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The followinq standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or, in this publication less than 
half unit expressed. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

SIGNES CONVENT IONNELS 

Voici Ia siqrufication des signes convention-
nels suivants utilisés dans les publications de 
Statistique Canada: 

nombres indisponihies. 

n'ayant pas lieu de figurer. 

- néant ou, dans la présente publication, irifé- 
rieur b Ia moitié de l'unité exprimée. 

- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de Ia 
Loi sur la statistique relatives au secret. 

NOTE 

Con1ponr1 	rii-v O)t- 	odd to fr,fAl-i doo fo 

round inq. 

A MITE ON CANSIM 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the CANSIM 
staff, Current Economic Analysis Division, 
Statistics Canada, Ottawa, K1A 1)78 (tele-
phone 613-995-7406), or the regional advi-
sors at the Statistics Canada offices 
located across Canada. 

This publication was prepared under the di-
rection of: 

• A.R. Tanner, Chief, Merchandising and 
Services Division, Retail Trade Section 

• J.P. Simard and L.H. Kwilecki, Economists 

J. Svab, Unit Head 

NOTA 

eo chiffres ovant ét 	ot rondis, los totaiix ne 
I r 	 I 	iii 0 1 iii ow;. 

NOtE AU SUJET C( EANSIM 	
40 

La banque de données i(Juimatis6es do Statisti-
que Canada CANSIM (Système canadien d'information 
socio-econoniique) fournit au public certaines sta-
tistiques actuelles et tustoriques sur les Ventes 
et stocks des grands maqasins (matrice no 112) et 
sur de riombreuses autres series, par le biais d'un 
terminal, d'imprimés d'ordinateur ou de supports 
sous une forme lisible par tsie machine. Pour plus 
de renseignements, s'adresser au personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Statistiaue Canada, Ottawa, K1A 078 (téléphone 
613-995-7406), ou aux conseillers régionaux des 
bureaux de Statistique Canada situés b travers le 
Canada. 

Cette publication a été rédigée sous la direction 
de: 

A.R. Tanner, chef, Division du commerce et des 
services, Section du commerce de detail 

• J.P. Simard et L.M. Kwilecki, économistes 

• J. Svth, chef de sous-section 
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The present uliverse of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program of 
the Merchandising and Services Division, to 
be utilized. (The census also measures the 
activities of "establishments", however, 
this concept is not used in the monthly sur-
vey of department stores.) Under the "loca-
tion" concept, department store data con-
tained in this publication exclude the ac-
tivities of other kinds of businesses which 
may be operated by the reporting department 
store firms. For example, non-department 
store locations are classified to the kinds 
of business most appropriate to their coin-
nudity structure with the catalogue sales 
ictivity of department store organizations 
'lassified to the "General Merchandise 
lores" kind of business category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to be a total-
ity; that is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firmes de grands nagasins uti-
use aujourd'hui est fondé sur le recensement du 
commerce at des services de 1971 • La "Liste des 
organisations de grands magasins" est donnée h la 
fin de cette publication. 

Aux fins de cette piblication, seules las ac-
tivités des "locaux d'affaires" reels des firmes 
de grands nagasins sont étudiées; on peut ainsi 
faire appel au concept des "points de vente", qui 
est commun mu recensement et au programme den-
quête courant de la Division dii commerce et des 
services. (Le recensement risure egalament les 
activités des "établissements", toutefois cette 
unite d'observation n'est pas utilisée dens 
l'enquète mensuelle sur les grands magasins.) En 
vertu de Ia notion de "points de yenta", les 
données sur las grands rnaqasins présentées dans 
cette publication ne tiennent pas coinpte d'autres 
genres de commerce auxquels peuvent s'adonner les 
firmes déclarantes. Ainsi, les xints de vente 
gui ne répondent pee b Ia definition des grands 
magasins sont attribués a la catéqorie ccinrner-
dale qui convient le mieux aux diverses merchan-
dises offertes; a titre d'exemple, lee hureaux de 
vente par catalogue des sociétés de grands maga-
sins sont classes dens Ia genre de commerce 
"magasins de merchandises diverses". 

Les affaires réalisées par les concessions 
établies dans les grands rnagasins sont, aux fins 
de Ia présente publication, considérées comme 
partie des affaires globales dii magasin oi sont 
établies les concessions. Cependant, lee ventes 
d'un important rayon (ou magasin) d'alimentation 
associé ne seront incluses que ci le rayon ou ma-
gasin felt partie intégrante de l'exploitation 
générale dii grand magasin et n'est pas connu du 
public sous un ncxn different de celui cii grand 
magasin auquel ii est associé. Cette méthode se 
justifie dii fait qua les spécialistes des etudes 
de marché et les urbanistes considérent coinme in 
tout le grand magasin (qui constitue le plus im-
portant genre de grande surface au Canada) et lee 
rayons de concessions; autrement dit, le grand 
magasin se présente sur le marché coinme in eta-
blissement unique et non comme un regroupement de 
petits magasins. 



Definitions 	 Definitions 

Retail Location 	 Point de vente au detail 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and reimted services 
to the general public for household or per -
sonal consumption. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics. It must sell the 
following general lines of merchandise: 

Suivant Ia definition dc 	'tntisl :ciue i'anala, 
un point de vente mu detail est un local d'afIai-
res (habituellement un magasin) dont l'activité 
principale est la vente de marchandises et des 
services connexes mu grand public pour Ia consom-
mation ménaqère ou personnelle. 

Grand magasin 

Un point de vente au detail est un grand saga-
sin s'il possde lea caractéristiques suivantes: 

Faiüly clothing and apparel. This commodity Vêtements pour Ia fi1le. Ce groupe comprend les 
qroup 	is 	composed 	of 	some 	or 	all 	of 	the articles 	suivants: 	robes 	pour 	dames 	et 	jeunes 
following 	lines: 	women's 	and 	misses' filles, 	robes 	de 	ménage, 	tabliers 	et 	uniformes; 
dresses, 	housedresses, 	aprons 	and uniforms; manteaux 	et 	tailleurs 	pour 	dames 	et 	jeunes 	fil- 
women's and misses' 	coats and suits; women's les; 	vêtements de sport pour dames et jeunes 	fil- 
and 	misses' 	sportswear; 	furs; 	infants' 	and les; 	fourrures; 	vêtements de bébés et d'enfants; 
children's 	wear; 	girls' 	and 	teenage 	wear; vêtements de 	fillettes et 	d'adolescentes; 	linge- 
lingerie and women's sleepwear; 	intimate ap- ne 	et 	vêtements de nuit 	pour 	dames; 	sous-vête- 
parel; 	millinery; 	women's 	and 	girls' 	ho- ments; 	chapeaux; 	bas 	pour 	dames 	et 	fillettes; 
siery; 	women's 	and 	girls' 	gloves, mitts and gants, 	moufles et 	articles de parure 	pour 	dames 
accessories; women's, misses' 	and children's et 	fillettes; chaussures 	pour danes, 	jeunes 	fil- 
footwear; men's clothing; men's furnishings; les 	et 	enfants; 	vêtements 	pour 	hommes; 	articles 
boys' 	clothing 	and 	furnishings; 	men's 	and d'hahillement 	pour hommes; 	vètements et 	articles 
boys' 	footwear. Note: The 	outlet 	must 	sell d'habillement 	pour garcons; 	chaussures pour 	horn- 
at 	least six of 	the 	commodity 	lines 	listed mes 	et 	garcons. N4ota: Le 	magasin 	doit 	tenir 	au 
above, 	with 	at 	least 	one of the commodities moms six des 	series mentionnées ci-dessus, 	dont 
being 	men's 	and 	boys' 	clothing 	or 	furnish- au mains 	one doit être les vêtements ou articles 
ings. 	At 	least 	20% 	of 	the 	outlet's 	total d'hthillement 	pour 	hommes 	et 	qarçons. 	Au 	moms 
sales must be derived from the 	family cloth- 20% 	des 	ventes 	globales 	du 	magasin 	doivent 	se 
ing and apparel group. faire 	dais 	le 	groupe 	de 	vêtements 	pour 	la 

f am ill e. 

Furniture, 	appliaice 	and home 	furnishings. P4eubles, 	appareils 	et 	articles 	d'anet*)lement 
This commodity group 	is composed of some or ménager. Ce 	groupe 	comprend 	lea 	articles 	sui- 
all 	of 	the 	following 	lines: 	linens 	and vants: 	literie et 	linge de matson; 	porcelaine et 
domestics; 	china 	and 	glassware; 	home verrenie; 	articles 	d'ameublement 	ménager; 	meu- 
Furnishings; 	furniture, 	wooden 	and 	uphol- bles, 	de 	bois 	ou 	rembourrés, 	pour 	salle de 	sé- 
stered 	goods 	for 	living 	room, 	dining 	room jour, 	salle b manger ou chambre 	coucher; 	gras 
and 	bedroom; 	major 	appliances; 	television, appareils, 	télévision, 	radio 	et 	musique; 	quin- 
radio 	and 	music; 	hardware 	and 	housewares. caillerie et articles de ménage. Nota: Le magasmn 
Note: The outlet must 	sell 	at 	least four of doit tenir mu moms quatre des series mentionnées 
the 	commodity 	lines 	listed 	above, 	with 	at ci-dessus, 	dont 	au 	mains 	une 	doit 	être 	des 
least one of the commodities being furniture meubles 	(de 	bois 	ou 	rembourrés 	pour 	salle 	'a 
(wooden 	and 	upholstered 	goods 	for 	dining manger 	et 	(ou) 	salle de séjour et 	(ou) 	chambre 
room and/or 	living 	room 	and/or bedroom). 	At coucher). 	Au moiris 	10 	S 	des 	ventes 	globales 	du 
least 	10% 	of 	the 	outlet's 	total 	sales must magasmn 	doivent 	provenir 	du groupe 	des meubles, 
be derived from the furniture, appliance and appareils et articles d'ameublement ménager. 
home furnishings group. 

All 	other 	(miscellameous). This 	category Tous 	autres 	articles 	(divers). Cette 	catégorie 
includes 	all 	commodities 	sold by the outlet comprerid 	toutes 	lea 	marchandises 	que 	tient 	le 
but 	not 	shown 	thove, such 	as: toiletries, magasmn, 	mais 	qui 	ne 	fiqurent 	pas 	ci-dessus, 
cosmetics 	and 	drugs; 	photographic equipment telles c.ie: articles 	de 	toilette, 	cosmétiques 	et 
and 	supplies; 	piece 	goods; 	notions 	and médicaments; 	appareils 	et 	fournitures 	photoqra- 
smallwares; 	jewellery; 	sporting 	goods 	and phiques; tissus b la piece; mercerme et menus ar- 
luggage; 	stationery, 	books 	and 	magazines; tides; bijouterie; 	articles de sport et valises; 41 and 	food. 	Note: The 	outlet 	must 	sell 	at papeterme, 	livres 	et 	revues; 	et 	aliments. 



least three different commodity lines with 
it one of these lines representing more 

than 50% of the total store sales. At least S  111% of the outlet's total sales must be 
trived from the all other or miscellaneous 
'oups. 

Total net sales and receipts are defined 
as the total sales of new and used merchan-
dise and receipts from repairs, equipment 
rental, restaurant and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
arned from the sales of goods owned by 

athers and proprietors' withdrawals of goods 
1 at retail) for personal use are included. 
Non-trading revenues, bad debts recovered 
and direct sales taxes are excluded. 

Stocks are defined as the selling value 
of inventory on hand at the end of the month 
or as at the end of the fiscal period fal-
ling nearest the end of the calendar month. 

Accotaits receivable are defined as cus-
tomers' acounts and notes receivable as at 
the end of the month, as well as all new 
credit granted during the month, less pay-
ments received. Accounts discounted with 
hanks, paper sold to sales finance compa-
nies, or amounts owing on account of 

S credit-card plans, are excluded. Accounts 
receivable used as security for bank loans 
ire not considered as discounted if still 
payable and are therefore included. 

Jiiiior Department Stores are defined as 
retailing entities which sell the same wide 
range of goods (see department store defini-
tion) that are sold in the more trathtional 
(major) department stores and are popularly 
described as discount operations. 

Methodology  

Nota: Le magasin doit tenir mu moms trois des 
series rnentionnées ci-dessus, dont aucune ne doit 
représenter plus de 50% des ventes globales du 
magasin. Au mains 10% des ventes globales du 
manasin doivent provenir des qroupes tous autres 
articles ou divers. 

Les ventes et recettes nettes totales soot 
définies comme le total des ventes de marchan-
dises neuves et usagées et des recettes provenant 
de reparations, de location de materiel, de Ia 
vente de repas et d'autres services, moms les 
rendus, les rajustements et les remises. La Va-
leur des reprises n'est pas déduite. Les commis-
sions sur la vente de marchandises appartenant 
autrui et Ia valeur (mu detail) des marchandises 
prélevées par le propriétaire pour son usage per-
sonnel sont comptées. Les recettes hors exploita-
tion, les recouvrements de mauvaises créances et 
les taxes de vente directes soot excius. 

Les stocks englobent Ia valeur marchande des 
stocks détenus la fin du mois ou de Ia période 
financi'ere la plus rapprochée. 

Per comptes b recevoir on entend les comptes 
et billets h recevoir des clients b la fin du 
mois, ainsi que de tout nouveau credit consenti 
mu cours du mois, coins les palements reçus. Les 
comptes escomptés h Ia banque, les titres vendus 

des sociétés de financement des ventes et les 
montants dus en vertu d'un régime de cartes de 
credit ne sont pas cornptés. Les comptes b rece-
voir servant b garantir un emprunt bancaire ne 
sont pas considérés comae étant escomptés s'ils 
soot encore payables; us soot done inclus. 

Les grands magasins populaires soot définis 
comme étant des points de ventes au detail gui 
offrent Ia méme vaste gamme d'articles (voir la 
definition d'un qrand maqasin) que les grands 
magasins traditionnels et gui soot généralement 
considérés comme des magasmns b prix réduits. 

Méthodologie 

The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store orqenizations have not responded in 
time. The monthly sales figures are esti-
mated when necessary, due only to late res-
ponse, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
published at the Canada level, are based 

S 	only on the organizations which provide the 
'equired breakdown of sales. The percentage 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions métropo-
litamnes, est étthli en fonction de I'univers des 
sociétés de grands magasmns. Puisque l'on vise 
chaque mois on taux de réponse de 100%, Ia pu-
blication est habituellement retardée si une 
grande firme n'a pas fait parvenir sa declaration 
dans les délais prévus. Dans le ems d'une réponse 
tardive, ii est possible de calculer un chiffre 
estimatif des ventes mensuelles qrâce b one 
méthode d'imputation gui est unique h chague 
fi rae. 

Le chiffre des ventes mensuelles par rayon pu-
blié pour le Canada n'est fondé cie sur les fir-
mes quu présentent Ia ventilation requise des 
ventes. La repartition en pourcentage des ventes 
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distributions of sales by department, calcu-
lated from the reportir,q orqanizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate or sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sales ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly acco..nts receivable values, 
published at the Canada level, are based on 
a panel of department store orqanizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
chanqe in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting. 

Data Reliability 

par rayon obtenues auprès des firmes déclarantes 
est appliquée au chiffre mensuel des ventes tota-
les pour le pays afin d'établir une estimatinn 
des ventes par rayon pour l'ensemhle du Canada. 

Le chiffre des stocks mensuels par rayon pu-
blié pour le Canada n'est fondé que sur les fir-
mes qui présentent Ia ventilation requise des 
ventes et des stocks. Pour chaque rayon, le rap-
port des ventes aux stocks (calculé b partir des 
declarations des Firmes) est appliqué b l'estima-
tion des ventes mensuelles afin de produire une 
estimation des stocks pour le Canada. 

Le chiffre des comptes h recevoir mensuel pour 
l'ensemhle du pays provient des sociétés de 
grands magasins qui ant de tels comptes. Les don-
nées relatives aux enquêtés retardataires sont 
estimées comme suit: on calcule d'abord Ia varia-
tion en pourcentage des comptes b recevoir des 
firmes déclarantes, puis on Ia fait porter sur 
les chiffres du mois précédent de Ia firme retar-
dataire. 

Fiabilité des données 

Non-sampling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sanplinq errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter- 
rr inn cPnpnnnrn under di fferent meden of 

Erreurs non liées 	l'échantillonnage 

L'enquête mensuelle sur les vente; 
stocks des grands magasins porte sur Lous Ion 
points de vente des soclétés de grands rnaqasins 
énumérées b Ia fin de cette publication. Ctant 
donné qu'elle peut être considérée come un 
recensement exhaustif de Ia population observée, 
elle ne risque pas de comporter des erreurs 
d'échantil.lonnage. Par contre, même les données 
publiées d'un recensement qul dénombre intégrale-
ment b chaque mois l'ensemble des points de vente 
connus des grands magasins peuvent être entachées 
d'erreurs. Celles-ci, dites non liées b l'échan-
tillonnage, Se retrouvent tent dens les recense-
ments que dens les enquêtes par échantillonnage. 
Elles mont dues b ui ou plusieurs facteurs parmi 
les suivants: 

Le chmtp couvert par l'enquête. L'erreur résulte 
d'un listage incomplet et d'une couverture insuf-
fisante de la population visée. 

La réponse. Id, l'erreur peut être attribuable 
Ia conception du questionnaire et aux caracté-
ristiques de la question, b l'incapacité ou mu 
refus de l'enquêté de fournir des renseignements 
exacts, b l'interprétation fautive des questions 
due b des problèmes d'ordre sémantique, ou aux 
variations, d'un interviewer b l'autre dens le 
mode de communication retenu, lorsqu'il s'agit 
d' e'<pl I quier des oup.eJ inns Pf 	I interprter den 



Non-response error. Some respondents may 
rpfuse to answer questions, some are unable 
to respond, while others may be too late in 
[osponding. Data for the non-responding 
,nits can be imputed usinq the data from 
rosponding units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as hiqh a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de-
iqned to minimize different interpreta-

I inns; detailed acceptance testing has been 
.  'arried out for the different stages of 

'diting and processing; and every possible 
'ffort has been made to reduce the non-
response rate as well as the response 
burden. 

La non-réponse. Certains enguêtés refusent de 
répondre, tandis que d'autres en sont incapables 
et encore répondent trop tard. Les données rela-
tives aux non-répondants peuvent être imputées 'a 
partir des chiffres fournis par les répondants ou 
'a l'aide des statistiques antérieures sur les 
non-répondants, lorsque celles-ci existent. On ne 
connalt qénéralement pas l'importance de l'erreur 
d'imputation; celle-ci vane beaucoup selon les 
caractéristiques gui distinguent les répondants 
des non-répondants. Comme ce type d'erreur prend 
habituellement de l'ampleur 'a mesure qu'auqmente 
le taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 

Le traitement. L'erreur peut se produire lors des 
diverses étapes du traitement, telles que le co-
dage, l'entrée, la verification, la pondératinn 
et la total isation. 

Il est difficile de mesurer les erreurs non 
liées 'a l'échantillonnage. En outre, ii faut les 
cerner de sorte qu'elles ne nuisent pas 'a l'uti-
lisation ou 'a l'interprétation des chiffres défi-
nitifs. En Ce gui concerne les estimations du 
present bulletin, tout a été mis en oeuvre afin 
de minimiser Ce genre d'erreurs. Ainsi, les 
points de vente des grands magasins ont été défi-
nis avec beaucoup de precision; les questionnai-
res ont été conçus avec soin afin de réduire au 
minimum le nombre d'interprétations éventuelles; 
les diverses étapes de verification et de traite-
ment ont fait l'objet de contrOles d'acceptation 
détaillés; enfin, on n'a absolument rien negligé 
pour que le taux de non-réponse et le fardeau de 
réponse soient faibles. 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error. Two response 
measures are derived, namely, the response 
rate, which is a measure of the proportion 
of those units which have responded in time 
for inclusion in this publication and the 
response fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon 
actual reported data. 

The units used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the survey 
unit - the 10 provinces, the two territories 
and the four metropolitan areas in which a 
department store organization operates de-
partment store locations and (2) the organi-
zational unit - the department store firm 
(company) themselves. For example, a depart- 

S 

	

	nent store firm reporting for 20 stores in 
Untario would he considered as one survey 

Estimation des erreurs non liées 'a l'échantillon-
naqe 

Parini les erreurs non liées 'a l'échantillon-
nage, on retrouve l'erreur de non-réponse. Le 
tableau explicatif I donne deux mesures de Ia ré-
ponse gui aideront l'utilisateur 'a évaluer ce 
genre d'erreur. Le taux de réponse représente Ia 
proportion des unites gui ont répondu assez tot 
pour être incluses dans Ia présente publication. 
La fraction de réponse, par contre, est le taux 
de réponse des données, c'est-ä-dire la propor-
tion des chiffres pubilés gui est fondée sur des 
renseiqnements réellement déclarés. 

Les unites utilisées pour calculer le taux de 
réponse de l'enquête sur les ventes et les stocks 
des grands maqasins est fondée sur (1) les unites 
d'enquête - soit les 10 provinces, les deux ter-
ritoires et les quatre regions métropolitaines OJ 

les sociétés de grands magasins exploitent des 
points de vente et (2) les unites organisation-
nelles - les sociétés des grands magasins elles-
mênies. Par exemple, une société de grands maqe-
sins gui produit une déclarat ion pour 20 magasins 
en Ontario est considérée comme une unite d'en- 
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unit and one organizational unit while a 
firm reportinq for five stores in Vancouver, 
10 in British Columbia (excluding Vancouver) 
and two in Yukon would be considered as 
three survey units but only one orqaniza-
tional unit. 

The data variables under consideration 
for derivat ton of the response fraction are 
sales, stocks and accounts receivable. 

Text Table I gives the reliability of the 
survey data with respect to the non-response 
error. The response rate is given as the 
percentage of survey units and the corres-
ponding organizational units which have 
responded in time for inclusion in this 
publication. The response fraction is given 
as the percentaqe of the puhlished data 
which is based upon actual reported data 
submitted by department stores. For exanpie, 
a cell of 20 organizational units in which 
five respond for a particular month would 
have a response rate of 25% in terms of 
these units. If the five units represented 
$8 million out of a published estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate aid both measu-
res should be considered.  

guête et une unite organisationnelle alors J'ur' 

firme dont Ia declaration porte stir cinq rnaqas 
'a Vancouver, 10 en Colombie-Britannique (sri 
Vancouver) et deux ai Yukon représente trois uril-
tés d'enquête mais seulement une unite organi':-
tionnelle. 

Les variables dont ii faut tenir compte pour 
calculer Ia fraction de réponse soot les ventes, 
les stocks et les cornptes 'a recevoir. 

Le tableau explicatif I donne la fiahilité des 
données d'enquête en matière d'erreurs dues 'a Ia 
non-réponse. Le taux de réponse représente le 
pourcentaqe des unites d'enquête et des unites 
organisationnelles correspondantes gui ont 
répondu assez tot pour être incluses dans Ic 
present bulletin. Par contre, Ia fraction de 
réponse constitue le pourcentage des données 
puhliées gui soot fondées sur des renseignements 
effectivement déclarés par les grands niagasins. 
Par exemple, le taux de réponse d'une cellule 
cornportant 20 unites organisationnelles dont cinq 
répondent bra d'un mois donné atteindrait 25%. 

Cependant, si les cinq unites représentent $8 
millions sur l'estimatiori publiée de $10 mil-
lions, Ia fraction de réponse s'él'everait 'a 80%. 

Comme le taux de réponse aurait, 'a lui seul, 
tendance 'a déprécier Ia fiabilité de l'estimation 
dans in tel cas, ii faudrait tenir compte des 
deux unites de me'urP. 

TEXT TABLE I. Measures of Reliability, Departiuent Stores, Caiada, 1981 
March 

TARL[AU EXPLICATIF I. Mesure de Ia fithilité, gr&ids maçjasins, Caiada, 1984 
Mars 

 

C 

Response rate 

laux de réponse 

Response fraction 

Fraction de 
réponse 

 

Survey units 
	

Organizational 
units 

Unites d'en- 	Unites orga- 
qu êt e 	 nisat ionnel lea 

per cent - pourcentage 

Monthly sales total - Ventes mensuelles 
totales 	 99.1 	95.7 	99.9 

Monthly sales by department - Ventes men- 
suelles par rayon 	 ... 	 56.5 	86.1 

Monthly stocks by department - Stocks men- 
suels par rayon 	 ... 	 43.5 	64.1 

Month-end accounts receivable - Comptes 'a 
recevoir 'a Ia fin du mois 	 ... 	 92.9 	97. 
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Seasonal Adjustment 

S Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
iihenome000: "They are statistical records of 
the evolution of economic processes through 
ticne."(l) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal 
(variations) and the irregular (fluctua-
tions). These movements are caused by var-
ious economic, natural or institutional fac-
tors. The seasonal variations occur periodi-
cally on a more or less regular basis over 
the course of the year as a result of sea-
sonal changes in weather, statutory holidays 
and other events which occur at fairly 
regular intervals and thus have a major 
impact on the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment method(2) to 
seasonally adjust its time series. This 
method minimizes the impact of seasonal 
variations on the series and essentially 
monsists of adding one year of raw data onto S  iach end of the original series before it is 
;easonally adjusted per se. The estimated 
data are derived from forecasts and back-
casts using ARIMA (Autoregressive Integrated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily the ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final season-
al factors are produced only after these 
operations have been repeated several 
times.(3) These procedures, used to deter-
mine the seasonal factors necessary to 
calculate the final seasonally adjusted 
data, are, since May 1983, executed every 
month instead of once a year. This permits 

"A Note on the Seasonal Adjustment of 
Economic Time Series," Canada Statis-
tical Review, August 1974. 
For further information see the X-11-
ARIMA Seasonal Adjustment Method, by 
Estella Bee Dagum, Statistics Canada, 

S 	Catalogue 12-564E, Occasional. 
See next page.  

Désaisonnalisation 

Leo series temporelles ou chronologiqiies 
comportent les éléments essentiels a Ia descrip-
tion, l'explication et Ia prevision du comporte-
ment d'un phénomène 6c000mlque. "Ce sont des 
dossiers statistiques de l'évolution des proces-
sus économiques clans le temps"(l). L'observation 
par les économistes et les statisticiens de 
l'activité économique b l'aide des series tempo-
relies a donc permis de distinguer quatre coinpo-
santes principales du coinportement des series 
temporelles: Ia tendance h long terme ou trend, 
le mouvement cyclique, les variations saisonniè-
res et les fluctuations irréguliëres ou acciden-
telles. Ces mouvements sont causes par différents 
facteurs, soit économiques, naturels ou institu-
tionnels. Les variations saisonni'eres sont les 
fluctuations périodigues plus ou moms régulières 
gui Se produisent au cours d'une année en raison 
du cycle météoroloqique normal, des congés fixes 
et d'autres événements qui se répètent h inter-
valles avec une certaine régularité pour mnfluen-
cer de facon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'évolution fondamentale d'i.ri phénornène économi-
que et de produire une meilleure prediction, 
Statistigue Canada rajuste les series temporelles 
au moyen de la méthode de désaisonnalisation 
X-11-ARMMI(2) efin de justement minimiser i'm-
pact des variations saisonnmères sur les series. 
Cette technique consiste essentieliement b ajou-
ter une a-inée de données brutes b chacunes des 
deux extrémités de la série initiale avant de 
procéder b Ia désaisonnalisation proprement 
dite. Les données estimatives proviennent 
cl'extrapolations prospectives et retrospectives 
réalisées par des modèles ARMMI (modàles autoré-
gressifs b moyennes mobiles mntégrées) du type 
Box-Jenkins. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel b Ia méthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de Ia série 
modifiée et obtenir une estimation provisoire de 
Ia tendance-cycie, pour calculer leo rapports de 
la série initiale (ajustée) aux estimations de la 
tendance-cycle et pour estimer les facteurs sai-
sonniers a partir de ces dits rapports. Les fac-
teurs saisonniers définitifs ne sont produits que 
lorsque ceo operations ont été exécutées a plu-
sieurs reprmses(3). Ces étapes determinant les 
facteurs saisonniers nécessaires au calcul des 
données désaisonnalisées finales, sont depuis mam 
1983, exécutées a chaque rnois au lieu d'une seule 
fois par an. Ii nous est donc possible de mettre 

La désaisonnaimsation des series temporelies 
économiques: quelques remarques; tire a part 
de la Revue statistique du Canada, AoCit 1974. 
Pour plus ample information voir La méthode 
de désaisonnalisation X-11-AF*411, par Estella 
Bee Dagum, Statistique Canada, no. 12-564F au 
catalogue, hors série. 
Voir page suivante. 
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us to update each month the reference series 
from which we derive the final estimations 
of the seasonal factors with the previous 
month's revised data. However, in order to 
obtain the preliminary seasonally adjusted 
value for the current month's sales, a 
projected seasonal factor is used (derived 
from previous month's data.) 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-
adjusted series still contains an irregular 
component. Slight month-to-month variations 
in the seasonally adjusted series may be 
simple irregular movements; to get a better 
idea of the underlying trend, then, users 
must examine several months of seasonally 
adjusted series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided.(3) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 
the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular corn-
pnnent. The MCD can be interpreted as the 
number of months over which a change in the 
seasonally adjusted series must move in a 
given direction before one can be reasonably 
certain that the trend-cycle of that series 
also has moved in the given direction. 
Clearly small MCD's are desirable and indi-
cative of a smooth series. Applying a moving 
average to the seasonally adjusted data of 
MCD length tends to smooth irregular move-
ments which may obscure the underlying 
trend-cycle. The MCD moving average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irregular component 
in the original series. 

Constant Dollar Estimates 

jour mensuellement les series de référence des-
queues on derive les estimations finales des 
facteurs saisonniers, en employant les données 
les plus récentes disponibles. Toutefois, afin 
d'obtenir la valeur préliminaire des ventes 
désaisonnalisées pour le mois courant, on utilise 
une prevision du facteur saisonnier fondée sur 
les données disponibles le mois précédent. 

F3ien que Ia désaisonnalisation permette de mieux 
comprendre Ia tendance-cycle fondanentale d'une 
série, Ia série désaisonnalisée n'en contient pas 
moms une composante mrréqulière. De légères 
variations d'un mois b l'autre dans Ia série 
désaisonnalisée peuvent n'être que de 
simples mouvements irréguliers; pour avoir une 
meilleure idée de Ia tendance fondacnentale, les 
uttlisateurs doivent donc examiner les series 
désaisonnalisées d'un certain nornbre de mois. 

A cette fin, on retient l'usage des mois 
dominance cycligue, ou MDC.(3) II s'aqit du plus 
petit nombre de mois pour lesquels t.0 certain 
rapport devient et reste inférieur b l'unité; 
autrement dit, il s'agit de Ia période pendant 
laquelle le taux de variation moyen absolu de Is 
tendance-cycle de Ia série désaisonnalisée est 
supérieur b celui de Ia composante irréguli'ere. 
Le MDC peut être considéré comme le nombre de 
mois gue doit durer une variation de la série 
désaisonnalisée dans une direction donnée avant 
qu'on puisse être raisonnablement certain que H 
tendance-cycle de Ia série évolue dans la m 
direction. Ainsi, iii MDC peu élevé est souhail 
ble puisqu'il indique la presence d'une sen 
lisse. L'application d'une moyenne mobile 
données désaisonnalisées de période égale au Hfil 
tend b lisser les mouvements irréguliers pouvant 
dissimuler Ia tendance-cycle fondamentale. La 
méthode de la moyenne mobile du MDC permet de 
réduire tous les genres de série b peu prs au 
même niveau de lissage, queue que soit Ia taille 
de la composante irréqulière dans la série mi-
tiale. 

Estimations en dollars constants 

To obtain constant dollar estimates of 
total department store sales (Text Table 
11), estimates of sales by department group 
are deflated using department group implicit 
price indicies supplied by the Industry 
Product Division of Statistics Canada. These 
deflated department group estimates are then 
totalled to give an estimate of total de-
partment store sales in constant dollars. 
The published price index is an implicit 
index calculated by dividing the total cur-
rent dollar sales estimate by the total 
constant dollar sales estimate. 

(3) See Table 30. 

Afin d'obtenir la valeur estimative de l'en-
semble des ventes des grands magasins en dollars 
constants (tableau explicatif II), les estima-
tions des verites relatives aux principaux groupes 
de départements sont dégonflées au moyen des 
indices iniplicites de prix appropriés fournis par 
la Division du produit industriel de Statistique 
Canada. Les estimations de ces groupes de rayons 
ainsi dégonflées sont par Ia suite totalisées 
pour produire I'estimation de l'ensemble des 
ventes des grands maqasins en dollars constants. 
L'indice des prix gui est publié est L in indirp 
implicite obtenu en divisant le chiffre estimat ' 
des ventes totales pn dol I nr' rnjrant nar-  I 
timat ion correspond:ii n 	In I I 	nnt nnl . 

(3) Voir tableau 311. 
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TEXT TABLE II. Department Store 1nth1y Sales, Current and Constant b11ar Estimates, 1982-1984 

TABLEAU EXPLICATIF II. Ventes mensuelles des grands magasins, estimations en dollars couraits et S  constants, 1902-1984 

Price Current 
index dollars 

unadjusted 
Period 

Indice Dollars 
Période des courants 

prix non-dsaison- 
nal isés 

Year/year Constant 	1971 Year/year 
per cent dollars per cent 
change unadjusted change 

Variation en Dollars Variation en 
pourcentage constants 1971 pourcentacje 
pour 	l'année non-désaison- pour l'année 

nal isés 

'000 '000 '0 	 '0 

1982: 

January - Janvier 198.6 600,051 - 	6.8 302,140 - 	13.1 
February - Février 204.8 578,049 + 	1.6 282,250 - 	6.1 
March - Mars 204.1 694,137 + 	0.8 340,097 - 	6.2 
April 	- Avril 206.4 788,971 - 	0.6 382,253 - 	7.5 
May - Mai 208.5 813,933 - 	1.1 390,376 - 	8.2 
June - Juin 207.4 790,853 - 	5.4 381,318 - 	11.8 
July - Juillet 205.7 763,949 + 	0.8 371,390 - 	5.3 
August - AoC,t 207.2 775,727 - 	1.4 374,386 - 	7.1 
September - Septembre 205.2 861,179 + 	1.5 419,678 - 	3.2 
October - Octobre 208.1 859,187 - 	3.7 412,872 - 	8.4 
November - Novembre 208.8 1,073,558 + 	3.6 514,156 - 	1.3 
flpcpmhpr 	- 	flemhru 280.4 1,Afl8, 478 + 	4.3 771,822 - 	0.9 

(,H,[1T - 	fl.1 4,2,7R - 

S 
19155r :  

January - Janvier 206.6 623,021 + 3.8 301,559 - 0.2 
February - Février 213.2 603,808 + 4.5 283,212 + 0.3 
March - Mars 211.9 787,544 + 13.5 371,658 + 9.3 
April 	- Avril 215.4 775,226 - 1.7 359,901 - 5.8 
May - Mai 215.8 842,133 + 3.5 390,238 -- 
June - Juin 214.9 920,150 + 16.3 428,176 + 12.3 
July - Juillet 212.9 813,746 + 6.5 382,220 + 2.9 
August - AoCit 213.8 850,885 + 9.7 397,982 + 6.3 
September - Septembre 211.1 922,067 + 7.1 436,792 + 4.1 
October - Octobre 214.3 922,014 + 7.3 430,245 + 4.2 
November - Novembre 215.1 1,138,763 + 6.1 529,411 + 3.0 
December - Décembre 213.6 1,731,121 + 7.6 810,450 + 5.0 
Year - Année 213.4 10,930,478 + 7.1 5,121,844 + 3.6 

1984: 

January - Janvier 	214.3 649,360 	+ 	4.2 303,014 	+ 	0 • 5r 

February - Février 	218.7 659,335 	+ 	92r 301,479 	+ 	6.4 
March - Mars 	217.1 806,713 	+ 	2.4 371,586 	-- 
April - Avril 
May - Mai 
June - Juin 
July - Juillet 
August - Aoat 
¶eptember - Septembre 
Hrtober - Octobre 
November - Novembre S 	1)ecember - Décembre 
year - Année 
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Revision Procedures 

Due to the fact that statistical surveys 
are subject to different type of errors (as 
described previously in this section) and 
that to ohtairi a 100% response rate each 
month under a data collection program by 
mail would prove to be very difficult (al-
most impossible sometimes) and costly, re-
suits must be revised on an ongoing basis as 
new information is received, enabling us to 
update our statistical series accordingly. 

Revisions of two different types are made 
in regard to the Department Store Sales and 
Stocks Survey: the first relates to the way 
data are gathered while the second results 
from the seasonal adjustment procedures. In 
the first type of revision, corrections 
apply only to the previous year data. They 
are conducted after the end of the year and, 
consequently, the revised fiqures are pu-
blished in the March issue of the following 
year of the present bulletin. The second 
type of revisions are both monthly and an-
nual. In the case of the monthly revisions, 
the corrected figures for the current month 
(June for example), are published in the 
following month issue of the present cata-
loque (July), while the annual revisions are 
published once a year in the March issue. 

Generally, revised data are indicated 
with an "r" beside the name of the month to 
which they appiy, in order to inform the 
user of these changes. 

Data Confidentiality 

Procedures de revision 

Puisque les enquêtes st at ist i qu 	uont sujrt - 
tes b différents types d'erreurs (telles qu'e'<-
plicitées précédemment dans cette section) it. 
qu' ii serait très coOteux et difficile (pratiqije-
ment impossible parfois) et coGteux d'atteindre, 

partir d'un programe de collecte de données 
par la poste, un taux de réponse de 100%, ii faut 
donc reviser les résultats sur une base réguuière 
afin de rnettre è jour lea series statistiques en 
découlant, b mesure gue de nouvelles informations 
nous sont transmises. 

On compte donc des revisions de deux types en 
regard h l'enquête sur les ventes et stocks des 
grands magasins: les premieres mont liées b Ia 
façon dont les données mont produites tandis que 
lea secondes résultent de la procedure de désai-
sonnalisation. Les revisions du premier type ne 
se rapportent qu'aux seules données de l'année 
précédente. [lies sont effectuées b Is fin de 
l'année et les résultats révisés sont publiés 
dans le nurnéro de mars de l'année suivante du 
present bulletin. Les revisions du deuxième type 
sont b Ia fois mensuelles et annuelles. Dans le 
cas de relIes mensuelles, les résultats rectifiés 
qui réfèrent ai mois courant (soit juin par exem-
pie) mont ajoutées b la publication du mois sui-
vant (juillet) tandis que lea revisions annuelles 
ne mont publiées qu'une fois l'an, dens le bulle-
tin de mars. 

En général, on avise l'utilisateur de 
changements, en inscrivant un "r" b coté du 
du mois auquel on applique des revisions. 

Confidentialité des données 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulqe information relating to any identi-
fiable business without the previous consent 
in writing of that business(4). The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and 
rigorously controlled and requlated to 
prevent the publication or disclosure of any 
information deemed confidential. The rules 
regarding the confidentiality of parts of 
the results of merchandising surveys are 
therefore applied in such a way that no data 
are shown for cells (or statistical units) 
composed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
designated cell by entering an "X" in the 

propriate boxes. 

(4) See Section 16 of the Statistics Act 
(Chapter 15), entitled "Secrecy". 

La loi interdit b Statistique Canada de diffu-
ser aj grand public des données qul pourraient 
servir b identifier tine entreprise ou certaines 
de ses caractéristiques, sans avoir obtenu au 
préalable l'autorisation écrite de cette derni6-
re(4). Ainsi, le dévoilement de données suscepti-
bles de révéler des renseignements précis sur 
l'activité d'une entreprise particuliere est sys-
tématiquement contrölé suivarit des dispositions 
strictes de telle sorte qu'aucun renseignement 
jugé secret ne soit pubiié ou divulgué. L'appli-
cation des règles sur le caractère secret d'une 
partie des résultats des enquêtes sur le commerce 
s'établit donc de manière h Ce qu'aucune donnée 
ne soit révélée pour des cellules (ou unites 
statistiques) composées de moms de trois compa-
gnies, ou encore de trois ou plus lorsque eel-
les-ci sont dominées par tine ou deux compagnies. 
Par Ia suite l'information concernant ces cellu-
les est dissimulée en inscrivant un X aux diffé-
rents postes visés dans la publication. 

(4) Voir l'article 16, intitulée Secret, du chu--
pitre 15 de la Loi sur Ia statistique. 
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Another way of preserving data confidon-
tiality without having to enter an "X" is to 

S :ombine (consolidate) the information from 
;elected regions (or selected cells) for the 
;ame item. The data in question can then 
irnply be aggregated and published in a less 
letailed, but still confidential, form. For 
example, in many cases the data for the 
Northwest Territories and the Yukon are 
included with the British Columbia data. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
nation arid ultimately has little effect on 
the dissemination of merchandising survey 
tesults. 

Explanatory Notes 

Une autre facon de preserver le caractère con-
fidentiel de l'information sans pour autant avoir 

mettre des "X", consiste grouper (corisolider) 
pour certaines régions (ou certaines cellules) 
l'information d'un mêrne poste. 11 suffit alors 
d'aqréqer les données visCes et de les presenter 
sous tine forme moms détaillêe mais qui respecte 
la consigne de confidentialité. Par exemple dans 
bien des cas, les donnCes relatives aux Territoi-
res du Nord-fluest et du Yukon sont incluses avec 
celles de Ia Colombie-Britannique. 

Airisi, par l'application rigoureuse de ces 
rèciles, Ic caractère privé de l'information est 
préservé et n'affecte que très marginalement en 
fin de compte Ia diffusion des résuttats des 
enquêtes sur le commerce. 

Notes expi icatives 

The percentage changes in sales shown in 
this publication are based on the total dol-
lar volume of receipts for each of the per-
iods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e., those in operation 
in both of the periods being compared. 

The stock-sales ratios(S) are derived by 

S dividing the dollar volume of stocks at 
;ellinq value at the end of the month by the 
dollar volume of sales For the month. 

The sales-stocks ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The metropolitan areas are census metro-
politari areas. 

The commodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the January issue of this 
publicat ion. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

The ntjnber of shopping days that this 
publication is based on varies from month to 
month. See Text Table III for the number of 
shopping days the current publication is 
hased on. 

S 	:5) See Table 26. 
6) See Table 27. 

Lea variations des ventes en pourcentaqe don-
née dans la présente publication est fondée sur 
la valeur totale des recettes pour chacune dos 
périodes observées. Elle tient compte des maga-
sins qui ont ouvert leurs portes et de ceux gui 
les ont fermées; autrement dit, elle no so lirnite 
pas aux maqasins qui ont été exploités dans 
toutes les pCriodes en cause. 

On obtient les ratios stocks- ventes ( 5) en di-
vjsant la valour marchande des stocks la fin du 
mois par le chiffre des ventes pour Ic mois. 

On obtient les ratios ventes-stocks(6) en di-
visant Ic chiffre des ventes pour le mois par Ia 
valeur rnarchande moyenne des stocks en debut et 
en fin do mois. 

Les regions métropolitaines correspondent aux 
regions métropoliteines du recensement. 

La liste de référence des marchandises, gui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication est 
reproduite dans le ntjmCro de janvier. 

les chiffres révisês des vcrrtes et des stocks 
des grands magasins sont publiés chaque année 
dans le numéro de mars du present bulletin. Les 
revisions aux comptes a recevoir en fin de rnois 
sont apportées mensuellement. 

Le nombre de jours commerciaux sur lesquels 
sont hasCs les renseignements présentés ici vane 
d'un mois b l'autre. Ic tableau explicatif III 
donne le nombre de jours pour la période Ia plus 
récente. 

Voir tableau 26. 
Voir tableau 27. 
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TEXT TABLE III. Mimber of Shoppinq Days, by ttnth, 1983 and 1984 

TABLEAU EXPLICATIF 	III. Nombre de jours commerciaux, par mois, 	1985 el 	1984 

1984 1983 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 

days days 

Nombre total Nombre de Nornbre total Nombre do 

de 	jours samedis de jours samedis 

cornmerciaux commerciaux 

January - Jarivier 26 4 25 4 
February - Fvrier 25 4 24 4 

March - Mars 27 5 27 4 

April 	- Avril 24 4 25 5 

May-Mai 26 4 25 4 

June - Juin 26 5 26 4 

July - Juillet 26 4 25 5 

Auqust - AoOt 26 4 26 4 

September - Septenthre 24 5 25 4 

October - Octobre 26 4 25 5 

November - Novembre 26 4 26 4 

December - Décembre 25 5 26 5 

S 
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. 
Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada,1982-1984 
Ventes des grands magasins, par mois, non désaisonnalisées et désaisonnalisées, Canada,1982-1984 
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Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada,1982-1 984 
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Department Store Sales and Total Retail Trade, by Month, Canada, 1982-1984 
Ventes des grands magasins et commerce de detail total, par mois, Canada,1 982-1984 
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Charl - 4 	 Graphlque —4 

• 	Department Store Sales, Current and Constant (1971) Dollar Estimates, 1982-1984 
Ventes des grands magasins, estimations en dollars courants et constants (1971), 1982-1984 
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Department Stores' Month-End Accounts Receivable, Canada, 1982-1984 
Montant a recevoir des grands magasins a Ia fin du mois, Canada,1982-1984 
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Department Store Sales, Provincial Distribution by Type of Organization 

Ventes des grands magasins, distribution provinciale par genre d'organisations 
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POINTS SAILLANTS 

Ventes d6saisonnalis6es(1) 

Les ventes totales des grands maqasins en mars 
1984, corrigées en fonction des variations sai-
sonnières et du nombre de journées d'affaires, 
ont dirninué de 1.0% en mars 1984, par rapport mu 
mois de Février 1984 ($935.6 millions - chiffre 
révisé), pour s'établir 'a $926.5 millions. Des 22 
rayons gui ont enregistré des baisses des ventes, 
on a constaté les diminutions les plus marquees 
dans les rayons d'essence, huile, accessoires 
d'autornobile, reparation et fournitures 
(- 10.06), des appareils et fournitures photogra-
phiques (- 9.9%) et de chaussures pour dames, 
jeunes lilIes et enfants (- 8.6%), tandis que les 
hausses les plus notables ont été enregistrées 
dana lea rayons de fourrures (+ 22.9%), de menus 
articles (+ 12.2%) et de chapeaux (+ 6.8%). 

Ventes non désaisonnalisées 

Les ventes non désaisonnalisées des grands 
maqasins ont totalisé $806.7 millions en mars 
1984, soit 2.4% de plus qu'en mars 1983. Les 
ventes se sont accrues dans 25 des 40 rayons par-
mi lesguels lea hausses les plus nlarquées ont été 
siqnalées par lea rayons de jnuets et jeux 
(+ 20.700, de gros appareils ménagers (+ 14.2%) 
et de manteaux et tailleurs pour dames et jeunes 
lilies (+ 14.1%). Lea baisses des ventes les plus 
notables ont été enregistrées dans lea rayons de 
vêtenients de fillettes et d'adoleacentes 
(- 13.5%), de lampes, tableaux, miroirs et autres 
articles d'mmeublement pour Ia maison (- 11.2%) 
et de porcelaine et verrerie (-7.8%). 

Six provinces ont déclaré des hausses des 
ventes des grands magasins en mars 1984 par rap-
port au mois correspondant un an plus tot. Ces 
augmentations ayant vane de 10.0% en Saskatche-
wan 'a 2.2% au Manitoba. Le Yukon et les Tern-
tomes du Nord-Ouest ont signalé une hausse de 
ventes de 5.2%. Lea ventes ont diminué 'a Terre-
Neuve (- 5.7%), mu Nouveau-Brunswick (- 1.4 100, en 
Alberta et en Colomhie-Britannigue (- 1.2%). Sept 
des dix regions métropolitaines visées par len-
quête ont rapporté des hausses de leurs ventes 
variant de 6.5% 'a Montréal 'a 0.6% 'a Halifax-
Dartmouth. Lea ventes ont baissé 'a Calgary 
(- 3.7%) 'a Vancouver (- 2.1%) et 'a Edmonton 
(- 0.1%). 

Les ventes des grands megasins traditionnels 
ont totalisé $529.7 millions en mars 1984, soit 
une hausse de 2.4% par rapport mu mois correspon-
dant en 1983. Les chaines de grands magasins pop-
ulaires ont, guant 'a elles, enregistré des ventes 
de l'ordre de $277.0 millions, ce qui représente 
un gain de 2.6% par rapport 'a l'an passé. 

H IGHI IGHTS 

r: easona lly  Adjusted Sales(1) 

Total department store sales in March 
1984, adjusted for seasonal variations and 
the number of trading days, decreased 1.0% 
to $926.5 million from the revised February 
1984 level of $935.6 million. Among the 22 
departments recording lower sales, the lar-
gest decreases were reported in qasoline, 
oil, auto accessories, repairs and supplies 
(- 10.6), photographic equipment and sup-
plies (- 9.9%) and women's, misses' and 
children's footwear (- 8.6%). The largest 
increases were recorded in furs (+ 22.9%), 
smallwares and notions (+ 12.2%) and millin-
ery (+ 6.8%). 

Unadjusted Sales 

Department store sales, without seasonal 
adjustment, were $806.7 million in March 
1984, up 2.4% over the March 1983 level. 
Sales were higher in 25 of the 40 depart-
ments, with the largest increases in toys 
and games (+ 20.7%), major appliances 
(+ 14.2%) and women's and misses' coats and 
suits (+ 14.1%). The most notable decreases 
were recorded in girls' and teenage girls' 
wear (- 13.5%), lamps, pictures, mirrors and 
nh 	other home furnishings (- 11.2%) and 
rhina and glassware (- 7.8%). 

In March 1984, department stores regis-
tered sales increases in six provinces over 
the previous year with advances ranging from 
10.0% in Saskatchewan to 2.2% in Manitoba, 
while in the Yukon and Northwest Territor-
ies, sales expanded by 5.2 90'. Sales decreased 
in Newfoundland (- 5.7%0, New Brunswick 
(- 1.4%), and in Alberta and British 
Columhia (- 1.2%). Seven of the ten metro-
politan areas surveyed reported sales in-
creases, with gains ranging from 6.5% in 
Montréal to 0.6% in Halifax-Dartmouth. Sales 
decreased in Calgary (- 3.700, Vancouver 
(- 2.1%) and Edmonton (- 0.1%). 

Sales by major department store organi-
zations in March 1984 totalled $529.7 mil-
lion, uo 2.4% from March 1983. Junior de-
partment store organizations had sales of 
$277.0 million, an increase of 2.6% from the 
same month a year earlier. 

See foot note im next pniqo . 	 Voi r in note 	In laqO si 1 v ante. 
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Le total des ventes cumulatives pour l'ensern-
ble des rayons et pour les trois premiers rnois do 
1984 a atteint $2,115.4 millions, soit 5.0% rIo 

plus que lee $2,014.4 millions de la période ccrr-  49 
respondante en 1983. 

En mars 1984, on a dénombré 795 points do 
vente opérés par les organisations de grands mag-
asins dans leur ensemble, soit deux de moms 
qu'en février 1984 et un de moms qu'en mars 
1983. De ce nombre, 338 étaient exploités par les 
organisations de grands magasins traditionnels et 
457 par lee organisat ions de grands roagasins pop-
ulaires. 

Les ventes totales des grands magasins ont re-
présenté, b elles seules, 8.9% de l'ensernble des 
ventes au detail au Canada en mars 1984, soit on 
léqer recul par rapport au 9.5% inesurés en mars 
1983. 

Stocks( 1) 

La valeur marchande, non désaisonnalisée, des 
stocks détenus en mars 1984, a augmenté de 13.2% 
par rapport au inois correspondant de l'année der-
nière pour atteindre $3,398.4 millions. La valeur 
désaieonnalisée des stocks a, quant b elle, connu 
une hausse de 3.5% par rapport au mole précédent 
($3,441.0 millions - chiffre révisé) et s'est 

5(1 .5  mi 	I 1 nfl. 	Pr! rr Pr's 1 Al 

tifl H(IFI!11FP I: nP:), 	I)' IIHHIiH 	I 	is 
Is stsbilité des estimations désaisonriali-
sees, is procedure de désaisonnalisation 
employee dane le cas des series se rappor-
tant aux grands magasins (lee ventes et les 
stocks) a été niodifiée. Ii s'agit dorénavant 
de Ia désaisonnalisation interpolative em-
ployant des rnodèles ARMMI fournis par le 
programme X-11 ARMMI. De plus, simultanément 
avec Ia publication des estimations prélini-
inaires de mars 1984 et des estimations 
révisées pour l'année 1983, nous débutons Is 
publication de nouvelles estimations pour 
les totaux au niveau do Canada, désaisonnal-
isés de Ia facon indirecte par opposition a 
Ia désaisonnalisation directe qui a été em-
ployée jusqu'b present. (Dane le cas de la 
désaisonnalisation indirecte, l'estiniation 
désaisonnalisée du total au ntveau du Canada 
est égale 'a la somme des composantes, soit 
lee 40 rayons, désaisonnalisés séparement au 
préalahle. Par contre, dans la version dir-
ecte de Ia désaisonnalisation, le total non 
ajusté au nivesu du Canada est lui aussi 
désaisonnalisé.) Pour plus de renseigne-
ments, consulter: Lothian, J. et Morry, H. 
(1977): Agrégation directe ou indirecte, 
Ottawa, Division des series chronologiques, 
de Is reohorrhe pt de 1' ar1nvse, ",tat ist vij 
C an a In 

Cumulative unadjusted sales for all de-
partment stores for the first three months 
of 1984 reached $2,115.4 million, 5.0% high-
er than the $2,014.4 million reported in 
1983. 

In March 1984, there were 795 retail lo-
cations operated by department store organi-
zatioris, two less than in February 1984 and 
one less than in March 1983. Of this total 
number, 338 were operated by major depart-
ment store organizations and 457 by junior 
department store organizations. 

In March 1984, total department store 
sales constituted 8.9% of all retail sales 
in Canada, a slight decrease from the 9.5% 
share held in March 1983. 

Stocks( 1) 

The unadjusted selling value of inventor-
ies, held by department stores in March 
1984 at $3,398.4 million, showed an increase 
of 13.2% over the same month a year earli-
er. Seasonally adjusted, the value of stocks 
held increased 3.5% from the preceding 
month's revised value of $3,441.0 million to 

f 	 mil101! f1r 

H nbn H 
hility and stability of He sedsorlally 
adjusted estimates, the seasonal adjus-
trnent procedures employed for the de-
partment store series (both sales and 
inventories) have been changed to the 
end-point seasonal adjustment method 
emp1oying ARIMA models provided by the 
X-11 ARIMA program. As well, commencing 
with the publication of the March 1984 
preliminary estimates, including the 
revised estimates for 1983, Canada 
total estimates have been seasonally 
adjusted indirectly as opposed to the 
direct seasonal adjustment method as in 
the past. (In the case of the indirect 
adjustment method, the estimates of the 
40 departments, each individually ad-
justed, are summed to provide a Canada 
seasonally adjusted total, whereas in 
the case of the direct seasonal adjust-
ment method, the unadjusted Canada 
total is seasonally adjusted itself.) 
For further information, refer to: 
Lothian, J. and Morry, M. (1977): The 
Problem of Aggregation; Direct or 
Indirect, Ottawa: Seasonal Adjustment 
and Time Series Analysis Division, 
Statistics Canada. 
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1AOL{ 1. Depart.mnt Store Pnthly Sales, by Department, Caiada, 1983 and 1944 	

- 
1984 	 118Y 

January 	Iebriiary 	March 	 March 	April 	 May 	 June 	 July 

Department 

Jsnvier 	FAurier 	Mars 	 Mars 	 Asril 	 Mai 	 Juin 	 Juillet 

milliers de dollars 

1 	Women's and misses' dresses, housedresses, 8,375 10,406 33,665 13,824 16,249 19,623 20,022 13,709 
aprons and uniforms 

2 	Women's and misses' coats and suits 12,756 14,375 18,288 16,023 14,135 8,300 6,211 6,155 

3 	Women's and misses' sportswear 31,950 37,338 48,982 47,098 45,587 54,059 56,210 42,309 
4 	Furs 5,201 2,564 2,049 1,834 890 266 507 1,101 
5 	InFants' 	and children's wear and nursery 17,560 17,322 21,806 21,680 20,180 21,030 22,093 19,930 

equipment 

6 	Girls' 	and teenaae girls' wear 7,714 10,655 15,635 18,002 13,780 14,207 14,601 11,191 
7 	Lingerie and ,almen'a simepwear 11,154 12,591 35,397 14,000 11,316 16,288 18,349 15,147 
8 	Intimate apparel 8,251 8,141 10,711 9,808 10,046 10,169 31,535 9,588 
9 	Millinery 1,340 1,004 1,138 1,135 1,272 1,075 1,151 1,061 

10 	Women's and girls' hosiery 8,297 8,254 10,869 10,220 10,287 10,306 9,354 7,191 

11 	Women's and girls' gloams, mitts and 
ancessor ice 

9,054 8,792 12,510 11,976 12,541 13,494 33,177 9,894 

12 	Women's, misses' 	and children's footwear 14,232 15,297 22,432 21,933 23,009 22,849 25,650 17,586 

13 	I4eo'm clothing 21,676 22,984 32,618 33,731 30,356 29,093 36,960 24,2 
14 	M"'i farninhiogn 24,848 26,576 $7,241 33,3133 31,203 15,824 53,687 33,95 

I 	I. 	 , II 7 ,7511 111, 	'77 11,1 	II 11,1111 Ii  

il 	:11,51 	'i., 	0S17,t 	Is 	,ai1175s 17, 1111 .1Il,! 7I 71,/4) 3,1 	1. 44,1/I 7,L1/1 

19 	Photographic eouipaient and supplies 9,357 8,779 9,687 10,440 10,258 11,261 14,189 13,333 
20 	Piece goods 3,661 3,708 4,441 4,739 4,122 4,399 4,380 3,662 

21 	Linens and domestics 28,974 16,292 22,485 22,134 22,803 23,527 30,294 28,700 
22 	Swiallwares and rm,tions 8,724 6,672 8,092 7,791 7,287 6,459 6,914 7,063 
23 	China and qlass,aare 6,355 8,525 9,984 10,825 8,918 12,200 10,082 10,470 
24 	Floor coverIngs 9,787 9,703 12,514 12,799 11,594 11,777 12,578 13,914 
25 	Draperies, curtains and furniture coy- 131,217 11,322 14,234 13,923 14,590 15,604 16,773 16,054 

er inqa 

26 	La,ps, pictures, mirrors and all other 6,126 5,822 7,141 8,059 7,078 6,026 7,063 7,595 
lease Iurnislninqs 

27 	Furniture 37,999 33,630 42,302 42,039 36,396 45,986 47,526 58,654 
28 	Major applimucem 37,198 33,120 41,304 36,171 52,825 39,304 53,919 58,739 
29 	Television, radio and music 33,133 30,911 39,251 38,071 29,948 31,338 32,153 35,886 
30 	Housesarms and smell electrical appliances 23,469 28,562 25,904 25,925 30,258 31,601 35,619 32,472 

31 	Hardware, paints, wallpaper, etc. 16,312 16,417 22,192 20,934 24,975 34,178 52,629 25,945 

52 	Plumbing, heating and building materials 7,988 7,704 9,049 8,503 10,762 12,359 15,966 13,610 

33 	Jewellery 10,284 12,364 16,434 15,276 15,608 17,163 18,069 14,674 
34 	Toys wad gases 10,169 12,520 16,360 13,550 14,508 14,235 15,747 16,339 
35 	5porting apods aid luggage 17,090 14,351 19,504 20,038 24,436 29,700 35,163 29,523 

36 	Stationery, books and magazines 20,198 22,196 23,995 24,742 22,476 22,385 25,093 22,426 
37 	Gasoline, oil, auto ancessories, repairs 14,674 14,249 15,488 14,950 16,228 18,754 20,324 17,282 

and supplies 
38 	Meals and lunches 19,202 18,292 21,864 20,450 19,441 19,436 21,141 20,49 
39 	Repairs and services 8,804 8,461 10,191 10,293 9,425 9,443 10,326 9,075 
40 	All other departments 23,049 21,525 26,970 26,165 31,870 37,594 37,127 29,57 

41 	TOTAL All (PARTMENTS 649,360 659,335 836,713 787,544 715,226 842,133 920,150 813,746 	 is 

S 
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3131 rAil 1. Ventea menauel lea des gr -,ds maqasine, par rayon, Ciiida, 1983 at 1984 

Ehaiqe - Variation 

si 	t September October Noueeher December March! March 
February 1986/1983 
1986 Rayon 

Ao64 Septembre Octobre Noumebre l56ceeibre Mars! Mars 
fAnner 1984/1983 
1984 

No 
ibnusands of dollars per cent 

milliers de dollars pourceotage 

18,777 14,750 14,240 15,835 23,185 • 31.3 - 	1.2 Robes, robes de mAnage, tthliers at u,i- 	 1 
fnrses pour dases at jeunes fzllei. 

16,290 18,437 24,921 24,959 24,7(19 27.2 ... 	14.1 Maeteauo ci tailleurs pour dases at jeunes 	2 
filles 

48,138 64,055 52,109 55,376 79,440 a. 	31.2 • 	4.0 VAteeeots sport pour dases et jeunes filles 	3 
1,791 2,665 5,7% 7,156 8,564 - 20.1 • 	11.7 Fourruras 	 a 

24,849 25,964 26,090 26,916 38,186 * 25.9 * 	0.6 'dAtemcnts pour bAnAs at enfants at articles 	S 
de chanbres d'enfants 

22,434 16,027 15,408 18,069 23,933 • 46.7 - 	13.5 V86eeents de filleties at d'sdnleecentes 	 6 
18,686 17,762 18,495 26,174 48,913 •.. 	22.1 • 10.0 lingerie at v8tements de Suit pour dases 	 7 
10,254 11,603 9,635 10,558 15,653 .- 	31.6 • 	9.2 Sus-vAtementp 	 8 
1,103 1,591 2,265 3,6136 4,630 * 13.3 a 	0.3 Chapeaus 	 9 
7,569 11,067 11,900 12,290 18,072 a- 	31.7 • 	6.4 Rae pour demes at 	fillettas 	 10 

10,836 16,779 17,485 25,121 41,435 • 42.3 • 	4.5 Cents, mouf lee at articles de parure pour 	11 
dnes at 	tillettes 

23,037 31,020 28,615 32,626 32,003 a- 46.6 a- 	2.3 Chaussures pour danes, jeunes fillee at 	 12 
enfont s 

U" .11' • 	4 	." - 	S •  I I 	---"to 	pour 	hes 	 13 • 	-. . - .' . 	. - d'hthillenent pour hommes 	 14 • . . •• - . its at articlee d'hahillement pour 	15 

. 
Ills 

I ,41 . 	s. - 	.1 - 5. 	-i--s -as pour hneses at qarçons 	 16 
-a..075 50,890 55,281 70,065 86,450 - 	12.7 - 	7.0 Produits alin,entaires at connenes 	 17 

4.1,195 47,129 50,547 60,572 121,8180 * 	15.4 • 	7.6 Articles de toilette, cosmAtiques at mAdi- 	18 
ca,ients 

13,547 12,525 11,658 15,795 32,235 a 10.3 - 	7.2 Appareils at 	fournitures photographiques 	19 
4,552 4,734 5,059 5,271 4,612 • 19.8 - 	6.3 Tissue 8 Is piece 	 20 

29,309 12,714 27,654 28,602 46,018 • 38.0 a. 	1.6 literie at linqe de maison 	 21 
7,475 1(3,319 9,651 10,557 14,334 • 	21.3 + 	3.9 Menus articles 	 22 
9,811 11,592 1(1,668 18,145 34,970 • 	17.1 - 	7.8 Porcelaine at yerrerie 	 23 

13,668 12,713 14,765 15,798 11,318 • 29.0 - 	2.2 Rev8tmnents de plaacher 	 24 
14,908 15,753 15,895 17,172 17,887 a. 25.7 * 	2.2 lentures, rideaus at houssea 	 25 

7,669 8,766 8,887 12,581 21,484 a. 	22.7 - 	11.2 Laspes, tthleaus, 	niroirs at autres articles 	26 
1 seedilement pour Is maiaon 

48,990 42,398 44,768 43,434 43,681 • 25.8 • 	0.6 Heubles 	 27 
44,727 44,435 49,067 55,989 50,778 • 28.7 a- 	18.2 Dma appareils mAnaqers 	 28 
37,349 51,251 45,553 56,665 90,416 • 27.0 • 	3.1 lAlAvision, 	radio at musique 	 29 
32,242 33,608 36,321 43,570 813,971 - 	9.3 - 	0.1 Articles de oaAraqe at petite appareils Alec- 	30 

t ci ques 

22,145 23,291 25,712 27,362 37,835 * 35.2 a. 	 6.0 Quiracaillerie, peinture, papier-tenture, 	31 
etc. 

11,088 10,603 12,422 11,459 12,841 • 17.5 * 	6.4 MatAriel de plomberis, chauffs7e at cone- 	32 
t ruct ion 

16,012 19,952 17,133 26.151 65,008 a- 	32.9 • 	7.6 Hijouterie 	 33 
16,436 16,929 26,177 58,854 92,972 • 30.7 a- 20.7 3ouete at jew. 	 34 
22,659 20,852 18,865 24,534 49,342 -a. 	35.9 - 	2.7 Articles de sport at saliania 	 35 

31,175 24,377 41,136 75,016 

 

16,736 16,046 19,676 21,805 26,795 

 

448 21,511 21,396 24,606 34,264 

 

•.56 , 10,180 10,860 13,833 13,551 

 

-(4.7 27,160 27,565 32,758 57,580 

 

• 	
I141,885 922,067 922,014 3,138,763 1,731,121 
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IARLE 2. Dmpart..nt Store Pt,nthly Sal em, Seasonally Mjusted, by 04partasnt, Canada, 1983 and 1994 1) 

1984 	 1'1U 

i iusr yL 	 1 enruary' 	maren 	 'liii 

Department 

3w,oierr 	F6vrierr 	Mars 	 Hers 	 Asril 	 Mai 	 Juin 

No. 
thousands of dollars 

,oillimrs de dollars 

1 	Women's and misass '  dresses, housedremses, 15,446 15,546 15,205 15,961 14,481 15,341 17,638 
aprons and siiforms 

2 	Women's and misses' coats and suits 16,927 18,502 11,115 14,712 14,465 15,393 15,299 

3 	Women's and misses' sportswear 53,982 54,189 52,771 52,793 44,662 99,762 56,938 
4 	Furs 3,356 2,229 2,738 2,521 3,457 1,497 2,647 
S 	Infants' 	and children's wear and nursery 25,029 24,152 24,220 24,681 19,689 22,924 24,880 

ego ipsient 

6 	Girls' 	a-id teenage girls' 	wear 15,579 16,449 15,533 18,634 13,942 15,362 16,603 
7 	Lingerie and arisen's sleepwear 20,178 20,163 19,938 18,971 16,630 17,889 20,432 
8 	Intimate apparel 11,079 11,069 10,970 10,197 9,525 9,820 10,388 
9 	Millinery 1,763 1,677 1,791 1,809 1,719 1,764 1,872 

10 	Women's and girls' hesiery 10,134 11,175 11,078 10,748 9,812 113,754 10,970 

II 	Women's and girls' gloves, mitts and 16,082 15,655 15,844 15,447 14,252 15,456 16,004 
ercessor ies 

12 	Waien's, misses' 	and children's footwear 24,605 26,529 24,248 24,118 20,976 22,193 26,672 

13 	Men's clothing 35,706 37,162 35,577 37,236 37,013 33,752 
18 	M,.n 	Furnishings 45,860 47,641 49,759 05,435 39,818 44,878 3", - 

49 51,73m 5U,17 ',i' -1),'23 51,277, 

19 	Photographic squipeent and supplies 14,203 13,976 12,594 14,009 12,796 13,862 13,629 
20 	Piece goods 4,508 4,381 8,158 4,872 3,923 4,470 4,769 

21 	Linens and domestics 28,170 26,459 27,946 27,775 27,559 27,271 29,671 
22 	Smsllwares and ,otions 8,501 7,794 8,742 8,472 8,157 8,628 8,831 
23 	China and glassware 11,184 12,726 12,152 13,355 11,391 14,186 12,397 
24 	Floor coverings 12,205 11,775 12,337 12,276 11,947 11,781 12,538 
25 	Draperies, curtains and furniture coo- 14,680 15,723 14,801 14,669 13,778 15,088 15,054 

er usgs 

26 	lampe, pictures, mirrors and all other 8,653 8,641 8,519 9,660 8,800 B,783 8,586 
himsi furnishirsim 

27 	Furniture 41,309 42,983 42,913 43,035 39,707 43,423 44,260 
28 	Major appliances 42,441 44,141 45,091 40,139 76,462 41,696 49,383 
29 	Television, radio and musIc 80,920 42,423 43,079 42,390 38,361 42,632 41,288 
30 	Ijousesares and small electrical appliances 35,265 36,234 35,089 36,306 35,243 34,622 38,244 

31 	Hardware, paints, wallpaper, etc. 24,153 24,349 25,896 25,273 24,232 27,038 27,512 

32 	Pluebing, heating and buildmg materials 11,561 10,694 11,006 10,463 9,738 10,486 12,982 

33 	Jewellery 22,475 21,910 21,899 20,701 20,017 20,419 20,483 
34 	Toys and gases 28,689 29,724 29,406 25,568 22,019 24,774 25,676 
35 	Sporting goods and luggage 25,141 25,129 24,768 26,469 25,128 25,873 27,300 

36 	Stationery, books and magazines 29,782 30,587 30,389 52,450 28,371 28,948 29,741 
37 	Casoline, oil. auto ancassories, repairs 19,019 19,876 17,762 16,914 16,524 18,328 19,417 

and supplies 
38 	Meslw and lunches 22,610 21,892 22,139 21,070 20,687 21,163 21, 
39 	Repairs and services 10,295 10,112 10,116 10,422 9,895 9,748 10,' 
40 	All other departments 33,499 31,290 31,352 31,683 29,752 29,043 32, 

41 	TOTAL All (5PARTHENTS 926,673 935,595 926,478 923,730 837,828 895,477 953,49,. 

(1) The sue of the components is not equal to the total due to rounding. - 

S 
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S #RLEAU 2. Ventee mensuelles des grwfds .egenins, dAsaisonnalisAes, par rayon, Caiaia. 	1983 at 1984(1) 

Chaiqe - Variation 

'h Auqust September October 44vecnber December Harch/ 
February Rayon 
1984 

3uillet AoOt Septesbre Octobre Novembre DAcembre Mars/ 
lAy r ie r 
1984 

NO 

thousands of dollars per cent 

milliera do dollars pourcentage 

14,453 15,557 14,514 15,163 14,635 14,548 - 	2.2 Robes, robes de nl6na7e, tabliers at urn- 1 
Formes pour dames at Jeurea fullea 

13,965 14,679 15,041 15,737 15,375 15,872 - 	7.5 Mantesos at tailleurs pour dames at jeunes 2 
Fil lea 

48,504 49,664 50,286 51,307 49,685 51,711 - 	2.6 VRteeents sport pour dames at jeunes lilies 7 
2,220 2,516 2,913 4,158 3,540 3,442 22.9 Fourrures 4 

22,922 23,091 23,617 24,050 22,928 23,419 s- 	0.3 VRtesents pour bébAs at enfeeta et articles 
do cheebrea denfants 

14,781 15,536 13,989 15,640 15,742 14,783 - 	5.6 Vêtements de fillettes et dadolescerites 6 
17,720 19,380 18,593 19,676 16,859 18,837 - 	1.1 Linqerse ml yèteeients de null pour dames 7 
10,139 10,312 10,682 10,822 10,064 10,775 - 	0.9 Sous-v6tements 
1,828 1,767 1,705 1,747 1,719 1,794 . 	6.8 Chapeaus 9 

10,633 9,345 10,639 10,697 10,392 10,559 - 	0.9 8am pour deems et fillettes 10 

15,359 14,279 15,551 16,510 16,282 16,442 * 	1.2 Cants, 	maul len et articles Ac parure pour 11 
dames et 	Fillettes 

23,4111 23,378 24,090 24,435 24,479 23,264 - 	8.6 Chsussures pour dames, jeunes lilies at 12 
en Facts 

111 143i* i. 	 51 Y,11211 Y,H&A 1101? - 	0. V'rients pour 	hormees 13 
- la d'hthnllemont 	pour hoinmes 14 
.--nts et 	urticles dhsbullenent pour 15 

S 
1 - iO4' Ii? 1.,ll 7 1 - 	1.2 ILl r,ocurem pour hossnes at qarcons 16 

927 56,189 57,217 58,679 59,050 59,458 4.0 Prodauts alimentaires et ronriexes 17 
1102 52,126 52,627 53,956 52,160 52,995 .. 	1.5 Art tries de toilette, cosmAtiques at médi- 18 

eSnents 
13,568 13,415 13,415 17,331 13,526 13,295 - 	9.9 Appareils et 	fournitures photoqraphiques 19 
4,178 4,586 4,033 4,312 4,315 4,426 - 	5.1 lissus 8 Is pièce 20 

27,867 28,264 28,971 27,920 26,822 27,683 * 	5.6 Literie et lunge do masses 21 
8,721 8,464 8,503 8,568 8,495 9,290 + 	12.2 Menus articles 22 

13,146 12,668 12,194 12,726 12,720 12,423 - 	4.5 Porcelsine et verreria 23 
13,896 13,865 12,747 12,620 12,657 11,390 + 	4.8 RenRteiments do plancher 24 
14,924 15,179 15,320 15,380 14,928 14,907 - 	5.9 lectures, 	rideaux at houases 25 

8,974 8,924 9,113 8,995 8,794 9,049 - 	1.4 Lempes, 	tableaus, 	siroirs at outres articles 26 
d' aseublement pour is esison 

49,921 47,632 41,390 45,037 41,796 42,041 - 	0.2 Meubles 27 
67,956 45,306 40,8112 46,381 42,928 44,034 - 	0.8 Gros appareils ménugers 28 
43,288 42,127 44,325 44,388 42,364 43,320 i 	1.5 fAlAxision, 	radio at muasque 29 
35,953 36,054 36,344 36,795 75,912 35,578 - 	3.2 Articles Am mAnage at petite appareils Alec- 30 

triques 

25,988 24,587 25,502 24,707 26,001 25,817 v 	6.4 Quincaillerie, peinture, papier-tenture, 31 
etc. 

11,636 11,275 10,746 11,926 11,023 11,702 2.9 Materiel As ploeiberie, cheuffage et cons- 72 
truct ion 

20,181 20,390 20,140 20,544 19,061 20,797 -- Bijouterie 33 
25,654 26,434 27,264 26,216 26,171 24,473 • 	0.7 Ioueta et jeus 34 
26,387 25,490 24,776 24,631 24,385 24,694 - 	1.4 Articles do sport et valises 35 

29,746 28,854 29,161 28,823 32,6115 30,210 	 -. 0.6 Papeterie, 	hares at resume 	 76 
17,773 17,777 11,920 17,924 16,482 19,153 	 - 10.6 Essence, huile, 	eccessoires d'autoniobile, 	37 

reparation et 	fournitures 
21,914 21,634 21,917 21,886 21,623 22,216 	 * 1.1 Repas et casse-crofites 	 38 
10,575 10,678 10,454 10,294 10,356 10,129 -- Services et travaus do reparation 	 39 
71,672 30,881 31,175 31,056 37,736 32,493 	 + 0.2 bus autres rayons 	 40 S 	918,536 )8,101 903,922 924,172 909,382 920,358 	 - 1.0 TOTAL, TOUS RAYO881 	 41 

(1) 	La 	sOeune des composantes nest pus Agale ai total an raison do l'arrondissement. 
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TABLE 3. Total Department Store P4inthly Sales, by Province, 1983 and 1984 

1984 	 1983r 

January 	February 	March 	March 	April 	May 
	

June 	July 

Province 

Janvier 	Février 	Mars 	Mars 	Avril 	Msi 
	

Juin 	Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland 6,101 7,136 8,610 9,133 8,381 10,086 10,965 9,703 

2 Prince Edward Island 3,732 3,681 4,225 4,039 4,575 5,073 6,087 6,140 

3 Nova Scotia 16,261 18,121 21,953 21,368 20,965 24,233 27,180 25,031 

4 New Brunswick 12,082 13,215 15,457 15,670 16,565 18,528 20,380 17,746 

5 Quebec 120,485 122,314 146,429 137,559 141,986 160,325 165,359 138,487 

6 Ontario 231,162 232,293 282,877 273,155 276,600 299,281 337,835 302,411 

7 Manitoba 32,501 33,099 44,095 43,142 41,974 42,817 46,237 41,664 

8 Saskatchewan 21,100 21,772 27,789 25,262 24,875 24,929 26,867 25,850 

9 Alberta 93,561 95,592 116,483 117,900 110,899 117,794 127,481 113,648 

10 British Columbia 110,629 110,091 136,013 137,672 126,114 136,788 148,635 130, 

11 Yukon and Northwest 1,745 2,021 2,782 2,645 2,293 2,279 3,125 2,7 
Territories 

12 CANADA 649,360 659,335 806,715 781,544 775,226 842,133 920,150 813,746 

TABLE 4. Total Department Store t4:mthly Sales, by Selected Metropolitan Area, 1983 and 1984 

1984 	 1983r 

January 	February 	March 	March 	April 	May 	June 	July 
Selected metropolitan 
areas 

Janvier 	Février 	Mars 	Mars 	Avril 	Mai 	Juin 	Juillet 

No. 
thousands of dollars - mjlljers de dollars 

1 Calgary 35,833 35,943 43,968 45,673 42,727 45,841 48,022 42,971 

2 Edmonton 42,899 43,582 53,091 53,130 49,747 53,832 57,902 51,913 

3 Halifax-Dartmouth 9,311 9,973 12,118 12,049 12,190 13,070 14,192 13,312 

4 Hamilton 18,359 17,393 20,342 20,012 20,178 21,336 23,724 21,954 

5 Montreal 73,090 73,123 86,788 81,508 85,084 93,847 97,104 78,786 

6 Ottawa-Hull 27,677 28,387 35,802 34,507 32,774 37,617 40,576 35,68.3 

7 Quebec City 18,733 16,822 20,466 19,417 20,538 23,226 23,301 19,' 

8 Toronto 91,845 93,675 115,269 110,184 112,661 115,592 131,752 118,2.- 

9 Vancouver 66,468 65,879 81,021 82,773 74,498 80,530 88,441 75,3! 

10 Winnipet 29,679 29,999 39,979 39,236 38,113 38,730 41,639 37,562 

. 



-7- 

!ABLEAU 3. lotal des ventea mensuelles des graida masins, par province, 1983 et 1984 

Change - Variation 

\uq,jst September flctoher November December March! March 
February 1984/1983 

Province  1984 

AoQt Septembre Octobre Novembre Décembre Mars/ Mars 
fAvrier 1984/1983 
1984 

No 
thousands of dollars - milliers de dollars 

10,917 10,984 11,827 14,873 21,685 + 20.7 - 	5.7 Terre-Neuve 1 

6,146 5,537 5,397 6,350 10,924 + 14.8 + 	4.6 Tle-du-Prince-douard 2 

27,825 25,947 26,189 36,478 57,769 + 21.1 + 	2.7 Nouvelle-.cosse 3 

19,513 19,507 20,109 27,007 40,017 + 17.0 - 	1.4 Nouveau-Brunswick 4 

152,270 165,114 173,157 192,906 504,967 + 19.7 + 	6.4 Québec 5 

307,471 324,680 335,918 430,194 652,084 + 21.8 + 	3.6 Ontario 6 

42,761 48,773 47,505 60,620 85,566 + 33.2 + 	2.2 Manitoba 7 

28,145 30,972 30,682 39,161 53,793 + 27.6 + 10.0 Saskatchewan 8 

117,283 131,181 124,404 157,650 225,789 + 21.9 - 	1.2 Alberta 9 

07 156,209 143,923 170,746 273,669 + 23.5 - 	1.2 Colombie-Britannique 10 

2,905 2,777 4,858 + 37.7 + 	5.2 Yukon et les Territoires 11 S du Nord-Ouest 

8I),885 927,1161 922,014 1,138,763 1,731,121 + 22.4 + 	2.4 CANADA 12 

TABLEAU 4. Total des ventes mensuelles des qridm masine, par certaines zones ,nétropolitaines, 1983 et 1984 

1983 	 Change - Variatkon 

August September October November December March! March 
February 1984/1 983 Certaines zones 
1984 métropolitaines 

AoQt Septembre Octobre Novembre Décembre Mars! Mars 
février 198419133 
1984 

NO 
thousands of dollars - milliers de dollars 

44,043 50,187 46,942 60,076 85,124 + 22.3 - 	3.7 Calgary 1 

53,645 59,701 56,511 70,315 100,816 + 21.8 - 	0.1 Ecknonton 2 

15,204 14,296 14,665 20,135 30,126 + 21.5 + 	0.6 Halifax-Dartmouth 3 

21,836 22,575 25,633 30,698 51,446 17.0 + 	1.6 Hmnilton 4 

90,637 100,195 104,605 116,811 186,524 + 	18.7 + 	6.5 Montréal 5 

57,306 40,665 43,969 50,786 74,772 + 26.1 + 	3.8 Ottawa-Hull 6 

20,699 23,182 24,002 26,309 38,661 + 21.7 + 	5.4 Ville de Québec 7 

S 4.6 Toronto 8 (1,034 130,998 132,358 169,780 262,038 + 23.1 + 

7((407 92,887 84,868 100,144 160,745 + 23.0 - 	2.1 Vancouver 9 

38,547 44,404 42,982 54,821 76,858 + 33.3 + 	1.9 Winnipeg 10 
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TABLE 5. Major Department Store I&nthly Sales, by Province, 1983 and 19H4 

1984 	 1983' 

January 	February 	March 	March 	April 	Miy 	Jurw 	July 

Province 

Janvier 	Févrxor 	Mars 	Mars 	Avril 	Mai 	Juin 	Jwllet 

No. 
tnousanas or aoiiars - milliers ae nollars 

1 Newfoundland x S x x x x x x 

2 Prince Edward Island x x x x x S x x 

3 Nova Scotia 5,685 5,750 6,861 6,678 6,827 7,465 7,919 7,803 

4 New Brunswick x x ii a a a a x 

5 Quebec 69,668 70,746 86,606 78,757 80,468 89,932 91,110 74,622 

6 Ontario 145,440 143,196 178,528 168,806 171,193 177,564 203,548 185,888 

7 Manitoba 22,684 21,650 29,989 30,050 27,495 26,790 29,192 26,389 

8 Saskatchewan x a a a a a a a 

9 Alberta 74,649 73,039 89,780 92,836 84,401 87,977 97,331 85,779 

10 British Columbia 92.402 89,678 109,166 112,768 100,349 108,532 119,978 102 1 1' 

11 Yukon and Nor 
Terr itories 

12 CANAI* 6 5 1,111 42 	1 ?, 1,91 517,495 496,409 '.214 ,4fl . Ill, 541 510,481 

TABLE 6. Major Department Store Monthly Sales, by Selected Metropoliten Area, 1983 and 1984 

1984 1983r 

January February March March April May June July 

Selected metropolitan 

areas 

Janvier Février Mars Mars Avril Mai Juin Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Calgary 29,186 28,174 34,908 36,678 33,109 35,260 37,388 32,756 

2 E&nonton 34,722 33,855 41,541 42,699 38,811 40,806 45,023 40,229 

3 Halifax-Dartmouth a x a S a a a S 

4 Haaiilton 13,908 12,833 15,159 15,106 15,457 16,073 18,812 17,037 

5 Montreal 46,678 48,435 58,723 52,817 54,533 59,173 59,345 47,485 

6 Ottawa-Hull 17,460 18,111 23,884 23,155 21,012 24,189 25,980 23,777 

7 Quebec City a a a a x x a 

8 Toronto 67,398 68,810 85,947 81,651 83,485 82,502 94,657 86,56', 

9 Vancouver 59,285 57,681 70,084 73,075 64,338 69,450 77,713 64,9" 

10 Winnipeg a a a a a a x * 

S 
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AOLEAU 5. Ventea mensuelles des grends magmains traditionnels, per province, 1983 et 1984 

Change - Variation 

August September October November flecernher March! March 
February 1984/1983 
1984 Province 

AoOt Septembre Octobre Novembre Décembre Moral Mars 
février 1984/1983 
1984 

No 
thousands of dollars - milliers de dollars 

a a a a a a a Terre-Neuve I 

a x x a a x a Ile-du-Prince-douard 2 

9,112 8,579 8,343 11,875 17,028 + 19.3 + 	2.8 Nouvelle-Ecosse 3 

a a * a a a x Nouveau-Brunswick 4 

84,368 98,478 104,427 116,397 170,332 - 22.4 + 10.0 Québec 5 

183,952 204,499 212,535 269,568 388,614 + 24.7 + 	5.8 Ontario 6 

26,845 33,877 31,748 40,397 55,448 + 38.5 - 	0.2 Manitoba 7 

x a a a a a a Saskatchewan 8 

87,553 101,788 96,307 122,043 171,051 + 22.9 - 	3.3 Alberta 9 

11 127,635 116,838 139,163 217,651 + 21.7 - 	3.2 Colombie-8ritannique 10 

S .  no et les Territoires 11 
. Nord-Oueat 

•,f)i (fl',IV? 71 	,4iI 1 ,fl,ni5 , • 	?_ 4 ( 'ANAGA 12 

TARt EAU 6. Ventes mensuelles des qrends magaains traditionnels, par certaines zones métropolitaines, 1983 et 1984 

1983r Change - Variation 

August September October November December March! March 
February 1984/1983 Certainea zones 
1984 métropolitainea 

AnCit Septemhre Octobre Novembre Décesibre Mars! Mars 
févrxer 1984/1983 
1984 

NO 
thousands of dollars - milliers de dollars 

34,050 40,070 37,411 48,427 67,164 + 23.9 - 	4.8 Calgary 1 

40,394 46,806 44,388 55,465 77,308 + 22.7 - 	2.7 Edeonton 2 

a a a a x a a Halifax-Dartmouth 3 

16,660 17,270 19,464 23,140 37,210 + 18.1 + 	0.4 Hsitton 4 

57,849 67,580 70,303 79,347 118,386 + 21.2 i- 	11.2 Montréal 5 

22,823 26,797 29,674 33,263 46,030 + 31.9 + 	3.1 Ottawa-Hull 6 

S x a a a a x * Ville de Québec 7 

'.604 97,742 98,876 126,347 188,296 + 24.9 - 	5.3 Toronto 8 

.909 81,850 74,237 87,896 138,559 + 21.5 - 	4.1 Vaicouver 9 

a a a a a a * Winnipeg 10 
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TABLE 7. Junior Department Store 4nthly Sales, by Province, 1983 and 1984 

1984 	 198.5 1,  

January 	February 	March 	March 	April 	May 	 June 	July 

,Janvier Février Mars Mars Avril Mai Juin Juillet 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland a a a a a a a 

2 Prince Edward Island a a a a a a a a 

3 Nova Scotia 10,576 12,372 15,092 14,694 14,138 16,768 19,260 17,228 

4 New Brunswick x a x a a a a a 

5 Quebec 50,817 51,567 59,823 58,802 61,518 70,394 74,248 63,866 

6 Ontario 85,723 89,097 104,349 104,349 105,406 121,717 134,287 116,523 

7 Manitoba 9,817 11,449 14,106 13,092 14,479 16,027 17,045 15,275 

8 Saskatchewan a a x a a a a a 

9 Alberta 18,912 22,553 26,703 25,064 26,498 29,817 30,151 27,868 

10 British Columbia 18,228 20,414 26,847 24,904 25,765 28,256 28,657 27, 

11 Yukon and North 
Territories 

12 CANADA 21(,,1V 2',/9) 271,022 271J,051 ?JH,R1] 317,72 5141 ,8H'i 5115,76' 

TABLE B. Junior fleoartment Store Ptnth1y Sales, by Selected P4tropolitan Area, 1983 and 1984 

1984 	 1983" 

January February March March April May June July 
Selected metropolitan 
areas 

Janvier Février Mars Mars Avril Mai Juin Juillet 

No. 
thousands of dollars - mill jers de dollars 

1 Calgary 6,647 7,769 9,060 8,995 9,617 10,581 10,633 10,216 

2 irnonton 8,177 9,727 11,549 10,431 10,936 13 9 027 12,879 11,683 

3 Halifax-Dartmouth a a a x a a a a 

4 Hmnilton 4,451 4,560 5,183 4,906 4,721 5,264 4,912 4,917 

5 Montreal 26,412 24,687 28,064 28,691 30,551 34,673 37,759 31,301 

6 Ottawa-Hull 10,216 10,276 11,919 11,352 11,762 13,429 14,596 11,9 

7 Quebec City a a a a a a x 

8 Toronto 24,447 24,865 29,323 28,533 29,176 33,089 37,095 31,71 

9 Vancouver 7,183 8,198 10,938 9,698 10,160 11,080 10,728 10,4 

10 Winnipeg a a a a x a a a 
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IAAI.FALJ 7. Ventes mensuelles des grands masins jx,pulaires, par province, 1983 et 1984 

1q83r 	 Change - Variation 

4uaust September October November December March/ March 
Province February 1984/1983 

1984 

AoQt Septembre Octobre Novembre Décembre Mars/ Mars 
février 1984/1983 
1984 

NO 
thousands of dollars - milliers de dollars 

a a a a a a a Terre-Neuve 1 

a x a a a a a !le-du-Prince-douard 2 

18,713 17,368 17,847 24,603 40,740 + 22.0 + 2.7 Nouvelle-lcosse 3 

a a a a a a Nouveau-Arunswick 4 

67,903 66,636 68,731 76,510 134,636 + 16.0 + 1.7 Québec 5 

123,519 120,181 123,383 160,626 263,470 + 	17.1 - Ontario 6 

15,917 14,896 15,757 20,223 30,118 + 23.2 + 7.7 Manitoba 7 

a a x a a a x Saskatchewan B 

29,730 29,393 28,097 35,608 54,739 + 18.4 + 6.5 Alberta 9 

28,574 27,084 31,583 56,018 + 31.5 + 7.8 Colombie-Britannique 10 

S a a a a a a Yukon et 	lea Territoires 
du No rd-Quest 

11 

21,978 312,425 316,972 396,854 652,488 + 19.0 + 2.6 CANADA 12 

TARIFAtI B. Ventea mensuelles des grands maqasina populaires, par certaines zones métropolitaines, 1983 et 1984 

1983' 	 Change - Variation 

August September October November December March/ March 
February 1984/1983 Certaines zones 
1984 métropolitaines 

AoDt Septembre flctobre Novembre Oécembre Mars/ Mars 
février 1984/1983 
1984 

No 
thounands of dollars - mjlliers de dollars 

9,993 10,117 9,531 11,649 17,960 + 16.6 + 	0.7 Calgary 1 

13,250 12,894 12,123 14,850 23,508 + 18.7 + 10.7 Edmonton 2 

a a a a a a a Halifax-Dartmouth 3 

5,176 5,305 6,168 7,559 14,236 + 13.7 + 	5.6 Hanilton 4 

32,788 32,615 34,302 37,463 68,138 + 13.7 - 	2.2 Montréal 5 

14482 13,869 14,294 17,523 28,742 + 16.0 + 	5.0 Ottawa-Hull 6 

a a x a a x a Ville de Québec 7 

S + 	2.8 Toronto 8 I1 33,256 33,482 43,433 73,742 + 17.9 

1,497 11,037 10,631 12,248 22,186 + 33.4 + 12.8 Vancouver 9 

a x a a x a a Winnipeg 10 
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TASLE 9. Miniber of All Department Store Locations, by Province, 1983 and 1984 

1984 1983 

Province January February March March April May Jun 

Jaivier Février Mars Mars Avril Mi Juin 
No. 

number - nombre 

1 Newfoundland 14 14 14 14 14 14 14 

2 Prince Edward Island 7 7 7 7 7 7 7 

3 Nova Scotia 32 32 32 31 31 32 32 

4 New Brunswick 26 26 26 25 25 25 25 

5 Quebec 162 160 158 161 161 161 161 

6 Ontario 299 297 297 300 300 300 300 

7 Manitoba 38 38 58 38 38 38 38 

8 Saskatchewan 31 31 31 30 30 30 30 

9 Alberta 84 BA 134 83 83 84 84 

10 British Columbia 101 102 102 101 101 101 101 

11 Yukon and Northwest 6 6 6 6 6 6 6 
Territories 

12 CANADA 800 797 795 796 796 798 798 

TABlE 10. Number of All Depart.ent Store locations, by Selected Metropolitan Area, 1983 and 1984 

1984 	 1983 

Selected metropolitan 
areas January February March March April May June 

Janvier Févrxer Mars Mare Avril Mai Juin 
No. 

ntnber - nombre 

1 Calgary 26 26 26 27 27 27 27 

2 Edmonton 33 33 33 31 31 32 32 

3 Halifax-Dartmouth 13 13 13 13 13 13 13 

4 Hninilton 24 24 24 23 23 23 23 

5 Montreal 80 78 76 79 79 79 79 

6 Ottawa-Hull 33 33 33 32 52 32 32 

7 Quebec City 20 20 20 19 19 19 19 

8 Toronto 88 88 88 88 88 88 

9 Vancouver 41 41 41 41 41 41 

10 Wirinipeq 30 30 30 30 30 30 
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TABLEAU 9. PEs.bre de points de vente de l'ensemble des qrids asqasins, par province, 1983 et 1984 

1983  

July August September October November December Province  

Juillet AoOt Septembre Octobre Novembre Décembre 
No 

number - nombre 

14 14 14 14 14 14 Terre-Neuve 1 

7 7 7 7 7 7 tle-du-Prince-douard 2 

52 32 32 32 32 32 Nouvelle-lcoge 3 

25 26 26 26 26 26 Nouveau-Brunswick 4 

161 163 163 163 163 163 Québec 5 

300 301 301 301 301 300 Ontario 6 

38 38 38 38 38 38 Manitoba 7 

30 31 31 31 31 31 Saskatchewan B 

84 85 84 84 84 84 Alberta 9 

101 101 101 101 101 101 Coloinbie-Britannique 10 

6 6 6 6 6 6 Yukon at lea Territoirea 11 
du Nord-Ouest 

798 804 803 803 803 802 CANADA 12 

ABI[AU 10. r*jsibre de points de vente de 1' ensemble des grends magasins, par certaines zones métropol itaines, 1983 et 1984 

1983 

Certsines zones 
July August September October November December métropolitaines 

Juillet AoC,t Septembre Octobre Novembre Oécembre 
No 

number - nombre 

27 27 26 26 26 26 Calgary 1 

32 33 33 33 33 33 Edmonton 2 

13 13 13 13 13 13 He1ifax-Dartmouth 3 

23 23 23 24 24 24 1-Imnilton 4 

79 81 sor 80 80 80 Montr6a1 5 

32 33 33 33 33 33 Ottawa-Hull 6 

19 19 19 20 20 20 Ville de Québec 7 

qR 88 88 88 88 88 Toronto A 

41 41 41 41 41 41 Vancouver 9 

30 30 30 30 30 Winnipeg 10 
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TABLI: 11. Pjmber of Major Department Store Locations, by Province, 1983 and 1984 	- 	

S 

No. 

Province January 

Janvier 

February 

F4vrier 

March 

Mars 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

number - nombre 

1 Newfoundland B 8 8 B A 8 8 

2 Prince Edward Island 3 3 3 3 3 3 3 

3 Nova Scotia 6 6 6 5 5 6 6 

4 New Brunswick 4 4 4 4 4 4 4 

5 Quebec 55 55 55 54 54 54 54 

6 Ontario 112 113 113 112 112 112 112 

7 Manitoba 18 18 113 18 18 18 18 

8 Saskatchewan 16 16 16 15 15 15 15 

9 Alberta 49 49 49 50 50 50 50 

10 British Columbia 60 61 61 60 60 60 60 

11 Yukon and Northwest 5 5 5 5 ' 

Terr tor tea 

12 CANADA 336 338 	- 	 - 338 334 334 335 35 

IAEEE 12. £aiiber of Major Department Store Locations, by Selected Metropolitan Area, 1983 and 1984 

1984 1983 

Selected metropolitan 
areas January February March March April May June 

Janvier FAvrier Mars Mars Avril Mat Juin 
No. 

number - nombre 

1 Calgary 14 14 14 15 15 15 15 

2 Edmonton 18 18 18 18 18 18 18 

3 Halifax-Dartmouth 5 5 5 5 5 5 5 

4 Hanilton 14 14 14 14 14 14 14 

5 Montreal 30 30 30 29 29 29 29 

6 Ottawa-Hull 13 13 13 13 13 13 13 

7 Quebec City 8 8 8 7 7 7 7 

8 Toronto 40 40 40 40 40 40 

9 Vancouver 26 26 26 26 26 26 2 

10 Winnipen 13 13 13 13 13 13 1 
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ABLEAIJ 11. Nombre de points de vents des grands magosins traditionnels, par province, 1983 et 1984 

July 

Juillet 

August 

AoQt 

September 

Septemhre 

October 

Octobre 

November 

Novembre 

December 

Décembre 

Pros ince  

NO 
number - nombre 

8 A 8 8 8 8 Terre-Neuve 1 

3 3 3 3 3 3 tle-du-Prince-Edouard 2 

6 6 6 6 6 6 Nouvelle-tcosse 3 

4 4 4 4 4 4 Nouveau-Brunswick 4 

54 56 56 56 56 56 Québec 5 

112 112 112 112 112 112 Ontario 6 

18 18 18 18 18 18 Manitoba 7 

15 16 16 16 16 16 Saskatchewan B 

50 50 49 49 49 49 Alberta 9 

60 60 60 60 60 60 Colombie-Britannique 10 

5 5 5 5 5 5 Yukon et 	les 	Terrtoires 11 
du Nord-Ouest 

$35 338 337 337 337 337 CANADA 12 

TABLEAU 12. Psnbre de points de vents des grands mmjasina tr&litiorwiela, par certaines zones métropolitaines, 1983 et 1984 

1983 

Certaines zones 
July Auciust September October Nove.ber December métropolitaines 

Juillet AoQt Septembre Octobre Novembre Décembre 
No 

number - nambre 

15 15 14 14 14 14 Calgary 1 

18 18 18 18 18 18 Edmonton 2 

5 5 5 5 5 5 Halifax-Dartmouth 3 

14 14 14 14 14 14 Hsnilton 4 

29 31 30r 30 30 30 Montréal 5 

13 13 13 13 13 13 Ottawa-Hull 6 

7 7 7 8 8 8 Ville de Québec 7 

fl 40 40 40 40 leO Toronto 8 

76 26 26 26 26 26 Vancouver 9 
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TABLE 13. ter of Junior Department Store Locations, by Province, 1983 and 1984 

1984 1983 

Prov ince 
January February March March April May June 

Janvier Février Mars Mars Avril Max Juin 
No. 

number - nombre 

1 Newfoundland 6 6 6 6 6 6 6 

2 Prince Edward Island 4 4 4 4 4 4 4 

3 Nova Scotia 26 26 26 26 26 26 26 

4 New Brunswick 22 22 22 21 21 21 21 

5 Quebec 107 105 103 107 107 107 107 

6 Ontario 187 184 184 188 188 188 188 

7 Manitoba 20 20 20 20 20 20 20 

8 Saskatchewan 15 15 15 15 15 15 15 

9 Alberta 35 35 35 33 33 34 34 

10 British Columbia 41 41 41 41 41 41 41 

11 Yukon and Northwest 1 1 1 1 1 1 1 
Territories 

12 CANADA 464 459 457 462 462 463 465 

TABLE 14. Number of Junior Department Store Locations, by Selected Ptropolitan Area, 1983 and 1984 

1984 1903 

Selected metropolitan 
areas January February March March April May June 

Janvier Février Mars Mars Avril Max Juin 
No. 

number - nombre 

1 Calgary 12 12 12 12 12 12 12 

2 Edmonton 15 15 15 13 13 14 14 

3 Halifax-Dartmouth 8 8 8 8 8 8 8 

4 Hamilton 10 10 10 9 9 9 9 

5 Montreal 50 48 46 50 50 50 50 

6 Ottawa-Hull 20 20 20 19 19 19 19 

7 Quebec City 12 12 12 12 12 12 12 

8 Toronto 48 48 48 48 48 48 

9 Vancouver 15 15 15 15 15 15 

10 Winnipeg 17 17 17 17 17 17 
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TAIILEAU 13. kxnbre de rx)ints de vente des grands maqasins ixpulaires, par province, 1983 et 1984 

July Auqtjst September October November December 
Prov ince 

Jui!Iete AoCjt Septembre llctohre Novemhre Okembre 
No 

number - nombre 

6 6 6 6 6 6 Terre-Neuve 	 1 

4 4 4 4 4 4 !le-du-Prince-rdouard 	2 

26 26 26 26 26 26 Nouvelle-teosse 	 3 

21 22 22 22 22 22 Nouveau-Brunswick 	 4 

1117 107 107 107 107 1117 Québec 	 S 

188 189 189 189 189 lAB Ontario 	 6 

20 20 20 20 20 20 Manitoba 	 7 

15 15 15 15 15 15 Saskatchewan 	 8 

34 35 35 35 35 35 Alberta 	 9 

41 41 41 41 41 41 Colombie-Aritar-inique 	10 

1 1 1 1 1 1 Yukon et 	lea Territoires 	11 
du Nord-Oueat 

463 466 466 466 466 465 CANADA 	 12 

TABLEAU 14. Pmbre iie pxnnts de vente des grands •ajasina populaires, per certaines zones métropolitainea, 1983 et 1984 

1983 

Certainea zones 
July Auqust September October November December métropolitaines 

Juillet AoCst Septembre Octobre Novembre Décen,bre 
NO 

number - nombre 

12 12 12 12 12 12 Calgary 1 

14 15 15 15 15 15 Edmonton 2 

8 A 8 8 A 8 Halifax-Dartmouth 3 

9 9 9 10 10 10 Hamilton 4 

50 50 50 50 50 50 Montréal 5 

19 20 20 20 20 20 Ottawa-Hull 6 

12 12 12 12 12 12 Ville de Québec 7 

iii 48 48 48 48 48 Toronto 8 

15 15 15 15 15 15 Vancouver 9 

17 17 17 17 17 17 Winnipeg 10 

S 
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TABLE 15. Total Depart n9,t 	t or- toni,! 	i, 	! 	, liv Dvi.;izt moot , I giada, 19335 sat 19134 
January-4lart 

TABI_EAU 	15. 	Total 	dea 	v 	ntor; 	urn,,! at I vuO 	1, 	i - 	it; 	mr; 	ui, 	par 	rayon, 	I';uadi, 
)anvier-mars 

19R 	it 	1984 

Sales - Ventes Change 
Department 1984/1983 

Rayon Variation 
1983r 1984 1984/1983 

No. 
thousands of dollars per cent 

milliers de dollars pourcentage 

1 Women's and misses' 	dresses, housedresses, aprons and tj,ifarms - 
Robes, robes de ménage, tabliers at uniformes pour dames et 
jeunes filles 31,927 32,446 + 	1.6 

2 Women's and misses' 	coats and suits - Manteaux et tailleurs pour 
dames et jeunes fillea 37,396 45,419 + 21.5 

3 Women's and misses' sportswear - Vétements sport pour dames et 
jeunes filles 109,327 118,270 + 	8.2 

4 Furs - Fourrures 9,493 9,814 + 	3.4 

5 Infants' 	and children's wear and nursery equipment - Vétements pour 
hébés et enfants et 	articles de chmnhrea d'enfantis 54,580 56,688 + 	3.9 

6 Girls' 	and teenage girls' 	wear - VAtements de fillettes at d'ado- 
lescentea 36,414 34,004 - 	6.6 

7 Lingerie and imen's sleeperwear - Lingerie et vétements de rent pour 
dames 35,377 39,142 + 10.6 

B Intimate apparel - Sous-vétements 24,029 27,103 + 12.8 
9 Millinery - Chapeaux 3,447 3,482 + 	1.0 

10 Women's and girls' hosiery - Baa pour dames at 	fillettes 25,727 27,420 + 	6.6 
11 Women's and girls' 	nioves, mitts and accessories - Gants, 	noujfles 

at articles de parure pour dames et 	fillettes 28,586 30,356 + 	6.2 

12 Women's, misses' 	and children's footwear - Chaussurea pour dames, 
jeunes 	filles at enfants 47,740 51,961 + 	33.h 

13 Men's clothing - Vétements pour hoinmes 74,738 77,278 + 	3. 

14 Men's furnishings - Articles d'habillement pour hoinmes 78,146 88,665 + 	1. 

15 Boys' clothing and furnishings - Vétements et articles d'hthille- 
ment pour garcona 23,993 25,710 + 7.2  

16 Men's and boys' 	footwear - Chaussures pour homnies at qarcons 32,226 33,249 + 3.2 
17 Food and kindred products - Produits alimentaires at connexes 161,155 159,875 - 0.8 
18 Toiletries, cosmetics and drugs - Articles de toilette, cosmétigues 

et médicmnents 118,572 127,245 + 7.3 
19 Photographic equipment and supplies - Appareils et fourniturea photo- 

graphigues 28,022 27,823 - 0.7 
20 Piece goods - Tisaus b la piece 11,770 11,810 + 0.3 
21 Linens and domestics - Literie et linge de saigon 66,597 67,751 + 1.7 

22 Smallwares and rotions - Menus articles 23,873 23,488 - 1.6 
23 China and glassware - Porcelaine et verrerie 26,799 24,864 - 7.2 
24 Floor coverings - Revêtements de plancher 31,623 32,004 + 1.2 

25 Draperies, curtains and furniture coverings - Tentures, rideaux et 
housses 34,482 35,773 + 3.7 

26 Lamps, pictures, mirrors and all other home furnishings - Lmnpes, 
tableaux, miroira et autres articles d'mneuhlement pour Is maiaon 20,320 19,089 - 6.1 

27 Furniture - Meubles 110,444 113,931 + 3.2 

28 Major appliances - Gros appareils ménaqers 97,457 111,622 + 14.5 

29 Television, 	radio and music - Télévision, 	radio et musique 101,167 103,295 + 2.1 
30 Housewares and small electrical appliances - Articles de mériage et 

petits appareils électriques 80,526 77,935 - 3.2 
31 Hardware, paints, wallpaper, etc. - Quincaillerie, 	peinture, 

papier-tenture, etc. 54,999 54,921 - 0.1 

32 Plumbing, heating and building materials - Materiel de plomberie, 
chauffage at construction 23,422 24,741 + 5.6 

33 3ewellery - Bijouterie 35,966 39,082 + 8.7 
34 Toys and gases - Jouets at jeux 30,867 39,049 + 26.5 
35 Sporting goods and luggage - Articles de sport et valises 52,Z53 50,945 - 2.5 

36 Stationery, books and magazines - Papeterie, livres et 	revues 63,352 66,389 + 4.2 
37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 

huile, 	accessoires d'automobile, reparation et 	fournitures 38,705 44,411 + 14. 
38 Meals and lunches - Repaa at casse-croOtes 55,441 59,358 + 7. 
39 Repairs and services - Services et travaux de reparation 26,210 27,456 + 4. 
40 All other departments - bus autres rayons 67,205 71,544 + 6. 

41 ALL DEPARTMEmS - TOTAL - jous RAYONS 2,014,313 2,115,408 + 5.0 
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TAIIH 16. total Department Store Cumulative Sales, by Province, 1983 and 1984 
January-March 

lAth I-Mi 16. Total des ventes ctmiulatives des grands maasins, par province, 1983 et 1984 
Jiw ier-mars 

Sales - Ventes Change 
1984/1983 

Province 

1983" 	1984 	Var iaton  1984/1983 

thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

Newfoundland - Terre-Neuve 
Prince Edward Island - Ile-du-Prince-Edouard 
Nova Scotia - Nouvelle-Ecosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Albert a 
British Columbia - Colomhie-Britarinique 
Yukon and Northwest Territories - Le Yukon 
et les Territoires du Nord-Ouest 

CANADA 

21,273 21,847 + 2.7 
11,435 11,638 + 1.8 
51,072 56,335 + 10.3 
38,384 40,754 + 6.2 

356,456 389,228 + 9.2 
702,835 746,332 + 6.2 
104,388 109,695 + 5.1 
62,250 70,661 + 13.5 

302,269 305,636 + 1.1 
357,633 356,733 - 0.3 

6,379 6,548 + 2.6 

2,014,373 2,115,408 + 5.0 

S 
TAI3I 1 17. iota! Department Store Curnulat ive Sales, by S1ected Meiropol itari Area, 198 ;uiI 1984 

January-March 

TABLEAU 17. Total des ventes ctriulatives des grands magasins, par certaines zones métropolitaines, 
1983 et 1984 
Janv ier-mars 

Sales - Ventes 	Chanqe 
Selected metropolitan areas 	 1984/1983 

Certaines zones rnétropolitaines Variation 
1983" 	1984 	1984/1983 

thousands of dollars 	- 	per cent 

milliers de dollars 	pourcentage 

Calgary 116,747 115,744 - 0.9 
Edmonton 137,439 139,572 + 1.6 
Halifax-Dartmouth 29,215 31,402 + 7.5 
Hanilton 51,894 56,094 + 8.1 
Montréal 215,087 233,001 + 8.3 
Ottawa-Hull 86,078 91,866 + 6.7 
Quebec City - Ville de Québec 48,558 56,021 + 15.4 
Toronto 288,320 300,789 + 4.3 
Vancouver 217,211 213,368 - 1.8 
Winnipeg 94,880 99,657 + 5.0 
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TABLE 18. Major Department Store I'tuniiii at ive Sales, by Province, 1983 and 1984 
January-March 

TABLEAU 18. 	Ventes ct,nulat. ives des qraIs mxJa; iris 
Janv ler-mars 

trx1 it joreicis, 	par prov irice, 19135 	et 	1984 

Sales - Ventes Change 
1984/1983 

Province 
1983r 1984 

Variation 
1984/1983 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve x X X 
Prince Edward Island - tle-du-Prince-douard x x x 
Nova Scotia - N4ouveUe-Ecosse 17,260 18,296 + 	6.0 
New Brunswick - Nouveau-Brunswick x x x 
Québec 201,746 227,020 + 12.5 
Ontario 438,142 467,164 + 	6.6 
Manitoba 72,080 74,323 + 	3.1 
Saskatchewan x x x 
Alberta 240,439 237,468 - 	1.2 
British Columbia - Colomhie-Britannique 295,444 291,246 - 	1.4 
Yukon and Northwest Territories - Le Yukon 

et 	les Territoires du Nord-fluest x x x 

CANADA 	 1,333,627 	1,389,405 	+ 4.2 

TAHLE 19. Major Department Store Cumulative Sales, by Selected Metropolitan Area, 1983 and 1984 
January-March 

TABLEAU 19. Ventes ciunulativea des grands maasins traditionnels, per certaines zones métropoli- 
tames, 1983 et 1984 
Janv ler-mars 

Sales - Ventes Change 
Selected metropolitan areas  1984/1983 

Certaines zones inétropolitaines 1983r 1984 
Variation 
1984/1 983 

thousands of dollars per cent 

milliers de dollars pourcentage 

Calgary 94,191 92,268 - 	2.0 
Edmonton 112,138 110,118 - 	1.8 
Hal i fax-Dartmouth x x x 
Hamilton 39,262 41,900 + 	6.7 
Montréal 136,369 153,836 + 12.8 
Ottawa-Hull 57,202 59,455 + 	3.9 
Quebec City - Ville de Québec x x 
Toronto 214,833 222,155 + 
Vancouver 192,403 187,050 - 	2.9 
Winnipeg x x 
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TAR! F 20. Junior Department Store Cumulative Sales, by Province, 1983 and 1904 
January-March 

TAR! [AU 20. Ventes cianulatives des grands magasins populaires, par province, 1983 et 1904 
Janv ier-mars 

Sales - Ventes Change 
1904/1983 

Prov ince 
1983r 	1984 

Var iat ion 
 1984/1983 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 
Prince Edward Island - t1e-du-Prince-Edouard 
Nova Scotia - Nouvel!e-cosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
S ask atchew an 
Alberta 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-fluest 

CANADA 

x x 
x x x 

33,812 38,040 + 12.5 
x x x 

154,710 162,207 + 	4.8 
264,692 279,169 + 	5.5 
32,308 35,372 + 	9.5 

x x x 
61,830 68,168 + 10.3 
62,189 65,489 + 	5.3 

x x x 

680,746 726,005 + 	6.6 

I AlIt 1 21. .hiri I (II' tjiartmer iL St() re (mu I at. 1 ye Sales, by Sd ec Led Mut.rupolitaii Area, 1903 ai id 1984 
January-March 

TABlEAU 21. Ventes ctjpulatjves des grands majasins populaires, par certaines zones inétropolitaines, 
1983 et 1984 
Janv ier-mars 

Selected metropolitan areas 

Certaines zones rnétropolitaines 

Sales - Venteg 

1983r 	1984 

Change 
1904/1983 

Variation 
1984/1983 

Calgary 
Edmonton 
Halifax-Dartmouth 
Hamilton 
Montréal 
Ottawa-Hull 
Quebec City - Ville de Québec 
Toronto 

S 	Vancouver 
Winnipeg 

thousands of dollars per cent 

milliers de dollars pourcentage 

22,556 23,476 + 	4.1 
25,301 29,453 + 16.4 

x x x 
12,633 14,194 + 12.4 
78,717 79,163 + 	0.6 
28,877 32,411 + 12.2 

x x x 
73,487 78,635 + 	7.0 
24,808 26,319 + 	6.1 

x x x 
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TABLE 22. Sales and Market Share of Department Stores by Type of Orgaiization, Cmada, 1982-1984 

TABLEAU 22. Ventes et parts de marché des qrds maqasins par type d'orqaiisation, C,ada, 1982-1984 	S 
Department stores 

Grands maqasins 

Period 
	

Major 	 Junior 
Total 

Période 	 T radit ionnels 
	 Populaires 

Sales 	 Sales 	 Sales 
Distri- 	 Distri- 	 Distri- 

Ventes 	 Ventes 	 Ventes bution 	 bution 	 bution 

'OOO 	 000 	 '000 '0 	 '0 10 

1982: 

January - Janvier 600,051 100.0 404,403 67.4 195,648 32.6 
February - Février 578,049 100.0 386,536 66.9 191,513 33.1 
March - Mars 694,137 100.0 466,897 67.3 227,240 32.7 
April - Avril 788,971 100.0 503,423 63.8 285,547 36.2 
May - Mal 813,933 100.0 507,484 62.3 306,449 37.7 
June - .]uin 790,853 100.0 498,681 63.1 292,172 36.9 
July - Juillet 763,949 100.0 477,590 62.5 286,359 37.5 
AUqLJSt 	- 	AoCit 775,727 100.0 480,433 61.9 295,295 38.1 
September - Septembre 861,179 100.0 583,300 67.7 277,880 32. 
October - Octobre 859,187 100.0 562,793 65.5 296,393 34. 
November - Novembre 1,073,558 100.0 708,645 66.0 364,914 34. 
December - f)écembre 1,608,478 100.0 1,009,764 62.8 598,714 37. 
Year - Année 10,208,072 100.0 6,589,949 64.6 3,618,124 35.4 

l9B3: 

January - Janvier 623,021 100.0 416,075 66.8 206,946 33.2 
February - Février 603,808 100.0 400,059 66.3 203,749 33.7 
March - Mars 787,544 100.0 517,493 65.7 270,051 34.3 
April - Avril 775,226 100.0 496,409 64.0 278,817 36.0 
May - Mai 842,133 100.0 524,430 62.3 317,702 37.7 
June - Juin 920,150 100.0 578,341 62.9 341,809 37.1 
July - Juillet 813,746 100.0 510,481 62.7 303,265 37.3 
August - AoOt 850,885 100.0 528,907 62.2 321,978 37.8 
September - Septembre 922,067 100.0 609,641 66.1 312,425 33.9 
October - Octobre 922,014 100.0 605,042 65.6 316,972 34.4 
November - Nlovembre 1,138,763 100.0 741,909 65.2 396,854 34.8 
December - Décembre 1,731,121 100.0 1,078,633 62.3 652,488 37.7 
Year - Année 10,930,478 100.0 7,007,420 64.1 3,923,056 35.9 

1984: 

January - Janvier 649,360 	100.0 433,177 	66.7 216,184 	33.3 
February - Février 659,335 	100.0 426,537 	64.7 232,799 	35.3 
March - Mars 806,713 	100.0 529,691 	65.7 277,022 	34.3 
April - Avril 
May - Mai 
June - Juin 
July - Juillet 
Auust - Aoit 
September - Sept en 
October - Octobre 
November - Novemhi 
December - Décemhr' 
Year - Année 

17, 
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S 
TAO1 F 73. Market Share of Department Stores of Total Retail Trade, by Province and Selected 

Metropolitan Area, 1982-1984 
March 

TABLEAU 23. Parts de marché des qraids maqasins en relation ai total du commerce de detail, 
province et certaines zones métropolitaines, 1982-1984 
Mars 

par 

Province and Selected Distribution Chanqe 
Metropolitan Areas  1984/1983 

Province et certaines 1982r 1983r 1984 Variation 
zones métropolitaines 1984/1983 

per cent - pourcentage 

Newfoundland - Terre-Neuve 5.8 6.0 5.4 - 	10.0 

Prince Edward Island - tle-du-Prince-Edouard 12.8 12.1 11.0 - 	9.1 

Nova Scotia - NouveI1e-cosse 7.1 7.9 7.1 - 	10.1 

New Brunswick - Nouveau-Brunswick 7.1 7.4 6.9 - 	6.8 

(luébec 6.6 6.7 6.4 - 	4.5 

S Rntario 9.1 9.1 8.5 - 	6.6 

Manitoba 13.0 13.6 12.7 - 	6.6 

Saskatchewan 6.3 7.6 8.0 + 	5.3 

Alberta 12.4 12.8 12.4 - 	3.1 

Rritish Columbia - Colombie-Britannique 13.3 14.3 13.2 - 	7.7 

Yukon and Northwest Territories - Le Yukon 
et 	les Territoires du Nord-Ouest 10.6 11.3 11.2 - 	0.9 

CANADA 9.3 9.5 8.9 - 	6.3 

Montréal 8.2 8.3 8.0 - 	3.6 

Toronto 10.1 9.8 9.2 - 	6.1 

Winnipeg 18.2 18.6 17.1 - 	8.1 

S \nncouver 15.5 16.9 15.3 - 	9.5 



- 24 - 

IABII 24. 04part.ent Store Menthly Stocka(1), by 04part.ent, Canada, 1983 and 19144 

1984 

January 	February 	March 	 mn.T.  

Department 

Jansier FAsrier Mars Mars Avril hal Juin Juillet 

No. 
thousands or dollars 

millierm de dollars 

I Women's and misses' dresses, housedreases, 44,916 50,574 58,568 48,292 54,845 48,892 36,938 42,204 
aprons sral i.r,iForms 

2 Women's and misses' coats and suits 39,205 40,273 46,900 79,816 29,219 22,928 24,186 49,931 

3 Women's and aissea' sportswear 134,591 138,857 167,438 144,287 147,005 136,503 121,787 131,281 
4 Furs 20,510 19,144 19,474 16,082 15,293 17,107 16,502 16,611 
S InFants' 	and children's wear and nursery 69,452 76,805 84,529 71,516 80,846 76,455 75,828 92,130 

equipment 

6 Girls' 	all teenage girls' wear 30,052 41,018 52,624 46,539 46,851 40,993 35,817 51,924 
7 Lingerie and ,cmen's aleapwear 44,739 47,970 53,540 65,900 47,644 47,983 40,607 42,091 
8 Intimate apparel 42,931 40,880 40,695 32,233 35,760 73,940 31,531 33,172 
9 Millinery 3,444 3,149 2,640 1,269 1,257 1,208 1,269 2,236 

10 Women's and girls' hosiery 72,748 34,280 39,697 30,567 31,443 31,988 33,534 34,417 

11 Women's and girls' 	gloves, mitt,, and 
eccesmor ice 

85,527 50,967 56,516 45,692 45,765 41,552 36,425 39,889 

12 Women's, misses' 	and children',, Footwear 97,702 109,941 122,543 100,970 100,438 96,440 81,662 94,571 

13 Men's clothing 121,740 140,920 166,013 152,499 140,115 139,366 134,537 146,' 
14 Men's 	Fi,rnioh,nqv 112,716 146,782 159,176 134,364 146,030 146,977 125,427 129,_.. 

4 loiletriev, 	, ,vsetics 	Iruuu y4,7 199,Qi5 lI5,[5 1h,214 Id7,7 1 1 70, 1449 41 .(i I1,9I'1 

19 Pt,otographic equipment and supplies 59,725 58,676 59,685 52,752 59,091 59,207 58,891 62,233 
20 Piece good. 25,252 26,667 31,122 29,881 27,254 31,052 25,478 29,680 

21 linens and domestics 121,750 147,997 140,777 112,991 120,860 133,092 119,614 122,720 
22 Sea.11wares and rotiona 37,372 38,519 38,611 35,502 40,189 42,771 44,116 45,350 
23 China and glassware 87,001 101,079 96,902 92,647 94,908 101,225 94,906 95,607 
24 Floor coverings 58,955 56,244 56,856 49,556 48,045 51,418 52,247 49,680 
25 Draperies, curtains all Furniture coy- 70,393 70,608 78,321 68,209 64,874 64,986 64,098 62,503 

er ings 

26 lwuips, pictures, mirrors and all other 52,963 56,088 59,053 52,441 49,935 57,868 54,635 55,667 
home furnishings 

27 Furniture 164,181 149,696 181,427 190,373 194,142 199,067 117,402 167,656 
28 Major appliances 68,864 75,193 67,578 61,676 57,769 57,139 52,502 47,618 
29 Telesimion, radio and music 155,964 155,926 166,879 147,552 151,854 158,456 158,619 154,955 
30 Housewares and small electrical appliances 192,356 180,822 176,925 161,677 189,776 179,590 185,845 181,251 

31 Hardware, paints, wallpaper, etc. 127,010 133,042 144,415 141,936 131,673 140,514 141,022 134,755 

32 Plisebing, heating and building materials 33,974 34,557 36,565 39,137 40,352 40,023 36,489 38,410 

33 Jewellery 120,572 117,310 123,204 119,504 124,926 118,517 113,978 116,260 
34 Toys and gomes 89,283 78,632 89,257 79,492 99,212 90,365 95,760 101,138 
35 Sporting goods and luggage 110,494 117,950 127,818 127,882 153,779 151,664 141,255 136,788 

36 	Stationery, books and magazines 122,007 120,595 134,271 87,180 114,369 123,192 125,169 143,392 
37 	Gasoline, oil, auto arcessories, repairs 50,741 48,489 51,597 50,479 53,719 53,733 48,793 50,936 

and supplies 
78 	Meals and lenchea 1,319 1,338 1,440 1,433 1,849 1,164 1,354 1,4' 
39 	Flepairs sill services 5,878 5,797 5,490 4,821 8,873 4,069 4,536 4,"'. 
40 	All other departments 54,181 57,570 72,601 63,978 79,682 69,127 63,345 62,1- 

41 	IOIAl. ALL DEPARIWWS 3,058,228 7,146,452 3,398,437 3,002,762 3,167,086 7,148,278 2,988,346 3,177,59" 

0) At selling value. 

S 
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VIII F All 24. Stocka(1) mensuels des grende majasins, par rayon, Cemala, 1983 at 1984 

-. '.r 	 Change - Variation 

It 	September 	Octther 	No8edoer 	December 	March! 	 Msrch 
Fetiruary 	1984/1983 
1984 	 Rayon 

AnOt 	Septeebre 	Octobre 	Noyenbre 	DAconbre 	Mar81 	 Mars 
fAorier 	1984/1983 
1984 

NO 
thoisanils 0r dollars 	 per cent 

millera do dollars 	 pourcentage 

43,710 42,922 52,865 60,363 43,008 + 15.8 a 21.3 Robes, robes de mAnage, tabliers at 	ni- 	I 
formes pourdemos at jeunes flies 

57,193 75,809 75,907 65,218 41,728 • 16.5 a 17.8 Manteauo et tailletirs pour demos et jeunes 	2 
Ci lies 

150,489 166,315 178,188 189,368 141,664 • 12.5 • 16.0 VAtesents sport pour demOs et jeaes lilIes 	3 
19,566 27,907 27,345 26,898 22,296 * 	1.7 • 21.1 loorruras 	 4 
87,432 85,806 50.3,100 93,272 85,943 • 10.1 • 18.1 VAte,00nts pear bADAs at enfaits at articles 	5 

do cheobres denfails 

45,578 50,999 50,001 49,075 34,485 • 28.3 * 	13.1 V81tements de fillattes et dadolescentes 	6 
47,499 50,855 64,976 78,397 46,585 + 	11.6 + 16.6 lingerie et •Atenenta Am nut pour dames 	7 
33,088 33,859 38,763 43,721 45,201 - 	0.5 • 26.3 Sous-sVteaents 	 8 
2,318 2,969 3,726 6,168 4,783 - 	16.2 +108.0 Diapaeus 	 9 

37,890 38,341 41,918 44,947 36,026 • 15.8 a 29.9 Pea pour dames at 	Culottes 	 10 

43,719 52,998 64,462 75,320 43,894 * 10.9 • 23.7 (',ants, 	noufles at 	articles do parure pour 	11 
demos et 	fillettas 

100,724 108,426 111,203 109,038 99,229 + 	11.5 + 21.4 Chaussures pour dases, jeunes filles at 	12 
on lent s 

iRfli83 67,005 16 5 ,651 2115,169 11,11 • 	17.5 • 	9.9 VOlements pour hoe,ses 	 13 
II 	rica d'hthiileeant pour lemmas 	 14 

' . 	,... . 	.,:'' '.2,1 ).1 1•. ... iIesents et articles d'habulleaient pour 	15 
jarcons 

.17 VI 	•1 •U,ir,4 8*, 551 '4, 7?? * 	1,7 * 	5.4 Ihsssures pour hosasea at qarçons 	 16 
531 54,992 48,351 53,945 29,076 • 	10.4 29.5 Pruduits slimentares et cOnleoes 	 17 

1,726 187,597 257,286 263,946 205,343 + 	6.6 a 28.2 Articles do toulette, cosmAtiques at mAdi. 	18 
cement a 

57,677 57,571 72,117 67,510 55,038 • 	1.7 13.1 Apperails et foornituree photogrsphiquea 	19 
32,491 27,723 33,908 31,024 30,764 • 16.7 * 	4.2 liasus b is p1ce 	 20 

120,264 116,753 124,040 136,414 142,638 - 	4.9 a 24.6 Literie at lingo do maison 	 25 
43,560 40,027 43,669 42,639 45,259 a. 	0.2 a 	8.8 Menus articles 	 22 

102,975 93,763 106,666 112,681 117,588 - 	4.1 * 	4.6 Porcelane et sorreria 	 23 
47,712 41,535 47,516 49,372 61,790 + 	1.1 * 14.7 ReaAtements de plancher 	 24 
64,229 60,302 61,859 64,586 68,818 a.  10.9 a 14.8 lentures, ridesus at housses 	 25 

60,419 55,363 63,389 62,099 50,908 • 	5.3 + 12.6 tempos, tableaus, miroirs at autres articles 	26 
d'ameublement pour is maison 

160,045 565,878 183,341 171,046 209,070 * 21.2 - 	4.7 Heubles 	 27 
49,880 55,586 57,853 70,701 74,158 .- 	10.1 - 	9.6 Crosappareila mAnagers 	 28 

161,912 564,658 177,052 189,819 161,475 • 	7.0 a 	13.1 TAlAsision, radio et musuque 	 29 
189,211 186,735 196,117 227,174 176,548 - 	2,2 i 	9.6 Articles de mAnage at petits apparails Alec- 	30 

t riques 

126,956 132,803 138,961 136,729 141,427 * 	8.5 • 	1.7 Quuncaxlierue, peinturo, papler-tenture, 	31 
etc. 

38,060 38,421 39,936 42,173 52,218 a 	5.8 - 	6.6 Materiel 	ia plerie, cheuffage at cone- 	32 
truct ion 

116,355 109,423 130,947 140,184 151,075 a 	5.0 a 	3.1 Rijouterie 	 33 
114,840 138,892 170,227 150,049 79,959 a 	13.5 • 12.3 Jousts et jeus 	 38 
123,819 135,275 164,336 159,376 125,645 a. 	8.4 - 	0.1 Articles 	ia sport at naUsea 	 35 

135,690 141,007 133,920 143,899 113,493 • 51.3 a 54.0 Papeterie, liores at resues 	 36 
52,121 51,959 59,703 56,261 64,697 • 	6.4 • 	2.2 (seance, huule, aicemsoires d'sutueobule, 	37 

rAparat ion at 	fouroitures 
1,110 945 1,175 1,083 5,018 • 	7.6 + 	0.5 Repsa et casse-cro4tes 	 38 
4,777 4,918 5,030 5,295 5,466 - 	5.2 • 54.0 Sarvicea at trsvsua do reparation 	 39 

S 
68,980 68,761 87,295 90,540 63,018 • 26.1 • 13.5 bus mitres rayons 	 40 

9,214,881 3,310,440 3,732,871 3,854,903 3,222,506 • 	8.0 + 13.2 TOTAL, 	lOIs RAYIJ6S 	 41 

1 	Valour de vente. 
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TARLI 25. lpart.ent Store P4withly Stocks, Seasonally Ad.jiated, by lpartment, Canala, 1983 and 1984(1) 

1984 

Jainaryr 	r eb ruary r 	March 	 March 	 April 	 May 	 lisle 

Department 

lans ierr 	rérierF 	Mars 	 Mars 	 Anril 	 Mai 	 Juin 

No. 
theusisid of dollars 

niilliers cIa dollars 

1 	Women's and misses' dresses, housedresses, 51,421 53,003 54,981 45,435 44,031 44,686 42,848 

aprons and omifnrme 
2 	Women's and misses' coats and suits 50,969 46,723 53,669 46,055 39,286 36,072 39,315 

3 	Women's mcd misses' sportswear 161,151 163,198 164,648 142,061 124,690 132,230 135,180 

4 	furs 21,180 21,159 21,886 18,212 17,436 19,000 19,126 

Infants' 	and children's wear and nursery 86,182 88,721 94,557 80,309 71,515 16,740 82,239 

equipment 

6 	r,irin 	and teenage girls' 	wear 41,517 86,638 54,517 48,591 41,284 39,466 40,484 

7 	Lingerie and wimien's sleepwear 54,205 55,449 56,162 48,448 43,455 45,411 45,844 

8 	Intimate apparel 41,047 42,242 42,268 13,673 32,621 32,358 33,832 

9 	Millinery 1,563 3,921 4,335 2,064 1,534 1,293 1,951 

10 	Women's and girls' hosiery 37,789 38,202 40,466 31,218 28,980 31,918 35,238 

11 	Women's and girls' gloses, mitts and 53,084 54,743 55,967 45,647 42,342 41,690 43,091 

arcessor 1mm 
12 	Women's, misses' and children's footwear 117,425 117,857 119,796 98,596 86,312 88,798 83,023 

13 	Men's clothing 164,414 156,580 169,311 157,213 117,264 142,842 154, 

14 	Men's furnishings 160,898 164,324 170,032 143,938 135,069 141,381 41,' 

15 	Boys' 	clothing and furnishings 45,786 41,276 46,625 43,550 41,761 41,869 

I 
16 	Men's and boys' 	footwear 86,047 84,775 81,530 76,974 66,917 73,112 71, 

17 	food and kindred products(2) 44,670 47,147 52,054 40,206 40,853 33,895 43," 

18 	Toiletries, cosmetics and druqs 722,360 228,323 233,044 182,684 181,657 171,056 191,80 

19 	Photographic equipment and supplies 61,308 64,211 66,316 59,334 55,555 56,558 63,882 

20 	Piecs goods 29,095 29,185 30,187 29,108 25,909 30,008 25,935 

21 	Linens and domestics 131,294 142,401 140,854 113,583 111,538 119,672 118,660 

22 	Smallsares and rütions 42,203 45,003 43,614 40,006 36,177 38,852 41,052 

23 	China and ilausasre 98,911 105,127 101,290 97,061 95,264 97,839 97,890 

24 	floor conerings 56,443 57,890 59,311 51,935 41,374 88,562 48,845 

25 	Draperies, curtains and furniture coo- 70,298 71,517 76,854 67,563 60,731 62,575 65,700 

er ings 

26 	Lasps, pictures, mirrors mcd all other 60,588 61,711 62,796 55,965 49,886 53,418 54,466 

home furnishings 
27 	furniture 111,247 160,718 178,786 189,657 174,309 183,155 179,316 

28 	MaJor appliances 69,159 70,393 68,779 62,823 54,485 56,439 56,143 

29 	leleiisinn, radio and music 167,343 169,365 
193,834 

171,832 
195,247 

152,562 
175,401 

141,643 
175,405 

153,688 
173,351 

359,067 
186,519 

30 	Nousswsres and small electrical 	appLiances 196,245 

31 	Hardware, paints, wallpaper, etc. 146,317 148,134 148,355 147,062 124,494 128,018 133,400 

32 	Plumbing, heating and building materials 33,876 36,652 38,132 41,148 36,806 38,514 39,089 

33 	Jasellery 124,857 122,815 124,630 121,591 116,366 114,845 119,438 

34 	'oys and oases 108,192 99,319 109,589 97,724 99,993 102,251 116,889 

35 	Sportcnq goods and luqange 139,450 139,651 137,641 138,079 131,501 132,384 139,441 

36 	Stationery, books and magazines 138,335 140,958 155,681 101,278 111,849 116,902 123,033 

37 	Gasoline, oil, auto accessories, repairs 54,070 51,826 51,115 55,977 50,380 50,785 52,507 

and supplies 
38 	Meals aid luncheq(2) 1,319 1,338 1,480 1,433 1,449 1,164 1,' 	- 

39 	Repairs and sersices 5,921 6,205 6,132 5,475 4,757 4,229 4, 

40 	811 other departments 70,447 70,451 73,035 64,199 67,255 61,9134 64, 

41 	101*1 ALL 11PARIMtNTS 3,420,634 3,441,1117 3,561,451 3,153,888 2,950,742 3,019,557 3,140,876 

The sits of the components is not equal to the total clue to rounding. 
Due to the mbsence of seasonality, the seasonally adjusted data are equal to the iuiadjusted data, 



;lok. 	i i 	I,.  

Change - Variation 

Suly 	 August September 	October 	Voveetbor 	Decanter 	March/ 
February Rayon 

billet 	AoOt Septeetbre 	Oct.obre 	Noneabre 	Décadore 	M4rs/ 
fénrier 
1988 

40 

thousands of dollars per cent 

silliers do dollars pourcentoge 

64,6211 50,031 47,664 45,11581 51,728 48,432 	• 5.7 Robes, robes de ménage, iabliers et uni- 	 1 
forces pour dames et je000s lilies 

62,356 85,615 51,771 49,577 51,252 49,837 	• 14.9 Manteaus et tailleors pour James et Jeones 	2 
lilies 

153,831 151,575 173,241 158,256 143,484 166,543 	* 0.9 Vètecents sport poor tIeees el. jeunes lilies 	3 

18,428 19,454 14,431 21,056 23,902 20,687 	• 3.4 Fourrures 	 4 
75,982 84,842 87,556 86,725 88,257 91,011 	• 6.6 OStetnents pour bAbes dt enfants ci articles 

be chembres d'enfants 

42,015 40,954 48,540 43,325 43,247 45,470 	• 16.9 Vbtemer,ts ne fillettes ci faiolescentes 	 a 
46,084 49,412 55,140 50,855 55,688 55,686 	* 1.5 Lingerie at nëteeents do cult pour dames 	 7 
53,912 54,342 39,938 56,322 37,953 40,081.1 	• 0.1 Sous-sêtements 	 8 
2,976 2,876 3,506 2,757 3,373 3,802 	• 13.5 Chapeaus 	 9 

33,632 54,7UIJ 40,518 57,820 40,511 40,130 	• 5.9 888 pour Oases et flhlettes 	 10 

13,358 44,134 55,213 49,885 53,161 51,734 	• 2.2 Uants, 	noufies at articles oe porure pour 	Il 
bases et 	lillettes 

943 99,300 115,176 101,077 108,541 107,959 	.. 3.6 Chausnurei pour dames, jones lilies Ct 	 12 
enl ants 

365 156,028 163,129 158,982 168,885 156,124 	• 8.1 Vbtenents pour loses 	 15 
. 	733 S 146,562 162,541 350,747 165,774 161,655 	• 5.5 Articles dhabillesent pour 000wnes 	 14 
.474 44,027 48,128 45,685 47,318 47,544 	• 13.0 Vétesents ci articles O'hobillemer,t pour 	15 

qarçons 

13,731 74,840 87,824 77,460 81,759 81,808 	- 3.8 [haussures pour bOSses et garçons 	 16 
40,755 58,551 34,992 48,351 53,945 29,U76 	+ 10.4 Produnis alimentanres et conneses(2) 	 17 

197,623 209,212 210,123 212,594 210,599 215,711 2.1 Articles do toilette, cosmOtiques et mAd- 	18 
caneris 

61,428 58,517 62,655 56,540 59,255 63,249 	• 5.5 Appareils et 	fsurnitures photographiques 	19 
28,465 51,422 50,350 30,551 30,508 50,115 	* 3.4 lissus 4 Is pièce 	 20 

125,036 130,053 140,232 124,741 126,910 135,333 	- 1.1 Literie et 	linge 	Se cannon 	 21 
41,047 42,561 43,157 42,470 44,222 45,794 1.4 Menus articles 	 22 
97,429 102,480 100,281 100,615 101,175 105,158 	- 3.7 Porceluine at serrerie 	 25 
47,874 47,039 47,720 46,639 52,388 56,35u 	• 2.5 HesAtesenis be plancher 	 24 
62,450 68,621 68,283 59,139 64,353 65,897 	• 7.4 lectures, rideaun ci housses 	 25 

54,466 57,271 57,487 52,792 56,200 58,595 	• 1.8 Leepem, 	tableaus, 	miroirs ci 	sutres articles 	26 
d 81eublelment pour is maison 

172,502 173,207 186,335 180,028 174,087 171,917 	• 11.2 Meubles 	 27 
49,448 54,192 65,495 56,690 64,418 65,291 	- 2.3 iron appareils séna.jers 	 28 

159,738 168,532 185,982 160,105 164,119 158,081 	* 1.5 lélAsLsion, rhoio ci musique 	 29 
183,929 194,561 199,541 178,298 195,979 191,999 	- 0.5 Arbcles be mAnage et petits appareils Alec- 	50 

triqoes 

127,855 122,894 145,561 129,0119 134,151 144,486 	. 8.1 Qulncallierie, peinture, papier-tenture, 	31 
etc. 

38,703 59,849 42,279 411,632 40,5U9 44,564 	. 4.0 Materiel do pl000erie, chauffage Ct cons- 	32 
truction 

120,075 121,535 128,137 116,794 115,960 120,159 	* 3.5 BiJoutecie 	 53 
112,151 107,484 130,551 101,530 111,477 124,450 	n 10.3 Joniets et jean 	 34 

137,953 155,764 142,059 151,425 141,743 139,280 	- 1.4 Articles do sport et nahises 	 35 

.411 128,138 183,360 316,591 121,1198 137,272 	• lti.a Papeierie, listen at cosines 	 36 
7,213 52,828 53,155 51,644 50,950 65,465 	* 10.2 tssence, huuie, arcemsoires dautomoblle, 	37 

reparation ci fournitures 
1,511 S 1,110 945 1,175 1,083 1,018 	• 7.6 Repas ci casse-croites(2) 	 38 
n,n82 4,623 4,811 4,558 4,445 5,577 	- 1.2 Sernires at trasaus be rAparation 	 59 

.608 68,554 72,468 72,905 74,136 73,551 	* 3.7 loins aires rayons 

20,087 5,237,064 3,469,863 3,214,202 3,517,564 3,417,028 	• 5.5 101At, 10315 RAY08S 	 41 

La seance den rcnposwntea n' eat pan Aqale an total an raison be I arrond ismasent. 
Puimqu' ii p a absence be saisonnal ite, 	lea donnAem dAsalsonnalnsAea mont per consequent Aqalea non tsnAes ron dAmaisoana.lisCes. 



TABLE 26. tpartisent Store Monthly Stock-Sales Ratios, 

Department 

No. 

- 28 

by Department, Omia-Ja, 

1984 

January 	 February 

Janyip.r 	 Féyrier 

- 

1983 and 19114 

March 

Mars 

March 

Mars 

April 

AsciI 

May 

Mai 

June 

Juic 

1 Women's and misses' dresses, housedreases, 5.36 4.86 4.29 3.49 3.38 2.49 3.84 
aprons and uniforms 

2 Women's and misses' coats and suits 3.07 2.80 2.56 2,48 2.07 2.76 3.89 

3 Women's and misses' sportswear 4.21 5.99 3.42 2,06 5.22 2.71 2.17 
4 Furs 3.94 7.47 9.50 8.77 17.18 64.51 52.55 
5 Infants' 	and children's wear and nursery 3.96 4.43 5.88 3.30 3.99 3.64 3.43 

equipment 

6 Girls' 	and teenage girls' wear 5.90 3.85 3.57 2.57 3.50 2.89 2.44 
7 Lingerie and women's sleepwear 4.01 3.81 5.48 3.28 3.33 2.95 2.21 

Intimate apparel 5.20 5.02 3.80 3.29 3.36 3.34 2.73 
9 Mllinery 2.57 3.14 2.32 1.12 0.99 1.12 1.10 

10 Women's and girls' hosiery 3.95 4.15 3.65 2.99 3.06 5.50 3.59 

11 Women's and girls' 	gloams, 	mitts and 9.03 5.80 4.52 3.82 3.65 3.08 2.76 

12 
accessories 

Women's, misses' 	and children's footwear 6.86 7.19 5.46 4.60 4.37 4.22 5.18 

15 Men's clothing 5.613 6.13 5.09 4.52 4.62 4.79 5.64 
14 Hen's furnishings 5.34 5.50 4.27 4.07 4.68 4.10 2.54 
15 Boys' clothila7 and furnishings 5.65 5.14 4.10 3.67 3.64 5.36 5.07 

16 Men's and boys' 	footwear 8.11 7.65 5.49 5.05 5.03 4.98 3.87 
17 Food and kindred products 0.92 0.79 1.00 0.72 0.72 0.59 0 1 84 
18 loiletries, cosmetics and drugs 5.91 0.90 4.53 3.80 4.35 3.82 4.01 

19 Photographic eqinpasent 	and suppl isa 6.58 6.68 6.16 5.05 5.76 5.26 4.15 
20 Piece goods 6.911 7.19 7.01 6.31 6.61 7.06 5.02 

21 linens and domestics 4,20 9.08 6.26 5.10 5.30 5.66 5.96 
22 Sinallweres mid nutions 4.28 5.71 4.17 4.56 5.52 6.62 6.58 
23 China and glassware 13.69 11.86 9.71 8.56 10.64 8.30 9,41 
24 Floor coverings 5.62 5.80 4.54 3.87 4.14 4.37 4.15 

25 Draperies, curtains and furniture coy- 6.89 6.24 5.50 4.90 4.45 4.16 5.82 
cringe 

26 lamps, pictures, mirrors and all other 8,64 9.63 8.27 6.52 7.06 8.48 7.74 
home furnishings 

27 Fornityre 4.52 4.45 4.29 4.53 5.37 4.33 3.73 
28 Major appliances 1.85 2.27 1.64 1.31 1.76 1.45 0.97 
29 Iwlesision, 	raiio and music 4.71 5.04 4.25 5.88 5.01 5.06 4.93 
30 Housewares and anail electrical appliances 8.20 6.53 6.83 6.24 6.27 5.68 5.22 

31 Hardware, paints,, wallpaper, etc. 7.79 8.10 6.51 6.78 5.26 4.11 4.52 

32 Plunbing, heating and building materials 4.25 4.49 4.04 4.60 3.75 3.24 2.28 

53 Jewellery 11.72 9.49 7.50 7.82 8.00 6.91 6.31 
34 lays and games 8.78 6.28 5.46 5.87 6.84 6.35 6.08 
35 Sporting goods and luggage 6.47 8.22 6.55 6.38 6.29 5.11 4.02 

56 Stationery, books and magazines 6.06 5.45 5.60 3.52 5.09 5.50 4.99 
37 Cwaolinm, nil, auto accessories, repairs 5,46 3.40 3.33 3.58 3.31 2.87 2.40 

and supplies 
38 Meals and lunches 0.07 0.07 0.07 0.01 0,07 0.06 0.0( 
39 Repairs and services 0,67 0.69 0.54 0.47 0.52 0.43 0,44 
40 All other departments 2.35 2.67 2.69 2.45 2.50 1.84 1.71 41 
41 TOTAL ALL IPARTNIS 4.56 4.65 4.15 3.75 4.03 3.63 3.17 
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IABtEAU 26. Rspports mensuels stocka-yentes des cjrends .enins, par rayon, Cra,ada, 1985 at 1984 

l,ly August Seotamber October Noyeeiber Dece,yber Rayon 

Ji I let 940t Septeabre Octobre Noveabre Décembre 
No 

3.08 2.96 2.91 3.71 3.81 1.85 Robes, robes de ménaqe, tabliers at uei- 	1 
formes pour da,,es et jeunes lilies 

8.11 3.51 4.11 3.05 2.61 1.69 Manteuus at 	tailleurs pour dai,es et ,Jeunes 	2 
lilies 

3.10 3.13 2.60 3.42 3.42 1.78 V8tements sport pour demes at jeunes lilIes 	3 
15.09 10.91 30.47 4.72 3.70 2.60 Fourrures 	 4 
4.62 3.52 3.30 3.95 7.47 2.25 V8teteents pour bébAs at anfents et articles 	5 

do chaibrea d'enfemts 

4.64 1.98 3.18 3.25 2.72 1.44 VCteaents do fillettes at d'loleacantes 	6 
2.78 3.23 2.86 3.51 3.180 0.95 Lingerie at vRteaents do nuit pour dames 	7 
3.46 3.23 2.92 4.02 4.14 2.63 Sous-8tements 	 8 
2.11 2.10 1.87 1.65 1.71 1.03 Chapenun 	 9 
4.79 5.01 2.93 3.52 3.66 1.99 Baa pour dames at fullettea 	 10 

4.03 4.03 3.16 1.69 2.94 1.06 Cents, 	noufles et articles de parure pour 	11 
dames at 	fillettes 

5.38 8.37 3.50 3.89 3.34 3.10 Chaussuray pour dames, jeunes lilies at 	12 
en F ants 

6.02 6.30 4.22 4.60 3.89 1.94 Vêteisents pour hoonoes 	 ii 
3.82 4.49 4.03 4.87 3.20 1.05 Articles d'habilieeent pour hoesies 	 14 
5.83 2.16 3.95 4.96 3.38 3.66 Vétementy et 	articles dhabLlleeient pour 	15 

garcono 

S .5.24 4.61 5.68 4.06 2.91 Chaussures pour 	causes at garçons 	 16 
0.69 0.69 0.87 0.77 0.34 Pcoduits alimentaires at connexes 	 17 
4.22 3.98 5.09 8.36 1.69 Articles de toilette, cosisAtiques et 	iidi- 	18 

resents 
4.26 4.60 6.19 4.27 1.71 Appareils at fourrituras photographiclues 	19 
7.14 5.86 6.70 5.89 6,67 lissus k Is pikce 	 20 

4.28 4.25 3.57 4.49 4.77 3.10 Literie at liege de maison 	 21 
6.42 5.183 3.88 4.52 6.06 3.16 Menus articles 	 22 
9.15 10.46 8,09 10.18) 6.21 1.36 Poccelaine at serrerje 	 23 
3.57 3.49 3.27 3.20 3.13 5.46 Res8tnerts de plancher 	 24 
3.89 4.31 3.83 3.89 3.76 3.85 lenturea, rudeaux at housses 	 25 

7.33 7.88 6.32 7.13 4.94 2.37 Luspes, tableaus, miroirs at aitrea articles 	26 
d' amaubleisent pour is saison 

2.86 3.27 3.82 4.10 3.94 4.79 Meubles 	 27 
0.81 1.12 1.25 1.18 1.54 1.46 Cros sppareils mAnagers 	 28 
4.32 4.34 3.21 3.89 3.35 1.79 lélAnision, reu,o at 	aosiqoe 	 29 
5.58 5.87 5.56 5.40 5.21 2.18 Articles de nAriaqe et pebts sppareils Alec- 	30 

triques 

5,19 5,73 5.70 5.40 5.00 3.74 Quincaillerie, peinturo, pepier-tenture, 	31 
etc. 

2.86 3.43 3.62 3,23 3.68 4.07 Matérial do plom,berie, chaufFage at cons- 	32 
t ruct ion 

7.92 7.27 5.48 7.64 5.36 1.70 Oijouterie 	 33 
6.19 6.99 8.20 6.50 2.55 0,86 Jousts at jetis 	 34 
4.63 5.46 6.49 8.71 6.50 2.55 Articles do sport at naUsea 	 35 

6.39 4.36 4.52 5.49 3.50 1.51 Papeterie, 	lisres at reuuas 	 36 
2.95 3.11 3.24 3.03 2.58 2.41 tssence, huile, accessoirea d'automobile, 	37 

rAparat ion at 	fourniturea 
3.06 0.05 0.04 0.05 0.04 0.03 Repas at rasse-croOtes 	 38 

S 
3.51 
2.10 

11.50 
2.39 

0.48 
2.51 

0.44 
3.17 

0.38 
2.74 

0.40 
1.09 

Sen ices at traiaus do reparation 	 39 
bus autrins rayons 	 40 

1.68 3.64 3.49 3.93 3.34 1.83 tOTAL, 	10(15 81891815 	 41 
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18811 27. lpart.wt Store (tinthip Sales-Stock 

Department 

No. 

RatioB, by Department, 

1984 

January 

1nvipr 

Canals, 

February 

Idarier 

1983 and 15(4 

March 

Mars 

19U( 

March 

Mars 

April 

Asril 

May 

Mal 

June 

Jam 

I Women's and misses 	dresses, housedreasea, 0.19 0.Z2 0.25 0.32 0.32 0.18 0.47 
aprons and uniforms 

2 Women's and misses' 	coats and suits 0.32 0.36 0.62 0.40 0.41 0.32 0.26 

3 Women's and misses' sportswear 0.23 0.26 0.31 0.37 0.31 0.37 0.42 
4 Furs 0.24 0.13 0.11 0.12 0.06 0.02 0.03 
5 Infants' 	and children's wear and ralrsery 0.23 0.24 0.27 0.32 0.27 0.27 0.29 

6 Girls' 	and teenage girls' wear 0.24 0.30 0.37 0.43 0.30 0.32 0.38 
7 Lingerie and macmien's sleepwear 0.24 0.27 0.30 0.13 0.31 0.34 0.41 

8 Intimate apparel 0.20 0.19 0.26 0.32 0.30 0.30 0.35 
9 Millinery 3.33 0.30 0.39 0.75 1.01 0.87 0.93 

10 Womn'a and girls 	hosiery 0.28 0.25 0.29 0.36 0.33 0.32 0.28 

11 Women's and girls' glooms, mitts and 0.20 0.18 0.23 0.28 0.27 0.31 0.34 

12 
arcessor lea 

Women's, misses' 	and children's footwear 0.14 0.13 0.19 0.24 0.23 0.23 0.29 

13 Mon's clothing 0.16 0.18 11.21 0.23 0.21 0.21 0.27 
14 Men's furnishings 0.19 0.19 0.28 0.26 0.22 0.24 0.39 
15 Boys 	clothing and furnishings 0.18 0.19 0.26 0.27 0.28 0.28 0.32 

16 
17 

Men's and boys' 	footwear 
food and kindred products 

0.12 
1.31 

0.13 
1.30 

fl.IR 
1.05 

11.23 
1.39 

0.20 
1.39 

0.21 
1.53 

0.2 
1, 

18 Ioiletriea, cosmetics and drugs 0.18 0.19 0.23 0.28 0.24 0.25 0.2 

19 Photographic eqmmipiment and supplies 0.16 11.15 0.16 0.21 0.18 0.19 0.2- 
20 Piece goods 0.13 0.14 0.15 0.18 0.14 0.15 0.1 

21 Linens and domestics 0.22 0.12 0.16 0,20 0.20 0.19 0.24 
22 Smallwares and iotions 0.21 0.18 0.21 0.22 0.19 11,16 0,16 
23 China and glassware 0.06 0.09 0.10 0.12 0.10 0.12 0.10 
28 floor coserings 0.17 0.17 0.22 0.27 0.24 0.24 0.24 
25 Draperies, curtains and furniture cos- 0.15 0.16 0.19 0.22 0.22 0.24 0.26 

wrings 

26 Lamps, pictures, mirrors and all other 0.12 0.11 0.12 0.17 0.14 0.13 0.13 
home furnishings 

27 Furniture 0.211 0.21 0.26 0.24 0.19 0.23 0.25 
28 Major appliances 0.52 0.46 0.58 0.61 0.55 0.68 0.98 
29 Talesisicmn, 	radio and music 0.21 0.20 0.24 0.27 0.20 0.20 0.20 

$0 Housewares and ssall electrical appliances 0.13 0.13 0.14 0.16 0.17 0.17 0.19 

31 1-tardware, 	paints, 	wallpaper, etc. 0.12 0.13 0.16 0.17 0.18 0.25 0.27 

52 Plcm1iing, heating and building materials 0.19 0.22 0.25 0.23 0.27 0.31 0.42 

33 Jewellery 0.09 0.10 0.14 0.13 0.13 0.14 0.16 
34 Toys and genes 0.12 0.15 0.19 0.18 0.16 0.15 0.17 
35 Sporting goods and luqqale 0.14 0.13 0.16 0,17 0.17 0.19 0.24 

36 Stationery, books and magazines 0.17 0.18 0.19 0.29 0.22 0.19 0.20 
37 Gasoline, oil, auto encesmoriom, repairs 0.25 0.29 0.31 0.30 0.31 0.35 0.40 

and supplies 
38 Meals and lairhes 16.43 13.77 15.74 15.60 13.49 14.88 16.' 
39 Repairs and sen ices 1.55 1.45 1.60 2,26 1.94 2.11 2.' 
40 All other departeents 0.39 0.39 0.41 0.45 0.46 0.51 

41 TOTAL ALL FtPARTIMTS 0.21 0.21 0.25 0.28 0.25 0.27 0.30 



i 	iii 27. Rspports .ensuels ventes-stocks des grands m&iemins, par 
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rayon, Cmiaia, 1983 at 1984 

lily 4uciust September October November December Rayon 

Juillet AoCit Septembre Octobre Novombre D6cembra 
40 

0.35 0.34 0.34 0.30 0.213 0.45 Robes, robes de mAnage, tabliers et usc- 
forces pour domes at Jeunes filles 

0.17 0.30 0.28 0.33 0.35 0.06 Mntesuu at taiileurs pour 	1nes et jeunes 	2 
fil las 

0.33 0.34 0.40 0.30 0.30 0.48 VAtements sport pour doses at jeunes lilIes 	3 
0.07 0.10 0.11 0.21 0.27 0.35 fourrures 	 4 
0.24 0.28 0.30 0.28 0.27 0.43 Vêtemen(s pour bAbAs at anfante at articles 	S 

de choabces denfants 

(1.96 (1.47 11.34 0.31 0.36 0.57 VAtements Ic fillettes at d'adotescentes 	6 
0.37 0.33 0.36 0.32 3.37 0.78 Lingerie at vêteinents cia nuit pour dance 	7 
0.30 0.31 0.35 0.27 0.26 0.37 Sous-vêtesents 	 B 
0.61 0.48 0.60 0.68 0.73 0.85 Chspeaua 	 9 
0.21 0.21 0.74 0.30 0.28 0.45 Rae pour doses at fullettes 	 10 

0.26 0.26 0.35 0.30 0.37 0.72 Gants, mouf las at 	articles cia parure pour 	11 
doses at 	fillettes 

0.20 0.24 0.30 0.26 0.30 0.31 Chaussures pour doses, jeunes filles at 	12 
enf ants 

0.37 0.18 0,23 0.22 0.28 0.44 ti13tmsents pour hoewoes 	 13 
11.27 0.24 0.26 0.22 0.12 0.74 Articles dhabillament pour lewemies 	 14 
0.21 0.39 0.28 0.22 1).28 0.52 ABteisents at 	articles d'lndeillement pour 	15 

garcons 

0.19 0.22 0.19 0.24 0.31 Chassures pour loamies at qarçons 	 16 
1.41 1.38 1.33 1.37 2.08 Produits alimentacres at connasew 	 17 
0.20 0.25 0.23 0.23 0.52 Articles de toilette, cosa,Atiques at mAcic- 	18 

cements 
0.25 0.22 0.18 0.23 0.53 Appareils at 	fourr,itures Ønotogriques 	19 
0.35 0,36 0.16 0.16 0.15 lissus b is pièce 	 20 

0.24 0,23 0.28 0.23 0.22 0.33 Literie at 	linge de macson 	 21 
0.16 0.17 0.25 0.23 0.24 0.33 Menus articles 	 22 
0.11 0,10 0,12 0.11 0.17 0.30 Porcalaina at varrerie 	 23 
0.27 0.28 0.28 0.33 0.33 0.20 RevBtasents de pla-icher 	 24 
0.25 0.24 0.25 0.26 0.27 0.27 lentures, rideaus at twousses 	 25 

0.14 0.13 0.15 0.15 0.20 0.38 Loopes, tableaus, mirairs at aitres articles 	26 
d'aseublement pour Is maison 

0.34 0.30 0.26 0,26 0.25 0.25 Meubles 	 27 
1.17 0.92 0.84 0.86 0.72 0.70 Cros apparails mAnagers 	 28 
0.23 0.24 0.31 0.27 0.31 0.51 TAlAsision, 	ra-lie at eaJeique 	 29 
0.18 0.17 0.18 0.19 0.21 0.40 Articles de mAnage et petite appareils Alec- 	30 

t r iqoes 

0.19 0.17 0.18 0.19 0.20 0.27 Quincaillerie, peunture, papiar-tenture, 	31 
etc. 

0.56 0.29 0.28 0.32 0.28 0.27 Materiel cia plewtherce, chauffage at cons- 	32 
t rust ion 

0.13 0.14 0.18 0.34 0.19 0.52 Bijouteria 	 33 
0.17 0.15 0.11 0.17 0.37 0.81 Jaciets at jeus 	 34 
0.21 0.17 0.16 0.13 0.15 0.35 Articles de sport at valises 	 35 

0.17 0.22 0.23 0.18 0.30 0.58 Papetarce, lisres at resuas 	 36 
0.35 0.32 0.31 0.35 0.38 0.44 [ssenre, houle, arcessoires d'ajtomobile, 	37 

reparation at 	fournitures 
5.38 17.72 20.94 20.18 21.79 32.62 Repss at ca8se-crofctes 	 38 
1.99 2.04 2.10 2.18 2.68 2.52 Services at 	travaux cia rAparation 	 39 
11.47 0.43 0.41 0.35 0.37 0.75 bus aitrea rayona 	 40 

0.27 0.27 0.28 0.26 0.30 0.49 IOIAL, YOM 8*40145 	 41 
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TABLE 28. Departi.ent Stores' Month-end Accounts Receivthle(1), (kwJjusted, Canada, 1982-1984 

TABLEAU 28. WntmtB It recevoir(1), rn désaisonnalisés des grands smasins b Ia fan du sols, tinda, 1982-198/4 	 is 
Change from 	 Change 
prey ious 	 1984/198 

Month 1982 	 1983" 	 1984 	
month 

 
Variation 	 Variation 

Mois 	 par rapport 	 1984/1 983 
Su 51019 

prkédent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentage 

January - Janvier 1,624,889 1,666,708 	 1,774,688 	 - 6.0 	 + 6.5" 
February - Février 1,554,529 1,598,345 	 1,720,876 	 - 	3.0 	 + 7.7" 
March - Mars 1,537,740 1,565,461 	 1,695,381 	 - 1.5 	 + 8.3 
April - Avril 1,536,243 1,582,875 
May - Mai 1,527,443 1,591,140 
June - Juin 1,505,203 1,585,200 
July - Juillet 1,477,266 1,553,254 
August - AoCit 1,476,402 1,542,394 
Septemher - Septembre 1,536,070 1,591,826 
October - Octobre 1,554,259 1,631,976 
November - Novesibre 1,613,782 1,702,704 
December - Décembre 1,755,331 1,887,032 

(1) Accnints receivthle of department stores and the outstandinqs of acceptance companies which are associated exclusively 
with them. 

(1) Lea montants b recevoir des grands mailasins et lea crAances activea des soclétés d'acceptation de prêts gui travaillent 
Pu 	I 	 P. Pfl flP 	m;4IR .I flS 

L. 

1481 1 	29. Ip;irI tnefit 	;I ,'; 	Nut t-,ucl tIuuelI 	 iv 	,( 1 ), 	,uiuiI I y Mjir1 pcI, Iuindc, 1)1)/-19114 

TABLEAU 29. Montants l recevoir(1), désaisonnalisés des grands maqasins h Is fin do sols, Canada, 1982-1984 

Change from Change 
previous 1984/1 983 
month 

Month 1982" 1983r 1984 
Variation Var iat kon 

Mois par rapport 1984/1983 
aU 	mois 
prAcédent 

millions of dollars per cent 

millions de dollars pourcentage 

January - Janvier 1,542.0 1,583.0 1 , 686 • gr + 	1 , 1r + 6 , 5r 

February - Février 1,557.0 1,603.0 1,668.0" - 	1.1" + 4.1" 
March - Mars 1,564.0 1,590.0 1,720.0 + 	3.1 + 8.2 
April 	- Avril 1,563.0 1,609.0 
May - Mai 1,560.0 1,623.0 
June - Juin 1,554.0 1,634.0 
July - Juillet. 1,555.0 1,632.0 
August - AoDt 1,559.0 1,629.0 
September - Septembre 1,575.0 1,632,0 
October - flctohre 1,569.0 1,649.0 
November - Movembre 1,571.0 1,659.0 
December - Décembre 1,550.0 1,668.0 

of acceptance companies which are associated exciusivel' -- (1) Accounts receivahie of department stores and the outstandinos 
with them. 

(1) Les montants b recevoir des grands magasins et lea créances actives des sociétéa d'acceptat ion de prêts gui 	travaill 
exciusivement avec ces magasins. 



Department Store Sales and 	Ventes et stocks des grands 
Stocks, MCD, Seasonal 	magasins MDC et coefficients de 
and Trading Day Factors 	corrections des variations 

saisonnières et des jours 
corn me rc i au x 

0 
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ABtE fI). 	vtprtnii1 	Icir 	,iltck-, 	FfIi 	i-iI 	I(, ifiii,) 	f, ii;nro ,I iiicl 	 rai 	l)ov 	s) 	ir 1)1)4 

rid 	I 	fdiI,l I 	ci_ii 

Ventes - Coefficients comhinés de corrections des variations saisonnières 
et dee jours commerciaux 

Department 

MCD in March Februory' MarchP April 

MDC en mars Février r MarsP Ari1 

4o. 

1 Women's and misses 	dresses, housedresses, 5 66.94 89.87 104.65 
aprons and twiiforms 

2 Women's and misses' coats and suits 8 77.70 106.86 90.17 

3 Women's and misses' sportswear 4 68.90 92.82 94.24 

4 Furs 12 115.05 74.82 22.72 

5 Infants' 	and children's wear and nursery 5 71.72 90.03 95.35 

eQuipment 

6 Girls' 	and teenage girls' wear 5 64.78 100.66 94.24 

7 lingerie and women's sleepwear 4 62.44 77.23 01.27 

8 Intimate apparel 4 73.55 97.64 97.54 

9 Millinery 9 59.88 63.55 69.13 

10 Women's and girls' 	hosiery 4 73.86 98.11 98.54 

11 Women's and girls' 	gloves, mitts and 4 56.16 78.96 82.83 

12 
accessories 

Women's, misses' 	and children's footwear 5 57.66 92.51 101.17 

13 Men's clothinq 4 61.85 91.60 85.' 
75.A') 

I 
7 Food 	jrr1 	kirrr)rr1 	,i - rrrIutr 4 1:i 

18 Toiletries, cosmetics and drugs 2 17.65 88.23 84.57 

19 Photographic equipment and supplies 4 62.81 76.92 74.93 

20 Piece goods 7 84.63 106.81 96.75 

21 linens and domestics 3 61.57 80.46 78.93 

22 Smallwares and notions 4 85.61 92.56 84.80 

23 China and glassware 5 66.99 82.16 73.43 

24 Floor coverings 5 82.40 101.43 95.22 

25 Draperies, curtains and furniture coy- 3 72.01 96.17 98.61 

Pr lncjs 

26 Lasps, pictures, mirrors and all other 4 67.38 83.83 75.68 

home furnishings 
27 Furniture 4 78.24 98,58 84.93 

28 Major appliances 5 74.03 91,60 82.36 

29 Television, radio and music 5 72.86 91.11 74.01 

30 Housewares and small electrical appliances 3 78.83 73.82 80.96 

31 Hardware, paints, wallpaper, etc. 4 67.42 85.70 93.95 

32 Phanbing, heating and building materials 6 72.04 82.22 100.48 

33 Jewellery 3 56.43 75.04 73.15 

34 Toys and gases 4 42.69 55.63 62.94 

35 Sporting goods and luggage 3 57.11 78.75 92.29 

36 Stationery, books and maaazines 4 72.57 78.96 75.9 7  

37 Gasoline, oil, auto accessories, 	repairs 5 71.69 87.20 89. 

and supplies 
38 Meals and lunches 3 83.56 98.76 88. 

39 Repairs and services 6 83.67 100.74 91 .I 

40 All other departments 5 68.79 86.02 99..1 

41 TOTAL ALL IPARTMENTS 3 70.47 87.07 92.44 
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5 
IAIILEAU 30. Ventes et stocks des grends maqasins, 14)C et coefficients combines de corrections des variations saisonnières 

des jours coserciaux, 1984 

- Seasonal Factors 

Stocks - Coefficients des variations saisonnières 

Rayon 

MCI) in March 	February" 	 MSChP 	 April 

MDC en mars 	 Fêvrierr 	 MarsP 	 Avril 

et 

No 

3 92.95 106.52 124.83 Robes, robes de ménage, tabliers et wi- 1 
formes pour dases et jeunes filles 

4 83.97 87.39 73.79 Manteaux et tailleurs pour danes et jeunes 2 
I lies 

3 88.85 101.69 117.73 VAtements sport pour danes et ,jeunes lilies 3 
5 88.15 88.98 87.86 Fourrures 4 
4 84.33 89.39 112.62 Vêtements pour bébés et enfants et articles 5 

de chambres denfants 

4 85.67 96.53 113.96 Vêtecnents de fillettes et dadolescentes 6 
4 84.27 95.33 109.00 Lingerie et vétements de nuit pour dames 7 
3 94.27 96.28 103.77 Sous-vétements 8 
6 80.16 60.90 80.91 Chapeaux 9 
4 87.41 98.10 108.39 Baa pour dames et 	lillettes 10 

3 90.69 100.98 108.27 Cents, moufles et articles de parure pour 11 
dames et 	fillettes 

3 90.87 102.29 116.64 Chaussures pour dames, 	jeunes filles et 12 
en F ants 

87.67 98.05 101.94 Vête,nents pour hommes 13 
107.94 Articles d'habillement pour tmmes 14 

.'ementa et 	articles d'hillement pour 15 
qarcons 

F 	, :,Iusaures pour homes et garcons 16 
Ojoduits alimentaires et connexes 17 

4 85.30 91.42 107.27 Articles de toilette, cosinetiques et médi- 18 
caments 

4 89.01 90.00 106.44 Appereils et fournitures çotographiques 19 
5 89.01 103.10 104.97 Tissus h in piece 20 

3 101.24 99.95 108.33 Literie at 	linge de insison 21 
4 87.26 88.53 109.16 Menus articles 22 
3 93.66 95.67 99.28 Porcelaine et verrerie 23 
3 94.64 95.86 101.28 Revétements de plancher 24 
3 96,09 101.91 106.74 Tentures, 	rideaux et housses 25 

3 88.54 94.04 100.12 Lampes, tableaux, miroirs et autres articles 26 
d'sineublement pour Ia maison 

3 90.73 101.48 111.08 Meubles 27 
4 104.06 98.25 105.74 Cros appareils mAnaqers 28 
3 89.68 97.12 107.33 TClévision, radio et musique 29 
3 90.87 91.55 108.18 Articles de mCnage et petits appareils élec- 30 

tr iques 

3 87.49 97,34 105.15 Quincaillerie, peinture, papier-tenture, 31 
etc. 

6 91.85 95.89 109.21 Materiel de plomberie, chauffaqe et cons- 32 
truct ion 

3 93.05 98.86 107.02 Rijouterie 33 
4 77.08 81.45 99.70 Jouets et jeux 34 
4 82.28 92.86 116.91 Articles de sport et valises 35 

83.34 86.25 102.40 Papeterie, 	livres et revues 36 
91.14 90.34 106.93 Essence, huile, 	accessoires d'automobile, 37 

reparation et 	fournitures 

S Repas et casse-croOtes 38 
6 91.01 89.67 102.87 Services et trevaux de reparation 39 
5 79.60 99.41 118.86 bus autres rayons 40 

3 91.44 95.42 107.27 TOTAL, 1005 RAVONS 41 
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1ALE 31. Departmant Store Pinthly Sales, by 06parheent, Canmla, Resised, 19137 

1983 

Departamit Jwuiary February March 9pril May 

3ar,iier Fésrier Mars Airil Maj Sum 

No. 
thousands of dollars 

milliers do dollars 

1 Women's and misses' dresses, housedresses, 8,113 9,990 13,824 16,249 19,623 20,022 

2 
aprons and uniforms 

Women's and misses' coats and suits 10,851 10,522 16,023 14,135 8,300 6,211 

3 Women's and misses' sportswear 28,324 33,905 47,098 45,587 54,059 56,210 
507 

4 Furs 4,537 3,122 1,834 890 266 

5 Infants' 	and children's wear and nursery 16,652 16,248 21,680 20,180 21,030 22,093 

equipment 

6 Girls 	and teenage girls' wear 8,082 10,250 18,082 13,780 14,202 14,681 

7 Lingerie and women's sleepwear 10,221 11,156 
6,911 

14,000 
9,808 

14,316 
10,066 

16,288 
10,169 

18,349 
11,535 

8 
9 

Intimate apparel 7,310 
1,278 1,034 1,135 1,272 1,075 1,151 

10 
Millinery 
Women's oral girls' hosiery 8,107 7,4071 10,220 10,287 10,306 9,354 

11 Women's and girls' gloves, mitts mid 8,538 8,072 11,976 12,541 13,494 13,177 

12 
eccessories 

Women's, misses' 	and children's tootwear 12,923 12,884 21,933 23,009 22,849 25,650 

13 Men's clothing 20,996 
22,581 

20,011 
22,532 

73,731 
53,033 

30,356 
31,203 

29,093 
35,824 

36,960 
53,687 14 Men's furnishings 

k,r 1,' 	II) 17'hfl 11,i 17,37" 

S 

17 
18 

ur".1 	pc;;;,: :, 
Toiletries, cosmetics and drugs 

,,-•.:, 
37,301 

•1,II 

37,522 43,749 
,; 

43,13' 44,6111 

19 Photographic equipment and supplies 9,237 8,345 10,440 
4,739 

10,258 
4,122 

11,261 
4,399 

14,1i" 
4,380 

20 Piece qoods 3,466 3,565 

21 Linens and domestics 28,368 16,095 22,134 22,803 23,527 30,294 

22 Seallwaree and notions 9,010 
7,543 

7,072 
8,431 

7,791 
10,825 

7,287 
8,918 

6,459 
12,200 

6,914 
10,082 

23 
24 

China and glassware 
Floor coverings 9,384 9,440 12,799 11,594 11,777 12,578 

25 Draperies, curtains and furniture con- 10,258 10,301 13,921 14,590 15,604 16,775 

er ings 

26 Lasps, pictures, mirrors and all other 6,759 5,522 8,039 7,078 6,826 7,063 

27 
home furnishings 

Furniture 38,134 30,271 42,039 36,186 45,986 47,526 

29 Major appliances 33,588 27,698 36,171 32,825 39,304 53,919 

29 Television, rmiio and eusir 35,064 
25,453 

28,032 
29,148 

38,071 
25,925 

29,948 
30,258 

31,538 
31,601 

32,153 
35,619 

30 Housewares and snail electrical appliances 

31 Hardware, paints, ,.allpaper, etc. 17,692 16,373 20,934 24,975 34,178 32,628 

32 Plombing, heating and buildin,q aeterials 7,196 7,723 8,503 10,762 12,359 15,966 

33 	Jewellery 9,603 11,089 15,276 15,608 17,167 18,069 

74 	Toys and ges 8,055 9,282 13,550 14,508 18,235 15,747 

35 	Sporting goods and luggage 17,737 14,478 20,038 24,436 29,700 35,163 

36 	Stationery, books and magazInes 19,248 19,362 24,742 22,476 22,385 
18,754 

25,fl' 
20, 37 	Gasoline, oil, suto arcessories, repairs 12,701 11,054 14,950 16,228 

and supplies 
38 	Meals mid lunches 18,026 16,965 20,450 19,441 19,436  

19 	Repairs and services 7,743 8,174 10,293 9,425 9,443  

40 	811 other departments 20,692 20,348 26,165 31,870 37,594 37, 

41 	101*1 ALL EEPARTIO)4TS 623,021 603,808 187,544 775,226 842,133 920,7 
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AI3LFAU 31. Ventes mensuelles des qremds .9055ina, par rayon, Canada, rAva.ñes, 1983 

'03 

3uly 	 Auqust 	 September 	October 	Nosember 	 December 	
Rayon 

tnt 81 
3uillet 	AoC,t 	 Septeebre 	Octobre 	Noye,nbre 	06cembre 

No 
thousands or dot tars 

millierm tIp itollars 

13,709 14,777 14,750 14,240 15,835 23,185 184,317 Robes, 	robes tIe mAnaqe, tobliera at isis- 1 
rormes pour dsnes at Jeunes rifles 

6,155 16,280 18,437 24,923 24,959 24,709 181,705 Manleaus at tailletirs pour dance at Jeetnes 2 
sties 

42,309 48,138 64,055 52,109 55,376 79,440 606,610 VRtements sport pour dies at jeunes Niles 
1,101 1,791 2,665 5,796 7,156 8,564 38,229 lourrures 4 

19,930 24,849 25,964 26,090 26,916 38,184 279,816 VOlenients pour bébés at enfaits at 	articles 5 
de chanbres d'enfa,ts 

11,191 22,474 16,027 15,408 18,069 23,933 184,139 VAlements de lillettes at iladolescentea 6 
15,147 14,686 17,762 18,495 26,174 48,913 225,507 lingerie at aRtesents do suit pour deems 7 
9,588 10,254 11,603 9,635 10,558 15,657 123,070 Sous-sbteeants 8 
1,061 1,103 1,591 2,264 3,606 4,630 21,200 Chapeaus 9 
7,191 7,569 13,067 11,908 12,290 18,072 125,771 Oss pour demos at follettea 10 

9,894 10,836 16,779 17,485 25,121 41,435 189,348 Gaits, 	noufles at articles tIe parure pour 11 
demes et 	Filtettes 

17,586 23,037 31,020 28,615 32,626 32,003 284,135 Chaussures pour daies, jeunes lilies at 12 
enreits 

24,295 28,665 39,583 36,865 52,789 78,209 411,553 V8tements pourhommes 13 
33,99S 59,132 42,187 40,665 63,173 122,032 534,034 Articles tIbnibillement 	pour lessees 14 

I .j :1:30 r:cii':.alrneIldsrrc 	, 	 :I:Pxi7 I' 
.1,081 4,195 47,129 50,547 60,572 121,800 620,852 Articles tIe tostette, cosmdtiques at méds- 18 

cements 
13,333 13,547 12,525 11,658 15,795 32,235 162,823 Appareils et 	fournitures 	totographiques 19 
3,662 4,552 4,734 5,059 5,271 4,612 52,561 lissus 4 la pièce 20 

28,700 28,109 32,714 27,654 28,602 46,038 335,238 Literie at 	tinje tIe mais, 21 
7,063 7,474 10,319 9,651 10,557 14,334 1113,931 Nests articles 22 

10,470 9,031 11,592 10,668 18,145 34,970 151,675 Porcelaine at aerrerse 23 
15,914 13,668 12,713 14,765 15,798 11,318 149,748 Res8tese,-ta tIe pleicher 24 
16,054 14,908 15,753 15,895 17,172 17,887 179,118 lentures, 	rideatra at lssusees 25 

7,595 7,669 9,766 8,887 12,581 21,484 109,269 Lempes, 	tthl.euo, siroirs at autres articles 26 
d'aneobleeent pour Is matson 

58,654 48,990 42,398 44,768 43,434 41,681 522,067 Meubles 27 
$8,739 44,727 44,435 49,047 45,989 50,778 537,220 Gros sppareils ménagers 28 
35,886 17,349 51,251 45,553 56,665 90,416 511,726 lAlésision, 	radio et nossique 29 
32,472 12,242 35,608 36,323 43,570 80,971 437,188 Articles tIe ménege at petits spporeils Alec- 30 

triques 

25,945 22,145 23,291 25,712 27,362 37,835 309,070 Quincajiterie, peinture, papier-tenture, 31 
etc. 

13,410 13,088 10,601 12,422 11,459 12,841 134,330 Materiel do pluetberie, chaufraqe at cons- 32 
t net ion 

14,674 16,012 19,952 17,137 26,151 65,308 246,036 Bijouterie 33 
16,379 36,436 16,929 26,177 58,854 92,972 30:5,064 Jousts at jeus 34 
29,523 22,658 20,852 18,865 24,534 49,342 307,326 Articles tIe sport et sliaes 35 

22,426 31,251 31,175 24,377 41,136 75,016 3515,687 Papeter1e, 	flares at revues 	 36 
17,282 16,736 16,046 19,676 21,805 26,795 232,751 Lssence, huile, acessoires d'sutomobile, 	37 

rAparat ion at fourniture8 
5,497 21,448 21.511 21,396 24,606 '4,264 259,181 Repem at casse-croOtee 	 30 

1 070 9,556 10,190 10,860 13,873 3551 127,454 Serasces at trasaus tIe reparation 	 39 
'.575 27,347 27,360 27,565 32,758 7,580 375,781 Tote autres rsyons 	 40 

15,746 850,085 922,067 922,014 1,130,163 1,731,121 10,930,470 TOtAL, TOUS RAYIO9S 	 41 
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TABLE 32. Total Department Store Monthly Sales, by Province, Revised, 198 

January 	February 	March 	Apii 1 	May 

Province 
Janvier 	Février 	Mars 	Avril 	Mai 

No. 
thousands of dollars - milliera de dollars 

1 Newfoundland 

2 Prince Edward 
Island 

3 Nova Scotia 

4 New Brunswick 

5 Quebec 

6 Ontario 

7 Manitoba 

8 Saskatchewan 

9 Alberta 

10 British Columbia 

Ii Yukon and Northwest 

Territories 

12 CANADA 

5,973 6,167 9,133 8,381 10,086 10,965 

4,088 3,308 4,039 4,575 5,073 6,087 

15,152 14,552 21,368 20,965 24,233 27,180 

11,285 11,429 15,670 16,565 18,528 20,380 

113,419 105,478 137,559 141,986 160,325 165,359 

220,251 209,429 273,155 276,600 299,281 337,835 

30,338 30,908 43,142 41,974 42,817 46,237 

18,851 18,137 25,262 24,875 24,929 26,867 

92,346 92,023 117,900 110,899 117,794 127,481 

109,451 110,510 137,672 126,114 136,788 148,635 

1,868 1,866 2,645 2,293 2,279 3,125 

623,021 603,808 787,544 775,226 842,133 920,150 

S 

TABLE 33. Total Department Store ?trnthly Sales, by Selected #Lropohttan Area, Revised, 1983 

Selected 	
January 	February 	March 	April 	May 	June 

metropolitan areas 
Jsnvier 	Février 	Mars 	Avril 	Mai 	Juin 

No. 
thousands of dollars - milliers de dollars 

1 	Calgary 35,506 35,568 45,673 42,727 45,841 48,022 

2 	Edmonton 42,323 41,986 53,130 49,747 53,832 57,902 

3 	HaliFax-Dartmouth 8,865 8,301 12,049 12,190 13,070 14,192 

4 	Hmnilton 16,474 15,408 20,012 20,178 21,336 23,724 

5 	Montreal 69,641 63,938 81,508 85,084 93,847 97,104 

6 	Ottawa-Hull 27,504 24,067 34,507 32,774 37,617 40,576 

7 	Quebec City 15,500 13,641 19,417 20,538 23,226 23,301 

8 	Toronto 91,841 86,295 110,184 112,661 115,592 131,752 

9 	Vancouver 66,859 67,579 82,773 74,498 80,530 88,4 

10 	Winnipeg 27,586 28,058 39,236 38,113 38,730 41,0  
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nUt [AU 32. lotal des ventes mensuelles des grN)ds magins, par province, rvisées, 1983 

August September 	October November 	December 
Total 	Province 

j1let AoOt Septembre 	Octobre Novembre 	Décembre 

No 
thousands o f dollars - 	 milliers de 	d ollars 

9,703 10,917 10,984 11,827 14,873 21,685 130,694 Terre-Neuve 	1 

6,140 6,146 5,537 5,397 6,350 10,924 67,664 Ile-du-Prince-(douard 	2 

25,031 27,825 25,947 26,189 36,478 57,769 322,689 Nouvelle-cosse 	3 

17,746 19,513 19,507 20,109 27,007 40,017 237,756 Nouveau-Brunswick 	4 

138,487 152,270 165,114 173,157 192,906 304,967 1,951,027 Québec 	 5 

302,411 307,471 324,680 335,918 430,194 652,084 3,969,309 Ontario 	6 

41,664 42,761 48,773 47,505 60,620 85,566 562,305 Manitoba 	7 

25,850 28,145 30,972 30,682 39,161 53,793 547,524 Saskatchewan 	8 

113,648 117,283 131,181 124,4114 157,650 225,789 1,528,398 Alberta 	9 

130,347 135,897 156,209 143,923 170,746 273,669 1,779,961 Colombie-Britannique 	10 

2,720 2,659 3,163 2,905 2,777 4,858 33,158 Yukon et 	les 	lerritoires 	11 
du Nord-Ouest 

813,746 850,885 922,067 922,014 1,138,763 1,731,121 10,930,478 CANADA 	12 

A( 511 AU 55. 1 ot. at dos v nut es mensue II es des i p ar,ds miwas I IS , par cc rt a inca zones ryxiL ropu I it a i res , rev isécs , 1985 

July 	August 	September 	October 	November 	December 

Total 	
Certaines zones 

Juillet 	AoOt 	Septembre 	Octobre 	Noveiiibre 	Décembre 	
métropolitaines 

NO 
thousands or dollars - milliers de dollars 

42,971 44,043 50,187 46,942 60,076 85,124 582,680 Calgary 	1 

51,913 53,645 59,701 56,511 70,315 100,816 691,821 Edmonton 	2 

13,312 15,204 14,296 14,665 20,135 30,126 176,405 HaliFax-Dartmouth 	3 

21,954 21,836 22,575 25,633 30,698 51,446 291,274 Hanilton 	4 

78,786 90,637 100,195 104,605 116,611 186,524 1,168,680 Montréal 	5 

35,663 37,306 40,665 43,969 50,786 74,772 480,226 Ottawa-Hull 	6 

19,919 20,699 23,182 24,002 26,309 38,661 268,398 Ville de Québec 	7 

118,249 120,034 130,998 152,358 169,780 262,038 1,581,782 Toronto 	8 

ID 	75,390 

,562 

78,407 92,887 84,868 100,144 160,745 1,053,121 Vancouver 	9 

38,547 44,404 42,982 54,821 76,858 508,536 Winnipeg 	10 
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TABLE 34. Major Department Store Menthly Sales, by Province, Revised, 1985 

January 	February 	MarcH 	Apr 11 	idy 
Prov ince 

Janvier 	Févrjer 	Mars 	Avril 	Mai 

No. 
thousands of dollars - milliers de dollars 	rs 

1 Newfoundland S a a x x x 

2 Prince Edward a a x a x x 

Island 

3 Nova Scotia 5,561 5,025 6,674 6,827 7,465 7,919 

4 New Brunswick a x x a a a 

5 Quebec 63,057 59,932 78,757 80,468 89,932 91,110 

6 Ontario 139,273 130,063 168,806 171,193 177,564 203,548 

7 Manitoba 20,927 21,103 30,050 27,495 26,790 29,192 

8 Saskatchewan a a a a a x 

9 Alberta 74,681 72,922 92,836 84,401 87,977 97,331 

10 British Columbia 91,084 91,592 112,768 100,349 108,532 119,978 

11 Yukon and Northwest a a x a a a 

Territories 

12 CANADA 416,075 400,059 517,493 4%,409 524,430 578,341 

I 

TABLE 55. Major Department Store Ment.hly Sales , by Selected Metropolitan Area, Revised, 1903 

Selected 	
January 	February 	March 	April 	May 	June 

metropolitan areas 	
Janvier 	Février 	Mars 	Avril 	Mai 	Juin 

No. 
thousands of dollars - milliers de dollars 

I 	Calgary 29,040 28,473 36,678 33,109 35,260 37,388 

2 	Edmonton 35,144 34,295 42,699 38,811 40,806 45,023 

3 	Halifax-Dartmouth a a a a a a 

4 	Hnilton 12,516 11,640 15,106 15,457 16,073 18,812 

S 	Montreal 42,358 41,194 52,817 54,533 59,173 59,345 

6 	Ottawa-Hull 18,427 15,620 23,155 21,012 24,189 25,980 

7 	Quebec City a a a x a a 

8 	Toronto 69,002 64,180 81,651 83,485 82,502 94,657 

9 	Vancouver 59,276 60,052 73,075 64,338 69,450 77,71 

10 	Winnipeg a a x a a 
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!Aut[AU 34. Yentes mensuelles des grids magasins traditionnels, par province, révisêes, 1983 

is August 	September 	October 	November 	December 
Total 	 Province 

Juillet 	AoOt 	 Septembre 	Octobre 	Novembre 	Décembre 
No 

thousands of dollars - milliers de dollars 

ii x x x x x x Terre-Neuve 	 1 

x x x x x x x tle-du-Prince-douard 	2 

7,803 9,112 8,579 8,343 11,875 17,028 102,211 Nouvelle-rcosse 	 3 

x x x x x x x Nouveau-Brunswick 	 4 

74,622 84,368 98,478 104,427 116,397 170,332 1,111,880 Québec 	 5 

185,888 183,952 204,499 212,535 269,568 388,614 2,435,503 Ontario 	 6 

26,389 26,845 33,877 31,748 40,397 55,448 370,261 Manitoba 	 7 

S x x x x x x Saskatchewan 	 B 

85,779 87,553 101,788 96,307 122,043 171,051 1,174,669 Alberta 	 9 

102,698 107,391 127,635 116,838 139,163 217,651 1,435,679 Colombie-Britannique 	10 

a a a a x S a Yukon ot los lerritoires 	11 
du Nord-Ouest 

510,481 528,907 609,641 605,042 741,909 1,078,633 7,007,420 CANADA 	 12 

null ni Y, 	V,iil 	 l,; 	irids mvue;ir1u trail it i iritl,, par certaines zones métropnl it aiiies, r6visees, 198 

July 	 August 	September 	October 	November 	December 
Total 	 Certaines zones 

Juillet 	AoCit 	 Septembre 	fletobre 	Noveibre 	Décembre 	 métropolitaines 

NO 
thousands of dollars - milliers de dollars 

32,756 34,050 40,070 37,411 48,427 67,164 459,826 Calgary 	 1 

40,229 40,394 46,806 44,388 55,465 77,308 541,368 C&onton 	 2 

a a a x a a x Halifax-Dartmouth 	 3 

17,037 16,660 17,270 19,464 23,140 37,210 220,385 Hanilton 	 4 

47,485 57,849 67,580 70,303 79,347 118,386 750,370 Montréal 	 5 

23,777 22,823 26,797 29,674 33,263 46,030 310,747 Ottawa-Hull 	 6 

a x a a x a x Vilie de Québec 	 7 

86,545 87,604 97,742 98,876 126,347 188,296 1,160,887 Toronto 	 8 

64,955 67,909 81,850 74,237 87,896 138,559 919,310 Vancouver 	 9 

a a x a a a a Winnipeg 	 10 
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TABLE 36. Ainior Department Store Monthly Sales, by Province, Revised, 1983 

January 	 February 	 March 	 April 	 May 
Prov bce 

Janvier 	 Février 	 Mars 	 Avril 	 Mai 
No * 

thousands of dollars - mjlljers de dollars 	 rs 

1 Newfoundland x x x x x x 

2 Prince Edward x a a a a x 
Is land 

3 Nova Scotia 9,591 9,527 14,694 14,138 16,768 19,290 

4 New Brunswick x a a a a x 

5 Quebec 50,362 45,546 58,802 61,518 70,394 74,248 

6 Ontario 80,977 79,366 104,349 105,406 121,717 134,287 

7 Manitoba 9,411 9,805 13,092 14,479 16,027 17,045 

8 Saskatchewan a a a x ii a 

9 Alberta 17,665 19,101 25,064 26,498 29,817 30,151 

10 8ritii Columbia 18,367 18,918 24,904 25,765 28,256 28,657 

11 Yukon and Northwest a a a a a a 
Territories 

12 CANADA 206,946 203,749 270,051 278,817 317,702 341,809 

a 

I ABLE 37. .kjnior Department Store P4inthly Salei , by SeIetI nil MLtroj)olitaii Area, Re iSed, 19115 

Selected 	
January 	 February 	 March 	 April 	 May 	 June 

metropolitan areas Janvier 	 Février 	 Mars 	 Avril 	 Hal 	 Juin 
No. 

thousands of dollars - milliers de dollars 

1 	Calgary 6,466 7,095 8,995 9,617 10,581 10,633 

2 	Edmonton 7,179 7,691 10,431 10,936 13,027 12,879 

3 	Halifax-Dartmouth x a x a a a 

4 	Hanilton 3,958 3,769 4,906 4,721 5,264 4,912 

5 	Montreal 27,283 22,743 28,691 30,551 34,673 37,759 

6 	Ottawa-Hull 9,078 8,447 11,352 11,762 13,429 14,596 

7 	Quebec City a a a a a a 

8 	Toronto 22,839 22,115 28,533 29,176 33,089 37,095 

9 	Vancouver 7,583 7,527 9,698 10,160 11,080 10,72 

10 	Winnipeg a a a a a 
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IAIUEAU 36. Ventea .ensuellea des graids mmjasina popIlaires, par province, réviséms, 1983 

S Auqust 	September 	October 	November 	December 
Total 	Province 

jillet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 
NO 

thousands of dollars - milliers de dollars 

x x x x x x x lerre-Neuve 1 

x S x X S x x !1e-du-Prjnce4douard 2 

17,228 18,713 17,368 17,847 24,603 40,740 220,477 NouveIle-cosse 3 

x x x x x x x Nouveau-Brunswick 4 

63,866 67,903 66,636 68,731 76,510 134,636 839,152 Québec 5 

116,523 123,519 120,181 123,383 160,626 263,470 1,533,804 Ontario 6 

15,275 15,917 14,896 15,157 20,223 30,118 192,045 Manitoba 7 

x x x x S x x Saskatchewan 8 

27,868 29,730 29,393 28,097 35,608 54,739 353,731 Alberta 9 

27,649 28,506 28,574 27,084 31,583 56,018 344,281 Colombie-Britainique 10 

x x x x S S S Yukon et les lerritoires 11 
du Nord-Ouest 

303,265 321,978 312,425 316,972 396,854 652,488 3,923,056 CANADA 12 

1481 I All 	i. V'it 	iiut I I, 	l. i juI 	i; 	fl r;, pu 	 ,orI,: 	ili,x,I Ltu1Ia3, rev ioés, 1983 

July 	Auqust 	September 	October 	November 	December 
Total 	Certaines zones 

Juillet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 	métropolitaines 

No 
thousands of dollars - milliera de dollars 

10,216 9,993 10,117 9,531 11,649 17,960 122,853 Calgary 	1 

11,683 13,250 12,894 12,123 14,850 23,508 150,451 Edmonton 	2 

x x x x x x x Halifax-Dartmouth 	3 

4,917 5,176 5,305 6,168 7,559 14,236 70,891 Hanilton 	4 

31,301 32,788 32,615 34,303 37,463 68,138 418,307 Montréal 	5 

11,905 14,482 13,869 14,294 17,523 28,742 169,479 Ottawa-Hull 	6 

x x x x x x x VilledeQuébec 	7 

31,705 32,430 33,256 33,482 43,433 73,742 420,895 Toronto 	8 

:155 10,497 11,037 10,631 12,248 22,186 133,810 Vancouver 	9 

5 	* x x x x x x Winnipeg 	10 
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IAfiLE 38. Lpartment Store Itinthip Stocks(1), by Department, Cenala, 

1983 

Department 	 January 

Jariojer 
No. 

Revised, 	19131 

February 

FAurier 

March 

liars 

April 

Asril 

May 

Mao 

June 

Join 

thousands of dollars 

milliers do dollars 

1 Women's and misses' dresses, heunedresses, 36,853 08,452 48,292 54,845 48,892 36,938 

2 
aprons and uniforms 

Women's and misses' coats and suits 37,240 40,601 39,816 29,219 22,924 24,186 

3 Wunena and misses' sportswear 107,691 111,884 144,287 147,005 146,503 121,787 

4 Furs 17,789 15,046 16,082 15,295 17,101 16,502 

5 Infants' 	and children's wear and rsJrsery 59,027 63,710 71,576 80,446 76,455 75,828 

equipment 

6 Girls 	and teenage girls' wear 31,364 36,675 46,539 46,851 40,993 55,817 

1 Lingerie and women's slrepwear 39,983 38,087 45,900 47,644 47,983 40,601 

8 Intimate apparel 33,688 29,544 32,233 33,760 33,940 31,531 

9 Milliner5 2,096 1,739 1,269 1,257 1,208 1,269 

10 Women's and girls' 	healery 26,119 26,553 50,567 31,443 33,988 33,534 

11 Women's and girls' qloses, mitts and 39,888 39,714 45,692 45,765 41,552 36,425 

12 
ancesaor iea 

Women's, misses' 	and children's footwear 74,321 80,350 100,970 100,438 96,440 81,662 

13 Men's clothing 111,126 154,801 152,499 140,115 139,364 134,537 

14 Mcc's 	fjrr,ishinqs 119,128 122,772 114,164 146,010 146,877 125,627 
'932 

S 
I Jood 	all 	ki,,lrei 	91,011 4 7,9 

18 toiletries, cosmetics and drugs 191,221 146,999 166,218 187,116 170,189 1311. 

19 Photographic equipment and supplies 54,903 48,996 52,752 59,091 59,207 58,691 

20 Piece goods 23,521 23,381 29,881 27,254 31,052 25,474 

21 Linens and domestics 109,092 112,657 112,991 120,860 135,092 119,814 

22 Smallwares and notions 35,684 34,775 35,502 40,189 42,771 44,116 

23 China and glassware 84,125 48,209 92,447 94,908 101,225 94,906 

26 Floor 000crinqo 48,514 45,960 49,556 48,045 51,418 52,247 

25 Draperies, curtains and furniture coo- 61,266 57,439 68,209 64,874 64,986 64,098 

erings 

26 Laeps, picture,, mirrors and all other 43,628 43,764 52,441 49,935 57,868 54,635 

27 
home furnishings 

Furniture 182,199 165,685 190,373 194,142 199,067 177,402 

28 MaJor appliances 55,463 56,685 61,676 57,769 57,139 52,502 

29 leleoision, 	radio and music 134,446 130,084 147,552 151,854 158,456 158,619 

50 House,zsres and avaIl electrical appliances 170,114 160,222 161,677 189,776 179,590 185,845 

31 	Hardware, paints, wallpaper, etc. 112,079 108,390 141,936 131,473 140,514 141,022 

32 	Pltjtiing, heating and building materials 39,858 34,864 39,137 40,352 40,023 36,449 

33 	Jewellery 117,656 109,081 119,504 124,926 118,517 113,978 

34 	lOys and genes 75,374 72,586 79,492 99,212 90,365 95,760 

35 	Sporting goods and luggage 107,420 107,675 127,882 155,779 151,664 141,255 

36 	Stationery, books and magazines 90,170 85,662 87,180 114,369 123,192 125,169 

37 	Gasoline, oil, auto aicessoriem, repairs 51,925 50,223 50,479 53,719 53,735 48,791 

and supplies 
38 	Meals and lunches 1,271 1,188 1,433 1,449 1,164 

39 	Repairs and seroirea 4,869 4,283 4,821 4,873 4,069 

40 	All other departments 52,943 52,359 63,978 79,682 69,123  

41 	blAt ALL LtPARTM(NTS 2,723,225 2,657,466 3,002,362 3,167,06 3,148,278 2,988, 'A' 

(1) At 	selling ualue. 



42,204 43,710 42,922 52,865 60,363 

44,931 57,193 75,809 75,907 65,218 

1)1,281 150,489 166,315 178,184 189,368 
16,611 19,366 27,907 27,345 26,494 
92,130 87,432 85,806 103,100 93,272 

51,924 43,574 50,999 50,001 49,075 
42,091 47,499 50,855 64,976 78,397 
33,172 33,088 33,859 30,763 43,721 
2,236 2,318 2,969 3,726 6,168 

34,417 37,890 38,141 81,918 44,947 

39,889 43,719 52,998 64,462 71,320 

94,571 100,724 108,426 111,203 109,038 

146,230 180,533 167,001 169,653 205,168 
129,844 148,756 169,971 198,003 202,492 

't2,flD 

194,726 181,597 257,786 263,966 

57,677 57,571 72,117 67,510 
29,680 32,891 27,723 33,9118 31,024 

122,720 120,264 116,153 124,040 136,418 
45,350 43,560 40,027 43,669 42,639 
95,607 102,875 93,763 106,666 112,641 
49,680 47,712 41,535 47,116 49,372 
62,503 64,229 60,102 61,859 64,586 

43,008 Robes, 	robes le ménaqe, tabliers at 	ii- 	 1 
formes pour 	lanes at jeunes fUles 

41,728 Manteaux at 	taillers pour dales at jesias 	2 
fill es 

141,664 V8temeots sport pour dases at Jeunea lilIes 	3 
22,296 Frurrures 	 4 
85,943 V8temeots pour bébés at anfants at articles 

de chasbros denfants 

34,485 V8teoents do fillettes at d'adoleocentes 	 6 
46,585 L inqerie at oRtements do nuit pour dale. 	 7 
41,201 Sovv-vVtements 	 8 
4,783 Chapeaus 	 9 

36,026 Bas pour dames at fillettes 	 10 

43,894 Omvts, ,nouflps at articles do paruro pour 	13 
dm,,es at 	fillettes 

99,229 Chaussuros pour doses, jounes fIles at 	 12 
emits 

151,901 YRtemonts pour hrmales 	 13 
128,688 Arlirles d'hahillome,-,t 	pour ¶osvmos 	 14 

39, 4,7 V$t.re,-,tv 	-I 	nrt 	, 	 d' hra, I I I nner,t 	par 	 1 

2 lIlt] 'I 	 ]ftj 	at i ,u, 	alr,S"l 	curucrs 	 17 
205,343 Articles do toulette, cossetiques at ,,óvji- 	18 

cents 
55,038 Appareils et 	fournitures i*,otoqraphiques 	19 
30,164 lissos 4 I. piece 	 20 

142,638 Literie at 	linqe de flagon 	 21 
45,259 Menus articles 	 22 

117,588 Porcelaine at verrerie 	 23 
61,790 RevRtements do plaicher 	 24 
68,814 lentures, rideaus at Imusses 	 25 

S 
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S 'AIILEAU 38. Stocica(1) monsuels des gronds •alns, per rayon, Ciada, rAvisAes, 1983 

1983 

 

 

at Y 	 Auqust 	 September 	 October 	 November 

Juillet 	 8686 	 Septeisbre 	 Octobre 	 Novembre 

thoueands of dollars 

milliers do dollars 

December 	
Rayon 

D6ceebre 

55,667 60,819 55,363 63,789 62,099 50,908 Lanpes, 	tteauic, miro6rs at 	autres articles 	26 
4 aneublement pour Is saloon 

167,656 160,045 161,878 183,341 171,046 209,070 Meubles 	 27 
47,618 49,880 55,586 57,853 70,701 74,158 Cros appareila ménaqecs 	 28 

154,955 161,912 164,658 177,052 189,819 361,475 lélévison, rio at masQue 	 29 
181,251 189,211 186,731 196,117 227,174 176,548 Articles do sénage at petils appareils élec- 	30 

triques 

134,755 126,956 132,803 138,961 136,729 141,427 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

38,410 38,060 38,421 39,936 42,173 52,218 Materiel do plo.sberie, chauffaqe et cons- 	32 
tru7t ion 

116,260 116,$59 109,423 130,947 140,1114 111,075 Bijoterie 	 33 
1111,138 134844 138,892 170,227 150,049 79,959 Jouets at jaux 	 34 
136,788 121,819 155,275 164,336 159,376 125,645 Articles do sport at valises 	 35 

113,392 335,690 141,11)1 133,920 147,899 113,493 Papeterie, lisres at revues 	 36 
'36 51,321 51,959 59,703 56,261 64,697 Essence, huile, 	ar005soires dsutoeobile, 	37 

r.paratlon at 	fournitures 
I, 	311 1,110 945 1,175 1,083 1,018 RePos et casso-croOtes 	 38 

"96 4,777 4,918 5,030 5,295 5,466 Services at travaus do rAparation 	 39 
62,146 64,911) 68,761 87,295 90,540 63,018 bus autres rayons 	 40 

1,137,595 3,214,881 3,310,440 3,732,871 3,054,903 3,222,506 TOTAL, 101.15 RAVONS 	 41 

Valour do vente. 
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1*811 39. Depart.ent Store 4inthly Stock-male. Ratio., by [5psrt.ent, Canada, Renised, 1983 
	

I 
Department 	 3 	 A, 

Janvier 	Février 	 Mars 	 Anril 	 Hal 	 3ijin 

1 	Women's and misses' dresses, housedresses, 4.54 3.85 3.49 3.38 2.49 1.84 
rons and omiformm 

2 	Women's and misses' costs and suite 3.43 3.86 2.48 2.07 2.76 3.89 

3 	Women's and misses' sportswear 3.80 3.50 3.06 3.22 2.71 2.17 
4 	Furs 1.92 4.82 8,77 17.18 64.31 32.55 
5 	Infants' 	and children's weac and nursery 3.54 3.92 3.30 3.99 3.64 3.43 

mq.iipinent 

6 	Cirla' 	and teenene girls' wear 3.88 3.58 2.57 3.40 2.89 2.44 
I 	lingerie aid women's sleepwear 3.91 3.43 3.28 5.33 2.95 2.21 
8 	Intimate apparel 4.58 4.27 3.29 3.36 3.34 2.75 
9 	Millinery 1.64 1.68 1.12 0.99 1.12 1.10 

10 	Women's and girls' hosiery 3.25 3.59 2.99 3,06 3,50 3,59 

11 	Women's and girls' gloves, mitts and 4.67 4.92 3.82 3.65 3.08 2.76 
accessories 

12 	Women's, misses' 	and children's footwear 5.75 6.24 4.60 4.37 4.22 3.18 

13 	Hen's clothing 5.30 6.74 4.52 4.62 4.79 3.64 
14 	Hen's furnishings 5.28 5.45 4.07 4.68 4,10 2.34 
1 	Bc,n' 	c1o'hrw7 	a-id 	Fur,ish,inn ' • 55 3.34 1.67 3.64 1.36 3.07 

7 2  :1 
18 	loiletries, cosmetics and drugs 5.18 3:92 1:80 4.35 3:82 

19 	Photographic equipment and supplies 5.94 5.87 5,05 5.76 5.26 4.1 
20 	Piece goods 6.79 6,56 6.31 6.61 7.06 5.82 

21 	linens and domestics 3.85 7.00 5.10 5.30 5.66 3.96 
22 	Smallwares and nation. 5.96 4.92 4.56 5,52 6,62 6.38 
23 	Chins aid glassware 11.15 10.46 8.56 10.64 8.30 9.41 
24 	floor conerings 5.17 4.87 3,87 4.14 4.37 4.15 
25 	Dr,eries, curtains and furniture con- 5.97 5.58 4.90 4.45 4.16 3.82 

er inqs 

26 	la,ips, pictures, mirrors and all other 6.45 7.93 6.52 7.06 8.48 7.74 
home furnishing. 

27 	furniture 4.78 5.47 4.53 5.37 4,33 3.73 
28 	Major appliances 3.65 2.05 1.71 1.76 1.45 0.97 
29 	Telesiajom, radio and music 3.83 4.64 3.88 5.07 5.06 4.93 
30 	Housewares and asall electrical appliances 6.68 5.50 6.24 6.27 5,68 5.22 

31 	Hardware, paints, wallpaper, etc. 6,34 6.62 6.78 5.26 4.11 4.32 

32 	Plumbing, hosting aid building materials 5.54 4.51 4.60 3.75 3.24 2.28 

35 	Jewellery 12.25 9.84 7.82 8.00 6.91 6.31 
36 	Toys and gene. 9.38 7.82 5.87 6.84 6.35 6.08 
35 	Sporting goods and luggage 6.06 7.44 6.38 6.29 5.11 4.02 

36 	Stationery, books and magazines 4.68 4.42 3.52 5.09 5.50 4.99 
37 	Casoline, oil, Suto accessories, repairs 4.139 4.54 5.58 3.31 2,87 2.ifl 

and supplies 
38 	Heals and lunches 0.07 0.07 0.07 0.07 0.06 0.li 
39 	Repairs and sersices 0.63 0.52 0.47 0.52 0.43 0.44 
40 	All other department. 2.56 2.57 2,45 2.50 1.84 1.7 

41 	IOIAL ALL (tPARI)CNTS 4.25 4,30 3.75 4.03 3.63 3.17 



ABL[AU 39. Rapports .enmurla 	Locks-conies des gronds .aqemins, par 
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rayon, Caiada, révimêea, 1983 

183 

aly August September October Soireber December RSYOfl 

Juillet AoC,t Septembre Oct.nbre Noueebre Ddceinbre 
NO 

3.139 2.96 2.91 3.71 3.81 1.85 Robes, 	robe, do nAnaiie, 	tebliers ot 	uoj- 1 
tarries jxjur danes at jeunes fil lea 

8.11 3.51 4.11 1.05 2.61 1.69 Ma,teauc ml tailleurs pour dasea at jounce 2 
filles 

3.13 5.13 2.60 1.47 3.42 1.78 VAtements sport pour dance et jeunea flues S 
15.09 10.91 10.47 4.72 3.70 2.60 Fourrures 4 
4.62 3.52 3.30 3.95 3.41 2.25 V9teereats pour b6b6s at enfants at articles 5 

de chanbres d'onfemte 

4.64 3.94 3.19 3.25 2.72 1.44 V8teisents do fillettee ci dadolescentes 6 
2.78 3.23 2.96 3.51 3.00 0.95 LIngerie Ct aRtemenis de nuit pour Oases 7 
3.46 3.23 2.92 4.02 4.14 2.63 Sous-vAtements 8 
2.11 2.10 1.87 1.65 1.71 1.03 Chapeauo 9 
4.79 5.01 2.93 3.52 3.66 1.99 Ban pour dance et fitlettes 10 

8.03 8.05 3.16 3.69 2.84 1.06 Dante, irsiuflea ci 	articles do parure pour 11 
atones et 	rallettes 

5.38 4.37 3.50 3.89 3.34 3.10 Chaisesures pour dases, jeunes fines et 12 
en f ants 

6.02 6.50 4.22 4.60 3.89 1.94 V9tecnents pour homes 13 
5.82 4.49 4.03 4.87 3.20 1.05 Art aries dhiaIlenent pour horreres 14 
5.93 2.16 1.95 8.96 3.38 1.66 VAtemeote at 	articles d'habillernent pour 15 

garcorrs 

S 5.24 4.61 5.68 4.06 2.91 Chaseures 	tmonea 16 
0.69 0.69 0.87 0.77 0.34 

pour 	 at qarcooe 
Procluits alimentaires at conneses 17 

II 4.22 3.98 5.09 8.56 1.69 Articles do toilette, cosmétiques at mAui- 18 
rssents 

.67 4.26 4.68 6.19 4.27 1.71 Appareils at 	tournitures inotograpbiques 19 
8.10 7.14 5.86 6.70 5.89 6.67 Ilsaum 4 Ia pièce 20 

4.28 4.25 3.57 4.49 8.77 3.10 Literie at 	lange do season 21 
6.42 5.83 3.138 4.52 4.04 3.16 Menus articles 22 
9.13 10.46 8.09 10.00 6.21 5.36 Porcelairre ci verrerie 23 
3.57 3.49 3.21 5.20 3.15 5.46 Re'a8tements do pIncher 24 
3.89 4.31 3.83 5.89 3.76 5.85 Tenturee, radeaus et houssee 25 

7.53 7.88 6.52 7.13 4.94 2.37 Laspes, tthleaun, miroirs at autrea articles 26 
d'aneublsemnt pour Is maison 

2.86 3.27 3.82 4.10 3.94 4.79 Meubies 27 
0.81 1.12 1.25 1.18 1.54 1.46 Gros rerpareals ménagers 213 
4.52 4.38 3.21 3.89 3.55 3.79 Télévision, radio at uluslque 29 
5.58 5.97 5.56 5.40 5.21 2.18 Articles do mAnage at petite aposreils Alec- 30 

triques 

5.19 5.13 5.70 5.40 5.00 3.74 Quincaulleris, peinture, papier-tenture, 51 
etc. 

2.86 3.43 3.62 3.21 5.68 4.01 Materiel do plianberie, chauffage at cons- 32 
truetion 

7.97 7.27 5.48 7.64 5.36 1.70 Rajouterie 33 
6.19 6.99 8.20 6.50 2.55 0.86 Jouets et jeux 34 
4.63 5.46 6.49 8.71 6.50 2.55 Articles do sport at valises 55 

6.59 4.34 4.52 5.49 3.50 1.51 Papeterie, 	hares at reauea 36 
2.95 3.11 3.24 5.05 2.59 2.41 issence, huile, eccessoirem dautasobale, 37 

reparation et fournatures 
1.06 0.05 0.04 0,05 0.04 0.03 Repas Ct casse-croltee 38 
1.51 0.50 0.48 0,46 0.58 0.40 Sen ices et travaus do reparation 59 S 10 2.39 2.51 3.17 2.70 1.09 bus autree rayons 40 

3.68 3.64 1.49 3.93 3.34 1.133 tOTAL, TOM RASTIRG 41 
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3A8U 40. flepartamot Store 11rnthly Sates-stock Patina, by Department, Canada, Resised, 1983 

1981 

Department 	
January 	 February 	 March 

	
April 	 May 	 june 

féurirr 	 Mars 
	

Asril 	 Has 	 Juin 

1 	Women's and misses' dresses, housedresses, 11.21 0.27 0.12 0.32 0.36 0.47 
aprons and omiforras 

2 	Women's and misses 	mets and suite 0.28 0.27 0.40 0.41 0.32 0.26 

3 	Women's and misses' sports,eeor 0.26 0.31 0.37 0.31 0.31 0.42 
4 	furs 0,24 0.19 0.12 0.06 0.02 0.03 
5 	Irifasts' 	and cluidren's wear and nursery 0.26 0,26 0.32 0.21 0.27 0.29 

equipment 

6 	Girls' 	and teenage girls' wear 0.25 0.30 0.83 0.30 0.32 0.38 
7 	Lingerie and woisen's sleepasar 0.25 0.29 0.33 0.31 12.34 0.61 
B 	Intimate apparel 0.22 0.22 0.32 0,30 0.30 0.35 
9 	Millinery 0.45 0.54 0.75 1.01 0.87 0.93 

10 	Women's and iiirls' hosiery 0.29 0.213 0.36 0.35 0.32 0.28 

11 	WOmen's and girls' 	qloses, mitts and 0.21 0.20 0.28 0.27 0.31 0.34 
arcessOr ies 

12 	Women's, misses' 	and children's footwear 0.16 0.17 0.24 0.23 0.25 0.29 

13 	Hen's clothing 0.15 0.16 0.23 0.21 0.21 0.21 
14 	Men's furnishings 0.19 0.19 0.26 0.22 0.24 0.39 
15 	Boys' 	clothiriq and 	furnishings 0.18 0,17 0.27 31.28 0.28 0.32 

ntdIijS b..) I); 

19 	Photographic equipment and supplies 0.18 0.16 0.21 0.18 0.19 
20 	Piece goods 13,13 0,15 17,18 0,14 0,15 0.15 

21 	Linens and domestics 0.25 0.15 0.20 13.20 0.59 0.24 
22 	Sinallwares and notions 0.22 0.20 0.22 0.19 0.16 0.16 
23 	China and glassware 0.08 0.10 0.12 0.10 0.12 0.10 
24 	Floor couerinqs 0.18 0.20 0.27 0,24 0.24 0.24 
25 	Draperies, curtains and furniture coo- 0.16 0.57 0.22 0.22 0.24 0.26 

er logs 

26 	Imps, pictures, mirrors and all other 0.15 0.13 0.17 0.18 0.13 0.13 
ho*e furnishings 

27 	furniture 0.19 0.17 0.24 0.19 0.23 0.25 
28 	Major appliances 0.57 0.49 0.61 0.55 0.68 0.98 
29 	lelesision, 	radio and music 0.24 33.21 0.27 0.20 0.20 0.20 
30 	Housewares and anall electrical appliances 0.16 0.18 0.16 0.17 0.17 0.19 

31 	Hardware, paints, wallpaper, etc. 0.15 0.15 0.17 0.16 0.25 0.23 

32 	Pluabing, heating aid building materials 0.16 0.21 0.23 0.27 0.11 0.42 

35 	.)eaellery 0.08 0.10 0.13 0.15 0.14 0.16 
34 	Toys and qaims 0.12 0.11 0.18 0.16 0.15 0.17 
35 	Sporting goods and lugqnge 0.15 0.13 11.17 0.17 0.19 0.24 

36 	Stationery, books and magazines 0.22 0.22 0.29 0.22 0.19 0.20 
37 	Gasoline, oil, auto arcessories, 	repairs 0.22 0.22 0.30 0.31 0.35 0.40 

and supplies 
58 	Meals and lunches 15.82 13.80 15.60 13.69 14.88 56,7i 

39 	Repairs and serslces 1.58 1.79 2.26 1.94 2.11 2.40 
40 	All other departments 0.54 0.39 0.45 0.44 0.51 0.'" 

41 	30181 ALL IIPAR1tNlS 0.22 0.22 0.28 0.25 0.21 0.30 

I 

I 



' IAHL[AU 40. Rporta mensiaeia sentea-etocke deS grends •agaatna, per 
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rayon, Carusla, rés186es, 1983 

035 

L(y August September (ktober 6,veSber Oecea,bor 
Rayon 

Suil let AoCit Septembre (Ictobre Novembre DAcembre 
NO 

1.35 0.34 0.34 0.30 0.28 0.45 Robes, 	robes do mAnage, tthliers et on,- 1 
formes pour dsoe8 at jeunes lilies 

17 0.30 11.28 0.33 0.35 0.46 Menteaus et 	tail leurs pour daees et jeones 2 
Ejilea 

'.33 0.34 0.40 0.50 0.30 0.48 VAtements sport pour dames at Jeunes 	lilies 3 
.07 0.10 0.11 0.21 0fl27 0.35 lourrures 4 

((.24 0.233 0.30 0.28 (3.27 0.43 VAtesenta pour bAA,&s ot enfa,ta at articles 5 
de cfvambres ,l'enfavts 

0.26 0.47 0.34 0.11 0.36 0.57 VAtements do filiettes et d'adolascentes 6 
0.37 0.33 0.36 0.12 0.37 0.78 Lingerie et ibtemoots de nuit pour dames 7 
0.30 0,31 0.55 0.27 0.26 0.37 Sous-sRteoento 8 
11.61 0.48 0.60 0.68 11.75 0.85 Chapeaus 9 
0.21 0.21 0.34 0.30 0.28 0.45 Has pour dames at 	fillettes 10 

6.26 0.26 0.35 0.30 0.37 0.72 Cents, moufles at articles Se parure pour 11 
dames et 	filiettes 

0.20 0.24 0.30 0.26 0.30 0.51 Chaussores pour dames, jeuses lilies at 12 
enfaits 

0.17 0.18 0.23 0.22 0.28 0.44 VAtesents pour homisea 13 
0.21 0.24 0.26 0.22 0.32 0.74 Articles d'hde,llemient 	pour honasea 14 
0.21 0.39 0.28 0.22 0.28 0.52 VRte'senta et art tries d'hiil1eaent pour 15 

garqons 

10 0 .19 0.22 0.19 0.24 0.31 Chassurem pour hrema,es at garcons 16 
'.333 1.41 1.38 1.33 1.37 2.06 Produils alimentaires at c005eses 17 
.23 0.24 0.25 0.23 0.23 0.52 Articles do toilette, cosnAtigues at 	'edt- 18 

callents 
.22 0.23 0.22 0.18 0.23 0.53 Appareils et fourniturea photographiques 19 

1.33 0.15 11.16 0.16 0.16 0.15 lissus h In pike 20 

0.24 0.23 0.28 (1.23 0.22 0.33 Literie at 	lingo do malsor, 21 
0.16 0.17 0.25 0.23 0.24 0.33 Menus articles 22 
0.11 0.10 0.12 0.11 0.17 0.30 Porcelaine at nerrerie 23 
0.27 0.28 0.28 0.33 0.33 0.20 RevAtee,ents de pincher 24 
(3.25 (3.24 0.25 31.26 0.27 0.27 Tentures, rides,,, at housses 25 

0.14 0.13 0.15 0.15 0.20 0.38 Loopes, 	Labiesus, miroirs at autres articles 26 
d' ameubiement pour Is maison 

0.34 0.30 0,26 0.26 0.25 0.23 Meublem 27 
1.17 0.92 0.84 0.86 0.72 0.70 Cros appareils ménogera 28 
0.23 0.24 0.31 0.27 0.31 0.51 lAlAvision, 	radio at sueiqus 29 
0.18 0.17 0.18 0.19 0.21 0.40 Articles de mAnage at petite appareils Alec- 30 

tr i quea 

0.19 0.17 0.18 0.19 0.20 0.27 Quincaillerie, pointure, papier-tenture, 31 
etc. 

0.36 0.29 0.28 0.32 0.28 0.27 Materiel do piomberie, chauffage et cons- 32 
truct ion 

0.13 0.14 0.18 0.14 0.19 0.52 Bijouterie 33 
0.17 0.35 0.13 0.37 0.37 0.81 Jouets at jeus 34 
0.21 0.17 0.16 0.13 0.15 0.35 Articles do sport at valises 35 

0.17 0.22 0.23 0.18 0.30 0.58 Papeterie, lures at resuea 36 
0.35 0.32 0.31 0.35 0.58 0.44 Essence, huile, 	accessoires d'autcasot,ile, 37 

rAparation at 	fournutures 
'.38 17.72 20.94 20.18 21.79 32.62 Repsa at casse-crocites 38 

.99 2.04 2.10 2.18 2.633 7,52 Services at traeaus do rAparation 39 
1.47 0.43 0.41 0.35 0.5? (7.75 lois sutres rayoon 411 

(.27 0.27 0.28 0.26 0.30 0.49 101*1, 10(15 8*90315 41 



Department Store Sales and 
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TARII 41. Total LpartmenL Store Sales, Seasonally Adjusted (Indirect Method), Canada, 1972-1983 

January February March April May 
Yeart 

Janvier Février Mars Avril Mai Juin 

millions of dollars - millions de dollars 

1972 293,270 278,830 289,004 296,813 302,180 301,088 

1973 330,860 337,402 342,234 348,742 337,099 356,760 

1974 389,437 404,894 409,250 406,386 421,666 430,479 

1975 437,776 446,386 457,062 455,565 483,804 468,332 

1976 511,706 508,439 510,148 545,744 533,775 547,134 

1977 567,340 576,959 553,045 558,183 566,650 549,488 

1978 605,206 614,046 619,985 618,221 626,135 626,073 

1979 654,071 660,290 694,156 686,505 694,769 705,064 

1980 753,158 735,053 745,628 741,319 757,421 766,179 

1981 843,958 837,494 841,719 861,296 850,790 880,151 

1982 826,932 846,504 825,286 850,978 849,985 830,075 

1983 872,974 882,220 923,730 837,828 895,477 953,496 

IABLE 42. lotal Department Store Sales, Seasonally Adjusted (Indirect Method), Canada, Menth-to-
Month Percentage Changes, 1972-1983 

January 	February 	March 	 April 	 May 	 June 
YearE' 

Janvier 	Février 	Mars 	 Avril 	 Mai 	 Juin 

1972 .. - 4.9 + 3.6 + 2.7 + 1.8 - 0.4 

1973 + 3.0 + 2.0 + 1.4 + 	1.9 - 	3.3 + 5.8 

1974 + 0.8 + 4.0 + 	1.1 - 0.7 + 3.8 + 2.1 

1975 - 	3.3 + 2.0 + 2.4 - 0.3 + 6.2 - 3.2 

1976 + 1.9 - 0.6 + 0.3 + 7.0 - 2.2 + 2.5 

1977 + 3.0 + 1.7 - 4.1 + 0.9 ± 1.5 - 3.0 

1978 + 4.2 + 1.5 + 1.0 - 0.3 + 1.3 -- 

1979 - 	3.8 + 1.0 + 	5.1 - 	1.1 + 1.2 + 	1.5 

1980 + 0.8 - 2.4 + 1.4 - 0.6 + 2.2 + 1.2 

1981 + 3.2 - 0.8 + 0.5 + 2.3 - 	1.2 + 

1982 - 	2.1 + 2.4 - 2.5 + 3.1 - 0.1 - 	2. 

1983 -- + 	1.1 + 4.7 - 	9.3 + 6.9 + 6.5 

[ 

a 



- 55 - 

TARIFAII 41. Ventes totales des grids magasins, désaisonnalisées (par Ia unéthode indirecte), Caiada, 

S 1972-1983 

July 	 Aunust 	 September 	October 	November 	December 
Annéer 

.Juillet 	AoOt 	 Septembre 	Octobre 	Novembre 	Décembre 

millions of dollars - millions de dollars 

309,318 313,659 327,154 323,599 324,326 321,372 1972 

358,761 355,157 368,712 367,161 387,488 386,503 1973 

423,824 424,958 430,108 429,469 433,501 452,518 1974 

489,248 501,939 491,772 505,310 495,759 502,161 1975 

544,712 542,367 547,754 564,276 543,817 550,735 1976 

573,097 595,042 582,586 580,845 606,278 580,546 1977 

630,472 640,218 668,601 660,063 662,930 680,092 1978 

721,070 735,308 723,922 730,629 725,097 746,865 1979 

785,505 780,127 797,798 797,973 808,723 817,646 1980 

838,409 853,517 840,830 849,280 865,207 844,261 1981 

834,078 852,286 852,002 852,440 864,806 872,762 1982 

918,536 908,101 903,922 924,172 909,382 920,358 1983 

S 

IABL[AU 42. Ventes tolales 
pourcentaqe des 

des qrds magasins, désaisonnalisées (par 
changeunents mensuels, 1972-1983 

Ia unéthode indirecte), Caiada, 

July August September Octoher November December 
Annéer 

Juillet AoQt Septembre Octobre Novembre Décembre 

+ 2.7 + 1.4 + 4.3 - 	1.1 + 0.2 - 0.9 1972 

+ 0.6 - 	1.0 + 	3.8 - 0.4 + 5.5 - 0.3 1973 

- 	1.5 + 0.3 + 1.2 - 0.1 + 0.9 + 4.4 1974 

+ 4.5 + 2.6 - 2.0 + 2.8 - 	1.9 + 1.3 1975 

- 0.4 - 0.4 + 1.0 + 3.0 - 3.6 + 1.3 1976 

+ 4.3 + 3.8 - 	2.1 - 	0.3 + 4.4 - 4.2 1977 

+ 0.7 + 1.5 + 4.4 - 	1.3 + 0.4 + 2.6 1978 

+ 2.3 + 2.0 - 	1.5 + 0.9 - 0.8 + 3.0 1979 

+ 2.5 - 0.7 + 2.3 -- + 1.3 + 	1.1 1980 

- 	4.7 + 	1.8 - 	1.5 + 1.0 + 1.9 - 2.4 1981 

- 	0.5 + 2.2 -- + 0.1 + 1.5 + 0.9 1982 

- 	3.7 - 	1.1 - 0.5 + 2.2 - 	1.6 + 	1.2 1983 
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11181t1 43. Department Store ltnthly Sales, Seasonally 11djtted, by Department, Canada, Revised, 19820  

1982 

io. 

Department January 

Janaier 

tebruary 

F6vrier 

March 

Mars 

April 

Auril 

May 

Mai 

June 

Join 

thousands of dollars 

nilliers de dollars 

I Women's and misses' dresses, housedresses, 14,5116 16,274 15,752 15,993 16,181 15,535 

aprons and tjiifsrms 
2 Women's and misses' coats and suits 13,898 13,845 13,6118 14,879 13,631 13,496 

3 Women's and misses' sportswear 41,437 44,187 44,882 45,974 46,508 44,210 

4 Furs 2,437 3,099 4,032 2,828 3,179 3,059 

5 Infants' and children's west and nursery 21,801 22,272 22,511 23,583 23,615 22,624 

equipment 

6 	irls' 	and teenage girls' wear 14,749 15,894 16,138 16,825 16,833 15,799 

7 	Linoerie and wianen's sleepsear 15,847 16,995 16,915 17,577 17,353 17,058 

8 	Intimate apparel 8,657 9,414 8,968 9,309 9,595 8,800 

9 	Millinery 1,775 1,581 1,461 1,590 1,597 1,446 

10 	Women's and girls' hosiery 9,451 9,292 9,280 9,701 9,694 9,659 

11 	Women's and girls' 	gloves, mitts and 14,128 14,173 13,889 14,545 14,167 13,267 

accessories 
12 	Women's, misses' 	and children's footwear 21,778 21,857 21,741 22,985 24,224 22,551 

13 	Men's clothing 35,555 35,255 35,401 36,089 36,804 34,960 

14 	Men's Furnishings 37,773 38,040 37,172 39,106 40,060 38,664 

15 	Revs' 	vinthive and furnishirins 11,192 11,221 11,502 11,985 11,974 11,777 

I 
18 	Toiletries, cosmetics and drugs 44,087 44,6i 44,545 45,44 45,497 u, 

19 	Photographic equipment aid supplies 13,102 11,302 13,466 13,994 13,213 13,'9l 
4,549 20 	Piece goods 4,620 4,597 4,639 4,576 4,614 

21 	Linens and dnaestica 23,598 24,593 23,754 24,178 24,326 25,154 

22 	Sisallsares and notions 8,276 8,897 8,092 11,533 8,414 8,353 

23 	China and glassware 12,066 12,020 12,322 12,621 12,285 12,066 

24 	floor coveringo 11,633 11,966 11,554 12,088 11,417 11,506 

25 	Draperies, curtains and furniture mi- 12,953 13,588 14,485 14,221 14,108 18,296 

er irigs 

26 	La,,ps, pictures, mirrors arid all other 8,267 8,570 8,535 8,354 8,885 8,852 

home furnishinas 
27 	Furniture 38,889 41,445 37,401 40,311 38,293 36,999 

28 	Major appliances 37,604 38,794 35,204 35,120 34,501 32,644 

29 	Television, 	radio and sUsie 32,588 33,946 33,063 35,856 33,677 35,921 

30 	Housewares and small electrical 	appliances 33,530 31,746 33,706 34,456 33,989 34,166 

31 	Hardware, paints, wallpaper, etc. 29,838 30,712 25,697 25,985 27,801 25,820 

32 	Plumbing, heating and building materials 8,692 9,171 9,236 9,490 10,875 9,060 

33 	Jeamllery 20,442 21,270 21,451 21,503 20,859 20,231 

38 	lays and gases 19,631 19,689 18,668 21,439 20,084 20,662 

35 	Sporting goods and luggage 28,202 28,733 28,074 28,727 30,161 28,783 

36 	StatIonery, books aid magazines 24,505 26,248 28,391 25,158 24,734 25,292 

37 	Casoline, oil, auto accessories, repairs 20,709 18,619 17,972 17,862 17,829 17,1u7 

and sopplies 
38 	Heals and lunches 21,202 22,843 20,837 20,732 20,624 20, 

39 	Repairs and services 7,496 7,813 7,967 8,061 7,855 7,1.  

40 	All other departments 27,494 28,580 27,166 27,395 28,574 28, 

41 	VOTAL ALL IXPA8I1€NTS 826,932 846,504 825,286 850,918 849,985 830.07' 

The mu, oF the components is not equal to the total dum to rounding. 
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. 'PiAIEAU 63. Ventee .ensuelles des graids .aaaeine, ddsai.onn.liséee, per rayon, Cai.Ja, réviséms, 1982(1) 

1 p Auqust September October Psssber December Rayon 

Juillpt AnAl Septembre Octobre Nonembre 06cembre 
NO 

thousendp of dollars 

milliers do dollars 

15,789 15,918 16,290 16,021 16,669 16,016 9abes, 	robes do mAnage. Ldliers et ucii- 	1 
formes pour demes et Jeasies rules 

14,729 15,900 14,015 14,279 16,084 14,233 Haitesiis et tailleurs pour dames ot jeunes 	2 
rules 

46,635 45,925 45,884 42,799 45,758 46,857 Vbte,nents sport pour dames at jounes filles 	3 
3,513 2,506 2,927 2,996 9,148 2,565 Fourrures 	 4 

22,678 24,748 22,547 22,632 23,184 23,188 V9teeients pour bAbAs ml enfants at articles 	5 
do ctsasbres d'enfanta 

16,416 16,159 16,166 15,159 16,404 16,908 V8tmnents do fillettes at d'aioloscentes 	6 
17,110 17,663 18,126 11,866 12,827 18,039 Lingerie et v9teoe,-,ts do suit 	pour dames 	7 
9,381 9,749 9,928 9,890 10,320 10,047 Sous-sAteemnts 	 8 
1,570 1,651 1,709 1,422 1,115 1,726 Chapeasis 	 9 
9,675 10,294 10,625 10,838 10,979 10,771 Rai pour demes 06 	fAlSettos 	 10 

13,991 34,293 15,576 14,518 14,702 18,626 Gaits, moufles at articles de parure pour 	11 
dames at 	tallettes 

22,539 22,719 22,709 21,788 23,403 23,182 Chaussures pour dales, jounce fLues at 	12 
enf ants 

54,651 34,593 54,170 33,533 34,794 38,033 VRtements pour Ixtismes 	 13 
39,844 43,481 43,901 40,541 39,191 41,367 Articles d'hil1mnent pour bosses 	 14 
11,399 12,419 11,708 31,825 12,119 12,327 V8tements at 	articles d'haiulle,sent pour 	15 

qarçone 

5 1 970 14,880 15,047 14,486 15,649 15,507 Chassures pour releases 06 gsrçons 	 16 
57,967 57,024 51,215 56,264 56,673 Produits alimentaires at connemes 	 17 

,164 41,099 46,960 88,652 48,911 88,848 Articles do toulette, cos.e8liques at eAdi- 	18 
Casents 

1,270 13,571 13,681 13,754 13,507 11,685 Appareils et 	fournatures photographiques 	19 
4,527 4,619 4,159 4,612 4,583 4,668 lissus 4 Ia pièce 	 20 

24,294 25,238 24,980 25,916 26,085 26,756 Literie et 	liriqe do saison 	 21 
8,123 8,913 8,825 8,630 8,868 8,280 Menus articles 	 22 

11,846 12,423 12,768 12,794 11,832 12,553 Porcelaine at serrerle 	 25 
11,204 15,979 11,212 12,175 11,118 11,706 Reëteeents de plaiter 	 28 
13,565 13,908 15,119 15,668 14,385 15,524 lectures, 	radeaa.m at houssea 	 25 

8,564 8,788 8,638 9,091 9,108 9,014 Lenpes, 	t,leaus, 	siroirs et 	sutres articles 	26 
d'ameublesent pour Is esison 

35,662 15,836 37,161 39,112 39,315 81,257 Meiles 	 27 
32,897 35,705 36,032 36,982 40,792 38,064 Gros appareils 'eAnagers 	 28 
35,024 56,167 36,933 36,511 58,644 38,047 lAlAvision, radio at suslque 	 29 
34,160 34,885 35,017 36,196 35,042 55,819 Articles do mAnage et pelals appareuls Alec- 	30 

triques 

25,712 26,141 25,282 26,159 24,870 25,189 Quincaullerue, peinture, papier-tenture, 	31 
etc. 

9,870 9,284 9,788 9,280 10,111 11,354 Materiel do plomberie, rhauFfaqe at cons- 	32 
truct ton 

21,903 21,259 21,317 21,581 20,667 21,036 Rijouterie 	 33 
20,287 20,578 20,199 20,959 19,436 21,475 Jouets at jeux 	 38 
27,354 27,446 28,244 26,748 26,741 26,282 Articles do sport et sallses 	 35 

75,167 76,633 25,775 26,396 25,982 27,548 Papeterue, 	liures et revues 	 36 
17,969 17,592 17,151 11,058 17,193 16,527 (ssence, huile, accessoires d'automobile, 	37 

reparation at 	fournatures 
'.160 20,378 20,676 20,176 21,107 21,365 Repas at easse-crofites 	 38 

198 7,666 7,857 8,362 8,692 10,170 Seruices at traiaun do reparation 	 39 
1, 417 S 29,121 29,690 30,185 29,408 29,868 bus sutres rayons 	 40 

5,070 852,286 852,002 852,480 864,006 872,762 IOIAL, 	TOLIS RAYtSfS 	 Al 

La moose des ccssposo'ites nest pan Aqale an total en raison do 1' arrondissoment. 
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TABU 44. (partmmt Store Manthly Sales, Seasonally Adjumted, by Department, Canada, Revised, 1983(1) 

1983 

Department January february March April May June 

Ja,vier fêrier Mars Auril Msi 
Mo. 

thoumands of dnl I mrs 

milliers de dollars 

1 Women's and misses' dresses, houaedresses, 14,675 15,348 15,961 14,481 15,341 17,638 

aprons and umiforms 
2 Women's and misses' coats and suits 14,529 14,751 14,712 14,465 15,393 15,299 

Women's and misses' sportswear 47,1138 50,787 52,793 44,662 49,762 56,938 

4 Furs 2,771 2,903 2,521 3,457 1,497 2,647 

5 InFants' 	and children's wear and nursery 23,751 23,472 24,681 19,689 22,924 24,880 

equipment 

6 	Girls' 	and teenage girls' wear 16,134 16,225 18,634 13,842 15,362 16,603 
7 	Lingerie and 	waren's aleepsear 18,118 18,347 18,971 16,630 17.889 20,832 

8 	Intimate apparel 9,711 9,784 10,197 9,525 9,820 10,388 

9 	Millinery 1,683 1,830 1,809 1,719 1,764 1,872 

10 	Women's and girls' hosiery 10,386 10,286 10,748 9,812 10,754 10,870 

11 	Women's and girls' 	gloves, mitts and 14,957 14,768 15,447 14,252 15,456 16,024 

accessories 
12 	Women's, misses' 	and children's footwear 22,300 22,939 24,118 20,976 22,193 26,672 

I) 	Men's clothing 34,038 33,535 37,236 33,013 33,752 37,171 

14 	Men's furnishings 41,007 41,731 45,435 39,838 48,478 49,437 

15 	Boys' 	clothing 	and 	furishinqs 11,987 12,100 13,833 11,180 12,953 14,368 

18 	loiletries, 	cosmetics 	oJ droqo 4 9,I111 9,91 0,517 47,725 

19 	Photographic equipment and supplies 13,589 13,864 14,009 12,796 13,862 13,6. 
20 	Piece goods 4,230 4,290 4,472 3,923 4,470 4,769 

21 	Linens and '*m',estics 27,411 26,919 27,775 27,559 27,271 29,671 

22 	Smallwarea and notions 8,706 8,527 8,472 8,137 8,628 8,831 
23 	China and glsssware 12,726 13,336 13,355 31,391 14186 12,397 

24 	Floor coverings 31,793 11,830 12,276 11,947 11,781 12,558 
25 	Draperies, curtains and furniture ccv- 14,433 14,942 14,669 13,776 15,088 15,054 

er 1,195 

26 	Lampa, pictures, mirrors and all other 9,204 8,561 9,660 8,600 8,783 8,586 
hoa,e furnishings 

27 	Furniture 40,690 40,148 43,035 39,707 43,423 44,260 
28 	Major appliances 36,1366 38,725 40,139 36,462 41,696 49,583 

29 	Television, radio and music 42,105 40,504 42,390 38,361 42,632 41,288 

30 	Housewarea and small electrical appliances 37,311 38,439 36,306 35,243 34,622 38,244 

31 	Hardware, paints, wallpaper, etc. 25,551 24,954 25,273 24,232 27,038 27,312 

32 	Plumbing, heating and building materials 10,480 11,097 10,463 9,738 10,486 12,982 

33 	Jewellery 20,407 20,776 20,701 20,017 20,419 20,483 
34 	loys and games 22,415 22,864 25,548 22,019 24,774 25,676 

35 	Sporting goods and luggage 25,361 25,935 26,469 25,128 25,873 27,300 

36 	Stationery, books and magazines 27,386 27,925 32,450 28,771 28,948 29,781 

37 	Gasoline, oil, auto accessories, repairs 	 16,847 16,036 16,914 16,524 18,328 19.41 

and supplies 
36 	Meals and lunches 21,119 21,028 21,070 20,687 21,163 21, 
39 	Repairs and services 9,227 9,996 10,422 9,895 9,748 

40 	All other departments 29,622 30,052 51,483 29,752 29,043 32. 

41 	IWAI ALL DEPARTMENTS 872,976 682,220 923,730 837,828 895,477 955,40 

(1) The mimi of the components is not equal to the total dum to rounding. 

I 

I 
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AIIIEAU 44. Ventos uensuellee des qremds maqaaifla, ,A6saio,wia1is6es, par rayon, Cena'Ja, révi.Ae,,, 1983(1) 

August 	 September 	 October 	 November 	 December 	
Rayon 

Juitlet 	 AoOt 	 Septesibre 	 Octobre 	 Novocnbre 	 D6cembre 
NO 

thoumands or doLlars 

milliers de dollars 

14,453 15,557 14,514 15,163 14,635 15,548 Robes, robes de mdnage, thers at 	uni- 
forces pour danes at jounce Filles 

13,965 14,679 15,1141 15,757 15,575 15,872 Manteaux at tailleurs pour demes at jeunes 	2 
filles 

48,504 49,664 50,286 51,307 49,685 51,711 VAtenients sport pour demos at jeunes lilies 	3 
2,220 2,516 2,913 4,158 3,540 3,442 fourrures 	 4 

22,922 23,091 23,617 24,050 22,928 23,519 Vèteinente pour bdoés at enfants at articles 	5 
do ct,ambrea denfants 

16,791 15,536 13,999 15,660 15,342 14,783 Y9tements do 	fillettes at dadolescentes 	 6 
17,720 19,390 10,593 19,676 19,959 18,837 Lingerie at v&tements ic cult pour danes 	 7 
10,119 10,112 10,692 10,822 10,044 10,775 Sous-oRtements 	 8 
1.829 1,767 1,7(15 1,747 1,719 1,794 Chapeaun 	 9 

111,633 9,345 10,639 10,697 111,392 10,559 Has pour demos at 	FiLlettes 	 10 

15,159 14,279 15,551 16,510 16,282 16,442 Cunts, n,oufles at articles do parure pour 	11 
demos at 	fillettes 

23,401 23,378 24,090 24,435 24,479 23,264 Chaussures pour demos, jeunes lilIes at 	 12 
en f ants 

35,115 36,434 35,331 35,028 35,884 39,1192 VRte,neots pour hoimees 	 13 
44,752 43,624 43,347 44,332 63,19) 85,114 Articles d'hthil!miient pour hcxsmes 	 14 
12,906 12,600 12,087 12344 12,568 12,168 VAtements at articles d'habillement pour 	15 

garçons 

. 	 372 15,549 15,284 15,402 16,542 15,871 Chassures pour lessees at gsrçone 	 16 
',927 56,199 57,217 59,679 59,058 59,659 Produts alin,e'ta,res et connenos 	 17 
.102 52,126 52,627 53,956 52,144 52,995 Articles de toilette, cosaAtiques et 	sAth- 	18 

cements 
11,568 13,415 13,415 13,331 13,526 13,295 Appareils at fournatures l*,otograclhlques 	19 
4,738 4,586 4,033 4,112 4,315 8,426 Tissue N La pièce 	 20 

27,867 2R,264 29,971 27,920 26,922 27,693 Literie et 	lingo do saigon 	 21 
8,721 8,464 8,5115 8,568 8,495 9,290 Menus articles 	 22 

13,146 12,668 12,196 12,726 32,720 12,423 Porcelajem at 	cerrerle 	 23 
13,896 13,865 12,747 12,620 12,657 11,390 Revêteoents do plancher 	 24 
14,924 15,179 15,320 15,380 14,928 14,907 lectures, rideaus et housses 	 25 

8,974 8,926 9,113 8,995 8,794 9,049 Laspes, Lileaux, miroirs at 	eutres articles 	26 
d'emeileoiant pour 	Is maigon 

49,921 47,632 41,390 45,037 41,796 42,041 IOeubles 	 27 
47,956 45,306 40,902 46,307 42,928 44,034 Ores appareila mAnaqers 	 28 
43,288 42,127 64,325 44,388 42,394 43,320 141662sion, radio et 	cuslque 	 29 
35,953 36,054 36,344 36,795 35,912 35,578 Articles do m6raqe at petita appareuls éiec- 	30 

triquea 

25,988 24,587 25,502 24,707 26,001 25,813 Quincaillerue, pesnture, papier-tenture, 	31 
etc. 

11,636 11,275 10,746 11,926 11,023 11,702 Materiel do ploaterie, chauFfaqe et cons- 	32 
traction 

20,181 20,390 20,140 20,544 19,061 20,797 Rijouterie 	 33 
25,654 26,434 27,264 26,216 26,171 24,473 Jouets et jeux 	 36 
26,587 25,490 24,776 24,637 24,395 24,694 Articles do sport at vaLises 	 35 

29,748 28,854 29,363 28,825 32,605 30,210 Papeterie, hires et revuss 	 36 
17,773 17,773 17,920 17,924 16,482 19,153 Essence, huile, arcessoirea dautceeobile, 	37 

r9pacation at fournitures 
21,636 21,917 21,886 21,623 22,216 Repas at casse-crotites 	 38 

"1,535 , 10,678 10,454 10,296 10,356 10,129 Seruicea at travaui de reparation 	 39 
'1,672 30,881 31,175 31,056 33,736 32,493 bus autree rayons 	 40 

18,536 908,101 903,922 924,112 909,382 920,358 RO1AL, bUS RAVONS 	 41 

La some dee composastee neat pse Cgele so total an raison do 1' arrondiseement. 



TAIII F 45. Tnt ul Department Storn Stnck;, Seasonal ly Adjusted (Indirect Method) , Cada, 1972-198 

January 	 [e0ruary 	March 	 April 	 May 	 June 
Yeart 

Janvier 	 Février 	 Mars 	 Avril 	 Mai 	 Juin 

millions of dollars - millions de dollars 

1972 852,457 823,704 838,258 848,260 863,810 896,217 

1973 977,388 971,439 996,049 989,492 988,559 1,025,110 

1974 1,114,012 1,195,491 1,226,159 1,195,367 1,311,510 1,287,490 

1975 1,339,421 1,382,222 1,350,557 1,434,467 1,345,861 1,360,989 

1976 1,574,176 1,557,248 1,603,239 1,738,227 1,737,719 1,759,030 

1977 1,721,609 1,863,522 1,775,020 1,816,482 1,835,342 1,777,047 

1978 1,863,186 1,891,768 1,907,147 1,894,139 1,927,336 2,016,846 

1979 2,260,056 2,231,967 2,338,837 2,254,653 2,309,562 2,365,062 

1980 2,557,355 2,489,147 2,529,582 2,550,242 2,625,485 2,540,720 

1981 2,622,794 2,839,677 2,760,900 2,893,331 2,883,606 2,847,888 

1982 3,024,715 2,951,243 2,923,177 3,102,201 2,975,241 3,074,741 

1983 3,051,268 3,004,669 3,153,888 2,950,742 3,019,557 3,140,876 

TABLE 46. Total Department Store Stocks, Seasonally Adjusted (Indirect Method), Canada, 'knth-to-
Month Percentage Diges, 1972-1983 

Yeart' 
January 

Janvier 

February 

Février 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

1972 .. - 5.4 + 1.8 + 1.2 + 1.8 + 3.8 

1973 + 3.4 - 0.6 + 2.5 - 0.7 - 0.1 + 3.7 

1974 - 	1.3 + 7.3 + 2.6 - 	2.5 + 9.7 - 	1.8 

1975 - 6.6 + 	3.2 - 	2.3 + 6.2 - 6.2 + 	1.1 

1976 + 6.1 - 	1.1 + 3.0 + 8.4 -- + 1.2 

1977 - 	3.3 + 8.2 - 4.7 + 2.3 + 1.0 - 	3.2 

1978 + 0.4 + 1.5 + 0.8 - 0.7 + 1.8 + 4.6 

1979 + 4.8 - 	1.2 + 4.8 - 3.6 + 2.4 + 2.4 

1980 + 5.8 - 2.7 + 1.6 + 0.8 + 3.0 - 3.2 

1981 - 	3.3 + 8.3 - 2.8 + 4.8 - 0.3 - 	1.2 

1982 - 0.5 - 2.4 - 	1.0 + 6.1 - 4.1 + 3.5 

1983 - 2.3 - 	1.5 ..- 	5.0 - 6.4 + 2.3 + 4.0 
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TAHI FAIJ 45. Stocks totaux des gr'ids magasins, désaisonnalisées (par la méthode indirecte), Caiada, 

10 - 	1972-1983 

July 	August 	September 	October 	November 	December 
Ann ée ' 

Juillet 	AoCjt 	Septembre 	Octobre 	Novembre 	Décembre 

millions of dollars - millions de dollars 

885,966 901,981 922,936 907,725 914,411 945,348 1972 

1,034,036 984,769 997,633 1,017,468 1,082,276 1,128,191 1973 

1,322,796 1,350,379 1,364,313 1,421,643 1,388,668 1,434,186 1974 

1,381,088 1,426,536 1,459,723 1,442,488 1,517,085 1,483,969 1975 

1,743,519 1,767,035 1,807,102 1,813,385 1,759,985 1,780,663 1976 

1,800,911 1,870,246 1,823,396 1,836,653 1,900,914 1,856,239 1977 

2,021,427 2,050,820 2,090,211 2,077,614 2,086,305 2,157,287 1978 

2,390,055 2,441,611 2,433,854 2,538,757 2,540,673 2,417,499 1979 

2,630,828 2,556,359 2,535,897 2,658,797 2,688,105 2,713,268 1980 

3,014,963 2,991,177 2,960,852 3,239,790 3,018,664 3,041,250 1981 

2,987,113 2,928,529 2,990,641 2,866,029 2,915,571 3,121,802 1982 

3,120,087 3,237,064 3,469,863 3,214,202 3,377,564 3,417,028 1983 

I Affi. I All 46. St.nr ks Iut_aux dei; jr ;iuls mEJas ir,s , d('sa i ionr,al Isées (par 1 a méthode md i rect_e ) , CiwJa 
pourcentage des chgements mensuels, 1972-1983 

July 	Auqust 	September 	October 	November 	December 
Annéer 

Juillet 	AoCit 	Septembre 	Octobre 	Novembre 	Décembre 

- 	1.1 + 1.8 + 2.3 - 	1.6 + 0.7 + 3.4 1972 

+ 0.9 - 4.8 + 	1.3 + 2.0 + 6.4 + 4.2 1973 

+ 2.7 + 2.1 + 1.0 + 4.2 - 2.3 + 3.3 1974 

+ 1.5 + 3.3 + 2.3 - 	1.2 + 5.2 - 2.2 1975 

- 0.9 + 1.3 + 2.3 + 0.3 - 2.9 + 1.2 1976 

+ 	1.3 + 3.8 - 2.5 + 0.7 + 3.5 - 2.4 1977 

+ 0.2 + 1.5 + 1.9 - 0.6 + 0.4 + 3.4 1978 

+ 	1.1 + 2.2 - 	0.3 + 4.3 + 0.1 - 4.8 1979 

+ 3.5 - 2.8 - 0.8 + 4.8 + 	1.1 + 0.9 1980 

+ 5.9 - 0.8 - 	1.0 + 9.4 - 6.8 + 0.7 1981 

- 2.8 - 2.0 + 2.1 - 4.2 + 1.7 + 7.1 1982 

- 0.7 + 3.7 + 7.2 - 7.4 + 5.1 + 	1.2 1983 
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1*1911 41. lpartsot Store Honthly Stocks • Seasonally Adjusted, by Lpart.sot, Canada, Revised • 1987 1 
	

I 
1982 

Department 	 January 	 february 	 March 	 April 	 May 	 3une 

Januier 	 fvrier 	 Mars 	 Asril 	 Naj 	 Juin 

No. 
thousands of dollars 

milliers de dollars 

1 Women's and misses' dresses, flousedressea, 52,311 49,576 47,022 49,861 49,223 52,216 

aprons and usiforms 
2 Women's and misses' coats and suits 38,183 44,139 43,585 47,331 49,132 54,602 

Women's and misses' 	sportswear 118,847 116,279 118,222 124,429 124,715 125,716 

A Furs 18,876 19,781 18,741 18,579 18,280 20,870 

Infants' 	and children's sear and nursery 75,601 71,234 68,2611 72,6% 70,115 72,968 

ego ipeent 

6 GLrIs' 	and teenage girls' wear 48,075 45,545 66,360 48,066 47,132 48,819 

7 Lingerie and women's sleepwear 49,278 68,669 47,785 68,490 47,883 49,7114 

A Intimate apparel 11,269 30,361 30,819 31,097 30,577 31,664 

9 Millinery 1,866 1,578 1,632 1,562 1,377 1,694 

10 Wcaaen's aiel girls' hosiery 25,960 24,376 25,3611 26,017 26,186 27,779 

11 Women's and girls' 	glooms, mitts and 40,920 42,617 42,334 45,742 44,792 43,765 

12 
arcessories 

Women's, aissea' and children's footwear 105,697 104,477 107,092 110,385 106,427 106,469 

13 Men's clothing 163,2116 163,684 160,379 185,382 167,465 176,666 

14 Men's furnishings 139,226 139,265 137,911 145,376 142,878 149,343 

15 Boys' clothing and furnishings 40,314 40,044 60,103 43,445 41,073 39,147 

79,984 79,027 81,129 77,224 16 
17 

Men's and boys' 	footwear 
food and kindred products(2) 

90,500 
38,817 32,806 35,286 35,503 33,300 

18 Toiletries, cos,,etica and drugs 162,259 162,402 160,735 170,053 169,268 178, 

19 Photographic equipment and supplies 54,665 53,836 52,083 58,770 54,884 57,08.1 

20 Piece goods 30,016 311,304 30,704 31,216 30,091 31,555 

21 Linens and domestics 116,602 Tfl7,187 110,984 111,757 106,531 105,815 

22 Serallwares and not ions 40,013 58,180 38,221 40,188 39,350 39,163 

23 China and glassware 90,449 92,458 92,195 99,878 90,725 91,789 

24 floor coserings 61,277 56,937 59,061 64,427 59,290 59,043 

25 Draperies, curtains and furniture con- 74,662 69,941 66,587 70,045 64,570 65,577 

Cr irigs 

26 Lwnps, pictures, mirrors and all other 51,224 49,402 48,494 55,059 47,136 50,675 

home furnishings 
27 furniture 214,895 213,342 200,340 205,665 195,648 199,005 

28 Major appliances 444,399 56,067 57,896 61,910 60,367 61,2% 

29 lelesision, radio and music 127,106 127,119 125,926 134,275 131,364 135,093 

30 Housewares and anal I electrical appliances 132,999 130,324 132,142 139,029 136,455 142,598 

31 Hardware, paints, wallpaper, etc. 127,523 110,553 120,936 181,622 127,631 135,256 

32 Plunbing, heating and building eaterials 32,412 33,111 33,703 39,280 32,520 35,988 

33 Jewellery 124,078 122,729 121,819 124,374 124,031 126,086 

34 lays and gases 97,835 87,964 85,287 89,505 84,289 85,381 

55 Sporting goods and luqgae 136,069 133,633 130,200 136,865 131,377 132,391 

36 Stationery, books and magazines 97,217 93,086 91,317 91,744 90,472 93,967 

37 Gasoline, oil, auto ancesaories, repairs 48,968 49,446 46,176 52,189 48,604 51,235 

a-id supplies 
39 Meals and lunches 1,485 958 798 798 739 711 

59 Repairs and ,ieruices(2) 4,537 4,402 4,396 5,297 4,486 4,8(II 

411 All other departments 77,119 73,078 63,268 71,178 70,664 71,20 

41 101*1 ALL IPARDtNTS 7,024,715 2,901,243 2,923,171 3,102,201 2,915,241 3,074,781 

 The sias of the components is not equal 	to the total dim to roundinq. 
 Due to the dosenre of seasonal ity, the seasonally adjusted data are equal 	to the lnadjusted data. 
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S AI3LEAU 47. Stocks mensuela des grids magasina, désaisonnalisés, par rayon, Ciada, réviséea, 1982(1) 

'112 

July August Septeaber October Noenher t)er'emher 
Rayon 

Juitlet AoQt Septembre Octohre veethre DAcembre 

thousands of 
NO 

dollars 

milliera 	de dollars 

53,202 48,348 48,454 46,733 43,529 43,726 Robes, 	robes cia mAnage, 	titiers et 	uni- 1 
forces pour danes et Jeunes Filles 

45,108 44,601 47,930 43,161 41,155 48,373 Manteaiec et tailleurs pour dases et jeunes 2 
hI los 

123,389 118,637 120,419 119,115 119,691 131,161 VAtements sport pour daoes at jeanes flUes 3 
18,630 18,125 15,330 17,578 16,812 18,122 boorrures 4 
69,406 68,197 72,458 70,275 68,618 74,281 Vktements pour 06489 at ercbants at articles 

dv chanbres d'enfanta 

45,997 44,364 49,978 43,1153 65,824 45,499 VOtenients do fillettes at d'adotescentes 6 
49,790 47,974 40,723 46,683 46,337 50,640 Lingerie et vOteisents de nuit 	pour danes 7 
30,826 30,868 30,959 31,002 27,664 31,215 Sous-vktecoents 8 
1,519 2,103 2,157 2,390 2,070 2,252 Chapeaus 9 

28,761 27,555 28,592 28,569 28,571 33,240 Bus pour da,ies at 	fillettes 10 

44,511 45,212 46,507 63,151 44,205 49,280 Gaits, 	noufles at articles de parure pour 11 
danes et 	fillettea 

101,711 99,720 104,238 99,035 96,694 100,373 Cheussures pour dames, jeunes hubs at 12 
enf ants 

159,045 158,733 159,194 150,055 147,706 166,279 VAtements pour l-,ymcmea 13 
148,885 148,1180 153,597 146,981 146,750 150,663 Articles d'hthillement pour hoemnes 14 
39,666 30,784 19,681 38,904 38,861 40,661 Vkteecents et 	articles dhilleeent pour 15 

tJarçnna 

75,018 73,244 65,602 70,290 77,500 Chassures 	lusicrnes et pour 	 qarçuns 16 
20,536 32,626 36,832 44,962 34,859 Produits 	atiner,tuureo et eonneses(2) 17 

JO? 168,528 166,917 159,461 169,067 177,878 Articles de toilette, cosmAtiques et médx- 18 
cements 

153 55,886 54,971 52,440 54,505 55,168 Appareibs et 	fourrcutures 	icotograpl-,iques 19 
12,505 28,007 25,608 27,026 25,651 27,778 Tissue 4 Is pièce 20 

103,429 96,366 102,379 98,593 105,256 116,019 Literie at 	tinge de neison 21 
38,951 37,587 78,622 36,210 36,655 43,335 Menus articles 22 
93,051 91,134 93,105 85,400 91,111 92,939 Porcelaine at serrerue 23 
56,509 56,970 60,078 53,625 50,921 51,338 Resktements de pleicher 24 
64,850 61,211 64,602 62,143 62,167 64,606 Tentures, 	rideaux et housses 25 

49,740 48,810 51,085 49,420 50,615 53,074 Lanpes, 	tileaus, mciroirs et 	autres articles 26 
d'aneublecment pour 	Is maison 

200,446 195,999 197,708 187,234 189,536 191,916 Meubles 27 
63,088 65,511 65,166 56,691 53,439 55,822 Gras appareuls mAnagers 28 

132,783 129,209 129,679 192,274 133,370 148,093 lAbAvision, 	radio at miuslque 29 
141,767 138,591 144,675 137,259 152,099 168,577 Articles de mAnage at petite appareits Alec- 70 

triquos 

131,944 130,689 134,702 128,966 123,179 134,413 Quincaitlerie, 	peinture, 	papier-tenture, 31 
etc. 

34,634 35,0112 07,848 35,716 38,209 42,390 MatAriel do plocmberie, chasffaqe et cons- 32 
truct ion 

122,058 118,824 122,076 119,693 123,955 125,624 8ijouterie 33 
84,959 87,584 87,260 85,059 86,914 93,701 Jouets et jeuu 34 

128,436 126,617 125,656 125,722 126,532 136,056 Articles de sport at valise, 35 

92,512 92,610 92,123 90,754 94,607 100,950 Papeterie, 	hares at resues 36 
49,062 49,639 52,101 48,225 47,246 63,882 Essence, huile, 	accesaoires d'autocsobile, 37 

reparation et 	focirnitures 
6118 640 061 817 896 1,008 Repas et caose-cro0tes(2) 38 

4,489 4,679 8,471 4,914 5,141 Services et travauo de reparation 39 

S
O? 
'95 62,099 64,660 63,005 65,251 74,186 bus autres rayons 40 

7,907,113 2,928,529 2,990,641 2,866,029 2,915,571 3,121,802 TOTAL, 1008 RAYONS 41 

La soicsne des compose-des nest pus Aqale so total an raison dv 	1' arrondimaement. 
Puisqu'il y a absence de saisonnalitC, 	les donnAes désaisonnalisCes soot par consequent son dsnnAes non dAmaisoonalisOes. 
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1983 

No 

Department 
3anuary 

lannier 

february 

fvrier 

March 

Mars 

9pril 

Avril 

May 

Mai 

Jin 

Juin 

thousands of dollars 

milliers de dollars 

I Women's and misses' dresses, housedresses, 42,165 41,402 45,435 44,031 44,686 42,848 

aprons and omiforma 

2 Women's and misses' coats and suits 49,141 48,670 46,055 39,286 36,072 39,315 

3 Women's and misses' sportswear 129,029 126,043 142,061 124,690 132,230 135,180 

4 Furs 18 1 347 17,273 18,212 17,436 19,000 19,126 

5 Infants' 	and children'a wear and nursery 73,027 75,902 80,309 71,575 76,740 82,239 

equipment 

6 Girls' and teenage girls' wear 

7 Linqerie and women's sleepwear 

8 Intimate apparel 

9 Millinery 

10 Women's and girls' hosiery 

11 Women's and girls' qlosea, mitts and 

accessor lea 

12 Women's, miasma' and children's footwear 

13 Men's clothing 
18 Men's furnishings 

15 Eloys' clothing and furnishings 

16 Men's and boys' footwear 

17 Food and kindred products(2) 

18 Ioiletries, cosmetics and drugs 

19 Photographic equipment and supplies 

20 Piece gooda 

21 Linens and domestics 
22 Sealiwsres and notions 

23 China and qlasaware 

28 Floor coveri,,qa 

25 Orsperima, curtains and furniture one-

er inqs 

26 Loops, pictures, mirrors and all other 

home furniahinqa 
27 Furniture 

28 Major appliances 

29 Television, radio and music 

30 Housewares and meal I electrical appliances 

43,127 42,988 48,591 41,284 39,466 40,484 

48,659 45,608 48,448 43,655 45,471 45,844 

32,190 31,646 13,673 32,621 32,358 33,832 

2,203 2,176 2,064 1,534 1,293 1,957 

30,177 30,427 31,218 28,980 31,918 35,238 

46,569 44,221 85,647 42,342 41,690 63,091 

89,587 89,255 98,596 86,312 88,798 83,023 

150,720 154,124 157,273 137,264 142,842 154,726 

144,390 142,604 143,938 135,069 141,381 141,549 

42,700 44,161 43,550 41,761 41,849 43,693 

71,550 63,635 76,974 66,917 73,112 

38,185 40,111 40,206 411,853 33,895 4. 

184,770 174,561 182,684 181,657 171,056 191,k 

56,141 55,548 59,338 55,555 56,558 63,862 

26,883 26,227 29,108 25,909 50,008 25,935 

117,393 113,073 113,583 111 9 538 119,672 118,660 

40,184 40,358 40,006 56,777 38,852 41,052 

95,513 95,674 97,061 95,264 97,839 97,890 

49,870 48,947 51,935 47,374 48,562 48,885 

61,287 60,139 67,563 60,731 62,575 65,700 

49,752 49,804 55,965 49,846 53,418 54,466 

190,321 181,790 189,657 174,309 183,755 179,376 

55,908 54,994 62,623 54,485 56,439 56,143 

144,078 146,231 152,562 141,643 153,688 159,067 

174,892 178,564 175,401 175,405 173,351 186,519 

I 

33 Hardware, paints, wallpaper, etc. 	129,809 	124,705 	147,062 	126,494 	128,018 	133,400 

32 Plèinq, heating and building materials 	39,274 	37,755 	41,148 	36,806 	38,514 	39,089 

33 	Jesellery 122,629 116,248 121,591 116,366 114,645 119,438 

34 	Toys and gases 90,945 94,560 97,728 99,993 102,251 116,889 

35 	Sporting goods and luggage 136,566 131,942 136,079 131,501 132,384 139,447 

36 	Stationery, books and maqazinea 102,182 103,401 101,278 111,849 116,902 123,053 

37 	Gasoline, oil, auto accessories, repairs 55,472 55,575 55,977 50,500 50,765 52,507 

and supplies 

38 	Meals and lunches(2) 1,271 1,188 1,433 1,449 1,164 1,35 

39 	Repairs and sen ices 4,991 4,831 5,475 4,757 4,229 8,617 

40 	All other departments 69,612 66,327 64,199 67,255 61,908 64,32H 

41 	TOTAl ALL (8PAR1N1S 3,051,268 3,006,669 3,153,688 2,950,742 3,019,557 3,140,876 

The stis of the components is not equal to the total due to rounding. 

Due to the shsence of aewsonslity, the seasonally adjusted dat are equal to the isiadjusted data. 

Li 
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. 1ABLEAU 48. Stocko .anaurls do8 grands .onins, ,saisomaIi64s, par rayon, Conada, rAviséea, 1983(1) 

I p AmusE Septeaber October Noueabpr Deceotier Rayon 

Juillet AoOt 5epte,i,bre Octobre l4oiembre DAces,bre 
No 

thousands of dollars 

milliera do do!larg 

44,628 50,031 47,664 45,850 51,728 48,432 Robes, 	robes de mAnaqe, tabliers et uru- 1 
fornea pourdesei at Jeunes filles 

42,356 45,615 $1,771 49,577 51,232 49,837 Hanteaus at tailleurs pour dases et Jeunes 2 
ft lies 

133,031 151,575 173,241 158,256 163,484 166.343 VAtemente sport pour deses et jeunes filleg 3 
18,428 19,454 24,431 21,056 21,902 20,687 Fourrures 'I 
75,982 84,842 87,356 86,725 88,257 91,011 VRteaents pour bAbes at enfants at articles 5 

de c0aisbres d'enfants 

42,015 40,954 48,540 43,325 43,287 45,470 Vêtes,ents do 	fillettes at d'adolescentes 6 
46,084 49,412 53,140 50,855 55,688 55,686 t.inqerie et sRtesents do rant pour donas 7 
53,912 34,542 39,938 36,322 37,953 40,080 Sous-iRtesents 8 
2,976 2,876 3,306 2,757 3,373 3,002 Cheaus 9 

33,632 34,700 40,518 37,820 40,511 40,130 Bes pour danes et 	fillettes 10 

43,358 46,136 55,213 49,845 53,161 51,734 Gants, 	esufles et 	art idea do parure pour 11 
dares at 	f,ileUes 

93,1543 99,300 113,176 101,077 108,541 107,939 Chaussures pour dories, Jeunes filles at 12 
en F ants 

153,365 156,028 161,129 138,982 168,885 156,128 V8teeents pour hoimsea 13 
132,735 146,562 162,541 350,741 165,774 161,653 Articles d'hthiltesent 	pour hojiares 14 
43,874 44,027 48,128 45,685 67,318 47,504 V6teeerits at articles d'habiilement pour 15 

gorf 005 

' ii 14,840 87,824 77,460 82,759 81,808 Chassores 	arenas at pour 	 qsrçorris 16 
38,531 34,992 48,351 53,945 29,076 Produits alisentaires at conneses(2) 17 

209,212 210,123 212,594 210,599 215,711 Articles do toilette, cosoAtiques at mAui- 18 
c orients 

28 58,517 62,655 56,540 59,255 63,249 Appereils at 	fourniturss photogrrihiquea 19 
31,422 30,350 30,531 30,508 30,115 Tissue 6 Is piAce 20 

125,036 130,053 140,232 124,741 126,970 135,511 Lilerie at 	linqe do meison 21 
41,1147 42,561 43,157 42,470 44,222 43,594 Menus articles 22 
97,429 102,880 100,281 100,615 101,375 103,358 Porcelaine et 	verrerie 23 
87,674 47,039 47,720 46,639 52,184 56,350 ReiPtementa do plancher 24 
62,450 66,621 68,283 59,139 64,353 65,897 lentures, rideaus et houssea 25 

54,486 57,271 57,487 52,792 56,200 58,595 lanpes, 	tableaus, 	niroirs et 	sutres articles 26 
doseublement pour Is salson 

172,502 173,207 186,335 180,028 174,087 177,917 Meubles 27 
49,448 54,192 61,895 58,690 64,418 65,291 Gros appereils mAnagers 28 

159,738 168,532 185,982 160,105 164,719 158,081 1614uision, 	radio at musique 29 
183,929 194,561 199,541 178,298 193,979 191,999 Articles do mAnage at pet its qupmreils Alec- 30 

t c iques 

127,035 122,894 145,561 129,089 134,153 144,486 Quinceillerie, peinture, pepier-tenture, 31 
etc. 

38,703 39,849 42,279 40,632 40,509 44,364 HatAriel do plouiterie, chauffeqe et cone- 32 
t ruct ion 

120,075 121,535 128,137 116,794 115,960 120,139 Bijouterie 33 
112,151 107,484 110,551 101,530 111,477 124,458 Jouets at jetis 34 
137,953 135,764 142,059 131,425 141,743 139,280 Articles do sport at aalises 35 

127,411 128,138 183,360 116,591 121,898 137,272 Peterie, 	hares et resume 36 
2,213 52,428 53,155 51,644 50,950 65,463 Essence, huile, accessoirea d'ajtoaoblle, 37 

rAparat ion at fourniturea 
'Ii 1,110 945 1,175 1,083 1,018 Ropes at cssse-croütes(2) 38 

' .032 8,623 4,811 4,558 8,845 5,577 Serirps at 	traaauu rim rAparetion 39 
68,554 72,468 72,905 74,136 73,351 lots 	atres 	rayoris 40 

1,1711,1187 3,237,064 3,469,863 3,214,202 3,371,564 3,417,028 101A!, 	buS RAY06S 41 

La soisen des ccoposantes nest pen Aqale en total an raison do 1 arrondisseinent. 
Pojaqu' il p a absence do saisonnal iSA, 	lea dorariAes dAssisonnal isCes sont per consAquent ens donnAes ron dAaeiaonnal isCes. 



LIST IF DFPARTMFNT SIORF (ILGANILATII1NS - I ISTI DES (J?GANISAIIONS IF GRANDS MAGASINS 

MAJOR DEPARTMENT STORE ORGANIZAtIONS - ORGANISAJIONS DEl GRANDS MAGASINS IRADITIONNELS 

Ayre's Ltd., Water St., St. John's, Newfoundland 

Bowring Bros. Ltd., 281 Water St., St. John's, Newfoundland 

Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario 

Eaton, I., Co. Canada Ltd., 290 Yonge St., Toronto, Ontario 

Goudies Ltd., 22 Kinq St. W., Kitchener, Ontario 

Holman, R.T., Ltd., Water St., Suniserside, Prince Edward Island 

Houqens Ltd., 305 Main St., Whitehorse, Yukon 

Hubert, Magasin 3.0., Ltée, 163-165 rue Principale, Maniwaki, Québec 

Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario 

Lloydminster & District Agricultural Co-op Association Ltd., 4910-50th St., Lloydminster, Saskatchewan 

Ogilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 

Ooilvy's, James A., Ltd., Ste-Catherine St. W., Montréal, Quéhec 

Riqtit I-Io_jse,  
février 198 

Robinson, The 	Co. Ltd., 1 	lorro 	., II;iinillori, ()iitorrcr 

Simpsons Ltd., 401 Bay St., Toronto, Ontario 

Simpson Sears Ltd., 222 Jarvis St., Toronto, Ontario 

Smith & Chapple Ltd., 24 Birch St., Chapleau, Ontario 

Woodward Stores (Alta.) Ltd., 101 West Hastings St., Vancouver, British Columbia 

Woodward Stores (B.C.) Ltd., 101 West Hastings St., Vancouver, British Columbia 

JUNIOR DEPARTMENT STORE ORGANIZATIONS - ORGANI5AI IONS DEl GRAM)S MAGASINS F'OPULAIRES 

K-Mart Canada Ltd., 8925 Torbrarn Rd., Arampton, Ontario 

Sentry Dep't. Stores Ltd., 1650 Avenue Rd., Toronto, Ontario (Closed January 1984 - Fermée janvier 
1984) 

Steinberg Inc., Miracle Mart Division, 5151 Thimens, St-Laurent, Québec 

Towers Department Stores Ltd., 6509 Airport Rd., Mississauga, Ontario 

Woolco Department Stores, do F.W. Woolworth Co. Ltd., 2277 Sheppard Ave., Weston, Ontario 

a 

7eller's Ltd., 5250 Derarie Blvd., Montréal, Québec 

a 



SELECTED PUBUCAJIONS 

S F ollowing are publications of the Her-
irtc1isinq and Services Division in the 
t't.aj1 Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
H. 811. 36 pp. First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Bil. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage dianqes of 
sales by region. 

63-005 Retail Trade. H. Bil. Approx. 65 pp. 
First Issue, 1929. (ISSN 0380-6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

S 	13-0117 New Motor Vehicle Sales. H. Bil. 
Approx. 15 pp.  First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. H. Bil. 24 
pp. First Issue, 1972. (ISSN 0380-
7177). 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Bil. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

Total retail sales by chain and de- 
partment stores by province, selected 

'  localities and kind of business in-
cluding data on floor area, inventory 
and accounts receivable. 

CHOIX DE P1JBLICATIONS 

Les publications suivantes se trouvent a la 
Section du commerce de detail, Division ds coni-
merce et des services. 

Catalogue 

63-002 Ventes et stocks des grands magasins. M. 
Bil. 36 pages. Premier numéro, 1938. (ISSN 
0380-7045). 

Ventes totales et nombre de points de 
vente par provinces et certaines regions 
métropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. M. Bil. 1 page. Pre-
mier riuméro, 1950. (ISSN 0709-8650). 

Variations en pourcentage et ventes par 
region. 

63-005 Commerce de detail. H. Bil. Environ 65 
pages. Premier numéro, 1929. (ISSN 0380-
6146). 

Total des ventes au detail par province et 
genre de commerce, pour les magasins a 
succursales et les magasins indépendants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. H. 
Bil. Environ 15 pages. Premier numéro, 
1932. (ISSN 0705-5595). 

Nombre et valeur des voitures particu-
lières, des camions et des autobus neufs 
vendus par province et par lieu d'origine 
(Canada et C.-U. ou importés). Ventes uni-
taires mensuelles selon le type et l'ori-
gine, aprs désaisonnalisation. 

63-014 Stocks commerciaux. H. Bil. 24 pages. Pre- 
mier numéro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, par 
genre de commerce pour le commerce de 
gros, par rayon pour les grands magasins 
et per genre de commerce pour les magasins 

succursales et magasins indépendants: 
variations triniestrielles en pourcentage 
pour les magasins indépendants suivant le 
genre de commerce. 

63-210 Magasins de detail a succursales et les 
grands magasins. A. 811. Environ 74 
pages. Premier nuniéro, 1933 (ISSN 0380-
7878). 

Total des ventes au detail pour les maga-
sins a succursales et les grands magasins 
selon la province, certaines aggloméra-
tions et le genre de commerce, incluant 
des données sur la superficie totale, les 
stocks, et les comptes a recevoir. 
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1 3 	l;Iil 	Ii 	 [ 	I . 
pp. First Issue, 1958. (ISSN 027-
6411). 

Sales of merchandise through automa-
tic vending machines, by type of 
machine and by location, Canada and 
prov inces. 

63-218 Direct Selling Canada. A. 811. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5 702). 

Sales of various commodities by 
method of distribution: by personal 
selling, by mail, from premises, etc. 

63-219 Canpus Book Stores. A. Bil. Approx. 
8 pp. First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by type of commodity, 
employees and payroll, by region or 
province for academic years. 

63-224 Market Research Handbook. A. Bid. 700 
pp. First Issue, 1975. (ISSN 0590-
9325). 

The data covers such topics as gene-
ral economic indicators, population 
characteristics, personal income and 
expenditure and household facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bil. 695 pp. (ISBN 
0-660-506-13-0). 

The publication provides revised 
retail trade estimates for the years 
1972 to 1979, both unadjusted and 
seasonally adjusted and also sections 
on definitions, concepts, classifica-
tions, methodology and data reliabi-
lity. 

Operating Results - Retail Trade. 0. Bil. 
29 pp. First Issue, 1974. 

The following publications in the Ope-
rating Results series contain ratios (per-
centages of net sales) for: purchases, 
inventories, cost of goods sold, gross pro-
fit, operating expense items and net profit. 

63-603 Men's Retail Clothing Stores, 1981 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

I 
3 I 	p 	I f sn HC1P 	I 	I I ihllt , 	r , ;  
A. Bil. 21 pages. 	Preiriier riuinéiu, 195H. 
(IsSN 0527-6411). 

Ventes de marchandise par distributeurs 
automatiques selon le genre de machine et 
l'emplacement, Canada et provinces. 

63-218 La vente directe au Canada. A. Bil. 14 
pages. Premier numéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: par démarchage, par la 
poste, chez le fabricant, etc. 

63-219 Librairies de canpus. A. Aid. Environ B 
pages. Premier numéro, 1968-69. (ISSN 
0380-6286). 

Ventes au detail par type de produits, 
ainsi que le nombre d'employés et la paye, 
par region ou province pour les années 
scolaires. 

63-224 Recueil statistique des etudes de marché. 
A. Bid. 7011 paqes. Prerier r1urnrn, 1975. 
(ISSN 059(1-9 

Les donné's 	i; -nj 	tin 
que les ire] icaleurs eCUflumirlues (lenéri1jI 
les caractéristiques de Ia population, 
revenu at les dépenses des part iculiecs eL 
l'équipement rnénaqer. 

63-538 Commerce de detail statistiques histori-
ques, 1972-1979. H.S. Bid. 695 pages. 
(ISBN 0-660-506-13-0). 

Cette publication contient des données 
brutes et désaisonnalisées, révisées de 
1972 1979, des sections sur les défini-
tions, les concepts, la classification, Ia 
méthodologie et la fiabilité des données. 

Résultats d'exploitation - Commerce de detail. 
H.S. Ru. 29 pages. Premier numéro, 1974. 

Les publications suivantes de la série des 
Résultats de I'exploitation contiennent des ra-
tios (pourcentaqes des ventes nettes) pour les 
achats, les stocks, le coOt des biens vendus, les 
bénélices bruts, les dépenses d'exploitation et 
les bénéfices nets. 

63-603 Magasins de vétements pour hommes, 1981 

63-606 Maqe; ins tie 	 it , nhntjsnjret; 
1977 	 is 

63-607 Phi'ncin, as détait, 1t31 

63-608 Fleuristes détaillants, 1981 
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63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente au detail de vêternents 
pour danes, 1980 

63-612 Magasins de vente au detail de vêternents 
pour Ia fanille, 1980 

;ill 	II Irv 	tnr;, 	1H1 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Fanily Cllothinq Stores, 1980 

H. - Monthly A.- Annual Ri!.- Bilingual 
0.- Occasional 

In addition to the selected publications 
listed thove, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A corn-
prehensivé catalogue of all current publica-
tions is avaiLable free on request from 
Statistics Canada, Ottawa (Canada), K1A 016. 

H. - Mensuel A.- Annuel 811.- Bilinque 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur Ia situation économx-
que et social du Canada. On peut se procurer 
gratuitenient un catalogue complet des publica-
tions courantes en s'adressant b Statistique 
Canada, Ottawa (Canada), K1A 0T6. 

10 
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