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INIHUD!Jt'I ION 

I 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program 
of the Industry Division, to be utilized. 
(The census also measures the activities of 
"establishments"; however, this concept is 
not used in the monthly survey of department 
stores.) Under the "location" concept, 
department store data contained in this 
publication exclude the activities of other 
kinds of businesses which may be operated by 
the reporting department store firms. For 
example, non-department store locations are 
classified to the kinds of business most 
ppropriate to their commodity structure 
.ith the cata'ogue sales activity of depart-
ment store organizations classified to the 
General Merchandise Stores" kind of busi-

'less category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if the department is an 
integral part of the overall department 
store operation and is not identified to the 
public by any name which differs from that 
of the department store with which it is 
associated. The rationale underlying this 
approach is as follows: for purposes of mar-
ket research or urban planning, a department 
store (the largest type of mass merchan-
dising activity in Canada) together with its 
leased departments, if any, is considered to 
be a totality; that is, it competes in the 
market place as one structure, rather than 
as a niinber of smaller stores. 

L'univers des firmes de grands magasins uti-
lisé aujourd'hui est fondé sur le recensement du 
commerce et des services de 1971. La "Liste des 
organisations de grands magasins" est donnée b Ia 
fin de cette publication. 

Aux fins de cette publication, seules les ac-
tivités des "beaux d'affaires" reels des firmes 
de grands magasins sont étudiées; on peut ainsi 
faire appel au concept des "points de vente", qui 
est commun au recensement et au programme d'en-
quête courant de la Division de l'industrie. (Le 
recensement mesure égaleinent les activités des 
"établissements"; toutefois cette unite dab-
servation n'est pas utilisée dans l'enquête men-
suelle sur les grands magasins.) En vertu de Ia 
notion de "points de vente", les données sur les 
grands magasins présentées dans cette publication 
ne tiennent pas compte d'autres genres de com-
merce auxquels peuvent s'adonner les firmes de-. 
clarantes. Ainsi, les points de vente qui ne 
répondent pas b la definition des grands magasins 
sont attribués b la catégorie commerciale qui 
convient le mieux aux diverses mar -chandises of-
fertes; titre d'exemple, les bureaux de vente 
par catalogue des sociétés de grands magasins 
sont classes dans le genre de commerce "magasins 
de marchandises diverses". 

Les affaires réalisées par les concessions 
établies dans les grands magasins sont, aux fins 
de la présente publication, considérées comme 
faisant partie des affaires globales du magasin 
oj sont établies les concessions. Ceperidant, les 
ventes d'un important rayon (ou magasin) d'ali-
mentation associé ne seront inciuses que Si le 
rayon ou magasin felt partie intégrante de l'ex-
ploitation générale du grand magasin et n'est pas 
connu du public sous un nom different de celui du 
grand magasin auquel it est associé. Cette me-
thode se justifie du fait que les spécialistes 
des etudes de marché et les urbanistes considè-
rent comme un tout le grand magasin (qui consti-
tue le plus important genre de grande surface au 
Canada) et les rayons de concessions; autrement 
dit, le grand magasin se présente Sur le marché 
comme un établissement unique et non comme un 
regroupement de petits rnagasins. 
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Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada, 1984-1 986 
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Chart - 2 	 Graphique - 2 

Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1984-1 986 
Stocks des grands magasins, par mois, non désaisonnalisés et désaisonnalisés, Canada, 1984-1 986 
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Chart - 3 	 Graphlque - 3 

Department Store Sales and Total Retail Trade, by Month, Canada, 1984-1986 
Ventes des grands magasins et commerce de detail total, par mois, Canada, 1984-1 986 
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Chart —4 	 Graphique - 4 

Department Store Sales, Current and Constant (1981) Dollar Estimates, 1984-1 986 

Ventes des grands magasins, estimations en dollars courants et constants (1981), 1984-1 986 
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Chart — S 

Department Stores' Month-End Accounts Receivable, Canada, 1984-1986 
Comptes a recevoir des grands magasins a Ia fin du mois, Canada, 1984-1 986 
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Graphique - 6 
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Chart - 6 

Department Store Sales, Provincial Distribution by Type of Organization 

Ventes des grands magasins, distribution provinciale par genre d'organisatlons 
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POINTS SAILIANTS 

Ventes désaisonnalisées 

Les ventes des grands magasins, corrigéee en 
fonction des variations saisonnières et du 
nornbre de journées d'affaires, ant augments de 
2.3% en mars 1986 en regard du mois de février 
1986 ($1,036.5 millions - chiffre révisé) pour 
s'établir b $1,060.8 millions. Des 28 rayons 
qui ont connu des hausses des ventes, on a 
constaté les augmentations les plus marquees 
dans les rayons de fourrures (+10.8%), de 
chapeaux (+9.0%) et d'essence, huile, acces-
soires d'automobile, reparation et fournitures 
(+7.7%). Par contre, les plus fortes baisses 
des ventes ont été observées dans les rayons de 
téléviseurs, radios et musique (-9.0%), de 
revêtements de plancher (-7.4%) et de porce-
lame et verrerie (-4.9%). 

Ventes non dêsaisonnalisées 

Les ventes des grands magasins, sans ajuste-
ments saisonniers, ont totalisé $900.4 millions 
en mars 1986, soit 6.0% de plus qu'en mars 
1985. Des 40 rayons pour lesquels on recueille 
des données, 28 ont indiqué des hausses. Les 
augmentations les plus fortes ant été enregis-
trees dans les rayons de fourrures (+25.1%), de 
vêtements et articles d'habillement pour gar-
cons (+18.1%), de revêtemnents de plancher 
(+15.7%) et de bijouterie (+15.5%). Les baisses 
les plus notables ont été signalées dans les 
rayons de chapeaux (-14.2%), de menus articles 
(-14.0%), de tissus la piece (-12.1%), et de 
repas et casse-croites (-9.3%). 

A 	l'exception 	de 	l'1le-du-Prince-douard 
(-4.6%), du Nouveau-Brunswick (-1.6%) et du 
Manitoba (diminution négligeable) qui ont 
indiqué une baisse des ventes en mars 1986 par 
rapport h mars 1985, toutes les provinces ont 
signalé des hausses de ventes. Les gains 
s'échelonnent de 9.410 en Ontario b 1.1% en 
Saskatchewan. Les dix regions métropolitaines 
visées per l'enquête ont rapporté des ventes 
accrues, les gains s'échelonnant de 10.9% 
Hamilton b une augmentation négligeable 
Winnipeg. 

o Les ventes des grands magasins traditionnels, 
en mars 1986, se sont chiffrées b $553.8 mil-
lions, soit une hausse de 3.1% par rapport aux 
ventes enregistrées b pareille date l'an 
dernier. Les grands magasins populaires ont, 
quant b eux, indiqué des ventes s'élevant 
$346.6 millions, ce qui représente un gain de 
11.1% en regard dii maim de mars de l'année 
ml 	rr 

HIGHLIGHTS 

Seasonally Adjusted Sales 

o Adjusted for seasonal fluctuations and the 
number of trading days, total department 
store sales in March 1986, increased by 
2.3% to $1,060.8 million from the revised 
February 1986 level of $1,036.5 million. 
Among the 28 departments recording higher 
sales, the most notable increases were re-
ported in furs (+10.8%), millinery (+9.0%) 
and gasoline, oil, auto accessories, 
repairs and supplies (+7.7%). The largest 
decreases were registered by the televi-
sion, radio and njsic (-9.0%), floor 
coverings (-7.4%) and china and glassware 
(-4.9%) departments. 

Unadjusted Sales 

Department stores in Canada reported un-
adjusted sales totalling $900.4 million in 
March 1986, up 6.0% from the March 1985 
level. Sales were higher in 28 of the 40 
departments for which information is com- 
piled, with the largest increases reported 
in furs (+25.1%), boys' clothing and 
furnishings (+18.1%), floor coverings 
+15.7%) and jewellery (+15.5%). The most 

notable decreases were recorded for mil-
linery (-14.2%), smallwares and notions 
(-14.0%), piece goods (-12.1%) and meals 
and lunches (-9.3%). 

At the provincial level, when conpared to 
last year, department store sales de-
creased in Prince Edward Island (-4.6%), 
New Brunswick (-1.6%) and negligibly in 
Manitoba, while the remaining provinces 
reported higher sales. Increases ranged 
from 9.4% in Ontario to 1.1% in Sask-
atchewan. Sales also rose in all of the 
ten metropolitan areas surveyed, with 
increases ranging from 10.9% in Hamilton 
to a negligible increase in Winnipeg. 

Sales by major department stores in March 
1986 reached $553.8 million, up 3.1% from 
the corresponding month a year earlier, 
while junior department stores had sales 
of $346.6 million, up 11.1% over the same 
period last year. 

p 



Les ventes cumulatives pour l'ensemble de5 
grands magasins ont atteint $2,358.6 millions 
pour la période couvrant les trois premiers 
mois de 1986, soit une augmentation de 7.8% par 
rapport aux $2,188.3 millions rapportés pour is 
période correspondante l'an dernier. 

En mars 1986, on a dénombré un total de 793 
points de vente au detail exploités par les 
sociétés des grands magasins, soit deux de plus 
qu'en février 1986 et le même nombre qu'en mars 
1985. De ce total, 309 ont été exploités par 
les sociétés de grands magasins traditionnels 
et 484 par lea sociétés de grands magasins 
popu lai res. 

En mars 1986, les ventes totales des grands 
magasins ont représenté 8.5% de l'ensemble des 
ventes au detail au Canada, une légère augmen-
tation par rapport b la part de 8.4% détenue en 
mars 1985. 

Stocks 

La valeur marchande, non désaisonnaiisée, des 
stocks détenus en mars 1986, a haussé de 27.8% 
par rapport au mois correspondant l'année 
dernière, pour s'établir b $4,184.6 millions. 
La valeur désaisonnalisée des stocks a, quant 
elle, connu une hausse de 2.5% par rapport au 
mois précédent ($4,109.8 millions - chiffre 
révisé) et s'est élevée $ 4 ,21 L2 m1lions. 

Coutes a recevoir 	 is 
o En mars 1986, Ia va1-'tir tot ala jas rrIarmn-"; 

recouvrer par les suciétés de yrunds iiagasins 
s'est chiffrée b $2,102.2 millions, soit 1.0% 
de moms que la valeur enregistrée en février 
1986 ($2,123.0 millions). 

Note aux utilisateurs des données 

Comae il est d'usage dans l'édition de mars, 
les estimations mensuelles des ventes et des 
stocks des grands magasins, sans ajustements 
saisonniers, pour l'année précédente (1985), 
ont été révisées afin d'incorporer les décla-
rations tardives et les corrections apportées 
aux données déclarées antérieurement. Les 
estimations désaisonnalisées ont également été 
révisées pour la période de janvier 1972 
mars 1986 et incorporent les données les plus 
récentes sur les ventes et les stocks désaison-
nalisés ainsi que la mise h jour des facteurs 
d'ajustement en fonction des journées d'af-
faires. Le total des ventes et des stocks des 
grands magasins est obtenu en désaisonnalisant 
de "façon directe" lea données brutes de chaque 
total, mu niveau du Canada, de sorte que Ia 
sonwne des composantes désaisonnalisées n'égale 
pas le total du Canada. Auparavant, ces totaux 
étaient dérivés de façon "indirecte" en faisant 
la some des 40 rayons désaisonnalisés sépare-
ment mu préalable. Les estimations totales pour 
la période de janvier 1972 b décembre 1985 soot 
présentées dans le tableau 42. 

o Cumulative unadjusted sales of all depart-. 
ment stores for the first three months of 
1986 totalled $2,358.6 million, 7.8% high-
er than the $2,188.3 million reported in 
1985. 

In March 1986, there were 793 retail loca-
tions operated by department store organi-
zations, two more than in February 1986 
and the same as in March 1985. Of this 
total number, 309 locations were operated 
by major department store organizations 
and 484 by junior department store organi-
zat ions. 

In March 1986, total department store 
sales constituted 8.5% of all retail sales 
in Canada, a slight increase from the 8.4 1% 
share held in March 1985. 

Stocks 

The unadjusted selling value of invento-
ries held by department stores in March 
1986 was $4,184.6 million, up 27.8% from 
March 1985. Seasonally adjusted department 
store stocks totalled $4,213.2 million, up 
2.5% from the February 1986 revised value 
of $4,109.8 million. 

Accounts Receivable 

The total value of accounts receivable of 
all department store organizations in 
March 1986 amounted to $2,102.2 million, 
down 1.0% from the $2,123.0 million re-
corded in February 1986. 

Note to Data Users 

As is customary with the March issue, 
unadjusted monthly department store sales 
and inventory estimates for the previous 
year (1985) have been revised to incor-
porate late response and corrections to 
previously reported data. The seasonally 
adjusted estimates have also been revised 
for the period January 1972 to March 1986, 
and incorporate the latest unadjusted 
sales and inventory data as well as up-
dated trading day adjustment factors. To-
tal department store sales and inventories 
are derived by seasonally adjusting the 
Canada total raw data "directly", there-
fore, the seasonally adjusted components 
do not sum to the Canada total. Previous-
ly, these totals were derived "indirectly" 
by the summation of the 40 individually 
seasonally adjusted departments. Table 42 
shows total estimates for the period 
January 1972 to December 1985. 
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o Constant dollar department store sales 
estimates are now available on the 1981 

S  100 basis from the period January 1981 to 
March 1986. Constant dollar estimates 
prior to that date are available upon 
request. 

Lea estimations des ventes des grands magasions 
en dollars constants sont maintenant disponi-
bles sur la base de 1981 = 100, pour la période 
de janvier 1981 a mars 1986. Les estimations 
brutes en dollars constants antérieures b cette 
date sont disponibles sur demande. 

Data users should note that the 1971 con-
stant dollar series have been terminated 
with the February 1986 report and do not 
incorporate the latest information. 

Lea utilisateurs 
prendre note que 
stants sur Ia ba 
avec la parution 
et n'incorporent 
récente. 

des données sont priés de 
las series en dollars con-
e de 1971 ont été terminées 
des données de février 1986 
pas l'information la plus 
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TA8L[ 1. Depertaont Store Wonthly Sales, by Depsrt.ont, Canada, 1985 and 19116 

90. 

Department 

1986 

Januaryr 

Janvierr 

Februaryr 

Idvrierr 

March 

Mars 

l985 

March 

Mars 

April 

Asril 

May 

Ma, 

June 

Juin 

thousands of dollars 

milliers do dollars 

I Worsen's and misses' dressea, housedresmea, 10,006 10,517 15,550 15,827 19,099 25,147 18,874 
aprons and uniforma 

2 Women's and misses' coats and suits 14,557 11,305 19,618 21,186 17,401 10,924 7,666 

Women's and misses' sportswear 41,339 44,378 63,479 55,553 51,730 71,734 57,591 
4 Furs 5,024 3,164 2,133 1,705 1,215 386 555 

Infants' and children's wear and nursery 21,048 20,134 26,052 23,097 25,154 23,718 21,819 
eguilseent 

6 Girls' 	and teenage girls' wear 9,982 10,686 20,546 18,744 17,726 18,241 13,527 
7 Lingerie and worsen's sleapwear 12,666 12,549 14,990 15,449 15,916 20,143 16,588 
B Intimate apparel 10,121 8,501 11,493 11,105 11,412 12,598 11,670 
9 Millinery 991 826 1,012 1,179 1,515 1,348 1,089 
10 Women's and girls' hosiery 8,944 7,818 11,460 10,813 11,161 11,574 9,267 

11 Worsen's and girls' glovea, mitts and 
accesaoriea 

11,059 9,016 31,891 13,746 18,686 16,863 12,871 

12 Women's, misses' 	and children's footwear 17,194 16,374 26,597 24,925 28,484 29,441 23,034 

33 Won's clothing 24,696 23,518 37,991 35,906 36,637 38,631 
14 Won's furnishings 30,597 31.493 43,592 19,157 40,142 48,048 55.': 
I', Pus' 	'I,,lh 	'rid 	f,,Irr,h,rrqn 8,681 '1,081 14,90' 17,5 	5 14,405 1 1,711 11, 

1; :1.:T'' •: .: : :::::; 
18 Iris letr in,,, 	rrowrrrt 	us 	urn 	rIsings 47,'74 47,1130 54,248 513, IllS 50,545 54,118 511,51 

39 Photographic equipment and supplies 9,008 1,373 8,818 9,231 10,190 10,591 12,694 
20 Piece qooda 2,783 3,102 3,681 4,149 3,312 4,032 3,121 

21 Linens and domestics 32,523 19,448 27,192 24,667 25,073 29,360 28,282 
22 Serallwares and notions 7,769 6,248 7,442 9,651 8,120 7,483 6,926 
23 Drina and glassware 9,968 8,165 9,718 10,184 9,632 13,474 10,274 
24 Floor coverings 13,295 11,675 13,546 11,711 12,349 13,137 12,510 
25 Draperies, curtains and furniture coy- 11,513 10,782 14,993 13,429 14,364 16,321 15,156 

erings 

26 Lamps, pictures, mirrors and all other 6,907 5,813 7,255 6,4fl3 7,0411 6,439 6,212 
home furnishings 

27 furniture 50,737 39,599 89,347 45,260 88,873 89,721 49,186 
28 Major appliances 47,106 33,263 42,958 41,861 81,924 45,442 45,361 
29 telesision, 	radio and music 39,879 32,611 35,865 37,678 15,042 29,059 31,518 
30 Housewares and small electrical appliances 28,175 25,555 27,627 26,031 28,583 32,288 11,403 

31 Hardware, paints, wallpaper, etc. 21,659 17,860 25,1158 22,570 34,179 87,424 39,905 

32 Plu,rbing, heating and building materials 7,730 6,457 7,982 7,315 10,027 11,487 9,690 

33 Jewellery 13,076 14,614 20,992 18,174 19,275 28,284 23,018 
34 loys and games 32,184 13,398 19,447 18,893 23,383 18,223 18,960 
35 Sporting goods and luggage 17,322 14,627 39,607 20,308 26,837 32,932 32,300 

36 Stationery, books and magazines 23,724 24,002 26,287 24,734 24,703 26,250 24,886 
37 Gasoline, oil, auto accessories, repairs 11,048 9,432 12,241 11,563 14,956 15,342 14,61 fl 

and supplies 
38 Meals and lunches 38,807 16,973 19,841 21,869 21,182 21,308 2n,1i.  
39 Repairs and services 11,727 10,212 11,931 11,565 10,895 12,149 11,1,' 
40 All other departments 24,716 22,750 31,309 29,193 34,591 45,191 

41 TOTAL ALL D(PARIV4OdIS 762,070 696,129 900,408 849,077 906,925 990,625 907, lr' 



4131 EAU 1. Venten .nnsueiies den grands .agaslna, par royam, Canada, 1965 at 1986 

July 	 August 
	

September 	October 	November 	December 

)uiliet 	RoOt 
	

Sept ambre 	Octobre 	Noveebre 	06ce.obre 

thousands of dollars 

milliers do dollars 

chanqs 
March 
1986/1985 

Rayon 
Variat ion 
mars 
3986/1985 

per cent 

pourcent age 

I 

17,248 17,824 16,777 18,239 21,840 25,530 -1.8 

7,073 16,211 21,679 27,936 33,955 22,958 -7.4 

52,421 60,921 69,204 67,567 71,390 89,393 .34.3 
1,197 2,445 3,962 5,988 9,304 10,871 .25.1 

21,846 28,488 25,895 Z8,816 31,952 39,902 .12.8 

13,676 30,126 17,091 16,725 24,934 27,148 '-9.6 
18,156 16,108 16,609 18,662 28,987 49,619 -3.0 
11,454 11,992 12,696 11,106 11,885 15,644 .1.7 
1,193 1,150 1,439 2,251 3,691 4,360 -14.2 
7,170 8,903 12,148 12,026 13,679 18,167 .6.0 

10,788 12,966 17,429 20,405 33,100 45,509 -1.9 

23,099 26,323 30,821 31,173 40,716 31,951 .6.7 

4( }, H!Ji ]  15'S 5'I14 

J,10i 62,310 52,30. 59.062 77,.l 81,449 +51.1 
49,399 54,159 50,207 58,339 75,711 139,271 .7.7 

12,362 13,960 10,316 10,989 14,512 28,063 -4.5 
3,128 3,711 3,892 4,227 4,490 2.870 -12.1 

31,758 34,275 33,504 32,594 39,110 53,177 .10.2 
7,350 7,574 10,412 9,147 10,348 12,742 -14.0 

10,655 10,324 12,410 10,613 20,475 38,799 -4.2 
14,385 13,693 16,288 17,015 20,572 14,310 .15.7 
16,232 15,231 15,132 16,694 17,698 17,953 *11.6 

7,392 8,030 8,085 9,063 12,515 18,876 .13.3 

54,593 45,912 50,179 57,851 56,712 49,221 .9.15 
52,979 48,418 49,799 55,046 60,062 63,042 .2.6 
33,653 47,884 69,269 45,033 55,981 87,929 -4.8 
32,496 36,452 33,206 36,658 51,027 84,726 *6.1 

35,819 30,762 26,269 31,726 39,794 50,654 .11.0 

11,577 9,288 9,065 10,716 11,273 32,426 .9.1 

18,371 19,805 22,442 20,787 36,564 78,333 +15.5 
20,216 21,322 19,491 30,756 63,568 92,243 +2.9 
29,996 25,082 21,371 20,860 29,201 49,579 -3.5 

Robes, robes de m6nage, tabliers et uno- 	 1 
lormes pour dames at Jeunes liles 

Manteaus at teilleurs pour dames et Jeunes 	2 
lilies 

VAt aments sports pour dames at Jeunes lilIes 	3 
Inurruros 	 4 
VAtensents pour b6b6s at mr.fants at articles 	5 

de chambras ci enlants 

VAlemer,ts do lillettes et d'edolescentes 	6 
lingerie at vAtements dm nult pour dames 	 7 
Sous-vRtementm 	 B 
Chapeaun 	 9 
Has pour dames at liilettma 	 10 

lants, moufles at articles do parure pour 	11 
dames et lillettes 

Chaussures pour dames, Jeunes lilies et 	 12 
enlants 

51 .eots pour homoses 	 13 
• 	1*5 d'habullement pour 4005509 	 14 

ts at articles dhebilleeent pour 	15 
cons 

sores pour hoames at gerçuns 	 16 
Ptud.its alimentairea at corecexes 	 17 
Articles do toilette, cosm4tiquas et m6di- 	19 

camor,t s 
Appareils at fournitures photographiques 	19 
lissus 4 Is pièce 	 20 

Literie at linge do moison 	 21 
Menus articles 	 22 
Porcelaine ci verrerie 	 23 
ResBtements de plancher 	 24 
lentures, rideaux et housses 	 25 

tempos, tableaus, miroirs at autres articles 	26 
dameuniement pour is saisun 

Meubles 	 27 
Gros mppareils m4nagmrs 	 26 
116soseurs, radios at musique 	 29 
Articles de m4naqe at petite appareila 41ec- 	30 

t r iques 

Quinesillerie, peinture, papier-tenture, 	31 
etc. 

Matdriel dm plomberie, cheullage at cons- 	32 
truction 

dijouterie 	 33 
.louets et jeus 	 34 
Articles do sport at .alxsem 	 35 

22,763 35,805 33,336 23,770 44,438 72,476 *6.3 Pepeterie, 	liures at 	resues 	 36 
14,155 13,427 13,427 19,830 25,163 21,235 +5.9 tasence, huile, accesmoires d'automobilm, 	37 

rAparat son at fournitures 
0,359 22,246 20,563 22,725 26,299 33,284 -9.3 Repas at rasse-croOtes 	 38 
1,141 11,305 11,047 33,407 16,555 15,176 .3.2 Services et traveus de reparation 	 39 

13,991 34,835 27,385 31,083 34,651 56,966 ci.) bus autres rayons 	 452 

515,654 919,945 964,843 1,031,653 1,359,437 1,833,918 .6.0 TOTAL, 10115 RAYONS 	 41 



IA&[ 2. Department Store Vcnthly Sales, Seasanalty Adjusted, by Depart.ent, Canada, 1985 and 1986(1) 

1986 	 194" 

Deportment 
Januaryr 	februaryr 	MarcbP 	March 	April 	May 	June 

Janvierr 	Fénrierr 	MarsP 	Mars 	Awn! 	Mau 	Juin 
No. 

thousands of dollars 

nilliers de dollars 

1 	Women's and misses 	dresses, housedresses, 18,249 17,280 17,769 18,019 17,521 18,812 16,722 
aprons and uniforms 

2 	Women's and misses' coats and suits 18,139 16,710 17,815 19,225 17,143 17,661 17,492 

3 	Women's and misses' sports,,ear 67,456 65,223 66,919 58,485 58,151 63,527 58,068 
4 	Furs 3,479 3,562 3,947 3,067 5,245 2,421 3,749 
5 	Infants' 	and children's wear and nursery 27,942 28,054 28,995 25,411 25,046 25,169 24,608 

equipment 

6 	Girls' and teenage girls' wear 19,204 18,559 19,909 18,273 17,793 18,519 19,453 
7 	LingerIe and women's sleepwear 20,931 20,578 20,177 20,836 19,821 74,449 18,543 
8 	lnlieate apparel 12,516 12,031 12,118 11,774 11,517 11,669 10,906 
9 	Millinery 1,2913 1,554 1,693 1,930 1,965 7,1300 1,828 

10 	Women's and girls' hosiery 11,158 11,156 33,500 10,854 10,842 11,021 10,929 

11 	Women's and girls' gloses, mitts and 
accessories 

18,5211 17,430 17,819 11,914 17,164 17,786 16,674 

12 	Women's, misses' 	and children's Ioot,aear 28,255 78,537 28,846 26,996 26,174 71,462 24,309 

13 	Men's clothing 42,597 42,252 43,371 40,796 40,992 42,796 

n 	 lid 	 klllIrllplolIiIN ;',di/ O,Zo ul,,)o Oi,'in. 

18 	Toiletries, cosmetics and drugs 62,493 6.1,124 67,187 58,189 58,903 99,252 99,355 

19 	Photographic equipment and supplies 12,635 12,355 12,192 12,654 13,142 12,381 12,490 
20 	Piece goods 3,494 3,551 5,422 3,808 3,618 3,799 3,603 

21 	Linens and domestics 31,500 33,275 54,097 31,006 30,934 30,917 29,702 
22 	Smallwsres and notions 7,595 7,791 7,888 9,163 9,281 9,116 8,946 
23 	China and glassware 16,361 13,849 13,174 17,436 13,667 17,559 13,444 
24 	Flour coverings 16,024 15,172 14,066 12,044 12,570 13,165 13,226 
25 	Draperies, curtains and furniture con- 16,060 15,731 16,171 14,418 14,151 14,748 14,426 

erings 

26 	Laaps, pictures, mirrors and all other 9,275 9,367 9,159 5,144 8,797 5,004 8,237 
home Furnishings 

27 	Furniture 53,469 93,378 52,094 46,964 50,934 45,274 46,087 
28 	MaJor appliances 52,174 47,738 49,369 46,506 46,817 46,703 42,533 
29 	Television, 	radio and mimic 45,696 45,898 41,770 43,119 44,500 38,751 43,066 
30 	Houseaarea and small electrical appliances 38,854 35,681 38,147 35,993 35,681 35,352 35,038 

71 	Hardware, paints, 	wallpaper, 	etc. 32,810 32,640 33,852 29,510 32,236 32,625 31,860 

72 	PlsW,ing, heating and building materials 10,208 10,206 10,385 9,179 9,474 9,351 8,218 

73 	Jewellery 27,232 27,278 27,611 24,024 24,511 25,023 23,507 
34 	Toys and games 29,217 30,064 70,699 30,548 31,037 29,691 30,428 
35 	Sporting goods and luggage 24,901 25,873 26,112 27,146 26,998 26,843 26,081 

36 	Stalionery, books and magazines 32,942 33,993 33,609 31,799 31,814 31,528 31,176 
37 	Gasoline, oil, auto accessories, 	repairs 14,012 16,292 15,338 14,123 15,141 14,665 14,.: ,  

and supplies 
36 	I'als and lunches 21,443 21,337 21,067 22,913 22,502 22,258 21,n 
39 	Repairs and services 12,700 12,704 12,600 11,964 11,599 12,182 12,1-i 
40 	411 Other departments 34,228 55,135 36,712 33,916 33,757 54,406 12,1 

41 	TOTAL ALL 0[PARIWNIS 1,046,516 1,036,480 1,060,805 988,675 985,146 998,622 964, /Oi, 

1) Total department store sales are derived by seawonally adjusting the Canada total raw data "directly". Therefore, the co,Tononts do not sum to tIn 
Canada total. 



8331 1 AU 2. Ventea .ensuel lea des grands magosins, d6saiaoiw,al iséee, par rayon, Conde, 1985 at 1996(1) 

Change 
Marcbllebruary 
1986 

Rayon 
July 	Auguat 	September 	l5tober 	36,eeniber 	lcmcber 	Variation 

5318/ fec r ier 
Sachet 	Ao&St 	Septembre 	Octobre 	Novembre 	Dêcembre 	1986 

NO 
thousands at dollars 	 per cent 

milLiera de dollars 	 pourceotaqe 

18,591 1 7,706 17,739 19,127 1 9,614 18,116 .2.9 Robes, robes de mdnsqe, labliers ci uni- 	1 
tomes pour dames et jeurcea titles 

36,919 16,533 18,058 17,152 19,588 17,139 .6.6 Msnteuux at tailleucs pour dames at jeunes 	2 
titles 

60,736 61,122 59,199 64,492 62,411 63,546 .2.6 Aêtements sports pour dames at jeunes lilIes 	3 
3,478 6,194 4,012 3,653 3,787 4,280 +111.8 toorrurea 	 4 

25,564 25,483 25,358 26,009 26,938 26,750 .3.4 V8tementm pour heMs et enfants at articles 
de chambres d'enfnts 

18,412 18,825 16,471 38,228 19,227 19,129 .7.3 V8tenieots de fillettem at d'adolescentes 	A 
21,825 20,052 18,899 19,694 20,108 20,742 -1.8 Lingerie et 	Ctements de nuit pour domes 	7 
11,870 11,855 12,029 11,843 11,532 11,690 .0.7 Soum-c9terneots 	 8 
1,942 1,922 3,643 1,676 1,730 1,904 .9.0 Chapeaus 

11,012 13,347 10,486 10,950 11,251 11,326 +3.1 Ros poir dames et 	f,lleites 	10 

17,672 17,918 17,958 18,577 19,665 19,811 .2.6 Osntm, mnaf]es at articles de parure pour 	11 
dames ci 	tillettem 

27,513 26,272 25,739 26,173 29,482 26,001 .3.1 Chaussarem pour dames, jeunem fflles at 	12 
en tents 

.3.713 43,148 41,855 42,435 43,091 43,338 .2.6 V6teeents pour hernecs 	 13 
.46 53,615 53,088 52,883 54,151 54,486 -0.2 Articles d'hahclloment pour hoas,,es 	 14 
.1 35,935 4,1101 15,002 15,381 15,396 +2.1 V8tements et articles d'hi,llenent pour 	15 

p garçons 

17,728 17,505 17,478 18,180 17,752 ~ 3.8 Chaussurem pour holmOes et qarcor,s 	16 
60,968 63,626 63,545 62,654 63,628 .7.3 Products alcoenteires at co,,ne588 	 17 
60,566 58,967 61,287 62,349 62,722 +0.1 Articles de toilette, cosm9tiques et 	odd,- 	19 

csnents 
12,615 13,261 11,653 12,351 12,200 12,372 -1.5 Appareils ci fournitures phr,toqraphiques 	39 
3,667 3,603 1,562 3,532 3,516 3,069 -3.6 Tissue 4 In pchce 	 20 

30,775 32,366 31,632 32,726 34,538 03,810 *2.5 Literie et 	linga de raison 	 21 
8,849 8,724 8,594 8,239 8,339 9,602 .1.3 Merr.a sri ides 	 22 
13,225 31,591 13,043 12,121 33,848 14,258 _49 Poi-celaine ci cerrerle 	 23 
11,833 14,277 14,176 14,266 15,448 34,728 .7.4 ResAtesents de plancher 	24 
15,038 15,245 35,045 15,411 15,169 15,660 .2.8 leotures, ridesun ci houmses 	2" 

8,467 8,814 8,575 9,886 8,727 8,371 -2.2 lampes, 	lahiesro, locroirm at 	metres articles 	26 
l'ameuhlement pour Is mnisnn 

46,388 48,317 50,954 52,577 51,767 51,821 -2.4 MeuhIem 	 27 
46,538 48,069 49,013 50,655 52,074 54,161 .3.4 r,ros eppareits ndnaqers 	 28 
41,777 50,579 42,526 42,927 47,980 41,835 _Q • l) 14I6,iee,rs, radios et 	sumiQile 	29 
36,409 18,819 37,750 17,137 333,607 38,837 .6." Articles de mdnage et petits appareils dIec- 	30 

i goes 

33.855 32,876 32.928 32,513 34,727 37,466 .1.7 Iluince,Ilerie, peint,re, papier-tenture, 	31 
tc. 

10,369 9,599 9,953 9,906 10,311 10,631 .1.8 Mstdriel de pmnenberie, chautfege at cons- 	82 
trurt LOn 

24,801 25,259 24,986 25,509 26,850 26,812 *1.2 Aijouterie 	 35 
30,085 30,533 29,569 28,983 23,027 28,559 .2.2 ioueti "I jeum 	 54 
26,612 26,806 27,093 21,480 27,484 26,863 .0.9 Articles Ic sport et calimes 	35 

30,549 32,173 12,293 29,773 32,226 31,916 -1.1 Papeterie, licres ci resues 	 36 
1,216 11,950 15,923 16,054 18,949 15,393 .7.7 t.ssence, huile, 	accessicres 	l'sutomohite, 	37 

rdparat,nri et 	foornntures 
.i09 22,383 22,061 22,416 22,373 22,559 -1.2 Repa, ci 	-u,se-ernC,tes 	 SR 
415 32,166 12,394 12,186 12,205 12,214 -0.8 Services ci travaus ne rdparatton 	 39 

	

P .1323 	36,993 	33,762 	33,773 	33,454 	34,621 	.4.5 	In,,s anti-, rayn,ns 	 40 

	

II 3,487 	1,011,161 	1,009,558 	1,020,137 	1,082,623 	1,046,318 	.2.3 	101*1, 11135 R*Y(888 	 41 

'tntnhdesvinrntos des qr 	 eothaisonnahisant de "facoicccte' les 	 Comad0, rte 
rio que In Soisne 35  cicapusantes ddsaisoonalisdes n'dqale pas he total ntnj Canada. 
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TABLE 3. Total Department Store Monthly Sales, by Province, 1985 and 1986 

I 
1906 	 198Y 

Province 
January r 	Februar y r 	March 	March 	April 	May 	June 

Janvierr 	Févrierr 	Mars 	Mars 	Avril 	Mai 	Juin 
No. 

thousands of dollars - milliers de dollars 

1 	Newfoundland 7,739 7,690 10,289 9,731 11,074 12,100 11,491 

2 	Prince Edward Island 3,773 3,590 4,358 4,567 5,369 5,531 5,677 

3 	Nova Scotia 20,687 19,719 27,805 25,876 29,437 31,526 30,710 

4 	New Bnnswick 14,027 13,376 17,840 18,127 20,124 21,776 19,977 

5 	Quebec 141,451 128,928 169,825 160,174 176,167 199,264 173,703 

6 	Ontario 200,271 252,347 332,705 304,119 330,247 358,424 332,431 

7 	Manitoba 37,075 34,188 46,199 46,213 49,333 51,033 46,421 

8 	Saskatchewan 23,265 21,597 28,284 27,964 29 0 319 31,499 28,456 

9 	Alberta 108,660 101,116 122,720 117,811 118,219 131,665 118,427 

10 	British Colijnbia 1?>,1?3 111,i 1ll1J? 1 	f4,97 137,6 it, 147,79 

11 	Yukon and Northwes1 
Territories - - - - - - 

12 	CANADA 162,010 696,129 900,408 849,077 906,925 990 7 625 

TABLE 4. Total Department Store Monthly Salem, by Selected Metropolitan Area, 1985 and 1986 

No. 

Selected metropolitan 
areas 

1986 

Janua r y r 

Janvier" 

February" 

F6vrierr 

March 

Mars 

1985 

March 

Mars 

April 

Avril 

May 

Mai 

June 

Juin 

thousands of dollara - milliera de dollars 

1 Calgary 42,103 39,564 47,584 45,068 45,385 50,471 46,161 

2 Edmonton 48,515 45,380 54,963 52,733 52,603 59,076 52,602 

3 Halifax-Dartmouth 11,946 11,377 15,810 14,671 16,453 17,885 17,085 

4 Hamilton 20,349 17,749 23,764 21,422 24,707 26,387 24,301 

5 Montréal 83,089 77,091 99,668 94,865 102,973 115,914 101,464 

6 Ottawa-Hull 33,498 29,087 40,182 37,643 39,418 45,490 39,871 

7 Quebec City 19,863 16,651 23,265 21,969 23,844 28,547 24,B20 

8 Toronto 113,364 105,795 136,680 125,686 131,181 139,376 153,0W 

9 Vancouver 84,4-. 76,486 69,723 84,647 80,280 80,887 87,331 

10 Winnipeg 33,823 31,090 41,492 41,482 44,652 46,154 41,7 
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4E3LEAU 3. Total des ventes mensuelles des grands magasina, par province, 1985 at 1986 

Change 
March 

1986/1985 

Province 
July 	August 	September 	October 	November 	December 	Variation 

mars 
Juil let 	AcOt 	Septembre 	Octabre 	Novembre 	Décembre 	1986/1985 

No 
thousands of dollars - milliers de dollars 

10,794 12,654 11,290 13,196 17,763 24,101 +5.7 Terre-Neuve 	1 

6,595 6,559 5,012 5,701 6,883 9,398 -4.6 t1e-du-Prince-dousrd 	2 

28,983 32,191 29,139 33,547 47,747 63,291 +7.5 Nouvel1e-Ecosse 	3 

18,852 21,391 19,570 21,996 31,639 41,353 -1.6 Nouveau-9runswick 	4 

164,993 190,292 179,505 200,483 246,196 331,003 +6.0 Québec 	 5 

322,440 357,963 350,990 387,148 532,619 713,092 +9.4 Ontario 	6 

45,315 50,957 50,634 50,329 66,545 89,379 -- Manitoba 	7 

28,281 31,460 30,531 30,529 43,466 56,369 +1,1 Saskatchewan 	8 

115,381 129,117 134,799 135,332 173,073 234,218 +4.2 Alberta 	9 

13,fl?1 1.47'fl ',372 153,392 193,506 271,713 ~4.3 Colombie-Britannique 	10 

, - - - - 

- Yukon at lea Territoires 	11 
du Nord-Ouest 

919,945 964,843 1,031,653 1,359,437 1,833,918 +6.0 CANADA 	12 

TABLEAu 4. Total des ventes mensuellea des grands maqasins, 8e!on certainea zonea métropolitaines, 1985 et 1986 

1985r 	 Change 
March 

1986/1985 
Certeines zones 

July 	August 	September 	October 	November 	December 	Variation 	
métropolitaines 

 
mars 

Juillet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 	1986/1985 

No 
thousands of dollars - milliers de dollars 

44,364 49,407 52,048 52,006 66,852 90,368 +5.6 Calgary 	1 

51,338 58,667 60,521 60,647 77,616 104,187 +4.2 Edmonton 	2 

16,045 17,632 16,888 19,767 28,243 34,926 +7.8 Halifax-Dartmouth 	3 

23,652 24,868 26,562 28,416 38,565 56,971 +10.9 Hamilton 	4 

93,809 112,176 108,016 119,668 147,293 199,524 +5.1 Montréal 	5 

38,505 42,826 42,893 45,364 62,052 80,619 +6.7 Ottawa-Hull 	6 

24,004 25,914 25,481 27,125 33,229 41,609 +5.9 Villa de Québec 	7 

14,716 141,675 146,586 159,329 , 

 

219,175 290,645 +8.7 Toronto 	8 

7,798 84,663 93,003 91,465 116,116 160,927 +5.4 Vancouver 	9 

1,069 45,816 45,929 45,427 60,143 80,027 -- Winnipeg 	10 
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TABLE 5. Major Department Store Manthly Sales, by Province, 1985 and 1986 

1986 	 19H 

Province 
Januaryr 	Februaryr 	March 	March 	Apr ii 	May 	June 

Janv ierr 	Févrierr 	Mars 	Mars 	Avril 	Mai 	Juj.n 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland X X X S X S X 

2 Prince Edward Island x x x x x S x 

3 Nova Scotia 7,325 7,077 9,395 9,188 9,717 10,259 10,298 

4 New Brunswick x x x x a a a 

5 Quebec 78,546 70,828 94,559 90,490 95,938 109,889 95,540 

6 Ontario 172,555 151,953 198,460 185,694 191,542 206,083 194,652 

7 Manitoba 24,928 22,260 29,499 30,515 30,889 30,978 29,066 

8 Saskatchewan a a a a x x a 

9 Alberta 83,672 76,206 89,613 87,813 86,695 95,243 86,065 

10 British Columbia 99,479 88,703 107,246 107,111 107,696 113,074 107,i4 

11 Yukon and Northwest 
Territories - - - - - - 

12 CANADA 488,165 436,344 553,848 537,063 549,344 594,109 550,221 

TABLE 6. Major Department Store Manthly Sales, by Selected Matropolitan Area, 1985 and 1986 

1986 1985' 

Selected metropolitan 
areas  Januaryr 1ebruaryr March March April May June 

Jan v ierr Févr ierr Mars Mars Avril Mal Juin 
No. 

thousands of dollars - milliers de dollars 

1 Calgary 33,796 31,191 36,1432 34,770 34 7 678 37,994 34,846 

2 Edmonton 38,254 34,938 41,054 40,019 39,005 143,339 38,937 

3 Halifax-Dartmouth a a a a x a a 

4 Hamilton 14,657 12,642 16,581 15,555 17,471 18,781 17,292 

5 Montréal 53,097 50,333 65,293 61,779 65,112 74,1)94 64,188 

6 Ottawa-Hull 21,293 17,233 24,668 23,497 22,833 27,075 24,082 

I Quebec City a x a a a a 

8 Toronto 83,207 77,457 99,132 93,501 93,067 97,1410 914,251 

9 Vancouver 67,141 60,663 72,749 69,426 68,968 74,419 72,571 

10 Winnipeg a a x a a x 
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IABLEAU S. Ventes mensuellee des grands magasins traditioonels, par province, 1985 et 1986 

Change 
March 
1986/1985 

July August September October November December Variation Province 

mars 
Juillet Aoüt Septembre Octobre Novembre Décembre 1986/1985 

NO 
thousands of dollars - milliers de dollars 

x x x x x x x Terre-Neuve 1 

x S x x x x x fle-du-Prince-douard 2 

9,725 10,414 10,693 11,856 17,170 20,974 +2.3 Nouvelle-cosse 3 

x x x S S x x Nouveau-Brunswick 4 

91,020 105,825 105,573 116,977 149,089 184,733 +4.5 Québec S 

190,466 209,078 222,536 236,110 330,539 426,447 +6.9 Ontario 6 

28,534 31,337 35,158 32,074 44,075 57,022 -3.3 Manitoba 7 

S S x S * x Saskatchewan 8 

83,289 92,665 101,277 100,170 129,972 173,191 +2.0 Alberta 9 

1O?,(I) 111,154 120 9 883 117,901 150,019 207,433 +0.1 Colombic-Britannique 10 

Yukon et lea Territoires 11 
- - - - - - du Nord-Ouest 

588,786 626,857 645,007 865,911 1,123,687 +3.1 CANADA 12 

TABLEAU 6. Ventes mensuelles des grands siagasins traditionnels, selon certaines zones métropolitainee, 1985 et 1986 

1985 	 Change 
March 
1986/1985 Certaines zones 

July 	August 	September 	October 	November 	December 	Variation 	métropolitaines 

mars 
Juillet 	AoDt 	Septembre 	Octobre 	Novembre 	Décembre 	1986/1985 

No 
thousands of dollars - milliers de dollars 

33,254 37,123 40,637 39,969 52,838 71,199 -s-4.8 Calgary 	1 

37,973 43,262 46,285 45,942 59,749 78,666 +2.6 Edmonton 	2 

S S * x S S S Halifax-Dartmouth 	3 

17,339 17,596 20,050 20,584 28,026 40,840 +6.6 Hamilton 	4 

59,876 73,296 73,677 81,179 104,072 129,390 +5.7 Montréal 	5 

23,847 25,790 27,610 28,242 39,195 48,845 +5.0 Ottawa-Hull 	6 

* * a x a * x Ville de Québec 	7 

101,788 110,797 116,992 162,773 209,975 +6.0 loronto 	U 

,687 72,460 81,316 78,719 100,456 138,020 +4.8 Vancouver 	9 

S S S S S S S Winnipeg 	10 



January" February" March March 

Janvier" Février r Mars Mars 

thousands of dollars - milliers de dollars 

8,307 8,373 11,152 10,298 

10,261 10,443 13,909 12,714 

a S a S 

5,692 5,107 7,182 5,868 

29,991 26,759 34,375 33,087 

12,206 

x 

11,854 

a 

15,514 

a 

14,147 

x 

30,157 28,337 37,549 32,185 

9,345 9,060 11,898 10,854 

a a a a 

April 
	

May 	June 

Avril 
	

Mai 
	

Juin 

10,707 

13,598 

a 

7,235 

37,860 

16,585 

x 

38,114 

11,919 

a 

12,477 

15,738 

x 

7,606 

41,819 

18,416 

x 

41,966 

12,913 

x 

11,515 

13,665 

a 

7,008 

37,276 

15,789 

38,5 

11,9i.  I 
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TABLE 7. knior Department Store Pbnthly Sales, by Province, 1985 and 1906 

1986 	 1955 

Prov ince 
Januaryr Februar y r March March April May June 

Janvierr Févrierr Mars Mars Avrtl Hal Juin 
No. 

thousands of dollars - milliers de dollars 

I Newfoundland x S x x x x x 

2 Prince Edward Island x x x a a x a 

3 Nova Scotia 13,362 12,643 18,410 16,688 19,720 21,267 20,412 

4 New Brunswick a x a a ii a a 

5 Quebec 62,9135 58,100 75,266 69,684 80,229 89,375 78,162 

6 Ontario 107,716 100,393 134,325 118,425 138,705 152,341 137,779 

7 Manitoba 12,147 11,927 16,699 15,698 18,443 20,055 17,355 

8 Saskatchewan a a a a a a x 

9 Alberta 24,988 24,910 33,107 29,998 31,524 36,422 32,362 

10 British Columbia 25, 21, 576 S ((357 27, 336 75,56(3 l, 72 72, 

11 Yukon and North3 
Territories - - - - - 

- 

12 CANADA 273,906 259, 185 346,560 312,014 357,581 396,516 357,114 

TABLE 8. 1kjnior Department Store Wnthly Sales, by Selected P'tropoliten Area, 1985 and 1986 

1986 	 1985r 

Selected metropolitan 
areas 

No. 

1 Calgary 

2 Ecsonton 

3 Hal i fax-Dartmouth 

4 Hanilton 

5 Montréal 

6 Ottawa-Hull 

7 Quebec City 

8 Toronto 

9 Vancouver 

10 Winnipeg 
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.8 [AU 1. Ventes .ensuelles des grands magasina populaires, par province, 1985 et 1986 

Change 
March 
1986/1985 

July 	August 	September 	October 	November 	December 	Variation 	Province  
mars 

Juillet 	AoQt 	Septembre 	Octobre 	Novembre 	Décembre 	1986/1985 
No 

thousands of dollars - milliers de dollars 

x x x x a a a Terre-Neuve 1 

a x a a a a a tle-du-Prince-douard 2 

19,260 21,777 18,446 21,691 30,577 42,317 +10.3 Nouvelle-cosse 3 

a a a x a a a Nouveau-Brunswick 

73,973 84,468 73,933 83,507 97,107 146,269 +8.0 Québec S 

131,974 148,885 128,454 151,038 202,080 286,645 +13.4 Ontario 6 

16,781 19,620 15,476 18,255 22,470 32,357 +6.4 Manitoba 7 

a a * a a a a Saskatchewan 8 

32,091 36,453 33,525 35,162 43,101 61,027 +10.4 Alberta 9 

-.-211.7 Colombie-Britannique 10 

p 
Yukon et 	les Territoires 
du Nord-Oust e 

11 

it 11 , 1tJ 5) ,8 liJ,L iii ±11.1 CANAI)A 12 

TABLEAU 8. Ventes mensuelles des grands magasins populairea, selon certaines zones métropolitainea, 1985 et 1986 

3985r 	 Change 
March 
1986/1985 Certaines zones 

July 	August 	September 	October 	November 	December 	Variation 	métropolitaines  
mars 

Juillet 	Aoit 	Septembre 	Octobre 	Novembre 	Décembre 	1986/1985 
NO 

thousands of dollars - milliers de dollars 

11,110 12,284 11,411 12,037 14,014 19,169 +8.3 Calgary 	1 

13,365 15,405 14,235 14,705 17,867 25,522 +9.4 Edmonton 	2 

a a a a a x x Halifax-Dartmouth 	5 

6,313 7,272 6,512 7,831 10,539 16,131 +22.4 Hamilton 	4 

33,933 38,679 34,339 38,489 43,221 70,134 +3.9 Montréal 	5 

14,658 17,036 15,284 17,122 22,857 31,774 +9.7 Ottawa-Hull 	6 

a * a a a a a Ville de Québec 	7 

• 	.59 39,887 35,789 42,337 56,403 80,672 +16.7 Toronto 	8 10
12 11,687 +9.6 12,203 12,746 15,660 22,906 Vancouver 	9 

* a a a a a a Winnipeg 	10 



1943 

March April May 

Mars Avril Mai 

14 14 14 

7 7 7 

33 34 34 

27 27 27 

163 163 163 

297 297 297 

38 38 38 

32 32 32 

81 81 dl 

101 101 102 

793 794 79___ I 

12 

TABLE 9. Nuber of All Department Store Locations, by Province, 1985 and 1986 

1986 

No. 

Province January 

Janvier 

February 

Février 

March 

Mars 

niJilber - 	norabre 

1 Newfoundland 114 13 13 

2 Prince Edward Island 5r 5r 5 

3 Nova Scotia 34 34 34 

14 New Brunswick 26 26 26 

S Uuebec 163 159 159 

6 Ontario 305 304 306 

7 Manitoba 38 38 343 

8 Saskatchewan 31 31 31 

9 Alberta 81 81 81 

10 British Colijabia 101 100 100 

11 Yukon and Northwest 
Territories - - 

12 CANADA 798r 791r 793 

TABLE 10. Number of All Department Store Locations, by Selected Metropolitan Area, 1985 and 1986 

No. 

Selected metropolitan 
areas 

19436 

January 

Janvier 

February 

Février 

March 

Mars 

1985 

March 

Mars 

April 

Avril 

May 

Mai 

number - nombre 

1 Calgary 26 26 26 26 26 26 

2 Edmonton 34 34 34 33 33 33 

3 Halifax-Dartmouth 15 15 15 14 15r 15 

4 Hamilton 25 25 25 24 24 25 

5 Mantréal 75 74r 74 76 76 76 

6 Ottawa-Hull 32 32 33 32 32 32 

7 Quebec City 22 22 22 22 22 22 

8 Toronto 95 94 95 88 88 

9 Vancouver 42 42 42 41 41 

10 Winnipeg 30 30 30 30 30 
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TABLEAU 9. Nombre de points de vente de lensemble des grands magasins, par province, 1985 at 1986 

July August September October November December Province 

Juin Juillet AoCit Septembre Octobre Novembre Décembre 
No 

number - nombre 

14 14 14 14 14 14 14 Terre-Neuve 1 

7 7 7 - 5r 5r 5r tle-du-Prince-douard 2 

34 34 34 34 34 34 34 Nouvel1e-lcosse 3 

27 26 26 26 26 26 26 Nouveau-Brunswick 4 

163 162 163 163 163 163 163 Québec 5 

297 298 301 304 304 305 305 Ontario 6 

38 38 38 38 38 38 38 Manitoba 7 

32 32 32 32 32 32 32 Saskatchewan 8 

81 80 80 81 81 81 81 Alberta 9 

102 101 101 101 101 101 101 Colombie-Britannique 10 

Yukon et 	lee Territoires 11 
- - - - - - - du Nord-Ouest 

792 	796 	800 	798t 	799r 	799r 	CANADA 	12 

IABLEAU 10. Nore de points de vente de l'ensentle des grands magasins, selon certaines zones métropolitaines, 1985 et 1986 

1985 

Certaines zones 
June 	July 	August 	September 	October 	November 	December 	métropolitaines 

Juin 	Juillet 	Aoüt 	Septembre 	Octobre 	Novembre 	Décembre 
No 

number - nombre 

26 26 26 26 26 26 26 Calgary 	1 

33 33 33 34 34 34 34 Edmonton 	2 

15 15 15 15 15 15 15 Halifax-Dartmouth 	3 

25 25 25 25 25 25 25 Hamilton 	4 

76 75 75 75 75 75 75 Montréal 	5 

32 32 32 32 32 32 32 Ottawa-Hull 	6 

22 22 22 22 22 2? 22 Ville de Québec 	7 

89 91 94 94 95 95 Toronto 	B 

42 42 42 42 42 42 Vancouver 	9 

30 30 30 30 30 30 Winnipeg 	10 



No. 

Province 

1986 

January 

Janvier 

February 

Février 

March 

Mars 

nunber - nombre 

1 Newfoundland 6 5 5 

2 Prince Edward Island ir ir 1 

3 Nova Scotia 7 7 7 

4 New Brunswick 4 4 4 

5 Quebec 54 SD 50 

6 Ontario 116 115 115 

7 Manitoba 17 17 17 

8 Saskatchewan 14 14 14 

9 Alberta 45 45 45 

10 British Colunbia 52 51 51 

11 Yukon and Northwest 
Territories - - - 

12 CANADA 316r 309r 309 

- 	
-- 1985 

March April May 

Mars Avril Mel 

6 6 6 

3 3 3 

7 7 7 

4 4 4 

55 55 54 

109 109 109 

18 18 17 

15 15 15 

46 46 45 

59 59 53 

322 
	

322 
	

513 
	

I 
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TABLE 11. Ntber of P4ajor Depart*ent Store Locations, by Province, 1985 and 1986 

TABLE 12. Pè.ber of Najor Department Store Locations, by Selected Ptropolitan Area, 1985 and 1986 

No. 

Selected metropolitan 
areas 

1986 

January 

,]anvier 

February 

Février 

March 

Mars 

1985 

March 

Mars 

April 

Avril 

May 

Mai 

nunber - nombre 

1 Calgary 14 14 14 14 14 14 

2 Edmonton 19 19 19 18 18 18 

3 Halifax-Dartmouth 6 6 6 6 6 6 

4 Hamilton 14 14 14 14 14 14 

5 Ptntréal 30 29r 29 50 30 3U 

6 Ottawa-Hull 12 12 12 12 12 12 

7 Quebec City 8 8 8 8 8 8 

8 Toronto 46 45 45 40 40 

9 Vancouver 27 27 27 26 26 

10 Winnipeg 13 13 13 13 13 1 I 
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TABLEAU 11. No.bre de points de vente des grds •agasins traditiomoels, par province, 1985 et 1986 

1985 

June July August September October November December Province  

Juin Juillet AoCit Septembre Octobre Novembre Déceinbre 
No 

nunber - nombre 

6 6 6 6 6 6 6 Terre-Neuve 1 

3 3 3 3 1r 1r 1r Ile-du-Prince-douard 2 

7 7 7 7 7 7 7 Nouvelle-cosse 3 

4 4 4 4 4 4 4 Nouveau-Brunswick 4 

54 54 54 54 54 54 54 Québec 5 

109 110 113 116 116 116 116 Ontario 6 

17 17 17 17 17 17 17 Manitoba 7 

15 15 15 15 15 15 15 Saskatchewan B 

45 44 44 45 45 45 45 Alberta 9 

53 52 52 52 52 52 52 Colombie-Britannique 10 

Yukon et lea Territoirea 11 
- - - - - - 

- du Nord-Ouest 

313 312 315 319 317w 317r 37t CANADA 12 

TABLEAU 12. Nore de points de vente des grends .agasinm traditiannela, melon certaines zones wAtropolitaines, 1985 et 1986 

1985 

Certaines zones 
June July August September October November December métropolitaines 

Jujn Juillet AoOt Septembre Octobre Novembre Décembre 
No 

nunber - nombre 

14 14 14 14 14 14 14 Calgary 1 

18 18 18 19 19 19 19 Edmonton 2 

6 6 6 6 6 6 6 Halifax-Dartmouth 3 

14 14 14 14 14 14 14 Hamilton 4 

30 30 30 30 30 30 30 Montréal 5 

12 12 12 12 12 12 12 Ottawa-Hull 6 

8 8 8 8 8 8 8 Ville de Québec 7 

41 43 46 46 46 46 Toronto 8 

7 27 27 27 27 27 27 Vancouver 9 

13 13 13 13 13 13 13 Winnipeg it) 
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TABLE 13. Number of Junior Department Store Locations, by Province, 1985 arid 1986 

No. 

Province 

1986 

January 

Janvier 

February 

Février 

rnmber - noinbre 

1 Newfoundland 8 8 

2 Prince Edward Island 4 4 

3 Nova Scotia 27 27 

4 New Brunswick 22 22 

5 Quebec 109 109 

6 Ontario 189 189 

7 Manitoba 21 21 

B Saskatchewan 17 17 

9 Alberta 36 36 

10 British Columbia 49 49 

11 Yukon and Northwest 
Territories - - 

12 CANADA 482 482 

19r 

March 
	

March 	 Aprii 
	

May 

Mars 
	

Mars 	 Avril 
	

M I 

8 8 B 8 

4 4 4 4 

27 26 27 27 

22 23 23 23 

109 108 108 109 

191 188 188 1813 

21 20 20 21 

17 17 17 17 

36 35 35 36 

49 42 42 49 

484 471 472 482 I 

TABLE 14. Number of Junior Depsrtment Store Locations, by Selected I'tropolitan Area, 1985 and 1986 

1986 	 19135 

Selected metropolitan 
areas January February March March April May 

Janvier Février Mars Mars Avril Mai 
No. 

number - nombre 

1 Calgary 12 12 12 12 12 12 

2 Edmonton 15 15 15 15 15 15 

3 Halifax-Dartmouth 9 9 9 8 9r 9 

4 Hamilton 11 11 11 10 10 11 

5 Ikintréal 45 45 45 46 46 46 

6 Ottawa-Hull 20 20 21 20 20 20 

7 Quebec City 14 14 14 14 14 14 

8 Toronto 49 49 50 48 48 48 

9 Vancouver 15 15 15 15 15 15 

10 Winnipeg 17 17 17 17 17 17 
I 



tABLEAU 13. I*re de points de vente des grands 
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magasins populaires, par province, 1985 et 1986 

85 

June July August September October November December Province  

Juin Juillet Aotit Septembre Octobre Novembre Décembre 
No 

number - nombre 

8 8 8 8 8 8 8 lerre-Neuve 1 

4 4 4 4 4 4 4 !le-du-Prince-fdouard 2 

27 27 27 27 27 27 27 Nouvel1e-Ecosse 3 

23 22 22 22 22 22 22 Nouveau-Brunswick 4 

109 108 109 109 109 109 109 Québec 5 

188 188 188 188 188 189 189 Ontario 6 

21 21 21 21 21 21 21 Manitoba 7 

17 17 17 17 17 17 17 Saskatchewan B 

36 36 36 36 36 36 36 Alberta 9 

49 49 49 49 49 49 49 Colombie-Britannique 10 

Yukon et 	les lerritoires 11 
- - - - - - - du Nord-Ouest 

482 480 481 481 481 482 482 CANADA 12 

TABLEAU 14. Pk,re de points de vente des grends maqasins populaires, selon certaines zones metropolitaines, 1985 et 1986 

1985 

Cert sines zones 
June July Auguat September October November December métropolitainea 

Juir, Juillet Aotjt Seplembre Octobre Novembre Décembre 
NO 

number - nombre 

12 12 12 12 12 12 12 Calgary 1 

15 15 15 15 15 15 15 Edmonton 2 

9 9 9 9 9 9 9 Halifax-Dartmouth 3 

II 11 11 Ii 11 11 11 Hamilton 4 

46 45 45 45 45 45 45 Montréal 5 

20 20 20 20 20 20 20 Ottawa-Hull 6 

14 14 14 14 14 14 14 Ville de Québec 7 

48 48 48 48 49 49 Toronto B 

15 15 15 15 15 15 Vancouver 9 

17 17 17 17 17 17 17 Winnipeg 10 
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TABLE 15. Total Department Store Cisulative Sales, by Department, Canada, 1985 and 1986 

January - March 

TABLEAU 15. Total des ventea culatives des grands magasins, par rayon, Canada, 1985 et 1986 

Janvier - mars 

Sales - Ventes Change 
Department  1986/1985 

Rayon 
1985r 1986 Variation 

1986/1 985 
No. 

thousands of dollars per cent 

milliers de dollars pourcentage 

1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de ménage, tabliers et uniformes pour dames et 
jeunes filles 34,738 36,073 +3.8 

2 Women's and misses' coats and suits - Manteaux et teilleurs pour 
dames et Jeunes filles 46,446 45,480 -2.1 

3 Women's and misses' sportswear - Vêtements sports pour dames et 
Jeunes filles 126,660 149,196 +17.8 

4 Furs - Fourrures 10,366 10,321 -0.4 
5 Infants' and children's wear and nursery equipment - Vêtements pour 

bébês et enfants et articles de chambres denfants 59,724 67,234 +12.6 
6 Girls' and teenage girls' wear - Vêtements de fillettes et d'ado- 

lescentes 37,236 41,214 +10.7 
7 Lingerie and women's aleepwear - Lingerie et vêtements de nuit pour 

dames 39,365 40,205 +2.1 

8 Intimate apparel - Sous-vêtements 28,300 30,115 +6.4 
9 Millinery - Chapeaux 3,806 2,829 -25.7 

10 Women's and girls' hosiery - Bas pour dames et fillettes 26,955 28,222 +4.7 
11 Women's and girls' gloves, mitts and accessories - Gants, moufles 

et articles de parure pour dames et flllettes 33,097 33,576 +1.' 
12 Women's, misses' 	and children's footwear - Chaussures pour dames, 

jeunes filles et enfants 54,573 60,165 +10.: 
13 Men's clothing - Vêtements pour hommes 82,340 86,105 
14 Men's furnishings - Articles d'habillement pour hommes 91,766 105,682 

15 Boys' clothing and furnishings - Vêtements et articles d'hobille- 
ment pour garcons 27,630 32,487 +17.6 

16 Men's and boys' 	footwear - Chauasures pour hommes et garcons 35,879 37,893 +5.6 
17 Food and kindred products - Produits alimentaires et connexes 169,839 184,238 +8.5 
18 Toiletries, cosmetics and drugs - Articles de toilette, cosiiétiques 

et médicaments 138,317 150 062 +8.5 
19 Photographic equipment and supplies - Appareils et fournitures photo- 

graphiques 25,066 25,199 +0,5 
20 Piece goods - Tissus h Is pièce 10,085 9,532 _5.5 
21 Linens and domestics - Literie et linge de maison 74,109 79,163 +6.8 

22 Smallwares and notions - Menus articles 25,299 21,455 -15.2 
23 China and glassware - Porcelaine et verrerie 25,977 27,851 +7.2 
24 Floor coverings - Revétements de plancher 29,695 38,516 +29.7 
25 Draperies, curtains and furniture coverings - Tentures, rideaux et 

housses 33,093 37,288 +12.7 
26 Lanps, pictures, mirrors and all other home furnishings - Lanes, 

tableaux, miroirs et autres articles d'ameublement pour is maison 16,753 19,975 +19.2 
27 Furniture - Meubles 120,880 139,673 +15.5 
28 Major appliances - Gros apparel Is ménagers 114,046 123,325 +8.1 

29 Television, radio and music - Téléviaeurs, radios ci musique 99,587 107,353 +7.8 
30 Housewares and small electrical appliances - Articles de ménage et 

petits appareils électriques 77,580 81,357 +4.9 
31 Hardware, paints, 	wallpaper, etc. 	- Quincaillerie, peinture, 

papier-tenture, etc. 59,993 64,577 +7.6 
32 Piunbing, heating and building materials - Materiel de plomberie, 

chauffage et construction 19,939 22,169 +11.2 
33 Jewellery - Bijouterie 41,316 48,672 +17.8 
34 Toys and games - Jouets et jeux 44,481 45,029 +1.2 
35 Sporting goods and luggage - Articles de sport et valises 55,278 51,356 -7.1 

36 Stationery, books and magazines - Papeterie, 	iivres et revues 68,244 74,013 
37 Gssoline, oil, auto accessories, repairs and supplies - Essence, 

huile, accessoires d'automobile, reparation et fournitures 33,493 32,721 .-2. 3 
38 Meals and lunches - Repas et casse-croOtes 58,852 55,621 -5. 11  

39 Repairs and services - Services et travaux de reparation 31,574 33,870 +7.3 
40 All other departments - bus autres rsyons 75,873 78,795 +3.9 

41 ALL DEPART*NTS - TOTAL - TOUS RAYIINS 2,188,250 2,358,607 +7.8 
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IABLE 16. Total Department Store CLunulative Sales, by Province, 1985 and 1986 

I inuary - March 

IABLEAIJ 16. Total des ventes ct,nulatives des grands magasins, par province, 1985 et 1986 

Janvier - mars 

Sales - Ventes Change 
1986/1985 

Province 	
Variation 1985r 	1986 	
1986/1985 

thousands of dollars 	per cent 

milliers de dollars 	pourcent age 

Newfoundland - Terre-Neuve 23,779 25,718 +8.2 
Prince Edward Island - tle-du-Prince-Idouard 12,493 11,721 -6.2 
Nova Scotia - Nouvelle-cosse 63,246 68,211 +7.9 
New Brunswick - Nouveau-Brunswick 44,297 45,243 +2.1 
Québec 411,677 440,204 +6.9 
Ontario 783,410 865,403 +10.5 
Manitoba 113,695 117,462 +3.3 
Saskatchewan 71,007 73,146 +3.0 
Alberta 307,490 332,496 +8.1 
British Columbia - Colombie-Britannique 357,157 379,004 +6.1 
Y. 	' 	 and Northwest Territories - Le Yukon 

• 	les Territoires du Nord-Ouest 

10 CANAI)A 2,188,250 2,358,607 +7.8 

TABLE 17. Total Department Store C.jnulative Sales, by Selected Metropolitan Area, 1985 and 1986 

January - March 

TABLEAU 17. Total des ventes ciunulatives des grands magasins, selon certaines zones métropolitaines, 
1985 et 1986 

Janvier - mars 

Sales - Ventes 	Change 
Selected metropolitan areas 
	

1986/1985 

Certaines zones métropolitaines Variation 1985r 	1986 1986/ 1985 

thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

Calgary 118,382 129,251 +9.2 
Edmonton 137,772 148,858 +8.0 
Halifax-Dartmouth 36,544 39,141 +7.1 
Hamilton 57,543 61,862 +7.5 
i:jritréal 246,699 259,848 +5.3 
t.Lawa-Hull 96,183 102,767 +6.8 

1uebec City - Ville de Québec 56,862 59,779 +5.1 
Toronto 320,329 355,839 +11.1 
aricouver 214,886 230,856 +7.4 

Winnipeg 102,804 106,405 +3.5 
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TABLE 18. Major Department Store Ciinulative Sales, by Province, 1985 and 1986 

January - March 

TABLEAU 18. Ventes cunulatives des grands magasins traditionnels, par province, 1985 et 1986 

Janvier - mars 

Sales - Ventes Change 
1986/1 985 

Province 
1985r 1986 Variation 

1986/1 985 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve x x x 
Prince Edward Island - tle-du-Prince-douard x x x 
Nova Scotia - Nouvelle-cosse 23,108 23,797 +3.0 
New Brunswick - Nouveau-Brunswick x x x 
Québec 234,170 243,933 +4.2 
Ontario 477,818 522,968 +9.4 
Manitoba 75,548 76,687 +1.5 
Saskatchewan x x x 
Alberta 233,895 249,491 +6.7 
British Coltinbia - Colombie-Britannique 288,406 295,428 +2.4 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Ouest - - - 

CANADA 1,399,917 1,478,357 +5.6 

TABLE 19. Major Department Store Cjnulative Sales, by Selected Metropolitan Area, 1985 and 1986 

January - March 

TABLEAU 19. Ventes cijnulatives des grands magasins traditionnels, selon certaines zones métropoli-
tames, 1985 et 1986 

Janvier - mars 

Selected metropolitan areas 

Certaines zones métropolitaines 

Sales - 

1985r 

Ventes 

1986 

Change 
 1986/1985 

Variation 
1986/1985 

thousands of dollars per cent. 

milliers de dollars pourcentage 

Calgary 92,724 101,419 +9.4 
Edmonton 106,587 114,246 +7.2 
Halifax-Dartmouth x x x 
Hamilton 42,641 43,880 +2.9 
Montréal 160,795 168,723 +4.9 
Ottawa-Hull 59,985 63,194 +5.3 
Quebec City - Ville de Québec x x x 
Toronto 234,937 259,796 +10.6 
Vancouver 187,552 200,553 +6.9 
Winnipeg x x 

I 

I 
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!ABLE 20. Junior Department Store Cijiulative Sales, by Province, 1985 and 1986 

Jinuary - March 

TABLEAU 20. Ventes ciulatives des grands magasins populaires, par province, 1985 et 1986 

Janvier - mars 

Sales - Ventes 	Change 
1986/1985 

Province 

1985r 	1986 	Variation 
1986/1985 

thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

Newfoundland - Terre-Neuve x x x 
Prince Edward Isl.and - Ile-du-Prince-douard x x x 
Nova Scotia - Nouve1le-cosse 40,138 44,415 +10.7 
New Brunswick - Nouveau-Brunswick x x x 
Québec 177,507 196,271 +10.6 
Ontario 305,592 342,434 +12.1 
Manitoba 38,147 40,773 +6.9 
Saskatchewan x x x 
Alberta 73,594 83,005 +12.8 
British Columbia - Colombie-Britannique 68,751 83,577 +21.6 
Yukon and Northwest Territories - Le Yukon 
et les Territoires du Nord-Quest - - - 

I CANADA 788,333 880,251 +11.7 

TABLE 21. Junior Department Store Ci.nulative Sales, by Selected Metropolitan Area, 1985 and 1986 

January - March 

TABLEAU 21. Ventes cimiulativee des grands magasins populaires, melon certaines zones métropolitaines, 
1985 et 1986 

Janvier - mars 

Sales - Ventes Change 
Selected metropolitan areas  1986/1985 

Certaines zones métropolitaines 1985r 1986 Variation 
1986/1 985 

thousands of dollars per cent 

milliers de dollars pourcentage 

Calgary 25,660 27,832 +8.5 
Edmonton 31,186 34,613 +11.0 
Halifax-Dartmouth x x x 
Hirnilton 14,903 17,981 +20.7 
untréal 85,905 91,125 +6.1 

flttawa-Hull 36,199 39,574 +9.3 
W 	Jtiebec City - Ville de Québec x x x 

luronto 85,391 96,043 +12.5 
.ancouver 27,335 30,303 +10.9 
Winnipeg x x x 



Period 	 Major 

Total 
Période 	 Traditionnels 

Sales 	 Sales 
Distri- 
hi- nn 

Distri- 	
Sales 	

Distri- 

bution 	 bution 
Ventes 	 Ventes 	Ventes 

S 1 000 0' 	$000 	'0 	 '000 '0  

Junior 

Populaires 
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TA&E 22. Sales and Market Share of Department Stores by Type of Organization, Canada, 1984-1986 

TABLEAU 22. Ventes et parts de marché des grands maqasins par type d'orqanisation, Canada, 1984-1986 	( 

Department stores 

Grands magasins 

1984: 

January - Janvier 649,626 100.0 433,177 66.7 216,450 33.3 
February - Février 659,594 100.0 426,537 64.7 233,057 35.3 

March - Mars 806,999 100.0 529,691 65.6 277,309 34.4 

April - Avril 843,022 100.0 522,096 61.9 320,926 38.1 
May - Mai 930,389 100.0 577,533 62.1 352,855 37.9 

June - Juin 941,728 100.0 584,661 62.1 357,1)66 37.9 

July - Juillet 806,592 100.0 496,195 61.5 310,397 38.5 

August - AoUt 872,423 100.0 530,591 60.8 341,831 3 9 .2 

September - Septembre 947,365 100.0 619,430 65.4 327,935 34.I 

October - Octobre 957,060 100.0 611,524 63.9 345,536 36.1 

November - Novembre 1,254,292 100.0 799,105 63.7 455,187 36. 
December - Décernbre 1,715,781 100.0 1,049,201 61.2 666,580 38.8 
Year - Année 11,384,871 100.0 7,179,741 63.1 4,205,129 36.9 

l9BSr: 

January - Janvier 692,108 100.0 453,711 65.6 238,397 34.4 
February - Février 647,065 100.0 409,143 63.2 237,922 36.8 

March - Mars 849,077 100.0 537,063 63.3 312,014 36.7 
April - Avril 906,925 100.0 549,344 60.6 357,581 39.4 
May - Mai 990,625 100.0 594,109 60.0 396,516 40.0 
June - Juin 907,335 100.0 550,221 60.6 357,114 39.4 
July - Juillet 875,654 100.0 532,232 60.8 343,422 39.2 
August - AoCit 979,945 100.0 588,786 60.1 391,160 39.9 
September - Septembre 964,843 100.0 626,857 65.0 337,985 35.0 
October - Octobre 1,031,653 100.0 645,007 62.5 386,646 37.5 
November - Novembre 1,359,437 100.0 863,911 63.5 495,526 36.5 

December - Dcembre 1,833,918 100.0 1,123,687 61.3 710,230 38.7 
Year - Année 12,038,585 100.0 7,474,071 62.1 4,564,513 37.9 

1986: 

January" - Janvier" 
Februaryr - Février" 
March - Mars 

April - Avril 

May - Mai 
June - Juin 
July - Juillet 

August - Aoüt 
September - Septembie 
October - Octobre 
November - Novernbrt' 
December - Dcembre 

	

762,070 	100.0 	488,165 	64.1 	273,906 	35.9 

	

696,129 	100.0 	436,344 	62.7 	259,785 	37.3 

	

900,408 	100.0 	553,848 	61.5 	346,560 	38.5 

I 

I 
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AE31 1 	2 . Mdrket Share of Department Stores of Total Retail Trade, by Province and Selected 
Mi'tropolitan Area, 1984-1986 

TABLEAU 23. Parts de marché des grands magasins en relation au total du comerce de detail, 
province et certaines zones métropolitaines, 1984-1986 

Mars 

par 

Distribution Change 
Province and Selected Metropolitan Areas  1986/1985 

Province et certaines zones métropolitaines 
1984 1985r 1986 Variation 

1986/1985 

per cent - pourcentage 

Newfoundland - Terre-Neuve 5.4 5.5 5.8 +5.5 

Prince Edward Island - t1e-du-Prince-Edouard 10.9 11.7 11.2 -4.3 

Nova Scotia - Nouve1le-cosse 7.0 7.3 7.7 +5.5 

New Brunswick - Nouveau-Brunswick 7.1 7.3 6.9 -5.5 

Manitoba 12.5 11.3 11.0 -2.7 

Saskatchewan 8.0 7.6 7.6 - 

Alberta 12.2 11.2 11.0 -1.8 

British Columbia - Colombie-Britannique 12.8 11.9 11.9 - 

Yukon and Northwest Territories - Le Yukon 
et les Territoires du Nord-Ouest 10.5 ... 

CANADA 8.8 8.4 8.5 +1.2 

Montréal 7.8 7.9 7.8 -1.3 

Toronto 9.0 8.9 9.1 +2.2 

Winnipeg 17.0 15.4 14.8 -3.9 

Vancouver 14.8 13.9 14.1 +1.4 
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1A811 24, Department Store *inthly Stocko(1), by Department, Canada, 1985 and 1986 

1986 

January' eoruary' marcn Marco sprii may 

Department 

.2ansierr Fvrierr Mars Mars Asril Mai )jin .Sjil let 

No. 
thousands of dollars 

mulliers de dollars 

1 Women's and misses' dresses, bousedressea, 51,896 57,759 69,597 56,955 61,626 54,107 42,935 52,035 

aprons and ieiiforms 
2 Women's and misses' coats and suits 71,145 90,415 94,616 68,340 62,638 53,789 41,992 71,654 

3 Women's and misses' sportswear 217,523 242,222 296,118 171,399 177,275 166,346 142,267 145,696 

4 Furs 31,523 33,608 32,631 14,917 27,009 28,928 29,931 54,836 
5 Infants' and children's wear and nursery 84,962 103,017 106,801 77,245 92,475 84,957 77,517 93, 30 

equipment 

6 Girls' and teenage girls 	wear 50,078 68,305 79,881 59,132 54,433 58,342 46,088 64,292 

7 Lingerie and women's sleepwear 53,275 55,454 61,839 47,653 55,508 53,175 44,432 45,570 

8 Intimate apparel 52,019 49,659 51,159 43,624 45,563 144,588 43,749 42,524 

9 Millinery 2,770 3,558 2,791 2,548 3,661 2,990 2,470 2,267 

10 Women's and girls' hosiery 42,786 43,932 50,169 38,986 41,932 37,480 53,836 54,978 

11 Women's and girls' glomes, mitts and 65,294 67,561 80,569 53,600 58,756 55,111 45,271 51,969 

12 
occesso r Lea 

Women's, misses' and children's footwear 117,257 128,857 156,590 121,486 122,653 113,950 99,148 1U3,552 

13 Men's clothing 141,192 385,692 212,503 171,752 191,503 190,644 163,647 167,51 
IA Mcn'v 	fur, 	'hi,1n 169,194 184,892 214,996 166,169 193,164 194,853 151,046 146,11''. 

I II I id, I 

18 toiletries, cosmetics and drugs 516,958 267,922 304,627 225,1160 239,284 134, 7HIJ 224,820 2411, 59U 

19 PhotographIc equipment and supplies 50,173 43,371 49,386 49,665 54,573 51,054 49,042 51,599 

20 Piece goods 13,446 14,355 19,034 21,571 18,699 20,685 19,788 17,758 

21 Linens and domestics 157,928 168,675 175,017 154,314 148,331 148,825 139,079 137,044 

22 Sesllwares and notions 43,210 42,8148 44,146 37,555 46,594 47,806 46,963 48,143 

23 China and glassware 337,569 88,491 103,170 66,029 a5,074 84,7146 75,041 77,449 

24 Floor coverirqs 69,832 66,197 73,175 49,746 50,618 51,547 49,585 53,259 

25 Draperies, curtains and furniture roe- 73,651 71,358 75,301 65,910 68,4114 68,008 64,093 711,148 

cringe 

26 Lmmps, pictures, mirrors and all other 58,859 64,457 72,417 57,261 59,788 63,533 60,679 64,552 
home furnishings 

27 furniture 166,203 173,686 187,719 149,735 157,170 152,928 148,954 156,706 

28 Major appliances 73,836 77,602 75,036 74,982 75,702 73,394 69,332 69,632 

29 Television, radio and music 146,565 355,071 159,657 140,488 153,528 145,992 135,513 152,625 

30 Housewares and small electrical appliances 177,501 170,404 197,789 157,505 175,982 166,909 170,598 166,944 

31 Hardware, paints, wallpaper, etc. 141,998 155,272 171,398 142,450 147,905 158,719 172,108 161,250 

32 Plvribing, Seating and building materials 30,173 28,854 30,740 31,394 25,482 25,361 27,907 26,458 

33 Jewellery 156,169 155,625 173,315 107,128 112,841 111,439 107,096 313,481 

34 loys and genes 113,687 112,208 120,274 121,590 147,814 153,617 753,417 185,356 

35 Sporting goods and luggage 115,706 120,956 150,655 133,988 162,203 159,668 141,910 1314,941 

36 	Stationery, books and magazines 136,903 126,743 341,892 130,7144 141,714 144,907 130,186 142,354 

37 	Gasoline, oil, auto accessories, repairs 57,364 53,176 59,759 55,851 56,541 53,906 51,150 49,351 

and svpl iem 
58 	Meals and lurhem 781 616 780 654 658 597 411 56' 

39 	Repairs and services 2,726 2,023 2,067 6,085 6,322 6,081 6,268 6,53. 

40 	All other departments 56,797 $8,612 72,940 61,8% 14,341 86,123 67,033 57,471 

41 	TOTAL ALL DEPARTMENTS 3,517, 508 5,723,325 4,184,568 3,275,551 3,566, 295 5,517,367 5,216,203 5,395,3413 

I 

1) At selling value. 
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S AIILEAU 26. Stocks(1) •ensuels des grands .aqasuns, per ran, Canada, 1965 at 1986 

Chanqe - Variation 

qust 	 September 	October 	0lovember 	December 	 March! March 
lebruary 1986/3985 	

Rayon 1986 

AoOt 	 September 	Octobre 	Noembre 	DAcembre 	 Mars! Mars 
fA.rier 1986/1985 
1986 

NO 
thousands of dollars 	 per cent 

mothers di' dollars 	 pouccentaqe 

50,520 50,641 69,819 72,811 59,616 .20.' .22.2 Robes, 	robes de ménaqe, tabliers at un,- 1 
formes pour dames et Jeunes filles 

82,262 90,677 106,353 92,485 71,025 .4.6 .36.4 Mantesus ci tailleurs pour domes ci jeunes 2 
fi lIes 

152,682 153,876 192,304 223,953 176,064 .22.9 .72.6 Vêtenenis sports pour domes at jeunea rifles 3 
37,360 42,135 44,687 46,101 30,895 -2.9 .118.8 fourrures 4 
88,047 80,213 117,554 103,313 97,753 .3.7 *38.3 VRtemerits pour bAbAs et enfants at articles S 

de chambres denfants 

55,065 51,635 62,551 62,497 43,215 .16.9 .35.1 VRtemento de 'illettes at dadoleacentes 6 
47,129 50,512 76,629 91,950 53,362 .11.6 .29.8 lingerie at v8tements de suit pour doses 7 
65,661 60,634 52,280 56,968 50,701 +3.0 *17.2 9ous-s6temento 8 
2,308 2,964 5,017 5,954 6,326 -21.6 .9.5 Chapesu. 9 

40,429 39,576 42,045 47,865 41,199 .14.2 .28.7 Bas pour dames at fillettes 30 

60,155 68,665 99,856 106,837 70,711 *19.3 .50.3 Cants, moufles ci articles de parure pour 11 
doses at fillettes 

107,102 110,052 125,431 111,157 11Z,321 .21.5 .26.9 Chaussures pour domes, jeunes rifles at 12 
en rants 

706 102 961130 ?2'1..i 	1 774. 5111 191, I"' . 	.4 1.7 1"l-'-nts pour hoelnies 13 
- - 's d'hshillement pour homoes 14 

--*10 ci 	articles dhabi!lement pour 15 
:9fl5 

• 	. •. 	1. !..sures pour homoe8 at qarçons 16 
3i,54 46,743 49,714 78,60', .16.5 +49.0 ProduitS alimentaires at connenes 17 

'55 253,731 360,592 389,295 270,021 .11.7 .35.4 Article, de toilette, conmdtiqies at médi- 18 
cements 

49,928 44,255 60,667 58,695 44,531 *13.9 -0,6 Appareils .1 fournitures phoioqraphiqaes 19 
18215 17,663 23,369 20,425 15,124 .32.6 -11.8 l055us b la pièce 20 

129,658 128,385 149,149 164.498 168,711 .3.8 .30.3 Literie ci linqe di' maison 21 
49,133 40,914 49,836 46,738 53,583 .3.0 .17.6 Menus articles 22 
81,931 78,364 87,978 106,838 109,654 .16.6 .56.2 Porcelaine at nerreroe 23 
55,176 50,390 57,981 57,215 71,604 .9.5 .67.1 Re,êtemeats de plancher 24 
68,186 64,527 71,909 69,702 71,273 .5.5 .14,2 lentures, rideaux et housses 25 

66,253 65,883 78,814 73,611 53,262 .12.5 .26.5 Laaes, tableaus, miroirs et autres artIcles 26 
d'aseublement pour Is msison 

152,710 142,538 163,966 148,687 185,971 *8.1 .25.4 Meuhles 27 
63,275 60,490 75,798 74,558 71,931 -3.3 .0.1 Gros appareols ,sénaqers 28 

140,860 121,105 155,783 167,867 148,102 .8.3 +13.6 léléviseurs, radios at musimoc 29 
166,287 162,028 188,367 222,166 150,646 .16.1 .25.6 srticles de sênage at petits sppareils Elec- 50 

triques 

163,188 152,176 185,816 176,397 159,721 .10.4 .20.3 Suincaillerie, peinture, papier-tenture, 31 
etc. 

26,308 24,750 28,388 29,780 39,283 .6.5 -2.1 Materiel de plomberie, chauffaqe ci cona- 12 
t curt ion 

121,103 118,100 165,471 180,327 135,883 .11.4 .61.9 Rijouterie 33 
199,802 194,485 259,909 194,629 98,498 +7.2 -1.1 ioueta et jeus 34 
138,586 127,607 167,681 151,511 129,595 .24.6 .12.4 Articles de sport at valises 35 

139,431 344,200 160,725 187,162 128,118 .12.0 *8.5 Papeterie, 	livres at revues 36 
51,032 47,809 63,086 53,992 74,819 *12.4 *11.0 Essence, huile, accessoires d'autoeiobile, 37 

reparation at fournitures 
277 440 268 378 340 *26.6 *19.5 Repas et casse-croOtes 38 

6,178 3,752 2,586 2,368 2,649 .2.2 -66.0 Services at travaus de reparation 39 ' 1.5,801 64,673 77,826 71,408 45,286 .24.4 .17.8 bus autres rsyons 40 

1 .401,337 3,392,023 6,284,100 4,330,148 3,533,714 .12.4 .27.8 TOtAL, bUS RAVOIG 41 

Valeur do yenta. 
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TABLE 25. Departmant Store Monthly Stocks, Smasi.sally Auljusted, by Depart.Nlt, Canada, 1985 and 1966 

19716 	 194 

Department 
Januar v r 	Februar y r 	HarchP 	 March 	 ipr7 	 lay 

Jar,v ierc 	IOrierr 	KarsP 	 lIars 	 Asrol 	 Mao 	 Sum 

No. 
thousands of dollars 

milliers de dollars 

1 	Womprt's and misses 	dresses, housedresses, 62,813 63,297 63,054 51,846 51,610 51,327 52,140 

aprons and uniforms 
2 	Women's and misses' coats and suits 89,541 92,619 94,545 69,743 72,569 83,419 71,768 

3 	Women's and misses' sportswear 255,015 250,351 265,685 156,444 154,778 154,712 157,908 

4 	Furs 34,354 40,547 39,920 18,044 32,957 31,276 33,204 

5 	Infants 	and children's wear and nursery 104,588 117,953 111,786 80,869 83,683 85,915 87,530 

equipment 

6 	Girls' 	and teenage girls' wear 67,387 71,233 72,052 53,957 50,727 55,474 52,677 

7 	Lingerie and women's sleepwear 62,787 64,629 64,832 49,971 50,888 51,781 51,861 

8 	Intimate apparel 49,152 51,202 51,399 43,764 44,239 44,639 46,337 

9 	Millinery 3,036 3,857 3,986 3,679 4,177 3,887 3,874 

10 	Women's and girls' hosiery 45,014 46,359 47,744 31,521 38,197 37,700 37,974 

11 	Women's and girls' gloves, mitts and 74,150 76,352 78,655 51,927 56,257 57,858 59,266 

accessories 
12 	Women's, mosses' and children's footwear 134,569 134,089 136,696 108,382 105,457 107,366 108,877 

13 	Mon's clothing 195,373 208,115 212,661 172,448 184,554 193,384 188,530 

16 	4e,,'g 	frrmbto:7v 199,521 205,511 211,502 167,145 174,156 179,898 171,824 

I 
18 	Toiletries, cuwsetics and drugs 292,087 299,246 31,854 252 1 972 216,314 241,592  

19 	Photographic ecpjipment and supplies 50,741 49,805 51,074 51,776 51,213 50,267 511,504 

20 	Piece goods 16,364 16,645 17,400 19,823 19,235 20,111 20,189 

21 	Liner,s and domestirs 167,630 170,257 173.833 133,771 136,731 135,934 138,495 

22 	Smalleares and notions 48,860 49,796 49,845 42,426 42,874 44,146 43,978 

23 	China and glassware 97,340 94,814 105,850 67,752 85,454 81,063 79,480 

24 	Floor coverings 69,400 69,302 72,374 49,494 49,513 49,418 48,622 

25 	Drsperies, curtains and furniture coo- 72,936 74,346 74,573 65,309 65,538 66,462 66,193 

erings 

26 	Leaps, pictures, mirrors and all other 66,021 70,690 72,983 57,072 60,684 61,711 62,573 

home furnishings 
27 	Furniture 176,607 183,365 186,427 148,962 145,169 147,929 149,130 

28 	MaJor appliances 73,625 73,227 72,538 73,041 71,947 74,016 73,113 

20 	Television, radio and music 156,694 167,197 16U,134 140,739 143,798 142,476 177,876 

30 	Housewares and small electrical appliances 180,537 185,400 207,329 166,425 165,575 166,059 166,928 

31 	Harc6eare, paints, wallpaper, etc. 171,228 174,590 171,759 142,452 144,462 149,834 156,908 

32 	PkJithing, heating and building materials 31,227 32,021 30,803 31,533 23,453 26,264 30,308 

33 	Jewellary 1612,841 166,763 173,965 108,148 109,766 112,507 115,452 

34 	Toys and gs 142,332 149,420 148,332 149,896 148,778 170,635 175,258 

35 	Sporting goods and luggage 142,354 148,435 155,917 139,598 138,381 136,377 179,225 

36 	Stationery, books and magazines 151,298 149,455 156,872 145,601 140,237 139,167 133,238 

37 	Gasoline, oil, auto accessories, repairs 56,128 57,818 60,156 54,945 53,831 53,037 53,477 

and supplies 
38 	Moats and lunches(1) 781 616 7812 658 658 597 411 
39 	Repairs and services 2,818 2,172 2,090 6,212 6,275 6,325 6,101 

40 	All other departments 68,475 72,082 72,740 61,679 64,536 78,748 68,77J 

41 	TOTAL ALL D[PART#NTS 3,952,664 4,109,706 4,213,250 3,307,689 3,311,652 3,430,343 3,407,359 

17 Due to the obs"oco of sessonality, the seasonally adjusted data are equal to the unadjusted data. 
(2) total department store inoentories are derived by seasonally adjusting the Canada total raw data "directly". Therefore, the components do not sun t 

the Canada total, 
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IARIF.AU 25. Stocics •enauels des grands .agasins, d6aaiscainalis8s, per rayon, Canada, 1985 et 1986 

Change 
March/February 
1986 

- Rayon 
July 	Ayost September 	October 	November 	December 	Variation 

mars/fAnner 
Juillet 	AoOt Septembre 	Octobre 	Novambre 	DRcembre 	1986 

50 
thousands of dollars per cent 

miltiens de dollars pourcentaqe 

53,253 53,591 54,983 5'4667 62,403 65,348 -0.4 Robes, robes dv mAnage, tabliers at uni- 
formeo poordames at Jeunes filles 

67,067 68,356 66,465 73,494 77,551 84,410 +2.1 Manteauo et tailleurs pour dames at jeunea 	2 
F tiles 

157,332 155,706 161,427 375,783 193,602 209,096 +6.3 ARtavents sports pour dames at jeunes filtea 	3 
35,410 35,524 35,843 13,702 37,519 30,457 -115 lourrures 	 4 
84,221 85,770 81,148 93,818 97,604 100,769 -5.2 Vdtements pour bAbes et enfants at articles 

de chambres denlants 

53,658 55,097 50,698 55,083 57,105 59,886 .1.1 VRtements de fitlettes et dadolescentea 	6 
52,225 50,143 54,917 60,793 60,064 61,621 *0.3 L.ngenie vt oAtements de floAt pour dames 	7 
45,899 47,502 47,626 48,568 48,078 48,460 *0.4 Sous-o6tements 	 8 
5,215 2,800 2,920 5,816 3,409 4,010 *3.4 Chapeaus 	 9 

38,1182 38,908 40,498 39,850 42,261 42,771 .3.0 8am pour dames et fillettes 	10 

61,498 65,267 68,848 75,888 72,746 74,801 +3.0 Gants, moufles et articles de parure pour 	ii 
dames p1 	filiettes 

107,519 107,586 112,362 116,908 110,731 124,801 +3.4 Chausuures pour dames, Jeunes fitles ml 	12 
en fasts 

182,823 178,569 179,993 186,553 185,873 192,600 +2.2 VRtements pour hooanes 	 I) 
168,023 162,690 170,365 175,103 184,126 192,096 *3.9 Articles dhabillesent pour hoannes 	14 
50,359 47,231 51,476 $5,602 54,082 86,254 .3.2 VAtements et artocles d'habillemont pour 	15 

garçonm 

5,477 75,808 82,308 83,989 83,777 84,516 -0.9 Chaussures pour hoannes at garcons 	16 
7,120 32,166 37,354 46,743 49,314 28,605 .16.3 Produits aliinentatres Ct conneoes(1) 	17 

:5,235 265,261 267,959 298,204 303,052 292,312 *4.2 Articles de toitette, cosmétAquos et mRdI- 	18 
cament 5 

0,860 50,788 48,420 49,934 51,888 51,185 .2.5 Appareils et 	fournitures photographiques 	19 
8,356 17,212 18,694 20,070 18,750 14,825 *4.5 lissus 4 Ia pièce 	 20 

139,787 140,189 347,342 152,762 154,015 159,632 .2.1 Literie at 	tinge dv maison 	21 
44,442 47,050 44,464 48,093 48,193 49,873 +0.9 Menus artscles 	 22 
79,695 81,664 84,847 84,984 94,073 96,289 .11.4 Porceloine at serrenie 	 23 
51,665 54,436 57,176 59,363 61,603 66,082 .4.4 ReoRtenents de plancher 	24 
70,175 69,181 69,002 69,808 69,033 69,695 -- lmntures, 	ridmaso et housses 	25 

63,953 	63,786 

	

156,306 	165,594 

	

73,133 	70,781 

	

138,263 	141,850 

	

167,177 	166,916 

	

157,474 	159,120 

	

27,911 	27,930 

	

118,514 	125,562 

	

185,056 	182,993 

	

139,135 	147,766 

	

66,019 	64,581 	62,823 	+5.2 

	

187,846 	157,848 	162,671 	+1.7 

	

71,014 	68,129 	67,200 	-0.9 

	

142,819 	145,162 	149,516 	-4.2 

	

179,336 	188,650 	170,738 	.11.8 

	

169,798 	170,769 
	

166,492 	-1.6 

	

28,428 	28,506 
	

30,092 	-3.8 

	

143,099 	145,192 
	

145,747 	.4.3 

	

163,918 	147,342 
	

147,582 	-0.7 

	

139,362 	138,813 
	

142,638 	+5.0 

Lanpes, tableaus, niroirs at autres articles 	26 
dameublement pour is maison 

Heubles 	 27 
Cros appareils mAnagers 	28 
lAlésiseurs, radios Pt muslque 	29 
Articles de mAnage et petits appareils Alec. 	30 
tniques 

Quincaillenie, peinture, papier-tenture, 	31 
etc. 

Materiel On plomberie, chauffaqe at cons- 	32 
tract ion 

Bijouterie 	 33 
Jouets et jeun 	 34 
Articles de sport at salises 	35 

65,519 

155,333 
69,799 
136,535 
169,656 

163,296 

26,346 

130,197 
162,333 
136,785 

152,393 136,829 162,790 144,209 150,792 148,886 .5.0 Papetenie, 	livres et revues 	36 
53,530 53,065 52,756 57,481 54,343 61,906 *4.0 tssence, huile, 	accesmoires dautomobile, 	37 

reparation at 	fournitures 
569 277 440 268 378 340 .26.6 Repas et casse-cro4tes(1) 	58 

6,140 5,878 5,796 2,560 2,284 2,714 -3.8 Services et 	lraaun rio rApanatton 	39 
.1,255 70,169 67,435 62,478 58,646 55,459 +0.9 loam autrr roy.. 	 40 

.81,654 3,495,779 3,535,380 3,746,925 3,748,956 3,770,716 .2.5 TOTAL, 1(815 RAYt8S 	 41 

Irrimqu'il y a absence Op saisonaalitA, les donndes dAoaisonniiTiées soot par cons&iuent Aqales aus donnAas ion dAsoisonnatisAas. 
o total des stocks des grands nagssins est obtenu em dAsaisonnalisant de facon directe Ins donnAcs brutes de chaque total au niveau do Canada, de 
.orte qua Is some des comporiantas desaisonoatisAcs n'Agale pan In total du Canada. 
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18811 26. Department Store Ptnthly Stock-males Ratios, by Depert.meL, Canada, 1965 and 1966 

1986 	 198 

Department 	
January 	February 	March 	 March 

Jansier 	 F6vrier 	Mars 	 Mars 	 Avril 	 Hai 	 Sum 

1 	Women's and misses' dresses, housedreaaes, 5.19 5.49 4.48 3.60 3.23 2.15 2.21 
aprons and uniforms 

2 	Wo,nen's and missea' coats and suits 4.89 8.00 4.82 3.23 3.60 4.92 5,48 

3 	Women' a and misses' sportswear 5.26 5.46 4.66 3.09 3.07 2.32 2.47 
4 	Furs 6.27 10.62 15.30 8.75 22.23 74.94 53.93 

infants 	and children's wear and nursery 4.04 5.12 6.10 3.14 3.68 3.58 3.55 
equipment 

6 	Girls' 	and teenage girls 	wear 5.02 6.39 3.89 3.15 3.06 3.20 1.41 

7 	Lingerie and women's sleepwear 4.21 4.42 4.13 3.08 3.47 2.64 2.68 
B 	Intimate apparel 5.14 5.84 4.4', 3.86 3.92 3.54 3.75 
9 	Millinery 2.79 4.31 2.76 2.16 2.42 2.22 2.27 

10 	Women's and girls' hosiery 4.78 5.62 4.38 3.61 3.69 3.24 3.65 

11 	Women's and gina' gloves, mitts and 5.90 7.48 5.98 3.90 4.00 3.15 1.52 
accessories 

12 	Women's, 'misses' and children's footwear 6.82 7.87 5.89 4.87 4.33 3.87 4,30 

13 	Men's clothing 5.72 7.90 5.61 4.78 5.23 4.98 3.84 
14 	Men's furnishings 5.53 5.87 4.93 4.25 4,81 4.06 2.72 
15 	Boys' clothing and Furnishings 5.67 6.44 4.24 1.82 3.38 3.23 3.73 

16Men's and boys' 	footwear 7.77 8,21 5.55 4.76 4.61 4.89 
17 	Food and kindred products 0,79 0.75 0,89 11.67 0.61 0.55 
18 	Toiletries, cosmetics and drugs 6.61 5.60 5.62 4.47 4.73 4.33 -. 

19 	Photographic equipment and supplies 5.57 5.88 5.60 5.38 5.36 4.82 
20 	Piece goods 4.83 4.63 5.22 5.20 5.65 5.13 658 

21 	Linens and rju,nesttcs 4.86 9.67 6,84 5.45 5.92 5.07 4,92 
22 	Smollwareu und notions 5,56 6.67 5.93 4.34 5.74 6.79 6.88 
23 	Chir,o and qlusuoare 8.79 10.84 10,62 6.51 8.83 6,29 7.111 

24 	floor coverings 5.25 5.72 5.40 4.25 4.10 3.91 1,96 
75 	Diaperies, curtains and furniture coy- 6.80 6.62 5.02 4,91 4,76 4.17 4.23 

ci mnqa 

26 	Lamps, pictures, mirrors and all other 8.52 11.09 9.98 8.94 8.49 9.91 9.77 
hone furnishings 

27 	Furniture 1.28 4.39 1.80 3.31 1.72 3.06 1,03 

28 	MaJor appliances 1,57 2.37 1.15 1,79 1.81 1.62 1.54 
29 	Television, radio and music 3.77 4.69 4.45 3.75 4.38 5.02 4.3n 

30 	Housewares and small electrical appliances 6.29 6.67 7.16 6.05 6.16 5.17 5.43 

31 	Hardware, paints, wallpaper, etc. 6.83 8.69 6.304 6.31 8.33 3.75 4.31 

52 	Plumbing, heating and building materials 3.90 4.47 5.85 6.29 2.58 2.71 2.88 

33 	Jeweller7 11.94 10.65 8.26 5,89 5.85 4.67 5.34 

34 	lays and games 9.33 8.38 6.18 6.48 6.91 8.43 8,119 

35 	Sporting goods and luggage 6.56 8.38 7.68 6.60 6.114 4.85 4.42 

36 	Stationery, hooks and magazines 5.77 5.211 5.40 5.29 5.74 5.52 5.23 
37 	Gasoline, oil, auto accessories, repairs 5.17 5.64 4,89 4.66 3.81 7.51 3.40 

and supplies 
38 	Meals and lunches 0.04 0.04 (1.04 0.03 0.03 (LOS 0.02 

39 	Repairs and seii ices 0.23 0.20 0,17 0.53 0.58 0,50 
40 	All other departments 2.30 2.58 2.33 2.12 2.15 1.91 1.60 

41 	(DIAL ALL 0[PARIPtNTS 4.59 5.21 4.60 3.77 3.85 5.45 1.44 



iil 	 AU 26. Rappcirts .ensuela stocics-ventes des grands magasins, 

29 

par rayon, Canada, 1985 at 1986 

August 5eptecnber tktober Noember December Rapon 

luillet AOOt Septembre Octobre Noventhre D#ceebre 
NO 

3.02 2.83 3.02 3.83 3.33 2.34 Robes, robes da mAnage, tabliers at uni-. 1 
formee pour dames at .jeuoes filles 

10.13 5.07 4.19 3.88 2.72 3.09 Manteaus at tailleure pour lames at jauries 2 
fit Has 

2.78 2.51 2.22 2.85 3.14 1.95 V8tements sports pour dames at jeunes filles I 
29.10 15.28 10.69 7.46 4.91 2.84 fourrures A 
4.27 3.09 3.10 3.87 3.23 2.45 V8tetnenta pour bétids at enfants at articles S 

tie ehambres d'enfants 

4.70 1.83 3.02 3.74 2.51 1.59 V8ta,sents tie fillettee at 	l'adolescet,tes 6 
2.51 2.93 3.04 4.11 3.14 1.08 lingerie at vête'nenta de nuit pour dames 7 
3.71 3.81 3.20 4.71 4.63 3.24 Sous-iRtemente 8 
1.90 2.01 2.06 2.23 1.61 1.45 Chapesus 9 
4.88 4.54 3.26 3.50 3.50 2.27 Res pour dames at fillettes 10 

4.62 4.64 3.93 4.89 3.23 1.55 Cants, mouf lee at articles de parure pour if 
dames at fillettes 

4.91 4.10 1.57 4.02 2.73 3.52 rhaussuram pour dames, jeunes flues at 12 
ent ants 

5.65 5.60 4.39 5.24 3.33 2.12 VAtaments pour homes 13 
3.48 1.62 3.59 4.60 2.98 1.21 Articles dhabullascant pour hoasv.es 14 
5.72 1.69 7.83 4.97 3.04 1.79 VAtements at articles clthahullement  pour 15 

garcons 

4.54 
0.52 

4.38 5.54 3.53 2.79 Chaussures pour hosasem at sarComa 16 

4.55 
0.71 
4.66 

0.79 
6.18 

0.64 
5.14 

0.33 
1.94 

Produits alimerutairea at connesea 
Articles tIe toilette, cosasdtiques at mAth- 

17 
18 

cament a 
3.58 4.29 5.52 4.04 1.58 4ppara15 at fournitures photoqraphiquuas 19 
4.91 4.54 5.53 4.55 5.27 Tisus b La pihce 20 

4.32 3.78 3.83 4.58 4.21 3.17 Literie at Tinge tie matson 21 
6.55 6.49 3.93 5.45 4.52 4.21 Menus articles 22 
7.41 7.94 6.28 8.29 5.22 2.83 Percelaine at verrerie 23 
1.70 4.03 3.53 3.41 2.78 5.14 Rev8tements tie plancher 24 
4.33 4.48 4.26 4.31 3.94 3.97 lentures, ridaaus at houases 25 

8.71 8.25 8.10 8.70 5.88 2.82 Lampes, tableaus, 	siroirs at autres article. 26 
demeuhieserit pour Is saison 

2.87 3.33 2.84 2.83 2.72 3.78 Meable9 27 
1.31 1.31 1.21 1.34 1.24 1.14 Cros appareils mAnagers 28 
3.96 2.94 2.46 3.46 3.00 1.68 TAidvuseurs, radios at eusique 29 
5.14 4.56 4.88 5.14 4.35 1.78 Articles tie mAnage at petite appareila Alec- 313 

triquea 

4.50 5.30 5.79 5.86 4.55 3.15 OuincsiLlerie, peintura, papuar_Lenture, 31 
etc. 

2.29 2.83 2.69 2.65 2.64 3.16 MatArial tie plunbarie, cheuffaqe at cons- 32 
truct ion 

6.18 6.11 5.26 7.86 4.93 1.73 Bijouterie 33 
9.07 9.37 9.98 8.45 3.06 1.07 Jouets at jeus 34 
4.57 5.53 5.97 8.06 5.26 2.61 Articles de sport at valises 35 

6.25 3.89 4.33 6.76 4.21 1.77 Papetaris, litres at revues 36 
5.49 3.80 3.56 5.18 2.15 3.52 Essence, huile, accessoires d'autosobila, 37 

reparation at fournitures 
0.01 0.02 0.01 0.01 0.01 Repas at casse-croLltes 38 

' 0.55 0.34 0.19 0.14 0.17 Services at travau,u de rAparation 39 
1.95 2.36 2.50 2.06 0.79 bus autras rayorus 40 

.15 3.42 3.40 4.03 3.14 1.90 TOtAL, ThiS RAVONS 41 
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TAIlLE 27. Department Store Manttily Sales-stock Ratios, by Depart.mt, Canada, 1985 and 1986 

19136 	 1985 

Department 	 januaryr 	Februaryr 	March 	 Marl  

Janvtert 	Févrierr 	Mars 	 Mars 	 Avril 	 P4ai 	 i,in 

1 	Women's and misses' dresses, housedresses, 0.18 0.19 0.24 0.31 0.32 0.43 0.39 

aprons and aiiforan 
2 	Women's and misses' coat.s and suits 0.20 0.14 0.21 0.32 0.27 0.19 0.16 

1 	Women's and misses' sportswear 0.21 0.19 0.24 0.34 0.53 0.42 0.37 

4 	Furs 0.16 0.10 0.06 0.10 0.06 0.01 0.u4 

5 	InFants' and cliildren's wear and rairsery 0.23 0.21 0.25 0.32 0.10 0.27 0.27 

6 	Girls' 	and teenage girls' wear 0.21 0.18 0.28 0.34 0.51 0.32 0.26 

7 	Lingerie and women's sleepaear 0.24 0.23 0.26 0.34 0.51 0.37 0.34 

8 	Intimate apparel 0.20 0.17 0.23 0.27 0.26 0.28 0.26 

9 	Millinery 0.22 0.26 0.32 0.40 0.49 0.41 0.40 

10 	Women's and girls' hOsiery 0.21 0.18 0.24 0.29 0.28 0.29 0.16 

11 	Women's and girls' gloves, mitts and 0.16 0.14 0.18 0.27 0.26 0.30 0.26 

occessorles 
12 	Women's, misses' 	arid children's footwear 0.15 0.13 0.19 0.23 0.23 0.25 0.22 

13 	Pen's clothing 0.15 0.16 0.19 0.22 0.20 0.20 0.24 

14 	Hen's furnishings 0,19 0.18 0.22 0.25 0,22 0.25 0.32 

15 	Boys' clothing and furnishings 0,18 0.17 0.24 0.27 0.30 0.29 0.27 

16 	Ken's and boys' 	footwear 0.13 0.12 0.19 
1.21 

0.24 
1.53 

0,22 
1.66 

0.21 
1.74 17 	Food and kindred products 

18 	Toiletries, cosmetics and drugs 
1.54 
0.16 

1.40 
0.16 0.19 0.23 0.22 0.23 

- 

19 	Photugraphic equipoent a-si supplies 0.19 0.16 0.19 0.20 0.20 0,20 0.2 

20 	Piece goods 0.19 0.22 0.22 0.22 0,16 0,20 0.15 

21 	Linens and dia-eml ics 0.20 0.12 0.16 0.19 0.16 0.20 0.20 

22 	Smiatlwares and ,x,tions 0.16 0,15 0.17 0,24 0.19 0.16 0,14 

23 	Chins and glassware 0,10 0.09 0.10 0.14 0.13 0.16 0.13 

24 	floor coverings 0.19 0.17 0.19 0.24 0.25 0.26 0.25 

25 	Draperies, curtains and furniture con- 0.16 0.15 0.20 0.21 0.21 0.24 0.23 

er ings 

26 	Lamps, pictures, mirrors acid all other 0.12 0.09 0.11 0.12 0,12 0.10 0.10 

home furnishings 
27 	Furniture 0.29 0.23 0,27 0.31 0.32 0.32 0.35 

28 	Major appliances 0.65 0.44 0.56 0.57 0.56 0,61 0.63 

29 	Television, radio and music 0.26 0.22 0.23 0.28 0,24 0.19 0.22 

30 	Housewares and asall electrical appliances 0.17 0.15 0.15 0.17 0.17 0.19 0.19 

31 	Hardmare, paints, wallpaper, etc. 0.14 0.12 0.15 11.17 0.24 0.31 0.24 

32 	Plumbing, heating and building materi9ls 0.22 0.22 0.27 0.28 0,35 0.45 0.36 

53 	Jewellery 0.09 0.09 0.13 0.18 0.16 0.21 0.18 

34 	Toys and gases 0.11 0.12 0.11 0.16 0.16 0.12 0.12 

35 	Sporting goods and luggage 0,14 0.12 0.14 0.17 0.18 0.20 0,21 

36 	Stationery, books and magazines 0.113 0.18 0.20 0.19 0.18 0.18 0.18 

37 	Gasoline, oil, auto ancessories, repairs 0,17 0.17 0.22 0.22 0.27 0.28 0.28 

and supplies 
38 	Meals and l,siches 33.55 24.30 28.43 36.66 32.29 33.96 40.31 

39 	Repairs and services 4,36 4.30 5.83 1.99 1.75 1.96 1.130 

40 	All other departments 0.48 0.39 0.48 0.52 0.51 0.56 0.45 

0.21 	 Is 41 	TOTAL ALL (LPARTP*NIS 0.21 0.19 0.23 0,27 0.27 0.20 
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'JIL(NJ 27. Reorts mem.u.la  ceotee-etacke des grends aag.sns, per rayon, Canada, 1985 at 1986 

August september October Mesember December 
Rayon 

3oillet AOOL Septembra Octobre 3èsre DAceiabra 
NO 

0.36 0.35 0.33 0.30 0.31 0.39 Rohen, robes de séneqe, tdsliers at uni- 1 
formes pour demes at jeunas filles 

0.12 0.21 0.25 0.28 0.34 0.28 Menteaux at talLeurs pour dunes at jetmes 2 
fille8 

0.36 0.41 0.45 0.39 0.34 0.45 VAtemeoto sports pour dunes at jeunee flUes 3 
0.04 0.07 0.10 0.14 0.21 0.28 fourrures 4 
0,26 0.31 0.51 0.30 0.30 0.40 V8taments pour bAbes at enfants at articles S 

do chambres danfants 

0.25 0,50 0.32 0.29 0.40 0.51 VRtements de fullettes at rIadolescontes 6 
0.40 0.35 0.34 0.29 0.35 0.69 Lingerie at vAtements de nuit pour dames 7 
0.27 0.27 0.29 0.24 0.22 0.30 Sous-nAtemants 8 
0.50 0.50 0.55 0.56 0.67 0.71 Chapeux 9 
0.71 0.24 0,30 0.29 0.30 0.43 Ass pour dames at fillettee 10 

0.22 0.23 0.27 0.24 0.32 0.51 Cents, moufles at articles de porure pour 11 
dames at 	fillettes 

0.21 0.25 0.28 0.26 0.34 0.29 Chaussures pour dames, jer.vies fifes at 12 
en tent s 

0.18 0.20 0.22 0.21 0.30 1.42 VAteroents pour hoemes 13 
0.28 0.28 0.29 0.25 0.35 11.66 Articles d'hsbillemert pour hoawnes 14 
0.21 0.47 0.28 0.24 0.30 0.50 VAtemirots at articles d'hsbillement pour 15 

qerçons 

.71 0.22 0.24 0.20 0.27 0.32 cnassures pour hoimmea at qarçons 16 
1.90 3.50 1.40 1.62 2.26 Produits alimentuiree at conneses 17 

.21 0.22 0.21 0.20 0.20 0.42 Articles do toilette, coenAtiques at méd- 18 
cements 

1.25 0.28 0.27 0.21 0,24 0.54 Apparmils at fournitures photograyhiqxies 19 
LI? 0.21 0.22 0.21 11,21 0.16 Tiss,s S Is piSce 20 

0.23 0.26 0.26 0.23 0.25 0.32 Litaria at linge do osison 21 
0.35 0.16 11.23 0.20 0121 0.25 Menus articles 22 
0.14 0.13 0.16 0.13 0.21 0.36 Porcelaine at verrerie 23 
0.28 0.25 0.27 0.31 0.36 11.22 ReuRtenents de plancher 24 
0.24 0.22 0.23 0.24 0.25 0.25 Tenturos, rideaux at housses 25 

0.12 0.12 0.12 0.13 0.16 0.30 tenpes, 	tablesun, niruirs at 	autras articles 26 
duereuhiement pour Is msi500 

0.36 0.30 0.34 0.08 0.35 0.29 Meuhleq 27 
0.76 0.73 0.80 0.82 0.81 0.86 Cram appareils mAnagers 28 
0.25 0.35 0.38 0.33 0.35 0.56 lAlAxiseurs, radius at musique 29 
0.19 0.22 0.20 0.21 0.25 0.45 Articles de mAnage et petuts appareile Alec'. 30 

t r Iques 

0.21 0.19 0.17 0.19 0.21 0.30 lkiincaillerie, peintura, papier-tenture, 31 
etc. 

0.42 0.35 0.36 0.41 0.59 0.36 Matérial de ploniberie, chamiffage at cons- 32 
t ruct ton 

0.17 0.17 0.19 0.15 0.21 0.50 Rijouterie 10 
0.12 0.11 0.10 0.14 0.28 0.63 Jounts it jeux 14 
0.22 0.18 0.16 0.14 0.18 0.15 Articles do sport at valises 35 

0.17 0.25 0.24 0.16 0.26 fl.46 Papeteria, 	liures at ravues 36 
0.28 0.27 0.27 0.36 0.43 0.05 Essence, hmiile, eccassoiras d'autne,obile, 17 

rAparot ion at fournitures 
• 	"5 52.59 57.36 64.19 81.42 92.11 Rapes at cessa-croOtas 38 
.74 1.78 2.22 4.23 6.69 6.05 Services at trsvsux de rAparstion 39 

, 

. "5 0.56 0.41 0.44 0.46 0.98 loom sutres rey009 40 

(1.26 0.79 0.28 0.27 0.52 0.47 001*1., YOUS RAYONS Al 
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TABLE 28. Department Stores' Month-end Accounts Receivable(1), Unadjusted, Canada, 1984-1986 

TABLEAU 28. Cotes a recevoir(1), non désaisonnaliss, des grands •açjaslns a Is fin du mois, Canada, 1984-1981, 

Change from 	 Change 
previous 	 1986/1 98 
month 

Month 	 1984 	 1985 	 1986 
Variation 	 Variation 

Mois 	 par rapport 	 1986/1985 
au rnois 
precedent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentage 

January - Janvier 1,808,015 1,989,953 	 2,215,690 	 -7.5 	 +11.3 

February - Février 1,714,841 1 , 898 , 512r 	 2 , 123 , 00r 	 _4,2r 

March - Mars 1,695,173 1,880,825' 	 2,102,172P 	 -iMP 	 +ii.#P 

April 	- Avril 1,709,386 1,897,041 
May - Man 1,708,247 1,897,723 
June - Juin 1,719,376 1,887,639 
July - Juillet 1,695,008 1,874,327 

August - AoCit 1,689,630 1,888,520r 

September - Septembre 1,746,901 1,952,986 
October - Octobre 1,799,732 2,010,107 
November - Novembre 1,892,038 2,138,267 
December - Decembre 2,152,727 2,396,596 

(1) Accounts receivable of department stores and the outstandlngs of acceptance companies which are associated exclusively 
with them. 

(1) Lea comptes S reCevoir des grands maqasins et lea creancem actives den snciétés d'scceptation de prAts gui travaillent 
,Ir,sint 	3\P' 

I 
I AULI 29. D,-,1,artmen I Stores' Mont h-eon Ac cnur,t s Mere i v;th I e( 1) , 'k-asonal I y Adj Ust ,sI , [ariada , 1984-1986 

TABLEAU 29. Coutes S recevoir(1), désaisonnalisés, des grands magasins S La fin du mois, Canada, 1984-1986 

Change from 	 Change 
previous 	 1986/1985 
month 

Month 	 1984r 	 19851 	 1986 
Variation 	 Variation 

Mois 	 par rapport 	 1986/1985 
su mons 
précédent 

millions of dollars 	 per cent 

millions de dollars 	 pourcentage 

January - Janvier 1,713.0 1,885.0 2,098.0" 0•3r 

February - Février 1,710.0 1,892.0 2 , 116 • 0r 0 • 9r 

March - Mars 1,722.0 1,909.0 2,133.OP +O.8P +11.7P 

April 	- Aeril 1,735.0 1,924.0 
May - Man 1,744.0 1,938.0 
June - Juin 1,773.0 1,946.0 
July - Juillet 1,784 0 1,972.0 
August - A00t 1,789.0 2,002.0 
September - Septembre 1,804.0 2,019.0 
October - Octobre 1,826.0 2,041.0 
November - Novembre 1,841.0 2,080.0 
December - Décembre 1,880.0 2,091.0 

exclusir.s - (1) Accounts receivable of department stores and the outstandinga of acceptance companies which are associated 
with them. 

(1) Lea comptes S recevoir des grands magaaina et lea créancea actives des societes d'acceptation de prAts gui travaill 

exciusivement avec ces magasina. 
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TABLE 30. Department Store Monthly Sales, Current and Constant Dollar [stimates(1), 1984-1986 

TABLEAU 30. Ventes mensuelles des grands magasins, estimations en dollars courants et constants(1), 
1984-1986 

Price Current Year/year Constant 1981 Year/year 
index dollars p er cent dollars er cent 

Period inadjusted change unadjusted change 

Périodp Indice Dollars Variation en Dollars Variation en 
des courants p ourcentage constants 1981 pourcentage 
prix non-désaison- pour l'année non-désaison-- pour 	l'année 

nalisés nalisés 

$'OOO $'OoO 10 

January - Janvier 112.8 649,626 +4.3 575,865 +0.6 
February - Février 113.8 659,594 +9.2 579,614 +5.6 
March - Mars 114.1 806,999 +2.5 707,105 -0.6 
April - Avril 114.7 843,022 +8.7 735,229 +5.4 
May - Mai 114.5 930,389 +10.5 812,504 +7.6 
June - Juin 114.4 941,728 +2.3 823,439 -0.2 
July - Juillet 114.5 806,592 -0.9 704,654 -3.2 
August - AoCit 114.7 872,423 +2.5 760,768 +0.3 
September - Septembre 114.7 947,365 +2.7 825,769 +0.5 
October - Octobre 115.3 957,060 +3.8 830,267 +1.4 
November - Novembre 115.2 1,254,292 +10.1 1,089,073 +7.4 
I)crmber - Décembre 114.3 1,715,800 -0.9 1,500,970 -3.2 

- Année 114.5 11,384,890 +4.2 9,945,256 +1.5 

I 
.}.inuary 	- 	Janvier 115.8 692,108 +6.5 597,605 +3.8 
February - Février 116.9 647,065 -1.9 553,516 -4.5 
March - Mars 116.9 849,077 +5.2 726,358 +2.7 
April - Avril 117.1 906,925 +7.6 774,346 -'-5.3 
May - Mai 117.5 990,625 +6.5 842,943 +3.7 
June - Juin 117.5 907,335 -3.7 772,140 -6.2 
July - Juillet 117.5 875,654 +8.6 745,493 +5.8 
August - Aoüt 117.5 979,945 +12.3 833,647 +9.6 
September - Septembre 117.5 964,843 +1.8 821,300 -0.5 
October - Octobre 117.9 1,031,653 +7.8 875,312 +5.4 
November - Novernbre 117.6 1,359,437 +8.4 1,155,642 +6.1 
December - Décembre 117.1 1,833,918 +6.9 1,566,539 +4.4 
Year - Ann4e 117.3 12,038,585 +5.7 10,264,840 +3.2 

1986: 

Januar y r - Janvjerr 	118.9 
Febr uar yr - Fév ri e rr 	119.8 
March - Mars 	120.3 
April - Avril 
May - Mai 
June - Juin 
July - Juillet 
August - Aot 
September - Septembre 
October - Octobre 
November - Novembre 
I)cember - Décembre 

	

762,070 	+10.1 

	

696,129 	+7.6 

	

900,408 	+6.0 

	

641,173 	+7.3 

	

580,895 	+4.9 

	

748,567 	+3.1 

t) Unadjusted data in 1981 constant dollars are also available for the period of January 1981 to 
December 1983. 
Les données non-d&saisonnalisées, en dollars constants de 1981, sont également disponibles pour is 
période de janvier 1981 	décembre 1983. 
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TABlE 31. Depart.ent Store Sales and Stocks, MCI) and Coilined Seasonal and Trading Day Factors, 1906 

Sales - Combined seasonal and trading day factors 

Ventes - Coefficients combines de corrections des variations saisonnières 
at des jours commerciaux 

Department  

MCD in March 	February 1' MarchP April(1) 

MDC en sara 	Février 1' MarsP Avril(1) 
No. 

1 Women's and misses' dresses, housedresses, 5 60.86 87.51 108.17 
aprons and uniforms 

2 Wosen's and aisses' coats and suits 7 67.65 110.14 106.03 

3 Women's and misses' sportswear 4 68.04 94.86 97.92 
4 Furs 12 88.83 54.04 
5 Infants 	and children's wear and nursery 5 71.77 89.85 100.61 

equipment 

6 Girls' and teenage girls 	wear 4 57.58 103.20 99.23 
7 Lingerie and women's sleepwear 4 61.10 74.31 79.58 
8 intimate apparel 4 70.66 94.84 102.08 
9 Millinery 7 53.16 59.78 79.25 

10 Women's and girls' hosiery 3 70.08 99.65 103.94 

11 Women's and girls' gloves, mitts and 4 51.84 75.40 85.26 
accessories 

12 Women's, misses' and children's footwear 5 57.38 92.20 110.46 

13 Men's clothing 4 55.62 87.35 89.01 
•j '1'r' 	fjrr:'hiv ' '.fl4 

1/ FrJI 	eiI 	kindit-d 	pio1icLs 4 4),54 1(11. 
18 Toiletries, cosmetics and drugs 2 75.79 85.85 85.' 

19 Photographic equipment and supplies 4 59.68 72.32 78.21 
211 Piece goods 6 87.35 106.58 91.74 

21 Linens and domestics 3 58.45 79.75 81.19 
22 Smallwares and notions 4 80.15 94.34 88.60 
23 China and glassware 5 58.96 73.77 72.19 
24 Floor coverings 5 76.95 96.44 98.03 
25 Draperies, curtains and furniture coy- 3 68.54 92.72 102.24 

erings 

26 Lamps, pictures, mirrors and all other 4 62.06 79.21 81.48 
home furnishings 

27 Furniture 4 74.17 94.73 98.04 
28 Major appliances 5 69.67 87.01 90.65 
29 Television, radio and music 5 71.05 85.86 79.98 
30 Housewares and small electrical appliances 3 71.62 72.42 78.42 

31 Hardware, paints, wallpaper, etc. 4 54.72 74.02 108.02 

32 PltInbinq, heating and building materials 5 63.27 76.86 107.54 

55 Jewellery 3 53.57 75.99 80.98 
34 Toys and games 4 44.59 63.35 69.67 
35 Sporting goods and luggage 3 55.76 75.09 97.52 

36 Stationery, books and magazines 4 70.61 78.21 77.66 
37 Gasoline, oil, auto accessories, repairs 5 66.23 79.81 100.35 

and supplies 
38 Meals and lunches 3 79.55 94.09 94.19 
39 Repairs and services 6 80.39 94.69 93.4 
40 All other departments 5 64.75 85.28 101.' 

41 TOTAL ALL DEPARTMENTS 3 67.15 84.88 92.00 

flT'onal and trading day factors projected For the next month. For more details, see the 'seasonal adjustment" seclmri i 
the Appendix IV. 

(2) Seasonal factors projected for the next month. For more details, see the "seasonal adjustment" section in the Appendix 
lv. 



DEPARTMENT STORE SAIlS AND STOCKS 
	

VENTES CT STOCKS DES GRAM)S MAGASINS 

REVISED ESTIMATES, 1985 	ESTIMATIONS RvISIEs, 1985 



tore Itinthly Sales, by 04nrtaent, isinala, Masiacil, 198" 

1985 

Department 	 January 	 February 	 March 	 8ril 	 May 	 June 

Janvoer 	 Féorier 	 Mars 	 Awn! 	 Mai 	 Juin 
80. 

thoomands of dollars 

mill lers de dollars 

1 Wo.en's and misses' dresSes, housedreases, 8,857 10,054 15,827 19,099 25,147 18,674 

aprofla and osiiforms 
2 Women's and misses 	coats and suits 13,148 12,112 21,186 17,401 10,924 7,666 

3 Women's and misses' aportsaesr 33,105 38,002 55,553 57,730 71,734 57,581 
4 Furs 5,122 3,539 1,705 1,215 386 555 

5 Infants' 	and children's waar and rairsery 18,360 18,267 23,097 25,154 23,718 21,818 

eguipsent 

6 Girls' 	and teenage girls' 	waar 6,765 9,727 18,744 17,776 18,241 13,527 

7 Lincerie and somen's sleepwear 11,831 12,085 15,449 15,976 20,143 16,588 
A Intimate apparel 9,067 7,928 11,305 11,612 12,584 11,670 

9 Millinery 1,558 1,069 1,179 1,515 1,318 1,089 
10 Women's and girls' hosiery 8,552 7,590 10,613 11,361 11,574 9,267 

11 Women's and girls' gloses, mitts and 10,171 9,180 13,746 14,666 16,863 12,873 

12 
accessoies 

Wosen's, misses' 	and children's footwear 15,771 14,277 24,925 28,484 29,441 23,034 

11 Mmi's rlothur,o 73,194 23,040 35,906 36,677 38,631 42,670 
ill H1'' 	flrr,L'n'11 26.2°'! 21 9, 17 40,147 1'(l,749 

6 Mmv's 	anti boys' 	flnttanur 10,666 9,101 16,026 17,697 18,485 1 7. 
17 Food and kindred prodirts 51,845 61,856 56,138 6,068 64,008 54,0' 
18 Toiletries, cosmetics and dr,.a 44,134 43,796 50,365 50,541' 54,188 50,511 

19 Phn'oqraphic equipnent and supplies 6,666 7,143 9,237 10,190 10,591 12,694 

20 Piece goods 2,806 3,130 4,149 3,312 4,032 3,121 

21 Linens and domestics 31,360 18,082 24,667 25,073 29,360 28,282 

22 S.mallwares and motions 9,262 7,766 8,651 6,120 7,483 6,826 

23 thins and olsssware 7,946 7,867 10,144 9,632 13,474 10,274 

24 floor coverings 6,841 9,143 11,711 12,349 13,137 12,510 

25 Draperies, curtains and furniture coo- 9,693 9,711 13,429 14,364 16,327 15,156 

Cr oriqa 

26 Laups, pictures, mirrors and all other 5,563 4,787 6,403 7,040 6,406 6,212 

home Furnishings 
27 Furniture 42,669 32,951 45,260 48,873 49,727 49,186 

28 Major sppl lances 39,693 32,286 41,667 41,924 45,442 45,061 

29 Television, radio and music 32,792 29,117 37,678 35,042 29,059 31,516 

30 Housewares and ansll electrical appliances 25,498 26,051 26,031 28,583 32,284 71,403 

31 Hardware, paints, wallpaper, etc. 20,869 16,554 22,570 34,178 47,424 79,905 

32 Plirbing, heating and building materials 6,868 5,756 7,315 10,027 11,487 9,690 

33 Jewellerv 10,817 12,325 18,174 19,275 28,284 20,038 

38 Toys and gases 12,534 13,054 16,893 21,387 18,223 18,960 

35 Sporting goods and lngqage 18,838 16,132 20,308 26,837 32,932 32,100 

36 Stationery, books and magazines 22,113 21,397 24,714 24,703 26,250 24,0 

37 Gasoline, oil, auto accessories, repairs 11,689 10,041 11,563 14,656 15,342 14,v" 

and stpliem 
38 Meals and Iurshes 19,353 13,630 21,869 21,182 21,508 21.1' 

39 Repairs and serutces 10,686 9,123 11,565 10,685 12,149  

40 All other departments 24,774 21,916 29,181 34,591 45,181 36,. 

41 TOTAL ALL TPA6TWNTS 692,108 647,065 849,077 906,925 990,625 907, 31' 

I 

I 
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IABLEAU 31. Ventes et stocks des grands •agasins, MDC et coefficients coiubinés de correct1Ons des variations aaisonnières at 
des jours coerciaux, 1986 

tocks - Seasonal factors 

Stocks - Coefficients de corrections des variations sajsonnjères 

Rayon 

MCD in March 	Februaryr 	MarchP 	April(2) 

MDC en mars 	Févrierr 	MaraP 	Avril(2) 
NO 

3 91.25 110.38 116.96 

4 97.62 100.08 87.33 

2 96.75 111.45 115.11 
5 82.89 81.74 81.67 
4 87.34 95.54 110.54 

3 95.89 110.87 106.32 
3 85.77 95.38 108.55 
3 96.99 99.49 102.84 
5 92.25 70.01 89.04 
3 94.76 105.08 109.38 

3 88.49 102.43 104.06 

3 96.10 112.90 116.10 

4 89.23 99.93 103.59 
3 A 9 .97 100.70 111.56 

67 103.79 103.10 

- .66 102.16 111.09 

3 89.53 97.69 101.18 

4 87.08 96.69 106.67 
4 86.25 109.39 96.61 

3 99.07 100.68 108.40 
4 86.78 88.57 108.35 
3 93.33 97.46 99.66 
3 96.39 101.11 102.36 
3 95.98 101.25 104.10 

Robes, robes de ménage, tabliers et uni- 
formes pour dames et jeunes filles 

Manteaux at tailleurs pour dames at jeunes 
fi lies 

Vétements sports pour dames at jeunes fiiies 
Four rures 
Vêtements pour bébés at enfants et articles 
de chambres d'enfants 

Vétements de uillettes at d'adolescentes 
Lingerie et vêt.ements de nuit pour dames 
Sous-vétements 
Chapeaux 
Baa pour dames at fillettes 

Gants, moufles at articles de psrure pour 
dames at fillettes 

Chaussures pour dames, jeunes lilies et 
enf ant S 

Vétements pour hammes 
Articles dhabiilement pour hosines 
Vétements at articles dhabillement pour 

ga rcons 

Chaussures pour hoawnes et garçons 
Produits alimentaires at conneses 
Articles de toilette, cosmétiques et médi- 

caments 
Appareils et fournitures photographiques 
Tissus è Is pièce 

Literie et linge de maison 
tnus articles 
Porcelaine at verrerie 
Revêtmments de plancher 
Tentures, rideaux et housses 

2 

3 
4 
5 

6 
7 
B 
9 

10 

11 

12 

13 
14 
15 

16 
17 
18 

19 
20 

21 
22 
23 
24 
25 

I 

4 91.18 99.23 98.44 Lampes, tableaux, miroirs at autres articles 
dameubiement pour Is maison 

3 94.72 100.69 107.99 Meubles 
4 105.97 103.44 105.15 Gras appareils ménagers 
3 91.55 99.7U 107.28 Téléviseurs, radios at musique 
3 91.91 95.40 105.90 Articles de ménage at petits appareils élec- 

triques 

3 88.94 99.79 102.51 Quincaiilerie, peinture, papier-tenture, 
etc. 

5 90.11 99.80 108.58 Materiel de plomberie, chauffage at cons- 
truction 

3 93.32 99.61 102.56 Bijouterie 
4 75.10 81.08 99.19 Jouets et jeux 
3 81.49 96.62 117.59 Articles da sport et valises 

3 84.80 90.45 100.99 Papeteria, 	livras at revues 
5 91.97 99.34 104.57 Essence, huile, accessoires dautomobile, 

réparet ion at 	fourniturea 
Repas at casse-croites 

93.12 98.92 100.72 Services at travaux de reparation 
81.31 100.28 114.68 bus autres rayons 

90.60 99.32 105.38 TOTAL, TOUS RAVONS 

I Pr6vision des coefficients combines de corrections des variations saisonnières et des Jours colanercioux, Pour plus de 
details, consulter Is section "désaisonnalisation" de l'appendice IV. 

2) Prevision des coefficients de corrections des variations saisonnières. Pour plus da details, consulter is section 
"dCsaisonnalisation" de lappendice IV. 

26 

27 
28 
29 
30 

31 

32 

33 
34 
35 

36 
37 

313 
39 
40 

41 
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A8IEAAJ 32. Ventes ..n.uell.s des gronda .aqasiris, per rayon, Canada, r4vioes, 1985 

1315 

rip 	 August 	 september 	C4tober 	November 	December 	 Rayon 

Total 
Juitiet 	AoOt 	 Septembre 	ttobre 	Nooembre 	Ddcembro 

NO 
thousands of dollars 

milliera de dollars 

17,248 17,824 16,777 18,259 21,840 25,530 215,316 Robes, robes de s4nage, tabliera at uni- 	 1 
fat-ares pour lanes at jeunex lilies 

7,073 16,211 21,679 27,934 33,955 22,958 212,247 Manteaux at tailleurs pour daises at jeunes 	2 
ft lies 

52,421 60,921 69,204 67,567 71,190 89,393 724,601 V8tementa sport pour daises at jeis,ea fillea 
1,197 2,445 3,942 5,988 9,384 10,871 46,389 Fourrures 	 4 

21,846 28,488 25,695 28,816 31,952 39,902 307,313 Y8tements pour bêbs et enfants at articles 	S 
tie chainhrea d'enfaiits 

11,676 30,126 17,091 16,725 24,934 27,146 216,460 VRtesenta tie fillettea at d'sdoleeceotes 	 6 
19,156 16,108 16,609 18,662 28,987 49,619 240,213 lingerie at xêtements tie nuit pour daises 	 7 
11,454 11,992 32,696 11,106 11,885 15,644 138,943 9oos-vRtenents 	 8 
1,193 1,150 1,439 2,251 1,691 4,360 21,642 Chapeauu 	 9 
7,170 8,903 12,148 12,026 13,679 18,167 731,250 Re,, pour dames at tillettex 	 10 

10,786 12,966 17,429 20,405 33,100 45,509 217,716 Cant,,, 	'mutter, at 	articles de pat-are pour 	11 
daises at 	tillettes 

21,099 26,123 30,827 31,173 40,716 31,951 317,421 flia,,xsursu pour dames, jeunes lilIes at 	 12 
enf ants 

29,627 36,896 42,783 43,595 67,578 85,848 506,405 YRtemant,, pour hoaises 	 13 
41,988 42,931 47,670 47,456 80,034 132,183 627,647 Artrr-Iaq 	d'hot,rlleserrt 	por,r 	hnexseo 	 70 

I IU 5 	U 5 	U / 	o'l H 	669 I 	1 	1 
.9099 54,159 50,207 58,339 75,711 139,271 720,647 Articles de toilette, cossétiguea at med.- 	18 

camenta 
12,362 13,960 10,316 10,989 14,512 28,1363 148,743 Appareila at tourniturea photoqrapbiquea 	19 
3,124 3,711 3,892 4,227 4,490 2,870 42,864 liasus A is pièce 	 20 

31,756 34,275 33,504 32,594 39,110 53,177 381,242 literie at 	linge tie mAtson 	 21 
7,350 7,574 10,412 9,147 10,348 12,742 105,101 Menus articles 	 22 

10,455 10,324 12,470 10,613 20,475 38,799 362,493 Porcalaine at verrerie 	 23 
14,385 13,693 14,288 17,015 20,572 14,310 161,954 FlevAtementa tie plancher 	 24 
16,232 15,233 15,132 16,694 17,698 17,953 177,880 Textures, ridmeux at hoasses 	 25 

7,392 8,050 8,065 9,063 12,515 18,876 100,374 Lampes, tableaux, ,siralra at autres articles 	26 
d'ammublement pour Is eatson 

54,593 45,912 50,179 57,651 54,712 49,221 581,134 Meuhiex 	 27 
52,979 48,418 49,799 55.046 60,062 63,1342 575,619 Groa appareils e'4negera 	 28 
33,653 47,884 49,269 45,033 55,981 87,929 514,955 t8lx.szon, radio at musigue 	 29 
32,496 36,452 33,206 36,658 51,027 84,726 444,415 Articles de mênage at petits appareils 61cc- 	30 

triques 

35,819 30,762 26,269 31,726 36,794 50,658 395,524 Quancaullerie, peunture, papier-tenture, 	31 
etc. 

11,537 9,268 9,065 10,716 11,273 12,426 115,448 Matdriel tie plmnberie, chauffaqe at cams- 	32 
t ruct ion 

16,371 19,805 22,442 20,787 36,564 78,333 301,215 9ijouterxe 	 33 
20,216 21,322 19,491 30,756 63,568 92,743 350,643 Joueta at jeux 	 34 
29,996 25,082 21,371 20,840 29,201 49,579 523,216 Articles tie sport at valises 	 35 

22,765 35,805 33,336 23,770 44,438 72,478 576,673 Pspeterie, 	bores at rexuas 	 36 
14,155 13,427 13,427 19,830 25,163 21,235 185,618 [xsenOe, huilm, accessoires d'automobile, 	37 

reparation at 	tourniturea 
/0,359 , 22,246 20,563 22,725 26,299 33,284 267,132 Rapes at eaaae-croiitea 	 38 
11,141 11,505 11,087 13,407 16,555 15,176 144,874 Set-nice,, at travaus de r8peration 	 59 

1,991 38,855 27,385 31,083 34,651 56,966 410,958 bus autras rauooa 	 411 

175,654 979,945 964,843 1,031,653 1,559,437 1,833,918 12,038,585 TOTAL, ThiS RAYIG 	 41 
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TABLE 33. Total Departeent Store Monthly Sales, by Province, Revised, 1985 

January 	February 	March 	April 	May 

P roy ince 
Janvier 	Février 	Mars 	Avrjl 	Mai 

No. 
thousands of dollars - milliers de dollars 

1 	Newfo,,dland 6,952 7,096 9,731 11,074 12,108 11,491 

2 	Prince Edward 4,074 3,852 4,567 5,369 5,531 5,677 

Island 

3 	Nova Scotia 18,630 18,740 25,876 29,437 31,526 30,710 

4 	New Rnsiswick 13,276 12,894 18,127 20,124 21,776 19,977 

5 	Quebec 130,436 121,067 160,174 176,167 199,264 173,703 

6 	Ontario 248,605 230,686 304,119 330,247 358 9 424 332,431 

7 	Manitoba 34,415 33,067 46,213 49,333 51,033 46,421 

8 	Saskatchewan 22,137 20,906 27,964 29,319 31,499 28,456 

9 	Alberta 97,925 91,754 117,811 118,219 131,665 118,427 

10 	Britieb Colunbia 115,658 107,002 134,497 137,636 147,799 140,042 

11 	Yukon and Northwest - - - - - - 

Territories 

12 	CANADA 692,108 647 9 065 849,077 906,925 990,625 907 9 335 

I 

TABLE 34. Total Onparteent Store 'tnthly Sales, by Selected Motropolitan Area, Revised, 1985 

Selected 	
January 	February 	March 	April 	May 	June 

metropolitan areas 
Janvier 	Février 	Mars 	Avril 	Mai 	Jujn 

No. 
thousands of dollars - mjlliers de dollars 

1 	Calgary 37,702 35,612 45,068 45,385 50,471 46,161 

2 	Edmonton 44,148 40,891 52,733 52,603 59,076 52,602 

3 	Halifax-Dartmouth 11,130 10,743 14,671 16,453 17,885 17,083 

A 	Hamilton 19,486 16,635 21,422 24,707 26,387 24,301 

5 	Montreal 78,812 73,022 94,865 102,973 115,914 101,464 

6 	Ottawa-Hull 30,661 27,879 37,643 39,418 45,490 39,871 

7 	Quebec City 18,428 16,465 21,969 23,844 28,547 24,820 

8 	Toronto 99,553 95,090 125,686 131,181 139,376 133,08( 

9 	Vancouver 70,220 64,386 80,280 80,887 87,331 84,484 

10 	Winnipeg 31,341 29,981 41,482 44,652 46,154 41,74' 
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TABLEAU 33. Total des ventes mensuelles des grands magasins, par province, révisées, 1985 

let 

August 

AoOt 

September 

Septembre 

October 

Oct.ohre 

November 

Noveinbre 

December 

Décembre 
Total Provinw 

No 
thousands of dollars milliers de dollars 

10,794 12,654 11,290 13,196 17,763 24,101 148,250 Terre-Neuve 1 

6,595 6,559 5,012 5,701 6,883 9,398 69,218 t1e-du-Prince-Edouard 2 

28,983 32,191 29,139 33,547 47,747 63,291 389,817 Nouvello-lcosse 

18,852 21,391 19,570 21,996 31,639 41,353 260,975 Nouveau-Brunswick 4 

164,993 190,292 179,505 200,483 246,196 331,003 2,273,2133 Québec 5 

322,440 357,963 350,990 387,148 532,619 713,092 4,468,764 Ontario 6 

45,315 50,957 50,634 50,329 66,545 89,379 613,641 Manitoba 7 

28,281 31,460 30,531 30,529 43,466 56,369 380,917 Saskatchewan 8 

115,381 129,117 134,799 135,332 173,073 234,218 1,597,721 Alberta 9 

134,021 147,360 153,372 153,392 193,506 271,713 1,835,998 Colombie-Britannique 10 

- - - - - - - Yukon et lea Territoires 11 
du Nord-Duest 

875,654 979,945 964,843 1,031,653 1,359,437 1,833,918 12,038,585 CANADA 12 

p 

IARLEAtI 54. Iotal des venles inensuci 	qiaiids mujasois, seloii crtaniues zones métropolitans, rvoa'es, lid, 

July 	 August 	September 	October 	November 	December 	
Total 	 Certaines zones 

Juillet 	AoCit 	 Septembre 	Octobre 	Novembre 	Décesbre 	
met ropolitaines 

 
No 

thousands of do1 Tars - millicnrs de dollars 

44,364 49,407 52,048 52,006 66,852 90,368 615,444 Calgary 	 1 

51,338 58,667 60,521 60,647 77,616 104,187 715,029 Edmonton 	 2 

16,045 17,672 16,888 19,767 28,243 34,926 221,466 Halifax-Dartmouth 	 3 

23,652 24,868 26,562 28,416 38,565 56,971 331 9 972 Hamilton 	 4 

93,809 112,176 108,016 119,668 147,293 199,524 1,347,536 Montréal 	 5 

38,505 42,826 42,893 45,364 62,052 80,619 533,221 Ottawa-Hull 	 6 

24,004 25,914 25,481 27,125 33,229 41,609 311,435 yule de Québec 	 7 

124,716 141,675 146,586 159,329 219,175 290,645 1,806,098 Toronto 	 8 

798 84,663 93,003 91,465 116,116 160,927 1,091,560 Vancouver 	 9 

,069 45,816 45,929 45,427 60,143 80,027 553,764 Winnipeg 	 10 
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TABLE 35. Major (part.ent Store Manthly Sales, by Province, Revised, 1985 

January 	 February 	 March 	 April 	 May 	 June 
Prov ince 

Janvier 	 Février 	 Mars 	 Avril 	 Mai 	 Juin 
No. 

ttsusands of dollars - milliers de dollars 

1 NewFoij-idland x x x x x x 

2 Prince Edward x x x x x x 
Island 

3 Nova Scotia 7,353 6,567 9,188 9,717 10,259 10,298 

4 New Br&jswick x a x a a a 

5 Quebec 75,980 67,700 90,490 95,938 109,889 95,540 

6 Ontario 153,708 138,416 185,694 191,542 206,083 194,652 

7 Manitnba 23,448 21,585 30,515 30,889 30,978 29,066 

8 Saskatchewan x a a a a a 

9 Alberta 76,498 69,584 87,813 86,695 95,243 86,065 

10 Britii Columbia 95,162 86,133 107,111 107,696 113,074 107,943 

11 Yukon and Northwest - - - - - 

Territories 

12 CANADA 453,711 409,143 537,063 549,344 594,109 550,221 

TABLE 36. Major [partnient Store Monthly Sales , by Selected Matropolitan Area, Revised, 1985 

Selected 	
January 	 February 	 March 	 April 	 May 	 June 

metropolitan areas Janvier 	 Févrjer 	 Mars 	 Avrjl 	 Mai 	 Juin 
No. 

thousands of dollars - millers de dollars 

1 	Calqary 30,048 27,906 34,770 34,678 37,994 34,846 

2 	Edmonton 35,184 31,384 40,019 39,005 43,339 38,937 

3 	HaliFax-Dartmouth a x a a a a 

4 	Hamilton 14,872 12,214 15,555 17,471 18,781 17,292 

5 	Montreal 51,972 47,044 61,779 65,112 74,094 64,188 

6 	Ottawa-Hull 19,758 16,730 23,497 22,833 27,075 24,082 

7 	Quebec rit y  a a a a a a 

8 	Toronto 72,416 69,020 93,501 93,067 97,410 94,251 

9 	Vancouver 62,059 56,067 69,426 68,968 74,419 72, 

10 	Winnipeg x a a a a 
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IAIWEAU 35. Ventee menouelles des grands .agins traditioruleiB, par province, révieées, 1985 

lv August September October November December 
Total Province 

llet AoOt Septembre Octobre Noventre Décembre 
No 

thousands of dollars - milliers de dollars 

a x a x a a * Terre-Neuve 1 

a a a a a a a !ie-du-Prjnce-Cdouard 2 

9,723 10,414 10,693 11,856 17,170 20,974 134,212 Nouvelle-Ecoaae 3 

X a a a x a a Nouveau-Brunswick 4 

91,020 105,825 105,573 116,977 149,089 184,733 1,288,754 Québec 5 

190,466 209,078 222,536 236,110 330,539 426,447 2,685,271 Ontario 6 

28,534 31,337 35,158 32,074 44,075 57,022 394,681 Manitoba 7 

a x a a a a x Saskatchewan 8 

83,289 92,665 101,277 100,170 129,972 173,191 1,182,462 Alberta 9 

102,606 111,154 120,883 117,901 150,019 207,433 1,427,115 Coloe,bie-Britannique 10 

- - - - - - - Yukon et les Territoires 11 
du No rd-Quest 

532,232 568,786 626,657 645,007 663,911 1,123,687 7,474,071 CANADA 12 

I ABIIAU 36. Ventes mensue lies des jrands maJasiIs t IHditionrie Ii, se 101, certaii,es zuies met rope1 it alties, rev ioei, 1 

July 	August 	September 	October 	November 	December 	
Total 	

Certaines zones 

Juillet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 	
métropolitainea 

No 
thousands of dollars - milliers de dollars 

33,254 37,123 40,637 39,969 52,838 71,199 475,262 Calgary 	1 

37,973 43,262 46,285 45,942 59,149 78,666 539,745 Edmonton 	2 

* a a a * a a Halifax-Dartmouth 	3 

11,339 17,596 20,050 20,584 28,026 40,840 240,620 Hamilton 	4 

59,876 73,296 73,677 81,179 104,072 129,390 885,679 Montréal 	5 

23,847 25,790 27,610 28,242 39,195 48,845 327,504 Ottawa-Hull 	6 

* * * a a x a Ville de Québec 	7 

88,056 101,788 110,797 116,992 162,773 209,973 1,310,044 Toronto 	B 

.687 ' 72,460 81,316 78,719 100,456 138,020 941,168 Vancouver 	9 

a * a a * * * Winnipeg 	10 
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TA8tE 37. Junior (partment Store Monthly Sales, by Province, Revised, 1985 

January 	 February 	 March 	 April 	 May 	 Jur 
Province 

Janvier 	 Février 	 Mars 	 Avril 	 Mai 	 Jui 
No. 

thousands of dollar8 - milliers de dollars 

1 Newfoundland x x x x x x 

2 Prince Edward x x x x x x 
Island 

3 Nova Scotia 11,277 12,173 16,688 19,720 21,267 20,412 

4 New Rrunswick x x x x x x 

5 Quebec 54,456 53,367 69,684 80,229 89,375 78,162 

6 Ontario 94,898 92,269 118,425 138,705 152,341 137,779 

7 Manitoba 10,967 11,482 15,698 18,443 20,055 17,355 

8 Saskatchewan x x x x x x 

9 Alberta 21,426 22,170 29,998 31,524 36,422 32,362 

10 British Colijabia 20,496 20,869 27,386 29,940 34,725 32,099 

11 Yukon and Northwest - - - - - - 

Territories 

12 CANADA 238,397 237,922 312,014 357,581 396,516 357,114 

I 

TARIF 	38. Junior [partment Store Monthly Sales , by Selected Motropolitan Area, Revised, 1985 

Selected 
January February March April May June 

metropolitan areas Janvier Février Mars Avril Msi Juin 
No. 

thousands of dollars - milliers de dollars 

1 Calgary 7,655 7,707 10,298 10,707 12,477 11,315 

2 Edmonton 8,965 9 1 507 12,714 13,598 15,738 13,665 

3 Halifax-Dartmouth x x x x x x 

4 Hamilton 4,614 4,421 5,868 7,235 7,606 7,008 

5 Montreal 26,840 25,978 33,087 37,860 41,819 37,276 

6 Ottawa-Hull 10,903 11,149 14,147 16,585 18,416 15,789 

7 Quebec City x x x x x x 

8 Toronto 27,136 26,070 32,185 38,114 41,966 38,85 ,  

9 Vancouver 8,161 8,320 10,854 11,919 12,913 11,91 

10 Winnipeg x x x x IC 1 I 
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[AItLEAU 37. Ventes mensuelles des grands magins populaires, par province, réviaéea, 1985 

' 	 y 	 August 	September 	October 	November 	December 
Total 	 Province 

let 	Aofit 	 Septembre 	Octobre 	Novembre 	Décembre 
No 

thousands of dollars - milliers de dollars 

a x a a a x a lerre-Neuve 	 1 

x a a a a a a Tle-du-Prince-Edouard 	2 

19,260 21,777 18,446 21,691 30,577 42,317 255,605 Nouvelle.-tcosse 	 3 

a a a a a a x Nouveau-Brunswick 	 4 

73,973 84,468 73,933 83,507 97,107 146,269 984,530 Québec 	 5 

131,974 148,885 128,454 151,038 202,080 286,645 1,783,493 Ontario 	 6 

16,781 19,620 15,476 18,255 22,470 32,357 218,959 Manitoba 	 7 

a x a a a x a Saskatchewan 	 B 

32,091 36,453 33,523 35,162 43,101 61,027 415,259 Alberta 	 9 

31,415 36,206 32,489 35,491 43,487 64,280 408,883 Colombie-Britannique 	10 

- - - - - - 
- Yukon et 	les lerritoires 	11 

du Nord-Uuest 

343,422 391,160 337,985 386,646 495,526 710,230 4,564,513 CANADA 	 12 

I 

TARLI AU it-I. Vtnt es rn,-aisuel les des jrands magins populai res, selon certair,es zones métropul it sines, révjsées, 198 

July 	 August 	September 	October 	November 	December 	
Total 	 Certaines zones 

Juillet 	Aot 	 Septembre 	Octobre 	Novembre 	DAcembre 	 métropolitawes 

NO 
thousands of dollars - milliers de dollars 

11,110 12,284 11,411 12,037 14,014 19,169 140,184 Calgary 

13,365 15,405 14,235 14,705 17,867 25,522 175,286 Edmonton 2 

a x a a a x x Halifax-Dartmouth 3 

6,313 7,272 6,512 7,831 10,539 16,131 91,350 Hamilton 4 

33,933 38,879 34,339 38,489 43,221 70,134 461,855 Montréal 5 

14,658 17,036 15,284 17,122 22,857 31,774 205,720 Ottawa-Hull 6 

a a a x a a a Ville de Québec 7 

36,69 39,887 35,789 42,337 56,403 80,672 496,053 Toronto B 

12,203 11,687 12,746 15,660 22,906 150 9 393 Vancouver 9 

a a a a a a 10 Winnipeg 
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TABLE 39. (partuent 9ore wonthly Stocks(1), by lportienot, Fonisis, Hev,',erl, 	198', 

Department - 

Jannier Fdirrier Mars #vril Mai Juin 
No. 

thousands of dollars 

ml.11iers de dollars 

3 Women's and misses' dresses, housedresses, 39,141 43,993 56,955 61,626 54,107 82,935 
aprons and ,titonss 

2 Women's and misses' coats and salts 48,368 65,516 68,340 62,638 53,789 41,992 

3 Women's and misses' sportswear 128,214 150,980 171,399 177,275 166,386 142,267 
4 Furs 23,692 19,658 14,917 27,009 28,928 29,931 
5 Infants' 	s-rd children's wear and nursery 71,575 67,973 77,245 92,475 84,937 77,517 

eooi pIent 

6 Girls' 	and teenage girls' 	sear 37,1% 51,030 59,132 54,433 58,342 46,088 
7 lingerie and ,sonen's sleepsear 44,113 42,405 47,653 55,508 51,175 44,432 
P1 Intimate apparel 46,178 41,490 43,624 45,563 44,588 43,749 
9 Millinery 3,115 3,418 2,548 3,661 2,990 2,470 

10 Women's and girls' 	hosiery 37,869 34,836 $11,986 41,932 37,480 33,836 

11 Women's and girls' gloses, mitts and 49,880 48,511 53,600 58,756 53,111 45,271 

17 
accessories 

Women's, misses' 	and children's footwear 87,724 99,585 121,486 122,633 113,930 99,1411 

13 Men's clothing 124,500 156,531 171,752 191,503 190,644 163,647 
16 Mpr0s 	f,,r,,,'itrjr,r, 142,944 165,075 166,169 193,164 194,853 151,046 

47.95 19:1 7 , 111 

•'ii,rJl 
 

4ii' Jr.'S,- il,S,'i 

Food and kindred prodirts 41,805 35,361 37,872 38,293 35,161 315,1 
18 Toiletries, coseetics and drngs 255,284 208,248 225,060 239,284 234,780 224,6, 

19 Photooraphic eauxpsent and sispl 1cm 55,480 44,5110 49,665 54,573 51,054 49,042 
20 Piece qoods 17,929 16,873 21,571 18,699 20,683 19,788 

21 linens and domestics 128,166 127,853 134,314 148,331 148,825 139,079 
22 nallsares and notions 38,134 35,879 37,555 46,594 47,806 46,963 
23 ('hina and glasmsore 75,047 74,719 66,029 85,074 94,766 75,041 
24 Floor coverings 50,685 47,734 49,746 50,618 51,747 49,585 
25 Draperies, rurtaine and furnIture con- 70,015 60,655 65,910 68,404 68,008 68,093 

er Ings 

26 Lseps, pictures, mirrors and all other 56,311 53,190 57,261 59,788 63,533 60,679 
home furnjidrinos 

77 Furniture 144,903 145,868 149,735 157,170 152,328 148,934 
28 MaJor appliances 67,274 72,678 76,982 75,702 73,394 69,332 
29 Television, 	rs-lio and music 173,395 128,146 140,488 153,528 145,992 135,513 
30 Hoasemares and asall electrical appliances 164,758 151,991 357,505 175,982 366,909 170,398 

31 Hardware, paints, wallpaper, etc. 116,390 120,579 142,450 147,905 158,719 172,108 

32 Plasbing, heating and building materials 24,203 21,786 31,394 25,482 25,361 27,907 

33 	Jeaellery 109,039 96,901 107,128 112,841 113,439 107,096 
34 	Toys arid 9555 112,548 109,764 121,590 147,814 153,617 15,417 
35 	Sporting goods and lpogage 113,387 110,606 133,988 162,203 159,668 141,910 

36 	Stationery, books and sagazines 135,276 125,423 130,744 141,714 184,907 13D,18.A 
37 	Gasoline, oil, auto eccessories, 	repsira 53,866 50,203 53,851 56,541 53,906 51,191 

and sompi 'Cs 

38 	Meals and luncts-s 984 559 654 658 597 Il' 
39 	Repairs and services 5,455 5,566 6,085 6,322 6,081 6,26:- 
40 	All other departments 58,355 50,976 61,8% 74,341 86,123 67,0 1 ' 

41 	TOTAl. ALL IPARTWN1S 3,015,449 2,970,159 3,275,551 3,566,295 3,517,367 3,216,205 

(1) 	At 	selling salis-. 
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S i ;IIIEAU 39. Stocka(1) .iauela do* granda magaeins, par rayon, Canada, révied., 1905 

ly 	 August 	 September 	 October 	 November 	 December 	Rayon 

iui list 	 AoOt 	 Septembre 	 Octobre 	 Novambre 	 Décembre 
 NO 

thousands of dollars 

muilier8 do d011ars 

52,035 50,520 50,641 69,819 72,811 59,616 Robes, robes do sénaqe, tabliers at uni- 
lames pour dames at jeunea lilies 

71,654 82,262 90,837 108,353 92,485 71.025 Ilonteaun et tailleurs pour dames at Jeunee 	2 
lilies 

145,696 152,682 153,816 192,304 223,853 174,064 dAtements sport pour dames at Jeunee lube 	3 
34,836 37,360 42,135 44,681 46,101 30,895 Fourrures 	 4 
93,305 88,047 80,233 111,554 103,313 97,753 VRteseots pour bAbes et enfanta at articles 	5 

de chambres d'onlants 

64,292 55,065 51,635 62,551 62,497 45,215 V8teme - ts de liliettes et d'adolescentem 	 6 
45,570 47,129 50,512 76,629 91,050 53,362 lingerie et sAtements do null pour ds 	 7 
42,524 45,661 40,634 52,280 54,968 50,701 Sous-vètemeota 	 8 
2,267 2,308 2,964 5,017 5,954 6,326 Chapeaus 	 9 

34,978 40,429 39,576 42,045 47,865 41,199 Use pour dames at filiettes 	 10 

51,969 60,155 68,465 99,856 106,831 70,713 Cents, moulles et articles de parure pour 	Ii 
dases at 	Filbettes 

103,552 107,102 110,052 125,431 111,157 112,321 Chaussuras pour dames, Jeunes lilies et 	 12 
tnfsnts 

167,514 206,692 188,030 228,411 224,510 183,695 Vêtssentm pour hoesnes 	 13 
146,076 155,033 368,193 218,422 238,172 159,734 Artietsi dhshillnneet 	our 5oowe.n 	 14 

I 
9,xJ, 't',r,,.5us 	ci 

- 	 "90 246,235 233,731 360,592 389,295 2111,U21 Articles do toiletle, cosmAtiques at cAds- 	38 
casents 

51,599 49,928 44,255 60,661 58,695 44,331 Appareibs et fournitores photographiquss 	19 
17,758 18,215 17,663 23,369 20,425 15,124 lissus 8 Is pièce 	 20 

137,044 129,658 128,387 149,349 164,498 168,711 Litecie et 	tinge do .ason 	 23 
48,183 49,133 40,915 49,836 46,738 53,583 Menus articles 	 22 
77,449 81,933 78,364 87,978 106,838 109,654 Porcebaine et varrerie 	 23 
53,258 $5,176 50,390 57,981 57,213 73,604 RevAtements de plancher 	 24 
70,348 68,186 64,527 71,909 69,102 71,273 lentures, 	ridaauu at housses 	 25 

64,152 66,253 65,483 78,818 73,611 53,262 Laues, tableaux, micoirm at autres articles 	26 
d'ameublement pour Is matson 

156,706 152,710 142,538 163,966 148,687 385,971 Wubles 	 21 
69,632 63,275 60,490 73,798 74,558 71,931 Gras appareils mAnagers 	 28 

132,625 140,840 121,105 155,783 167,867 348,102 lAlAvision, 	radio et 'unique 	 29 
366,944 166,281 162,028 188,367 222,166 150,646 Articles de mAnage et petite appareils Alec- 	30 

I riques 

161,250 163,188 152,116 185,816 176,397 159,121 Quinrailberie, peinture, papier-tentuce, 	31 
etc. 

26,458 26,108 24,350 28,388 29,180 39,283 Matérial de ploeberie, chaufraqe at cone- 	32 
truction 

113,481 121,103 118,100 163,473 180,127 135,483 Rijouterie 	 33 
183,356 399,802 194,485 259,909 196,629 98,498 Jouets et jests 	 $4 
136,961 138,586 127,607 167,881 153,511 129,595 Articles de sport at valises 	 35 

534 139,413 144,200 160,725 187,362 128,118 Papeteria, 	livres at revises 	 36 
51,032 87,809 63,086 53,992 74,819 Essence, huile, accessosces d'automobile, 	37 

reparation et 	loornitures 
217 440 268 378 340 Repam at casse-croC,tes 	 38 

-3 6,178 3,752 2,586 2,064 2,649 Servtces at traxaus de rAparation 	 39 
67,803 64,673 77,826 71,408 65,246 laos autres rayons 	 40 

593, 148 3,401,337 3,392,023 4,284,100 4,330,748 3,533,734 TOTAL, buS RAY(8S 	 43 

Valour de verste. 
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TABLE 91)1. Depart*ent Store Wonthly Stock-Sela. Ratios, by fieportanot, Conmdm, Ri'ie,l, 198" 

1 911 

Department  

Sanvier 	 F6vrier 	 liars 	 Avril 	 Mai 	 luin 
No. 

I 	Women's and misses' dresses, housedresses, 4.42 4.38 3.60 3.23 2.15 2.27 
aprons and uniforms 

2 	Women's and misses' coats and Suits 3.68 5.41 3.23 3.611 4.92 ".48 

3 	Women's and misses' sportswear 3.87 3.97 3.09 1.07 2.32 2.47 
4 	Furs 4.63 5.55 8.75 22.23 74,94 53.93 

infants' and children's wear and nursery 3.90 3.72 3.34 3.68 3.58 3.55 
equi pnent 

6 	Girls' and teenage girls' wear 4.24 5.25 1.15 3.06 3.20 3.41 
7 	Lingerie and women's sleepwear 3.73 3.51 5.033 3.47 2.64 2.68 
8 	Intimate apparel 5.12 5.23 3.96 3.92 1.54 3.75 
9 	Millinery 2.00 3.20 2.16 2.42 2.22 2.27 

30 	Women's and girls' hosiery 6.43 4.59 3.61 3.69 1.24 3.65 

11 	Women's and girls' 	qloies, mitts and 4.90 5.28 3.90 4.00 3.35 3.52 
accessories 

12 	Women's, misses' and children's footwear 5.71 6.98 4.87 4.31 3.317 4.331 

13 	Men's clothing 5.32 6.79 4.78 5.23 4.94 3.88 
14 	Won's furnishings 5.44 5.51 4.25 4.81 4.136 2.72 
t 	9n' 	rIo)I,rq 	md 	f,,rrm,ob,ou'm '.51 6.19 3.132 1.39 373 

l 
18 	bust, ies, 	,'os,netucs and dr,,g5 4,78 4.75 6.47 4.75 6.33 

19 	Photographic equipment and supplies 6.38 6.23 5.38 5.36 4.82 
20 	Piece goods 6.39 5.39 5.20 5.65 5.13 6.34 

21 	Linens and domestics 4.09 7.07 5.44 5.92 5.337 6.92 
22 	Smallwaremi and notions 4.12 4.86 4.34 5.74 6.39 6.338 
23 	China and glasnosre 9.44 9.47 6.51 8.83 6.29 7.30 

24 	Floor coueringm 5.73 5.22 4.25 4.10 3.91 3.96 
25 	Draperies, corisins and furniture c,,i- 7.08 6.21 8.91 4.76 4.37 4.23 

Sr ings 

26 	Lamps, pictures, mirrors and all other 10.12 11.11 8,94 9,49 9.93 9,77 
ho,ne furnishings 

27 	Furniture 3.40 4.43 3.33 3.22 1.06 3.01 

28 	Major appliances 1 1 69 2.25 1.79 1.81 1.62 1.58 

29 	Teleuision, radio and music 4.07 4.40 3.73 4.39 5.02 4.30 

50 	Housewares and small electrical appliances 6.46 5.83 6.05 6.16 5.37 5.41 

Sb 	Hardware, paints, wallpaper. etc. 5.58 7.233 6.33 4.33 3,35 4.31 

52 	Pl,jsbinq, heating and building materials 3.52 3.78 4.29 2.54 2.23 2,88 

35 	Jewollery 10.08 7.86 5.89 5.335 4.67 5.34 
34 	toys and qanes 8.98 8.41 6.44 6.91 33,43 3.09 
35 	Sporting goods and luggaqe 6.02 6,86 6.60 6.06 4.85 4.47 

36 	Stationery, books and magazines 6.12 4.86 5.29 5.74 5.52 
37 	Gasoline, oil, auto accessories, 	repairs 4,53 5.00 4.66 3.331 3.51 

and supplies 
38 	Meals and lunches 1,05 0.03 11.01 0.01 0.03 
39 	lepaurs and neruices 0,50 0.61 0.53 0,533 0.50 fl." 
40 	411 other departments 7.36 2.33 2.12 2.15 1.93 1.1. 

41 	IDIAL ALE DES'ARTI8NIS 4.20 4.47 8,77 3.85 3.45 3.44 
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AH1[AIJ 40. Napports .ansuela etocka-vontee dee granda aaqaeina, par rayon, Canada. réviaée, 1985 

'45 

August 	 September 	 October 	 Nosember 	 December 	
Rayon 

Juillet 	 AoOt 	 Septembre 	 Octobre 	 Noonobre 	 DAcembre 

3.02 2.83 3.02 3.83 3.33 2.34 Robes, robes de mAnage, tabloers et 	.txt- 	 1 
formes pour dames et jeunes titles 

10.13 5.07 4.19 3.88 2.72 3.09 Hanteaux et tailleurs pour deems et Jeunes 	2 
N I len 

2.78 2.01 2.22 2.85 3.14 1.95 tAte.sents sport pour dames et Jounce fill08 	3 
29.10 15.28 10.69 7.46 4.91 2.84 Foorrures 	 4 
4.27 3.09 3.10 3.87 3.23 2.45 VAtemento pour OAOAs ci entar'ts at articles 	S 

do chasiore 	d'enlanta 

4.70 1.83 3.02 3.74 2.01 1.59 6Atements do fillettes et d'adoloscontoa 	6 
2.51 2.93 3.04 4.11 3.14 1.08 Lingerie et tAtements do suit pour dames 	 7 
3.71 3.81 3.20 4.71 4.63 0.24 Soum-sAteaents 	 8 
1.90 2.01 2.06 2.23 1.61 1.45 Chapeaux 	 9 
4.88 4.54 3.26 3.50 3.50 2.27 Has pour domes et fillettes 	 10 

4.82 4.64 3.93 4.89 3.23 1.55 Gants, moufles et articles do parure pour 	31 
dames et fillettes 

4.91 4.10 3.57 4.02 2.73 3.52 Cfiaussures pour dames, Jounes lilies ci 	 12 
extant s 

5.65 5.60 4.39 5.24 3.33 2.12 V8temeexts pour horrenes 	 13 
3.48 3.62 3.53 4.60 2.98 1.21 Articles driebillernent pour honsmes 	 14 
0.72 1.69 3.91 4.97 3.04 5.75 SIt sm.x,lx 	ot 	un 	n-Inn 	dhohjllnnm,nt 	pour- 	1'. 

45 4.05 5.14 5.14 1 .1, II Licles 	Cc 	10: katIc, 	tounétique. 	ii 	rindS- 	15 
casents 

4.17 3.58 4.29 5.52 4.04 1.58 Appareols et fournitures photographiques 	19 
5.68 4.91 4.54 5.53 4.55 5.27 lissus h Is pikce 	 24 

4.32 3.78 3.83 4.58 4.21 3.17 Literie et 	linge ic maison 	 21 
6.55 6.49 7.93 5.45 4.52 4.21 Menus articles 	 22 
7.41 7.94 6.28 8.29 0.22 2.83 Porcotaine et xerrerie 	 20 
3.751 4.03 3.53 3.41 2.78 5.14 RevAterirents do plancher 	 24 
4.33 4.68 4.26 4.31 7.94 3.97 Ientures, rtdeaue at Nemeses 	 25 

8.71 8.25 8.10 8.70 5.88 2.82 LaWes, tableaus, miroira et autrem articles 	26 
d'arneublement pour 	Is matson 

2.87 3.33 2.84 2.83 2.72 3.78 Membles 	 27 
1.31 1.31 1.21 1.34 1.24 1.14 Gros appareils mAnagers 	 26 
3.94 2.94 2.46 3.46 3.00 1.68 lAlAsimion, 	radio ci asusique 	 29 
5.14 4.56 4.88 5.14 4.35 1.78 Articles de mAnage Ct petits appareils 61cr- 	00 

Er iques 

4.50 5.30 5.79 5.86 4.55 0.15 Qaincailterie, peinture, papier-tenture, 	31 
etc. 

2.29 2.83 2.69 2.65 2.64 3.16 MetAciel de plonberum, cheuffage et cone- 	32 
t roct ion 

6.18 6.11 0.26 7.86 4.93 1.73 8ijooterie 	 33 
9.07 9.37 9.96 8.45 3.06 1.07 Joueta et jess 	 34 
4.57 5.55 5.97 8.06 5.26 2.61 Articles de sport ci calises 	 35 

6.25 3.89 4.33 6.76 4.21 1.77 Papeterie, livros et rexues 	 36 
3.49 3.80 3.56 3.18 2.15 1.52 Essence, huile, accessoirea d'autonobile, 	37 

rAparat ion ci 	faurnitures 
1.03 0.01 0.02 0.01 0.01 0.01 Ropes et casse-croOtes 	 78 

59 0.55 0.34 0.19 0.14 0.17 Seruices et trasaum de reparation 	 39 

p 1,9 1.95 2.36 2.50 2.06 0.79 bus autres rayons 	 451 

5.73 3.42 3.40 4.03 3.14 1.90 IOIAL, IOIJS 6*3065 	 41 
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1*811 41. Department Store Monthly Sales-Stock Ratios, by 	artaient • Cuo.vlv, Rev toed, 1985 

1 9l 

Department 	 Jati.,t 	 -I 	.. 	i-Li 	 Li 

3aovier 	Février 	 Hers 	 Asril 

1 	Waien's and misses' dresses, housedresses, 0.21 0.24 0.51 0.32 0.43 
aprons and informs 

2 	Women's and misses' costs and suits 0.27 0.21 0,32 0.27 0.19 

3 	Women's and misses' sportswear 0.25 0.27 0.34 0.33 0.42 
4 	furs 0.21 0.16 0.10 0.06 0.01 
5 	Infants' 	and children's wear and nursery 0.24 0.26 0.32 0.30 0.27 

egijipivent 

6 	Girls' 	and teenage girls' 	wear 0.24 0.22 0.34 0.31 0.32 
7 	Lingerie and irsmen' a sleepsear 0.27 0.28 0.34 0.31 0.37 
A 	Intimate apparel 0.20 0.18 0.27 0.26 0.28 
9 	Millinery 0.37 0.33 0.40 0.49 0.41 

10 	Wcanevt's and girls' 	hosiery 0.23 0.21 0.29 0.28 0.29 

11 	Women's and qirle' 	qlooes, mitts and 0.19 0.19 0.27 0.26 0.30 
accessor leo 

12 	Women's, misses 	and children's footwear 0.17 0,15 0.23 0.23 0,25 

13 	Men's clothing 0.16 0.16 0.22 0.20 0.20 
14 	Men's furnishings 0.18 0.18 0.25 0.22 0.25 
1 5 	Rio' 	clothi,a 	airl 	Furritohireis 1.20 0.17 0.77 030 0.29 

I 	md 	and 	I tid 	 i hi t - I 	ill 1 .5 

18 	Toiletries, coavet lea and dIgs 0.19 0.19 0.23 0.22 0.13 

19 	Photographic eouipeent and supplies 0.18 0.14 0.20 0.20 0.20 
20 	Piece goods 0.13 0.18 0.22 0.16 0.20 

21 	Linens and domestics 0.23 0,14 0.19 0.18 0.20 
22 	Sesliwares and notions 0.22 0.20 0.24 0.19 0.16 
23 	China and qlsssware 0.09 0.11 0.14 0.13 0.16 
24 	Floor coverings 0.17 0.19 0.24 0.25 0.26 
25 	Draperies, curtains and furniture coo' 0.14 0.15 0.21 0.21 0.28 

er logs 

26 	Lompe, pictures, mirrors and all other 0,10 0.09 0.12 0.12 0.10 
home furniiltinqa 

27 	furniture 0.26 0.23 0.31 0.32 0.32 
28 	MaJor appliances 0.56 0.46 0.57 0.56 0.61 
29 	Television, radio and music 0.23 0.22 0.28 0.24 0,19 
30 	Housewares and small 	electrical appliances 0.16 0.16 0.17 0.17 0.19 

31 	Hardware, paints, wallpaper, etc. 0.17 0.16 0.17 0.24 0.31 

32 	Plinking, heating and building materials 0.24 0.25 0.28 0.35 0.45 

33 	Jesellecy 0.10 0.12 0.18 0,18 0.21 
34 	bye and genes 0.12 0.12 0.16 0,16 0.12 
35 	Sporting goods and luggage 0.16 0.14 0.17 0.18 0.20 

36 	Stationery, books and magazines 0.17 0.16 0.19 0.18 0.18 
37 	Gasoline, oil, auto accessories, repairs 0.20 0.19 0.22 0.27 0.28 

and suppl tes 
38 	Meals and lunchew 33,66 23,15 36.66 32.29 35,96 
39 	Repairs and services 1.97 1.66 1,99 1.75 1,96 
40 	All other departments 0.43 0.40 0.52 0.51 0.56 

41 	100*1 ALL DEPARtWNTS 0,22 0.22 0,21 0,27 0.28 

iin 
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IABL1AU 41. Rapporta .eneuela ventea-stocks des grends .agina, p.r r.yen, Cunad., rvis6s, 1985 

1765 

July 	 August 	 September 	 October 	 Nosestier 	 Dec.t,er 	
R.on 

JuiIle( 	 Aofjt 	 Septembre 	 Octobre 	 Novembre 	 Dcesbre 

0.36 0.35 0.33 0.30 0.31 0.39 Robes, robes de mAnage, tabliers etmu- 
Iot.aes pour dames et 	jeunes lilies 

0.12 0.21 0.25 0.28 0.34 0.28 èintoau* at tailleurs pour dames at Jei.u,as 	2 
lilies 

0.36 0.41 0.45 0.39 0.34 0.45 VAt ements apart pour Oases at jeissea lilies 	3 
0.04 0.07 0.10 0.14 0.21 0.28 Fourrarea 	 4 
0.26 0.31 0.31 0.30 0.30 0.40 VAtements pour bAbAs at enfants at articles 	5 

de chambres d'enranta 

0.25 0.50 0.32 0.29 0.40 0.51 VAtesents de filiettes at d'adoiescentea 	6 
0.40 0.35 0.34 0.29 0.35 0.69 Lingerie at vAtements de nuit pour Oases 	 7 
0.27 0.27 0.29 0.26 0.22 0.30 So,js-n8tements 	 B 
0,50 0.50 0.55 0.56 0,67 0.71 Chapeaun 	 9 
0.21 0.26 0.30 0.29 0.30 0.41 Baa pour dmses at filiettes 	 10 

0.22 0.21 0.27 0.24 0.32 0.51 Gants, moot lea at articles de parura poor 	11 
dwees at fillettes 

0.21 0.25 0.28 0.26 0.34 0.29 Chaussures pour dames. Jeunes fiies at 	 12 
en f ant a 

0.18 0.20 0.22 0.21 0.30 0.42 V8temer,ts pour hoosT,ea 	 13 
0.28 0.28 0.29 0.25 0.15 0.66 Articles dhabiilmsent pour hmaes 	 14 
0,71 0,47 0.28 0.24 0.30 0.50 Vteeoets et 	urteTns dhahiliaaer,i 	pour 	ic 

U J. UH i• 	U 	 tiq' 	.t 	oJ- 	lu 
csemnts 

0.28 0.22 0.21 0.24 0.54 Appareils at fournituras photographlques 	19 
(3.11 0.21 0.22 0.21 0,21 0.16 ljsaus S is pièce 	 20 

0.23 0.26 0.26 0.23 0.25 0.32 Literie at 	tinge de saison 	 21 
0.15 0.16 0.23 0.20 0.21 3.25 Henus articles 	 22 
0.14 0.13 0.16 0.13 0.21 0.36 Porcelaure et verrerie 	 23 
0.28 0.25 0.27 0.31 0.36 0.22 ResAtenents de plancher 	 24 
0.24 0.22 0.23 0.24 0.25 0.25 ler,tures, 	ridnaus at housses 	 25 

0.12 0.12 0.12 0.15 0.16 0.30 Laes, tableaus, 	s4roors et autres article. 	26 
d'aseubleeent pour is saigon 

0.36 0.30 0.34 0.38 0.35 0.29 Heilea 	 27 
0.76 0.73 0.80 0.82 0.81 0.86 Gras appareils mAnagers 	 28 
0.25 0.35 0.38 0.33 0.35 0.56 I616uision, radio at 	usique 	 29 
0.19 0.22 0.20 0.21 0.25 0.45 Articles de mAnage at pet its apparoils Alec- 	30 

t riques 

0.21 0.19 0.17 0.19 0.21 0.30 Quincaillerie, peinture, papier.tenture, 	31 
r. 

0.42 0.35 0.36 0.41 0.39 0.36 MatAruel de plamberie, chauffagri et cons- 	32 
t ruct ion 

0.17 0.17 0.19 0.15 0.21 0.50 BiJoutetie 	 33 
0.12 0.11 0.10 0.14 0.28 0.63 Jouets et jeux 	 34 
0.22 0.18 0.16 0.14 0.18 0.35 Articles de apart at valises 	 35 

0.17 0.75 0.74 0.16 0.26 0.46 Papeterie, liures at rovues 	 36 
0.27 0.27 0.36 0.43 0.33 Esaence, huii, accessoires d'automobiie, 	37 

rAparat ion et faurniturea 
• 52.59 57.36 64.19 81.42 92.71 Repas at casse-croites 	 38 

1.78 2.22 4.23 6.60 6.05 Sersces Ct iransus On rAparation 	 39 

p 0.56 0.41 0.44 0.46 0.98 loss autros rayons 	 40 

0.29 0.28 0.27 0.32 0.47 TOtAL, 1005 RAYiIS 	 41 
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TABLE 42. Total 0epart.* Store Sales, Stocks and Pcco,,ta Receivable, Seasonally Adjusted (0lret l4ethod), Revised, Cansda, 1972-1985 

January 	February 	March 	April 	May 
Year 

Janvier 	Fdvrler 	Mare 	Avril 	M.i 	JuIn 

thousands or dollars - silliers de dollars 

Sales 

1972 290,856 279,426 291,389 297,496 300,922 303,385 

1973 332,432 337,180 343,154 349,571 335,100 358,174 

1974 394,170 405,683 407,900 410,261 417,694 431,752 

1975 439,793 445,876 455,635 463,229 480,008 470,077 

1976 507,299 507,258 512,893 550,923 524,915 552,376 

1977 563,005 576,528 557,702 559,871 564,224 555,026 

1978 605,943 613,774 619,690 617,319 625,688 628,525 

1979 655,005 662,995 691,075 685,698 695,811 702,389 

1980 756,101 737,764 739,388 743,467 756,545 757,020 

1981 844,067 637,333 840,478 857,265 843,044 890,158 

1982 822,172 850,168 825,018 837,501 847,902 838,410 

1983 873,329 888,557 922,099 812,885 891,171 967,709 

1984 931,689 945,323 910,082 947,916 946,175 960,888 

1985 957,386 959,707 988,675 985,746 998,622 964,726 

Stocks 

1972 851,142 842,609 835,735 845,221 849,977 891,677 

1977 978,515 959,906 996,087 984,866 996,621 1,024,031 

1974 1,116,508 1,181,554 1,227,960 1,188,515 1,321,889 1,290,831 

1975 1,347,210 1,768,990 1,356,839 1,425,466 1,749,957 1,763,-. 

1976 1,577,437 1,597,651 1,610,848 1,732,6*37 1,746,250 1,763, 

1977 1,720,218 1,843,944 1,782,207 1,814,672 1,879,1377 1,780,-. 

1978 1,850,501 1,671,491 1,915,915 1,899,494 1,930,426 2,0213, 

1979 2,243,851 2,215,672 2,346,992 2,264,510 2,111,306 2,369,o 

1980 2,528,195 2,554,844 2,526,383 2,562,991 2,624,761 2,547, 

1981 2,590,747 2,809,958 2,741,784 2,908,774 2,691,920 2,854,550 

1982 2,986,644 2,914,452 2,890,067 3,124,025 2,987,819 3,085,977 

1963 3,018,155 2,953,592 3,091,132 2,975,253 7,043,528 3,165,871 

19B4 3,390,725 3,493,858 3,461,274 3,402,071 3,246,690 3,334,754 

1985 3,329,537 3,286,573 3,707,869 3,377,652 3,430,343 3,407,339 

Aceotw,ta ReceIvable millions of dollara - millions de dollars 

1972 594 692 692 691 701 708 

1973 757 747 757 771) 763 799 

1974 887 891 886 922 929 946 

1975 1,031 1,043 1,052 1,048 1,057 1,060 

1976 1,091 1,107 1,110 1,121 1,127 1,130 

1977 1,135 1,148 1,152 1,159 1,164 1,166 

1978 1,213 1,225 1,232 1,240 1,258 1,267 

1979 1,333 1,341 1,350 1,352 1,354 1,361 

1980 1,427 1,448 1,410 1,424 1,415 1,412 

1981 1,470 1,484 1,499 1,511 1,529 1,555 

1982 1,536 1,550 1,562 1,562 1,562 1,556 

1983 1,579 1,594 1,590 1,608 1,626 1,636 

1984 1,713 1,710 1,722 1,735 1,744 1,773 

1985 1,885 1,892 1,909 1,924 1,938 1,946 

I 

41 
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177 [AU 42. Ventes totalem, stocka .t cou,tea k recesoir des grends segasins, dAmaisa,v,aliaA (par Is sAthode directs) • révi.és, Cwada, 1972-1985 

August 	 September 	 October 	 November 	 December 
AnMe 

JIet 	 AoOt 	 Septembre 	 Octobre 	 Novembre 	 D8combre 

thousands of dollars - miLliers de dollars 

Ventee 

306,738 315,544 324,308 323,456 527,108 320,183 3972 
3$8,592 356,604 367,356 368,523 388,989 364,813 3973 

425,389 424,700 429,278 432,096 432,229 440,217 1974 

494,535 499,887 490,528 505,211 494,172 503,288 1975 

542,031 542,824 550,242 559,544 549,037 550,653 1976 

510,906 597,890 582,127 575,869 614,968 576,984 1977 

629,180 646,318 666,005 659,983 673,247 671,892 1978 
725,7379 740,249 779,418 735,059 729555 739,928 1979 

796,814 776,634 798,653 802,506 805,874 816,387 1980 

846,467 849,154 844,610 849,833 862,912 850,160 1981 

834,419 853,491 856,613 850,600 858,855 877,578 1982 
924,85) 913,885 9177,506 930,092 906,790 920,892 1983 

947,611 919,946 964,601 957,146 975,982 962,091 1984 

1,001,487 1,011,161 1,009,558 1,020,137 1,042,623 1,046,318 1985 

Stocks 

890,382 906,515 925,589 911,770 912,750 933,416 1972 
1,037,970 989,868 1,000,105 1,017,983 1,079,443 1,117,945 1973 
1,328,153 1,351,060 1,360,902 1,411,458 1,376,023 1,416,796 1974 

• 7 1,,944 1,427,435 1,459,178 1,439,801 1,516,953 1,480,385 1975 
(1031 1,769,225 1,805,724 1,806,117 1,749,397 1,779,280 1976 

•1,J4 ,604 1,871,592 1,625,711 1,837,434 1,900,514 1,849,230 1977 
• 	l,986 2,052,365 2,095,637 2,082,904 2,085,366 2,143,422 1978 

41,439 2,445,387 2,446,049 7,549,794 2,543,029 2,395,576 1979 
.4,204 2,560,517 2,550,512 2,681,051 2,686,056 2,698,494 1980 

3,1117,201 2,969,432 2,963,840 5,255,619 2,999,103 3,038,593 1981 
2,998,371 2,923,719 3,000,915 2,900,320 2,894,468 3,127,348 1982 
3,352,859 3,228,196 3,875,952 3,256,751 3,349,704 3,427,463 1983 
3,347,132 3,446,991 3,472,248 3,380,523 3,420,454 3,344,413 1984 

3,451,654 3,495,779 3,535,380 3,746,925 5,748,956 3,770,776 1985 

millIons of dollars - millions 68 dollars Cotes 4 recevoir 

708 709 714 718 727 735 1972 
815 826 830 634 842 856 1973 
964 975 985 998 1,1304 1,001 1974 

1,064 1,071 1,079 1,092 1,121 1,092 1975 

1,135 1,141 1,150 1,154 1,161 1,159 1976 
1,173 1,382 1,189 1,190 1,197 1,218 1977 
1,278 1,279 1,298 1,343 1,327 1,332 1978 
1,365 1,376 1,562 1,394 3,385 1,430 1979 
1,417 1,421 1,438 1,447 1,447 1,452 1980 
1,607 1,596 3,579 1,566 1,577 1,566 1981 

1,557 1,560 1,580 1,572 1,570 1,536 1982 
1,635 1,632 1,660 1,653 1,657 1,649 1983 
1,784 1,789 1,804 1,626 1,841 1,880 1984 

1,972 2,002 2,019 2,041 2,080 2,091 1985 

- 

-4 



March 	April 

Mara 	Avril 

May 

Mai .luin 

15,150 15,975 14,696 16,511 

16,367 17,683 17,009 17,709 

50,042 52,920 53,309 62,294 

3,304 3,142 2,991 3,018 

23,578 26,522 22,427 25,579 
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1A&[ 43. Depmrtent Store Monthly Sales, Seasonally Adjusted, by Depart.ent, Canada, Revised, 1984(1) 

1984 

January february 

Jansier février 

thousands of dollars 

miltiers de dollars 

15,777 16,121 

17,127 19,524 

53,885 54,543 

3,401 2,56' 

24,687 23,195 

15,900 17,436 14,838 16,555 16,162 17,082 

19,866 20,000 19,687 20,055 20,081 20,540 

10,955 11,073 10,714 10,927 10,407 10,827 

1,821 1,755 1,841 1,981 1,918 2,002 

10,770 11,414 10,731 10,818 10,737 10,546 

16,041 15,981 15,658 16,562 16,539 16,886 

24,745 25,776 25,339 26,571 24,125 25,406 

37,497 38,835 35,626 38,505 38,128 39,752 

47,035 47,881 47,725 49,993 67,668 49,346 

1.529 I 12,175 3,5111 11,e5. 15,771 

Department 

1 Women's and misses dresses, housedresses, 
aprons and uniforms 

2 Woven's and misses' coats and suits 

3 Women's and misses sportswear 

4 furs 
Infants' and rhildrer,'s sear and nursery 

equipment 

6 Girls and teenage girls' wear 

7 Lingerie and someri's sleepwear 

8 Intimate apparel 

9 Millinery 

10 Women's and girls' hosiery 

11 Women's and girls' gloves, mitts and 

sccessor ies 

12 Women's, misses' and children's footwear 

13 Mon's clothing 
14 Mon's furnishings 

I 
It 	1-0 	ud kinIrel priats 5',J0 a, (in u, I (it t,l•5 

18 	Toiletries, cosmetics and drugs 52,753 52,417 52,908 52,257 53,511 

19 	Photographic equipment and supplies 13,910 14,180 12,861 12,444 13,327 13,2119 

20 	Piece goods 4,657 4,249 4,010 3,986 3,890 3,939 

21 	linens and domestics 28,825 27,014 27,448 28,075 29,288 28,959 

22 	Smsllwarea and not toni 8,525 7,024 8,520 3,206 8,553 8,281 

23 	China and glassasre 11,216 13,439 12,466 12,257 13,081 13,047 

24 	Floor coverings 12,254 11,980 12,438 12,890 11,914 11,547 

25 	Draperies, curtains and furniture con- 14,719 15,864 14,750 15,432 15,119 14,615 

cringe 

26 	Laps, pictures, mirrors and all other 8,638 8,993 8,760 9,055 9,291 8,701 

home furnishings 

27 	furniture 41,996 43,529 43,013 45,025 46,249 45,953 

28 	Major appliances 42,834 45,097 44,785 45,5131) 45,779 46,052 

29 	Television, 	radio and susie 41,099 42,678 43,296 42,360 44,390 43,106 

30 	Housewares and small electrical applisnces 34,685 37,918 34,376 36,106 36,920 37,268 

31 	Hariare, paints, wallpaper, etc. 25,056 26,844 27,446 26.093 26,533 27,541 

32 	Plumbing, heating and building materials 11,541 11,169 10,949 10,676 10,515 11,839 

33 	Jewellery 22,844 21,993 21,485 21,780 22,210 22,033 

34 	Toys and games 26,904 27,974 26,728 26,251 30,539 26,799 

35 	Sporting goods and luggage 25,349 25,239 24,9116 26,975 26,282 26,459 

36 	Stationery, books and magazines 30,018 30,693 30,118 30,626 33,225 313,82u 

17 	Gasoline, oil, auto accessories, 	repairs 19,365 20,535 18,202 17,988 16,967 17,7 

and supplies 

38 	Moats and lunches 22,714 22,155 22,116 22,275 22,156 21,1 

39 	Repairs and services 10,007 10,183 10,076 10,696 10,526 10,11 

40 	All other departments 33,562 31,849 32,102 33,135 32,188 3311 

41 	TO1AL All D[PARTPNIS 931,889 945,323 910,082 941,916 946,135 960,13134 

1) Total department store aatev are derived by seasonally adjusting the Canada total raw data "directly". Therefore, the components do not vain to 11 

Canada total. 

I 
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ABLEAU 43. Vent.e mensuel lea des qaaids .aqamins, déaaiacww,alisrs, p.r raym, Canada, r&viaées, 1984(1) 

lily August September October liovember December 
1l1,n 

3uillet Aoiit Septembre Octobre l9oveaibre D8cembre 
NO 

thousands or dollars 

milliera de dollars 

15,953 16,913 16,094 16,435 15,683 16,033 Robes, robes do nénaqe, tabliers et uni- 	 1 
formes pour dames at James fullea 

11,349 15,618 16,888 16,834 16,665 16,938 Maateais at ta1lleura pour dames at James 	2 
(tILes 

53,945 52,996 54,321 54,593 56,961 54,683 V81,saents sport pour dames at jeunea (alIas 	3 
3,262 3,085 3,636 3,356 3,161 3,154 Fourrures 	 4 

22,542 24,796 24,727 24,515 24,634 24,493 VAtements pour b8o6m et enfanta at articles 	S 
de chambrea denfanta 

16,401 16,910 17,881 16,744 17,583 16,098 V8teaents do fillettea at d'adolescentem 	 6 
19,750 19,650 19,924 19,798 20,415 19,946 Lingerie et v8teaents do nuit pour dames 	 7 
10,975 10,529 11,035 10,845 11,202 11,165 Sous-o8teisents 	 8 
1,931 1,775 2,090 2,038 2,004 1,653 Chepeaus 	 9 

10,069 10,177 10,647 10,526 10,561 10,027 Rae pour dames et flllattes 	 10 

16,697 15,710 16,976 16,594 17,317 16,908 Gants, 	aouf los Ct articles de pal - ure pour 	11 
dames et 	fillettes 

24,524 24,909 25,828 25,312 25,505 25,847 Chaussures pour dames, jeunes (tIles at 	 12 
oni ants 

58,505 39,496 40,201 40,523 41,186 40,604 ARtese,,Ls pour homes 	 13 
47,800 44,348 48,127 47,185 48,906 48,219 Articles d'habilloanmnt 	pour huesnes 	 14 
13,517 11,187 14,060 13,869 13,825 11,773 V#1erne,,t 	ml 	a,l 	dhuhtlle,ses,t 	pvjr 	15 

p S  

.• 	 i 	 1  

cements 
13,024 12,937 13,065 12,976 13,063 12,181 Appareils et lournaturas phutographiques 	19 
3,953 3,783 3,752 3,798 3,772 3,718 lissus a Is pièce 	 20 

30,048 28,969 29,386 28,781 29,914 29,253 Literie et 	lunge de matson 	 21 
8,356 8,151 8,539 8,590 8,589 8,662 Menus articles 	 22 

15,521 12,551 12,851 13,695 15,667 13,554 Porretaine et verrerie 	 25 
11,477 11,306 12,289 11,947 12,181 12,196 Rovêtements de plancher 	 24 
14,688 14,071 15,247 14,744 15,197 14,719 lonturos, rideaum at housmes 	 25 

8,867 8,111 8,615 8,366 9,118 8,782 Lampes, 	tableaus, miroirs et 	sutroa articles 	26 
d'aneublement pour 1. matson 

44,584 42,521 44,359 44,483 45,949 44,570 lublaa 	 27 
42,535 44,131 44,600 43,660 46,542 46,817 Gros uppercuts a8nagars 	 28 
44,459 40,265 45,609 44,054 43,802 43,665 Iêléeisioo, 	radio at oajsique 	 29 
37,180 36,239 35,921 36,527 56,332 36,114 Articles do s8naije et petits appareala dlar- 	30 

t riques 

26,711 27,200 26,186 21,215 27,228 26,108 Ijoincaillerte, peunture, papier-tonturo, 	31 
etc. 

10,164 9,960 10,149 9,774 9,735 9,845 Katériol do ploeberie, cflauffago at cons- 	32 
traction 

22,466 21,540 22,237 22,211 22,042 22,654 thjouterue 	 33 
27,628 26,277 31,429 30,044 28,554 26,990 Jou,.ts at jeuu 	 34 
26,180 26,412 26,058 25,585 26,403 25,475 Rrtuctoa do sport at valises 	 35 

31,851 30,772 31,271 50,954 31,575 31,491 Papeterie, 	lturos et reuuea 	 36 
16,005 18,022 15,940 16,699 15,452 16,088 Isseoce, huile, accessoaras d'eutomobila, 	37 

r6parat ion et fournitures 
• :1,012 21.675 22,029 21,956 22,296 22,039 Ropes et casse-croOtea 	 38 

, i,778 10,674 11,120 11,107 11,491 11,203 Services at trassus do rdparataon 	 39 
.1,685 30,410 34,454 55,525 35,475 34,399 lois autres rayong 	 40 

47,611 919,944 964,601 957,146 975,982 962,091 111141, 	bUS RAYIWIS 	 41 

Ic total des sentes des grands magasins eat obtenu er, désaisor,nalisant 	de "(acm Jir,'rt c' 	let dorvVs brutas de chuie lit al 	ii 'uv"uu 	lv Cur,ada, 	do 
aorta quo Is some des couposantes d8sausonnelis8ea n'éqalo pam Is total du Canada. 
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IA&( 44. Department Store 6inthly Sales, Seasonally Adjusted, by Department, Canada, Revised, 1985(1) 

No. 

Department 

1985 

January 

Janyjer 

February 

Fdvrier 

March 

Mars 

April 

Anril 

May 

Mai 

June 

Juin 

thouaends of dollars 

,iilliera de dollars 

1 Women's and misses 	dresaes, housedresses, 16,380 16,334 18,019 17,527 18,812 16,322 
aprons and uniforms 

2 Women's and misses' coats and suits 16,123 17,447 19,225 17,143 17,661 17,492 

3 Women's and misses' sportawesr 53,089 55,991 58,485 58,151 63,527 58,068 
4 Furs 3,384 3,873 3,067 5,245 2,421 3,749 
5 Infants' and children's wear and nursery 24,588 25,629 25,411 25,046 25,169 24,608 

equipment 

6 Girls 	and teenage girls 	wear 17,164 16,674 18,273 17,793 18,519 15,453 
7 Lingerie and women's sleepweer 19,995 19,764 20,836 19,821 20,449 19,543 
8 Intimate epparel 11,297 11,196 11,774 11,517 11,669 10,906 
9 Millinery 2,055 1,993 1,930 1,965 2,000 1,028 

10 Women's and girls' hOsiery 10,814 10,807 10,854 10,842 11,021 10,929 

11 Women's and girls' gloves, mitts and 17,165 17,898 17,914 17,164 17,796 16,678 

12 
accessories 

Women's, misses' and children's footwear 25,381 24,941 26,596 26,174 27,462 24,309 

13 Men's clothing 40,001 40,896 40,756 80,992 42,296 42,083 
14 n's furnishings 48,202 48,310 50,751 40,581 54,454 49,853 
I' ho" ,  1i.1177 I 5,43 1 1,93'. 14,7179 ii. lid) 11,5)))) 

3 food and 	.i,'dred priiucts ni,214 vZ,iJ5 il,4'.8 31,567 o1,01 61, 

19 Toiletries, cotics and drugs 57,432 57,873 58,189 58,903 59,252 

19 Photographic equipment and supplies 12,312 11,970 12,654 13,162 12,381 12,41U 
20 Piece goods 3,475 3,654 3,808 3,618 3,799 3,603 

21 Linens and domestics 30,000 30,930 31,006 30,934 30,917 29,702 
22 SmaLiwares and notions 8,944 9,103 9,163 9,281 9,116 8,946 
23 Chins and glassnare 13,165 13,203 13,436 13,667 13,559 13,444 
24 Floor coverings 10,700 11,8061 12,044 12,570 13,165 13,226 
24 Draperies, curtains and furniture con- 13,740 14,241 14,418 14,151 14,748 16,426 

erings 

26 	Laes, pictures, mirrors and all other 7.473 7.759 8,144 9,797 8,004 8,217 
home furnishings 

27 	furniture 44,856 44,617 46,964 50,934 45,274 46,087 
28 	Major appliances 44,749 45,866 46,506 46,917 46,203 42,433 
29 	Television, radio and ,sjsic 39,167 41,637 43,119 44,500 38,753 43,086 
30 	Housen.arns and small electcical appliances 36,159 35,972 35,993 35,681 35,352 35,038 

31 	Hardware, paints, wallpaper, etc. 30,988 29,208 29,510 32,216 32,625 31,860 

32 	Ph.rbing, heating and building materials 9,364 8,973 9,179 9,474 9,357 9,278 

33 	Jewellery 22,784 22,992 24,024 24,511 25,023 23,507 
34 	Toys and gases 70,928 29,678 30,548 31,037 29,601 30,428 
35 	Sporting goods and luggage 27,180 28,960 27,146 26,998 26,843 26,081 

36 	Stationery, books and magazines 31,492 30,599 31,799 31,974 31,528 31,17v 
37 	Gasoline, oil, auto accessories, repairs 14,890 15,095 14,123 15,141 14,685  

and oupplis 
38 	+,als and 	lu,,rhes 22,203 22,106 22,913 22,502 22,258 21,0I 
39 	Repairs and services 11,884 11,303 11,964 11,599 12,192  
40 	All other depsrtsmnts 34,468 33,569 53,916 $3,787 34,406 32,7 

41 	IOIAL ALL D(P*RfltNTS 957,386 959,703 988,675 985,746 998,622 964,72,, 

Total department store sales are derived by seasonally adjusting the Canada total raw data 'directly". Therefore, the co9000ents do not ede to liv' 
Canada total. 
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ABttAU 44. 

Ventes mensuelles des grands saqasina, tMeaisomalisées, par rayui, Canada, résiaea, 1985(1) 

lily August SepterE3er October 5èoveober Decen,bar 
Rayon 

Juillet AcOt Saptombre Octobro Noxembre Décembre 
NO 

thousands or dollars 

milliors do dollars 

18,391 17,706 17,739 18,727 19,614 18,316 Robes, robes do adnage, tabliera at oni- 1 
lorsies pour dames at Jeunes filles 

16,919 16,533 18,058 11,152 19,588 17,179 Plenteous at *ailleurs pour deems at Jeanne 2 
flues 

60,736 61,122 59,399 64,482 62,411 67,546 VAtamantasport pour dames et ja.nes filles 3 
3,478 4,194 4,012 3,653 3,787 4,280 Fourrurea 4 

25,564 25,483 25,358 26,009 26,938 26,750 VAtements pour bdoés at nofants at articles 
do cha,nbres denfants 

18,412 18,825 16,471 18,228 19,227 19,129 YAtea,anta de ftllettes et 	dadoleecentes 6 
21,825 20,052 18,899 19,694 20,108 20,742 tingerie at cAtesents do not pour dames 7 
11,870 11,855 12,029 11,843 11,532 11,680 Sous-vAtamenta 8 
1,942 1,822 1,643 1,676 1,730 1,804 Chapesos 9 

11,012 11,147 10,486 10,930 11,251 11,726 Baa pour dames at fillettes 10 

17,672 17,918 17,938 18,577 19,665 18,831 Gants, moufles at 	articles de parure pour 11 
dames st 	fillettes 

27,513 26,272 25,739 26,173 29,482 26,001 Choussures pour dames, Jounea fLUes at 12 
eni ants 

43,213 43,148 43,855 42,435 43,091 43,318 Vêtements pour hoanes 13 
53,446 53,615 $3,088 52,883 54,151 54,4*36 Articles d'habillessent pour hcssees 14 
14,526 15,915 14,001 15,002 15,381 15,796 VAtenents et articles dhabitlemont pour 15 

48 rcoca 

779 17,728 
.112 60,968 

11,505 
61,626 

17,478 
61,545 

18,180 
62,654 

17,752 
63,628 

Chassures pour huames at gerçons 
ProS.nts alisentasres et coonexes 

16 
17 

722 60,566 58,967 61,287 62,749 62,722 Articles do lob.ette, cssmAtiquns at mAcli- 18 
csaent S 

LotS 13,261 11,657 12,351 12,200 12,172 Appareils at fournitures photoqraphiqoea 19 
5,667 3,603 3,562 3,512 3,516 3,049 tissua A is pièce 20 

70,175 32,366 31,632 32,726 34,538 33,830 Literir, et 	tinge do malson 21 
8,849 8,724 8,594 6,239 8,379 8,602 Menus articles 22 

13,725 13,591 14,041 12,123 13,848 14,258 Porcelaine at verrerie 27 
13,833 14,277 14,176 14,266 15,448 14,728 ReiBtemeerts do plencher 24 
15,038 15,245 15,045 15,411 15,169 15,660 lentures, ridesus at houases 25 

8,467 8,874 8,575 8,886 8,727 8,371 Laxpes, tableaux, miroirs at autres articles 26 
rI'ameubleaant pour Is saloon 

46,388 48,317 50,954 52,571 53,767 51,821 Pcli1es 27 
46,538 46,069 49,033 50,655 52,074 54,361 Gros appareils mAnagers 28 
41,777 50,579 42,526 42,927 42,980 43,835 tAlAvision, radio at 	m.,sique 29 
36,40 38,819 37,750 07,337 38,607 18,837 Articles do mAnage et poUts apparolls Alec- 30 

triquas 

33,855 32,876 32,928 32,513 34,727 37,466 Quincaillerie, peinture, papiar-tenture, 31 
etc. 

10,169 9,599 9,904 9,906 10,313 10,631 PletAriel do plooberie, c*Sauffaqe at cons- 32 
tract ion 

74,801 25,259 24,986 25,509 26,850 26,817 Bijoutarie 33 
30,085 30,573 29,569 28,980 29,027 28,539 Josets at Jeux 34 
26,612 26,806 27,093 27,480 27,484 26,863 Articles do sport at sslisei 35 

30,549 32,173 12,293 29,771 32,226 31,916 Pepataria, liores at resums 36 
15,216 13,950 15,923 16,054 18,949 15,393 (seance, truile, accesaoires dautseobila, 37 

rAparet ion et fourniturea 
22,183 22,061 22,436 22,373 22,559 Repas et cesse-crobtes 38 
12,366 12,194 12,186 12,205 12,214 Sersices at trasaus de rparation 39 

.120 36,993 33,762 33,773 33,454 34,623 bus autres rayons 40 

1 1111,487 1,013,161 1,009,558 1,020,171 1,042,623 1,046,318 30141., tItUS RAY(PI5 41 

11-)Le total des sentes dos grands seqssins ant obtenu an dAseisonnalisant do "façon directa' Los donnAes brutes do chaque total au niveau du Canada, do 
sorta qua Is some des coeosantea d6saisonnalis6es nAgale pas in total du Canada. 
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18811 45. Depart.ent Store Manthly Stocks, Seaaissal ly Adjo'.l r',l, hy h'yirl n,ent, 	Canal,,, (ru iced, 	l'184(1) 

1 9I. 

Department 

janvier fdsrier liars Asril Mai Juir, 
No. 

thousands of dot lars 

milliers de dollars 

1 Worsen's and misses' dresses, houaedressea, 53,321 54,148 53,780 513,453 48,256 48,884 

aprons and uniforms 
2 Women's and misses' coats and suits 50,368 44,066 49,785 50,888 44,777 45,247 

3 Women's and misses' sportswear 1811,521 158,071 157,060 148,689 159,245 164,164 
Ii furs 22,405 22,950 23,238 22,086 24,874 24,7U9 
S Infants' and children's wear and nursery 85,742 89,095 88,942 86,832 1(2,797 d5,250 

erpi içmient 

6 Girls' 	and tee'raqe girls' 	wear 40,882 44,632 49,068 42,728 45,1123 45,992 
7 Lingerie and women's sleepwear 53,279 56,573 56,214 55,750 54,043 55,675 
8 lot mate apparel 40,418 43,185 40,983 40,628 40,058 40,792 
9 Millinery 3,599 3,586 3,884 3,661 3,632 3,869 

10 Warren's and girls' 	hosiery 35,653 37,120 38,782 34,340 32,678 32,219 

11 Women's and girls' gloves, mitts and 52,060 57,236 44,713 54,507 53,809 55,728 

12 
accessories 

Women's, misses' 	and children's footwear 114,643 116,508 110,793 110,634 98,379 100,298 

13 Men's clothing 167,785 158,918 168,789 160,663 162,175 157,789 
14 Men's furnishings 159,351 164,104 162,951 156,928 161,546 159,546 
15 Bovo' clothing and furnishings 45,679 411,467 44,28" 43,707 42,4911 42,114 

14 	Foiletres, 	cosmet i cs and :rugs d7,14 124,b5'r ilc,i;9 

19 	Photographic equipment and supplies 60,549 67,1)27 65,351 6(1,555 53,96$ 57,71u 
20 	Piece goods 29,932 30,359 26,992 27,392 24,294 25,011) 

21 	Linens and domestics 328,791 149,911 140,934 139,185 139,230 143,130 
22 	Sinatlearee and notions 42,112 44,344 43,631 43,585 40,034 43,129 
23 	China and glassware 97,549 108,648 99,806 98,307 94,667 90,469 
24 	floor coverings 55,545 58,615 57,129 58,384 53,790 57,550 
25 	Draperies, curtains and furniture coo- 70,129 73,850 78,140 73,834 73,138 13,045 

e rings 

26 	Lamps, pictures, mirrors and all other 59,660 62,284 60,274 59,465 48,695 55,927 
home furnishings 

27 	furniture 174,056 158,812 181,482 186,432 168,835 184,375 
28 	Major appliances 69,801 71,890 66,254 67,701 63,212 68,321 
29 	Television, radio and misic 166,871 172,514 167,914 159,939 157,056 181,653 
30 	Housewares and small electrical appliances 196,555 191,092 188,474 180,907 181,759 186,936 

31 	Hardware, paints, wallpaper, etc. 146,420 151,030 145,843 140,784 135,903 156,063 

32 	Plumbing, heating and building materials 36,709 37,821 36,078 34,997 27,975 28,836 

33 	Jewellery 124,178 126,714 125,036 125,246 127,766 125,790 
34 	Toys and grsses 110,545 104,102 110,180 106,1141 103,118 103,823 
35 	Sporting goods and luggage 131,823 145,613 134,964 136,754 137,803 134,403 

56 	Stationery, books and magazines 155,259 142,122 151,201 142,045 142,992 142,862 
37 	Gasoline, oil, auto accessories, repairs 42,674 52,180 53,880 52,567 52,252 54,74 

and supplies 
38 	Meals and lunches 1,324 1,538 1,441 1,588 532 1. 

59 	Repairs and services(2) 6,161 6,407 5,754 5,520 5,611 
40 	All other departments 67,660 71,505 72,772 68,431 64,416 

41 	TOIAL ALL DLPARItLNTS 3,590,725 3,493,858 3,461,274 5,482,071 3,246,690 3,33.4,154 

Total department store inventories are derived by seasonally adjusting the Canada total raw data "directly". Therefore, the coionenta 110 not huh 

the Canada total. 
Due to the absence of seamociality, the seasonally adjusted data are equal to the unadjusted data. 
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SIIIEAU 85. 5tockm .eneuels doe grands .agaein., dAsaiacrw,alisAs, per rayan, Canada, rAvies, 1984(1) 

i,ly 

Juillet 

August 

AoC,t 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

DAcembre 

Rayon 

NO 
thousands of dollars 

milliers do dollars 

57,560 58,474 59,179 54,862 49,384 50,123 Robes, robes do mAraqe, tabliers at ano- 	 1 
forces pour dames at Jeunes uillis 

54,382 57,364 58,538 59,767 59,107 60,661 f4anteus at taulleurs pour dames at jeurves 	2 
illes 

166,649 191,940 180,826 175,184 166,694 159,686 V8temer,ts sport pour dames at jounce 1llea 	3 
26,356 25,790 21,579 27,177 24,058 24,66? Fourrares 	 4 
80,346 91,079 86,536 77,183 82,275 83,481 V8tementm pour bdbAs at enImnts at articles 	5 

de u'ha,abrem d' enfants 

44,546 48,166 49,229 49,919 49,570 47,4313 V8tements de lulletlos ot 	d'adolescentes 	,: 
55,974 55,605 54,428 53,064 54,366 51,982 Lingerie at sètements do nuit pour desea 	 7 
40,359 41,508 41,947 41,785 43,171 43,619 Soos-s8te,aenta 	 8 
4,191 5,147 6,179 3,260 3,435 3,348 Chapeaum 	 9 

32,300 36,287 33,848 34,704 34,941 37,528 Bus pour daises at 	Fillettes 	 10 

54,062 55,118 55,086 54,961 57,214 58,659 Gants, mouflos at articles do paruro pour 	ii 
denies et 	fullettos 

101,659 113,092 107,432 103,974 106,828 102,048 Chsussuros pour dames, Jeunes filtes at 	 12 
onfant S 

162,652 198,441 180,134 177,233 177,695 174,322 VAtements pour honwees 	 15 
149,834 162,102 165,903 169,438 173,285 176,902 Articles d'habillement pour Ocuames 	 14 
41,174 47,°84 42,179 37,131 43,5(19 41,914 491nn,n,t 	ot 	 d'4iIt1vnnol 	vur 	11 

P 
vt! 	, 	 vt 	ti- 	 ii 

catsent S 
55,787 55,326 54,548 52,093 50,523 Apparcila at 	fourrintures photoyraptuquem 	19 

25,1(40 26,643 26,168 25,395 25,196 24,156 lussus N 1s pièce 	 20 

144,877 146,732 149,883 142,462 144,542 139,003 Literie at 	lingo do sauson 	 21 
42,921 43,005 42,744 45,040 82,620 63,038 W,nus articles 	 22 
94,644 92,711 90,148 81,157 86,258 41,796 Porcelaine at 	verrerie 	 23 
48,608 48,232 62,061 55,296 53,485 49,264 RevRtements do planchor 	 24 
72,434 74,325 78,484 72,812 25,621 71,312 lenturca, rideaus at housses 	 24 

.11,977 54,090 66,420 63,395 66,673 62,434 Lampes, tableaus, mirours at antics articles 	26 
d' am 	,lee,or,t 	pour 	Is saison 

184,633 177,444 178,082 173,92? 49,715 157,393 Keuble, 	 27 
68,615 68,463 71,143 75,760 73,779 68,851 Ores anpareils mAnagers 	 78 

162,329 159,808 164,333 156,160 156,930 150,503 lAlAvisuon, 	radio at niusique 	 29 
188,070 193,527 182,344 173271 170,840 165,380 Art ides de mAnage at pet its appareils Alec- 	30 

t riq000 

133,424 339,956 137,341 335,634 135,979 134,456 IJuincaillerie, peinture, papier-tenture, 	31 
etc. 

28,774 29,111 29,959 29,421 27,695 76,128 Hat Ariel do plomberie, chauffaije et cans- 	32 
I fact ion 

129,178 126,898 127,439 124,9011 120,459 117,490 Rijouterur. 	 33 
105,308 100,028 104,650 94,483 136,770 157,416 Jooets at 	Jous 	 34 
134,929 137,901 137,861 136,904 137,988 138,409 Article, do sport at valises 	 34 

144,213 143,828 150,948 137,162 153,249 154,354 Popeterie, 	lisres at 	revuos 	 36 
35 52,426 50,396 44,732 51,668 52,888 Emsence, buile, accessoires dautosobule, 	37 

rApurstuon et 	lournitures 
5 539 458 605 399 166 Hepas ot casse-croQtpm(?) 	 38 

's 5,424 4,194 5,461 5,742 5,746 Services at 	trevaum do rApurat on 	 39 P .. 
dO 66,259 66,322 75,535 74,753 70,094 loss ant rem rayon, 	 40 

112 3,446,991 3,472,248 3,380,523 3,420,444 3,344,443 blAt, 103)5 RAYONS 	 41 

Le total des stocks des grands nagasins cml obtenu an dAsalsonnalisant do "fsçoo dir.ncte" ls donn4es brutes do chaque total so nivoan du tansda, do 
sorts que is mousse dos coçosantes dAsaisonnalisAcs n'Agale pam Ic total du Canada. 

(2) Puisqu'il 	y a absence de saimocna(utA, 	los donnée, dAsaisoninalisAcs sot per consequent Agales ins donnée, non dAsausonnalisAenu 
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TA&[ 46. Departaert Store 4bnthly Stocks, Seasonally Adjusted, by Dep.rt.ent, Canada, Revised, 19850 

1985 

Department lanusry February March April May June 

Janvier Févrimr Mars Avrl! Msi Juin 

No. 
thousands of dollars 

ailliers de dollars 

1 Women's and misses' dresses, houaedresses, 46,854 48,158 51,846 51,610 51,327 52,140 

aprons and uniforme 

2 Women's and misses 	coats and suIts 61,535 68,743 69,743 72,569 83,419 71,768 

3 Women's and misses' sportswear 151,759 157,667 156,444 154,778 154,712 157,988 

4 Furs 25,668 23,645 18,044 32,957 31,278 35,204 

Infants' and children's sear and nursery 813,118 78,214 80,1369 133,683 85,915 83,530 

ecjipnient 

6 Girls 	and teenage girls' sear 50,157 54,210 53,957 50.727 55,474 52,677 

7 Lingerie and momen's sleepsear 52,004 49,775 49,971 50,888 51,781 51,861 

8 lot imate apparel 43,553 43,236 43,764 44,239 44,639 46,357 

9 Millinery 3,345 3,755 3,679 4,177 1,887 3,874 

10 WOmen's and girls' hosiery 40,299 57,163 37,521 38,197 37,700 37,974 

11 Women's and girls' gloves, mitts and 56,396 54,752 51,927 56.257 57,858 "9,266 

12 

accessories 

Women's, misses' and children's footwear 101,268 104,362 1013,382 105,453 107,366 108,877 

15 Mcv's cLothing 171,745 176,167 172,448 184,554 193,384 588,530 

14 54'n's furnishings 169,973 162,131 167,385 174,156 179,898 171,824 

11 if 	cIotb, 	 f,,, 	2o y,''i ,i' 

,ioduc1i// '.1 ,bU3 ).,31 3,0/1 54,/5 F, lvi F. 
18 loiletries, coenetirs and drugs 255,885 233,536 232,972 236,314 244,592 2415, 

19 Photographic equisvent and supplies 56,088 51,038 51,776 51,213 50,267 50,524 
20 Piece goods 21,553 19,433 19,823 19,235 20,111 20,189 

21 Linens and domestirs 135,528 129,233 133,771 536,751 135,934 538,495 

22 Smalleares and notions 43,056 41,316 42,426 42,874 44,146 45,978 

23 China and glassasre 83,621 80,098 67,752 85,454 81,063 79,488 

24 floor coverings 50,668 49,617 49,694 49,513 49,418 48,622 

25 Draperies, curtains and furniture cop- 69,330 63,286 65,309 65,538 66,482 66,193 

cr1 ngs 

26 Lasps, pictures, mirrors and all other 63,185 513,641 57,872 60,684 61,711 62,573 

home furnishings 

27 rurniture 153,525 154,191 148,962 145,169 143,929 149,350 

28 Major appliances 67,514 68,882 73,041 71,947 74,016 73,113 

29 Television, radio and isisic 142,856 140,978 140,759 143,798 142,476 137,876 

30 Housewares and small electrical appliances 367,504 365,339 166,425 165,575 166,059 166,928 

51 Hardware, paints, asilpaper, etc. 114,142 136,225 142,452 144,462 149,834 156,908 

32 PLumbing, heating and building materials 24,871 24,083 31,535 25,453 26,264 30,54)8 

33 	Jewellery 112,0811 104,258 108,348 109,766 112,507 115,452 

34 	Toys and gases 139,884 146,003 349,896 148,778 170,635 175,258 

35 	Sporting goods and Luggage 140,965 136,428 139,598 138,381 138,377 139,225 

36 	Stationery, books and magazines 149,206 147,958 145,601 140,237 139,167 151,2" 

57 	Gasoline, oil, 	auto accessories, 	repairs 55,117 54,513 54,945 53,831 ',3,037 53,. 

and supplies 

38 	Peals and lunchea(2) 9534 539 vi 658 597 

39 	Repairs and services 5,657 6,040 6,21/ 6,275 6,325 
40 	5331 other departments 71,243 63,025 61,679 64,536 78,748 68, 

41 	TOTAL ALL DLPARDtNIS 3,329,537 3,286,573 3,507,889 3,377,652 3,430343 3,407, 5" 

Total department slurp inventories are derived by seasonally adjusting the Canada total raw data "directly'. Therefore, the courçionents do not 
the Canada total. 

t,e to the absence of seasonality, the seasonally adjusted data are equal to the unadjusted data, 

I 
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IAU 46. Stocks .eneuela d.s grands meqamin., dêsaiacsw,aliaAs, par rayon, Canada, révlads, 19850) 

August 5eptember October Noxeer Oeces*,er Reson 

Juillet AoQt Septembre Octobre Novem6re DAcere 
No 

thousands of dollars 

milliers de dollars 

53,253 51,591 54,983 59,667 62,403 65,348 Robes, robes do mAnage, tsbliers at unl- 	 1 
formes poor dameset jeunes fUtes 

67,067 68,356 66,465 73,494 37,551 84,410 nLeaux at tailleurs pour dames at jeunea 	2 
fit tea 

157,332 155,706 161,427 173,783 193,602 209,096 VAtementa sport pour dames et jounce lilIes 	3 
35,410 35,524 35,843 33,702 37,519 30,457 lourrures 	 4 
84,221 85,770 81,348 93,818 97,604 100,769 YAte,aenta pour bAbAs at enfents et articles 

de chambres deofants 

53,658 53,097 50,698 55,081 57,105 59,886 V8tesienta de fillettes et d'adoieacentes 	6 
52,225 50,143 54,917 60,793 60,064 61,421 LingerIe et vAtements de nuit poor dames 	 7 
45,899 47,522 47,626 48,568 48,078 48,480 Sous-oRtasents 	 8 

3,215 2,800 2,920 3,816 3,409 4,010 Chapeaus 	 9 
38,082 38,908 40,498 39,850 42,261 42,771 Baa pour dames et filteltms 	 it) 

61,498 65,267 68,848 75,888 72,746 74,801 Gants, mouftes et articles de parure pour 	11 
- dames etfillettes 

107,519 107,586 112,362 116,908 110,731 124,801 Chausaurea pour dames, jeunes filles eL 	 12 
enf ants 

182,823 178,569 179,993 186,553 185,573 192,6011 VAtesenta pour homes 	 13 
168,023 162,690 1711,765 175,103 184,126 192,096 Art ictes dhsbittement pour ho,mrma 	 14 

51.47 ,6132 711197 674 Yet 	el 	url 	114,1 	1 , t 	, r 	1 

137 1,4,71 .11,)) 798,20u 3117,572 272,714 AtI ilex 	Jr loilette, 	cosmAtiques et mAdi- 16 
cements 

0,860 50,788 48,420 49,934 51,888 51,185 ftppareits at fournilures photographiques 19 
18,358 17,212 18,694 20,070 18,750 14,825 lissus a Is p16cc 20 

139,787 140,189 147,342 152,762 154,015 159,632 Literie et tinge de matson 21 
44,442 47,050 44,464 48,093 48,193 49,873 Ibsius articles 22 
79,695 81,664 84,847 84,984 94,073 96,289 Porcelaine eL serrerle 23 
51,665 54,436 57,174 59,363 61,603 66,082 ResAtements de plancher 24 
70,175 69.181 69,002 69,808 69,033 69,695 Features, rideaus et housses 25 

65,953 61,786 65,519 66,019 64,581 62,823 1asea, tableaux, miroirs et autres articles 26 
daseidUomeot pour is nelson 

156,306 165,594 155,733 157,846 157,848 162,671 Meubtea 27 
73,173 70,781 69,799 71,014 68,129 67,200 Gros appareils mAnagers 28 

138,263 141,850 136,535 142,319 145,162 349,516 lAtAvision, 	radio et mosique 29 
167,177 166,916 169,656 179,336 188,650 170,738 ArtIcles do mAnage et petits appareits Alec- 30 

triques 

357,474 159,120 163,296 169,798 170,769 166,492 tiuincailterie, peinture, papler-tenturp, 31 
etc. 

27,913 27,930 26,346 28,428 28,506 30,092 Materiel de plomberie, chauffege et cons- 32 
trurtioi, 

118,514 125,542 130,197 143,099 145,192 145,747 Bijouterie 33 
185,056 182,993 162,333 163,918 147,342 147,582 Joucts et jeus 74 
139,135 167,766 156,735 139,382 133,817 142,638 Articles de sport et valises 35 

352,393 116,829 142,790 146,209 150,792 148,884 Papeterie, 	liures et 	resuss 36 
53,065 52,756 57,481 54,343 61,906 Issence, huite, scressoires d'automobkle, 37 

reparation et fournitures 
569 277 440 268 378 340 Repas Ct casse-rroOtes(2) 38 

.340 5,875 3,796 2,560 2,284 2,714 ServIces et travaus de reparation 79 
1,255 70,169 67,435 62,478 58,646 55,459 loom sutres rayens 40 

.01,654 3,495,779 3,535,380 3,746,925 5,746,956 3,720,776 10LA, TOLlS RAYI8S 41 

c total des stocks des grands sagasins est obtenu en dCsaisonnatissnt do 	faon drecte" lea donnAca brutes do cheque total au nivaau do Canada, do 
sorte que Is some des coquosantes dAssisonnalisCes negate pea Ic total do Canada. 

(2) Puisquil y a absence de saisonnalitA, 	les donnAes ddaaieonnalisAes soot per consequent Agates aus donnAes non dAssisonnalisAea. 
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App en III x I 

DEFINITIONS 

Retail Location 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Append i te I 

DFINITIONS 

Point de vente au detail 

Suivant Ia definition de Statistique Canada, 
un point de vente au detail est un local d'affai-
res (habituellement un magasin) dont l'activité 
principale est Is vente de marchandises et des 
services connexes au grand public pour la consorn-
mation ménagère ou personnelle. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics and sells the follow-
ing general lines of merchandise: 

Family clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
nesses, housedresses, aprons and uniforms; 
omen's and misses' coats and suits; women's 
od misses' sportswear; furs; infants' and 
mildren's wear; girls' and teenage wear; 
ingerie and women's sleepwear; intimate ap-

parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or Furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
'wooden and upholstered goods for dining 

mom and/or living room and/or bedroom). At 
ast 10% of the outlet's total sales must 
derived from the furniture, appliance and 

lime furnishings group. 

Grand maqasin 

tin point de vente au detail est un grand maga-
sin s'il possède les caractéristiques suivantes 
et vend les categories de marchandises suivantes: 

Vêtements pour Is famille. Ce groupe coinprend les 
articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes fil-
les; vêtements de sport pour dames et jeunes fil-
les; fourrures; vêtements de bébés et d'enfants; 
vêtements de fillettes et d'adolescentes; linge-
rie et vêtements de nuit pour dames; sous-vête-
ments; chapeaux; bas pour dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
les et enfants; vêtements pour hommes; articles 
d'habillement pour hommes; vêtements et articles 
d'habillement pour garçons; chaussures pour hom-
mes et garcons. Nota: Le magasin doit tenir au 
moms six des series mentionnées ci-dessus, dont 
au moms une doit être les vêtements ou articles 
d'habillement pour horumes et garçons. Au moms 
20% des ventes globales du magasin doivent se 
faire dans le groupe de vêtements pour la 
famnille. 

Neubles, appareils et articles d'ameublement 
ménager. Ce groupe comprend les articles sui-
vants: literie et linge de maison; porcelaine et 
verrerie; articles d'ameublement ménager; meu-
bles, de bois ou rembourrés, pour salle de sé-
jour, salle h manger ou chambre b coucher; gros 
appareils, téléviseurs, radios et musique; quin-
caillerie et articles de rnénage. Nota: Le magasin 
doit tenir au moms quatre des series mentionnées 
ci-dessus, dont au moms une doit être des meu-
bles (de bois ou rembourrés pour salle b manger 
et (ou) salle de séjour et (ou) chambre b cou-
cher). Au moms 10% des ventes globales du ma-
gasin doivent provenir du groupe des meubles, 
appareils et articles d'anieublement rnénager. 
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All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 
least three different commodity lines with 
not one of these lines representing more 
than 50% of the total store sales. At least 
10% of the outlet's total sales must be 
derived from the all other or miscellaneous 
groups. 

Total Net Sales and Receipts 

Total net sales and receipts are defined 
as the total sales of new and used merchan-
dise and receipts from repairs, equipment 
rental, restaurant and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sales of goods owned by 
others and proprietors' withdrawals of goods 
(at retail) for personal use are included. 
Mon-trading revenues, bad debts recovered 
and direct sales taxes are excluded. 

Stocks 

Stocks are defined as the selling value 
of inventory on hand at the end of the month 
or as at the end of the fiscal period fal-
ling nearest the end of the calendar month. 

Acco.its Receivable 

Accounts receivable are defined as cus-
tomers' accounts and notes receivable as at 
the end of the month, as well as all new 
credit granted during the month, less pay-
ments received. Accounts discounted with 
banks, paper sold to sales finance compa-
nies, or amounts owing on account of 
credit-card plans, are excluded. Accounts 
receivable used as security for bank loans 
are not considered as discounted if still 
payable and are therefore included. 

Junior Department Store 

Junior Department Stores are defined as 
retailing entities which sell the same wide 
range of goods (see department store defini-
tion) that are sold in the more traditional 
1 major department stores and are popularly 
iescr ihed as discinint operat toflo. 

Tous autres articles (divers). Cette catégori 
comprerid toutes les niarchandises que tient ]e 
magasin, mais qui ne figurent pas ci-dessus, 
telles que: articles de toilette, cosmétiques et 
médicaments; appareils et fournitures photogra-
phiques; tissus 'a la pièce; mercerie et menus ar-
ticles; bijouterie; articles de sport et valises; 
papeterie, livres et revues; et aliments. 
Nota: Le magasin doit tenir au moms trois des 
series mentionnées ci-dessus, dont aucune ne doit 
représenter plus de 50% des ventes globales du 
magasin. Au moms 10% des ventes globales du 
magasin doivent provenir des groupes tous autres 
articles ou divers. 

Ventes et recettes nettes totales 

Les ventes et recettes nettes totales sont 
définies comme le total des ventes de inarchan-
discs neuves et usagées et des recettes provenant 
de reparations, de location de materiel, de Ia 
vente de repas et d'autres services, moms les 
rendus, les rajusternents et les remises. La va-
leur des reprises n'est pas déduite. Les commis-
sions sur la vente de marchandises appartenant a 
autrui et la valeur (mu detail) des marchandises 
préievées par le propriétaire pour son usage per-
sonnel sont comptées. Lea recettes hors exploita-
tion, les recouvrements de mauvaises créances et 

tsxcs ile 	pste dirertessont 	xc hj;. 

)tocko 

Less I. urks cull] luuent la vs lest rriicrtsiiie Je 
stocks détenus 'a la fin du mois ou de la période 
financière la plus rapprochée. 

Cootes 'a recevoir 

Par comptes 'a recevoir on entend les contes 
et billets 'a recevoir des clients 'a la fin du 
mois, ainsi que de tout nouveau credit consenti 
au cours du mois, moms les paiements recus. Les 
cornptes escomptés 'a la banque, lea titres vendus 
'a des sociétés de financement des ventes et les 
montants dus en vertu d'un régime de cartes de 
credit ne sont pas comptés. Les comptes 'a rece-
voir servant 'a garantir un emprunt bancaire ne 
sont pas considérés comae étant escomptés s'ils 
sont encore payables; us sont donc inclus. 

Grand maqasin populaire 

Lea grands magasins populaires sont définis 
comme étant des points de vente mu detail qui 
ofIrent la même vaste gamme d'articles (voir Ia 
definition d'un grand magasin) que les grands 
maqasins traditionnels et qul sont généralement 

(IrIs ideren comme des sagas ins 11 prix r(siuit 
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The monthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are esti-
mated when necessary, due only to late res-
ponse, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
nplied to the monthly Canada sales total in 
.Jer to provide an estimate of sales by 

rtment at the Canada level. 

monthly stock values by department, 
.hed at the Canada level, are based 

olily on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sales ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivable values, 
published at the Canada level, are based on 
a panel of department store organizations 
which are known to have accounts receiv-
able. Data for late respondent.s are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting. 

Le chiffre des ventes mensuelles, publié pour 
le Canada, les provinces et les regions métropo-
litaines, est établi en fonction de l'univers des 
soclétés de grands magasins. Puisque ion vise 
chaque mois un taux de réponse de 100%, la pu-
blication est habituellement. retardée Si une 
grande firnie na pas fail parvenir sa declaration 
dans les délais prévus. Dans le cas dune réponse 
tardive, ii est possible de calculer un chiffre 
estimatif des ventes mensuelies grace 'a une 
méthode d'imputation qui est unique 'a cheque 
firme. 

Le chiffre des ventes mensuelles par rayon pu-
blié pour le Canada nest fondé que sur les fir-
rues qui présentent [a ventilation requise des 
ventes. La repartition en pourcentage des ventes 
par rayon obtenues auprès des firmes déclarantes 
est appliquée au chiffre meirsuel. des verites tots-
les pour le pays afin d'établir une estimation 
des ventes par rayon pour l'ensemble du Canada. 

Le chiffre des stocks mensuels par rayon pu-
blié pour le Canada n'est fondé que sur les fir-
mes qul présentent Ia ventilation requise des 
ventes et des stocks. Pour chaque rayon, le rap-
port des ventes aux stocks (calculé 'a partir des 
declarations des firmes) est appliqué 'a l'estima-
tion des ventes mensuelles afin de produire une 
estimation des stocks pour le Canada. 

Le chiffre des couptes a recevoir mensuel pour 
l'ensembie du pays provient des sociétés de 
grands magasins gui ont de tels cornptes. Les don-
nées relatives aux enquêtés retardataires sont 
estimées comme suit: on calcule d'abord la varia-
tion en pourcentage des comptes a recevoir des 
firmes déclarantes, puis on la fait porter sur 
les chiffres do mois précédent de la firme retar-
dataire. 
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DATA RELIABILITY 

Non-siling [rrors 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enumeration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of Interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
communication. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding 
units can be imputed using the data from 
responding units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
iay occur at various stages of processing 

, 

	

	uch as coding, data entry, verification, 
diting, weighting, tabulation, etc. 

Ap;iid ire II 

FIABILITf DES DONNIE5 

Erreurs non liées h l'échantillonnage 

L'enquête mensuelle sur les ventes et les 
stocks des grands magasins porte sur tous les 
points de vente des sociétés de grands magasins 
énumérées b la fin de cette publication. Iftant 
donné qu'elle peut être considérée comme un 
recensement exhaustif de la population observée, 
elle ne risque pas de coinporter des erreurs 
d'échantillonnage. Par contre, même lea données 
publiées d'un recensement gui dénombre intégrale-
cent h chaque mois l'ensemble des points de vente 
connus des grands magasins peuvent être entachées 
d'erreurs. Celles-ci, dites non iiées a l'échan-
tillonnage, se retrouvent tant dans les recense-
merits que dans les enquêtes par échantillonnage. 
[lies sont dues a un ou plusieurs facteurs parmi 
les suivants: 

Le champ couvert per l'enquête. L'erreur résulle 
d'un .listage incomplet et d'une couverture insuf-
fisante de la population visée. 

La réponse. Ici, l'erreur peut être attribuable a 
la conception du questionnaire et aux caracté-
ristiques de la question, b l'incapacité ou au 
refus de l'enquêté de fournir des renseignements 
exacts, h l'interprétation fautive des questions 
due h des problmes d'ordre sémantique, ou aux 
variations, d'un interviewer b l'autre dans le 
mode de communication retenu, lorsquil s'agit 
d'expliquer des questions et d'interpréter des 
réponses. 

La non-réponse. Certains enquetés refusent de 
répondre, tandis que d'autres en sont incapables 
et encore répondent trop tard. Les données rela-
tives aux non-répondants peuvent être imputées 
partir des chiffres fournis per les répondants ou 
a l'aide des statistiques antérieures sur les 
non-répondants, lorsque celles-ci existent. On ne 
conrialt généralement pas l'importance de l'erreur 
d'imputation; celle-ci vane beaucoup selon les 
caractéristiques qui distinguent les répondants 
des non-répondants. Comme ce type d'erreur prend 
habituellement de l'ampleur a mesure qu'augmente 
le taux de non-réponse, on s'elforce d'obtenir le 
meilleur taux de réponse possible. 

Le traitement. L'erreur peut se produire lors des 
diverses étapes du traitement, telles que le co-
dage, l'entrée, Is verification, la pondération 
et Ia tota.lisation. 
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Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de-
signed to minimize different interpreta-
tions; detailed acceptance testing has been 
carried out for the different stages of 
editing and processing; and every possible 
effort has been made to reduce the non-
response rate as well as the response 
burden. 

11 est difficile de mesurer les erreurs n1i 

Iiées a l'échantillonnage. En outre, it faut 
cerner de sorte qu'elles ne nuisent pas a 1'ut-
lisation ou a l'interprétation des chiffres défi-
nitifs. En cc qui concerne les estimations d 
present bulletin, tout a éte mis en oeuvre afin 
de minimiser ce genre d'erreurs. Ainsi, les 
points de vente des grands maqasins ant été défi-
nis avec beaucoup de precision; les questionnai-
res ant été conçus avec soin afin de réduire au 
minimum le nombre d'interprétations éventuelles; 
lea diverses étapes de verification et de traite-
ment ant fait l'objet de contrôles d'acceptation 
détaillés; enfin, on n'a absolument rien negligé 
pour que le taux de non-réponse et le fardeau de 
réponse soient faibles. 

Non-sampling Error Measures 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error. Two response 
measures are derived, namely, the response 
rate, which is a measure of the proportion 
of those units which have responded in time 
for inclusion in this publication and the 
response fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon 
actual reported data. 

The units used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the survey 
unit - the 10 provinces, the two territories 
and the four metropolitan areas in which a 
department store organization operates de-
partment store locations and (2) the organi-
zational unit - the department store firm 
(company) themselves. For example, a depart-
ment store firm reporting for 20 stores in 
Ontario would be considered as one survey 
unit and one organizational unit while a 
firm reporting for five stores in Vancouver, 
10 in British Columbia (excluding Vancouver) 
and two in Yukon would be considered as 
three survey units but only one organiza-
tional unit. 

The data variables under consideration 
for derivation of the response fraction are 
sales, stocks and accounts receivable. 

Text Table I gives the reliability of the 
survey data with respect to the non-response 
error. The response rate is given as the 
percentage of survey units and the corres-
ponding organizational units which have 
responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the pubLished data 
which is based upon actual reported data 
submitted by department stores. For example, 

Estimation des erreurs non liées b 1'échantillon-
n age 

Parmi les erreurs non liées h i'échantiilon-
naqe, on retrouve l'erreur de non-réponse. Le 
tableau explicatif I donne deux mesures de la ré-
ponse qui aideront l'utilisateur b évaluer ce 
genre d'erreur. Le taux de réponse représente Ia 
proportion des unites gui ant répondu assez tot 
pour être incluses dans Ia présente publication. 
La fraction de réponse, par contre, eat le taux 
de réponse des données, c'est-a-dire in propot - 
tion des chiffres puhliés gui est fond 
renseignements reel lement déclarés. 

Les unites utilisées pour calcu1 
réponse de l'enquête sur les ventes et lei stocki 
des grands maqasins est fondée sur (1) les unites 
d'enquête - soit les 10 provinces, les deux ter-
ritoires et les quatre réqions métropolitaines oti 
les sociétés de grands maqasins exploitent des 
points de vente et (2) les unites organisation-
nelles - les sociétés des grands maqasins elles-
mêmes. Par exemple, une société de grands rnaga-
sins qui produit une declaration pour 20 magasins 
en Ontario est considérée comme une unite d'en-
quête et une unite organisationnelie alors qu'une 
firme dont la declaration porte sur cinq rnagasins 
a Vancouver, 10 en Colombie-Britannique (sauf 
Vancouver) et deux au Yukon représente trois uni-
tés d'enquête mais seulement une unite organisa-
tionneile. 

Les variables dont it faut tenir cornpte pour 
calculer la fraction de réponse sont les ventes, 
les stocks et les comptes a recevoir. 

Le tableau explicatif I donne la fiabilité des 
données d'enquête en matière d'erreurs dues a in 
non-réponse. Le taux de réponse représente le 
pourcentaqe des unites d'enquête et des unites 
organisationnelles 	correspondantes 	gui 	on 
répondu assez tot pour être incluses dans 
present bulletin. Par contre, la fraction 1 
réponse constitue le pourcentage des donnr 
puhliées gui sont fondées sur des renseignemen 
effectivement déclarés par lea grands magasin. 

I 
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cell of 20 organizational units in which 
'  ive respond for a particular month would 

lave a response rate of 25% in terms of 
these units. If the five units represented 
$8 million out of a published estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered. 

Par exemple, le taux de réponse d'une celiule 
comportant 211 unites organisationrielles dont cinq 
répondent lors d'un rnois donné atteindrait 2%. 
Cependant, si les cinq unites représentent 8 
millions sur l'estimation publiée de $10 mu- - 
lions, la fraction de réponse s'élèverait b 80%. 
Comme le taux de réponse aurait, b lui seul, 
tendance 'a déprécier la fiabilit.é de l'estimation 
dans un tel cas, it faudrait tenir compte des 
deux unites de mesure. 

I 

TEXT TABLE I. Measures of Reliability, Department Stores, Canada, 1986 

March 

TABLEAU EXPLICATIF I. Mesure de la fiabilité, grands magasins, Canada, 1986 

Mars 

Response rate 

Taux de réponse 

Response fraction 

Fraction de 
r éponse 

Survey units 	Organizational 
units 

Unites d'en- 	Unites orga- 
iuête 	nisationnelles 

per cent - pourcentage 

Pbnthly sales total - Ventes mensuelles 
totales 
	

100.0 
	

100.0 
	

100.0 

Monthly sales by department - Ventes men- 
suelles per rayon 	 62.5 

	
87.2 

Ibnthly stocks by department - Stocks men- 
suels par rayon 
	

43.8 
	

65.7 

Month-end accounts receivable - Comptes 
recevoir b Ia fin du mois 	 87.5 

	
99.9 

I 
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SEASONAL ADJUST4NT 
	

DISAISONNAL ISAT ION 

Time series contain the element.s essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time."(l) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal (va-
riations) and the irregular (fluctuations). 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal changes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a major impact on the 
rate of economic activity. 

i the interest of accurately interpreting 
fundamental evolution of an economic 

phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment method(2) to 
seasonally adjust its time series. This 
method minimizes the inact of seasonal 
variations on the series and essentially 
consists of adding one year of raw data onto 
each end of the original series before it is 
seasonally adjusted per se. The estimated 
data are derived from forecasts and back-
casts using ARIMA (Autoregressive Integrated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily the ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final sea-
sonal factors are produced only after these 

(1) "A Note on the Seasonal Adjustment of 
Economic Time Series," Canadian Statis-
tical Review, August 1974. 

r further information see the X-11-
AIUMA Seasonal Adjustment Method, by 

;tella Bee Dagum, Statistics Canada, 
Palogue 12-564E, Occasional. 

Les series temporelles ou chronologiques corn-
portent les éléments essentiels b la description, 
l'explication et la prevision du comportement 
d'un phénomène éconornique. "Ce sont des dossiers 
statistiques de l'évolution des processus écono-
miques dans le tens(1)". L'observation par les 
écoriomistes et les statisticiens de l'activité 
économique h l'aide des series ternporelles a cionc 
permis de distinguer quatre composantes princi-
pales du comportement des series temporelles: la 
tendance b long terme ou trend, le mouvement 
cyclique, les variations saisonnières et les 
fluctuations irrégulires ou accidentelles. Ces 
mouvements mont causes par différents facteurs, 
soit économiques, naturels ou institutionnels. 
Les variations saisonnières sont les fluctuations 
périodiques plus ou moms régulires qui se pro-
duisent au cours d'une année en raison du cycle 
météorologique normal, des congés fixes et d'au-
tres événements qui se répètent b intervalles 
aver une certaine régularité pour influencer de 
façon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'évolution fondamentale d'un phénomène économi-
que et de produire une meilleure prediction, 
Statistique Canada rajuste les series temporelles 
au moyen de la méthode de désaisonnalisation 
X-11-ARMMI(2) afin de justement minimiser l'im-
pact des variations saisonnires sur les series. 
Cette technique consiste essentiellement h ajou-
ter une année de données brutes b chacune des 
deux extrérnités de la série initiaTe avant de 
procéder 'a la désaisonnalisation proprement dite. 
Les données estirnatives proviennent d'extrapola-
tions prospectives et retrospectives réalisées 
par des modles ARMMI (modèles autorégressifs 
moyennes mobiles intégrees) du type Box-Jenkins. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel b la méthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de Ia série 
modifiée et obtenir une estimation provisoire de 
la tendance-cycle, pour calculer les rapports de 
Is série initiale (ajustée) aux estimations de la 
tendance-cycle et pour estimer les facteurs sai-
sonniers b partir de ces dits rapports. Les fac-
teurs saisonniers définitifs ne mont produits que 

La désaisonnalisation des series temporelles 
économiques: quelques remarques; tire 	part 
de Ia Revue statistique du Canada, aoOt 1974. 
Pour plus ample information voir La méthode 
de désaisonnalisation X-11-ARt44I, par Estella 
Bee Dagum, Statistique Canada, NO 12-5641 au 
catalogue, hors série. 
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operations have been repeated several 
times.(3) These procedures, used to deter-
mine the seasonal factors necessary to Cal-
culate the final seasonally adjusted data, 
are, since May 1983, executed every month 
instead of once a year. This permits us to 
update each month the reference series from 
which we derive the final estimations of the 
seasonal factors with the previous month's 
revised data. 

While seasonal adjustment permits a 
better understanding of the underlying 
trend-cycle of a series, the seasonally-
adjusted series still contains an irregular 
component. Slight month-to-month variations 
in the seasonally adjusted series may be 
simple irregular movements; to get a better 
idea of the underlying trend, then, users 
must examine several months of seasonally 
adjusted series. 

To assist the user, the Months of Cycli-
cal Dominance number, MCD, is provided.(3) 
The MCD is the shortest monthly span for 
which a certain ratio becomes and remains 
less than one, that is, the ratio for which 
the absolute average percentage change of 
the trend-cycle of the seasonally adjusted 
series becomes greater than the absolute 
average percent change of the irregular corn-
ponent. The MCD can be interpreted as the 
number of months over which a change in the 
seasonally adjusted series must move in a 
given direction before one can be reasonably 
certain that the trend-cycle of that series 
also has moved in the given direction. 
Clearly small MCD's are desirable and indi-
cative of a smooth series. Applying a moving 
average to the seasonally adjusted data of 
MCD length tends to smooth irregular move-
merits which may obscure the underlying 
trend-cycle. The MCD moving average provides 
a method of reducing all types of series to 
approximately the same degree of smoothness 
whatever the size of the irregular component 
in the original series. 

An extensive review in the methods and 
procedures used in deriving seasonal adjust-
ed department store sales and inventory data 
has been undertaken in conjunction with Time 
Series Research and Analysis Division. As a 
result, commencing with the March 1986 
issue, the Canada total estimates are now 
obtained by using the "direct" method of 
seasonally adjustment as opposed to the "in-
direct" method used previously. (In the case 
of the direct adjustment method, the unad-
justed Canada total is seasonally adjusted 
itself; therefore, the 40 seasonally adjust-
ed components do not sum to the Canada to-
tal. In the case of the indirect adjustment 
method, the estimates of the 40 departments,  

lorsque ces operations ont été exécutées 'a plu-
sieurs reprises(3). Ces étapes determinant ls 
facteurs saisonniers nécessaires au calcul des 
données désaisonnalisées finales, sont depuis maL 
1983, exécutées 'a chaque mois au lieu d'une seul 
fois par an. Ii nous est donc possible de mettre 
'a jour mensuellement les series de référence des-
quelles on derive les estimations finales des 
facteurs saisonniers, en employant les données 
les plus récentes disponibles. 

Bien que la désaisonnalisation permette de 
mieux comprendre la tendance-cycle fondamentale 
d'une série, la série désaisonnalisée n'en con-
tient pas moms une composante irrégulire. De 
légères variations d'un mois 'a l'autre dans la 
série désaisonnalisée peuvent n'être que de 
simples mouvements irréguliers; pour avoir une 
meilleure idée de la tendance fondamentale, les 
utilisateurs doivent donc examiner les series 
désaisonnalisées d'un certain nombre de inois. 

A cette fin, on retient l'usage des mois 'a 
dominance cyclique, ou MDC(3). Ii s'agit du plus 
petit nombre de mois pour lesquels un certain 
rapport devient et reste inférieur 'a l'unité; 
autrement dit, il s'agit de la période pendant 
laquelle le taux de variation moyen absolu de 1a 
tendance-cycle de la série désaisonnalisée est 
supérleur 'a celui de la composante irrégulière. 
Le MDC peut être considéré comme le nombre dr 

mois que doit durer une variation de la s6ric  
désaisonnalisée dans une direction donnée avaffi 
qu'on puisse être raisonnablement certain que 
tendance-cycle de la série évolue dans la mêrns 
direction. Ainsi, un MDC peu élevé est souhaita-
ble puisqu'il indique la presence d'une série 
lisse. L'application d'une moyenne mobile aux 
donr,ées désaisonnalisées de période égale au MDC 
tend 'a lisser les mouvernents irréguliers pouvant 
dissimuler la tendance-cycle fondamentale. La 
nréthode de la moyenne mobile du MDC permet de 
réduire tous les genres de série 'a peu pr'es au 
rnême niveau de lissage, quelle que molt la taille 
de la composante irrégulière dans la série mi-
tiale. 

One revue approfondie des méthodes et procé-
dures utilisées pour denver les données désai-
sonnalisées sur les ventes et les stocks des 
grands magasins a été entreprise de concert avec 
Ia Division des series chronologiques - recherche 
et analyse. Suite 'a cette revue et débutant avec 
l'édition de mars 1986, les estimations pour les 
totaux mu niveau du Canada sont maintenant désai-
soninalisées de Ia façon "directe" par opposition 
'a la désaisonnalisation "indirecte" qui a été 
employee dans le passé. (Dans le cas de Ia désai-
sonnalisation directe, le total non ajusté au 
niveau du Canada est lui aussi désaisonnalisé, de 
sorte que la somme des 40 composantes désaisor-
naiisées au préalabe n'égrfle pas nécessairement 
le total mu niveau InaJu. D:ins la vPr I iii 

I 

(3) See Table 31. 	 (3) Voir tableau 31. 
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rech individually adjusted, are summed to 
' 	provide Canada seasonally adjusted total.) 

'4) 

We continue to use the end-point season-
al adjustment method, which was adopted in 
March 1984, in order to improve the quality, 
reliability and stability of the seasonally 
adjusted estimates. 

REVISION PROCEDURES 

Due to the fact that statistical surveys 
are subject to different type of errors (as 
described previously in this section) and 
that to obtain a 100% response rate each 
month under a data collection program by 
mail would prove to be very difficult (al-
most impossible sometimes) and costly, re-
suits nst be revised on an ongoing basis as 
new information Is received, enabling us to 
update our statistical series accordingly. 

Revisions of two different types are made 
in regard to the Department Store Sales and 
;tocks Survey: the first relates to the way 
data are gathered while the second results 
fromthe seasonal adjustment procedures. In 
the first type of revision, corrections 
ippiy only to the previaus year data. They 
re conducted after the end of the year and, 

consequently, the revised figures are Pu-
blished in the March issue of the following 
year of the present bulletin. The second 
type of revisions are both monthly and an-
nual. In the case of the monthly revisions, 
the corrected figures for the current month 
(June for example) and the two previous 
months (April and May), are published in the 
following month issue of the present cata-
logue (July), while the annual revisions are 
published once a year in the March issue. 

Generally, revised data are indicated 
with an "rfl beside the name of the month to 
which they apply, in order to inform the 
user of these changes. 

CONSTANT DOLLAR ESTIMATES  

iridirecte de désaisonnalisation, l'estimation 
désaisonnalisée du total au niveau du Canada est 
égale 6 la somrne des composantes, soit les 40 
rayons, désaisonnalisées séparérnent au préal-
able. ) (4) 

La désaisannalisation interpolative, laquelle 
fut adoptée en mars 1984 afin d'accroItre la 
qualité, Is fiabilité et la stabilité des estima-
tions désaisonnaiisées, est encore utilisée. 

PROcIDIJRES DE RIVISION 

Puisque les enquêtes statistiques sont sujet-
tes b différents types d'erreurs (telles quex-
plicitées précédemment dans cette section) et 
qu'il serait très coOteux et difficile (pratique-
merit impossible parfois) d'atteindre, a partir 
d'un programme de collecte de données par Is 
poste, un taux de réponse de 100%, il faut donc 
reviser les résultats sur une base régulière af in 
de mettre a jour lee series statistiques en dé-
coulant, b mesure que de nouvelles informations 
nous sont transmises. 

On compte donc des revisions de deux types en 
regard b l'enquête sur lea ventes et stocks des 
grands magasins: lea premieres mont liées a is 
fon dont lea données sont produites tandis que 
lea secondes résultent de Ia procedure de désai-
sonnalisation. Les revisions du premier type ne 
se rapportent quaux seules données de l'année 
précédente. Elles sont effectuées h la fin de 
l'année et les résultats révisés sont publiés 
dana le numéro de mars de l'année suivante du 
present bulletin. Les revisions du deuxieme type 
sont b la fois mensuelles et annuelles. Dans le 
cas de ceiles mensuelles, les résultats rectifiés 
qui réfèrent au mois courant (salt juin par exem-
ple) et aux pleux inois précédents (avril et mel) 
sont ajoutées b la publication du mois suivant 
(juillet) Landis que les revisions annuelles ne 
sont publiées qu'une fois l'an, dens le bulletin 
de mars. 

En général, on avise l'utilisateur de ces 
changements, en inscrivant un "r" h coté du nom 
du maim auquel on applique des revisions. 

ESTIMATIONS EN DOLLARS CONSTANTS 

To obtain constant dollar estimates of 
total department store sales (Table 30), 
estimates of sales by department group are 

Refer to: Lothian, J. and Marry, M. 
1977): The Problem of Aggregation; 

i)irect or Indirect, Ottawa: Seasonal 
Adjustment and Time Series Analysis 
Division, Statistics Canada. 

Afin d'obtenir Is valeur estimative de l'en-
semble des ventes des grands magasins en dollars 
constants (tableau 30) 0  lea estimations des 

(4) Consulter: Lothian, J. et Marry, H. (1977): 
Aggregation directe ou indirecte, Ottawa, 
Division des series chronologiques, de la 
recherche et de l'analyse, Statistique 
Canada. 
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deflated by the Gross National Product Divi-
sion of Statistics Canada using a commodity 
breakdown origina1ly based on the 1974 com-
modity survey and the relevant Consumer 
Price Indexes. These deflated department 
group estimates are then totalled to give an 
estimate of total department store sales in 
constant dollars. 

NL43[R OF SHOPPING DAYS 

The number of shopping days that this 
publication is based on varies from month to 
month. See Text Table II for the number of 
shopping days the current publication is 
based on.  

ventes relatives aux principaux groupes de di -
partements sont dégonflées par Is Division dj 
produit national brut de Statistique Canada, o'i 
moyen d'une ventilation par produit basée oriqi-
nalement sur l'enquête de 1974 sur les marchi-
dises et au moyen des indices des prix Ia 
consommation appropriés. Les estimations de ces 
groupes de rayons ainsi dégonflées sont par la 
suite totalisées pour produire Festimation de 
l'ensemble des ventes des grands magasins en 
dollars constants. 

NOI43RE DL JOLJRS COIIIERCIAUX 

Le nornbre de Jours comrnerciaux sur lesquels 
sont bases les renseignements présentés ici vane 
d'un mois a Pautre. Le tableau explicatif II 
donne le nombre de jours pour la période la plus 
récente. 

TEXT TABLE II. Number of Shopping Days, by Month, 1985 and 1986 

TABLEAU EXPLICATIF II. Nombre de jours con.nerciaux, par moth, 1985 et 1986 

1986 	 1985 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Nombre total Nombre de Nombre total Nombre de 
de jours samedis de Jours sarnedis 
commerciaux commerciaux 

January - Janvier 26 4 26 4 

February - Février 24 4 24 4 

March - Mars 25 5 26 5 

April - Avril 26 4 25 4 

May-Mai 26 5 26 4 

June - Juin 25 4 25 5 

July - Juillet 26 4 26 4 

August - AoOt 25 5 26 5 

September - Septembre 25 4 24 4 

October - Octobre 26 4 26 4 

November - Novembre 25 5 26 5 

December - Décernbre 26 4 25 4 

I 

I 



Appeidix V 	 ApperKi i re V 

DATA CONFIDENTIALITY 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(5) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and 
rigorously controlled and regulated to 
prevent the publication or disclosure of any 
information deemed confidential. The rules 
regarding the confidentiality of parts of 
the results of merchandising surveys are 
therefore applied in such a way that no data 
are shown for cells (or statistical units) 
composed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
desiqnated cell by entering an "X" in the 

tropriate boxes. 

\riother way of preserving data confiden- 
.ility without having to enter an "X" is to 
umbine (consolidate) the information from 

selected regions (or selected cells) for the 
same item. The data in question can then 
simply be aggregated and published in a less 
detailed, but still confidential, form. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandising survey 
results. 

CONFIDENTIALITE DES DONNEES 

La loi interdit b Statistique Canada de diffu-
ser au grand public des données qui pourraient 
servir a identifier une entreprise ou certaines 
de ses caractéristiques, sans avoir obtenu au 
préalable l'autorisation écrite de cette derniè-
re(S). Ainsi, le dévoilernent de données suscepti-
bles de révéler des renseignements précis sur 
l'activité d'une entreprise particulière est sys-
tématiquement contrôlé suivant des dispositions 
strictes de telle sorte qu'aucun renseignement 
jugé secret ne soit publié ou divulgué. L'appli-
cation des règles sur le caractère secret d'une 
partie des résultats des enquêtes sur le commerce 
s'établit donc de manière ce qu'aucune donnée 
ne soit révélée pour des cellules (ou unites 
statistiques) composées de moms de trois compa-
gnies, ou encore de trois ou plus lorsque cel-
les-ci sont dominées par une ou deux conipagnies. 
Par la suite l'information concernant ces cellu-
les esi dissimulée en inscrivant un X aux diffé-
rents postes visés dans Ia publication. 

Une autre façon de preserver le caractère con-
fidentiel de l'information sans pour autant avoir 
a mettre des "X', consiste è grouper (consolider) 
pour certaines regions (ou certaines cellules) 
Pinformation d'un m&me poste. 11 suffit alors 
dagréger les données visées et de les presenter 
sous une forme moms détaillée mais qui respecte 
la consigne de confidentialité. 

Ainsi, par l'application rigoureuse de ces 
règles, le caractère privé de l'information est 
préservé et n'affecte que très marginalement en 
fin de compte la diffusion des résultats des 
enquêtes sur le commerce. 

EXPLANATORY NOTES 	 NOTES EXPLICAT I yES 

The percentage changes in sales shown in 
this publication are based on the total dol-
lar volume of receipts for each of the per-
iods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e. those in operation in 
both of the periods being compared. 

See Section 16 of the Statistics Act 
ent it led 

Les variations dee ventes en pourcentage don-
nées dans la présente publication sont fondées 
sur la valeur totale des recettes pour chacune 
des périodes observées. Elles tiennent compte des 
magasins qui ont ouvert leurs portes et de ceux 
qui les ont fermées; autrement dit, elles ne se 
limitent pas aux magasins qui ont été exploités 
dans toutes les périodes en cause. 

(5) Voir l'article 16, intitulée Secret, du rha-
I t re 	15 	de 	In 	oi 	:;ijr 	I 	;I it j , ,t iiiii. 
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The stock-sales ratios(6) are derived by 
dividing the dollar volume of stocks at 
seUing value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stock ratios(7) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The .etropolitu areas are census metro-
politan areas. 

The coiuiodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the January issue of this 
pubLication. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

See Table 26. 
See Table 27. 

On obtient 1es ratios stocks-ventes(6) en di-
visant la valeur rnarchande des stocks a la fin du 
nois par le chiffre des ventes pour le mois. 

On obtient lea ratios ventes-stocks(7) en di-
visant le chiffre des ventes pour le mois par la 
valeur marchande moyenne des stocks en debut et 
en fin de mois. 

Les regions .étropolitaines correspondent aux 
regions métropolitaines du recensement. 

La liste de référence dee .archandises, qui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication est re-
produite dans le numéro de janvier. 

Lea chiffres révisés des ventes et des stocks 
des grands magasins sont publiés chaque année 
dans le numéro de mars du present bulletin. Les 
revisions aux comptes recevoir en fin de mois 
sont apportées mensuellement. 

Voir tableau 26. 
Voir tableau 27. 

I 

4 



Ap1ndix V - Append ice VI 

LiST OF DEPARDINT SEORE ORGANIZATIONS - LIST[ DES ORGANISATIONS DE GRAM)S MAGASINS 

MAJOR DEPARTI4NT STORE ORGANIZATIONS - ORGANISATIONS DE GRAM)S MAGASINS TRADIJIONNELS 

Ayre's Ltd., Water St., St. John's, Newfoundland 
Baine Johnstone & Company Ltd., Bowring Division, P.O. Box 4100, St. John's, Newfoundland 
Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario (Closed July 1984 - Fermé juillet 1984) 
Eaton, 1., Co. Canada Ltd., 290 Yonqe St., Toronto, Ontario 
Goudies Ltd., 22 King St. W., Kitchener, Ontario(1) 
Holman, R.T., Ltd., Water St., Suramerside, Prince Edward Island (Closed May 1985 - Ferrné mal 1985) 
Hougens Ltd., 305 Main St., Whitehorse, Yukon(2) 
Hougens Watson Lake 84, Box 97, Watson Lake, Yukon(2) 
Hubert, Magasin J.0., Ltée, 163-165 rue Priricipale, Maniwaki, Québec 
Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario(2) 
Lloydminster & District Agricultural Co-op Association Ltd., 4910-50th St., Lloydrninster, 

Saskatchewan(3) 
Ogilvy's, James A., Ltd., Ste-Catherine St. W., Montréal, Québec 
Right House, The, Co. Ltd., 35-41 King St. E., Hamilton, Ontario (Closed February 1983 - Fermé 

févrxer 1983) 
Robinson Ogilvy Inc., 18 James St., Hamilton, Ontario 
Siapsons Ltd., 176 Yonge St., Toronto, Ontario 

rs Canada Inc., 222 Jarvis St., Toronto, Ontario 
'nth&l'happIe Ltd.. 24 Birch St., Cbapieau, Ontario 

JUNIOR DEPARU&N1 SHIRE ORGANIZATIONS - DRGANISAIIONS DE GRAM)S MAGAS1NS POPLJLAIRES 

K-Mart Canada Ltd. , 8925 torhram Rd. , Brampton, Ontario 
Sentry Dep't. Stores Ltd., 1650 Avenue Rd., Toronto, Ontario (Closed January 1984 - Fermé janvier 

1984) 
Steinberg Inc., Miracle Mart Division, 5151 Thimens, St-Laurent, Québec 
lowers Department Stores Ltd., 6509 Airport Rd., Mississauga, Ontario 
Woolco Department Stores, do F.W. Woolworth Co. Ltd., 2277 Sheppard Ave., Weston, []ntario(2) 
Zeller's Ltd., 5100 De Maisonneuve Ouest, Montréal, Québec 

(1) Goudies Ltd. has been reclassified to the "Family Clothing" trade group as of January 1, 1985. 
Goudies Ltd. est reclassifié dans le qroupe des maqasins de "Vêtements pour faniille" riepuis le ler 
janvier 1985. 
All department stores in the Yukon and Northwest Territories have been reclassified to the 
"General Merchandise" trade group as of January 1, 1985. 

(2) Tous les grands magasiris du Yukon et des Territoires du Nord-Iluest sont reclassifies b d'autres 
genres de commerce du groupe des magasins de "Marchandises diverses" depuis le 1er janvier 1985. 

(3) Lloydminster & District Agricultural Co-op Association ltd. has been reclassified to the "General 
Store" trade group as of January 1, 1986. 

(3) Lloydmirister & District Agricultural Co-op Association Ltd. est reclassifié dans le groupe des 
magasins intitulés "Magasins généraux" depuis le ler janvier 1986. 



DEPARTHENI STORE C044DLTY REFERENCE LIST 

Department 

Women's and Misses' Dresses, Housedresses, Aprons 
and Uniforms 

Dresses of all types, includinq half-sizes and 
maternity dresses, aprons, housedresses and 
uniforms - juniors', misses' and women's. Evening 
qnwns and wraps. 

Women's and Misses' Coats and Suits 

Coats: cloth including fur trimmed, car coats, 
raincoats, arid imitation fur coats - juniors', 
misses and women's. 
Suits: readymade arid made-to-measure - juniors, 
misses and women's. 

Women's and Misses' Soortswear 

Blouses arid sport shirts: sweaters, pullovers, 
jackets and cardigans; 	sports apparel, 	ski 
clothino, 	play 	clothes, 	bathing 	suits 	and 
knitwear; slacks, jumpers, skirts and parkas. 

Furs 

Fur coats, jackets, neckpieces, caps, hats and 
muffs. 

". Infants' and Children's Wear and Nursery Equipment 

Infants' and Children's Wear: all infants' and 
children's apparel up to approximately size 6X, 
i ncludiirq infants' accessories. 
Infants' Bath Equipment and Toiletries 
Other Infants' Department Goods: such as ciarment 
hangers, 	harness, 	playpens, 	toys, 	rattles, 
extension gates, auto seats, walkers, etc. 
Infants' Prams, Carriacies and Strollers: includinci 
pram beddi'rq and accessories. 
Infants' furniture: chairs, commodes, cribs, beds, 
bedding and bedding accessories 

Girls' and Teenaae Girls' Wear 

All girls' and teenage girls' apparel, including 
dresses, coats, suits, skirts, girl guide uni-
forms, school uniforms, piay clothes, underwear, 
hats, caps, stockinqs, etc. 

Lingerie and Women's Sleepwear 

Includirro slips, pants, panties, dusters, night-
gowns, pyjamas, neciliqees, bathrobes, dressing 
gowns arid bed jackets. 

Intimate Apparel 

Includiriq corsets, girdles, garter belts and bras-
sieres. 

Millinery 

Including hats, berets, hat trimmings and hair 
pieces 

Women's and Girls' Hosiery 

Including anklets, nurses' hosiery, tights, leo-
tards, etc. 

Women's and Girls' Cloves, Mitts and Accessories 

lncludi,io cloves, mitts, scarves, shawls, hlou-
settes, bandannas, belts, houtonnieres, corsages, 
collar and cuff sets, collars, dress and coat 
ornaments, handkerchiefs, purses, small leather 
goods ar,d umbrellas. 

RrI'tRIllIl 015 MARCFIAM)ISFS DES GRANDS NAGASINS 

Rayon 

uuhes d ,, 	 ,  
jeues Fill 

Robes de toua genres, y compris lea denii-grandeurs et 
robes pour grossesse, tabliers, robes de ménage et unifor-
mes - pour fillettes, jeunes flues et dames. Robes et 
manteaux du soir, 

Manteaux et tailleurs pour dames et jeunes flles 

Manteaux: de drap, y compris ceux qui sont garnis de four-
rote, manteaux d'auto, imperméables et manteaux imitation 
fourrure - pour fillettes, jeunes filles et dames. 
Tailleurs: prèts 	porter et fails sur mesure - pour fil- 
lettes, jeunes fifles et dames. 

Vétements sport pour dames et jeunes filles 

Blouses et chemisiers, chandails, pijil-overs, vestes et 
cardigans, vtements de sport, vteinentri de ski, vAtements 
de jeu, maillots de bairi et tricota, pantelons, jumpers, 
jupes et csnadierines. 

Fourrures 

Manteaux de fourrure, vestes, parures de cou, bonnets, 
chapeaux et moufles. 

. Vêtements pour bébés et enfants et articles pour chambres 
d ' enfants 

VAternents pour bébés et enfants: tous articles d'hahille-
ment pour bébés et enfants jusqu'b Is taille 6X, y compi 
lea accessoires pour bébés. 
Articles pour le bein et Is toilette des bébés 
Autres articles do rayon pour bébés: Lets que cintri 
sangles, parcs, jouets, hochets, barrières extensiblr 
siges d'auto, marchettes, etc. 
Voitures et poussettes: y compris literie et accessoir 
pour vortures d'enfanta. 
Mobilier pour enfants: chaises, coinmodes, berceaux, lits, 
literie et accessoires de literie, 

VAtements Dour fillettes et adolescentes 

bus articles d'habillement pour fillettes et adolescen-
tea, y coinpris robes, msnteaurc, tailleurs, jupes, unifor-
mes de scoute, uniformes d'écolire, vAtements de jeu, 
sous-vète,nents, chapeaux, bonnets, has. etc. 

Lingerie et vétements de nuit pour dames 

V compria jupona-combirraisons, culottes, calecons, pal-
qnoirs, chemises de null, pyjanas, déshabillés, sorties de 
bain, robes de chambre et liseuses. 

Sous-vètements 

V compris corsets, gaines, porte-jarretelles et soutiens-
gorge, 

Chapeaux 

V compris chapeaux, berets, garnitures de chapeau et poe-
tiches. 

Baa pour dames el jeunes filles 

V cumpris sucquettes, baa d'infirmières, collants, leo-
tards, etc. 

Cants, moufles et articles de parure pour dames et fil 
t es 

V co'npris ciants, moufles, écharpes, chMes, blouses 
manches, foulards, ceintures, boutonnières, bouquets, 
sembles de collets et poignets, collets, parures de 
teaus et de robes, mouchoirs, sacs 	main, pet its arti,:Li; 
en cuir et parapluiem. 



83 

' 	DEPARTMENT STORE CCI400iIY REFEREPLE LIST - Continued 

iiartuent - iont inued 

2. Women's, Misses' and Children's Footwear 

Include 	all 	footwear 	for 	women, 	misses 	and chil- 
dren (excluding athletic 	footwear). 

13. Mens Clothing 

Includiral coats, suits, 	trousers and jackets. 

14 Men's Furnishings 

Including shirts (dress, work, sport and regular), 
sweaters, 	vests, 	smocks, 	windbreakers, 	parkas, 
overalls, 	work 	trousers, 	slacks, 	underwear, 	dres- 
sing 	gowns, 	bath 	robes, 	pyjamas, 	hosiery, 	ties, 
collars, 	handkerchiefs, 	scarves, 	gloves, 	mitts, 
ear muffs, hats, caps, garters, suspenders, belts, 
jewellery, umbrellas and canes. 

 Boys 	Clothing and Furnishings 

Include 	conweodities 	as 	in 	Departments 	13 	and 	14 
sold in boys' wear department as well as boy scout 
and school uniforms. 

 Menus and Boys' Footwear 

Include all 	footwear 	for men 	and boys (excluding 
athletic 	footwear). 

 Food and Xincjred Products 

luding 	groceries, 	meats, 	provisions, 	fruits, 
. 	 etables, 	candy, 	pastry, 	bakery 	products 	and 

, 

II icatessen goods. 
taurants, 	coffee 	shops 	or 	lunch 	counters 	are 

1 	included here but 	in department 	38. 

lii. luiletries, Cosmetics and Drugs 

Toiletries: toilet goods and toilet preparations. 
Cosmetics: perfumes, lotions, hair goods and pre-
parat ions, hand and facial beautification prepara-
tions and supplies, etc. 
Patent medicLnes and drug preparations and 
sundries. 
Prescript ions 
Medical Supplies, including sick roum equipment 
and supplies, bandages, etc. 
Health Appliances and equipment, including sup-
porters and health lamps. 
Medical. Surciical and Theraoeutic Goods 
hovers and shaving suppl ies. 

Photographic Equipment and Supplies 

Movie and still cameras and camera accessories; 
photo developing, printing and enlarging equipment 
and supplies; projection equipment and supplies; 
flash bulbs and lamps; films, reels, albums and 
photofinishing service; telescopes and binoculars. 

Piece Goods 

Yard goods of silk, woolen, cotton, rayon, velvet 
and linen; synthetics, patterns. 

I rena and Domestics 

P ens (table and fancy), quilted pads and silence 
:ths, dresser and buffet scarfs, towels and 

elling, sheets and sheeting, pillowcases, mat- 
;s covers, blankets includinq electric, com- 

tiers, spreads, wash cloths, travelling robes, 
eic.  

REPERIOIRE DES MARCIIAMHSES 0(5 GRANDS MA*ASINS - suite 

Rayon - suite 

Chaussures pour dames, jeunes lilIes ci enfants 

Comprend toutes lea chaussures pour dames, jeunes lilIes 
et enfanta (excius lea chaussures d'athlétisme). 

Vétements oour hommes 

Y compris manieaux, canpiets, psntalons et vestes. 

Articles d'habillement oour hommes 

V compris chemises (de soirée, de trabail, sport et de 
ville), chsndsils, qilets, sarraux, blousons, canadiennes, 
salopettes, pantalons de travail, sous-vêtements, robes de 
chambre, sorties de bain, pyjamas, chaussettea, cravates, 
cols, mouchoirs, écharpes, ganis, mouflea, cache-oreilles, 
chapeoux, casquettes, jarretières, bretelles, ceintures, 
bijouterie, parspluies et cannes. 

Vétements ci articles d'habillemeni pour garcons 

Coinprend lea articles mentionnés aux postes 13 eL 14, en 
venie au rayon des vétements pour garcons, de même que lea 
uniformes de scoute et d'écolier. 

Chaussures pour homines et garcons 

Comprend toutes chaussures pour homnes et garcons (exclus 
lea chaussures d'athlétisme). 

Produits alimentaires et connexes 

V compris articles d'épicerie, viandes, conserves, fruits, 
legumes, bonbons, patisseries, produits de boulangerie et 
de charcuierie. Lea restaurants et caaae-crotit e ne sent 
pas inclus [ci, maim so posie 38. 

Articles de toilette, cosmétiques ci médicaments 

Articles de toilette: produits et preparations pour Ia 
to i lette 
Cosmét.iques: parfums, lotions, produits pour Is coiffure 
ci preparations capillaires, preparations et produits de 
beout.0 pour les mains et Ic visage. 
Médicarnents brevetés, préparationi pharrnaceutiques ci 
articles divers. 
Ordonnances 
Fournitures médicales, y caiipris materiel ci fournitures 
pour chambre de malades, panaements, etc. 
Appareils et materiel de sante, y cixnpris supports ci 
I ampes-sole ii. 
Produits rnédicaux. chiruraicaux ci thérsoeutiaues 
Rasoirs et articles pour Ia barbe 

Appareils ci fournitures photographiques 

Appareils photographiques et cameras, ci accessoires; 
materiel ci fournitures pour Ic développement, Ic tirage 
et l'agrandissement; materiel ci fournitures pour Is pro-
jection; ampoules et lampes éclair; petlicules, bobines, 
albums at service de développement de films; telescopes ci 
jumel les. 

Tissus a Is pièce 

Marchandises a Ia verge; sole, lainaqe, coton, rayonne, 
velours ci toile; tissus synthétiques; patrons. 

Literie et linge de maison 

Toiles (de table ci de faniaisie), molletons aous-nappe, 
parures de commodes et de buffets, serviettes ci tissu-
éponge, drops et bile pour draps, tates doreiller, 
couvre-matelas, couvertures y coinpris couvertures chauf-
fantes électriques, édredons, couvre-lits, linge de toi-
lette, couveriures de voyage, etc. 
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D(PARTM{NT STORE CI'*4OOIIY REFERENCE LIST - Continued 

Deartme,t - Continued 

5mallwares and Not 

Smallwares: include all items suchs as laces, 
trimmLnqs, edgings, fringes, embroidery supplies, 
ribbon, artificial flowers, art needlework and 
embroidery and knitting goods. 
Notions: include bags, dressmakers supplies, hair 
goods, sewing supplies, garment attachements, 
closet accessories, and other related miscella-
neous conanodities. 

China and Glassware 

China and Pottery Tableware: dinner sets, tea 
sets, breakfast sets; individual, odd or group 
pieces of china and pottery tableware. 
China and Pottery Artware and Ornaments: wall, 
table and mantel ornaments of china and pottery. 
Glassware: beverage sets, goblets, tumblers, 
bowls, dishes, etc.; heat-resistant glassware. 

Floor Coverings 

Including rugs, mats, carpets, hard floor cov-
ering, doormata, runners, stair treads, stair 
nosing, carpet binding and rug underpadding. 

Draoeries. Curtains and Furniture Cover 

Draperies and Curtains: including draperies and 
curtains ready-made and by the yard and acces-
sories, also includes blinds, and venetian blinds. 
Furniture Coverings: including slipcovers, uphol-
stering fabrics and supplies. 

Lamps, Pictures, Mirrors and All Other Home Fur-
nishings 

including floor, table, mantel, boudoir, 
desk, etc. 
Pict urea 
Mirrors 

Furniture 

Including all Living room, dining room, bedroom 
and kitchen furniture. 
Beds, mattresses, springs and convertible beds. 
Fireplace accessories. 
Summer, garden and cottage furniture. 
Office furniture. 

Major Appliances 

Including refrigerators, freezers, stoves, heaters 
- fireplace heaters, electric radiators and space 
heaters - washing machines, dryers, humidifiers, 
dehumidifiers, dishwashers, vacuum cleaners, floor 
polishers, sewing machines, air conditioners, etc. 

Television, Radio and Music 

Including television, hi-fi and radio sets and 
equipment, record players, records, tape re-
coders, pianos, organs, musical instruments and 
supplies, sheet music, music stands and instruc-

ion 

RIPERIOIRE DES NARCHAtLflSLS DI GHANI)S MAGASINt - 

Rayon - 

Menus ait iuii 

Menus articles: y compris tous lea articles tels que den-
telles, pasaementerie, galons, franges, fournitures pour 
Ia broderie, rubans, fleurs artificielles et articles pour 
fins travaux 'a l'aiguille, pour Ia broderie et pour le 
tr icot. 
Mercerie: y compris sacs, articles pour Is couturière, 
accessories pour les cheveux, accesaoires de couture, at-
taches pour vêtements, articles de placard et diverams 
autres inarchandises connexes. 

Porcelaine et verrerie 

Services de table en porcelaine et en céramique: services 
'a diner, 'a the, 'a déjeCiner; pièces de porcelaine ou de cé-
ramique, individuelles, disparates, ou groupees. 
Objects décoratxfs ml bibelots en porcelaine et céramigue: 
ornements muraux, de table ou de cheminée, en porcelaine 
ou en céramique. 
Verrerie: services de verres, verres 'a pied, verres, bols, 
recipients, etc.; verrerie culinaire 'a feu. 

Revétements de plancher 

V compris tapis, nattes, carpettes, prélarts, paillassons, 
chemins, couvre-marches ml bordure de protection des mar-
ches, bordure de tapis et sous-tapis. 

Tentures. rideaux, housses 

Tentures et rideaux: y compris tent urea et rideaux confe - 
tionnés ml 'a Ia verge ml accessoires, et stores vénitneu 
ou autres. 
Housses: y coinpris housses, tissus et fourniturea pour I' 
rembourr age. 

Lampes, tableaux, miroirs ml tous autres articles d'asei.- 

Lampes: torchères et lampes de table, de cheminée, de 
chevet, de pupitre, etc. 
Tableaux 
tliroirs 

Meubles 

V coinpris bus les meubles pour salle de séjour, salle 'a 
manger, chambre 'a coucher et cuisine. 
Lits, matelas, sormniers et lits trarisform.ibles. 
Accessoires de cheminée. 
Meubles d'Cté, de jardin et de chalet. 
Meubles de bureau. 

Gras appareils iaénagers 

Y compris réfrigérateurs, 	congélateurs, 	cuisinières, 
chaufferettes (chaufferettes de foyer, radisteurs électri-
ques, poêles), machines 'a layer, sécheuses, humidifica-
teurs, déshumidificateurs, laveuses 'a vaisselle, aspira-
teurs, polisseuses, machines 'a coudre, appareils de condi-
tionnement de Iair, etc. 

Télévision, radio et axial 

V coinpris téléviseurs, appareils et materiel de haute fi-
délité ml de radio, phonographea, disques, magnétophones, 
pianos, orgues, instruments de mum ique et accessoires, 
nhIjsIqiir en fi-'u lIe, lut r iii et rfl;jf1iJcIs d' out ruct ui. 
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IARIM[NT STORE CI)*IOOITY REFEREME 1151 - Corit inued 

1iartmcnt - Cant inueti 

Housewares and Small Electrical Appliances 

Including kitchen utensils and supplies, kitchen 
gadgets, kitchen cutlery, percolators, kettles, 
cleaning supplies, mixing utensils, kitchen con-
tainers, laundry supplies, bathroom accessories 
and olher miscellaneous housewares; electrical 
fixtures, bulbs, plugs and other electrical sup-
p1 iea and small appliances. 

31, Hardware, Paints, Wallpaper, etc. 

Including hand and power tools, attachments and 
supplies, garden tools, power lawnmowers, garden 
tractors, snowblowers, etc., home hardware, nuts, 
bolts, washers, rivets, caulking guns, jacks, mea-
suring tapes, etc., paint, glass, wallpaper and 
suppl ies. 

32. Plunting, Heating and Building Materials 

Including plumbing and heating fixtures and sup- 
plies, such as - faucets, tap adapters, bath 
plugs, seats, basins, toilets, chemical closets, 
basin and toilet accessories and supplies, hot 
water tanks, insulating jackets, kitchen sinks, 
thermostats, stovepipes and stovepipe collars, 
dampers, force cups, pumps and floor flanges. 
Building Materials: Roofing, siding, eavestrough- 
ing, awnings, and all "outside' materials and 
supplies; doors, windows, all carpentry and cabi- 
rctry; lumber, plywoods, flooring, millwork, wall 

ceiling panels and tiles, boarding, framing, 

- 	eller 

Clocks and watches 
Plated and Sterling Sliverware - flatware, hollow-
ware, carving sets, plates, dishes, trays, casse-
roles, candlesticks, tea sets, flower holders and 
vases, trophies. 
Costume Jewellery 
Fine Jewellery 

toys and Games 

Small wheel goods (tricycles, kiddie cars, wagons, 
doll carriages, pedal cars); toy furniture, games 
and toys; dolls; miniature construction sets, 
etc.; electric trains, etc. 

Sporting Goods and Luggage 

Athletic and Sports Eguipment: including sports 
goods and related sports apparel and footwear 
(baseball, hockey, basketball, rugby, soccer, 
lacrosse, boxing, handball, golf, riding, etc.); 
skiing and skating equipment; gymnasium equipment; 
sleds and tobaggans. 
Hunting and Fishing Equipment: guns, ammunition, 
gun attachments and supplies; fishing rods, reels, 
attachments and supplies; hunting and fishing 
apparel; traps, decoys, nets, knives, etc. 
Cançing Equipment and Supplies: tents, ground 
sheets, air mattresses, sleeping bags, haver -
sacks, camp stoves, compasses, tent trailers. 
Bicycles, Accessories and Supplies 
t'at.s and Marine Accessories 
wer Snow Sleds 

•J]gage and Leather Goods: including trunks, suit-
lies, duffle bags, hat boxes, travelling bags, 
rrefcaaes, etc. 

RtPtKtOIR[ DES MARCHANDISES DES GRANDS MAGASINS - suite 

Rayon - suite 

Articles de ménage et pet its appareils électrigues 

V compris ustensiles et fournitures de cuisine, disposi-
tiEs He cuisine, coutellerie, percolateurs, bouiltoires, 
fournitures de nettoyage, usLensiles mélanyeurs, réci-
pients, fourniturea pour to lessive, accessoires de salle 
de bains et divers autres articles de ménage; appareils 
déclairage, ampoules, pi'Lses de courant et autres 
fournitures électriques, petits appareils élecLriies. 

Quincaillerie, peinture, papier-tenture, etc. 

V coinpris out ils 'a main ou 'a moleur, accessoires, fourni-
tures, outils de jardinaqe, tondeuses 'a moteurs, tracteurs 
de jardin, chasse-neige, etc., articles de quincaillerie 
pour Is maison, écrous et houlons, rondelles, rivets, pLS-
Lolets 'a calfeutrer, crics et vérins, mesures 'a ruban, 
etc., peinture, vitre, papier-tenture eL fournitures. 

Matériaux de plomberie, de chauffage at de construction 

V compris appareillage et fourniturea He plomberie et de 
chauflage, Eels cpie robinets, raccords, obturateurs de 
baignoire, sieges, lavabos, cabinets, cabinet.s chiiniques, 
accessoires et fournitures pour lavabos at cabinets, 
chsuffe-eau, enveloppes isolantes, éviers de cuisine, 
thermostats, tuyaux He poêle et viroles-embases, soupapes 
de réglage, ventouses, pampes, brides de parquet. 
Matériaux de construction: matériaux pour Loiture, parois, 
gouttières, auvent.s et tous autres mat.ériaux et burns-
tures d'ext.érieur; portem, fenëtres, toute menulserie et 
ébénisterie; bois d'oeuvre, contreplaqué, mstériaux pour 
planchers, articles de menuiserie, panneaux pour murs ou 
plafonds, tuiles et carreaux, planches, charpentes et Ic 
reste. 

Bijouterie 

Horloges et montres 
Argenterie (arqent massif ou plague) - coutellerie, servi-
ces 'a dépecer, assiettes, plats, cabarets, cocottea, chan-
deliers, services 'a the, pots at vases 'a fleurs, trophées. 
Bijouterie en faux 
Bijouterie en fin 

Jouets et jeux 

Petits articles sur roues (tricycles, voitures, carrossea 
de poupées, voitures 'a pedales); meubles pour enbants, 
jeux at jouets; poupées; jeus He construction, etc.; 
trains electriques, etc. 

Articles de sport at valises 

guipement d'athlétisme et de sport: y cnpris articles, 
vêtements at chaussures He sport; (base-ball, hockey, 
ballon-panier, rugby, soccer, crosse, boxe, halle au mur, 
golf, équitat ion, etc.); équipement de ski et He patinage; 
équipement de gymnase; tralneaux et tohaggans. 
L'guipement He pAche at de chasse: armes 'a feu, munitions, 
accessoires et fournitures pour armes 'a feu; cannes, mou-
linets, accessoires et fournitures pour Is péche; véte-
ment.s pour Ia chasse et Ia peche; piège, leurres, filets, 
couteaux, etc. 
tguipement et fourniture He cai1iing: tentes, tapis He aol, 
matelas pneumatigues, sacs He couchage, havrasacs, poelas, 
compas, tentes-remorques. 
Bicyclettes, accessoires et fournitures 
Bateaux et accemsoires 
Autos-neige 
Valises et articles en cuir: y compris lea malles, vali-
ses, fourre-tout, boltes 'a chapeaux, sacs de voyage, ser-
viettes, etc. 
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D(PARTMENI S1JE CIHIODIIY REFEREPCE LISI - Concluded 

Depart.ent - Concluded 

Stationery, Books and Magazines 

Including books, note pads, notepaper, envelopes, 
writing supplies (pens, pencils, ink, erasers); 
calendars, greeting cards, announcement cards, 
party supplies, decorations, gift wrapping ma-
terial, artists supplies, crayons, blackboards, 
school supplies, office equipment and supplies; 
philatelic supplies, albums, adult games, etc. 

Gasoline, Oil, Auto Accessories, Repairs and 
Supplies 

Including -iti-freeze, batteries, fans, fender gu-
ards, log lamps, frost shields, jacks, kick pads, 
mirrors, mufflers, tires, tubes, tire repair kits 
and materials, spark plugs and testers, radiators, 
piston rings, gasoline, oil, repairs; motorcycles, 
accessories and supplies. 

Receipts from Meals and Lunches 

Including receipts from restaurants, coffee shops, 
lunch counters and soda fountains. 

Receipts from Repairs and Services 

Including such repair and service depertment.s as 
alterations, jewellery repair, shoe repair, fur 
repair and storage, radio repair, etc.; include 
receipts from installation and other services; 
beauty parlour, circulating library. 

All Other Departments 

(Basement departments are not to be included here, 
but sales from these sources are to be assigned to 
the appropriate departments.) Including tobacco, 
smokers' supplies, seeds, bulbs, nursery stock, 
other garden supplies not elsewhere classified; 
optical department; hearing aids; etc. 

RPER1UIRE DES MARCHANDISES DES GRANDS MMASINS - 

Rayon - 1 . 

Papet ri i i , ,  I i 	VL3& 

Y compris livres, blocs-notes, papier b lettre, envelop-
pea, fournitures pour écrire (plumes, crayons, encre, 
gommes b effacer), calendriers, cartes de sojliaLts, faire-
part, fournitures pour receptions, decorations, emballaqes 
de cadeaux, materiel d'artiste, crayons b dessiner, 
tableaux noirs, fournitures scolaires, materiel et fourni-
tures de bureau, articles de philatélie, albums, jeux pour 
odultes, etc. 

Essence, huile, accessoires, reparation et fournitures 
d' automobiles 

V compris antigel, accumulateurs, ventilateurs, pareboue, 
phares anti-brouillard, panneaux anligivre, crics et 
vérins, pare-coups de portières, miroirs, silencieux, 
pneux, chmnbres 'a air, trousses et materiel de reparation 
de upeus, bougies d'allumage et vérificateurs, radjateurs, 
segments de pistons, essence, huile, reparations; motocy-
clettea, acceasoires et fournitures. 

Recettes provenant des repas et casse-croOte 

Y compris lea recettes provenant des restaurants, casse-
croOte, comptoirs-repas et bars pour glaces et eaux 
gazeuses. 

Recettes provenant des services et des travaux de répara-
t ions 

Y compris lea rayona de service et de reparation tels que 
retouche, reparation de bijoux, cordonnerie, réparat ion 
entreprosage des fourrures, reparation des radios, 
compr is lea recettes provenant des services d • inst 	I 
et autre; salon de beauté, bib! iot hèque circulant. 

bus autres rayons 

(Lea rayons du sous-sol ne sont pas inclus ici, mais lea 
ventes qui s'y rapportent doivent étre affectCes aux 
rayons gui conviennent.) V compris tabac, articles pour 
fumeurs, semences, oignona a fleurs, stock de pépiniCres, 
autre fournitures de jardinage non classées ailleurs; 
rayon doptique; appareils de correction auditive; etc. 



FI EC1ED PtLICATI0NS 
	

DIOIX Of Pt3LICA1IONS 

ollowing are publications of the Indus- 	Les publications suivant.es se trouvent 	la 
Division in the Retail Trade sector. 	Section du commerce de detail, Division de i'm- 

dustrie. 

Ca1a1ogue 	 Cataloque 

63-002 Department Store Sales and Stocks. 
M., Bil. 55 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales by Region. 
Advance Release. M., 811. 1 page. 
First Issue, 1950 (ESSN 0709-8650). 

63-005 Retail Trade. M., Bil. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., 8i1. 
Approx. 25 pages. First Issue, 1932 
(ISSN 0705-5595). 

rchandising Inventories. M., Bil. 

, '30
pages. First Issue, 1972 (ISSN 
-7 177). 

65-210 Retail Chain and Department stores. 
A., Bil. Approx. 100 pages. First 
Issue,1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First. Issue, 1958 (ISSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores, A., Bil. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-62 86). 

63-224 Market Research Handhook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

63-002 Ventes et stocks des grands magasins. M., 
Bil. 55 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. H., Bil. 1 page. Pre-
[flier numéro, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. '1., Bil. Environ 85 
pages. Premier numéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neufs. H., 
Bil. Environ 25 pages. Premier numéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. M., Bil. 30 pages. 
Premier numéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail a succursales et les 
grands magasins. A., Bil. Environ 100 
pages. Premier numéro, 1933 (ISSN 0380-
7878). 

63-213 Exploitant.s de distributeurs aut.omatiques. 
A., Bil. 45 pages. Premier numéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Bil. 25 
pages. Premier numéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., 811. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Bil. 700 pages. Premier numéro, 1975 
(ISSN 0590-9325). 

Rr4ail Trade Historical Statistics, 
, 	172-1979. 0., Bil. 695 pages. (ISBN 

1)->60-506-1 3-0)  

63-538 Commerce de detail statistiques histori-
ques, 1972-1979. 8.5., Bil. 695 pages. 
(ISBN 0-660-506-13-0) 



Résultats d'exploitation - Commerce ne dt111, 

H.S., Bil. 60 pages. Premier numéro, 1974. 
Operating Results - Retail Trade. 0., 811. 
60 pages. First Issue, 1974. 

Cataloque 

63-603 Maqasins de vêt.emerits pour homines, 1981 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaillants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtements 
pour la famille, 1980 

Catalogue 

63-603 Men's Retail Clothing Stores, 1981 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual 811. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed thove, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 016. 

Catalogue 11-204E, price Canada $5.00, Other 
Countries $6.00. 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur la situation éconn-
mique et sociale du Canada. On peut se procurer 
un catalogue complet des publications courante 
en s'adressant b Statistique Canada, Ottawj 
(Canada), K1A 0T6. 

NO 11-2041, prix Canada $5.00, Autres pays $6.00. 
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