 
this concept is not used in the monthly sur-
ve, of department stores.) Under the "loca-
Lion" concept, department store data con-
tained in this publication exclude the ac-
tivities of other kinds of businesses which 
may be operated by the reporting department 
store firms. For example, non-department 
store locations are classified to the kinds 

f business most appropriate to their corn-
rmJity structure with the catalogue sales 
it tivity of department store organizations 
!ssified to the "General Merchandise 
res" kind of business category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department. (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to be a total-
ity; that is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firmes 	di 	grHnds nagasins 	uti- 
lisé 	aujourd'hui est 	fondé sur 	le recensement 	du 
commerce et des services 	de 	1971. La 	"Liste des 
organisations de grands magasins" est donnée b la 
fin de cette publication. 

Aux fins de cette publication, seules les ac-
tivités des "locaux d'affaires" reels des firmes 
de grands magasins sont étudiées; on peut ainsi 
faire appel au concept des "points de vente", qui 
est commun au recensement et au programme den-
quète courant de la Division du commerce et des 
services. (Le recensement mesure éqelement les 
activités des "établissements", toutefois cette 
unite d'observation n'est pas utilisée dana 
l'enquête mensuelle sur les grands rnagasins.) En 
vertu de Ia notion de "points de vente", les 
données sur les grands magasins présentées dans 
cette publication ne tiennent pas cornpte d'autres 
genres de commerce auxquels peuvent s'adonner les 
firrnes déclarantes. Ainsi, les points de vente 
gui ne répondent pas h la definition des grands 
rnagasins sont attribués a la catéqorie ccinrner-
ciale gui convient le mieux aux diverses rnarchan-
dises offertes; a titre d'exemple, les bureaux de 
vente par catalogue des sociétés de grands maga-
sins sont classes dans le genre de commerce 
"maqasins de marchandises diverses". 

Les affaires réalisées par les concessions 
établies dans les grands magasins sont, aux fins 
de la présente publication, considérées comme 
partie des affaires globales ds magasin oü sont 
établies les concessions. Cependant, les ventes 
d'un important rayon (ou niagasin) d'alimentation 
associé ne seront incluses gue si le rayon ou ma-
qasin fait partie intégrante de l'exploitation 
générale du grand magasin et n'est pas connu du 
public sous in norm different de celui cii grand 
rnagasin auquel ii est associé. Cette méthode se 
justifie du fait gue les spécialistes des etudes 
de marché et les urbanistes considërent comme un 
tout le grand magasin (gui constitue le plus im-
portant genre de grande surface au Canada) et les 
rayons de concessions; autrement dit, le grand 
magasin se présente sur le marché comme in eta-
blissement unique et non cornme un regroupement de 
petits magasins. 



Definitions 
	 Défini t ions 

I 	I ic'rif 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics. It must sell the 
following general lines of merchandise: 

Fnily clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
lingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dining 
room and/or living room and/or bedroom). At 
least 10% of the outlet's total sales must 
be derived from the furniture, appliance and 
home furnishings group. 

All other (misceilmeous). This category 
includes all commodities sold by the outlet 
but not shown ahove, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smallwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 
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Suivant Ia définitioii 	tat vt iQv ,  
un point de vents mu detail est un local d'affai-
res (habituellement un magasin) dont l'activité 
principale est la vente de marchandises et des 
services connexes mu grand public pour la consoin-
mation niénaqère ou personnelle. 

Grand magasin 

Liii point de vente mu detail est un grand maga-
sin s'il possède les caracteristiques suivantes: 

Vêtements pour Ia famille. Ce graupe comprend les 
articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes fil-
les; vêtements ile sport pour dames et jeunes fil-
les; fourrures; vêtements do bébés et d'enfants; 
vêtements de fillettes et d'adolescerites; linge-
rie et vêtements de nuit pour dames; sous-vête-
cents; chapeaux; has pour dames et Fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
les et enfants; vètements pour hommes; articles 
d'hahillement pour hommes; vêtements et articles 
d'habillement pour qarcons; chaussures pour horn-
mes et garcons. Nota: Le magasin doit tenir aj 
coins six des series mentionnées ci-dessus, dont 
au coins une doit être les vêtements ou articles 
d'habillement pour hommes et garçons. Au moms 
2010 des ventes globales du maqasin doivent se 
faire dans le groupe de vêtements pour la 
famille. 

Meubles, appareils et articles d'ameublement 
ménaqer. Ce qroupe cornprend les articles sum-
vants: literie et linge de maison; porcelaine et 
verrerie; articles d'ameublement menager; rneu-
bles, de bois ou rembourrés, pour salle de sé-
jour, salle b manger ou chambre b coucher; gros 
appareils, télévision, radio et musique; quin-
caillenie et articles de ménage. Nota: Le magasun 
dolt tenir mu coins qtre des series mentionnées 
ci-dessus, dont mu nrnns une dolt être des 
meubles (do bois ou rembourrés pour salle a 
manger et (ou) salle de séjour et (ou) charre 
coucher). Au mains 10 % des ventes globales du 
magasin doivent provenir du groupe des nieubles, 
appareils et articles d'ameublement ménager. 

Tous autres articles (divers). Cette catégorie 
comprend toutes les marchandises que tient le 
maqasin, mais qul ne figurent pas ci-dessus, 
telles que: articles de toilette, cosmétiques et 
niédicaments; appareils et fournitures photoqra-
phiques; tissus b la pièce; mercerie et menus ar-
ticles; bijouterie; articles de sport et valises; 
papeterie, livres et revues; et aliments. 



ist three different commodity lines with 
1. one of these lines representing more 

, 	in 50% of the total store sales. At least 
of the outlet's total sales must he 

Iived from the all other or miscellaneous 
iiups. 

Total net sales and receipts are defined 
as the total sales of new and used merchan-
dise and receipts from repairs, equipment 
rental, restaurant and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sales of goods owned by 
others and proprietors' withdrawals of qoods 
(at. retail) for personal use are included. 
Non-trading revenues, bad debts recovered 
and direct sales taxes are excluded. 

Stocks are defined as the selling value 
of inventory on hand at the end of the month 
or as at the end of the fiscal period fal-
lirig nearest the end of the calendar month. 

Accounts receivable are defined as cus-
toniers' accounts and notes receivable as at 
the end of the month, as well as all new 
credit granted durinq the month, less pay-
merits received. Accounts discounted with 
nrks, paper sold to sales finance compa-

Fur's, or amounts owing on account of 
,  r'dit-card plans, are excluded. Accounts 

i'ceivable used as security for bank loans 
ur, not considered as discounted if still 
rahle and are therefore included. 

Junior Department Stores are defined as 
retailing entities which sell the same wide 
rarge of goods (see department store defini-
tion) that are sold in the more traditional 
(major) department stores and are popularly 
described as discount operations. 

Methodology  

Nota: Le maqasin ckjit tenir au moms trois des 
series mentionnées ci-dessus, dont aucune ne doit 
représenter plus de 50% des ventes globales du 
maqasin. Au moms 10% des ventes glohales du 
magasin doivent provenir des groupes tous autres 
articles ou divers. 

Les ventes et recettes nettes totales sont 
définies comme le total des vontes de marchan-
dises neuves et usaqées et des recettes provenant 
de reparations, de location de materiel, de la 
vente de repas et d'autres services, moms les 
rendus, les rajustements et les remises. La va-
leur des reprises nest pas déduite. Les commis-
sions sur la vente de inarchandises appartenant h 
autrui et la valeur (au detail) des marchandises 
prélevées par le propriétaire pour son usage per-
sonnel sont comptées. Les recettes hors exploita-
tion, les recouvrements de niauvaises créances et 
les taxes de vente directes sont exclus. 

Les stocks englobent la valeur marchande des 
stocks détenus a la fin du mois ou de Ia période 
financière Ia plus rapprochée. 

Par comptes b recevoir on entend les comptes 
et billets b recevoir des clients la fin du 
mois, ainsi que de tout nouveaj credit consenti 
au cours du mois, moms les paiements reçus. Les 
comptes escomptés la banque, les titres vendus 
a des sociétés de fmnancement des ventes et les 
moritants dus en vertu d'i.ri régime de cartes de 
credit ne sont pas comptés. Les comptes h rece-
voir servant b garantir in emprunt bancaire ne 
sont pam considérés comme étant escomptés s'ils 
sont encore payables; Us sont donc mnclus. 

Les grands maqasins populaires sont définis 
comae étant des points de ventes au detail gui 
offre la même vaste gamrne d'articles (voir la 
definition d'un grand magasin) que les grands 
magasins traditionoels et qum sont généralement 
considérés comme des maqasins prix réduits. 

Méthodologie 

The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are esti-
mated when necessary, due only to late res-
ponse, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
ublished at the Canada level, are based 
Fly on the organizations which provide the 

rr'uired breakdown of sales. The percentage 

Le chiffre des ventes inensuelles, publlé pour 
le Canada, les provinces et les regions métropo-
litaines, est ét,abli en fonction de l'univers des 
sociétés de grands maqasins. Puisque l'on vise 
cheque niois un taux de réponse de 100%, la pu-
blication est habituellement retardée si une 
grande firme n'a pam fait parvenir ma declaration 
dens les délais prévus. Dens le cas d'une réponse 
tardive, 11 est possible de calculer in chiffre 
estimatif des ventes mensuelles grAce 6 une 
méthode d'imputation gui est unique h chaque 
firme. 

Le chiffre des ventes mensuelles par rayon pu-
hue pour le Canada n'est fondé que sur les fir-
mes qui présentent la ventilation requise des 
ventes. La repartition en pourcentage des ventes 
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distribut ions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stack values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sales ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding departments 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
puhlished at the Canada level, are based on 
a panel of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting. 

Data Reliability 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coveraqe error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
communication. 

par rayon obtenues auprès des firmes déclarantes 
est appliquée au chiffre mensuel des ventes tot-
les pour le pays afin d'établir ire estimal r,fl 

des ventes par rayon pour l'ensemble du Canadu. 

Le chiffre des stocks nnsue1s par rayon pu-
blié pour le Canada nest fondé que cur les fir-
mes qui présentent la ventilation requise des 
ventes et des stocks. Pour cheque rayon, le rap-
port des ventes aux stocks (calculé b partir des 
declarations des firmes) est appliqué a l'estima-
tion des ventes mensuelles afin de produire une 
estimation des stocks pour le Canada. 

Le chiffre des canptes a recevoir nEnsuel pour 
l'ensemble du pays provient des sociétés de 
grands magasins qul ont de tels comptes. Les don-
nées relatives aux enquêtés retardataires sont 
estimées comee suit: on calcule d'abord la varia-
tion en pourcentaqe des crxnptes a recevoir des 
firmes déclarantes, puis on Ia fait porter cur 
les chiffres du rrois précédent de la firme retar-
dataire. 

Fiabilité des données 

Erreurs non liées a l'échantillonnaq' 

L'enquête mensuelle sur les vn'i 
stocks des grands magasins porte sur tous h 
points de vente des sociétés de qrands magasins 
énumérées b la fin de cette publication. Ctant 
donnC qu'elle peut étre considérée comae om 

recensement exhaustif de la population observée, 
elle ne risque pas de compacter des erreurs 
d'échantillonnage. Par contre, même les données 
publiées dun recensement qui dénombre integrale-
ment b chaque mois l'ensemble des points de vente 
connus des grands maqasins peuvent étre entachées 
d'erreurs. Celles-ci, dites non liées b l'échan-
tillonnage, me retrouvent tent dans les recense-
ments que dans les enquêtes par échantillonnage. 
Elles mont dues un c*J plusieurs facteurs parmi 
icc suivants: 

I.e thaup couvert par l'enquête. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population visée. 

La réponse. Ici, l'erreur peut être attribuable a 
la conception du questionnaire et aux caracté-
ristiques de la question, b l'incapacité ou au 
refus de l'enqueté de fournir des renseignements 
exacts, h l'interprétation fautive des questions 
due a des problèmes d'ordre sémantique, ai aux 
variations, d'un interviewer b l'autre dans le 
mode de communication retenu, lorsqu'il s'a2t 
d'expliquer des qi.ientioris et 'interpreter d' 
r épo n s e 
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Nnui-response error. Some respondents may 
isp to answer questions, some are inable 

' 	respond, while others may be too late in 
ponding. Data for the non-responding 
ts can he imputed using the data from 
;I)onding units or some earlier data on the 

ion-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
ma) occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
recuire control so that their presence does 
not impair the use and interpretation of 
fire! results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de- 

ned to minimize different interprets- 
ns; detailed acceptance testing has been 
rried out for the different stages of 
iting and processing; and every possible 
ort has been made to reduce the non- 
iionse rate as well as the response 

burden. 

Non-sampling Error Measures  

La non-réponse. Certains eriguêtés refusent de 
répondre, tandis que d'autres en sont incapables 
et encore répondent trop Lard. Les données rela-
tives aux non-répondants peuvent être imputées a 
partir des chiffres fournis par les répondants Ou 

lTaide des statistiques antérieures sur les 
non-répondants, lorsque celles-ci existent. On ne 
connalt généralement pes l'importance de l'erreur 
d' imputation; celle-ci vane beaucoup selon les 
caractéristigues gui distinguent les répondants 
des non-répondants. Comme Ce type d'erreur prend 
hahituellement de l'ampleur a mesure gu'augmente 
le taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 

Le traitement. Lerreur peut me produire lors des 
diverses étapes du traitement, telles gue le co-
dage, lentrée, la verification, la pondération 
et la totalisation. 

Ii est difficile de mesurer les erreurs non 
liées b léchantillonnage. En outre, it feut les 
cerner de sorte qu'elles ne ruisent pas a l'uti-
lisation ou b l'interprétation des chifires défi-
nitifs. En ce qui concerne les estimations du 
present bulletin, tout a été mis en oeuvre afin 
de minimiser Ce genre d'erreurs. Ainsi, les 
points de vente des grands maqasins ont été défi-
nis avec beaucoup de precision; les questionnai-
res ont été conçus avec soin afin de réduire su 
minimum le nombre d'interprétations éventuelles; 
les diverses étapes de verification et de traite-
ment ont fait l'objet de contrôles d'acceptation 
détaillés; enfin, on na absolument rien negligé 
pour que le taux de non-réponse et le fardeau de 
réponse soient faibles. 

Estimation des erreurs non liées & l'échantillon- 
nags 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error. Two response 
measures are derived, namely, the response 
rate, which is a measure of the proportion 
of those isiits which have responded in time 
for inclusion in this publication and the 
response fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon 
actual reported data. 

The units used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the survey 
unit - the 10 provinces, the two territories 
and the four metropolitan areas in which a 
department store organization operates de-
partment store locations and (2) the organi-
iational unit - the department store firm 
company) themselves. For example, a depart-
sent store firm reporting for 20 stores in 
Ontario would be considered as one survey 

Parmi les erreurs non liées a l!éch antill on_ 
nage, on retrouve l'erreur de non-réponse. Le 
tableau explicatif I donne deux mesures de Is ré-
ponse gui aideront l'utilisateur a évaluer ce 
genre d'erreur. Le taux de réponse représente la 
proportion des mites gui ont répondu assez Let 
pour ètre incluses dans Ia présente publication. 
La fraction de réponse, par contre, est le taux 
de réponse des données, c'est--dire la propor-
Lion des chifires publiés gui est fondée sur des 
renseiqnements réellement déclarés. 

Les unites utilisées pour calculer le tux de 
réponse de l'enquête sur les ventes et les stocks 
des grands maqasins est fondée sur (1) les unites 
d'enquête - soit les 10 provinces, les deux ter-
ritoires et les guatre regions métropolitaines oi 
les sociétés de grands maqasins exploitent des 
points de vente et (2) les unites organisatiori-
nelles - les sociétés des grands magasins elles-
mêmes. Par exemple, me société de grands maqa-
sins qui produit une declaration pour 20 magasins 
en Ontario est considérée comme me msiité d'en- 
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unit and one organizational unit while a 
firm reporting for five stores in Vancouver, 
10 in British Columbia (excluding Vancouver) 
and two in Yukon would be considered as 
three survey units but only one organiza-
tional unit. 

The data variables under consideration 
for derivation of the response fraction are 
sales, stocks and accounts receivable. 

Text Table I gives the reliability of the 
survey data with respect to the non-response 
error. The response rate is given as the 
percentage of survey units and the corres-
ponding organizational units which have 
responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the published data 
which is based upon actual reported data 
submitted by department stores. For exanpie, 
a cell of 20 organizational units in which 
five respond for a particular month would 
have a response rate of 25% in terms of 
these units. If the five units represented 
$8 million out of a published estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered.  

quête et me unite orqanisationnelle alors qu'in 
firme dont In declaration porte sur cinq nnagasini 

Vancouver, 10 en Colombie-Britannique (saii' 
Vancouver) et deux au Yukon représente trois uni-
tés d'enquête mais seulement nine unite organisi-
tionnelle. 

Les variables dont ii faut tenir compte pour 
calculer la fraction de réponse sont les ventes, 
les stocks et les comptes recevoir. 

Le tableau explicatif I donne la fiabilité des 
données d'enquête en matière d'erreurs dues In 
non-réponse. Le taux de réponse représente le 
pourcentage des unites d'enquête et des unites 
organisationnelles correspondantes qui ont 
répondu assez tot pour être incluses dans le 
present bulletin. Par contre, la fraction de 
réponse constitue le pourcentage des données 
publiées gui sont fondées sur des renseignements 
effectivement déclarés par les grands magasins. 
Par exemple, le taux de réponse d'une cellule 
comportant 20 unites organisationnelles dont cinq 
répondent lors dun nois donné atteindrait 25%. 
Cependant, si les cinq unites représentent $8 
millions sur l'estimation publiée de $10 mil-
lions, la fraction de réponse s'élverait 'a 80%. 
Comme le taux de réponse aurait, b lul seul, 
tendance b déprécier la fiabilité de lestimation 
clans un tel cas, ii faudrait tenir cannpte des 
deux unites de nnpniir'. 

TEXT TABlE I. Measures of Relithi!ity, Department Stores, Canada, 1983 
March 

TABLEAU EXPLICAJIF I. Mesure de la fiilité, qrands maqasirns, Canada, 1983 
Mars 

Response rate 

Taux de réponse 

Response fraction 

Fraction de 
r é ponse 

Survey units 
	

Organ iz at ional 
units 

Unites d'en- 	Unites orga- 
quête 	nisat ionnel les 

per cent - pourcentage 

Monthly sales total - Ventes inensuelles 
totales 	 99.1 	95.7 	99.9 

Monthly sales by department - Verntes men- 
suelles par rayon 	 ... 	 56.5 	85.9 

Monthly stocks by department - Stocks men- 
suels par rayon 	 ... 	 39.1 	63.2 

Month-end accounts receivable - Comptes 
recevoir b In fin du rnois 	... 	 87.5 	98.7 
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Seasonal Adjustment 

lime series contain the elements essen- 
I ii to the description, explanation and 

ecastinq of the behaviour of an economic 
Inomenon: "They are statistical records of 

lire evolution of economic processes through 
tirne."(l) In using time series to observe 
economic activity, economists and statisti-
cirins have identified four characteristic 
behavioural components: the long-term move-
merit or trend, the cycle, the seasonal 
(vrrriations) and the irregular (fluctua-
tions). These movements are caused by var-
loris economic, natural or institutional fac-
tors. The seasonal variations occur periodi-
cally on a more or less regular basis over 
the course of the year as a result of sea-
sorial chanqes in weather, statutory holidays 
and other events which occur at fairly 
renular intervals and thus have a major 
impact on the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of super -
ior quality, Statistics Canada rises the 
X-11-ARIMA seasonal adjustment rrethod(2) to 
seasonally adjust its time series. This 

hod minimizes the impact of seasonal 
iiations on the series and essentially 
risists of adding one year of raw data onto 
i end of the original series before it is 
isonally adjusted per Se. The estimated 

1 r are derived from forecasts and back-
';ts using ARIMA (Autoregressive Integrated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA progrn 
uses primarily the ratio-to-moving average 
method to smooth the modified series and 
ohtin a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these 
operations have been repeated several 
times.(3) 

While seasonal adjustment permits a 
better understanding of the underlyinq 
trend-cycle of a series, the seasonally-ad-
justed series still contains an irregular 
component. Slight month-to-month variations 
in the seasonally adjusted series may be 

(1) "A Note on the Seasonal Adjustment of 
Economic Time Series," Canada Statis-
tical Review, August 1974. 

ii further information see the X-11-
AI1IMA Seasonal Adjustment Method, by 

tella Bee Dagum, Statistics Canada, 
:talogue 12-564E, Occasional. 

(5) See next page. 

Désaisonnalisation 

Les series temporelles ou chronoloqiques 
comportent les élérnents essentiels Ia descrip-
tion, l'explication et la prevision du comporte-
ment d'un phénomène écononiique. "Ce sont des 
dossiers statistiques de l'évolution des proces-
sus économiques dans le temps"(l). L'ohservation 
par les économistes et les statisticiens de 
l'activité économique & l'aide des series tripo-
relies a donc permis de distinquer quatre compo-
santes principales du ccmiportement des series 
teinporelles: la tendance h long terme aj trend, 
le mouvement cyclique, les variations saisonniè-
res et les fluctuations irréguliëres ou acciden-
telles. Ces rnouvernents sont causes par différents 
facteurs, soit éconorniques, naturels a, institu-
tionnels. Les variations saisonnières soot les 
fluctuations périodiques plus ou moms réqulières 
qui se produisent au cours d'une année en raison 
du cycle météorologique normal, des congés fixes 
et d'autres événements qui se répètent a inter-
valles asiec une certaine régularité pour influen-
cer de façon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'Avnl'jtion fondainentale d'un phénomne économi-
que et de produire we reilleure prediction, 
Statistique Canada rajuste les series temporelles 
au moyen de la méthode de désaisonnalisation 
X-11-ARMMI(2) afin de justernent minimiser l'im-
pact des variations saisonnières sur les series. 
Cette technique consiste essentiellesent h ajou-
ter we année de données brutes a chacunes des 
deux extrémités de la série initiale avant de 
procéder N Ia désaisonnalisation propremerit 
dite. Les données estirnatives proviennent 
d'extrapolations prospectives et retrospectives 
réalisées par des modèles ARMMI (modèles autoré-
qressifs ) moyennes mobiles intéqrées) du type 
Box-Jenkins. 

La partie X-11 du prograirme X-11-ARMMI faiL 
surtout appel a la méthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de Ia série 
modifiée et obtenir we estimation provisoire de 
la tendance-cycle, pour calculer les rapports de 
la série initiale (ajustée) aux estimations de la 
tendance-cycle et pour estirner les facteurs sai-
sonniers N partir de ces dits rapports. Les fac-
teurs saisonniers définitifs ne sont produits que 
lorsque ces cérat ions ont été exécutées a plu-
sieurs reprises(3). 

Bien que Ia désaisonnalisation permette de 
mieux canprendre la tendance-cycle fondamentale 
dune série, la série désaisonnalisée n'en con-
tient pas moms we canposante irrégulière. De 
légères variations d'un mois b l'autre dans la 
série désaisonnalisée peuvent n'être que de 

La désaisoninalisation des series temporelles 
économiques: quelqurrs rmnarques; tire a part 
de la Revue statistique du Canada, Aotit 1974. 
Pour plus anpie information voir La nthode 
de désaisonnalisation X-11-AF1MI, par Estella 
Bee Daguni, Statistique Canada, no. 12-564F au 
catalogue, hors série. 
Voir page suivante. 

xv 



simples mouvements irréguliers; pour avoir me 
meilleure idée de la tendance fondamentale, leo 
utilisateurs doivent donc examiner les sJieo 
désaisonnalisées dun certain nombre de mois. 

A cette fin, on retient l'usage des mnio 
dominance cyclique, ou I1X.(3) Ii s'ait ii plus 
petit nombre de mois pour lesquels in certain 
rapport devient et reste inférleur a l'unité; 
autrement dit, il s'agit de la période pendant 
laquelle le taux de variation moyen absolu de la 
tendance-cycle de la série désaisonnalisée est 
supérieur A eelui ne la canposante irrégulière. 
Le MDC peut être considéré comme le nombre de 
mois que dolt durer me variation de la série 
désaisonnalisée dans une direction donnée avant 
qu'on puisse être raisonnablement certain que la 
tendance-cycle de la série évolue dans la même 
direction. Ainsi, in tl)C peu élevé est souhaita-
ble pulsqu'il indique Ta presence d'une série 
lisse. L'appl.ication d'une moyenne mobile aux 
données désaisonnalisées de période égale au MDC 
tend a lisser les rrnuvements irréguliers pouvant 
dissimuler la tendance-cycle fondamentale. La 
méthode de la moyenne mobile du t{)C permet de 
réduire tous les genres de série a peu près au 
même niveau de lissage, queue que soit Ia taille 
de la composante irréguliëre dans la série mi-
tiale. 

Intimations en dollars constntn 

Inhtiir 	mItmri 
semble des ventes des qrands maqasi ms cit do I lors 
constants (tableau explicatif II), les estima-
tions des ventes relatives aux principaux groupes 
de départements sont dégonflées au moyen des 
indices imp1icites de prix appropriés fournis par 
la Division du produit industriel de Statistique 
Canada. Les estimations de ces groupes de rayons 
ainsi dégonflées mont par la suite totalisées 
pour produire l'estimation de l'ensemble des 
ventes des grands magasins en dollars constants. 
L'indice des prix qui est publié est in indice 
irnplicite obtenu en divisant le chiffre estimatif 
des ventes totales en dollars courants par l'es-
timation correspondante en dollars constants. 

simple irregular movements; to get a better 
idea of the underlying trend, then, users 
must examine several months of seasonally 
adjusted series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided.(3) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 
the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular com-
ponent. The MCD can be interpreted as the 
number of months over which a change in the 
seasonally adjusted series must move in a 
given direction before one can be reasonably 
certain that the trend-cycle of that series 
also has moved in the given direction. 
Clearly small MCD's are desirable and indi-
cative of a smooth series. Applying a moving 
average to the seasonally adjusted data of 
MCD length tends to smooth irregular move-
ments which may obscure the underlying 
trend-cycle. The MCD moving average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irregular component 
in the original series. 

roriut ont Doll r F ot imates 

I 	It 	i i 	I 	 riI 	I 	i 	I 

totai department 	store soles 	fm,xt. 	loble 
II), estimates of sales by department group 
are deflated using department group implicit 
price indicies supplied by the Industry 
Product Division of Statistics Canada. These 
deflated department group estimates are then 
totalled to give an estimate of total de-
partment store sales in constant dollars. 
The published price index is an implicit 
index calculated by dividing the total cur-
rent dollar sales estimate by the total 
constant dollar sales estimate. 

Data Confidentiality 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business(A). The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and 
rigorously controlled and regulated to 

See Tables 30 and 31. 
See Section 16 of the Statistics Act 
(Chapter 15), entitled "Secrecy". 

Confideritialité des donres 

La loi interdit a Statistique Canada tie diffu-
ser au grand public des données qui pourraient 
servir a identifier une entreprise w certaines 
de ses caractéristiques, sans avoir obtemi au 
préalable l'autorisation écrite de cette derni6-
re(4). Ainsi, le dévoilement de données suscepti-
bles tie révéler des renseignements précis sur 
l'activité d'une entreprise particulire est sys-
tématiquement contrôlé suivant de d]nlmmsmt mono 

Voir les tableaux 30 et 31. 
Voir larticle 16, intitulé 	erret, dtm nIm- 
pitre 15 de la Loi sur Ia statstique. 
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TEXT TABlE II. Department Store Monthly Sales, Current and Constant Dollar Estimates, 1981-1983 

IAIFJ\t! IXII hAul II. Ventes nEnsuelles des grands magasins, estimations en dollars courants et 
ronstants, 1981-1983 

Price 	Current 	Year/year 	Constant 1971 	Year/year 
index 	dollars 	per cent 	dollars 	per cent 

Period 
	 unadjusted 	change 	unadjusted 	change 

Période 	
Indice 	Dollars Variation en Dollars Variation en 
des 	courants pourcentaqe constants 1971 pourcentiP 
prix 	non-désaison- pour l'année non-désaison- pour 	l'annéo 

nalisés nalisés 

'000 '000 

1981 

January - Janvier 185.2 643,821 + 14.5 347,636 + 	4.0 
February - Février 189.3 568,767 + 9.1 300,458 - 	0.7 
March - Mars 190.0 688,718 + 11.3 362,483 + 	2.0 
April - Avril 192.1 793,595 + 16.0 413,116 + 	6.4 
May - Mai 193.5 822,881 + 7.1 425,261 - 	1.0 
June - Juin 193.3 835,934 + 211.8 432,454 + 	12.0 
July - 	Juillet 193.2 757,743 + 6.8 392,207 - 	1.5 
Auciust - Ao6t 195.2 786,492 + 7.5 402,915 - 	0.9 
September - Septembre 195.7 848,390 + 5.3 433,516 - 	2.6 
October - Octobre 198.1 892,549 + 8.3 450,555 - 	0.6 
November - Novembre 199.0 1,036,498 + 4.6 520,853 - 	3.1 
Iiember - Décembre 198.1 1,542,685 + 5.8 778,741 - 	1.7 

r - Année 194.3 10,218,073 + 9.1 5,260,195 + 	0.6 

1 982 r: 

January - Janvier 198.6 600,051 - 	6.8 302,140 - 	13.1 
February - Février 204.8 578,049 + 	1.6 282,250 - 	6.1 
March - Mars 204.1 694,137 + 	0.8 340,097 - 	6.2 
April - Avril 206.4 788,971 - 	0.6 382,253 - 	7.5 
May - Mai 208.5 813,933 - 	1.1 390,376 - 	8.2 
June - Juin 207.4 790,853 - 	5.4 381,318 - 	11.8 
July - Juillet 205.7 763,949 + 	0.8 371,390 - 	5.3 
August - AoOt 207.2 775,727 - 	1.4 374,386 - 	7.1 
September - Septembre 205.2 861,179 + 	1.5 419,678 - 	3.2 
October - Octobre 208.1 859,187 - 	3.7 412,872 - 	8.4 
November - Novembre 208.8 1,073,558 + 	3.6 514,156 - 	1.3 
December - Décembre 208.4 1,608,478 + 	4.3 771,822 - 	0.9 
Year - Année 206.5 10,208,072 - 	0.1 4,942,738 - 	6.0 

1983 

January - Janvier 	206.6 623,426 	+ 	3.9 301,755 	- 	0.1 
February - Février 	213.2 604,104 	+ 	4.5 283,351 	+ 	0.4 
March - Mars 	211.9 787,578 	+ 13.5 371,674 	+ 	9.3 
April - Avril 
May - Mai 

June - Juin 

July - Juillet 

August - AoOt 
plember - Septembre 
I uber - Oct obre 

\\omber  - Novembre 
'rember - Décembre 
ir - Année 
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prevent the publication or disclosure of any 
information deemed confidential. The rules 
regarding the confidentiality of parts of 
the results of merchandising surveys are 
therefore applied in such a way that no data 
are shown for cells (or statistical units) 
composed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
designated cell by entering an "X" in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without havinq to enter an "X" is to 
combine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in question can then 
simply be aqqregated and published in a less 
detailed, but still confidential, form. For 
example, in many cases the data for the 
Northwest Territories and the Yukon are 
included with the British Columbia data. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
cation and ultimately has little effect on 
the dissemination of merchandising survey 
results.  

strictes de telle sorte qu'aucun renseiqnement 
jugé secret ne soit publié ou divulgué. Lappli-
cation des régles sur le caractère secret d'une 
partie des résultats des enquêtes sur le commerce 
sétahlit doric de inanière a ce qu'aucune donnée 
ne soit révélée pour des cellules (ou unites 
statistiques) cnmposées de mains de trois compa-
gnies, ou encore de trois ou plus lorsgue cel-
les-ci soot dmninées par the ou deux compagnies. 
Par la suite U information concernant ces cellu-
les est dissirnulée en inscrivant iii X aux diffé-
rents postes visés dans la piiilication. 

Une autre façon de preserver le caractére con-
fidentiel de l'inforrriation sans pour autant avoir 
mettre des "X", consiste h grouper (consolider) 

pour certaines regions (ou certaines cellules) 
linformation dun niece paste. Ii suffit alors 
dagréqer les données visées et de les presenter 
sous une force mains détaillée mais qui respecte 
ma consigne de confidentialité. Par exernple dans 
bien des cas, les données relatives aux Territol-
res cki Nord-Ouest et dii Yukon soot incluses avec 
ccl les de la Colombie-Britannique. 

Ainsi, par l'application riqoureuse de ces 
régles, le caractère privé de l'information est 
préservé et n'affecte que tres marginalement en 
fin de compte la diffusion des résultats des 
enguêtes sur le commerce. 

[xp lariat ciry Net rn 
	 Notes exolicatives 

I he IErcentinji ,  C)I1(JeS in sal (h 

thia publication ore based on the total Id- 
lar volume of receipts for each of the per-
iods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e., those in operation 
in both of the periods being compared. 

The stock-sales ratias(5) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The metropolitan areas are census metro-
politan areas. 

The commodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the January issue of this 
publication. 

See Table 26. 
See Table 27.  

I cii var i at inni; dci; vent ci; en tinirrerit ii)C 	i 

née dons Ia présente pub licot ion cot moridée our 
la valeur totale des recettes pour chacune des 
périodes observées. Elle tient compte des cage-
sins gui ant ouvert leurs portes et de ceux gui 
les ant fermées; autrement dit, elle ne se limite 
pas aux magasins qui ant été exploités dens 
toutes les périodes en cause. 

On obtient les ratios stocks-ventes(5) en di-
visant la valeur marchande des stocks A la fin du 
mois par le chiffre des ventes pour le mois. 

On obtient les ratios ventes- stocks (6) en di-
visant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et 
en fin de maim. 

Les réqions métropolitaines correspondent aux 
regions métropolitaines du recensement. 

La liste de référence des merchandises, qui 
décrit en detail les produits de chactin des 40 
rayons présentés dans cette publication eat 
reproduite dans le n;irnCro (if,  janvier. 

Voir tableau 2. 
Voir tableau 27. 
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Revisions to department store sales and 
Jcks are published yearly in the March 

I ;ue of this publication. Revisions to 
rth.end accounts receivable are published 
a monthly basis. 

les chiffres révisés des ventes el des stocks 
des grands niagasins soot pubilés cheque année 
dens le numéro de mars du present bulletin. Les 
revisions aux ccxnptes recevoir en fin de mois 
soot apportées niensuellement. 

The nuner of shopping days that this 	 Le nanbre de jours canmerciaux sur lesquels 
publication is based on varies from month to 	soot bases les renseiqneninents présentés ici vane 
month. See Text Table III for the number of 	d'un mois b l'autre. Le tableau explicatif III 
shopping days the current publication is 	donne le nombre de jours pour la période la plus 
based on. 	 récente. 

TEXT TABLE III. Nunter of Shopping Days, by Month, 1982 and 1983 

IAUL[AIJ EXPLICAIIF III. Nombre de jours coinmerciaux, par mis, 1982 et. 1983 

1)R3 	 1982 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Nombre total Nombre de Nombre total Nornbre de 
de 	jours saniedis de jours sarnedis 
conrnerciaux conimerciaux 

uary - Janvier 25 4 25 5 
,bruary - Févnier 24 4 24 4 

Iirch - Mars 27 4 27 4 
iil 	- 	Avril 25 5 25 4 

Iv 	- Mel 25 4 26 5 
June - luin 26 4 26 4 
July - 	Juillet 25 5 26 5 
August - AoCit 26 4 26 4 
September - Septenibre 25 4 25 4 
October - Octobre 25 5 25 5 
November - Novernbre 26 4 26 4 
December - Décemhre 26 5 26 



Chart - 1 Graphique - 1 
Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada, 1981 - 1983 
Ventes des grands magasins, par mois, non désaisonnatisées et désaisonnalisées, Canada, 1981 - 1983 
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Graphique - 2 

Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1981 - 1983 
Stocks des grands magasins, par mois, non désaisonnalisés et désaisonnalisés, Canada, 1981 - 1983 
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Chart - 3 
, 	Department Store Sales and Total Retail Trade, by Month, Canada, 1981 - 1983 

Ventes des grands magasins et commerce de detail total, par mois, Canada, 1981 - 1983 
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Chart - 4 

Department Store Sales, Current and Constant (1971) Dollar Estimates. 1981 - 1983 
Ventes des grands magasins, estimations en dollars courants et constants (1971), 1981 - 1983 
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Chart - 5 	 Graphlque - 5 
Department Stores' Month-End Accounts Receivable, Canada, 1981 - 1983 
Montantà recevoir des grands magasins ala fin du mols, Canada, 1981 - 1983 
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Department Store Sales. Provincial Distribution by Type of Organization 

Ventes des grands magasins, distribution provinciale par genre d'organisations 
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Analysis of Monthly and Iuarterly Data 	Analyse des données mensuelles et trimestrielles 

March 	1983 department stores sales, 
seasonally adjusted, increased 4.9% over 
February 1983, to $928.4 million. Compared 
to the previous month, sales were higher in 
32 of the 40 departments surveyed, with the 
largest gains in stationary, books and saga-
ziries (+ 24.6 900, girls' and teenage girls' 
wear (+ 15.8%), and men's and boys' footwear 
(+ 15.7%) while the most notable decreases 
were in plumbing, heating and building mate-
rials (- 9.3%), draperies, curtains and 
furniture coverings (- 4.7%) and hardwares, 
paints, wallpaper, etc. (- 4.2%). 

En mars 1983, les ventes désaisrinnalisées des 
grands maqasins se sont accrues de 4.9% par rap-
port 6 celles de février 1983 pour atteindre 
$928.4 millions. Comparativement au mois précé-
dent, 32 des 40 rayons pour lesquels on recueille 
des données, ont enregistre des augnientations de 
ventes. On a constaté les accroissements des yen-
tes les plus significatifs pour les rayons de 
papeterie, livres et revues (+ 24.6%), de véte-
merits de fillettes et d'adolescentes (+ 15.8%) et 
de chaussures pour homrnes et garçons (+ 15.7%), 
tandis que les baisses de ventes les plus umpor-
tantes étaient attribuables ajx rayons de maté-
riel de plomberie, chauffage et construction 
(- 9.3%), de quincaillerie, peinture, papier ten-
ture, etc. (- 4.2%). 

Les ventes non désaisonnalisées de grands 
magasins ant enreqistré un qain de 13.5% par rap-
port au mois précédent pour se chiffrer 'a $787.6 
millions, soit la plus forte augmentation depuis 
juin 1981. Des 35 rayons pour lesquels on a rap-
porte des hausses de ventes, se soot les rayons 
de jouets et jeux (+ 38.5%), de papeterie, livres 
et revues (+ 34.9%), de services et travaux de 
reparation et de télévision, radio et musique 
(chacun des rayons enreqistrant + 30.4%) qui ont 
montré les hausses les plus remarquables. C'est 
toutefois le rayon des Fourrures (- 25.7%) qui a 
indiqué le recul des ventes le plus appreciable. 

En mars 1983, toutes les provinces ont enre-
gistre des augmentation de leurs ventes totales 
des grands magasins, variant de 1.0% aj Yukon et 
Territoires du Nord-Ouest è 30.4% en Nouvelle-
Ecosse. Les ventes me sont accrues dans les 10 
regions métropolitaines, les hausses variant de 
1.9% pour Calgary b 43.2% pour Halifax -Dartmouth. 

Les ventes des organisations de grands maga-
sins traditionnels ont totalisé $517.5 millions 
en mars 1983, soit 10.8% de plus que le mois 
correspondant l'année dernière, alors que celles 
des organisations de grands magasins populaires 
se mont établies $270.1 millions soit Lne 
hausse de 18.8%. 

Les ventes cumulatives pour le premier trimes-
tre de 1983 ont auqmenté de 7.6% par rapport la 
irrie période l'an passé, pour atteindre $2,015.1 

ions. 

Total department store sales for March 
1983, without adjustment for seasonal varia-
tions, jumped 13.5% over the same month last 
\ar to $787.6 million, the highest increase 
rice the month of June 1981. Among the 35 
rinrtments registering increased sales, the 
rqest increases were recorded in toys and 

.rr1rs (+ 38.5%), stationary, books and maga- 
rims (+ 34.9%), repairs and services and 

Lelvision, radio and music (each + 30.4%) 
with the most notable decrease reported in 
furs (- 25.7%). 

In March 1983 all provinces showed in-
creased department store sales compared to a 
year earlier, with gains ranging from 1.0 10' 

in the Yukon and Northwest Territories to 
30.4% in Nova Scotia. Of the 10 metropolitan 
areas covered by this survey, sales in-
creases ranged from a high of + 43.2% in 
HaLfax-Dartmouth to a low of ± 1.9% in 
Calgary. 

Total sales by major department store 
organizations increased 10.8% to total 
$517.5 million in March 1983, compared to 
the sane period last year, while junior 
department store organizations sales were 
18.6% higher, reaching $270.1 million. 

Cumulative sales for the first quarter of 
1983, increased 7.6% over the sane period a 
Pnr f rrI 1r 	[1511 	rrrsrFrii r9r]1i 	1 	miii 



The retail value of stocks held in March 
1983 by department store organizations, not 
seasonally adjusted, increased 9.7% compared 
to the same month a year earlier to $3,052.1 
million. The seasonally adjusted value of 
March 1983 total stocks was 8.2% higher than 
February 1983 at $3,253.5 million. 

In March 1983, there were 796 retail 
locations operated by department stores, 1 
store more than in February 1983 and 9 more 
than in March 1982. Of this number, 334 
stores were operated by major department 
store organizations and 462 by junior de-
partrnent store organizations as compared to 
338 and 449 locations respectively, in March 
1982. 

In relation to total retail trade, de-
partment store sales in March 1983 accounted 
for 9.7% of all retail sales in Canada, a 
slight increase compared to the 9.3% mea-
sured for the corresponding month last year. 

Analysis of Final 1982 Data 

Revised estimates of total department 
store sales for 1982 were $10,208.1 million 
in current dollars, compared to $10,218.1 
million for 1982, a decrease of 0.1 10'. Of 
this total the major department store orga-
nizations had sales of $6,589.9 million, 
down 1 .8% from 1981,   while revised junior 
department store organizations sales for 
1982 totalled $3,618.1 million, up 3.1% from 
1981. 

Revised totals of 1982 department store 
sales, deflated to offset the effect of in-
flation, decreased 6.010' from the previous 
year to $4,942.7 million in constant 1971 
dollars. 

La valeur des stocks maintenus an cours cii 
mois de mars 1983 par les organisations de grands 
maqasins, sans ajustements saisanniers, s'est 
élevée de 9.7% comparativement an mois correspon-
dant l'année dernière pour s'inscrire a $3,052.1 
millions. La valeur désaisonnalisée des stocks 
totaux pour mars 1983, a totalisé $3,253.5 mil-
lions soit 8.2% de plus qu'en février 1983. 

En mars 1983, on a dénombré 796 points de 
vente opérés par les grands magasins, soit 1 de 
plus qu'en février 1983 et 9 de plus gu'en mars 
1982. De ce nombre, 334 magasins étaient opérés 
par les organisations de grands magasins tradi-
tionnels et 462 par les organisations de grands 
magasins populaires comparativement b 338 et 449 
points de vente respectivement en mars 1982. 

Les ventes des grands maqasins ant représenté 
9.7% de l'ensemble des ventes au detail au Canada 
en mars 1983, soit urie léqëre augmentation par 
rapport an 9.390' mesuré pour le rrois correspondant 
l'an passé. 

Analyse des données finales de 1982 

Les estimations révisées des ventes totales 
des grands magasins en dollars criurants, ant 
reculé de 0.1% par rapport aux $10,218.1 mil-
lions enreqistrés en 1981 et se sont chiffrées 
$10,208.1 millions en 1982. De ce total, les 
ventes des organisations de grands magasins 
traditiannels ant contribué A $6,589.9 millions, 
soit une diminution de 1.8% par rapport b 1981 et 
les organisations de grands magasins populaires 
ant compté pour $3,618.1 millions pour ainsi 
s'accroitre de 3.1 90' par rapport 6 1981. 

Le total révisé des ventes an detail des 
grands magasins, déqonflé pour éliminer l'effet 
de l'inflation, a chute de 6.0% comparativement a 
l'année précédente pour se chiffrer $4,942.7 
millions en dollars constants de 1971 

xxvi 
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lAliLt 1. Department Store Pkinthly Sales, by Department., Cainda, 1982 and ll7 

1983 

.lwr,uarn 	February 	larch 	 March 	 Spril 	 May 	 Jane 	 July 

Department 

,la,-,vier 	Fdvrier 	Mars 	 Mars 	 Avril 	 Mai 	 Juin 	 Joillet 

No. 
thousands of dollars 

slItters Am dollars 

1 Women's aid misses' dresses, housedresses, 
aprons and uniforms 

2 Women's and misses' coats and suits 

3 Women's and misses' sportswear 
4 Furs 
5 Infants' and ch,ilulren's tear and nuirsoru 

ego ip000t 

6 0.rls' and teenags girls' aeer 
7 Lingerie and ,avson's sleepaear 
3 lot teat,' apparel 
9 Millinery 

10 Women's and girls' hosiery 

TI Women's and girls' glsues. mitts and 
accessories 

12 Women's, misses' and children's footwear 

Ti 

1 	 oDd Ohul 	 d: nO pi uduils 
18 Toiletries, cosmetics aid drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and domestics 
22 Sinaliwitres and rations 
29 China and glassware 
24 Floor ciuverings 
25 Draperies, curtains and furniture coo-

erirsjs 

26 Lanps, pictures, sirrors and all other 
hone furnishings 

27 Furniture 
28 Major appiianca 
29 Felesision, rails and rrnisic 
30 Housewares and small electrical appliances 

31 Hardware, paints, wallpaper, etc. 

32 Pluadong, heating and building n,aterio'u 

33 Jeaellery 
34 lops and garea 
35 Sporting upods and luggage 

8,000 ' 1 ,881 13,471 13,746 17,584 21,0136 17,781 35,449 

10,723 10,458 15,580 14,241 36,411 7,272 5,606 6,852 

28,150 33,825 46,361 39.536 45,783 51,250 43,753 42,244 
4,549 3,129 2,185 2,941 677 590 598 1,743 

16,675 16,265 21,393 19,453 23,968 21,779 19,955 20.556 

8,145 10,262 17,871 15,202 16,877 15,663 13,791 13,197 
10,209 11,139 13,859 12.321 15,061 16,230 34,973 15,374 
7,304 6,903 9,839 8,469 9,804 10,047 9,783 9,309 
1,248 1,014 9 96 932 1,171 977 899 938 
8,084 7,388 10,198 8,683 30,266 9,312 8,232 6,878 

8,462 8,016 11,913 10,656 12,745 12,531 10,828 9,478 

13,364 13,026 21,320 19,390 24,847 24,920 21,959 17,549 

712, 229 711,1172 93.1295 91.825 32,784 32.092 14.8 1 f 74,' 

1)1 50, 247 Th.115L1 2U,i5 59,)? 7,01 oS,sl? 54,754 
37,316 37,530 44,194 98,109 41,137 80,356 40,376 40,718 

9,243 8,365 10,481 9,819 11,148 11,072 13,662 13,725 
3,456 3,554 4,753 4,918 4,744 8,574 4,032 3,587 

28,304 16,064 22,030 18,489 20,173 21,348 24,821 76,568 
9,028 7,082 7,893 7,393 7,703 6,340 6,492 6,864 
7,526 8,433 11,208 9,529 9,952 10,871 9,511 10,006 
9,401 9,453 13,007 11,823 11,792 11,359 11,545 11,687 

10,267 10,307 13,881 13,640 14,920 14,650 15,852 15,151 

6,757 5,517 8,098 7,016 6,769 7,346 7,114 7,634 

38,131 30,277 42,496 95,730 36,501 40,673 39,620 43,652 
33,665 27,750 36,223 31,389 31,587 32,570 35,561 41,539 
35,11.2 28,086 37,9112 29,059 28,069 75,112 27,431 30,261 
25,485 29,189 27,641 24,129 29,433 32,109 30,958 32,524 

17,735 16,407 21,138 20,559 26,241 35,738 30,697 26,756 

7,215 7,741 8.596 7,781 10,662 12,883 10,981 11,770 

9,595 11,087 15,406 15,400 16,773 18,061 17,438 16,692 
8,046 9,298 19,446 9,707 14,1134 11,815 32,317 13,444 

18,1164 14,512 20,091 20,992 28,020 35,171 36,284 31,763 

36 	Stationery, books and magazines 19,259 19,368 24,920 18,473 20,075 19,706 20.582 19,92' 

37 	Gasslirie, 	oil, 	aito accessories, 	repairs 12,734 11,080 15,085 15,196 18,347 17,781 38,018 18,472 

and supplies 
38 	Heals and lunches 18,021 16,954 20,384 20,074 19,498 19,119 19,656 19,6' 

79 	Repairs and services 7,767 8,193 10,091 7,736 7,771 7,424 7,121 6,8" 

40 	All other departments 20,555 20,302 26,262 22,305 29,608 37,858 91,801 27,91 

41 	TOTAL ALL [tPARTN9S 623,426 604,104 787,570 694,137 788,971 013,933 790,853 763,949 



MW 

P I Ml 1. Vent en wensuel lea dos qr.da meqnsina, per r,on, Canada, 1982 at 1983 

- 	bar at inn 

t September October tinuensher December llarch/ March 
rebruary 1983/1982 Rayon 1991 

SoOt Soptemnbre Octobre Novembre DAceobre Mars! Mars 
tévrier 1383/1982 
1963 

t,ouaanda or dollars per cent 

ailliers do dollars 1xiurcentie 

14,718 16,227 15,276 18,151 23,253 • 36.7 - 	2,0 lobes, 	robes lIe 	sènmie, 	tdoliers at 	ill- 	1 
toreen your damesor 	je.nes f II len 

16,926 17,649 27,113 25,071 22,116 * 49.0 a 	9,4 Monteais 	at tailleura 	pour 	dunes at jennies 	2 
filles 

45,799 57,256 44,246 51,645 69,090 • 	37.1 • 	17.3 Vétonents sport pour dates at jeunes titles 
1,743 2,674 4,132 5,917 6,303 - 30.2 - 	25.7 Fourrures 	 4 

25,308 24,475 25,038 27,165 37,027 -c 	31.5 * 	10.17 V#tnert, pour hèbds et 	ertFants at articles 	5 
do chorbres d'enfants 

27,911 18,703 14,990 19,628 26,576 .- 	74.1 • 	17.6 Vèteaonts do fillettes at d'aioleunentes 	6 
13,058 16,874 16,919 25,027 45,884 • 28.4 • 	12.5 Lurerie at vhtasents do rout pour dames 	7 
9,336 10,658 8,922 10,595 14,406 • 42.5 n 	16.2 Stus-vAtesents 	 It 

978 1,584 2,393 3,504 4,528 - 	1.8 • 	9.2 Chapeaus 	 9 
8,178 12,646 11,810 13,049 18,176 * 38.0 • 	17.4 Ban pour lIsten at fillettes 	 10 

10,543 15,644 15,526 22,465 36,331 a 48.6 * 	11.8 boots, recufles at articles do parure pour 	Ii 
dates at 	fi] lettes 

22,023 28,574 26,119 31,052 30,873 a 63.7 a 	10.0 Chaussures pour dames, 	jeunes titles at 	12 
enf ants 

u7 38,629 16,368 50,614 66,262 a 65.0 a 	3.8 Vêteesvts pair hot05 	 13 
I 39,796 37,995 57,627 110,234 • 46.2 • 24.3 Articles d'hunilleeent pour 	hO.srnF5 	 14 

11,931 11,555 16,678 24,027 66.5 a 	19.6 Vêtaeents at 	articles d'hthilleaent pour 	15 

p qarçonis 

17,166 15,228 20,556 24,274 • 60.6 24.9 Claussures pour flosses at qarçons 	 16 
2 49,303 54,758 67,525 81,194 - 	3.6 10.7 Prodoits alimenteires et ronneses 	 17 

.111 41,750 45,954 56,485 110,167 • 17.6 a 15.8 Articles do toilette, rosnaêtiques et mAdi- 	18 
crests 

13,203 32,750 12.113 15,643 32,585 a 25.3 a 	6.7 Appareils at 	fournilures pInotogrhiques 	19 
4,435 5,491 5,524 5.561 4,666 a 33.7 - 	3.4 lissus b to pièce 	 211 

24,417 28,310 25,651 27,882 43,982 • 	37,1 • 	19,2 Literie at 	linqe de naiaon 	 21 
7,698 10,608 9,814 10,960 12,620 a 	11.4 a 	6.7 Mews articles 	 02 
9,216 12,425 10,762 16,440 35,009 * 32.9 * 	17.6 Porcelair,e at verrerie 	 23 

10,399 11,558 17,841 14,117 11,645 * 	37.6 a 10.0 Revéteinents do pianr' 'r 	 24 
13,148 13,458 14,406 16,323 18,340 a 	36.7 • 	1.8 lentures, 	rudeaus at hnusses 	 25 

7,202 8,516 8,908 32,727 21,327 n 	45.8 a 	15.4 Lanpes, tatileaun, miroirs et antres articles 	26 
d'ameublssent poor 	is asiaon 

35,421 38,375 39,213 40,459 42,085 n 	40.4 • 	111.9 Meitiles 	 27 
32,355 18,400 40,446 42,786 43,480 • 	311.5 • 	15.4 bros appareils m6nagers 	 28 
30,750 42,890 77,668 50,778 80,007 • 34.9 • 30.6 IélAaision, 	radio at musique 	 29 
30.419 31,966 35,420 43,025 79,674 - 	5.5 a 14.6 Articles do adaa3e at petits appareils 81cc- 	30 

t r uqies 

22,921 23,160 27,832 25,196 75,505 i 	29.8 a 	2.8 Quincaillerie, 	pointure, papier-tentore, 	31 
etc. 

8,851 9,471 113,139 10,733 12,214 a 	11.0 + 	16.5 Materiel de pladierue, 	cttasftaqe at cons- 	32 
truct ion 

15,875 21,379 17,987 27,917 65,752 a 39.0 -- Bijoaterie 	 37 
12,188 12,368 20,875 48,461 60,677 • 44.6 + 38.5 Jouets at jeus 	 38 
23,750 23,490 20,627 27,706 50,879 a 38.4 - 	4.3 Articles lIe sport at valises 	 75 

27,685 	27,369 22,381 32,892 68,147 n 	28.7 a 34.9 Papeterie, 	lisres et revues 	 36 
74 	15,262 19,495 22,207 22,701 • 36.1 - 	0.7 Lssence, huile, 	accessoires d'a.ntonrnbule, 	37 

rAparat ion 	at 	fourniti.jes 
19,986 20,067 23,939 32,413 * 20.2 • 	1.5 Repos at casse-rroCites 	 78 
7,409 8,984 11,509 13,405 a 25.2 a 30.4 Services at travaus lIe reparation 	 39 

1 	25,400 27,134 2R,t4 O,q'fl * 29.4 a 	17.7 Tons aitres rayon 	 At) 

/1 	177 	861,119 859,187 1,073,558 1,608,478 * 30.4 e 13.5 T0T, TOM RAVONS 	 41 



TA&3I 2. lpartweot Store PnthIy Sales, Semionally Adjusted, by Dapartmerrt, Cm'rmiii, 1982 and 1981 

3131 

January 1 	February 1 	March 	 March 	 April 	 May 	 Jome 

Department 

Jaovserr 	I6orier 1 	liars 	 Mars 	 lord 	 Join 

So. 
thousands of dollars 

milliers de dollars 

I 	Women's and misses' dresses, housedresses, 14,131 15,198 15,566 15,775 15,947 16,139 15,694 

aprons mid ijiiforms 
2 	Women's and ml8ses' coats and suits 14,489 14,848 15,034 16,357 14,726 13.902 13,743 

3 	Women's and misses' sportswear 47,558 52,614 52,261 45,015 45,730 47,092 45,011 

4 	furs 2,844 2,872 2,827 3,608 2,865 3,207 3,010 

5 	Infants' 	and cl,ildren's wear and nursery 24,337 23,921 24,655 22,643 23,285 23,561 22,627 

equipment 

6 	Girls' 	and teenage girls' wear 16,326 16,585 19,208 16,471 16,648 16,890 15,919 

7 	tinqerie and women's sleepwear 18,785 18,558 18,861 16,952 17,594 17,104 17,167 

8 	Intimate apparel 9,707 9,798 10,348 9,065 9,203 9,325 8,846 

9 	Millinery 1,690 1,781 1,711 1,557 1,596 1,583 1,515 

10 	Women's and girls' 	hosiery 10,141 111,280 10,967 9,406 9,587 9,663 9,724 

11 	Warren's and girls' 	gloves, mitts and 14,824 14,328 15,459 13,967 14,349 14,102 13,435 

accessories 
12 	Warren's, misses' 	and children's footwear 22,540 23,396 23,283 21,642 22,621 23,751 22,663 

II 	Men's 	rlothlriq 33,241 33,802 36,418 35,137 35,775 36,483 

I 
1/ 	t7,IlUdIl€I )/,IIj.A ),-.,! hi,;-.-) 5,, -, .1 

18 	loiletries, 	cosmetics and drugs 49,914 49,928 51,807 45,049 45,609 44,362 45,923 

19 	Photographic equipment and supplies 13,569 14,115 14,264 13,600 13,753 13,208 13,653 

20 	Piece goods 4,179 4,147 4,287 4,500 4,475 6,566 6,443 

21 	Linens and domestics 27,485 26,588 28,042 24,676 24,126 23,834 25,882 

22 	Serallusres and notions 8,512 8,369 8,603 8,115 8,392 8,302 8,487 

23 	China and glassware 11,784 13,897 16,421 12,729 12,666 12,384 11,515 

24 	floor coserinqs 11,671 11,499 12,990 11,851 11,763 11,339 11,789 

25 	Draperies, curtains and furniture coy- 13,934 15,198 14,479 14,406 14,079 14,268 14,579 

er ings 

26 	tar'rps, 	pictures, mirrors arid all other 9,078 8,578 9,710 8,555 8,083 8,757 8,710 
home furnishingo 

27 	furniture 39,614 39,8115 64,030 37,761 39,380 38,266 37,940 

28 	Major appliances 36,204 38,211 39,775 36,851 34,740 33,312 34,591 

29 	Television, 	radio and rusic 39,857 40,522 43,772 33,1346 35,375 33,896 36,106 

30 	Housewares and small electrical appliances 37,366 39,460 37,807 33,229 34,137 33,637 34,562 

31 	Hardware, paints, wallpaper, etc. 24,529 24,300 26,413 26,236 25,285 28,811 26,470 

32 	Plumbing, heating and building materials 10,650 11,066 10,034 8,913 9,401 10,284 9,229 

33 	.leaellery 21,132 21 9 124 21,294 21,797 21,290 20,650 20,480 

34 	lOps and gases 23,283 24,034 27,430 19,657 20,859 19,981 21,358 

35 	Sporting goods and luggage 25,288 25,712 27,677 28,947 77,813 30,445 29,264 

36 	Stationery, books and magazines 26,292 27,449 33,459 24,852 25,288 24,677 25,4813 
37 	Gasoline, oil, 	arito accessories, 	repairs 17,265 16,269 17,028 17,937 17,416 18,064 17,741 

and supplies 
38 	Meals and lunches 21,168 20,986 20,920 20,818 20,496 20,202 20.ih.. 

39 	flepairs and services 9,267 10,150 10,372 8,059 8,186 7,932 
40 	All other departments 29,940 29,600 31,013 26,822 26,557 28,352 28,i. 

41 	TOTAL ALL DEPARTMENTS 865,148 884,731 928,419 828,195 841,072 848,839 842,16)) 

Each department, including the "Total all departments", has been adjusted separately. Therefore, the sun of the departuiarnts will not equal the 
"Total all departments". 



I All 2. Ventes mmuelleq des grinds uvaqosins, dèsoisonnalisóes, per rayon, Oiviarlo, 1982 at 1983(1) 

Change - Var ial Inn 

Auquat 	September 	October 	November 	December 	March! 
February 	 Rayon 
1983 

iuillet 	AnOt 	 Septembre 	Octobre 	Noven*,re 	DCcembre 	Mars! 
fAnner 
1983 

No 

lhouso,,de or dollars 	 per CCI1I 

n.illiera de dollars 	 pourcenta)e 

15,672 16,056 16,052 16,124 16,607 16,709 • 	2.4 Robes, robes de mAnage, tabliers at iria- 1 
larsen pour doses at ,jeunes lilies 

14,357 15,166 13,751 13,959 16,531 14,111 • 	1.3 Manteaux at Lailleurs pour daoss et 	jeijies 
hI lea 

45,983 45,511 45,353 43,122 44,475 46,435 - 	0.7 Vêleesiits sport 	pour diais at 	Jeules lilIes 3 

3,353 2,168 2,799 5,154 3,153 2,661 - 	1.6 lnairr,,res 4 

22,438 24,183 22,348 22,610 23,068 21,259 3.1 V8tejrsrils pour bAbes et enlai -its at articlea S 
de chanbres 0' enf ants 

16,078 16,210 15,796 15,473 16,227 16,721 • 	15.6 VAtosents da 	f,ll,'ttev at dirmniemcentes 6 

16,764 17,861 113,020 8,209 17,777 17,801 a. 	1,6 Linqerie at vCteaants de null pour dos,s 7 

9,248 9,7111 10,096 9,921 31,509 10,161 * 	5.6 Sais-vètment5 
1,572 1,642 1,679 1,581 1,701 1,725 - 	1.9 Ctlapeaus 9 
9,639 10,173 10,759 10,474 17,128 13,704 * 	6.7 8as pour danma at 	rilettes 10 

13,671 14,111 34,434 14,700 14,91)7 14,783 * 	7.9 Cents, iroufles at articles de parure pour 11 
dallas at 	fillette.s 

27,466 22,482 22,750 21738 24,598 22,882 - 	0.5 Chaussures yasir 	dans, 	jeales (ii las at 12 
pntant 5 

.00 34,026 35,024 32,912 35,017 94,576 7.8 VCtoneats pour homnn 13 
iH .,iI'i'i1 117 1t 	il 	''I 	1,,1,171r...,rit 	rut 	h,eoie 71 

4'. '  1 9q 1;L 1, Iii 44,1.11') *3,iIil I', 10 • 	3.0 . 	 , 	r,i0I 	p.. 

c orients 
13,391 11,565 11,681 13,657 13,591 13,602 * 	1.1 Appareils at 	fournitures photoqrayliiques 19 

8,653 4,759 4,727 4,623 4,591 4,857 3.4 Tissum 8 Is pièce 20 

24,062 25,317 25,279 25,598 25,924 26,751 * 	5 • 5 Literie at 	liraje de oaiaon 21 

6,158 8,777 8,826 8,576 9,095 8,491 • 	2.8 Ilerais 	articles 22 
12,127 12,499 12,647 12,7731 12,014 12,561 * 	3.11 Porceisise et verrerle 23 
1,468 17,741; 11,117 17.843 13,501 31,196 • 	13.0 Renëteesnts de planther 24 

3,483 13,892 13,124 13,611 14,402 15,668 - 	4.7 lenturas, 	rideaus at housses 2" 

8,652 8,725 8,661 9,122 9,163 9,294 • 	13.2 Laspes, 	tdeleao, 	mirours at a.tres articles 26 
ii' ase.ibiasent 	pour 	Ia ,snlaon 

16,196 36,988 36,888 39,663 38,800 40,930 • 10.6 Meidiles 27 
13,929 33,432 35,526 37,368 42,068 38,009 • 	4.1 Gros aipareils mAnagers 28 
5,350 35,610 38,222 36,677 38,252 38,184 • 	8.0 lAlAnisin, 	radio at 	rs.slque 29 

11,467 34,621 34,655 38,123 34,963 35,896 - 	4.2 Articles its mAne et petits appareils Alec- 30 
Lriques 

25,849 25,912 24,870 25,741 25,158 25,164 • 	8.7 Quincaillerie, 	peinture, payier-tentore, 31 
etc. 

10,277 9,522 9,627 9,142 10,180 12,085 - 	9.3 Materiel de plonerie, chailfage at coos- 32 
ruc tan 

22,012 21,288 21,284 21,690 20,174 21,202 • 	0.8 BIjaitere 33 

20,429 20,770 20,576 20,847 18,941 21,254 • 	14.1 3ouets at jeus 38 

28,051 27,951 27,915 26,240 25,905 26,233 * 	7.6 Articles de sport et valises 35 

75,754 26,101 25,600 25,839 26,065 28,119 • 28.6 Papeterie, 	hares at revues 36 
11.129 17,223 17,084 16,541 17,410 16,424 ,. 	4.7 Issence, 	huile, 	aecesenires d'autsnobale, 37 

rCparat son at 	faurnitures 
.115 20,336 00,707 19,945 21,236 22,091 - 	0.3 Repay p3 rasse-craltes 38 
.1176 7,666 7,745 8,301 6,564 10,128 a 	2.2 Services it 	treason 	it' 	riparat Inn 39 
.90 , 	

1 ,862 

28,849 29,837 30,129 29,896 30,492 4.8 bus ait ten rey005 40 

850,107 850,465 850,416 065,697 676,476 * 	4.9 103111, 	lOIS RAYDNS 41 

heque rayon, 	incliant "Total, bus rapine", a Ate ajuatC indlvidueileeient. in cansAquence, Ia assure des royans ne correspond pan a. "Total, two 
tea one". 
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TABtE 3. Total Department Store Monthly Sales, by Province, 1982 and 1983 

1983 	 1982 1  

January 	February 	March 	March 	April 	May 	June 	July 

Province 

Janvier 	Février 	Mars 	Mars 	Avril 	Hal 	Juin 	Juillet 

No. 

thousands of dollars - milliers de dollars 

1 Newfoundland 5,973 6,167 9,133 7,660 9,298 10,060 9,668 9,433 

2 Prince Edward Island 4,088 3,308 4,039 3,744 4,285 4,446 4,797 6,030 

3 Nova Scotia 15,152 14,552 21,368 16,382 20,455 20,369 20,303 19,946 

4 New Brunswick 11,285 11,429 15,670 13,040 16,625 17,813 17,440 16,853 

5 Quebec 113,689 105,666 137,559 118,529 145,398 151,875 135,940 134,696 

6 Ontario 220,389 209,538 273,189 241,382 275,261 289,219 277,394 268,605 

7 Manitoba 30,338 30,908 43,142 37,860 43,247 43,038 40,902 41,294 

8 Saskatchewan 18,851 18,137 25,262 19,564 22,876 23,277 22,476 22,961 

9 Alberta 92,346 92,023 117,900 107,825 117,352 118,905 121,211 111,068 

10 British Columbia 109,447 110,510 137,672 125,533 131,572 131,994 137,502 130. 

11 Yukon and Northwest 1,868 1,866 2,645 2,620 2,602 2,938 3,220 2. 

Territories 

12 CANADA 623,426 604,104 787,578 694,137 788,971 813,933 790,853 763,949 

TABLE 4. Total Department Store Monthly Sales, by Selected MetropQlit1 Area, 1982 and 1983 

1983 	 1982r 

January 	rebruary 	March 	March 	April 	May 	June 	July 

Selected metropolitan 
areas 

Janvier 	Uévrier 	Mars 	Mars 	Avril 	Mai 	Juin 	Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Calgary 35,506 35,568 45,673 44,827 47,244 47,713 48,110 44,318 

2 Edmonton 42,323 41,986 53,130 47,049 54,107 54,417 54,215 49,535 

3 Halifax-Dartmouth 8,865 8,301 12,425 8,677 11,094 10,412 10,004 9,595 

4 Hanilton 16,494 15,417 20,012 18,354 21,197 21,757 20,499 19,866 

5 Montreal 69,878 64,081 81,508 72,444 88,836 89,527 79,362 78,723 

6 Ottawa-Hull 27,571 24,135 34,541 28,509 33,061 34,977 32,654 31,017 

7 Quebec City 15,486 13,658 19,417 15,388 18,963 21,038 19,196 18,411 

8 Toronto 91,876 86,317 110,184 101,208 111,484 113,817 110,588 106,484 

9 Vancouver 66,859 67,579 82,773 77,183 78,807 80,477 80,841 76,335 

10 Winnipeg 27,586 28,058 39,236 34,351 39,272 38,966 36,918 37,372 

I 
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[dO IAU 3. Total des ventes nnstjeiles des qr&ds maqasins, par province, 1982 et 1983 

Change - Variation 

August Sept ember October November December March/ March 
February 1983/1982 
1983 Province 

AoOt Septembre Octobre Novembre Décembre Mai-s/ Mars 
février 1983/1982 
1983 

No 
tisands of dollars - milliers 	Pc dollars 

10,021 9,903 11,067 13,775 19,875 + 48.1 + 	19.2 Terre-Neuvn 1 

5,098 5,230 5,087 6,019 9,477 + 22.1 + 	7.9 tle-do-Prinre--dojard 2 

21.808 22,345 23,885 32,319 51,652 + 46.9 + 30.4 Nouvelle-cosse 3 

16.964 17,601 19,217 25,692 36,671 + 	37.1 + 20.2 Nouveau-Arunawick 4 

142.459 148,921 154,748 178,929 280,436 + 30.2 + 	16.1 Québec 5 

272,438 305,940 302,675 387,576 598,421 + 30.4 + 	13.2 Ontario 6 

40,344 46,588 44,257 57,953 80,873 + 39.6 + 	14.0 Manitoba 7 

22,792 25,635 25,662 34,468 47,067 + 39.5 + 	29.1 Saskatchewan 8 

114,077 125,582 127,275 158,132 218,739 + 28.1 + 	9.3 Alberta 9 

.585 150,477 142,202 175,741 260,278 + 24.6 + 	9.7 Colombie-Britannjque 10 

, 	 541 2,958 3,112 2,954 4,990 + 	41.7 • 	1.0 Yukon ci 	Ivr. 	lerritoires 11 
du 	No rd-Pie; 

/1,727 861,179 859,187 1,073,558 1,608,478 + 30.4 + 13.5 CANADA 12 

FAIIL.EAU 4. Total des ventes niinsuelles des qrds maqasins, par certaines zones métrolitaines, 1982 et 1983 

1982r 
Change - Variation 

Augu3t September October November December March! March 
february 1983/1982 Certaines zones 
1983 métropolitaines 

AoCit Septembre Octobre Novembre Décembre Mars! Mars 
février 1983/1982 
1983 

thousands of dollars - milliers de dollars 
No 

43,635 49,280 49,690 61,436 84,142 + 28.4 + 	1.9 Calgary 1 

52,992 57,361 57,129 70,906 97,287 + 26.5 + 12.9 Edmonton 2 

10,970 12,820 13,419 17,887 27,008 + 49.7 + 43.2 Halifax-Dartmouth 3 

19,'83 22,582 22,156 28,415 46,239 + 29.8 + 	9.0 Hamilton 4 

83,891 91,718 93,741 108,605 171,021 + 27.2 + 	12.5 Montréal 5 

.122 37,009 37,657 44,801 66,060 + 43.1 + 21.2 Otta'ia-Hull 6 

' 	.05 20,783 21,461 25,300 36,127 + 42.2 + 26.2 Ville de Québec 7 

,75 126,985 121,498 156,241 242,771 + 27.7 + 	8.9 Toronto 8 

74,222 91,441 85,071 105,425 156,001 + 22.5 + 	7.2 Vancoiver 9 

36,432 42,384 40,028 52,572 72,593 + 39.8 + 	14.2 Winnipeg 10 
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TABlE 	5. Major Department Store Monthly Sales, 	by Province, 	1982 and 1983 

1983 

January February March March April May June July 

Province 

Janvier Février Mars Mars Avril Mj Juin Juillet 

No. 
thousands or dollars - 	railliers 	de dollars 

1 Newfoundland a a a x a a a a 

2 Prince Edward Island a a a a a x a x 

3 Nova Scotia 5,561 5,025 6,674 a a a x a 

4 New Brunswick a a a a a a a a 

s quebec 63,028 59,932 78,757 68,858 81,067 83,139 74,079 73,714 

6 Ontario 139,304 130,111 168,840 151,585 166,003 169,784 164,104 159,248 

7 Manitoba 20,927 21,103 30,050 26,132 28,201 26,829 26,205 26,399 

8 Saskatchewan a a a a a a a x 

9 Aiherta 74,681 72,922 92,836 87,310 91,714 90,415 94,099 84,406 

10 British Columbia 91,080 91,592 112,768 105,338 106,103 105,760 109,360 10, 

11 Yukon and Northwest a a a S X S a 

Territories 

12 CANADA 416,073 400,107 517,527 466,897 503,423 507,484 498,681 477,59(1 

TAHLE 6. Major Department Store Monthly Sales, by Selected Metropolitan Area, 1982 and 1983 

1903 	 1982r 

January February March March April May Ji.ne July 

Selected crtropolitan 

areas 

Janvier Février Mars Mars Avril Mai Juin Juillet 

No. 
thousands of dollars - mill iers de dollars 

1 Calgary 29,040 28,473 36,678 36,656 36,350 36,100 37,456 33,647 

2 Edmonton 35,144 34,295 42,699 39,084 43,953 43,044 43,381 39,048 

3 Halifax-Dartmouth 5,252 4,637 7,050 X a a a S 

4 Hmnilton 12,516 11,640 15,106 14,017 16,051 16,272 15,139 14,840 

5 Montreal 42,362 41,194 52,817 48,192 56,661 55,322 48,659 48,943 

6 Ottawa-Hu11 18,458 15,667 23,189 19,060 19,953 22,266 21,00h - 

7 Quebec City a x a a a a 

0 Toronto 69,002 64,180 81,651 76,319 81,925 81,281 79,194 -, 

9 Vancouver 59,276 60,052 73,075 68,857 68,628 70,134 69,984 66,09 

10 Winnipeg a a S x a a a a 
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AIQEAU 5. Ventes nemsuelles des qrauds maqasins traditionnels, par province, 1982 et 1983 

r Chnrqe - Vaii at ton 

Aijust September October November December March! March 
february 1983/1982 P 	i roy rte  1983 

AoGt Septembre Octobre Novembre Décembre Mars/ Mars 
février 1983/1982 
1983 

NO 
thousands of dollars - milliers tIe dollars 

* a a a a a a Terre-Neuve 1 

a a a a a a a Ile-j-Prince-dcuerd 2 

a a a a a + 32.8 a Nouvelle-cosae 3 

a a a a a a x Nouveau-Brunswick 4 

76,393 88,670 90,851 106,753 156,587 + 31.4 + 14.4 Québec 5 

159,603 196,786 189,082 245,792 355,233 + 29.8 + 	11.4 Ontario 6 

25,890 33,309 29,310 39,694 52,740 42.4 . 	15.0 Manitoba 7 

a a a a a a a Saskatchewan 8 

86,868 100,475 99,298 124,170 168,176 + 27.3 + 	6.3 Alberta 9 

I' 125,R1fl 115,913 143,087 207,619 • 	21.1 + 	7.1 Colombie-Britannique in 

, 

. ...et 	lea 	Territoires 11 
lu \nrd-Ouest 

'001,4 67 , /) 5 Il)t3,e/t III, 	0111 

 

1 ,1)H, 1u4 + 	29. 111_8 IANPOA 12 

TARE[AU 6. Ventes menauelles des grauda maqasins traditionnels, par certaines zones métropolitaines, 	1982 et 1983 

1982 Chanqe - Variation 

August September October November December March! March 
February 1983/1982 Certainem zones 
1983 métropolitaines 

AoCit Septembre Octobre Novembre Décembre Mars! Mars 
février 1983/1982 
1983 

No 
thou*ands of dollars - milliers de dollars 

33,935 39,815 39,628 49,768 66,511 + 28.8 + 	0.1 Calgary 1 

41,355 46,854 45,456 56,902 76,959 + 24.5 + 	9.2 Edmonton 2 

a a a x a + 52.0 x Halifax-Dartmouth 3 

13,900 17,581 16,816 21,663 33,694 + 29.8 + 	7.8 Hamilton 4 

51,605 60,960 61,287 73,100 108,220 + 28.2 + 	9.6 Montréal 5 

24,714 25,375 29,970 40,989 + 48.0 + 21.7 Otta'4a-Hull 6 

a a a a a a Ville de Québec 7 

I 27.2 7.0 Toronto 8 98,071 90,285 118,572 175,136 + + 

81,673 74,675 92,093 134,584 + 	21.7 + 	6.1 Vancouver 9 

a a a a a a a Winnipeg 10 
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TABFE 7. Junior Department Store Monthly Sales, by Province, 1982 and 1983 

1983 l9B2 

January February March March April May June July 

Province 

Janvier Février Mars Mars Avril Mai Juin Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland X X a a a x x a 

2 Prince Edward Island a a a a x a a a 

3 Nova Scotia 9,591 9,527 14,694 a a a a a 

4 New Brunswick a a x x a x a a 

5 Quebec 50,662 45,734 58,802 49,671 64,330 68,736 61,861 60,981 

6 Ontario 81,085 79,427 104,349 89,796 109,257 119,435 113,290 109,358 

7 Manitoba 9,411 9,805 13,092 11,727 15,046 16,208 14,697 14,895 

B Saskatchewan a a a a a a a a 

9 Alberta 17,665 19,101 25,064 20,516 25,639 28,490 27,112 26,662 

10 British Columbia 18,367 18,918 24,904 20,195 25,468 26,234 28,142 26,883 

11 Yukon and Northwest a a a a a 

Territories 

12 CANADA 207,353 203,997 270,051 227,240 285,547 306,449 292,172 286,359 

TABtE 8. Junior Department Store Monthly Sales, by Selected Metropolitan Area, 1982 and 1983 

1983 

January February March March April May June July 

Selected amtropolitan 

areas 

Janvier Février Mars Mars Avril Mai Juin Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Calqary 6,466 7,095 8,995 8,171 10,894 11,613 10,654 10,671 

2 Edmonton 7,179 7,691 10,431 7,965 10,154 11,373 10,834 10,488 

3 Halifax-Dartmouth 3,613 3,664 5,375 a a a a a 

4 Hamilton 3,978 3,770 4,906 4,337 5,146 5,485 5,360 5,026 

5 Montreal 27,516 22,887 28,691 24,251 32,174 34,205 30,704 29,780 

6 Ottawa-Hull 9,114 8,467 11,352 9,449 13,108 12,711 11,648 

7 Quebec City a a x a a a x 

8 Toronto 22,873 22,137 28,533 24,890 29,560 32,537 31,394 30,' 

9 Vancouver 7,583 7,527 9,698 8,326 10,179 10,342 10,857 12,390 

a a a a S 
10 Winnipeq a a S 
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IIHIL[ALJ 7. Ventes nnsuel1es des grands magasins lupu1aires, par province, 1982 at 1983 

Change - Variation 

August September October November December March/ March 
February 1983/1982 

Province 
 

1983 

AoQt Septembre Octobre Novembre Décemhre Mars/ Mer 
leaner 1983/1982 
1983 

No 
thousands of dollars - milliers de dollars 

a a x a a a x Ter- re-Neuve 1 

a a a a a x a Ile-du-Pnince-Fdouard 2 

a a a a a + 54.2 x Nouvel1e-cosse 3 

x a a a a a a Nouveau-Brunswick 4 

66,067 50,251 63,898 72,177 123,849 28.6 + 18.4 Québec 5 

112,836 109,154 113,593 141,783 243,188 + 	31.4 + 	16.2 Ontario 6 

14,454 13,280 14,947 18,260 28,133 + 33.5 + 	11.6 Manitoba 7 

a a a a a a a Saskatchewan B 

27,209 25,107 27,977 33,962 50,563 + 	31.2 + 22.2 Alberta 9 

24,666 26,289 32,654 52,659 + 31.6 + 23.3 Colxnbie-Britannique 10 

P a x a a a a Vukori et 	lea Ternitoii-es 11 
lu Nord-Ouest 

29,,29, 277,880 296,393 564,914 598,714 + 32.4 + 18.8 CANADA 12 

IAI1LFAU 8. Ventes nEnsuelles des grands magasins populaires, par certaines zones métrcçolitaines, 1982 at 1983 

1932r 	
Change - Variation 

August September October November December March! March 
February 1983/1982 Certaines zones 
1983 métropolitaines 

AoCit Septembre (Ictobre Novembre Décembre Mars! Mars 
février 1983/1982 
1983 

No 
thousands of dollars - milliers de dollars 

9700 9,465 10,062 11,668 17,631 + 26.8 + 	10.1 Calgary 	 1 

11.637 10,507 11,674 14,003 20,328 + 35.6 + 31.0 Edmonton 	 2 

a a a a x + 46.7 x Halifax-Dartmouth 	 3 

5.204 5,001 5,341 6,752 12,545 + 29.9 + 	13.1 Hamilton 	 4 

32,286 30,758 32,454 35,505 62,800 + 25.4 + 	18.3 Montréal 	 5 

12,295 12,282 14,831 25,070 + 	34.1 + 20.1 Otta4a-Hull 	 6 

a a x a a a Ville de Québec 	 7 

28,914 31,213 37,669 67,635 + 28.9 + 14.6 Toronto 	 8 

.573 9,768 10,395 13,332 21,496 + 28.8 + 16.5 Vancouver 	 9 

a a x a a a a Winnipeg 	 10 
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Locations, by Province, 1982 and 1985 

1983 

Province January February March March April May June 

Janvier Vévrier Mars Mars Avril Mi Juin 
No. 

number - nonbre 

1 Newfoundland 14 14 14 14 14 14 14 

2 Prince Edward Island 7 7 7 7 7 7 7 

3 Nova Scotia 32 32 31 30 30 30 30 

4 New Brunswick 25 24 25 26 26 26 26 

5 Quebec 164 161 161 164 164 164 164 

6 Ontario 301 299 300 295 296 296 297 

7 Manitoba 38 38 38 38 38 38 38 

8 Saskatchewan 29 29 30 26 27 28 28 

9 Alberta 84 84 83 82 82 82 82 

10 British Columbia 102 101 101 98 100 100 101 

11 Yukon and Northwest 7 6 6 7 7 7 
Territories 

12 CANADA 803 795 796 787 791 792 7914 

IA8L[ 10. Ikjriber of All Department Store Locations, by Selected P4tropoliti Area, 1982 and 1983 

No. 

Selected ntropolitan 
areas 

1983 

January 

Janvier 

February 

Février 

March 

Mars 

1982r 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

number - nombre 

1 Calqary 27 27 27 27 27 27 27 

2 Edmonton 32 32 31 31 31 31 31 

3 Halifax-Dartmouth 13 13 13 11 11 11 11 

4 Hasilton 24 23 23 24 24 24 24 

5 Montreal 80 79 79 80 80 80 80 

6 Ottawa-Hull 32 31 32 31 31 31 31 

7 Quebec City 19 19 19 17 17 17 17 

B Toronto 88 88 88 88 89 89 ft 

9 Vancouver 42 41 41 41 41 41 

10 Winnipeg 30 30 30 30 30 30 
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,All[ FAU 9. Nombre de points de vente de l'ensemble des qrands niaqasins, par province, 	1982 et 1983 

July August September October November Decnber 
Province 

 

Juillet AoOt Septernhre Octobre Novembre Décembre 
No 

number - nombre 

14 14 14 14 14 14 lerre-Neuve 1 

7 7 7 7 7 7 I1e-du-Ppjnce-dousrd 2 

30 31 32 32 32 32 NouveI1e-cosse 3 

26 25 25 25 25 25 Nouveau-Brunswick 4 

164 162 162 163 164 164 Québec 5 

296 299 299 300 301 301 Ontario 6 

38 38 38 313 38 38 Manitoba 7 

28 28 28 29 29 29 Saskatchewan 8 

82 83 83 84 84 84 Alberta 9 

101 101 101 1131 102 102 Colcinbie-Britannique 10 

7 7 7 7 7 Yukon at 	las Terratoires 11 
du Nord-Ouest 

) 	

/15 795 796 800 803 803 CANADA 12 

TABlEAU 10. Nnmhre de points de vente de l'ensemble des qrands maqasiris, par certaines zones m6tro1itaines, 1982 et 1983 

1982r 

Certaines zones 
July August September October November December métropolitaines 

Juillet AoOt Septembre Octobre Novembre Décembre 
NO 

number - nombre 

27 27 27 27 27 27 Calgary 1 

31 32 32 32 32 32 Edmonton 2 

11 12 13 13 13 13 HsiiEax-Dartmouth 3 

24 24 24 24 24 24 Hamilton 4 

80 79 79 80 80 80 Montréal 5 

31 32 32 32 32 32 Ottawa-Hul1 6 

17 17 18 18 19 19 Ville de Québec 7 

h 87 87 138 88 88 Toronto 8 

41 41 41 42 42 Vancouver 9 

30 30 30 30 30 Winnipeg 10 
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TABlE 11. Nuner of Major Department Store Locations, by Province, 1982 and 1985 

1983 

Province January February March March April May Je 

Janvier Février Mars Mars Avril Mai Juin 

No. 
number - nombre 

1 Newfoundland 8 8 8 8 8 8 B 

2 Prince Edward Island 3 3 3 3 3 3 3 

3 Nova Scotia 6 6 5 5 5 5 5 

4 New Brunswick 5 4 4 6 6 6 6 

5 Quebec 58 55 54 58 50 58 58 

6 Ontario 113 111 112 110 111 111 112 

7 Manitoba 18 18 18 18 18 18 18 

8 Saskatchewan 15 15 15 14 14 15 15 

9 Alberta 51 51 50 51 51 51 51 

10 British Columbia 60 60 60 59 60 60 60 

11 Yukon and Northwest 6 5 5 6 6 6 

Territor es 

12 CANADA 343 336 334 338 340 341 I 

TABLE 12. NLIther of Major Department Store Locations, by Selected Ptropo1itan Area, 1982 and 1983 

1983 1982r 

No. 

Selected metropolitan 
areas January 

Janvier 

- 

February 

Février 

March 

Mars 

March 

Mars 

April 

Avril 

May 

Mai 

Jive 

Juin 

number - nombre 

I Calgary 15 15 15 15 15 15 15 

2 Edmonton 19 19 10 19 19 19 19 

3 Halifax-Dartmouth 5 5 5 4 4 4 4 

4 Hmiiilton 15 14 14 15 15 15 15 

5 Montreal 31 30 29 32 32 32 32 

6 Ottawa-Hull 13 12 13 13 13 13 13 

7 Quebec City 7 7 7 6 6 6 

8 Toronto 40 40 40 41 42 42 

9 Vancouver 26 26 26 26 26 26 2 

10 Winnipeg 13 13 13 13 13 13 
I 
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AIL[A(J 11. Nombre de points de vente des qrands maqasina traditionnels, par province, 1982 et 1903 

p 
u1y Auqust 	September October November Decber Province 

JuLliet AoQt 	Septembre Octobre Novembre Déceebre 
No 

number - nombre 

8 8 	 8 8 8 8 Terre-Neuve 1 

3 3 	 3 3 3 3 fle-du-Prince-douord 2 

5 	 6 6 6 6 Nouvelie-cosse 3 

6 5 	 5 5 5 5 Nouveau-Orunswjck 4 

513 57 	 58 58 58 58 Québec 5 

111 112 	112 113 113 113 Ontario 6 

111 10 	 18 18 18 18 Manitoba 7 

15 15 	 15 15 15 15 Saskatchewan 8 

51 	 51 51 51 51 Alberta 9 

60 60 	 60 60 60 60 Colmbie-Britannique 10 

6 	 6 6 6 6 Yukon et les Territojres 11 
dij Nord-Ouest 

p 340 342 343 343 343 CANADA 12 

TAFIt[AU 12. Nombre de points de vente des qranda maqasins t.raditionnels, par certaines zones ntrolitaines, 	1982 et 1983 

19€mlr 

Certaines zones 
July Auqust September October November December métropolitaines 

Juillet AoOt Septembre Octobre Novecnbre Décembre 
NO 

number - nombre 

15 15 15 15 15 15 Caiqary 1 

19 19 19 19 19 19 Edmonton 2 

4 4 5 5 5 5 Halifax-Dartmouth 3 

15 15 15 15 15 15 Hanilton 4 

32 31 31 31 31 31 Montréal 5 

13 13 13 13 13 13 Ottawa-Hull 6 

6 6 7 7 7 7 Ville de Québec 7 

40 40 40 40 40 Toronto 8 

, 26 26 26 26 26 Vancouver 9 

13 13 13 13 13 Winnipeg 10 
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TABL[ 13. Ner of Junior Department Store tocationa, by Province, 1982 and 1983 

Province 

ro. 

1 Newfoundland 

2 Prince Edward Island 

3 Nova Scotia 

4 New Brunswick 

5 Quebec 

6 Ontario 

7 Manitoba 

8 Saskatchewan 

9 Alberta 

10 British Columbia 

11 Yukon and Northwest 
lerr itories 

12 CANADA 

1 g 

March 

Mars 

6 

4 

25 

20 

106 

185 

20 

12 

31 

39 

449 

1983 

January February March 

Janvier Février Mars 

number - nombre 

6 6 6 

4 4 4 

26 26 26 

20 20 21 

106 106 107 

188 188 188 

20 20 20 

14 14 15 

33 33 33 

42 41 41 

1 1 1 

460 459 462 

14 

M aY June 

Avril Mai Juin 

6 6 6 

4 4 4 

25 25 25 

20 21) 20 

106 106 106 

185 185 185 

20 20 20 

13 13 13 

31 31 31 

40 40 41 

1 1 1 

451 451 457 

TABEE 14. Number of Junior Department. Store Eocations, by Selected Metropolitan Area, 1982 and 1983 

No. 

Selected metropolitan 
areas 

1985 

January 

Janvier 

rebruary 

Février 

March 

Mars 

1982r 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

number - nombre 

1 Calqary 12 12 12 12 12 12 12 

2 Edmonton 13 13 13 12 12 12 12 

3 Halifax-Dartmouth 8 8 8 7 7 7 7 

4 Haailton 9 9 9 9 9 9 9 

5 Montreal 49 49 50 48 48 48 48 

6 Ottawa-Hull 19 19 19 18 18 lB 18 

7 Quebec City 12 12 12 11 11 11 11 

B Toronto 48 48 48 47 47 47 

9 Vancouver 16 15 15 15 15 15 

10 Winnipeg 17 17 17 17 17 17 
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AItILAU 13. Noinbre de xnnts de vente des grands maqasins ixpulaires, par province, 1982 at 1983 

ok 

Iulv August: 

Juillet AoCit 

number - nombre 

6 

3 4 

25 26 

21) 20 

105 105 

18, 187 

2(1 20 

13 13 

31 32 

41 	 41 

i 	

455 

September 

Septemhre 

October 

Oct obre 

November 

Novembre 

Decenber 

Oécesnbre 

6 6 6 6 

4 4 4 4 

26 26 26 26 

20 20 20 20 

104 105 106 106 

187 187 188 188 

20 20 20 20 

13 14 14 14 

32 33 33 33 

41 41 42 42 

1 1 1 1 

454 457 460 460 

Province 

N° 

Terre-Neuve 1 

tle-du-Prjnce-ldotjard 2 

Nouvelle-gcosse 3 

Nouveau-Brunswick 4 

Québec 5 

Ontario 6 

Manitoba 7 

Saskatchewan 8 

Alberta 9 

Colcinbie-Britannique 10 

Yukon et 	len Territoires 11 
d.j Nord-Iiuest 

CANADA 12 

TABLEAU 14. Nombre de points de vente des grands maqasins populairea, par certaines zones m6tro1itaines, 1982 at 1983 

1982r 

July 

Juillet 

August 

AoOt 

September 

Septembre 

October 

Octobre 

vovember 

Novembre 

December 

Décerabre 

Lertaines zones 
métropolitaines 

number - nombre 

12 12 12 12 12 12 Calgary 

12 13 13 13 13 13 Edmonton 

7 8 B 8 8 B Halifax-Dartmouth 

9 9 9 9 9 Haiiilton 

48 48 48 49 49 49 Montréal 

18 19 19 19 19 19 Ottawa-Hull 

11 11 11 11 12 12 Ville de Québec 

47 47 48 48 48 Toronto 

, 

15 15 15 16 16 Vancouver 

17 17 17 17 17 Winnipeg 

No 

2 

3 

4 

5 

6 

7 

8 

9 

10 
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TABLE 15. Department Store Cumulative Sales, by Department, Canada, 1982 and 19 

January-March 

TABLEAU 15. Ventes cumulatives des grands magasins, par rayon, Canada, 1982 at 
Janvjer-,nars 

Sales - Ventes 	 Change 

Department 	
1983/1982 

Rayon 	
Variation 

1983 	 1983!1982 

No. 
thousands of dollars 	 per cent 

milliers de dollars 	 pourcentage 

1 Women's and misses' dresses, housedresses, 	aprons and uniforms - 

Robes, 	robes de ménage, tabliers et uniformes pour dames et 
32,573 31,352 - 	3.7  

jeunes 	lilIes 
2 Women's and misses 	coats and suits - Manteaux et tailleurs pour 

34,780 36,761 + 	5.7 
dames et jeunes lilIes 

3 Women's and misses 	sportswear - Vêtements sport pour dames et 
93,891 108,336 + 	15.4  

jeunes fl Ues 
10,542 9,863 - 	6.4 

4 Furs - Fourrures 
5 infants' 	and children's wear and nursery equipment - Vêtements pour 

54,333 + 	8.3 
bébés et enfants at articles de chmnbres d'enfants 50,184 

6 Girls 	and teenage girls' wear - Vétements de fillettes at rl'ado- 
32,580 36,278 + 11.4  

lescentes 
7 Linqerie and women's sleeperwear - Linqerie et vêtements de nuit pour 

31,568 35,207 + 	11.5 
dames 

8 Intimate apparel - Sous-vAtements 21,772 
3,209 

24,046 
3,258 

+ 10.4 
1.5 

9 
10 

Millinery - Chapeaux 
Women's and girls 	hosiery - Has pour dames et 	filiettes 22,934 25,670 + 	11.9 

11 Women's and girls' 	gloves, mitts and accessories - CanEs, 	moufles 
 26,679 28,391 + 	6.4 

et 	articles de parure pour dames et 	fillettes 

12 Women's, misses' 	and children's footwear - Chaussures pour dames, 
44,348 47,510 + 	7. 

jeunes filles et enfants 
75,232 73,785 - 	1. 

13 Men's clothing - Vétements pour hommes 
68,326 77,988 + 	ii. 

14 Men's furnishings - Articles d'habillement pour hommes 

15 Boys' clothing and furnishings - Vétements at articles d'habille- 
12. 

sent pour garcons 21,266 
28,788 

23,935 
32,418 

+ 
+ 12.6 

16 Men's and boys' 	footwear - Chaussures pour hommes et garcons 
155,158 161,514 + 	4.1 

17 Food and kindred products - Produits alimentaires et connexes 
18 Toiletries, cosmetics and drugs - Articles de toilette, 	cosmétiques 

105,140 119,000 + 13.2  

19 
et médicaments 

Photographic equipment and supplies - Appareils at 	fournitures photo- 
26,785 28,107 + 	4.9  

20 
qraphiques 

Piece goods - Tissus 	la pièce 12,645 11,763 - 	7.0  

21 Linens and domestics - Literie et linge tie maison 57,559 66,398 + 15.4 

22 Smaliwares and notions - Menus articles 23,145 
24,347 

24,001 
27,167 

+ 	3.7 
-4- 	11.6 

23 China and glassware - Porcelaine et verrerie 
30,498 31,863 i. 	4.5 

24 Floor coverings - Revetements de plancher 

25 Draperies, curtains and furniture coverings - Tentures, 	rideaux at 
32,469 34,455 - 	6.1  

26 
housses 

Lamps, pictures, mirrors and all other home furnishings - Lmnpes, 
18,678 20,372 + 	9.1 

tableaux, miroirs et antres articles daneublement pour is maison 
104,548 110,906 + 	6.1  

27 
28 

Furniture - Meubles 
Major appliances - Gros appareils ménaqers 94,110 97,638 + 	3.7 

29 television, 	radio and music - TAlévision, 	radio at naisique 80,228 101,130 + 26.1 

30 Housewares and small electrical appliances - Articles de ménaqe et 
72,213 82,315 + 14.0 

petits appareils Alectriques 
31 Hardware, 	paints, 	wallpaper, 	etc. - (luincaillerie, 	peinture, 

61,908 55,280 - 	10.7  
p apier-tenture, 	etc. 

32 Plumbing, heating and building materials - Materiel de plomberie, 
20,032 23,552 + 	17.6 

chauffage at construction 
36,364 36,088 - 	0.8  

33 Jewellery - Bijouterie 
24,433 30,790 + 26.0 

34 
35 

Toys and games - Joueta et jeux 
Sporting goods and luggage - Articles de sport et valises 56,883 52,667 - 	7.4 

36 Stationery, books and magazines - Papeterie, livres et revues 54,028 63,547 + 

37 Gasoline, 	oil, 	aito accessories, 	repairs and supplies - Essence, 
44,062 38,899  

huile, 	accessoires dautomobile, 	reparation et 	fournitures 
56,801 55,359 - 	- - 

38 Meals and lunches - Repas et casse-croOtes 
20,444 26,047 + 	27. 

39 Repairs and services - Services et travaux tie reparation 
61,087 67,119 + 

40 All other departments - Tous aitras rayons 

41 ALL tIPARIMENTS - TOTAL - TOUS RAVONS 1,872,237 2,015,108 + 	1.6 



ABLE 16. Total Department Store Cumulative Sales, by Province, 1982 and 1983 
January-March 

tABLEAU 16. Total des ventes cumulatives des grands maqasins, par province, 1982 et 1983 
Janv ier-mars 

Sales - 	Verites Change 
1983/ 1902 

Province 

1982r 1983 Variation 
1983/1982 

thousands of dollars per cent 

milliers de dollars pourcente 

Newfoundland - Terre-Neuve 19,008 21,273 + 	11.4 
Prince Edward Island - tle-du-Prince-douard 9,920 11,435 + 	15.3 
Nova Scotia - NouvelIe-cosse 42,495 51,072 + 20.2 
New Brunswick - Nouveau-Brunswick 33,441 38,384 + 	14.8 
Québec 323,082 356,914 + 	10.5 
Ontario 655,222 703,116 + 	7.3 
Manitoba 96,265 104,388 + 	8.4 
Saskatchewan 51,178 62,250 + 21.6 
Alberta 292,035 302,269 + 	3.5 
British Columbia - Colornbie-Britannique 342,762 357,629 + 	4.3 
Yukon and Northwest 	Territories - Le Yukon 

et 	les 	Territoires du Nord-Ouest 6,749 6,379 - 	5.5 

(ANADA 1,872,237 2,015,108 + 	7.6 

tABLE 17. lotal Department Store Cumulative Sales, by Selected Metropolitan Area, 1982 and 1983 
January-March 

TABLEAU 17. Total des ventes cumulatives des grands maqasins, par certaines zones métropolitaines, 
1982 et 1983 
.Janv ier-mars 

Sales - Ventes 	 Change 
Selected metropolitan areas 	1983/1982 

Certaines zones rnétropolitaines 	 1982r 	 1983 	
Variation 
1983/1982 

Calgary 
Edmonton 
Halifax-Dartmouth 
Hamilton 
Montréal 
flttawa-Hull 
Juiebec City - Ville de Québec 
ijronto 
ancouver 
nnipeg 

thousands of dollars per cent 

milliers de dollars pourcentae 

120,812 116,747 - 	3.4 
128,655 137,439 + 	6.8 
23,166 29,591 + 27.7 
49,676 51,923 + 	4.5 

199,194 215,467 + 	8.2 
74,282 86,247 + 	16.1 
41,748 48,561 + 16.3 

276,693 288,377 + 	4.2 
211,535 217,211 + 	2.7 
87,483 94,880 + 	8.5 



- 20 - 

TABLE 18. Major Department Store Cumulative Sales, by Province, 1982 and 1983 
January-March 

TABLEAU 18. Ventes cumulatives des grands maqasins traditionnels, par province, 1982 eL 198 
Janv ier-mars 

Sales - Ventes 
	Change 

1983/ 1982 

Province 	
Variation 1982r 	1983 	1983/1982 

thousands or dollars 	per cent 

milliers de dollars 
	pour cent a e 

Newfoundland - Terre-Neuve 
Prince Edward Island - 1le-du-Prince-douard 
Nova Scotia - Nouvelle-Ecosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colornbie-Britannique 
Yukon and Northwest Territories - Le Yukon 
et les Terrjtoires du Nord-Ouest 

x x x 
x x x 
x 17,260 x 
x x x 

185,955 201,717 + 8.5 
411,692 438,255 + 6.5 
65,967 72,080 + 9.3 

x x x 
236,226 240,439 + 1.8 
287,025 295,440 + 2.9 

x 	x 	x 

CANADA 	 1,257,836 	1,333,707 	+ 6.0 

TABLE 19. Major Department Store Cumulative Sales, by Selected Metropolitan Area, 1982 and 1983 
January-March 

TABLEAU 19. Ventes cumulatives des grands maqasins traditionnels, par certaines zones métropoli-
tames, 1982 et 1983 
Janv ier-mars 

Sales - Ventes 
	Change 

Selected metropolitan areas 
	 1983/1982 

Certaines zones métropolitaines 	1982r 	1983 	
Variation
1983/1982 

thousands of dollars 	per cent 

milliers de dollars 
	pour cent ae 

Calgary 97,854 94,191 - 	3.7 

Edmonton 107,397 112,138 + 	4.4 

Halifax-Dartmouth x 16,939 x 

Haiiilton 38,156 39,262 + 	2.9 

Montréal 130,101 136,373 + 	4.8 

Ottawa-Hull 49,520 57,314 + 	15.7 

Quebec City - Ville de Québec X 

208,524 
x 

214,833 + 	3.0 
Toronto 
Vancouver 188,168 192,403 + 	2. 

Winnipeg x x x 

I 
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Aill F 20. Junior Department Store Cumulative Sales, by Province, 1982 and 1983 
January-March 

IA!3IFAU 20. Ventes cumulatives des grands maqasins populaires, par province, 1982 et 1983 
Janvier-mars 

Sales - Ventes Change 
1983/1982 

Province 

1983 Variat inn 
1 983/1982 

thousands of dollars per cent 

milliers de dollars pourcentaqe 

Newfoundland - Terre-Neuve 
Prince Edward Island - Ile-du-Prince-Edotiard 
Nova Scotia - Nouvel1e-cosse 
New Brunswick - Nouveau-Brunswick 
Québec 
0 it ar 10 
Manitoba 
S skatchewan 
Alberta 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 
et les Territoires du Nord-Ouest 

CANADA 

x x x 
x x x 
x 33,812 x 
x x x 

137,127 155,198 + 	13.2 
243,529 264,861 + 	8.8 
30,298 32,308 + 	6.6 

x x x 
55,810 61,830 + 10.8 
55,737 62,189 + 	11.6 

	

x 	x 

	

614,401 	681,401 	+ 10.9 

EABLL 21. Junior Depariment SLure Cumulative Sales, by Selected Metropolitan Area, 1982 and 1983 
January-H arch 

TABLEAU 21. Ventes cumulatives des grands maqasins populaires, par certaines zones métrapolitaines, 
1982 et 1983 
Janvier-mars 

Selected metropolitan areas 

Certaines zones métropolitaines 

Sales - 

1982r 

Ventes 

1983 

Change 
 1983/1982 

Variation 
1983/1982 

- thousands of dollars per cent 

milliers de dollars pourcentaqe 

Calgary 22,958 22,556 - 	1.8 
Edmonton 21,259 25,301 + 19.0 
Halifax-Dartmouth x 12,652 
Hamilton 11,519 12,662 + 	9.9 
Montréal 69,092 79,094 + 14.5 
Ottawa-Hull 24,762 28,933 + 16.8 
IJ'.iebec City - 	Ville de Québec x x x 
'uonto 68,170 73,543 + 	7.9 

, 	rincouver 23,367 24,808 + 	6.2 
)innipeq x x x 
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TABLE 22. Sales and Market Share of Department Stores by Type of Organization, Canada, 1981-1983 

TABLEAU 22. Verites et parts de marché des grands magasins par type d'orqanisation, Canada, 1981-1983 

Department stores 

Grands magasins 

Period 	 Major 	 Junior 

Total 

Période 	 Traditionnels 	Populaires 

Sales 	 Sales 	 Sales 
Distri- 	Distri- 	Distri- 

Ventes 	 Ventes 	 Ventes bution 	 hution 	 bution 

'000 	 '000 	 '000 	% 

1981: 

January - Janvier 643,821 100.0 442,269 68.7 201,552 31.3 

February - Iévrier 568,767 100.0 381,684 67.1 187,082 32.9 

March - Mars 688,718 100.0 471,588 68.5 217,130 31.5 

April - Avril 793,595 100.0 521,698 65.7 271,897 34.3 

May - Mai 822,881 100.0 532,820 64.8 290,061 35.2 

June - Juin 835,934 100.0 548,803 65.7 287,131 34.3 

July - 	Juillet 757,743 100.0 485,895 64.1 271,848 35. 

August - Aocit 786,492 100.0 499,216 63.5 287,276 36., 

September - Septembre 848,390 100.0 575,366 67.8 273,024  

October - Octobre 892,549 100.0 591,596 66.3 300,954 33.7 

November - Novembre 1,036,498 100.0 686,067 66.2 350,430  

December - Décembre 1,542,685 100.0 972,086 63.0 570,598 37.1) 

Year - Année 10,218,073 100.0 6,709,088 65.7 3,508,983 34.3 

1982': 

January - Janvier 600,051 100.0 404,403 67.4 195,648 32.6 

February - Février 578,049 100.0 386,536 66.9 191,513 33.1 

March - Mars 694,137 100.0 466,897 67.3 227,240 32.7 

April - Avril 788,971 100.0 503,423 63.8 285,547 36.2 

May - Mal 813,933 100.0 507,484 62.3 306,449 37.7 

June - Juin 790,853 100.0 498,681 63.1 292,172 36.9 

July - Juillet 763,949 100.0 477,590 62.5 286,359 37.5 

August - AoUt 775,727 100.0 480,433 61.9 295,295 38.1 

September - Septerubre 861,179 100.0 583,300 67.7 277,880 32.3 

October - Octobre 859,187 100.0 562,793 65.5 296,393 34.5 

November - Novembre 1,073,558 100.0 708,645 66.0 364,914 34.0 

December - Décembre 1,608,478 100.0 1,009,764 62.8 598,714 37.2 

Year - Année 10,208,072 100.0 6,589,949 64.6 3,618,124 35.4 

1983: 

January - Janvier 623,426 100.0 416,073 66.7 207,353 33.3 

February - Février 604,104 100.0 400,107 66.2 203,997 33.8 

March - Mars 787,578 100.0 517,527 65.7 270,051 34.3 

April - Avril 

May - Mai 
June - Juin 
July - Juillet 
August - AoUt 
September - Septrmbn 
October - Octobre 

November - Novembre 

December - Décembre 

Year - Année 



, 
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TAIIIE 	2. Market Share of Department Stores of Total Retail Trade, by Province and Selected 
Metropolitan Area, 1981-1983 
March 

[4111 I All ?. Parts de marché des grands maqasins en relation ai total cii cmmerce de detail, 
province et certaines zones métropolitaines, 1981-1983 
Mars 

par 

Province and Selected Distribution Change 
Metropolitan Areas  1983/1982 

Province et certaines 1981r 1982r 1983 Variation 
zones rnétropolitaines 1983/1982 

per cent - pourcentaqe 

Newfoundland - Terre-Neuve 6.0 5.8 6.2 + 	6.9 

Prince Edward Island - lle-du-Prince-douard 11.5 12.8 12.3 - 	 3.9 

Ncva Scotia - Nouvelle-rcosse 7.0 7.1 8.0 + 12.7 

New Brunswick - Nouveau-Brunswick 7.4 7.1 7.4 + 	4.2 

1u6bec 6.8 6.6 6.9 + 	4.5 

intario 9.4 9.1 9.3 + 	2.2 

tlanitoba 14.0 13.0 13.6 + 	4.6 

Saskatchewan 7.5 6.3 7.9 + 25.4 

Alberta 12.7 12.4 13.1 + 	5.6 

British Columbia - Colombie-Britannique 14.2 13.3 14.3 + 	7.5 

Yukon and Northwest Territories - Le Yukon 
et 	les Territoires do Nord-Duest 12.3 10.6 11.7 + 10.4 

CANADA 9.7 9.3 9.7 + 	4.3 

Montréal 8.7 8.2 8.3 + 	1.2 

Totonto 10.2 10.1 10.0 - 	 1.0 

1T.2 18.7 + 	2.7 

16.5 + 	6.5 
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)AIFLIT 24. Department Store l'kinthty Stocka(1), by Department, Car-ala, 1982 and 19' 

1983 

Jtrr,uarv 	February 	March 	 larch 	April 	 Has 	 June 	 Jul, 

Department 

Janvier 	Fdarier 	Mars 	 Mars 	 Aunt 	 Mat 	 Juts 	 Juillet 

NO 
tli,,usancln itt dot tars 

silliers de dollars 

1 Wanes's and misses' dresses, Fausedresses, 
aprons and uniForms 

2 Harness nor-I misses coats and quits 

3 Women's a-si misses' sportswear 
4 Furs 
5 Infants and clrildrerr's wear And rsjrsery 

equiprnertt 

6 Girls' and teenags girls' wear 
7 Lingerie and ,cmen'rr- sleepwear 
S Intimate apparel 
9 Millinery 

10 Women's and girls' hosiery 

11 Worsen's and girls' gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 Men's clothing 

18 loiletries, cosmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and domestics 
22 Serallaares and notions 
27 China arid glassware 
24 Floor coverings 
25 Draperies, curtains and furniture coy-

e rings 

16,412 39,827 50,212 49,935 61,840 53,898 44,891 50,115 

16,stR 41,207 41,457 37,368 35,683 31,689 34,224 53,983 

107,426 114,463 149,791 120,401 146,991 138,978 111,781 122,660 

17,1156 15,771 16,471 16,264 16,238 16,415 17,862 16,901 

58,915 64,568 74,045 60,633 81,371 70,203 67,097 84,226 

91,258 37,273 48,282 44,151 54,2511 49,293 47,228 56,809 

39,897 39,1)19 47,104 45,138 57,620 51,044 44,245 45,736 

73,424 29,920 12,831 29,417 34,055 32,200 29,435 10,197 

2,102 1,966 1,419 1,029 1,313 1,713 1,121 1,148 

26,254 26,790 31,773 26,776 28,282 28,039 26,292 29,407 

39,618 59,966 46,630 41,926 49,296 64,957 37,247 41,374 

75,549 01,500 102,693 109,801 127,842 115,432 104,449 103,00' 

111,702 137,579 160,091 153,929 189,270 164,965 151,626 P. 
3111 'c,  , 753 1 	, mu Ip • 41711 ., 

193,00u )a9,162 1,9,1)) 145,flIV 176,h5 1?0,)71' I,c 1,711 

55,045 49,854 54,760 45,834 62,163 57,466 52,010 53,907 

23,618 23,824 30,107 31,463 32,954 31,096 30,908 31,669 

108,506 112,560 113,998 109,944 121.337 116,6130 107,260 101,475 

35,719 35,053 35,812 34,146 43,964 43,610 41,994 43,067 

84,102 88,609 93,736 87,880 89,955 94,179 88,783 91,513 

48,316 46,440 50,642 56,903 65,342 61,571 62,687 58,842 

61,298 57,776 68,398 66,442 74,897 67,691 63,858 65,090 

I 

26 	Lamps, pictures, mirrors and all other 43,617 44,175 53,031 45,534 55,198 51,299 50,743 50,850 

hair-re furnishings 
27 	rurniture 181,679 165.287 189,195 199,429 229,267 212,743 197,862 195,719 

25 	MaJor appliances 55,572 57,648 63,180 $7,217 65,750 61,288 57,498 60,860 

29 	lelesision, 	radio and music 134,764 131,777 151,558 
159,781 

121,673 
121,398 

144,004 
150,523 

135,6211 
142,561 

133,811 
141,505 

128,367 
139,853 

30 	Housewares and small electrical 	appliances 170,418 162,985 

31 	Hardware, paints, wallpaper, etc. 112,354 108,723 142,575 116,339 190,947 140,610 141,320 139,768 

32 	Plumbing, heating and building materials 39,957 34,930 39,448 31,745 43,228 34,217 73,621 34,588 

33 	Jesellery 117,632 1111,023 120,944 119,199 133,754 128.671 119,986 118,063 

34 	Toys and games 75,566 72,948 82,299 69,451 88,257 
159,655 

78,994 
151,152 

69,606 
133,059 

76,221 
127,180 

35 	Sporting gsods and luggage 107,199 108,929 129,534 120.935 

36 	Stationery, books and magazines 90,122 84,102 87,617 78,529 97,563 95,660 94,599 103,232 

37 	GasolIne, 	oil, 	unto ancessories, 	repairs 52,1160 50,341 50,9110 61,654 55,329 51,958 47,589 47,88' 

and supplies 
38 	Meals and lunches 1,275 1,192 1,450 798 798 739 731 611-- 

39 	Repairs and seraices 4,872 4,284 4,865 3,806 5,359 4,403 4,f,94 4,6 
68,61 

40 	All Other departnents 51,646 61,321 65,753 61,482 83,618 79,714 70,23? 

41 	IOISL ALL LPARDtN1S 2,728,419 2,686,842 3,052,108 2,783,204 3,333,325 3,115,014 2,910,274 3,006,212 

At selling value. 
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7111 AU 74. Stock8(1) 	nsuela doe ipalds maqasins, par rayon, Cosia, 1902 et 1983 

Chsrce - Variation 

• 	t 	 Septen.ber 	October Nove,nt,er 	Deresdier 	March March 
Iehruory 1983/1982 	a 07073 
1983 

Aot4t 	 Septesibre 	Octobre Noseinbre 	06ceebre 	Mars! Mars 
f#srier 1983/1982 
1983 

O 

thousonds of dol urn per ceOt 

milliera de dollars pourcento)e 

42,155 43,320 54,009 50,828 38,810 * 26,1 • 	0.6 Robes, 	robes de ,n8nae, 	tthliers et L,,i- 	 1 
forees pour daoes et 	jeunes films 

56,427 68,743 66,218 52,222 40,267 * 	7.6 10.9 Moriteaus et tailleurs pour doses et jeirles 	2 
7 tiles 

117,688 114,030 133,971 138,538 110,563 311.9 • 24.6 781 7rnents sport pour Oases at jetoies flues 	3 
18,258 17,588 22,827 20,360 19,452 • 	4.4 * 	1.3 fourrures 	 4 
70,437 70,942 83,526 72,897 69,554 • 	16.7 * 	22.1 V8tanents pour béb8u et enfanto et 	articles 	5 

de chosbres denfants 

47,566 51,960 50,778 52,112 36,263 • 29.5 • 	9.4 VOteearits de fillettes et 	d'ololeauentes 	 6 
46,757 46,325 59,780 64,918 42,026 * 20.5 a 	4.4 Li,ss'rip et s8tanents de rout poor doses 	 7 
29,948 26,105 33,155 32,173 31,988 . 	9.7 • 	11.6 Sous-setenents 	 0 
1,708 1,918 3,268 3,766 3,531 - 24.0 • 37.9 Chapeaux 	 9 

30,283 26,946 31,556 31,492 29,650 .- 	18.6 28.2 Bas pour doia et 	fillettes 	 10 

42,880 44,167 56,141 59,220 41,659 .- 	16.7 * 	11.2 Gants, mroifles et articles de parure pour 	11 
doses at 	fillettes 

101,987 99,683 109,058 97,074 91,924 • 26.0 - 	6.5 Diaissures pour dollies. 	Jetties fillies at 	 12 
enf ants 

161,644 185,614 179,517 161,113 16.4 a 	4.0 Vêtexev,ts pour 	hroos 	 13 
159.747 391,51' 178,926 119,368 9.7 • 	5.1 SrI Ides d'hthillesent 	pour 1rr.s 	 14 

I', 3.t t, ltnI 

caveots 
54,853 50,093 67,887 62,550 48,135 + 	9.0 18.6 Opareils et fournitureo photorhiques 	19 
28,841 23,364 29,943 25,946 28,235 26.4 - 	4.3 lissue 8 Is pièce 	 20 

8 9 ,225 84,968 98,419 113,712 121,738 1.3 1.7 titerle at 	lire 	la eoiaun 	 21 
38,478 35,601 37,280 35,301 45,003 * 	2.2 * 	4.9 4xs,e articles 	 22 
91,111 86,481 91,220 101,865 105,5131 a 	3.5 * 	4.4 Porcelair,e et 	cerrerie 	 23 
57,868 52,400 54,803 48,227 56,021 9.0 - 	10.1 RovOteiiients de plancher 	 24 
58,951 56,532 65,384 62,606 67,382 18,4 • 	2.9 lectures, 	rideaux et tousses 	 25 

51,370 48,692 59,624 56,218 45,756 20.0 • 16.5 Lonpes, 	tLeauo, 	nilroirs at 	autres articles 	26 
deneoblasent pour 	is saloon 

182,097 170,228 109,974 187,000 223,087 • 	14. - 	5.1 Hettiles 	 27 
60,083 56,445 56,357 58,759 63,148 * 	9.6 • 	10.4 Groo aypareils 	sdnalers 	 28 

123,830 114,122 146,700 154,829 152,008 • 	15.0 • 24.6 Ièléuision, 	rielto et nusique 	 29 
136,753 134,500 147,675 170,026 153,913 - 	2.0 • 29.5 Articles do nne et petite appareils 81cr- 	30 

V r iques 

110,025 121,437 140.109 127,397 129,807 * 	31.1 * 22.6 Quincaillerie, 	peinture, 	papier-tenture, 	31 
etc. 

33,434 33,790 34,995 39,477 49,311 • 	17.9 * 24.3 Materiel de plesiberie, chailfaqe et cons- 	32 
truct ion 

114,052 107,112 135,171 150,622 115,806 * 	9.9 * 	1.5 Bijnuterie 	 33 
93.490 109,355 143,875 317,303 59,063 i. 	12.8 18.5 Jotiets et Jeus 	 34 

116,642 119,700 158,309 142,524 121,635 • 	18.9 • 	7.1 Articles de sport at valises 	 35 

97,897 90,189 105,329 112,096 83,094 . 	1.8 . 	11.6 Papeterie, 	lisres et 	resuex 	 36 
4s,511 50,786 56,012 52,276 62,805 + 	3.1 • 	22.2 Essence, huile, 	arcessoires d'autonobile, 	37 

r8paration at 	fourxitures 
640 861 837 896 1,008 • 	21.6 .. 	81.7 Repay et casse-crolites 	 38 
710 4,794 5,080 5,409 4,925 * 	13.6 • 27.8 Services et traveos de rAparat ion 	 39 

, 1 , 999 61,378 ,695 79,189 61,884 + 23.1 .- 	3.6 loos a,tres rapons 	 40 

41 15,300 2,832,683 3,341,605 3,325,596 2,939,884 a 13.6 * 	9.7 T018I, TIlLS RAYONS 

t*leur lie veote. 
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1A8L1 25. Department Store 4s,th)y Stncks, Seasonally Adjusted, by Department, (anala, 1982 and 398' I 

1933 

.Ianuar y r 	rebruar y F 	March 	7 

Department 

ianvierr 	Fsrierr 	Mars 	Mars 	Anril 	Mmi 	Juin 

,,,iluirrs iffs 101 lars 

1 	Women's and misses' dresses, housedresoes, 41,188 411,919 48,271 47,961 50,092 49,331 51,937 

aprons at-id uniforms 
Women's and misses' coats and suits 51,920 50,338 49,709 44,671 45,472 46,741 49.567 

3 	Women's and misses' sportswear 128,912 125,274 146,6111 117,814 123,164 122,004 123,168 

6 	Furs 18,224 17,763 19,730 19,559 18,392 18,657 21,276 

Infants' 	and children's sear and nursery 71,097 74,423 85,443 69,7114 72,825 68,912 74,048 

equipment 

6 	Girls' 	and teenage girls' wear 43,119 43,352 51,429 47,046 48,729 46,346 49,145 

7 	lingerie and women's sleepaear 49,422 47,001 51,050 48,762 47,826 47,043 49,142 

8 	Intimate apparel 32,718 31,986 35,155 31,478 11,111 10,297 31,881 

9 	Millinery 2,347 2,356 2,146 1,540 1,441 1,280 1,521 

in 	Women's and girls' hosiery 29,350 29,352 32,598 25,392 25,757 25,784 27,951 

11 	Women's and girls' 	gloves, mitts 	mid 47,052 45,003 48,142 43,194 45,253 43,068 42,262 

accessories 
12 	Women's, misses' 	and children's footwear 92,144 89,992 99,345 106,604 109,511 105,699 106,680 

13 	Men's clothing 151,274 151,995 171,569 164,806 184,076 161,688  
140,72 I/'4i tIi,5Afl 141.766 160,455 

18 	loiletries, 	cosmetics and drugs 189,619 1 -,4, 1 49,7517 lSc,56, 6!,32 I&u,7l. 187J,s18 

39 	Photographic equipment arid supplies 55,634 56,232 64,286 54,102 58,617 55,342 59,278 

20 	Piece goods 26,095 24,385 29,715 30,996 30,985 30,351 31,692 

21 	Linens and domestics 114,704 116,166 116,622 112,385 111,271 104,992 105,212 

22 	Smallasres and notions 39,803 413,576 39,880 37,947 39,878 38,537 39,299 

23 	China and glassware 94,850 96,714 96,453 92,463 88,935 90,378 92,125 

24 	Ftooe coverings 39,893 49,945 53,504 59,481 63,990 58,671 60,078 

25 	Draperies, curtains and furniture coo- 60,895 59,884 70,820 68,768 69,698 63,090 66,714 

erings 

26 	LanDs, pictures, mirrors and all other 49,398 49,264 56,876 48,649 54,610 46,856 50,792 

hone furnishings 
27 	Furniture 190,432 174,822 195,753 205,739 204,109 194,562 195,584 

28 	Major appliances 57,173 56,664 64,134 57,853 61,589 60.387 61,154 

29 	Television, 	radio and music 143,176 145,912 158,683 127,032 134,021 131,272 137,411 

30 	Housewares and small electrical appliances 381,014 184,732 166,456 128,452 138,403 134,057 144,029 

31 	Hardware, 	paints, 	wallpaper, 	etr. 131,975 124,757 351,4511 122,856 134,844 126,458 142,967 

32 	Plumbing, heating and building materials ... ... ••' 

33 	Jeweller7 129,398 118,199 125,370 123,465 123,554 121,412 127,595 

54 	lays and qatnes 88,995 89,707 101,179 85,210 90,278 83,582 86,606 

35 	Sporting goods and luggage 1311,968 132,646 140,783 131,081 136,589 130,248 134,721 

36 	Stationery, books and magazines 100,605 101,051 101,776 91,074 92,630 90,952 97,041 

37 	Gasoline, oil, 	aito accessories, 	repairs 56,573 55,477 57,861 47.048 51,1181 48,1110 51,26 

and supplies 
38 	Meals and lunches ... .., .,. ... ..• .. 	- 

39 	Repairs and services 5,405 5,282 5,942 4,629 5,485 4,292 

40 	All other departments 74,267 67,776 63,474 61,034 72,977 68,524 69,7' 

41 	TOIWi ALL DEPARTMENTS 3,040,777 3,006,135 3,253,5081 2,961.465 3,074,283 2,941,072 3,121,62' 

1) Each department, including the "Yotal all departments", has been adjusted separately. Iherefore, the sun of the departmnts will not agual the 
"lot ii all departments". 



All 25. Stocks ,ns,icls Acti qrwids maqosins, dAsaisonnalisAs, par ron, Caiada, 1982 et 1983(1) 

- 	Vui iat ion 

Aoqast Septasber October 9oaesicr Oece,,ter March! 
10u4r9 Rayon 
1983 

Juillet Aulit Septambre Ociobre SovesAire Déceebre Harp/ 
fey r ler 
1983 

90 

thousands of doLlars per card 

silliers de dollars pourcer'ta.7e 

53,391) 48,491 49,698 45,881 44,435 43,11100 • 	18.0 Robes, robes Ac viAnaqe, Lobiters ci isis- 
fonnes 	ziur dires et 	Jc,j-,es fl lea 

42,804 42,996 51,326 42,969 43,029 49,588 - 	1.2 Monteaus at Laillaurs poor dises at Jeunes 	2 
Iii lop 

121,200 119,737 126,199 119,758 121,394 175,994 • 	17.0 Vêteoents srt pour dsis at 	jesies lilIes 	3 
18,198 17,628 15.280 17,583 16.928 18,1111 11.6 Isurrures 	 4 
68,989 68,120 73,923 69,912 67,729 76,613 14.8 Vêtensints poor béOés at enfants et articles 

Ac ctianbres d'enfents 

46,050 43,545 52,262 42,814 45,226 46,252 • 	18.6 VCtose,,ts Ac 	fillettes at d'aiolescentes 	 6 
46,972 48,002 49,729 44,138 47,892 52,979 8.6 Linqeria ci vAteasols Ac cult pour ds,s 	 1 
39,519 30,340 31,195 30,745 27,016 31,652 • 	9.9 Ssis-vCtesents 	 8 
1,529 2,027 2,130 2,577 2,219 2,727 - 	8.9 Cbapeauu 	 9 

28,467 77,123 29,454 29,075 29,227 34,191 10.7 Has pour Asses at fillettes 	 10 

45,236 45,161 48,821 42,232 45,425 49,461 * 	7.0 Gants, 	voofles at articles Ac parura Tor 	11 
danas ci filleites 

100,750 98,291 108,197 99,109 97,852 99,145 * 10.4 Chaussures sur  Asses, 	Jeunes lilies at 	 12 
enfants 

• , ' 	• 1 2 145,626 148,826 64,501 13.0 V8tsscnts 	isor 	tansves 	 13 
+ 	'2 146,048 147,889 156,835 • 	3.2 Articles d'hahilleasnt poor hisanas 	 14 

• 117 38,205 39,126 41,322 a 	74.3 V6tnents at 	articles d'hthillnnent aqur 	15 
qarçons 

- .,15 64,298 71,807 77,083 9.9 Chaissures pour hisn,es et qarçons 	 16 
Procjsitn alimantaires at connexes 	 Ii 

174,144 171,751 154,042 164,851 180,981 * 	6.1 Articles Ac toilette, cosmétiques et nédi- 	18 
conents 

54,928 56,700 56,734 51,393 49,077 55,299 * 	14.3 Apporeils ci 	fournitures photographiques 	19 
30,698 28,596 25,822 27,296 25,920 28,293 • 21.9 lissus A Is pi#ce 	 20 

103,992 97,468 102.905 94,407 103,756 117,977 • 	0.4 Literic ci 	lircm Ac nisison 	 21 
38,791 37,767 79,180 36,014 37,454 44,051 - 	1.7 Uersss articles 	 22 
97,35 92,482 93,971 93,876 89,920 94,736 - 	1.3 Poreelaine et 	serrerie 	 23 
56,998 56263 59,279 52,658 50,595 51,900 a 	9.1 flesAtenents Ac planclier 	 24 
64,382 62,066 66,291 61,412 63,418 63,617 • 	18.3 lectures, 	rideass at housses 	 25 

49,607 49,514 52,213 49,029 49,831 54,430 + 15.5 iisrpes, tableaus, 	miroirs at auras articles 	26 
d' aneub Isnent nnur 	La nasaun 

195,691 191,967 202,524 189,204 187,444 201,175 a 	12.0 Maables 	 27 
62,042 64,893 67,320 54,945 53,734 56,3,7 * 14.4 Gcou apparails nnaqers 	 28 

135,862 711,532 131,297 131,298 171,154 144,869 a 	8.8 tCLCsision, radio ci nusique 	 29 
140,222 739,024 146,947 128,739 153,199 172,142 - 	9.9 Articles Ac adne at pet its apparails Alec- 	30 

t r iques 

134,112 179,279 137,21) 725,977 117,78 199,3 a 21.4 Quiocsillerie, peinture, papier-tenture, 	31 
etc. 

- ... ... ... Materiel Ac ploeeria, cle.iffaqe et cons- 	32 
trod 	son 

123,007 119,454 121,943 115,049 1 'O ' A"o 126,772 * 	6.1 Bijouterie 	 33 
86,473 87,474 88,439 83,479 85,315 103,2178 • 	12.8 boats at Jeux 	 34 

128,501 123,707 125,853 123,082 126,813 139,118 * 	6.1 Articles Ac spert at 	valises 	 35 

95,622 91,379 95,881 81,544 92,777 101,561 * 	0.7 Papeterie, 	lureS at 	recues 	 36 
49,052 49,583 53,058 46,334 46,712 66,374 * 	4.3 Essence, huile, aceessoiras d'autaeobile, 	31 

rAparat ion ci 	rournitures 
Repas at casse-croUtes 	 38 

.516 4,297 4,600 3,968 4,800 5,487 + 	12.5 Seraieea at 	trauuc Ac reparation 	 39 
.,271 60,033 64,395 67,120 62,745 82,751 - 	6.$ 1,.s 	a,tr,-, 	ru,n,* 	 40 

1 ' , 7,979 2,927,699 3,083,081 2,804,523 2,915,066 3,156,013 .. 	8.2 0018[, 	1018 	447081 	 41 

'taque ra7o', 	incluant" lotol, 	tous ralons", 	s AtA ajuslA 	individoclie'nant. fri consequence, 	is suese des rayons rio correspend pas so "Total, two 
rayOfls". 
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i*ar 26. Depart.ent Store Monthly Stock-sales Ratios, by Diart.ent, Canals. 1982 and 1983 

No. 

Department 

1983 

January 

Janvier 

February 

F6vrir't 

March 

Main Mars Ann! Ha, 

- 

Juin 

1 Women's axl misses' dresses, insusedressea, 4.55 4.03 5.73 3.63 3.52 2.57 2.52 
aprons and uriiforme 

2 Haven's and misses' 	coats a-vt suits 3.44 3.94 2.66 2.62 2.48 4.36 6.10 

Women's and misses' sportswear 3.82 3.38 3.29 5.05 3.21 2.71 2.60 

4 Furs 3.92 5.04 7.54 5.53 73 • 99 27.82 29.87 

5 Infants' 	arid children's sear and nursery 3.59 3.97 3.46 3.12 3.39 3.22 3.36 
equipment 

6 Girls' 	and teenage girls' wear 3.811 1.61 2.70 7.90 3.21 1.15 5.11 

7 Lingerie and aomen's sleepwear 3.91 3.51 3.40 3.66 3.56 3.15 2.95 

8 lot isate apparel 4.58 6.55 3.36 3.47 3.47 3.20 5.01 
9 Millinery 1.68 1.84 1,42 1.13 1.12 1.34 3.25 

10 Women's and girls' hosiery 5.25 3.63 3.32 2.85 2.76 3.01 3.19 

11 Won,en's and girls 	gloses, mitts and 4.68 4.99 3.91 3.93 3.87 3.59 3.44 

12 
accessor lea 

Women's, misses' 	and children's footwear 5.74 6.26 4.82 5.66 5.15 4.63 4.76 

13 Men's clothing 5.39 6.87 4.85 4.84 5.77 5.15 4.35 

14 Men's furnishings 5.29 5.46 4.10 4.85 5.16 4.62 3.19 

15 Boys' 	clothing and furnIshings 5.75 6.313 3.87 4.04 3.65 3,56 3,43 

16 Hen's and boys' 	footwear 7.04 6.44 5.14 6.60 5.63 5.54 

17 Food and kindred products 0.80 0.69 0,73 0,70 0.59 0.58 

18 Toiletries, 	cosmetics and drugs 5.17 3.97 3.83 3.82 4.30 4,23 it 

39 Photographic egulpmmnit and supplies 5.94 5.96 5.39 4.67 5.58 5.19 3. 

20 Piece goods 6.83 6.711 6.33 6.40 6.95 6.80 

21 Linens and domestics 3,83 7.01 5.17 5.95 6.01 5.46 4,32 

22 S,nallaares and notions 3.96 4.95 4.54 4.62 5.71 6.88 6.47 

23 China and glassware 11.17 10.51 8.18 9.22 9.04 8.66 9.33 

24 Floor coverings 5.14 6.91 3.89 4.76 5.54 5.42 5.43 

25 Draperies, curtains and furniture cos- 5.97 5.61 4.93 4.87 5.02 4.62 4.03 

en 11535 

26 La-cs, pictures, mirrors and all other 6.46 8.01 6.55 6.49 8.15 7.18 7.13 

home furnishings 
27 Furniture 4.76 5.46 4.45 5.58 6.28 5.23 5.02 

28 MaJor appliances 1.65 2.08 1.74 1.82 2.08 1.88 1.62 

'29 Television, 	radio and muaic 3.83 4.69 4.00 4.19 5.13 5.40 4.88 

30 Houseaares and small electrical appliances 6.69 5.58 5.78 5.11 5.11 4.44 6.57 

31 Hardware, paints, aallpaper, etc. 6.34 6.63 6.74 5.66 3.75 3.93 4.60 

32 Pliating, heating and building materials 5.56 4,51 6.19 4.30 4.05 2.66 3.06 

33 Jewellery 12.26 9.92 7.195 7.74 7.97 7.12 6.88 

34 lops and gases 9.39 7.85 6.12 7.15 6.29 6.55 5.65 

35 Sporting goods and luggage 5.93 5.51 6.45 5.76 5.70 4.30 3.67 

36 Stationery, 	books and n'aga.risea 4.68 6.45 3,52 4.25 6.66 4.85 4.60 

37 Gasoline, oil, auto accessories, 	repairs 4.09 4.54 3.37 2.74 1.05 2.90 2.' 

and supplies 
38 Meals and lunches 0.07 0.07 0.07 0.04 0.04 0.04 

39 Repairs and services 0.63 0.52 0,48 7.69 0.69 0.59 II. 

40 All uther departments 2.61 2.63 2.50 2,85 2.82 2,71 2. 

41 IOIAL MI IIPARJ)tNTS 4.25 4.35 3.81 3.94 4.18 3.75 9.17 



'IllEAJJ 26. Hiports mensuels atocks-senles 
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des qr.sids 	aqaoins, par rayon, C -ua1a, 1982 et 1983 

Auqut Sepleaber October hovember Oecmber 
Poyon 

 

)uil let #oOt Septetnbre Octobre ',oveinhre O6cnnhre 
NO 

5.24 2.88 2.67 3.54 2.81) 1.67 Robes, 	robes do er91e, 	tabliors et iou- 	 1 
rorfls poor daeas et 	jp,ines lilIes 

7,88 3.33 3.981 2.06 2.08 1.87 Mntenuv et tail leurs piuc dases et jeunes 	2 
lilies 

2.10 2.69 1.99 3.05 2.68 1.60 VOtasento spDrt pour Oases et jeiries lilIes 	3 
9.70 10,47 6,50 5.57 3.44 3.09 lourrores 	 4 
4,10 2.70 Z.'tO 3.34 2.68 1,88 V#tnents pour bébés et cot' ants et articles 	S 

de chasbres d'enfants 

4.30 2.08 2.94 3,39 2.66 1.29 Vdtauents do fillettes et daiolescentes 	6 
2.97 3.',4 2.75 3.53 2.59 0.92 1iririe ot 	sRI el'Onts de raiit 	pour dwas 	7 
3.28 7.21 2.45 3,72 3.04 2.22 Souo-v9teoer,ts 	 8 
1.22 1,75 1.21 3.49 1.07 0.73 Chapeauu 	 9 
4.28 3.7)) 2.11 2.67 2,41 1.63 04s pour danes et lii lettes 	 10 

4.31 4.07 2.82 3.62 2.64 1.15 Oaots, 	osxifles at art ides de parure pour 	11 
dases et 	fillet tes 

5.87 4.63 3.49 4,18 3.13 2,98 Chaissures pour dance, jeimes lilies et 	 12 
enfanis 

6.10 6.56 4.18 5.13 3.55 2.43 )i)4teents pour h,es 	 13 

4.66 4.69 4.0)) 5.09 3.09 1.08 Arlicies d'habiileinent pour honinas 	 14 

5,73 2.02 3.34 4.29 2.92 1.40 V8tanents et articles d'habiilninent pour 	15 
qerçons 

5.67 3.91 5.07 5.69 2.917 Chaussures pour hmncs et qarçona 	 16 

" 
h 0.50 0.66 0.67 0.66 0.43 Prod.ilts alioentaires at conneoes 	 17 
li 3.84 3.54 4.22 3.03 3.57 Articles do tollette, 	cousn6tiqoeo et m4di- 	18 

• 	 3 4.15 3,93 5.60 4.00 1.68 Appureils 0t fournitires photoqraphiqass 	19 

6,50 6.25 5.42 6.67 6.05 1isug 4 Is pièce 	 20 

3.82 3.6', 3.00 3.84 4.06 2.77 Literie et 	linqe de saloon 	 71 

6.27 5.13 3.36 3.80 3.22 1.57 4rs,s articles 	 22 
9.15 989 6,96 8,60 6.20 3.02 Porcelaine et verrerse 	 23 

5.03 5.56 4.53 3.96 3.42 4.81 ReuRteernts do planctier 	 24 

4.30 4.48 4.20 4.54 3.84 3.67 Tentires, 	ridea.su et housses 	 25 

6.66 7.13 5.72 6.69 4.42 2.17 Lanpes, 	tbleoov. ourasro et autres articles 	26 
4' aseitlelrent pour Is nasson 

4.48 5.14 4.44 4.84 4.62 5,30 Meubles 	 27 

1.47 1.06 1.47 1.39 3.37 3.45 Gros appareils sénars 	 28 

4.24 6.03 2.66 0.09 5.05 1.90 10.16visson, 	riollo et 	sisique 	 29 

4.30 4.43 6.21 4.17 4.14 3.93 Articles do ménaqe at petits apparells élec- 	30 
triques 

5.22 6.02 5.24 5.03 4,94 3.66 Quircaullerie, peinture, papier-tenture, 	31 
etc. 

2.94 3.78 3.57 3.45 3.82 4.04 Materiel do plas*erie, claiffaqe et cons- 	32 
truct ion 

7.07 7.18 501 751 5,39 1.76 Bijouterse 	 33 

5.67 7.67 8.84 6.91 2.64 0.73 Jouets at 	jeus 	 34 

4.00 6.91 5.10 7.67 5.14 2.39 Articles do sport et valises 	 35 

.18 3.56 3.343 4.71 3.43 1.22 Papeterie, 	Isyres et revues 	 36 

.1) 1.10 3.33 2.B7 2.75 2.77 tssonce, SusIe, accessoires dautombile, 	37 
r6parat ion et 	fournstures 

0.03 0.04 0.04 0.04 0.03 Repso et casse-croCiten 	 38 

0.69 0.65 0.57 0.45 0.37 ServIce 	et traeauo do rdpsrat ion 	 39 

2.3" 2.42 2.79 2.76 1.22 Iceun autres rav005 	 40 

. 	

is 

AS 3.65 3.23 3.81 3.136 1.80 TIIIN, lOtS RAYONS 	 Al 
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1A[ 27. Department Store 14,nthly Sates-stock Rat jog, by Diart.ent, Canals, 1982 and 1983 

59133 

Department 	 January 	february 	March 

Janvier 	fdvripr 	Mars 	 liars 	 AsrIl 	Hal 	Juin 

1 	Wtssen's and misses' dresses. housedresses. 0.23 0.26 0.30 0.28 (1.31 0.36 0.36 
aprons and uniforms 

2 	Women's a'aI misses' coats and Suits 0.28 0.77 0.38 0.38 0.39 0.22 0.17 

3 	Women's aid misses' sportswear 0.26 0.30 0.35 0.35 0.34 0.36 0.35 
4 	furs 0.24 0.19 0.14 0.18 0.04 0.04 0.03 
5 	Infants' and children's wear and reirsery 0.26 0.26 0.51 0.32 0.54 0.29 0.29 

equipment 

6 	Dirts' 	and teenage girls' 	wear (1.25 0.30 0.42 0.36 0.18 0.30 0.30 
7 	LLnqerie and women's sleepwear 0.25 0.28 0.32 0.29 0.31 0.31 0.31 
8 	Intimate apparel (1.22 0.22 0.31 0.29 0.51 0.30 0.32 
9 	Millinery 0.44 0.51 0.61 0.80 1.00 0.74 0.74 

10 	Women's and girls 	hosiery 0.29 0.213 0.35 0.38 0.39 0.33 0.30 

11 	Women's and girls' 	gloves, mitts and 0.21 0.20 0.28 0.27 0.28 0.27 0.26 
accessories 

12 	Women's, misses' and children's footwear 0.16 0.17 0.23 0.19 0.21 0.20 0.20 

13 	Hen's clothing 0.15 0.16 0.22 0.21 0.19 0.18 0.22 
14 	Men's furnishings 0.19 0.19 0.26 0.21 0.21 0.21 0.29 
15 	Brias' 	rtothing and furnishings 1.18 0.17 0.27 0.24 3.30 0.26 0.28 

ft 	;:iI.Iii:,, 	:!,:ar(lerI!:; 	J!ICI 	iIIJ!4) dl 

19 	Photographic equipment and supplies 0.18 0.16 0.20 0.21 0.21 0.19 
20 	Piece goods (1.15 0.15 0.18 0.37 0.15 0.14 0.13 

21 	Linens and domestics 0.25 0.15 0.19 0.17 0.17 0.18 0.22 
22 	Smaliwares and notions 0.22 0.20 0.22 0.22 0.20 0.14 0.35 
23 	China and glassware 0.08 0.10 0,12 0.11 0.11 0.12 0.10 
24 	floor c000ringm 0.18 0.20 0.27 0.22 0.19 0.18 0.19 
25 	Draperies, curtains and furniture coy- 0.16 0.37 0.22 0.20 0.21 0.21 0.24 

er inqs 

26 	Lamps, pictures, mirrors and all other 0.15 0.13 0.17 0.16 0.13 0.13 0.14 
home furnishings 

27 	furniture 0.19 0.17 0.26 13.18 0.17 0.18 0.19 
28 	Major appliances 0.57 0.49 0.60 0.55 0.51 0.51 0.60 
29 	Television, radio and music 0.24 0.21 0.27 0.25 0.21 0.18 0.20 
10 	Housewares and small electrical appliances 0.16 0.18 0.17 0.20 0.21 0.22 0.22 

31 	Hardware, 	paints, sailpaper, etc. 0.15 0.15 0.17 0.19 0.20 0.25 0.22 

32 	Plumbing, heating and building materials 11.16 0.21 0.23 0.23 0.29 0.33 0.32 

33 	Jewellery 0.08 0.10 0.13 0.13 0.13 0.14 0.16 
34 	Joys and games 0.12 0.13 0.57 0.14 0.18 (1.14 0.17 
35 	Sporting goods and lugqare 0.16 0.13 0.17 0.18 0.20 0.23 0.26 

36 	Stat ionery, books and magazines 0.22 0.22 0.29 0.24 0.23 0.21 0.22 
37 	Gasoline, 	oil, 	aito accessories, 	repairs 0.22 1.22 0.30 0.35 0.37 0.33 2 

and supplies 
38 	Heals and lunches 15.77 13.74 15.43 22.86 24.43 24.B8 2' 
39 	Repairs and services 1.45 1.79 2.21 2.03 1.70 1.52 
40 	All other departments 0.15 0.313 0.66 0.37 0.411 046 - 	 - 

41 	TOtAL ALL IIPARIPtNTS 0.22 0.22 0.27 0.26 0.26 0.75  
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Hayports .nsueI 	ventes-stocks dos qrids .oqasns, per rayon, CarIa, 1982 eL 1983 

July Auqut Septeniber October Nonember Decnerber 
([urns 

Juillet AoOt Septembre Octobre Nosenebre Dêr,rebrn 
4° 

0.33 0.32 0.38 0.33 0.35 0.42 Rohes, 	robes de s4nae, 	tthliers et iou- 	 1 
foroes poor dares et jereres rUles 

0.16 0.31 0.28 0.34 0.42 0.48 Honiteras et taiiieurs pour dares et jeunes 	2 
los 

0.36 0.36 0.49 0.36 0.38 0.55 Vétarents sport pour dares et jeirres fUies 	3 

0.10 0.10 0.15 0.20 0.27 0.32 Io.,rrores 	 4 

0.27 0.33 0.35 0.32 0.35 0.52 VAtrents pour 	bbris et 	enfarits Ct articles 	5 
08 chanbres 0' ruE ants 

0.26 0.44 0.37 0.29 0.18 0.62 V8tarents do Eiiiettes at d'aotearentes 	6 

0.34 0.28 0.36 0.32 0.50 0.86 L inporie et sAterents do nuit pour dares 	 7 

0.31 0.31 0.38 0.30 0.12 0.45 Sous-obtarents 	 8 

0.83 0.68 0.87 3.85 1.110 1.24 Chopeaus 	 9 

0.25 0.27 0.44 0.40 0.41 0.59 Has pour dares et 	fillettes 	 10 

0.24 0.25 0.36 0.31 0.39 0.72 Casts, 	roufles et articles do parure pour 	Ii 
dares et filiettes 

0.37 0.21 0.28 0.25 0.30 0.33 Chaussures pour dares. jets1es filies et 	 12 
rf ants 

0.16 0.17 0,22 0.21 0.28 0.39 VAterents pour barnes 	 13 

0,23 (1.22 0.26 0.22 0.31 0.76 Articles dhthil Irrent pour homes 	 14 

0.21 fl,41 0.31 0.26 0.17 0.61 V([tnesents e( 	ar(wlou d'h,tilmnenent 	pour 	IS 

'1 

0.24 0.24 0.21 0.24 0.59 Appareils et faurnit.res photoqraphiques 	19 

0.11 0.15 0.21 0.23 0.20 0.11 lussus A is pièce 	 20 

0.25 0.26 0.33 0.28 0.26 0.17 Literie et 	linqe tie 551am 	 21 

3.36 0.18 0.29 0.27 0,30 0.31 Menus articles 	 22 
0.11 0.10 0.14 0.12 0.17 0.34 Port-elaine et verrerie 	 23 
0.19 0.18 0.21 0.26 0.27 0.22 Resèterents do piancher 	 24 

0.23 0.21 0.23 0.25 0.26 0.28 Tortures, 	nideats et txjusses 	 25 

0.15 0.14 0.17 11.16 0.22 0.41 Lønpes, 	tableaus, 	miroirs at 	aitres articles 	26 
d aseablenert pour is raison 

0.22 0.19 0.22 0.22 0.21 0.21 Meubies 	 27 
0.70 0.53 0.66 0.72 0.76 0.71 Gros aypareiis mAnaqers 	 28 

0.23 0.24 0.36 0.29 0.34 0.52 IêlAvisiofl, 	ralto at nusiqar 	 29 

0.23 0.22 0.24 0.25 0.26 0.48 Articles do mAnaqe at petits appareils Ale- 	30 
triques 

0.19 0.17 0.18 0.21 0.19 0.28 Quir,rsillerie, 	peinture, papuer-tenture, 	31 
etc. 

0.35 0.26 0.28 0.29 0.28 0.28 Materiel do piceteria, chaiEfaqe et cons- 	32 
curt ion 

0.16 0.14 0.19 0.15 0.20 0.49 Hijouterie 	 33 
0.18 0.14 0.12 0.16 0.34 0.91 Jooets et 	jeus 	 34 
0.24 0.19 0.20 0.15 0.18 0.39 Articles do sport et valises 	 35 

Mn 0.28 0.29 0.23 0.30 0.70 Papeterie, 	Iiores at resues 	 36 
0.33 0.30 0.37 0.41 0.39 Essence, huile, 	accesairer d'ajtauobile, 	37 

rAparation Ct fournitures 
• 29.56 26.63 23.92 27.95 36.05 Ropas et cssse-cro(ites 	 38 
• 	 . 1.65 1.56 1.82 2.27 2,59 Services et travsos do reparation 	 39 

P. . 0.40 0.42 0.40 11.37 0.72 Tons autces rosons 	 40 

0.26 0.30 0.28 0.32 0.51 lOIN.., 	TOLIS RAYONS 	 41 
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TABLE 28. Department Stores' Month-nnd Accounts Receivahle(1), Lkadjusted, Canala, 1981-1983 

TABLEAU 28. tliotants Ii recevoir(1), non désaisonnalisés cs grands meqasins i La fin ch uis, Caniija, 1981-198S 

Change from 	 Change 
previous 	 1903/19112 
nonth 

Month 	
1981 	 1982 	 1983 

Variation 	 Variation 
Mois 	 par rapport 	 1983/1982 

an mis 
prcédent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentae 

January - Janvier 1,554,350 1,624,889 	 1,644,028 	 - 	6.3 	 + 	1.2 
February - FAvrier 1,488,706 1,554,529 	 1,571,443 	 - 	4.4 	 + 	1.1 

March - Mars 1,476,287 1,537,740 	 1,544,106 	 - 	1.7 	 + 0.4 

April - Avril 1,483,717 1,536,243 
May - Mai 1,493,281 1,527,443 
June - JuIn 1,501,535 1,505,203 
July - 	Juillet 1,523,351 1,477,266 
August - AoCit 1,512,048 1,476,402 
September - Septembre 1,557,138 1,536,070 
October - Octobre 1,550,904 1,554,259 
November - Novembre 1,622,633 1,613,782 
December - Décembre 1,788,145 1,755,331 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusively 
with them. 

(1) 1 en contacts 'A recevoir des grands maqasins Pt len nrances act ives des sociétés d' acceptat inn de prêts gui travail lent 

IAIII 1 	/). 1psit 	 MontI -,ivI Ainnaird 	I1er2eivI1r 	1), 	mmcmii I y Adjusted, ImriIa, 1II1-1 QI5 

TABLEAU 29. Montants h recevoir(1), désaisonnaLisés dea grands maqasins h la fin do mis, Canada, 1981-1983 

Change from 	 Change 
previous 	 1983/1982 
month 

Month 1981 	 1902r 	 1983 
Variation 	 Variation 

Mois per rapport 	 1983/1982 
au mis 
précédent 

millions of dollars 	 per cent 

miilions de dollars 	 pourcentae 

January - Janvier 1,470.0 1,530.5 1 1 5575r + 	1r + 1.2 

February - Février 1,480.0 1,551.8 1 , 5695r + 08r + 	1.1 

March - Mars 1,499.0 1,563.8 1,570.3 + 0.1 + 0.4 

April - Avril 1,515.0 1,566.1 

May - Mai 1,537.0 1,567.6 

June - Juin 1,563.0 1,563.0 
July - Juillet 1,615.0 1,560.6 
August - AoCrt 1,595.0 1,554.2 
September - Septembre 1,581.0 1,569.9 
October - Octobre 1,565.0 1,566.3 

November - Novembre 1,570.0 1,563.8 
December - DAcembre 1,563.0 1,537.8 

(1) Accounts receivable of department stores arid the out 	ndinqs of acceptance companies which are associated exciusivel 	- 

with them. 
(1) Lea montants b recevoir des grands magasins et lea créances actives des sociétAa d'acceptation de prëts gui travaille 

exciusivement avec ces magasins. 



Department Store Sales 
Stocks, MCD, Seasonal 
and Trading Day Factors 

and 	Ventes et stocks des grands 
magasins MDC et coefficients de 
corrections des variations 
saisonnières et des jours 

omm e rc i a u x 
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TAOI..E 30. Department Store Sales, 192) and Cmebined 5, 	 aul I eli,,, Ii,y 	el 'c,, 1983 ,,,el 19114 

Department 

MDC 	 Mars 	 7vr,l 	 Kai 
	

Juin 	 3uillet 	 Aofat 

1 	Wmeen's and misses 	dresses, 	'ousedreases, I, 86.55 112.71 128.46 111.75 95.95 
aprons and uniforms 

2 	Wcenen'm and misses' 	coats and suits 6 103.63 99.24 57.513 40.13 67.34 

3 	Wianen's and misses' sportswear 3 89.71 103.10 106.71 96.16 87.46 
4 	furs 12 77.28 27.54 17.16 18.27 53.05 

Infants' 	and children's wear and rarsery 4 86.77 104.34 91.75 67.92 99.11 
equipment 

6 	Girls' 	and teenage girls' wear 4 93.06 101.28 92.00 87.46 76.86 
7 	Lingerie and women's sleepoear 3 73.48 85.64 92.56 89.31 86.77 
8 	Intimate apparel 4 95.08 107.86 106.59 110.26 98.61 
9 	Millinery 9 58.21 74.25 61.60 59.10 58.96 

10 	Women's and girls' hosiery 3 92 • 99 106.55 95.80 85.56 68.86 

11 	Women's and girls' 	gloves, mitts and 5 77.06 69.35 87.79 60.94 66.93 
accessories 

12 	Women's, misses' and children's footwear 5 91.57 111.90 105.24 95.10 74.54 

13 	Men's clothing 4 90.66 93.19 87.05 97.47 69.46 
14 	Men's furnishings 5 69.84 78.28 79.12 104.10 75.92 
15 	Boys' 	clothing and furnishings 6 80.97 101.56 84.93 83.35 75.31 

16 	Men's and boys' 	footwear 5 83.40 109.56 101.42 103.68 80.36 
17 	food and kindred produrts 4 91.48 108.61 101.46 89.54 85.73 
18 	loiletries, 	cosmetics and drugs 2 85.19 91.22 90.45 87.74 96.29 

19 	Photographic equipment and supplies 3 73.48 81.43 81.21 102.89 98.90 
20 	Piece ,yiode 6 110.86 108,25 99.27 88.90 74.45 

21 	Linens and &,,mestics 3 78,56 82.86 88.40 98.02 106.21 

22 	Smallwares arsl notIons 4 91.72 91.67 75.80 76.65 82.20 

23 	China and glassware 4 77.72 78.25 85.16 85.51 79.31 
24 	floor coverings 5 100.13 99.71 100.23 98.57 98.70 
25 	Draperies, curtaina and furniture coo- 3 95,87 107.36 102.10 108.16 109.39 

erings 

26 	Lanps, pictures, mirrors and all other 4 83.40 83.90 79.04 83.51 86.27 

home furnishings 
27 	lorneture 4 96.56 93.56 105.32 104.34 116.43 
28 	Major appliances 5 91.07 93.75 97.96 101.44 121.82 
29 	lelevision, radio and music 5 86.59 79.57 72.71 77.45 83.24 

30 	Housewares and small electrical appliances 3 73.11 86.76 93.49 91.54 93.18 

94,17 

109,64 

99.75 
89.69 

106.96 

146.62 
75.59 
98.33 
62.33 
81.79 

77.09 

100.79 

84.99 
74.55 

144.38 

95, 

98.48 
87.03 
75.60 
93.85 
97.66 

84.67 

99,19 
97.62 
89.46 
89.86 

90.97 

93.93 

76.51 
60.77 
88.33 

	

80.03 	106.45 	120.47 	116.46 	99.61 

	

85.67 	113.37 	126.15 	118.57 	112.24 

	

72.35 	79.00 	85.23 	86.99 	73.75 

	

49.02 	68.04 	57.34 	58.65 	63.22 

	

72.59 	101.84 	172.29 	126.48 	107,22 

74.48 79.33 77.63 82.92 74.61 	108." 
88.59 102.38 100.00 101.55 99.07 

97.44 95.50 93.92 97.25 94.88 
97.29 93.66 95.84 96.26 86.69  
34.68 111.63 130.66 117.70 92.90  

84.83 94.74 94.43 94.42 88,25 	 93111 

31 	Hardware, paints, wallpaper, etc. 	 3 

32 	Pluet'ing, heatinq and building materials 	 6 

33 	Jewellery 	 3 
34 	ioys and ganes 	 4 
35 Sport ing gsods and luggage 	 3 

36 	Stationery, books and magazines 	 4 
37 	Gasoline, oil, auto accessories, repairs 	 5 

and supplies 
38 Meals and lunches 	 3 
39 	Aepairs and services 	 7 
40 	All other departments 	 5 

41 	TOTAL ALL 11PARTN1S 	 7 
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\HI}80 30. Vntes iè.s qrands mqssinn, P4)1' at coeffjcjer,tis combines de corrections des variations saiounniAree et des jours cosnrclaus, 1983 et 3984 

1984 

	

cober 	 October 	 Anvesher 	 Decenhor 	 Jarsary 	 reoruory 	Rayon 

	

.'teobrv 	 l)ctohre 	 Noveobre 	 DAreebre 	 3w,sier 	 r84rier 

103.69 93.22 108.44 346.31 55.89 66.75 Robes, 	robes de iine, 	tllers et isii- 	1 
forlies pour durs et jeses Filles 

127.59 161.04 156.67 160.41 74.54 72.63 Manteouc et tailleurs pour dames 01 jeuq-ies 	2 
fit lee 

129.30 100.56 115.24 155.13 58.13 65.76 V8tenents sport pour danes et jeuries lilles 	3 
91.91 124.90 205.05 240.36 148.20 119.65 Fourrures 	 4 

110.80 108.77 118.30 162.04 68.06 70.111 VAtneonts pour bAbAs et enfsnts et. articles 	5 
de chani,res d'enfanLs 

138.13 97.03 118.14 163.50 49,45 63.35 VAtanents do fillettes et d1oleanentes 	6 
96.09 92.04 138.81 263.75 53.15 61.72 Lingerie et v8t events rio nuit pour clanes 	 7 

105.90 88.00 102.98 143.23 74.33 73.30 Sous-vl.teeentn 	 8 
94.53 133.79 213.41 256.33 73.75 60.47 thpena 	 9 

120.83 313.81 116.17 171.97 79.34 73.72 Bas pour daSes et fillettes 	 10 

109.51 304.41 151.511 248.17 56.41 57.97 Gants, 	noufles et articles de parure pour 	11 
dance et fillettes 

128.12 117.55 126.35 139.84 58.48 57.02 Chaissures pour denies, jernes lilles et 	 12 
enf ants 

111.11 108.55 144.85 396.44 61.75 61.18 V8teeent.s pour hcsnnes 	 13 
96.83 93.60 148.10 274.61 56.25 55.39 Articles dhthillonent pour honines 	 14 

106.71 98.11 121.85 201.72 51.39 55.73 Vêtenents et articles dhabillenent pour 	15 
garcons 

109.96 121.29 163.93 59.55 62.04 Chaissures pour luinnes et garçons 	 16 
93.43 116.82 142.99 82.56 102.13 Projits slinentaires et c000ese, 	 17 

• .9 93.43 116.38 226.91 74.01 77.66 Art trIes de 	toilette, 	cnse.Atiqries at 	sAris- 	18 
C arent S 

88.25 115.86 244.11 66.00 61.37 Appareils et fournitires photogrephlques 	19 
.14 117.37 121.69 99.11 82.20 88.03 lissus 4 Ia pièce 	 20 

111.35 100.42 107.79 166.27 301.77 67.42 Lotorte ci 	tinge do ,naison 	 21 
121.119 113.73 120.84 149.37 105.60 87.76 Mere.rs articles 	 22 
96.88 83.58 340.34 280.41 61.91 63.67 Porcelaine el nerrerie 	 23 

102.84 116.25 121.92 104.83 80.44 85.05 Resètenents do plancher 	 24 
102.98 103.61 114.95 118.46 73.05 70.51 Tentures, rideaun et haisses 	 25 

96.06 97.40 142.16 228.55 72.27 67.34 Lanpes, 11eaus, mirsirs et 	aitres articles 	26 
A snout, lament pour 	Is eaison 

103.96 97.46 105.53 105.00 97.47 78.73 Meibles 	 27 
10.50 104.10 103.69 114.78 93.28 75.46 Gros appareils isAnaers 	 28 

311.07 101.86 135.22 208.02 86.70 72.90 lAlAvision, r10 et nusique 	 29 
93.41 92.67 121.92 227.42 66.39 76.31 Articles Ac ,sAne et petits appareils Alec- 	30 

1 nouns 

93.34 106.51 103.42 146.78 70.27 69.63 Quincaillerte, 	peinture, 	papier-tentrire, 	31 
etc. 

100.27 105.68 104.29 102.59 67.61 72.09 Materiel Ac plotitenie, chaiffaqe et cans- 	32 
truct ion 

99.21 82.42 141.93 313.63 64.19 54.97 Bsjnuterie 	 33 
60.51 100.56 231.86 385.69 33.69 40.36 3ouets et jeus 	 34 
85.02 79.23 306.56 199.66 69.11 58.09 Articles An sport et valises 	 35 

107.06 86.71 125.50 244.00 71.39 73.55 Papeterie, 	lieres et revues 	 36 
113.91 130.82 139.27 74.87 70.20 tssence, 	huile, 	scresnoires doutc,nobile, 	37 

rAparat ion et 	fourniturea 
99.00 113.33 148.29 84.54 83.69 Repas et casse-crolites 	 38 

1 
106 134.12 134.05 85.80 82.25 Sersicos Ct trasaur do reparation 	 39 
88.88 Iu.75 172.92 67.36 70.06 tn rayons 	 40 lass as re 

99.36 124.34 181.33 70.97 10.57 TOTAL, TIJL RAVONS 	 41 
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198FF 31. Departmant Store Stocks, IC) aid Seasonal r- •'r., 	ri 1Ri 

Department 

MDC 	 liars 	 Avril 	 Ma! 	 lvii 	 Juillet 	 hoOt 

1 	Women's and misses' dresses, foasedresseir, 3 104.02 123.86 109.09 86.45 94,02 87.14 

aprons and mi forms 
2 	Women's and misses' coats and suits 4 43.40 78.52 67.85 68.99 126,29 131.00 

3 	Women's and misses' sportswear 3 102.17 119.47 111.89 92.21 101.18 98.43 
4 	Furs 5 91.48 86.85 89.25 84.16 91.41 102.75 

5 	Infants 	and rhildren's wear and rsnrsery 4 86.66 112.06 101.75 911.51 122.18 103.03 
equipment 

6 	Girls' 	and teenage girls' wear 4 93.88 111.60 106.22 p9.59 123.48 109.19 
7 	LIngerie and 	roeren's sleepwear 4 92.27 112.28 1118.44 89.96 93.30 95.93 
8 	Intimate apparel 4 93.19 102.85 106.31 92.17 99.00 98.58 
9 	Millinery 5 66 1 12 90.93 102.54 73.16 74.79 81.75 

10 	Women's and girls' hosiery 4 97.47 110.06 109.79 93.94 103.31 111.55 

11 	Women's and girls' 	gloses, mitts and 3 96.86 109.06 104.39 99.23 95.95 94.72 

accessories 
12 	Women's, misses' 	and children's footwear 3 103.37 137,16 109.44 98.30 101.92 103.19 

13 	Hen's clothing 4 93.31 102.95 102.16 81.61 95.28 114.62 
14 	Hen's furnishings 3 92.79 109.64 106.14 89.70 100.30 101.98 
15 	Boys' clothing and furnishings 4 99,24 102.44 94.69 87.68 129.74 96.12 

16 	Herr's and boys' 	footwear 4 99.10 112.56 111.72 95.90 102.90 lU 

17 	Food and kindred products ... ... ... ... ... ... - 

18 	loiletries, cosmetics and drugs 89.55 105.76 103.37 92.78 97.12 

19 	Pho'oqraphic equipment and supplies 4 84.56 106.42 103.74 87.59 98.36 
20 	Piece gsods 4 101.32 106.30 102.13 97.53 103.51 10UU 

21 	Linens and ricanesties 3 97.75 108.86 110.96 101.91 97.66 91.18 
22 	Smallwares and notions 4 89.80 110.47 113.04 106.82 111.12 101.77 
23 	China and glassware 1 95.11 101.17 104.10 96.45 99.13 98.33 

24 	Floor coverings 4 94.65 102.02 105.09 104.45 103.49 102.84 
25 	Draperies, curtains and furniture rev- 3 96.58 107.54 107.28 95,59 101,26 94.90 

erinn 

26 	Lmnps, pictures, mirrors and all other 3 91.24 100.94 109.55 99.87 102.61 103.75 
home furnishings 

27 	Furniture 2 96.65 112.53 109.28 101.02 100.17 94.92 
28 	Major appliances 4 98,51 106.82 101,18 93.96 98.50 92.84 
29 	Television, 	radio and music 3 95.51 107.41 103.18 97.27 96.07 94.06 

30 	housewares and snaIl electrical 	appliances 1 95.99 108.58 106.28 98.17 99.81 96.85 

31 	Hardssre, 	paints, 	wallpaper, etc. 3 94.14 112.01 111.50 98.89 104.60 106.93 

32 	Plueliing, (mating and tsiildiog materials ... ... ... ... 

33 	Jeweltery 3 96.47 109.44 105.94 93.96 96.08 95.23 
34 	Toys and gases 4 91.34 97.84 89.49 80.32 88.54 106.90 

35 	Sporting apods and luggage 4 92,01 117.20 115.94 99,93 99.16 94.08 

36 	Stationery. boaks and magazines 3 86.09 101.12 105.02 97.52 108.28 104.61 

37 	Gasoline, oil, 	auto accessories, 	repairs S 87.97 107.09 107.39 92.81 97.58 
and supplies 

38 	Heals and lunches ... ... .,, ... ... ... 
39 	Repairs a-nil services '1 91,89 97,47 102.70 93.09 108.68 111'-. 

40 	All other departments 5 101.59 114.53 116.3i 101.01 107.04 

41 	TOTAL ALL OEPARTWNfS 3 95.81 108.59 105.90 93.11 101.77 99.4- 
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Stocks ,*s gra,da miqsains, 78)C at coerricientis do corrections dos variations s.iemnnières, 1983 at 1984 

1984 

ptember October November December January Fohr,ary Rayon 

Septen,brr Octobre Novembre D6csnhre Januier F6yrier 
No 

87.38 117.74 314.33 90.31 88.33 97.70 Robes, 	robes do s6oae, 	tabliers at 	si- 1 
foress pour dares at 	Jellies filles 

133.71 158 • 55 173.65 83.38 70.93 81.51 t4anteous et toil leurs poor 	dames at 	jellies 2 
filles 

90.47 112.00 114.03 81.50 83.33 91.24 Y9tevents sport pour dares at jetses fiUes 3 
115,37 129.83 120.08 108.23 97.84 89.48 foorrores 6 
95.88 119.67 107.69 91.06 82.76 86.77 V8tønpnts pour bébds at enrants at articles 5 

de chartiras devIants 

99.45 178.67 715.37 74.39 72.34 85.70 Y8tsvents do fillattes at d'adolesentes 6 
93.00 134.73 135.63 79.52 80.96 83.04 Linirae at 	sètementu do ra.,it pour d5res 7 
83.59 107.82 119.22 101.08 102,23 93.33 Sros-v6teeents 8 
81.54 736.13 168.47 151.93 90.40 79.62 Chopeauu 9 
91.18 108.46 107.86 86.88 89.44 90.96 8am pour dames at fillettes 10 

90.42 133.15 129.75 84.39 84.21 88.79 lsnts, moofles at articles de parure pour 11 
dames at fillettes 

91.86 170.22 99.36 93.06 81.93 90.43 Chmossures pour dsras, jetses filles at 12 
enf ants 

99.75 127.72 120.76 98.32 73.64 90.44 V#teamnts pour hoesms 13 
99.69 132.58 720.90 76.04 82.95 87.28 Articles d'hthillevent pour homees 14 
97.47 129.60 109.21 81.66 86.77 95.28 Véterents at art trIes d'habillenent pour 15 

qarçons 

.69 179.89 105.52 91.79 82,61 84,99 Chausmures pour luvems at qarcons 16 
Produits alirmntaires at connexes 17 

.86 126.00 130.33 93.01 101.83 85.44 Articles do toiletta, 	cosm6tiques at 	sédi- 18 
Csosrnts 

9.38 131.96 127.51 86.73 98.86 88.69 Appsreils at foornitures photoqraphiques 19 
(1.59 109.91 100.28 100.00 90.37 97,64 tissum 4 Is pibce 20 

82.59 104.22 109.69 103,37 94.73 96.75 Literie at 	linqe de 	saloon 21 
90.90 103.69 94.03 102.23 89.84 86.43 Menus articles 22 
92.15 108.53 112.97 311.82 88.65 91.77 Porcelairie et 	verrerle 27 
88.57 104.19 95.26 107.72 96.70 94.85 Revbtonents do planchar 24 
85.16 106.65 101.99 106.03 100.78 96.22 Tentures, 	ridesus et hisisses 25 

91.24 121.86 132.76 84.13 80.28 89.57 Lnpes, 	tableaus, 	nuroirs at 	sitres articles 26 
d' aveublonent pour 	Ia maison 

84.13 100.55 99.68 110.94 95,44 94.25 Meubles 27 
84.11 102.88 109.20 112.05 96.79 102.67 Gros appareils rnsers 28 
86.99 311.95 118.02 104.96 94.11 90.25 I816.sision, 	radio at 	inusique 29 
91.64 114.94 115.80 89.61 94.08 87.98 Articles de m6naje at petits appareils 61cc- 30 

triques 

88.28 117.48 1ll(.ii 92,79 85.00 9,,l7 Iliscaillerie, peinture, papier-teotura, 31 

Mnt6rie] 	do plstherie, cfnaiffaqe at cons- 32 
tiuction 

86.27 117.54 124.66 91,45 9,9 '(,(' ((ijooterie 33 
123.19 371.84 136.99 57.40 84.7v 6158 Jinuets at Jeus 36 
94.82 128.64 112.33 87.56 77.23 82.10 Articles do sport at 	valises 35 

96.05 122.92 121.55 82.06 89.61 85.30 Papeterie, 	lisres at 	revoes 56 
'.58 121.18 113.39 94.52 91.83 90.72 Essence, huile, 	accessoirea d'sjtsobile, 37 

r6paration at 	foornituras 
Repas et casse-crabtes 38 

' .96 
.28 

128.46 
119.48 

113.0 6 
116.66 

898 .7 
74.25 

89.82 
72.16 

80.78 
78.68 

Seruices at travaus de reparation 
Ins 	itres ravons 

59 
40 

1.77 119.27 114.09 93.27 89.59 89.30 lOut, 10th RAYONS 41 
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IARU 32. lpart.enL Store Monthly Salem, by Department, Canada, Revised, 196, 

1982 

D1,ortmeot 	 January 	 february 	 March, 	 April 	 May 

Jassner 	 F6vrier 	 Morn 	 Aunt 	 Mai 	 Juin 
Sn. 

tl-,ousands or  dollars 

milliers de dollars 

1 	Wonnenno 	und misses 	dresses, 	Inonusedmesses, 8,246 10,581 13,746 17,544 21,006 17,781 

armor's 	0151 	urn i fun rmo 
2 	Woenens 	,m,d misses' 	coats 	and suits 10,530 10,009 14,241 14,411 7,272 5,606 

3 	Women-u's and misses 	sportswear 25,242 29,113 39,536 45,783 51,250 43,753 

4 	furs 4,203 3,398 2,941 677 590 598 
5 	Infants' 	and children's sear and nursery 15,412 15,319 19,453 23,968 21,779 19,955 

equipment 

6 	Girls' 	and teenage girls' sear 7,444 9,934 15,202 16,877 15,663 13,791 

7 	Lingerie and women's sleepsear 8,965 10,282 12,321 15,061 16,230 14,973 
8 	Intimate apparel 6.672 6,631 8,469 9,8114 10,047 9,783 

9 	Millinery 1,400 897 912 1,171 977 899 
10 	Women's and girls' hosiery 7,558 6,693 8,683 111,264 9,312 8,232 

11 	Wonm,r,'s 	and girls' 	gloses, mitts and 8,167 7,856 10,656 12,745 12,533 10,828 
accessOries 

12 	Women's, misses' 	and children's footwear 12,988 11,970 19,390 24,847 24,920 21,959 

1' 	her,', 	I 't,", 22,'u2'u 23,7117 71,125 72,794 37,337 i4, 97n. 

I,,nLn-I.0 	u.,, 	, u ..,, 	I. 31,1 'u -1,lt,u .ui,l5 

19 	Photographic equipment and supplies 9,009 7,957 9,819 11,148 11,072 13,662 
20 	Piece goods 3,878 3,849 4,918 4,744 4,574 4,032 

21 	Linens a-id domestics 24,236 14,834 18,489 20,173 21,348 24,821 

22 	Smalloares and not ions 8,676 7,076 7,393 7,703 6,340 6,492 

23 	China and glassware 7,333 7,485 9,529 9,952 10,871 9,511 
24 	Floor cowerinqa 9,040 9,635 11,825 11,792 11,359 11,545 

25 	Draperies, curtains and furniture cog- 9,515 9,314 13,640 14,920 14,650 15,852 
er inqs 

26 	Lmsps, 	pictures. n,urrsrm and all other 6.083 5,581 7,016 6,769 7,146 7.114 
home Furnishings 

27 	Furniture 37,631 31,187 35,730 36,501 40,673 39.420 
28 	Major appliances 35,175 27,566 31,389 31,587 32,570 35,561 
29 	Telesision, 	radio and music 27,686 23,483 29,059 28,069 25,112 27,431 

30 	Housewares a-nd asall electrical appliances 22,869 25,215 24,129 29,431 32,109 30,958 

31 	Hardware, 	paints, 	wallpaper, 	etc. 21,100 20,249 20,559 26,241 15,738 30,67 

32 	Plumbing, heating sod building materials 6,250 6,401 7,381 10,662 12,883 111,981 

33 	Jeaellery 9,672 11,292 15,400 16,773 18,061 17,438 
34 	lays and qornes 6,906 7,820 9,707 14,034 11,815 12,317 
35 	Sporting goods sod luggage 19,818 16,073 20,992 28,020 55,177 56,284 

36 	Stationery, books and magazines 17,429 18,126 18,413 20,075 19,706 211. 
37 	Gasoline, oil, auto accessories, repairs 16,115 12,751 15,196 18,147 17,781 111,. 

and supplies 
38 	Meals 0151 	lunches 18,316 38,411 20,074 19,498 19,119 1u, 

39 	Repairu 	urnul 	temmices 6,392 6,116 7,736 7,771 7,424 
40 	All 	015", 	d'yartnwnts 19,359 19,423 22,1115 79,608 37,858 31, 

41 	101*1 	161 	FIPARIFUINTS 680,051 578.049 694,137 788,971 813,933 790,ul.'- 
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All 52. Ventes 	nsueI1es dos grids usoqainos, par rayon, Caiiada, révisdes, 	19132 

Auqust Septeunber 0tohcr Noycusber Oecu,nbcr Rayon 

Suillet #084 Scptcubre Ortohre Noneoubre Ddcnnbre 
No 

thousands or dollars 

ailliers do dollars 

15,449 14,718 16,227 15,276 13,151 23,253 Robes, 	robes do ndoisle, 	tthliers at urui- 	 1 
Fors pour doves ci 	Jeuaues lilIes 

6,852 16,926 17,6813 23,113 25,071 22,116 Manteaux ci tailleurs pour dunes et jetties 	2 
F ii les 

42,244 43,798 57,256 44,244 51,645 69,090 Vétovento sport poor 	lanes Pt je,uues lilIes 	5 
3,763 1,743 2,674 4,132 5,917 6,303 Fourrures 	 4 

20,556 25,308 24,475 25,033 27,165 37.027 Vétonents pour bdnds et enfants ci art cIes 	5 
ic cha,6res denfants 

13,197 22,913 18,303 14,990 19,628 26,576 VAtovents vie lillettes at d'ndolescentes 	6 
15,374 13,058 16,874 16,919 25,027 45,884 Linqerie at 	vêtenrrLs 	ic r,uit pour dmvs 	 7 
9,309 9,336 10,658 8,922 10,595 14,406 Sojs-vètenents 	 8 

938 9713 3,584 2,193 3,504 4,528 Cbapeauu 	 9 
6,874 8,178 12,646 11.810 13,069 18,176 Ass pour doses at fillettea 	 10 

9,478 10,543 15,644 15,526 22,465 36,331 Gaits, 	moutles ci articles 	Se parure pour 	11 
douses 	et 	lii (ellen 

17,549 22023 28,574 26,119 31,052 30,873 0iaussores pour dasuss, 	jetties lilies et 	 12 
cnf arts 

7,9Fl7 35,679 ¶6,169 50,614 66,767 VVtcr,ts 	pour 	hounnuss 	 13 
hobillosent 	pour 	sns 	 14 

• .• •, -- 	Is ci 	articles dhshilleveol 	pour 	15 

I 
• l-.ii' •j 15,.I t,. LI-;s.es poor 	I-canons at 	r(orçona 	 16 
• 56,702 49,303 54,758 67,523 31,194 Prodtits altocritaires at c055enes 	 17 

40,400 41,750 45,956 56,685 110,167 Articles do toilette, 	cosm#tiques at nddi- 	18 
C events 

13,725 13,203 12,750 12,113 15,647 32,585 Appareils et fournitures photographiques 	19 
3,587 4,455 5,491 5,526 5,561 4,666 lissus 4 Is p18cc 	 20 

26,568 24,417 28,110 25,651 27,882 43,982 Literse ci 	linqe 	is eussaun 	 21 
6,866 7,398 30,608 9,814 10,960 12,620 Men.is articles 	 22 

10,006 1,216 12,425 10,762 16,440 35,009 Porcelaine at verrerle 	 23 
11,687 16,399 11,558 13,841 14,117 11,645 Rcvbtonents vie plancher 	 24 
15,151 13,148 13,458 14,406 16,323 13,340 Tentures, rideaus at hausses 	 25 

7,634 7,202 8,516 8,908 12,727 21,127 inapes, ithleeus, miroirs ci aitres articles 	26 
d'a,eublenent pour 	Is saiovn 

43,652 35,821 38,375 39,217 60,459 42,085 llethles 	 27 
41,539 32,735 38,400 40,446 62,784 43,480 Gros appareils ndniers 	 28 
30,261 30,750 42,890 37,848 50,778 80,007 ldlAvision, radio ci nusique 	 29 
32,524 30,419 31,966 35,420 43,025 79,674 Articles do ednae ci petits appareils 	lec- 	30 

t riqoes 

26,756 22,921 25,160 27,832 25,786 35,503 Ouurvcaillerie, peirture, papser-tenture, 	33 
etc. 

11,770 8,851 9,471 10,139 10,333 12,214 Materiel do plvn*uerie, chauffouqe at cons- 	32 
t ruct ion 

16,692 15,875 21,379 17,987 27,977 65,752 Bijauterie 	 33 
33,444 12,188 12,368 20.835 44,661 80,677 Jauets et jets 	 34 
51,763 23,750 23,690 20,627 27,706 50,879 Articles do sport ci naUsea 	 35 

.923 27,685 27,369 22,381 32,892 68,147 Papeterie, 	linres ci revues 	 76 
1,427 15,974 15,262 19,495 22,207 22,701 Issence, 	Voile, 	eccessoires dautouiubile, 	37 

reparation at fournitures 
' . 656 19,627 19,986 20,067 23,939 32,413 Repas at casse-croOtes 	 38 

• 	497 6,789 7,409 8,9134 11,903 13,40" Services ci tranauu de rdparation 	 59 
111 25,571 25,400 27,136 28,698 50,850 (Dun sutces rayons 	 40 

'1,949 775,727 861,179 859,187 1,073,558 1,608,478 TOIOL, TOUS RASONS 	 41 
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TABLE 33. Total Department Store Monthly Sales, by Province, Revised, 1982 

January February March April May June 
Province 

Jarivier Février Mars Avril Mal Juin 
No. 

thousands of dollars - milliers de dollars 

1 	Newfotjndlarid 	 5,603 5,825 7,660 9,298 10,060 9,668 

2 	Prince Edward 	 3,135 3,041 3,744 4,285 4,446 4,797 
Island 

3 Nova Scotia 

4 New Brunswick 

5 Quebec 

6 Ontario 

7 Manitoba 

B Saskatchewan 

9 Alberta 

10 British Columbia 

11 Yukon and Northwest 
Territories 

12 CANADA 

12,967 13,146 16,382 20,455 20,369 20,303 

10,210 10,191 13,040 16,625 17,813 17,440 

106,131 98,422 118,529 145,398 151,875 135,940 

209,112 204,728 241,382 275,261 289,219 277,394 

28,921 29,484 37,860 43,247 43,038 40,902 

15,630 15,984 19,564 22,876 23,277 22,476 

94,682 89,528 107,825 117,352 118,905 121,211 

111,571 105,658 125,533 131,572 131,994 137,502 

2,087 2,tfl2 3, 

600,051 	538,049 	 694,137 	188,971 	813,933 	790,853 

TABLE 34. Total Department Store Month1y Sales, by Selected Metropolitan Area, Revised, 1982 

January Fehruary March Apr ii May June 
Selected 
metropolitan areas Janvier Février Mars Avril Mai Juin 

No. 
thousands of dollars - inilliers 	de dollars 

1 Calgary 39,359 36,626 44,827 47,244 47,713 48,110 

2 Edmonton 41,843 39,763 47,049 54,107 54,417 54,215 

3 Halifax-Dartmouth 7,230 7,259 8,677 11,094 10,412 10,004 

4 Hamilton 15,587 15,735 18,354 21,197 21,757 20,499 

5 Montreal 65,774 60,976 72,444 88,836 89,527 79,362 

6 Ottawa-Hull 23,619 22,154 28,509 33,061 34,977 32,654 

7 Quebec City 13,736 12,624 15,388 18,963 21,038 19,19f 

8 Toronto 88,533 86,952 101,208 111,484 113,817 110,58M 

9 Vancouver 69,477 64,875 77,183 78,807 80,477 80,841 

10 Winnipeg 26,332 26,800 34,351 39,272 38,966 36,918 

I 



19,946 21,808 22,345 23,885 32,319 51,652 

16,853 16,964 17,601 19,217 25,692 36,671 

134,696 142,459 148,921 154,748 178,929 280,436 

268,605 272,438 305,940 302,675 387,576 598,421 

41,294 40,344 46,588 44,257 57,953 80,873 

22,961 22,792 25,635 25,662 34,468 47,067 

111,068 114,077 125,582 127,275 158,132 218,739 

130,142 126,885 150,477 142,202 175,741 

Jr 

260,278 

76 5,)49 /1', /2 / 061 ,179 8"9, 101 1 ,013,5R 1 ,600,4/R 

Nouvelle-Ecosse 3 

Nouveau-Brunswick 4 

Québec 5 

Ontario 6 

Manitoba 7 

Saskatchewan 8 

Alberta 9 

Colornbie-Britannique 10 

et 	les Territoires 11 

H Nord-Ouest 

CANADA 12 
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TABLEAU 33. Total des ventes imrnsuelles des grands maqasins, par province, révisées, 1982 

July August September October November December 
Province 

Juiflet Aoât Septembre Octobre Novembre Décembre 
No 

thousands of dollars - milliers de dollars 

9,433 10,021 9,903 11,067 13,775 19,875 	Terre-Neuve 

6,030 5,098 5,230 5,087 6,019 9,477 	tle-du-Prince-douard 	2 

TABLEAU 34. Total des ventes rvnsue1!es des grands maqasins, par certaines zones m6tro1itaines, 

révisées, 1982 

July 

Juillet 

August 

Aout 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Decembre 

Certaines zones 

métropo lit ames 
 

NO 

thousands of dollars - milliers de dollars 

44,318 43,635 49,280 49,690 61,436 84,142 Calgary 1 

49,535 52,992 57,361 57,129 70,906 97,287 Edmonton 2 

9,595 10,970 12,820 13,419 17,887 27,088 Halifax-Dartmouth 3 

19,866 19,183 22,582 22,156 28,415 46,239 Hamilton 4 

78,723 83,891 91,718 93,741 108,605 171,021 Montréal 5 

31,017 32,122 37,009 37,657 44,801 66,060 Ottawa-Hull 6 

18,411 19,805 20,783 21,461 25,300 36,127 Ville de Québec 7 

1H,484 107,575 126,985 121,498 156,241 242,771 Toronto 8 

7,335 74,222 91,441 85,071 105,425 156,081 Vancouver 9 

,372 36,432 42,384 40,028 52,572 72,593 Winnipeg 10 
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TABLE 35. Major Department Store Monthly Sales, by Province, Revised, 1982 

	

January 	Fehriinr'y 	Mrr'h 	April 	May 	1uni 

Province 

	

Janvier 	Février' 	Mars 	Avril 	Ma! 	Juiri 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland 	x 	x 	x 	x 	x 	x 

2 Prince Edward 	x 	x 	x 	x 	x 
Island 

3 Nova Scotia x x x x x x 

4 New Brunswick x x x x x x 

5 Quebec 61,088 56,009 68,858 81,067 83,139 74,079 

6 Ontario 130,523 129,584 151,585 166,003 169,784 164,104 

7 Manitoba 20,017 19,818 26,132 28,201 26,829 26,205 

8 Saskatchewan x x x x x x 

9 Alberta 77,514 71,402 87,310 91,714 90,415 94,099 

10 British Columbia 93,499 88,188 105,338 106,103 105,760 109,360 

11 Yukon and Nort 
Territories 

12 CANADA 4014, (485 586,5 56 466,897 5(15,423 501,484 498,681 

TABLE 56. Major Department Store Monthly Sales , by Selected Metropolitan Area, Revised, 1982 

Selected 
January February March April May Jure 

metropolitan areas 
Janvier Février Mars Avril Mai Juin 

No. 

thousands of dollars - milliers de dollars 

1 Calgary 32,084 29,114 36,656 36,350 36,100 37,456 

2 Edmonton 35,423 32,890 39,084 43,953 43,044 43,381 

3 Halifax-Dartmouth x x x x x x 

4 Hamilton 12,065 12,074 14,017 16,051 16,272 15,139 

5 Montreal 42,242 39,667 48,192 56,661 55,322 48,659 

6 Ottawa-Hull 15,821 14,639 19,060 19,953 22,266 21,006 

7 Quebec City x x x x x x 

8 Toronto 66,227 65,978 76,319 81,925 81,281 79,194 

9 Vancouver 61,670 57,641 68,857 68,628 70,134 69,984 

10 Winnipeg x x x x x x 

I 

I 
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TABLEAU 35. Ventes rinsue1!es des grands magasins traditionnels, par province, révisées, 1982 

Iiily 	 August 	September 	October 	November 	December 
Province 

	

Juillet 	AoQt 	Septembre 	Octobre 	Novernbre 	Décembre 
NO 

thousands of dollars - milliers de dollars 

x 	x 	x 	x 	x 	x 	Terre-Neuve 

x 	x 	x 	x 	x 	x 	t1e-du-Prince-douard 	2 

x x x x x x Nouvelle-Ecosse 3 

x x x x x x Nouveau-Brunswick 4 

73,714 76,393 88,670 90,851 106,753 156,587 Québec 5 

159,248 159,603 196,786 189,082 245,792 355,233 Ontario 6 

26,399 25,890 33,309 29,310 39,694 52,740 Manitoba 7 

x x x x x x Saskatchewan 8 

84,406 86,868 100,475 99,298 124,170 168,176 Alberta 9 

103,259 101,750 125,810 115,913 143,087 207,619 Colombie-Britannique 10 

l!LiH 	et 	1.es 	Territoires 11 

Nord-Ouest 

4 / 1, ')() 4I) , 4 , 	 flfl , 
19 5 hID , 64 1,009, 76 14 [ANADA 12 

TABlEAU 36. Ventes nnsue11es des grands maqasins traditionnels, par certaines zones métropolitaines, 
révisées, 1982 

July August September October November December 
Certaines zones 

Juillet Aout Septembre Octohre Novembre Decembre 
rnétropolitaines 

No 

thousands of dollars - miUiers de dollars 

33,647 33,935 39,815 39,628 49,768 66,511 Calgary 1 

39,048 41,355 46,854 45,456 56,902 76,959 Edmonton 2 

x x x x Hal i fax-Dartmouth 3 

14,840 13,980 17,581 16,816 21,663 33,694 Hamilton 4 

48,943 51,605 60,960 61,287 73,100 108,220 Montréal 5 

20,563 19,729 24,714 25,375 29,970 40,989 Ottawa-Hull 6 

x x x x x x Ville de Québec 7 

/6,451 78,270 98,071 90,285 118,572 175,136 Toronto B 

6,095 64,649 81,673 74,675 92,093 134,584 Vancouver 9 

x x x x x x Winnipeg 10 
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TABLE 57. kinior Department Store Monthly Sales, by Province, Revised, 1982 

	

January 	February 	March 	April 	May 	Jun 
Province 

	

Janvier 	Février 	Mars 	Avril 	Mai 	Juiri 
No. 

thousands of dollars - milliers de dollars 

1 Newfoundland 	x 	x 	x 	x 	x 	x 

2 Prince Edward 	x 	 x 	x 	x 	x 
Island 	- 

3 Nova Scotia x x x x x x 

4 New Brunswick x x x x x x 

5 Quebec 45,043 42,413 49,671 64,330 68,736 61,861 

6 Ontario 78,589 75,144 89,796 109,257 119,435 113,290 

7 Manitoba 8,905 9,666 11,727 15,046 16,208 14,697 

8 Saskatchewan x x x x x x 

9 Alberta 17,168 18,126 20,516 25,639 28,490 27,112 

10 British Columbia 18,072 17,470 20,195 25,468 26,234 28,142 

11 Yukon and NorH 

Ierr itor ipn 

12 CANADA 1)5,(40 1')1 ,51 S 221,240 285,547 $U(, 14 49 292 9 1/2 

TABLE 38. .)unior Department Store Monthly Sales, by Selected Metropolitan Area, Revised, 1982 

January February March April May June 
Selected 
metropolitan areas 

Janvier Févrer Mars Avril Mai Juin 

No. 

thousands of dollars - milliers de dollars 

1 Calgary 7,274 7,513 8,171 10,894 11,613 10,654 

2 Edmonton 6,420 6,874 7,965 10,154 11,373 10,834 

3 Halifax-Dartmouth x x x X X X 

4 Hamilton 3,521 3,661 4,337 5,146 5,485 5,360 

5 Montreal 23,532 21,309 24,251 32,174 34,205 30,704 

6 Ottawa-Hull 7,798 7,515 9,449 13,108 12,711 11,648 

7 Quebec City x x x x x x 

8 Toronto 22,306 20,974 24,890 29,560 32,537 31,394 

9 Vancouver 7,807 7,234 8,326 10,179 10,342 10,857 

10 Winnipeg x x x x x x 

I 



thousands of dollars - rnilliers 	de dollars 

x x X X X X 

x x x x x x 

x x x x x x 

x x x x x x 

60,981 66,067 60,251 63,898 72,177 123,849 

109,358 112,836 109,154 113,593 141,783 243,188 

14,895 14,454 13,280 14,947 18,260 28,133 

x x x x x x 

26,662 27,209 25,107 27,977 33,962 50,563 

26,883 25,135 24,666 26,289 32,654 52,659 

?U(, :) , ,!95 27i,811 79, 5)5 5h4,914 598, 114 

No 

Terre-Neuve 1 

Ile-du-Prince-Edoijard 2 

Nouvelle-Ecosse 3 

Nouveau-Brunswick 4 

Québec 5 

Ontario 6 

Manitoba 7 

Saskatchewan 8 

Alberta 9 

Colombie-Britannique 10 

et 	les lerritoires 11 
Nord-fluest. 

(I\N1\I)A 12 

- 67 - 

EABLEAU 37. Ventes nnsue11es des grands maqasins populaires, par province, révisées, 1982 

uly 	August 	September 	October 	November 	December 
Province 

Juillet 	Aot 	Setemhre 	Octohre 	Novembre 	Décembre 

TABLEAU 38. Ventes nnsueIles des grands magasins populaires, par certaines zones métropolitaines, 
révisées, 1982 

July 

Juillet 

Auqust 

AoOt 

Sept ember 

Septernbre 

October 

Octobre 

November 

Novembre 

December 

Décembre 

Certaines zones 
métropolitaines 

No 
thousands of dollars - milliers 	de dollars 

10,671 9,700 9,465 10,062 11,668 17,631 Calgary 1 

10,488 11,637 10,507 11,674 14,003 20,328 Edmonton 2 

x x x x x x Halifax-Dartmouth 3 

5,026 5,204 5,001 5,341 6,752 12,545 Hamilton 4 

29,700 32,286 30,758 32,454 35,505 62,800 Montréal 5 

10,454 12,393 12,295 12,282 14,831 25,070 Ottawa-Hull 6 

x x x x x x yule de Québec 7 

0,032 29,305 28,914 31,213 37,669 67,635 Toronto 8 

2,390 9,573 9,768 10,395 13,322 21,496 Vancouver 9 

x x x x x x Winnipeg 10 
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TABLE 39. Number of Al! Department Store Locations, by Province, Revised, 1982 

January February March April May Jtrif 

Prov ince 
Janvier Février Mars Avril Mal Juin 

No. 
number - nombre 

1 Newfoundland 15 14 14 14 14 14 

2 Prince Edward Island 7 7 7 7 7 7 

3 Nova Scotia 30 30 30 30 30 30 

4 New Brunswick 27 26 26 26 26 26 

5 Quebec 163 163 164 164 164 164 

6 Ontario 293 293 295 296 296 297 

7 Manitoba 37 37 38 38 38 38 

8 Saskatchewan 26 26 26 27 28 28 

9 Alberta 82 82 82 82 82 82 

10 British Columbia 99 98 98 100 100 101 

11 Yukon and Northwest 7 7 7 7 7 7 

Territories 

12 CANADA 786 783 787 791 792 794 

TABLE 40. Number of All Department Store Locations, by Selected P1etropo1iti Area, Revised, 1982 

January February March April May June 
Selected 
metropolitan areas Janvier Févrer friars Avril Mai Juin 

No. 
number - nombre 

1 Calgary 27 27 27 27 27 27 

2 Edmonton 31 31 31 31 31 31 

3 Halifax-Dartmouth 11 11 11 11 11 11 

4 Haiilton 24 24 24 24 24 24 

5 Montreal 80 80 80 80 80 80 

6 Ottawa-Hull 31 31 31 31 31 31 

7 Quebec City 17 17 17 17 17 17 

8 Toronto 86 86 88 89 89 

9 Vancouver 42 41 41 41 41 

10 Winnipeg 29 29 30 30 30 
I 
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p 
iABLEAU 39. Nombre tie points tie vente tie Pensemble des grands magasins, par province, révisées, 1982 

July August September October No'ember December 
Province 

Juillet Aoüt .Septembre Octobre Novembre Décembre 
No 

number - nombre 

14 14 14 14 14 14 Terre-Neuve 1 

7 7 7 7 7 7 T1e-du-Prince-douard 2 

30 31 32 32 32 32 Nouvelle-Ecosse 3 

26 25 25 25 25 25 Nouveau-Brunswick 4 

164 162 162 163 164 164 Québec 5 

296 299 299 300 301 301 Ontario 6 

38 38 38 38 38 38 Manitoba 7 

28 28 28 29 29 29 Saskatchewan A 

82 83 83 84 84 84 Alberta 9 

101 101 101 101 102 102 Colombie-Britannique 10 

7 7 7 7 7 7 Yukon et 	les Territoires 11 
du Nord-(Juest 

793 795 796 800 803 803 CANADA 12 

TABLEAU 40. Nombre tie points de 
litaines, 	révisées, 

vente tie l'ensemble ties grands maqasins, 
1982 

par certaines zones métropo- 

July August September October November December Certaines zones 

Juillet Aout Septembre Octobre Novernbre Décecnbre métropolitaines 

No 
number - nombre 

27 27 27 27 27 27 Calgary 1 

31 32 32 32 32 32 Edmonton 2 

11 12 13 13 13 13 HaliIax-Dartmouth 3 

24 24 24 24 24 24 Hanilton 4 

80 79 79 80 80 80 Montréal 5 

31 32 32 32 32 32 0tta..a-Hu11 6 

17 17 18 18 19 19 Ville de Québec 7 

ia 87 87 88 88 88 Toronto 8 

40 41 41 41 42 42 Vancouver 9 

30 30 30 30 30 Winnipeg 10 
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TABLE 41. Nuner of Major Department Store Locations, by Province, Revised, 1982 

January February March April May Jun€ 

Province 
Janvier Février Mars Avril Mai Juin 

No. 
number - nombre 

1 Newfoundland 9 8 8 8 8 8 

2 Prince Edward Island 3 3 3 3 3 3 

3 Nova Scotia 5 5 5 5 

4 New Brunswick 6 6 6 6 6 6 

5 [luebec 58 58 58 58 58 58 

6 Ontario 109 109 110 111 111 112 

7 Manitoba 18 18 18 18 18 18 

8 Saskatchewan 14 14 14 14 15 15 

9 Alberta 51 51 51 51 51 51 

10 British Columbia 59 59 59 60 60 60 

11 Yukon and Northwest 6 6 6 6 6 6 

Territories 

12 CANADA 338 337 338 340 341 342 

TABLE 42. Muther of Major Department Store Locations, by Selected Metropolitan Area, Revised, 1982 

January February March April May June 
Selected 
metropolitan areas Janvier Février Mars Avril Mai Juin 

No. 
number - nombre 

1 Calgary 15 15 15 15 15 15 

2 Edmonton 19 19 19 19 19 19 

3 Halifax-Dartmouth 4 4 4 4 4 4 

4 Haiiilton 15 15 15 15 15 15 

5 Montreal 32 32 32 32 32 32 

6 Ottawa-Hull 13 13 13 13 13 13 

7 Quebec City 6 6 6 6 6 6 

8 Toronto 40 40 41 42 42 

9 Vancouver 26 26 26 26 26 2' 

10 Winnipeg 13 13 13 13 13 1 
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AI3LFAU 41. Nombre tie points tie vente des grands maqasins tradutionnels, par province, révisées, 1982 

ly August September October November December 
Province 

Juillet Aot Septembre [ictobre Novembre Décembre 
No 

number - nombre 

8 8 8 8 8 8 Terre-Neuve 1 

3 3 3 3 3 3 tIe-du-Prince-douard 2 

5 5 6 6 6 6 Nouve11e-cosse 3 

6 5 5 5 5 5 Nouveau-Brunswick 4 

58 57 58 58 58 58 Québec 5 

111 112 112 113 113 113 Ontario 6 

18 18 18 18 18 18 Manitoba 7 

15 15 15 15 15 15 Saskatchewan 8 

51 51 51 51 51 51 Alberta 9 

60 60 60 60 60 60 Colombie-Britannique 10 

6 6 6 6 6 6 Yukon et 	les Territoires 11 
du Nord-Duosi 

5/41 340 342 343 343 343 CANADA 12 

TABLEAU 42. Nombre tie points tie vente des grands maqasins traditionnels, par certaines zones métrco-
litaines, révisées, 1982 

July August September October November December Certaines zones 

Juillet Aout Septernbre Octobre Novembre Décembre rnétropolitaines 

NO 
number - nombre 

15 15 15 15 15 15 Calgary 1 

19 19 19 19 19 19 Edmonton 2 

4 4 5 , 5 5 Halifax-Dartmouth 3 

15 15 15 15 15 15 Hanilton 4 

32 31 31 31 31 31 Montréal 5 

13 13 13 13 13 13 Ottawa-Hull 6 

6 6 7 7 7 7 Ville de Québec 7 

I 40 40 40 40 40 Toronto B 

• 26 26 26 26 26 Vancouver 9 

I 13 13 13 13 13 Winnipeg 10 
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TABLE 43. Number of Junior Department Store Locations, by Province, Revised, 1982 

No. 

Province 
January 

Janvier 

February 

Février 

March 

Mars 

Apri]. 

Avril 

May 

Mai 

June 

Juin 

number - nombre 

1 Newfoundland 6 6 6 6 6 6 

2 Prince Edward Island 4 4 4 4 4 4 

3 Nova Scotia 25 25 25 25 25 25 

4 New Brunswick 21 20 20 20 20 

5 Quebec 105 105 106 106 106 115 

6 Ontario 186 184 185 185 185 1H 

7 Manitoba 19 19 20 20 20 :11 

8 Saskatchewan 12 12 12 13 13 

9 Alberta 31 31 31 31 31 

10 British Columbia 40 39 39 40 40 

11 Yukon and Northwest 1 I 1 

Territories 

12 CANADA 440 646 449 451 451 452 

TABLE 44. Number of Junior Department Store Locations, by Selected Metropolitan Area, Revised, 1902 

Selected 
metropolitan areas 

January 

 Janvier 
No.  

February 

Février 

March 

Mars 

April 

Avril 

May 	June 

Mai 	,lijir 

number - nonibre 

1 Caiqary 12 12 12  

2 Edmonton 12 12 12 12 12 

3 HaliFax-Dartmouth 7 7 7 7 7 

4 Hamilton 9 9 9 9 9 

5 Montreal 48 48 48 48 48 

6 Ottawa-Hull 18 18 18 18 18 

7 Quebec City 11 11 11 11 11 	1 

8 Toronto 46 46 47 47 47 

9 Vancouver 16 15 15 15 15 	1 

10 Winnipeg 16 16 17 17 17 	U 

I 
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IABLEAU 43. Nombre de points de vente des grands maqasins populaires, par province, révisées, 1982 

luly August September October November December 
Province 

Juillet AoCjt Septembre Octobre Novembre Décernbre 
No 

number - noinhre 

6 6 6 6 6 6 terre-Neuve 1 

4 4 4 4 4 4 tie-du-Prince-Edotiard 2 

25 26 26 26 26 26 Nouvelle-Ecosse 3 

20 20 20 20 20 20 Nouveau-Brunswick 4 

106 105 104 105 106 106 Québec 5 

185 187 187 187 188 188 Ontario 6 

20 20 20 20 20 20 Manitoba 7 

13 13 13 14 14 14 Saskatchewan 8 

31 32 32 33 33 33 Alberta 9 

41 41 41 41 42 42 Colombie-Britannique 10 

1 1 1 1 1 1 Yukon at 	les Territoires 11 
d&i Nord-Ouest 

452 455 454 457 460 460 CANADA 12 

TABLEAU 44. Nombre de points de vente des grands maqasins populaires, par certaines zones métropo-
litaines, révisées, 1982 

July August September October November December Cerlaines zones 

Juullet Aout Septembre Octobre Novembre Décembre métropolitaines 

NO 
number - nombre 

12 12 12 12 12 12 Calgary 1 

12 13 13 13 13 13 Edmonton 2 

7 8 8 8 8 8 Halifax-Dartmouth 3 

9 9 9 9 9 9 Hanilton 4 

48 48 48 49 49 49 Montréal 5 

18 19 19 19 19 19 Ottawa-Hull 6 

11 11 11 11 12 12 Ville de Québec 7 

17 47 47 48 48 48 Toronto B 

,

i4 15 15 15 16 16 Vancouver 9 

7 17 17 17 17 17 Winnipeg 10 
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TAILI 	45. lpart.ent Store PinthIy Stocks( 1), by Depar: 	. 	I 	I,, 	Il.  

Departnent 

Janvier F4vrjr Hors Awn) HaS .luin 
No.  

thousands 0r di ,.. - 	 - 

1 tflHrl,'J, 	 .. 	all 	Ill'. 	 ..... 	,lre';sc - ., 	rq,,,r;l'lr';st,, u- 	'17, 41S,I 	 I'. '"'s ,I•',, 

apro'ss and unirorina 
Wmaen's and mis,ies 	costs and suits 28,553 37,067 57,368 35,683 31,689 

3 Women's and misses' sportswaar 99,150 104,146 120,401 146.991 138,978 

4 Iirs  

5 Infants' . . 

equiplu 

6 Oirls' 	w , ,l 	i , ', , .nr'0:7r.'  

7 1 irir)erie soil 	mmlv's 	sleepsear 40,1)87 40,677 45,138 53,620 51,044 
57,1111 ?l1,rIla 71,217 'l2,r'r' III 

,,r 	r 	.' 	•1rlirr, 	,r,llI -  ,,lr,l I,, ,, n ,  '.,rI''r, ., 	 I,. ..','r n-I, 

12 
accessorieS 

Women's, misses' and children's footwear 87,407 94,300 109,801 127,842 115,432 

17 Hen's rlothinq 121,175 145061 151,929 189,270 164,965  
1. 170 

17 food and kindred products 36,817 32,61)6 15,288 35,503 35,300 

18 Toiletries, cosmetics and druqa 168,920 136,275 145,709 176,852 170,559 

19 Photographic equipment and supplies 53,911 47,467 45,834 62,163 57,466 

20 Piece goods 26,650 27,488 31,465 32,954 31,096 5 

21 Linens and damestics 108,482 106,255 109,944 123,337 116,600 117 

22 Smsltaares soil notions 35,660 37,985 34,146 43,964 43,610 1' 

23 Chiu' 
24 1) 
2" Or . 

27 1 irnitore 1.7,7 , , 	I 

28 Major anpliances 63,920 57,740 57.717 65,750 61,288 

ill' -, 	P 'rI 	lv 1 1, 	111 71 	75 121,flIIu I 	. 5,20 ' 	 ' 

"I 

32 Pluthing, heating and building materials 

rl,,Irlwuri, 1',,,.Ir,,.j,l , nvl.r'r,  

33,119 31,246 31,745 43,228 34,217 

31 leaclIers 117,169 113,174 119,199 113,754 128,671 119,95" 

38 
and supplies 

Meals and lunches 1,485 958 798 798 739 

39 Repairs a-id services 4,340 3,822 3,806 5,359 4,403 

40 All other departments 57,877 57,730 63,482 83,618 79,714 7. 

41 TOTAL ALL (PARU4MLS 2,688,395 2,620,465 2,783,204 3,333,325 3,115,014 2,9111.1 



59,624 56,218 45,756 Lonpes, tableaus, 	mucoiro at actres articles 	26 
danoablonent pour 	Is asieno 

189,974 187,000 223,087 Mettlas 	 27 
56,357 58,759 63,148 Cros apporeils nrio3ers 	 28 

146,700 354,829 152,008 tClCvision, radio at cusique 	 29 
147,675 178,026 153,913 Articles do abne at petits appareils 81cc- 	30 

tniques 

140,109 127,397 329,807 Quincaillenie, peunture, papiec-tenture, 	11 
etc. 

34,995 39,477 49,511 Mat6riel tie plodoerie, cha.jfioqe at carts- 	32 
truct ion 

135,171 150,622 115,806 l3ijouterie 	 33 
143,875 117,303 59,061 Jouets at ,jeux 	 34 
158,309 142,524 121,635 Art ides tie apart at salises 	 35 

105,329 312,896 83,094 Popeterie, 	livres et revues 	 36 
56,012 52,276 62,805 issence, butte, 	aecessoires d'actorubile, 	37 

r8paratior et tournitires 
817 896 1,008 Rapes et casse-croCites 	 38 

5,080 5,4139 4,925 Sersices ci tracaus tie r8paration 	 39 
75,695 79,189 61,884 bus altreri 	rayins 	 40 

3,341,605 3,325,596 2,939,884 101*, 	10th I3AYONS 	 41 

	

50,850 
	

51,570 
	

48,692 

	

195,719 
	

182,097 
	

170,228 

	

60,860 
	

60,083 
	

56,445 

	

128,367 
	

123,830 
	

114,122 

	

139,853 
	

134,753 
	

134,500 

139,768 138,025 121,437 

34,588 33,434 33,790 

118,063 116,1152 107,112 
76,221 93,490 109,355 

127,181) 136,642 119,700 

97,897 90,189 
49,511 50,786 

640 861 
4,710 4,794 

59,999 63,378 

.191,232 2,915,304 2,832,683 

luleur do canto. 

- 	 - 

AI*IAIJ 45. Stooks(1) sonsuela des 9rids maqasina, par rayon, Cwada, r9ets6es, 1982 

iuly 	 Nuqust 	 Saptesha.r 	 October 	 \oue,ther 	 Dectmher 	Rayon 

3uillat 	 AoOt 	 Saptenibre 	 Octohj-e 	 Sovenibre 	 Oécnnhre 
Na 

thousands of dollars 

nitllters do dollars 

50,115 42,355 47,320 54,009 50,828 38,810 Robes, 	robes do 4nayr, 	tIiers at 	jti- 	 1 
tones pour 	claoles et 	jetties lilies 

53,983 56,427 68,743 66,218 52,222 40,267 Manteauo at 	tailleurs pour da,ies at jeunes 	2 
lilies 

122,660 117,688 114,010 133,971 138,538 110,563 V8tenants sport pour dories at jeunes lilIes 	3 
16,901 18,258 17,588 22,827 20,360 19,452 lourrurerri 	 4 
84,224 70,637 70,962 83,526 72,897 69,554 V8tnirrents pour 	b448s at enfants et articles 	5 

de chanbres d'sr,farrts 

56,809 47,566 51,960 50,778 52,112 36,263 V8tninents tie 	fillettea et d'orfolescerrtes 	6 
65,736 46,257 46,325 59,780 66,918 42,026 1trierie at 	vAtenents tie 'silt 	poor doors 	 7 
30,197 2,948 26,105 33,155 32,173 31,988 Sajs-vbtanents 	 8 
1,148 1,708 1,918 3,268 3,766 3,533 Chapeaus 	 9 

29,407 10,283 26,946 31,556 31,492 29,650 Bas pour dories et tillettas 	 10 

41,374 42,880 44,167 56,141 59,220 41,659 Cents, macties et articles do parure pour 	11 
dories at 	fit lettes 

103,085 101,987 99,683 109,058 97,074 91,924 Chousriures pour doors, 	jetties titles et 	 12 
ent ants 

151,850 183,462 161,644 185,614 379,517 161,113 ARt ceents pour hniaees 	 13 
1(1 	1 I 

.99 28,514 72,626 76,832 4u,862 S4,959 iloijuits 	ulicarilaires at 	corlrleseS 	 1 
331 15S,235 147,765 194,071 215,162 167,598 Articles tie toilette, 	cosinétiques at tried,- 	18 

r orents 
53,907 54,851 50,093 67,887 62,550 48,135 Apparelis et 	fournittffari photoqraphigiEs 	19 
31,669 28,861 23,364 29,943 25,966 28,215 tissue b is pitce 	 20 

101,475 89,225 84,968 98,419 113,712 121,738 Literte at 	linqe tie maisan 	 21 
43,067 111,478 35,601 37,288 35,301 45,003 Menus articles 	 22 
91,513 91,111 86,481 91,220 101,865 105,581 Porcalarne ci 	'errerie 	 23 
58,1142 57,868 52,400 54,803 48,227 56,021 Rev6tninents de plancher 	 24 
65,090 58,951 56,532 65,384 62,606 67,382 leriturco, 	ridernjo at 	hacssea 	 25 
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INILE 46. Department Store Monthly Stock-sales Ratios, by 'in n,, I 	vi,, 

Deportment 

Jarvuoer 	 F8vroer 	 Mars 	 Asril 	 Mai 	 .Ini,, 

1 	Women's and masses' dresses, housedressea, 5.57 4.41 3.63 3.52 2.57 2.52 

aprons and uniforms 
2 	Women's and misses' coats and suits 2,71 1.70 2.62 2.48 4.56 6.10 

3 	Women's and misses' sportswear 3,93 3.58 1.11', 3.21 2.71 2.611 

4 	furs 4.37 5,06 5.53 23.99 27.82 29.87 

5 	infants ' 	and children's wear and nursery 4.00 3.93 3.12 3.39 3.22 1.36 

equipment 

6 	Girls' 	and teenage girls' wear 4.72 3.94 2.90 3.27 3.15 3.71 

I 	Lingerie and women's sleepaear 4.41 3.96 3.66 3.46 3.15 2,95 

8 	intonate appare.l 4.84 4.29 3.41 3.47 3.20 1.01 

9 	Millinery 1.23 1.40 1.13 1.12 1.34 1.25 

10 	Women's and girls' 	hosiery 2.88 3.21 2.85 2.76 3.01 3.19 

11 	Women's and girls' 	gloses, mitts and 4.29 4.86 5.93 3.87 

.i,. 

3.59 3.44 

accessories 
12 	Women's, mosses' 	and children's footwear 6.73 7.88 5.66 5,15 4.63 4.76 

13 	Mcv's clothing 5.40 6.91 4.84 5.77 5.15 4.35 

34 	Men's 	fornishiriqs 5.41 5.85 4.85 5.16 4.62 3.19 
p ....•(' '.' .,.r.. 

r 

18 louietries, coSmetics and drugs 	 m. 35 	 ,U6 	 3.42 

19 	Photographic equipment and supplies 5.98 5.97 4.67 5.58 5.19 

20 	Piece goods 6.87 7.14 6.40 6.95 6.80 7.67 

21 	Linens and ,bnest,cs 4.48 7.16 5.95 6.01 5.46 4.32 

22 	Smalloares and notions 4.11 4.66 4.62 5.11 6.88 6.47 

23 	China and glassware 10.89 11.27 9.22 9.04 8.66 9.33 

24 	floor coverings 6.60 5.56 4.76 5.54 5.42 5.43 

25 	Draperies, curtains and furniture coo- 7.79 7.22 4.87 5.02 4.62 4.113 

er inqn 

26 	Laaps, pictures, mirrors and all other 7.40 7.81 6.49 8.15 7.38 7.11 

home furnishonas 
21 	furniture 5.45 6.34 5.58 6.28 5.23 5.02 
28 	Major appliances 1.82 2.10 1.82 2.08 1.88 1.62 

29 	Telesision, radio and music 4.29 4.83 4.19 5,13 5.40 4.88 

30 	Housewares and snaIl electrical appliances 5.63 8.64 5.11 5.11 4.44 4.57 

31 	Hardware, paints, wallpaper, etc. 5.18 4.76 5.66 5.75 3.93 4.60 

32 	PluiWiing, heating and building materials 5.30 4.88 4.30 4.05 2.66 3.06 

33 	Jewellery 12.11 10.02 7.74 7,97 7.12 6.88 

34 	Toys and gases 10.62 8.64 7.15 6.29 6.35 5.65 

35 	Sporting goods and luggage 5.34 6.79 5.76 5.70 4.10 3.67 

36 	Stationery, books and magazines 4.93 4.26 4.25 4.66 8.85 4.60 

37 	Gasoline, oil, auto accessories, repairs 2.84 3.51 2.76 3.05 2.90 2.6. 

and supplies 
38 	Meals and lunches 0.08 (hO', 0.04 0.04 0.04 0.0 

39 	Repairs and seryices 0.68 0.61 0.49 0.69 0.59 
80 	All other departments 2.99 2.97 7.85 2.82 2.11 22 

41 	TOTAL ILL DEPARTMFNTS 4.37 4.43 3.98 4.18 9.75 5.62 



All 46. Rsportu wnumls stocks-ventes des qr.1s mwasIr, par 
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rayon, Ciada. 	rdvisAes. 	1982 

Rayon 
-, Auqust Septeether October Sosesber [lecenber 

Joi I let Aont Septembre Oct ohre Novembre DAcosbre 
No 

3.24 7.88 2.67 3.54 2.80 1.67 Robes, 	robes de mAnaqe, tabliers at ian- 	 1 
fomees pour Oases at 	jeunes fUles 

7.88 1.33 3.90 2.86 2.08 1.82 Mantesu, et tsilleiirs pour defies at 	Jeunes 	2 
fil leo 

2.91) 2.69 1.99 3.03 2.68 1.60 VAteserits sport 	pour diaies at 	joruies filles 	3 
9.70 10.47 6.58 5.52 3.44 3.09 Fourrun's 	 4 
4.10 2.78 2.90 3.34 2.68 1.88 Veteemrits poor bAbes at enfants at articles 	5 

Op chanhres denfants 

4.50 2.08 2.84 3.39 2.66 1.29 Vétceents de fillettes at dialoleacentes 	 6 
2.97 3.54 2.75 3.53 2.59 0 1 93 Lireicrie at uètonents de emit pour daaes 	 7 
3.24 3.21 2.45 3.77 3.04 2.22 So,js-skteeeots 	 8 
1.22 1.75 3.21 1.49 1.1)7 0.78 rhopeauo 	 9 
4.28 3.70 2.13 2.67 2.41 1.63 Baa pour daces at fillettes 	 30 

6.37 4.07 2.82 3.62 2.64 1.15 l3ants, 	nn.rles at articles de parure poor 	it 
c1es at 	fillettes 

5.87 4.63 3.49 4.18 3.13 2.98 Chaussures pour doses, 	Jeines lilIes at 	 12 
enf ants 

6.10 6.16 4.18 5.13 3.55 7.43 VAtosents pour laannss 	 13 
4.66 4.69 4.00 5.09 3.09 1.08 Articles dhahilleeer,t 	pour hrsnnes 	 IA 

3 	114 54 4. 81 I Art 	I 	I 	to 	I 	It 	Otiq 	t 	nO) 	IV 
C silent 

1:1 4.15 3.93 5.60 4.00 1.48 Appareals 	at 	foursitures pIretograpsiques 	19 
8,83 6.50 4.25 5.42 4.67 6.05 Tissis 4 is pièce 	 20 

3.87 3.65 3.00 3.84 4.08 2.77 ilterie at 	linqe de maison 	 21 
6.27 5.13 3.36 3.80 3.22 3.57 Menus articles 	 22 
9,15 9.89 6.96 8.48 6.20 3.02 Porcelaine at 	verrerie 	 23 
5.03 5.56 4.53 3.96 3.42 4.81 Revbtonents de planther 	 24 
4.30 8.48 8.20 4.54 3.84 3.67 Tentires, 	rideas at hoisseS 	 25 

6.66 7.13 5.72 6.69 4.42 2.17 Lospos, tileaux, ouroirs at outres articles 	26 
d'onedelonent poor 	Ia niaiaun 

4.48 5.14 4.44 4.84 4.62 5.30 Me6,les 	 21 
1.47 1.86 1.47 1.39 1.37 1.45 Cros eppareils 	nOnayecs 	 28 
4.20 4.03 2.66 3.89 3.05 1.90 lAlévision 	radio at 	nusiqe 	 29 
4.30 4.43 4.21 4.17 4.14 1.93 Articles de 	n6na3e at pet its eppareils Alec- 	30 

I r iques 

5.22 6.02 5.24 5.03 4.94 3.66 I2uineaillerie, 	peinture, papier-tenture, 	31 
etc. 

2.94 3.78 3.57 3.45 3.82 0.04 Materiel 	de ploeberse, cba.iffsie at coos- 	32 
truct ion 

7.07 7.18 S01 7.51 5.311 1.76 Bijooterie 	 33 
5.67 7.67 8.94 6.91 2,64 11.73 Josets at jeus 	 34 
4.011 4.91 5.10 7.67 5.14 2.39 Articles de sport at 	ualises 	 35 

.10 3.54 3.30 8.71 3.43 1.22 Papeterie, 	lisres at resues 	 36 
3.10 3.33 2.87 2.35 2.77 Essence, huile, 	accessoires d'mitoinobile, 	37 

rAparat ion at fournitires 
• 0.03 0.04 0.04 0.04 0.03 Repas at casse-croCgtes 	 38 

0.65 0.57 0.45 0.37 Serusces at trasaus Ac rAparation 	 39 
• 

0.69 
2.35 2.42 2.79 2.76 1.22 lens sintres ra000s 	 40 

3 3.65 3.23 3.81 3.06 1.80 [DIM, 10(5 RAYONS 	 41 
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IA&E 47. Department Store Monthly Sales-stock Ratios, by Department, Canada, Resised, 1982 

I 592 

Department January 	 February 	 March 	 April 	 May 

Jarruier 	 Fdvrier 	 liars 	 Avril 	 'liii 	 [sin 

1 	Women's and misses' 	dresses, 	hoasedresses, 0.18 0.23 0.28 0.31 0.36 0.56 

aprons and u-miForms 
2 	Women's and misses 	coats and suits (1.33 0.31 0.38 0.39 0.22 0.17 

5 	Women's and misses' sportswear 0.26 0.29 0.35 0.34 0.36 0.15 

4 	Furs 0.71 0.19 0.18 3.04 0.134 0.03 

5 	InFants' 	and rhildren's wear 	and nursery 0.24 0.25 0.32 0.34 0.29 0.29 

equipment 

6 	Girls' 	and teenage girls' wear 0.21 0.27 0.56 0.34 0.30 0.30 

7 	Lingerie and women's sleepwear 17.22 0.25 0.29 0.31 0.31 13.31 

8 	intinate apparel (1.21 0.22 0.79 0.31 0.30 0.12 

9 	Millinery 0.59 0.60 0.80 1.00 0.74 0.74 

10 	Women's and girls' 	hosiery 0.36 0.31 0.38 0.39 0.33 [LIII 

II 	Woqnen'a 	and girls' 	gloves, 	mitts and 0.23 0.21 0.27 0.28 0,27 11.26 

accessories 
12 	Women's, misses' 	and children's footwear 0.14 0.13 0.19 0.21 0,20 0.20 

13 	Men's clothing 0.16 0.16 0.21 0.19 0.18 (1.22 

ii 	lien's 	Furnishings T.I9 0.17 0.21 0.21 0.21 15.29 
1' '1,7i (•7. 

I? 	iii 	.3 	km iii 0,1 	prn3..n: t- 
18 	Toiletries, 	cosmetics and drugs 0.21 0.22 0.27 0.26 0.73 0.?, 

19 	Photographic equipment and supplies 0.18 0.16 0.21 0.21 0.19 0.25 

20 	Piece goods 0.13 0.14 0.17 0.15 0.14 0.13 

21 	Linens and domestics 0.21 0.14 0.17 0,17 0.18 0.22 

22 	Smalluares am-mci notions 0.22 0.21 0.22 0.20 0.14 11.15 

23 	China and glassware 0,08 0.09 0.11 0.11 0.12 0.10 

24 	Floor coserings 0.14 0.17 0.22 0.19 0.18 0.19 

25 	Draperies, 	curtains aid Furniture cow- 0.13 0.13 0.20 0.21 0.21 0.24 

erinrgs 

26 	Loops, pictures, mirrors and all other 0.14 0.13 0.16 0.13 0.13 0.14 

hone furnishings 
27 	Furniture 0.17 0.15 0.18 0.17 0.18 0.19 

28 	Major appliances 0.50 0.45 0.55 0.51 0.51 0.60 

29 	Television, 	radio and music 0.22 0.20 0.25 0.21 0.18 0.20 

30 	Housewares and small electrical 	appliances 0.18 0.21 0.20 [1.21 0.22 0.22 

31 	Hardware, 	paints, 	wallpaper, 	etc. 0.18 0.20 0.19 0.20 0.25 0.22 

32 	Plumbing, heating and building materials 0.19 0.20 0.23 11.28 0.33 0.32 

33 	Jewellery 0.08 0.10 0.13 0.13 0.14 0.14 

311 	lays and ganes 0.11 0.11 0.14 0.18 0.14 0.17 

35 	Sporting goods and luggage 0.17 0.15 (1.18 0.20 0.23 [[.26 

36 	Stationery, books and magazines 0.22 0.22 0.24 0.23 0.21 0.22 

37 	Gasoline, 	oil, 	asto accessories, 	repairs 0.35 0.28 0.35 0.37 0.33  

and supplies 
38 	Meals and lunches 12.96 15.07 22.86 24.43 24.88 26.7- 

39 	Repairs and sersices 1.60 1.55 2.03 1.70 1.52 1.m 

40 	All other departments 0.29 0,34 0,37 0.40 0.46 0.0.: 

41 	TOTAL ALL DEPARTMENTS 0.22 0.22 0.26 0.26 0.25 t1.76 

I 

I 



All 47. R,ports mensuels ventes-stocks iias qrw,do saqasins, 
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par rayon, Canada, rAvises, 	1982 

AuguSt Septesher October 9ovenher Decanber Rayon 

Juliet Aolt Septeebre Octobre Noveobre Décebre 
NO 

0.52 0.38 0.31 0.35 0.52 Robes, robes de sRnaqe, tabliers at u,i- 	I 
foes pour dases at jeunes Eu lea 

• 0.31 0.28 0.34 0.42 0.48 Mantesu, at tailleurs pour dales at jeLales 	2 
filles 

• 0.36 0.49 0.36 0.38 0.55 VRleeer.ts sport 	pour dsees at 	jellies Ellies 	3 
0.10 0.15 0.20 0.27 0.32 fourrures 	 4 

11.27 0.33 0.35 0.52 0.35 0.52 Vèteeents pour bRbés at enfants at articles 	5 
de cbanbres ri enf ants 

0.26 0.44 0.37 0.29 0.58 0.62 VRterents ifs fullettes at doleasentes 	6 
0.34 0.78 0.36 0.32 11.40 0.116 Liriqerie at vètanents de nuit pour dares 	7 
0.31 0.31 0.111 0.30 (1,32 0.45 Sous- iRlenents 	 8 
0.83 0.69 0.87 0.95 1.00 1.20 Chapeaux 	 9 
0.25 0.27 0.44 0.40 0.41 0.59 Baa pour danes at 	fillettes 	 10 

0.24 0.25 0.16 0.31 0.39 0.72 Carts, 	uIoufles at 	art ides 	in parure pour 	11 
dales at 	fuilettes 

0.17 (1.21 0.211 0.25 0.30 0.13 Chanssr,res pour dares, 	.jeunes filles at 	12 
enf ants 

0.16 0.17 0.22 0.21 0.28 0.19 Vétonents pour bosses 	 13 
0.23 0.22 0.26 0.22 0.31 0.74 Articles 	rIhohillerent 	prior 	hrsrrrrnes 	 14 

I 1.:? III 11. 
	 I 'I' ).' t,rFe 	•1frniiIr,rl 	n r 

0.25 0.28 0.27 0.28 0.58 Artaclec do toilelte, 	cousrétugue 	et nrédu- 	18 
C arrant S 

11,o 0.24 0.24 0.21 0.24 0.59 Appareils at fournitifes photoqraphiques 	19 
0.31 11.15 0.21 0.21 0.20 0.17 Tissus b (a pièce 	 20 

0.25 0.26 0.33 0.28 0.26 0.37 Luterie at linge de naisor 	 21 
0.16 0.18 0.29 0.27 0.30 0.31 Menus articles 	 22 
0.11 0.10 0.14 0.12 0.17 0.34 Porcelarne at 	serrerie 	 23 
0.19 0.18 0.21 0.26 0.27 0.22 Revetments ifs plancher 	 24 
0.23 0.21 0.25 0.24 0.26 0.28 Tertures, 	rideauo at ha.usses 	 25 

0.15 0.14 0.17 0.16 0.22 0.41 Laspes, 	tableaus, 	siroira at ajtros articLes 	26 
daneabiasent pour 	Is saloon 

0.22 0.19 0.22 0.22 0.21 0.21 14e..tules 	 27 
0.70 0.53 0.66 0.72 0.74 0.71 Cros aypareuls rrnayers 	 28 
19.23 0.26 0,36 0.29 0.54 0.52 lêléuiaion, 	radio at 	rusique 	 29 
0.23 0.22 0.24 0.25 0.26 0.48 Articles ifs 	réne at petits ayupsreila dIsc- 	30 

t r iques 

0.19 0.17 0.18 0.21 0.19 0.28 Quincaullerie, 	peiriture, papuer-tenture, 	31 
etc. 

0.05 0.26 0.28 0.29 0.28 0.28 Materiel ifs plrsiterie, rhauffaqe at cons- 	32 
truct ion 

0.14 0.14 0.19 0.15 0.20 0.49 Rujouterie 	 33 
0.19 0.14 0.12 0.16 0.34 0.91 Jouets at Jeun 	 34 
0.24 0.19 0.20 0.15 0.18 0.39 Articles ifs sport at valises 	 35 

fl 0.28 0.29 0.23 0.30 0.70 Papeterie, 	hares at revues 	 36 
0.33 0.30 0.37 0.41 0.39 Essence, frolIc, 	eccessolres d'auto'obA1e, 	57 

rdparat ion at fourritures 
' 29.56 26.63 23.92 27.95 34.05 Repas at casse-croCutes 	 38 

3.45 1.56 1.82 7.27 2.59 Services at traoao, do rdparation 	 30 
0.40 0.42 0.40 0.37 0.72 bus autces rapons 	 40 

Ii. 0.26 0.30 0.28 0.32 0.51 T0T, TOtE RAVONS 	 41 
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TA&E 48. Department Store Yaxthly Sales, Seaaonally Adjusted, by Department, Canialn, Revised, 19807 I 

1940 

Department 	 January 	 February 	 March 	 April 	 May 

Janvier 	 Fdvripr 	 Flora 	 Anril 	 Fbi 
	

Jut 
No. 

thousands of dollars 

milliers de dollars 

1 	Women's and misses' dresses, housedreoses, 14,330 13,571 14,921 14526 15,518 14,878 

aprons and uniforms 
2 	Women's and misses' Coats and muits 15,380 16,763 14,202 16,107 13,457 15,061 

3 	Women's and misses' sportswear 36,755 35,502 35,429 37,046 37,592 37,740 

4 	Furs 2,188 2,611 2,699 2,264 2,202 2,423 

5 	Infants' 	and children's wear and nursery 20,018 18,319 17,689 18,240 18,565 18,664 

equipment 

6 	Girls' 	and teenage girls' 	sear 14,673 13,725 14,136 14,822 14,865 15,075 

7 	Lingerie and asses's sleepiear 14,870 17,695 14,687 14,256 14,924 16,567 

8 	Intimate apparel 8,018 7,820 7,912 7,955 8,185 8,089 

9 	Millinery 1,421 1,427 1,412 1,409 1,422 1,357 

10 	Women's and girls' hosiery 8,213 7,952 7,982 8,147 8,330 8,674 

11 	Wo,nen's and girls' 	gloves, mitts and 12,418 11,768 12,562 12,662 13,211 13,554 

accessories 
12 	WOmen's, misses' 	and children's Footwear 20,549 20,089 19,552 21,146 21,061 21,550 

13 	Hen's clothing 36,623 32,660 32,168 33,619 36,098 15,910 
t' 	 n7S 177u 7 12, 710 12,679 37,590 11,176 1 1,7 55  

17 	Food and kindred products 44,421 45,140 46,8 1t4 45,164 47,523 4. 

18 	Toiletries, cosmetics and drugs 36,111 35,730 36,262 36,785 37,165 37, 

19 	Photographic equipment and supplies 12,975 12,588 12,729 12,562 72,956 12,996 

20 	Piece goods 5,790 5,570 5,713 5,383 5,494 5,690 

21 	Linens aid ikenestics 21,184 21,250 21,794 20,790 21,313 20,860 

22 	Smallasres and notions 7,876 7,692 7,967 7,843 7,897 7,952 

23 	China and glassoare 10,576 11,015 11,018 10,470 10,707 11,203 

26 	Floor conerinqs 12,252 12,285 12,1339 11,546 12,430 12,535 

25 	Draperies, curtains and Furniture cos- 13,190 13,394 13,343 13,296 13,245 13,160 

er inqo 

26 	Lmnps, pictures, mirrors and all other 8,571 8,447 33,236 1,975 7,995 8,049 

home furnishinqa 
27 	furniture 40,929 40,518 41,593 39,961 42,132 41,738 

28 	Major appliances 36,647 36,324 36,622 34,267 36,126 34,916 

29 	Television, 	radio and music 28,970 28,916 30,140 27,367 28,656 29,228 

30 	Housewares and small electrical 	appliances 30,305 27,668 30,227 29,045 30,409 30,162 

31 	Hardware, paints, wallpaper, etc. 24,820 24,914 23,526 24,409 24,529 24,389 

32 	Pluediing, heating and bolldinq materIals 7,575 7,550 7,482 7,759 8,034 7,218 

33 	Jesellery 21,132 20,081 20,126 18,125 20,380 20,549 

34 	lays aid games 17,641 17,548 17,777 17,280 17,939 37,784 

35 	Sporting goods and luggage 25,160 25,457 25,141 26,610 25,858 24,183 

36 	Stationery, books and magazines 21,780 20,592 21,860 20,630 21,950 27, 

37 	Gasoline, oil, 	auto accessories, 	repairs 16,435 15,215 15,149 16,169 16,342 35, 

and supplies 
38 	Meals and lunches 17,697 17,459 17,884 17,847 17,737 1M, 

39 	Repairs and sersices 5,664 5,661 5,626 5,784 5,855 

40 	All other departments 25,002 23,928 24.813 25,274 25,705 26,. 

61 	TOTAL ALL raPARTI'LNTS 754,862 733,203 742,851 743,741 758,098 767,Ut 

(1) Each department, 	including the "Total 	all departments", has been adjusted separately. Therefore, the sun of the departments will not equal the 	-- - 

"Total 	all 	departments". 

I 



- 63 - 

I 	AII1[AU 48. Ventes ,,annuelles des grands Ilmqasins, ddsaisonnalisées, par rayon, Canala, rAvisAes, 1980(1) 

July 

iolllet 

Aupist 

AoQt 

September 

Septambre 

October 

Octohre 

"lasamber 

Nnaemhre 

Decenber 

DAcmbre 

Rayon 

NO 
thousands of dellars 

milliers do dollars 

15,400 15,234 15,476 15,606 15,839 16,099 Robes, 	robes do mAnage, tabliers at itri- 	 1 
fames pour danes at jeunes fil (as 

14,443 14,670 14,354 14,443 14,575 14,940 Manteaux at tailleurs pour da,ems at 	je,.emes 	2 
fri las 

39,743 39,6611 411,763 41,988 40,214 41,356 V8teirents sport pour dases at 	jeues Fxlles 	I 
2,376 2,325 2,679 2,523 2,894 2,785 faurrures 	 4 

19,499 18,5211 19,317 19,755 19,786 20,119 VRlerrmnts pour bdoAs at enfants at articles 	5 
Ic thar,bres d'enf ants 

15,717 15,290 15,437 15,742 15,845 15,574 VRterrento do fillettea at d'adolemcentas 	6 
15,567 15,280 16,037 15,799 16,042 15,901 Lirqerie at vètaeents tIe rult pour dases 	 7 
8,471 8,745 8,327 8,602 8,447 8,595 Semis-véterrents 	 8 
1,425 1,197 1,487 1,613 1,549 1,508 Chapeaus 	 9 
9,098 8,537 8,545 8,654 8,708 8,732 Ras pour dares at fillettes 	 10 

13,856 13,487 13,714 13,638 13,966 14,069 Casts, 	euufles at 	articles tIe perrire poor 	11 
dares at 	fillettes 

20,562 20,912 21,356 21,934 21,287 21,459 Chaussures pour dares, jeunes rules at 	 12 
eaf ants 

36,029 35,619 35,003 75,674 35,329 36,423 VAtasents pour tOYIaFS 	 17 
14751 A4,102 34,334 35,167 15,466 35,736 ArI rules d'haI,r11rcvt 	pour basses 	 14 

II ..r, 	1 a-', 43,J:; H,'u)?, r, 1, 	 -lI 	,n,III 	 .:,,:rr,r-., 

1.887 38,629 40,130 39,287 78,794 40,636 Articles tIe toilette, 	cosiaAtigues at 	rdi- 18 
C arents 

13,254 12,828 17,276 13,615 13,689 13,624 Appareils at fournitures photographiqires 19 
5,684 5,222 5,850 5,611 5,525 5,395 lisaus 4 Is pièce 20 

23,397 22,276 23,243 23,079 22,990 23,296 Irterie at 	linge tIe maison 21 
8,391 8,116 8,415 8,606 8,539 8,391 Hears articles 22 

10,825 10,449 11,870 11,462 11,739 11,554 Porcelaine at 	serrerie 23 
13,244 12,632 12,154 12,750 13,101 13,696 ResAtenents tIe planctrer 24 
13,585 13,131 13,600 13,829 13,777 14,090 Tentrires, rideaus at hwsses 25 

9,072 8,346 8,775 8,622 8,873 9,075 Lanpes, tableaus, miroirs et autrea articles 26 
d'ssendnlarment pour 	Is areison 

43,121 41,658 43,791 43,725 45,965 45,210 HerA,lea 27 
37.493 39,010 38,775 39,571 40,133 39,115 Gras appareils mdnajers 28 
29,903 30,728 30,223 31,855 32,052 31,872 FélAsision, 	radio et ,arslque 29 
31,640 30,197 31,373 30,882 32,086 32,663 Articles tIe adnage at petits appareils élec- 30 

tribes 

26,253 24,770 26,002 25,729 25,455 26,184 Quincaillerie, penture, papser-tentura, 31 
etc. 

8,093 8,789 8,158 8,933 8,603 9,201 Matérial tIe ploitrerle, cirajflage at cons- 32 
truct jar, 

20,377 20,110 21,839 20,986 21,139 21,516 Rrjcsjterie 33 

18,942 18,248 18,680 19,991 19,144 19,677 Jauets at Jeua 34 
26,715 26,965 27,197 26,763 27,611 28,079 Articles tIe sport at 	valises 35 

:3,801 22,658 23,290 22,906 22,959 23,678 Papeterie, 	hares at revues 36 
.810 16,097 16,232 16,646 16,935 17,321 Essence, huile, 	accessoires d'&jtoirmbile, 37 

reparation at fournitires 
18,098 18,845 19,130 19,357 19,747 Rapes at casse-crsCrtes 38 

1,629 

,700 
1,714 

5,750 
26,492 

5,807 
26,614 

5,875 
25,709 

6,134 
26,467 

6,201 
27,362 

Services at traraux tIe reparation 
Taos aitres rasns 

39 
40 

14,589 776,293 797,578 800,355 801,010 815,932 T0T, 1015 RAVONS 41 

I) Chaque rayon, incluant "Total, 	tous 	rsyorrs", a AttI ajustC individuellement. Er, conséguer,ce, Is samoa des rayona oem correspond pas as "Total, tars 

rayons". 
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TABLE 49. Department Store l'u,thly Sales, Seasonally Adjusted, by Department, Canada, Revised, 1981 (1) 

'ID. 

Department. 

31' 

3anuriry 

Jansier 

February 

FAnner 

4rch 

Mars 

April 

Asril 

May 

Haj Join 

thousands of dollars 

milliers de dollars 

1 Women's and misses' dresses, housedresaes, 16,544 16,241 16,291 16,915 16,117 16,074 
aprons and u,ifora's 

2 Women's and misses' coats and auit8 15,533 16,602 14,416 14,000 10,816 34,231 

3 Women's and misses' sportswear 43,711 43,600 45,737 46,613 43,921 46,596 
o Furs 2,403 2,286 2,300 2,703 5,198 2,788 
5 Infants' 	and children's wear and nursery 21,009 21,631 21,273 22,298 21,774 22,736 

equipment 

6 	Girls' and teenage girls' wear 16,289 36,695 16,108 15,821 15,607 16,063 
7 	lingerie and a.omen'a aleepwewr 16,648 16,382 16,198 16,691 16,282 17,029 

8 	Intimate apparel 9,553 4,824 9,236 9,266 9,165 9,196 
9 	Millinery 3,378 1,453 1,494 1,474 1,380 1,479 

10 	Women's and girls' hosiery 8,954 8,952 9,347 9,180 8,943 9,169 

11 	Women's 	and girls' 	glones, 	mitts and 14,289 14,704 14,676 14,817 14,288 14,867 
accessories 

12 	Women's, misses' and children's footwear 22.756 24,503 23,844 22,566 22,054 22,609 

13 	Men's clothing 37,030 37,063 36,227 36,701 36,481 36,242 
14 	Men'ri 	furnishings 37,163 c',,895 37,983 38,117 37,002 39,243 

16 	Toiletries, cosmetics anal drugs 32,531 41,411 41,1136 03,750 42,329 

19 	Photographic equipment and supplies 13,236 33,650 13,540 13,707 14,105 14, 

20 	Piece goods 5,457 5,580 5,306 5,266 4,926 4,931 

21 	LL,,er,s 	and n8mnestics 23,525 22,856 23,590 24,783 24,734 24,851 

22 	Smallwares and notions 8,844 8,435 8,584 8,543 8,542 8,684 
23 	China and qlassware 12.763 32,554 12,707 12,921 12,706 33,859 
24 	floor coverings 13,059 33,357 13,113 13,044 13,103 13,008 

25 	Draperies, curtains arid furniture con- 14,398 14,530 14,495 14,433 14,803 35,196 
eriogs 

26 	Lasps, pictures, mirrors end all other 10,149 9,189 9,077 9.389 9,381 9,759 
home furnishings 

27 	furniture 49,327 44,385 47,512 46,913 47,401 60,898 
28 	Major applIances 41,915 40,719 41,725 44,544 41,763 56,363 
29 	Television, 	radio and music 32,642 32,209 32,739 33,771 54,836 35,383 

30 	Housewares mid small electrical 	appliances 32.696 33,122 32,305 34,000 34,053 36,695 

31 	Hardware, paints, wallpaper, etc. 26,367 26,905 27,504 28,102 27,380 27,804 

32 	Plumbing, heatIng mid building materials 9,107 9,200 9,681 9,297 8,814 9,056 

33 	Jewellery 20,976 21,600 21,812 22,272 22,711 22,794 

34 	loys and games 19,453 19,876 19,517 20,265 18,938 19,699 

35 	Sporting goods aid luggage 27,902 27,513 30,305 28,441 28,354 27,857 

36 	Stationery, Hooks and n'egaines 21,814 23,811 24,1357 28,606 24,998 24,606 
37 	Gasoline, oil, auto accessories, repairs 16,453 17,373 17,562 17,309 17,655 37,85 

and supplies 
38 	Meals and lunches 19,940 20,521 20,417 20,861 21,535 21,15 
39 	Repairs and services 6,251 6,124 6,337 6,542 6,388 6,53 

40 	All other ,lepartments 27,106 27,301 26,839 27,585 26,403 26,35' 

61 	TOTAL ML IIPARDtNIS 844,252 836,944 842,720 057,998 843,030 893,211 

(1) Each department, 	including the "Total all departments", has been adjusted separately. Therefore, the sun of the departments will not equal the 
"Total 	all departments". 

I 



- 65 - 

I 40 49. Ventes ,nouel len des grands maqasins, d6naisonsalisées, par rayon, Canals, r6vis6es, 1983(1) 

July 

Jul I let 

August 

AoOt 

Setcisber 

Septembre 

October 

Octobre 

5oember 

bovembre 

Occonher 

O6cnnbre 

Rayon 

No 

thousands of dollars 

n,ill,ers do dollars 

16,873 16,476 16,559 16,543 17,629 16,254 Robes, 	robes de m8naqe, 	tabliers et iou- 
forces ralur doses et 	yunes lilies 

I,902 14,233 14,976 15,119 14,341 14,793 HOnteaux ci tailleurs pour dsaass at 	jeines 	2 
lilIes 

45,668 45,901 47,002 46,996 48,144 46,385 Vêtenents sport pour danans at Jeisses lilies 	3 
2,651 2,505 2,633 2,840 2,661 3,069 lalirrores 	 4 

22,399 22,163 22,174 22,223 22,718 22,717 Vëtenntn pour b6b6s ci 	infanis at articles 
,le chaibres deruf ants 

15,735 16,015 15,785 15,829 15,719 15747 Vêtensunts do fiilettes et didolescenLes 	 6 
16,681 16,778 16,757 16,894 17,631 17,064 Lireicrie el 	nbtOnents de nut your doses 	 7 
9,140 9,264 9,081 9,432 9,657 9,259 Sans-'aèteecnts 	 8 
1,421 1,498 1,540 1,533 1,557 1,577 Chapenux 	 9 
8,963 9,104 9,166 9,393 9,371 9,385 Bas pour doans et fillettes 	 10 

14,689 15,186 15,498 15,225 14,645 14,442 Gants, 	ntufles at articles cia parure your 	11 
doses et filiettes 

23,422 22,605 22,331 22,413 22,558 22,765 Chaussorea pour doses, 	Jeus,ea lilies et 	 12 
enf ants 

36,464 38,219 56,814 36,851 36,337 35,670 Vêteeuents your tasans 	 II 
37,501 37,699 18,417 18,4(1 113,478 17,787 Articles dhabUIe,ent 	pour Pirceco 	 14 

5 47,9)6 44,361 44,471 54,,85 .u5,234 Articles dv toolette, 	cosnétiquos et iddo- 	Ii 
canpnts 

1156 14,536 13,874 14,181 14,6411 13,610 Apparelts et foornitures photoqraphIqcs 	19 
4,817 4,872 4,827 4,887 5,409 £1,738 lissus V la pièce 	 20 

24,675 24,152 23,523 24,109 23,872 24,1)41 Literie et 	lAnge cia maison 	 21 
8,607 8,702 8,650 9,178 8,521 8,477 Hers.,s articles 	 22 

13,212 12,774 12,600 12,836 13,468 13,058 Porcelaine CL verrerie 	 23 
12,735 12,430 11,958 11,646 11,735 11,922 Resbtcsents cia plancher 	 24 
15,329 14,941 14,346 14,607 14,598 15,247 Ientures, rideaus et hoisses 	 25 

9,728 9,409 9,062 9,236 9,419 9,034 lospes, tableaus, 'siroira at ajtrea articles 	26 
d'aneubla,ent. your 	Is maiann 

40,222 39,198 42,456 41,152 41,361 41,071 Medeles 	 27 
37,247 38,894 35,813 38,274 38,3513 38,627 Cros anpareils rn6nagers 	 28 
14,337 33,648 29,508 33,923 34,928 33,917 T618vision, 	radio ,t 	mosique 	 29 
13,111 34,1131 32,365 35,519 35,434 34,350 Articles de sénaje at petits apparells 61cc- 	30 

6 r iques 

27,284 27,206 25,496 24,023 27,220 26,578 Quincalllerie, 	peinture, papier-tenture, 	31 
etc. 

8,672 9,816 9,080 9,263 9,507 9,421 latériel cia plcaitherie, 	raiffaqe ci cons- 	32 
Iruct ion 

21,896 22,587 22,713 22,706 24,247 21,959 Bijouterie 	 33 
20,102 20,91)3 20.653 20,467 20,885 20,601 Jouets et Jeus 	 34 
27.966 28,597 27,649 28,147 27,415 28,026 Articles do sport at valises 	 35 

1434 25,332 25,290 25,873 25,462 25,680 Papeterie, 	iivras et revues 	 36 
.117 19,169 17,937 18,570 18,291 16,480 Essence, huile, accessoires d'autonobiie, 	37 

r8psration et fournitures 
'8 21,305 21,214 21,163 21,112 21,258 Repas et casse-crocutes 	 38 
6 7,024 7,188 7,206 7,319 7,274 Services at trausus cia reparation 	 39 

p . 10 27,814 28,022 29,143 28,002 28,633 loiS autres rsyons 	 40 

851 849,855 840,429 850,352 865,863 887,730 10T,, TOUS RAVONS 	 41 

haque rayon, incluist "lotal, 	to,.,s 	rapona", a Cté ajust6 individueliement. En consequence, 15 sosee dee rayens re correspond pus an "Total, tans 
ray048". 
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16811 50. Department Store Monthly Sales, Seasonally Adjusted, by Department, fanala, Revised, 1987 

No. 

Deportment January 

Janvier 

february 

fAsrier 

March 

Mars 

April 

Avril 

May 

Isi 

Jig-rn 

Juin 

thousinds of dol tars 

slitters de dollars 

I Women's and stases' dresses, hosisedresses, 14,348 16,225 15,775 15,987 16,139 15,694 

aprons and ,c,iforez 
2 Women's and misses 	coats and suits 15,813 14,236 14,357 14,726 15,902 13,743 

3 Women's and misses' sportswear 42,054 45,279 45,015 45,730 47,092 45,011 

4 furs 2,470 3,093 3,608 2,865 3,207 3,010 

5 Infants' and children's wear and nursery 22,141 22,605 22,643 23,285 23,561 22,627 
equipment 

6 	Girls' 	and teenage girls' sear 14,919 16,134 16,473 16,648 16,890 15,919 
7 	Lingerie and anmen's mteepmear 16,377 17,192 36,952 17,594 17,104 17,147 

8 	Intimate apparel 8,659 9,411 9,065 9,203 9,325 8,846 
9 	Millinery 1,815 1,575 1,557 1,596 1,583 1,515 

10 	Women's and girls' hosiery 9,307 9,289 9,406 9,587 9,663 9,724 

it 	Women's and girls' 	gloves, mitts and 14,090 14,008 13,967 14,349 14,102 13,435 

accessories 
12 	Women's, misses' 	and children's footwear 21,673 21,570 21,642 22,621 23,751 22,663 

17 	Men's clothIng 35,503 35,427 35,337 35,775 36,483 75,428 
Ti 	Mev' 	Purr'inhtoqs 17,3 5 5 37,827 38,281 38,141 40,569 19,941 

17 	Fiod 	5 	kil0led 	 roo 	ts IS I , 	 I I 

18 	Toiletries, cosmetics and drugs 43,135 44,674 45,049 45,609 46,162 45, 

19 	Photographic equipment and supplies 13,127 13,423 13,600 13,755 13,208 13,653 

20 	Piece pods 4,585 4,497 4,500 4,475 4,564 4,443 

21 	LInens and drinestics 23,615 24,436 24,076 24,126 23,834 25,882 

22 	Smallwares and notions 8,120 8,384 8,115 8,392 8,302 8,487 

23 	ChIna and glassware 11,142 12,393 12,729 12,666 12,384 11,515 

24 	floor coverings 11,151 11,752 11,851 11,763 11,339 11,789 

25 	Draperies, curtains and furniture coo- 12,634 13,747 14,606 14,079 14,268 14,579 

wrings 

24 	Lasps, pictures, mirrors and all other 8,160 8,637 8,555 8,081 8,757 8,730 

home furnishings 
27 	furniture 37,518 41,002 37,761 39,380 38,266 37,940 

28 	Major appliances 36,256 38,151 74,851 74,740 33,312 34,591 

29 	Television, radio and music 31,243 33,879 33,846 35,375 73,896 36,106 

30 	Housewares and anall electrical applIances 33,446 34,254 33,229 34,137 33,437 38,562 

31 	Hardware, paints, wallpaper, 	etc. 28,851 30,051 26,236 25,284 28,811 26,470 

32 	Pludoing, heating and boildlng materials 8,753 9,149 8,913 0,401 10,244 9,229 

35 	Jeaellery 21,074 21,485 21,797 21,290 20,650 20,480 

38 	lops and games 20,083 20,302 19,657 20,859 19,981 21,356 

35 	Sporting goods and luqqeqw 27,989 28,476 28,947 27,813 30,445 29,264 

36 	Stationery, books and eagaelnev 23,766 25,768 24,852 25,288 26,677 

37 	Gasoline, oil, 	auto accessories, 	repairs 21,152 18,721 17,937 17,414 18,064 17, 

and supplies 
38 	Meals and lunches 21,192 22,841 20,818 20,496 20,202 20, 

39 	Repairs and services 7,534 7,871 3,059 8,166 7,932 7,' 

40 	All other departments 27,827 28,335 26,822 26,557 28,352 28, 

41 	TOTAL ALL (PARTIENTS 818,955 848,511 828,195 841,072 848,839 842,1111 

(1) Each department, 	including the "Total 	all departments", has been adjusted separately. Therefore, the san of the departments will not equal the 

"Total 	all departments". 
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p 	AU 50. Ventes ,,vnsuolles ties grands maqasins, ti6sais000eIiS6e8, par ron, Canals, réviaécs, 1982(1) 

)uiiiet 

August 

AoCit 

September 

Septeithre 

October 

Octobre 

Noseether 

Ilosembre 

Decasber 

Décemthre 

Raynn 

NO 
thousands of dollars 

milliers 	tie dollars 

15,612 16,056 16,052 16,124 16,607 16,309 Robes, 	robes tie mAnage, tabliers at ian- 	 1 
formes pour danes at je,i'ies filles 

16,357 15,366 13,751 13,959 16,531 14,111 4anteaun at tailleura pour danes at 	jeisies 	2 
Iii Has 

45,983 45,511 45,353 43,32? 44,475 46,435 V6teints sport pour daans at 	jetaen filles 	3 
3,351 2,166 2,799 3,154 3,153 2,661 fcurrures 	 4 

22,438 24,183 22,348 22,610 23,068 23,259 V6tennte pour bAtcAs at enfants et articles 	5 
tie cf,w,hres d'enf ants 

16,078 16,270 15,796 15,673 16,227 16,721 V8teirents tie fillettes at 	d'alolescentes 	6 
16,764 17,861 18,020 18,209 17,777 17,801 Lingerie at sétmeents tie ruit pour dames 	 7 
9,248 9,710 10,096 9,921 10,509 10,161 Scsjs-iAtenents 	 8 
1,572 1,642 1,679 1,583 1,701 1,725 Chapeaus 	 9 
9,639 10,173 10,759 10,674 11,128 10,704 Baa pour danes at flilettes 	 10 

13,671 14,111 14,436 14,700 14,907 14,783 Gants, 	roufles et articles de parure pour 	11 
dames at 	fillettes 

22,466 22,482 22,750 21,738 24,598 22,882 ChaussuTes pour darien, 	jete'es fillers at 	 12 
ent ants 

34,600 34,026 35,024 32,912 35,017 34,576 VAtanents pour homnes 	 13 
49,400 43,927 42,108 39,928 38,779 40,957 Articles d'tnshillenent pour hrmnars 	 14 

114 47,292 47,168 48,6119 48,701 49,362 Articles tie toilelte, 	cosméliqoes at nédi- 	18 
caronts 

1,391 13,565 17,681 13,657 13,591 13,602 Appareil5 at fournitires pfrotographiques 	19 
4,653 4,759 4,727 4,623 4,591 4,857 Tissue 4 is pièce 	 70 

24,062 25,317 25,279 25,598 25,924 26,751 Literie at 	linqe tie malson 	 21 
8,158 8,777 8,826 8,576 9 ,095 8,491 Menus articles 	 22 

12,127 12,489 12,647 12,778 12,014 12,561 Porreline at 	nerrerie 	 23 
11,468 11,346 11,317 11,843 11,501 11,196 Resètmrrenta tie planrher 	 24 
13,483 13,892 13,124 13,611 14,402 15,668 lentures, 	ridesuu at hausses 	 25 

8,652 8,725 8,681 9,122 9,163 9,294 Lampes, tableaus, 	uroirs at 	aitres articles 	26 
d'a,enti,lei'ent pour 	Is 'arisen 

36,196 36,988 36,888 39,663 38,800 40,930 t4eabies 	 27 
33,929 33,432 35,526 37,364 42,064 38,009 Gros appareils alna3ers 	 28 
35,350 15,610 38,222 36,677 38,252 38,184 IAléeision, 	radio at nusique 	 29 
13,661 34,623 34,655 38,121 34,963 75,896 Articles tie adnage at petite apparells Alec- 	70 

t r iques 

25,849 25,912 24,870 25,741 25,158 25,164 Quinraillerie, 	peinture, 	papier-tnnture, 	31 
etc. 

10,277 9,522 9,627 9,142 10,180 12,085 Materiel tie piondierie, chaiffage at cons- 	32 
truct ion 

22,012 21,288 21,284 21,690 20,174 21,202 Bijanterie 	 33 
20,429 20,770 20,576 20,847 18,941 21,294 louets at jeun 	 34 

28,051 27,951 27,915 26,240 25,905 76,233 Articles tie sport at nausea 	 35 

.754 26,301 25,600 25,839 26,065 28,149 Papeterie, 	licres at resues 	 36 

.129 17,223 17,084 16,541 17,430 16,626 Essence, huile, accessoires d'autaaaibiie, 	37 
rAparution et fournitures 

115 20,336 20,707 19,945 21,236 22,091 Rapas at casse-croUtes 	 38 

78 7,666 7,745 8,301 8.564 10,128 Sarvces at tracous tie reparation 	 39 
-90 

, 

28,849 29,837 30,129 79,896 70,492 Tans acitren rayons 	 40 

'•.862 850,107 850,465 850,418 865,697 876,476 T0T.., TOIE BATONS 	 41 

Chsque rayon, Inciuset "Total, 	tous rayons", a ft6 ajoatA indisitiueile'aent. En consequence, is comae dee rayens no correspond pas an "Total, tans 

rayons". 



- 68 - 

TABLE 51. Department Store 14,othly Stocl,s, Seanocial ly Adjusted, by Department, Canada, Resised, 1980(1) 

1980 

Uiapart sent 

1 Women's and misses dresses, housedressea, 
aprons and JilIOr,,,s 

2 Women's and misses' coatS and suits 

Women's and misses' sportswear 
4 Furs 
5 Infants' and children's sear and nursery 

eiu ipinent 

6 Cirla' and teenage girls' wear 
7 Lingerie and aumen's nleepwear 
8 Intimate apparel 
9 Millinery 

10 Women's and girls' hosiery 

11 Women's and girls' gloses, mitts and 
accessories 

12 Women's, misses' and children's Footwear 

13 Men's clothing 

January 

Janvier 

February 

Fnrier 

March 

Mars 

thousands of dollars 

nilliero 	de dollars 

37,616 38.943 38,691 

40,494 46,789 43,739 

92,868 94,753 93,852 
19,597 18,248 18,403 
64,329 65,501 61,786 

41,120 41,971 39,784 
40,699 40,120 39,088 
25,469 26,115 26,147 
1,180 1,115 1,576 

20,527 19,839 18,963 

43,219 41,983 43,715 

84,486 85,652 89,447 

147,225 144,683 186,453 
1? 	ii. 12,61 1?T.2R9 

April 	 May 	 June 

leril 	 Has 	 luin 

38,401 38,145 39,777 

41,605 43,111 40,627 

92,564 96,138 98,189 
19,715 19,666 19,321 
60,261 60,458 57,549 

37,693 38,831 34,779 
40,310 40,638 38,600 
24,192 26,114 25,837 
1,911 1,999 2,799 

19,087 19,692 19,076 

37,041 36,115 41711 

89,451 90,864 87,649 

145,834 155,956 166,662 
126132 128.923 125021 

17 F iii ansi , sired priduel 
18 loi.letriea, cosmetics and drugs 	 126,658 125,153 	 125,074 	 131,034 	 133,983 	 125,i 

19 	Ptvotograpbic equipment and supplies 43,477 44,535 44,010 45,667 46,325 44,768 

20 	Piece cyiods 33,432 33,095 32,099 33,744 33,678 31,435 

21 	Linens and domestics 87,774 84,917 88,318 83,604 89,063 90,235 

22 	Smallaares and notions 32,775 32,532 33,373 31,612 34,259 13,748 

23 	China and glassoare 65,284 62,828 63,158 64,899 64,790 66,702 

24 	Floor coverings 52,333 48,976 50,216 49,722 49,909 49,506 

25 	Draperies, curtains aid furniture con- 62,676 62,342 61,848 62,680 65,229 64,235 

cci ngs 

26 	lmaps, pictures, eirrnra mid all other 40,727 39,630 40,612 41,048 42,975 43,878 
hoar Furnishings 

27 	Furniture 194,013 184,527 178,604 186,116 183,425 179,675 

28 	Major appliances 57,975 56,735 56,944 56,880 58,248 57,179 

29 	Teleaisaon, 	radio and miJauc 101,669 100,735 98,184 97,772 101,394 99,688 
50 	Housewares ad wsall electrical 	appliances 116,467 110,972 115,734 109,413 114,171 114,946 

51 	Hardware, paints, wallpaper, etc. 124,661 121,17i 11,1a7 117,1'2 125,6313 121,007 

32 	Plumbing, heating and building materials ... ,. ... ... 

33 	Jeweller7 102,764 103,956 304,111 1U1.11' 111,623 106,671 

34 	Toys and qanes 72,611 75,281 72,467 71,11,1, 77,245 77,511 

35 	Sporting goods and luggage 126,890 122,571 118,862 120,262 122,029 121,324 

36 	Stationery, books and magazines 75,369 71,870 73,505 73,655 77,037 73,117' 

37 	Cawoline, oil, 	auto accessories, 	repairs 39,006 40,268 39,136 41,297 41,523 40,4, 
and supplies 

38 	Meals and lunches ... ... 
39 	Repairs and services 5,810 5,739 5,076 5,391 5,709 5,2- 

40 	All other departments 62,390 70,493 73,030 73,556 75,621 75,11) 

41 	TOTWL ALL DEPARTMENTS 2,530,293 2,555,828 2,541,075 2,547,126 2,620,483 2,558,9'l' 

(1) Each department, 	including the "Total 	all departments", has been adjusted separately. Therefore, the 	sir, of the departunwrnts will 	not 	equal the 

"Total 	all 	departments". 
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AlL [AU 51. Stoclis wnsuels dos qrids eaqasins, d6saisonnalis6s, par ra5on, Casada, r6vise5, 1980(1) 

il4 
Rayon 

4uqust Septnsber October Noseisher December 

3uillet Ao4t Seplemhre Octobre Ncwpmbre D,1 ceinhre 
N 0  

thousands of dollars 

nilliers up dollars 

41,161 19,918 39,073 39,226 40,246 41,544 Robes, roben 	ic n6naqe, tabliers ci 	sn- 1 
louses pour dacs et jeuses lilies 

82,607 41,431 41,676 45,417 44,482 47,676 Mantenus et tailleurs pour deuce et jeures 2 
lilies 

97,223 96,531 93,038 99,249 90,291 705,309 Vètenents sport pour da's et 	Jeues lilIes 3 
18,198 16,625 18,968 19,102 19,129 20,580 lourrures 4 
58,651 57,230 58,171 60,639 62,733 63,436 V8tennnts pour b6b6.s at enfanis et articles 

de rhsnbres ,l'enfants 

43,22(1 59,711 39,650 39,126 39,779 41,203 Vèternnts de fillettes ci d'adoleentes 6 
39,438 39,594 40,440 61,546 40,918 41,622 Linqerie et vète.ents do nut pour dares 7 
27,645 27,066 24,590 26,564 28,452 29,071 Sois-s&terar,nts 0 
1,842 1,707 1,354 1,285 1,622 1,647 Chapeaus 9 

19,891 20,271 19.726 29,730 21,480 25,125 Ran pour dases ci 	fillettes it) 

41,400 38,910 40,949 41,116 42,349 44,052 Cents, 	roufles et 	articles de parure pour 11 
dares et 	fillettes 

86,195 85,171 84,633 90,714 99,011 92,257 Chaussares pour dares, 	Jerrues lilies et 12 
en lent 

146,975 146,021 148,567 157,175 163,310 163,064 Vêteirrerts pour 	heirrues 13 
178,951 171,975 119,954 124,476 173,679 116,577 Drti,l.'s 	d'rruIrjIl,'nent 	pour 	hranrue Ii 

125,694 124,505 128,819 135,961 136,605 Articles do toiiette, coem#tiqiev ut 	ds- 18 
c s,pnt S 

47,453 45,429 44,929 46,770 49,341 48,631 Appareils et fournitrees photoqraphiques 19 
35,296 34,156 36,675 34,656 35,856 34,355 lIssus 4 is pièce 20 

80,458 90,002 91,196 85,718 94,190 96,547 Literle et 	linge do 	neiman 21 
14,008 33,942 33,138 38,798 35,092 36,411 Menus articles 22 
68,420 67,208 71,247 68,572 72,254 76.447 Porcelaine et 	serrerie 23 
50,993 47,953 50,107 49,778 49,864 49,538 Rev6terrpnts do plancher 26 
65,574 64,701 64.269 64.760 66,264 64,933 Tentares, rudeous Pt housses 25 

85,014 43,731 43,031 85,936 45,854 45,228 Laurpes, tableaun, 	miroirs Pt aitres articles 26 
4' aneublement pour 	Is nelson 

181,001 177,196 176,208 182,544 183,751 185,512 Mechles 27 
61,170 56,544 61,098 63,923 59,197 63,168 Cros appareils rrnpoers 28 

103,922 102,541 107,201 112,346 111,361 115,429 1616risuon, 	radio et nusique 29 
125,683 118,367 119,996 121,827 123,771 123,427 Articles de adna3e at pet its appareils éler- 30 

t r iqoes 

117.631 113,939 508,220 118,986 117,120 112,414 Ouincaiilerie, 	peinture, pemier-tenture, 31 

Materiel do piodmerie, cIraiffaqe Cl cons- 32 
trui,t ion 

106,015 105,091 104,1110 107,160 109,958 111,70 Rijreuterie 33 
81,095 74.950 78,OS6 79,585 81,794 40,441 Joiets et jeuo 34 

123,873 122.200 119,749 123,715 126,715 122,665 Articles do sport at 	valises 35 

118 76,811 77,927 74,542 79,880 81,823 Papeterie, 	livres et renoes 36 
135 41,505 40,539 44,228 44,955 42,778 Essence, huile, 	ecressoires d'sutorrobiie, 37 

rCparat ion et faurnitires 
Repas et casse-croites 38 

5,5)1 5,228 5,560 5,616 5,049 Services et traraus de r8parst ion 39 

183 
u61 74,278 74,733 71,500 68,887 72,358 loom autres rsyons 40 

674 2,560,101 2,511,165 2,637,614 2,691,512 2,710,767 TflTP&, TOUS RAYONS 41 

heqee rayon, inciosri 9otal, tous rapons", a 6td ajust# indisiduellernent. En conoCquence, is sourrre des rayons re correspond pee so "Total, lois 
royonB,,. 
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TA8L[ 52. Department Store Honthty Stocks, Seasonally Adjusted, by Department, Canada, Aevisod, 1981 (1) 

ho. 

Department 

1 991 

lanviary 

Jaiivier 

Fehruury 

Idvrir.r 

March 

Mars 

April 

Avril 

May 

Maj 

June 

Join 

thousands of dollars 

millions do dollars 

1 Women's and misses' dresses, housedresses, 40,509 42,467 42,506 45,674 45,091 44,664 
aprons and iniforms 

2 Women's and misses' coats and suits 43,627 42,626 42,655 66,747 45,425 44,543 

3 Women's and misses' sportswear 102,225 107,347 105,369 109,862 107,397 109,832 
4 Furs 21,221 22,628 24,789 23,583 22,300 22,620 
5 Infants 	and children's wear and nursery 60,554 63,657 64,204 69,225 69,209 70,214 

ego ipeient 

6 Girls' 	and teenage girls' sear 39,199 41,197 41,356 44,201 43,737 42,622 
7 Lingerie and ,.,men'm sleepwear 42,074 42,622 42,635 44,693 64,250 45,667 
8 Intimate apparel 25,418 28,891 28,036 29,997 31,672 30,432 
9 Millinery 1,598 1,760 1,320 1,353 1,553 1,402 

10 Women's and girls' hosiery 23,717 24,603 24,025 25,569 24,580 24,077 

11 Women's and girls' 	gloves, mitts and 47,781 48,563 49,491 50,947 50,472 50,323 

12 
accessories 

Women's, misses' 	and children's footwear 88,339 90,958 89,069 91,679 91,551 97,236 

13 Men's clothing 156,236 163,432 159,237 168,566 163,398 166,391 
14 '1es' 	furriishinqs 131,1*59 137.01 7  137,692 149,110 114,064 136,760 

17 Food and kindred products ... ..' ... ..• 
18 Toiletries, cosmetics and drugs 132,286 145,435 141,421 178,728 139,489 141,21 

19 Photographic equipment and supplies 45,089 51,480 50,935 51,615 52,211 50,878 

20 Piece goods 32,948 33,434 30,199 31,073 29,672 29,636 

21 Linens and ,kanestics 86,322 100,496 301,727 103,676 105,107 106,037 

22 Smallwores and notions 35,323 46,034 38,638 39,726 38,852 39,900 

23 China and glassware 75,631 72,291 80,077 83,632 84,056 86,066 
26 Floor coverings 51,259 53,666 54,778 55,977 58,435 59,041 

25 Draperies, curtains and furniture coo- 59,687 65,226 66,595 67,206 66,532 66,772 
er iogs 

26 Lasps, pictures, mirrors and all other 42,163 48,430 46,564 47.888 49,337 66,898 
home furnishings 

27 Furniture 183,715 182,282 187,747 197,788 200,636 189,738 

28 Major appliances 63,237 67,122 70,008 77,708 69,491 64,140 

29 Television, 	radio and music 112,572 115,023 116,224 117,495 117,315 118,725 

30 Housewares and msall electrical applIances 113,552 127,795 126,763 133,376 136,930 134,411 

31 Hardware, paints, wallpaper, etc. 	 105,468 	 117,308 	 120,881 	 121,583 	 128,206 	 122,545 

32 Plumbing, boating and boilding materials 	 ... 	 ... 	 . . - 	 ... 

33 	Jeeellery 108,447 117,595 110,293 112,456 110,274 110,670 

34 	Toys and gs 75,855 81,741 78,578 80,482 78,096 78,142 

35 	Sporting goods and luggage 121,714 132,038 128,339 135,483 133,570 134,628 

36 	Stationery, books and magazInes 79,648 87,068 85,342 89,677 85,037 89,92 

37 	Gasoline, oil, auto accessories, 	repaIrs 40,917 69,021 43,235 66,194 47,558 41,51 

and supplies 
38 	Meals and lunches ... ... •'' 
39 	Repairs aid services 4,962 5,222 5,295 5,570 5,569 

40 	All other departments 66,619 75,430 63,622 71,559 72,683 71,91 

41 	TOTAL Ni (*I'ARIWNTS 2,596,822 2,816,990 2,784,116 2,874,575 2,869,811 2,,222 

(1) Each department, 	including the "Total 	all departments", has been adjusted separately. Therefore, the sun of the departments will not equal the 

"Total all departments". 



Mim 

4)111812 52. Stnks a,nsuels don qrisids moqasins, d6saisoonalisés, per rayon, Canada, rdvisdes, 1981(1) 

-dy August September October iiouemhor December Rayon 

3uillet #641 Saptembre flctohre Nnve,sbre D6cemhre 
NO 

thousands of dollars 

mitliers do dollars 

45,036 66,355 49,221 52,028 46,936 50,831 Robes, robes do m8naqe, tabliers et 	isi- 
Cores pour dames at jaunes lilies 

50,646 47,709 48,918 48,824 49,799 89,665 Muntaaus el 	tailleurs poor damem et jerses 	2 
,l lea 

111,966 116,906 125,407 150,361 120,387 121,461 A.teuontn apart 	pour dries at 	jeunes titles 	I 
20,377 19,805 20,066 20,560 20,856 20,254 loirrures 	 LI 

13,811 71,668 71,111 80,730 72,542 74,133 VAte,rents poor odoAs at relents at articles 	5 
do cha,hres deaf ants 

46,647 67,766 45,706 49,452 61,678 47,178 V8teoants do lillettes at d'aloiescentes 	6 
86,551 45,451 47,157 39,621 50,683 51,757 lipoerie at 	vbtenents de r5iit pour danon 	7 
11,571 33,021 11,057 35,768 31,350 31,573 Suns-o4tenmnts 	 8 
1,587 3,213 1,657 1,641 1,955 2,050 Chupesus 	 9 

23,612 23.979 23,271 24,711 24,741 26,141 Has pour dems at 	lillettea 	 10 

50,509 69,211 45,846 47,102 88,575 44,240 Cents, rimufles at articles do parure pout 	II 
rlaens at 	filiettes 

91,634 88,763 91,189 97,712 98,782 102,361 Chausuures pour dnas, 	jeees lilIes at 	12 
ant ants 

171,844 3611,064 162,314 171,007 166,079 171,290 VAtenents pour lusnnms 	 II 
119.321 1413.164 347,662 345,315 135 ,3329 141,260 Articles d'hahilIet 	pour  hemems 	 14 

9 15I,44I 157,22 1s4,829 158,985 165,589 9rtirles do tailetle, 	couvétiqueo eL abdi- 	38 
c a,mnts 

56,009 54,809 $5,505 87,601 51,281 Appareils at tournitures photoqruphxques 	19 
29,436 29,091 29,767 30,294 32,031 31,117 lissus 8 Is pibre 	 20 

114,044 136,673 114,298 124,880 118,405 316,361 Literie et 	tinge do samoa 	 21 
83,741 61,388 42,467 42,685 43,326 41,737 )4ersin 	articles 	 22 
335,333 86,()55 87,603 89,371 86,757 94,966 Pnrcelamne at 	oerraria 	 23 
63,787 61,905 61,303 62,998 62,159 61,164 RevAteseirts do plancher 	 24 
71,412 71,670 71,714 75,1312 75,200 71,980 Tanturas, rideaus at hrussas 	 25 

49,016 50,335 50,109 51,839 49,898 51,566 Lanpes, tableaus, miroirs at autres articles 	26 
d'aseablenent pour is raison 

211,424 218,943 224,906 247,260 214,415 214,123 Maiiles 	 27 
74,266 75,539 76,790 134,975 78,158 72,466 Gras appareils m6n8jars 	 28 

123,778 123,754 126,851 119,421 126,457 122,489 l#l(,niuiuv, 	radio at 	sisique 	 29 
319,764 140,562 141,379 145,907 143,892 180,547 Articles do adnaia at petits appareils 6lec- 	30 

triques 

346,840 137,847 134,246 155,491 132,719 132,605 Quincaillerie, peinture, payler-tentora, 	33 
etc. 

Mnt8rial 	do pinorberlo, 	ctra.,ffai3e at cons- 	32 
truct ion 

318,726 117,497 118,620 122,884 112,935 119,054 Aijoutaria 	 33 
80,295 81,324 77,362 81,735 82,711 96,952 .louets et jour 	 34 

337,476 131,984 134,912 146,424 135,345 141,811 Articles do sport et 	valises 	 35 

13)9 135,167 139,909 93,619 82,462 91,687 Papaterie, 	liores at 	resues 	 36 
17 48,453 42,721 51,728 49,307 50,012 Issance, huile, accessoires d'ajtueorb1le, 	37 

rdparat Ion at tournitures 
Repas at casse-cro3tes 	 38 

' .1131 5,316 5,321 5,349 5,2(15 4,976 Services at tremaus do rdparat ion 	 39 
113 74,088 71,148 74,688 68,388 104,230 Tous antres rayons 	 40 

.11,928 2,991,188 5,015,837 3,171,559 5,013,619 3,061,464 TOTM, TOIS RAYONS 	 41 

Cheque rayon, incluant "lotal, 	tous rayons', 	a 6t8 ajusté indisiduellament. En consequence, 	Is sonsee den rupons re correspond pas su "Total, tons 
rayons". 
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IAJIL[ 57. Department Store Inthty Stocks, Seasonally Adjusted, by Department, Caimla, Revised, 117'l 

Deportment January February Hu 

Jarwier Févrjer Miir,  Ayril Mai Juin 

No 
thousands or dollars 

milliers de dollars 

1 Woepn's and misses' dresses, housedresses, $9,755 47,765 47,963 50,092 49,331 51,937 

aprons and u,iforms 
2 Women's aid misses 	coats and suiti 40,115 44,901 44,671 4,472 46,741 49,567 

3 Wovien's and misses' sportswear 198,987 111,984 117,914 123,164 127,004 123,968 

4 Furs 18,768 19,357 19,559 18,992 18,457 21,776 

lofaits' and children's wear and nursery 74,240 69,145 69,704 72,825 68,912 74,048 

equipment 

6 Girls' 	and teenage girls' wear 48,254 45,248 47,046 48,729 46,346 48,145 

7 Lingerie and women's sleepaear 49,940 48,727 48,762 47,826 47,043 49,142 

8 Intimate apparel 11,662 30,242 11.478 33,131 30,297 31,881 

9 Millinery 1,955 1,604 1,540 1,441 1,280 1,521 

10 Women's and girls' hosiery 27,6211 23,630 25,392 25,757 25,784 27,951 

11 Women's arid girls' 	glooms, mitts and 41,634 42,975 43,394 45,253 43,068 42,262 

12 
accessories 

Women's, misses 	and children's footwear 1116,459 103,817 106,404 109,511 105,699 106,480 

13 Men's clothing 163,199 159,667 164,9116 184,076 161,688 185,422 

14 Men's furnishings 118,902 937,291 118,560 1143,744 140,455 147,603 

18 loiietries, cosmetics and drugs 166,109 159,a97 162,585 167,352 164,91 40,1 

19 Photographic equipment and supplies 54,342 51,574 54,102 $8,617 55,342 59,279 

20 Piece geods 29,356 28,101 30,996 30,985 30,351 31,692 

21 Linens w,d 	lomestica 114,996 109,328 112,385 111,221 104,992 105,212 

22 Smalloares and notions 39,764 38,216 37,947 39,878 38,537 39,299 

23 Chins and glassware 90,057 92,391 92,463 88,935 90,378 92,125 

24 Floor coverings 61,392 56,419 59,481 63,990 58,671 60,078 

25 Draperies, 	curtains and furniture cciv- 73,831 69,309 68,768 69,698 63,0911 66,714 

cringe 

26 Lanips, pictures, mirrors and all other 50,924 48,498 48,649 54,690 46,856 50,792 

home furrushings 
27 Furniture 215,337 207,840 205,739 204,109 194,562 195,584 

28 Major appliances 65,216 55,981 57,853 61,589 60,387 61,134 

29 Television, 	radio and music 126,178 125,311 127,032 134,021 131,272 137,411 

30 Housewares and small electrical appliances 136,589 131,949 128,452 138,403 134,057 144,029 

31 Hardware, paints, wallpaper, etc. 	 128,061 	 110.006 	 122,856 	 134,844 	 126,438 	 142,967 

32 Plumbing, heating and boilding materials 	 ... 	 ... 	 ,.. 

33 Jewellery 129,046 121,701 123,445 123,554 121,412 127,595 

34 Toys and gmnes 86,176 83,677 85,210 911,278 83,582 86,606 

35 Sporting geods and luggage 137,641 132,768 131,081 136,589 130.248 134,721 

36 Stationery, books and magazines 95,949 90,919 91,074 92,630 90,952 97,1141 

37 Gasoline, oil, 	auto accessories, 	repairs 49,464 49,307 47,048 51,881 48,010 51.21 

and supplies 
38 Meals and lunches .,. ... ,.. ,., 
39 Repairs and services 4,781 4,675 4,629 5,483 4,292 5,0. 

40 All other departeento 90,413 73,388 61,034 72,972 68,524 69,)u 

41 TOTAl HIL DEPARTMENTS 3,000,049 2,926,984 2,961,465 3,074,283 2,941,072 3,921,671 

(1) Each department, 	including the "Total all departments", has been adjusted separately. Therefore, the sun of the departments will not equal the 

"Total 	all departments". 



P A8LIAIJ 53. Stocks ,,rr,suelo dos qriwids aaqasirls, d6saiaonnalis8a, per rayon, Canala, réeiséea, 1982(1) 

(2 

rIp 

.luillet 

Auqust 

AoCjt 

Septembor 

Septombre 

October 

Ortobre 

November 

Nnvemhre 

Ocronhor 

D8cenhre 

Rayon 

540 

thousands of dollars 

milliers do dollars 

53,390 48,491 49,698 65,887 44,535 43,000 Robes, 	robes de m04aqe, lliers et isli- 	 1 
for,nes pour 	da,,es 	nt 	jeunes lilIes 

42,804 42,996 51,526 42,969 43,029 49,588 Hanteous ci taillaurs pojr da's et Je.riea 	2 
Iii los 

121,200 119,337 126,199 119,758 121,394 135,994 99tevnts sport, pour ds ci Jernes fillea 	3 
18,398 17,624 15.280 17,583 16,928 18,011 faurrures 	 4 
68,989 68,120 73,923 69,912 67,729 76,613 V6tens,nts pour 46065 et enfenta et articles 	5 

do ct,aehres d'enfsnta 

86,050 43,545 52,262 42,914 45,226 46,232 V8teents di' fillettes et d'aJoleentes 6 
48,972 68,002 49,779 44,138 47,992 52,978 Linqerte ci 	ibtmneota de Suit pour danes 7 
30,539 30,348 31,395 30,745 27,016 31,652 Sous-0tenrnts 8 
1,529 2,027 2,330 2,377 2,239 2,327 Chapeaux 9 

28,462 27,123 29.454 29,075 29,227 74,191 Bas pour das ci fillettea 10 

43,236 45,163 48,821 42,232 45,425 49,461 Cads, noulIes ci articles do parure pour 11 
ds ci 	fillettes 

100,750 98,291 108,197 99,149 97,852 99,145 Chsuss'ires pour dases, 	jeuves rifles et 12 
enfanit s 

159,252 159,716 162,732 145,626 148,926 164,501 Vêtm,eots pour honr.'5 13 
146,026 147,408 159,732 146,048 147,889 156,835 Articles d'habillevent pour havans 14 

1.'2 VrP','nt 	.- t 	1' 	 In 	,iur ic 

P 
.4 i 	14., Ill ,;;:' 154,iW.1  it,;I 1(32,9(1 ArtirIec 	jr 	tul(etto, 	cusrn,it iqueh 	ci 	r16di- 1 8 

C a,rnt 8 
,928 56,700 56,734 51,393 49,077 55,299 Appareils ci lournitres photoqraphiquvn 19 

3(),698 28,596 25,922 27,296 25,920 28,293 lissus 6 In pièce 20 

103,997 97,468 102,905 94,407 103,756 117,977 ilierie et 	llnge 	ic malaun 21 
38,793 37,767 39,180 36,014 37,454 44,053 l4ersi9 	articles 22 
92,335 92,487 93,977 43,876 89,920 94,736 Porcelaine ci varrerie 23 
$6,998 56,263 59,229 52,658 50,595 51,900 Revkimnents di, plancher 24 
64,387 62,068 66,293 63,412 61,438 63,613 lentures, rideaus ci houssea 25 

69,607 49,514 52,213 49,029 49,831 54,430 Laepos, tableauv, miroirs at ojtres articles 26 
d' avei, lanent pour 	to saison 

95,691 191,967 202,524 189,204 187,464 201,135 Heiles 27 
Gros appareils sners 28 

62,042 64,881 67,370 54,945 53,734 56,357 l616vivion, 	radio ci ousique 29 
133,862 131,532 131,297 131,298 331,154 144,869 Articles do nnae et petits appareila 81cc- 30 
40,222 139,024 146,847 128,739 153,799 172,142 triques 

134,132 129.279 137,286 125,977 118,978 139,860 Quincaillerie, peinture, papier-tenture, 31 
etc. 

TMatériel 	do plce,erie, 	cl.siffaqe et COOs- 32 
truci ion 

123,007 119,454 123,943 135,049 120,860 126,772 Oijsoterie 33 
96,475 97,674 08,439 83,479 85,915 303,238 Joucts et 	jeus 38 

128,503 125,707 125,853 123,082 126,813 139,114 Articles do sport ci valises 35 

ic,622 93,379 93,881 85,544 92,777 101,561 Papeterie, 	lisres et revies 36 
.1152 49,583 53,058 46,334 46,212 66,374 Essence, huile, socessoirea d'auto.nobile, 37 

réparat ion et fourniUres 
Repas et casse-crolites 38 

P
.116 
.71 

4,297 
6(1,033 

4,630 
64,3°3 

3,968 
63,120 

4,800 
67,745 

5,497 
82,731 

Services ci trays,, 	de r.perstion 
las antren rsyors 

79 
40 

1,919 2,921,499 3,083,081 2,804,523 2,915,066 3,156,073 101k, TOM RAYONS 41 

7) Chaque rayon, incluant 	"Iota!, tous rayons", a tte ajusté individuellement. En consequence, In Brian des rayons ne correspond pas au "Iota!, lain 
ra3ons'. 
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LIST IF DEPARTMENT STORE nRr,ANI7ATTPNS - IISTF FF5 flRGANISATIONS Of GRANDS M4GA!N 

MAJOR ix i'ARIMINi ;riHd IIHCANJ IA! I IN - ORIANIAJ U1N fX r;RANI) MA1AIN 	ftADT T fINN I 

Ayre's Ltd., Water St., St. Johnts, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, I., Co. Canada Ltd., 290 Yonqe St., Toronto, Ontario 

Goudies Ltd., 22 Kinq St. N., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Summerside, Prince Edward Island 

Houqens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Maqasin J.fl., Ltée, 163-165 rue Principale, Haniwaki, Québec 

Hudson's Ray Co., 2 Bloor St. E., Toronto, Ontario 

Lloydniinster & District Agricultural Co-op Association Ltd., 4910-50th St., Lloydrninster, Saskatchewan 

Oqilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Oqilvy's, James A., Ltd., Ste-Catherine St. W., Montréal, Ouéhec 

Right House, The, Co. Ltd., 35-41 Kinq St. E., Hamilton, On njv 

Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontar. 

Simpsons Ltd., 401 Ray St., Toronto, Ontario 

Simpson Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Woodward Stores (Alta.) Ltd., 101 West Hastings St., Vancouver, British Columbia 

Woodward Stores (B.C.) Ltd., 101 West Hastings St., Vancouver, Aritish Columhia 

JUNIOR DUPARTMENT STORE ORGANIZATIONS - ORGANISATIONS IF GRANDS WGASINS POPULAIRES 

K-Mart Canada Ltd., 8925 Torbram Rd., Rrarnpton, Ontario 

Sentry Dep't. Stores Ltd., 1650 Avenue Rd., Toronto, Ontario 

Steinberg Inc., Miracle Mart Division, 5151 Thimens, St-Laurent, Québec 

Towers Department Stores Ltd., 6509 Airport Rd., Mississauqa, Ontario 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., 2277 Sheppard Ave., Weston, Ontario 

Zel ler's Lfd. 	5250 flprrin Rlvd., Montr 	I)uher 



CI-IOIX OF PUBLICATIONS 

Les publications suivantes se trouvent b la 
Section do commerce de detail, Division do corn-
nerce et des services. 

Cataloque 

63-002 Ventes et stocks des grands magasins. M. 
Bil. 36 pages. Premier numéro, 1938. (ISSN 
0380-7045). 

Ventes totales et nombre de points de yen-
tes par provinces et certaines regions 
métropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands maqasins par region. 
Rapport provisoire. M. Bil. 1 page. Pre-
mier nurnéro, 1950. (ISSN 0709-8650). 

Variations en pourcentage at ventes par 
region. 

63-005 Commerce de detail. M. Bil. Environ 65 
pages. Premier numéro, 1929. (ISSN 0380-
6146). 

Total des ventes au detail par province et 
genre de commerce, pour les niagasins a 
succursales et les rnagasins indépenctants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules autornohiles neu1. M. 
Bil. Environ 15 pages. Premier nurnéro, 
1932. (ISSN 0705-5595'). 

Nombre et valeur des voitures part icu-
lières, des camions at des autobus neufo 
vendus parprovince et par lieu d'origine 
(Canada at. £.-U. ou inportés). Ventes uni-
taires rnensuelles selon le type at I'ori-
gina, après désaisonnalisation. 

63-014 Stocks commerciaux. M. Bil. 24 pages. Pre- 
mier numéro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce cle 
gros, par rayon pour les grands magasins 
et par genre de commerce pour les magasins 

succursales et magasins indépendants: 
variations trimestrielles en pourcentage 
pour les rnagasirs indépendants suivant le 
genre de commerce. 

63-210 Magasins de detail a succursales et les 
grands magasins. A. 811. Environ 74 
pages. Premier numéro, 1933 (ISSN 0380-
7878). 

I I ICTED PUBLICATIONS 

allowing are publications of the Mer-
dising and Services Division in the 

o~i ail Trads sector. 

Catalogue 

	

63-002 Department Store 5ale 	and Stocks. 
M. Bil. 36 pp. First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. 811. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales, by region. 

63-305 Retail Trade. M. 811. Approx. 65 pp 
First Issue, 1929. (ISSN 0380-6146). 

Total retail sales by province and 
kind of business, for chain and inde-
perident stores; seasonally adjusted 
sales, Canada. 

'•.' Motor Vehicle Sales. 	M. 	Bil. 
rox. 15 pp.  First Issue, 1932. 

[SN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. 811. 24 
pp. First Issue, 1972. (ISSN 0380-
7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: guarterly per-
centage changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. 811. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

	

hi' al retail sales by chain and de- 	Total des ventes au detail pour les rnaga- 

	

p iment stores including data on 	sins 	succursales et les grands nagasins, 

	

[or area, inventory and accounts 	incluant des données sur la superficie 
nivable. 	 total, des stocks, et comptes N recevoir. 
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Catalogue 
	 CataItqis 

63-213 Vending Machine Operators. A. Bil. 21 
pp. First Issue, 1958. (ISSN 0527-
6411). 

Sales of merchandise through automa-
tic vending machines, by type of 
machine and location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. Bil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution; door-to-door, 
mail order, etc. 

63-219 Campus Book Stores, A. 811. Approx. 
8 pp.  First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by commodities, employ-
ees and payroll, by regions, prov-
inces and Canada, for academic years. 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data covers such topics as gen-
eral economic indicators, population 
characteristics, personal income and 
expenditure and household Facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bil. 695 pp.  (ISBN 
0-660-506-13-0). The publication pro-
vides revised retail trade estimates 
for the years 1972 to 1979, both un-
adjusted and seasonally adjusted and 
also sections on definitions, con-
cepts, classifications, methodology 
and data reliability. 

Operating Results - Retail Trades. 
0. Bil. 29 pp.  First Issue, 1974. 

Reports in the Operating Results 
series contain ratios (percentages of 
net sales) for: purchases, invento-
ries, cost of goods sold, gross 
profit, operating expense items and 
net profit. 

63-215 i .\ p11t nit; 	ii 	1;:I1)utpuI 	 il]!i 

A. FIjI. 21 pages. 	Premier numéro, 19. 
(ISSN 0527-6411). 

Ventes de marchandise selon le genre de 
machine et l'emplacement, Canada et pro-
vinces. 

63-218 La vente directe au Canada. A. Bil. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: démarchage, poste, etc. 

63-219 Librairies de campus. A. Bil. Environ 8 
pages. Premier nuinéro, 1968-69. (ISSN 
0380-6286). 

Ventes au detail par article, ainsi que 
noinbre demployés et la paye, par region, 
par province et au Canada par année sco-
laire. 

63-224 Manuel statist ique pour 6turies de marché. 

A. 811. 700 p;i •. 
(ISSN 0590-932' 

Les données pu 'i 	ii 	i 

que les indicateurs économiques géiiértiux, 
les caractéristiques de la population, Ic 
revenu et les dépenses des particuliers et 
l'équipement ménager. 

63-538 Commerce de detail statistiques histo-
riques, 1972-1979. H.S. 811. 695 pages. 
(ISBN 0-660-506-13-0). Cette publication 
contient des données brutes et désaisonna-
lisées, révisées de 1972 A 1979, des sec-
tions sur les definitions, les conceptsde 
classement, la méthodologie ainsi que des 
renseignements sur Ia uiabilité des don-
nées. 

Résultats d'exploitation - Commerce de 
detail. H.S. 811. 29 pages. Premier 
numéro, 1974. 

Les bulletins de la sérle des Résultats de 
l'exploitation contiennent des ratios 
(pourcentaqes des ventes nettes) pour les 
achats, les stocks, le coOt des biens yen-
dus, les bénéfices bruts, les dépenses 
d'exploitation et les bénéfices nets. 
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Catalogue 

Les publications suivantes sur les résultats 
d'exploitation soot maintenant disponibles. 

63-603 Magasins de vétements pour homrnes, 1979 

63-604 Maqasins indépendants de vente au detail 
de vêtements pour dames, 1975 

63-605 Magasins indépendants de vente mu detail 
de quincaillerie, 1976 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies mu detail, 1978 

63-608 Magasins de fleuristes, vente mu detail, 
1979 

63-609 Maqasins indépendants de vente au detail 
de hijouterie, 1978 

63-610 Magasins 	de 	vente 	mu 	detail 	de 
quincaillerie, 1980 

63-611 Magasins de vente au detail de vétements 
pour dames, 1980 

fl;qasins de vente mu detail de vêtements 
iir 	Im f,riiI lip, 	190fl 
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Jilowing reports on Operating Re-. 
ire available. 

63-603 Men's Retail Clothing Stores, 1979 

63-604 Independent Women's Retail Clothing 
Stores, 1975 

63-605 Independent Retail Hardware Stores, 
1976 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1978 

63-608 Retail Florists, 1979 

63-609 Independent Retail Jewellery Stores, 
1978 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

1IntIIy 	A.- 	,\rrIIil 	il.- 	3IiiIIIJ;l 
ii.- Occisinrial 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadi economic and social affairs. A com-
prehensive catalogue of all current publica-
Lions is available free on request from 
Statistics Canada, Ottawa (Canada), K1A 016. 

M. - M'r;uil 	A.- Arinuel 	Ril.- Hilinqie 
H.S. - Hors série 

Outre les publications énumCrées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur La situation économi-
que et social du Canada. On peut se procurer 
qratuitement un catalogue coinpiet des publica-
tions courantes en s'adressant b Statistique 
Canada, Ottawa (Canada), K1A 0T6. 
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