
I 

Catalogue 63-002 Monthly 	C 3 

F-  - ---- - - - 

Department store 
sales and 
stocks 
August 1986  

Catalogue 63-002 Mensuel 

Ventes et stocks 
des grands 
magasins 
AoUt 1986 

S 

-A44. 

/ 	 - 	
193  

LIOcAJ 

10 Statistics Canada Statistique Canada 



Statistics Canada, 	Ottawa, 	K1A 	0T6 (Telephone: 
990-9656) or 	to 	the 	Statistics Canada 	reference cen- 
tre 	in: 

St. Johns (772-4073) Sturgeon Falls (753-4888) 

Halifax (426-5351) Winnipeg (949-4020) 

Mont real (283-5725) Regina (359-5405) 

Ottawa (990-8116) Edmonton (420-3027) 

Toronto (973-6586) Vancouver (666-3691) 

loll-free access 	is 	provided 	in 	all 	provinces 	and 
territories, for users who reside outside the 	local 
dialing area of any of the regional reference cent res. 

Newfoundland arid Labrador Zenith 0-7037 

Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1 -800-361-2831 

Ontario 1-800-268-1151 

Manitoba 1 -800-282-8006 

Saskatchewan 1(112)800-667-3524 

Albeita 1-800-222-6400 

British Columbia (South 
arid Central) 112-800-663-1551 

Sukori arid Northern B.C. 
(area served by 
NorthwestTel 	Inc.) Zenith 0-8913 

Statistique Canada, Ottawa, K1A (116 (téléphone: 990-9656) ou 
au centre de consultation de Statistique Canada : 

St. Johns 	(772-4073) Sturgeon Falls 	(753-4888) 

Halifax 	(426-5331) Winnipeg 	 (949-4020) 

Montréal 	(283-5725) Regina 	 (359-5405) 

Ottawa 	(990-8116) Edmonton 	 (420-3027) 

Toronto 	(973-6586) Vancouver 	(666-3691) 

tin 	service 	dappel 	interurbain 	saris frans 	est 	offert, 	dtv 
toutes 	las prov inices et 	dana 	lea 	I ri 	i 	n. 	r 	nl ii last aura 
gui 	habitent 	h 	l'extérieur 	des 	zonort 	do 	rijinaxinircat inn 	Invalt- 
des centres réqionaux do consult 	t 

Terre-Mauve et Labrador hi 	I 	fl 	fl 

Nouvetle-(cosse, Nouveau-Bruriswict< 
at lIe-do-Pr rnce-(douard 1-800-565-7192 

Québec 1-800-361-2831 

Ontario 1-800-268-1151 

Manitoba 1-800-282-8006 

Saskatchewan 1(1 12)800-667-3524 

Alberta 1-800-222-6400 

Colombia-Br itarinique (sod 
et 	ceiitrale) 112-800-663-1551 

Yukon et nord tie 	Ia C.-B. 
(territoire desservi par 	la 
NorthwestTel 	Inc.) Zenith 0-8913 

I 

Data in Many Forma... 

St at ist its Canada disseminates dat a in a variety of 
forms. In addition to publications, both standard arid 
special tabulations are offered on computer print-
outs, microfiche arili micrufilm, arid magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANS1M, 
Statistics Canadas machine-readable data base and 
retrieval system. 

How to Obtain More Informat ion 

Inquirien about this publication and related statis-
I rca or serv ices should be directed to: 

Retail Trade Sect ion, 
Iridust ry Div isinri, 

Des donnéem sous pluaieurs formes... 

Statist ique Canada diffuse les dorrnées anus foimes diverses. 
Outre lea publications, des totalisat ions habituelles et ape-
ciales soot offertes sur imprimés dordinateur, cur microfi-
ches at microfilms et sur bandes maqriétiques. Des carIes it 
dautres documents de référence qéographiques sont disponibli 
pour certaines sortes de dorirrées. Laccès direct b des donnée 
agréqées eat possible par le truchemerit de CANSIM, is base do 
données ordinolinque et Ia systeme dext ract ion de Statist ique 
Canada. 

Cont obtenir d'autres renaeiqnements 

Toutes dernandes de renseignements so aujet de cette publica-
lion ou de statistiques et services conriexea doiverit être 
adressées ii: 

Section du commerce tie detail, 
Division He linduatrie, 

Northwest Territories 
(area served by 
Northwestlel Inc.) 	 Call collect 420-2011 

how to Order Publications 

This arid other Statistics Canada publications may be 
purchased from local authorized agents and other 
comrminity bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Sales, 
Statistics Canada, Ottawa, KIA 0T6. 

(613)993-7276 

1 urorito 
Credit card only (973-8018)  

Territoires du t4ord-Ouest 
(territorre desservi par Is 
Northwestlel Inc.) 	 Appelez A frais virés so 420-2011 

Coinent coumiander lea publications 

On peut se procurer cette publication et lea autres publica-
tions de Stat istique Canada auprès des agents autorisés et des 
autres librairies locales, par lentremise des bureau 
de Statist ique Canada, no an err i varit a Ia Sect ion do 
des publicat iris, i)tutt i 	1fl 0  r15i5, flt 	tas, ViA flifi. 

1(613)993-77u 

Toronto 
Carte de credit seulement 973-8018, 



Statistics Canada 	 Statistique Canada 
' 	dustry Division 	 Division do l'industrie 

Hetail Trade Section 	 Section du Commerce do detail 

Department store 	Ventes et stocks 
sales and 	 des grands 
stocks 	 magasins 
August 1986 	 AoUt 1986 

si: 	tti 	aLitholity 	01 f'itIcatior 	to; 	pi 
fIle Minister of Supply and le ministre des Approvisionnements 
Services Canada Services Canada 

C Minister of Supply C Ministre des Approvisionnements 
and Services Canada 1986 et Services Canada 1986 

November 1986 Novembre 1986 
5-3406-503 5-3406-503 

Price: Canada, $1300. $130.00 a year Prix: Canada. $13.00. $130.00 par annèe 
Other Countries. $14.00, $140.00 a year Autres pays, $14.00. $140.00 par annèe 

Payment to be made in Canadian funds or equivalent 	 Paiement en dollars canadiens ou 'equivalent 

Catalogue 63-002, Vol. 51. No. 8 	 Catalogue 63-002, vol. 51. n 8 

, 	ISSN 0380-7045 	 ISSN 0380-7045 

Ottawa 	 Ottawa 



SYIIJOLS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- anount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOT[ 

Components may not add to totals due to 
rounding. 

SIGNES CONVENIIONNELS 

Voici la signification des signes convention-
nels suivants utilisés dans les publications de 
Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- riombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de Ia 
Loi sur la statistique relatives au secret. 

NOJA 

Les chiffres ayant été arrondis, les totaux ne 
correspondent pas toujours. 

A NOTE ON CANSIM 
	

NOTE AU SUJET DE CANSIM 
	 a 

Some current historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canada's computerized data bank CANSIM 
(Canadian Socio-Economic In format ion Manage-
ment System) via terminal, on computer 
printouts, or in mahine readable form. For 
further information contact the CANSIM 
Division staff, Statistics Canada, Ottawa, 
K1A (JiB (telephone 613-990-8200), or the 
regional advisors at the Statistics Canada 
offices located across Canada. 

La banque de données i 	orrn 	i;ti;h' ii 
que Canada CANSIM (Systëcne cAnaclien dinforrnaLiori 
socio-éconcmiique) fournit au public certaines sta-
tistiques actuelles et historiques soc les Ventes 
et stocks des grands magasins (matrice n o  112) et 
sur de nombreuses autres series, par le hiats d'un 
terminal, d'imprimés d'ordinateur ou de supports 
sous une forme lisible par une machine. Pour plus 
de renseignenients, s'adresser au personnel de la 
Division CANSIM, Statistique Canada, Ottawa, 
K1A 018 (téléphone 613-990-8200), ou aux conseil-
lers réqionaux des bureaux de Statistique Canada 
situés b travers le Canada. 

This publication was prepared trider the di-
rection of: 

• D. Desjardins, Director, Industry Divi-
s ion 

• C. Snyder, Associate Director, Distribu-
tional trades Sub-division, Industry 
Div ision 

K. Rasia, Chief, Retail Trade Section, 
Industry Division 

Cette publication a été redigée sous la direction 
de: 

D. Esjardins, directeur, Division de l'indus-
r ie 

C. Snyder, directeur associé, Sous-division du 
commerce de Ia distribution, Division de i'm-
dustrie 

• R. Rasia, chef, Section du commerce de detail, 
Division de l'industrie 
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The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the department store organizations. 

The present universe of department store 
ftrms was originally derived from the 1971 
erisus of Merchandising and Services. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program 
of the Industry Division, to be utilized. 
Under the "location" concept, department 
store data contained in this publication 
exclude the activities of other kinds of 
businesses which may be operated by the 
reporting department store firms. Therefore, 
locations not meeting the department store 
1finition are classified to the kinds of 
isiness most appropriate to their commodity 

S ructure; for example, the catalogue sales 
tivity of department store organizations 

ire classified to the "General Merchandise 
t ores" kind of business category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its concessions, if 
any, is considered to be a totality; that 
is, it competes in the market place as one 
structure, rather than as a nijiiber of 
smaller stores. 

This monthly publication contains the 
latest results of the survey, including data 
for the most two recent months for the cur-
ent year, and those for the corresponding 
!Iunths for the previous year on the sales 

' 

	

	id stocks, by department. Year-to-date 
iqures are also presented for the sales. 

L'enquête mensuelle sur les ventes et les 
stocks des grands magasins porte sur tous lea 
points de vente des sociétés de grands maqasins 
tel que rapporté par les organisations des grands 
magasins. 

L'univers des firmes de grands maqasina uti-
use aujourd'hui est fondé sur le recensement du 
commerce et des services de 1971. 

Aux fins de cette publication, seules lea mc-
tivités des "beaux d'affaires" reels des firmes 
de grands magasins sonit étudiées; on peut sinai 
faire appel mu concept des "points de vente", qut 
eat commun mu recensement et mu programme d'en-
quête courant de Ia Division de l'industrie. En 
vertu de Ia notion de "points de vente", les 
donnees sur les qrands magasins presentees dans 
cetle publication ne tiennent pas compte d'autres 
genres de commerce auxquels peuvent s'adonner les 
entreprises déclarantes. Ainsi, les points de 
vente qui ne répondent pas a la definition des 
grands magasins sont attribués & la catégorie 
commerciale qui convient le mieux aux diverses 
marchandises offertes; a titre d'exemple, lea 
bureaux de vente par catalogue des societes de 
grands magasins sont classés dans le genre de 
commerce "maqasins de marchandises diverses". 

Les affaires réalisées par lea concessions 
établies dans les qrands magasins soot, aux fins 
de la présente publication, considérées comme 
faisant partie des affaires qiobales du magasin 
oi soot établies lea concessions. Cependant, les 
ventes d'un important rayon (ou maqasin) d'ali-
mentation associé ne seront incluses que si le 
rayon ou maqasin fait partie intégrante de l'ex-
ploitation qénérale du grand rnagasin et n'est pas 
connu du public sous un nom different de celui du 
grand magasin auquel il est associé. Cette me-
thode se justifie du fait que lea spécialistes 
des etudes de marché et lea urbanistes considè-
rent comme un tout le grand magasin (qui consti-
tue le plus important qenre de grande surface mu 
Canada) et les concessions; autrement dit, le 
grand maqasin se présente sur le marchê conane un 
établissement unique et non comme un regroupement 
de petits maqasins. 

Cette publication mensuelle presente lea der-
niers résultats de l'enqute, incluant lea don-
nées pour lea deux plus récents mois de l'année 
courante, et celles pour lea mois corresporidants 
de l'annee precedente sur lea ventes et lea 
stocks, par rayon. Lea ventes cumulatives pour 
l'annee y sont également rapportées. 



Data on sales are also presented for each 
type of department store, by province and 
selected metropolitan area. Tabulations on 
market shares by type of department store 
for the current year and those for the two 
previous years as well as tabulations on 
market share of total retail trade held by 
department stores by province and selected 
metropolitan area are also shown. It also 
includes statistics on the number of loca-
tions, on the stock-sales and sales-stock 
ratios, and on the department stores' month-
end accounts receivable. 

Les données sur les ventes soot aussi préseri-
tees pour chaque genre de orand magasin, par 
province et selon certaines regions métropoli-
tainies. Des totalisat.ions sur les parts de march( 
par genre de grand maqasin pour 1 'année courantn 
et celles des deux années précédentes, ainsi quo 
des totalisations sur les parts de marché ne-
tenues par les grands magasins par rapport 
l'ensernble du commerce de detail par province et 
selon certaines regions métropolitaines parais-
sent éqalement. De plus, des statistiques sur le 
nombre de points de vente, sur les ratios stocks-
ventes et ventes-stocks, ainsi que sur les 
comptes h recevoir des grands manasins h Ia fin 
du rnois y soot rapportées. 

Finalement, des données désaisonnalisées ainsi 
que des estimations en dollars constants y sont 
présent.ées. 

L'information stir les definitions, la méthodo-
loqie d'enquête, la méthode de désaisonnalisa-
tion, la fiahilité et Ia confidentialité des don-
nées est puhliée seulement dans le numéro du mois 
de mars de cette publication. Pour obtenir plus 
d'information sur cette enguête ou sur le pro-
gramme d'enqute statistique de la Division de 
l'industrie en qénéral, cornrriuniguer aver la Sec-
tion du commerce de detail, Division de l'indus-
trie, Statistigue Canada, Ottawa, K1A 0T6, (télé-
phone: 613-990-96)6). 

Finally, seasonally adjusted data as well 
as constant dollar estimates are provided. 

Information on definitions, survey metho-
doloqy, seasonal adjustment method, data re-
liabiLity and confidentiality are published 
only in the March issue of this publication. 
For more information about this survey or 
the Industry Division's statistical survey 
program in general, please contact the 
Retail Trade Section, Industry Division, 
Statistics Canada, Ottawa, K1A 016, Tel: 
(613) 990-9656. 

EXPLANATORY NOTES 

The percentage changes in sales shown in 

this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e., those in operation 
in both of the periods being compared. 

The stock-sales ratios are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stock ratios are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The metropolitan areas are census metro-
politan areas as defined by the 1971 Census. 

The coninodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published ri the MirTh this pub- 

 nd i on. 

NOTES EXPLICATIVES 

Lea variations des ventes en pourcentaqe don-
nées dans la préserite puhlication sont fondées 
sur la valeur totale des recettes pour chacune 
des périodes observées. Elles tiennent compte des 
maqasins gui ont ouvert leurs portes et de ceux 
qui les ont fermCes: autrement dit, elles ne se 
limitent pas aux magasins gui ant etC exploités 
dans toutes les périodes en cause. 

On obtient les ratios stocks-ventes en dlvi-
sant Ia valeur marchande des storks A la fin du 
mois par le chiffre des ventes pour le mois. 

On obtient les ratios ventes-stocks en rlivi-
sant le chiffre des ventes pour le mois par la 
valeur merchande moyenne des stocks en debut et 
en fin de mois. 

Les regions métropolitaines correspondent aux 
regions métropolitairies du recerisemerit de 1971. 

La liste de référence des marchandises gui 
dCcrit en detail les produits de chacun des 40 
ravens pr6sent6s dns cett r puhlirat ion est re-
riirdiji t iloris in nrsntro de furs 

a 
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The "List of Department Store Organiza-
' 	I ions" is published in the March issue of 

Hits publicat ton. 

La "hate des organisat ions de grands maqa-
sins" eat reproduite dans le numéro de mars de 
cette publication. 

Revisions to department. store sales and 
sticks related to the way data are gathered 
apply only to the previous year data. They 
are conducted at the end of the year and 
consequently, the revised figures are pub-
ltshed yearly in the March issue of the 
following year of this publication. The 
revisions resulting from the seasonal ad-
justinent procedures are both monthly and 
ariiiui-,). In Ili-I case of monthly revisions, 
the corrected Figures for the current month 
(April for example) and the two previous 
months (February and March) are published in 
the following month issue of the present 
catalogue (May), while the annual revisions 
are published once a year in the March 
issue. Revisions to month-end accounts re-
ceivable are published on a monthly basis. 

The measures of the reliability of the 
survey data with respect to the non-response 
error are presented in Text. Table 1. 

The ntinber of shopping days that this 
publication is based on varies from month to 
month. See Text Table 11 for the number of 
hippiir 	1is 	1 1 ii 	J!iirt 	pi,FiI irsl 	is 

Les revisions en regard a l'enquête sur lea 
ventes et stocks des grands maqasins liées a Ta 
facon dont lea donnêes mont produites se rap-
port ent seulernent aux donnes de 1 'aninée précé-
dente. Elles sont effectuées Ia fin de l'arinée 
et les résultats réiisés soot puhliés darts In 
numéro de mars de lannéo suivante du present 
bulletin. Lea revisions resultant de Is procdure 
de désaisonnalisation soot 6 Ia fois merisuelles 
et annuelles. Dans le cas des révisions mensuel-
les, les résultats rectifiCs gui réfèrent au mois 
courarit (avril par exeniple) et aux deux mois 
prédents (fêvrier et mars) soot ajoutes A la 
publication du mois suivant (mai), tandis que lea 
revisions annuelles ne soot publiées qu'une fois 
l'an, dans le bulletin de mars. Les revisions aux 
compt.es h recevoir en fin de mois sont apportées 
mensuellement. 

Les mesures de Ia fiabilité des données d'en-
quête en matière d'erreurs dues a la non-réponse 
soot présentées dana le tableau explicatif I. 

Le nontre de jours commerciaux sur lesquels 
soot bases les renseiqnemerrts présentés ici vane 
dun mois h I'autre. Voir su tableau explicatif 
I I 	Is 	ii nmh rr 	ri, 	i  

I 
II 



TEXT TABLE I. Measures of Reliability, Department Stores, Canada, 1986 - Auoust 

TABLEAU EXPLICAILF I. Mesure ile Ia fiabilité, grands magneine, Canada, 1986 - A 

Response rate(1) 
fract ii 

Teux de reponae(1) Fraction de 
reponse( 2) 

Survey units(3) Organizational 
urn ta(4) 

Unites d'en- Unites orga- 
qu4te(3) nisationnelles(4) 

per cent - pourcent age 

Monthly sales total - Ventes mensuelles 
totoles 	 97.0 	 93.8 	 90.7 

Monthly sales by department - Ventes men- 
suelles par rayon 	 ... 	 68.8 	 87.4 

Monthly stocks by department - Stocks men- 
suds par rayon 	 ... 	 50.0 	 64.1 

Month-end accounts receivable - Cocrçtes l 
recevoir è Ia fin du mois 	 ... 	 100.0 	 100.0 

(I) The response rate is a measure of the proportion of those units which have reapondeul in time for inclusion in this pub- 
I icat ion. 

(1) Le taux de réponse représente la proportion des unites gui ont répondu asser tot pour être incluses dens la présente pub-
1 icat ion. 

(2) The response fraction is a measure of the data response rate, and is the proportion of the published data which is based 
upon actual reported data submitted by department stores. 

(2) La fraction do réponse eat le taux de réponse des données, cest--dire 18 proportion des chiffres publiCs gui eat fon 
sur des renseiqnements réollement dCclarés par lea grands magasins. 

(3) The survey units are the 10 provinces and the four metropolitan areas in which a department store organization opu. 
department store locations. 
Los unites denqu4te sont les 10 provinces et lea quatre regions mCtropolitaines oD lea sociCtés de grands maQasinu 
exploitent des points de yenta. 
The organizational units are the department store conranies. 

(4) Los unites organisationnelles représentent Tea sociétés des grands maqasins. 

TEXT EABLE II. Niber of Shoppinq Days, by Month, 1986 and 1985 

TABLEAU EXPIICATIF II. Noabre de joure co,ierciaux, par mole, 1986 et 1985 

1985 1986 

Total number Number of Total number Number of 
of shoppino Saturdays of shopping Saturdaya 
days days 

Nombre total Nombre de Nombre total Nombre de 
de jours samenlis de jours samedis 
commerciaux comercisux 

January - Janvxer 26 4 26 4 
February - Février 24 4 24 4 
March - Mars 26 5 25 5 
April - Avril 25 4 26 4 
May-Mai 26 4 26 5 
June-Juin 25 5 25 4 
July - Juillet 26 4 26 4 
August - AoOt 26 5 25 5 
September - Septembre 24 4 25 4 
October - Octobre 26 4 26 
November - Novembre 26 S 25 
December - Ddcembre 25 4 26 

viii 



[lIAR IS 
	

GRAPFIIQUES 

I 



$ hull OiI 

2,200- 
2.100 - Semi-logarithmic scale 

2.000 - 	C.h'lle s'm.'logarithmique 

1.900 - 

1.800 - 

1.700 - 

1600 - 

1.500- 

1.400 - 

1.300 - 

1.200 - 

1. 1 00 - 

1.000 - 

$ millions 

—2,200 
—2,100 
—2,000 
—1 900 

- .800 

- 1.700 

- 1 600 

- I 500 

- 1 400 

.300 

1.200 

100 

1.000 

900 

- 800 

- 700 

Chart - 1 	 Graphique - 1 

Department Store Sales, by Month, Unadlusted and Seasonally Adjusted, Canada, 1984-1 986 

Ventes des grands magasins, par mois, non désaisonnalisees et désaisonnalisées, Canada, 1984-1986 
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Chart - 2 	
Graphique - 2 

Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1984-1 986 

Stocks des grands magasins, par mois, non désaisonnalisés et désaisonnalises, Canada, 1984-1986 
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Chart - 3 

S 	
Department Store Sales and Total Retail Trade, by Month, Canada, 1984-1 986 
Ventes des grands magasins et commerce de detail total, par mois, Canada, 1984-1 986 
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Chart —4 	
Graphique - 4 

Department Store Sales, Current and Constant (1981) Dollar Estimates, 1984-1 986 
Ventes des grands magasins, estimations en dollars courants et constants (1981), 1984-1 986 
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Chart ---5 	 Graphique 	S 
Department Stores' Month-End Accounts Receivable, Canada, 1984-1 986 
Comptes a recevoir des grands magaslns a Ia fin du mois, Canada, 1984-1 986 
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Adjusted for seasonal fluctuations arid the 
nuiiber of trading days, department store 
sales totalled $1,049 million (not adjust-
ed for price change) in August 1986, a 
decrease of 0.1% from the previous month's 
revised total of $1,051 million. The 
August decrease follows a 0.8 90' increase in 
.luly 1986. Lower sales were recorded in 
? of the 40 departments. 

o Department store sales have fluctuated 
significantly durinq the first eight 
months of 1986, with orowth having 
remained generally weak. Monthly sales 
have increased 0.1% on average over this 
period. 

Seasonally 	adjusted 	department 	store 
stocks (at sellinq value) totalled $4,015 
million at the end of August, down 0.8% 
from the July 1986 revised value of $4,047 
million. This latest decrease followed a 
3.1% decline in July and a moderate 0.4% 
rise in June 1986. 

inventories to sales ratio stood at 
in August 1986, down moderately 

jill the average ratio of 3.93:1 observed 
the first seven months of the year, but 

:iiiificantly higher than the ratios 
recorded in 1985, which averaged 3.49:1. 

Unadjusted Data 

Department stores in Canada reported sales 
totallinq $976 million in August 1986, 
down 0.5% from the August 1985 level of 
$980 million. This was the first year-
over-year decrease since June 1985. Cumu-
lative sales for the period January to 
August 1986 totalled $7,261 million, up 
6.0% over the corresponding period in 
1985. 

Seven provinces posted decreases in Auust 
1986 over the corresponding month in 1985, 
with declines ranging from 8.2 90' in Saskat-
chewan to 0.4% in New Brunswick. 
Increases 	were 	recorded 	in 	Ontario 
(+3.5%), Nova Scotia (+1.2%) and Québec 
(+0.3%). 	Sales rose in six of the ten 
rnnt rnpnl i 1 ;Fi 	rpjnjj;iirvpvncl.  

L'estimationi des ventes des cjrnnd; maciasins, 
corriciée en fonction des variations saisnn-
oières et du nombre de journées d'affaires, a 
enregistré uno diminution de 0.1% en aoUt 1986 
par rapport h l'estimalioii révisée de juillet 
1986 ($1,051 millions), pour totaliser $1,049 
millions (non ajustó pour tenir compte do chan- 
gement de prix). 	La diminution d'aoOt fait 
suite 	une hausse de 0.8% en juillet 1986. 
Des diminutions dans les ventes furent enrenis-
trees dans 22 des 40 rayons. 

o Les ventes des grands magasins oat fluctuC 
significativement au cours des huit premiers 
mois do 1986, avec one croissance qui est 
demeurée qénCralement faible. Durarit cette 
période, les ventes mensuelles oat enrenistré 
une augmentation rnoyenne do 0.1%. 

La valeur désaisonnalisée des stocks (valeur de 
vente) a connu one baisse do 0.8% par rapport 
au mois prCcCdent ($4,fl47 millions - chiffre 
révisé) et s'élevait Ia fin d'aoOt h $4,015 
millions. Cette dernière diminution fait suite 

une déclin de 3.1% en juillet et a une hausse 
modeste de 0.4% en join 1986. 

Le rapport do total des stocks possédCs rtésai-
sonnalisés aux ventes désaisonnalisées s'éta-
blissait è 3.83:1 en ao0t 1986, one haisse 
modeste en comparaison du rapport moyen do 
3.93:1 observe au cours des sept premiers mois 
In I'année, mais significative par rapport A la 
mayenne des rapports enreciistrée en 1985 
(3.49:1). 

Données non-désaisonnal isêes 

Les ventes des grands magasins au Canada ont 
totalisé $976 millions en aoOt 1986, soit 0.5% 
de mains quo le niveau de $980 millions observe 
en aoUt 1985. Les ventes ont diminué pour Ia 
premiere fois depuis join 1985. Les ventes 
cumulatives, pour la période de janvier h moOt 
1986, so sont chiffrées A $7,261 millions, en 
hausse de 6.0% par rapport a la périorle corres-
pondante en 1985. 

Les ventes des grands magasins ant diminué dans 
sept provinces en aoflt 1986 comparativement mu 
même rnois de l'an dernier, los haisses 
s'échelonnant de 8.2% en Saskatchewan è 0.4% au 
Nouveau-Bruriwick. 	Des augmentations oat 
été enreqistrées en Ontario (+3.5%), 	en 
Nouvelle-fcosse (+1.2%) et au Québec (+0.3%). 

vnnf in nnt j,ilrJrn,ri , 	d:ir,; n < 'fin; in ri'rn; nr;a 
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o Sales by major department stores in August 
1986 reached $581 million, down 1.3% from 
the corresponding month a year earlier, 
while junior department stores had sales 
of $394 million, up 0.9% over the same 
period last year. 

o Les ventes des grands maqasins traditionne1i. 
en aoOt 1986, se sont chiffrées 	581 mi I- - 
lions, soit une haisse de 1.3% par rapport 'i 
ventes enreqistrées a pareille date l'an dmr 
nier. Les grands maciasins populaires oH 
quant 6 eux, indiqué des ventes s'élevant a 
$394 millions, cc gui représente on gain de 
0.9% en regard du mois d'aoOt de l'année der-
nière. 

o En aoUt 1986, on a dénornbré on total de 789 
points de vente au detail exploités par Ins 
sociétés des orands maqasins, soit on de plus 
qu'en juillet 1986, et sept de moms qu'en aoCit 
1985. De cc total, 310 points de vente étaient 
exploités par les sociétés des grands magasins 
traditionnels et 479 par les organisations des 
grands maqasins populaires. 

o Les ventes totales des grands maqasins ont re-
présenté a elle seules, 8.2% de l'ensemble do 
commerce de detail au Canada en aoOt 1986, soil 
one .lécière diminution par rapport h la part de 
8.7% détenue en aoUt 1985. 

o La valeur des stocks des grands magasins h Ia 
fin du mols, sans aiustements saisonniers, 
s'est elevee a 3,996 millions, soit one hausse 
de 14.8% par rapport au niveau atteint en aoat 
1985. 

o La valeur totale, non désaisonnalisée, 
créances & recomivrer par les sociétés 
grands magasins s'est chiffree a $2,038 mi 1-

lions en aoOt 1986, soit 7.9% rle plus quo 1' 
timation enregistrée en acOt 1986 ($1,889 ml 1-

lions). 

• In Auqust 1986, there were 789 retail 
locations operated by department store 
organizations, one more than reported for 
July 1986 and seven less than in July 
1985. Of this total number, 310 were 
operated by major department store organi-
zat ions and 479 by junior department store 
organizations. 

• In August 1986, total department store 
sales constituted 8.2% of all retail sales 
in Canada, a slight decrease from the 8.7% 

share held in August 1985. 

o Unadjusted department store stocks at 
month-end totalled $3,996 million, up 
14.8% over the level reached in August 
1985. 

o The total unadjusted value of accounts re-
ceivable of all department store organiza-
tions in August 1986 amounted to $2,038 
million, up 7.9% from the $1,889 million 
in August 1985. 

I 
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TABLE 1. Department Store P'mnthly Sales 	Unadjusted and Semeonal ly Adjusted(1), by Department, Canada, 1985 and 19136 

Unadiusted - Non cldsaisonnal iv",. 

1985 1986 
Canal lot' 

Department  

lily Auist lily Auoust Aunust 
1986/1995 

Juillet AoOt .)uillet AoOt Colt 
1986/1985 

No. 
thousands of dollars per cent 

milliers de dollars pourcentage 

I Women's and sisses' dresses, housedreaaea, 17,249 17,824 16,0136 16,865 -5.4 
aprons and u,iiformm 

2 Women's and misses' coats and suits 7,1771 16,211 7,432 15,737 -2.9 

3 Women's and misses' sportswear 52,421 60,921 60,710 63,110 +3.6 
4 Furs 1,197 2,445 1,829 2,808 .14.9 

Infants' and children's sear and nursery 21,846 28,488 23,692 28,097 -1.4 
equipment 

6 Girls' and teenage girls' wear 13,676 30,126 14,761 28,961 _3.9 
7 Lingerie and ,,owen's sleepsear 18,156 16,108 18,349 16,687 .3.6 
8 Intimate apparel 11,454 11,992 13,086 12,469 .4.11 
9 Millinery 1,193 1,150 988 933 -27.6 

10 Women's and girls' hosiery 7.170 8,903 8,299 9,135 .2.6 

Ii Women's and girls' gloves, mitts and 
accessories 

10,798 12,966 11,751 13,289 .2.5 

I? Women's, misses' and children's footwear 21,099 26,123 23,035 30,101 -, 

13 Men's clothing 29,627 36,896 31,795 37, 0 1 1 1 
14 Men's furnishings 43,988 42,831 45,733 49,; 01 . 1  
15 Boys' clothing and furnishings 10,903 24,794 12,149 24. 

16 14,,,'s and boys' 	footwear 15,187 16,557 15,092  
17 Food and kindred products 50,102 62,110 52,557 5'1,171 
18 Toiletries, cosmetics and drugs 49,399 54,159 51,788 54,899 .1.4 

19 Photographic equipment and supplies 12,362 13,960 11,958 11.912 
20 Piece goods 3,124 3,711 2,933 3,520 -5.1 

21 Linens and domestics 31,758 34,275 34,592 36,060 +5.2 
22 Smallwares and ,,otions 7,350 7,574 7,107 7,322 -3,3 
21 China and glassware 10,455 10,324 11,781 10,744 .4.1 
24 floor coverings 14,385 13,693 15,401 13,258 -3.2 
25 Draperies, curtains and furniture cow- 16,232 15,231 17,053 14,939 -2,6 

yr inqs 

26 Leaps, pictures, mirrors and all other 7,392 8,030 8,181 7,295 -9.2 
home furnishings 

27 furniture 54,593 45,912 62,692 46,779 *1.9 
213 Major appliances 52,979 48,438 54,838 49,145 .1.5 
29 lelevision, radio and taisic 33,653 47,884 35,504 45,075 -5,9 
30 Housewares and email electrical appliances 32,496 36,452 12,772 32,309 -11.4 

II Hardware, paints, wallpaper, etc. 35,819 30,762 34,170 29,763 -3,2 

32 Pliuttung, heating and building materials 11,537 9,288 12,603 9,674 .4.2 

33 .Jeseliery 19,371 19,805 22,089 22,432 *13,3 
34 Toys and games 20,216 21,322 19,631 19,165 -10.1 
35 Sporting goods and luggage 29,996 25,082 29,785 24,0139 -4.0 

36 Stationery, books and magazines 22,763 35,1305 24,652 35,161 
37 Gasoline, oil, auto accessories, repairs 14,155 13,427 13,115 13,236 

and supplies 
313 Meals and lunches 20,359 22,246 19,540 19,999 
39 Repairs and services 11,141 11,305 13,112 12,006 v.. 
40 All other departments 33,991 34,835 32,939 31,050 

41 TotAl. ALL 0(PARTPLN15 075,654 919,945 921,639 975,532 

1) Total department store salss are derived by seasonilly adjusting the Canada total raw data "directly". Therefore, the coaponents do not Bus to the 
Canada total. 
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TABLEAU 1. Ventss me,isuelles due qrida uue1ns, non dds isviaiaeêea at d&s.ieonnelisee(l), par rayon, Cenada, 1995 at 1986 

11,Iu 	- Ddsaieorw,alis6e5 

Chanqe 
19136 

Yariat ton 
Rayon 

AuojstP 
Aunust 
3986 

Muir 	 Juinr 	 .i. i flotr 	 3aOtP 	 1itlietf 
AoOt 
1996 

NO 
thousands of dollars PI cont 

silliers do dollars pourcentane 

39,229 17,221 17,407 17,397 -0.3 Robes, robes do nnHae, tabliers at u,,i- 
forbes pour danes at 	Iet,ee fillas 

17,961 17,799 17,463 11,568 +0.6 Mnntauo at tsillaur+ pour dames at 	jeunee 	2 
Pt] las 

70,796 68,945 69,5011 67,565 -3.1 V6ta,eentm sports pour damea at 	buns. Pills. 	3 
5,407 5,545 5,412 5,031 -7.0 Fourrures 	 4 

27,498 27,647 27,367 26,367 -3.7 Moments pour béhés at enfants at articles 
do chadoree 	l'enfante 

18,449 16,956 19,180 19,724 -2.4 V8taoents la Fillette 	at d'adolaocente. 	6 
20,845 20,041 21,507 21.795 *1.5 LinQerie et y8ta0iets ,le nuit pour dames 	7 
12,707 12,260 12,982 12,885 -1.1 Sous-oRtaments 	 9 

1,619 1,692 1,556 1,420 -9.9 Chapeaux 	 9 
12,020 11,297 12,261 11,922 -2.6 fIns pour daees at 	fitlattee 	 II) 

18,923 18,429 18,956 19,167 .1.0 Cents, moufles at articles do parure pour 	II 
dianas at 	fiflattee 

"1.905 29,466 30,213 31,050 .2.8 Ch,.oeeures pour dunes, 	faunas fiUss at 	12 
enfant S 

46,577 4695b .bl.l Vob .'sonts pour hoenes 	 13 
-5 

' - las d'hel,i I learnt pour houvus. 	 14 
• . . 	 . -'ots at art tries d'hduiilrment pour 	15 

cons 

• 	 - . -. 	 . 	 -- . •- -soures pour hes at osrcona 	 36 
61,3.3 61,970 -11.9 b,,olu,te alimentairas at conneass 	 17 

64,453 64,261 64,363 64,054 -0.5 Articles de totletta, coamdt&quea at 'e681- 	19 
moments 

12,188 11,196 11,879 11,719 -I.) Apparaile et fournttures photopraphiquos 	19 
3,517 3.562 3,439 3,478 .1.1 lissus 8 is pt#ca 	 20 

14,834 35,466 33,729 35,007 .3.8 Litarto at linqe ito raison 	 21 
1,917 9,117 8,318 9,419 .1.2 Menus articles 	 22 

14,598 34,283 14,636 14,943 *1.4 Porcalsina at yerrerie 	 25 
15,595 14,996 14,842 14,562 -1.9 Reo9tosao,ts do pIa,,cV,er 	 24 
15,855 15,837 15,632 15,515 -0.8 lantures, ridsaux at houses. 	 25 

9,089 8,593 9,016 8,753 -2.9 Lansee, tableaus, strati's at autres erticlei 	26 
d'ameublement pour In semen 

52,411 50,275 52,812 $1,921 -1.7 Meublas 	 27 
48,769 48,538 48,844 49,798 *2.0 Cmx sppareils snaoers 	 28 
43,200 42,654 44,1fl5 45,907 .4.1 Ydldviseurs, radios at ,mjaique 	 29 
56,978 36,178 36,640 36,415 -0.6 Articles da mdnaqe at petite eppareile diem- 	30 

t r I quas 

32,087 31,711 31,770 32,185 +3.2 ]jincatliorie, peinture, papier-tanture, 	31 
etc. 

9,976 9,861 10,376 10,311 -0.6 Matérial ibe piombore, rheuffaoe at cane- 	32 
t ruct ion 

28,908 29,563 29,157 29,467 .1.1 Ififoutarto 	 33 
29,399 29,161 29,010 78,525 .1.7 Jouets et 	isus 	 34 
26,247 26,538 26,355 26,807 .1.7 Articles ibm sport et valleos 	 35 

''.216 33,029 33,051 32,959 -0.6 Papeterie, hares at manuel 	 36 
.1138 13,774 13,772 13,971 *1.4 [seance, hulie, accansoire. d'sutsIe, 	37 

rdparat ion at fournituras 
1.178 

447 
20,173 
13,909 

20,829 
14,228 

20,704 
13,921 

-0.6 
-2.9 

9epss at casen-croOtes 	 38 
Services at traveus de reparation 	 39 

•38 33,530 31,787 34,220 *1.3 lous autres ravone 	 40 

1,059,805 1,042,099 1,050.599 1,049,413 -01 TOtAL, TOtE RAYOt6 	 41 

1) La total des ventee doe qrends maqesina ret obtenu on ddeainonrialisnnt da "facor, directs" lee donnée, brutes do cheque total ulu nivesu du Canada, do 
sorts quo Is solute doe coeponantee ddsaisonnaliedea n'dqaia pea to total du Canada. 
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TABtE 2. Major and Junior Department Store Monthly and Cijnulative Sales, by Province, 1985 and 1986 

Newfouridlaiid Prince Nova New 
Edward Scotia Brunswi' 
Island 

type of department store 	 Canada 116hec 
Terre-Neuve Ile-du- Nouvelle- Nouveau- 

Prince- tcosse Brunswick 
douard 

thousands of dollars - milliers de dollars 

Major department stores 

1985 July 532,232 x x 9,723 a 91,020 
August 5138,786 x a 10,414 x 105,825 
Janu a r y _Auqustr 4,214,609 x x 73,519 x 732,382 

1986 July 563,679 a x 9,487 x 94,336 
August 581,028 a a 10,869 a 104,751 
Jarivauy-Auqust 4,430,136 a a 75,251 x 759 9 040 

Percentage change 

August 	1986/1985 -1.3 a a +4.4 a -1.0 
January-August 1986/1985 +5.1 a a +2.4 a +3.6 

lI,r,iui 	 (II(UiIt 	14I'FIt 

Jar4tJury-AIJgust '  2,634,126 a a 142,574 a 585,734 

1986 July 363,960 a a 19,531 a 79,189 
August 394,503 a a 21,720 a 86,115 
Jantiary-August 2,1331,093 a a 147,457 a 625,943 

Percentage change 

Auqust 	1986/1985 +0.9 a a -0.3 a +1.9 
January-August 1986/1985 +7.5 a a +3.4 a +7.2 

total, all department stores 

1985 July 875,654 10,794 6,595 28,983 18,852 164,993 
August 979,945 12,654 6,559 32,191 21,391 190,292 
January _Auqus tr 6,848,734 81,900 42,224 216,093 146,417 1,316,096 

1986 July 927,639 10,911 6,201 29,018 19,525 173,525 
August 975,532 12,450 6,484 32,589 21,305 190,866 
January-August 7,261,226 84,199 41,205 222,707 149,237 1,384,984 

Percentage change 

August 	1986/1985 -0.5 -1.6 -1.1 +1.2 -0.4 +0.3 
.tjirv-Auaust 	lqR(,11986 +6.0 +?. -2.4 +3.3 0.9 +6.? 
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I AU 2. Ventes mensuel lea et cLumilatives des q rends maqas ins t radi t i oenels et popu lai res, par province, 1985 et 1986 

iah 
jnthia 

A!l1 il 	 Cenre de qran'i maqasin 
Colombie- 
Britannique 

thousands of dollars - milliers de dollars 

Cr&ids maqasins traditionnela 

190,466 28,534 x 83,289 102,606 1985 Juillet 
209,078 31,337 x 92,665 111,154 Aoat 

1,469,639 226,352 x 677,852 830,879 Janvier_aoOtr 

206,267 27,983 x 87,546 112,437 1986 Juillet 
216,706 27,957 x 86,836 108,122 AoOt 

1,595,768 226,074 x 704,402 869,422 Janvier-soOt 

Variation procentuelle 

+3.6 -10.8 x -6.3 -2.7 AoOt 1986/1985 
+8.6 -0.1 x +3.9 +4.6 Janvier-aoOt 	1986/1985 

Grds maqasins populaires 

.974 16,781 x 32,091 31,415 1985 Juillet 
.1.885 19,620 x 36,453 36,206 AOOt 

il',276 130,401 x 242,446 233,136 Janvier_aoOtr 

142,012 17,074 x 32,278 34,796 1986 Juillet 
153,807 19,021 x 34,301 36,220 AoOt 

1,103,373 135,279 x 256,895 265,302 Janvier-so0t 

Variation procentuelle 

+3.3 -3.1 x -5.9 - - Aot)t 	1986/1985 
+8.7 +3.7 x +6.0 +13.8 .lanvier-aoQt 1986/1985 

Ense,thte des qrands aaqasins 

322,440 45,315 28,281 115,381 134,021 1985 Juillet 
357,963 50,957 31,460 129,117 147,360 AoOt 

2,484,915 356,754 220,022 920,299 1,064,015 Janv ler_aoQtr 

348,279 45,057 28,fl66 119,824 147,233 1906 Juillet 
370,512 46,978 28,868 121,137 144,342 AoOt 

2,699,140 361,354 222,379 961,299 1,134,724 Janvier-ao0t 

Variation procentuelle 

+3.5 -7.8 -8.2 -6.2 -2.0 AoOt 1986/1985 
+8.6 +1.3 +1.1 +4S +6.6 .vv,r-sriit 	1Q06'1985 

I 
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TA&E 3. Major and Junior Department Store Monthly and Cuiu1ative Sales, by Selected Metropolitan 
Area, 1985 and 1986 

Type of department store 	Calgary 	Edmonton 	1-talifax- 
Dartmouth 	Hamilton 	Montréal 

thousands of dollars - milliers de dollars 

Major department stores 

1985 July 33,254 37,973 x 17,339 59,876 
August 37,123 43,262 x 17,596 73,296 
JaruJary_Augustt' 270,619 309,103 x 131,120 497,361 

1986 July 34,786 40,422 x 18,548 63,588 
August 34,525 40,347 x 18,224 72,240 
January-August 281,551 325,221 x 138,393 520,511 

Percent age change 

August 1986/1985 -7.0 -6.7 x +3.6 -1.4 
Januury-Auqust 1986/1985 +4.0 +5.2 x +5.5 +4.7 

Jun WI-  depart ment. stores 

lIlly Ii 	, 	liP , x • 	513  
\uqtist 12,284 15,405 x 7,272 38,879 
January _Augustr 83,553 102,957 x 50,337 275,672 

1986 July 11,185 13,184 x 7,308 35,425 
August 11,703 14,240 x 6,673 38,720 
January-August 87,571 106,981 x 55,126 288,845 

Percentage change 

Auqust 	1986/1985 -4.7 -7.6 x 8.2 -0.4 
January-August 1986/1985 +4.8 -3.9 x +9.5 +4.8 

Total, all department stores 

1985 July 44,364 51,338 16,045 23,652 93,809 
Auqust 49,407 58,667 17,632 24,868 112,176 
January-August 1  354,170 412,058 121,642 181,458 773,035 

1986 July 45,971 53,606 16,243 25,856 99,1111 
August 46,227 54,587 18,147 24,897 110,968 
i?,riwrv-AuarJ;t 569, 121) 452,2111) 125,984 13,521 889, 

ic•trt. aC,' 	rhiiic 

August 1986/1985 -6.4 -7.0 +12.9 +0.1 -1.1 
January-August 1986/1985 +4.2 -4.9 +3.6 +6.6 +4.7 
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IAUI I All 5. Veriies mensuelLes et cunulatives des qrands maqasins traditionnels et populaires, selon 
rt'rtaines réqions mtropo1itaines, 1985 et 1986 

MttaW&- 	
Québec 	Toronto 	Vancouver 	Winnipeq 	Genre tie c3rand inaqasin 

thousands of dollars - rnilliers de dollars 

Grands maqasins traditionrwls 

23,847 x 88,056 66,687 x 1985 Juillet 
25,790 x 101,788 72,460 x AoOt 

183,612 x 709,509 542,657 x ianvier-aoOt" 

23,485 x 102,051 75,600 x 1986 Jujllet 
25,337 x 107,374 72,509 x AoOt 

188,334 x 790,457 587,197 x iarivier-aoOt 

Variation procerituelle 

-1.8 x +5.5 +0.1 x AoQt 1986/1985 
+2.6 x +11.4 +8.2 x .Janvier-aoOt 1986/1985 

rI 	qI 	it 

17,03t x 39,887 12,205 x Aolt 
118,683 x 280,852 87,394 x Janvier-noOt" 

16,043 x 40,587 12,384 x 1986 Juiliet 
18,275 x 41,632 12,638 x AoOt 

129,416 x 310,044 95,944 x ianvier-aoOt 

Variation procerituelle 

+7.3 x +4.4 +3.6 x AnOt 1986/1985 
x +10.4 +9.8 x Janvier-aoflt 1986/1985 

Enserv1e des qrands maqasins 

38,505 24,004 124,716 77,798 41,069 1985 	,luillet 
42,826 25,914 141,675 84,663 45,816 Aocit 

302,293 183,991 990,363 630,049 322,238 3anvieraoOt 

59,528 24,626 142,645 87,985 40,279 1986 .luillet 
5,611 26.636 149,006 85,147 47,1116 Alt 

11 1 	, 	iii, , P12  

I 	i 	it 	i 	I 

+2.8 +5.2 +0.6 -8.3 AoUt 1986/1985 
+5.1 +5.0 +11.1 +8.4 +0.9 Janvier-aoOt 1986/1985 
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TABlE A. N.nber of Major and Junior Department Store Locations, by Province, 1985 and 1986 

Newfoundland 	 Prince 	 Nova 	 New 
Edward 	 Scot is 	 Briirw i 
Island 

rype of department store 	Canada 	 Québec 
Terre-Neuve 	 Ile-du- 	 Nouvelle- 	 Nouveau- 

Prince- 	 Ccosse 	 Brunswick 
douard 

_n,mbr 

Major department stores 

1985 July 312 
August 315 

1986 July 307 
August 310 

Junior department stores 

1985 July 480 
Auqust 481 

1986 July 481 
August 479 

Total, all department stores 

1985 July 792 
August 796 

1986 July 788 
August 789 

6 3 7 4 54 

6 3 7 4 54 

5 1 7 4 49 
5 1 7 4 50 

8 4 27 22 108 
8 4 27 22 109 

8 4 27 22 1fl7 
8 4 27 22 106 

14 7 34 26 

TABLE 5. Number of Major and Junior Department Store Iocations, by Selected Metropolitan Area, 1985 and 1986 

Type of department store 	Calgary 	 Edmonton 	
Halifax- 
Dartmouth 	

Hamilton 	 Montréal 

nianber - nombre 

Major department stores 

1985 July 	 14 
August 	 14 

1986 July 	 14 
August 	 14 

Junior department stores 

1985 July 	 12 
August 	 12 

1986 July 	 12 
August 	 12 

total, all department stores 

1985 July 	 26 
August 	 26 

1986 July 	 26 
August 	 26 

18 	 6 14 30 
18 	 6 14 30 

19 	 6 14 29 
19 	 6 14 30 

15 	 9 11 45 
15 	 9 11 45 

15 	 9 11 45 
15 	 9 9 44 

33 	 IS 25 7 
33 	 15 25 7 

34 	 15 25 74 
34 	 15 23 74 

I 
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TA&EAU 4. No.re de ponts de vente des qrands maqasins traditionnels et pnpuiaires, par province, 1985 et 1986 

tish 
llumba 

Ontario Manitoba Saskatchewan Alberta Genre de orand marmein 
Colombie- 
Britannique 

niinber - nombre 

Grands moqasins traditionnels 

110 17 15 44 52 1985 	billet 
113 17 15 44 52 AoOt 

115 17 13 45 51 1986 .)uillet 
117 17 13 45 51 AoOt 

Grands .agasine populairee 

188 21 17 36 49 1985 Juillet 
188 21 17 36 49 AoOt 

190 21 Ii 36 49 1986 Juillet 
188 22 17 36 49 Aoflt 

Ense1e des grands maqasing 

98 38 32 80 101 1985 Juillet 

01 

38 32 80 101 AoOt 

'05 38 30 81 100 1986 Juillet 
115 39 30 81 100 AoOt 

TA&EAU 5. Nore de points de vente des grands maqasins traditionnels et populaires, scion certaines regions .étropoiitaines, 
1985 et 1986 

OttaWa- 
Québec loronto Vancouver Winnipea Genre de grand manasin 

nuiibe r - nombre 

Grands eaqasins traditionnels 

12 8 41 27 13 1985 	InflIct 
12 8 43 27 13 AnOt 

12 8 45 27 13 1986 Juiilet 
12 8 46 26 13 AoQt 

Gronds isaqasins populaires 

20 14 48 15 17 1985 	Jujijet 
20 14 48 15 17 AoOt 

21 14 50 15 17 1986 Juiliet 
21 14 48 15 18 AoOt 

p rneeu&Ie des grands maqasine 

1985 Juitlet 
22 91 42 50 AoOt 

53 22 95 42 30 1986 Juillet 
33 22 94 41 31 AoUt 
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TABLE 6. Sales and Market Share of Department Stores by Type of Department Store, Canada, 1984-1986 

TABLEAU 6. Ventes et parts de marchê des qrands maqasiris par genre de grand maqasin, Canada, 1984-1986 

Department stores 

Grands maqasins 

P 	
Major 	 Junior 

eriod 	 Total  
TraditLonnels 	 Populaires 

Priode  

Sales Market Sales Market Sales Market 
share share share 

Verites Part de Verites Part do Ventes Part de 
marché marché marché 

- 
- '000 % '0(11) -  10 '1100 

1984: 
January - Janvier 649,626 100.0 433,177 66.7 216,450 33.3 
February - Février 659,594 100.0 426,537 64.7 233,057 35.3 

March - Mars 806,999 100.0 529,691 65.6 277,309 34.4 
April - Avril 843,022 100.0 522,096 61.9 320,926 38.1 
May - Mal 930,389 100.0 577,533 62.1 352,855 37.9 

June - .Juin 941,728 100.0 584,661 62.1 357,066 57.9 

July - .Juiltet 806,592 100.0 496,195 61.5 310,397 38• 

August - AoOt 872,423 100.0 530,591 60.8 341,831 
September - Septembre 947,365 100.0 619,430 65.4 327,935 34. 
October - Octobre 957,060 100.0 611,524 63.9 345,536 36. 

November - Novembre 1,254,292 100.0 799,105 63.7 455,187 36. 
December - Décembre 1,715,781 100.0 1,049,201 61.2 666,580 38i 
Year - Année 11,384,871 100.0 7,179,741 63.1 4,205,129 36.9 

1985: 
January - Jarivier 692,108 100.0 453,711 65.6 238,397 34.4 
February - Février 647,065 100.0 409,143 63.2 237,922 36.8 
March - Mars 849,077 100.0 537,063 63.3 312,014 36.7 
April - Avril 906,925 100.0 549,344 60.6 557,581 39.4 

May - Mai 990,625 100.0 594,109 60.0 396,516 40.1) 
June - Join 907,335 100.0 550,221 60.6 557,114 39.4 

July - Juillet 875,654 100.0 552,252 60.8 343,422 39.2 

August - AoOt 979,945 100.0 588,786 60.1 391,160 39.9 
September - Septembre 964,843 100.0 626,857 65.0 337,985 35.0 
October - Octobre 1,031,653 100.0 645,007 62.5 386,646 37.5 

November - Novembre 1,359,437 100.0 863,911 63.5 495,526 36.5 
December - Décembre 1,833,918 100.0 1,125,687 61.3 710,230 38.7 
Year - Année 12,038,585 100.0 7,474,071 62.1 4,564,513 37.9 

1986: 
January - Janvier 762,070 100.0 488,165 64.1 273,906 35.9 

February - Février 696,129 100.0 436,344 62.7 259,785 37.3 

March - Mars 900,408 100.0 553,848 61.5 546,560 38.5 
April - Avril 976,855 100.0 591,817 60.6 385,039 39.4 

May - Mai 1,083,540 100.0 650,302 60.0 433,239 40.0 
June - Juin 939,053 100.0 564,953 60.2 374,101 39.8 

July - Juillet 927,639 111(1. 11 563,679 6(1.8 363,960 39.2 

August - AoOL 14 75, 	52 1i1r1.11 1 ,1128 5.6 5,5fl3 
September - Septemhi 
October - Octobre 
November - Novemhr 
December - Décemhr 
Year - Année 

I 

I 
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ABLE 1. Market Share of Total Retail Trade Held by Department Stores, by Province and Selected Metro-
politan Area, 1984-1986 

qust 

ABLEAIJ 7. Parts de marché détenues par les qrands maqasins par rqport h l'ensemble du commerce de 
detail, par province et certaines regions métropolitaines, 1984-1986 

AoOt 

Province and SeIected 	 Distribution 	 Chanqe 
Metropolitan Areas 	 1986/1985 

Province et certaines 	
1984 	 1985 	 1986 	 Variation 

regions inétropolitaines 	 - 	 1986/1985 

per cent - pourceritacie 

Newfoundland - Terre-Neuve 6.2 6.4 6.1 -4.7 

Prince Edward Island - Ile-du-Prince-Fdouard 13.0 12.3 11.9 -3.3 

Nova Scotia - Nouvelle-lcosse 8.1 7.7 7.9 +2.6 

New Brunswick - Nouveau-Brunswick 7.9 7.7 7.2 -6.5 

Manitoba 11.8 11.1 10.3 -7.2 

Saskatchewan 7.5 7.5 6.7 -10.7 

Alberta 11.8 10.9 lfl.2 -6.4 

British Columbia - Colombie-Britannique 12.1 11.5 10.7 -4.5 

CANADA 8.8 8.7 8.2 -5.7 

Montréal 8.3 8.8 8.1 -8.0 

Toronto 9.3 9.4 9.0 -4.3 

Winnipeg 16.4 15.2 14.4 -5.3 

\iiirouver 14.2 13.5 12.5 -7.4 
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IABIE 8. Total Depart.ent Store Cu1ative Sales, by Depart.ent, Canada, 1985 and 19116 

January-August 

TABLEAU 8. Total des ventes ctulatives des grands maqasine, par rayon, Canada, 1985 et 1986 

Jsriv ier-aoOt 

Sales - Ventes 
	

Chance 

Department 
	 19116/1985 

Rayon 	 1985r 	 1986 	
Variation 
19116/1985 

No. 
thousands of dollars 	 per cent 

milliers de dollars 	 pourcentaqe 

1 	Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de menage, tabliers et uniformes pour dames et 
jeunes filles 132,930 134,320 +1.0 

2 	Women's and misses' coats and suits - Manteaux at tailleurs pour 
dames et jeunes filles 105,721 107,1113 +1.4 

3 	Women's and misses 	sportswear - Vètements sports pour dames et 
jeuries fifles 427,047 497,998 +16.6 

4 	Furs - Fourrures 16,164 18,005 +11.4 

5 	Infants' and children's wear and nursery equipment - Vêtements pour 
bébés et enfants at articles de chambres d'enfants 180,748 197,503 +9.3 

6 	Girls' and teenage girls' wear - Vètements de fillettes et d'ado- 
lescentes 130,582 135,894 +4.1 

7 	Linqerie and women's sleepwear - Lingerie et vêtements de nuit pour 
dames 126,336 130,4118 +3.3 

8 Intimate apparel - Sous-vêtements 87,612 93,692 +6.9 

9 Millinery - Chapeaux 10,101 7,801 -22.11 

10 Women's and girls' hosiery - Bas pour dames et fillettes 75,230 81,238 +8.0 

11 Women's and girls' gloves, mitts and accessories - Gants, mo,jfles 
et articles de parure pour dames at fillettes 101,273 106,571 +5.) 

12 Women's, misses' and children's footwear - Chaussures pour dames, 
jounes filles et enfants 182,754 208,663 +14.: 

13 Men's clothing - Vêtements pour hommes 266,801 2115,151 

14 Men's furnishings - Articles d'habillement pour homruies 320,304 360,868 +12. 

15 Boys' clothing and furnishings - Vëtements et articles d'habille- 
ment pour qsrcons 102,404 114,134 +11.5 

6 Men's and boys' footwear - Cheussures pour hommes et qargons 121,579 130,248 +7.1 

17 Food and kindred products - Produits alimentaires et connexes 463,162 474,708 +2.5 

18 Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 
at médicainents 397,119 427,452 +7.6 

19 Photoqraphic equipment and supplies - Appareils et fournitures photo- 
graphiques 84,1163 80,757 -4.11 

20 Piece qoods - Tissus h Is pièce 27,385 26, 9 10 -1.7 

21 Linens and domestics - Literie at linqe de maison 222,857 243,487 +9.3 

22 Smatlwares and notions - Menus articles 62,652 55,397 -11.6 

23 China and glassware - Porcelaine et verrerie 110,136 87,598 +9.3 

24 Floor coverings - Revêtements de plancher 95,769 113,239 +111.2 

25 Draperies, curtains and furniture coverinqs - Tentures, rideaux et 
housses 110 9 403 119,826 +8.5 

26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 
tableaux, miroirs at autres articles d'ameublement pour Is maison 51,835 56,772 +9.5 

27 Furniture - Meubles 369,171 412,967 +11.9 

28 Major appliances - Gras appareils ménagers 347,870 370,1152 +6.6 

29 Television, radio and music - Téléviseurs, radios et musique 276,743 283,568 +2.5 

30 Housewares and small electrical appliances - Articles de ménage et 
petits appareils électriques 238,798 241,055 +0.9 

31 Hardware, paints, wallpaper, etc. - Quincaillerie, peinture, 
papier-tenture, etc. 248,081 247,865 -0.1 

32 Plumbing, heating and building materials - Materiel de plomberie, 
chauffaqe at construction 71,968 77,712 +8.0 

33 Jewellery - Bi,jouterie 143,089 167,749 +17.2 

34 Toys and oases - Jouets et jeux 144,585 139,081 -3.8 

35 Sportinq qoods and luggage - Articles de sport at valises 202,225 198,279 -2.0 

36 Stationery, books and magazines - Papeterie, livres et revues 202,651 212,307 +4.0 

37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 
huile, accessoires d'automobile, reparation et fournitures 105,963 102,000 -3.7 

38 Meals and lunches - Repas at casse-croOtes 164,261 154,500 _59 

39 Repairs and services - Services at travaux de reparation 88,689 99,927 +12.7 

40 All other departments - Tous autres rayons 260,873 257,261 -1.4 

41 ALL OEPARflNTS - TOTAL - TOIlS RAYONS 6,848,734 7,261,226 +6.0 

I 

I 
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[AHLE 9. Department Store Monthly Sales, Current and Constant Dollar Estimates, 1984-1986 

IAIILEAU 9. Ventes mensuelles des grands maqasins, estimations en dollars courants et constants, 1984-1986 

Price 	Current 	Year/year 	Constant 1981 
index 	dollars 	chanqe 	dollars 

Period 	 unadjusted 	 unadjusted(1)(2) 

Year/year 
change 

Période Indice 	Dollars 	Variation 	Dollars 
des 	courants 	pour lann4e 	constants 1981 
prix 	non désaison- 	 non désaison- 

nalisés 	 nalis6s(1)(2) 

Variation 
pour l'année 

1984: 

January - Janvier 112.8 649,626 +4.3 575,865 +11.6 
February - Février 113.8 659,594 +9.2 579,614 +5.6 
March - Mars 114.1 806,999 +2.5 707,105 -0.6 
April - Avrii 114.7 843,022 +8.7 735,229 +5.4 
May - Mai 114.5 930,389 +10.5 812 9 504 +7.6 
June - Juin 114.4 941,728 +2.3 823,439 -0.2 
July - Juillet 114.5 806,592 -0.9 704,654 -3.2 
August - AoUt 114.7 872,423 +2.5 760,768 +0.3 
September - Septembre 114.7 947,365 +2.7 825,769 +0.5 
October - Octobre 115.3 957,060 +3.8 830,267 +1.4 
November - Novembre 115.2 1,254,292 +10.1 1,089,073 +7.4 
December - I)écembre 114.3 1,715,781 -0.9 1,500,970 -3.2 
Year - finnée 114.5 11,384,871 +4.2 9,945,256 +1.5 

1985: 

January - Janvier 115.8 692,108 +6.5 597,605 +3.8 
February - Février 116.9 647,065 -1.9 553,516 -4.5 
March - Mars 116.9 849,077 +5.2 726,358 +2.7 
April - Avril 117.1 906,925 +7.6 774,346 +5.3 
May - Mai 117.5 990,625 +6.5 842,943 +3.7 
June - Juin 117.5 907,335 -3.7 772,140 -6.2 
July - Juillet 117.5 875,654 +8.6 745,493 +5.8 
August - Aocjt 117.5 979,945 +12.3 833,647 +9.6 
September - Septembre 117.5 964,843 +1.8 821,300 -0.5 
October - Octobre 117.9 1,031,653 +7.8 875,312 +5.4 
November - Novembre 117.6 1,559,437 +8.4 1,155,642 +6.1 
December - Décembre 117.1 1,833,918 +6.9 1,566,539 +4.4 
Year - Année 117.3 12,038,585 +5.7 10,264,84(1 +3.2 

1986: 

January - Janvier 118.9 762,070 +10.1 641,173 +7.3 
February - Février 119.8 696,129 +7.6 5811,895 +4.9 
March - Mars 120.3 900,408 +6.0 748,567 +3.1 
April - Avril 120.3 976,855 +7.7 811,777 +4.8 
May - Mai 121.1 1,083,540 +9.4 1395,027 +6.2 
June - Juin 121.0 939,053 +3.5 775,976 +0.5 
July - Juillet 121.2 927,639 +5.9 765,258 +2.7 
August - Aoflt 121.5 975,532 -0.5 803,008 -3.7 
September - Septembre 
October - Octobre 
November - Novembre 
December - Décembre 
Year - Année 

(1) To obtain constant dollar estimates of total department store sales, estimates of sales by department qrnip are deflated 
by the Gross National Product Division of Statistics Canada usinq a commodity breakdown originally based on the 1974 com-
modity survey and the relevant Consumer Price Indexes. these deflated department group estimates are then totalled to give 
an estimate of total department store sales in constant dollars. 
Afin d'obtenir Is valeur estimative de l'ensemble des ventea des qrands magasins en dollars constants, lee estimations des 
ventes relatives aux principaux groupes de départements sont déqonflées par is Division du produit national brut de Sts- 
tistique Canada au moyen d'une ventilation par produit basée oriqinalement sur lenquête de 1974 sur lea marchandises at 
su moyen des indices des prix h is consommation appropriés. Lea estimations de ces qroupes de rayona sinai déaonfléea aont 
par Is suite totaliisées pour produire i'estimation de lensemble des ventos des grands maqasins en dollars constants. 
the 1971 constant dollar series has been terminated with the February 1986 report and do not incorporate the latest infor-
mation. Constant dollar estimates are now available on the 1981 = 100 basis. Constant dollar estimates on the 19131 basis, 
prior to January 1984 are avaiiable upon request. 

(2) La aérie en dollars constants de 1971 a été terminée avec Is parution des donnëes de février 1986 et nincorpore pas lin-
formation la plus récente. Les estimations, en dollars constants, sont maintenant disponiblea sur Is base de 1981 = 100. 
Les estimations brutes en dollars constants, sur is base en 1981, antérleures b janvisr 1984 aont diaponihies sur demande. 
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TABLE 10. Departuent Store Winthly Stocks(l), Unadjusted and Seawonally Adjusted(2), by Department, Canada, 1985 and 1086 

Ho. 

Department 

Unadjusted - Non désaisonnalisém 

1985 

.lily 	August 

Juillet 	AoOt 

1986 

July 

Juillet 

August 

AgOt 

h.rni., 	- 	Vi 

August/July 
1986 

AoQt/Juillet 
1986 

August 
1986/1985 

loOt 
1996/198', 

thou5ands of dollars per cent 

outliers de dollars poorcentaoe 

1 Women's and misses' dresses, housedresses, 52,035 50,320 61.521 58,334 *5.2 *15.5 

2 
aprons and an! for,,,s 

Women's and misses' coats and suits 71,654 82,262 92,699 98,665 +6.4 .19.9 

3 Women's and misses' sportswear 145,696 152,682 221,078 229,706 .3,0 *50.4 

4 Furs 34,836 57,360 35,243 38,025 .7.9 .1.8 

5 Infants' 	and children's wear and aursery 93,305 88,1147 117,5113 107,454 -9.6 .22.0 

equipment 

6 Girls' and teenage girls' wear 64,292 55,065 83,945 74,796 -10.9 +35.8 

7 Lingerie and aorsen's sleepsear 45,570 47,129 60,473 66,757 .10.4 +41.6 

8 Intimate apparel 42,524 45,661 51,444 53,742 *4.5 +17.7 

9 Millinery 2,267 2,308 2,290 2,403 .4.9 *4.1 

10 Women's and girls' hosiery 34,978 40,429 52,387 55,801 *6.5 +39.0 

II Women's and girls' qloses, mitts and 51,969 60,155 66,253 70,062 +5.7 +16.5 

12 
accessories 

Woner,'s, misses' and childre,,'s Footwear 103,552 107,102 128,345 145,788 .13.6 .36.1 

3 Men's clothing 167,514 206,692 180,152 238,616 .32,5 ..TV .4 

4 Uen'i 	furnihir,qs 146.076 155,033 184.464 202,017 .10.0 .32. 

i, ,r'A22 .7.24 71.1 1

7 

14 
ui 	I. 	. 

Toiletries, cuimetics and drugs 24a,3fl 246,255 295,954 292,'22 -2.2 .19.11 

19 Photographic equipment and oupplies 51,599 49,928 47,127 48,036 *1.9 -3.8 

20 Piece goods 17,758 18,215 16,113 16,636 .3.2 -8.7 

21 Linens and domestics 137,1144 129,658 155,569 147,204 _5.4 .13.5 

22 Smaliwares and notiono 88,143 49,133 49,972 46,969 -6.0 -4.4 

23 China and glassware 77,449 81,931 97,356 98,210 +0.9 *19.9 

24 floor coveri"gs 53,258 55,176 73,043 71,390 -2.3 .29.4 

25 Draperies, curtains and Furniture con- 70,348 68,186 75,940 71,511 -5.8 *4.9 

er ings 

26 Lamps, pictures, 	mirrors and all other 64,352 66,253 56,867 65,922 *15.9 _11.5 

27 
home furnishings 

Furniture 156,706 152,710 174,815 154,904 -11.4 +1.4 

28 Major appliances 69,632 63,275 72,913 69,323 -8.9 *9.6 

29 Television, radio and mjaic 132,625 140,840 1611,002 165,327 .3.3 *17.4 

113 Housewares and small electrical appliances 166,944 166,287 189,484 173,619 3.8 a.4.4 

31 Hardware, paints, wallpaper, etc. 161,250 163,188 145,917 140,478 3.7 -13.9 

32 Pluebing, heaLing and buolding materials 26,458 26,308 28,5112 30,366 *6.5 +15.4 

$3 .Jewellery 113,481 121,103 166,927 167,106 .0.1 .39.0 

34 lays and games 183,356 199,802 188,797 194,646 +3.1 -2.6 

35 Sporting goods and luggage 136,961 138,586 141,422 137,924 -2.5 

36 Stationery, books and magazines 142,334 139,433 157,503 156,358 -0.7 +12.1 

37 Gasoline, oil, auto accessories, repairs 49,351 51,032 49,144 55,117 +12.2 cIt.0 

38 
and supplies 

Meals and lunches(3) 569 277 433 274 -36.7  

59 Repairs and services 6,538 6,178 3,062 3,308 *8.0  

40 All other departments 57,471 67,801 52,816 58,013 .9.8  

41 TORAL ALL D€PA81NT5 3,393,348 3,481,337 3,937,103 3,995,6611 .1.5 .14.8 

At selling value. 
Total depar,ment store stocka are derived by seasonally adjusting the Canada total raw data "directly". Therefore, the components ,$o not sum to the 
Car,ada total. 
Une to the absence of seaaonality, the seasonally adjusted data are equal to the unadjusted data. 
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A&LA1) 10. Stocks(1) aensuels dee qramds .jaeins, non-d6saisorsaiisée at d8aaAscon.1i.a(2), par rayon, Canada, 1985 at 1986 

sonal ly Adjusted - DAsaisonnalisds 

Chnoa - Variation 

Rayon 
Maya' 	 loner 	 julyr 	 AuqustP 	 Autust/.)jly 

1986 

Hair 	 juxor 	 julljotr 	 AoOtP 	 AoOt/Juillet 
1986 

NO 
thousands of dollars 	 per cent 

•stliars da dolIas 	 pourcanteqe 

63,571 69,695 63,185 62,400 -1.2 Robes, robes do mnaoe, tthliers at uni- 
formes pour dames at 	Cones fit las 

98,394 100,459 90,286 97,306 -3.3 Moitesus at tailleurs pour deems at 	launas 	2 
fit I as 

260,029 255,916 246,979 245,391 -0.6 V8tenents sports pour mae at 	jounce filles 
34,513 35.133 35,561 36,007 +1.3 Fourr,ros 

109,362 112,570 108,348 107,066 -1.2 V9tenents pour béhs at enfents at articles 	5 
la chsmbres d'enfsrits 

73.409 76,549 73,520 72,850 *1.9 V9tos,ents de rillettes at d'adolesoentaa 	 6 
67,399 71.472 69,771 71.106 .1.9 Lingerie et nCtee,ents do nsjit pour dames 	 7 
54,048 56,443 55,643 55,841 .0.4 Sous-vAtesents 	 8 
3,944 4,108 3,422 3,320 -3.1) Chapeaus 	 9 

52,442 53,997 55,734 54,117 -2.9 Bs pour dames at filtatta. 	 in 

80,955 82,201 79,600 77,991 -2.0 GeMs, ,,oufles at articles do parure pour 	Ii 
dames at fillettee 

139,119 142,728 136,943 146,017 .6.6 Cheussures pour dames, 	3aones (sties at 	 12 
enfant a 

7 211.457 203,948 208,213 +3.1 VCte,sents pour homises 	 15 
1 217,439 216,224 218,111 .0.9 Articles d'hahitlemant pour hoame. 	 14 

24 61,861 60,006 61,837 *6.4 V9temeots at articles d'hahslloment yasir 	15 

I oarcons 

100,001 97,882 97,641 -0.2 Chaussures pour hoewses at narcone 	 16 
Ii 43,325 35,661 34,791 -3.8 Produits elimeotosres at ronnees(1) 	 17 

115,416 516,914 519,599 +0.9 Articles de toilette, cosetiques at m4li- 	18 
rs,nents 

52,035 50,496 46,791 48,952 .4.6 Appareils at fournituree pliotoarachigues 	19 
38,919 21.659 17,113 16,907 -1.2 lisaus 4 Ia pièce 	 20 

364,212 363,466 160,576 160,602 -- Literie at tinge do sai.on 	 21 
46,309 48,555 46,605 45,430 -2.6 Menus articles 	 22 
97,872 308,336 101,190 99,418 -1.8 Porceloine at verrerie 	 23 
71,684 73,392 71,563 71,180 -0,5 Res9temeqits 	la planc4'ier 	 24 
74,491 78,307 75,024 72,923 -2 1 8 Ventures, rideaus at houssea 	 25 

71,654 57,787 57,698 64,282 .11.4 Lai.es, 	tableaus, miroire at autrse articles 	26 
doneublament pour Is matson 

178,162 179,814 172,615 169,822 -1.6 Meuhies 	 27 
74,869 75,819 76,503 77,734 *1.6 Gras appareils nidnegars 	 28 

164,586 364,559 167,297 167,375 -- l.11dviseurs, 	redios at Imiaique 	 29 
388,929 190,404 181.724 177,903 -2.1 Articles do mnsae at petite epoeretle 	lac- 	30 

I riquan 

153,239 148,212 146,136 142,000 -2.8 Iloincaillarie, peintura. papier-tentura, 	31 
etc. 

29,154 32,451 30,480 31,891 .4.6 Hat6riel do plostharia, cliauffiqa at cons- 	32 
t ruct ion 

182,776 182,426 177,372 176,349 -0.6 Biiouterie 	 33 
370.305 394,335 183,422 381,564 -1.0 Jonets at 	eux 	 34 
142,634 188,283 145,492 146,119 +0.8 Articles lie sport at valises 	 35 

152,257 156,393 150,320 154,705 .2.9 Pspetorie, 	lxvraa at ravuas 	 36 
61,771 56,885 54,841 57,411 .4,7 tssence, huile, acceeeolres d'sutomobile, 	37 

rdparetion at fournituras 
JO 452 433 274 -36.7 #apss at casse-cro0tes(l) 	 38 

2,558 2,766 3,018 .9.3 Services at traeaus de rApuratton 	 39 
I 66,133 60,992 60,910 -0.1 lois autras rayona 	 40 

6,175,674 4,047,094 4,015,439 -0.8 tOTAL, 1(935 8*10845 	 41 

t,1eur a,archw,de. 
La total dos stocks des grands moqaeuria eat obtenu en dAsaisonnalisant do "facon diracta" las dosws4es brutes de cheque total •u nivaaj do Canada, lie 
sorb 	900 Ia seee des coa,oswitas d6aassonnaliaAaa n'dg.le pea Is total du Carieda. 3) ruiaqu ii p a absence da aaoaonnalitA, Ia. dotwi6es dAseisannalisAes aont par consequent dqales aux dom6es non d8eaisonnalieAa., 
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TA8LE II. Department Store Monthly Stock-Sales and Sales-Stock Ratios, by Department, Canada, 19115 and 19136 

Stock-Sales/Stocks-veni 

1985 	 1986 
Department  

.kily August July AUguSt 

Juillet AnOt Juillet AaOt 
No. 

1 Women's arid misses 	dresses, houaedresses, aprons and 3.02 2.83 3.82 3.46 
uni forms 

2 Women's arid misses' coats arid suits 10.13 5.07 12.47 6.27 
3 Women's and misses' sportswear 2.713 2.51 3.67 3.64 
4 Furs 29.10 15.28 19.27 15.54 
5 Infants' 	and children's wear and nursery equipment 4.27 3.09 4.96 3.82 

6 Girls' and teenage girls' wear 4.70 1.83 5.69 2.58 
7 Lingerie and women's sleepwear 2.51 2.93 3.30 4.00 
8 Intimate apparel 3.71 3.81 3.93 4.31 
9 Millinery 1.90 2.01 2.32 2.89 

ID Women's and girls' hosiery 4.88 4.54 6.31 6.11 

1 Women's and girls' gloves, mitts and accessories 4.82 4.64 5.64 5.27 

12 Women's, misses' arid children's footwear 4.91 4.10 5.57 4.84 
13 Men's clothing 5.65 5.60 5.67 6." 
14 Men's furnishmnias 3.48 3.67 4.113 4. 

.71 

17 F (norl 	afid 	KflIIIn1I 	1fl,(iUCtS I).ht, 11.52 11.,,lF H. 55 

18 Toiletries, cosmetics and drugs 4.95 4.55 5.56 5.33 
19 Ptnotographic equipment and supplies 4.17 3.58 3.94 4.03 
20 Piece goods 5.68 4.91 5.49 4.73 

21 Linens arid domestics 4.32 3.78 4.50 4.118 
22 Smallwares and notions 6.55 6.49 7.03 6.41 
23 China and glassware 7.41 7.94 8.26 9.14 
24 Floor coverings 3.70 4.03 4.74 5.38 
25 Draperies, curtains and furniture coverings 4.33 4.48 4.45 4.82 

26 Lamps, pictures, mirrors and all other home 8.71 8.25 6.95 9.04 
furnishings 

27 Furniture 2.87 3.33 2.79 3.31 
28 Major appliances 1.31 1.31 1.33 1.41 
29 television, radio and music 3.94 2.94 4.51 5.67 
30 Housewares and small electrical appliances 5.14 4.56 5.51 5.37 

31 Hardware, paints, wallpaper, etc. 4.50 5.30 4.27 4.72 
32 Plianbing, heating and building materials 2.29 2.83 2.26 3.14 
33 Jewellery 6.18 6.11 7.56 7.45 
34 loys arid gaines 9.07 9.37 9.62 10.16 
35 Sporting goods and luggage 4.57 5.53 4.75 5.73 

36 Stationery, books and magazines 6.25 3.89 6.39 4.i 
37 Gasoline, oil, auto accessories, repairs and supplies 3.49 3.80 3.75 4.1 7  

38 Meals and lunches 0.03 0.01 0.02 0.fll 
39 Repairs arid services 0.59 0.55 0.23 fl.21i 

40 All other departments 1.69 1.95 1.60 1JF 

41 TOTAL ALL DEPARTP4NIS 3.73 3.42 4.12 3.99 

a 

a 
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ABLEAU ii. Rapports mensuels stocks-ventes et ventes-stocks des qrands maqasins, per rayon, Canada, 1985 at 1986 

a les -Stock/Vent es-stocks 

(985 	 1986 
Rayon 

July 	 August 	 July 	 Auqust 

]uillet 	 AocJt 	 Juillet 	 A.oOt 

0.36 0.35 0.27 0.28 

0.12 0.21 0.10 0.16 
0.36 0.41 0.27 0.28 
0.04 0.07 0.06 0.08 
(1.26 0.31 0.21 0.25 

0.50 
	

(1.19 
0.35 
	

0.30 
0.27 
	

0.25 
0.50 
	

0.38 
0.24 
	

0.16 

0.23 
	

0.18 

0.25 
	

0.18 
0.20 
	

0.17 
0.28 
	

0.24 
ii 47 	 n. 11)  

No 

Robes, robes de ménaqe, tabliers et uniformes pour 	1 
dames at (eunes filles 

Manteaux at tailleurs pour dames at jeunes filles 	2 
Vêtements sports pour dames at • ieunes filles 	 3 
Fourrures 	 4 
VAtements pour béhés at enfants et articles de cham- 	5 

bres d'enfants 

Vêtements de fillettes et rVadolescentes 	 6 
Lincjerie at vAtements de nuit pour dames 	 7 
Sous-vétements 	 8 
Chapeaux 	 9 
Bas pour dames et fillettes 	 in 

Gants, moufles et articles de parure pour dames et 	11 
Fillettes 

Chaussures pour dames, jeunes fillea et enfants 	12 
Vêtements pour hommea 	 13 
Articles d'hnhjllement pour hnmmes 	 14 

I 	ii. 	 11. 
 

3.36 
0,26 
0.24 
0.35 
0.17 

0.22 
0.18 
(3.25 
n. 

0.19 
0.25 
0.21 

0.24 
0.15 
0.11 
0.18 
0.20 

0.12 

0.28 
0.69 
0.28 
0.18 

0.21 
0.33 
0.13 
0.10 
0.17 

0.22 
0.25 

56.57 
3.77 
0.56 

0.25 

0.22 
0.28 
0.21 

0.26 
0.16 
0.13 
0.25 
0.22 

0.12 

0.30 
0.73 
0.35 
0.22 

0.19 
0.35 
0.17 
0.11 
0.18 

0.25 
0.27 

52.59 
(.78 
3.56 

0.19 
0.25 
0.15 

0.22 
0.16 
0.12 
0.21 
0.23 

0.22 
0.42 
0.13 
0.11 
0.20 

0.16 
0.25 

44.16 
4.56 
0.56 

0.29 	 0.24 

•. 

J UIIItII 

Articles de toiletle, cosmetiques et médicaments 18 
Appareils et 	fournitures photociraphiques 19 
Tissus 4 Is pièce 20 

Literie et 	linqe cia malson 21 
Menus articles 22 
Porcelajne et verrerie 23 
Rev4tements de plancher 24 
Tentures, rideaux at housses 25 

Lampes, tableaux, miroirs et autres articles d'ameu- 26 
hiement pour Is maison 

Meuhles 27 
Gros appareils ménaqers 28 
Téléviseurs, radios at musique 29 
Articles de ménaoe et petits appareils électriques 30 

(luiricaillerie, peinture, 	papier-tenture, 	etc. 31 
Materiel de plomberie, chauffaqe at construction 32 
Biouterie 33 
Jouets et 	Jeux 34 
Articles de sport et valises 35 

Papeterie, 	livres et revues 36 
Essence, huile, accessoires d'automohile, reparation 37 

et fournitures 
Repas et casse-crofltes 38 
Services at travaux de reparation 39 
bus autree rnyons 40 

TOTAL, T0(JS RAVONS 41 

0.15 

0.35 
0.76 
0.22 
0.17 
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TABLE 12. Department Stores' Month-end Accounts Receivable(1), Unadjusted and Seasonally Adjusted, 
Canada, 1984-1986 

TABLEAU 12. Montants a recevoir(1), non désaisonnalisés et désaisonnalisés des qrands maqasins 
fin du unois, Canada, 1984-1986 

Chanqe from 	Change 
previous 	1986/1985 
month 

1984 	 1985 	 1986 
Variation 	Variation 
par rapport 	1986/1985 
au rnois 
préc&Jent 

thousands of dollars - milliers de dollars 	per cent - pourcentaqe 

Unadjusted - Non désaisonnalisés 

January - Janvier 1,808,015 1,989,953 2,215,690 -7.5 +11.3 
February - Février 1,714,843 1,898,512 2,123,008 -4.2 +11.8 
March - Mars 1,695,173 1,880,825 2,102,172 -1.0 +11.8 
April - Avril 1,709,386 1,897,041 2,107,916 +0.3 +11.1 
May - Mai 1,708,247 1,897,723 2,107,740 -- +11.1 
June - Juin 1,719,376 1,887,639 2,079,147 -1.4 +10.1 
July - Juillet 1,695,008 1,874,327 2,036,258 -7.1 +R.f 

August - AoOt 1,689,630 1,888,520 2,037,768P +fl.iu 
September - Septembre 1,746,901 1,952,986 
October - Octobre 1,799,732 2,010,107 
November - Novembre 1,892,038 2,138 9 267 
December - Décembre 2,152,727 2,396,596 

millions of dollars - millions do dollars 

Seasonally Adjusted - Désaisonnalisés 

January - Janvier 1,713.0 1,885.0 2,098.0 +0.3 +11.3 
February - Février 1,710.0 1,892.0 2,115.0 +0.8 +11.8 
March - Mars 1,722.0 1,909.0 2,132.0 +0.8 +11.7 
April - Avril 1,735.0 1,924.0 2,135.0 +0.3 +11.0 
May - Mai 1,744.0 1,938.0 2,149.0" +11.6 +10.9 
June - Juin 1,773.0 1,946.0 2,1470r -0.1 +10.3 
July - Juillel 1,784.0 1,972.0 2,150.1)" +0.1 +9.0 
August - AoOt 1,789.0 2,002.0 2,166.OP +0.7P 
September - Septenibre 1,804.0 2,019.0 
October - Octobre 1,826.0 2,041.0 
November - Novembre 1,841.0 2,080.0 
December - Déceinbre 1,880.0 2,091.0 

(1) Accounts receivable of department stores and the outstandinqs of acceptance companies which are 
associated exclusively with them. 

(1) Los comptes 	recevoir des qrands maqasins et les créances actives des sociétés dacceptatiori de 
pr s qu i I 5V3 Li lent cxci us vemerdT avee ccc inaqacins. 

Month 

Mois 

I 

4 
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U CIED PUBLICATIONS 

ollowing are publications of the Industry Division 
lie Retail Trade Section. 

Catalogue 

63-002 Department Store Sales and Stocks. M. 811. 

63-004 Department Store Sales by Regions. Advance 
Release. N. Bit. 

63-005 Retail Trade. M. Bil. 

63-007 New Motor Vehicle Sales. M. 811. 

63-014 Merchandising Inventories. M. Bil. 

63-210 Retail Chain and Department stores. A. Bil. 

63-213 Vending Machine Operators. A. Bil. 

63-218 Direct Selling Canada. A. Bil. 

63-219 Canpus Book Stores. A. Bil. 

63-224 Market Research Handbook. A. Bil. 

63-538 Retail Trade Historical Statistics, 1972-1979 
0. Bil. 

Operating Results - Retail Trade. 0. Bil. 

A nianber of publications are available in the Dper-
3ting Results series. 

Catalogue 

63-603 Men's Retail Clothing Stores, 1981 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

N. - Menthly 	A. - Annual 	811. - Bilingual 
0. - Occasional 

in addition to the selected publications listed 
above, Statistics Canada publishes a wide range of 
statistical reports on Canadian economic and social 
affairs. A comprehensive catalogue of all current 
publications is available from Statistics Canada, 
Ottawa (Canada), K1A OT6. 

Catalogue 11-204E, price Canada $5.00, Other Countries 
$6.00. 

CHOIX DC PUBLICATIONS 

Lea publications suivantes se trouvent. b Is Section du corn-
merce de detail, Division de linduatrie. 

Catalogue 

63-002 Ventea et stocks des grands inagasins. M. 8i1. 

63-004 Ventes des grands magasins per region. Rapport provi-
soire. H. Hil. 

63-005 Commerce de detail. M. Bit. 

63-007 Ventes de vChicules automobiles neufs. M. 811. 

63-014 Stocks cormnerciau%. M. Bil. 

63-210 Magasins de detail h auccursales at les grands maga-
sins. A. 8il. 

63-213 Exploitanta cIa distributeurs automatiques.A. Ii!. 

63-218 La vente directe au Canada. A. Bil. 

63-219 Librairjes de caripus. A. Bil. 

63-224 Recueil statistique des etudes de marchê. A. Bil. 

63-538 Commerce de detail st.stistiques hiatoriques, 1972-
1979. H.S. Bii. 

RêsultaLs d'exploitation - Commerce de detail. H.S. Eli!. 

Un nombre de publications de Is eerie dea Résultata de 
lexploitation eat égslement disponible. 

Catalogue 

63-603 Magasins de vêtements pour horrsiies, 1981 

63-606 Magasina de vente au detail de chauaaures, 1977 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes détaillanta, 1981 

63-609 Bijouteriea au detail, 1981 

63-610 Magaains de yenta au detail de quinceillerie, 1980 

63-611 Magasins de vente au detail de vêtementa pour dames, 
1960 

63-612 Magaains cIa vente au detail de vétementa pour Ia femil-
le, 1980 

M. - Mensuel 	A. - Aurnuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre lea publications énurrérAes ci-dessua, Statiatique 
Canada publie une grande varlété de bulletins statiatiques aur 
is situation économique et sociale du Canada. On peut as 
procurer un catalogue complet des publications courantes en 
sadresaant b Statistique Canada, Ottawa (Canada), K1A 0T6. 

NO 11-204F, prix Canada $5.00, Autres pays $6.00. 

p 
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