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SYOLS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- anount too small to be expressed. 

P preliminary figures. 

r revised fiqures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Components may riot add to totals due to 
id 

SIGNES CONVENTIONNELS 

Voici Ia signification des signes convention-
nels suivants utilisés dans les publications de 
Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de fiqurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectiflés. 

x confidentiel en vertu des dispositions de Ia 
Loi sur in statistique relatives au secret. 

NOTA 

Les chiffres avant 	arrondis, tes tOtaLIX ne 
'nrrrpriilrii 	prrs to'ji;i 

A MiLE UN CANSIM 
	

NOTE AU SLJJF I Di CANSIM 
	 I 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM 
(Canadian Soclo-Ecoriomic Information Manage-
ment System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the CANSIM 
staff, Current Economic Analysis Division, 
Statistics Canada, Ottawa, K1A 0Z8 (tele-
phone 613-990-8200), or the regional advi-
sors at the Statistics Canada offices 
located across Canada. 

La banque de données irrforrnatisées de St at 1st 1 -
que Canada CANSIM (Système canadien dinformation 
socio-économique) fournit nu public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands maqasins (matrice no 112) et 
stir de nombreuses autres series, par le biais dun 
terminal, d'imprimés d'ordinateur ou de supports 
sous une forme lisible par tine machine. Pour plus 
de renseignements, sadresser au personnel de 
CANSIM, Division de lanalyse de conjoncture, 
Statistique Canada, Ottawa, KIA 0Z8 (téléphone 
613-990-8200), ou aux conseillers régionaux des 
bureaux de Statistique Canada situês b travers le 
Canada. 

This publication was prepared under the di-
rection of: 

• D. Desjardins, Director, Industry Divi- 
Si Oil 

A.R. Tanner, Chief, Industry Division, 
Retail Trade Section 

Cette publication a été rédigée sous Ia direction 
de: 

• D. Desjardins, directeur, Division de l'indus-
trie 

A.R. Tanner, chef, Division de l'industrie, 
Section du commerce de detail 
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INTRODUCT ION 
	

INTRODUCTION 

S 

The present iniverse of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program 
of the Industry Division (formerly Merchan-
dising and Services Division), to be utiliz-
ed. (The census also measures the activities 
of "establishments", however, this concept 
is not used in the monthly survey of depart-
ment stores.) tinder the "location" concept, 
department store data contained in this 
publication exclude the activities of other 
kinds of businesses which may be operated by 
the reporting department store firms. For 
example, non-department store locations are 
r1,ssified to the kinds of business most 
ipropriate to their commodity structure 
th the catalogue sales activity of depart-

nnt store organizations classified to the 
"General Merchandise Stores" kind of busi-
ness category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlyinci this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its leased depart-
ments, if any, is considered to be a total-
ity; that is, it competes in the market 
place as one structure, rather than as a 
number of smaller stores. 

L'univers des firmes de grands magasins uti-
lime aujourd'hui est fondé sur le recensement du 
commerce et des services de 1971. La "Liste des 
organisations de grands magasins" est donnée a Ia 
fin de cette publication. 

Aux fins de cette publication, seules les mc-
tivités des "locaux d'affaires" reels des firmes 
de grands magasins mont étudiées; on peut ainsi 
faire appel au concept des "points de vente", qui 
est commun au recensement et au programme d'en-
quête courant de Is Division de l'industrie, (an-
ciennernent Division du commerce et des services). 
(Le recensement mesure également les activités 
des "établissements", toutefois cette unite 
d'observation n'est pam utilisée dons l'enquête 
mensuelle sur les grands magasins.) En vertu de 
la notion de "points de vente", les données sur 
les grands magasins présentées dons cette publi-
cation ne tiennent pas compte d'autres genres de 
commerce auxquels peuvent s'adonner les firmes 
déclarantes. Ainsi, les points de vente qui ne 
répondent pam a la definition des grands magasins 
mont attribués h Is catégorie commerciale qui 
convient le mieux aux diverses marchandises 
offertes; 'a titre d'exemple, les bureaux de vente 
par catalogue des sociétés de grands magasins 
mont classes dans le genre de commerce "magasins 
de marchandises diverses". 

Les affaires réalisées par les concessions 
établies dons les grands magasins soot, aux fins 
de la présente publication, considérées comme 
faisant partie des affaires qioboles du magasin 
ou mont établies les concessions. Cependant, lea 
ventes d'ui, important rayon (ou mag8sin) d'ali-
mentation associé ne seront incluses que si le 
rayon ou magasin fait partie intégrante de l'ex-
ploitation générale du grand magasin et n'est pam 
connu du public sous ui nmn different de celui du 
grand maqasin auquel il est associé. Cette me-
thode me justifie du fait que les spécialistes 
des etudes de marché et lea urbanistes consid-
rent cormue ui tout le grand magasin (qui consti-
tue le plus important genre de grande surface au 
Canada) et les rayons de concessions; autrernent 
dit, le grand magasin me présente sur le marché 
coinme un établissement unique et non comme un 
regroupement de petits magasins. 



Chart — i 	 Graphique - 1 

Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada, 1983-1985 
Ventes des grands magasins, par mois, non dêsaisonnalisées et désaisonnalisées, Canada, 1983-1985 
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Chart - 2 	 Graphique - 2 

Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1983-1985 
Stocks des grands magasins, par mois, non désaisonnalisés et désaisonnalisés, Canada, 1983-1985 
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Chart —3 

S 	Department Store Sales and Total Retail Trade, by Month, Canada, 1983-1985 
Ventes des grands magasins et commerce de detail total, par mois, Canada, 1983-1985 
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Chart —4 Graphique 	4 

Department Store Sales, Current and Constant (1971) Dollar Estimates, 1983-1985 

Ventes des grands magasins, estimations en dolars courants et constants (1971), 1983-1985 I 
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Chart —5 Graphique - 5 

Department Stores' Month-End Accounts Receivable, Canada, 1983-1985 
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Chad —6 

Department Store Sales, Provincial Distribution by Type of Organization 

Ventes des grands magasins, distribution provinciale par genre d'organlsations 
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Adjusted for seasonal variations and the 
number of trading days, total department 
store sales in March 1985 increased 4.4% 
to $1,000.8 million fran the revised 
February 1985 level of $958.2 million. 
Among the 37 departments recording higher 
sales, the largest gains were reported in 
girls' and teenage girls' wear (+ 23.9 10), 

women's and misses' coats and suits 
(+ 18.5%) and women's and misses' dresses, 
housedresses, aprons and uniforms 
(+ 13.7%). Decreases were recorded in furs 
(- 18.0%), qasoline, oil, auto accesso-
ries, repairs and supplies (- 2.0%) and 
sportinq noods and lunqaqqe (- 1.5%). 

Unadjusted Sales 

Lkadjusted department store sales totalled 
$849.1 million in March 1985, up 5.2% from 
the March 1984 level. Sales were higher in 
90 of the 40 departments, with the largest 
ireases reported in girls' and teenaqe 

iris' wear (+ 19.8%), boys' clothing and 
rriishings (+ 16.3%), women's and misses' 
rsses, housedresses, aprons and uniforms 
15.8%) and women's and misses' coats 

and suits (+ 15.8%). The most notable 
decreases were recorded in gasoline, oil, 
auto accessories, repairs and supplies 
(- 25.4 106 ), plumbing, heating and building 
materials (- 19.2%) and furs (-. 16.8%). 

At the provincial level, when compared to 
last year, department store sales de-
creased in British Columbia (- 1.1%) 1  
while the remaining provinces reported 
higher sales. Increases ranged from 0.6% 
in Saskatchewan to 17.9% in N¼va Scotia. 
Of the 10 metropolitan areas surveyed, 
only Edmonton (- 0.7%) and Vancouver 
(- 0.9%) reported lower sales. The eight 
remaininn areas had higher sales with in-
creases ranging from 2.5 90' for Calgary to 
21.1% for Halifax-Dartmouth. 

Sales by major department stores in March 
1985 reached $537.1 million, up 1.4% from 
hi' r'nrri'ipniid iq rnnnh n vrar non inn 

Lea ventes des grands magasins, corrigées en 
fonction des variations saisonnières et du nom-
bre de journées d'affaires, ant augmenté de 
4.4% en mars 1985, par rapport au mois de 
février 1985 ($958.2 millions - chiffre révisé) 
pour s'établir 'a $1,000.8 millions. Des 37 
rayons qii ont connu des hausses des ventes, on 
a constaté les augmentat ions les plus marquees 
dana les rayons de vêtements de fillettes et 
d'adolescentes (+ 23.9%), de manteaux et tail-
leurs pour domes et jeunes filles (+ 18.5%) et 
de robes, robes de ménage, tabliers et unifor-
mes, pour dames et jeunes filles (+ 13.7%). Lea 
ventes ant baissé seulement dans les rayons de 
fourrures (- 18.0%), d'essence, huile, acces-
soires d'autoinobile, reparation et fournitures 
(- 2.0%) et d'articles de sport et valises 
(- 1.5%). 

Ventes non désaisonnalisées 

Lea ventes des grands maqasins, sans ajuste-
ments saisonniers, ant totalisé $849.1 millions 
en mars 1985, soit 5.2% de plus qu'en mars 
1984. Des 40 rayons pour lesquels on recusille 
des données, 29 ont indiqué des gains. Lea 
hausses lea plus fortes ant été enregistrées 
par les rayons de vètements de fillettes at 
d'adolescentes (+ 19.8%), de vêtements et arti-
cles d'habillement pour qarcons (+ 16.3%), de 
robes, robes de ménaqe, tabliers et uniformes 
pour dames et jeunes filles (+ 15.8%) et man-
teaux et tailleurs pour domes et jeunes filles 
(+ 15.8%). Les baisses lea plus notables ant 
été siqnalées dans les rayons d'essence, huile, 
accessoires d'automohile, reparation et fourni-
Lures (- 25.4%), du materiel de plomberie, 
chauffage et construction (- 19.2%) et de four-
rures (- 16.8%). 

A 	l'exception de 	Is 	Colornbie-Britannique 
(- 1.1%) qui a indiqué une baisse des ventes en 
mars 1985 par rapport 'a mars 1984, toutes lea 
provinces ant signalé des hausses de ventes. 
Les gains s'échelonnent de 0.6% en Saskatchewan 
'a 17.9% en Nouvelle-Ecosse. Des 10 regions 
métropolitaines visées par l'enquête, lea yen-
tes ant diminué seulernent 'a Edmonton (- 0.7%) 
et 'a Vancouver (- 0.9%). Lea huit autres ré-
qions ont rapporté des hausses de leurs ventes 
variant de 2.5% 'a Calgary 'a 21.1% 'a Halifax-
Oar tmouth. 

Les ventes des grands magasins traditionnels, 
en mars 1985, se sont chiffrées 'a $537.1 mu- 
I ion'i. no it inn hajn 	di' 1. 4; par na1nrt ntiN.  
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while junior department stores had sales 
of $312.0 million, up 12.5% over the sane 
period last year. 

• Cumulative unadjusted sales of all depart-
ment stores for the first three months of 
1985 totalled $2,188.3 million, 3.4% 
hither than the $2,116.2 million reported 
in 1984. 

• In March 1985, there were 793 retail lo-
cations operated by department store or-
ganizations, unchanged from the number 
reported for February 1985, but three less 
than in March 1984. OF this total number, 
322 were operated by major department 
store organizations and 471 by junior 
department store orcianizations. 

• In March 1985, total department store 
sales constituted 8.5% of all retail sales 
in Canada, a drop from the 8.8% share held 
in March 1984. 

Stocks 

• The unadjusted sellinq value of invento-
ries held by department stores in March 
1985 was $3,275.6 million, down 3.6% from 
the corresponding month a year earlier. 
Seasonally adjusted department store 
stocks totalled $3,278.9 million in March 
1985, U?  10.4% from the previous month's 
revised value of $2,971.2 million. 

Accounts Receivable 

• The total value of accounts receivable of 
all department store organizations in 
March 1985 amounted to $1,884.1 million, 
down 0.8% from the $1,898.5 million re-
corded in February 1985. 

ventes enreqistrées b pareille date l'an der- 
nier. Les grands magasins populaires ont, quant 

eux, rapporté des ventes de l'ordre de $312.[) 
millions, ce qui représente un gain de 12.% 
par rapport a la même date l'année dernière. 

• Les ventes cumulatives pour l'ensemble des 
grands magasiris ant atteint $2,188.3 millions 
pour la période couvrant les trois premiers 
mois de 1985, soit une aucjiientation de 3.4% par 
rapport eux $2,116.2 millions rapportés pour la 
période correspondante l'an dernier. 

• En mars 1985, on a dénombré ui total de 793 
points de verites au detail exploités par lee 
sociétés des grands magasins, soit le même norn-
bre qu'en février 1985 et trois de moms qu'en 
mars 1984. De ce total, 322 points de ventes 
étaient exploités par les sociétés de grands 
magasins traditionnels et 471 par les organisa-
tions des grands magasins populaires. 

• Les ventes totales des grands magasins ant re-
présenté, b elles seules, 8.5% de l'ensemble du 
commerce de detail mu Canada en mars 1985, soit 
un recul par rapport b Ia part de 8.8% détenue 
en mars 1984. 

Stocks 

• La valeur marchande, non désaisonnalisée, de; 
stocks détenus en mars 1985 a diminué de 3.1 
par rapport au mois correspondant l'année der-
nière pour atteindre $3,275.6 millions. In 
valeur désaisonnalisée des stocks a, quant 
elle, connu une hausse de 10.4% par rapport mu 
mois précédent ($2,971.2 millions - chiffre 
révisé) et s'est élevée b $3,278.9 millions. 

Comptes a recevoir 

• La valeur totale des créances b recouvrer par 
les sociétés de grands magasins s'est chiffrée 
a $1,884.1 millions en mars 1985, soit 0.8% de 
moms cp.Je l'estimation enregistrée en février 
1985 ($1,898.5 millions). 

xlv 
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IABLE 1. tpartant sore *inthly Sales, by 04port.ant, Cannda, 1904 and 114' 
	

S 
1985 	 1964r 

March Rpnil May Sune 

Mars Aeril t4ai Juin 

Department 	 Jarrusr yr 	February 	March 

Jsnv ierr 	F&vrier 	Mars 

thoanands of dollars 

,siliiers de dollars 

1 	Women's and misses 	dresses, housedresses, 8,867 10,051 15,827 13,670 16,850 19,346 19,897 
aprons arid uniforms 

2 	Women's and misses' costs and suits 13,162 12,112 21,186 18,295 16,834 10,555 7,796 

3 	Women's and misses' 	sportosear 33,141 38,002 55,553 49,000 50,434 60,318 63,868 
4 	Furs 5,127 3,539 1,705 2,050 701 495 482 
5 	Infants' 	and children's ,'msr and nursery 18,380 18,267 23,097 21,818 25,788 21,139 23,522 

enili pmeni 

6 	tins' 	arid teenage nina' 	sear 6,774 9,721 18,744 15,641 15,842 15,655 15,651 
7 	linqerir and women's mieepwesr 11,814 12,085 15,449 15,402 15,886 19,366 19,095 
8 	Intimate apparel 9,077 7,928 11,505 10,715 10,625 11,251 12,097 
9 	Millinery 1,560 1,069 1,179 3,138 1,468 1,256 1,237 

10 	Wanen's and airis' 	hosiery 8,561 7,590 10,813 10,873 11,078 10,996 9,261 

11 	835005 and girls' gloves, mitts and 10,182 9,180 13,746 12,514 13,933 15,487 13,612 
accessories 

12 	Wanen's, misses' 	scsi children's footwear 15,387 14,277 24,925 22,440 27,652 25,755 25.189 

15 	Men's cloIhing 23.420 23,040 35,906 32.629 35,537 34,677 41, 

S 
18 	loiletries, cruanmtica and drugs 44,181 43,798 50,585 1 	47,085 43,965 48,821 45,701 

19 	Photrsol,ic ea,lpeent aid wiçplles 8,696 7,143 9,237 9,690 9,614 11,710 13,650 
20 	Piece goods 2,839 3,130 4,149 4,442 3,606 4,057 3,560 

21 	Linens and dnirrestics 31,393 18,082 24,667 22,493 22,107 27,815 28,514 
22 	Sesllwares and 	notions 9,272 7,386 8,651 8,095 7,015 6,918 6,427 
23 	Nina and glassware 7,208 7,887 10,144 9,987 8,461 13,001 10,173 
24 	Flnrir coverings 8 1 851 9,143 11.111 12,519 12,379 11,903 11,259 
25 	Draperies, curtains arid furniture con- 9,9114 9,771 13.429 14,239 15,244 16,665 15,895 

er iflqs 

26 	tamps. pictures, mirrors and all other 5,569 4,787 6,403 7,143 7,154 7,543 6,650 
hniae furnishings 

27 	rurniture 42,715 32,951 45,260 42,317 41,755 53,645 49,941 
28 	Major appliances 39,936 32,286 41,867 41,318 39,491 44,333 50,927 
29 	Telesision. 	radio and manic 32,827 29,117 37,678 39,265 32,935 33,327 32,232 
30 	Housesares arid snail electrical appliances 25,526 26,051 26,031 25,911 28,742 53,438 35,006 

31 	Hardware, paints, wallpaper, etc. 20,892 16,554 22,570 22,200 26,333 78,045 35,478 

32 	Plunhinq, heatino aid huidinq materials 6,876 5,756 7,315 9,052 11,222 12,537 14,608 

33 	Jewelleru 10,829 12,325 18,174 16,440 16,775 20,956 19,201 
34 	lops and qases 12,547 13,054 18,893 16,366 17,515 18,342 17,077 
55 	Sportinq goods and luggage 18,858 16,132 20,508 19,511 25,963 31,750 34,266 

36 	Ttstisr,erv, hooks arid magazines 22,337 21,397 24,774 24,003 23,496 26,898 
37 	tasoline, nil, auto accessories, 	repairs 11,902 10,041 11,563 15,493 ¶7,299 17,891 

and supplies 
38 	Menln and 	l,sirhes 19,374 17,630 21,669 21.872 20,367 21,007 21. 
39 	Repairs and secvlces 10,898 9,123 11.565 10,195 9,553 10,430 11], 
41) 	411 	nthcr 	dcparfmer,l'i 24,801 21,91(, 29,185 26.980 32,826 42,342 34, 

41 	TOTAl 	Pitt 	I)[PARIMFNIS 692,108 647,065 849,077 1116,999 663,802 930,389 941, /711 



SIIIFAU 1. Vantas .sue!ies des grands ..ajasina, poe rayon, Canada, 1984 at 1985 

3uly August September 0tober November lcember 

.lutllet AoOt Septeabre Octobra Noveobre Décea*,re 

Change 

Variation 

March 	 Rayon 

1985/1984 

Mars 
1995/1984 

	

17,081 	 22,831 

	

20,221 	 23,102 

	

64,239 	78,205 

	

9,116 	 7,011 

	

29,012 	 36,901 

22,641 23,697 
29,712 48,995 
11,570 15,153 
4,273 4,013 

12,862 16,253 

20,737 41,120 

34,475 12,200 

62,353 01,772 
72,734 119,770 

	

15,599 	29,572 

	

4,704 	 3,605 

	

33,925 	46,184 

	

10,645 	 12,761 

	

20,210 	 37,306 

	

16,099 	 11,948 

	

17,663 	 37,046 

per cent 

mulliars de dollars 	 poorcentage 

-71 

	

14,527 	 16,610 

	

7,107 	 15,796 

	

45,014 	 51,007 

	

1,150 	 1,786 

	

18,921 	 23,253 

	

11,910 	26,247 

	

15,964 	 15,531 

	

10,175 	 10,574 

	

3,136 	 1,140 

	

6,474 	 8,078 

	

10,029 	 11,396 

	

10,077 	 24,640 

32,725 
34,659 

	

12,554 	 13,457 

	

3,229 	 3,042 

	

30,586 	 29,930 

	

6,819 	 7,000 

	

10,291 	 9,355 

	

11,682 	 10,156 

	

15,300 	 13,939 

	

15,545 	 16,073 

	

20,934 	26,631 

	

65,705 	 56,268 

	

3,464 	 5,537 

	

25,928 	26,838 

	

19,159 	 15,231 

	

17,723 	 18,511 

	

11,557 	 9,940 

	

1,855 	 2,716 

	

12,557 	 11,538 

	

17,064 	 17,867 

	

31,863 	 29,925 

	

43,011 	 41,679 

	

44,441 	 42,759 

	

11,839 	 11,295 

	

4,249 	 4,530 

	

32,010 	27,969 

	

10,441 	 9,572 

	

11,727 	 13,760 

	

12,602 	 14,153 

	

15,563 	 15,731 

+ 15.9 Robes, robes de mdnage, tabliers at 	s,i 	1 
tomes pour denes et jeLaes 	Iii lea 

• 15.8 I4anteeux at tailleurs pour danes et jeuiam 	2 
lii lea 

+ 13.4 VOtaments sports pour danes et jeules fillee 	3 
- 16.0 tourruree 	 4 
+ 5,9 Vétaments pour bdbds et anfants at articles 	S 

do chanbrns ilenfents 

• 19.0 V8teeeots do fillettea at d'adolescentes 	6 
a 0.3 LIngerie at vOtaments do moult pour dasemi 	7 
+ 5.5 Sous-v8tseants 	 8 
a. 3.6 Chapesua 	 9 
- 0.6 Ras pour dases at 	flilettes 	 10 

+ 9.8 Cents, moufles at articles de parure pour 	11 
demos at 	fillettes 

• 11 , 1 Choumniarea pour demos, jeunes 	fl lies at 	 12 
en f ants 

+ 10.0 VOtamam-mts pour hramaons 	 13 
+ 5.1 Articles d'habillanent pour toammes 	 14 
+ 16.3 V8tementa at articles d'habillanennt pour 	15 

gsrcons 

• 12.8 Chsussures pour hcanes et qarçons 	 16 
+ 8,0 Produits alimentaires at connaves 	 17 
* 7.0 Articles do toliette, coanétiques at médi- 	18 

cements 
- 4.7 Appareils at 	fournitures pinotographiques 	19 
- 6.6 Tissue 6 Is plOce 	 20 

+ 9.7 Literie at 	lingo do maison 	 21 
• 6.9 Menus articles 	 22 
* 1.6 Porcalsina at varrarie 	 23 
- 6.5 RovOtanents do pl anchor 	 24 
- 5.7 Tentures, 	rldoauu at 	'cusses 	 25 

7,509 	 7,168 

	

51,873 	40,197 

	

47,610 	43,523 

	

35,416 	 37,145 

	

32,459 	33,025 

	

27,106 	24,754 

	

11,210 	 9,789 

	

36,213 	 16,969 

	

17,864 	 17,040 

	

29,212 	 24,133 

8,343 	 8,307 

	

44,337 	47,236 

	

46,869 	47,115 

	

53,295 	45,651 

	

31,912 	 35,955 

	

22,203 	26,503 

	

9,339 	 10,353 

	

20,787 	 17,998 

	

20,513 	 31,659 

	

20,752 	 39,092 

13,047 	20,568 

	

47,918 	43,200 

	

52,088 	54,816 

	

57,889 	09,000 

	

43,449 	80,759 

	

29,629 	35,435 

	

10,639 	11,442 

	

29,094 	 67,633 

	

62,000 	 91,424 

	

28,011 	 47,844 

- 10.6 Lepes, tableaus, miroiro at autras artIcles 	26 
d' eme,E,iement pour is malson 

• 	7.0 Ieoblos 	 27 
• 	1.3 Gras appareils mdnaars 	 28 
- 	4.0 léldvislon, radio at ,usiqem 	 29 
• 	0.5 Articles de ménse at potita apparelis élec- 	30 

triques 

* 	1.7 Quincailioria, peinture, papior-teniture, 	31 
etc. 

- 	19.2 Matérial do plconberie, chsuff99e at cons- 	32 
t rurtion 

+ 10.5 Rijouterie 	 33 
• 15.4 louats at jeus 	 34 
+ 	4.1 Articles do sport at valises 	 35 

23,305 33,881 32,195 24,710 43,591 34,184 • 	3.0 Papeterie, hares at macusa 	 36 
14,061 17,428 13,686 19,614 20,963 21,877 - 25.4 Essence, huilo, accessoires d'autonthiia, 	37 

reparation at toumniturea 
1166 21,536 20,778 21,952 26,163 32,636 - Repas at casso-crotites 	 38 
421 9,745 10,033 32,098 15,849 13,683 e 	13.4 Services at traveus do reparation 	 39 
208 27,868 28,722 31,887 36,656 57,324 • 	8.2 laos autres rayena 	 40 

4.,592 872 a 423 947,365 957,060 1,250,292 1,715,781 • 	5.2 TOTAL, TOUS RAYOP6 	 41 



No. 
tbousa,Is of doLlars 

milliera dv dollars 

I Wc,spn's and misses dresses, housedresses, 
aprons and usiforms 

2 Wuepa's and misses coats and suits 

3 Women's and misses' sportswear 
4 Furs 
5 Infants' and children's wear and nursery 

engi pmmnt 

6 Girls' and teenage girls' wear 
7 LIngerie and Sanyo's sleepwear 
8 Intimate apparel 
9 MilLinery 

10 Women's and girls' hosiery 

11 Woeen's and girls' gloves, mitts wed 
accessories 

12 Women's, misses' and children's footwear 

13 Hen's clothing 
14 Hen's furnishings 
15 Rays' clothing aral furnishings 

16 Hen's and boys' footwear 
17 rood and kindred products 
18 ToiLetries, comeetics and drugs 

19 Photographic equipeent and supplies 
20 PIece goods 

21 Linens and domestica 
22 Smallwares and antions 
23 China and glassware 
24 floor coverings 
25 Draperies, curtains and furniture cov-

erings 

26 Laspa, pictures, mirrors and all other 
harm furnimhlngs 

27 furnIture 
28 Motor appliances 
29 Television, radio and music 
30 Housewares and seall electrical appliances 

31 Hardware, paints, wallpsper, etc. 

32 Plisebing, heating and building materials 

33 Jewellery 
54 Toys and gases 
35 Sporting goods and luggage 

36 Stationery, hooks and magazines 
37 Gasoline, oil, auto accessories, repairs 

and supplies 
38 Heals and lu,ches 
39 RepaIrs and services 
40 All other departments 

41 TOTAL ALL IIPARfl4ENTS 

(1) The sue of the components may not enusl 

	

16,279 	 15,795 	 17,952 

	

16,443 	 16,891 	 20,0)9 

	

54,938 	 55,909 	 58,868 

	

3,164 	 3,111 	 2,550 

	

24,881 	 25,953 	 26,162 

	

17,218 
	

15,735 
	

19,491 

	

20,356 
	

19,788 
	

20,656 

	

11,360 
	

11,190 
	

Ii ,738 

	

1,974 
	

1,917 
	

1,964 

	

10,653 
	

10,544 
	

11,240 

	

17,288 
	

17,260 
	

17,854 

	

25,658 
	

25,4% 
	

26,857 

	

38,231 
	

39,618 
	

40,448 

	

47,824 
	

48,841 
	

52,933 

	

14,071 
	

13,853 
	

14,683 

17,615 15,993 18,037 
61,438 62,596 63,062 
56,885 58,066 58,572 

12,556 11,919 12,494 
3,360 3,713 3,841 

29,407 30,819 31,929 
8,670 8,923 9,319 

12,588 12,669 13,235 
10,566 11,628 11,855 
13,993 14,220 14,461 

7,585 7,882 8,101 

45,164 45,043 47,739 
44,538 55,415 46,763 
59,950 42,429 42,762 
36,843 35,867 36,893 

29,058 26,490 28,112 

9,485 8,794 9,395 

22,559 22,962 24,846 
31,623 30,273 31,960 
27,258 28,226 27,792 

31,571 31,127 32,487 
14,318 14,887 14,196 

21,966 22,022 22,750 
12,328 11,202 11,879 
34,387 33,577 34,894 

956,034 958,235 1,11110,757 

4 

IABLE 2. (part.ant Store Heothly Sales, Seasonally Mjueted, by tpart.sot, Canada, 1984 and 1985(1) 

1985 	 396.. 

Januaryr 	februsryr 	HarchP 	 March 	 2pr ii 

Department 

Janv ierr 	F'6v rierr 	MarsP 	 Mars 	 8vril 	 Mai 	 Juin 

I 

15,140 15,880 15,110 16,538 

16,769 17,832 17,404 18,259 

50,896 53,277 53,779 60,147 
3,030 2,844 2,712 2,584 

23,986 26,482 22,373 24,918 

15,618 16,432 16,358 16,860 
19,732 19,661 20,482 20,509 
10,153 10,939 10,477 10,760 
1,849 2,094 1,944 1,959 

10,895 10,958 10,849 10,585 

15,639 16,422 16,667 16,481 

23,370 26,708 24,679 25,136 

35,412 38,404 38,547 59,972 
49,0)9 $0,307 38,202 49,471 

'7,864 	 "2, 1711 	 ',5, 97 	 ',1,444 

12,500 13,050 13,147 13,022 
3,984 3,878 3,967 3,883 

27,724 28,127 29,784 28,501 
8,445 8,358 8,621 8,292 

12,262 12,147 13,186 12,973 
12,145 12,795 11,677 11,667 
14,766 15,215 15,181 14,176 

8,574 9,254 8,963 8,489 

42,858 46,821 45,486 45,467 
44,642 46,254 49,677 44,530 
43,026 43,274 42,909 42,536 
35,075 35,625 15,599 36,492 

26,549 27,781 27,437 27,980 

10,995 10,930 10,315 10,638 

21,593 22,430 22,645 21,970 
27,269 27,473 29,502 27,291 
25,482 26,554 26,401 26,066 

30,300 30,903 33,053 30,548 
17,846 18,522 16,554 17,117 

21,901 22,749 21,961 21,72' 
9,980 10,510 10,586 10,89h 

30,7110 32,862 32,122 32,93' 

916,503 957,233 965,624 952,927 

I 

I 



Otenqe - Variation 

.hdv 	 Auqust 	September 	October 	November 	December March! 
February 
1985 

Juillet 	AoOt 	 Septembra 	Octobre 	Noveabre 	Décassbre Mare/ 
fee rier 
1985 

thousande or dollars per cant 

milliars do dollars pourcentpoe 

	

16,055 	16,845 	15,882 	 16,617 	 15,842 	 16,012 
	

• 13.7 

	

16,774 	14,729 	17.333 	 16,392 	17,232 	 16,572 
	

+ 18.5 

	

54,537 	53,278 	53,486 	 55,615 	56,579 	54,511 
	

• 5.3 

	

2,939 	2,855 	 3,696 	 3,813 	 4,221 	 3,331 

	

22,823 	24,678 	24,553 	24,422 	 24,817 	24,467 
	

* 0.8 

16,211 11,413 17,111 16,023 10,236 16,047 23.9 
19,795 19,738 19,607 19,641 70,378 20,071 • 	4.4 
11,106 10,51(1 11,159 10,873 10,959 11,092 4.9 
1,983 1,793 2,052 1,982 2,028 1,61 • 	1.8 
9,773 10,117 10,667 10,291 10,520 10,290 • 	6.6 

16,281 15,081 16,601 16,617 18,139 17,143 v 	5.4 

74,729 25,056 25,283 25,169 25,627 25,317 + 	5,1 

39,626 39,715 39,739 41,891 41,999 • 	2.1 
.0 0ç'q 07030 41,, 507 74 	cV' 47, "10 • 	V. 

11,231 12,911 13,046 12,896 12,936 12,857 
4,176 3,836 3,755 3,781 3,797 3,629 

29,681 29,133 29,269 28,038 30,857 29,597 
8,442 8,126 8,877 8,357 8,515 8,762 

13,534 11,792 12,990 15,600 15,583 11,907 
11,491 11,457 12,519 11,633 13,009 12,068 
14,840 14,276 15,552 14,812 15,110 14,831 

	

9,004 	 8,331 	 8,713 	 8,559 	 8,847 	 8,949 

	

44,259 	59,641 	45,147 	45,790 	46,458 	45,024 

	

42,305 	43,362 	45,072 	 43,571 	 86,663 	 50,116 

	

43,673 	42,112 	46,607 	43,152 	 43,204 	44,107 

	

36,813 	36,145 	35,907 	 36,198 	 37,240 	 36,971 

26,029 27,024 24,887 25,922 27,767 26,309 * 	6.2 

10,255 9,878 10,329 9,798 9,967 10,763 • 	6.8 

22,600 21,265 21,877 21,510 21,971 22,753 • 	8.2 
28,279 28,106 32,175 30,291 27,851 26,108 • 	5.6 
26,343 26,484 25,763 25,614 27,099 25,640 - 	1.5 

11,595 30,702 71,829 29,518 32,23 31,387 4.4 
''.197 17,495 16,41 16,849 15,825 16,567  

.1832 21,599 22,082 22,107 22,442 22,237 • 	3.3 

.040 10,777 11,100 11,094 11,577 11,044 • 	6.0 

. 	

4117 31,198 38,0634 54,937 34,994 38,397 • 	3.9 

'.674 923,425 962,379 948,526 978,095 965,994 . 	4.4 

st-anne des cemposaltos petit eiai8tro éqa.le mu total on ratson tie l'arrondissee,anl 

-71 

+ 4.8 
., 3.4 

• 3.6 
,- 4.4 
.. 4.5 
.. 1.9 
.. LI 

2.8 

+ 6.0 
• 3,0 
.. 0.8 
* 2.9 

Rayon 

Robes, robee do méneqe, tabitera at uni- 	 1 
forces pour danes at jetties fiUes 

Manteaux at tailleurn pour dones at jetties 	2 
lilIes 

VAten,er,ts sports pour dunes at jetties rifles 	3 
Fourrures 	 4 
V8temonta pour b6b66 at enrauts at erticlea 	S 

de chambres d'erufants 

V8temequta de ftllettes at d'aiolescantes 	6 
Lingerie at s8tements do nuit pour dames 	 7 
Sous-kaments 	 6 
Chepeau,, 	 9 
Bee pour dama8 at filiettes 	 10 

Get-its, moulles at articles do perure pour 	11 
lanes at fillettea 

Chatussures pour Semen, jounce lUtes at 	 12 
an rants 

Wstements pour Ftiemea 	 15 
lii 

canecits 
Appereuls at Fournitures photoqrepsniques 	19 
lissus h Ac pica 	 20 

literte at lingo dun nielson 	 21 
Mer,us art irl.'a 	 22 
Porcelair,e et varrerie 	 25 
RevAtemanta In plerr'her 	 24 
Ier,tures, rideau, ci lUuseps 	 25 

Lampas, tableaus, miroirs at autres articles 	26 
d'anaobleusent pour Is asison 

34.uhles 	 27 
Gras appareils mdnaciers 	 26 
lClCvision, radio at n.usiqse 	 29 
Vrtacies de oMega at petita appareils Alec- 	SD 

triquns 

Qutricaillerie. peinture, papler-tenture, 	31 
utc. 

HatAriel de plixeheria, ehauffage at cnns- 	32 
triu't Inn 

Aijouterie 	 33 
lo,,ants at jeun 	 34 
Articles Sc sport at valises 	 35 

Pspeterie, iivres at reviets 	 36 
Essence, htuila, ecceasoirea d'euto.nc*uile, 	37 

rAperetion at fournituras 
Repay at caasa-crobtes 	 38 
Servicea at tranaus do rApatet ion 	 39 
bus autree reyona 	 40 

TOTAL, 10(61 RAYSINS 	 41 
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TABLE 3. Total Department Store l4nthly Sales, by Province, 1984 and 198' 

1985 

Province 	January' 	February 	March 

Janv ierr 	Févrjer 	Mars  

1984" 

March 	April 	May 	June 

Mars 	Avril 	Mai 	Juin 

I 

1 Newfoundland 

2 Prince Edward Island 

3 Nova Scotia 

4 New Brunawick 

5 Quebec 

6 Ontario 

7 Manitoba 

B Saskatchewan 

9 Alberta 

10 Brxti, Columbia 

11 Yukon and Northwest 
Terr,tories 

12 CANAIM 

thousands or dollars - milliers de dollars 

6,952 7,096 9,731 8,610 10,060 11,207 11,345 

4,074 3,852 4,567 4,225 5,160 5,553 6,168 

18,630 18,740 25,876 21,953 26,951 27,399 28,025 

13,276 12,894 18,127 15,743 19,640 21,436 21,275 

130,436 121,067 160,174 146,429 162,154 184,124 178,268 

248,605 230,686 304,119 282,877 303,082 334,986 348,590 

34,415 33,067 46 9 213 44,095 45,415 48,292 49,252 

22,137 20,906 27,964 27,789 27,420 29,020 29,464 

97,925 91,754 117,811 116,483 113,327 124 9 268 124 9 800 

115,658 107,002 134,497 136,013 127,668 141,495 141,5 

- - - 2,782 2,145 2,608 2,11 

692,108 647,065 849,077 886,999 843,022 930,389 941,728 

TABLE 4. Total Department Store Manthly Sales, by Selected Matropoittan Area, 1984 and 1985 

1985 	 1984 

Selected metropolitan 
areas January" February" March March 

Janvier" FL&vrier r  Mars Mars 

No.  
thousands of dollars - mjlljers de dollars 

1 Calgary 37,702 35,612 45,068 43,968 

2 Edmonton 44,148 40,891 52,733 53,091 

3 Halifax-Dartmouth 11,130 10,743 14,671 12,118 

4 Hanilton 19,486 16,635 21,422 20,342 

5 Montreal 78,812 73,022 94,865 86,788 

6 Ottawa-Hull 30,661 27,879 37,643 35,802 

7 Quebec City 18,428 16,465 21,969 20,466 

8 toronto 99,553 95,090 125,686 115,269 

9 Vancouver 70,2211 64,386 80,280 81,021 

0 Winnipeg 31,341 29,981 41,482 59,979 

April 	May 	June 

Avril 	Mai 	JuAn 

42,603 47,114 46,703 

51,473 56,432 56,832 

14,248 14,739 14,867 

22,155 24,715 25,922 

94,533 105,975 104,741 

37,466 42,693 42,1 

21,611 27,559 25 1  

121,503 130,168 138,2; 

74,707 82,622 82,1/2 

41,273 43,720 44,397 
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IARLFAU 3. Total des ventes aensuelles des grands magasins, per province, 1984 at 1985 

t 
Change 

Variation 

March Province  July 	 August 	September 	October 	November 	December 
1985/1984 

Juillet AOUL Septembre Octobre Novembre Décembre Mars 
1985/1984  

No 
thousands of dollars - milliers de dellars 

9,442 11,317 11,141 12,329 16,271 23,157 + 	13.0 Terre-Mauve 	 1 

6,177 6,375 5,490 5,624 7,412 10,707 + 	8.1 I1e-du-Prince-douard 	2 

25,131 28,836 28,999 30,813 43,553 61,171 + 	17.9 Nouvelle-Ecosse 	 3 

18,421 20,079 20,138 21,328 30,789 40,972 + 	15.1 Nouveau-Brunswick 	 4 

150,887 163,813 176,106 182,239 230,121 311,798 + 	9.4 Québec 	 5 

292,171 312,209 341,081 346,765 472,695 652,243 + 	7.5 Ontario 	 6 

43,233 45,526 52,448 49,639 65,859 85,871 + 	4.8 Manitoba 	 7 

26,331 27,248 31,473 30,177 41,146 53,485 + 	0.6 Saskatchewan 	 8 

104,897 116,810 127,993 126,976 158,726 218,029 + 	1.1 Alberta 	 9 

,!; 75 137,534 149,146 148,115 184,827 253,420 - 	1.1 Colombie-Britannique 	10 

S. 2,674 3,350 3,054 2,894 4,928 ... Yukon at 	lea Territoires 	11 
du Nord-Duest 

HU,,592 872,425 947,365 957,060 1,254,292 1,715,781 + 	5.2 CANADA 	 12 

TANEEAU A. Total des ventes mensuelles des grands magasins, per certaines zones métropolitaines, 1984 et 1985 

Change 
1984r 

Variation 

Certainea zones 
July 	 August 	September 	October 	November 	December 	March 	 nétropolitaines 

198 5/1 984 

Juillet 	AoCit 	 Septembre 	Octobre 	Novembre 	Déceabre 	Mars 
198 5/1984 
 No 

Uids6UdllariiiiUiirifliri 

41,049 43,591 49,079 48,618 60,020 83,892 + 2.5 Calgary 	 1 

48,855 53,470 57,612 57,446 71,344 96,074 - 0.7 Edmonton 	 2 

13,030 15,745 16,665 17,572 24,904 32,904 + 21.1 Halifax-Dartmouth 	 3 

21,566 22,156 24,493 25,892 32,526 50,915 + 5.3 Hni1ton 	 4 

84,768 93,911 106,689 108,137 138,914 190,400 + 9.3 Montréal 	 5 

4,535 38,390 42,719 44,593 56,416 73,494 + 5.1 Ottawa-Hull 	 6 

S
,024 23,843 24,577 25,644 31,863 40,556 + 7.3 

9.0 

Ville de Québec 	 7 

,163 119,291 139,209 139,154 188,655 263,715 + Toronto 	 8 

2,695 78,140 88,171 87,881 108,850 148,953 - 0.9 Vancouver 	 9 

39,143 41,157 47,664 44,889 59,918 76,858 + 3.8 Winnipeg 	 10 
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tABLE 5. Major 04partient Store Monthly Sales, by Province, 1984 and 1985  

1985 1984r 

Province 
January' February March March April May June 

Janv i er r Févrjer Mars Mars Avrjl Mai Juin 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland x x x a x a a 

2 Prince Edward Island a x X S S S S 

3 Nova Scotia 7,353 6,567 9,188 6,861 8,153 8,116 8,257 

4 New Brunswick a a a x x x a 

5 Quebec 75,980 67,700 90,490 86,606 91,181 103,437 99,753 

6 Ontario 153,708 138,416 185,694 178,528 182,117 201,192 208,432 

7 Manitoba 23,448 21,585 30,515 29,989 28,943 30,407 31,344 

A Saskatchewan a a a a x a a 

9 Alberta 76,498 69,584 87,813 89,780 83,758 91,972 93,174 

10 British Columbia 95,162 86,133 107,111 109,166 100,502 111,637 112,12 

11 Yukon and Northweat 
Territories 

- - - a a a 

12 CANADA 453,711 409,143 537,063 529,691 522,0% 577,533 584,661 

TABLE 6. Major 04partment Store Manthly Salea, by Selected Matropolitan Area, 1984 and 1985 

1985 1964r 

Selected metropolitan 
areas January February March March April May June 

Janvier Février Mars Mars Avril Mal Juin 

No. 
thousands of dollars - mijijers de dollars 

1 Calqary 30,048 27,906 34,770 34,908 32,593 35,606 35,652 

2 Ecinonton 35,184 31,384 40,019 41,541 38,634 42,439 43,076 

3 Halifax-Dartmouth a a a x a a x 

4 Hamilton 14,872 12,214 15,555 15,159 15,340 18,110 18,853 

5 Montreal 51,972 47,044 61,779 58,723 61,340 67,703 65,971 

6 flttaws-Hull 19 9 758 16,730 23,497 23,884 23,107 26,767 25,97 

7 Quebec City x a a a a a 

8 Toronto 72,416 69,020 93,501 85,947 87,985 93,328 98,37 

9 Vancouver 62,059 56,067 69,426 70,084 64,039 70,877 71,257 

10 Winnipeq a a a a a a a 
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IILEAIJ 5. Ventes mensuelles des grands maqasina traditionnels, per province, 1984 et 1985 

September October November December 

Septembre Octobre Novembre Décembre 

iers de dollars 

S X S S S Terre-Neuve 

x S x x x tle-du-Prince-douard 	2 

10,873 11,086 15,666 20,626 + 33.9 Nouvelle-lcosse 	 3 

x x S x x Nouveau-Brunswick 	 4 

106,580 107,600 135,411 173,829 + 	4.5 Québec 	 5 

213,139 214,317 292,214 386,092 + 	4.0 Ontario 	 6 

36,495 32,513 43,967 54,203 + 	1.8 Manitoba 	 7 

x x x x x Saskatchewan 	 8 

97,543 94,529 120,054 160,6111 - 	2.2 Alberta 	 9 

120,456 118,969 148,121 198,033 - 	1.9 Colomhie-Britannique 	10 

x ,i ... Yukon et 	les 	Territoires 	11 
du 	Nord-11ia't 

619,430 611,524 799,105 1,049,201 + 	1.4 CANADA 	 12 

July 	 August 

	

Juillet 	AoCjt 

thousands or dollars - 

	

S 	 S 

	

x 	 S 

	

7,350 	9,729 

	

S 	 S 

	

84,105 	90,369 

	

173,654 	180,143 

	

27,592 	28,635 

	

S 	 X 

	

76,448 	86,398 

117, 1? 

I 

Change 

Variation 

March 
1985/1984 

Mars 
985/1 984 

Province 

1A81.EAIJ 6. Ventes mensuelles des grands maqosina traditionriels, per certaines zones métropolitaines, 1984 et 1985 

Change 
1984" 

Variation 

Cert sines zones 
July 	 August 	September 	October 	November 	December 	March 	 métropolitaines 

1985/1984 

Juiltet 	AoC,t 	 Septembre 	Octabre 	Novembre 	Décemhre 	Mars 
198 5/1 984 

No 

thousands of dollars - milliers de dollars 

31,137 33,402 38,915 36,924 47,629 64,408 - 0.4 Calgary 	 1 

36,547 40,093 44,376 43,621 54,463 71,870 - 	3.7 Edmonton 	 2 

x x a 5 x x X Halifax-Dartmouth 	 3 

16,036 16,107 18,450 19,482 23,807 37,264 + 2.6 Hamilton 	 4 

54,219 59,685 73,1367 72,264 93,142 121,723 + 5.2 Montréal 	 5 

22,997 28,020 29,404 36,757 44,557 - 	1.6 Ottawa-Hull 	 6 

xa a x S x Ville de 	(iéhec 	 7 

. 8.8 Toronto 	 B 83,509 102,488 102,337 159,757 188,850 + 

111 66,858 76,930 76,272 94,227 126,584 - 0.9 Vancouver 	 9 

S x S S x x x Winnipeg 	 10 



Januaryr February March March April May June 

Janvier" Févrjer Mars Mars Avril Mai Juin 

Province 

No 

10 

TABLE 7. Junior Department Store t4,nthly Sales, by Province, 1984 and 198 	

S 
1985 	 1984r 

tflousands of dollars - milliera de dollars 

1 Newfoundland S x a x a a a 

2 Prince Edward Island x a a a a a x 

3 Nova Scotia 11,277 12,173 16,688 15,092 18,798 19,283 19,768 

4 New Arunawick a x a a a x a 

5 Quebec 54,456 53,367 69,684 59,823 70,973 80,687 78,515 

6 Ontario 94,898 92,269 118,425 104,349 120,965 133,794 140,158 

7 Manitoba 10,967 11,482 15,698 14,106 16,471 17,885 17,907 

8 Saskatchewan x a a a a a a 

9 Alberta 21,426 22,170 29,998 26,703 29,569 32,296 31,626 

10 Aritish Columbia 20,496 20,869 27,386 26,847 27,166 29,857 29,43 

11 Yukon and Northwest - - - a a a 
Territories 

12 CANADA 238,397 237,922 312,014 277,309 320,926 352,855 357,06, 

TABLE 8. Jtwior Department Store Pkrnthly Sales, by Selected Metropolitan Area, 1984 and 1985 

1985 	 19R4 

Selected metropolitan 
areas 	 .J aiivary r 	February" 	March 	Harch 	April 	May 	June 

Janvier" 	Févrjer" 	Mars 	Mars 	Avril 	Mal 	Jujn 

No. 
thousands of dollars - mill iera de dollars 

1 Calgary 7,655 7,707 10,298 9,060 10,010 11,306 10,851 

2 Edmonton 8,965 9,507 12,714 11,549 12,839 13,993 13,756 

3 Halifax-Dartmouth a x x a a x a 

A Hmilton 4,611 4,421 5,868 5,183 6,815 6,605 7,069 

5 Montreal 26,840 25,978 33,087 28,064 33,192 38,271 38,770 

6 Ottawa-Hull 10,903 11,149 14,147 11,919 14,360 15,926 16,' 

7 Quebec City a a a a a a 

B Toronto 27,136 26,070 32,185 29323 33,518 36,840 39, 

9 Vancouver 8,161 8,320 10,854 10,938 10,668 11,746 11,1 

10 Winnipep a x x x a a a 



Pray irtce 

NO 

Terre-Neuve 1 

!le-du-Prince-Edouard 2 

Nouvelle-cosse 3 

Nouveau-Brunswick 4 

Québec 5 

Ontario 6 

Manitoba 7 

Saskatchewan B 

Alberta 9 

Colombie-Britannique 10 

Yukon et 	lea lerritoirea II 
du Nord-Ouest 

CANADA 12 

July August 

Juillet Aotit 

Tfouaands of dollars - 

9,912 10,189 

12,308 13,377 

K 

5,531 

K 

6,049 

30,550 34,225 

5 15,393 

5 35,78; 

583 11,282 

K X 

ill 

TABLEAU 7. Ventes mensuolles des grands maqasins populairea, par province, 1904 et 1985 S  1• 
Change 

VarLat ion 

July August September October November December March 
1985/1984 

Juillet AoC,t Septesibre Octobre Novesibre Décembre Mars 
1985/1984 

thousands of dollars - mjlliers tie dollars 

x S K K K S K 

S K K S S K K 

17,781 19,107 18,126 19,727 27,887 40,544 + 10.6 

x x S x x S x 

66,781 73,444 69,526 74,639 94,710 137,969 + 16.5 

118,517 132,066 127,942 132,468 180,480 266,151 + 13.5 

15,641 16,892 15,953 17,126 21,892 31,669 + 	11.3 

K K K S K it K 

28,449 30,412 30,450 32,447 38,673 57,427 + 12.3 

3fl,3l7 2,691) 29,147 S.97 • 	2.0 

S 
s't 	 s 	 s., 	st 	 12.5 

TABLEAU 8. Ventee mensuelles dos grands maqasina populairea, par certainea zones métropolitaines, 1984 et 1985 

Change 

Variation 

Certaines zones 
September 	Odoher 

	
November 	December 

	
March 	 métropol it sines 
1985/1984 

Septembre 	Octobre 
	

Novembre 	Décembre 
	

Mars 
1985/1 984 

NO 
hers tie dollars 

10,165 11,694 12,391 19,484 + 	13.7 Calgary 	 1 

13,236 13,825 16,881 24,204 + 10.1 Edmonton 	 2 

it it x x Halifax-Dartmouth 	 3 

6,043 6,410 8,719 13,651 + 	13.2 Hmnilton 	 4 

32,821 35,873 45,772 68,677 + 	17.9 Montréal 	 5 

14,700 15,189 19,659 28,937 + 	18.7 Ottawa-Hull 	 6 

x it it it Ville 	tie 	(.jébec 	 7 

36,721 36,017 48,898 74,865 + 	9.8 Toronto 	 8 

11,242 11,610 14,623 22,369 - 	0.8 Vancouver 	 9 

it x it x it Winnipeg 	 10 
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TARLE 9. Kmber of All Epartment Store Locations, by Province, 1984 and 198 	 - - 	

- 
1905 	 1984r 

Province 	 r January 	February 	March 	January 	February 	March 	April 	May 

Janvxerr 	Févrjer 	Mars 	Janvier 	Février 	Mars 	Avril 	Mal 

1 Newfoundland 14 14 14 14 14 14 14 14 

2 Prince Edward Island 7 7 7 7 7 7 7 7 

3 Nova Scotia 53 33 53 32 32 32 32 32 

4 New Flrunswick 27 27 27 27 27 27 27 27 

5 Quebec 163 163 163 162 168 150 159 160 

6 Ontario 297 297 297 299 297 297 298 298 

7 Manitoba 38 38 38 38 38 38 38 38 

8 Saskatchewan 32 32 32 31 31 51 31 31 

9 Alberta 81 81 81 84 84 84 84 84 

10 Rritish Columbia 102 101 101 101 102 102 102 103 

11 Yukon and Northwest - - - f- 

Territories 

12 CANADA 794(1) 793 793 801 798 196 198 KOH 

TY The decrease of seven stores is dum to the reclassification of these department stores to other kinds of business. 

TABIF 10. Number of All Department Store Locations, by Selected Ptropolitan Area, 1984 and 1985 

1985 	 1984r 

Selected metropolitan 
areas 	 January 	February 	March 	January 	February 	March 	April 	May 

No. 
	 Janvier 	Février 	Mars 	Janvier 	Février 	Mars 	Avril 	Mai 

nimiher - nnnhrc. 

1 	Calgary 26 26 26 26 26 26 26 	26 

2 	Edmonton 33 33 33 53 33 53 53 	33 

3 	Halifax-Dartmouth 14 14 14 13 13 13 13 	13 

4 	Hamilton 24 24 24 24 24 24 24 	24 

5 	Montreal 76 76 76 80 78 76 75 	75 

6 	Ottawa-Hull 32 32 32 35 33 33 33 	33 

7 	Duebec City 22 22 22 20 20 20 20 	2I 

B 	Toronto 88 88 88 88 88 88 88 

9 	Vancouver 41 41 41 41 41 41 41 	4 

10 	Winnipeq 30 30 30 30 30 30 30 	5,1 
I 
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I4FILEAU 9. Miubre cie points tie vente tie Penseinbie des grands magasins, par province, 1984 et 1985 

June 	July 	 August 	 September 	October 	November 	December 	 Province  

Juin 	Juillet 	AoCit 	 .Septembre 	Octobre 	Novembre 	Décembre 

number - nombre 
	 NO 

14 14 14 14 14 14 14 Terre-Neuve 	 1 

7 7 7 7 7 Tle-du-Prjnce-Fdoumrd 	2 

32 32 33 33 33 33 33 Nouvelle-cosse 	 3 

27 27 27 27 27 27 27 Nouveau-Brunswick 	 4 

160 160 160 160 161 163 163 Québec 	 5 

290 290 297 297 298 298 298 Ontario 	 6 

38 38 38 38 38 38 38 Manitoba 	 7 

31 31 31 31 32 32 32 Saskatchewan 	 B 

84 84 81 81 81 81 81 Alberta 	 9 

103 103 102 102 102 102 102 Cnlombie-Britannique 	10 

6 6 6 6 6 6 Yukon et 	lea Territoires 	11 
du Norcl-Ouest 

800 796 796 	- 799 801 801 CANADA 	 12 

La baisse tie sept maqasins a Ate causAe per Ia reclassification de ces magasins 'a d'autres genres de coiseerce. 

TABLEAU 10. Nombre tie points tie vente tie lensemble des grands maqasins, par certaines zones métropolitainea, 	1984 et 1985 

Certaines zones 
June July Auqust September October November December mAtropolttaines 

Juin Juillet AoCit Septembre Octobre Novembre Déceethre 
NO 

number - nomhre 

26 26 26 26 26 26 26 Calqnry 1 

33 33 33 33 33 33 33 Edmonton 2 

13 13 14 14 14 14 14 Halifax-Drtinouth 3 

24 24 24 24 24 24 24 Hamilton 4 

75 75 75 75 75 76 76 Montréal 5 

33 33 32 32 32 32 32 Ottawa-Hull 6 

20 21 21 21 21 22 22 Ville tie 	Québec 7 

88 88 88 88 88 88 Toronto 8 

p 41 41 41 41 41 41 Vancouver 9 

30 30 30 30 30 30 Winnipeg 10 
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TABLE 11. fkimber of Ijor Lpartment Store Iocations, by Province, 1984 and 1985 

- 

1985 1984 

Province January February March January February March April May 

Janvier Février Mars Janvier Février Mars Avril Mai 

No.  
number - nombre 

1 Newfoundland 6 6 6 8 8 8 8 8 

2 Prince Edward Island 3 3 3 3 3 3 3 3 

3 Nova Scotia 7 7 7 6 6 6 6 6 

4 New Brunswick 4 4 4 4 4 4 4 4 

5 Quebec 55 55 55 55 55 55 55 55 

6 Ontario 109 109 109 112 113 113 113 113 

7 Manitoba 18 18 18 18 18 18 18 18 

B Saskatchewan 15 15 15 16 16 16 16 16 

9 Alberta 46 46 46 49 49 49 49 49 

10 British Columbia 60 59 59 60 61 61 61 61 

11 Yukon and Northwest - - - 5 5 5 5 
Territories 

12 CANADA 323 322 322 336 338 538 338 358 

TABLE 12. Mimber of Major Ipartment Store Locations, by Selected Ietropolitan Area, 1984 and 1985 

1985 	 1984 

Selected metropolitan 	 - 
areas 	January 	February 	March 	January 	February 	March 	April 	May 

Janvier 	Février 	Mars 	Janvier 	Février 	Mars 	Avril 	Mai 
No.  

number - nombre 

1 	Calgary 14 14 14 14 14 14 14 14 

2 	Edmonton 18 18 18 18 18 18 18 18 

3 	Halifax-Dartmouth 6 6 6 5 5 5 5 5 

4 	Hamilton 14 14 14 14 14 14 14 14 

5 	Montreal 30 30 30 30 30 30 30 30 

6 	Ottawa-Hull 12 12 12 13 13 13 13 15 

7 	Quebec City B 8 8 II 8 8 8 B 

B 	Toronto 40 40 40 40 40 40 40 

9 	Vancouver 26 26 26 26 26 26 26 

in 	Wr,ninrr, 13 13 13 13 13 13 13 13 
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TABLEAU 11. No,thredepoints de vente cs grands magasins traditionnels, par province, 1984 et 1985 

RW 
114 

June July August 

Juin Juillet Aot 

number - nombre 

8 8 6 

5 3 3 

6 6 7 

4 4 4 

55 55 54 

113 113 110 

18 18 18 

16 16 15 

49 49 46 

61 61 60 

S S 5 

538 358 328 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Dcernbre 

Province 
 

NO 

6 6 6 6 Terre-Neuve 1 

3 3 3 3 tle-du--Prjnce-Ecjouard 2 

7 7 7 7 Nouvelle-Ecosse 5 

4 4 4 4 Nouveau-Brunswick 4 

54 55 55 55 Québec 5 

110 110 110 110 Ontario 6 

18 18 18 18 Manitoba 7 

15 15 15 15 Saskatchewan 8 

46 46 46 46 Alberta 9 

60 60 60 60 Colombie-8ritannique 10 

5 5 5 5 Yukon et 	isv 	Ierritoirpv 11 
du Nord-Otissi 

528 329 329 329 CANADA 12 

TABLEAU 12. Nombre de points de vente des grands maqasins traditionnels, par certaines zones métropolitaines, 1984 et 1985 

1986 

Certaines zones 
June July August September October November December métropolitaines 

Juin Juillet AoDt Septembre Octobre Novenibre Décembre 
No 

number - nombre 

14 14 14 14 14 14 14 Calgary 1 

18 18 18 18 18 18 18 Edmonton 2 

5 5 6 6 6 6 6 Halifax-Dartmouth 3 

14 14 14 14 14 14 16 Hamilton 4 

SO 30 30 30 30 50 30 Montréal 5 

13 13 12 12 12 12 12 Ottawa-Hull 6 

A 8 8 8 8 8 8 Ville de Québec 7 

40 40 40 40 40 40 Toronto B 

i 26 26 26 26 26 26 Vancouver 9 
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TABLE 13. Mjmher of Asiior Lpartment Store 

- 

Locations, by Province, 1984 and 19115 

I 
1985 

Province January r February March January February March April May 

Janvjer 1  Févrjer Mars Janvier Iévrier Mars Avril Mai 
No.  

nisnber - nombre 

1 Newfoundland 13 8 8 6 6 6 6 6 

2 Prince Edward Island 4 4 4 4 4 4 4 4 

3 Nova Scotia 26 26 26 26 26 26 26 26 

4 New Brunswick 23 23 23 23 23 23 23 23 

5 Quebec 1138 1013 108 107 105 103 104 105 

6 Ontario 188 188 188 187 184 184 185 185 

7 Manitoba 20 20 20 20 20 20 20 20 

8 Saskatchewm, 17 17 17 15 15 15 15 15 

9 Alberta 35 35 35 35 35 35 35 35 

10 British Columbia 42 42 42 41 41 41 41 42 

11 Yukon and Northwest - - - 1 1 1 1 
Territories 

12 CANADA 471 471 471 465 460 458 4611 467 

TARtS 14. Mmber of Junior Lpartment Store I_ovations, by Selected I4tropolitan Area, 1984 and 1985 

1985 1984r 

Selected metropolitan 
areas January February March January February March April May 

Janvier Février Mars Janvier FAvrier Mars Avril Msi 
No.  

number - nombre 

1 Calqary 12 12 12 12 12 12 12 12 

2 Edmonton 15 15 15 15 15 15 15 15 

3 Halifax-Dartmouth 8 8 8 8 8 8 8 8 

4 Hamilton 10 10 10 10 10 10 10 10 

5 Montreal 46 46 46 50 48 46 45 45 

6 Ottawa-Hull 20 20 20 20 20 20 20 20 

7 Quebec City 14 14 14 12 12 12 12 13 

8 Toronto 48 48 48 48 48 48 48 

9 Vancouver 15 15 15 15 15 15 15 

10 Winnipeq 17 17 17 17 17 17 17 I 
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JARLEAU 13. I*ijthre th points de vente des grands magasins populairea, par province, 1984 et 1985 

June July August September October November December Ptov ince  

Juin Juillet AoC,t Septembre Octobre Novembre Décembre 
NO 

number - nombre 

6 6 8 8 8 8 8 Terre-Neuve 1 

4 4 4 4 4 Li 4 Tle-du-Prince-douard 2 

26 26 26 26 26 26 26 Nouyelle-cosse 3 

25 23 23 23 23 23 23 Nouveau-8runswck 4 

105 105 106 106 106 108 106 Québec S 

185 185 187 187 188 188 188 Ontario 6 

20 20 20 20 20 20 20 Manitoba 7 

15 15 16 16 17 17 17 Saskatchewan 8 

35 35 35 35 35 35 35 Alberta 9 

42 42 42 42 42 42 42 Colombie-Britennique 10 

1 1 1 1 1 1 Yukon et 	1cm Territoirem 11 
dii Nord-flujest 

7 462 468 468 470 472 472 CANADA 12 

TA&[AU 14. I*mbre de points de vente des grands maqasins populaires, par certasnes zones métropolitaines, 1984 at 1985 

Certaines zones 
June July August September October November December métropolitaines 

Juln Juiltet AoCt Septembre Octobre Novembre Décembre 
NO 

number - nombre 

12 12 12 12 12 12 12 Calgary 

15 15 IS 15 15 15 15 Edmonton 	2 

A A 8 8 8 8 8 HaliFax-Dartmouth 	3 

10 10 10 10 10 10 10 Hami'ton 	4 

45 45 45 45 45 46 46 Montréal 	5 

20 20 20 20 20 20 20 Ottawa-Hull 	6 

15 13 13 13 13 14 14 Ville de Québec 	7 

48 48 48 46 48 48 Toronto 	8 

15 

15 15 15 15 15 Vancouver 	9 

17 17 17 17 17 17 Winnipeg 	10 
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TABLE 15. Total Department Store Cumulative Sales, by Department, Canada, 1984 and 1985 
January-March 

TABLEAU 15. Total des ventes cumulatives des grands magasins, par rayon, Canada, 1984 et 1985 
Jam, jer-mars 

Department 
Sales - Ventes 

Change 
1985/1 984 

Rayon Variation 
1984" 1985 1985/1984 

No. 
thousands of dollars per cent 

milliers de dollars pourcentage 

1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de m&laqe, tabliers et uniformes pour dames et 
jeunes filles 32,452 34,748 + 7.1 

2 Women's and misses' coats and suits - Manteaux at tailleurs pour 
dames et 	jeunes filles 45,411 46,460 + 2.3 

3 Women's and misses' sportswear - Vêtements sports pour dames et 
jeunes filles 118,246 126,696 + 7.1 

4 Furs - Fourrures 9,829 10,371 + 5.5 
5 Infants' 	and children's wear and nursery equipment - VAtements pour 

bébés et enfants et articles de chainbres d'enfants 56,722 59,744 + 5.3 
6 Girls 	and teenage girls' 	wear - VAtements de fillettes et d'ado- 

lescentes 34,024 37,245 + 9.5 
7 Lingerie and women's sleepwear - Lingerie at vëtements de nuit pour 

dames 39,137 39,378 + 0.6 

B Intimate apparel - Soum-vêtements 27,111 28,310 + 4.4 
9 Millinery - Chapeaux 3,480 3,808 + 9.4 

10 Women's and girls' 	hosiery - Bas pour dames at 	fillettes 27,418 26,964 - 1.7 
11 Women's and girls' 	gloves, mitts and accessories - Gants, moufles 

at articles de parure pour dames et 	fillettes 30,354 33,108 + 
12 Women's, misses' 	and children's Footwear - Chaussures pour dames, 

jeunes filles et enfants 51,983 54,589 + I 

13 Men's clothing - Vétements pour hommes 77,244 82,366 + 
14 Men's furnishings - Articles d'habillement pour hommes 88,680 91,794 + 

15 Boys' clothing and furnishings - VAteinents et articles d'habille- 
sent pour garcons 25,721 27,638 + 7.5 

16 Men's and boys' 	footwear - Chaussures pour hommes at garcons 33,266 35,890 + 7.9 
17 Food and kindred products - Produits alimentaires et connexes 160,024 169,894 + 6.2 
18 Toiletries, cosmetics and drugs - Articles tie toilette, cosmétiques 

et médicaments 127,300 138,364 + 8.7 
19 Photographic equipment and supplies - Appareils et fournitures photo- 

qraphicitjes 27,847 25,076 - 10.0 
20 Piece goods - Tissus h Ia piece 11,813 10,088 - 14.6 
21 Linens and domestics - Literie et 	lingo de maison 67,807 74,142 + 9.3 

22 Smallwares and notions - Menus articles 23,501 25,309 + 7.7 
23 China and glassware - Porcelaine et verrerie 24,850 25,239 + 1.6 
24 Vloor coverings - Revêtements de plancher 32,021 29,705 - 7.2 
25 Draperies, curtains and furniture coverings - Tentures, 	rideaux et 

housses 35,783 33,104 - 7.5 
26 Lamps, pictures, mirrors and all other home furnishings - Lanpes, 

tahiesux, miroirs et autres articles d'aneuhlement pour Ia maison 19,096 16,759 - 12.2 
27 Furniture - Meuhles 114,001 120,926 + 6.1 
28 Major appliances - Gros appareils mAnagers 111,698 114,089 + 2.1 

29 Television, radio and music - TAlAvision, 	radio et musique 103,330 99,622 - 3.6 
30 Housewares and small electrical appliances - Articles de ménage et 

petits appareils Alectriques 77,945 77,608 - 0.4 
31 Hardware, 	paints, 	wallpaper, etc. - Quincaillerie, peinture, 

papier-tenture, etc. 54,964 60,016 + 9,2 
32 Plumhinq, heating and building materials - Materiel tie plomberie, 

chauffaqe et construction 24,761 19,947 - 19.4 
33 Jewellery - Bijouterie 39,071 41,328 + 5.8 
34 Toys and games - Jouets et jeux 39,076 44,494 + 13.9 
35 Sporting goods and luggage - Articles de sport et valises 50,987 55,298 + 8.5 

36 Stationery, 	books and magazines - Papeterie, 	livres et revues 66,424 68,268 + 
37 Gasoline, oil, auto accessories, 	repairs and supplies - Essence, 

huile, 	accessoires d'automohile, 	reparation et 	faurnitures 44,461 33,506 - 
38 Meals and lunches - Repas et cesse-croltes 59,362 58,873 - 
39 Repairs and services - Services et travaux de reparation 27,430 31,586 + 
40 All other departments - Tous autres rayons 71,589 75,900 + 

41 ALL 0[PARTMENTS - TOTAL - bUS RAYOP4S 2,116,219 2,188,250 + 5.14 

n 

n 
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TABLE 16. Total Department Store Cumulative Sales, by Province, 1984 and 1985 
January-March 

TABLEAU 16. Total des ventes ctimulatives des grands magasins, par province, 1984 et 1985 
Janv ier-mars 

Sales - Ventes Change 
1985/1984 

Province 

1985 Variation 
1 985/1 984 

thousands of dollars per cent 

milliers de dollars pourcentaqe 

Newfoundland - Terre-Neuve 21,847 23,779 + 	8.8 
Prince Edward Island - t1e-du-Prince-Edouard 11,638 12,493 + 	7.3 
Nova Scotia - Nouvelle-Ecosse 56,335 63,246 + 12.3 
New Brunswick - Nouveau-Brunswick 41,564 44,297 + 	6.6 
Québec 389,228 411,677 + 	5.8 
Ontario 746,332 783,410 + 	5.0 
Manitoba 109,695 113,695 + 	3.6 
Saskatchewan 70,661 71,007 + 	0.5 
Alberta 305,636 307,490 + 	0.6 
British Columbia - Colombie-Britannique 356,733 357,157 + 	0.1 
Yukon and Northwest Territories - Le Yukon 

et 	les Territoires du Nord-Ouest 6,548 - 

CANAIM 2,116,219 2,188,250 + 	3.4 

S 
IAULI 	17. 	Total [partment 	Store Cumulative Sales, 	by Selected t4troxiIitan Area, 	19U4 arid 190 

January-March 

TABLEAU 17. Total des ventes ci.inulatives des grands magasins, par certaines zones métropolitaines, 
1984 et 1985 
Janv ier-mers 

Sales - Ventes Change 
Selected metropolitan areas 1985/1984 

Certaines zones métropolitaines 1984r 1985 
Variation 
1985/1 984 

thousands of dollars per cent 

milliers de dollars pourcentaqe 

Caiqary 115,744 118,382 + 2.3 
Edmonton 139,572 137,772 - 1.3 
Halifax-Dartmouth 31,402 36,544 + 16.4 
Hamilton 56,094 57,543 + 2.6 
Montréal 233,001 246,699 + 5.9 
Ottawa-Hull 91,866 96,183 + 4.7 
1luebec City - Ville de Qu6bec 56,021 56,862 + 1.5 
oronto 300,789 320,329 + 6.5 
\ancouver , 	
'1innipeq 

213,368 214,886 + 0.7 
99,657 102,804 + 3.2 
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TABLE 18. Major [partment Store Cumulative Sales, by Province, 1984 and 1985 
January4larch 

TABLEAU 18. Ventes cumulatives des grands magasins 
Janv ier-mars 

traditionnels, par province, 	1984 et 198 

Sales - Ventes Change 
1985/1984 

Province 

1984" 1985 
Variation 
1985 /1 984 

thousands of dollars per cent 

milliers de dollars pourcentaue 

Newfoundtand - Terre-Neuve x x x 
Prince Edward 	Island - Ile-du-Prince-douard x x X 
Nova Scotia - Nouvelle-geosse 18,296 23,108 + 26.3 
New Brunswick - Nouveau-Brunswick x x x 
Québec 227,020 234,170 + 	3.1 
Ontario 467,164 477,818 + 	2.3 
Manitoba 74,323 75,548 + 	1.6 
Saskatchewan x x x 
Alberta 237,468 233,895 - 	1.5 
British Columbia - Colombie-Britannique 291,246 288,406 - 	1.0 
Yukon and N¼jrthwest Territories - Le Yukon 
et les Territoires du Nord-Ouest - 

CANADA 	 1,389,405 	1,399,917 	+ 0.8 

I 
TABLE 19. Major Ipartment Store Cumulative Sales, by Selected Metropolitan Area, 1984 and 1985 

January-March 

TABLEAU 19. Ventes cu,iulatives des grands magasins traditionnels, par certaines zones métropoli-
tames, 1984 et 1985 
Janv ier-mars 

Selected metropolitan areas 
Sales - Ventes Change 

198 5/1 984 

Certaines zones métropolitaines 	1984r 	1985 	Variation
1985/1984 

thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

Calgary 
Edmonton 
Hal i fax-Oar tmouth 
Hamilton 
Montréal 
Ottawa-Hull 
Quebec City - Ville do Québec 
Toronto 
Vancouver 
Winnipeg 

92,268 92,724 + 0.5 
110,118 106,587 - 	3.2 

x x x 
41,900 42,641 + 	1.8 
153,836 160,795 + 4.5 
59,455 59,985 + 

X 

222,155 234,937 + 5J 
187,050 187,552 + U. 

x x 
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AFUE 20. Junior tpartment Store Cumulative Sales, by Province, 1984 and 1985 
January-March 

IABLEAU 20. Ventes cunulatives des grands maqasins populaires, par province, 1984 et 1985 
Janv ier-mars 

Sales - Ventes Change 
1985/1984 

Province 

1985 
Variation 
1985/1 984 

thousands or dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve x x x 
Prince Edward Island - Ile-du-Prince-E:douard x x x 
Nova Scotia - Nouvelle-rcosse 38,040 40,138 + 5.5 
New Brunswick - Nouveau-Brunswick x x x 
Québec 162,207 177,507 + 9.4 
Ontario 279,169 305,592 + 9.5 
Manitoba 35,372 38,147 + 7.8 
Saskatchewan x x x 
Alberta 68,168 73,594 4- 	8.0 
British Columbia - Colombie-Brit.annique 65,489 68,751 + 5.0 
Yukon and Northwest Territories - Le Yukon 

et. 	les Territoires du Nord-Ouest x - 

CANADA 726,816 788,333 + 8.5 

I AULL 21 . JIJFIUJF I)artrneIt_ Store Lumulat ivo Sales, by Selected Met ropol itati Ai'ea, 1984 alid 1985 
January-March 

TABLEAU 21. Ventes cijuiulatives des grands maqasins populaires, par certaines zones métropolitaines, 
1984 at 1985 
.Janvier-mars 

Sales - Ventes Change 
Selected metropolitan areas  1985/1984 

Certaines zones métropolitaines 1984r 1985 
Variation 
1985 /1 984 

thousands of dollars per cent 

milliers de dollars pourcentaqe 

Calgary 23,476 25,660 + 	9.3 
Edmonton 29,453 31,186 + 	5.9 
Halifax-Dartmouth x x x 
Hamilton 14,194 14,903 + 	5.0 
Montréal 79,163 85,905 + 	8.5 
Ottawa-Hull 32,411 36,199 + 	11.7 
(Juehec City - Ville de Québec x X x 
Toronto 78,635 85,391 + 	8.6 
Vancouver 26,319 27,335 + 	3.9 
Winnipeg P x x x 
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TABLE 22. Sales and P43rket Share of tpartaent Stores by Type of Organization, Canada, 1983-1985 

TABLEAU 22. Ventes et parts de marché des grands .aqasins per type d'orqanisation, Canada, 1983-198' 

Period 

Période 

Department stores 

Grands magasins 

Total 

Sales 
Distri- 
bution 

Ventes 

Major 

Traditionnels 

Sales 

Vetes ri 

Distri- 
bution 

Junior 

Populaires 

Sales 

Ventes 

Distri-
bution 

1 000 01 
1 000 % 1 000 % 

1983: 

January - Janvier 623,021 100.0 416,075 66.8 206,946 33.2 

February - Février 603,808 100.0 400,059 66.3 203,749 33.7 

March - Mars 787,544 100.0 517,493 65.7 270,051 34.3 

April - Avril 775,226 100.0 496,409 64.0 278,817 36.0 

May - Mai 842,133 100.0 524,430 62.3 317,702 37.7 

June - Juin 920,150 100.0 578,341 62.9 341,809 37.1 

July - Juillet 813,746 100.0 510,481 62.7 303,265 37.3 

August - AoCit 850,885 100.0 528,907 62.2 321,978 37.8 

September - Septembre 922,067 100.0 609,641 66.1 312,425 33.9 

October - Octobre 922,014 100.0 605,042 65.6 316,972 34.4 

November - Novembre 1,138,763 100.0 741,909 65.2 396,854 34.8 

December - Décembre 1,731,121 100.0 1,078,633 62.3 652,488 37.7 

Year - Année 10,930,478 100.0 7,007,420 64.1 3,923,056 35.9 

January - Janvier 649,626 100.0 433,177 66.7 216,450 33.3 

February - Février 659,594 100.0 426,537 64.7 233,057 35.3 

March - Mars 806,999 100.0 529,691 65.6 277,309 34.4 

April - Avril 843,022 100.0 522,096 61.9 320,926 38.1 

May - Mai 930,389 100.0 577,533 62.1 352,855 37.9 

June - Juin 941,728 100.0 584,661 62.1 357,066 37.9 

July - Juillet 806,592 100.0 496,195 61.5 310,397 38.5 

Auiust - AoCit 872,423 100.0 530,591 60.8 341,831 39.2 

September - Sept.embre 947,365 100.0 619,430 65.4 327,935 34.6 

October - Octobre 957,060 100.0 611,524 63.9 345,536 36.1 

November - Novembre 1,254,292 100.0 799,105 63.7 455,187 36.3 

December - Décembre 1,715,781 100.0 1,049,201 61.2 666,580 38.8 

Year - Année 11,384,871 100.0 7,179,741 63.1 4,205,129 36.9 

1985: 

Januaryr - J anv ler L' 692,108 100.0 453,711 65.6 238,397 34.4 

February - Février 647,065 100.0 409,143 63.2 237,922 36.8 

March - Mars 849,077 100.0 537,063 63.3 312,014 36.7 

April - Avril 
May - Hal 

June - Juin 
July 	- Juillet 

August - Aocit 
September - Septembre 
October - Octobre 
November - Novembre 
December - Décembre 
Year - Année 
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ARLF 23. Merket Share of Department Stores of Total Retail Trade, by Province and Selected 
Metropolitan Area, 1983-1985 
March 

IAIILLAIJ 25. Parts de marché des grands magasins en relation ai total du coiiwnerce de detail, 
province et certaines zones métropolitaines, 1983-1985 
Mars 

par 

Province and Selected Distribution Chanae 
Metropolitan Areas  1985/1984 

Province et certaines 
1983 1984r 1985 

Variation 
zones métropolitaines 1985/1984 

per cent - pourcent age 

Newfoundland - Terre-Neuve 6.0 	5.4 5.6 + 	3.7 

Prince Edward Island - tle-du-Prince-Edouard 12.1 	10.9 11.9 + 9.2 

Nova Scotia - Nouvelle-cosse 7.9 	7.0 7.4 + 5.7 

New Brunswick - Nouveau-Brunswick 7.4 	7.1 7.5 + 5.6 

7 

S .1 

Manitoba 13.6 12.5 11.6 - 7.2 

Saskatchewan 7.6 8.0 7.7 - 	3.8 

Alberta 12.8 12.2 11.4 - 6.6 

British Columbia - Colombie-Britanniue 14.3 12.8 12.1 - 5.5 

Yukon and Northwest Territories - Le Yukon 
et 	les Territoires du Nord-Ouest 11.3 10.5 

CANADA 9.5 8.8 8.5 - 3.4 

Montréal 8.3 7.8 8.0 + 2.6 

Toronto 9.8 9.0 9.0 - 

1 	I 



52,544 46,436 47,237 40,352 53,772 
53,557 61,133 55,541 48,049 49,371 
40,710 42,123 40,238 38,473 37,751 
2,640 3,107 2,794 2,424 2,945 

39,712 37,777 32,8111 29,133 30,118 

56,534 57,730 50,237 41,822 47,291 

122,586 128,926 104,899 92,464 98,607 

156,069 167,382 159,398 137.117 150,5 
159,711 177,4514 177,977 141,51 13,, 

I 
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TABLE 24. Department Store 9'onthly 	xka(1), by Department, Cenada, 19314 aid 1911', 	 I 
1985 

3aivary" 	February 	March 	March 	Apr11 	 May 	 June 	 July 

Department 

Jaris terr 	Février 	Mars 	 Mars 	 Avril 	 Hal 	 Juin 	 Juil let 

No.  
tHousands of dollars 

milliers de dollars 

1 	Women's and n,isses' dresses, housedresses, 39,185 43,993 56,955 
aprons and isil Forms 

2 	Women's and misses' costs and suits 48,419 65,516 68,340 

3 	Women's and misses' 	sportswear 128,754 150,980 111,399 
4 	Furs 23,715 19,658 14,917 
5 	Infants' 	and children's wear end rsirsery 71,653 67,973 77,245 

equipment 

6 	Girls' 	and teenaqe girls' 	wear 77,234 51,030 59,112 
7 	lingerie and anmen's sleepwear 48,161 42,405 47,653 
8 	!ntieate apparel 46,429 41,490 43,624 
9 	Millinery 3,110 7.418 2,548 

10 	Women's and girls' 	hosiery 37.889 34,836 38,986 

II 	Women's and girls' 	gloves, mitts and 49,934 48,531 53,61111 
accessories 

12 	Women's, misses' 	and children's footwear 87.816 99,585 121,486 

13 	Men's clothing 124.638 156,531 171,752 
15 	"lnr,'n 	F 	r',hinq', 141,fl56 145,175 1A(,,i( 5  

	

58,590 	60,729 	51,198 	40,413 	55,968 

	

46,918 	42,712 	2B,513 	26,471 	59,431 

	

167,499 	181,659 	172,112 	147,677 	155,739 

	

19,483 	18,230 	22,679 	22,198 	25,502 

	

84,560 	95,823 	81,845 	79,161 	90,156 

I 	I 3 Ic 	0 1 	i I drugs 	 255,555 	2031 258 	12" 11(0 
	

213,115 	22.3,387 	194,81,1 	196,112 	210,1371 

59,704 64,343 55,047 55,856 56,342 
31,129 26,987 24,990 24,546 24,526 

140,827 151,307 152,652 143,760 142,578 
38,625 47,608 43,453 46,057 46,679 
96,931 97,929 98,860 85,908 92,347 
56,879 59,565 56,148 59,150 60,632 
78,348 77,473 74,976 70,820 72,673 

39 	Photographic e3iipoent and supplies 55,504 44,500 49,665 
20 	Piece goods 17,949 16,873 21,571 

21 	Linens and domestics 128,100 127,853 138,314 
22 	Snialiwares and untions 78,175 35,879 37,555 
23 	China and glassware 68,077 74,719 66,029 
24 	Floor coverings 50,142 47,734 49.746 
25 	Draperies, curtains and furniture coy- 70,093 60,655 65,910 

erings 

26 	Lm,nps, pictures, mirrors aid all other 56,372 53,190 57,261 
home furrishirqs 

27 	Furniture 145,059 145,868 189,735 
28 	Major appliances 67,296 72,678 74,982 
29 	Television, 	radio and music 133,537 128,146 140,488 
10 	Housewares and small electrical appliances 164,939 151,991 157,505 

51 	Hardware, paints, 	wallpaper, etc. 116,518 120,579 142,450 

32 	Plumbing, heating and huilding materials 24,231 21,786 31,794 

33 	Jeaellery 109,160 96,901 107,128 
34 	lops and oases 112,665 109,764 121,590 
35 	Sporting qods and Ipegage 113,507 1111,606 133,988 

	

59,069 	58,724 	50,640 	54,488 	58,424 

	

181,491 	202,861 	179,016 	184,226 	184,995 

	

67,601 	71,501 	62,719 	64,620 	65,513 

	

166,939 	169,674 	1611,260 	160,500 	156,545 

	

176,987 	193,248 	183,963 	190,313 	187,696 

	

144,467 	144,568 	148,887 	149,163 	337,559 

	

36,571 	38,073 	27,226 	26,519 	27,449 

	

123,249 	329,764 	129,109 	137,711 	124,710 

	

89,290 	106,405 	92,358 	90,917 	102,536 

	

127,864 	160,382 	158,733 	137,362 	133,043 

16 Stationery, hooks arid mcslazioes 
37 Gasoline, nil, auto arressorlea, repairs 

and supplies 
38 Meals and lunches 
19 Repairs viol services 
40 011 nther departments 

41 TOTAL ALL LtPARflN0S 

(1) At selling value. 	 - 

135,422 125,427 130,744 134,336 143,8811 148,688 140,628 156,288 
53,925 50,203 53,851 51,614 55,488 53,547 52,183 47,2?' 

985 539 654 1,441 1,588 532 643 
5,861 5,566 6,085 5,500 5,566 5,837 5,5337 5,,,; 

58,419 50,976 61,896 72,628 79,466 70,708 68,505 645 

3,011,649 2,970,159 5,275,551 3,399,632 7,606,272 3,330,594 3,148,118 3,305,8'., I 
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cO I AU 24. Stocks( 1) ,,ensuels des qrevds .vaasina • per rayon, Canada, 1984 at 1985 

(hniqe - Vistion 

A,qust 	 September 	October 	November 	December larch! 	 March 
February 	 1985/1984 
1985 	 RayOn 

AoOt 	 Septeesbre 	Octobre 	Novecebre 	Ddoeabre Mars! 	 Mare 
février 	 1985/1984 
1985 

tImusands of dollars per cent 

milliers de dollars pourrentege 

60 

	

54,552 	 54,325 	64,109 	57,551 	 45,548 

	

69,865 	 83,396 	 88,387 	 70,525 	 50,707 

	

189,720 	174,379 	195,689 	192,828 	134,161 

	

26,370 	25,303 	 35,994 	29,500 	25,339 

	

93,209 	85,719 	91,718 	86,185 	 87,871 

50,212 50.309 56,701 54,375 34,598 
52,703 50,488 66,483 81,616 48,897 
39,120 35,693 44,763 89,442 45,665 
4,342 4,276 4,267 6,080 5,211 

37,850 33,092 36,992 39,445 36,027 

51,018 54,376 71,298 82,743 55,141 

112,635 104,743 111,899 107,316 92,122 

..5 366,401 213,654 222.868 146,1365 
• 40,887 44,674 47,643 35,447 

- 	2.8 Robes, robes de e88aqe, tabliers at mi- 	 1 
fumes pour deems Pt jeunee 	ru 	lee 

• 45.7 Manipaum et tailleurs pour danes at jeunee 	2 
fi lies 

• 	2.3 V#Leeents sports pour dance at jeuiee lilIes 	3 
- 	23.4 Fourrurea 	 A 
- 	8.7 V8teinents pour b606s et enfanta at articles 	5 

de chenbres d'enfants 

* 12.3 BBteeeots do fillettes at d'adolescentee 	 6 
• 	11.0 Lingerie at oètaments de nuit pour deems 	7 
• 	7.2 Sous-vètements 	 8 
- 	3.5 Chapesus 	 9 
- 	1.8 Baa pour denes at 	lillettas 	 10 

- 	5.2 Gaits, moufles at articles do parure pour 	11 
danes ci 	fillettes 

- 	0.9 Chaussuree pour deems, jeones flUes at 	 12 
en F ants 

• 	3.4 98tee,eotm pour hcc,ses 	 13 
* 	4.S SrI 	nov 	l'S,slilieccnI 	pour 	Isunmon 	 14 

• 29.5 

+ 4.1 

• 13.5 

• 13.6 

+ 35.9 
* 12.4 
* 5.1 

+ 11.9 

* 10.5 

•. 22.0 

+ 9.7 
+ 14.7 

I 

cut,') t,', 	u'n,''. 	I 	ccc 	.7 	tutU- 	III 

resents 
54,921 50,689 66,460 58,862 43,806 • 	11.6 - 	16.8 Appareile at 	fournituree photoqraphiquea 	19 
28,082 24,503 29,2732 27,108 24,799 . 27.8 - 30.7 Tissue h is pièce 	 20 

135,577 129,818 138,764 354,748 147,039 • 	5.1 - 	4.6 Literie at 	11090 dv 	sameon 	 21 
44,673 39,451 84,535 41,168 46,044 + 	8.7 - 	2.8 Menus articles 	 22 
92.925 83,388 91,822 97,37) 93,193 - 	11.6 - 	33,9 Porceiajne at cerrerie 	 23 
59,094 54,461 54,344 49,783 54,776 * 	8.2 - 	12.5 Rev8tements do plar.cher 	 24 
72,848 72.866 75,407 76,311 73,250 • 	8.7 - 15.9 lentures, rideaus et Imueaea 	 25 

56,377 65,919 75,621 75,656 53,262 + 	7.7 - 	3.1 l.anpes, tableaus, 	niroira at autros artIcles 	26 
deeent.lement pour Is malson 

168,384 162,420 179,951 151,221 179,768 • 	2.7 - 	11.5 Maublee 	 27 
61,663 61,703 78,446 81,775 74,426 • 	3.2 + 10.9 Gros appareila m6nagers 	 28 

147,612 146,567 172,697 181,676 149,533 + 	9.6 - 	15.8 1616vision, 	radio at musigun 	 29 
192,066 173,568 180,228 200,638 146,834 + 	3.6 - 	11.0 Articles do nonage at petite apparelia Olec- 	30 

triqies 

143,973 127,890 146,733 138,855 130,912 + 18.1 . 	1.4 Quincaillerie, 	peinture, 	papier-tenture, 	31 

27,648 21,500 29,249 28,862 33,964 • 44.1 - 	14.2 HatOriel de plast,erie, chauffage at cons- 	72 
t rnct ion 

122,027 115,670 141,229 149,624 109,540 • 10.6 - 	13.1 Bijouterie 	 33 
108,873 126,251 151,085 181,040 104,574 a 10.8 36.2 Inuets at jeus 	 34 
128,045 129,385 165,201 153,366 126,179 • 21.1 + 	4.8 ArtIcles dv sport at valises 	 35 

147,075 151,325 153,559 189,350 132,241 a 	4.2 - 	2.7 Popeterle, 	livres et rev.,ms 	 36 
no.372 46,063 49,132 51,924 62,989 + 	7.3 a 	4.3 Issence, huila, accessoires d'automoUhle, 	31 

rAparation at fourniturea 
9 458 605 399 166 * 21.3 - 54.6 Repas et cssse-crot,tes 	 38 

57 5,150 5,593 5,996 5,588 • 	9.7 * 10.6 Services at travaus do reparation 	 39 
63,363 93,081 91,309 57,384 * 21.4 - 	14.8 Taos autres rayons 	 40 

5, 'c 51,64 3,323,718 3,861,841 3,944,469 3,138,618 + 10.3 - 	3.6 TOTAL, TOLIS RAYONS 	 41 



I 

1 	Wom8n's and misses' dresses, housedresses, 45,735 48,351 51,671 
aprons and uem forms 

2 	Women's and 018088' coats and suits 63,109 72,588 74,475 

3 	Women's and misses' sportswear 156,229 168,626 166,541 
4 	furs 24,319 23,183 17,339 
5 	Infants' and children's wear and nursery 87,294 81,222 82,007 

equipment 

6 	Girls' 	aid teenage girls' wear 52,472 57,295 56,507 
7 	Lingerie and ,,oeen's sleepsear 52,685 50,921 50,167 
A 	Intimate apparel 43,618 43,447 43,757 
9 	Millinery 3,225 4,032 3,938 

10 	Women's and girls' heslery 42,235 58,777 39,221 

Ii 	Women's and 	irIm' 	qioses, mitts and 56,562 53,744 52,441 
accessories 

12 	Women's, misses' 	and children's footwear 104,248 108,220 110,970 

13 	Men's Clothing 170,022 179,364 174,130 
14 	M' 'i 	frn,b 	nn' 7', 7111 160, 22 172, 711 

51,027 41,866 45,990 85,915 
56,567 55,573 53,775 54,671 
41,161 40,503 59,581 81,230 

8,101 4,185 3,504 8,036 
40,098 34,985 32,186 31,311 

55,579 53,811 52,281 51,738 

112,814 111,086 98,107 96,210 

169,799 161,711 166,489 160,411 
1(6,4'S 161,'!fl(! I6S,(,57 1611,4?! 

	

53,608 	50,100 	47,584 	47,398 

	

52,113 	55.104 	89,058 	45,424 

	

163,096 	159,606 	159,241 	165,104 

	

22,608 	21,405 	24,917 	25,361 

	

90,248 	86,178 	84,066 	85,082 

26 

1*811 25. Department Store )ithly Stocks, Seasonally Adjusted, by Depart.mnt, Canada, 1984 and 1905(1) 

1985 	 1984r 

nuaryr 	februar y r 	MarchP 	March 	April 	May 	 Jig,e 
Department 

.)anvierr 	Fdv rierr 	MarsP 	Mars 	Avril 	Hai 	 Sum 

9°. 
thousands of dollars 

milliers de dollars 

226,948 217, 162 205,940 211,968 

64,018 60,342 53,575 57,778 
29,251 26,901 25,164 25,682 

141,682 180,059 138,691 142,561 
43,510 43,302 40,059 42,826 

102,027 98,774 96,186 91,383 
57,598 58,063 53,747 55,811 
78,507 73,198 73,413 72.644 

5, 
IL! loiletries, comnetics aid drags 	 234,101 	237,087 	237,259 

19 	Photographic equipment and supplies 56,353 50,418 52,483 
20 	Piece goods 21,035 19,459 20,214 

21 	Linens and domestics 137,967 131,311 134,885 
72 	Snialtwarem and notions 42,947 41,671 42,286 
23 	Chins and glassmare 78.341 78.179 69,814 
24 	floor coverings 51,721 50,635 50,039 
25 	Draperies, curtains and furniture coy- 69,592 65,138 65,452 

er ings 

26 	Lamps, pictures, mirrors and all other 62,811 60,024 58,883 
home 	furnisi,incis 

27 	Furniture 157,052 161,100 151,786 
28 	Maisr appliances 67,686 69,087 72,448 
29 	Television, radio and music 144,051 145,799 142,544 
30 	Housewares and weall electrical appliances 166,519 166,956 169,251 

	

61,090 	58,228 	48,746 	55,758 

	

184,832 	179,858 	165,635 	184,509 

	

65,834 	67,656 	63,702 	68,942 

	

170,014 	162,095 	158,961 	160,992 

	

190,659 	180,662 	181,934 	187,389 

SI Hardware, paints, wallpaper, etc. 	 133,304 	136,677 	179,898 

32 Pluebing, heating and building materials 	 25,569 	24,710 	50,355 

33 Jeaellery 	 110,695 	107,558 	110,233 
34 Toys and gases 	 134,627 	140,955 	145,149 
35 Sporting goods and luggage 	 140,751 	136,655 	142,078 

	

143,698 	138,034 	134,491 	139,038 

	

36,090 	33,677 	27,997 	29,649 

	

126,835 	123,211 	126,112 	123,894 

	

107,418 	105,814 	105,317 	107,435 

	

136,221 	137,191 	138,895 	135,355 

36 	Stationery, books and magazines 151,387 151,372 154,393 138,918 141,451 142,105 139,597 
37 	Gasoline, oil, auto accessories, 	repairs 56,066 55,617 57,685 55,786 52,396 51,873 54,951 

and supplies 
38 	Meats and lunches(2) 985 539 654 1,441 1,588 532 641 
39 	Repairs and services 5,549 5,890 6,107 5,664 5,476 5,616 5,592 
40 	All other departments 72,147 64,799 62,699 73,475 67,553 66,144 67,069 

41 	TOTAL ALL ILPARIPOPIIS 3,014,739 2,971,223 3,278,908 3,804,114 3,609,403 3,336,305 3,148,321 

The sue of the components may not equal to the total due ting. 
Due to the desence of seasonality, the seasonally adjusted data are equal to the onadjuated data. 

I 
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S 
	

T1181E811 ZN, Stocks amnsuels dos grands emq.ein., dAsaisannalisdo, par rayon, Camiad., 1984 at 1985(1) 

.4,1 y 	August 

luillet 	AoOt 

thousands of dollars 

milliers do dollars 

Change - Variation 

September 	October 	November 	Oecember 	March! 
february 
1985 

Septembre 	Octobre 	Novembre 	DAcembre 	Mars! 
février 
1985 

per cent 

pourcent 509 

Rayon 

- 	1.4 
- 	1.5 
• 0.8 
- 2.3 
• 	1.1 

- 2.5 

• 2.5 

- 2.9 
• 2.7 
* 2.5 

S 

	

57,360 	59,303 	58,302 	55,505 	51,519 	51,690 

	

52,364 	55,865 	55,365 	57,820 	57,534 	60,646 

	

363,483 	185,8013 	174,624 	170,026 	164,708 	158,595 

	

28,012 	26,237 	22,097 	26,924 	24,465 	23,765 

	

77,030 	91,267 	85,017 	78,067 	87,123 	84,064  

44,595 47,763 47,160 49,206 48,746 45,975 
54,514 54,728 53,202 52,728 56,677 52,756 
39,875 41,838 42,224 42,421 43,037 43,629 
1,990 5,044 4,212 3,174 3,272 3,300 

51,065 54,683 34,364 33,845 35,030 38,213 

53,336 54,592 55,964 55,499 59,415 62,089 

103,254 112,744 107,702 305,100 105,768 101,735 

75 194,243 177,8011 177,252 175,846 171,862 
.57 155,456 160,717 164,786 176,792 179,390 

1 42,384 43,451 5,42V 47,446 41,366 

'-f 7 1,.3 7f,AI 
2f. 1 43 '3, 

316,839 217,871 227,7(33 2211,5(1 227,475 

1 

218,3316 

55,837 55,948 54,870 53,988 52,736 50,988 
24,508 26,288 26,183 25,550 25,786 23,685 

144,383 144,934 389,824 142,174 145,742 138,795 
42,534 43,390 42,479 41,807 42,959 43,526 
94,004 91,602 59,988 86,530 86,667 80,556 
58,026 58,053 61,841 54,694 53,537 50,665 
73,219 74,956 78,068 72,640 75,034 70,318 

Robes, robes de mAnage, tabliers at uni- 	1 
formes pour dames at Jeur,es filles 

Mentesue at tajileure pour dames at jetalea 	2 
filLea 

Vëtee.ents sports pour dames at ,jeunes fillea 	3 
Fourrures 	 4 
VAtmoenta pour bAbils at enfanto at articles 	5 

de chambres d'eofsnts 

VAtes,ents de fillettes at d'adolescentes 	6 
Lingerie at vAtassenta do Suit pour dames 	7 
Sous-eRtements 	 8 
Depeauu 	 9 
Ras pour lames at fillettes 	 10 

Cents, emufles at articles do parure pour 	11 
dames at rillettes 

Chsussures pour dames, jeunes Filles at 	32 
eM ants 

VCten,ents pour h,,,,e,es 	 13 
Articles d'hab&llesent pour holunes 	 14 
V11tements at articles d'habilLement pour 	15 

qarç'ons 

Chaussures pour ho,mnes at garçons 	 36 
Produits al,mentsarea at ro.wveses(2) 	17 
Articles ile toilette, coamAtiqucs at mAch- 	18 

cements 
Appareils at fournitures photographiques 	19 
(vesus b Is pièce 	 20 

Literie at linge do malson 	 21 
Menus articles 	 22 
Porcelaine at vorrerie 	 23 
RevAte,nenis do i,luvcher 	 24 
lentures, rideaus at housseS 	 25 

• 6.9 

+ 2.6 

- 	1.4 
- 25.2 
* 1.0 

• 11.3 
7., 

• 0.1 

4.1 
3.9 

+ 2.7 
+ 1.5 
- 10.7 
- 1.2 
+ 0.5 

	

58,215 	54,681 	67,184 	63,752 	66.364 	60,650 

	

184,422 	176,570 	180,083 	174,170 	158,399 	157,244 

	

69,078 	68,011 	69,280 	79,508 	72,780 	66,992 

	

161,247 	161,355 	161,211 	156.062 	356,073 	148,043 

	

387,505 	192,938 	181,122 	172,777 	171,629 	162,725 

	

333,051 	140,158 	139,0()1 	138.168 	337,637 	113,263 

	

29,057 	29,418 	29,381 	29,148 	27,405 	26,876 

	

127,508 	126,294 	127,368 	125,262 	121,914 	118,413 

	

111,768 	104,569 	103,381 	96,097 	132,107 	150,202 

	

135,186 	139,765 	115,992 	134,860 	136,746 	138,495 

- 	1.9 Laspes, tsbleaun, miroirs at 	sutres articles 	26 
d'aseublemeot pour is maison 

- 	5.8 Nechles 	 27 
* 	3.7 Cros appareits mAnagers 	 28 
- 	0.9 lAlAvision, radio at musique 	 29 
* 	1.4 Articles do mAnage at pet its appareils Alec- 	$0 

triques 

2.4 Quincaillerie, peinture, papier_tenture, 	31 
etc. 

+ 22.8 MotAriel do plomt,orie, 	chuffage at cons- 	32 
t ruct ion 

* 	2.5 Rijouterie 	 33 
• 	3.0 Jouets at 	jeus 	 34 

4.0 Articles do sport at 	valises 	 35 

I 

340,492 143,121 150,796 135,802 	156,139 	355,668 .. 	2.0 Papeterio, 	livres at revues 	 36 
40,759 51,420 48,212 45,518 50,299 54,134 • 	3.7 Essence, huile, accessoirea d'sutamobite, 	57 

rAparat ion at 	fournitures 
*35 539 458 605 399 166 * 21.1 Repay at casse-crotites(2) 	 18 
47 5,655 5,268 5,427 5,6117 5,604 • 	3.7 Serutces at travaux do r&psrstion 	 39 
64 68,485 67.308 74,461 71,160 66,685 - 	3.2 bus aitres r.yons 	 80 

115, 166 5,426,1 3,518,584 3,872, 326 3,955,109 3,132,328 • 10.4 TOTAL, 	Tills RAY08S 	 41 

In soosra des ccinposantes pivitThe pan 6tre Aqole lv., total an raison do l'arrorularisnnent. 
3 Puisquil y s absence do seisonnelitA, los donn8es dsoisonnalisAes sont par consAquent Aqales avis donn4mx non d6seisonnalvs8es. 
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EARtE 26. Department Store Manthly Stock-Sales Ratios, by Depart.ent. Canada, 1984 and 1911, 

1985 

Department 	 I 
3anuary 	February 	March 	I March 	 #prvl 	May 	 June 

Janvier 	tsrier 	Mars 	Mars 	 Asril 	Mai 	 luin 
No. 	 I 

I 

1 	Women's and misses' dresses, housedreases, 4.42 4.38 3.60 4.29 
aprons and uniforms 

2 	Women's and misses' coats and suits 3.68 5.41 3.23 2.56 

3 	Women's and misses' 	aportswear 3.87 3.97 3,09 3.42 
4 	furs 4.63 5.55 8.75 9.50 

Infants' 	and children's wear and nursery 3.90 3.72 3.34 3.88 
equipment 

6 	Girls' 	and teenage qirls' 	wear 4.24 5.25 3.15 3.37 
7 	Lingerie and women's sleepsear 3.73 3.51 3.08 3.48 
8 	Intimate apparel 5.12 5.23 3.86 3.80 
9 	Millinery 2.00 3.20 2.16 2.32 

10 	Women's and girls 	hosiery 4.43 4.59 3.61 1.65 

11 	Mmmcm's and girls' 	gloves, mitts and 4.90 5.28 3.90 4.52 
accessor ima 

12 	Women's. siaaea' and children's footwear 5.71 6.98 4.87 5.46 

15 	Men's clothing 5.32 6.79 4.78 5.09 
14 	Man's furnishiriqa 5.44 5.51 4.25 4.27 
15 	Boys' clothirm and furnishings 5.53 6.19 3.82 4.10 

16 	Men's and boys' 	footwear 5.57 6.26 4.76 
17 	toad and kindred products 0.81 0.57 11.67 - 

18 	Toiletries, 	conetics and drugs 5.78 4.73 4.47 4.53 

19 	Photographic emuiTment and supplies 6.38 6.23 5.38 6.16 
20 	Piece giods 6.39 5.39 5.20 7.01 

21 	Linens and rlomestics 4.09 7.07 5.45 6.26 
22 	Se,allamreo and notions 4.12 4.86 4,34 4.77 
23 	Chive and nlanswmre 9.44 9.47 6.51 9.71 
24 	floor coverings 5.73 5.22 4.25 8.54 
25 	Orsperies, curtains and 	furniture cog- 7.08 6,21 4.91 5.50 

cringe 

26 	Lmvps, pictures, mirrors and all other 10.12 11.11 8.94 8.27 
borne 	furnishinna 

27 	Furniture 3.40 4.45 3.31 4.29 
28 	Major eppliances 3.69 2.25 1.79 1.64 
29 	Teleuisinn, 	radio and music 4.07 4.41) 3.73 4.25 
30 	1-kiusewarea and iweell 	electrical uqiiplisncea 6.46 5.83 6.05 6.83 

31 	Hardware, points, wallpaper, etc. 5.58 7.28 6.11 6.51 

52 	Planking, heating and building materials 3.52 3.78 4.29 4.04 

33 	Jewellery 10.08 7.86 5.89 7.50 
36 	Toys and aweeg 8,98 8.41 6.44 5.46 
35 	Sporting quode and luggage 6.02 6.86 6.60 6.55 

36 	Stationery, books and magazines 6.32 3.86 5.29 5.60 
37 	Ossolwn, oil, 	auto accessories, 	repairs 4.53 5.00 4.66 3.33 

end supplies 
38 	Meals and luncliem 0.05 0.03 0.03 0.07 
39 	Repairs and services 0.50 0.61 0.53 0.54 
60 	All other deparrmentv 2.16 2.35 2.12 2.69 

41 	TOTAL ALL O(PARI3tNIS 4,20 4.41 3.77 4.13 
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. hA 
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5 	1AOLCAU 26. Rapports sansuels etocks-yentea mba qrands meqanins, par rayon, Canada, 1984 at 1985 

hi! p 	 Auiu.t 	 September 	 October 	 Noveacber 	 December 	 Rayon 

?Ui I let 	 Aobt 	 Septemibre 	 Oct obre 	 Novembre 	 Dciceccibre 

3.85 3.28 3.49 3.99 3.37 2.100 Robes, 	robes cia adnac3e, 	tabliers at Liii- 
forises your dasøa at jeisces filies 

9.36 4.42 3.98 3.32 2.50 2.19 PIanteaux at teilleurs pour deems at jeunea 2 
cites 

3.40 3.72 2.65 3.48 3.100 1.72 V8tements sports pour deses at jeunea f11105 3 
22.18 14.76 7.30 6.50 3.24 3.24 focirrures 4 
4.76 3.42 7.31 1.42 2.99 2.19 YRtements pour béh49 at enfants at articles 

de cticanbrea denfarits 

4.51 1.91 2.67 3.72 2.42 1.46 V9tecnents cia fillettea at d'adolescentas 6 3.09 3.39 2.85 3.59 2.75 0.92 Lingerie at v8tements de nuct pour dm,ces 7 3.71 3.76 3.01 4.50 4.27 3.01 Sous-c8tecsenta 8 
2.59 3.81 2.30 1.57 1.42 1.30 Cbapeaus 9 
4.65 4.71 2.64 3.21 5.07 2.22 Bas pour demos at fillettee 10 

4.72 4.48 3.19 3.99 2.98 1.34 Gants, moufles et articles cia psrura pour 11 
dares et 	fillettea 

5.45 4.57 3.29 3.74 3.31 2.86 Clisussures pour dares, jeunea filles at 12 
enfant s 

5.90 7.00 4.35 5.23 3.45 2.02 Vêtee,ents pour hocaeeo 13 
7.68 4.53 3.74 5.100 3.09 1.23 Articles d'habiltescent pour hemmnes 34 
5.23 1.90 3.03 4.19 2.77 1.44 V9tecnents at articles dheb,lIe,sent pour IS 

gerconm 

S .46 
.62 

5.24 
11.45 

4.22 
0.64 

5.15 5.51 2.44 Chn,jnsures pour bovines at qarçans 16 

.72 4.36 4.23 
0.77 
5.02 

0.65 
4.17 

0.27 
1.61 

Products alimtotaLras at connexes 
Articles de toilette, coscn8tiques at mAdi- 

17 
18 

Carents 
.49 4.08 4.28 5.88 3.77 1.48 Appareils et fournituras pliotogrephoques 19 

7.60 7.51 5.77 6.46 5.76 6.88 lisnun b is pibce 20 

4.66 4.53 4.06 4.96 4.56 3.18 literie at 	tinge cia malson 21 
6.85 6.11 3.78 4.65 3.87 3.61 Menus articles 22 8.97 9.93 7.11 7.81 4.82 2.50 Porcelasne at varrerce 23 
5.19 5.49 4.39 3.84 3.09 4.58 Rri#te,nents cia piancher 24 
4.73 5.23 4.68 6.79 4.32 4.30 Tentures, rideaux at housses 25 

7.78 7.87 7.90 9.10 5.80 2.59 Lampea, tableaus, miraira at ejtres articles 26 
d' areii,iemant pour In maisi 

5.57 4.08 3.63 3.81 5.16 4.16 Meubies 27 
1.38 1.42 1.32 1.66 1.55 1.36 Gras apparecis mAnagers 28 4.42 4.24 2.75 5.78 3.14 1.68 lAlAsision, 	radio at 	misigue 29 
5.78 5.82 5.44 5.01 4.23 1.82 Articles cia mAnage at petits apparmila Alec- 50 

triques 

5.07 5.82 5.76 5.54 4.60 3.69 Quincaillerie, peinture, papier-tenture 31 
etc. 

2.45 2.82 2.94 2.83 2.71 2.97 MalArial cia ploaberce, chauffage at cons- 32 
t ruct ion 

7.69 7.20 5.56 7.85 5.01 1.62 Rijouterie 33 
5.74 6.10 6.15 4.77 2.92 1.14 30ecte at jeux 54 
4.55 5.31 6.23 8.65 5.48 2.64 Articles cia sport at valises 35 

0.71 4.34 4.70 6.21 4.54 1.78 Papeterie, 	!ivres at revoes 36 
2.90 3.37 2.50 2.48 2.88 Issence, huile, acconsores deutueot,iie, 37 

rAparation at 	fourniture. 
.04 0.03 0.02 0.05 0.02 0.01 Aepee at casse-cralites 58 

S .60 
.2 

0.60 
2.29 

0.51 
2.21 

0.46 
2.92 

0.38 
2.49 

0.41 
1.00 

Services at trenaux cia rAparation 
los autcen rsyons 

$9 
40 

.97 3.82 3.42 3.97 3.10 1.80 TOTAl, 	11105 RAYIPIS 41 
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TA&[ 21. tpart.wt Store MenLhly Sales-Stock Ratios, by (part.eot, Canal., 1904 and 195', 

1985 

Jaluary r february 	March March Apr11 May 

Jaiv ierr F6vrier 	Mars Male Cyril Mai 	 Juin 

Department 

I 

1 	Women's and misses 	dresses, housedresses, 0.21 0.24 0.31 0.25 
aprons and ij,ifor,ms 

2 	Women's aid misses' coats and suits 0.27 0.21 0.12 0.42 

3 	Women's aid misses' 	sportswear 0.25 0.27 0.34 0.71 
4 	rura 0,21 0.16 0.10 0.11 

Infants' 	and children's wear and nursery 0;24 0.26 0.32 0.27 

6 	Girls' 	and teenage girls' 	wear 0.24 0.22 0.74 0.33 
7 	Lingerie and women's sleepsear 0.27 0.28 0.34 0.30 
8 	Intimate apparel 0.20 0.18 0.27 0.26 
9 	Millinery 0.37 0.33 0.40 0.39 

10 	Women's and girls' hosiery 0.23 0.21 0.29 0.29 

11 	Women's and girls' gloves, 	mitts and 0.19 0.19 0.27 0.23 
accessories 

12 	Women's, sisses' 	and children's footsear 0.17 0.15 0.23 0.19 

13 	Hen's clothina 0.16 0.16 0.22 0.21 
14 	Men's furnishings 0.18 0.18 0.25 0.24 
15 	Boys' clothing and furniahinga 0.20 0.17 0.27 0.26 

16 	Men's and boys' 	footwear 0.17 0.16 0.28 .1 

17 	Food and kindred products 1.60 1.60 1.53 
18 	ToiletrIes, cotasetics and drugs 0.19 0.19 0.23 Ii..?) 

19 	Photoqraplliu equipment and supplIes 0.18 0.14 0.20 0.16 
20 	PIece goods 0.13 0.18 0.22 0.15 

21 	Linens sri) domestics 0.23 0,14 0.19 0.16 
22 	Smsllssres and nations 0.22 0.20 0.24 0.21 
23 	Chins and glassware 0.09 0.11 0.14 0.10 
24 	floor coverings 0.17 0.19 0.24 0.22 
25 	Draperies, curtains and furniture coo- 0.14 0.15 0.21 0.19 

cringe 

26 	Lanps, pictures, mirrors and all other 0.10 0.09 0.12 0.12 
home furnishings 

27 	furniture 0.26 0.23 0.31 0.26 
28 	Major appliances 0.56 0.46 0.57 0.58 
29 	Television, radio and music 0,23 0.22 0.28 0.24 
30 	Housewarea and ssall electrical appliances 0.16 0.16 0.11 0.14 

31 	Hardware, paints, wallpaper, etc. 0.17 0.14 0.17 0.16 

32 	Pl,jnbinq, heating and building materials 0.24 0.25 0.28 0.25 

33 	Jewellery 0.10 0.12 0.18 0.14 
34 	Toys and gweea 0.12 0.12 0.16 0.19 
35 	Sporting goods and Ingoane 0.16 0.14 0.17 0.16 

36 	Stationery, books and eaiszxnea 0.17 0.16 0.19 0.19 
37 	Gssoline, oil, auto accessories, repairs 0.20 0.19 0.22 0.31 

and supplies 
38 	Meals and l,a,chea 33.66 23.12 36.66 15.74 
39 	Repairs and serolces 1.97 1.65 1.99 1.80 
Al) 	All 	other departments 0.43 0.40 0.52 0.41 

41 	TOTAL ALL IFARTNEN05 0.23 0.22 0,27 0.25 
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IA&EAU 27. Repports .isuels eente-tocka do, gorands Pagaisins, per rayon, C*ie, 1984 at 1985 

July 	 August 	 September 	October 	 November 	 December 	 Rayon 

3uiIlt 	 AoC,t 	 Septoiebro 	Octobre 	 Noseebra 	 D6ceeibre 

0.30 	 0.30 	 0.29 	 0.27 	 0.28 	 0.44 	 Robes, robes do m6nsge, tablters at ru- 
foimes pour deme, et jetries ft I le 0.17 	 0.24 	 0.27 	 0.31 	 0.36 	 0.30 	 Manteaux at totileurs pour dane, at jeunes 	2 
tiles 

0.30 0.30 0.36 0.30 0.37 0.88 Vêtementnsports pour dases at jeunas filles 3 0.05 0.07 0.13 0.18 0.28 0.28 Fourrures A 0.22 0.30 0.29 0.30 0.33 0.44 V4tements pour béhAs at enfant, at articles S 
de chsnbres danfants 

0.25 0.51 0.38 0.28 0.40 0.53 V*tements do fillettes at d'edolescontes 6 0.33 0.30 0.38 0.32 0.40 0.77 Lingerie at v8temeats do nuit pour dane, I 0.27 0.27 0.31 0.25 0.25 0.32 Sous-iRtoments 8 0.42 0.31 0.43 13.64 0.83 0.71 Chapeaus 9 0.22 0.24 0.35 0.33 0.34 0.83 8am pour dance at Culottes 10 

0.23 0.23 0.32 0.28 0.37 0.60 loots, mouulem at articles de perure pour 11 
demos et 	fuilettes 

0.19 0.23 0.29 0.28 0.31 0.32 Chaussures pour dunes, Jeunes filles at 12 
eM ants 

0.18 0.17 0.21 0.21 0.29 0.43 Yltements pour honines 13 
0.26 0.24 0.27 0.23 0.33 0.68 Articles dhnbillament pour basemen 14 0.22 0.45 0.34 0.27 0.38 0.59 Vtvnertt 1 	it 	ir t 	is 	V r,st, 	I Ianvnl 	pour 1 

1.22 J.2 0.52 Sit 	oiv 	5' 	t 1,1 litto, 	coMi 	q.,.i 	iji- IA 

0.22 (1.24 0.22 0.19 0.25 0.58 
cements 

Appsreils at fournituree photogr.phiques 19 
0.13 0.15 0.16 0.17 0.17 0.18 Tissus b Is pièce 20 

0.21 0.22 0.24 0.21 0.23 0.31 Litarie at 	lingo do insison 21 
0.15 0.16 0.25 0.23 0.25 0.29 Menus articles 22 
0.12 0.10 0.13 0.13 0.21 0.39 Porcelairte at verrerie 23 0.20 0.18 0.22 0.26 0.31 0.23 Resêteeents do plencher 24 0.21 0.19 0.21 0.21 0.23 0.23 lanturen, ridesus at houssas 25 

0.13 0.12 0.14 0.12 0.17 0.52 Lempes, teblesun, miroirs at &itres articles 26 
demeublanent pour Is meteor, 

0.28 0.23 0.27 0.28 0.29 0.26 MeubIes 27 
0.73 0.68 0.76 0.67 0.65 0.71 Iron appsreiln ,e6naaers 28 
0.22 0.24 0.15 0.29 0.33 0.58 lAlAsision, 	radio at 	isisique 29 
0.17 0.17 0.17 0.20 0.25 0.86 Articles de n6osqn at petits appareils 61cc- 30 

t riques 

0.19 0.18 0.16 0.19 0.21 0.26 Usincaillerie, peinture, pWimr-tenture, St 
etc. 

0.42 0.36 0.34 0.36 0.57 0.36 Materiel 	lie plounberie, chauffaga at cone- 32 
truct ion 

0.13 0.14 0.17 0.14 0.21 0.52 Bijouterie 33 
0.18 0.17 0.17 0.23 0.37 0.64 Jrtuets et jeus 34 
0.22 0.18 (1.16 0.13 0.18 0.34 Articles tie sport ci 	saline, 35 

0.16 0.22 0.22 0.16 0.25 0.46 Papeteria, 	hares at revue, 36 
1.30 0.36 0.28 0.81 0.41 0.58 tssence, (title, 	occessoiras dsul.omobile, 37 

rAporatton at 	rournitures 
IS 70.04 81.65 41.30 52.12 115.53 Ropes at cassa-crotites 58 

.68 1.71 1.83 2.25 2.74 2.36 Services at traseus do r6peretion 39 
' .37 0.44 0.45 0.81 0.40 0.77 bus sutres rayons 80 

.25 0.26 0.28 0.27 0.32 0.48 TOtAL. 	IIJUS RAY(PdS Al 
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tABLE 28. Department 

TABlEAU 28. lbntants 

Stores' Month-end Pccoonts Receivable(1), 1adjusted, Canada, 1983-1985 

a recevoir(1), onn désaisonnaiisés des grands magasins a is fin do mois, Canadi, 	1185-1985 

Change from Lhar,ge 
previous 1985/1984 
month 

Month 1983 	 1984r 	 1985 
Variation Variation 

Mo is par rapport 1985/1984 
au mois 
précident 

thousands of dollars per cent 

miiliers do dollars pourcentage 

January - Janvier 1,666,708 1,808,015 	 1, 989 , 953r 	 - 	7 • 6F 	 + 

February - Février 1,598,345 1,714,843 	 1,898,511r 	 - 4•6r 	 . 

March - Mars 1,565,461 1,695,173 	 1,884,093 	 - 	0.8 	 + 	11.1 

April 	- 	Avri.1 1,582,875 1,709,386 
May - Mal 1,591,140 1,708,247 
June - Juin 1,585,200 1,719,376 

July - 	luillet 1 9 553,254 1,695 9 008 
August - AoCit 1,542,394 1,689,630 
September - Septembre 1,591,826 1,746,901 

October - Octobre 1,631,976 1,799,732 
November - Novembre 1,702,704 1,892,038 
December - DAcembre 1,887,032 2,152,727 

Accounts receivable of department stores and the outstandings of acceptance companies which are associated exclusively 
with them. 
p mont sn 	S n - nsnI c den nrsndn maclad ns PI ins rcannn art yes item; s -mr mt s ci accept a) inn cm prM 	sum trivaillpnf 

I 
IAH[J 29. Department Stores Month-end Accounts Receivahle(1 ), Seasonally Adjusted, Lanada, 1981-1985 

TABLEAU 29. Montants a recevoir(i), déaaiao.wialiaés des grands .agasxnm b is fin dii mois, Canada, 198-1985 

Change from Change 
previous 1985/1984 
mont h 

Month 183r 1984r 1985 
Variation Variation 

Mois par rapport 1985/1984 
aj moiS 
précédent 

millions of dollars per cent 

millions de dollars pourcentaqe 

January - Janvier 1,582.0 1,716.0 1 , 888 • 0r - 0•6r + 

February - FAvrier 1,601.0 1,658.0 1,902•ur + 0.7 + 

March - Mare 1,591.0 1,721.0 1,911.08 + 0.5P + ii.OP 

April 	- Avril 1,607.0 1,733.0 
May - Max 1,623.0 1,741.0 
June - Juin 1,631.0 1,766.0 
luly 	- Juillet 1,632.0 1,779.0 
August - AoOt 1,631.0 1,789.0 
September - Septembre 1,638.0 1,801.0 
October - Octobre 1,653.0 1,825.0 

November - Novembre 1,661.0 1,848.0 
December - DAcembre 1,665.0 1,900.0 

excluaivi-; (1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated 
with them. 

(1) Les montants b recevoir des qrands maqasina et lea créances ectives des aociétés d'acceptetion de prets qui trevaill 

exciusivement avec ces magasins. 



Ventes et stocks des grands 
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TARtI 30. Dapartment Store Sales and Stocks MCI) and Combined Seasonal aid Trading 0ay Factors, 1985 

I 
Sales - Combined Seasonal and Trading Day Factors 

Ventes - Coefficients combines de correction des variations saisonniBres 
et des jours conlmerciaux 

Department  

MCD in March 	F ebr uar yr 	 MarchP 	 April(1) 

MDC en Mars 	Février" 	 MarsP 	 Avril(1) 
No. 

1 	Woeen's and misses' dresses, housedresses, 5 63.65 80.16 110.40 
aprons and u,iforms 

2 	Women's and misses' coats and suits 0 71.71 105.08 101.40 

3 	Women's and misses' sportswear 4 67.97 94.37 90.92 
4 	Furs 12 113.77 66.87 25.41 
5 	Infants' 	and children's wear and nursery 5 70.38 88.28 101.53 

epuipment 

6 	Girls' 	and teenage girls' 	wear 5 61.82 96.17 100.59 
7 	Lingerie and women's sleepwesr 4 61.07 74.79 83.09 
8 	Intimate 	apparel 4 70.85 96.31 100.87 
9 	Millinery 8 55.77 60.65 73.64 

10 	Women's and girls' 	hosiery 4 71.98 96.20 105.04 

11 	Women's and girls' 	gloves, 	mitts and 4 53.19 76.99 87.81 
accessories 

12 	Worsen's, misses' 	and children's footwear 5 56.00 92.81 110.11 

13 	Men's clothing 4 58.16 88.77 91.36 
14 	Men's furnishinqs 5 5 3. H IJ 73. 97 
15 	Roys' 	clothing and 	furnishings 6 53.2 2  1 13]. 	711 

16 	Men's and boys' 	footwear 6 57.4r ']Q • 35 107.13 
17 	Food and kindred products 4 98.82 89.02 101.4i 
18 	Toiletries, cosmetics and drugs 2 75.43 86.02 87.28 

19 	Photographic equipment and supplies 4 59.93 73.93 75.50 
20 	Piece qoods 6 84.29 108.02 97.31 

21 	Linens and domestics 3 58.67 77.26 81.24 
22 	Smallwares and notions 4 02.78 92.83 87.20 
23 	China and glassware 4 62.25 76.64 70.80 
24 	Floor coverinqa 6 78.63 98.79 102.06 
25 	Draperies, curtains and furniture coy- 4 68.71 92.86 104.54 

erings 

26 	Lamps, 	pictures, mirrors and all other 4 60.74 79.04 79.15 
home furnishings 

27 	Furniture 5 73.15 94.81 93.59 
28 	Major appliances 5 71.09 89.53 89.48 
29 	Television, 	radio and music 5 68.63 88.11 78.13 
30 	Housewares and snail electrical appliances 3 72.63 70.56 82.57 

31 	Hardware, 	paints, 	wallpaper, 	etc. 4 62.51 80.29 99.01 

32 	Plumhinq, heating and buildino materials 6 65.45 77.86 106.95 

33 Jewellery 3 53.68 73.15 76.76 
34 Toys and games 4 43.12 59.12 65.36 
35 Sportirici goods and 	luggage 3 57.15 73.07 101.17 

36 Stationery, books and magazines 4 68.74 76.13 77.02 
37 Gasoline, oil, auto acessories, repairs 5 69.31 81.45 99.26 

and supplies 
38 Meals and lunches 3 80.06 96.13 92.94 
39 Repairs and services 6 81.44 97.35 95.52 
40 All other departments 5 65.27 83.63 103.22 

41 TOTAL AIL IEPARTMFN1S 3 67.53 84.84 85.16 

Seasonal and trading day factors projected for the next month. For more details, see the "seasonal adjustment" section in 
the appendix IV (on pane 73). 
Seasnnal factors projected for the nest month. For more details, see the "seasonal adjustment" section in the appendix IV 
(on paqe 73). 
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TABLEAU 30. Ventes at stocks des gramds magasins, ICC at coefficients cabinéa de corrections des variations saisomières at 
des joirs cierciaux, 1985 

stocks - Seasonal Factors 

Stocks - Coefficients de correction des variations saisonnières 

Rayon 

MCD in March 	Februaryr 	 MarchP 	 Aprii(2) 

ICC an Mars 	 Fêvrier" 	 MaraP 	 Avril(2) 
NO 

S 

3 91.80 110.23 121.09 

4 91.06 91.76 77.24 

3 90.33 103.04 112.93 
5 85.55 86.03 84.90 
4 84.44 94.19 111.20 

4 89.86 104.65 110.40 
4 84.02 94.99 109.62 
3 96.35 99.61 103.93 
5 85.53 64.70 73.16 
4 90.64 99.40 107.44 

3 91.07 102.29 106.68 

3 92.84 109.46 115.98 

4 88.05 98.63 101.90 
87.01 94.29 105.99 
O• 17 °Q .  52 1fl2.1 

101 . 1 	2. 	7 

08.62 94.86 102.61 

4 89.05 94.63 106.66 
4 87.48 106.71 99.46 

3 98.24 99.58 107,73 
4 06.87 88.81 109.72 
3 96.43 94.58 98.90 
3 95.11 99.41 102.66 
3 93.95 100.70 105,45 

Robes, robes de ménaqe, tabliers at iji- 
formes pour dames at jeunes filles 

Manteaux et tailleurs pour dames at jeunes 
	

2 
filies 

V4tements sports pour dames at Jeunes fillea 
	

3 
burr urea 	 4 
Vétements pour bAbes at enfants et articles 

	
5 

de chsnbres d'enfants 

VAtements de fiiiettes at d'adolescentes 
	

6 
Lingerie at vAtements de nuit pour dames 

	
7 

Sous-vAtementa 
	

8 
Chapesux 	 9 
Baa pour dames at filiettes 

	
10 

Cents, moufles et articles de parure pour 
	

11 
dames at fillettes 

Chaussures pour dames, jeunes filies at 
	

12 
en fan ts 

VAtemeots pour hoawnes 
	

13 
4rticlea d'habillement pour lEmmes 

	
14 

\'menta at articles d'habillement pour 
	

15 
arc one 

hjsgures pour homses et garcons 
	

16 
Produits slimentaires et connexes 

	
17 

Articles de toilette, coatnétigues et mAdi- 	18 
C wnent S 

Appsreils at fourniturea photographiques 
	

19 
lisaus b is pièce 

	
20 

Literie et linqe de Saigon 
	

21 
Menus articles 
	

22 
Porcelsjne et verrerie 

	
23 

RevAtaments de plancher 
	

24 
Tenturea, ridnaux et houssss 

	
25 

S 

4 89.41 97.25 100.66 Lnpes, 	tableaux, miroirs at autres articles 	26 
d'sneuhiement 	pour is saigon 

3 91.35 98.65 112.85 Meubies 	 27 
4 104.92 103.50 105.22 Gros apparsila mAnagers 	 28 
3 89.91 98.56 104.32 TAlévision, 	radio et susique 	 29 
3 91.85 93.06 106.55 Articles de mAnage et petits appareils êiec- 	30 

triques 

4 89.01 101.82 104.16 Quincailierie, peinture, papier-tenture, 	31 
etc. 

5 88.95 103.42 112.93 Materiel de piomberie, chauffaqe at cons- 	32 
truction 

3 90.90 97.18 104.96 Bijouterie 	 33 
4 78.57 83.77 100.43 Jouets et jeux 	 34 
4 81.66 94.31 116.52 Articles de sport at valises 	 35 

3 83.60 84.68 101.58 Papeterie, livres at revues 	 36 
5 91.07 93.35 105.81 Essence, huile, secessoires dautomobile, 	37 

reparation at 	fournitures 
Rapes et casse-cro4tes 	 38 

95.34 99.64 101.58 Services et travaux da reparation 	 39 
79.37 98.72 117.62 bus autres rayons 	 40 

88.73 97.19 106.48 TOTAL, 	TOUS RAVONS 	 41 

Prevision des coefficients comb inAs de correction des variations saisonnières et des jours cosinercisux. Pour plus de 
details, consuiter is section "désaisonnalisation" de lappendice IV (b is page 73). 

2) Prevision des coefficients combines de correction des variations saisonnières. Pour plus de details, conmulter is section 
"dAsaisonnalisation" de lappendice IV (h is page 73). 
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iJ 
Department Store Sales and 

	
Ventes et stocks des grands magasins 

Stocks 

Revised Estimates, 1984 	 Estimations revisées, 1984 

S 



1 	Wo,een's and misses' dresses, housedresses, 8,372 10,410 
aprons and uii forms 

2 	Women's and misses' coats and suits 12,735 14,381 

3 	Women's and misseS 	sportswear 31,893 37,353 
4 	Furs 5,214 2,565 
5 	Infants 	and children's sear and nursery 17,579 17,329 

equipeent 

6 	Girls 	and teenaei girls' sear 7,724 10,659 
7 	Lingerie and women's sleepaear 11,139 12,596 
8 	Intimate appare1 8,252 8,144 
9 	Millinery 1,338 1,004 

10 	Women's and girls' 	hosiery 8,287 8,258 

11 	Women's and girls' 	gloves, mitts and 9,044 8,796 
accessories 

12 	Women's, misses' 	and children's footwear 14,240 15,303 

11 	M"'s r-lothirs3 21,622 22,993 

Toilet, 	es, 	cnqnsf 	Oii 	drugs 39,506 

19 	Photographic aouioment and sippiies 9,374 8,783 
213 	Piece goods 1,662 7,109 

21 	Linens and domestics 29,015 16,299 
22 	Smaliwares and notions 0,731 6,675 
23 	China and glassware 6,335 8,528 
24 	Floor coverings 9,795 9,707 
25 	Oraperies, curtaAs and furniture mc- 10,217 11,327 

erlrgs 

26 	Loeps, pictures, mirrors and all other 6,129 5,824 
home furnishings 

27 	Furniture 38,040 33,644 
28 	Major appliances 37,247 33,133 
29 	Televigon, radio and music 33,142 30,923 
70 	Housewares and well electrical appliances 23,499 28,571 

31 	Hardware, paints, wallpaper, etc. 16,341 16,423 

32 	Plumbing, heating aid building materials 8,002 7,107 

33 	Jewellery 10,262 12,369 
34 	loys and nones 10,185 12,525 
35 	Sportins goods and luggoge 17,119 14,357 

76 	Stationery, books and sa3azines 20,217 22,204 
37 	Gasoline, oil, auto accessories, repairs 14.713 14,255 

and ss1)plies 
38 	Meals and lieches 19,191 18,209 
39 	Repairs and services 8,771 8,464 
40 	All other departments 23.075 21,534 

41 	TOTAL ALL C*PARIMFNTS 649,626 659,594 

	

13,670 	 16,850 

	

18,295 	 16,834 

49,000 50,434 
2,050 701 

21,814 25,788 

15,641 15,842 
15,402 15,886 
10,715 10,625 
1,158 1,488 

10,873 11,078 

12,514 13,933 

22,440 27,652 

32,629 33,537 
1', 7'u 3P,ITFTT, 

	

19,346 	 19,897 

	

10,555 	 7,796 

	

60,318 	 63,868 

	

495 	 482 

	

21,139 	 23,522 

	

15,655 	 15,651 

	

19,366 	 19,095 

	

11,251 	 12,097 

	

1,256 	 1,237 

	

10,996 	 9,261 

	

15,487 	 13,612 

	

25,755 	 25,188 

	

54,627 	 41,712 

	

sfl,s'iA 	 '9,05' 

11,310 13,650 
4,097 3,560 

27,815 29,514 
6,918 6,427 

13,11)1 10,133 
11,903 11,259 
16,665 15,895 

7,543 6,680 

51,643 49,941 
44,333 50,927 
33,527 32,232 
33,438 35,006 

38,045 35,478 

12,537 14,608 

20,956 19,203 
18,342 17,077 
31,750 14,266 

26,898 
17,891 1.. 

21,007 2', 
10,430 15, 
42,342 

930,389 941,728 

(II, 	 ii3, 900 

9,690 9,614 
4 1 442 3,606 

22,493 22,107 
8,095 7,015 
9,987 8,461 

12,519 12,379 
14,239 15,244 

7,143 7,154 

42,317 41,755 
41 9 318 39,491 
39,265 32,935 
25,913 28,742 

22,211) 26,333 

9,052 11,222 

16,440 16,775 
16,366 17,515 
19,511 25,963 

24,003 23,496 
15,493 17,299 

21,872 20,367 
10,195 9,553 
26,980 32,826 

006,999 843,022 

I 
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198L[ 31. (parta.nt Store Ptmthly Soles, by (pertaent, Canada, Revised, 1984 

1984 

Departeent 	 february 	 March 	 April 

Janvier 	 FAsrier 	 Mars 	 Avril 
Ha. 

thousands of dollars 

milliers de dollars 

May 	 June 

Hei 	 Join 



I, -fl 60,156 54,011 59,062 79,422 86,944 
,I66 46,450 49,117 51,859 68,184 126,980 

12,554 13,457 11,839 11,295 13,599 29,572 
3,229 3,842 4,249 4,530 4,704 3,605 

30,586 29,930 32,010 27.969 33,925 46,184 
6,819 7,090 10,441 9,572 10,645 12,761 

10,291 9,358 11,727 11,760 20,210 37,306 
11,682 10,756 12,402 14,153 16,099 11,948 
15,180 13,939 15,563 15,731 17,663 17,044 

95,477 Chasoures pour hommes at qarçons 	 16 
730,045 Produits alimentaires et conneses 	 17 
653,043 Articles de tollette, cos'eAtiquas at e,&di- 	18 

conents 
156,737 Appareils at 	fournitures 	iotograp1',iques 	19 
47,195 lisnus It Is pièce 	 20 

146,867 Litarie et linge da ,nsison 	 21 
101,179 Menus articles 	 22 
137,097 Porcelsine at verrerie 	 23 
144,602 Revétements 86 plancher 	 24 
178,907 Tentures, ridesuu et housses 	 25 

S 

	

27,106 	24,754 	 22,203 
	

26,503 	 29,629 	 35,435 

	

11,210 	 9,789 	 9,339 
	

10,757 	 10,639 	 11,442 

	

16,213 	16,949 	20,787 

	

17,864 	17,840 	 20,513 

	

29,212 	24,173 	20,752 

1
5,305 33,881 32,195 

'4,861 17,428 13,686 

3,066 21,536 20,778 
9,745 10,033 

'c,208 21,848 28,722 

1)6,592 612,423 941,365 

17,998 29,896 67,633 
71,689 62,088 91,424 
19,092 28,011 47,844 

24,710 43,591 74,184 
19,614 20,963 21,877 

21,952 26,163 72,636 
12,098 15,849 13,683 
31,887 36,654 57,324 

957,060 1,254,292 1,715,781 
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IA8LEAU 31. Ventas 	sot1les des gr&ids .agasins, per rayon, Ciadn, r6sia6ea, 1984 

1984 

3uly 	 Auqust 	 September 	(ktoher 	P4ve,,ber 	Deceeiber 	 R91Ofl 

I Total 
Juillet 	AoQt 	 Septes*bre 	Octobra 	 venibre 	DAceabre 

rnousanos 0T 001I8VS 

'iiliers de dollars 

No 

11,910 26,247 19,159 15,231 22,441 23,697 
15,964 15,531 11,723 18,311 29,712 48,995 
10,175 10,574 11,857 9,940 11,570 15,153 
1,136 1,140 1,855 2,716 4.273 4,013 
6,474 8,038 12,557 11,538 12,862 16,253 

10,029 11,396 17,064 17,847 28,137 41,120 

18,077 24,640 31,867 29,925 34,475 32,200 

25,454 32,728 43,011 41,679 62,153 81,772 
• ?fl' H'' •A1 7O 1 H' '11 

191,216 Robes, robes de .Aneqa, tabiters et omi- 	 I 
form,es pour doses et JeLres filles 

202,467 Mentesun at isilleurs pour dance at jeras 	2 
fUles 

654,164 Vétements sport pour doses at JaLxeo fillea 	3 
40,369 Fourrures 	 4 

292,024 VAtement8 pour bAbes at enfa,tn at articles 	5 
da chaebres d'anfmts 

199,857 VCteeents de ft iletten at d' adolescentes 	 6 
239,920 lirslerse at v6tements de Suit pour dames 	 7 
130,353 Sous-sAtements 	 B 
22,594 Chapeaos 	 9 

126,475 8am pour doses at filletteB 	 ID 

199,579 Cents, moufles at articles de perure pour 	11 
doses at filiettas 

301,762 Chaussures pour doses, jeules filles at 	 12 
an fasts 

474,117 Vétements pour bosses 	 13 
574,695 Artzcies d'habillpoent pour Tswmles 	 14 
61,318 VAtarseats at articles d'hillarsent poor 	15 

qarç Dna 

	

14,527 	16,610 	15,545 	 16,077 	 17,081 	 22,831 

	

7,107 	15,796 	20,934 	 26,631 	 28,221 	 23,182 

	

85,814 	51,t7 	65,785 	 56,248 	 64,239 	 78,205 

	

1,150 	 1,786 	 3,464 	 5,537 	 9,114 	 7,811 

	

18,921 	27,253 	 25,928 	 26,838 	 29,012 	 36,901 

105,415 Lospes, tableaus, 	niroirs at autres articles 	26 
dasectisment pour Is matson 

532,501 Mr.ubles 	 27 
538,473 Cros apparelis mAnaqern 	 28 
520,220 TAlCnision, radio at musique 	 29 
436,697 Articles da mensge et potits sppsreiln Alec- 	30 

tr iquss 

320,450 Quincsillerie, peinture, papier-tenture, 	31 
etc. 

125,900 Matérial de picanberie, chauffaqe at cons- 	32 
t rcct ion 

265,479 Oijouterie 	 33 
333,420 Jousts at jeuc 	 34 
312,010 Articles de sport at valises 	 35 

374,247 Pspeterie, ltvres et revc.os 	 36 
205,860 Essence, Tulle, ecceasoires d'sutseobile, 	37 

reparation at 	fourriturea 
265,216 Repan at casse-crotctea 	 76 
129,104 Services at travaus de reparation 	 39 
397,882 loom aotrmm rsyrsn 	 40 

11,384871 TOTAL, TOW 6811845 	 41 

	

7,509 	 7,168 	 8,343 	 8,307 	 13,047 	 20,568 

	

51,873 	40,197 	 44,737 	 47,236 	 47,918 	 43,2123 

	

47,610 	43,523 	 46,869 	 47,118 	 52,088 	 $4,816 

	

35,416 	37,145 	 53,295 	 45,651 	 57,889 	 89,00 

	

32,459 	33,028 	31,912 	 35.955 	 47,449 	 80,759 
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TARLE 32. Total (partment Store ftnthly Sales, by Province, Revised, 1984 

January 	February 	March 	April 	May 	JUT- 

Province 

Janvjer 	Février 	Mars 	Avril 	Maj. 	3w 

No. 

thousands of dollars - milliers cie dollars 

1 	Newfoundland 6,101 7,136 8,610 10,060 11,207 11,345 

2 	Prince Edward 3,732 3,681 4,225 5,160 5,555 6,168 

Island 

5 	Nova Scotia 16,261 18,121 21,953 26,951 27,399 28,025 

4 	New Brunswick 12,348 15,473 15,743 19,640 21,436 21,275 

5 	Quebec 120,485 122,314 146,429 162,154 184,124 178,268 

6 	Ontario 231,162 252,293 282,877 503,082 334,986 348,590 

7 	Manitoba 32,501 33,099 44,095 45,415 48,292 49,252 

8 	Saskatchewan 21,100 21,772 27,789 27,420 29,020 29,464 

9 	Alberta 93,561 95,592 116,483 113,327 124,268 124,800 

10 	British Columbia 110,629 110,091 136 7 013 127,668 141,495 141,559 

11 	Yukon and Northwest 1,745 2,021 2,782 2,145 2,608 2,983 

Ter r it or i ma 

12 	CANADA 649,626 659,594 806,999 843,022 930,389 941,728 

I 

TABI_I 	5. hit 	lpartrn.it 	,t i,r, I4irit tity Satr., by S.tn.rt,d t4t rnts)I  it IF, /\r,';i, tt,'vini'd, 1984 

Selected 	
January 	February 	March 	April 	May 	June 

metropolitan areas 	- 
Janvaer 	Février 	Mars 	Avril 	Mal 	Juin 

No. 
thousands of dollars - milliers cia dollars 

1 	Calgary 35,833 35,943 45,968 42,603 47,114 46,705 

2 	Edmonton 42,899 43,582 53,091 51,473 56,432 56,832 

3 	Halifax-Dartmouth 9,311 9,973 12,118 14,248 14,759 14,867 

4 	Hamilton 18,359 17,393 20,342 22,155 24,715 25,922 

5 	I'ientreal 73,090 73,123 86,788 94,533 105,975 104,741 

6 	Ottawa-Hull 27,677 28,587 35,802 57,466 42,693 42,163 

7 	Quebec City 18,733 16,822 20,466 21,611 27,559 25,779 

8 	Toronto 91,845 93,675 115,269 121,503 130,168 138,27. 

9 	Vancouver 66,468 65,879 81,021 74,707 82,622 82,777 

10 	Winnipeg 29,679 29,999 39,979 41,273 43,720 44,31j 
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I1FItEAU 32. Total des ventes mensuelles des grends mmjasins, par province, révisées, 1984 

August 	September 	October 	November 	December 
Total 

ilet 	AoOt 	 Septembre 	Octobre 	Novembre 	Décembre 
Province 

NO 
thousands of dollars - milliers de dollars 

9 ,442 11,17 11,141 12,329 16,271 23,157 138,116 Terre-Neuve 

6,177 6,375 5,490 5,624 7,412 10,707 70,304 1le-du-Prince-Edouard 	2 

25,131 28,836 28,999 30,813 43,553 61,171 357,213 Nouvelle-tcosse 	 3 

18,421 20,079 20,138 21,328 30,789 40,972 255,642 Nouveau-Brunswick 	 4 

150,887 163,813 176,106 182,239 230,121 311,798 2,128,738 fjuébec 	 5 

292,171 312,209 341,081 346,765 472,695 652,243 4,150,154 Ontario 	 6 

43,233 45,526 52,448 49,639 65,859 85,871 595,230 Manitoba 	 7 

26,331 27,248 31,473 30,177 41,146 53,485 366,425 Saskatchewan 	 8 

104,897 116,810 127,993 126,976 158,726 218,029 1,521,462 Alberta 	 9 

127,425 137,534 149,146 148,115 184,827 253,420 1,767,922 Colcanhie-Britannique 	10 

2,478 2,674 3,350 3,054 2,894 4,928 33,662 Yukon at lea 	Territoires 	11 
du Nord-Ouest 

006,592 872,423 947,365 957,060 1,254,292 1,715,781 11,384,871 CANA(I 	 12 

IAIItLAIJ 55. total deii v,aites me,,s,iilles des qrrids masi,is, par certaines zones métropolitacoes, révisées, 19U4 

July 	 August 	September 	October 	November 	December 
Total 	 Certairbes zones 

Juillet 	AoOt 	 Septembre 	Octobre 	Novembre 	Décembre 	 métropolitsiries 

No 
thousands of dollars - milliers de dollars 

41,049 43,591 49,079 48,618 60,020 85,892 $78,413 Calgary 	 1 

48,855 53,470 57,612 57,446 71,344 96,074 689,110 Edmonton 	 2 

13,030 15,745 16,665 17,572 24,904 32,904 196,076 Halifax-Dartmouth 	 3 

21,566 22,156 24,493 25,892 32,526 50,915 306,434 Hamilton 	 4 

84,768 93,911 106,689 108,137 138,914 190,400 1,261,069 Montréal 	 5 

34,535 38,390 42,719 44,593 56,416 73,494 504,335 Ottawa-Hull 	 6 

23,024 23,843 24,577 25,644 51,863 40,556 300,477 Ville de Québec 	 7 

14,163 119,291 139,209 139,154 188,655 263,715 1,654,923 Toronto 	 8 

,695 78,140 88,171 87,881 108,850 148,953 1,038,159 Vancouver 	 9 

.143 41,157 47,664 44,889 59,918 76,858 538,676 Winnipeg 	 10 
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TABLE 34. Major Department Store Manthly Sales, by Province, Revised, 1984 

January 	February 	March 	April 	May 	Jurn 
Province 

Jenvjer 	Février 	Mars 	Avril 	Mai 	JIIH 

No. 

thousands or dollars - milliers de dollars 

1 	Newfoundland x x ii x x x 

2 	Prince Edward x x x x x a 
Island 

3 	Nova Scotia 5,685 5,750 6,861 8,153 8,116 8,257 

A 	New Brunswick a a a a x a 

5 	Quebec 69,668 70,746 86,606 91,181 103,437 99,753 

6 	Ontario 145,440 143,196 178,528 182,117 201,192 208,432 

7 	Manitoba 22,684 21,650 29 9 989 28,943 30,407 31,344 

8 	Saskatchewan x a a a x a 

9 	Alberta 74,649 73,039 89,780 83,758 91,972 93,174 

10 	British Columbia 92,402 89,678 109,166 100,502 111,637 112,125 

11 	Yukon and Northwest a a a a a a 
rerritories 

12 	CANADA 433,177 426,537 529,691 522,096 577,533 584,661 

I 

TARt 	V, Major Department '.t in' Mont hi y 'a1es , by Selected Mat rgiol it iii Area, Revised, 1984 

Selected 	
January 	February 	March 	April 	May 	June 

metropolitan areas 
Janvier 	Février 	Mars 	Avril 	Mai 	Juin 

No. 

thousands of dollars - milliers de dollars 

1 	Calgary 29,186 28,174 34,908 32,593 35,808 35,852 

2 	Edmonton 34,722 33,855 41,541 38,634 42,439 43,076 

3 	Halifax-Dartmouth a a a x a a 

4 	Hamilton 13,908 12,833 15,159 15,340 18,110 18,853 

5 	Montreal 46,678 48,435 58,725 61,340 67,703 65,971 

6 	Ottawa-Hull 17,460 18,111 23,884 23,107 26,767 25,979 

7 	OuebecCity a x a S a a 

8 	Toronto 67,398 68,810 85,947 87,985 93,328 98,37 

9 	Vancouver 59,285 57,681 70,084 64,039 70,877 71,257 

10 	Winnipeg a a a a a 
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IABEEAU 34. Ventes inensuelles doe grands magasins traditionnels, par province, révisées, 1984 

lily 	 August 	September 	October 	November 	December 
Total 	 ProvLnce 

jillet 	AoOt 	 Septembre 	Octobre 	Novembre 	Décembre 
NO 

thousands of dollars - mjlliers de dollars 

a a a a x a a Terre-Meuve 1 

a x a x Tle-du-Prince-douard 2 

1,350 9,729 10,873 11,086 15,666 20,626 118,152 Nouvelle-cosse 3 

a x x a a a a Nouveau-Brunswick 4 

84,105 90,369 106,580 107,600 135,411 173,829 1,219,285 Québec 5 

173,654 180,143 213,139 214,317 292,214 386,092 2,518,464 Ontario 6 

27,592 28,635 36,495 32,513 43,967 54,203 388,422 Manitoba 7 

a a a * x X. x Saskatchewan 8 

76,448 86,398 97,543 94,529 120,054 160,601 1,141,945 Alberta 9 

99,403 107,152 120,456 118,969 148,121 198,033 1,407,644 Colombie-Britannique 10 

a a a a a a a Yukon at les Territoires 11 
du Nord-Ouest 

496,195 530,591 619,430 611,524 799,105 1,049,201 7,179,741 CANAIM 12 

TAHtFAIJ 35. Ventes mensuelles dos qranda maqasins traditiannels, par certaines zones unétropolitaines, révisécs, 1984 

July 

Juillet 

August 

AoCjt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Décemhre 
Total 

thousands of dollars - milliers de dollars 

31,137 33,402 38,915 36,924 47,629 64,408 448,936 

36,547 40,093 44,376 43,621 54,463 71,870 525,237 

a x a a a a x 

16,036 16,107 18,450 19,482 23,807 37,264 225,349 

54,219 59,685 73,867 72,264 93,142 121,723 823,750 

21,541 22,997 28,020 29,404 36,757 44,557 318,584 

X x x X * x a 

1,269 83,509 102,488 102,337 139,757 188,850 1,200,055 

h2,111 66,858 76,930 76,272 94,227 126,584 896,205 

a a x a a a 

Certaines zones 
métropolitaines 

No 

Calgary 

Edmonton 
	

2 

Hal i fax-Dartmouth 

Hamilton 
	

4 

Montréal 
	

5 

Ottawa-Hull 
	

6 

VlIe do Québec 
	

7 

Toronto 
	

B 

Vancouver 
	

9 

Winnipeg 
	

10 
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TABLE 36. k,nior tpartment Store Manthly Sales, by Province, Revised, 1984 

January 	 February 	 March 	 April 	 May 
Province 

Janvier 	 Février 	 Mars 	 Avril 	 Mel 	 3111 ,  

No. 
thousands of dollars - milliers de dollars 

1 	Newfoundland x x x x x x 

2 	Prince Edward x x x x x x 
Island 

3 	Nova Scotia 10,576 12,372 15,092 18,798 19,283 19,768 

4 	New Brijiswick a x x a a x 

5 	Quebec 50,817 51,567 59,823 70,973 80,687 78,515 

6 	Ontario 85,723 89,097 104,349 120,965 133,794 140,158 

7 	Manitoba 9,817 11,449 14,106 16,471 17,885 17,907 

8 	Saskatchewan a a a a a a 

9 	Alberta 18,912 22,553 26,703 29,569 32,296 31,626 

10 	British Colisehia 18,228 20,414 26,847 27,166 29,857 29,434 

11 	Yukon and Northwest a a a x x a 
T€rrjarjes 

12 	CANADA 216,450 233,057 277,309 3211,926 352,855 357,066 

AHL I 57. Aninir Iiaartinaait St nra' Monthly Satan , by 	1ectt'at Motropolitan Arcs, Ilrv mint, 1984 

Selected 	
January 	 February 	 March 	 April 	 May 	 June 

metropolitan areas 
Janvier 	 Février 	 Mars 	 Avril 	 Mai 	 Juin 

No. 
thousands of dollars - milliers de dollars 

1 	Calgary 6,674 7,769 9,060 10,010 11,306 10,851 

2 	Edmonton 8,177 9,727 11,549 12,839 13,993 13,756 

3 	Halifax-Dartmouth a a a a a a 

4 	Hamilton 4,451 4,560 5,183 6,815 6,605 7,069 

5 	Montreal 26,412 24,687 28,064 33,192 38,271 38,770 

6 	Ottawa-Hull 10,216 10,276 11,919 14,360 15,926 16,184 

7 	Quebec City a a a a a a 

8 	Toronto 24,447 24,865 29,323 33,518 36 9 840 39,90 

9 	Vancouver 7,183 8,198 10,938 10,668 11,746 11,51 

10 	Winnipeg * a a a a 

I 

I 

I 



9,912 10,189 10,165 11,694 12,591 19,484 

12,308 13,377 15,236 13,825 16,881 24,204 

S S S S S S 

5,551 6,049 6,045 6,410 8,719 13,651 

30,550 34,225 32,821 35,873 45,772 68,677 

12,993 15,395 14,700 15,189 19,659 28,957 

S S S S * x 

2,894 35,782 36,721 36,817 48,898 74,865 

11,282 11,242 11,610 14,625 22,369 

S S S S S 

129,478 Calgary 

163,872 Edmonton 	 2 

Halifax-Dartmouth 	 3 

81,086 Hamilton 	 4 

437,314 Montréal 	 5 

185,752 Ottawa-Hull 	 6 

x Ville de Québec 	 7 

454,872 Toronto 	 8 

141,957 Vancouver 	 9 

Winnipeg 	 10 
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TABlEAU 36. Ventes mensuelles des grands saqasins populaires, par province, réviaéea, 1984 

August 	September 	October 	November 	December 
Total 

let 	AoCit 	 Septembre 	Octobre 	Noveqnhre 	Décembre 

thousands of dollars - milliers de dollars 

Province 

NO 

S S S 

S S S 

17,781 19,107 18,126 

S S S 

66,781 73,444 69,526 

118,517 132,066 127,942 

15,641 16,892 15,953 

S S X 

28,449 30,412 30,450 

28,022 30,382 28,690 

S S S 

310,397 341,831 327,935 

	

S 	 S 	 S 

	

S 	 S 	 S 

	

19,727 	27,887 	40,544 

	

S 	 S 	 S 

	

74,639 	94,710 	137,969 

	

132,448 	180,480 	266,151 

	

17,126 	21,892 	31,669 

	

S 	 S 	 S 

	

32,447 	38,673 	57,427 

	

29,147 	36,706 	55,387 

	

S 	 x 	 S 

	

345,536 	455,187 	666,580 

S 

S 

239,061 

x 

909,451 

1,631,690 

206,800 

S 

379,517 

360,280 

S 

4,205,129 

Terre-Neuve 	 1 

Ile-du-Prince-Edouerd 	2 

Nouve1le-lcoase 	 3 

Nouveau-Brunswick 	 4 

Québec 	 5 

Detario 	 6 

Manitoba 	 7 

Saskatchewan 	 8 

Alberta 	 9 

Colombie-Britannique 	10 

Yukon et las Territoires Ii 
du Nord-Quest 

CANADA 	 12 

I ARt I All 51. Ventns meniie I I 	dos qrands maqasins popul at res, par cerlaines zones met rope 1 itames, rev isées, 1984 

July 	 August 	September 	October 	November 	December 	I 
Total 	 Certairies zones I  

Juillet 	Aotit 	 Septembre 	(Irtobre 	Novembre 	Décemhre 	
[ 	

mCtropolitaines 

	

_________________________________________________________________________________ 	 N° 
thousands of dollars - milliers de doltrs 
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1*816 38. tpert.ent Store I'onthly aoclia(1), by tparL.ent, Cai.da, 86yiasd, 19134 

1984 

Department 	 January 	 Fabruary 

Janvier 	 Févrvmr 
No. 

thousands of dollars 

,silliers de dollars 

larch 	 9ri1 	 May 	 Jun, 

Mars 	 Avril 	 Mai 	 Join 

I 

1 	Women's and misses' 	dresses, housedreases, 45,091 50,595 58,590 60,729 51,198 40,413 

aprons and uniforms 
2 	Women's and misses' 	coats and suite 39,341 40,290 46,918 42,712 28,513 26,471 

3 	Wo,sen's and misses' 	sportswear 135,092 148,917 167,499 181,659 172,112 147.677 
ii 	Furs 20,564 19,153 19,483 18,230 22,679 22,198 

5 	Infants' 	and children's scar and nursery 69,694 76,876 84,560 95,823 81,845 79.161 

equipment 

6 	Girls 	end teenage girls' 	wear 30,150 41,038 52,644 46,436 47,237 40,352 

7 	Lingerie and women's sleepsear 44,907 47,989 53,557 61,131 55,541 48,049 

8 	Intimate spparel 45,074 40,895 40,710 42,123 40,238 38,475 

9 	Millinery 3,472 3,149 2,640 3,107 2,794 2,424 

10 	Women's and girls' hosiery 32,893 34,297 79,712 37,777 32,810 29,133 

11 	Women's and qirls' gloves, mitts and 45,692 50,990 56,534 57,7)0 50,237 41,822 

accesso rims 
12 	Women's, misses' 	and children's 	footwear 98,035 109,984 122,586 128,926 108,899 92,464 

13 	Men's rlsthiso 121,905 140,976 166,069 167,392 159,398 137,113 
'0. 	fnru'Th 133,141  1 412, 147 15 9 ,211  17?. 456 172 ,'1i7 1411,513 

4 	lIen': 	id 	boys 	f,)I.wnar /6,51,2 '".500 8,014 90,IilE 
17 	Food and kindred prodomts 44,791 47,166 32,075 45,505 25,906 77,1342 

18 	loiletries, coasetics seal drugs 233,635 200,001 217,115 223,757 194,867 196,31? 

19 	Photographic equipment and supplies 59,926 58,703 59,704 64,343 55,047 55,856 
20 	Piece goods 25,357 26,675 71,129 26,987 24,990 24,546 

21 	Linens and domestIcs 122,116 148,061 140,827 351,307 152,652 143,760 

22 	S,nsllwures and notions 37,494 38,537 38,625 47,6118 43,453 46,1157 

23 	China and glassware 87,355 101,115 %,931 97,929 98,860 85,908 

24 	Floor coverings 55,114 56,267 56,879 59,565 56,148 59,150 

25 	Draperies, curtains and Furniture coo- 70,640 70,639 78,348 77,473 74,976 70,820 

cc ions 

26 	Laiipa, 	pictures, mirrors and all other 53,127 56,108 59,069 58,724 50,640 54,488 

home furnishings 
27 	Furniture 164,651 149,758 181,491 202,861 179,016 184,226 

28 	Major sppliancms 69,059 75,222 67,601 71,501 62,719 64,620 
29 	Television, radio and music 156,430 155,986 166,939 169,674 160,260 160,300 
30 	Housewares aid asall electrical sppliancea 193,224 100,892 176,987 193,248 183,863 190,313 

31 	Hardware, paints, wallpaper, etc. 127,388 133,091 144,467 144,568 144,887 149,161 

32 	Plumhlrwi, besting and building materials 34,069 34,570 36,577 38,073 27,226 26,519 

33 	Jeamllery 121,062 117,357 123,249 129,764 129,109 117,711 
34 	loys and gases 89,598 78,663 89,2911 106,405 92,358 90,917 

35 	Sporting goode and luggage 110,824 117,999 127,864 168,382 158,733 137,362 

36 	Statlnnecy, hooks and magazines 122,471 120,639 134,316 183,800 148,688 140,623 

37 	Gasoline, oil, auto accessories, 	repairs 50,878 48,510 51,614 55,488 53,543 52,181 

and si.çiplies 
38 	Maala and lunches 1,324 3,338 1,441 1,588 532 641 

39 	Repairs aid servIces 5,897 5,799 5,500 5,366 5,437 5,582 

40 	All other departments 54,366 57,594 72,628 79,466 70,708 64,5111 

41 	TOTAL All IIPARIWNT5 3,069,082 3,141,107 3,399,632 3,606,272 3,338,594 3,148,138 

I 

I 



75,621 75,656 53,262 Lempes, 	tableaus, unirotra at 	sutres articles 	26 
d'snneutileinent 	pour 	Is nielson 

179,951 151,221 179,768 Meubies 	 27 
78,486 80,775 74,426 Cr.. sppsroils fliénagera 	 28 

172,697 181,676 149,533 TAidsision, 	ria at muakqtje 	 29 
180,228 200,634 146,834 Articles de mAnage at petite apparelim Alec- 	30 

t riquss 

146,733 178,855 130,912 Quincaillerle, peintura, 	pepler-tontura, 	31 
etc. 

29,249 28,862 33,964 Matérial do plasberie, chauffaqa at cons- 	32 
t rusnt ion 

141,229 149,624 109,540 Bijouterle 	 73 
151,085 181,040 104,574 Jousts at join 	 34 
165,201 153,366 126,179 Articles do sport et valIses 	 75 

153,559 189,350 132,241 Pepeterie, 	lisres at 	rovuom 	 36 
89,132 51,924 62,989 Essence, bulb, 	accesmoires d'autcanoblla, 	37 

rApnrmtion at 	Fourrilturea 
605 599 166 Repas at casse-croljtes 	 38 

5,595 5,996 5,584 Services at travaux lie reparatiOn 	 39 
93,081 91,309 57,384 bus autres 	rvvnvu'l 	 40 

3,867,041 3,944,469 3,178,618 TOTAL, 	TOIJS 0*1045 	 41 

58,424 
	

56,377 
	

65,919 

	

184,995 
	

164,184 
	

162,420 

	

65,513 
	

61,663 
	

61,705 

	

156,545 
	

157,612 
	

146,567 

	

187,696 
	

192,066 
	

173,568 

	

137,559 	 143,973 	 127,890 

	

27,449 	 27,644 	 27,500 

S 

124,710 122,027 115,670 
102,536 108,873 126,251 
133,043 128,045 129,385 

1 784 147,075 151,325 
.221 50,572 46,063 

995 539 458 
• .629 5,802 5,150 

• 	'153 63,805 63,363 

1,305,854 3,432,564 3,523,718 
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A9tFAU 38. ocke(1) aemievrls doe qr.tda .ecjeeine, per r,s,n, Catada, réviaéae, 1904 

Juillat 

August 

Ao8t 

September 

Septembre 

October 

Octobre 

November 

1ovmnbre 

December 

Ddcembre 

Rayon  

NO 
thousands of doliare 

millierm do dollars 

55,968 54,552 54,325 64,109 57,551 45,548 Robes, robes de ménaqe, tabUers at viii- 1 
formes pour dallaS at javies rules 

59,431 69,865 03,396 88,387 70,525 50,707 Mantesus at tailleurs pour dasea at Jesasea 2 
Filies 

155.739 189,720 174,379 195,689 192,828 174,161 YOtaments sport pour demos at Jei,ea Flues 3 
25,502 26,370 25,303 35,994 29,500 25,339 Fourrures 4 
90,156 93,299 85,719 91,718 86,785 80,801 VOtements pout bAbes at enFants at articles 5 

do cheabros d'enfante 

53,772 50,212 50,309 56,701 54,375 34,598 VAtements de filiettas at d'rio1escantea 6 
49,371 52,703 50,448 66,4B3 81,616 44,897 linOerie et vRteaients de suit pour dalies 7 
37,751 59,720 35,695 44,763 49,842 45,665 Sou-vëtemonts 8 
2,945 4,382 4,276 4,267 6,080 5,211 Chapemus 9 

30,118 37,850 33,092 36,982 39,485 36,027 Bas pour demes at flllettea 10 

47,291 51,018 54,776 71,298 82,743 55,141 Cants, moufies at articles do parure pour 11 
doses at fillettam 

98,607 112,635 104,783 111,099 107,316 92,122 Chaussures pour doSes, joi.nes fillas at 12 
en F ants 

150,098 229,239 187,259 217,788 214,964 165,233 VOte.sents pour howe 13 
133,277 554445 16l.801 215,644 727.818 141,465 Art i1,' 	1'h,t,,t 	"m' 	prr 	'n"- 14 

P7 'I 	 -.,,. 	.1 	 .•!,.*!! 	 - 

7,509 27,184 54,165 45,449 51,252 23,121 Pioduits alimentosres at cionneves 17 
5331 202,695 207.561 2613,388 284,464 204,522 Articles do totiette, comsCtiquem at médi- 18 

cements 
56,542 54,921 50,689 66,460 58,862 47,806 Apreils at Fourniturea rdotoqraphiquea 19 
24,526 28,082 24,503 29,270 27,108 24,799 liss

pa
us 4 is p14cc 20 

142,578 115,577 129,818 138,764 154,748 147,039 Litervo at lir.a do Salmon 21 
46,679 44,671 39,451 44,535 81,168 46,048 Menus articles 22 
92,387 92,925 83,388 91,822 97,373 93,195 Porceisirm at aerrarle 23 
60.632 59,094 54,461 54,388 89,781 54,776 RevAtements de planicher 24 
72,673 72,848 72,866 75,403 76,311 73,250 Tentures, ridesut at houssea 25 
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T881[ W. lyaartaent Store Fnthly Stock-Salem Ratios, by (pertaent, Canada, Rewleed, 

1984 

Department January 	 february 

Janvier 	 Février 
No. 

1988 

March 

Mars 

- 	

- 

April 

Anril 

May 

Mai 

June 

Juin 

1 Women's and misses' dresses, houwedresses, 5.39 8.86 4.29 3.60 2.65 2.03 

aprons and uilforms 
2 Women's and misses' coats and suLts 3.09 2.80 2.56 2.54 2.70 3.40 

3 Women's and miwSas' sportswear 4.24 3.99 3.42 3.60 2.85 2.31 

4 furs 3.94 7.47 9,50 26.01 45.82 46.05 

5 Infants' 	and children's wear and nursery 3.96 4.43 3.88 3.72 3.87 3.37 

equipment 

6 CirIs' 	and teena.3e girls' 	wear 3.90 3.85 3.37 2.93 3.02 2.58 

7 Lingerie and semen's sleepsear 4.153 3.81 3.48 3.85 2.87 2,52 

8 Intunste apparel 5.22 5.02 5.80 3.96 3.58 3.18 

9 Millinery 2.59 3.18 2.32 2.09 2.22 5.96, 

10 Women's and girls' hosiery 3.97 4.15 3.65 3.41 2.98 3.15 

51 Women's and girls' gloves, mitts and 5.05 5.83 4.52 4.14 3.24 3.07 

accessories 
12 Women'S, misses' 	and children's footwear 6.88 7.19 5.46 4.66 4.07 

13 Men's clothing 5.64 6.13 5.09 6,99 4.60 
14 Men', 	firvinhings 5.36 5.50 4.27 4.54 4.22 

I- 'U- :, 	•, .14 1.11 3.39 3,6 

17 1 md and kindred products 0.92 0,79 I 	.1111 0.77 0.40 

18 Toiletries, cosmetics and drugs 5.93 4.90 4.53 5.08 3.99 

19 Photographic equipment and supplies 6.39 6.68 6.16 6.69 4.87 4.09 

20 Piece goods 6.92 7.59 7.01 7.48 6.16 6.89 

21 Linens and domestics 4.21 9.08 6.26 6.84 5.49 5.04 

22 Smsllaares aced notions 4.29 5.77 4.77 6.79 6.28 7,57 

23 China and glassware 13.79 11,86 9.71 51.57 7.60 8.48 

24 Floor coverings 5.65 5.80 4.54 4.81 8.72 5.25 

25 Draperies, curtains and furniture con- 6.91 6.24 5.50 5.08 4.50 4.46 

Cr inns 

26 1eps, pictures, mirrors and all other 8.67 9.63 8.27 8.25 6.71 8.16 
ho,5,. 	furnishings 

27 FurnIture 4.33 4.45 4.29 4.86 3.47 3.69 

28 Major applIances 1.85 2.27 1.64 1.81 1.41 1.27 

29 TelevisIon, radio and music 4.72 5.04 4.25 5.15 4.81 4.98 

30 Housewares and assll electrical appliances 8.24 6.33 6.83 6.72 5.50 5.44 

31 Hardware, paints, wallpaper, etc. 7.83 8.10 6.51 5.49 3.81 4.20 

32 Plumbing, heating and building materials 4.26 4.49 4.04 3.39 2.17 1.82 

33 Jewellery 11.80 9.49 7.50 7.74 6.16 6.13 

34 Toys and genes 8.80 6.28 5.46 6.08 5.04 5.32 

35 Sporting goods and Iuqqaqe 6.47 8.22 6.55 6,18 5.00 6.01 

36 Stat ionery, books and eaqazines 6.06 5.43 5,60 6.12 5.53 5.50 

37 Casoline, oil, auto accessories, 	repairs 3.46 3,40 3.33 3.21 2.99 2.91 

and supplies 
38 Meals and lurrbes 0.07 0.07 0.07 0.08 0.03 0.01 

39 Repaira and services 0.67 0.69 0.54 0.58 0.52 0.51 

40 All other departments 2.56 2.67 2.69 2.42 1.67 1.6-' 

41 ToTAl. All IWPARTPtNTS 4.57 4.65 4.13 4.22 3.52 5.28 
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IAIILEAU 39. Rapports amnsuels stocks-vorites des qrands maqaainiv, per ra5on, Canada, r6vis4e, 1984 

Auqust 	 September 	 October 	 November 	 December 	Rayon 

Juillet 	 Aotit 	 Septeimbre 	 Octobre 	 Noueimhre 	 Oéceinbre 

3.26 3.49 3.99 3.37 2.00 Robes, robes do ménsqe, tabliers at uni- 1 
rormes pour dames at jeunes filles 

4.42 3.98 3.32 2.50 2.19 Kanteaov at tsitieurs pour demoS at jeunes 2 
fil 1cm 

3.40 3.72 2.65 3.48 5.00 1.72 V6teimentm sport pour demos at jounas flues 3 
22.58 14.76 7.51) 6.50 3.24 3.24 Fourruree 4 
4.76 3.42 3.35 3.42 2.99 2.19 Vêteimentm pour béti6s at enfantm at artAcles 5 

do rhambres d'enfants 

4.51 1.91 2.63 3.72 2.42 1.46 Yttements do fillettea at dadolescontes 6 
5.119 3.39 2.85 3.59 2.75 0.92 tinqerie at lIfternents do nuit pour dames 7 
3.75 3.76 3.01 4.50 4.27 3.01 Souo-vPteiments 8 
2.59 3.81 2.31) 1.57 1.42 1.30 Chapeaus 9 
4.65 4.71 2.64 3.21 3.07 2.22 Oss pour dames et filiottos 553 

4.72 4.48 7.19 3.99 2.88 5.34 Gants, moufles at articles do parura poor 15 
dames et fillettes 

4.85 4.57 3.29 5.74 3.15 2.86 Chaussurea pour dames, jeunes filles ot 12 
enf ants 

5.90 7.00 4.54 5.23 3.45 2.02 Vêtements pour hon.mes 13 
3.66 4.53 3.74 5.00 3.09 5.23 Articles dhsbiUeinent pour hoilsmes 14 
4 • 21 1.931 1.71 4.19 7.77 1.44 V6tpvveln 	vS 	on 	ivIe. 	1huh 	i)e,nvrt 	vv,r 5. 

4.36 4.25 4.02 4.17 1.61 Articles do tojiette, coaaétiques at m6di- 58 
cements 

3.39 4.08 4.28 5.88 3.77 1.48 Appareils at 	fournituros plvotoqraphiques 39 
7.60 1.51 5.17 6.46 5.76 6.88 Tissue 4 is pibce 20 

4.66 4.53 4.06 4.96 4.56 3.18 titerie at 	linqe do maimer, 21 
6.85 6.31 5.78 4.65 3.87 3.61 Nonos orticles 22 
8.97 9.93 7.51 7.81 4.62 2.50 Porceisire at verrerte 23 
4.59 5.49 4.39 3.84 3.09 4.56 Revétevienta do plancher 24 
4.73 5.23 4.68 4.79 4.32 4.30 lentores, ridea.ru ci houaoa 25 

7.78 7.81 7.90 9.10 5.80 2.59 lampes, tableaus, murnir. at &itros •rticlea 26 
d' amevt.lement poor Is maison 

3.57 8.08 3.63 3.61 3.56 4.16 Meiales 27 
1.38 1.42 1.32 1.66 1.55 1.36 Gros appareils m6naqera 20 
4.42 4.24 2.75 3.78 3.14 1.68 I816VlsLOn, 	radio at Comique 29 
5.78 5.82 5.44 5.01 4.23 1.82 Articles do menace at petits app.reila éiec- 30 

triques 

5.07 5.82 5.76 5.54 4.69 3.69 Sunicaillerve, peinturo, papior-tonture, SI 
etc. 

2.45 2.82 2.94 2.85 2.71 2.97 Materiel do piomberio, cheoffage at cons- 32 
truct ion 

7.69 7.20 4.46 7.85 4.01 1.62 Bijouter, e 33 
5.74 6.10 6.14 4.77 2.92 5.54 Jovets at jeus 34 
4.55 5.31 4.71 8.65 5.48 2.64 Articles do sport at valises 55 

6.71 4.34 4.70 6.21 4.34 1.78 Papeterie, 	lxvres at 	revues 36 
2.90 3.31 2.50 2.48 2.88 [asence, bulb, accemsoires dautomohibe, 37 

rdparet ion et 	foornituros 
0.03 0.02 0.03 0.02 0.01 Repss Ctcasse-cro0tea 38 

' 0.60 
2.29 

0.51 
2.21 

0.46 
2.92 

0.56 
2.49 

0.41 
1.00 

Services at tr avaus do reparation 
loom autres rayons 

59 
40 

1 3.82 3.42 3.97 3.10 1.1 IPLAL, 	TOLlS 8*90854 41 
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TABLE 40. lpartaent Store Menthly Sales-Stock Ratios, by (port.ant, Cenaja, laiaed, 

1984 

Department 	
January 	 February 

Janvier 	 Iévrier 
ho. 

1984 - 

March 

Mars 

April 

Avril 

May 

Mai 

June 

July 

1 Women'S and misses' dresses, housedresses, 0.19 0.22 0.25 0.28 0.35 0.43 
aprons and uniforms 

2 Women's sod misses' coatS and suits 0.31 0.76 0.42 0.38 0.30 0.28 

3 Wrsnen'a and misses' sportswear 0.23 0.26 0.31 0.29 0.34 0.40 
4 Furs 0.24 0.13 0.11 0,04 0.02 0.02 
5 InFants' 	and children's sear and nursery 0.23 0.24 0.27 0.29 0.24 0.29 

equipment 

6 Girls 	and teenage girls' sear 0.24 0.30 0.33 0.32 0.33 0.36 
7 Lingerie and women's sleepwear 0.24 0.27 0.30 0.28 0.33 0.37 
8 Intimate apparel 0,20 0,19 0.26 0.26 0,27 0,31 
9 Millinery 0.32 0.30 0.39 0.52 0.43 0.47 

10 Women's and girls' hosiery 0.24 0.25 0.29 0,29 0.31 0.30 

11 Women's and girls' gloves, mitts and 
accessories 

0.20 0,18 0.23 0.24 0.29 0.30 

12 Women's, misses' 	and chIldren's Footwear 0.14 0.15 0.19 0.22 0.22 0.26 

13 Men's clothing 0.16 0.17 0.21 0.20 0.21 0.28 
14 Men's Furnishings 0.19 0.19 0.24 0.23 0.Z4 0.37 

1.15 0.11 1. 7, 11. MI I] •  75 7. 

:• I 
'I vol 	..kiv.re:p;. 
18 Toiletries, coasetics and drixIa 0.18 0.19 0.23 0.20 0.23 

19 Photographic eguipsevit and supplies 0.16 0,15 0.16 0.16 0,19 0.25 
20 Piece goods 0.13 0.14 0.15 0.12 0,16 0,14 

21 Linens and domestics 13,22 0.12 0.16 0.15 0,18 0.19 
22 Smalleares and notions 0.21 0.18 0.21 0.16 0.15 0,14 
23 China and glassware 0.06 0,09 0.10 0.09 0.13 0.11 
24 Floor coverings 0.17 0.17 0.22 0.21 0.21 0.20 
25 Draperies, curtains and Furniture ens- 0.15 0.16 0.19 0.20 0.22 0.22 

er inqa 

26 imepe, pictures, eirrore and all other 0.12 0.11 0.12 0.12 0.14 0.13 
home furnishings 

27 Furniture 0,20 0.21 0.26 0.22 0.27 0.27 
28 Major appliances 0,52 0.46 0.58 0.57 0,66 0.80 
29 Television, 	ralio and music 0,21 0.20 0.24 0.20 0.20 0.20 
50 Housewares and snail electrical applIances 0.13 0,15 0,14 0.16 0.18 0.19 

31 Hardaare, paints, wallpaper, etc. 0,12 0.13 0.16 0.18 0.26 0.24 

32 Pli,sblng, heating and building materials 0.19 0.22 0.25 0.30 0.38 0.54 

33 Jewellery 0.09 0.10 0.14 0.13 0.16 0.16 
34 Toys and gases 0.12 0.15 0.19 0.18 0.18 0.19 
35 Sporting goods and luggage 0.14 0.13 0.16 0.18 0.20 0.23 

76 Stationery, books and magazines 0.17 0.18 0.19 0.17 0.18 0.18 
37 Gasoline, nil, 	auto acceaeorles, 	repairs 0.25 0.29 0.31 0.32 0.33 

and suppllea 
38 Meals and lunch-es 16.39 13.75 15,74 13.45 19.82 
39 Repairs and services 1.54 1.45 1.80 1.73 1.98 
40 All other departments 0.30 0.38 0.41 0.43 0.56 

41 TOTAL All IPAR17*IWTS 0.21 0.21 0.25 0.24 0.27 11.25 
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S IA&EAU 40. Rapports menauela vantea-atoclia d.a grands magnaina, per rayon, Caned., révi.Aea, 1994 

1384 

July 	 Augugt 	 Septeaber 	 October 	 Nosamber 	 December 	Rayon 

Jut hat 	 AoDt 	 Septembre 	 Octobre 	 Novembre 	 DAceobre 

0.30 0.30 0.29 0.27 0.28 

0.17 0.24 0.27 0.31 0.36 

0.30 0.30 0.36 0.50 0.33 
11.05 0.07 0.13 0.18 0.28 
0.22 0.30 0.29 0.30 0.33 

0.25 0.50 ((.39 0.28 0.411 
0.33 0.30 0.36 0.32 0.40 
0.27 0.27 0.31 0.25 0.25 
0.42 0,31 0.43 0.64 0.83 
0.22 0.24 0.35 0.35 0.34 

0.23 0.23 0.32 0.28 0.77 

0.19 0.23 0.29 0.28 0.31 

0.18 0.17 0.23 0.21 0.29 
0.26 0.24 0.27 0.23 0.33 
(3.22 0.45 11 • 	s q'7 0. vs 

0.22 0.24 0.22 (1.25 

0.22 0,24 0,22 0.19 0.25 
0.33 0.15 0.36 0.17 0.37 

0.21 0.22 0.24 0.21 0.23 
0.15 0.16 0.25 0.23 0.25 
0.12 0,10 0.13 0.13 0,21 
0.2(1 0.18 0.22 0.26 0.31 
0.21 0.19 0.21 0.21 0.23 

0.33 0.12 0.14 0.12 0.17 

0.28 31.23 0.27 0.28 0.29 
0.73 0.603 0.76 0.67 0.65 
0.22 0.24 0.35 0.29 0.33 
0.17 0.17 0.17 0.20 0.25 

0.19 17.18 0.36 0.19 0.21 

0.42 0.36 0.34 0.36 0.37 

0.13 0.14 0.17 0.14 0.21 
0.18 0.31 0.11 0.23 0.37 
0.22 0.18 0.16 0.13 0.38 

0.16 0.22 0.22 0.16 0.25 
0.30 0.36 0.28 0.41 0.61 

30.04 41,68 43.30 52.12 

.

1.11 
0.44 

1.83 
0.45 

2.25 
0.41 

2.74 
0.40 

- 0.26 0.28 0.21 0.32 

0.44 Robes, robes de aénage, tebluera at iou- 	 1 
forces pour dames at Jaunes ft I lea 

0.38 Manleaus at tail laura pour dasea at Jeunee 	2 
fifles 

0.48 YRtecuents sport pour dames at jaunea rube 	3 
0.28 Fourrurea 	 A 
0.44 Y6teuruenta pour b664e at enfanta at artIcles 	5 

tIe cheabres denfanta 

0.53 V9tements tIe fillettes at deobleacentas 	6 
0.77 lingerie at vfttaueents de nuit pour dauuea 	 7 
0.72 Sous-vétaeuents 	 8 
0.71 Chapeaus 	 9 
0.47 Roe pour dames at 	fillattes 	 10 

0.60 Omits, moufies at articles tIe porure pour 	it 
dames at fullettes 

0.12 0uaussures pour dames, jaw.es fifles at 	 32 
ant ant a 

0.43 V9tements pour bounties 	 15 
0.64 Articles d'habillenerit 	pour hoea,es 	 14 

Artic(.s 	tie 	toilette, 	rosunétiquies 	Ct 	adult- 	1(3 
Cements 

0.58 Appareils at fournitures photoqrephiaues 	19 
0.14 315505 8 in p18cc 	 20 

0.31 Literie at 	binge tIe m.iemn 	 21 
0.29 Menus art idea 	 22 
0.39 Porceluinin CE nerrerie 	 27 
0.23 Rey6tements de plancher 	 24 
0.23 lenturem, ridesira at houssee 	 25 

0.32 Lampes, tnbleaus, miroirs at autres articles 	26 
denaniblement pour Is matson 

0.26 Meubles 	 27 
0.71 Gras appareils eudnagero 	 28 
0.54 tdld-utsion, radio at musique 	 29 
0.46 Articles tIe sénage at petite appareul. é!ec- 	30 

t ci guea 

0.26 Iiincaiileria, 	petruture, 	papie.r-tentuir, 	 II 
etc. 

0.36 Matérial tIe ptoe*,erie, chauffaqe et cons- 	32 
trucE ion 

0.52 Rijouterie 	 33 
0.64 Jouets at jettu 	 34 
0.34 Articles cIa sport at valises 	 35 

0.46 Pepetarue, 	livres at revues 	 36 
0.38 Essence, huile, acceaeotrea dautomohila, 	37 

rdpsrat ion at 	fournitures 
115.53 Repas at casse-crot,tes 	 38 

2.36 Seruicea at 	tronaun tIe rdparat ion 	 39 
0.77 lruus autres raynos 	 40 

0.48 bORE, 	[1(875 RAYI4S 	 41 



I 

I 



Department Store Sa'es and 
Stocks, Seasonally Adjusted 

Revised Estimates, 
1 983and 1984 

Ventes et stocks des grands 
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TABLE 41. t)epart.ent Storm 14s,thly Sales, Smeamnally Mjust.d, by Dapart.*, Canada, Iviaed, 1985(1) 

1983 

No. 

Department 
January 

Januier 

February 

Fdvrier 

March 

Mars 

April 

Anti! 

May 

Mai 

June 

.)uifl 

thousands of *lara 

,oilliers da dollars 

1 Women's and misses 	dresses, housedreaaea, 14,804 15,527 15,941 14,299 15,525 17,425 

aprons and j,iforms 

2 Women's and misses' coats and suits 14,836 14,7)8 14,600 13,957 15,152 14,593 

I Women's and misses' sportswear 47,554 50,880 51,104 44,335 49,817 56,056 

4 Furs 2,805 2,764 2,717 5.195 1,556 2,872 

5 Infants' and children's wear and nursery 23,750 23,401 24,585 19,294 23,165 24,174 

er1ulpment 

6 	Girls' 	and teenage girls' 	wear 16,314 16,448 18,790 13,550 15,551 16,240 

7 	Lingerie and women's slmepwear 17,964 18,534 18,865 16,722 17,809 20,209 

8 	Intimate apparel 9,626 9,761 10,045 9,585 9,955 10,402 

9 	Millinery 1,701 1,836 1,868 1,682 1,747 1,868 

10 	Women's and girls' hosiery 10,376 10,286 10,638 9,598 10,631 10,911 

iT 	Women's and girls' 	gloves, 	mitts and 14,984 14,843 15.323 13,930 15,255 16,122 

accessories 

12 	Women's, misses' 	and children's footwear 22,543 23,123 23,439 20,535 22,699 26,670 

13 	Man's clothing 34,5817 34,082 37,080 32,391 33,819 36,481 

14 	Men's 	furnishings 41,525 42,036 45,438 38,865 44,160 47,590 

I 	flrv:' 	':(hnq 	ml 	fssrrsh 	r,: 11,952 1 1,274 11, 	511 11,0(4 11,201 14. 177 

1 , ' 	r 	,m,m' 	hivo' 	(nt wror 12, 7710 ",2 1' lh, S4 I. 2(51 il, ' 
17 	Food and kindred prodsts 57,251 58,427 61,785 54,1117 56,465 

18 	Toiletries, coometics and drugs 49,681 49,737 50,204 47,923 50,647 51, 

19 	Photographic Pcpjiçusent and supplies 11,728 13,972 13,925 12,970 13,876 13,668 

20 	Piece 000ds 4,232 4,221 4,342 4,030 4,465 4,965 

71 	Linens and domestics 27,800 27,095 27,658 27,636 26,757 50,024 

22 	Sinullwares and notions 8,692 8,459 8,273 8,171 8,462 8,970 

21 	China and glassware 13,304 15,561 13,439 11,871 15,637 12,559 

24 	Floor coverings 11,773 11,792 12,150 11,761 12,040 12,602 

25 	Draperies, curtains and furniture con- 14,597 15,079 14,627 13,582 14,990 15,269 

erings 

26 	Lanpo, pictures, mirrors and all other 9,578 8,806 9,697 8,655 8,697 8.728 

home furn,shings 

27 	Furniture 41,349 80,808 43,108 38,009 43,035 44,014 

28 	Major appliances 38,345 38,711 39,806 35,278 41,482 49,521 

29 	Television, radio and music 43,091 40,664 42,395 37,260 42,964 41,792 

30 	Ibusewsres and anall electrical appliances 37,245 40,023 56,285 35,260 34,628 38,157 

31 	Hardware, paints, wallpaper, etc. 25,499 25,665 25,892 23,975 26,413 26,690 

32 	Plumbing, heativq and building materials 10,653 11,415 10,410 9,555 10,761 12,108 

35 	Jeaellery 20,809 20,815 20,514 19,652 20,019 20,446 

38 	lops and games 21,680 22,497 24,167 21,700 23,926 25,742 

35 	Sporting iyiuds and luggage 25,516 25,739 27,096 23,919 25,550 27,122 

36 	Stationery, books and magazines 27,474 28,092 32,439 28,335 28,777 29,'".i 

17 	Gasoline, 	oil, auto accessories, repairs 	16,913 16,059 16,985 16,004 18,874 1". 

and supplies 

38 	Meals and lunches 23,192 21,096 20,906 20,380 21,189 21,: 

39 	Repairs and services 9,188 10,057 10,500 9,934 9,815 II 

40 	All other departnents 29,613 30,442 30,981 29,590 29,510 1?, 

41 	TOTAL 	81.1 	IIFPARTI4NTS 878,776 889,125 917,632 825,745 893,326 949,2(111 

(I) The ntn if the components is not equal to the total die to rounding. 

I 

I 

I 
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S 
	

]88L1861 Al. Ventes ,wmuellea is qrands .egaslria, d 	snnalasAes, par rayI, Canada, résiséru, 19145(1) 

1q81 

luI p 

Juillet 

Ausust 

Aofit 

'ieptea,ber 

Septambre 

october 

tictobre 

Noses,ber 

None,abre 

December 

Dceir,bre 

Rayon 

No 
thousandi of dollars 

adhere cia ibliars 

4,634 15,375 14,586 14,963 18,839 15,608 Robes, robes do mAnage, tabhiora at 	lu- 	1 
rocsee pourdames at jeunes (tiles 

18,122 15,121 14,924 16,113 14,788 16,279 Mantoio, at teilleure pour daises at jetr,ea 	2 
Cities 

48,575 50,316 51,033 51,510 49,279 52,528 V6taments sport pour daises at jeusies Cubs 	3 
2,522 2,780 2,901 4,202 3,211 3,481 focirruros 	 4 

23,230 22,838 23,775 24,300 23,113 25,870 Vêteaenta pour bdtuAs at enlists at articles 	5 
cia chambrea denfents 

14,909 15,196 11,700 16,273 15,232 15,207 Vèteaents cia fillettas at Wadolescantee 	6 
18,065 19,541 18,715 19,703 16,797 18,884 Lingerie at uRteinente cia nult pour daises 	7 
10,089 10,461 10,592 10,871 10,089 10,763 Sous-y8iianta 	 8 
1,805 1,761 1,672 1,741 1,701 1,610 Chapasun 	 9 

30,590 9,642 10,559 10,646 10,390 70,705 Baa pour dames at Culottes 	 10 

15,550 14,474 15,662 16,702 16,177 16,466 Gants, mouflas at articles de parura pour 	ii 
daaas at Culottes 

23,546 23.431 24,077 24,578 24,327 23,596 D,aussurea pour dames, jeunes lilies at 	12 
eafent a 

35,670 34,750 35,671 35,567 35,600 38,589 VBtemente pour hommea 	 33 
44,445 44,195 43,511 45,127 43,141 45,857 Articles d'habillaeuent pourhi.aea 	 IA 
17,848 17,785 1,994 12,404 2,615 7,877 Ycitenento 	et 	urticlen 	Ihehillesont 	cur 	I', 

5 	b.a.0 	 '2 	 I 	2:. 	 1 	 F 
5,112 I, F, fl69 56,q119 ,42 Pr,,tF, Iac,,t 	r,n 	oaeeq 	 I 

1,145 52,567 52,611 54,654 51,771 52,605 Articles do toilette, coseAtiques at mAcli- 	lB 
resents 

13,489 13,448 13,381 13,317 13,462 15,223 Appareuls at fournitures pliotographiquos 	19 
4,683 4,586 4,076 4,301 4,262 4,416 Tissus b Is pibce 	 20 

27,523 26,178 28,841 28,201 26,441 27,907 Litaria at 	linge cia aaaon 	 21 
6,639 8,621 8,450 8,653 8,504 9,429 I'icnua articles 	 22 

13,085 12,871 12,340 12,594 32,599 12,264 Porcelaine at varrerie 	 23 
14,163 14,155 12,671 12,697 12,467 11,136 RevAteecente do plancher 	 24 
14,995 15,438 15,142 15,374 14,758 14,839 Tantures, rideauu at housses 	 25 

8,844 9,095 9,033 9,091 8,620 8,996 Laipes, tableaun, 	suroirs at autres articles 	26 
dameidilament pour Is saison 

49,120 49,015 41,492 48,890 41,839 42,731 Methles 	 27 
50,035 55,768 40,532 47,195 41,852 43,265 Cros 	perei1s mAccagers 	 28 
43,223 42,873 43,632 48,515 42,397 42,807 l616v3uon, 	radio at esisiqne 	 29 
35,638 36,082 16,535 36,787 35,401 35,362 Articles cia mAnage at petits appareila 	lac- 	30 

t r iques 

25,637 24,652 25,710 25,110 25,872 26,366 ocincaihlerie, painture, pepier-tenture, 	31 
etc. 

13,195 11,680 10,668 12,182 11,067 11,200 IletArial 	cia plombarie, chaulfaqe at con.- 	32 
t ruct ion 

19,789 20,683 20,339 20,913 19,243 20,801 Bijouterie 	 33 
25,372 26,354 26,286 25,360 26,864 25,246 Joucta at jaus 	 34 
26,388 25,278 24,933 25,057 28,324 25,332 Articles do sport at valIses 	 35 

29,583 29,101 29,286 29,268 31,827 30,320 Papatarie, lisras at ravues 	 36 
18,336 37,504 18,136 17,782 16,546 18,583 Essence, huile, accessoiras d'aitaambUe, 	37 

rAparat ion at fournitures 
1,915 21,841 21,925 22,067 21,489 22,368 Rapes at casse-croUtes 	 38 

1:1,500 10,719 10,433 10,314 10,307 10,258 5eroices at travaun cia reparation 	 39 
hl,762 S 30,987 31,183 30,317 32,901 32,519 bus sutres rayone 	 40 

20,258 916,158 902,696 930,085 903,462 923,144 TOTAL, 1(135 RAYONS 	 41 

to aoamm des compomantas neat pam Agale am total an raison 	ia I' errondissmsent. 
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14811 42. Departisant Store Yonthly Sales, Seasonally Adjomted, 

1984 

Department 	
January 

Jans'ier 
No. 

by Cpartiasst, Canada, Fviaed, 19640 

February 	 March 

rvrier 	 Mars 

8pril 

Arj1 

May 

Hal 

June 

Join 

thousands of dollars 

milliera de dollars 

I 	Women's and misses' 	dresses, housedresses, 15,605 15,838 15,140 15,880 15,110 16,3 
aprons and i,,iformii, 

2 	Women's and misses' 	costs and suits 17,322 19,191 16,769 17,832 17,404 18,29 

3 	Women's and misses' sportswear 54,610 54,244 50,496 53,277 53,779 60,147 
4 	furs 3,415 2,108 3,030 2,844 2,712 2,584 
5 	Infants' 	and children's wear and nursery 25,036 25,950 25,986 26,482 22,373 24,918 

equipment  

6 	Girls' 	and teenaie girls' 	sear 15,703 16,845 15,618 36,432 16,358 36,860 
7 	LingerIe and ummen's sleepwear 19,896 20,155 19,732 19,661 20,482 20,509 
8 	Intimate apparel 10,959 11,057 10,733 10,939 10,477 10,760 
9 	Millinery 1,780 1,691 1,849 2,094 1,944 1,953 

10 	Women's and girls' hosiery 10,696 11,184 10,895 10,958 10,849 10,585 

11 	Women's and girls' gloves, mitts and 
eccesmiries 

16,090 15,777 15,639 16,422 36.667 16,881 

12 	Woman's, misses' and children's Footwear 24,692 26,798 23.370 26,708 24,679 25,136 

13 	Men's clothing 36,493 38,048 35,412 38,404 38,547 39,922 
14 	Men'', 	f,,rr,,shin,is 46,619 68,047 49,009 53,307 48,202 49,476 

a 1' 1.9111' I ?. 7 	1.'19 17,?3 1440 

n 
7 	I o(i( 	all 	k,,,r(re'l 	',,,I,r' 5', 	9 50,970 '5, 594 55, 994 ,, 	, 	'Ill 60 	I,. 

18 	ToIletries, coometics and drchs 51,038 52,226 52,884 52,570 53,197 51,4. 

19 	Photographic equiçnssit and supplies 14.583 14,145 12,500 13,050 13,147 13,022 
20 	Piece goods 4,915 4,290 3,984 5,878 3,%7 3,883 

21 	Linens and domestics 28,803 26,665 27,724 28,127 29,784 28,501 
22 	'lmallweres and notions 8,501 7,727 8,445 8,338 8,621 8,292 
25 	China and glsssivare 11,965 33,050 12,262 32,147 13,146 12,973 
24 	Floor coverings 12,228 11,770 12,185 12,795 11,677 11,667 
25 	Draperies, curtains and furniture cos- 14,955 15,897 14,766 15,215 15,181 34,176 

el tr,7s 

26 	Lomos, pictures, eirrors and all ather 8,874 9,00) 8,576 9,234 8,963 8,489 
home furnishings 

27 	Furniture 82,274 44,091 42,858 46,821 45,446 45,467 
28 	Major appliances 85,133 44,933 44,642 46,284 44,677 44,530 
29 	Television, radio and music 42,233 42,702 43,026 43,274 62,909 42,536 
33 	Housewares and snail electrical appliances 35,123 38,142 35,075 35,625 39,599 36,492 

31 	Harduare, paints, wallpaper, etc. 24,094 25,351 26,549 27,781 27,437 27,980 

32 	Plun,hing, heating and building materIals 11,836 11,196 10,995 10,930 10,315 10,658 

33 	Jmwellery 22,959 21,987 21,593 22,430 22,645 21,970 
34 	loys and gases 27,227 28,629 27,269 27,473 29,402 27,291 
35 	Sporting goods and lgape 25, 371 24,692 25,482 26,554 26,401 26,066 

36 	Stationery, books and maoazines 29,950 30,908 30,3181 30,903 33,053 30,949 
37 	Gasoline, oil, auto accessories, 	repairs 19,272 19,971 17,846 18,522 16,554 17,1' 

and supplies 
38 	Heals and lunches 22,729 22,014 21,901 22,749 21,961 21,77 
39 	Repairs and sereices 10,181 30,226 9,980 10,510 10,586 10,9 
80 	All other departments 37,537 31,972 30,700 32,862 32,122 32,"' 

41 	toTAL ALL IIPARI)4ENTS 934,988 963,815 916,503 957,233 945,624 952,97' 

1) The sun of the components is not egusl to the total dun to rounding. 



1*111180 42. Vsntss mens,llee dee qrds ungealna, dAaaisonnaliaAea, per rayon, Canada, rAviaAea, 1984(1) 

84 

.hly 

3uillet 

August 

Ao0t 

September 

Septeeibre 

Octot,er 

Octobre 

Mevember 

Meveibre 

December 

DAcembre 

Rayon 

NO 
thousands of dollars 

milliera do dollars 

• '.355 16,845 15,882 16,617 15,842 16,412 Rthea, rthea de m4n90e, tebliers et ui- 	 1 
formes pourdance at je,J,en hOles 

74 14,729 17,333 16,392 17,232 16,572 Manteato at tailleutA pour dee et jetJea 	2 
hi 11ev 

54,537 53,278 53,486 55,615 56,579 54,511 V6teatents sport pour dasea at jetties lilIes 	3 
2939 2,455 3,696 3,873 4,221 7,331 Fourrures 	 4 

22,823 24,678 24,553 24,422 24,817 24,467 VAte,nents pour bAtten at anha',ta at articles 	5 
de chambrea d'enfanta 

16,211 17,413 17,111 16.023 18,236 16,067 Vêtenenta do filieltes et dadolescentea 	 6 
19,795 19,738 19,607 19,641 20,378 20,071 Lingerie at vêtements do nult pour dosea 	7 
11,106 10,570 11,159 10,873 10,959 11,092 Sous-0teaents 	 8 
1,983 1,793 2,052 1,982 2,028 1,600 Chapeauo 	 9 
9,773 10,117 10,667 10,291 10,520 10,290 8am pour deans at 	hillettea 	 10 

16,283 15,041 16,601 16,677 18,139 17,143 Giints, 	usuflos at articles do parure pour 	Ii 
dieles at 	fillettea 

24,729 25,056 25,281 25,169 25,627 25,317 Chausures pour deaes, jetties lilies at 	 12 
en faiLs 

38,507 79,626 39,715 59,739 61,891 41,999 Vêtemeritm pour hommes 	 13 
48,594 45,269 47,988 46,847 48,385 47,510 Articles d'h,illeinnt 	pour hiemans 	 lit 
11 	507 ¶1, 705 1 1 . 70 11. 137 11,796 13.671, VAfeo , 'i 0 	ir 	iv 	755 	van- f 	mr 

3;. ;,3 i'- ;1 , .. 	'•'-,- 
cetents 

33 12,931 13,006 12,8% 12,936 12,857 Appareila et fournituree photographiques 	19 
4,176 3,836 3,755 3,781 3,797 3,629 Ilsaus 8 Is pièce 	 20 

29,681 29,133 29,269 28,038 30,857 29,597 Literie et lingo do mlaon 	 21 
8,842 8,126 1,877 8,357 8,515 8,762 Menus articles 	 22 

13,334 11,792 12,990 13,600 13,583 13,907 Porcel,ine et verrerle 	 23 
11,491 11,457 12,519 11,633 13,009 12,068 RevAtements do puncher 	 20 
14,840 14,276 15,952 14,812 15,110 14,833 leoturea, ridesue at houssea 	 25 

9,004 8,331 8,773 8,359 8,847 8,949 Lenpos, tableaus, etroira at eutrea articles 	26 
d'aneableient pour Ia matson 

44,259 39,641 45,147 45,790 46,458 45,024 Meubles 	 27 
42,305 43,962 45,032 43,571 46,663 50,116 Cros appareils mAnagers 	 28 
45,673 62,112 66,607 83,152 83,204 44,107 lAlAlsion, 	radio at musiqus 	 29 
76,813 36,145 15,907 36,198 37,240 86,971 Articles de ménaqe at petilts appareils Alec- 	30 

triquss 

28,029 27,024 24,887 25,922 27,767 26,309 9oittalllerie, 	peinture. 	papior-tenture, 	II 
etc. 

10,255 9,878 10,329 9,798 9,967 10,763 Materiel de piasberia, chauflage et cons- 	32 
tra7t ion 

22,600 21,265 21,877 21,570 21,977 22,757 Bljauterie 	 33 
28,279 28,106 32,175 30,291 27,851 26,188 Joomts at jam 	 34 
26,563 26,484 25,761 25,614 27,099 25,640 Articles tie sport at valises 	 35 

31,595 30.702 31,829 29,518 32,200 31,347 I'apeterie, 	litea at revuss 	 36 
7 17,095 16,480 16,849 15,825 16,567 tuverce, huile, socessoirea dauteisblla, 	37 

reparation at fOurniturea 
21,599 22,082 22.107 22,442 22,237 Repsa at casse-crolites 	 38 

11,100 11,096 11,377 11,044 Services at trasaun tie reparation 	 39 

10,777 

11,198 34,068 34,937 34,994 34.597 lots autres rants 	 60 

923,425 942,379 948,526 978,095 945,994 101*1, 10th 8*9016 	 it 

La some des cospoentes neat pea #sale su total on raison do 	I' etroraliueeeient. 



TABLE 45. Department Store thrithly Stocks, Seasonally Mj'.sted, by Department, Canada, R.'n ,,ed, 1985(1) 

84. 

Department 1arm 

Janvier 

ebrriurv 

Février 

Murh 

Mars 

Apr 	1 

Asril 

9; 

Psi Sum 

thousands of dallars 

mifliers lie dollars 

1 Women's and misses' dresses, housedreases, 42,659 41,508 46,716 45,154 45,576 43,265 
aprons and aniforms 

2 Women's and misses 	coats and suits 49,640 46,326 65,193 37,618 38,196 40,498 

3 Women's and misses' sportswear 129,635 124,640 141,052 327,771 134,174 155,458 
4 Furs 18,387 17,549 18,693 17,845 18,858 18,908 
S Infants 	and children's wear mid nursery 71,979 75,613 77,057 72,349 77,995 81,900 

I 

equipment 

6 GIrls' and teenage girls' isear 
7 Lingerie and immens aleepwear 
8 Intimate apparel 
9 Millinery 

10 Women's and curls hosiery 

11 Women's and girls' gloams, Sitta and 
accessories 

12 Women's, misses' and children's footwear 

13 Men's elothina 
14 Men's furnishings 
1' Hius cinthinri and furnishings 

-i 	- 
18 Toiletries, cnianettrs and driçs 

19 Photographic equipment and supplies 
70 Piece quods 

21 LInens and rk)eest ice 
22 Smallaares and notions 
21 Osina and glassware 
24 Floor coverings 
25 Draperies, curtains and furniture cov-

er ings 

26 Lamps, pictures, mirrors and all other 
Poole furnishinqs 

27 furniture 
28 Major appliances 
29 Television, radio and music 
30 Housewares and nimall electrical appliances 

43,661 41,853 46,142 42,130 39,657 40,709 
48,225 45,646 48,670 43,026 46,014 45,996 
31,817 31,291 52,919 32,560 33,076 53,861 
2,189 2,083 1,984 1,645 1,450 2,059 

29,478 29,575 31,031 28,947 32,936 35,969 

45,847 44,053 45,341 42,494 42,700 44,477 

88,748 87,777 94,043 86,420 89,769 84,727 

151,352 153,356 157,666 136,556 143,900 157,681 
143,157 141,813 141,756 136,331 140,429 142,685 
47024 42,931 42,54 40,974 12,026 41,8cS 

ill, 	hl 40. 	I ArA Ll, W, S Ii, d, .3 

179,448 170,538 179,360 181,268 174,362 195,131 

55,736 55,460 57,827 55,546 57,307 61,595 
26,947 24,260 28,280 26,804 31,086 26,510 

116,415 115,849 113,882 111,557 120,627 118,531 
39,968 40,480 39,930 36,851 39,122 61,099 
95,909 94,163 97,101 95,369 98,225 100,151 
49,729 48,994 50,709 46,911 49,075 49,366 
60,943 60,789 68,738 61,015 63,151 66,049 

48.908 49,339 54,597 49,487 55,077 55,713 

194,310 180,503 193,960 172,356 184,082 177,428 
56,242 58,918 60,836 54,477 57,846 56,065 

144.124 145,781 150,982 144,367 156,554 159,732 
173,548 177,849 173,615 176,611 175,634 183,911 

I 

31 Hardware, paints, wallpaper, etc. 	 129,958 	 123,668 	 143,857 	 124,640 	 129,366 	 132,358 

32 Plumbing, heating and building materials 	 40,282 	 37,753 	 59,587 	 35,669 	 40,281 	 40,520 

33 	Jewellery 125,633 119,603 121,030 117,818 115,235 120,215 
54 	loys and gases 90,056 93,361 96,400 99,077 102,472 114,290 
55 	'7iortirip inods and lrS5aaqe 135,551 132,280 137,208 131,241 131,863 139,651 

56 	Stationery, 	books and magazines 100,549 102,218 103,046 112,425 117,606 124,588 
37 	Gasoline, oil, 	auto accessories, 	repairs 54,934 55,458 55,210 50,640 51,594 51,592 

and supplies 
18 	Meals and leches 1,271 1,188 1,433 1,449 1,164 1,554 
19 	Repairs and seruices(2) 5,089 4,777 5,172 4,817 4,134 4,551 
40 	All other departments 68,002 65,939 64,205 67,912 63,423 65,117 

41 	TOTAL AU IPAR0I45HTS 2,725,497 2,657,887 5,1135,479 5,169,897 5,145,812 2,988,58'1 

The sun of the components is not equal to the total due to rounding. 
Due to the absence of seasonality, the seasonally adjusted data are equal to the unadjusted data. 

I 
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IAHt.EAU 43. Stocks .enst1s des grw1s .agasina, d8aaiaomal cues, per rayon, Emada, r6viséea, 	1983(1) 

117 AuguSt September ttober lvember Deceether 
Rayon 

Sui I let Aot,t Septeebre Octobre Novembre Dcembre 
NO 

thousands of dollars 

mllliera de dollars 

11 47,718 46,419 45,558 53,992 48,588 Robes, robes do mAnage, tabliers at unl.. 	 1 
rormes pourdmes at jeunec, fillea 

.1, 	10 45,451 51,131 49,617 53,070 49,862 Mac,teaux at tailleurs pour daises at James 	2 
fil lea 

16,266 148,745 168,845 155,691 162,393 167,850 VRte,aents sport pour dases at James fIlles 	3 
18,264 19,267 24,372 20,505 21,964 20,890 Fourrures 	 4 
78,282 85,395 85,556 87,631 88,932 89,918 VAtroents pour bAOAa at enfasts at artIcles 	5 

cia chambres danfants 

42,8118 41,052 48,081 43,397 43,968 45,752 VCtevnents cia fillettes at ci' sdolescerctes 	 6 
46,144 49,372 53,705 51,473 54,887 55,019 Lingerie at v8tecoents da nuit pour dames 	 7 
36,666 34,614 40,207 36,668 37,828 39,569 Sous-vPtnenta 	 8 
3,005 2,706 3,006 2,789 3,343 3,007 Chapeeuo 	 9 

35,070 34,583 60,194 38,351 40,156 38,619 Ass pour dames at 	fillettes 	 10 

44,287 46,633 54,974 50,029 51,861 49,752 Ganta, moufles at artoclea cia parure pour 	II 
dames at fillettes 

96,388 100,431 112,374 102,150 107,715 109,247 Chaussures pour d.ues, jevuces filles at 	 12 
enfs,ts 

156,894 154,135 160,517 1)7,168 168,395 157,127 Vdtomsents pour homents 	 13 
134,570 149,484 164,441 152,072 162,185 158,982 Articles d'habllleoent pour hcarmlea 	 14 
44,868 64,181) 49,555 65,902 87.595 68,627 V#teaa.ola ,'t 	or! ,rlem d'hahillenn.nt 	pour 	IS 

4 n:çciri 

S . 
.' 74 64577 74,1) 7 4 1)2 	6211 57, 596 ,,r 	I. ouu  

11  34,192 48, 151 59,945 79,07 ProJ-ts 	at laclltatras 	ct 	u,ves:' 
.1127 211,033 208,482 216,668 208,906 218,746 Articles do toilette, coscnAtiques at addi- 	lii 

caments 
61.725 58,635 62,696 57,824 60,136 63,980 Apparails at fournitures Øcotoqral*,igues 	19 
29,433 30,798 29,842 29,862 29,672 29,271 liasus b is pièce 	 20 

124,088 129,057 135,936 127,270 126,118 134,728 Literle at lingo do miaon 	 21 
41,199 42,416 43,222 62,537 44,700 62,930 Menus articles 	 22 
97,164 102,221 101,147 100,375 100,379 102,125 Porcelaine at verrerle 	 23 
47,431 46,826 47,268 47,185 52,938 57,221 AeuAteoents la planchar 	 24 
62,705 66,402 65,446 59,259 63,480 65,892 lentures, rideaus at housses 	 25 

55,198 58,484 56,984 53,171 54,686 58,187 Laspes, tableaus, miroirs at autrea artIcles 	26 
d'soeoblasant pour Is salson 

167,516 171,824 181,030 178,704 177,732 183,416 Meublea 	 27 
49,741 54,740 62,600 58.446 63,856 66,498 Croa apporeils mAnagers 	 28 

159,689 167,070 182,787 159,579 162,790 158,957 lAlAvision, radio at musique 	 29 
181,133 191,395 196,460 186,063 194,159 195,276 Articles do mArago at patlts spoarelle Alec- 	30 

triques 

129,318 122,742 145,754 129,654 134,333 144,903 Quincaillarie, peinture, pepier-tentura, 	31 
etc. 

40,138 40,377 41,819 40,066 40,383 61,963 MatAriel de picasborie, chsuffage at cons- 	32 
trlEt ion 

119,172 120,857 121,664 115,992 113,831 120,116 BiJouterie 	 33 
110,998 110,015 113,152 106,189 109,930 117,631 boots at Jeus 	 34 
138,645 134,834 142,489 133,321 142,110 138,457 Articles cia sport at yClisas 	 35 

179,1198 130,206 141,621 117,590 118,516 134,296 Pspeterie, llvres at revues 	 36 
111 52,920 54,575 54,706 53,799 56,416 Essence, hulla, accessoires d'sutonobile, 	37 

reparation at 	rournitures 
• 	111 1,110 945 1,175 1,083 1,018 Rapas at casso-crof,tes(2) 	 38 

S '6 
.. .1,4 4,612 

69,129 
4,981 

73,082 
4,740 

70,586 
4,888 

71,626 
5,578 

74,268 
Services at trsvauu da rdparatlon 	 39 
bus autrea rsyons 	 40 

7,16,, 145 3,206,256 3,305,096 3,737,768 3,865,767 3,214,781 IQIAL, TOUS 885086 	 41 

La scasas daB cosposantes n'est pas Aqale au total an raison cia l'arrondissesent. 
7) Puisqu'il y a absence do saisonnalitC, lea dorscées dAsaisorscsliaAes sont per consequent Aqales sos donnéea ron désaiaonnelisles. 
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181315 44. (partment Store I4xithly Stocks, Seasonally Adjusted, by Departasot, Ganada, Ilevimed, 19814 

1984 

Department January February March Apr ii May Jun.' 

Joosler fdsrier Mars AurAL 1454 Juin 
No 

thousands of dollars 

milliers do dollars 

1 Hoser,s and misses' dresses, housedresses, 52,428 53,378 53,608 50,100 47,584 47, 
aprons and iriiforms 

2 Women's and misses' coats and suits 51,654 43,611 52,313 55,104 49,038 4 1 . 

Wosen's and misses' sportswear 163.497 160,398 163,096 159.406 159,2141 165,104 
4 Furs 21,149 21,666 22,608 21.405 24,917 25,361 
S Infants' and children's wear and nursery 84,921 88,559 90,2414 86.374 84,066 85,082 

eguiçisent 

6 Girls' 	and teenage girls' 	sear 42,320 44,883 51,027 81,866 45,990 45,915 
7 t.inoerie and women's sleepaear 53,674 55,589 56,567 55,573 53,775 54,671 
A Intimate apparel 40,517 41,597 41,161 40,505 39,581 41,250 
9 Millinery 3,584 3,583 4,101 4,185 3,504 6,0314 

ID Woven's and girls' 	hosiery 36,753 56,869 40,098 34,985 32,186 31,311 

II Women's and girls' gloves, mitts and 
accessories 

52,055 54,588 55,579 53,811 52,281 51,738 

12 Women's, misses' and children's footwear 116,652 115,488 112,814 111,086 98,107 96,210 

13 Men's clothing 166,467 155,319 169,799 163,731 166,489 160,330 
14 Men's furnishings IS9,492 163,456 166,458 161,908 165,657 1614,471 

37 3•:,': , 4?,I: ' 7 

18 loaletries, cosmetics and drugs 214,885 221,730 2214,948 217,162 205,940 ZIT, 

19 Photquraphic equipeant and supplies 60,796 64,186 64,018 60,342 53,1475 57,/18 
20 Piece gOods 29,465 29,427 29,253 26,901 25,164 25,682 

21 Linens and domestics 330,720 146,828 141,682 140,059 138,691 142,563 
22 Se,ollaares and nations 42,039 43.227 43,510 43,302 40,059 42,826 
23 Dhina and glassware 100,099 102,875 102,027 98,774 96,186 91, 193 
24 floor coverings 56,355 57,736 57,598 58,063 53,747 55,813 
25 Draperies, curtains and furniture coo- 70,1641 72,921 78,307 73,198 73,413 72,644 

erings 

26 Lanps, pictures, mirrors and all other 59,399 61,166 61,090 58,228 48,746 55,758 
home furnishings 

27 furniture 176,928 158,806 184,452 179,858 365,635 184,409 
28 Major appliances 69,918 70,135 65,834 67,656 63,702 68,942 
29 Teleuision, 	radio and music 168,359 368,921 170,018 162,095 358,961 160,992 
30 Housewares and small elmctricsl appliances 195,778 192,507 3911,639 180,662 181,934 187,589 

31 Hardware, paints, wallpaper, etc. 146,907 346,536 343,698 138,038 334,491 139,038 

32 Plonbing, heating and building materiaLs 35,195 37,099 36,090 33,677 27,997 29,649 

33 	.J,.wellery 126,831 125,123 126,835 123,211 126,112 123,894 
34 	lays and gases 107,176 97,625 107,658 105,816 105,317 107,455 
35 	Sporting goods and luggage 158,274 140,518 136,221 137,191 138,495 135.355 

36 	Stationery, books and magazinea 136,725 139,911 358,918 181,451 142,105 139,V 
37 	Gasoline, 	oil, auto accessories, 	repairs 53,266 51,801 55,786 52,396 51,873 54, 

and suppi ies 
38 	Meals and lunches(2) 1,324 1,338 1,441 1,588 $32 
59 	Repairs and secures 6,078 6,067 5,664 5,476 5,636 
411 	ALl other departments 68,077 70,235 73,475 67,"3 66,144 

81 	TOTAL ALL (PARTWNTS 3,072,312 3,150,369 3,404,114 3,609,403 3,3)6,505 3,148.. 

The san of the components is not equal to the total dan to rounding. 	 - 	-- - 
Due to the absence of seasonality, the seasonally adjusted data are equal to the unadjusted data. 
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IARLFALJ 44. Stock. .ensseln den JrNlds m)astns, dosaisooni'jllsAs, per rayon, Canads, r4vis6e,, 1984(1) 

.luly 	 August 	 September 	 October 	 November 	 December 	Rayon 

Jul 1 let 	 AoEk 	 Septembre 	 Octobre 	 Noveinbre 	 Ddcmsbre 

tNousønds of dollars 	 No 

milliers de dollars 

• 1 60 59,303 58,302 55,305 51,519 51,690 Robes, robes da mAnage, tabliers at uni- 

'64 55,865 55,365 57,820 57,334 60,646 
formes pour dance et Jounce fil lee 

Manteaus at teilleurs pour dance at Jounce 2 

163,481 185,800 174,624 170,026 164,708 158,595 
rules 

V8tes,onta sport pour d.iies at Jeunee fIles 3 28,012 26,237 22,097 26,924 24,465 23.765 lourruree A 77,030 91,267 85,017 78,067 83,123 84,064 Vètoments pour bAbAn at enfw,ts et articles S 
do chasbres d'eofants 

44,595 
54,514 

47,761 
54,728 

47,160 
53,202 

49,206 
52,728 

48,746 45,973 VAtements do fillettes at d'adolemcentes 6 

39,875 41,838 42,224 42,421 
56,677 
43,037 

52,756 
43,629 

Lingerie et wAteeenta do nulL pour dmses 
Sous-u8t,sents 

7 

3,990 5,044 4,212 3,174 3,272 3,300 Chapeaus 
8 
9 31,065 34,683 34,364 33,845 35,030 38,213 Bay pour demos at 	fillettes II) 

53,336 54,592 55,964 55,499 59,415 62,089 Cants, mouf lee at ertic1s de porore pour it 

101,254 112,744 107,702 103,10(1 105,768 101,735 
demos et filtettey 

Chaussucos pour dm508, Jounce lilies et 12 

162,198 194,243 177,8138 177,252 175,846 171,862 
en rants 

VAteisents pour hu,nn,en 13 139,057 158,454 160,717 364,786 176,92 179,390 Articles d'habillemont 	sour bowse', 10 • Oil ' 	Icr. I. A2'l 31, I 	v'-r 	'r'-',. 	 r 

NIl 217,873 227,709 220,511 227,475 218,036 
•;,; 

Articles do Loilotte, comnAtiques at mAdi- 
it 
18 

55,9411 54,870 53,988 52,736 50,988 
cement a 

Apparells ot 	furnitures photogrephlguon 19 24,548 26,288 26,183 25,550 25,786 23,485 lissus 4 Is pièce 20 

144,183 144,914 149,824 142,174 143,742 138,795 Literie ot lingo do nelson 21 42,574 43,390 42,479 43,407 42,959 43,526 Menus articles 22 94,004 91,602 89,988 86,531) 86,667 80,556 Porcelaine at verrerle 23 58,026 58,053 61,841 54,694 53,537 50,665 RecAtemonts Ic plwschor 24 73,219 74,956 78,068 72,640 75,034 70,318 Tenturos, r,desun at Nousaes 25 

58,215 54,681 67,184 63,752 66,364 60.650 Lanpes, tableaus, miroirs at autrs artIcles 26 
184,422 176,570 180,083 174,170 158,399 157,24,4 

d'emoubiement pour 	In msison 
P,,hlea 27 69,078 68,011 69,280 79,508 72,780 66,992 Cmvapperoils mAnagers 28 161,247 161,355 161,211 156,062 156,073 148,043 Idldvieion, 	radio et musiqus 29 97,5115 192,938 181,122 172,777 171,629 162,725 Articles do mAnage et petite apparoala Alec- 30 

triques 

133,051 140,158 139,001 138,168 137,637 133,263 Quincalllorie, 	peinture, 	peplar-tenture, 31 

29,057 29,418 29,381 29,148 27,405 26.876 
etc. 

MatAriel do plcmborio, chaufisqe et cons- 32 
127,508 126,294 127,368 125,262 121,014 118.413 

truct ion 
8i.jouterle 33 111,768 104,869 103,383 96,097 137,107 150.202 Joumts at Jeun 34 135,186 159,765 135,992 134,860 1$6,746 138,495 Articles do sport et vallsea 35 

141,121 150,796 135,802 156,139 155,668 Papeterle, 	llvres at reuses 36 19 51,420 48,212 45,518 50,299 54,114 Essence, huile, 	accessoires d'autmsnbilo, 17 
reparation et 	fnurnitures 

15 539 458 6135 399 166 Repas et caase-crvUlns(2) 18 .5,655 5,268 5,427 5,607 5,6134 Services at travovu do reparatIon 39 S 68,485 67,308 74,441 71,360 66,685 Onus outres rayons 40 

114,166 3,426,188 3,318,584 3,872,326 1,955,109 3,132,328 tOTAL, 100S RAYONS 41 

-- La amass dee cemposantes n'est pan égale so total an raison do l'arrondinmmment. 
21 	Puisnu' 11 y a r61aence do ealsannalutA, 	los ,lonn&a d6aIs,,n,,alis6es sent par consAquent Aqslea aun donn6es non dAsaisonnalisAee, 
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APPIN)IX I 

DEFINITIONS 

I 	 Retail Location 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consunipt ion. 

AI'I Ni)! CL I 

OCFINIT IONS 

Point de vente ai detail 

Suivant Ia definition de Statistique Canada, 
un point de vente au detail est un local d'affai-
res (habituellement un magasin) dont l'activité 
principale est la vente de marchandises et des 
services connexes au grand public pour Ia consom-
rnation mCnaq'ere ou personnelle. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics and sells the follow-
inn general lines of merchandise: 

Family clothing and apparel. This commodity 
nrnup is composed of some or all of the 

	

Ilowing 	lines: 	women's 	and 	misses' 
'sses, housedresses, aprons and uniforms; 
'en's and misses' coats and suits; women's 
H misses' sportswear; furs; infants' and 
Idren's wear; girls' and teenage wear; 

lqerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishinqs; men's and 
hays' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or furnish-
inqs. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishions; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
.nden and upholstered goods for dining 

15 and/or living room and/or bedroom). At 

	

' 	H :u;t 10% 	of the outlet's total sales must 
derived from the furniture, appliance and 

furnishings group.  

Grand maqasin 

Un point de vente au detail est un grand maga-
sin s'iL possède les caractéristiques suivaiites 
et vend les categories de marchandises suivantes: 

Vêtements pour Ia famille. Ce groupe comprend lee 
articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes fil-
lee; vêtements de sport pour dames et jeunes fil-
les; fourrures; vêtements de bébés et d'enfants; 
vêtements de fillettes et d'adolescentes; linge-
rie et vêtements de nuit pour dames; sous-véte-
ments; chapeaux; has pour dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
lee et enfants; vètements pour hommes; articles 
d'habillemerit pour hommes; vêtements et articles 
d'habillement pour garçons; chaussures pour horn-
mes et garcons. Nota: Le magasin doit tenir au 
mains six des series mentionnées ci-dessus, dont 
au mains une doit étre les vétements ou articles 
d'habillement pour hommes et qarcons. Au moths 
20% des ventes globales du magasin doivent me 
faire dans le groupe de véternents pour Ia 
famille. 

Meles, appareils et articles d'anethlement 
ménager. Ce groupe comprend les articles sul-
vants: literie et linqe de maison; porcelaine et 
verrerie; articles d'arneuhlenient ménager; nieu-
bles, de bois ou reinbourrés, pour salle de me-
jour, salle 'a manger ou chambre b coucher; gras 
appareils, télévision, radio et musigue; quin-
caillerie et articles de ménage. Nota: Le magasin 
doit tenir au mains quatre des series mentionnées 
ci-dessus, dont au moms une doit être des 
meubles We bois ou rembourrés pour salle 
manger et (ou) salle de séjour et (ou) chainbre 
coucher). Au moms 10 % des ventes globales du 
magasin doivent provenir du groupe des rneubles, 
npparei Is et articles d'ameuhleinent ménaqer. 
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All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic eciuipment 
and supplies; piece 000ds; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 
least three different commodity lines with 
not one of these lines representing more 
than 50% of the total store sales. At least 
10% of the outlet's total sales must be 
derived from the all other or miscellaneous 
groups. 

Total Net Sales and Receipts 

Total net sales and receipts are defined 
as the total sales of new and used merchan-
dise and receipts from repairs, equipment 
rental, restaurant and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sales of goods owned by 
others and proprietors' withdrawals of goods 
(at retail) for personal use are included. 
Non-trading revenues, bad debts reenvered 
and direct sales taxes are excluded. 

Stocks 

Stocks are defined as the sellina value 
of inventory on hand at the end of the month 
or as at the end of the fiscal period fal-
ling nearest the end of the calendar month.  

bus autres articles (divers). Cette catéqori 
comprend toutes les marchandises que tient Ic 
rnaqasin, mais gui ne figurent pas ci-dessue, 
telles cie: articles de toilette, cosmétiques et 
médicaments; appareils et fournitures photoqrs-
phiques; tissus Ia pièce; mercerie et menus ar-
ticles; bijouterie; articles de sport et valises; 
papeterie, livres et revues; et aliruents. 
Nota: Le maoasin doit tenir au coins trois des 
series mentionnées ci-dessus, dont aucune ne doit 
représenter plus de 50% des ventes qiobales du 
magasin. Au moms 10% des ventes globales du 
maoasin doivent provenir des groupes tous autres 
articles ou divers. 

Ventes et recettes nettes totales 

Les ventes et recettes nettes totales sont 
définies comme le total des ventes de marchan-
dises neuves et usagées et des recettes provenant 
de reparations, de location de materiel, de Ia 
vente de repas et d'autres services, coins les 
rendus, les rajustements et les rernises. La va-
leur des reprises n'est pas déduite. Les commis-
sions sur Ia vente de marchandises appartenant a 
autrui et is valeur (au detail) des marchandises 
prélevées par le propriétaire pour son usage per-
sonnel sont comptées. Les recettes hors exploita-
tion, lea recouvrements de mauvaises créances et 
lee taxes de vente directes soft excius. 

Stocks 	 I 
Les stocks enolohent Ia valeur marchande des 

stocks détenus a la fin du mois ou de la période 
financière la plus rapprocnée. 

Accounts Receivable 
	

Comptes a recevoir 

Accounts receivable are defined as cus-
tomers' accounts and notes receivable as at 
the end of the month, as well as all new 
credit granted during the month, less pay-
ments received. Accounts discounted with 
banks, paper sold to sales finance compa-
nies, or amounts owing on account of 
credit-card plans, are excluded. Accounts 
receivable used as security for bank loans 
are not considered as discounted if still 
payable and are therefore included. 

Par comptes 	recevoir on entend les comptes 
et billets a recevoir des clients a la fin du 
mois, ainsi que de tout nouveau credit consenti 
au cours du rnois, coins les palements recus. Les 
comptes escomptés a la bangue, les titres vendus 
a des sociétés de financement des ventes et les 
montants dus en vertu d'un régime de cartes de 
credit ne soot pas comptés. Les comptes 6 rece-
voir servant b qarantir un emprunt bancaire ne 
sont pas considérés comme étant escomptés s'ils 
sont encore payables; us sont donc inclus. 

Junior Department Store 

Junior Department Stores are defined as 
retailing entities which sell the same wide 
canoe of goods (see department store defini-
tion) that are sold in the more traditional 
(major) department stores and are popularly 
described as discount operations. 

Grand magasin populaire 

Les grands magasins populaires sont définis 
comme étant des points de ventes au detail gui 
offrent la méme vaste qamme d'articles (voir la 
definition d'un grand magasin) que les granite 
magasins traditionnels et gui soot qénéralemen 
considérés comme des maqasins b prix réduits. 
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Hm monthly sales values, published at 
Hinada, provincial and metropolitan area 

levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
Lme. The monthly sales figures are esti-

noted when necessary, due only to late res-
ponse, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to--sales ratio for each department, 
ralculated from the reporting organizatiens, 

applied to the corresponding department's 
rnthly sales estimate in order to provide 

H estimate of stocks by department at the 
snada level. 

The monthly accounts receivthle values, 
published at the Canada level, are based on 
a panel of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the report mci organizations, to the 
previous month's data of each organization 
that was late in reporting. 

Le chiffre des ventes meneuelles, publié pour 
le Canada, les provinces et les rqions métropo-
litaines, est étahli en fonction de l'univers des 
soctétés de grands magasins. Puisque l'on vise 
chaque inois un taux de réponse de 100%, Is pu-
blication est hahituellement retardée si une 
qrande firine n'a pas fait parvenir sa declaration 
dans les délais prévus. Dans le cas d'une réponse 
tardive, il est possible de calculer un chiffre 
estimatif des ventes mensuelles grce a une 
méthode d'imputation qui est unique chaque 
firme. 

Le chiffre des ventes mensuelles par rayon pu-
blié pour le Canada n'est fondé que sur les fir-
mes qui présentent la ventilation requise des 
ventes. La repartition en pourcentage des ventes 
par rayon obtenues auprès des firrnes déclarantes 
est appliguée au chiffre mensuel des ventes tota-
les pour le pays afiri d'établir une estimation 
des ventes par rayon pour I'ensemhle du Canada. 

Le chiffre des stocks mensuels par rayon pu-
blié pour le Canada n'est fondé que sur les fir-
mes qui présentent Ia ventilation requise des 
ventes et des stocks. Pour chague rayon, le rap- 
port des ventes aux stocks (calculé 	partir des 
declarations des firnies) est appliqué 	l'estima- 
Lion des ventes mensuelles aNn de produire une 
estimation des stocks pour le Canada. 

Le chiffre des comptes h recevoir mensuel pour 
l'ensemble du pays provient des sociétés de 
grands magasins qui ont de tels comptes. Les don-
nées relatives aux enquetés retardataires soot 
estimées comme suite on calcule d'abord Ia varia-
tion en pourceritage des comptes a recevoir des 
firmes déclarantes, puis on Ia fait porter sur 
les chiffres du mois precedent de la firme retar-
dataire. 
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APPENDICE III 

DATA RELIABILITY 
	

FIABILITE DIS DONNEIS 

Non- snp1 inq Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
hy the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, celled non-
sanplinq errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Covere error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris- 
ics of the question, inability or unwill- 

S  ngness of the respondent to provide correct 
nformation, misinterpretation of the ques- 
ions because of definitional difficulties 

and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
communication. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding 
units can he imputed using the data from 
responding units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such as coding, data entry, verification, 
editing, weighting, tabulation, etc. 

Erreurs non liées h ltéchentillonnage 

L'enquête mensuelle sur lee ventes et lee 
stocks des grands magasins porte sur tous lee 
points de vente des sociétés de grands magasins 
énurnérées b Is fin de cette publication. Etant 
donné qu'elle peut être considérée canine un 
recensement exheustif de is population observée, 
elle ne risque pas de comporter des erreurs 
d'échantillonnage. Par contre, méme lee données 
puhliées d'un recensement qui dénombre intégrale-
ment h chaque mois l'ensemble des points de vente 
connus des grands magasins peuvent être entactiées 
d'erreurs. Celles-ci, dites non iiées l'échan-
tillonnage, se retrouvent tent dens lee recense-
ments que dens les enquêtes per échantillonnaqe. 
Elles sont dues b un ou plusieurs facteurs parmi 
lee suivants: 

Le champ couvert par l'enquête. L'erreur résulte 
d'un listage incomplet et dtune  couverture insuf-
fisante de is population visée. 

La réponse. In, l'erreur peut être attribuable 
la conception du questionnaire et aux caracté-
ristiques de la question, b l'incapacité ou au 
refus de l'enquèté de fournir des renseignements 
exacts, b l'interprétation fautive des questions 
due b des prohiëmes d'ordre sérnantique, ou aux 
variations, d'ij, interviewer h l'autre dans le 
mode de communication retenu, lorsqu'il s'agit 
d'expiiquer des questions et d'interpréter des 
réponses. 

La rion-réponse. Certains enquêtés refusent de 
répondre, tandis que d'autres an sont incapables 
et encore répondent trap Lard. Les données rela-
tives aux non-répondants peuvent être imputées 
partir des chiffres fournis par les répondants ou 

l'aide des statistiques antérieures sur lea 
non-répondants, lorsque celles-ci existent. On ne 
connalt aénéralement pas l'importance de lerreur 
d'imputation; celle-ci vane beaucoup selon lee 
caractéristiques qui distinguent lee répondants 
des non-répondants. Canine ce type d'erreur prend 
habituellement de l'arnpleur & mesure qu'auqmente 
le taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 

Le traitement. L'erreur peut se produire lore des 
diverses étapes du traitement, telles que le co-
dage, l'entrée, la verification, la pondération 
et la totalisation. 

S 
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Non-samplinq errors are difficult to mea-
sure. More important, non-samplina errors 
reauire control so that their presence does 
not impair the use and interpretation of 
final results. With reqard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully do-
signed to minimize different interpreta-
tions; detailed acceptance testina has been 
carried out for the different stages of 
editing and processing; and every possible 
effort has been made to reduce the non-
response rate as well as the response 
burden. 

11 est difficile de mesurer les erreurs non 
bees a l'échantillonnaqe. En outre, il faut les 
cerner de sorte qu'elles no nuisent pas l'uti-
lisation ou b l'interprétation des chiffres défi-
nitifs. En Ce qul concerne les estimations du 
present bulletin, tout a été mis en oeuvre afin 
do minimiser ce aenre derrours. Ainsi, les 
points de vonte des grands magasins ont été deli-
nis avec beaucoup de precision; les questionnai-
res ont été concus avec soin afin de réduire au 
minimum le nombre d'interpretations éventuelles; 
les diverses étapes do verification et de traite-
ment ont fait l'objet de contrôles d'acceptation 
détaillés; enfin, on n'a absolument rien negligé 
pour que le taux de non-réponse et le fardeau de 
réponse soient faibles. 

Nan-sinp1 mg Error Measures 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluatinci this error. Two response 
measures are derived, namely, the response 
rate, which is a measure of the proportion 
of those units which have responded in time 
for inclusion in this puhlication and the 
response fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon 
actual reported data. 

The units used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the survey 
unit - the 10 provinces, the two territories 
and the four metropolitan areas in which a 
department store ocqanization operates de-
partment store locations and (2) the orqanl-
zational unit - the department store firm 
(company) themselves. For example, a depart-
ment store firm reportinci for 20 stores in 
Ontario would be considered as one survey 
unit and one organizational unit while a 
firm reporting for five stores in Vancouver, 
10 in British Columhia (exclurlinci Vancouver) 
and two in Yukon would be considered as 
three survey units but only one organiza-
tional unit. 

The data variables under consideration 
for derivation of the response fraction are 
sales, stocks and accounts receivable. 

Text Table I aives the reliability of the 
survey data with respect to the non-response 
error. The response rate is given as the 
percentage of survey units and the corres-
ponding oraanizationsl units which have 
responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the published data 
which is based upon actual reported data 
submitted by department stores. For example, 

Estimation des erreurs non liées A l'échantillon-
naae 

Parmi les erreurs non bees 	l'échantillon- 
nage, on retrouve l'erreur de non-réponse. Le 
tableau explicatif I donne deux mosures de la ré-
ponse out aideront l'utilisateur A dvaluer ce 
genre d'erreur. Le taux de réponse représente la 
proportion des unites gui ont répondu assez tot 
pour être incluses dons la présente publication. 
La fraction de réponse, per contre, est le taux 
de réponse des données, c'est-à-dire Ia propor-
tion des chiffres publiés gui est fondée sur df 

renseignements réellement déclarés. is 
Los unites utilisées pour calculer le taux 'Ip 

réponse de l'enguete sur los ventes et leo stocks 
des grands magasins est fondée sur (1) les unites 
d'enquête - salt les 10 provInces, los deux ter-
ritoires et los quatre regions métropolitaines oJ 
los sociétés de grands maqasins exploitent des 
points de vente et (2) leo unites organisation-
nelles - los sociétés des grands magasins elles-
mêrnes. Par exemple, une société de grands saga-
sins gui produit une declaration pour 20 magasins 
en Ontario est considérée comme une unite d'en-
guête et une unite organisationnelle alors gu'une 
firme dont La déclarat ion porte our cinq rnagasins 

Vancouver, 10 en Colombie-Britannique (sauf 
Vancouver) et deux au Yukon représente trois urn-
tés denguête mais seulement une unite organisa-
tionnelle. 

Les variables dont il faut tenir compte pour 
calculer la fraction de réponse soot les ventes, 
les stocks et los comptes 6 recevoir. 

Le tableau explicatif I donne la fiahilité des 
données d'enquête en matibre d'erreurs dues a la 
non-réponse. Le taux de réponse représento le 
pourcentaqe des unites d'enquête et des unites 
organisationnelles 	correspondantes 	ciul 	ont 
répondu assez tOt pour être incluses dons 
present bulletin. Par contre, la fraction df 

réponse constitue le pourcentaqe des donnr 
publiées gui sont fondées sur des renseiqnernento 	41 effectivement déclarés par los grands magasins. 
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a cell of 20 organizational units in which 

S  live respond for a particular month would 
have a response rate of 25% in terms of 
these units. If the five units represented 
18 million out of a published estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered. 

Par exemple, le taux de réponse d'une cellule 
comportant 20 unites organisationnelles dont cinq 
répondent lors dun rnois donné atteindrat 25%. 
Cependant, si les cinq unites représentent $8 
millions sur l'estimation publiée de $10 mil-
lions, Ia fraction de réponse &élèverait b 80%. 
Cosine le taux de réponse aurait, 6 lui seul, 
tendance b déprécier Ia fiahilité de l'estimation 
dans un tel cas, ii faudrait tenir compte des 
deux unites de mesure. 

S 

TEXT TABLE I. Pasures of Reliability, Department Stores, Canada, 1985 
March 

TABLEAU EXPLICATIF I. I'esure de Ia fiabilité, grands magasins, Canada, 1985 
Mars 

Response rate 	 Response fraction 

Taux de réponse 	Fraction de 
réponse 

Survey units 	Organizational 
units 

tJnités deri- 	Unites orga- 
quête 	nisationnelles 

per cent - pourcentage 

Monthly sales total - Ventes mensuelles 
totales 	 100.0 	100.0 	100.0 

Monthly sales by department - Ventes men- 
suelles par rayon 	 ... 	57.9 	87.6 

Monthly stocks by department - Stocks men- 
suels per rayon 	 ... 	42.1 	63.9 

Month-end accounts receivable - Comptes a 
recevoir b la fin du mois 	... 	90.9 	96.7 

I 
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APPENDIX IV 
	

APPENDICE IV 

SEASONAL. ADJUSTMENT 
	

DISAISONNAL. ISAT ION 

Time series contain the elements essen-
tial to the description, explanation and 
forecastinq of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time."(l) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the ionq-term move-
ment or trend, the cycle, the seasonal 
(variations) and the irregular (fluctua-
tions). These movements are caused by var-
ious economic, natural or institutional fac-
tors. The seasonal variations occur periodi-
cally on a more or less regular basis over 
the course of the year as a result of sea-
sonal changes in weather, statutory holidays 
and other events which occur at fairly 
regular intervals and thus have a major 
impact on the rate of economic activity. 

In the interest of accurately interpreting 
the fundamental evolution of an economic 
phenomenon and producina forecasts of super-
or nuality, Statistics Canada uses the 

X-II-ARIMA seasonal adjustment method(2) to 
;casonally adjust its time series. This 
nethod minimizes the impact of seasonal 
v4riations on the series and essentially 
consists of adding one year of raw data onto 
each end of the original series before it is 
seasonally adjusted per Se. The estimated 
data are derived from forecasts and back-
casts using ARIMA (Autoregressive Interated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily the ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the oririi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The fina' season-
al factors are produced only after these 
operations have been repeated several 
times.(3) These procedures, used to deter- 

"A Note on the Seasonal Adlijstment  of 
Economic Time Series," Ciada Statis-
tical Review, Auqust 1974. 
For further information see the X-11-
ARIMA Seasonal Adjustment Method, by 
Fsp1Ia Bee Dacium, Statistirs Canada, 
rloque 12-564E, Occasional. 

next page. 

Les series temporelles ou chronologiques 
comportent les éléments essentiels è Is descrip-
tion, l'explication et Ia prevision du comporte-
ment d'un phénomène éconornique. "Ce soot des 
dossiers statistiques de l'evolution des proces-
sus economigues dans le lemps"(l). L'observation 
par les économistes et les statisticiens de 
l'activite économique a l'aide des series tempo-
relles a done perniis de distinquer quatre cornpo-
santes principales du comportement des series 
temporelles: la tendance è long terme ou trend, 
le mouvement cyclique, les variations saisonniè-
rem et les fluctuations irrégulieres ou acciden-
telles. Ces mouvements sont causes par differents 
facteurs, soit économiques, naturels ou institu-
tionnels. Les variations saisonnières soot les 
fluctuations périodiques plus ou moms réqulières 
gui me produisent au cours d'une année en raison 
do cycle météoroloqique normal, des congés fixes 
et d'autres événements qui se répètent a inter-
valles avec une certaine réqularité pour influen-
cer de façon significative le taux d'activite. 

Afin de favoriser l'interprétation exacte de 
l'évolution fondamentale d'in phenomene économi-
que et de produire une meilleijre prediction, 
Statistiqije Canada rajuste les series temporelles 
au moyen de la méthode de desaisonnaitsat ion 
X-1I-ARMMI(2) afun de justement minimiser l'im-
pact des variations saisonnières SLIF les series. 
Cette technique consiste essentiellement b ajou-
ter une année de données brutes a chacune des 
deux extrémités de la série initiale avant de 
procéder a la désatsonnalisat ion proprement 
dite. [em données estimatives proviennent 
d'extrapolations prospectives et retrospectives 
réalisées par des modèles ARMMI (modèles autoré-
gressifs A moyennes mobiles intégrées) do type 
Box-Jenkins. 

[a partie X-I1 du programme X-11-ARPIMI fait 
surtout appel a la niéthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de la série 
modifiée et obtenir one estimation provisoire de 
la tendance-cycle, pour calculer les rapports de 
Ia série initiale (ajustée) aux estimations de Is 
tendance-cycle et pour estimer les facteurs sai-
sonniers A partir de ces dits rapports. Les fac-
teurs saisonniers définitifs ne soot procluits que 
lorsque ces opérat tons ant été exécutées a plu-
sieurs reprises(3). Ces étapes determinant les 

La désaisoonalisation des series temporelles 
éc000miques: quelques remargues; tire A part 
de la Revue statistique du Canada, AoCit 1974. 
Pour plus ample information voir [a méthode 
de désaisonnalisation X-11-ARMMJ, per Estella 
Bee Dagum, Statistique Canada, no. 12-564F au 
catalogue, hors série. 
Voir page suivante. 
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mine the seasonal factors necessary to cal-
culate the final seasonally adjusted data, 
are, since May 1983, executed every month 
instead of once a year. This permits us to 
update each month the reference series from 
which we derive the final estimations of the 
seasonal factors with the previous month's 
revised data. 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-
adjusted series still contains an irregular 
component. Slight month-to-month variations 
in the seasonally adjusted series may be 
simple irregular movements; to net a better 
idea of the underlying trend, then, users 
must examine several months of seasonally 
adjusted series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided.(3) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 
the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular com-
ponent. The MCD can be interpreted as the 
number of months over which a change in the 
seasonally adjusted series must move in a 
given direction before one can he reasonably 
certain that the trend-cycle of that series 
also has moved in the given direction. 
Clearly small MCD's are desirable and indi-
cative of a smooth series. Applying a moving 
average to the seasonally adjusted data of 
MCD length tends to smooth irregular move-
ments which may obscure the underlying 
trend-cycle. The MCD moving average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irregular component 
in the original series. 

Commencing with March 1984, the Canada 
seasonally adjusted total is now derived 
"indirectly" by the summation of the 40 
individually seasonally adjusted depart-
ments. Previously, this total was derived by 
seasonally adjustino the Canada total raw 
data "directly".(4) Also in March 1984, the 

See table 30. 
Refer to: Lothian, J. and Morry, M. 
(1977): 	The Problem of Aggregation; 
Direct or Indirect, Ottawa: Seasonal 
Adjustment and Time Series Analysis 
Division, Statistics Canada. 

facteurs saisonniers nécessaires au calcul 
données désaisonnalisées finales, sont depuis mn 
1983, exécutées 	chaque mats au lieu d'une seule 
fois par an. 11 nous est donc possible de mettr 
jour mensuellement les series de référence des-

queues on derive les estimations finales des 
facteurs saisonniers, en employant les données 
les plus récentes disponibles. 

Bien que Is désaisonnalisation permette de 
mieux comprendre Is tendance-cycle fondamentale 
d'une série, Is série désaisonnalisée n'en con-
tient pas mains une composante irrégulière. De 
légères variations d'un mois b l'autre dans Is 
série désaisonnalisée peuvent n'être que de 
simples mouvements irréquliers; pour avoir une 
meilleure idée de Is tendance fondamentale, les 
utilisateurs doivent donc examiner les series 
désaisonnalisées d'un certain nombre de mois. 

A cette fin, on retient l'usage des mats 
dominance cyclique, ou MDC.(3) Ii s'aqit du plus 
petit nombre de mois pour lesquels u, certain 
rapport devient et reste inférieur b l'unité; 
autrement dit, il s'aqit de Is période pendant 
laquelle le taux de variation rnoyen absolu de la 
tendance-cycle de Is série désaisonnalisée est 
supérleur celui de Is composante irréqulière. 
Le MDC peut être considéré comme le nombre de 
mois que doit durer une variation de Is série 
désaisonnalisée dans une direction donnée avim 
qu'on puisse être raisonnablement certain que Ii 
tendance-cycle de Is série évolue dans Is n1Inf' 

direction. Ainsi, un MDC peu élevé est souhait.i-
hle puisqu'il indique Is presence d'une sen 
lisse. L'application d'une moyenne mobile aii 
données désaisonnalisées de période éqale au MDC 
tend h lisser les mouvements irréquliers pouvant 
dissimuler la tendance-cycle fondamentale. La 
méthode de la moyenne mobile du MDC permet de 
rCduire tous les genres de série 4 peu près au 
même niveau de lissaqe, quelle que soit Is taille 
de Is composante irréqulière dans Is série mi-
tiale. 

Depuis mars 1984, le total désaisonnalisé au 
niveau du Canada est dérivé de "facon indirecte" 
en faisant Is somme des 40 rayons désaisonnalisés 
séparément au préalable. Auparavant, ce total 
était obtenu on désaisonnalisant de "facon di-
recte" les données brutes du total, au niveau du 
Canada(4). De plus, Is désaisonnalisation inter- 

Voir tableau 30. 
Consulter: Lothian, J. et Marry, M. (1977): 
Aggregation directe ou indirecte, Ottawa, 
Division des series chronologiques, de Is 
recherche 	et 	de 	l'analyse, 	Statislique 
Canada. 

I 

I 

I 
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pn,-j-rjoint seasonal adjustment method was 

S I Hpted. For the period May 1983 to February 
014, a modified version of the "end-point 
isonal adjustment" method, ernployinq a 
jected factor for the current month only, 

was utilized. Prior to May 1983, seasonally 
adjusted data were derived on a monthly 
basis by employinn projected seasonal 
factors (forecasted one year in advance) 
calculated once a year. 

polative a gtg adoptée en mars 1984. Pour Ia 
période s'échelonnant de mal 1983 h février 1984, 
on a utilisé une version modifiée de la désaison-
nalisation interpolative, employant une prevision 
du facteur de désaisonnalisation pour le mis 
courant seulement. Avant mai 1983, les données 
désaisonnalisées étaient dérivées sur une base 
mensuelle, b l'aide de previsions (iine année 
l'avance) des facteurs saisonniers calculés une 
fois par année. 

REViSION PROCEDURES 

Due to the fact that statistical surveys 
are subject to different type of errors (as 
described previously in this section) and 
that to obtain a lflI)% response rate each 
month under a data collection program by 
mail would prove to be very difficult (al-
most impossible sometimes) and costly, re-
suits must he revised on an onnoinq basis as 
new information is received, enahlinci us to 
update our statistical series accordingly. 

Revisions of two different types are made 

S 	regard to the Department Store Sales and 
cks Survey: the first relates to the way 

data are qathered while the second results 
from the seasonal adjustment procedures. In 
the first type of revision, corrections 
appiy only to the previous year data. They 
are conducted after the end of the year and, 
consecjuently, the revised fiqures are pu-
blished in the March issue of the fo1lowin 
year of the present bulletin. The second 
type of revisions are both monthly and an-
nual. In the case of the monthly revisions, 
the corrected finures for the current month 
(June for example), are published in the 
following month issue of the present cata-
loque (July), while the annual revisions are 
puhlished once a year in the March issue. 

PROCFDLJES lIE REV1SION 

Puisque les enquêtes statistiques sont sujet-
tes a différents types d'erreurs (telles qu'ex-
plicitées précédernrnent dans cetle section) et 
qu'il serait très coiteux et difficile (pratique-
ment impossible parfois) d'atteindre, a partir 
d'un programme de collecte de données par Ia 
poste, un taux de réponse de 100%, ii faut donc 
reviser les resultats sur une base réqulière afin 
de mettre N jour les series statistiques en 
coularrt, a mesure que de nouvelles informations 
onus sont transmises. 

On compte donc des revisions de deux types en 
regard h l'enguête sur les ventes et stocks des 
grands magasins: les premieres soot liées a Ia 
façon dont les dorwiées mont produites tandis gum 
les secondes r6su1tent de la procedure de déssi-
sonnalisation. Les revisions du premier type ne 
Sm rapportent qu'aux seules données de l'année 
précédente. Elles soot effectuées h Ia fin de 
l'année et les résultats révisés soot publiés 
clans le numéro de mars de l'année suivante du 
present bulletin. Les revisions du deuxième type 
sent h Ia fois mensuelles et annuelles. Dans le 
cas de celles mensuelles, les résultats rectifiés 
gui réfèrent au mois courant (soit juin par exem-
ple) soot ajoutées Ia publication du mois sul-
vant (juillet) tandis que les revisions annuelles 
ne sont publiées qu'urie fois lan, dans le bulle-
tin de mars. 

	

Generally, revised data are indicated 
	

En général, on avise l'utilisateur de ces 

	

with an "r" beside the name of the month to 	 chanciements, en inscrivant un "r" 	coté du nom 

	

which they apply, in order to inform the 
	

du mois auguel on applique des revisions. 
user of these chancies. 
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NtIIBER OF SHOPPING DAYS 

The number of shoppinq days that this 
publication is based on varies from month to 
month. See Text Table III for the number of 
shopping days the current publication is 
based on. 

POIBRE D[ JOIJRS COHWRCIAUX 

Le nombre de jours cinrn rr 	I 

sont bases les renseignements présentés ici van' 
d'un mois a l'autre. Le tableau explicatif III 
donne le nombre de jours pour Ia période Ia plus 
récente. 

TEXT TABLE III. Pkimher of Shopping Days, by Month, 1984 and 1985 

TABLEAU EXPLICATIF III. Mombre de jours couimerciaux, par mois, 1984 et 1985 

1985 
	

1984 

Total number 
	

Number of 
	

Total number 
	

Number of 
of shoppinq 	Saturdays 	of shopping 

	
Satur days 

days 
	

days 

Nombre total 
	

Nombre de 	Nombre total 
	

Nombre de 
de jours 	samed is 	de jours 	samed is 
conlnerciaux 	 commerciaux 

January - Janvier 26 4 26 	4 
February - Février 24 4 25 	4 
March - Mars 26 5 27 	5 
April - Avril 25 4 24 	4 
May-Mai 26 4 26 	4 
June - Juin 25 5 26 	5 
July - Juillet 26 4 26 	4 
August - AoCit 26 5 26 	4 
September - Septembre 24 4 24 	5 
october - flctobre 26 4 26 	4 
November - Novembre 26 5 26 	4 
December - Décembre 25 4 25 	5 

r- . 

a 



APPFNDICE V 

ESTIMATIONS IN IX)LLARS CONStANTS 

Afin d'ohtenir la valeur estimative de l'en-
semble des ventes des grands magasins en dollars 
constants (tableau explicatif II), lea estirna-
tions des ventes relatives aux priricipaux groupea 
de départements mont dégonflées au moyen des 
indices irnplicites de prix appropciés fournis par 
la Division du produit industrial de Statistique 
Canada. Les estimations de ces groupes de rayons 
ainsi dégonflées mont par la suite totalisées 
pour produire l'estimation de l'ensemble des 
ventes des grands magasins en dollars constants. 
L'indice des prix qui est publié est un indice 
implicite ohtenu en divisant le chiffre estimatif 
des ventes totales en dollars courants par l'es-
timation correspondante en dollars constants. 

APPFN[)IX V 

S CONSIANI IX)L[AR FSTIMATFS 

To obtain constant dollar estimates of 
total department store sales (Text Table 
II), estimates of sales by department group 
are deflated using department proup implicit 
price indicies supplied by the Industry 
Product Division of Statistics Canada. These 
deflated department group estimates are then 
totalled to give an estimate of total de-
partment store sales in constant dollars. 
The published price index is an implicit 
index calculated by dividing the total cur-
rent dollar sales estimate by the total 
constant dollar sales estimate. 

DATA cONFIDENTIALITY 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(5) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and 
rigorously controlled and regulated to 

S  prevent the publication or disclosure of any 
information deemed confidential. The rules 
regarding the confidentiality of parts of 
the results of merchandising surveys are 
therefore applied in such a way that no data 
are shown for cells (or statistical units) 
composed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
designated cell by entering an "X" in the 
appropriate boxes. 

Another way of preserving data confiden-
tiality without having to enter an "X" is to 
combine (consolidate) the information from 
selected regions (or selected cells) for the 
same item. The data in question can then 
simply be aggregated and published in a less 
detailed, but still confidential, form. For 
example, in many cases the data for the 
Northwest Territories and the Yukon are 
included with the British Columbia data. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandising survey 
results. 

S ection 16 of the Statistics Act 
hapter 15), entitled "Secrecy". 

CONFIDENTLALITI DES DONN[S 

La loi interdit a Statistique Canada de diffu-
ser au grand public des données qui pourralent 
servir identifier une entreprise ou certaines 
de ses caractéristiques, sans avoir obtenu su 
préalable l'autorisation écrite de cette derni6-
re(5). Ainsi, La dévoilement de données suscepti-
bles de révéler des renseignements précis sur 
l'activité d'une entreprise particulière est sys-
tématiquement contrôlé suivant des dispositions 
strictes de telle sorte qu'aucun renseignement 
jugé secret ne soit publié ou divulgué. L'appli-
cation des rèqles sur le caractère secret d'une 
partie des résultats des enquêtes sur le commerce 
s'établit donc de manière A ce qu'aucune donnée 
ne soit révélée pour des cellules (ou unites 
statistiques) coinposées de moms de troms compa-
anies, ou encore de trois ou plus loraque eel-
les-ci mont dnminées par une ou deux compagnies. 
Par la suite ['information concernant ces cellu-
les est disstmulée en inscrivant un X aux diffé-
rents pastes visés dans Ia puhlication. 

tine autre facon de preserver le caractère con-
fidentiel de l'information sans pour autant avoir 

mettre des "X", consiste a grouper (consolider) 
pour certaines regions (ou certaines cellules) 
l'information d'un même poste. II suffit alors 
d'aqréqer lea données visées et de lea presenter 
sous une forme mains détaillée rnais qui respecte 
la cnnsigne de confidentialité. Par example dans 
bien des cam, les données relatives aux Territoi-
res du Nord-fluest at du Yukon soot incluses aver 
relies de Ta Colombie-Britannique. 

Ainsi, par l'application riqoureuse de ces 
rèqles, le caractère privé de l'information est 
préservé et n'affecte que très marginalement en 
fin de compte la diffusion des résultats des 
enqutes sur Ia commerce. 

(5) Voir l'article 16, intitulée Secret, du cha-
pitre 15 de la Loi sur la statistique. 
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TEXT TABLE II. Department Store t4rnthly Sales, Current and Constant Dollar Estimates, 1983-1985 

TABLEAU EXPLICATIF II. Ventes mensuelles des grands magasins, estimations en dollars courants et 
constants, 1983-1985 

I 

Price Current 
index dollars 

unadjusted 
Period 

Indice Dollars 
Période des courants 

prix non-désaison- 
nalisés 

Year/year Constant 1971 Year/year 
per cent dollars per cent 
change unadjusted change 

Variation en Dollars Variation en 
pourcentage constants 1971 pourcentage 
pour l'année non-désaison- pour l'année 

nal isés 

'000 '000 	% ' 0 

1983: 

January - Janvier 206.6 623,021 + 3.8 301,559 - 0.2 
February - Février 213.2 603,808 + 4.5 283,212 + 0.3 
March - Mars 211.9 787,544 + 13.5 371,658 + 9.3 
April - Avril 215.4 775,226 - 1.7 359,901 - 5.8 
May - Mai 215.8 842,133 + 3.5 390,238 -- 
June - Juin 214.9 920,150 + 16.3 428,176 + 12.3 
July - Juillet 212.9 813,746 + 6.5 382,220 + 2.9 
August - AoCit 213.8 850,885 + 9.7 397,982 + 6.3 
September - Septembre 211.1 922,067 + 7.1 436,792 + 4.1 
October - Octobre 214.3 922,014 + 7.3 430,245 + 4.2 
November - Novembre 215.1 1,138,763 + 6.1 529,411 + 13J0 
December - Décembre 213.6 1,731,121 + 7.6 810,450 + 5.0 
Year - Année 213.4 10,930,478 + 7.1 5,121,844 + 3.6, 

1984: 

January - Janvier 214.3 649,626 + 4.3 303,139 + 0.5 
February - Février 218.7 659,594 + 9.2 301,598 + 6.5 
March - Mars 217.1 806,999 + 2.5 371,718 -- 
April - Avril 220.4 843,022 + 8.7 382,496 + 6.3 
May - Mai 2220r 930,389 + 10.5 419,094" + 7.4 
June - Juin 220.1 941,728 + 2.3 427,864 - 0.1 
July - Juillet 218.4 806,592 - 0.9 369,319 - 3.4 
Auqust - AoCit 218.9 872,423 + 2.5 398,549 + 0.1 
September - Septembre 215.2 947,365 + 2.7 440,225 + 0.8 
October - Octobre 220.0 957,060 + 3.8 435,027 + 1.1 
November - Novembre 220.5 1,254,292 + 10.1 568,840 + 7.4 
December - Décembre 218.0 1,715,800 - 0.9 787,064 - 2.9 
Year - Année 218.7 11,384,890 + 4.2 5,204,933r + 1.6 

1985: 

January" - Janvier" 	219.9 692,108 	+ 	6.5 314,738 	+ 	3.8 
February - Février 	220.5 647,065 	- 	1.9 293,454 	- 	2.7 
March - Mars 	222.6 849,077 	+ 	5.2 381,436 	+ 	2.6 
April - Avril 
May - Mai 
June - Juin 
July - ,]uillet 
August - AoCjt 
September - Septembr" 
Octoher - Octohre 
November - Novembre 
December - Décembre 
Year - Année 

I 



79 

EXPlANATORY MillS 

The percentage changes in sales show;i iii 
publication are based on the total dcl-

lar volume of receipts for each of the per-
iods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e., those in operation 
in both of the periods being compared. 

The stock-sales ratios(6) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stock ratios(7) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The metropolitan areas are census metro-
politan areas. 

The commodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the January issue of this 
publication. 

S 	;to Revisions to department store sales and 
cks are published yearly in the March 

issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

See Table 26. 
See Table 27.  

NOT[S EXPLICATIVES 

Les variations des ventes en pourcentage don-
née dans Ia présente publication est fondée sur 
Ia valeur totale des recettes pour chacutie des 
périodes observées. Elle tient compte des maga-
sins gui ont ouvert leurs portes et de ceux qui 
les out fermées; autrement dit, elle iie se limite 
pas aux magasins qui ont été exploités dans 
toutes les périodes en cause. 

On obtient les ratios stocks-ventes(6) en di-
visant Ia valeur marchande des stocks Ia fin du 
mois par le chiffre des ventes pour le mois. 

On obtient les ratios ventes-stocks(7) en di-
visant le chiffre des ventes pour Ic mois par Ia 
valeur marchande moyenne des stocks en debut et 
en fin de mois. 

Les réqions métropolitaines correspondent aux 
regions métropolitaines du recensement. 

La liste de référence des •archandises, qui 
décrit en detail lee produits de chacun des 40 
rayons présentés dans cette puhlicatioii est 
reproduite dane le numéro de janvier. 

Les chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque année 
dans le numéro de mars du present bulletin. Les 
revisions aux comptes recevoir en fin de mois 
sont apportées mensuellement, 

Voir tableau 26. 
Voir tableau 27. 



a 

a 

4 



AI'PEM)J X VI - AF'I'I M)IFI VI 

LIST OF D[PARTWNT STORE ORGANIZATIONS - LISlE DES ORGANISALIONS OF Q1ANDS I4ACASINS 

MAJOR DEPARTPtNT STORE ORGANIZATIONS - ORGANISATIONS OF (1AM)S MAGASINS TRADITIONNELS 

Ayre's Ltd., Water St., St. John's, Newfoundland 
Baine Johnstone & Company Ltd., Rowrinq Division, P.O. Box 4100, St. John's, Newfoundland 
Caplan. C., Ltd., 135 Rideau St., Ottawa, Ontario (Closed July 1984 - Fermée Juillet 1984) 
Eaton, T., Co. Canada Ltd., 290 Yonge St., Toronto, Ontario 
Goudies Ltd., 22 King St. W., Kitchener, Ontario(1) 
Holman. R.T., Ltd., Water St., Summerside, Prince Edward Island 
Houqens Ltd., 305 Main St., Whitehorse. Yukon(2) 
Hotirens Watson Lake 84, Box 97. Watson Lake, Yukon(2) 
Hubert, Maqasin 3.0., Ltée, 163-165 rue Principale, Maniwaki, Québec 
Hudson's Ray Co., 2 Bloor St. E., Toronto, Ontario(2) 
Lloydminster & District Aqricultural Co-op Association Ltd., 4910-50th St., Lloydminster, Saskatchewan 
Oqilvy, Charles, Ltd., 126 Rideau St., Ottawa, Ontario 
Ogilvy's, James A., Ltd., Ste-Catherine St. W., Montréal, Québec 
Right House. The, Co. Ltd., 35-41 King St. E., Hamilton, Ontario (Closed February 1983 - Fermée 

f'évrier 1983) 
Robinson, The G.W., Co. Ltd., 18 James St., Hamilton, Ontario 
Simpsons Ltd., 176 Yonge St., Toronto, Ontario 
Sears Canada Inc., 222 Jarvis St., Toronto, Ontario 
mith & Chapple Ltd., 24 Birch St., Chaplesu, Ontario 

S 	 11 

JLJNIUR l*F'ARIMINI SIORE ORGANIZATIONS - (11GANISAII[JNS 1W (1ANDS MAGASINS P[WULAIH[S 

K-Mart Canada Ltd., 8925 Torbram Rd., Branipton, Ontario 
Sentry Dep't. Stores Ltd., 1650 Avenue Rd., Toronto, Ontario (Closed January 1984 - Fermée janvier 

1984) 
Steinberg Inc., Miracle Mart Division, 5151 Thimens, St-Laurent, Québec 
Towers Department Stores Ltd., 6509 Airport Rd., Mississauga, Ontario 
Woolco Department Stores. do F.W. Woolworth Co. Ltd., 2277 Sheppard Ave., Weston, Ontario(2) 
Zeller's Ltd., 5250 Décarie Blvd., Montréal. Québec 

ft) Goudies Ltd. has been reclassified to the "Family Clothing" trade qroup as of January 1. 1985. 
Goudies Ltd. est reclassifié au groupe des magasins de "vétements pour famille" depuis le 1er 
janvier 1985. 
All department stores in the Yukon and Northwest Territories have been reclassified to the 
"General Merchandise" trade group as of January 1, 1985. 

(2) bus les grands magasins du Yukon et des Territoires du Nord-Oupst sont reclassifies 'a d'autres 
genres de commerce du groupe des niagasins de 'Marchandises diverses" depuis le l' janvier 1985. 



CHUIX D[ PUBLICATIONS 

Les publications suivantes se trouverit 'a I 
Section du commerce de detail, Division de I'm--  
dustrie. 

Catalogue 

63-002 Verites et stocks des grands magasins. M. 
Ru. 36 pages. Premier numéro, 1938. (ISSN 
0380-7045). 

Ventes totales et nombre de points de 
vente par provinces et certaines regions 
métropolitaines, ventes et stocks par 
rayon, Canada. 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. M. Bit. 1 page. Pre-
mier numéro, 1950. (ISSN 0709-8650). 

Variations en pourcentage et ventes par 
r en jar-. 

63-005 Commerce cte detail. M. Bil. Environ 65 
pages. Premier numéro, 1929. (ISSN 0380- 
6 146). 

Total des ventes au detail par province et 
genre de commerce, pour les magasins 'a 
succursales et les magasins indépendants; 
chiffres désaisonnalisés, Canada. 

63-007 Ventes de véhicules automobiles neufs. P. 
Bil. Environ 15 pages. Premier numI1, 
1932. (ISSN 0705-5595). 

Nombre et valeur des voitures particu-
li'ares, des cions et des autobus neufs 
vendus par province et par lieu d'origine 
(Canada et E.-U. ou importés). Ventes uni-
taires mensuelles selon le type et l'ori-
9mm, apr'es désaisouinalisation. 

63-014 Stocks commerciaux. M. Bil. 24 pages. Pre- 
mier numéro, 1972. (ISSN 0380-7177). 

Stocks et rapports stocks/ventes, 	par 
qenre de commerce pour le commerce de 
gros, par rayon pour les grands magasins 
et par genre de commerce pour les magasins 
'a succursales et magasins indépendants: 
variations trimestrielles en pourcentage 
pour les magasins indépendants suivarit le 
genre de commerce. 

63-210 Magasins de detail 'a succursalos et lea 
grands magasins. A. Bit. Environ 74 
pages. Premier numéro, 1933 (ISSN 0380-
7878). 

Total des ventes au detail pour les maq;-
sins 'a succursales et les grands magasr 
selon la province, certaines aqglomer 
tions et le genre de commerce, inclunit 
des données sur la superficie totale, I 
stocks, et les comptes 'a recevoir. 

SELECTED P(JBL ICAT IONS 

Following are publications of the Indus-
try Division in the Retail Trade sector. 

Catalogue 

63-002 Department Store Sales and Stocks. 
M. Ru. 36 pp. First Issue, 1938. 
(ISSN 0380-7045). 

Total sales and number of outlets, by 
province and selected metropolitan 
area, and sales and inventories by 
department, Canada. 

63-004 Department Store Sales by Regions. 
Advance Release. M. Bit. 1 pp.  First 
Issue, 1950. (ISSN 0709-8650). 

Total sales and percentage changes of 
sales by region. 

63-005 Retail trade. M. Bil. Approx. 65 pp. 
First Issue, 1929. (ISSN 0380-6146). 

Total retail sales by province and 
kind of business, for chain and inde-
pendent stores; seasonally adjusted 
sales, Canada. 

63-007 New Motor Vehicle Sales. M. Bil. 
Approx. 15 pp.  First Issue, 1932. 
(ISSN 0705-5595). 

Number and value of new passenger 
cars, trucks and buses sold by prov-
ince and by origin (Canada and U.S. 
or imported). Monthly unit sales, by 
type and origin, seasonally adjusted. 

63-014 Merchandising Inventories. M. Bil. 24 
pp. First. Issue, 1972. (ISSN 0380-
7177 

Inventories and stocks/sales ratios, 
by type of trade for wholesale, by 
department for department stores, by 
kind of business for chain stores and 
independent stores: quarterly per-
centage changes for independent 
stores by kind of business. 

63-210 Retail Chain and Department stores. 
A. Bit. Approx. 74 pp.  First Issue, 
1933 (ISSN 0380-7878). 

Total retail sales by chain and de-
partment stores by province, selected 
localities and kind of business in-
cluding data on floor area, inventory 
and accounts receivable. 
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Catalogue 

63-213 Exploitants de thstributeurs autornatiques. 
A. Bid. 21 pages. Premier numéro, 1958. 
(ISSN 0527-6411). 

Ventes de marchandise par distributeurs 
automatiques selon le genre de machine et 
lemplacement, Canada et provinces. 

63-218 La vente directe au Canada. A. Bil. 14 
pages. Premier nurnéro, 1966-67. (ISSN 
0590-5702). 

Ventes de divers produits, par mode de 
distribution: par démarchaqe, par la 
poste, chez le fabricant, etc. 

63-219 Librairies de campus. A. Ru. Environ 8 
pages. Premier numéro, 1968-69. (ISSN 
0380-6286). 

Ventes au detail par type de produits, 
ainsi que le nombre d'employés et la paye, 
par region ou province pour les années 
scolaires. 

63-224 Recueil statistique des etudes de marchC. 
A. Bil. 700 paqes. Premier numéro, 1975. 
(ISSN 0590-9325). 

Les données portent sur des sujets tels 
que les indicateurs économiques généraux, 
les caractéristtques de Ia population, le 
revenu et les dépenses des particuliers et 
l'éguipement ménacier. 

63-538 Commerce de detail statistiques histori-
ques, 1972-1979. H.S. Bil. 695 pages. 
(ISBN 0-660-506-13-0). 

Cette publication contient des données 
brutes et désaisonnalisées, révisées de 
1972 1979, des sections su: les défini-
tions, les concepts, la classification, la 
méthodoloqie et la fiabilité des données. 

Résultats d'exploitation - Commerce de detail. 
H.S. Bil. 29 pages. Premier nuniéro, 1974. 

Les publications suivantes de la série des 
Résultats de l'exploitation contiennent des ra-
tins (pourcentages des ventes nettes) pour les 
achats, les stocks, le cott des biens vendus, les 
bénéfices bruts, les dépenses d'exploitation et 
les hénéfices nets. 

S
Catalogue 

63-213 Vending Machine Operators. A. Bil. 21 
pp. First Issue, 1958. (ISSN 0527-
6411). 

Sales of merchandise throuoh automa-
tic vending machines, by type of 
machine and by location, Canada and 
provinces. 

63-218 Direct Selling Canada. A. Bil. 14 
pp. First Issue, 1966-67. (ISSN 
0590-5702). 

Sales of various commodities by 
method of distribution: by personal 
selling, by mail, from premises, etc. 

63-219 Campus Rook Stores. A. Bil. Approx. 
8 pp.  First Issue, 1968-69. (ISSN 
0380-6286). 

Retail sales by type of commodity, 
employees and payroll, by region or 
province for academic years. 

63-224 Market Research Handbook. A. Bil. 700 
pp. First Issue, 1975. (ISSN 0590-
9I25). 

S The data covers such topics as gene-
ral economic indicators, population 
characteristics, personal income and 
expenditure and hnusehold facilities. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0. Bid. 695 pp. (ISBN 
0-660-506-1 3-0). 

The 	publication provides revised 
retail trade estimates for the years 
1972 to 1979, both unadjusted and 
seasonally adjusted and also sections 
on definitions, concepts, classif'ica-
tions, methodology and data reliabi-
lity. 

Operating Results - Retail Trade. 	0. Bil. 
29 pp. First Issue, 1974. 

The followino publications in the Ope-
rating Results series contain ratios (per-
centanes of net sales) for: purchases, 
inventories, cost of goods sold, gross pro-
fit, operating expense items and net profit. 

Catalogue 
	

Catalogue 

5 	63-603 Men's Retail Clothinq Stores, 1981 
	

63-603 Magasins de vêtements pour hommes, 1981 

63-606 Retail Shoe Stores, 1977 
	

63-606 Magasins de vente au detail de chaussures, 
1977 
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Catalogue 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

Catalogue 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaillants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Magasins de vente mu detail de quincaille-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente mu detail de vêtements 
pour Ia famille, 1980 

n 

M. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-2041-, n-ice Canada $5.00, Other 
i'ntjrd r 	 ni 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications enumerees ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation écono-
mique et social du Canada. On peut se procurer 
un catalogue complet des publications courantes 
en s'adressant a Statistique Canada, Ottawa 
(Canada), K1A 016. 

NO 11-2041, prix Canada $5.00, Autres pays $6.00. 

n 

I 
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