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Data in Many brims... 

Statistics Canada disseminates data in a variety of 
forms. In addition to publications, both standard and 
special tabulations are offered on colruter print-
outs, microfiche and microfilm, and magnetic tapes. 
Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregaLed information is possible through CANSIPI, 
Statistics Canada's machine-readable data base and 
retrieval System. 

How to Obtain More Information 

Inquiries about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, 	Ottawa, 	K1A 	0T6 (telephone: 
990-9656) or 	to 	the 	Statistics Canada reference cen- 
tre 	in: 

St. 	John's (772-4073) Sturgeon Falls (753-4888) 

Halifax (426-5331) Winnipeg (983-4020) 

Montréal (283-5725) Regina (780-5405) 

Ottawa (990-8116) Edmonton (420-3027) 

Toronto (973-6586) Vancouver (666-3691) 

loll-free access 	is 	provided 	in 	all 	provinces 	and 
terrilories, for users who reside outside the 	local 
dialing area of any of the regional 	reference centres. 

Newfoundland and Labrador 	 1-800-563-4255 

Nova Scotia, New Brunswick 
and Prince Edward Island 	 1-800-565-7192 

Quebec 1-800-361-2831 

Ontario 1-800-268-1151 

Manitoba 1-800-282-8006 

Saskatchewan 	 1-800-667-7164 

Alberta 	 1-800-222-6401) 

British Coli,nbia (South 
and Central) 	 1-800-663-1551 

Yukon and Northern B.C. 
(area served by 
Northwestlel Inc.) 	 Zenith 0-8913 

Northwest Ian itories 
(area served by 
Northw,itiel Inc.) 	 Call collect 403-420-2011 

How to Order Publications 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
community bookstores, through the local Statistics 
Canada offices, or by mail order to Publication Sales, 
Statistics Canada, Ottawa, K1A 016. 

1(61 3)995-7276 

Toronto 
Credit card only (973-8018)  
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Canada. 
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Section du commerce d€' detail, 
Division de linduslnie, 

Statistique Canada, Ottawa, (TA 016 (téléphone: 990-9656) ou 
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SY3OLS 

The following standard symbols are used 
in Statistics Canada publications: 

finures not available. 

fiqures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised fiqures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

SIGNES C(]NVFNTILINNE IS 

Voici la sionification des siqnes convention-
nels suivants utilisés dans les publications de 
Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectiflés. 

x coofidentiel en vertu des dispositions de la 
ni sur is statistique relatives au secret. 

NOTA 

Les chiffres ayant été arrondis, les totaux ne 
correspondent pas touiours. 
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NOTE AU SLIJET BE CANSIM 
	

I 
Some current historical statistics on 

Department Store Sales and Stocks (Matrix 
No. 112), as well as many other series, are 
available to the public from Statistics 
Canadas computerized data bank CANSIM 
(Canadian Socio-Economic Information Manage-
ment System) via terminal, on computer 
printouts, or in machine readable form. For 
further information contact the CAMSIM 
Division staff, Statistics Canada, Ottawa, 
K1A 078 (telephone 613-990-8200), or the 
regional advisors at the Statistics Canada 
offices located across ranada. 

La banque de donnér< 	rn! 	 .4 1 - 

qua Canada CANSIM (SysUme crn-id ten d irilormat. inn 
socio-économique) fournit au public certaines sta-
tistiques actuelles et historiques sur les Ventes 
et stocks des grands magasins (matrice no 112) et 
sur de nombreuses autres series, par le bisis d'un 
terminal, d'imprimés d'ordinateur ou de supports 
sous tue forme lisible par tue machine. Pour plus 
de renseiqnements, s'adresser au personnel de Ia 
Division CANSIM, Statistigue Canada, Ottawa, 
K1A flZ8 (téléphone 613-990-8200), ou aux conseil-
lers réqionaux des bureaux de Statistique Canada 
situés b travers le Canada. 

This publication was prepared under the di-
rection of: 

• D. tsJardins, Director, Industry Divi-
sion 

• I. Snyder, Associate flirector, 1)istribu-
tive Trades Sub-division, Industry 
Division 

• R. Rasia, Chief, Retail Trade Section, 
flitrihutvp 	Trrlpq 	tihrflvjcinn, 

• 1'.  

Cette publication a été redigée sous is direction 
de: 

• D. lsjardina, directeur, Division de i'indus-
trie 

• C. Snyder, directeur associé, Sous-clivision des 
commerces de distributions, Division de i'm-
dustrie 

• R. Rasia, chef, Section du commerce de detail, 
Sn41F-.rlv1s]nn de 	rrmrnernP 	di' cjit rihut inre. 
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Selon les estimations prêliminaires pour mars 
1987, les ventes des grands magasins, corriges 
en fonction des variations saisonnières et du 
nombre de journes d'affaires ant totalisê 
$1,072 millions en mars 1987, soit une baisse 
modeste de 0.3% par rapport è l'estimation 
rêvisêe de fvrier ($1,075 millions). Des di-
minutions dane lee ventes ont 6t6 enregimtres 
dane 22 des 40 rayons. 

Au cours des trois premiere mois de 1987, lee 
ventes des grands magasins ant fluctu signi-
ficativement, alors qu'une baisse globale de 
1.2% fut observée par rapport mu trimestre 
prcdent. On note une augmentation de 1.9% mu 
dernier trimestre de 1986. 

La valeur dsaisonnalise des stocks (valeur de 
vente) a corinu une hausse de 4.3% par rapport 
au mois prcédent ($4,413 millions - chiffre 
rvis) et s'levait & la fin de mars 1987 
$4,603 millions. Cette augmentation fait suite 
a une baisse de 9.4% en janvier et a une crois-
sance de 6.2% en fêvrier. 

Le rapport du total des stocks possds aux 
ventes dêsaisonnalisêes s'tablissait a 4.29:1 
en mars, une hausse comparativement mu rapport 
mayen de 4.11:1 observ6 mu cours des trois mois 
prcédents. 

Donnes non dsaisonnalises 

Les ventes des grands magasins mu Canada ont 
totalisê $898 millions en mars 1987, soit 0.5% 
de coins que le niveau de $903 millions observ 
en mars 1986. Lee ventes totales des grands 
magasins pour le premier trimestre de 1987 ont 
augmentê de 1.0%, en regard de la même pêriode 
de l'anne prcdente, et se mont chiffres 
$2,391 millions. 

Lee ventes des grands maqasins ant diminu6 dens 
sept provinces en mars 1987, comparativement mu 
même mois de l'an dernier, lee baisses s'che-
lonnant de 9.5% en Alberta è 2.4% au Nouveau-
Brunswick. Des augmentations ant Rd enreqis-
trees b l'Ile-du-Prince-douard (+13.3 10), en 
Ontario (+3.8%) et au Quebec (+2.7%). Lee 
ventes ant accuse un repli dane six des 10 
regions m&ropolitaines visees par l'enquête. 

Lee ventes des grands 
en mars 1987, se sont 
lions, soit une baisse 
ventes enregistrees 

magasins traditionnels, 
chiffrees a $540 cii-
le 2.9% par rapport aux 

pareille date 	l'ari 

HIGHLIGHTS 
	

POINTS SAILLANIS 

Seasonally Adjusted Data 
	

Donnêes dsaisonnalisêea 

Adjusted for seasonal fluctuations and the 
number of trading days, department store 
sales in March 1987 totalled $1,072 mil-
lion, a modest decrease of 0.3% from the 
previous month's revised total of $1,075 
million. Lower sales were recorded in 22 
of the 40 departments. 

During the first three months of 1987, 
department store sales fluctuated signifi-
cantly with an overall quarterly decline 
of 1.2%, compared to an increase of 1.9% 
in the last quarter of 1986. 

• Seasonally 	adjusted department 	store 
stocks (at selling value) totalled $4,603 
million at the end of March 1987, up 4.3% 
over the February 1987 revised value of 
$4,413 million. This increase followed a 
decrease of 9.4% in January and a rise of 
6.2% in February. 

• The inventories to sales ratio stood at 
4.29:1 in March, up from the average ratio 
of 4.11:1 observed in the three previous 
months. 

Unadjusted Data 

Department stores in Canada reported sales 
totalling $898 million in March 1987, down 
0.5% from the March 1986 level of $903 
million. For the first quarter of 1987, 
total department store sales reached 
$2,391 million, an increase of 1.0% 
compared to the same period in 1986. 

Seven provinces posted decreases in March 
1987 from the year-earlier period, with 
declines ranging from 9.5% in Alberta to 
2.4% in New Brunswick. Increases were 
recorded in Prince Edward Island (+13.3%), 
Ontario (+3.8%) and Quebec (+2.7%). Sales 
declined in six of the 10 metropolitan 
areas surveyed. 

;1ps by major department stores in March 
I87 totalled $540 million, down 2.9% from 

corresponding month a year earlier, 
ile junior department stores had sales 



dernier. 	Les grands maqasins populaires oft 
quant b eux, indique des ventes s'levant 
$358 millions, Ce gui reprêsente un gain di 
3.3% en regard du mois de mars de l'anne dei 
nière. 

of $358 million, up 3.3% over the same 
period last year. 

I 
In March 1987, there were 818 retail 
locations operated by department store 
organizations, 26 more than in March 
1986. Of this total, 308 locations were 
operated by major department store organi-
zations and 510 by junior department store 
organizations. 

• In March 1987, total department store 
sales accounted for 7.8% of all retail 
sales in Canada, a decrease from the 8.5% 
share held in March 1986. 

• Unadjusted, department store stocks at 
month-end totalled $4,649 million, an 
increase of 11.2% over the level reached 
in March 1986. 

• The total unadjusted value of accounts 
receivable of all department store organi-
zations in March 1987 amounted to $2,146 
million up 2.1% from the $2,102 million 
recorded in March 1986. 

• En mars 1987, on a d6nombr6 un total de 818 
points de vent.e au dtai1 exploités par les 
sociétês des grands magasins, soit 26 de plus 
qu'en mars 1986. De ce total, 308 points de 
vente 6taient exploits par les socités des 
grands magasins traditionnels et 510 par les 
organisations des grands maqasins populaires. 

• Les ventes totales des grands rnaqasins ont 
reprsent, a elle seules, 7.8% de I'ensemble 
du commerce de detail au Canada en mars 1987, 
soit une baisse par rapport a la part de 8.5% 
detenue en mars 1986. 

La valeur des stocks des grands maqasins a la 
fin du mois, sans ajustements saisonniers, 
s'est élevêe $4,649 millions, soft une hausse 
de 11.2% par rapport au niveau atteirit en mars 
1986. 

• La valeur totale non dsaisonnalisée des cre-
ances & recouvrer par les societes des grands 
magasins s'est chiffrée b $2,146 millions en 
mars 1987, soit 2.1% de plus que l'estimation 
enregistrée en mars 1986 12.102 millions'). 

Note to users 
	 Note aux uti1isateur; 

Data users should note that, unadjusted 
monthly department sales and stocks esti-
mates for the previous year (1986) have been 
revised to incorporate late responses. The 
period January 1987 to date has also been 
revised to reflect a higher response rate. 
Seasonally adjusted data have also been 
revised for the period January 1986 to 
February 1987, and incorporate the latest 
unadjusted data as well as updated trading 
day adjustment factors. 

Les utilisateurs des donnê.es dovent prendre 
que les estimations mensuelles des ventes et d 
stocks des grands maqasins, sans ajustements sai-
sonniers, pour l'annêe precedente (1986) ont ete 
rêvisées afin d'incorporer les declarations tar-
dives. 	La pêriode du mois de janvier jusqu'è 
present a eqalement 6t6 rvisée pour refléter un 
plus haut niveau de réponse. Les donnees dêsai-
sorinalisées ant 6t6 egalement revisees pour la 
pêriode de janvier 1986 & fevrier 1987, et incor-
parent les donnêes non desaisonnalisees les plus 
rêcentes ainsi que la mise h jour des facteurs 
d'ajustement en fonction des journées d'affaires. 



Chart — 1 	 Graphlque — 1 

Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada, 1985-1987 

Ventes des grands magasins, par mois. non désaisonnalisées et désaisonnalisées. Canada, 1985-1987 
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COarl - 2 Graphlquc 	2 

Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1985-1 987 

Stocks des grands magasins, par mois, non désaisonnalisés et désaisonnalisés, Canada, 1985-1 987 
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Chart —3 

Department Store Sales and Total Retail Trade, by Month, Canada, 1985-1 987 
Ventes des grands magasins et commerce de detail total, par mois, Canada, 1985-1987 
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Chart - 4 Graphlque - 4 
Department Store Sales, Current and Constant (1981) Dollar Estimates, 1985 -1 987 

Ventes des grands magasins, estimations en dollars courants et constants (1981), 1985-1987 
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Chart 	5 

Department Stores '  Month-End Accounts Receivable, Canada, 1985-1 987 
Comptes a recevoir des grands magasins it Ia tin du mois, Canada, 1985 -1 987 
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T88U 1. tpertaent Store Menthly Salem, by Dupmrt.ent, Canoda, 

1987 

Department 
January 3  

Janviert 
No. 

1966 and  1967 

Februaryr 

Févriert 

Morel, 

More 

191 

- 

March 

Hera 

?.prol 

Avrjl 

May 

Hal 

June 

Join 

thousands of dollars 

•6lliers de dollars 

1 Women's and misem' dresses, housedreases, 8,943 31,338 14,400 15,533 20,465 25,751 18,568 
aprons and uniforms 

2 Women's and misses' coats and euite 12,561 11,449 20,417 19,598 19,481 11,525 7,460 

Women's and misses' sportswear 41,830 46,364 62,520 63,413 73,187 85,753 66,109 
4 Furs 5,056 2,736 2,332 2,111 1,227 949 886 
5 Infants' and children's wear and nursery 23,704 23,671 29,678 26,025 28,141 26,243 24,052 

equipment 

6 lirls' and teenage gina' wear 8,858 10,481 19,039 20,525 16,878 18,664 13,317 
7 Lingerie and women's aleepwe.c 11,215 12,006 14,082 14,975 16,946 20,994 17,261 
8 Intimate apparel 12,485 9,367 14,109 11,482 12,943 14,086 12,266 
9 Millinery 926 731 603 1,011 1,093 1,109 942 

10 Women's and girls' hosiery 9,788 9,428 13,596 13,488 13,006 13,146 9,367 

11 Women's and girls' gloves, mitts and 12,397 11,137 14,633 33,467 16,181 18,515 13,393 
eccesaor les 

12 Women's, miasma' and children's footwear 17,132 37,812 29,905 26,569 34,616 34,296 26,440 

11 Mpn'c rlothlnq 23,271 71.446 12,779 17,9'.7 317,966 44,306 31.89'. 

I 
17 Food and kindred yrudurts 51,818 31,584 46,158 o5,419 51,819 0 5,U90 55,r 
18 Toiletries, cosmetics and drugs 48,289 48,396 51,535 53,726 53,721 60,796 59,1 

19 Photographic equipment and supplies 8,334 6,903 7,774 8,809 9,350 10,605 11,821 
20 Piece goode 3,235 3,813 5,025 3,644 3,954 3,916 3,035 

21 Linens and domestics 34,789 23,571 29,226 27,165 29,288 34,443 30,025 
22 Smallwaces and notions 10,727 7,924 8,621' 7,434 6,806 6,546 6,167 
23 China and glassware 9,883 8,776 9,600 9,708 32,017 14,727 10,398 
24 floor coverings 10,343 9,841 12,543 13,592 16,227 15,972 13,765 
25 Draperies, curtains and furniture con- 11,261 11,724 15,080 14,978 16,588 37,781 16,237 

cringe 

26 Lamps, pictures, mirrors and all other 7,828 6,615 8,061 7,315 7,701 7,151 6,238 
home furnishings 

27 Furniture 47,867 37,568 46,432 49,296 55,696 58,059 49,359 
20 Major appliances 40,248 12,827 38,126 42,934 45,28'. 48,753 49,229 
29 Televiejon, radio and music 38,449 31,085 33,995 35,826 33,304 32,186 29,551 
30 Housen.ares and small electrical appliances 31,556 28,629 30,075 27,926 29,391 34,690 33,392 

31 Hardware, paints, ealipaper, etc. 20,014 11,013 23,943 25,032 93,855 48,262 17,358 

32 P1,.athing, heating and building materials 8,383 1,382 10,154 1,978 30,516 11,984 10,715 

33 Jeneellery 12,516 14,192 18,225 21,011 22,995 28,990 29,930 
36 Toys and games 12,375 14,455 17,655 19,426 38,196 98,340 18,228 
35 SportIng goode and luggage 39,328 15,259 22,930 19,587 29,267 32,709 32,891 

36 Stationery, books and magazines 24,566 23,497 24,746 26,260 23,989 28,247 26,146 
31 Gasoline, oil, auto accessories, repairs 9,224 8,276 11,195 12,228 33,958 15,583 13,356 

and supplies 
38 HeaLs and lunches 36,009 14,298 16,463 39,821 20,268 20,577 16,3"' 
99 Repairs and services 14,071 12,016 34,957 35,004 37,828 19,488 39,1 
40 All other departments 37,069 38,081 44,908 39,277 34,282 44,299 35,0. 

41 TOTAL ALL DEPARTICNIS 771,605 721,193 891,858 948,171' is 902,568 980,792 1.088,216 



AIJ 1. Ventea smnsuelles des orwude amaasi,. oar rayon. Canada. 3906 at 1901 

Chanc 
March 
987/1986 

RN yan 
Seplalither 	October 	osember 	December Variat icc, 

mar,, 
Jui I let 	AnOt 	 Sepie,ibre 	flctobra 	losm,,bre 	t)Acembre 1987/19R6 

NO 

LhOusm,ds of do) tars per cent 

aulluers de dollars pn.jrccnlaoe 

16,073 76,863 17,980 77,695 79,092 25,212 -7.3 Robes, robes de mAcian,., tabhiers ml uni- 	 1 
foises pour ,Iames el 	Icunes li I lea 

7,425 75,711 24,970 51,159 34,990 26,144 .4.2 Manle6un ci tailleurs pour dames ci jeunea 	2 
full es 

60,720 63,805 85,512 75,325 73,002 97,496 -1.8 VAlemenls sports pour dameS at jeunea fllea 
1,828 2,799 5,222 5,999 8,973 8,959 .9.4 Fourrures 	 4 

23,673 29,024 29,074 29,127 51,095 44,815 .14.0 Vtesentq pour bAbes ci enfanta et an holes 	', 
its chm.bres ,3enf.nts 

14,749 27,975 19,152 16,682 23,068 29,108 -7.2 VAteinents de fullettes et dadoleacenten 	6 
18,333 76,188 18,599 19,345 28,630 50,858 -6.0 Lincienue ci sAteecota rIp nuit pour rtames 
13,075 12,041 13,679 11,796 12.255 18,573 .22.9 Sosjs-,,6teaents 	 8 

988 630 1,171 1,993 4,044 3,621 -40.4 Chspeaus 	 9 
8,292 9,301 13,663 14,014 15,058 21,258 .1.3 Bse pour lames at fulleltes 	 10 

11,741 14,352 18,998 21,807 34,810 87,377 .8.6 Cants, mouflen ci 	articles ,l,, parure pour 	II 
dames el 	fullet?u,n 

23,016 30,186 34,705 35,966 42,623 37,166 .12.6 Chnunsures pour cimees, 	tennis lilies ci 	72 
enfacil a 

31,769 38,117 48,079 50,5111 69,581 99.045 -17.4 VAtnecot, poor hncnnes 	 17 

UU 54,161 57,384 61,1114 16,748 151,963 -4.1 Articles ne toutette, 	coasAtiues at 	sAd,- 	18 
cements 

11,948 11,822 9,887 70,104 12,559 26,502 -11.7 Appareils at 	fournutures photoqraphiques 	79 
2,930 3,445 4,189 4,312 4,282 3,674 .37.9 lussus b Is piece 	 20 

34,563 35,702 34,752 34,739 47,772 59,439 .7.6 L,teric at 	unite de nainon 	 27 
7,107 7,074 9,416 8,316 9,656 11,447 .16.0 Menus articles 	 22 

11,771 711,710 12,544 11,873 18,783 38,546 -1.1 Porcelain,. ci 	,errcrue 	 23 
15,388 73,238 13,787 16,555 21,266 14,473 -7.3 RenAtements dir plancher 	 24 
17,039 15,013 16,241 77,068 17,415 18,843 .0.7 lefties, 	ridesu, el 	housnes 	 25 

8,362 7,374 8,042 9,090 71,732 78,637 .9.9 Lames, tableaus, miroura at autres art telea 	26 
d'aneuhlement pour to matson 

62,639 46,833 53,003 60,279 58,043 $1,718 -5.9 Keuhlea 	 27 
54,792 49,494 49,808 56,868 59,037 62,638 -11.2 Cros 	appnrells mAnaqers 	 28 
35,475 44,790 47,952 42,142 55,960 91,858 -5.3 lAlAvusetra, 	radios ci 's.staue 	 29 
33,540 32,430 33,000 35,844 46,994 90,736 .7.7 Articles Ic mAnsqe ci pettts apareils Alec- 	30 

I riques 

54,147 29,430 26,405 30,243 39,990 49,601 -4.4 ljuncail1crie, peinture, papter-tenlure, 	31 
etc. 

12,592 9,547 10,775 11.062 11,518 13,613 .27.3 MalAriel 	Ic plomberuc, rhauffaqe Cl eons. 	32 
1 r.ct ion 

21,729 22.282 25.907 23,354 35,848 85,418 -13.3 Rujoiterie 	 33 
19,614 19,097 78,727 28,835 59,736 99,186 -9.1 Jouets et ,jens 	 38 
29,760 24,549 19,916 20,574 27,070 51,946 .77.1 Articles 	Ic 8port ci salisea 	 35 

24,632 34,883 29,147 27,667 40,497 79,411 -3.8 Papeterie, hares at revues 
13,704 12,716 12,966 17,511 19,970 16,574 -8.4 [snence, huule, uccessoures d'autcaaobule, 	} 

rs6parat Ion, it 	fournitures 
'.123 19,998 19,495 20,621 23,777 29,958 -16.9 Repas ci casse-croOtes 	 58 

81 77,82) 19,321 22,457 25,514 23,864 -0.3 Sersuecs ci travaix tie rAparat inn 	 39 
.12 30,959 27,849 32,798 37,485 62,419 .43.6 Ions a,jtres ravens 	 411 

ID ..,943 900,501 1,056,540 1,085,369 1,362,475 1,950,059 -013 TOTAL, 	10(35 RAYIPIS 	 41 

I 
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IAt 2. Department Store Wonthly Sales, Seassrally Adjusted, by Department, Canada, 1986 and 1907(1) 

5987 

Depal Iment 
Januais' 	Fe4rusr 5 	March11 	 Mo, 

Jan,,&ert 	1iier 1 	WarsP 	 Mars 	 Aril 	 Mo, 	 loin 
90. 

thousands of dollars 

milliers di' dollars 

1 	Women's and misses' diesses, houaedresaes, 16,294 18,267 17,1127 17.961 IA,SAS 18,211 17,194 
apions and uniforms 

2 	Women's and misses' coats and suits 17,179 19,007 IR,6n5 17,974 18,305 19,346 58,265 

3 	Women's and misses' report swear 66,750 68,772 68,192 69,579 71,564 71,fl31 68,796 
4 	fuis 5,696 3,370 4,2611 3,976 4,828 5,254 5,357 

lnfant' 	and cleeldimn's weai 	and nursery 30,5115 3I,85fl 55,975 29,2115 77,751 27,473 27,719 
equipment 

6 	Cii Is' 	and lm,nagr guts' sear 57,545 18,271 19,396 19,572 59,857 19,420 16,291 
7 	Lioqeite and itomen's slmepwear 18,382 19,777 59,670 20,267 21,074 20,761 20,431 
8 	Intimate apparel 14,769 15,393 14,FI30 11,974 52,535 12,735 12,1102 
9 	Milliner3 1,293 1,570 1,069 1,774 1,444 1,623 1,573 

ID 	Women's and guts' hostels 12,369 15,081 52,224 11,832 12,107 12,050 11,521 

II 	Women's and girls' glosee, mitts and 20,527 20,751 20,354 59,446 18,832 19,080 19,266 
accessories 

12 	Women's, misses' and children's footsear 29,499 31,230 12,307 29,654 30,296 581,747 29,480 

Ii 	#n•s clothing 45,755 40,383 40,452 44,991 45,046 46,069 
14 	Men's fuur,,sI,unqs 61,478 64,296 63,957 56,452 57,505 60,505 
IS 	Oos' clothing and furnishings 16,836 18,107 58,457 16,119 15,612 16,635 

I 
16 	Men's and boys' 	foolseiri 18,570 19,152 19,791 19,478 18,744 18,910 
57 	Food and kindred products 58,475 54,049 52,646 75,368 58,055 62,551 
18 	lauleteurs, cosmetics sod drugs 62,722 61,965 61,648 63,156 63,136 64,635 

19 	Photographic rquupsimnt and supplies 15,436 15,397 11,071 12,762 12,158 12,159 11,821 
20 	Piece goods 4,045 4,275 4,684 3,420 4,0551 5,536 5.547 

21 	linens and domestics 34,558 59,305 36,841 33,995 34,774 34,722 11,639 
22 	Semallwsreu and Italians 9,868 9,596 9,134 7,863 7,716 7,824 8,003 
23 	China and glassware 14,872 14,565 13,776 11,344 16,129 13,459 54,989 
24 	Float 	cose'ruilgs 12,664 15,125 13,589 14,0519 15,826 15,542 54,189 
25 	Drat,erees, curtains and furniture ccci- 15,792 16,958 16,139 16,069 16,n4R 15,825 15,818 

ci i'1135 

26 	Lamps, pictures, mirrors and all other 9,662 9,881 9,945 8,901 9,102 9,164 8,643 
hoSe furnishings 

27 	furniture 50,391 50,881 50,536 52,554 53,430 52,675 50,301 
28 	Major appliances 44,006 66,811 45,302 49,848 49,904 49,057 48,716 
29 	lelesuacor,, radio and aetauc 43.461 42,932 42,1311 42,811 45,260 43,051 42,108 
30Fkuoseeiarea and sisal) electrical appliances 40,429 39,947 41,27? 31,382 37,198 37,250 36,699 

SI 	Hard,,arm, paints, wallpaper, etc. 30,396 31,633 31,818 32,541 37,123 32,798 32,037 

52 	Pluating, heating and building materials 11,181 11,539 12,89) 10,102 9,899 9,976 9,897 

33 	Jewellery 26,763 26,791 24,987 27,291 28,1185 28,375 27,501 
34 	toys and ga 29,053 30,591 29,125 31,331 28,505 29,098 28,980 
55 	Sporting goods and luggage 27,712 28,569 30,670 26,015 28,673 26,160 26,631 

36 	Stationery, books and magazines 33,161 32,762 32,544 33,420 91,381 33,082 32,838 
37 	Gasoline, oil, auto accessories, repairs 12,420 12,712 13,403 14,869 14,569 14,871 11,77 

and supplies 
38 	Meals and lunches 19,280 18,236 17,930 21,579 25,438 21,220 20, 
39 	Repairs and scribes 15,718 15,484 15,980 16,218 18,602 19,079 19,' 
40 	All other departments 47,571 55,206 51,695 35,747 31.453 53,171 33," 

43 	IOIAL ALL DtPARI3*N1S 1,059,991 1,075,241 1,072,296 1,060,691 1,059,720 1,064,252 1,048,611' 

blat department store sales are deri',ed by seasonally adjusting the Canada total raw data "direct 13". Therefore, the co.r9ionrnt8 do not sift I" Ic, 
Csnsda total. 
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, 	 P&E155J 2. Vent.. .eouuelles dee qr.da amqaai., d8saisonna1tses, par rayon, Canada, 1986 at 1987(1) 

Char,a 86 	
March/february 
1987 

July 
Rayon 

Auqut 	 Septeaber 	October 	54o,ember 	Deceother 	Var tat ton 

,)utllet 	AoOt. 	 Septembre 	Octobi-e 	Noseebre 	Dt4cei.thre 	1987 
540 

thounanda of dollars 	 per cent 

iluhliers de dollar, 	 pourcentaqe 

11,405 17,414 18,214 17,806 17,706 17,651 -6.8 Robe,, 	robe, .4e m15naqe, tabliers et tint- 
forme, pour ilame, et 	leitnea fill.. 

17,952 18,164 19,024 19,248 19,093 18,822 .1.3 Manteouo et tailleurs pour dames at 	jeunea 	2 
ft lips 

69,079 61,395 68,911 70,732 66,980 68,541 -(1.5 V15temer,t, sports pour des., at 	latinma fill,. 	S 
5,086 4,622 4,592 3,868 3,740 3,178 .26.4 fourrire, 	 4 

27,462 27,258 27,835 26,886 29,004 29,54(7 .0.4 V15te,sent, pour WbAs .1 infant, at article. 	S 
.4a chambres d'mnfant, 

19.138 58,273 18,436 18,242 58,365 19,526 .0.7 Vte.ent, tio fillette. et 	.l'alole.cenles 	 6 
21.115 21.111 20,844 20,251 20,516 20,428 -0.5 L,nnerte et .15temenI. rim null pour dam, 	 7 
12,976 12,556 12,544 12,109 12,728 11,441 .10.7 5ous-lements 	 A 
1,552 1,414 1,387 1,455 1,881 1,428 -22.0 (l1,eauo 	 9 

32,358 12,157 12,185 12,559 12,68(3 12,810 -6,5 8,, po'ir dames it 	fiilettes 	 in 

19,140 20,092 19,Mg 19,761 20,255 19,548 -1.9 f,ants, mo,tfles et 	art trIes di. parure pear 	II 
dames it 	fillelle, 

29,837 30,984 28,553 29,152 31,165 29,817 .3.4 Chaueeures pour dame,, 	teunea fill.. ci 	 12 
evil ants 

o io t,?i ,.:' 'Jrnentspourh.,.iws 	 IT 
icø dh,hillement pour hoames 	 IA 

• - mIs .1 	article, d'hahillarent 	pour 	15 
rons 

• 	•. •uures pour home,, it oarçona 	 16 
.11 63, JUl vi, 751 5 1 276 1,741 -2.6 Produtit, .1 uvient Aires it 	ronneves 	 17 

.174 63,916 65,102 64,913 65,462 64,51(0 -(.11 Ariucles 	.4, 	i,ulplte, 	cosmt , fluues 	.1 	m#dt. 	18 
Cement, 

11,8113 51,556 51,249 51,303 50,862 11,417 -2,9 Apnaretls ci 	fn,rn,tu,res phoioiraphtque. 	39 
3,459 5,495 3,668 3,644 3,645 3,881 .9.6 Its..,. 8 	In p16-re 	 20 

53,777 34,881 35.016 55,253 36,182 36,482 -6,3 Liter,. .1 	lina., .4. matson 	 21 
8,166 8,141 7,815 7.832 8,313 7,888 -4,8 Menus art trIes 	 22 

14,173 14.541 13,892 53,808 13,420 11,856 _5 • 3 Pnrcpla,np Pt 	verrpr,e 	 23 
34,690 14,168 13.836 14,076 15,884 14,404 .0.5 Rev#teapnls 	Se plancher 	 78 
15,632 55,579 15,676 15,735 15,555 15,901 -3.6 SenIor.,, 	rides.., .1 Piousqes 	 75 

9,001 8,592 8,650 8,855 8,573 8,622 ,fl.6 l.aurçes, 	tableau.., mimIcs at 	autren art tries 	76 
.t'a.eu,blent pour In matson 

52,927 55,969 52,569 53,743 54,045 57,660 -5.5 I4uhles 	 27 
49,143 49,537 415,482 50,941 51,638 50,194 -5.2 Cm.. appare,is mnnqer. 	 28 
45,598 44,565 42,608 41,585 45,477 43,722 -1.9 ll..u..eura, 	radios .1 	.s,stoue 	 29 
57,558 36,949 37,554 37,043 31,582 39,564 .3.1 A,t tries .4. us15naqe .1 petit. apareils •Iec- 	50 

I rique.. 

52,340 32,761 32,600 $7,196 55,377 33,094 .0.6 Iluincatllert,-, 	peinlurt', 	pap,er-tenture, 	35 
il r. 

50,429 I1),334 10,721 In,241 10,847 50,991 .15.6 (lat*'r.el 	tie pin,nhv'rue, 	eha.,ffaq. .1 	eon.- 	52 
I ruct ion 

28,000 28,583 28,527 74,3116 27,544 77,8911 -6,9 Ri 	r,ut,r,e 	 33 
215,798 24,232 28, (95 27,639 28,459 79,21 -4.2 •loueh, ci jeu. 	 34 
26,383 27,134 25,1155 26,918 27,167 27,656 .8.9 Art 	rIps tie sport 	-I 	..allusps 	 34 

32,831 32,500 29,855 33,426 31,212 51,419 -1.1 Papelu-rle, 	I.r.s .5 	rcvue. 	 36 
3,781 14,115 14.601 13,1596 14,214 12,203 .5.4 fsspnce, h.olc, scrp4so,rpq .la,,tne.ohtle, 	$7 

rparai ice. .1 	foturnitures 
• '90 20,656 20,351 20,082 20,6315 10,537 -1.7 Repas el 	rsqse-mmoflt,-., 	 315 
.55 20.514 20,172 20,13(7 20,011 19,085 .1.2 S.m..ice. 	et 	tra..,.,.. 	'Ic 	r15parnt 'on 	 19 

, .10 54,1181 56395 36,525 38,528 37,516 -6.5 In.. mires 	rayon,, 	 80 

.470 1,055,099 1,053,853 1,067,759 1,079,698 3,077,761 -0.$ 105154., 	3005 RAY(154S 	 Si 

total des vt'ole des qiands magaAino esi 	atiteny, en u115..e,sorv.al usani 	tic "(aeon di eel," irs .tnones brute, .1,- ehsg,ue total 	au n,yeau tb 	fa,,a.ta, ,4e 
voiLe que is somme des coe9osantes ti15saisonnaLts4ee n'qatr pee I, total 	eks Cansda. 
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TABLE 3. Total Department Store Monthly Sales, by Province, 1966 and 1987 

1987 

Province 
Januaryr February" March March April May June 

Janvierr Fvrierr Mars Mars Avril Mai Juin 

No. 
thousands of dollars - milliers de dollars 

1 Newfoundland 7,249 7,202 9,835 10,307 11,431 12,637 11,115 

2 Prince Edward Island 4,461 4,261 4,939 4,358 5,285 5,688 5,826 

3 Nova Scotia 21,389 21,359 26,292 27,853 30,024 33,085 30,263 

4 New Brunswick 14,012 13,582 17,446 17,877 20,771 22,738 19,791 

5 Quebec 139,753 132,363 174,848 170,183 191,242 218,357 173,365 

6 Ontario 300,573 277,199 345,856 333,287 364,653 404,535 351,247 

7 Manitoba 36,369 33,319 43,737 46,298 50,549 54,853 46,986 

B Saskatchewan 24,550 21,822 27,025 28,328 29,672 33,714 29,139 

9 Alberta 100,949 95,299 111,509 123,216 125,190 139,396 125,394 

10 British Columbia 122,300 114,788 136,371 140,856 151,976 163,21 

11 Yukon and Northwest - - - - - 

Territoriezi 

12 CANADA 711,605 721,193 897,858 902,564 980,792 1,088,216 944,110 

TABLE 4. Iota! Department Store Monthly Salea, by Selected Metropolitan Area, 1986 and 1987 

1987 1986" 

Selected metropolitan 
areas Jajaryr February" March March April May June 

Janvier" Fdvrierr Mars Mars Avril Mat Juin 

No. 
thousands of dollars - milliers de dollars 

1 	Calgary 37,797 36,120 42,457 47,584 47,455 52,521 47,695 

2 	Edmonton 44,479 41,777 48,993 54,963 56,345 63,417 55,387 

3 	Halifax-Dartmouth 12,518 12,233 14,838 15,818 17,255 18,371 16,827 

4 	Hamilton 21,520 19,032 24,000 23,764 26,204 29,126 25,576 

5 	Montréal 82,775 79,088 101,831 99,668 112,159 126,659 100,718 

6 	Ottawa-Hull 34,437 30,547 39,929 40,182 42,441 48,726 40,674 

7 	Quebec City 18,628 17,249 23,931 23,265 26,486 31,114 24,5( 

8 	Toronto 125,351 115,502 161,045 136,680 148,753 162,249 142,01 

9 	Vancouver 73,290 68,992 80,590 84,647 89,537 98,039 91,57 

10 	Winnipeg 32,881 30,101 39,051 41,591 45,605 49,412 42,fl 
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TAHLEAU 3. Total des ventes mensuelles des grda magasina, per province, 1986 et 1987 

Change 
March 
1987/1 986 

ProvInce 
July Auguet September October November December Variation 

Iflal'8 
Juiltet AoOt Septembre Octobre Novembre Décenibre 1987/1966 

NO 
thousands of dot lars - milliera de dollars 

10,958 12,487 12,114 13,912 17,581 25,450 -4.6 Terre-Neuve 1 

6,201 6,484 5,401 6,153 7,004 11,469 .13.3 tle-du-Prince-douard 2 

29,223 32,754 32,626 37,465 49,421 72,241 -5.6 Nouvelle-1coaoe 3 

19,566 21,351 20,859 24,296 31,292 45,023 -2.4 Nouveau-Brunswick 14 

174,529 191,731 195,993 213,256 245,950 357,303 +2.7 Québec 5 

350,564 372,662 392,506 416,268 542,685 773,528 +3.8 Ontario 6 

45,217 47,135 50,650 52,982 66,514 91,576 -5.5 Manitoba 7 

28,145 28,914 30,495 32,224 43,409 59,452 -4.6 Soaketchewan 8 

120,562 121,989 132,966 131,221 165,702 231,730 -9.5 Alberta 9 

147,976 145,073 162,929 157,591 192.917 2112787 -3.7 rnlombia_Britannjque 10 

- -i et 	tea Territoiros 11 
, Nord-Ouest 

? 17,941 91411, 581 1,016, ,411 1 ,tI44, 169 1, $t,,4 15 1, 9511,05) -(1., IANJI(M 12 

TABLEAU 4. Total doe vites .ensuellem des grenda .agasins, melon certaines zones sétropolitaines, 1986 at 1987 

1986F 	 Change 
March 
1967/1986 

Certainea zones 
July 	 August 	September 	October 	November 	December 	Variation 	métropolitaines 

mars 
Juillet 	AoOt 	 Soptembre 	Octobre 	Novembre 	Dkembre 	1 987/1 986 

No 
thousanda of dollars - milliers de doUars 

45,971 46,227 50,708 48,655 63,163 87,414 -10.8 Calgary 	 1 

53,606 54,587 59,557 57,875 71,789 101,540 -10.9 Edmonton 	 2 

16,243 18,147 18,818 21,749 29,341 40,266 -6.2 Halifax-Dartmouth 	 3 

25,856 24,897 27,091 29,631 37,990 59,543 +1.0 Hamilton 	 4 

99,013 110,960 118,542 127,168 148,540 215,363 .2.2 4ntr6al 	 5 

39,528 43,611 45,363 48,928 62,224 85,471 -0.6 Ottawa-Hull 	 6 

24,626 26,636 25,992 29,080 35,063 46,404 +2.9 Ville de Québec 	 7 

- 	 ,645 149,006 165,676 171,302 220,947 313,687 +3.2 Toronto 	 8 

17 ,985 85,147 99,120 94,386 113,461 166,243 -4.8 Vancouver 	 9 

1,439 42,193 45,729 47,744 59,803 81,411 -6.1 Winnipeg 	 10 
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TABLE 5. Major Department Store Pbnthly Sales, by Province, 1986 and 1967 

I 
1987 

Proi ince 
Januaryr 	Februaryr 	March 	March 	April 	May 	June 

Janvierr 	Fvrierr 	Mars 	Mars 	Avril 	Mai 	Juin 

No. 

thousands of dollars - milliers de dollars 

1 NewfoundLand x x x x S x S 

2 Prince Edward Island x x x S x x x 

3 Nova Scotia 7,760 7,479 8,895 9,442 10,526 11,030 10,025 

4 New Brunswick x x x x x x S 

5 Quebec 78,684 74,077 97,958 94,917 104,773 119,902 93,921 

6 Ontario 186,954 165,718 201,610 198,962 214,876 235,774 204,665 

7 Manitoba 24,109 21,276 27,005 29,599 31,614 33,490 28,873 

8 Saskatchewan x x x x x x 

9 Alberta 75,054 68,901 78,657 90,109 90,800 100,400 91,469 

10 British Coltinbia 96,688 88,358 103,217 107,800 116,121 124,31 

11 Yukon and Northwest - - - - 

lerr itor ies 

12 CANADA 491,297 444,362 539,752 556,004 595,754 654,978 

TABLE 6. Major Department Store Manthly Sales, by Selected Metropolitan Area, 1986 and 1987 

1987 1986 

Januaryr Februaryt March March 

Jarivierr Fév rierF Mars Mars 

thousancSa of dollars - milliers de dollars 

29,752 27,533 31,675 36,432 

34,275 31,400 36,079 41,054 

S S X S 

16,534 13,989 17,237 16,581 

55,286 52,905 68,468 65,293 

20,765 17,756 23,260 24,668 

S S X S 

93,743 85,206 101,002 99,132 

64,330 59,362 68,736 72,749 

S S S S 

Selected metropolitan 

areas 

No. 

1 Calgary 

2 Edmonton 

3 Halifax-Dartmouth 

4 Hamilton 

5 Montréal 

6 Ottawa-Hull 

7 Quebec City 

8 Toronto 

9 Vancouver 

10 Winnipeg 

April 
	

May 
	

June 

Asril 
	

Ma i 
	

Juin 

	

35,845 
	

39,202 
	

35,774 

	

41,853 
	

46,859 
	

41,494 

	

S 
	

x 
	

S 

	

18,669 
	

20,760 
	

18,312 

	

72,114 
	

80,811 
	

63,035 

	

24,255 
	

28,583 
	

23,480 

	

S 
	

S 

	

105,830 
	

115,361 
	

100,0 3 

	

76,150 
	

83,937 
	

7B,44 

	

x 
	

x 
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tABLEAU 5. Ventes m&sue1 lee des grds aagasina traditionnels, par province, 1986 at 1987 

Change 
March 
1907/1986 

July August September October November December Variation Province  
mars 

Juillet Aot Septembre Octobre Novembre Décembre 1987/1986 
No 

thousands of dollars - milliers de dollars 

x x x x x a a Terre-Neuve 1 

a a a a a a a t1e-du-Prince-Ldouard 2 

9,692 11,034 11,676 12,874 17,227 23,029 -5.8 Nouvelle-Ccosoe 3 

a a a a X. a a Nouveau-Brunswick 4 

95,340 105,616 115,646 124,383 145,508 197,699 +3.2 Quebec 5 

208,552 218,856 244,977 254,350 330,304 456,036 +1.3 Ontario 6 

28,143 28,114 33,685 34,097 43,101 56,421 -8.8 Manitoba 7 

a a a a a a a Saskatchewan 8 

88,284 87,688 98,967 95,015 121,786 167,390 -12.7 Alberta 9 

13,tR2 1119,853 127,2fl 120.620 147,974 211,920 -4.1 Cntombie-Britanniqua 10 

. - n at lea Territoires 11 
ii Nord-Duest 

b/1,t(1U 8'1,641 1,167,294 -i.) CANADA 12 

TABlEAU 6. Ventes .enauellee des grda •aqaains traditiomels, selon certainea zones nétropolitaines, 1986 at 1987 

1986r 	 Change 
March 
1987/1986 Certainea zones 

July 	August 	September 	October 	November 	December 	Variation 	métropo.litaines 

mars 
Juillet 	AoOt 	Septenbre 	Octobre 	Novembre 	Décembre 	1987/1986 

NO 
thousands of dollars - milliers de dollars 

34,786 34,525 39,312 36,913 49,129 67,360 -13.1 Calgary 1 

40,422 40,347 45,410 42,497 55,265 76,177 -12.1 Edmonton 2 

a a a a a a Halifax-Dartmouth 3 

18,548 18,224 20,522 22,115 26,999 42,593 +4.0 Hamilton 4 

63,588 72,240 81,958 87,019 101,348 141,093 +4.9 Montréal 5 

23,485 25,337 27,208 29,213 37,815 49,233 -5.7 Ottawa-Hull 6 

a a a a a * a Villa de Québec 7 

,057 107,374 124,391 126,164 163,4&t 225,865 +1.9 loronto 8 

',600 72,509 86,210 01,171 97,591 141,565 -5.5 Vancouver 9 

a a a a a a a Winnipeg 10 
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TABLE 1. Junior Deperteent Store lbnthly Sales, by Province, 1986 and 1987 

1987 

Province 
Januer yr 	Februaryr 	March 	March 	April 	May 	June 

Janvierr 	Févrierr 	Mars 	Mars 	Avril 	Mai 	Juin 
No. 

thousands of dollars - silliers de dollars 

1 Newfoundland x x x x x x * 

2 Prince Edward Island x x x x x x x 

3 Nova Scotia 13,629 13,880 17,397 18,410 19,498 22,055 20,238 

4 New Brunswick x x x x x x * 

5 Quebec 61,070 58,286 76,890 75,266 86,469 98,456 79,443 

6 Ontario 113,619 111,481 144,246 134,325 149,777 168,761 146,582 

7 Manitoba 12,260 12,043 16,732 16,699 18,935 21,363 18,113 

8 Saskatchewan x x x x x * x 

9 Alberta 25,895 26,398 32,852 33,107 34,390 38,996 33,925 

10 British Coltjnbia 25,612 26,431 33,154 33,057 35,855 38,895 

11 Yukon and Northwest - - - - - 
Territories 

12 CAI4AIM 280,308 276,831 358,106 346,560 385,039 433,259 314,101 

TABLE 8. Junior Depart,uant Store ltrnthly Salea, by Selected #tropolitan Area, 1986 and 1987 

1987 19B6r 

Selected metropolitan 
areas Januaryr Februar y r March March April May June 

Janvierr Févrierr Mars Mars Pvril Mai Juin 
No. 

thousands of dollars - milliers de dollars 

1 	Calgary 8,036 8,587 10,782 11,152 11,610 13,319 11,922 

2 	Edmonton 10,204 10,377 12,914 13,909 14,493 16,558 13,893 

3 	Halifax-Dartmouth x x x x x x * 

4 	Kamilton 4,986 5,043 6,763 7,182 7,534 8,366 7,264 

5 	Montréal 27,490 26,183 33,362 34,375 40,045 45,848 37,682 

6 	Ottawa-Hull 13,672 12,790 16,668 15,514 18,186 20,143 17,195 

7 	Quebec City x x x x x x 

B 	Toronto 31,608 30,296 40,044 37,549 42,922 46,868 41, 

9 	Vancouver 8,960 9,630 11,854 11,898 13,388 14,102 13,1. 

10 	Winnipeg * x x x * * 



AItEAIJ 7. Ventes inensuelles des grands magasiris populaires, par province, 1986 et 1987 

I 
Change 
March 
1987/ 1986 

July August September October November December Variation 
Province 

mars 
Juiliet. AoOt Septembre Octobre Noveinbre Décembre 1987/1986 

No 
thousands of dollars - milliors de dollars 

x x ii x x x a Terre-Neuve 

a x a a a a a Ile-du-Prince-douard 2 

19,531 21,720 20,950 24,591 32,194 49,212 -5.5 Nouvelle-I:cosse 3 

a a a a a a * Nouveau-8runawick 4 

79,189 86,115 80,346 88,873 100,442 159,604 +2.2 Québec 5 

142,012 153,807 147,529 161,918 209,381 317,492 +7.4 Ontario 6 

17,074 19,021 16 0 965 18,885 23,413 35,155 +0.2 Manitoba 7 

a a a a a a a Saskatchewan 8 

32,278 34,301 34,000 36,206 43,917 64,340 -0.8 Alberta 9 

Y,796 36,220 35,725 36,971 44,943 70,366 +0.3 Colombie-Ftritannique 10 

- - - - - - Yukon et 	les Territoires 11 
' dii 	Nor141iip3t 

5,961t 394,503 374,908 412,270 510,832 782,765 +3.3 CANADA 12 

TA&EAU 8. Vontea inensuelies des grands maqasins poputaires, scion certaines zones métropolitainea, 1986 ci 1987 

1 	 Change 
986r  March 

198 7/1986 
Certainea zones 

July 	 August 	September 	October 	November 	December 	Variation 	
métropolitaines 

mars 
Juillet 	AoQt 	 Septembre 	Octobre 	Novembre 	Décombre 	1987/1986 

NO 
thousands of dolisrs - milliers de dollars 

11,185 11,703 11,395 11,742 14,034 20,054 -3.3 Calgary 	 1 

13,184 14,240 14,147 15,379 16,524 25,363 -7.2 Edmonton 	 2 

a a a a a a a Halifax-Dartmouth 	 3 

7,308 6,673 6,568 7,516 10,991 16,951 -5.8 Hamilton 	 4 

35,425 38,720 36,584 40,149 47,190 74,270 -2.9 Montréal 	 5 

16,043 18,275 18,155 19,715 24,409 36,238 +7.4 Ottawa-Hull 	 6 

a a X a a a a Ville de Québec 	 7 

0,587 41,632 41,285 45,138 57,467 87,822 +6.6 Toronto 	 8 

J,384 12,638 12,910 13,216 15,870 24,678 -0.4 Vancouver 	 9 

a a a a * a a Winnipeg 	 10 
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TABLE 9. Number of All Department Store Locations, by Province, 1986 and 1987 

No. 

Province 

1987 

January 

Janvier 

February 

Férier 

March 

Mars 

March 

Mars Avril 

number - nombre 

1 NewFoundland 14 13 13 13 13 

2 Prince Edward Island 6 6 6 5 5 

3 Nova Scotia 381 37 37 34 34 

4 New Brunswick 30r 28 28 26 26 

5 Quebec 157 155 155 158r 1561 

6 Ontario 324 3201 320 306 505 

7 Manitoba 37 57 37 38 38 

8 Saskatchewan 31 31 31 31 31 

9 Alberta 88 88 88 81 81 

10 British Columbia 103 103 103 100 100 

11 Yukon and Northwest - - - - 

Territories 

12 CANADA 828 8181 818 7921 7891  

I 
May 

Ma i 

13 

5 

34 

26 

1 561 

305 

38 

30 

81 

100 

8R1 	

• 

TABLE 10. Number of All Department 5tore Locations, by Selected Metropolitan Area, 1986 and 1987 

No. 

Selected metropolitan 
areas 

1987 

January 

Janvier 

February 

Février 

March 

Mars 

1986 

March 

Mars 

April 

Avril 

May 

Mai 

number - nombre 

1 Calgary 26 26 26 26 26 26 

2 Edmonton 34 34 34 34 34 34 

3 HaliFax-Dartmouth 16 16 16 15 15 15 

4 Hamilton 23 23 23 25 25 25 

5 Montréal 72 72 72 731 731 73r 

6 Ottawa-Hull 33 33 33 33 33 33 

7 Quebec City 22 21 21 22 22 22 

8 Toronto 96r 94 94 94r 94r 91 

9 Vancouver 42 42 42 42 42 42 

10 Winnipeg 29 29 29 30 30 30 
I 



Juin 

Juin 

July 

Juillet 

August 

AoOt 

September 	October 	November 	December 

Septembre 	Octobre 	Novembre 	Décembre 

n, nhar - nn.nhra 

Province 

NO 

13 

TABLEAU 9. Nobre de points de yenta de lenemuble des grends .agasios, par province, 1986 at 1987 
Mk -------- 

13 13 13 13 13 13 

5 5 5 5 5 5 

34 34 34 36r 36r 36r 

26 26 26 26r 26r 26r 

155r 156 155 155 155 155 

305 305 305 304 305 305 

37r 38r 38r 37 37 37 

30 30 30 30 30 30 

81 81 81 81 81 81 

100 100 101 100 100 100 

788r 788w 787 788 788 

Terre-Neuve 	I 

1le-du-Prince4douard 	2 

Nouvelle-(co8se 	3 

Nouveau-Brunswick 	4 

Québec 	5 

Ontario 	6 

Manitoba 	7 

Saskatchewan 	8 

Alberta 	9 

Colombie-Britannique 	10 

Yukon at lea Territoires 11 
du Nord-Ouest 

CANADA 	12 

TABLEAU 10. Noabre de points do vente de L'eaaemble des grends .agasins, melon certaines zones wAtropotitsines, 1986 at 1987 

1986 

June 

Juin 

July 

Juillet 

August 

AoOt 

September 

Septembre 

October 

Octobre 

November 

Novembre 

December 

Décembre 

Certaines zones 
métropolitainea 

No 
ntjnber - nombre 

26 26 26 26 26 26 26 Calgary 

34 34 34 34 34 34 34 Edmonton 2 

15 15 15 15 16 16 16 Halifax-Dartmouth 3 

25 25 23 23 23 fl 23 Hamilton 4 

73r 73r 74 73 73 73 73 Montréal 5 

55 33 33 33 53 33 33 Ottawa-Hull 6 

22 22 22 22 22 22 22 Villa de Québec 7 

r 94r 93r 93r 93r 93r 93r Toronto B 

42 41 42 41 41 41 Vancouver 9 

29r 30r 30r 29 29 29 Winnipeg 10 
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TABLE 11. P&imber of Mejor Depaitaent Store Locations, by Province, 1986 and 1987 

- 1987 

Province January February March Match April May  

Janvier Février Mars Mars Ari1 Hal 
No. 

n.jnber - nombre 

1 Newfoundland 	 4 4 4 5 5 5 

2 Prince Edward Island 	1 1 1 1 1 1 

3 Nova Scotia 	 8r B B 7 7 7 

4 New Brunswick 	 4!' 4 4 4 4 4 

5 Quebec 	 49 49 49 49!' 49r 49!' 

6 Ontario 	 116 116!' 116 115 115 115 

7 Manitoba 	 16 16 16 17 17 17 

8 Saskatchewan 	 13 13 13 14 14 13 

9 Alberta 	 45 45 45 45 45 45 

10 British Coltinbia 	 52 52 52 51 51 51 

ii Yukon and Northwest 	- - - - - - 

Territories 

12 CANADA 	 308 308!' 308 308F 308!' 5111 1  

TABLI 12. F+.ber of Major DeparUient Store Locations, by Selected Metropolitan Area, 1986 and 1987 

1987 1986 

Selected metropolitan 
areas January February March March April May 

Janvier Février Mars Mars Avril Hal 
No. 

nunber - notnbre 

1 Calgary 14 14 14 14 14 14 

2 Edmonton 19 19 19 19 19 19 

3 Halifax-Dartmouth 6 6 6 6 6 6 

4 Hamilton 13 13 13 14 14 14 

5 Montréal 29 29 29 28' 28!' 28" 

6 Ottawa-Hull 12 12 12 12 12 12 

7 Quebec City 8 8 8 8 8 8 

8 Toronto 45" 45 45 441' 44!' 

9 Vancouver 27 27 27 27 27 

10 Winnipeg 12 12 12 13 13 
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IABLEALJ 11. Noithre de points de yenta dee grands .agasLns traditiowels, par province, 1986 et 1987 

I 
June July August September October November December Province  

Juin Juillet AOt1 Septembre Octobre Noveuthre Décembre 
NO 

number - riombre 

5 5 5 5 5 Terre-.Neuve I 

1 1 1 1 1 1 1 tle-du-Prince-douard 2 

7 7 7 7 er er Br Nouvelle-Icosse 3 

4 4 4 4 4r 4r 4r Nouveau-Brunswick 4 

49r 48r 50 50 50 50 50 Québec 5 

115 115 117 117 116r 116 116 Ontario 6 

16' 16r 1r 1r 16 16 16 Manitoba 7 

13 13 13 13 13 13 13 Saskatchewan 8 

45 45 45 45 45 45 45 Alberta 9 

51 51 51 52 52 52 52 Coloiitie-Britannique 10 

- - - - - - Yukon et 	lee Territoires 11 
du Nord-fluest 

506r ;os 339F 31or 310 310 310 CANADA 12 

IA&EAIJ 12. Nore de points de vente des grands magasina tradiLionnels, selon certaines zones métropolitaines, 1986 at 1987 

1986 

Certalnes zones 
June July August September October November December métropolitaines 

Juin Juillet AoOt Septembre Octobre Novembre Décembre 
No 

nunber - nombre 

14 14 14 14 14 14 14 Calgary 1 

19 19 19 19 19 19 19 Edmonton 2 

6 6 6 6 6 6 6 Halifax-Dartmouth 3 

14 14 14 14 14 13 13 Hamilton 4 

28' 28r 30 30 30 30 30 I'cntrêal 5 

12 12 12 12 12 12 12 Ottawa-Hull 6 

8 8 8 8 8 8 8 Ville de Québec 7 

44r 45r 45r 45r 45r 45F Toronto 8 

10 	.7 27 26 27 27 27 27 Vancouver 9 

2r 12r izr 12r 12 12 12 Winnipeg 10 
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TABLE 13. Number of Junior Department Store Locations, by Province, 1986 and 1987 

19137 lN 

Pro.. irice January February March March April May 

Janvier Fvrier Mars Mars Avril Mai 
No. 

number - nombre 

1 Newfoundland 10 9 9 8 0 8 

2 Prince Edward Island 5 5 5 4 

3 Nova Scotia 30 29 29 27 27 27 

4 New Brunswick 26 24 24 22 22 22 

5 Quebec 108 106 106 109 107 107 

6 Ontario 208 204 204 191 190 190 

7 Manitoba 21 21 21 21 21 21 

13 Saskatchewan 18 18 18 17 17 17 

9 Alberta 43 43 43 36 36 36 

10 British Columbia 51 51 51 49 49 49 

11 Yukon and Northwest - - - - - - 

TerriLories 

12 CANADA 520 510 510 484 481 481 

TABLE 14. Number of Junior Department Store Locations, by Selected Metropolitan Area, 1986 and 1987 

987 1986 

Selected metropolitan 
areas January February March March April May 

Janvier Fvrier Mars Mars Avril Mai 
No. 

number - nombre 

1 Calgary 12 12 12 12 12 12 

2 Edmonton 15 15 15 15 15 15 

3 Halifax-Dartmouth 10 10 10 9 9 9 

4 Hamilton 10 10 10 11 11 11 

5 Montreal 43 43 43 45 45 45 

6 Ottawa-Hull 21 21 21 21 21 21 

7 Quebec City 14 13 13 14 14 14 

8 Toronto 51 49 49 50 50 511 

9 Vancouver 15 15 15 15 15 15 

10 Winnipeg 17 17 17 17 17 17 
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IABLEAU 13. Moatire de points de vente des grands .agasins populmires, par province, 1986 at 1987 

986 

June July August September October November December 
Province 

Juin Juillet AoOt Septembre Octobre Novembre Décembre 
No 

number - nombre 

8 8 8 8 8 8 8 Terre-Neuve 1 

4 4 4 4 4 4 4 Tle-du-Prince-tdouard 2 

27 27 27 27 28 28 28 Nouvelle-cosse 3 

22 22 22 22 22 22 22 Nouveau-Brunswick 4 

107 107 106 105 105 105 105 Québec 5 

190 190 188 188 188 189 189 Ontario 6 

21 21 22 22 21 21 21 Manitoba 7 

17 17 17 17 17 17 17 Saskatchewan 8 

36 36 36 36 36 36 36 Alberta 9 

49 49 49 49 48 48 48 Colombie-Britennique 10 

- - - - - - - Yukon Pt 	les Terrttorea 11 
du 	oi-  d - 1ius 

4fl 481 479 478 477 478 478 CANADA 12 

TAEL[AU 14. Nombre de points de vents dee grands .agasins populaires, melon certainea zones métropolitaines, 1986 at 1987 

1985 

Certainem zones 
June July August September October November December métropolitaines 

Juin Juillet AoQt Septembre Octobre Novembre Décembre 
NO 

number - nombre 

12 12 12 12 12 12 12 Calqary 1 

15 15 15 15 15 15 15 Edmonton 2 

9 9 9 9 10 10 10 Halifax-Dartmouth 3 

Ii 11 9 9 9 10 10 Hamilton 4 

45 45 44 43 43 43 43 Montréal 5 

21 21 21 21 21 21 21 Ottawa-Hull 6 

4 14 14 14 14 14 14 Ville de Québec 7 

51) 50 48 48 48 48 48 Toronto B 

10 	5 15 15 15 14 14 14 Vancouver 9 

17 17 18 18 17 17 17 Winnipeq 10 
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TABLE 15. Total L)epartmnsnt 	t we [umu I nt I ye 'i le!, hy l)n-),irtine,it, [ni;eti, 19116 ;,ral 19117 

January - Mart - 

TABLEAU 15. Total des ventes cnJuulstives des grends magasins, par rayon, Canada, 1986 et 1987 

Janvier - mars 

Sales - Ventes 	 Change 
Department 	1987/1986 

Rayon 	 1986r 	 1987 	 Variation 
1987/1 986 

No. 
thousands of dollars 	 per cent 

ailliers de dollars pourcentage 

1 	Women's and misses' dresses, housedreasea, aprons and uniforms - 
Robes, robes de ménage, tabliers at uniformes pour dames et 
jeunes filles 36,070 34,681 -3.9 

2 	Women's and misses' coats and suits - Manteaux at tsilleurs pour 
dames at Jeunea lilies 45,477 44,447 -2.3 

3 	Women's and misses' sportswear - Vêtmments sports pour dames at 
jeunes lilIes 149,188 150,514 +0.9 

4 	Furs - Fourrures 10,325 10,124 -1.9 
5 	Infants' and children's wear and nursery equipment - Vêtements pour 

bébés et enfants at articles de chambrea d'enfants 67,235 77,053 +14.6 
6 	Girls 	and teenage gina' wear - Vétements de fillettea at d'ado- 

lecmntes 41,206 38,378 -6.9 
7 	Lingerie and women's sleepwear - Lingerie et %tètements de nuit pour 

dames 40,207 37,303 -7.2 

8 	Intimate apparel - Sous-vétements 30,116 35,961 +19.4 
9 	Millinery - Chapeaux 2,830 2,260 -20.1 

10 	Women's and girls' hosiery - Baa pour dames et fiLlettes 28,220 30,812 .9.2 
11 	Women's and girls' gloves, mitts and accessories - Gants, moufles 

at articles de parure pour dames at fillettes 33,576 38,165 +13. 
12 	Women's, misses' and children's footwear - Chaussures pour dames, 

Jeunes filles at enfants 60,159 65,449 
13 	Men's clothing - Vétements pour hommes 86,098 77,096 
14 	Men's furnishings - Articles d'habillement pour hommes 105,678 120,504 i-14.0 

15 	8oys' clothing and furnishings - Vètements at articles d'habille- 
mert pour garcons 32,483 36,748 +13.1 

16 	Men's and boys' footwear - Chaussures pour hommes et garcons 37,889 39,848 +5.2 
17 	Food and kindred products - Produits alimentairea at connexes 184,250 151,498 -17.8 
18 	Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 

at médicmnents 149,318 148,219 -0.7 
19 	Photographic equipment and supplies - Appareils et Fournitures photo- 

graphiques 25,201 23,009 -8.7 
20 	Piece goods - Tissus h is pièce 9,534 12,073 +26.6 
21 	Linens and domestics - Literie at linge do maison 79,169 87,586 +10.6 

22 	Smaliwares and notions - Menus articles 21,456 27,276 +27.1 
23 	China and glassware - Porcelaine at verrerie 27,852 28,259 +1.5 
24 	Floor coverings - Revétements de plancher 38,519 32,727 -15.0 
25 	Draperies, curtains and furniture coverings - Tentures, rideaux at 

housses 37,288 38,065 +2.1 
26 	Lamps, pictures, mirrors and all other home furnishings - Lanpea, 

tableaux, miroirs at autres articles d'ameublement pour Is maison 20,228 22,504 .11.3 
27 	Furniture - Meubles 139,681 131,1347 -5.6 
28 	Major appliances - Gros appareils ménagers 123,332 111,201 -9.8 

29 	Television, 	radio and music - Téléviseurs, radios at musique 107,363 103,529 -3.6 
30 	Housewares and small electrical appliances - Articles de ménage at 

petits appareils électriques 82,380 90,260 +9.6 
31 	Hardware, paints, wallpaper, etc. - Quincaillenie, peinture, 

papier-tenture, etc. 64,577 60,968 -5.6 
32 	Plinbing, heating and building materials - Matérial de plomberie, 

chauffage at construction 22,170 25,919 +16.9 
33 	.]ewellery - Bijouterie 48,151 44,935 -6.7 
14 	Toys and games - Jouets at jeux 45,025 44,485 -1.2 
35 	Sporting goods and luggage - Articles de sport at valises 51,557 57,517 .12.1) 

36 	Stationery, books and magaiines - Papeterie, 	livres at revues 74,017 72,809  
37 	Gasoline, oil, auto accessories, repairs and supplies - Essence, 

huile, 	accessoires d'automobile, reparation at fournitures 32,722 28,695 -12. 
38 	Meals and lunches - Repas at casse-croOtes 55,625 46,770 -15.9 
39 	Repairs and services - Services el travaux de reparation 42,570 41,104 
40 	All other departments - Tous autres rayons 78,795 120,058 +52.4 

41 	ALL O(PAR1P.NTS - TOTAL - TOIJS RAVONS 2,367,337 2,390,656 +1.0 

I 
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1ABLE 16. Total Department Store Cunulative Sales, by Province, 1986 and 1987 

Jonuary - March 

TABLEAU 16. Total des ventes cunulatives des grands magasins, par province, 1986 et 1987 

Janvier - mars 

Sales - Ventes Change 
1987/1986 

Province 

1986r 	1987 
Variation 

 1987/1986 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve 25,754 24,286 -5.7 
Prince Edward Island - t1e-du-Prince--douard 11,721 13,661 +16.6 
Nova Scotia - Nouvel1e-cosse 68,372 69,040 +1.0 
New Brunswick - Nouveau-Brunswick 45,322 45,040 -0.6 
Québec 441,291 446,964 +1.3 
Ontario 869,539 923,628 +6.2 
Manitoba 117,733 113,425 -3.7 
Saskatchewan 73,276 73,397 +0.2 
Alberta 333,894 307,757 -7.8 
British Columbia - Colombie-Britannique 380,434 373,459 -1.8 
Yijkor, and Northwest Territories - te Yukon 

et 	les 	Terr itoi res du Noid-Ount - - - 

CANADA 2,367,337 2,390,656 +1.0 

TABLE 17. Total Department Store C&jnulative Sales, by Selected Metropolitan Area, 1986 and 1987 

January - March 

TABLEAU 17. Total des ventes cunulatives des grands magasins, selon certaines zones mtropolitaines, 
1986 et 1987 

Janv.ier - mars 

Selected metropolitan areas 

Certaines zones m6tropolitaines 

Sales - Ventes 

1986 1' 	1987 

thousands of dollars 

milliers de dollars 

Change 
1987/1986 

Variation 
1987/1986 

per cent 

pourcent age 

Calgary 129,251 116,364 -10.0 
Edmonton 148,858 135,249 -9.1 
Halifax-Dartmouth 39,141 39,589 +1.1 
Hamilton 61,862 64,552 +4.3 
Montréal 259,848 263,694 +1.5 
ittawa-Hull 102,767 104,913 +2.1 
Juebec City - Ville de Québec 59,779 59,808 -- 
oronto 355,839 381,898 +7.3 
Vancouver 230,856 222,872 -3.5 
Winnipeg 106,677 102,033 -4.4 
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TAB_E 18. Major I)epart moot St rn-i' [1111111 at i vi- a tua, by F'ruv lirco, I986 and 1987 

January - Mar-vt 

TABLEAU 18. Vcrrt.es ctrnu tat ives Five, qraric1; maijar ma t radi I roririels, par province, 1986 et 1987 

Janvier - mars 

Sales - Ventes 	Change 
1987/1986 

Province 

1 	6 r 1987 Variation 
1987/1986 

thousands of dollars per cent 

milliers de dollars pourcentage 

Newfoundland - Terre-Neuve x x x 
Prince Edward island - t1e-du-Prince-douard x x X 

Nova Scotia - Nouve1le-cosse 23,956 24,134 +0.7 
New Brunswick - Nouveau-Brunswick x x x 
Québec 245,020 250,719 +2.3 
Ontario 527,105 554,282 +5.2 
Manitoba 76,960 72,390 -5.9 
Saskatchewan x x x 
Alberta 250,889 222,612 -11.3 
British Columbia - Colombie-Britannique 296,858 288,263 -2.9 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Ouest - - - 

CANADA 1,487,086 1,475,411 -0.8 

TA&E 19. Major Department Store Cijnulative Sales, by Selected Metropolitan Area, 1986 and 1987 

January - March 

TABLEAU 19. Ventes cunulatives des grands magasins traditionnels, selon certaines zones métropoli-
tames, 1986 et 1987 

Janvier - mars 

Sales - Ventes 	Change 
Selected metropolitan areas 	1987/1986 

Certaines zones métropolitaines 	1986r 	1987 	Variation 
1987/ 1986 

thousands of dollars per cent 

milliers de dollars poureentage 

Calgary 101,419 88,960 -12.3 
Edmonton 114,246 101,754 -10.9 
Halifax-Dartmouth x x x 
Hamilton 43,880 47,760 
Montréal 168,723 176,659 
Ottawa-Hull 63,194 61,781  
Quebec City - Ville de Québec x x 
Toronto 259,796 279,951 
Vancouver 200,553 192,428  
Winnipeg x x x 

I 

L. 
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TABLE 20. Junior Department Store Cunulative Sales, by Province, 1986 and 1987 

.iinuary - March 

TABLEAU 20. Ventes cunulativem des grands magasins populaires, par province, 1986 et 1987 

Janvier - mars 

Sales - Ventes 	Change 
198 7/1986 

Province 
Variation 19861' 	1987 
1987/1986 

thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

Newfoundland - Terre-Neuve x x x 
Prince Edward Island - tle-du-Prince-Fdouard x x x 
Nova Scotia - Nouvelle-cosse 44,415 44,906 +1.1 
New Brunswick - Nouveau-Brunswick x x x 
Québec 196,271 196,246 -- 
Ontario 342,434 369,346 +7.9 
Manitoba 40,773 41,035 +0.6 
Saskatchewan x x x 
Alberta 83,005 85,145 +2.6 
British Colunbia - Colorebie-Britannique 83,577 85,197 +1.9 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Ijuest - - - 

IANADA 880,251 915,245 +4.0 

TABLE 21. Junior Department Store Cunulative Sales, by Selected Metropolitan Area, 1986 and 1987 

January - March 

TABLEAU 21. Ventes cunulatives des grands magasins populaires, melon certaines zones m6tropolitaine8, 
1986 et 1987 

Janvier - mars 

Sales - Ventes 	Change 
Selected metropolitan areas 	1987/1986 

Certaines zones rnétropolitaines 	
1986r 	1987 	Variation 

198 7/1986 

thousands of dollars 	per cent - 

milliers de dollars 	pourcentage 

Calgary 27,832 27,405 -1.5 
Edmonton 34,613 33,495 -3.2 
Halifax-Dartmouth x x X 
Hamilton 17,981 16,792 -6.6 
Mntr4al 91,125 87,035 -4.5 

P 	:)ttawa-Hull 39,574 43,130 +9.0 
ijebec City - Ville de Québec x x x 
loronto 96,043 101,948 +6.1 
Vancouver 30,303 30,444 +0.5 
Winnipeg x x x 
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TABLE 22. Sales and Market Share of Department Stores by Type of Organization, Canada, 1985-1987 

TABLEAU 22. Vent.es et parts de marché des grands magasins par type d'organisation, Canada, 1985-1987 

Department stores 

Grands magasins 

Period 	 Major 	 Junior 

Total 
PérLode 	 Traditionnels 	Populaires 

Sales 	 Sales 	 Sales 
Distri- 	Distri- 	Distri- 

Ventes 	 Ventes 	Ventes 
bution 	 bution 	bution 

$ 1 000 0, 	$ ' 000 	 $000 	0' 
'0 

1985 

January - Janvier 692,1138 100.0 453,711 65.6 238,397 34.4 

February - Fêvrier 647,065 100.0 409,143 63.2 237,922 36.8 

March - Mars 849,077 100.0 537,063 63.3 312,014 36.7 

April - Avril 906,925 100.0 549,344 60.6 357,581 39.4 

May - Max 990,625 100.0 594,109 60.0 396,516 40.0 

June - Juin 907,335 100.0 550,221 60.6 357,114 39.4 

July - Juillet 875,654 100.0 532,232 60.8 343,422 39.2 

August - Aoi3t 979,945 100.0 588,786 60.1 391,160 39. 

September - Septembre 964,843 100.0 626,857 65.0 337,985 35.1 1  
October - Oclobre 1,031,653 100.0 645,007 62.5 386,646 37. 

November - Novembre 1,359,437 100.0 863,911 63.5 495,526 36. 

December - Dêcembre 1,833,918 100.0 1,123,687 61.3 710,230 38. 

Year - Annie 12,038,585 100.0 7,474,071 62.1 4,564,513 37. 

1 9p 

January - Janvier 765,459 100.0 491,553 64.2 273,906 35.8 
February - Fvrier 699,314 100.0 439,529 62.9 259,785 37.1 

March - Mars 902,564 100.0 556,004 61.6 346,560 38.4 
April - Avril 980,792 100.0 595,754 60.7 385,039 39.3 

May - Max 1,088,216 100.0 654,978 60.2 433,239 39.8 

June - Juin 944,170 100.0 570,069 60.4 374,101 39.6 

July - Juillet 932,943 100.0 568,983 61.0 363,960 39.0 

August - Ao0t 980,581 100.0 586,078 59.8 394,503 40.2 

September - Septembre 1,036,540 100.0 661,632 63.8 374,908 36.2 
October - Octobre 1,085,369 100.0 673,100 62.0 412,270 38.0 

November - Novembre 1,362,475 100.0 851,643 62.5 510,832 37.5 

December - Décembre 1,950,059 100.0 1,167,294 59.9 782,765 40.1 
Year - Anne 12,728,482 100.0 7,816,617 61.4 4,911,868 38.6 

1987 

Januaryr - Janvierr 771,605 	100.0 491,297 	63.7 280,308 	36.3 
Februaryr - Fvrierr 721,193 	100.0 444,362 	61.6 276,831 	38.4 
March - Mars 897,858 	100.0 539,752 	60.1 358,106 	39.9 
April - Avril 

May - Max 
June - Juin 

July - Juillet 
August - Aotlt 
September - SepteIhF' 

October - Octobre 

November - Novembi 

December - Décembt: 
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EABU 23. Market Share of Department Stores of Total Retail Trade, by Province and Selected 
Metropolitan Area, 1965-1987 

IABLEAU 23. Parts de marché des grands magasins en relation au total du co.erce de detail, par 
province et certaines zones métropolitaines, 1985-1987 

Mars 

Distribution Change 
Province and Selected Metropolitan Areas  1987/1986 

Province et certaines zones rnétropolitaines 1985 1986r 1987 Variation 
1987/1986 

per cent - pourcentage 

Newfound'and - Terre-Neuve 5.5 5.9 5.0 -15.3 

Prince Edward Island - tle-du-Prince-Edouard 11.7 11.0 11.8 +7.3 

Nova Scotia - Fouvelie-cosse 7.3 7.8 6.8 -12.8 

New Brunswick - Nouveau-Brunswick 7.3 6.9 6.4 -7.2 

6.4 6.4 6.0 -6.3 

H.!) 8.4 7.9 -6.0 

Manitoba 11.3 11.1 10.2 -8.1 

S8skatchewan 7.6 7.7 7.1 -7.8 

Alberta 11.2 10.8 10.0 -7.4 

British Coltsnbia - Coloffibie-BritanniQue 11.9 11.7 10.5 -10.3 

Yukon and Northwest Territories - Le Yukon 
et lea Territoires du Nord-Duest 	... 

CANADA 8.4 8.5 7.8 -8.2 

Montréal 7.9 7.9 7.4 -6.3 

Toronto 8.9 8.9 8.2 -7.9 

1rnipeg 15.4 15.0 13.9 

rIcouver 13.9 13.9 12.0 -13.7 
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T*&E 28. Oepartsmnt Store Menthly Stadia,(I) by Department, Canedo, 1986 and 1987 

1987 	 1986r 

january" 	Februsryr 	March 	March 	April 	May 	 June 	 iuly 

Department 

jn e r 	rvrierr 	Mars 	 Mars 	 Anril 	Msi 	 iuin 	 .JuiLlet 

No. 
thousands or dollars 

milliers de dollars 

1 	Women's and misses' dresses, housedresses, 54,443 12,560 79,287 69,521 77,036 65,854 60,369 61,410 
aprons and uniforms 

2 	Women's and misses' coats and suits 64,994 86,137 90,364 94,520 90,961 73,321 70,484 92,612 

3 	Women's and misses' aportaweer 212,081 253,001 531,212 295,810 302,619 284,980 235,622 222,894 
A 	Furs 32,548 28,782 29,004 32,601 31,243 31,105 31,115 35,224 
5 	Infants' and childran'a wear and nursery 98,709 120,099 129,722 106,690 133,202 107,348 106,901 117,409 

equipment 

6 	Girls' and teenage girls' wear 46,482 59,732 84,512 79,799 95,211 74,955 72,199 81,977 
7 	Lingerie and womens sleapwear 42,439 45,913 64,397 61,178 71,370 68,364 62,983 60,421 
B 	Intimate apparel 66,907 68,516 70,970 51,090 54,625 53,709 56,693 51,401 
9 	Millinery 2,638 2,999 4,151 2,788 3,818 3,102 2,967 2,290 

10 	Women's and girls' hosIery 49,024 40,693 53,991 50,717 55,978 52,682 69,998 52,341 

11 	Women', and gina' glones, mitts and 68,561 13,943 89,386 80,486 84,252 74,774 66,067 66,197 
accessories 

2 	Women's, misses' and children's footwear 113,011 126,628 159,489 156,426 166,642 151,122 136,690 132,639 

13 	Men's clothing 146,125 174,123 212,789 212,285 234,046 221,083 192,171 180.P 
14 	Men's furnishings 102,210 208,462 277,617 214,774 238,911 238,147 195,395 18, 
15 	Boys' clothing and furnishings 61,208 70,330 77,841 62,745 69,326 59,188 56,791 ?' 

16 	Men's and boys' footwear 67,332 73,636 90,237 94,688 106,902 102,319 90,143 9 11 , 

17 	food and kindred pro&cts 52,661 58,511 57,022 56,180 50,451 36,014 83,616 3' 
18 	loiletries, cosmetics and drugs 298,146 283,408 297,572 305,502 322,684 296,439 209,197 2'iil,, 

19 	Photographic equipment and supplies 57,103 54,543 50,600 49,336 52,933 53,597 49,613 47,080 
20 	Piece goads 25,992 26,767 32,805 19,019 19,943 20,081 22,364 16,097 

23 	linens and domestics 176,093 179,261 170,593 174,843 103,406 178,350 166,838 355,419 
22 	Smallsares and notions 56,640 57,044 56,908 44,099 51,298 49,089 50,040 47,657 
23 	China and glassware 98,360 302,714 111,876 103,064 121,640 102,137 102,558 97,274 
24 	floor conerings 63,706 61,404 70,127 73,099 76,786 70,644 77,602 72,981 
25 	Draperies, curtains and furniture con- 74,349 72,161 84,879 75,226 76,296 76,129 73,265 75,877 

cringe 

26 	Laaps, pictures, sirrora and all other 50,529 57,067 69,173 71,905 72,677 74,603 75,278 69,696 
hone furnishings 

27 	Fwrniture 154,528 159,277 180,270 187,525 193,711 103,991 101,066 174,667 
28 	Major appliances 70,585 76,422 95,131 74,959 79,553 73,816 73,302 72,852 
29 	?eleiision, radio and mimic 197,687 192,741 197,066 159,492 179,012 169,076 165,986 359,871 
30 	Ibuseeares and small electrical appliances 176,640 112,889 203,645 196,421 198,242 308,675 180,119 165,760 

31 	Hardoare, paints, wallpaper, etc. 142,169 143,175 164,660 171,220 171,803 159,312 159,535 165,794 

32 	Plia,.binq, heating and building materials 57,473 61,481 68,491 10,710 32,212 26,466 30,944 28,477 

33 	Jewellery 147,103 174,460 196,615 173,003 105,870 189,375 17FI,405 169,828 
34 	Joys and games 115,077 124,927 139,331 1211,148 152,166 155,448 177,812 108,413 
35 	Sporting goods and luggage 152,443 152,174 109,668 350,499 175,229 163,719 151,791 141,304 

36 	Stationery, books and magazines 121,906 119,629 151,205 141,746 163,345 157,631 154,673 	157,375 
37 	Gasoline, oil, auto accessories, 	repairs 64,959 70,316 70,975 59,695 56,764 63,407 54,05 	49,701 

and supplies 
38 	Heals and lunches 583 488 506 780 544 400 4511 
39 	Repairs and menaces 2,879 3,013 3,131 1,990 2,048 2,150 2,545 
40 	All other depsrtfmnte 82,129 91,045 124,139 12,965 90,330 84,303 64,660 

41 	30)61 811 0(PARI3tNIS 3,756,457 4,016,477 4,648,051 4,179,640 4,501,905 4,240,065 8,017,542 	3,931,IU 

At selling nAlue. 

I 
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4113. [AU 24. Stocks(1) .er,suels des grands niagasins, per rayon, Canada, 1986 at 1987 

C1aage - Variation 

Septedoer October Nooeir[sir Oecedaei Narch/ March 
February 1987/1986 
1987 Rayon 

AoOt. SeptenOer Octobre Noverbro D6cembre Mars! Mars 
lsrier 1987/1986 
1987 

NO 
thousands of dollars per cent 

milliars do dollars pourcentaqe 

58,771 64,821 73,766 74,368 68,462 .9.3 .14.0 Robes, 	robes lie n'Anngrn, 	tabliecs at uni- 	 I 
lorries pour dames et jauries lilies 

98,361 114,201 125,817 104,838 88,339 +4.9 -4.4 Manteaus at taiiieurs pour dames at jaunas 	2 
i lies 

231,347 245,457 255,769 273,253 247,723 +30.9 .12.0 V8tements sports pour dames at jeunes fatIma 	3 
37,908 43,230 49,873 46,444 45,350 .0.8 -11.0 Foarrurns 	 4 

106,988 113,607 125,775 122,174 116,332 .8.0 *21.6 VAtecents pour h6bs at anlanta at articles 	S 
lie chambraa d'eafants 

75,125 76,368 80,303 69,142 50,586 .41.5 +5.9 V8tements lie fillettes at 	d'adolescentea 	 6 
66,644 67,885 86,112 92,941 65,831 .40.3 *4.2 Linqerie nit vAte,nents da nunt pour daaaa 	 7 
53,553 49,695 59,810 60,442 63,096 .3.6 *38.9 Sous-iRleinents 	 8 
2,405 3,668 4,440 6,465 4,884 *38.4 *48.9 Chapeaus 	 9 

54,647 49,658 51,020 52,698 51,509 .10.9 .7.7 Has pour dames et Filletten 	 10 

70,672 83,749 105,353 106,994 85,524 .20.9 .11.1 Canto, moufies at articles do parure pour 	11 
dames at fillettes 

146,173 151,825 162,756 147,722 144,040 +26.0 .2.0 Chaussures pour dames, jounce rubs at 	 12 
enlants 

237,571 255,065 280,938 280,146 234,809 *22.2 .0.2 VPIrrniwito pour hoaimes 	 IS 
1 	i d'habi I lament pour hoeses 	 14 
- 	--to et articles d'habitlement 	pour 	15 

P 
,I) 

 pour hoanes at qarone 	 16 
4I,396 3,,iJ? 51,41,7 .1,Z.1 -1.2 .2.6 1tol.its abimentaures at c000eses 	 17 

39,305 299,562 386,779 016,160 345,976 .5.0 -2.6 Articles de toilette, cosinAtiquas at mdi- 	18 
cements 

46,435 49,116 59,891 59,154 49,237 .7.4 *18.8 Appareils et fournutures photographiques 	19 
16,796 19,393 23,228 20,168 20,917 .22.6 .72.5 lissus 4 be pibre 	 20 

146,702 147,895 171,377 189,197 188,235 -0.4 *2.1 Luterie at 	linqe de nialson 	 21 
46,926 45,069 49,695 46,390 54,639 -0.2 .29.0 Menus articles 	 22 
96,895 100,221 108,205 126,391 138,193 .8.9 .8.6 Porcelaine at serrerie 	 23 
71,395 74,292 74,076 71,111 70,748 .14.2 -0.1 Rev8ten,enta lie plsr,cher 	 24 
71,232 75,671 76,265 76,415 80,552 .17.6 *12.8 leritures, rideaus et housses 	 25 

64,831 67,679 78,766 72,250 59,700 .23.2 -3.8 Lanpes, tableaus, mirours at autres articles 	26 
d'smeubienient pour is saison 

155,311 164,085 167,849 157,457 189,033 .13.2 -3.9 Meubles 	 27 
69,094 77,755 76,421 61,594 97,533 .24.5 .26.9 Cros appareibs ménagere 	 28 

164,325 159,128 201,846 189,755 194,296 *2.7 .24.1 lAldsiseurs, 	radios at naisique 	 29 
171,500 181,857 209,028 226,175 182,064 *17.8 .3.7 Articles da manage at petite apparells êlec- 	30 

t riquem 

138,927 154,117 168,742 157,072 151,520 .15.0 -3.8 Qutncailberie, pointure, patater-tenture, 	31 
etc. 

29,731 33,196 34,462 34,011 46,738 .11.4 +123.0 Matdriei lie pbomberle, chauflaqe at cons- 	32 
truct ion 

166,623 166,266 199,090 196,046 159,465 .12.7 +13.6 Rijoutarie 	 33 
195,034 224,564 268,676 192,062 122,592 .11.4 .15.8 Josets at jeus 	 34 
136,046 149,518 177,531 166,941 153,471 .24.6 *26.0 Articles lie sport 	et salusea 	 35 

56,858 168,877 193,135 189,676 159,447 +26.4 *6.7 PapeterLe, 	lisres ci revues 	 36 
5,629 60,494 64,586 57,058 71,197 .0.9 .38.9 Essence, huile, accessoires d'eutoeobile, 	37 

r8parst ion et 	lournitures 
716 604 554 519 432 +3.7 -35.1 Repas at casse-croOtes 	 36 

3,089 3,106 3,364 3,867 3,894 *3.9 .57.3 Services at trs,aus do reparation 	 59 
63,632 79,602 72,399 61,007 .36.3 .70.4 bus autras rayons 	 40 P 57,146 

', 980,601 4,241,659 4,858,107 4,745,823 4,279,406 +15.7 +11.2 IOIAL, JOUS RAY(IS 	 41 

1 	Vaeur do sante. 
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1901 25. Dep.rt.ent Store I4inthly Stocks, Seasonally Adjusted, by Department, Canada, 1986 and 1987(1) 

1987 	 198: 

Department 
Januaryr 	Februeryr 	March 	 March 	 April 

Janvierr 	Fêvriert 	Mars 	 Mars 	 Anril 
No. 

thousands of dollars 

,svltimrs €3,, dollars 

Hay 	 Isr,e 

Mai 	 Juin 

1 	Wome,,'s and misses 	dresses, housedreuses, 67,468 78,002 72,100 62,962 64,257 61,€152 72,411 

aprons and uniforms 
2 	Women's and misses' coats and suits 84,548 87,097 87,947 97,516 97,823 97,637 111,912 

3 	Women's and misses' sportswear 256,109 260,770 279,249 255,239 255,588 257,556 256,064 

4 	Furs 36,275 55,656 35,564 39,556 37,827 34,423 34,970 

5 	Infants' and children's wear and nursery 121,925 129,024 132,659 109,381 116,007 110,141 114,352 
equipment 

6 	Girls' and teenage girls 	aear 64,935 63,873 73,832 69,966 77,251 73,923 80,228 
7 	Lingerie and cameo's sleepumar 51,853 55,444 68,170 65,713 66,608 67,169 71,103 

8 	Intimate apparel 64,109 68,913 70,203 50,843 52,623 53,445 50,400 
9 	Mullinery 3,359 3,246 5,444 3,744 3,940 3,1345 4,088 

10 	Women's and girls' hosiery 52,263 52,396 52,526 48,811 50,555 51,910 53,666 

11 	Women's and girls 	gloves, mitts and 80,400 83,989 86,627 77,953 811,102 80,947 83,949 
accessories 

12 	Women's, misses' and children's footwear 131,812 134,608 140,891 138,402 142,668 143,186 148,608 

13 	Men's clothing 209,515 200,839 215,556 214,607 221,275 219,127 220,560 
4 	Men's Fornishings 219,753 238,617 269,298 211,165 711,896 713,412 719,601 

I', 	 : 1 	, - 	fur. 	1 ,F,,,5 69, (.91. 1 	il 	 . 75 	,.•5 (.11 	(.°1l (.4 • F'I'I '0 (.9 

8 	loajetties, cosmetics and drags 283,462 319,074 511,655 317,659 51,)7u 115,556 119,8' 

19 	Photographic equipment and supplies 57,372 60,795 59,590 50,349 49,562 52,349 50,865 
20 	Piece goods 30,948 30,250 29,843 17,292 18,697 18,897 25,800 

21 	Linens and domestics 182,901 178,312 176,140 172,821 168,752 164,939 167,000 
22 	Smoll.ares and notions 62,595 63,932 62,135 48,339 47,000 45,772 46,988 
23 	China and glassware 110,623 111,662 111,886 104,920 115,893 98,049 11)8,461 
24 	Floor coverings 64,255 65,446 69,027 72,198 74,280 72,552 75,445 
25 	Draperies, curtains and furniture coy- 74,710 76,247 82,281 73,024 73,614 74,467 75,483 

erings 

26 	Laurps, pictures, mirrors and all other 66,193 63,988 69,091 72,000 72,458 71,815 75,972 
home furnishings 

27 	Furniture 164,484 165,474 174,192 181,599 180,209 178,669 180,692 
28 	Major appliances 71,884 73,588 91,037 71,956 74,561 74,310 76,267 
29 	lelmuasion, 	radio and mimic 207,363 199,857 199,597 160,544 165,210 165,5411 169,401 
30 	I-3auseaares and small electrical appliances 181,540 189,978 205,205 200,273 186,880 187,328 179,664 

31 	Hardware, paints, wallpaper, etc. 159,170 156,666 158,286 165,398 163,729 153,849 149,995 

32 	Pl,.j,ibinq, heating and building meterimtm 58,492 66,561 65,406 29,421 29,907 29,176 32,728 

33 	Jewellery 177,088 186,704 193,788 172,611 177,770 182,167 186,963 
34 	Toys and games 150,993 170,641 176,314 151,773 160,096 170,244 193,659 
35 	Sporting goods and luggage 167,801 179,261 183,274 149,353 147,047 143,614 149,186 

36 	Stationery, books and maqazles 136,301 142,451 162,063 152,854 158,655 153,285 159,437 
37 	Gasoline, oil, auto accessories, repairs 64,864 71,729 68,863 58,504 55,277 61,760 57,121 

and supplies 
38 	Meals and lunchea(2) 593 488 506 780 544 400 450 
39 	Repairs and sermices 3,077 3,385 3,307 2,102 2,055 2,208 2,451 
60 	All other departments 94,574 104,987 113,875 67,804 67,918 71,178 65,79° 

41 	TOTAL ALL DCPARiIUT5 4,153,814 8,812,510 4,602,852 4,144,008 4,225,757 8,180,238 8,261,735 

Total department storm inventories are derived by seasonally adjusting the Canada total raw data "directly". Therefore, the coaponenta do not s€a€ 1' 
the Canada total. 
Due to the Sbsence of eeasonality, the seasonally adjusted data are equal to the unadjusted data. 

I 
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AOL LAU 25. Stocks .enaUels des .randa isagasins, d8saisonnaliss, par rayon, Canada, 1986 at 1987(1) 

• 	r 	 Change 
March/February 
1987 

Rayon 
August 	 September 	October 	November 	December 	Variation 

maro/t6urier 
Juillet 	AcOt 	 Septembra 	Octobre 	Noveetire 	D6cembre 	1987 

NO 
thousenda of dollars 	 per cant 

outliers de dollars 	 pourcentage 

63,409 63,140 68,313 63,828 64,952 72,336 -7.6 tobem, 	robes de m&nage, tabliers at uni- 	 I 
forms pour dames at jeunea Fillea 

89,568 86,567 88,613 88,465 89,744 102,918 .1.0 Nanteaus at tailteura pour dames at jeunas 	2 
fi lies 

246,243 246,316 254,477 245,597 248,443 289,571 .7.1 V8tementm sports pour dames at Jeunes fiLlea 	1 
55,365 35,762 35,472 37,151 37,238 43,481 -0.3 Fourrures 	 4 

108,890 107,695 114,115 110398 116,307 1213,093 .2.8 VRtementm pour b6b6m at enfants at articles 	5 
de rhambres d'enfanta 

70,859 72,288 74,031 71,118 65,967 71,060 +15.6 Vte.sents de tillettes at d'adelaacer.tes 	 6 
68,786 70,103 70,673 66,118 62,834 76,579 .27.0 lingerie at v8tementa da nuit pour dame. 	 7 
55,352 55,699 57,716 56,935 54,554 61,499 .1.9 Sous-yRtements 	 B 
3,450 5,418 3,728 2,234 3,669 3,158 .67.7 Chapeaux 	 9 

54,547 52,142 51,373 50,108 48,611 51,228 +0.2 Has pour dames at 	lIflattes 	 10 

79,670 78,510 82,244 80,192 74,385 88,475 .3.1 Cants, moufLes at articles 0, parura pour 	11 
dames at 	fillettes 

140,649 147,202 152,195 150,1124 147,328 158,838 .4.7 Chaussures pour dames, je,jnea filters at 	 12 
ant ants 

201,571 211,137 239,259 226,499 228,588 245,903 .7.3 VAtementm pour hoewnes 	 13 
217,437 221,627 234,376 229,874 222,465 256,901 .12.9 Articles d'hab,Ilement pour troimsem 	 14 
59,179 63,053 65,916 62,553 60,810 64,634 -4.2 A8temer,tm at articles d'hsbilieeent pour 	15 

qarçona 

4 95,852 94,958 93,463 93,209 106,251 .2.6 Chausourea pour hoimmeS at garona 	 16 
0 37,042 41,396 53,607 56,867 41,221 -1.2 Produitn alimeotsires at connasea(2) 	 17 

vitO 316,023 324,552 521,064 320,924 364,116 -2.1 Articles de toitette, cosrnit.ques at m6d,- 	18 
coment a 

47,262 48,578 52,787 50,663 52,902 56,534 -2.0 Apparevis at fourniturea photographiquera 	19 
17,242 16,746 20,049 19,993 19,068 22,351 -1.3 1,ssum A Is pièce 	 20 

162,009 162,463 169,720 174,219 176,075 177,300 -1.2 Literie at 	linqe cia malaon 	 21 
45,195 45,744 49,079 48,545 48,048 50,571 -2,8 Menus articles 	 22 

102,289 98,397 108,417 106,745 110,260 120,118 +2.0 Porcelain.' at verrerle 	 23 
71,709 70,305 80,405 74,642 75,562 68,569 .5.5 Rev8ten.ents cia plancher 	 24 
75,169 72,896 79,699 74,575 75,699 78,306 .7.9 Tentures, rid.auc. at houssea 	 25 

69,141 65,308 66,917 65,961 64,134 69,702 .8.0 lames, tableau.., miroirs et autrea article. 	26 
d'ameubleo,ent pour Is maison 

172,121 170,086 177,438 162,832 169,146 166,999 .5.3 Mauhles 	 27 
75,950 77,121 87,918 74,413 75,688 91,380 +23.7 Gras apparails m6naqers 	 28 

169,709 170,917 179,383 184,594 168,955 393,987 -0.1 l6l6aiseurs, radios at nc.s,qua 	 29 
169,994 177,537 189,930 194,977 191,723 2131,121 .8.0 Articles cia mnaga at petits appereil. 61ac- 	3D 

t r iquem 

148,051 140,032 165,096 153,229 152,381 156,547 .1.0 Quincaillerie, peinture, papiar-tenture, 	31 
etc. 

30,931 52,061 35.876 34,794 32,713 35,522 -1.7 t4aL8riml dcc ploccberie, chauffage at eons- 	32 
t net ion 

177,557 174,877 184,388 173,965 164,231 175,988 .3.8 Bijouteria 	 33 
180,175 175,222 183,554 170,738 150,847 176,527 +3.3 Joucts at jeux 	 74 
146,172 147,675 159,175 152,485 156,580 167,385 .2.2 Articles de sport at vol 15.5 	 35 

151,542 156,379 164,017 168,291 155,009 181,310 +33.8 Papeterie, 	lures at reuses 	 56 
54,350 58,501 64,751 59,249 59,320 60,583 -6.6 Fence, huile, mccessoures dautomohile, 	37 

r9parat ion ml fournitures 
433 718 604 554 519 432 +3.7 Repas at cas5e-cro0tmm(2) 	 38 

2,600 2,862 3,237 3,368 3,689 3,855 -2.3 Services at traus..x de rJparatinn 	 39 
61,396 61,429 67,015 66,612 64,188 79,121 .8.5 loris sutres 	raysris 	 Al) 

.,1173,284 4,023,389 4,365,593 4,232,618 4,140,521 4,583,644 u-4.) 1OIAL, 	IDIJS RAYI9IS 	 41 

LiitTdes stocks des qrsndiinagaeina not oMenu err dss,snnn.a1.ssot de "fuco,, directe' irs dorromr, brutes de chaque total mu ,oiyeau lu tHnsrto, cia 
aorta que is smase des coapomantos desaisonnai,sdes n'Agiiie pay Ia total ilu Canads. 
Puisqu'il y a absence dcc esumonnal.t8, lea danndem dsuisonnaiis8es soot per cons8qimol dqolos mu.. do,,n#es 00cr d6saisonosLia6ea. 
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188(1 26. ip.rt.ant Store Manthly Stock.-sales Ratios, by Depertent, Canada, 1906 and 1907 

1987 
	

1986" 

Department 	 Jsnuaryr 	rebruaryr 	March 	 March 	 April 	 May 
	

Junt' 

.nvlerr 	FEvrlerr 	Mars 	 Mars 	 Avril 	 Mai 
	

Jtiin 

1 	Women's and misseS' dresses, housedrassea, 6.09 6.40 5.51 4.48 3.76 2.56 5.25 
aprons and uniforms 

2 	Women's and misses' coats and suIte 5.17 7.52 4.43 4.82 4.67 6.36 9.45 

3 	Women's and misses' sportswear 5.07 5.48 5.50 4.66 4.13 3.32 3.56 
4 	Furs 6.44 10.52 12.44 15.30 25.46 32.78 35.32 
5 	InFants' and children's wear and nursery 4.16 5.07 4.37 4.10 4.73 4.09 4.44 

equipment 

6 	Girls' and teenage girls' wear 5.25 5.70 4.84 3.89 4.51 4.02 5.42 
7 	Lingerie and women's sleepwe.r 3.78 3.82 4.57 4.13 4.21 3.26 1.65 
8 	Intimate apparel 5.36 7.33 5.03 4.45 4.22 3.81 4.62 
9 	Millinery 2.85 4.10 6.88 2.76 3.49 2.80 3.15 

10 	Woman's and girls 	hosiery 5.01 5.16 4.66 4.38 4.30 4.01 5.34 

11 	Women's and girle' gloves, siLts and 5.53 6.64 6.11 5.98 5.21 4.03 5.01 
accessories 

12 	Women's, misses 	and children's footwear 6.37 7.31 5.33 5.89 4.81 4.41 5.17 

33 	Man's clothing 6.28 8.27 6.49 5.61 5.83 4,99 4.38 
14 	Men's turnishinga 5.29 5.69 5.62 4.93 5.24 4.23) 3.30 
15 	Boys' clothing and Purnishings 6.69 7.32 4.63 4.24 4.37 3.71 4.46 

It, 	Man's and boys' 	foatwesc 6.09 6.82 5.01 5.55 5.26 4.93 i.' 
17 	Food and kindred products 1.02 1.09 3.25 0.89 0.87 0.55 fl 
18 	Toiletries, cosmetics and drugs 6.17 5.86 5.77 5.69 6.01 4.88 ".. 

19 	Photographic equipment and supplies 6.85 7.90 7.54 5.60 5.67 5.05 4.' 
20 	Piece goods 8.03 7.02 6.53 5.22 4.79 5.13 

21 	Linens and domestics 5.06 7.61 6.11 6.44 6.27 5.18 5.56 
22 	Smallwarea and notions 5.28 7,20 6.60 5.93 7.54 7.50 8.11 
23 	thins and glassware 9.95 11.70 11.65 10.62 10.12 6.94 9.86 
24 	Floor coverings 6.16 6.24 5.59 5.40 4.73 4.61 5.64 
25 	Draperies, curtains and furniture coy- 6.60 6.16 5.63 5.02 8.60 4.28 4.51 

Sr ings 

26 	Lamps, pictures, mirrors and all other 7.48 8.63 8.58 9.80 9.44 9.63 12.07 
home furnishings 

27 	Furniture 1.23 4.24 3.88 3.80 5.48 3.17 3.71 
28 	MaJor appliances 1.75 2.33 2.50 1.75 1.75 1.51 1.49 
29 	lelevision, radio and suaic 5.18 ..20 5.92 4.45 5.38 5.25 5.62 
30 	Housewares and small electrical appliances 5.60 6.04 6.77 7.03 6.74 5.41 5.74 

31 	Hardware, psinta, wallpaper, etc. 7.10 8.82 6.88 6.94 5.07 3.30 4.27 

32 	Pliaibing, heating and building materials 6.86 8.33 6,75 3.85 3.07 2.21 2.88 

33 	.)eaellery 13.35 12.29 10.79 8.23 8.11 6.67 8.14 
38 	lays and gases 9.30 9.64 7.88 6.18 9.13 8.48 9.75 
35 	Sporting goods and luggage 6.85 9.97 8.27 7.68 5.99 5.01 4.73 

36 	Stationery, books and magazine. 4.96 5.09 6.11 5.40 6.73 5.59 5.92 
37 	Gasoline, oil, suto sccessoriea, repaIrs 7.04 8.50 6.34 4.88 4.07 4.07  

and supplies 
38 	Meals and lunches 0.04 0.03 0.03 0.04 0.03 0.1)2 
39 	Repairs and services 0.20 0.25 0.21 0.13 0.11 0.11 
40 	All Other departments 2.22 2.39 2.76 2.33 2.35 1.90 

41 	TOTAL ALL DEPARTMENIS 4.87 5.57 5.18 4.58 4.51 3.81 4. 

I 

I 
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*111*11 26. Rapporte mormpials atocici-ventas dus gr 	I 	magesins, per rayon, Caned., 3966 at 1987 

August Sept ecer October Noaeober Dece.ber 
Rayon 

.lu,liet AoOt Sept,sbre Octobre No66.bre D4cembre 
NO 

3.82 5.49 3.63 4.11 3.90 2.72 Robes, robes de aneqs, tebliers at un4- 	 1 
formee pour ds.see at Jeunea ft lies 

12.47 6.26 4.57 4.04 3.00 3.38 Hentesuv at tetileurs pour den.s at jeunee 	2 
fcti,.s 

3.67 5.63 2.94 3.40 3.14 2.54 VAtesents sports pour dames at j.un.e Niles 	3 
19.27 13.54 7.90 8.31 5.18 5.12 rourruree 	 4 
4.96 3.69 3.91 4.32 3.69 2.60 VAteisents pour b864s at enfante at artIcle. 	5 

de rhaebres denfenle 

5.69 2.69 5.99 4.81 3.00 1.74 VAtements de filiettes at dadoisarontee 	 6 
3.30 4.12 3.65 4.45 3.25 1.29 Lingerie at eAtemente de nult pour dames 	 7 
3.93 4.45 3.63 5.07 4.93 3.40 Souo-oAtements 	 8 
2.32 2.90 5.13 2.23 1.60 1.35 CP.epesuu 	 9 
6.31 5.88 3.63 3.64 3.50 2.42 8.s pour dens., at fillettes 	 ID 

5.64 4.92 4.41 4.83 3.07 1.81 GeMs. mnuties at articles de perur. pour 	13 
dames .t tiilnttes 

5.76 4.84 4.37 4.79 3.47 5.88 Cheussures pour dames, jeunea fills. at 	 12 
enfants 

5.67 6.23 5.31 5.58 4.03 2.64 VAtements pour honiw.s 	 IS 
4.03 4.12 4.29 4.99 3.30 1.53 Articles dP.bcllnns.nt pour howe 	 14 
6.02 2.26 4.08 4.97 3.01 1.72 VAtements et articles d'habiilement pour 	15 

q.rçciva 

94 5.50 4.73 5.62 Be3. 3.58 Cliaussures pour holisses at garçona 	 16 
.12 0.62 0.75 0.89 0.77 0.44 Prodults eli.enteires at cwyieoes 	 17 

5.28 5.22 6.26 5.42 2.22 Articles de totlette. comstlques at mêdt- 	10 
cament a 

1 .94 3.93 4.97 5.93 4.71 1.86 Appert.ils at Fournitures photographiqueS 	19 
.49 4.86 4.63 5.39 4.16 5.69 llssue 8 Is plAce 	 20 

4.50 4.13 4.26 4.93 4.55 3.17 uterIs at 	ilnq. 4. seiso, 	 21 
6.71 6.63 4.79 5.98 4.78 4.77 4nus articles 	 22 
8.26 9.00 7.99 9.31 6.73 3.59 Porreloinn et verrrnle 	 23 
4.74 5.38 5.79 4.47 3.34 5.16 RevAt.ments de piencher 	 24 
4.45 4.74 4.66 4.47 4.59 4.27 lentures, ridesie at housSes 	 25 

8.53 6.79 8.42 8.67 6.16 3.20 Le*es, tableau,,, slrolrs at mutre, artIcles 	26 
d'emeublnment pour Is seison 

2.79 3.32 3.10 2.79 2.71 3.66 Meduien 	 27 
1.33 3.42 1.56 1.34 1.38 3.56 Gras epparetle mdn.qera 	 26 
4.51 3.72 3.32 4.79 3.39 2.12 101Ayiseurs, radios at musique 	 29 
4.97 5.29 5.51 5.83 4.81 2.01 Art ides de ansge at petite eppmrells Alec- 	30 

tniques 

4.27 4.72 5.84 5.58 3.93 3.05 Quincacllerte, peinture. papier-tenturs, 	31 
etc. 

2.26 3.12 3.26 3.12 2.95 3.43 ItAniel 4e ploeb.nae. chsuffaq. at con.- 	52 
truct Ion 

0.02 7.68 6.57 8.52 5.53 3.87 Bujouteris 	 35 
9.62 10.21 11.96 9.32 3.22 3.24 Jousts at jeus 	 54 
4.15 5.54 7.51 8.63 5.99 2.95 ArtIcles do sport at valIses 	 35 

6.39 4.50 5.68 6.98 4.68 2.01 Papetente, Ibiss at revues 	 36 
5.75 4.37 4.67 3.69 2.86 4.30 Ee.nce, hulls, acceasoires d'mutemobils, 	37 

lAparat ion at fournitures 
'.1)2 0.04 0.03 0.03 0.02 0.01 Repas at caeee-croot.es 	 38 

' '.15 0.17 0.16 0.15 0.15 0.16 Services at trsveuv 45 rAparetton 	 59 
'.60 1.85 2.29 2.43 1.93 0.96 Iou, autres rayon. 	 40 

4.08 3.95 3.98 4.36 3.44 2.16 101*4., 10U5 6*90345 	 41 



1081E 27. Oepert.ant Store Menthly Sales-stock Ratios, 
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by Department. Canada, 1906 and 1987 

1987 1986r 

Department Jenueryr Februaryr March March April May 

Jsn,ierr FArierr Mars Mars Airil Hat Juin 
Mci. 

1 Women's and misses' dreSses, ho,jsedresses, 0.15 0.18 0.19 0.24 0.28 0.36 0.29 
aprons and uniforms 

2 Women's and misses 	costs and suits 0.16 0.15 0.23 0.21 0.21 0.34 0.10 

3 Women's and misses 	sportswear 0.18 0.21) 0.27 0.24 0.24 0.29 0.25 
4 Furs 0.13 0.09 0.08 0.06 0.04 0.03 0.03 
5 Infants' and children's wesr end nurmery 0.22 0.22 0.24 0.25 0.23 0.22 0.22 

6 Girls' and teenage girls' wear 0.18 0.20 0.26 0.28 0.23 0.23 0.18 
7 Lingerie and women's sleepsear 0.21 0.27 0.26 0.26 11.25 1.30 0.26 
0 Intimate apparel 0.19 0.14 0.20 0.23 0.24 0.26 0.22 
9 Millinery 0.25 0.26 0.17 (1.32 0.33 0.32 0.11 
10 Women's and girls' hosiery 0.19 0.19 0.23 0.24 0.25 0.24 0.18 

Ii Women's and girls' gloves, mitts and 0.16 0.16 0.18 0.18 0.20 0.23 0.19 

32 
accessories 

Women's, misses' and children's footwear 0,14 0,15 0.21 0.19 0.21 0.22 0.18 

3 Won's clothing 0.12 0.13 0.17 0.19 0.18 0.19 13.21 
14 Men's furnishings 0.37 0.19 0.20 0.22 0.20 0.24 0.27 
15 Boys' clothing and furnishings 0.16 0.15 0.22 0.24 0.24 0.25 0.22 

36 Men's and boys' footwear 0.13 0.15 0.22 0.19 0.20 0.20 0. 
I? Food and kindred products 1,30 0.96 0.79 1.21) 1.08 1,51 1.4 
18 toiletries, cosmetics and drugs 0.15 0.37 0.18 0.39 0.37 fl.20 11. 

19 Photographic equipment and supplies 0.16 0.12 0.14 0.19 0.18 (1.20 fl. 
20 Piece goods 0.14 0.14 0.17 0.22 0.21 0.20 fl 

21 Linens and domestics 0.19 0.13 0.16 0,36 0,16 3.19 0.17 
22 Smalleares and notions 0.19 0.34 0.15 0.17 0.14 0.13 0.12 
23 thins and glassware 0.00 0.09 0.09 0.10 0.11 0.13 0.10 
24 floor coverings 0.15 0.16 0.19 0.19 0.22 0.21 0.18 
25 Draperies, curtains and Furniture cow.- 0.35 0.16 0.19 0.20 0.22 0.2) 0.22 

Sr ings 

26 Lavçis, pictures, mirrors and all other 0.13 0.11 0.13 0.13 0.11 0.11 0.08 
hose furnishings 

27 Furniture 0.28 0.24 0.27 0,27 0.29 0.31 0.27 
28 Major appliances 0.48 0.45 0.44 0.56 0.59 0.64 0.67 
29 lmlevisioo, radio and swisic 0.20 0.16 0.17 0.23 0.20 0.18 0.18 
30 Housewares and anall electrical sppltsnces 0,18 0.16 0.16 0.15 0.15 0.18 0.17 

31 Hardware, paints, wallpaper, etc. 0.14 0.12 0.16 0.35 0.20 0.29 0.23 

32 Plunbing, heating and building materials 0.16 0.12 0.16 0.27 0.33 0.41 0.37 

33 Jewellery 0,08 0.00 0.10 0.13 0.13 (1.15 0.12 
34 toys and gsmes 0.10 0.12 0.13 0.17 0.14 0.12 0.11 
35 Sporting goods and luggage 0.14 0.11 0.11 (1.14 0.18 0.19 0.20 

36 Ststionery, books and magazines 0.37 0.19 0.10 0.20 0.16 13.18 11.17 
37 Gasoline, oil, auto accessories, repairs 0.14 0.12 0.16 0.22 0.24 0.26 0.23 

and supplies 
38 MeaLs and lunches 31.54 26.70 33.12 233.38 30.62 43.60 
39 Repairs and services 4.16 4.30 4.87 7.59 8.83 9.28 P. 
40 All other departments 0.52 0.44 0.42 0.48 0.45 0.54 0.. 

41 TOTAL ALL 0(PARIItNIS 0.19 0.19 0.21 0.23 0.23 0.25 
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AItEAU 27. 6pports sonsuele vuntee-stocka dee gr.ida eeg.etna, per r.yon. Canada, 1906 at 17 

August 	 Septeebar 	October 	 Novo,ther 	0ecaer 	
Raton 

Joillet 	 AoOt 	 Septo'vbr. 	Octobre 	 (k,veebre 	 D&asbre 
NO 

0.26 0.20 0.29 0.26 0.26 0.35 Robes, robes do mnaqe, teb1ers at uni- 	 1 
rare.a pour daaea at jaunee (UI., 

0.09 0.16 0.23 0.26 0.30 0.27 (ntoaus et taitleura pour des at jeunee 	2 
r fills, 

0.26 0.28 M5 0.30 0.28 0.37 VOtee.nte sporta pour dee.. at Jeun.. ((lIes 	3 
0.06 0.08 0.15 0.13 0.19 0.19 Fo,jrrures 	 S 
0.21 0.26 0.26 0.24 0.27 0.38 Veteeents pour bb8, at en(snt. at article, 	5 

do chee d'onfant, 

0.19 0.35 0.25 0.21 0,11 0.40 VCte.ente 4. filIette, at dedolescoote. 	6 
0.30 0.25 0.28 0.25 0.52 0.68 Linqerie at v8tee.nte do nult pour dwS 	 7 
0.24 0.23 0.26 0.22 0.20 0.30 Soue-v8teeenta 	 8 
0.30 0.55 0.59 0.69 0.74 0.64 CItaposut 	 9 
0.16 0.17 0.26 0.28 0.29 0.41 6., pour dee.. at filtettea 	 10 

0.18 0.21 0.25 0.25 0.35 0.40 Cant., moufles at articles de parure pour 	11 
dee,., at filletto. 

0.17 0,22 0.23 0.22 0.27 0.25 thaussuree pour die.,, jotetes (tiles at 	 12 
an f ants 

0.17 0.38 0.19 0.19 0.25 0.35 VOtneents pour hoeees 	 13 
0,24 0.25 0.25 0.22 0.30 0.57 Art trIes d'habtlleeent pour hneees 	 14 
0.19 0.38 0.26 0.22 0.30 0.52 VOtemenits at article, d'hebtfleaent pour 	15 

q.rçse 

0.19 0.21 0.19 0,25 0.27 theasuree pour hOes.s at q.rcons 	 16 

.37 

.29 1.60 3.45 1.21 3.34 1.91 Pradutte elleenotairse at co.. 	5 	 17 
%18 0,19 0.19 0.18 0.19 0.41 ArUeles de toltette, coe.6tiues at a8d1- 	10 

ratsont e 
.25 0.25 0.21 0.19 0.21 0.49 Apperotls at fournitures pliotoqr.pIdques 	39 

(.15 0.21 0.23 0.20 13.20 0,18 Itesus 8 I. pibce 	 20 

0.21 0.24 0.24 0.22 0.23 0.31 UterI. at (toga 4. matson 	 21 
0.15 0.15 0.20 0.38 0.20 0.23 ('eats srt.clae 	 22 
0.12 0.11 0.13 0.11 0.36 0.29 Porcolatne at verrerte 	 23 
0.20 0.18 0,39 0.22 0.29 0.20 RevAtampot, da planchar 	 24 
0.23 0.20 0.22 0.22 0.23 0 1 24 lentures, rideaus at houses. 	 25 

0.12 0.13 0.32 0.12 0.16 0.28 Lampea, tableaus, miroir, at autras •rticli,, 	26 
d'aoieublemopt pour Is maieon 

0.35 0.28 0.33 0.36 0.36 0.30 (4euhles 	 27 
0,15 0.68 0.68 0.74 0.75 0.70 Gros appareil. mnaqerm 	 28 
0.22 0.27 0.30 0.23 0.29 0.48 TI8atseurs, radios at mjnlquo 	 29 
0.19 0.19 0.39 0.18 0.22 0,48 Articles de 5naq. at petits apparatis 	Ioc- 	30 

t r iqups 

0.22 0.21 0.18 0.10 0.25 0.32 QuincatlIeria, petntur., papter-tentura, 	31 
etc. 

0.42 0.33 0.32 0.53 0.34 0.34 MmtrleI 4e plooberie, chauffaqe at con,- 	32 
trust ton 

0.12 0.13 0.15 0.13 0.18 0.48 Rijootorlo 	 33 
0.11 0.10 0.09 0.32 0.26 0.63 Jousts at jaus 	 38 
0.20 0.38 0.34 0.11 0.34 0,32 Articlas do aport at oeIt.ea 	 35 

0.16 0.22 0.18 0.15 0.21 0.45 Pepaterie, 	horse at rests. 	 36 
0.25 0.24 0.22 0.28 0.31 0.26 (asoOce, huile, accoesoiree d'eutOeobiie. 	37 

r6paration at fournitures 
44.22 38.74 29.49 35.61 44.32 63,00 Rapss et casso-croOtes 	 38 

7.08 5.98 6.24 6.94 1.06 6,15 Seisico, at travaus de rpsra( Ion 	 09 

(1.56 
(1.2) 

0.56 

0.25 

13,46 

0.25 

0.86 

0.24 

0.89 

0.28 

0.94 

0.83 

lois out rae rayon! 	 40 

101*1, 	TOLIS RAYIP4S 	 AT 
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IA8IE 28. Department Stores' Month-end Accounts Receivable,(1) tkiadjusted, Canada, 1985-1981 

IA8LEAIJ 28. Cotes a recevoir(l), non dsaisonna1isgs, des grands magasiris 6 is fin du mois, Canada, 1985-198? 

Chanqe from 	Channe 
previous 	 19R7/1'8 
month 

Month  1985 	 1986 	 1987 

Mois 	
Variation 	 Variation 
par rapport 	1987/1986 
su mnis 
p rcdent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentaqe 

January - Janvier 1,989,955 2,215,690 	2,303,160r 	_8.7r 
February - Fvrier 1,898,512 2,123,008 	2,193,841r 	.4 • 7r 

March - Mars 1,880,825 2,102,172 	2,146,029 	-2.2P 	 +2.1P 
April - Aril 1,897,041 2,107,916 
May - Hai 1,897,723 2,102,048r 
June - Juin 1,887,639 2,079,147 
July - 	Juillet 1,874,327 2,036,258 
Auqust - AoOt 1,888,520 2,037,768 
September - Septembre 1,952,986 2,079,798r 
October - Octobre 2,010,107 2,131,900 
November - Novembre 2,138,267 2,264,310r 
December - Dcembre 2,396,596 2,521,548 

stores and the outstandinqs of acceptance companies which are associated exclusively 
with them. 

(1) Lee comptes b recevoir des grands maqasins et las crêances act.ives des sociêtês dacceptat ion ne prts qui travaillent 
e yr 1 is y n'r it H y 	rs ma(lasins.  

IA&1 29. Department Stores' P4,nth-end Accounts Recevable,(1) Seasonally Adjusted, Canada, 1985-1987 

IA&EAU 29. Comptes 6 recevoir(1), dsaisonnaiis$s, des grands maqasins h is fin du mois, Canada, 1985-1987 

Chanqa from Chanqe 
previous 1987/1986 
month 

 Month 1985 	 1986r 	 1987 
Variation Variation 

Mois per rapport 1987/1986 
au mois 
prcdent 

millions of dollars 	 per cent 

millions de dollars 	 pourcentaqe 

January - Jenvier 1,885.0 2,113.0 2,200.0F 0.7r 
February - Fvrier 1,892.0 2,120.0 2,191.Or _0 •4r 33r 

March - Mars 1,909.0 2,122.0 2,162.OP -1.3P +1.9P 
April - Avril 1,924.0 2,122.0 
May - Mai 1,938.0 2,125.0 
June - Juin 1,946.0 2,133.0 
July - Juillet 1,972,0 2,139.0 
August - AoOt 2,002.0 2,158.0 
September - Septembre 2,019.0 2,162.0 
October - Octobre 2,041.0 2,179.0 
November - Novembre 2,080.0 2,208.0 
December - Dcembre 2,091.0 2,215.0 

exciusivek (1) Accounts receivable of department stores and the outstandings of acceptance companies which are associated 
with them. 

(1) Les comptes h recevoir des grands magasina et lea crances actives des socitês d'acceptation de pr8ts qUi travaillttI 
excluaivemei,t avec ces magaains. 
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1ABU 30. Department Store Monthly Sales, Current and Constant Dollar Estimates,(1) 1985-1987 

IALt[AU 30. Ventes mensuelles des grands magasins, estimations en dollars courants et constants(1), 
1985-1987 

Price Current Year/year Constant 1981 Year/year 
index dollars per cent dollars per cent 

Period 
unadjusted change unadjusted change 

Pêriode Indice Dollars Variation en Dollars Variation an 
des courants pourcentaqe constants 1981 pourcentaqe 
prix non-d4saison- pour l'annêe non-dsaison- pour 	l'anne 

nalisés naliss 

$'OOO $'OOO 

1985 

January - Janvier 115.8 692,108 +6.5 597,605 +3.8 
February - Fvrier 116.9 647,065 -1.9 553,516 -4.5 
March - Mars 116.9 849,077 +5.2 726,358 +2.7 
April - Avril 117.1 906,925 +7.6 774,346 +5.3 
May - Hal 117.5 990,625 +6.5 842,943 +3.7 
June - Juin 117.5 907,335 -3.7 772,140 -6.2 
July - Juillet 117.5 875,654 +8.6 745,493 +5.8 
August - AoUt 117.5 979,945 +12.3 833,647 +9.6 
September - Septembre 117.5 964,843 +1.8 821,300 -0.5 
October - Octobre 117.9 1,031,653 +7.8 875,312 +5.4 
November - Novembre 117.6 1,359,437 +8.4 1,155,642 +6.1 
Drember - Dcembre 117.1 1,833,918 +6.9 1,566,539 +4.4 
Year - kine 117.3 12,038,585 +5.7 10,264,840 +3.2 

I 	1 986w 

inuary - Janvier 117.8 765,459 +10.6 649,500 +8.7 
February - Fvrier 118.8 699,314 +8.1 588,600 +6.3 
March - Mars 119.2 902,564 +6.3 757,100 +4.2 
April - Avril 119.6 980,792 +8.1 819,800 +5.9 
May - Mai 120.3 1,088,216 +9.9 905,000 +7.4 
June - Juin 120.3 944,170 +4.1 785,100 +1.7 
July - 	Juillet. 120.6 932,943 +6.5 773,700 +3.8 
August - AoUt 120.8 980,581 +0.1 811,900 -2.6 
September - Septembre 121.0 1,036,540 +7.4 857,000 +4.3 
October - Octobre 121.4 1,085,369 +5.2 893,900 +2.1 
November - Novembre 121.4 1,362,475 +0.2 1,122,300 -2.9 
December - Dêcembre 121.0 1,950,059 +6.3 1,612,300 +2.9 
Year - Anne 120.4 12,728,482 +5.7 10,576,200 +3.0 

1987 

January" - Janvjerr 	123.2 
February" - Fêvriert 	124.3 
March - Mars 	124.3 
April - Avril 
May - Mai 
June - Juin 
July - Juillet 
August - AoOt 
September - Septernbre 
October - 0tobre 
Nnvember - Novembre 

cember - Dcembre 

	

771,605 	+0.8 

	

721,193 	+3.1 

	

897,858 	-0.5 

	

626,200 	-3.6 

	

580,300 	-1.4 

	

722,200 	-4.6 

I 	Constant dollar estimates are preliminary. Consult the April issue for final estimates. 
1) Les estimations en dollars constants sont provisoires. Consulter l'édition d'avril pour les esti-

mations finales. 
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I 
DEPARIMENJ SIORE SALES AM STOCKS 
	

VENJES El SIOCKS DES GRANDS MAGASINS 

REVISED ESTIMATES, 1986 
	

ESTIMATIONS RVISES, 1986 



10,525 13,533 20,465 25,751 18,568 

11,334 39,598 39,481 33,525 7,463 

44,434 63,433 75,387 85,753 66,309 

3,367 2,131 1,227 949 886 
20,351 26,025 28,341 26,243 24,052 

30,694 20,525 18,878 38,664 33,337 

12,559 14,975 16,946 20,994 11,263 

8,507 13,492 12,943 14,086 12,266 
827 1,011 1,093 1,109 942 

7,824 13,488 33,006 35,346 9,367 

9,044 13,467 16,181 19,575 13,391 

16,387 26,569 34,616 34,296 26,44)) 

25,537 37,852 40,166 44,306 43,885 

31,538 43,547 65,579 56,659 
5,1766  

57,371 
47,727 53,726 53,723 60,796 5), 

7,379 9,809 9,330 10,605 11,877 
3,105 1,646 5,954 3,916 3,035 

19,464 27,165 29,2118 14,443 30,1)25 

6,249 7,434 6,806 6,546 6,167 
8,373 9,708 12,017 14,727 30,198 

11,685 13,532 16,227 15,972 39,765 
10,791 14,979 36,588 37,783 16,237 

5,892 7,335 7,701 7,751 6,239 

59,621 49,296 55,696 59,059 49,359 
33,288 42,914 45,285 48,753 49,229 

32,637 35,826 33,304 32,186 29,551 

25,872 27,926 29,391 34,890 31,392 

37,874 25,032 33,855 48,262 37,338 

6,462 7,974 10,516 11,984 10,735 

16,406 21,011 22,915 28,390 23,930 

13,409 39,426 18,716 19,340 18,228 

34,439 39,587 29,267 32,709 32,493 

24,021 26,260 21,999 28,247 26,' 

9,4411 12,228 13,958 15,583 lr. 

16,987 19,821 20,268 20,577 
32,844 15,004 17,929 19,4118  

22,769 31,277 34,262 44,299  

699,316 902,564 980,792 1,088,236 944,111 

I 

I 

I 	Women's and misses' dresses, housedresmee, 30,032 

aprons and uniForms 

2 	Wo.en's and misses' costs and suitS 14,565 

3 	Women's and misses' sportswear 41,561 

4 	fur. 5,027 

5 	InFants' and children's seer and nursery 23,059 

equipment 

6 	Girls' and teenage girls' veer 9,987 
7 	Lingerie and somen's eleepwear 12,673 

8 	Intimate apparel 10,127 
9 	Millinery 992 
10 	Women's and girls' hosiery 8,948 

11 	Women's end girls' gloves, mitts and 11,065 

accessories 
12 	Women's, misses' and children's footwear 37,203 

13 	Won's clothing 24,709 

4 	Won's furninhinqa 30,633 

7 	iii and 4 u,di ed pi u4u7, 56164 
18 	loiletiiea, cosmetics and 'Siugs 67,865 

19 	Photographic equipment and supplies 9,013 

20 	Piece goods 2,785 

21 	Linens and domestics 32,540 

22 	Smsllwere, and notions 7,773 
23 	Chins and glassware 9,973 

24 	Floor cosecings 13,302 
25 	Draperies, curtains and furniture coy- 11,519 

eringa 

26 	Lamps, pictures, mirrors and all other 7,001 

home furnishings 
27 	Furniture 50,764 
28 	Major appliances 47,330 

29 	1eleision, radio and 'ajaic 38,900 

30 	Housewares and small electrical appliances 28,582 

$1 	Hardeare, paints, wallpaper, etc. 23,671 

32 	Pl,.mblnq, heating and building materials 7,734 

33 	Jewellery 12,734 

34 	Toys and games 12,190 
35 	Sporting goods and luggage 17,531 

36 	Stationery, books and sagezinea 23,736 
37 	Gasoline, oil, SuLo accessories, repairs 33,054 

and supplies 

38 	Meals and lunches 18,817 
39 	Repairs and sercires 34,722 
40 	All other departments 24,749 

41 	1018L ALL IXPARIItN1S 765,459 
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IABL( 31. Ompsrtamnt Store Wonthly Sales, by Department, Csomi, Revised, 1986 

1986 

Department 	
Jrsisry 	February 

Janvier 	Fdvrier 
No. 

thousands or dollars 

milliers de doUsre 

March 	April 	May 	Jury 

Mars 	AsciI 	P4ai 	Juin 
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IAILEAAI 31. Ventas .ensualles des grde e.geeina, per rsy, Cn.de, r8vtsóas, 1986 

'186 

August 	September 	October 	IMoaeobar 	December 	 Rayon 

lots 
Jail l.t 	AoOt 	 Septombre 	Octobra 	I8ovo*bra 	O6cembre 

90 
tbeusendo of dollars 

mifliers do doLlar, 

16,073 16.863 17,980 11,695 39,072 25,212 213,769 Robes, robes de s8,oege, tobiters at uni- 	 1 
forses pour dames at 	ft lies 

7,425 15,711 24,970 33,159 34,990 26,144 224,342 Plenteous at talliours pour dames at .jaunes 	2 
I lea 

60,720 63,5 83,532 75,325 73,002 97,496 828,091 Y8teoent 	sport pour dames at Jeunes folios 	3 
1,828 2,799 5,222 5,999 8,973 8,859 47,067 lourruros 	 4 

23,613 29,024 29,074 29,127 33,095 44,815 334,419 V8tementg pour b8b6s at enfar,ts at articles 
do chambres d'entants 

14,749 27,975 39,152 16,680 23,068 29,108 222,799 VBtaments do fillatteg at d'edoieeuentea 	 6 
18,333 16,188 18,599 19,345 28,630 50,858 247,361 lingerie at a8te.ents do nuit pour dm 	 7 
13,075 12,041 33,679 11,796 12,255 18,573 150,830 5ous-o8te.entm 	 8 

988 830 1,171 1,993 4,044 3,621 18,623 Chapeux 	 9 
8,292 9,301 33,663 14.014 15,058 23,258 145,325 Boo pour dames at fillattos 	 10 

11,141 18,352 18,998 ZI,807 54,630 47,877 230,630 Gents, moufies at articles do parure pour 	11 
desem at fillattes 

23,016 30,186 34,705 33,966 62,623 37,368 357,175 Choussures pour dames, Jaunem fUiem at 	 12 
enf ants 

31,749 38,117 48,028 50,310 69,581 89,055 541,315 V8taents pour homees 	 15 
45,694 48,965 55,652 56,659 85,886 143,494 703,509 Articles d'habiila,aant pour hs 	 14 
32,319 74,699 15,684 15,822 20,911 29,795 196118 fAtenents at urtirles d",abille,,ent pour 	15 

J,, l,H, /,, 108 1,,90, ia Ar tiIe. de tjIette, 	cotiue 	at oddi- 	18 
c#eents 

1,948 11,822 9,881 70,104 12,559 26,502 139,779 Appareils at fournitures photogrephiques 	19 
2,930 3,445 4,189 4,312 4,282 3,674 43,273 Tissue 6 Is pike 	 20 

34,563 35,702 34,752 34,739 41,772 59,439 413,852 Litarom at lingo do matson 	 21 
7,101 7,074 9,416 8,316 9,656 11,647 91,985 Menus articles 	 22 

11,771 10,770 12,544 11,873 78,783 38,546 769,281 Porcelaina at sorrerie 	 23 
15,388 73,238 73,787 16,555 21,266 34,473 179,790 Rec6tament5 do plonchar 	 24 
17,039 15,013 16,241 17,068 17,415 18,843 189,533 lenturas, rtdaeos at houosoa 	 25 

8,362 7,774 8,042 9,090 11,732 18,637 1115,155 la%os, toblasux, miroirs at autrea articles 	26 
d'aseabioeent pour is osison 

62,639 46,833 53,003 60,219 58,043 51,718 635,250 Meubies 	 27 
58,792 48,494 49,838 56,866 59,031 62,638 598,230 Grog apporoils m6negars 	 28 
35,475 44,190 47,952 42,142 55,960 91,858 519,981 T6ldutoton, radio at eusique 	 29 
33,340 32,430 73,000 35,844 46,994 90,776 450,397 Articles do o&noge at patits appareils 	iac- 	10 

triquoa 

54,141 29,430 26,403 30,243 39,990 49,601 393,840 Quincaillarie, peinture, p,ier-tenture, 	31 
etc. 

12,592 9,541 10,175 11,062 11,518 13,613 123,906 Katriei do piomb.rie, cheuftaga at cons- 	32 
truction 

21,129 22,282 25,301 23,354 35,844 85,418 334,714 Bi.jautarie 	 33 
19,634 19,097 18,727 28,835 59,738 99,186 345,506 Jouets at Jeuc 	 34 
29,760 24,549 19,916 20,574 27,870 51,946 320,439 Articles do sport at solisea 	 35 

24,632 34,883 29,747 27,667 40,497 79,411 389,236 P,etaria, licres at resuos 	 36 
13,104 12,716 12,966 17,511 19,970 16,574 168,460 Essence, hull., eccessoires d'outomobila, 	77 

r4peration at fournituras 
9,523 19,994 19,495 20,621 23,777 29,958 248,347 Rapes at casse-cro,3tea 	 38 

1 181 17,823 19,321 22,457 25,514 23,864 227,2110 $eruicos ot trasous do r6pmrat100 	 39 
,912 30,958 27,849 12,798 37,485 62,419 471,578 lou!, autres rayons 	 80 

912,913 983,581 8,036,540 1,085,369 1,362,475 1,930,059 32,128,480 TOTAL, IWS NAYWdS 	 41 
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14811 32. total Department Store Manthly Sales, by Province, Revised, 1986 

January 	Februety 	March 	April 	May 	Jun 

Pro ince 

Janier 	Frier 	Mars 	Aril 	Hal 

No. 
thousands of dollaro - milliera de dollars 

1 Newfoundland 

2 Prince Edward 

Island 

3 Nova Scotia 

4 New Biunswick 

5 Quebec 

6 Onlarto 

7 Manitoba 

B Saskatchewan 

9 Alberta 

10 British Colijabia 

II Yukon and Northwest 

I er r it or ie 

12 CANADA 

7,746 7,701 10,307 11,431 12,637 11,115 

3,773 3,590 4,358 5,285 5,688 5,826 

20,749 19,770 27,853 30,024 33,085 30,263 

14,048 13,397 17,877 20,771 22,738 19,791 

141,875 129,233 170,183 191,242 218,357 173,365 

282,115 254,137 333,287 364,653 404,535 351,247 

37,174 34,261 46,298 50,549 54,1153 46,986 

23,308 21,640 28,328 29,672 33,714 29,139 

109,085 101,593 123,216 125,190 139,396 125,394 

125,585 113,993 140,856 151,976 163,213 151,044 

765,459 	699,314 	902,564 	980,792 	1,088,216 	944,170 

I 49 I 	S S. 	IotaI I)nI2iI Iin,niI 	1 ui v t,iiI hty 	a 	,, hy 	I't rd jrI tulalL II aii An ,;l, IL,'vn;nd, 	1911,, 

Selecled 	
January 	Febrtiary 	March 	April 	May 	June 

metropolitan are8S 	
Janvier 	Févrn.er 	Mars 	Avril 	Mat 	Juin 

No. 
thousands of dollars - mutters de dollars 

1 Calgary 42,103 39,564 47,584 47,455 52,521 47,695 

2 Edmonton 48,515 45,380 54,963 56,345 63,417 55,387 

3 Halifax-Dartmouth 11,946 11,377 15,818 17,255 18,371 16,827 

4 Hamilton 20,349 17,749 23,764 26,204 29,126 25,576 

S Mantreal 83,089 77,091 99,668 112,159 126,659 100,718 

6 Ottawa-Hull 33,498 29,087 40,182 42,441 48,726 40,674 

7 Quebec City 19,863 16,651 23,265 26,486 31,114 24,561 

8 Toronto 113,364 105,795 136,680 148,753 162,249 142,011 

9 Vancouver 76,486 69,723 84,647 89,537 98,039 91,57 

10 Winnipeg 33,922 31,164 41,591 45,605 49,412 42,111. 

n 
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AELIAU 32. lotal des vantes mensuelles des grands magasina, per province, rEviséee, 1986 

ly 	August 	September 	October 	November 	December 

Total 	Pov*nce 

liet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 
NO 

thousands of dollars - milliers de dollars 

10,958 12,487 12,114 13,912 17,581 25,450 153,439 

6,201 6,484 5,401 6,153 7,004 11,469 71,232 

29,223 32,754 32,626 37,465 49,421 72,241 415,474 

19,566 21,351 20,859 24,296 31,292 45,023 271,009 

114,529 191,731 195,993 213,256 245,950 357,303 2,403,017 

350,564 372,662 392,506 416,268 542,685 773,528 4,838,187 

45,217 47,135 50,650 52,982 66,514 91,576 624,195 

28,145 28,914 30,495 32,224 43,409 59,452 388,440 

120,562 121,989 132,966 131,221 165,702 231,730 1,628,044 

147,978 145,073 162,929 157,591 192,917 282,287 1,935,442 

932,943 	980,581 	1,036,540 	1,085,369 	1,362,475 	1,950,059 	12,128,482 

Terre-Neuve 	1 

tle-du-Princo4douard 	2 

Nouvelle-Icosse 	3 

Nouveau-Brunswick 	4 

Québec 	 5 

Ontario 	6 

Manitoba 	7 

Saskatchewan 	A 

Alberta 	9 

Colothie-8ritanritque 	10 

Yukon at lea Territoires 11 

du Norcl-Ouest 

CANADA 	12 

I 

I 

IAILLAU 33. total des verites mensuelles des grands maqasins, salon certaines zones nétropolilainoa, révisées, 1986 

July 	Auqut 	September 	October 	November 	December 

Total 	
Certaines zones 

Juillet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 	
métropolitainos 

NO 

thousands of dollars - milliers do dollars 

45,971 46,227 50,708 48,655 63,163 87,414 619,060 Calgary 	1 

53,606 54,587 59,557 57,875 71,789 101,540 722,961 Edmonton 	2 

16,243 18,147 18,818 21,749 29,341 40,266 236,158 Halifax-Dartmouth 	3 

25,856 24,897 27,091 29,631 37,990 59,543 347,776 Hamilton 	4 

99,013 110,960 118,542 127,168 148,540 215,363 1,418,970 Montréal 	5 

39,528 43,611 45,363 48,928 62,224 85,471 559,733 Ott.mwa-E4u11 	6 

24,626 26,636 25,992 29,080 35,063 46,404 329,741 Ville de Québec 	7 

I .,645 149,006 165,676 171,302 220,947 313,687 1,972,115 Toronto 	8 

i,985 85,147 99,120 94,386 113,461 166,243 1,156,352 Vancouver 	9 

Ii,439 42,195 45,729 47,744 59,803 81,471 561,087 Winnipeg 	111 
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1AE 34. Major Department Store Monthly Sales, by Province, Revised, 1986 

January 	February 	March 	April 	May 	iur 
Province 

Janvier 	Février 	Mars 	Avril 	Hal 	Jkli lr 

No. 

thousands of dollars - milliers de dollars 

1 Newfoundland 

2 Prince Edward 

Island 

3 Nova Scotia 

4 New Brunswick 

5 Quebec 

6 Ontario 

7 Manitoba 

8 Saskatchewan 

9 Alberta 

10 British Colinbia 

11 yukon and Northwest 

Territories 

12 CANADA 

a a a a a a 

a a a a a a 

7,387 7,127 9,442 10,526 11,030 10,025 

x a a a a a 

78,970 71,133 94,917 104,773 119,902 93,921 

174,399 153,744 198,962 214,876 235,774 204,665 

25,027 22,334 29,599 31,614 33,490 28,873 

a a a a a a 

84,097 76,683 90,109 90,800 100,400 91,469 

99,941 89,117 107,800 116,121 124,318 115,085 

491,553 439,529 556,004 595,754 654,978 570,069 

I 

A19 I 	3'. 14 liii I)ai Lrneiil SI oie PiiiiL lily 	it, by Si iert t ,d Ml iupiil it at, Ar'i, Huviii,iI, l9116 

Selected 	
January 	February 	March 	April 	May 	June 

metropolitan areas 	
Janvier 	Fêvrier 	Mars 	Avril 	Mai 	Juin 

No. 

thousands of dollars - milliers de dollars 

1 	Calgary 33,796 31,191 36,432 35,845 39,202 35,774 

2 	Edmonton 38,254 34,938 41,054 41,853 46,859 41,494 

3 	Halifax-Dartmouth x x x x x a 

4 	hamilton 14,657 12,642 16,581 18,669 20,760 18,312 

5 	Montreal 53,097 50,333 65,295 72,114 80,811 63,035 

6 	Ottawa-Hull 21,293 17,233 24,668 24,255 28,583 25,480 

7 	Quebec City a a a a a a 

8 	Toronto 83,207 77,457 99,132 105,830 115,361 100,03 

9 	Vancouver 67,141 60,603 72,749 76,150 83,937 78,44 

10 	Ninnipeg a a a a a 
I 
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I i19LAU 34. Yentes mensuelles des grands magasins traditioruels, per province, révisées, 1986 

August. 	September 	OcLuher 	Noember 	December 
Total 	 Province 

.1 Ilet 	AoOt 	 Septembre 	Octobre 	Novembre 	Décembre 
P40 

Ihousands of dollars - milliers de dollars 

a 

a 

9,692 

a 

95,340 

208,552 

28,163 

a 

88,284 

113,182 

568,983 

Terre-Neuve 	 1 

tle-du-Prtnce-Erfouard 	2 

Nouvelle-coase 	 3 

Nouveau-Brunswick 	 4 

Québec 	 5 

Ontario 	 6 

Manitoba 	 7 

Saskatchewan 	 8 

Alberta 	 9 

Colombie-flritannique 	10 

Yukon at les lerritoires 11 
du Nord-Quest 

CANADA 	 12 

a a x a a a 

a S a a a a 

11,034 11,676 12,874 17,227 23,029 141,069 

a S S a a S 

105,616 115,646 124,383 145,508 197,699 1,347,808 

218,856 244,977 254,350 335,304 456,036 2,898,495 

28,114 33,685 34,097 43,101 56,421 394,498 

a a a a * a 

87,688 98,967 95,015 121,786 167,390 1,192,688 

108,853 127,204 120,620 147,974 211,920 1,482,135 

586,078 661,632 673,100 851,643 1,167,294 7,816,611 

I 

TABLEAU 55. Venles mensuelles des grands unaqasins traditionnels, selon certaines zones métropolituiineu, rvuses, 1986 

July 	 August 	September 	October 	November 	December 
Total 	

Certaines zones 

Juillet 	AoOt 	 Septembre 	Octobre 	Novembre 	Décembre 	
inêtropolttaines 

No 
thousands of dollars - milliers de dollars 

34,786 34,525 39,312 36,913 49,129 67,360 474,265 Calgary 	 1 

40,422 40,347 45,410 42,497 55,265 76,177 544,570 Edmonton 	 2 

a x a a a Halifax-Dartmouth 	 3 

18,548 18,224 20,522 22,115 26,999 42,593 250,622 Hamilton 	 4 

63,588 72,240 81,958 87,019 101,348 141,093 931,929 Montr6al 	 5 

25,485 25,337 27,208 29,213 37,815 49,233 331,803 Ottawa-Hull 	 6 

a a a a X. a a Ville de Québec 	 7 

i02,057 107,374 124,391 126,164 163,480 225,865 1,430,357 Toronto 	 B 

',600 12,509 86,210 81,171 97,591 141,565 993,734 Vancouver 	 9 

a a a a a a a Winnipeg 	 10 
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TABLE 36. Junior Depart.ent Store Monthly Sales, by Province, Revised, 1986 

January 	February 	March 	April 	May 	Ju 
Province 

Janvier 	Fvrjer 	Mars 	Avril 	Maj 	juj 
No. 

thousands of dollars - milliers de dollars 

1 	Newfoundland x a a a a a 

2 	Prince Edward a x * a a a 
Island 

3 	Nova Scotia 13,362 12,643 18,410 19,498 22,055 20,238 

4 	New Brunswick a a a a a a 

5 	Quebec 62,905 58,100 75,266 66,469 98,456 79,443 

6 	Ontario 107,716 100,393 134,325 149,777 168,761 146,582 

7 	Manitoba 12,147 11,927 16,699 18,935 21,363 18,113 

8 	Saskatchewan a a a X a x 

9 	Alberta 24,988 24,910 33,107 34,390 38,996 33,925 

10 	British Columbia 25,644 24,876 33,057 35,855 38,895 35,959 

11 	Yukon and Northwest - - - - - 
Tern tories 

12 	CANADA 273,906 259 9 785 346,560 385,039 433,239 374,101 

IABLE 37. Junior Department Store Monthly Sales, by Selected Metropolitan Area, Revised, 1986 

Selected 	January 	February 	March 	April 	May 	June 
metropolitan areas 	Jan ier 	Fvrjer 	Mars 	Avril 	Mai 	Juin 

No. 
thousands of dollars - milliers de dollars 

1 Calgary 8,307 8,375 11,152 11,610 13,319 11,922 

2 Edmonton 10,261 10,443 13,909 14,493 16,558 13,893 

3 Halifax-Dartmouth a a a * a a 

4 Hamilton 5,692 5,107 7,182 7,534 8,366 7,264 

5 Montreal 29,991 26,759 34,375 40,045 45,848 37,682 

6 Ottawa-Hull 12,206 11,854 15,514 18,186 20,143 17,195 

7 Quebec City * a x a a a 

B Toronto 30,157 28,337 37,549 42,922 46,888 41,97? 

9 Vancouver 9,345 9,060 11,898 13,388 14,102 

10 Winnipeg a a a a a 
I 
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!AUIEALJ 36. Ventes mensuelles des qrands magasine populairea, par province 1  rviaêem, 1986 

AUgUSt 	September 	October 	November 	December 
Total 	 Province 

[let 	AoQt 	 Septembre 	Octobre 	Novembre 	Décembre 	
No 

thousands of dollars - milliers de dollars 

a a a a a a a 

a a a a a a a 

19,531 21,720 20,950 24,591 32,194 49,212 274,404 

a a a a a a a 

79,189 86,115 80,346 88,873 100,442 159,604 1,055,208 

142,012 153,807 147,529 161,918 209,381 317,492 1,939 9 693 

17,074 19,021 16,965 18,885 23,413 35,155 229,697 

* a a a a a a 

32,278 34,301 34,000 36,206 43,917 64,340 435,358 

34,796 36,220 35,725 36,971 44,943 70,366 453,307 

363,960 394,503 374,908 412,270 510,832 782,765 4,911,868 

Terre-Meuve 	 1 

t1e-du-Prince-douerd 	2 

Nouvel1e-cosse 	 3 

Nouveau-Brunswick 	 4 

Québec 	 5 

0ntaro 	 6 

Manitoba 	 7 

Saskatchewan 	 B 

Alberta 	 9 

Colombie-Britannique 	10 

Yukon et les Territoirea 11 
du Nord-(jemt 

CANPJSA 	 12 

TAULLAU 37. Ventes mensujelles des qraruds maqasuns populsires, seicci certdiries zones métropo!itaines, révisées, 19136 

July 	 August 	September 	October 	November 	December 
Total 	

Certaines zones 

Juillet 	AoOt 	 Septembre 	Octobre 	Novembre 	Décembre 	
métropolitatnes 

No 

thousands of dollars - malliers de dollars 

11,185 11,703 11,395 11,742 14,034 20,054 144,796 Calgary 	 1 

13,184 14,240 14,147 15,379 16,524 25,363 178,394 Edmonton 	 2 

a a a a a a a Halifax-Dartmouth 	 3 

7,308 6,673 6,568 7,516 10,991 16,951 97,152 Hamilton 	 4 

35,425 38,720 36,584 40,149 47,190 74,270 487,038 Montréal 	 5 

16,043 18,275 18,155 19,715 24,409 36,238 227,933 Ottawa-Hull 	 6 

a a a a a x a yule de Québec 	 7 

.587 41,652 41,285 45,138 57,467 87,822 541,756 Toronto 	 8 

12,638 12,910 13,216 15,870 24,678 162,618 Vancouver 	 9 

a a a a * a Wannipeq 	 in 
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IAaF 38. Depart.ent Store Manthly Stocks,(1) by Deportment, Canada, Revised, 1986 

986 

Department 	
Juary 	 February 	 March 	 April 	 May 	 June 

ianvrer 	 Fdsrrer 	 Mars 	 Asril 	 Ma, 	 Ju,n 
No. 

thousands of dollars 

milliers de dollars 

I 	Women's and susses' dress6s, housedresmes, 51,927 57,803 69,521 77,036 65,954 60,369 
aprons and uniforms 

2 	Women's and misses' coats and suits 71,184 90,487 94,520 90,963 73,321 70,484 

3 	Women's and misses' sportswear 217,639 242,419 295,810 302,619 294,980 235,622 
4 	Furs 51,543 53,640 32,601 51,243 51,105 31,115 

Infants' and children's wear and nursery 85,006 105,304 106,690 153,202 107,348 106,901 
equipsent 

6 	Girls' 	and teenage girls' wear 50,303 68,156 79,799 85,231 74,955 72,199 
7 	Lingerie and women's sleepwear 53,304 55,678 61,778 73,570 68,364 62,983 
8 	lnLreate apparel 52,050 49,696 53,090 54,625 55,709 56,695 
9 	Millinery 2,773 5,563 2,788 3,818 5,102 2,967 

JO 	Women's and girls' hosiery 42,805 43,966 50,117 55,978 52,682 49,998 

II 	Women's and girls' 	gloses, mitts and 
accesior rca 

65,529 67,621 80,486 84,252 74,774 66,067 

12 	Women's, misses' and children's footwear 117,298 328,960 356,426 166,642 151,122 136,690 

13 	Men's clothing 141,266 185,942 212,285 234,046 221,083 192,371 
4 	Men's furrishinqs 169,273 385,039 274,774 238,911 238,147 95,395 
Ii 	F6vu' 	rjothp.q 	1,rrJ 	fu,s,ih,nq 49,773 58, 'fl6 67 ,711i 69, '26 59,1811 

JO 	foiletires, 	cusmel,cs and drugs 337,525 264,455 105,502 522,684 296,439 289,' 

19 	Photographic equipirent and supplies 50,201 43,406 49,336 52,939 53,597 49,617 
20 	Piece goods 13,456 14,368 19,019 18,943 20,081 22,064 

21 	Linens and domestics 158,011 168,911 174,845 183,406 178,530 366,838 
22 	Smallwares and notions 43,232 42,902 44,099 51,298 49,089 50,040 
23 	China and glassware 87,619 88,556 303,064 121,640 102,197 102,558 
24 	Floor coserings 69,869 66,854 73,099 76,786 73,644 77,6012 
25 	Draperies, curtains and Furniture ms- 73,669 71,618 75,226 76,296 76,129 73,265 

erings 

26 	LamFis, pictures, mirrors and all other 58,612 64,133 71,905 72,677 74,603 75,278 
home furnishings 

27 	Furniture 166,292 173,827 187,525 195,731 383,991 183,1166 
28 	Major appliances 75,879 77,665 74,959 79,355 75,816 73,302 
29 	Telesisior,, 	radio and 	mimic 146,644 153,197 159,492 179,012 169,076 165,996 
30 	Housewares and small electrical appliances 176,513 169,749 196,421 198,242 188,675 180,319 

31 	Hardware, paints, wallpaper, 	etc. 148,080 155,394 171,220 171,803 159,312 159,535 

32 	Plwnbrng, heating and building materials 30,188 28,876 30,710 52,232 26,466 30,944 

53 	Jewellery 157,464 156,521 175,003 185,870 189,375 178,405 
34 	loys and games 111,743 112,301 120,344 152,366 155,468 177,812 
35 	Sporting goods and luggage 315,765 121,1157 150,499 175,229 163,719 153,783 

36 	Stationery, books and magazines 156,972 126,844 141,746 161,345 157,613 154,673 
37 	Gasoline, oil, auto accessories, repaira 57,195 53,221 59,695 56,764 63,407 54,41' 

and supplies 
38 	Meals and lunches 
59 	Repairs and sersices 

782 
2,645 

617 
1,964 

780 
1,990 

544 
2,048 

400 
2,150 2,Si' 

40 	All other departments 36,827 58,661 72,865 80,330 86,303 64,66: 41 
41 	10TM ML DEPARIPNIS 3,579,581 3,726,196 4,179,640 4,501,905 4,240,065 4,017,547 

I!) At selling value. 



61,470 58,771 64,821 73,166 74,368 

92.612 98,361 114,201 125,817 104,638 

222,894 233,347 245,457 255,769 213,253 
35,224 37,908 41,230 49,873 46,444 

111,408 106,988 115,601 125,775 122,174 

83,877 75,125 76,368 80,303 69,142 
60,421 66,644 67,885 86,112 92,941 
51,401 53,553 49,695 59,810 60,462 
2,290 2,405 3,668 4,440 6,465 

52,543 54,647 49,658 51,020 52,698 

66,197 70,02 83,749 105,353 106,994 

32,639 146,113 153,825 162,756 147,722 

380,004 237,57' 255,065 280,938 280,146 
384,307 201,549 238,850 282,655 285 • 331 
71,067 55,130 64,040 78,653 63,1192 

• . • 06 301,018 
- .117 56,867 
• • II. 18,779 416,1617 

088 46,435 49,136 59,891 59,354 
6,091 16,796 19,393 21,228 20,368 

355,438 146,702 147,895 373,537 189,197 
47,657 46,924 45,069 49,695 46,190 
97,274 96,895 300,221 308,205 126,391 
72,981 71,195 74,292 74,076 71,111 
75,817 73,732 75,671 76,265 76,435 

69,696 64,831 67,679 78,766 72,250 

374,667 155,311 164,085 167,849 157,457 
72,852 69,094 77,755 76,425 83,594 

159,871 364,325 159,126 201,848 389,755 
365,760 171,500 161,85,7 209,028 226,175 

345,794 138,927 154,117 368,742 157,072 

28,477 29,731 33,196 34,862 54,031 

169,428 366,623 366,266 399,090 196,046 
88,633 395,034 224,364 268,676 192,3162 

341,304 136,046 349,538 177,531 366,941 

315 156,856 168,817 393,135 189,676 
III) 55,629 60,494 64,588 57,058 

.53 118 604 554 519 
7) 3,1789 3,306 3,364 3,867 

• 	75 ,7,14I, 63,632 79,802 72,399 

1,085 1,980,601 4,241,659 6,858,787 4,745,823 

6 9alroi 	da enle. 

68,462 Robes, robes 'Ia ss'nscla, tabiters at urn- 	 1 
forses pour dames .1 jeunea ft lies 

88,339 Knnteaux et tailleurs pout dames at jeunes 	2 
lies 

247,723 Vteeiants sport pour dames ,t jounes rules 
45,550 fourrures 	 4 

116,312 V8teenta pour bba at enfents at art teles 	5 
'Ia chambree d'anrente 

50,586 V&taments 'Ia ftllettas at d'adoiascentea 	6 
65,831 lingerie at s8te.ents 'Ia nuit pour dames 	 7 
65,096 Sous-sAtements 	 8 
4,884 t73apamos 	 9 

51,509 Reg poor ds at 	lillettes 	 in 

85,524 Osots, moufies at 	artIcles 'Ia parura pour 	II 
laces et 	ftll,,ttas 

144,040 Chaussures pour clones. jeunes titles at 	 12 
enfant a 

234,808 VAtementa pour hoemea 	 IT 
219,038 Art iclas d'habtlissent pour ha 	 14 
51,294 64taaants at arlirlea d'he8iilesent pour 	IS 

96,523 Chasnures pour hoawseg at qarcoos 	 IV 
41,221 Produ,tn aiimenls,r,•s el 	connexas 	 17 

545,916 Art trIes 'Ia totleita, cosmttquas at edl- 	16 
Cament S 

49,237 Apparat Ig at fourniturea photographique,, 	*9 
20,917 115sus 6 is pi6ca 	 20 

186,235 l.ilerie et 	linqe tIe 	os,scn 	 21 
54,639 P'enos art trIes 	 22 

136,193 Parcpla,ne at serrerie 	 21 
14,748 IteoVlements 'Ia pinnrher 	 24 
80,552 lectures, rideaux ci 	housaee 	 25 

I 

59,100 Lsa,as, tableaus, mirotrs at sutraa art tries 	26 
d'amadsiaeent poor is esison 

189,013 Heottieg 	 21 
97,533 Gros apparel Is ,WtnaQelg 	 28 

394,296 l014,stnn, 	rm,lio at 	satsique 	 79 
382,064 Art 	pies 'Ia mnaqe tel 	yet its apparetla 	i.c- 	313 

t It apes 

151,520 Qoincaillerle, palniura, papler-tantura, 	31 
etc. 

46,738 Mat 	r,eI 'Ia ploalterie, cht,oftsq, 	at 	rena- 	32 
rod ton 

159,465 Rtjo.tterie 	 33 
122,592 boats at 	laos 	 34 
153,471 Sri tries 'Ic sport 	at 	salinas 	 is 

159,447 Ppeterie, 	li'.res at 	rasuas 	 IV 
73,197 macnra, ho,ie, secatisotras ti'automohiia, 	37 

r#parat tito at 	foorntt,,raa 
432 Rapes et cansa-crocttas 	 38 

1,694 Sersices ci 	trasSuk tIe rperst ion 	 39 
63 .0117 laos aol reo rayon,, 	 40 

4,279,406 10161, 	10(113 RAYI)IS 	 43 

45 

iAttEAAJ 38. Stocks(1) mensuels des grands amqasins, per rsyon, Caned., r4vtads, 1986 

96 

dy 	 August 	 Septeober 	 October 	 toveober 	 Deceober 	
Rayon 

Joillet 	 Aot 	 5epLre 	 Octcthre 	 Noveobre 	 D8csobra 	
NO 

thousands of dollars 

niliters de dollars 
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IA&E 39. Dep.rt.ant Store Menthly Stack-Sale. Ratio., by Department, Canada, Revimed, 1996 

No. 

Departeent 

3986 

January 

Januier 

February 

Fdvrier 

March 

Mars 

April 

Ann! 

May 

Mai 

1 Women's and misses' dresess, hou.edr.ases, 5.19 5.49 4.48 3.76 2.56 
aprons and uniforem 

2 Women's and misses' coats end aulta 4.89 8.00 4.82 4.67 6.36 

3 Women's and miasea' sportswear 5.26 5.46 4.66 4.13 3.32 
S Furs 6.27 10.62 15.30 25.46 32.78 
5 InFants' and children's wear and nursery 4.04 5.12 4.50 4.73 4.09 

equipment 

6 Girls 	and teenage girls' wear 5.02 6.39 5.89 4.51 4.02 
7 Lingerie and women's sleepwear 4.21 4.42 4.33 4.21 3.26 
8 Intimate apparel 5.14 5.84 4.65 4.22 3.81 
9 Millinery 2.79 4.31 2.76 3.49 2.80 

10 Women's and girls' hosiery 4.78 5.62 4.38 4.30 4.01 

Ii Women's and girl.' glonem, mitt, and 5.90 7.48 5.98 5.21 4.03 
accessories 

52 Women's, misses' and children'. Footwear 6.82 7.87 5.89 4.81 4.41 

53 Men's clothing 5.72 7.90 5.61 5.85 4.99 
54 Men's furniehinga 5.53 5.87 4.93 5.24 4.20 
55 Boys' clothing and furniahings 5,67 6.44 4.28 4.37 3.71 

56 Men's and boye' Footwear 7.77 8.21 5.55 5.26 4.95 
57 Food and kindred product. 0.79 0.75 0.89 0.87 0,55 
(B loiletrie,, co.aetics and drug. 6.63 5.62 5.69 6.01 4,88 

39 Photographic equipment and supplies 5.57 5.88 5.60 5.67 5.05 
20 Piece goode 4.83 4.63 5.22 4.79 5.13 

21 Linens and domestics 4.86 8.67 6,44 6.27 5.58 
22 Smallwares and notion. 5.56 6,87 5,93 7.54 7.50 
23 China and glassware 8.79 10.84 10.62 10,12 6.94 
24 Floor couerings 5.25 5,72 5.40 4.73 4.61 
25 Orspenisa, curtains and Furniture cow- 6.40 6.62 5.02 4.60 4.28 

cringe 

26 Lamps, pictures, mirrors and all other 8.37 10.88 9.80 9,44 9.63 
home Furnishings 

27 Furniture 3.28 4.39 3.80 3.48 3.17 
28 Fjor appliance. 1.57 2.33 5.75 1.75 1.51 
29 leleuision, r.dio and misic 3.77 4.69 4.45 5.38 5.25 
30 Housewares and small electrical appliancee 6.18 6.56 7.03 6.74 5.41 

31 Harikuare, paints, wallpaper, etc. 6.83 8.69 6.84 5.01 3.30 

52 Plombing, heating and building materials 3.90 4.47 3.85 3.07 2.21 

33 Jewellery 12.37 10,86 8.23 8.11 6.67 
34 loys and games 9.33 8.38 6.18 8.53 8.48 
35 Sporting goods and luggage 6.56 9.38 7.68 5.99 5.01 

36 Stationery, books and magazines 5.77 5.28 5.40 6.73 5.58 
37 Gasoline, oil, auto .ccasaories, repairs 5.17 5.64 4.88 4.07 4.07 

and supplies 
38 Meals and lunch.. 0.04 0.04 0.04 0.03 0.02 
59 Repairs and services 0.18 0.15 0.13 0,11 0.51 
40 All other department. 2.30 2.58 2.33 2.35 1.90 

41 IOIAL All DCPARII4NIS 4.57 5.25 4.58 4.51 3.81 

ine 

Jin 

3.25 

9.45 

3.56 
35.12 
4.44 

5.42 
3.65 
4.62 
3,15 
" ' 34 

5.01 

5.17 

4.38 
3.30 
4.46 

7,37 

5,56 
8.11 
9.86 
5.64 
4,51 

I 

12.07 

3.75 
'.49 
5.62 
5,74 

4.27 

2.88 

8.34 
9.75 
4.73 

5.92 
4.1w 

I 
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I AI1E[MJ 39. Rapports monsuels stocks-smiLes des granth magasins, par rayon, Canada, r4mts4s, 1986 

186 

I,ly 	 August 	 September 	 October 	 Nosenter 	 December 	
Rayon 

Juillat 	 AoOt 	 Septembre 	 Octobre 	 Nosenthre 	 D6cambre 

3.82 3.49 5.61 4.17 7.90 2.72 Robes, robes de mt,aqr, tabliara at uni- 	 1 
formen pour dames at 	jeunes rules 

12.47 6.26 4.57 4.04 3.00 1.30 Manteeuo at taittauca POUT tunes at faunas 	2 
fc tIes 

3.67 3.63 2.94 3.40 3.74 2.74 VRteniants sport pour dames at fauna. fcUem 

19.27 33.513 7.90 8.71 5.113 5.12 Fourrurem 	 13 
4.96 3.69 3.91 4.32 3.69 2.60 Vdtaments pour bdbds at enfants at articlem 	S 

de ehmnhres denrants 

5.69 2.69 3.99 4.81 3.00 1,74 V9tamentm da fLilettee at dsdnlemcer,tes 	 6 

3.30 4.12 3.65 4.45 3.25 1.29 LingerIe at v6tesients de nutt pour dames 	 7 

3.93 4.47 3.63 5.07 6.93 3.40 Soum-v8tements 	 8 

2.32 2.90 3.13 2.23 1.60 1.35 Chapesus 	 9 

6.31 5.88 3.63 3.44 3.50 2,42 Ram pour dames at fillettes 	 10 

5.64 4.92 4.41 4.83 3.07 3.01 Garits, nioufles at articles de parura pour 	15 
dames at 	rillettes 

5.76 4.84 4.37 4.79 5.47 3.88 Chaussurea pour dames, faunas flit., at 	 12 
enfants 

5.67 6.23 5.31 5.58 4.03 2.66 V9te.nents pour hoommam 	 53 

4.03 6.12 4.29 4.99 3.30 1.53 Articles d'habiilament pour hommea 	 14 

6.02 2.26 4.08 4.97 5.01 1.72 VOtementa at articles dhabcllement 	pour 	35 

qarcOns 

".94 5.70 4.73 5.62 3.88 3.50 Chsssures pour hoisnes at qargona 	 36 

0.62 0.73 0.89 0.77 0.64 Products sliment sires at connena, 	 I? 

'.53 5.28 5.22 6.26 5.62 2.22 drI icLes da 	toctatla, 	cosin4ttquas at 	rdi- 	10 
cements 

3,94 3.93 4.97 5.93 4,71 3.86 Appareils at fourniturss photographiquea 	19 

.49 4.88 4.63 5.39 4.76 5.69 lisBum 13 	Is pi13ce 	 20 

4.50 4.11 4.26 4.95 4.53 3.17 Literue at 	lunge de ns1son 	 21 
6.71 4.63 4.79 5.98 4.78 4.77 Menus ot Ides 	 22 

8.26 9.00 7.99 9.11 6.73 3.59 Porcelsine at verrerie 	 29 

4.76 7.38 7.39 6.47 3.34 5.16 Rsëtements de plancher 	 24 

4.65 4.74 4.66 4.47 4.39 4.27 lanturea, rideaus at houssas 	 25 

8.33 8.79 8.42 8.67 6.16 3.20 Largies, 	tableaus, miroirs at 	autres arttrles 	26 
d'arneublament pour Is macson 

2.79 3.32 3.10 2.79 2.71 3.66 MeLbIem 	 27 

3.33 1.42 1.56 1.34 1.58 1.56 Gras sppare1s moagars 	 28 

4.51 3.72 3.32 4.79 3.39 2.12 Idldvcscon, 	radio at 	lajecque 	 29 

4.97 5.29 5.51 5.83 4.81 2.01 Rrticles cia mnaqe at petita appareita 	1ac- 	50 
triques 

4.27 4.72 5.84 5.58 3.93 3.05 Quincailieria, peinture, papier-tonture, 	33 
etc. 

2.26 9.12 3.26 3.12 2.97 3.43 Mstdrtel cia plonterta, chauffage at coma- 	32 
t rent sen 

8.02 7.68 6.77 8.52 5.75 1.87 Itcjouterle 	 35 

9.62 10,21 31.98 9.32 5.22 1.24 Jouetm at 	jeus 	 34 

13.77 5.54 7.51 8.63 5.99 2.95 Artscles de sport at sal Ises 	 35 

6.39 4.50 5.68 6.98 4.68 2.01 Pspeterne, 	hsres at revuem 	 36 

4.37 4.67 3.69 2.86 4.30 [macnra, huile, accesaoiras d'automohcla, 	37 
r4paratson at fournitures 

0.04 0.03 0.03 0.02 0.01 Sepsa at casse-croOtea 	 39 

0.17 0.16 0.15 0.15 0.16 Services at trsvmun cia rpsIat1on 	 39 

, 

1.85 2.29 2.43 1.93 0.98 lena autres ray005 	 40 

3.95 3.98 4.36 3.44 2.18 10161. TOOlS RAYIJ9S 	 41 
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TA&E 40. Dap.rt..nl Star. Wonthly Sales-Stock Ratios, by Departuent, Canada, Revised, 1986 

Department 

No. 

1986 

January 

Jensyer 

february 

f4vrier 

March 

Mars 

April 

Asril 

May 

Mai 

I Women's and misses' dresses, housedremses, 0.18 0.19 0.24 0.28 0.36 
aprons and uniforms 

2 Women's and misses' coats and suits 0.20 0.14 0.21 0.21 0.14 

3 Women's and misses' sportswear 0.21 0.19 0.28 0.24 0.29 
4 furs 0.16 0.10 0.06 0.06 0.03 
5 Infants' and children's wear and nursery 0.23 0.21 0.25 0.23 0.22 

equipment 

6 Girls' and teenage girls' wear 0.21 11.18 0.28 0.23 0.23 
7 Lin)erie and women's sleepwear 0.24 0.23 0.26 0.2" 0.30 
8 Intimate apparel 0.20 0.17 0,23 0.24 0.26 
9 Millinery 0.22 0.26 0.32 0.33 0.32 

10 Women's and girls' hosiery 0.21 0.18 0.24 0.25 0.24 

II Women's and girls' gloves, mitts end 0.16 0.14 0.18 0.20 0.23 
accessories 

12 Women's, aiqa.,' and children's footwear 0.15 0.13 0.19 0.21 0.22 

13 Hen's clothing 0.15 0.14 0.19 0.18 0.19 
14 Men's furnIshings 0.19 0.18 0.22 0.20 0.24 
IS Boys' clothing and furnishings 0.18 0.17 0.24 0.24 0.25 

16 Hen's and boys' footwear 0.13 0.12 11.19 0.20 0.20 
17 Food and kindred prudc,ts 1.54 1.40 1.20 1.08 1.51 
18 Toiletries, cosmetics and drugs 0.16 0.16 0.19 0,17 0.20 

19 Photographic equipment and supplies 0.19 0.16 0.19 0.18 0.20 20 Piece goods 0.19 0.22 0.22 0.21 0.20 

21 lInens and dmsestirs 0.20 0.12 0.16 0.16 0,19 
22 Smallwerms and notions 0.16 0.15 0.17 0.14 0,13 
2$ Chine and glassware 0.10 0.09 0.10 0,11 0.13 
24 hour coverings 0.19 0.17 0.19 0.22 0.21 
25 Draperies, curtains and furniture coy- 0.16 0.15 0.20 0,22 0.23 

wrings 

26 Lau,ps, pictures, mirrors and all other 0.13 0.10 0.11 0.11 0.11 
home furnishings 

27 furniture 0.29 0.23 0.27 0.29 0.31 
28 MaJor appliancaw 0.65 0.44 0.56 11.59 0.64 
29 Television, radio and mimic 0.26 0.22 0.23 0.20 0.18 
30 Housewares and small electrical appliances 13.17 0.15 0.13 0.15 0.10 

31 Hardeera, paints, wallpaper, etc. 0.14 0.12 0,15 0,213 0.29 

32 Pl,bing, healing and building materials 0.22 0.22 0.27 0.33 0.41 

33 Jewellery 11.09 0.09 0.13 0.13 0.15 
34 Toys and ges 0.11 0.12 0.17 0.14 0.12 
35 Sporting goods and luggage 0,14 0,12 0.14 0,18 0.19 

16 Stationery, books and magaZInes 0.18 0,18 0.20 0.16 0.18 37 Gasoline, oil, auto accessories, repairs 0.17 0,17 0,22 0.24 0.26 and supplies 
38 Meal, and lunches 33.54 24.28 28.18 30.62 43,60 39 Repairs and services 5.56 5.57 7.59 8.83 9.28 40 All other departments 0.48 0.39 0.48 0.45 0.54 

41 TOTAL ALL 0EPARTNTS 0.22 0.19 0.23 0.23 0.25 

June 

.luin 

0.29 

0.10 

0.25 
0.03 
0.22 

0,18 
0.26 
0.22 
0.31 
0.18 

0.19 

0.18 

0.21 
0.27 
13.22 

I 
U. 

0.17 
0.12 
0.10 
0.18 
0.22 

0.118 

0.27 
0.67 
0.18 
11.17 

0.23 

0.37 

0.12 
0.11 
0.20 

0.17 
0.21 

43. 
8.- 
1. 

0.21 
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1481(NJ 40. R.ppurts .snauats vsnta.-stocics dme grand. .ageeinm, par r.you, Canada, rdvjSóa, 1996 

I 1116 

Auguat 	S.ptsmb.r 	October 	November 	Oecaer 	Rayon 

JuMot 	AoOt 	S.ptambta 	Octobra 	Novembra 	Ddcambra 

0.26 0.28 0.29 0.26 0.26 0.35 Robe., robes de mdnage, tabliers at uni- 	I 
formes pour dames at Jeunas filles 

0.09 0,36 0.23 0.26 0.30 0.27 Manteaux at tailleurs pour deems at Jeunea 	2 
(ii lam 

0.26 0.28 0.35 0.30 0.28 0.37 V4tamente .port pour dame, at Jeune, tilla. 
0.06 0.08 0,13 0.13 0,19 0.19 Fourrure, 	 4 
0.21 0.26 0.26 0.24 0.27 0.38 V4temant, pour bdb6, at antent, at article. 	S 

de chambras d'enfantm 

0.19 0.35 0.25 0.21 0.31 0.49 V8tamants tie fillattee at d'adole,cante, 	6 
0.313 0.25 0.28 0.25 0.32 0.64 Lin3eria at vètmment, tie nutt pour dame, 	7 
0.24 0.23 0.26 0.22 0.20 0.30 Sou,-4taments 	 8 
0.18 0.35 0.39 0.49 0.74 0.64 Chapaeus 	 9 
0.16 0.17 0.26 0.28 0.29 0.41 Has pour dames at fillatta, 	10 

0.18 0.21 0.25 0.23 0.33 0.49 Gants, moufles at articles tie perure pour 	II 
dames at fillettas 

0.17 0.22 0.21 0.22 0.27 0.25 Cheussuram pour dames, Jaunas fillas at 	12 
eof ants 

0.17 0.18 0.19 0.19 0.25 0.35 V8taaant, pour hoames 	 II 
0.24 0.25 0,25 0.22 0.30 0.57 Articles d'hsbilleamnt pour hos 	14 
0.19 0,18 0.26 0.22 0.30 0.52 Vltements at articles dhabille.ant pour 	15 

gerçons 

P .17 0.19 0.21 0.19 0.25 0.27 Chassores pour hoanas at garcon, 	16 .29 1,60 1.45 1.27 1,34 1,91 Produits •liaentaira, at connasa. 	Il 
.18 0.19 0.19 0.18 0.19 0.41 ArticLes tie toilette, cosedtlquas at .801- 	10 

cementS 
.25 0.25 0.21 0.19 0.21 0.49 Appareils at fournitures photogruphiques 	19 
1.15 0.21 0.23 0.20 0.20 0.18 lissus Ii Is pièce 	 20 

0.21 0.24 0.24 0.22 0.23 0.31 Litarla at Linqe da saloon 	21 
0.15 0.15 0.20 0.18 0.20 0.23 Herois ertielas 	 22 
0.12 0,11 0.11 0.11 0.16 0.29 Porcelaine at varrerle 	23 
0.20 0.18 0.19 0.22 0.29 0.20 Rac8temmnts da plancher 	24 
0.23 0.20 0.22 0.22 0.23 0.24 lanturea, ridaaux at houssee 	25 

0.12 0.11 0.12 0.12 0.16 0.28 t.aspes, 	1,bLa,uo, mirolrs at eutra, article, 	26 
domeublaeent pour Is soison 

0.35 0.28 0.33 0.36 0.36 0.30 MeubLam 	 27 
0.75 0.68 0,68 0.74 0.75 13.70 Cros apparail. a8nagers 	28 
0.22 0.27 0.30 0.23 0.29 0.48 1816s1,ion, radio at a.amique 	29 
0.19 0.19 0.19 0.18 0.22 0.44 ArticLes de adnage at petit, apparail, 6Lac- 	30 

triquas 

0.22 0.21 0.18 0.19 0.25 0.32 QuiricsilLerle, paintura. papiar-tanture, 	$1 
etc. 

0.42 0.33 0.32 0.33 0.34 0.14 Nat8LieL de ploisberie, chauffaga at cons- 	32 
tructlon 

0.12 0.13 0.15 0.13 0.18 0.48 Hijouterie 	 33 
0.11 0.10 0.09 0.12 0.26 0.63 Jouats at Jeux 	 34 
0.20 0.18 0.14 0.13 0.16 0.32 Articles tie sport at xaliss 	35 

0.16 0,22 0.18 0.15 0.21 0.45 Papataria, 	Linre, at revue. 	36 
0.25 0.24 0.22 0.28 0.31 0.26 Essence, huiLa, accamsoira, d'auto,eobila, 	37 

r8paration at tourniture. 
• .2 34,74 29.49 35.61 44.32 63.00 8epas at casme-crot3tas 	38 

P .6 
.18 5.98 

0.56 
6.24 
0.46 

6.94 
0.46 

7.06 
0.49 

6.15 
0.94 

Serica, at trevaux tie r8p.ration 	39 
box autra, rayon, 	 40 

II.?) 0.25 0.25 0.24 0.28 0.43 101*1., IWS RAY195 	 41 
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1*181 41. Total Depart.ent Store Sales, Stodc, and Accounts Receivable, Seasonally Adju.t..d (Direct Method), Revised, Canada, 1972-1986 

January 	February 	March 	April 	May 

Year 

Jansier 	l8vrier 	Mars 	Asril 	Mai 

thousand, of dollars - silliers d. dollars 

Sales 

1972 290,856 279,426 291,389 297,496 300,922 303,585 

1973 332,432 337,180 343,154 349,571 375,100 358,134 

1974 394,170 405,683 407,900 410,261 417,694 431,752 

1975 439,793 445,876 455,635 463,229 450,008 470 • 077 

1916 507,299 507,258 512,893 550,923 524,915 552,376 

1977 563.005 576,528 557,702 559,831 564,224 555,026 

1978 605,943 613,774 619,690 637,339 625,688 628,525 

979 655,005 662,995 691.035 685,698 695,811 702,389 

3980 756,101 733,784 739, 388 743,467 756,545 767,020 

1981 844,067 877,333 840,478 857,265 841,044 890,158 

1982r 821,162 849,681 824,084 837,175 847,629 840,888 

872,018 887,712 920,702 809,936 890,882 974,617 

1984r 932,357 943,558 908,379 944,979 943,084 971,131 

19951 958,139 958368 986,651 980,918 994,286 978,191 

1986 1,056,992 1,040,092 1,060,691 1,059,720 1,064,252 1,048,606 

Stodc. 

1972 851,142 842,609 835,735 845,221 869,973 991,672 

1973 978,515 959,906 996,087 984,866 996,621 3,024,031 

1974 1,116,508 1,181,554 1,227,960 1,188,515 1,321,889 1,290,831 

1975 3,347,210 3,368,990 3,356,839 1,425,466 3,349,957 1,363,'I 

1976 3,577,437 1,597,651 1,610,848 3,732,687 1,746,250 1,763, 

1977 1,720,218 1,843,984 1,782,207 3,814,672 3,839,007 1,780,' 

1978 1,850,501 1,871,491 1,915,915 1,899,494 1,930,426 2,020,' 

3979 2,243,851 2,215,632 2,346,992 2,264,530 2,311,306 2,169 

1980 2,528,195 2,554,844 2,526,383 2,562,991 2,626,761 2,542, 

1981 2,590,747 2,809,955 2,743,784 2,908,776 2,893,920 2,856,81 

1982 2,986,644 2,914,452 2,890,067 3,124,025 2,987,819 1,085,977 

1985 3,018,155 2,953,592 3,091,132 2,975,253 3,043,528 3,165,873 

1984 3,790,725 3,697,858 3,461,274 1,402,071 3,246,690 3,534,354 

1985 3,329.537 3,286.573 3,307,889 3,177,652 1,410.143 3,407,539 

19861 3,954,883 4,096,617 4,144,004 4,225,757 4,380,238 4,261,735 

Accounts Receivable 	millions of dollars - millions de dollars 

1972 694 692 692 691 703 708 

1973 757 767 757 770 783 799 

1974 887 893 886 922 929 946 

3975 1,031 1,063 1,052 3,048 3,057 3,060 

1976 1,091 1,107 3,110 1,123 1,127 1,130 

3977 3,335 1,148 3,152 3,159 3,164 1,366 

3978 1,213 1,225 3,232 3,240 3,258 1,267 

979 3,333 3,341 1,350 1,352 1,354 3,361 

1980 1,427 1,448 1,810 1,424 1,815 1,432 

981 1,870 3,484 3,499 1,531 3,529 1,555 

1982 1,538 1,550 1,562 1,562 1,562 3,556 

3983 1,579 1,594 1,590 3,608 1,626 1,636 

3984 1,733 1,730 1,722 1,735 1,764 1,773 

1985 1,885 1,892 1,909 3,924 1,938 1,946 

2,333 2,320 2,322 2,122 2,125 2,333 

I 

4 
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;113 1*33 4, Vcntaa totalea, stocks at co,tas 8 recevoIr des grande ..gasIne, dsai.o,w,ali..4s (par 1. .8thode dirrcte), r8vl.h, C.n.de, 1972-3985 

• 	 August 	 Septeaber 	 October 	 NoveWer 	 D.ceeCer 
Annie 

let 	 AoOt 	 Septeobre 	 Octobre 	 Nooeilre 	 D4ceobre 

touseflda of dollars - suItors de dollars 

SortIes 

306,738 515,544 324,308 323,456 327,108 320,183 1972 

358,592 356,604 367,356 368,523 388,989 384,813 1973 

425,389 424,700 429,278 432,096 432,229 440,217 1974 

494,335 499,887 490,526 505,211 494,172 501,286 1975 

542,031 542,624 550,242 559,544 549,057 550,653 3976 

570,906 597,890 582,127 575,889 614,968 576,984 1977 

629,380 646,318 666,005 659,983 673,247 671,892 1978 

725,079 740,249 719,418 135,059 729,555 739,928 3979 

796,814 776,634 798,653 802,506 805,874 816,367 1980 

846,467 849,154 844,810 849,853 862,912 850,160 3981 

634,000 854,669 858,193 850,936 859,024 817,569 1982 

925,317 914,173 909,623 930,414 904,722 919,635 1983 

949,693 923,565 966,603 957,432 973,690 959,799 

1,001,470 1,015,348 1,035,162 1,020,932 1,035,730 3,043,353 1985r 

3,056,470 1,055,099 1,053,853 1,067,259 1,079,698 1,077,761 1986r 

Stocks 

890,382 906,515 925,589 911,770 912,750 935,436 1972 

3,037,970 989,866 1,000,105 1,017,983 1,079,443 1,317,945 1973 

3,328,153 1,351,060 1,360,902 1,411,456 3,376,023 1,416,796 1974 

',185,944 3,427,435 1,459,178 1,439,605 3,516,955 1,480,185 1975 

0,131 3,769,225 1,805,724 1,806,317 1,749,397 1,779,280 1976 

.,i4,604 1,871,592 1,825,713 1,837,434 1,900,554 1,649,230 3977 

• 	3,986 2,052,365 2,095,637 2,082,904 2,085,366 2,343,422 3978 

07,439 2,445,587 2,446,049 2,549,794 2,563,029 2,395,576 3979 

.24,204 2,368,517 2,550,512 2,681,051 2,686,056 2,696.494 1980 

,,17,201 2,989,432 2,965,840 3,255,619 2,999,703 5,038,593 1981 

2,998,377 2,925,719 3,000,915 2,900,320 2,894,468 5,327,348 3982 

3,152,859 3,228,196 3,475,952 3,256,751 3,349,704 3,427,463 1983 

3,347,332 3,446,991 3,472,248 3,380,523 3,420,454 5,344,413 3984 

3,451,654 3,495,779 3,535,380 3,746,925 3,748,956 1,770,776 3985 

4,073,284 4,025,389 4,565,595 4,232,618 4,140,521 4,583,644 

sultana of dollars - millions de dollars 
	 Co,tes A recevol r 

708 709 714 718 727 735 1972 

615 826 830 834 642 856 1973 

964 975 965 998 1,004 3,001 1974 

1,064 1,071 3,079 1,092 1,121 3,092 1975 

1,135 5,141 1,150 1,154 1,161 1,159 1976 

1,173 1,182 1 9 189 1,190 1,197 1,214 1977 

1,278 1,279 1,296 1,345 1,327 1,332 1978 

1,365 1,376 1,382 1,394 1,385 1,430 1979 

3,417 1,421 1,438 1,447 3,447 1,452 1960 

1,607 1,596 1,579 1,566 1,577 1 9 566 3981 

1,557 3,560 1,580 1,572 1,570 1,556 1982 

5,435 1,632 1,640 1,653 1,657 1,649 3963 

3,784 1,769 1,804 1,826 1,841 1,680 1984 

3,972 2,002 2,019 2,041 2,080 2,091 1985 

2,339 2,158 2,162 2,179 2,208 2,235 1986r 

10 
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TA&( 42. Depart.ont Store Wonthly Sales, Seasonally Adjusted, by Departasnt, Canada, Revised, 1986(1) 

1986 

No. 

Department 
January 

Janvier 

February 

Février 

March 

Mars 

4pril 

Acril 

May 

Mel 

June 

Juin 

thousands of douars 

milliers de dollars 

1 Woven's and misses 	dresses, housedresams, 18,555 16,922 17,961 18,583 18,211 
aprons and uniforms 

Women's and misses 	coats and suits 19,668 17,206 17,974 18,305 18,346 

3 Women's and misses' sportswear 68,661 65,868 68,579 73,564 71,053 
4 Furs 3,582 3,783 3,926 4,828 5,254 5,357 
5 Infants' and children's wear and nurser8 27,691 27,349 28,205 27,751 27,473 27,719 

mqulpme,,r. 

6 Girls' and teenage girls' wear 
7 Lingerie and asses's sleepaear 
8 Intimate apparel 
9 Millinery 

10 Women's and girls' hosiery 

11 Women's and girls gloves, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 Men's clothing 
14 Men's furnishings 
15 Boys' clothing and Furnishings 

16 Men's and boys' footwear 
17 Food and kindred products 
18 Toiletries, cosmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and domestics 
22 Smallwares and notions 
23 China and glassware 
24 floor coverings 
25 Draperies, curtains and furniture cov-

erings 

26 Laeps, pictures, mirrors and all other 
home furnishings 

27 Furniture 
78 Major appliances 
29 lelevision, radio and uajsic 
30 Housewares and small electrical appliances 

19,719 18,429 19,572 18,857 18,420 16,291 
21,089 20,638 20,267 21,074 20,761 20,431 
12,236 12,123 11,974 12,535 12,735 12,002 
1,340 1,546 1,774 1,444 1,623 1,573 

11,368 10,929 11,832 12,107 12,050 11,321 

18,509 16,936 18,446 18,812 19,083 18,266 

28,923 28,758 28,654 30,296 30,747 29,480 

43,976 43,936 44,897 45,046 46,069 45,010 
55,575 56,210 56,452 57,103 60,503 56,527 
15,600 15,846 16,139 15,612 16,635 16,062 

17,993 18,223 18,478 18,749 
64,460 65,152 71,368 58,015  
62,881 63,087 63,156 63,136 ,4,iS , 	I 

12,540 12,178 12,262 12,158 12,159 
3,540 3,526 3,420 4,010 3,536 5,'.47 

32,487 32,835 33,985 34,774 34,722 33,619 
7,295 7,636 7,843 7,716 7,824 8,003 

15,639 11,588 13,364 16,179 14,459 14,089 
16,342 15,494 14,089 15,826 15,542 14,789 
16,268 15,590 16,069 16,048 15,823 15,838 

8,944 8,997 8,9117 9,102 9,164 8,643 

54,077 53,613 52,554 53,430 52,675 51,301 
52,482 47,230 49,846 49,904 49,057 48,716 
44,366 45,490 42,811 43,260 43,031 42,108 
38,268 75,821 37,382 37,198 37,250 36,609 

I 

31 	Hardware, paints, wallpaper, etc. 33,495 32,566 32,541 32,123 32,298 32,037 

32 	Plienbing, heating and building materials 10,154 10,095 10,102 9,889 9,976 9,897 

33 	Jeeellery 27,113 27,148 27,993 28,085 28,375 27,503 34 	Toys and games 28,920 28,791 31,331 28,503 29,098 28,980 
35 	Sporting goods and luggage 25,137 26,473 26,015 28,673 26,160 26,631 

36 	Stationery, books and magazines 32,583 33,692 33,420 31,381 33.082 32,839 
37 	Gasoline, oil, auto accessories, repairs 14,629 14,395 14,869 34,169 14,871 13,77 and supplies 
38 	Meals and lunches 21,698 21,577 21,379 21,438 21,220 lu,. 
39 	Repairs and services 16,428 16,366 16,218 18,602 1,079 19, 
40 	All other departments 32,920 33,406 35,747 33,453 33,171 

41 	TQIAL ALL D(PARTItNTS 1,054,992 1,040,092 1,060,691 1,059,720 1,1864,252 1,068,40,, 

(1) Total department store sales are derived by seasonally adjusting the Canada total raw data "directiy". ThereFore, the coleponents do not sum 
Canada total, 

I 



405 17,414 18,274 17,806 17,706 

18,366 19.024 19,248 19,093 

u),09 67,395 68,911 70,712 66,98u 
5,086 4,622 4,592 3,868 3,740 

27,462 27,254 27,835 26,886 29,004 

19,138 18,271 18,436 18,242 18,367 
21,315 21,111 20,844 20,251 20,516 
12,976 12,556 12,344 12,709 12,728 
1,552 1,414 1,387 1,455 1,881 

12,158 12,157 12,185 12,559 12,682 

19,140 20,092 19,369 19,761 20,253 

29,837 30,984 28,553 29,152 11,165 

45,675 45,610 45,433 47,546 45,019 
57,849 62,558 59,850 61,621 61,107 
16,160 16,344 16,527 

'1 

 16,506 16,974 

18,83 18,700 18,955 19,016 
• 	- 	4 62,160 65,701 61,751 61,276 

- 	14 63,916 65,102 64,913 64,462 

- 	
- -01 11,556 11,249 11,301 10,862 

3,495 3,668 3,644 3,645 

33,777 34,883 33,016 55,213 56,382 
8,166 8,141 7,831 7,832 8,111 

14,373 14,541 33,892 11,828 11,420 
14,6911 14,364 13,836 14,076 15,884 
15,612 35,579 15,676 15,735 15,555 

17,651 Robes, robes de ednege, tabliers at uni- 	 1 
lorises pour dames at jaunas lilies 

18,822 Nanteaus at taiUeurs pour dames at jeuns. 	2 
lies 

68,541 Vétaisents sport pour ds at jaunes flUes 	3 
3,378 lourrures 	 4 

29,540 VRtee'ents pour b6bs at enlents at articles 	5 
de chasibres d'enfants 

19,526 V8teeients de fillettes at d'adolascsntes 	 6 
20,428 lingerie at vOt~ts 4o nuit pour dames 	 7 
13,441 Sous-v8tements 	 8 
3,424 Chepeaus 	 9 

12,810 Bas pour daises at ftliettes 	 10 

19,348 Gants, soul les at articles de parurs pour 	II 
deems at fillattes 

29,817 Che.igsures pour dames, jeunes filli at 	 12 
en I ants 

43,493 Vêtseents pour homaes 	 1$ 
58,733 Artic Las d'habi I lament pour holssas 	 14 
16,844 V6teeants at articles dhabtllemant pour 	15 

garcons 

17,789 Chmssures pour ho,aees at g.rçons 	 16 
65,283 Produits alleentaires at conneves 	 17 
68,382 Articles de toitette, cosm6tiques at adi- 	18 

cements 
11,417 Appareils at furnitures photogropiliques 	19 
3,881 lissi., 6 Is pike 	 21) 

36,482 literie at 	tinge 4. matson 	 21 
7,888 Nenus articLes 	 22 

13,856 Porceiaina at verrerie 	 23 
14,404 Rev*tements de planchar 	 24 
15,901 lentures, rideaun at howsses 	 25 
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Ai[MJ 42. Vent., .eneuel lee dee grends ..gasina, d6seismalie6es, par rayon, Canada, rsiadee, 1986(1) 

46 

August 	 September- 	 October 	 November 	 December 	
Rayon 

Juillet 	 AoOt 	 Septembre 	 Octobre 	 Novembre 	 06cembre 	
No 

thousand, or dollars 

ailliers de dollar-s 

11  

9,007 8,592 8,650 8,855 8,573 8,622 lespas, tableaus, n,iroirs at autrea articles 24 
d'omeublaeent pour Is asison 

52,927 51,969 52,369 53,743 54,045 52,660 Neubtes 27 
49,143 49,537 48,482 50,941 51,638 50,394 Grus appareils adnagers 28 
43,198 44,545 42,608 43,585 43,477 43,722 lLdcision, 	radio at m.jstqsie 29 
57,318 36,949 37,154 37,043 37,382 09,564 Articles 4e enage at petits apparel is 	tec- 30 

triques 

32,350 32,763 52,600 32,196 35,372 33,094 Quincaillerie, peintur-e, papier-tentura, 01 
etc. 

30,429 10,334 10,723 10,243 10,847 10,991 Natriel de ptari., theuffags at cons- 52 
truction 

28,000 28,583 28,327 28,306 27,544 27,890 Bijouterie 33 
28,798 28,232 28,395 27,619 28,458 29,291 jouets et jais 08 
26,380 27,134 Z5,184 26,918 21,367 27,656 Articles de sport at valises 35 

32,811 32,500 29,853 33,426 11,212 03,439 Papeterte, livras at revue, 34 
11783 14,134 14,61)3 13,896 14,214 12,203 Essence, huile, accesaoires d'auto'ua4ilm, 37 

reparation at rourniturms 
- 20,636 20,351 20,082 20,638 19,537 Repay at casse-vroOtes 38 
- 20,114 20,372 20,350 20,013 19,085 Services at trosaus da rêparation 59 
• 	70 34,081 34,395 16,325 38,528 37,536 loon outres rayons 40 

1,0n4 )0 1,055,099 1,053,853 1,067,259 1,019,698 1,077,761 l01AL, IlLS RAYONS 43 

total des ventes des grands eagasins eat obtanu en dêsaisonnalisont de "fscon directe' las dora -ides brutes de cheque total au flivesu du Canada, de 
sorts qua Is sms des composantes dsaisors'sli,deg n'Jqale p.s be total di. Canada. 
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T81 93. Department Storm MeathLy Stocks, Seasanafly Adjusted, by Department, Caned., Reviied, 1986(1) 

1986 

No. 

Department 
January 

Jenvier 

February 

Fvrier 

March 

lIars 

April 

Asril 

May 	-- 

Mai 

June 	-- - 

Jul. 

thousands of dollars 

ailliers de dollars 

1 Women's and misses' dresses, housedresses, 63,875 62,181 62,962 64,257 63,652 72,413 aprons and uniforms 
2 Women's and misses' coats and suits 92,225 93,215 93,516 97,823 97,637 111,912 

3 Women's and 	iwseg' sportswear 263,544 249,885 255,239 255,588 257,556 256,064 4 Furs 34,719 41,626 39,556 37,827 34,423 34,970 S Infants' and children's wear and nursery 105,100 111,835 109,381 116,007 110,141 114,032 

6 Girls' and teenage girls wear 
7 Lingerie and women's aleapwear 
8 Intimate apparel 
9 MiLlinery 
II) Women's and girls' hosiery 

Ii 00men'm and girls' gloves, mitts and 
accessories 

12 Woman's, misses' and children's footwear 

13 Men's clothing 
14 Men's furnishings 
IS Boys' clothing and furnishings 

16 Men's and boys' footwear 
17 Food and kindred products(2) 
18 loiletriem, cosmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Ll',ens and domestics 
22 SeaL mores and notions 
21 China and glassware 
24 floor coverings 
25 Draperies, curteins and Furniture cov-

erings 

26 Laaps, pictures, mirrors and all other 
home Furnishings 

27 Furniture 
28 Major appliances 
29 lelevimion, radio and mimic 
30 Housewares and small electrical appliances 

70,377 71,494 69,966 77.251 70,923 80,228 
64,390 66,345 65,713 66,608 67,369 71,103 
49,523 50,645 511,843 52,625 53,445 58,400 
3,410 1,864 3,744 3,940 3,845 4,088 

45,958 47,296 48,811 50,555 51,910 53,666 

75,785 76,929 77,953 80,102 80,947 83,949 

137,037 136,935 138,402 *82,668 *43,186 148,608 

200,734 213,662 214.607 221,275 219,327 220,561) 
202,834 210,983 211.365 211,896 213,412 219,681 
55,471 58,900 60,608 64,099 64,158 64,154 

94,126 i 

84,197 ., 
297,777 30,1H  

50,614 48.529 50,349 49,562 52.049 
16,028 16,294 17,292 18,697 *8,897 21,800 

164,1*2 168,153 *72,821 *68,752 164,939 167,001) 47,896 68,252 48,539 47,000 45,772 46,988 
98,608 96,096 *04,920 115,893 98,049 *08,46* 
70,513 70,943 72,198 74,280 72,552 75,445 71,834 75,510 71,024 73,6*4 74,667 75,483 

66,189 71,907 72,000 72,458 71,815 75,972 

177,012 183,983 181,599 100,2119 170,669 180,692 75,078 74,584 71,956 74,561 74,510 76,267 155,452 159,76* *60,544 *65,2*0 165,540 169,403 
183,018 185,521 200,273 186,880 187,328 179,664 

I 

31 Hard.are, paints, wallpaper, etc. 	166,937 	169,782 	165,398 	*63,729 	*53,849 	149,995 

32 P1isbing, heating and building materials 	30,6*3 	31,299 	29,47* 	29,9*27 	29,176 	32,728 
33 	Jeweller7 
34 	Toys and gs 

165,059 167,887 *12,631 *77,770 182,167 186,961 
35 	Sporting goods and luggage 

147,277 
142,994 

153,321 
144,569 

151,773 
*48.353 

160,096 
*47,047 

170,246 193,659 
143,6*4 149,186 

16 	Stationery, books and olagacines 152,648 *50,558 152,864 158,655 153,285 159,437 37 	Gasoline, oil, auto accessories, repairs 57,436 56,276 58,504 55,277 61,760 57,1, and supplies 
38 	Meals and Iunches(2) 702 617 780 564 400 19 	Repairs and services 2,813 2,214 2,102 2,055 2,208 2, 40 	All other departments 66,571 68,761 67,004 67,918 71,178 65, 
41 	TOTOL ALL D(PARTlLNTS 3,954,883 4,096,617 4,144,004 4.225,757 4,180,238 4,761,1' 

lotal department stan inoentorias are denied by seasonally adjusting the Canada total raw data "directly". Therefore, the coupone 
the Canada total, 	 nts do not  
Due to the absence of seasonality, the seasonally adjusted data are equal to the unadjusted dots. 

I 



Sill EMJ 83. Stocks .eoimuela des gridm .aqasins, dósaisaowialisós, par rayon. Canada, r4viss, 1986(1) 

August September October November December 
Rayon 

Juillet AnOt Septembre Octobra Novembre D8cembre 
No 

thousands of dollars 

milliers de dollars 

63,409 63,140 68,313 63,828 64,952 72,316 Robes, robes do mdnage, tabliers at uni- 1 
formes pour dames at jeunes rules 

89,568 86,567 88,613 88,465 89,744 102,918 Manteaus at taillaurs pour dames at Jeunes 2 
lilies 

246,243 246,316 254,477 245,592 248,443 289,573 YRtements sport pour dames at Jaunee f.tltes 3 
35,365 33,762 35,432 37,151 37,238 43,481 Fourruras 4 

108,890 107,695 114,113 110,398 116,307 120,093 YOtements pour bdb8s at enfants at articles S 
de chambrem denfants 

70,839 72,288 74,031 71,118 65,967 71,U60 VOtements de Fullettas at dadolascontea 6 

60,706 70,103 70,673 66,118 62,834 76,579 Lingerie at vOtesents de nuit pour dames 7 
55,352 55,699 57,716 56,935 54,554 61,499 Sous-vOtement5 8 
3,450 3,418 1,728 3,234 3,669 3,150 Chapeaus 9 

54,547 52,142 51,373 50,108 48,611 53,228 8am pour dames at Filiettes 10 

79,670 78,510 82,244 80,192 74,385 68,475 Gants, mooflas at articles de parure pour 11 
dames at Fillattes 

140,649 147,202 152,193 150,024 147,328 158,838 Chaussures pour dames, Jeunes lilies at 12 
enf ants 

201,571 211,137 239,259 226,499 228,588 245,903 V8teme,,ts pour ho.mees 33 

217,437 221,627 234,376 229,074 222,465 256,903 Articles dhabilleusent pour hoamea 14 
59,339 63,053 65,936 62,553 60,810 64,634 Y8tenents at articLes dhsbiilemant pour IS 

gar cons 

, 72,928 95,852 94,958 93,463 93,209 106,253 Chassuras pour honanos at garcons 
Prodults alimentaires at conneseo(2) 

16 
17 17,690 37,042 43,396 53,607 56,867 43,221 

1,600 316,023 324,552 321,064 320,924 364,136 Artuclas do toilette, cometiques at m8di- 18 
cements 

7,262 68,578 52,787 50,663 52,902 56,534 Appareils at (ournitures photogrophiques 19 

17,242 16,746 20,049 19,993 19,068 22,351 lissum 6 Is pièce 20 

162,009 162,463 169,720 174,219 176,075 377,300 Lutaria at linge da maison 21 
45,195 45,744 49,079 48,545 48,048 50,571 Menus articles 22 
102,289 98,397 108,417 106,745 110,260 120.318 Porcelaina at varrerie 23 
71,709 70,105 80,405 74,642 75,562 68,569 RevOtements de plancher 24 
75,169 72,896 79,699 74,575 75,699 78,306 lenturas, rideaun at housmes 25 

69,341 65,308 66,917 65,961 64,134 69,7113 Lanpes, tableaus, 	siroirs at eutrea articles 26 
damaublemant pour Is maison 

172,121 170,086 177,438 162,032 169,346 166,999 Meubles 27 
75,950 77,121 87,918 74,413 75,688 91,380 6mm appareils m9ragarm 28 

169,709 170,917 179,303 184,594 168,953 193,987 F8l6vsion, radio at musique 29 
169,994 177,537 189,930 194,977 191,723 201,121 Articles da mdnaga at petits appareile 61cc- 30 

triques 

140,051 340,032 165,096 153,229 152,381 156,547 Quincaillerie, pointure, papior-tenture, 31 
etc. 

30,931 32,061 35,876 54,794 32,713 35,522 Mat8mieI de ploo*,aria, cha,jffeqc at cone- 32 
truction 

177,557 176,877 104,388 173,965 164,231 175,988 Elijouteria 33 
180,775 375,222 183,556 170,038 150,847 176,521 Jouets at jaun 34 
146,172 347,675 159,173 152,485 156,580 167,305 Art4cleo da sport at valises 55 

151,542 156,379 164,017 168,291 155,009 181,110 Papateria, 	llvras at mevuas 36 
36,350 58,501 64,731 59,249 59,320 60,503 Essence, buila, accossoires d'autoniobite, 37 

reparation at Fourniturms 
433 718 604 554 519 432 Repas at casse-cro3tes(2) 58 

2,862 3,237 3,368 3,689 3,835 Services at travaus de r6paration 39 

P 2.600 
v1,396 61,429 67,015 66,812 64,188 79,331 bus autres rapons 40 

4,073,286 4,023.389 4,365,593 4,232,618 4,140,321 4.583,644 TOIAL, 1(819 RAY(8IS 41 

I a total des stocks des grands nagasins est obtenu ori dsaisonnalisant de "façon diracte' las doondes brutes do chaque total au nisesu du Canada, da 
sorte qua Is soanaa des co497osantes d0saimonnalisdav n'Cgala pay le total du Canada. 

fl Puisgu ji y a absence de saimonnalit6, 	les donn6es d6maisonnslis4es yost per cons4quant 69ales aux donn6es non d6eaisorw,alia6am. 
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Appendiii 1 
	

Append ice 1 

SCOPE OF SURVEY 
	

CHAI4' DE L'ENUUtIE 

The present universe of department store 
lirms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program 
of the Industry Division, to be utilized. 
(The census also measures the activities of 
"establishments"; however, this concept is 
not used in the monthly survey of department 
stores.) Under the "location" concept, 
department store data contained in this 
publication exclude the activities of other 
kinds of businesses which may be operated by 
he reporting department store firms. For 
ample, non-department store locations are 

lassifjed to the kinds of business most 
.ppropriate to their commodity structure 
•th the catalogue sales activity of depart-
ment store organizations classified to the 
"General Merchandise Stores" kind of busi-
ness category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if the department is an 
integral part of the overall department 
store operation and is not identified to the 
public by any name which differs from that 
of the department store with which it is 
associated. The rationale underlying this 
approach is as follows: for purposes of mar-
ket research or urban planning, a department 
store (the largest type of mass merchan-
dising activity in Canada) together with its 
le.eed departments, if any, is considered to 
be a totality; that is, it competes in the 
market place as one structure, rather than 
as a ntjnber of smaller stores. 

L'univers des firmes de grands magasiris uti-
lisê aujourd'hui est fondé sur le recensement du 
commerce et des services de 1971. La "hate des 
organisat ions de grands magasins" est donnée b la 
fin de cette publication. 

Aux fins de cette publication, seules lea ac-
tivités des "locaux d'affaires" reels des firrnes 
de grands rrragasins sont etudiees; on peut ainsi 
faire appel au concept des "points de vente", qui 
eat commuri au recensement et au programme d'en.-
quête courant de Is Division de l'industrie. (La 
recensement rnesure également lea activitCs des 
"êtahlissements"; toutefois cette unite d'ob-
servation n'est pas utilisée dans l'enquête men-
suelle sur las grands magasins.) En vertu de la 
notion de "points de vente", lea données sur les 
grands magasins présentêes dans cette publication 
ne tiennent pas compte d'autres genres de com-
merce auxquels peuvent s'adonner lea firmes dê-
clarantes. Ainsi, les points de vente qui ne 
répondent pas a la definition des grands maqasins 
sont attribués h Ia catégorie conwnerciale qui 
convient le mieux aux diverses marchandises of-
fert.es; h titre d'exemple, les bureoux de yenta 
par catalogue des sociétés de grands maqasins 
sont classes dans le genre de commerce "maqasina 
de marchandises diverses". 

Les affaires réalisées par les concessions 
êtablies dens lea grands maqasins sont, aux fins 
de la présente publication, considérées comma 
faisani partie des affaires glohales du rnagasin 
oii sont établies lea concessions. Cependant, les 
ventes d'un important rayon (ou magesin) d'ali-
mentation associé ne seront incluses que si le 
rayon ou magasin fait partie intégrarrte de l'ex-
ploitation génêrale du grand magasin et n'est pas 
connu do public sous un nom different de celui du 
grand magasin auquel ii eat associé. Cette me-
thode se justifie du fait que lea spécialistes 
des etudes de marché at lea urbanistes considB-
rent comme un tout le grand magasin (qui consti-
tue le plus important genre de grande surface au 
Canada) et les rayons de concessions; autrement 
dAt, le grand magasin se présente sur le marché 
comme un établissement unique et non comae on 
regroupement de petits magasins. 
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DEFINITIONS 

Retail Location 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consuaption. 

Appendi'e It 

DtFIN1T IONS 

Point de vente au detail 

Suivant Ia definiition de Statistique Canada, 
un point de vente au detail est un local d'affai-
res (habituellement un magasin) dont l'activité 
principale est Ia vente de marchandises et des 
services connexes au grand public pour Ia consom-
mation ménagere ou personnelie. 

I 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics and sells the follow-
ing general lines of merchandise: 

Fomily clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
lingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accessories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
£te: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dining 
room and/or living room and/or bedroom). At 
least 10% of the outlet's total sales must 
he derived from the furniture, appliance and 
home furnishings group. 

Grand maga8in 

Un point de vente au detail eat un grand maga-
sin s'il possède les caractéristiques suivantes 
et vend les categories de 'narchandisea suivantes: 

Vête.enta pour Ia fiIle. Ce groupe comprend 1e8 
articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
manteaux et tailleurs pour dames et jeunes fil-
les; vêtements de sport pour dames et jeunes fil-
les; fourrures; vêtements de bébés et d'enfanta; 
vêtements de fillettes et d'adolescentes; linge-
rie et vétements de nuit pour dames; sous-vête-
merits; chapeaux; baa pour dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, Jeunes fil-
les et enfants; vêtements pour hoinmes; articles 
d'habilleinent pour hommes; vêtements et articles 
d'habillement pour qarçons; chaussures pour hom-
mes et garçons. Nota: Le magasin doit tenir au 
moms six des series mentionnées ci-dessus, dont 
au moms one doit être les vêtements ou articles 
d'habillement pour hommes et garçons. Au moms 
20% des ventes globales du magasin doivent se 
faire dans le groupe de vêtements pour Ia 
f am ill e. 

Meubles, appareils at articles d'ameidlement 
ménager. Ce groupe comprend les articles sul-
vants: literie et linge de maison; porcelaine et 
verrerie; articles d'ameublement ménager; neu-
bles, de bois OU rembourrés, pour salle de sé-
jour, salle & manger ou chambre a coucher; gros 
appareils, téléviseurs, radios et musique; quin-
caillerie et articles de ménage. Nota: Le magasin 
dolt tenir au moms quatre des series mentionnées 
ci-dessus, dont mu moms urie dolt être des meu-
bles (de bois ou rembourrés pour salle h manger 
et (ou) salle de séjour et (ou) charnbre h cou-
c4'ier). Au moms 10% des ventes globales du ma-
gasin doivent provenir du groupe des meubles, 
appareils et articles d'anneublement ménager. 
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All other (miscellaneous). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smallwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: the outlet must sell at 
least three different commodity lines with 
not one of these lines representing more 
than 50% of the total store sales. At least 
10% of the outlet's total sales must be 
derived from the all other or miscellaneous 
groups. 

total Net Sales and Receipts 

Total net sales and receipts are defined 
as the total sales of new and used merchan-
dise and receipts from repairs, equipment 
rental, restaurant and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sales of goods owned by 
others and proprietors' withdrawals of goods 
(at retail) for personal use are included. 
Non-trading revenues, bad debts recovered 
and direct sales taxes are excluded. 

Stocks 

Stocks are defined as the selling value 
of inventory on hand at the end of the month 
or as at the end of the fiscal period fal-
ling nearest the end of the calendar month. 

Tous autres articles (divers). Cette catégori 
comprend toutes les marchandises que tient 1 
magasin, mais qui ne figurent pas ci-dessus, 
telles que: articles de toilette, cosmétiques L. 
médicaments; appareils et lournitures photogru-
phiques; tissus a Is pièce; mercerie et menus ar-
ticles; bijouterie; articles de sport et valises; 
papeterie, livres et revues; et aliments. 
Note: Le magasin doit tenir mu moms trois des 
series mentionnées ci-dessus, dont aucune ne doit 
représenter plus de 50% des ventes globales du 
magasin. Au moms 10% des ventes globales du 
magasin doivent provenir des groupes tous autres 
articles ou divers. 

Ventes et recettes nettes totales 

Les ventes et recettes nettes totales sont 
définies comme le total des ventes de marchan-
dises neuves et usagees et des recettes provenant 
de reparations, de location de materiel, de Is 
vente de repas et d'autres services, moms les 
rendus, les rajustements et les remises. La va-
leur des reprises n'est pas déduite. Les commis-
sions sur Is vente de marchandises appartenant 
autrui et Is valeur (au detail) des marchandises 
prélevées par Is propriétaire pour son usage per-
sonnel sont comptées. Les recettes hors exploita-
tion, les recouvrements de mauvaises créances mt 
le:; Lixes de verit 	d:rer 	;t  

St ocks 

tHiS tucks t'rijlohent Is vaLesr 	jeiji,jc des 
stocks détenus It Ia fin du inois ou de Ia période 
financière Ia plus rapprochée. 

Accounts Receivable 

Accounts receivable are defined as cus-
tomers' accounts and notes receivable as at 
the end of the month, as well as all new 
credit granted during the month, less pay-
ments received. Accounts discounted with 
banks, paper sold to sales finance compa-
nies, or amounts owing on account of 
credit-card plans, are excluded. Accounts 
receivable used as security for bank loans 
are not considered as discounted if still 
payable and are therefore included. 

..kinior Department Store 

Junior Department Stores are defined as 
retailing entities which sell the same wide 
range of goods (see department store deuini-
tion) that are sold in the more traditional 
(major) department stores and are popularly 

iiit 	He.  

Conçtes h recevoir 

Par cornptes b recevoir on entend les comptes 
et billets 6 recevoir des clients b Is fin du 
mois, ainsi que de tout nouveau credit consenti 
au cours du mois, moms les paiements reçus. Les 
comptes escomptés 6 Ia banque, les titres vendus 
a des sociétés de financement des ventes et lea 
montants dus en vertu d'un réqime de cartes de 
credit ne sont pas comptés. Les comptes è rece-
voir servant garantir un etnprunt bancaire ne 
sont pas considérés comme étant escomptés s'ils 
sont encore payables; us sont donc inclus. 

Grand magasin populaire 

Les grands magasins populaires sont définis 
comme étant des points de vente au detail qui 
offrent Ia mérne vaste gamme d'articles (voir Ia 
définit ion d'uri grand magasin) que les grand 
rnagasins traditionnels et qtii soot qéniraIerneri 

ns }s:; Ii: 	,ul 	sdtji I 
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The monthly sale8 values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
sent store organizations. A 100% response 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are esti-
mated when necessary, due only to late res-
ponse, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
1epartment at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sales ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accotiits receivthle values, 
published at the Canada level, are based on 
a panel of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting. 

Le chiffre des ventes mensuelles, publié pour 
le Canada, lea provinces et les regions métropo-
litaines, est établi en fonctiori de l'univers des 
sociétés de grands magasins. Puisque l'on vise 
chaque mois un taux de réponse de 100%, Is pu-
blication eat habituellement retardée si une 
grande firme n'a pas fait parvenir sa declaration 
dana lea délais prévus. Dana le ems d'une réponse 
tardive, il eat possible de caiculer un chiffre 
estimatif des ventes mensuelles grace a une 
méthode d'imputation qui eat unique h chaque 
firme. 

Le chiffre de8 ventea mensuelles par rayon pu-
bile pour le Canada n'est fondé que sur lea fir-
mes qui présentent Ia ventilation requise des 
ventes. La répartiton en pourcentage des ventes 
par rayon obtenues auprés des firrnes déclarantes 
est appliquée au chiffre mensuel des ventes tota-
lea pour le pays afin d'établir une estimation 
des ventes par rayon pour l'ensemble du Canada. 

Le chiffre des stocks mensuels par rayon pu-
blié pour le Canada n'est fondé que sur lea fir-
mes qui présentent Ia ventilation requise des 
ventes et des stocks. Pour chaque rayon, Is rap-
port des ventes aux stocks (calculé a partir des 
declarations des firmes) est applique l'estima-
tion des ventes mensuelles afin de produire une 
estimation des stocks pour le Canada. 

Le chiffre des cotes a recevoir •ensuel pour 
l'ensemble du pays provient des sociétés de 
grands magasins qui ont de tels comptes. Lea don-
nées relatives aux enquêtés retardataires sont 
estimées comme suit: on calcule d'abord Ia varia-
tion en pourcentage des comptes a recevoir des 
firmes ddclarantes, puis on Is fait porter sur 
les chiffres du mois précédent de Ia firme retar-
dataire. 
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DATA RELIABILITY 

Non-sail ing Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enuneration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enuneration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sara-
pie or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Oata response error. This error may be due 
to questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter -
viewers in explaining questions or inter-
preting responses under different modes of 
communication. 

I*n-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding 
units can be imputed using the data from 
responding units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
nay occur at various stages of processing 
such as coding, data entry, verification, 
edit ire), weiqhtinq, tabulation, etc. 

Appendice IV 

FIABILITC DIS DONNES 

Erreurs non liées a l'échantillonnage 

L'enquête mensuelle sur lea ventes et lea 
stocks des grands inagasins porte sur tous lea 
points de vente des sociétés de grands magasiris 
énunérées b Ia fin de cette publication. fLant 
donné qu'elle peut être considérée come on 
recensement exhaustif de Ia population observée, 
elle ne risque pas de comporter des erreurs 
d'échantillonnage. Par contre, rnme lea données 
publiées d'un recensement qui dénoinbre integrale-. 
ment a chaque mois l'ensemble des points de vente 
connus des grands magasins peuvent être entachéea 
d'erreurs. Celies-ci, dites non iiées b i'échan-
tillonnage, se retrouvent tant dana lea recense-
ments que dana lea enquêtes par échantillonnage. 
[lies sont dues b un ou plusieurs facteurs parmi 
lea suivants: 

Le champ couvert par l'enquête. L'erreur résulte 
d'un listage incomplet et d'une couverture inauf-
fisante de Ia population visée. 

La réponse. ici, l'erreur pout être attribuable 
Ia conception du questionnaire et aux caracté-
ristiques de Ia question, h l'incapacité ou au 
refus do l'enquêté do fournir des renseignements 
exacts, h i'interprétation fautive des questions 
due a des problèmes d'ordre sémantique, ou aux 
variations, d'un interviewer b l'autre dana le 
mode de communication retenu, lorsqu'il s'agit 
d'expliquer des questions et d'interpréter dos 
réponses. 

La non-réponse. Certains enquêtés refusent de 
répondre, tandis quo d'autres en sont incapables 
et encore répondent trop Lard. Lea données rela-
tives aux non-répondants peuvent être imputées a 
partir des chiffres fournia per lea répondants ou 
a l'aide des statistiques antérieures sur lea 
non-répondants, Iorsque celles-ci existent. On no 
connalt généralement pas l'importance de l'erreur 
d'imputation; celle-ci vane beaucoup melon lea 
caracténistiques qui distinguent les répondarits 
des non-répondants. Come ce type d'erreur prend 
habituellement de l'ampleur h mesure qu'augmente 
le taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 

Le traite.ent. L'erreur peut me produire bra des 
diverses étapes du traitement, telles que le co-
daqe, I'eritrée, Is verification, Is pondération 
et Is totIisitLOii. I 
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Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de-
signed to minimize different interpreta-
tions; detailed acceptance testing has been 
carried out for the different stages of 
editing and processing; and every possible 
effort has been made to reduce the non-
response rate as well as the response 
burden. 

II est difficile de mesurer les erreurs non 
liées a l'échantillonnage. En outre, ii faut le; 
cerner de sorte qu'elles ne nuisent pas a l'uti-
lisation ou a l'interprétation des chiffres défi--
nitifs. En ce qul concerne les estimations di 

present bulletin, tout a été mis en oeuvre afin 
de minirniser ce genre derreurs. Ainsi, les 
points de vente des grands magasins ant été défi-
nis avec beaucoup de precision; les questionnai-
res ant été conçus avec soin afin de réduire au 
minimum le nombre d'interprétations éventuelles; 
les diverses étapes de verification et de traite-
ment ont fait I'objet de contrOles d'acceptattoti 
détaillés; enfin, on n'a absolitnent rien négliq 
pour que le taux de non-réponse et le fardeau de 
réponse soient faibles. 

Non-saling Error Measures 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error. Two response 
measures are derived, namely, the response 
rate, which is a measure of the proportion 
of those units which have responded in time 
for inclusion in this publication and the 
response fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon 
actual reported data. 

The units used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the survey 
unit - the 10 provinces, the two territories 
and the four metropolitan areas in which a 
department store organization operates de-
partment store locations and (2) the organi-
zational unit - the department store firm 
(company) themselves. For example, a depart-
ment store firm reporting for 20 stores in 
Ontario would be considered as one survey 
unit and one organizational unit while a 
firm reporting for five stores in Vancouver, 
10 in British Colunbia (excluding Vancouver) 
and two in Yukon would be considered as 
three survey units but only one organiza-
tional unit. 

The data variables under consideration 
for derivation of the response fraction are 
sales, stocks and accounts receivable. 

Text Table I gives the reliability of the 
survey data with respect to the non-response 
error. The response rate is given as the 
percentage of survey units and the corres-
ponding organizational units which have 
responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the published data 
which is based upon actual reported data 
submitted by department stores. For example, 

Estimation des erreurs non liées a l'échantillon-
nage 

Parmi les erreurs non liées a l'échantillon-
nage, on retrouve l'erreur de non-réponse. Le 
tableau explicatif I donne deux mesures de Ia ré-
ponse qui aideront l'utilisateur a évaluer ce 
genre d'erreur. Le taux de réponse représente Ia 
proportion des unites qul ont répondu assez tOt 
pour être incluses dans Is présente publication. 
La fraction de réponse, par contre, est le taux 
de réponse des données, c'est-àdire Ia propor-
tion des chtffres publiés qui est fondée sur des 
renseignements réellement déclarés. 

Les unites utilisées pour calculer le taux de 
réponse de l'enquête sur les ventes et les stocks 
des grands magasins est fondée sur (1) les unites 
d'enquête - soit les 10 provinces, les deux ter-
ritoires et les quatre regions rnétropolitairies o'u 
les sociétés de grands magasins exploitent des 
points de vente et (2) les unites org -iisation-
nelles - les sociétés des grands magasins elles-
mêmes. Par exemple, une société de grands maga-
sins qui produit une declaration pour 20 magasins 
en Ontario est considérée comme une unite d'en-
quête et une unite organisationnelle alors qu'une 
firrne dont Ia declaration porte sur cinq magasins 
a Vancouver, 10 en Colombie-Britannique (sauf 
Vancouver) et deux au Yukon représente trois uni-
tés denquête mais seulement une unite organisa-
tionnelle. 

Les variables dont ii faut tenir compte pour 
calculer Ia fraction de réponse sont les ventes, 
les stocks et les comptes a recevoir. 

Le tableau explicatif I donne Ia fiabilité des 
données d'enquête en matière d'erreurs dues a Ia 
non-réponse. Le taux de réponse représente le 
pourcentage des unites d'enquête et des unites 
organisationnelles correspondantes qui ant 
répondu assez tOt pour être incluses dans le 
present bulletin. Par contre, Ia fraction de 
réponse constitue le pourcentage des données 
publiées qui sont fondées sur des renseignements 
effectivement déclarés par les grands magasins. 

I 

I 
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i cell of 20 organizational units in which 
liverespond for a particular month would 
have a response rate of 25% in terms of 
these units. If the five units represented 
$8 million out of a published estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
mo should be toiro ide red. 

Par exerople, le taux de réponse d'une cellule 
comportant 20 unites organisationnelles dont cinq 
répondent bra d'un mois donné atteindrait 25%. 
Cependant, si les cinq unites représentent $8 
millions sur l'estimation publiée de $10 mil-
lions, Is fraction de réponse s'élèverait è 80%. 
Comme be taux de réponse aurait, h lui seul, 
tendance a déprécier Is fiabilité de I'estimation 
dans un tel cas, 11 faudrait tenir compte des 
deux unit co de inesure. 

ILXT tABLE I. Measures of Reliability, Department Stores, Canada, 1987 

March 

TABLEAU EXPLICATIF I. Mesure de la fiabilité, grands magasins, Canada, 1987 

Mars 

Response rate 

Taux de réponse 

Response fraction 

Fraction de 
réponse 

ftnthly sales total - Ventes mensuelles 
totales 

Monthly sales by department - Ventes men-
suelles par rayon 

Ikrnthly stocks by department - Stocks men-
suels par rayon 

Month-end accounts receivable - Comptes 
recevoir a Is fin du rnois 

Survey units 	Organizational 
units 

Hrtés d'en- 	Unites orga- 
 iite 	 nisationnelles 

per cent - pourcentage 

100.0 	 100.0 	 100.0 

	

80.0 	 97.1 

	

80.0 	 97.1 

100.0 	 100.0 

p 



I 

I 



I 
Appendix V 
	

Aprwntficu V 

SEASONAL AOJJSD(NT 
	

DSAISONNAL ISAT ION 

Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
time."(l) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal (va-
riations) and the irregular (fluctuations). 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal change8 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a major impact on the 
rate of economic activity. 

1 	1. 	it . .............. ti 	lit 	ly interpreting 
p0 f urrinorrt ii evo lut tori of an economic 

phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment method(2) to 
seasonally adjust its time series. This 
method minimizes the impact of seasonal 
variations on the series and essentially 
consists of adding one year of raw data onto 
each end of the original series before it is 
seasonally adjusted per me. The estimated 
data are derived from forecasts and back-
casts using ARIMA (Autoregressive Integrated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily the ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final sea-
sonal factors are produced only after these 

(1) "A Note on the Seasonal Adjustment of 
Economic Time Series," Canadian Statis-
tical Review, August 1974. 

2' For further information see the X-11- 
,  ARIMA Seasonal Adjustment Method, by 

FIstella Bee Dagun, Statistics Canada, 
Catalogue 12-564E, Occasional. 

Les series temporelles ou chronologiques coin-
portent les dléments essentiels a Is description, 
l'explication et Is prevision du comportement 
d'un phenomBne économique. "Ce sont des dossiers 
statistiques de l'évolution des processus écono-
miques dans le temps(1)". L'observation par lea 
économistes et les statisticiens de l'activité 
économique a l'aide des series temporelles a donc 
permis de distinguer quatre composantes princi-
pales du coinportement des series temporelles; Is 
tendance a long terme ou trend, le mouvement 
cyclique, lea variations eaisonnières et lea 
fluctuations irreguliares ou accidentelles. Ces 
mouvements soot causes per différents facteurs, 
soit êconomiques, naturels ou institutionnels. 
Les variations saisonnières sont les fluctuations 
périodiques plus ou moms rêgulières qui me pro-
duisent au cours d'une année en raison du cycle 
meteorologique normal, des conges fixes et d'au-
tres événements qui se répétent a intervalles 
avec une certaine régularité pour influencer de 
facon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
l'évolution fondamentale d'un phénomène économi-
que et de produire une meilleure prediction, 
Statistique Canada rajuste les series temporelles 
mu moyen de Ia méthode de désaisonnalisation 
X-11-ARMMI(2) afin de justement minimiser l'im-
pact des variations saisonnières sur les series. 
Cette technique consiste essentiellement h ajou-
ter une année de données brutes a chacune des 
deux extrémités de Ia série initiale avant de 
procéder a Ia désaisonnalisation proprement dite. 
Les données estimatives proviennent d'extrapola-
tions prospectives et retrospectives réalisées 
par des rnodéles ARMMI (modéles autorégressifs 
moyennes mobiles intégrées) du type Box-Jenkins. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel b Ia inéthode de rapport aux moyen-
nes mobiles pour effectuer le lissage de Ia série 
modifiée et obtenir une estimation provisoire de 
Ia tendance-cycle, pour calculer les rapports de 
Is série initiale (ajustée) aux estimations de Ia 
tendance-cycle et pour estimer les facteurs sai-
sonniers h partir de ces dits rapports. Les fac-
teurs saisonniers définitifs ne sont produits que 

(i) La désaisonnalisation des series temporelles 
économiques: quelques rernarques; tire a part 
de Ia Revue statistique du Canada, aoOt 1974. 

(2) Pour plus ample information voir La m6thode 
de désaisonnalisation X-11-AIGIII, par Estella 
Bee Dagun, Statistique Canada, NO 12-564F au 
catalogue, hors série. 
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operations have been repeated several 
times. These procedures, used to determine 
the seasonal factors necessary to calculate 
the final seasonally adjusted data, are, 
since May 1983, executed every month instead 
of once a year. This permits us to update 
each month the reference series from which 
we derive the final estimations of the sea-
sonal factors with the previous month's 
revised data. 

While seasonal adjustment permits a bet-
ter understanding of the underlying trend-
cycle of a series, the seasonally-adjusted 
series still contains an irreciular compon-
ent. Slight month-to-month variations in the 
seasonally adjusted series may be simple 
irreaular movements; to ciet a better idea of 
the underlyinci trend, then, users must exa-
mine several months of seasonally adjusted 
series. 

An extensive review in the methods and 
procedures used in derivinci seasonal adjust-
ed department store sales and inventory data 
has been undertaken in conjunction with Time 
Series Research and Analysis Division. As a 
result, commencina with the March 1986 
issue, the Canada total estimates are now 
obtained by using the "direct" method of 
seasonally adjustment as opposed to the "in-
direct" method used previously. (In the case 
of the direct adjustment method, the tnad-
justed Canada total is seasonally adjusted 
itself; therefore, the 40 seasonally adjust-
ed components do not si.in to the Canada to-
tal. In the case of the indirect adjustment 
method, the estimates of the 40 departments, 
each individually adjusted, are summed to 
provide Canada seasonally adjusted total.) 
(3) 

We continue to use the end-point seasonal 
adjustment method, which was adopted in 
March 1984, in order to improve the quality, 
reliability and stability of the seasonally 
adjusted estimates. 

REVISION PROCFI)(JWS 

Due to the fact that statistical surveys 
are subject to different type of errors (as 
described previously in this section) and 
that to obtain a 100% response rate each 
month under a data collection program by 
mail would prove to be very difficult  

lnrsque ces operations ant été exécutées h pli-
sieurs reprises. Ces étapes determinant les fa 
teurs saisonniers nécessaires au calcul des do-. 
nées désaisonnalisées finales, sont depuis rni 
1983, exécutées h chaque mois au lieu d'une seuJ 
fois par an. 11 nous eat done possible de mettre 
jour mensuellement lea series de référence des-

quelles on derive lea estimations finales des 
facteurs saisonniers, en einployant les données 
les plus récentes disponibles. 

Bien que Ia désaisonnalisation permette dn 

mieux comprendre la tendance-cycle fondamenta 
d'une série, Ia série désaisonnalisée n'en mr 
tient pas mains une composante irrégulire. I) 
leqres variations d'un mois h l'autre dans la 
série désaisonnalisée peuvent n'être que de sim-
ples mouvements irréquiiers; pour avoir une meil-
leure We de la tendance fondarnentale, les util-
isateurs doivent done examiner les series de-
saisonnalisées d'un certain nombre de mois. 

One revue approfondie des méthodes et procé-
dures utilisées pour denver les données désai-
sonnalisées sur les ventes et lea stocks des 
grands magasins a été entreprise de concert avec 
la Division des series chronoloqiques - recherche 
et analyse. Suite b cette revue et déhutant avec 
l'édition de mars 1986, les estimations pour les 
totaux au niveau du Canada sont maintenant désai-
sonnalisées de la façon "directe" par opposit in' 

la désaisonnalisation "indirecte" gui a t 

employee dans le passé. (Dans le cas de la désar--
sonnalisation directe, le total non ajusté 
niveau du Canada eat lui aussi désaisonnalisé, d 

sorte que la sornme des 40 composantes désaisor-
nalisées mu préalable néqale pas nécessairement 
le total mu nivemu du Canada. Dans la version 
indirecte de désaisonnalisation, l'estimation 
désaisonnalisée du total au niveau du Canada est 
éqale b la somme des composantes, soit les 40 
rayons, désaisonnalisées séparément mu préal-
able.) (3) 

La désaisonnalisation interpolative, laquelle 
fut adoptée en mars 1984 afin d'accroltre la 
qualité, la fiahilité at la stahilité des estima-
tions désaisonnalisées, est encore utilisée. 

PROCEDURES OF REVISION 

Puisque lea enquêtes statistiques sont sujet-
tes h différents types d'erreurs (telles qu'ex-
plicitées précédemment dans cette section) et 
qu'il serait tres coOteux et difficile (pratique-
ment impossible parfois) d'atteindre, b partir 
d'un proqramme de collecte de données par la 

I 

I 

(3) Refer to: Lothian, J. and Morry, M. 
(1977): The Problem of Agqreqation; 
Direct or Indirect, Ottawa: Seasonal 
Adjustment and Time Series Analysis 
Division, Statistics Canada. 

(3) Consulter: Lothian, J. et Marry, M. (1977': 
Agcireqation directe ou indirecte, Ottaw, 
Division des series chronologiques, de 
recherche 	at 	de 	l'analyse, 	Statistic.;- 
Canada. 
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ilmost impossible sometimes) and costly, 

I e.sults must be revised on an ongoing basis 
new information is received, enabling us 

) update our statistical series accord- 

Revisions of two different types are made 
in regard to the Department Store Sales and 
Stocks Survey: the first relates to the way 
data are gathered while the second results 
from the seasonal adjustment procedures. In 
the first type of revision, corrections 
•ippiy only to the previous year data. They 
ne conducted after the end of the year and, 
consequently, the revised figures are pu-
blished in the March issue of the following 
year of the present bulletin. The second 
type of revisions are both monthly and an-
nual. In the case of the monthly revisions, 
the corrected figures for the current month 
(June for example) and the two previous 
months (April and May), are published in the 
following month issue of the present cata-
logue (July), while the annual revisions are 
published once a year in the March issue. 

Generally, revised data are indicated 
with an "r" beside the name of the month to 
which they apply, in order to inform the 
user of these changes. 

CONSIANI DOlLAR FSIIMATFS 

IIflji': 

totul depattineiit 	store sales 	lable 50) 
estimates of sales by department group are 
deflated by the Income and Expenditure 
Accounts Division of Statistics Canada using 
a commodity breakdown originally based on 
the 1974 commodity survey and the relevant 
Consumer Price Indexes. These deflated 
department group estimates are then totalled 
to give an estimate of total department 
store sales in constant dollars. 

NIJIH[R OF SHOPPING DAYS  

poste, un taux de rponse de 100%, ii faut donc 
rviser les rsultats sur une base rqu1ière afin 
de rnettre a jour lea series statistiques en 
dcoulant, b mesure que de nouvelles informations 
nous sont transmises. 

On conte donc des revisions de deux types en 
regard l'enquête sur lea ventes et stocks des 
grands magasins: les premieres sont lines è is 
façon dont lea donnees sont produites taridis que 
lea secondes rêsultent de Ia procedure de dêsai-
sonnalisation. Les revisions do premier type no 
se rapportent qu'sux seules donnees de l'annêe 
precedente. Elles sont effectuêes h la fin de 
l'annee et lea résultats revises sont publis 
dana le numêro de mars de l'annee suivante du 
present bulletin. Les revisions du deuxième type 
soot h Ia fois mensuelles et arinuelles. Dana le 
cas de celles mensuelles, lea r63ultats rectifies 
gui referent au mois courant (soit juin par exem-
pie) et aux deux mois precedents (avril et mai) 
sont ajoutees h Ia publication du mois suivant 
(juillet) tandis que lea revisions annuelies no 
sont publiees qu'une fois l'an, dana le bulletin 
de mars. 

En general, on avise l'utilisateur de ces 
changements, en inscrivant un "r" b cotê do nom 
du mois auquel on applique des revisions. 

IS! IMATII1NS IN DOLLARS CONSTANTS 

I 	hi 	I 	( 	 I 	In; 	 I 
semble des vent es des grainis maijas iris en (loll ars 
constants (tableau 30), lea estimations de8 
ventes relatives aux principaux groupes de d-
partements soot degonf lees par Is Division des 
comptes des revenus et des depenses de Statiati-
que Canada, au moyen d'une ventilation par 
produil basêe oriqinalement sur l'enquête de 1974 
sur les marchandises et au moyen des indices des 
prix b la consommation appropriês. Les estima-
tions de ces groupes de rayons ainsi degonflees 
sant par la suite totalisêes pour produire 
i'estimation de l'ensemble des ventes des grands 
magasins en dollars constants. 

NOMBRE DE JOURS COPI&RCIAUX 

The niinber of shopping days that this 
publication is based on varies from month to 
month. See Text Table IL for the nLsaber of 
shopping days the current publication is 
based on. 

Le nombre de jours commercaux sur lesquels 
soot bases lea renseignements présentês ici vane 
d'un mois a l'autre. Le tableau explicatif II 
donne le nombre de jours pour la peniode is plus 
recente. 
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TEXT TABLE 11. Number of Shopping Days, by l4nth, 1986 and 1987 

TABLEAU EXPLICATIF H. Noiubre de jours conuuerciaux, par mois, 1986 et 1987 	 1 
1987 

Total number 
of shopping 
days 

Nombre total 
de jours 
commercisux 

Number of 
Saturdays 

Nombre de 
samedis 

1986 

Total number 
of shopping 
days 

Nombre total 
de jours 
commercisux 

Number of 
Saturdays 

Mombre 
samedis 

January - Janvier 26 5 26 4 

February - Février 24 4 24 4 

March - Mars 26 4 25 5 

April - Avril 25 4 26 4 

May-Hal 25 5 26 5 

June - Juin 26 4 25 4 

July - Juillet 26 4 26 4 

August - AoOt 25 5 25 7 

September - Septembre 25 4 25 4 

October - Octobre 26 5 26 4 

November - Novembre 25 4 25 5 

December - Décembre 26 4 26 4 

41 
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Apperslice VI 

DATA CONE IDENTIAIITY 

Statistics Canada is prohibited by law 
From puhlishincj any atatistica which would 
1ivule information relatina to any identi-
liable business without the previous consent 
in writing of that business.(4) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and 
rigorously controlled and regulated to 
prevent the publication or disclosure of any 
information deemed confidential. The rules 
reardinci the confidentiality of parts of 
the results of merchandising surveys are 
therefore applied in such a way that no data 
are shown for cells (or statistical ijiits) 
composed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
de'iqnated cell by entprinq so "X" in the 

priate boxes. 

riother way of preserving data confiden- 
ei 	without having to enter an "X' is to 
nhine (consolidate) the information from 

selected reuions (or selected cells) for the 
same item. The data in question can then 
simply be sagreqated and published in a less 
detailed, but still confidential, form. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandisinq survey 
results. 

CONFIDFNTIALITf O5 OONM[S 

La loi interdit h Statistique Canada de diffu-
ser au arand public des donnêes ciui pourraient 
servir b identifier une entreprise ou certaines 
de gas caractéristiques, sans avoir obtenu au 
préalable l'autorisation écrite de cette derniè-
re(4). Ainsi, le dévoilement de données suscepti-
bies de révéler des renseigrtements précis sur 
l'activité d'une entreprise particulière est sys-
tématiquement contrOlé suivant des dispositions 
strictes de telie sorte qu'aucun renseignement 
jucté secret ne soit puhlié ou divulqué. L'appli-
cation des rèciles sur le caractBre secret d'une 
partie des résultats des enquêtes sur 1e commerce 
s'établit donc de manière b ce quaucune donnée 
ne soft révélée pour des cellules (ou unites 
statistiques) composées tie mains tie trois camps-
gnies, ou encore de trois ou plus lorsque eel-
les-ci sont dominées par une ou deux ccxnpaqnies. 
Par la suite l'information concernant ces cellu-
lea eat dissimulée en inscrivant un X aux diffé-
rents postes visés dana Is publication. 

Urie autre façon de preserver le carsctre con-
fidentiel de l'informstion sans pour autant avoir 

mettre des M X", consiste è grouper (consolirler) 
pour certaines réqioms (ou certaines cellules) 
l'information d'un même paste. 11 suffit alors 
d'aqreqer las données visées at de les presenter 
sous une forme mains détaillée mais gui respecte 
Is consiqne de confidentislité. 

Ainsi, per l'applieation rigoureuse tie ces 
rènies, le caraetère privé de l'information est 
préservé et n'affecte ciue très marginalement en 
fin de compte is diffusion des résultats ties 
enquêtes sur le commerce. 

EXPLANATORY NOTES 
	

NOTES EXPLICATIVES 

The percentage thanqes in sales shown in 
this publication are based on the total dol-
lar volume of receipts for each of the per-
iods being compared. These trends include 
the effect of stores starting operation or 
cession operation and are not limited to 
identical stores, i.e. those in operation in 
both of the periods being compared. 

See Section 16 of the Statistics Act 
Chapter 15, entiHed 'Serrecv". 

Lea variations des ventes em peurcentage don-
nées dana is présente publication sont fondées 
sur is valeur totale des recettes pour chacune 
des périodes observées. Elles tiennent compte des 
magasins gui ant ouvert leurs portes et de ceux 
gui les ont fermées; autrement dit, elles ne se 
limiterit pas aux maqasins qui ant été exploités 
dens toutes les périodes en cause. 

(A) Voir Particle 16, intitulée Secret, du eha-
pitre i 	de is [ni stir Is statisf iqije. 
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The stock-sales ratios(S) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month hv Hi 

dollar volume of sales for the month. 

The sales-stock ratios(6) are derived hy 
dividinq the dollar volume of the sales for 
the month by the average of the beginning 
and endinq stocks at sellinci value for the 
month. 

The metropolitan areas are census metro-
no.litan areas. 

The co.mnodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the January issue of this 
publication. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

See Tahie 26. 
See Table 27.  

On obtient les ratios stocks-ventes(5) en d 
visarit la va] etir narchanrip des at nrko 	Ja fin di 
op p ) ar IP chi rfrn 	-s vprd 

On nbt u-nit les ratios ventes-stocks(6) nui  di- 

visant le chiffre des ventes pour le inois par la 
valeur marchande moyenne des stocks en debut et 
en fin de mois. 

Lea réqions métropolitaines correspnait 
réqions métropoliteines dii recensement. 

La hate de référence des uuarchandioes, jkII 

décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication est re-
produite dans le numéro de janvier. 

Les chiffres révisés des ventes et des stocks 
des grands maqasins sont publiés chaque année 
dans le numéro de mars clu present bulletin. Les 
revisions aux comptes & recevoir en fin de mois 
sont apportées mensuellement. 

Voir tableau 26. 
Voir tableau 27. 

L 



Appendix VII - Appendice Vii 

LIST OF DEPARfl*NT STORE ORGANIZATIONS - LISlE DES ORGANISATIONS DE GRANDS MAGASINS 

MAJOR DEPARTI4NT STORE ORGANIZATIONS - ORGANISAT IONS DE GRANDS MAGASINS TRADITIONNELS 

Ayre's Ltd., Water St., St. John's, Newfoundland 
Baine Johnstone & Company Ltd., Bowring Division, P.O. Box 4100, St. John's, Newfoundland 
Caplan, C., Ltd., 135 Rideau St., Ottawa, Ontario (Closed July 1984 - Ferrné juillet 1984) 
Eaton, T., Co. Canada Ltd., 290 Yonge St., Toronto, Ontario 
Goudies Ltd., 22 King St. W., Kitchener, Ontario(1) 
Holman, R.T., Ltd., Water St., Sunmerside, Prince Edward Island (Closed May 1985 - Fermé mai 1985) 
Hougens Ltd., 305 Main St., Whitehorse, Yukon(2) 
Hougens Watson Lake 84, Box 97, Watson Lake, Yukon(2) 
Hubert, Magasin J.O., Ltée, 163-165 rue Principale, Maniwaki, Québec 
Hudson's Bay Co., 2 Bloor St. E., Toronto, Ontario(2) 
Lloydminster & District Agricultural Co-op Association Ltd., 4910-50th St., Lloydminster, 

Saskatchewari(3) 
Oqilvy's, James A., Ltd., Ste-Catherine St. W., Montréal, Québec 
Right House, The, Co. Ltd., 35-41 King St. E., Hamilton, Ontario (Closed February 1983 - Fermé 

février 1983) 
Robinson Ogilvy Inc., 18 James St., Hamilton, Ontario 
Simpsons Ltd., 176 Yonge St., Toronto, Ontario 
Sears Canada Inc., 222 Jarvis St., Toronto, Ontario 
inith & Chapple Ltd., 24 Birch St., Chapleau, Ontario 
,ndward Stnrrs I tn.. 101 Wrst. Hautiroj 	St., Vancouver, British roturnhia 

JIJN1IJH DLPARIP&NE SHiRE URGANI/AIIUNS - (IRGANISATIONS DE GRANDS MAGASINS POPULAIRLS 

K-Mart Canada Ltd., 8925 Torbram Rd., Brampton, Ontario 
Sentry Dep't. Stores Ltd., 1650 Avenue Rd., Toronto, Ontario (Closed January 1984 - Fermé janvier 

1984) 
Steinberg Inc., Miracle Mart Division, 5151 Thimens, St-Laurent, Québec 
Towers Department Stores Ltd., 6509 Airport Rd., Mississauga, Ontario 
Woolco Department Stores, do F.W. Woolworth Co. Ltd., 2277 Sheppard Ave., Weston, Ontario(2) 
Zeller's Ltd., 5100 De Malsonneuve Ouest, Montréal, Québec 

(1) Goudies Ltd. has been reclassified to the "Family Clothing" trade group as of January 1, 1985. 
Goudies Ltd. est reclassifié dans le groupe des magasins de "Vêtements pour famille" depuis le 1er 
janvier 1985. 
All department stores in the Yukon and Northwest Territories have been reclassified to the 
"General Merchandise" trade group as of January 1, 1985. 

(2) Tous les grands magasins du Yukon et des Territoires du Nord-Duest sont reclassifies & d'autres 
genres de commerce du groupe des magasins de "Marchandises diverses" depuis le lel' Janvxer 1985. 

(3) Lloydminster & District Agricultural Co-op Association Ltd. has been reclassified to the "General 
Store" trade group as of January 1, 1986. 

(3) Lloydminster & District Agricultural Co-op Association Ltd. est reclassifié dans le groupe des 
magasins intitulés "Magasins généraux" depuis le let'  jarivier 1986. 

10 



DEPARTP*N1 STORE COI4)Dh1Y REFERENCE LIST 

Ipart..ent 

I. Women's and Misses' Dresses, Housedresses, Aprons 
and Uniforms 

Dresses of all types, including half-sizes and 
maternity dresses, aprons, housedresses and 
uniforms - juniors', misses' and women's. Evening 
gowns and wraps. 

Women's and Misses' Coats and Suits 

Coals: cloth including fur trimmed, car coats, 
raincoats, and imitation fur coats - juniors', 
misses and women's. 
Suits: readymade and made-to-measure - juniors', 
misses' and women's, 

Women's and Misses' Soortswear 

Blouses and sport shirts: sweaters, pullovers, 
jackets and cardigans; sports apparel, ski 
clothing, play clothes and knitwear; slacks, 
jumpers, skirts and parka8. 

Furs 

Fur coats, jackets, neckpieces, caps, hats and 
muffs. 

Infants' and Children's Wear and Nursery Equipment 

Infants' and Children's Wear: all infants' and 
children's apparel up to approximately size 6X, 
including infnta' accessories. 
Infants' Bath Equipment and Toiletries 
Other Infants Department Goods: such as garment 
hangers, harness, playpens, toys, rattles, 
extension gates, auto seats, walkers, etc. 
Infants' Prams, Carriages and Strollers: including 
pram bedding and accessories. 
Infants' furniture: chairs, comodes, cribs, beds, 
bedding and bedding accessories 

Girls' and Teenage Girls Wear 

All girls' and teenage girls apparel, including 
dresses, coats, suits, skirts, girl guide uni-
forms, school uniforms, play clothes, underwear, 
hats, caps, stockings, etc. 

Lingerie and Women's Sleepwear 

Including slips, pants, panties, dusters, night-
gowns, pyjamas, negligees, bathrobes, dressing 
gowns and bed Jackets. 

B. Intimate Apparel 

including corsets, girdles, garter belts and bras-
sieres. 

Millinery 

Including hats, berets, hat trimmings and hair 
pieces 

Women's and Girls' hosiery 

Including anklets, nurses' hosiery, tights, leo-
tards, etc. 

Women's and Girls' Gloves, Mitts and Accessories 

Including gloves, mitts, scarves, shswls, blou-
settes, bandannas, belts, boutonnieres, corsages, 
collar and cuff sets, collars, dress and coat 
ornaments, handkerchiefs, purses, small leather 
goods and umbrellas. 

RtP[R!OIRF IWS MARIIAM)1SFS FWS GRAMIS MAGASTNS 

Rayon 

et 	Jeunes lilies 

Robes 	de 	tous 	genres, 	y 	compris 	las 	demi-qrandeurs 	at 
robes pour grassesse, tabliers, robes de mnaqe at unifor- 
mes 	- 	pour 	fillettes, 	jeunes 	lilies 	et 	dames. 	Robes 	et 
manteaux du aoir. 

Manteaux et tmilleurs pour dames at jeunes filles 

Manteaux: de drop, y compris ceux gui mont garnis de loon- 
rure, 	manteaux d'auto, 	impermables et 	manteaux 	imitat inn 
fourrure - pour fillettes, jeunes Filles et dames. 
Tailleurs: 	prts b porter at 	faits sur mesure - pour 	f 	I- 
lettes, jeunes fifles at dames. 

Vtements sport pour dames at jeunes filles 

Blouses 	et 	chemisiers, 	chandails, 	pull-avers, 	vestes 	at 
cardigans, vtements de sport, vêtements de ski, vêtements 
de jeu, tricots, pantalons, jumpers, •jupes et canadiennea. 

Fourrures 

Manteeux de fourrure, vestes, parurea de cou, bonnets, 
chapeaux et mouf lea. 

Vêtements pour b8bs et enfmnts et articles pour chambres 
d' enfants 

Vêtem
e 	

ents pour bébés et enfants: tous articles d'hahille- 
mnt pour bbs at enfants jusgu'è is taille 6X, y compris 
lea eccessoiras pour bbs. 
Articles pour Ic bain et Is tolette des bébs 
Autres articles du rayon pour bbs: tels que cintrp. 
sangles, parca, jouets, hochets, barrires extensibln-. 
sièqes d'suto, nearchettes, etc. 
Voitures at poussettes: y compris literie et accessoira 
pour voitures d'enfants. 
Mobilier pour enfants: chaises, commodes, berceaux, lAtin, 
literie at accessaires de literie. 

Vêtements pour fillettes et '--olescentes 

Tous arttcles d'habillement pour Tillettes at edolescen-
tea, y compris robes, manteaux, tailleurs, jupes, unifor-
sea de scout, uniiformes d'coli're, vêtements de jau, 
sous-vêtements, chapeaux, bonnets, bas, etc. 

Lingerie et vêtements de nuit pour dames 

Y compris jupons-combinaisons, culottes, caleçons, pci-
gnoirs, chemises de nuit, pyjamas, déshahills, sorties de 
bain, robes de chambre et liseuses. 

B. Sous-vétements 

V compris corsets, gaines, porte-jarretelles at soutiens-
gorge. 

Chapeaux 

V co4npris chapeaux, brets, garnitures da chapeau at pos-
tiches. 

Baa pour dames at jeunes filles 

V cospris socquettes, ba8 d'infirmiëres, collents, leo-
tards, etc. 

Cents. moufies at articles de narure sour dames et fillet-
tes 

V compria gants, moufles, êcharpem, chAles, blouses mann 
sanches, foulards, ceintures, boutonnires, bouquets, en 
sembles de collets at poignets, collets, parures de man-
teaux at de robes, rnouchoirs, sacs a main, petits articlen 
en cuir et parapluies. 
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Include all footwear for women, misses and chl-
then. Excludes athletic footwear which is Ar,-
cluded in department 35. 

13. Men's Clothing 

Including coats, suits, trousers and jackets. 

ri Men's Furnishings 	includes casual clothing) 

Including shirts (dress, work, sport and regular), 
sweaters, vests, smocks, windbreakers, parkas, 
overalls, work trousers, slacks, jeans, underwear, 
dreaming gowns, bath robes, pyjamas, hosiery, 
ties, collars, handkerchiefs, scarves, gloves, 
mitts, ear muffs, hats, caps, garters, suspenders, 
belts, jewellery, isabrellas and canes. 

Boys' Clothing and Furnishings 

Include cosasodities as in Departments 13 and 14 
sold in boys' wear department am well as boy scout 
and school uniforms. 

Hen's and Boys' Footwear 

Include all footwear for men and boys. Excludes 
athletic footwear which is included in department 
35. 

ood and Kindred Products 

.rcluding groceries, meats, provisions, fruits, 
getabtea, candy, pastry, bakery products and 

rjicatessen goods. 
staurants, coffee shops or lunch counters are 

irot included here but in department 38. 

Toiletries, Cosmetics and Drugs 

Toiletries: toilet goods and toilet preparations. 
Cosmetics: perfijnes, lotions, hair goods and pre-
parations, hand and facial beautification prepara-
tions and supplies, etc. 
Patent medicines and drug preparations and sun-
dries. 
Prescript ions 
Medical Supplies, including sick room equipment 
and supplies, bandages, etc. 
Health Appliances and equipment, including sup-
porters and health lamps. 
Medical, Surgical and Therapeutic Goods 
Shavers and shaving supplies. 

Photographic Equipment and Supplies 

Movie and still cameras and camera accessories; 
photo developing, printing and enlsrging equipment 
and supplies; projection equipment and supplies; 
flash bulbs and lamps; films, reels, albtsns and 
photofinishing service; telescopes and binocu-
lars. Photographer services are included in de-
partment 39. 

Piece Goods 

rrd goods of silk, woolen, cotton, rayon, velvet 
irid linen; synthetics, patterns. 

inane and Domestics 

Linens (table and fancy), quilted pads and silence 
cloths, dresser and buffet scarfs, towels and tow-
elling, sheets and sheeting, pillowcases, mattress 
covers, blankets including electric, comforters, 
spreads, wash cloths, travelling robes, etc. 

I 

I 
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Coraprerid toutes lea chaussures pour dames, jeurres filles 
at enfants. Exclus les chaussures de sport lesquelles 
sont inclusea au poste 35. 

Vtements pour hommes 

V compris manteaux, coinpleta, pantalons et vestes. 

Articles d'habillament pour hommes (y cixapris lea vte-
ments sport) 

V compris chemises (de soirée, da travail, sport at cle 
yule), chandails, qilets, sarraux, blousons, canadiennes, 
salopettes, pantalons de travail, jeans, sous-vêtementa, 
robes de chambre, sorties de bain, pyjamas, chaussettes, 
cravates, cols, mouchoirs, écharpes, qsnts, moufles, 
cache-oreilles, chapeaux, casquettes, jarretières, bre-
telles, ceinture, hijouterie, parapluies et Cannes. 

Vtements at articles d'hahillement pour garcons 

Coinprend las articles mentiorrés aux poates 13 et 14, en 
vente mu rayon des vtements pour garcons, de mime que lea 
uniformes de scout at d'écolier. 

Cheusaurea pour hoimses at qarçons 

Comprend toutes chaussures pour homines at garcons. Exclus 
lea chaussures de sport lesquelles sont inclusee su poste 
35. 

Produits alimentairea at connexes 

V compris art icle8 d'êpicerie, vianclea, conserves, fruits, 
légisnes, honbons, pAtisseries, produits de boulanqerie at 
de charcuterie. Lea restaurants at casse-croOte ne mont 
pas inclus ici, mais au poate 38. 

Articles de toilette, cosmétiques et rnêdicsmenta 

Articles de toilette: produits at preparations pour Is 
toilette 
Cosmétiques: parfums, lotions, produits pour Is coiffure 
et preparations cepillaires, preparations at produits di, 
heautê pour las mains at la visaqe. 
Médicsments brevetés, prCparat ions pharmacautiquas at 
articles divers. 
Ordonnances 
Fournitures médicales, y compris matCriel at fourniturea 
pour chambre de malades, pansements, etc. 
Appareils at materiel da sante, y coinpris supports at 
lampes-snlei 1. 
Produits médicsux, chirurgicaux at thérapeutiquoa 
Rssoirs et articles pour Is barbe 

Appareils et fournituras photographiques 

Apparells photoqraphiques et cameras, et accesaoires; 
matérial at fournituras pour Ia dCvaloppament, le tirage 
at lagrandissement; materiel at fournitures pour Is pro-
jection; ampoules at lampes éclair; pelliculea, bobines, 
albums et service de dCveloppement de films; telescopes et 
junellas. Las services de photographic sont inclug mu 
poste 39. 

Tissue è Is pièce 

Harchandises b Is verge: soie, lainaqe, coton, ray000e, 
velours et toile; tissus synthCtiques; Datrona. 

Literie at linge de maison 

Toiles (de table et de fantaisie), molletons, sous-nappe, 
parures de cosanodes at de buffets, serviettes at tissu-
éponqe, draps et bile pour draps, tales d'oreiller, 
couvre-matelas, couvertures y compris couvartures chauf-
fantes électriquea, édredons, couvre-lits, linga da toi-
lette, couvertures de voyage, etc. 
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Smallwares: include all items suchs as laces, 
trimmings, edgings, fringes, embroidery supplies, 
ribbon, artificial flowers, art needlework and 
embroidery and knitting goods. 
Notions: include bags, dresamakers' supplies, hair 
goods, sewing supplies, garment attachements, 
closet accessories, and other related miscella-
neous commodities. 

China and Glassware 

China and Pottery Isbieware: dinner sets, tea 
sets, breakfast sets; individual, odd or group 
pieces of china and pottery tableware. 
China and Pottery Artware and Ornaments: wall, 
table and mantel ornaments of china and pottery. 
Glassware: beverage sets, goblets, tiinblers, 
bowls, dishes, etc.; heat-resistant glassware. 

Floor Coverings 

Including rugs, mats, carpets, hard floor cov-
ering, doormats, runners, stair treads, stair 
nosing, carpet binding and rug underpaddinq. 
Floor and wall tiles, including ceramic, cushion 
flooring. 

Draperies, Curtains and Furniture Coverings 

Draperies and Curtains: including draperies and 
curtains ready-made and by the yard and acces-
sories, also includes blinds, and venetian blinds. 
Furniture Coverings: including slipcovers, uphol-
stering fabrics and supplies. 

Lamps, Pictures, Mirrors and All Other Home Fur-
ni ahings 

RtPERIOIRE DI 	MAHt'ILAN4PI f 	(II 	i;HANtY- MAGASINS 

Raynui 

Menus articles: y compris tous lea articles tels qua den-
telles, psasementerie, qalons, franqes, fournitures pour 
Is broderie, rubans, fleurs artificielles et articles pour 
fins travaux b l'aiquille, pour Is broderie at pour le 
tricot. 
Mercerie: y compris sacs, articles pour Ta couturière, 
acceasoires pour les cheveux, accessoires de couture, at-
taches pour vêtements, articles tie placard et diverges 
autres marchandjges connexes. 

Porcelaine et verrerie 

Services de table en porcelaine et en crsmigue: services 
diner, b th, 	djeClner; pièces de porcelaine ou de c- 

ramique, individuelles, disparates, ou groupées. 
Objets dAcoratifs et bibelots en porcelsine at cérainigue: 
ornements mursux, de table ou de chemine, en porcelaine 
flu en céramique. 
Verrerie: services de verres, verres h pied, verres, bols, 
rctpients, etc.; verrerie culinaire b feu. 

Revêtements de plancher 

Y compria tapis, nattes, carpettes, prlarts, paillasaonm, 
chemina, couvre-msrches at bordure de protection des mar-
ches, bordure de tapis et sous-tapis. Carreaux de revête-
sent de sol at tie mur, incluant cramique, parquet cous-
sin. 

lentures, ridesux, housses 

Tentures et ridesux: y compris tentures et rideaux confer-
tionns at è Is verge et accessoiras, at stores vênitien-
ou autres. 
Housses: y conlpris housses, tissus at fournitures pour 
rembourrage. 

Lampes, tableaux, miroirs at tous autres articles deseu-
hlemant. 

including floor, 
desk, etc. 
Lighting fixtures 
Pictures, picture framing 
Mi rrot a 
Ceiling fsns. 

table, mantel, boudoir, 

serb ices 

Lampes: torchères et lanipes de table, de chetninée, de che-
vet, tie pupitre, etc. 
I uminaires 
Tableaux, services dencadrement de tableaux 
Miroirs 
Ventilateurs de plafond. 

27. Furniture 
	

27. Meubles 

Including all living room, dining room, bedroom 
and kitchen furniture. 
Beds, msttresse, springs and convertible beds. 
Fireplace accessories. 
Sianmer, garden and cottage furniture. 
Office furniture. 

28. Major Appliances 

Including refrigerators, freezers, stoves, micro-
wave ovens, heaters - fireplace heaters, electric 
radiators and space heaters - washing machines, 
dryers, hiinidifiers, dehi,nidifiers, dishwashers, 
vacuun cleaners, floor polishers, sewing machines, 
air conditioners, etc. 

V compris tous les meubles pour salle de sjour, salle 
manger, chambre b coucher at cuisine. 
t.its, matelas, sotnmlera et lits transformables. 
Accessoirea de cheminée. 
Meubles 	 de jardin et de chalet. 
Meubles de bureau. 

28. Groa appareils mnagers 

V compris rfriqrateurs, conqlateurs, cuisinières, fours 
micro-ondes, chaufferettes (cI,aufferettes tie foyer, ra-

diateurs électriques, poêles), machines h layer, s#-
cheuses, hijaidificateurs, dshi.snidificsteurs, lsveusea 
vaisselle, aspirateurs, poliaseuses, machines è coudre, 
appareils de conditionneniant tie l'eir, etc. 

29. lelevision, Radio and Music 
	

29. Tlvision, radio at musique 

Including television, hi-fi and radio sets and 
equipment, record players, records, tape re-
corders, pianos, organs, musical instri.mients and 
supplies, sheet music, music stands and instruc-
tion books. Converters, VCR's, cassette players, 
sound systems, speakers, compact disc players, 
telephones, answering systems, home computers and 
software, video rentals, compact discs, tapes. 
Video games are included in department 34. 

V cotnpris tiviseurs, appsrails at matriel de haute Fi-
d4lit6 et de radio, phonoqraphes, disques, msqntophones, 
pianos, orgues, instrianents de musique at accessoiren. 
musique en feuille, lutrins at manuels d'instructinui. 
Convertisseurs, msqntoscopes, cassettophones, chatne; 
stréophoniques, haut-psrleurs, lecteurs de disques com-
pacts, tlphonea, rpondeura tlphoniques, ordiriateur 
personnels at loqiciels, location de vidos, disques com-
pacts, bandea. Les jeux video sont inc-lus mu poste 34. 

I 
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including kitchen utensils and supplies, kitchen 
gadgets, kitchen cutlery, percolators, kettles, 
cleaning supplies, mixing utensils, kitchen con-
tainers, laundry supplies, bathroom accessories 
and other miscellaneous housewares; electrical 
fixtures, bulbs, plugs and other electrical sup-
plies and small appliances. 

H. Hardware, Paints, Wallpaper, etc. 

including hand and power tools, attachments and 
supplies, garden tools, power lswnmowers, garden 
tractors, snowblowers, etc., home hardwsre, nuts, 
bolts, washers, rivets, caulking guns, measuring 
tapes, etc., paint, glass, wallpaper and supplies. 
Garage door openers, outdoor sheds. 

32. Plumbing, Heating and Building Materials 

Including plumbing and heating fixtures and sup-
plies, such as - faucets, tap adapters, bath 
plugs, seats, basins, toilets, chemical closets, 
basin and toilet accessories and supplies, hot 
water tanks, insulating jackets, kitchen sinks, 
thermostats, stovepipes and stovepipe collars, 
dampers, force cups, pumps and floor flanges. 
Building Materials: Roofing, siding, esvestrough-
ing, awnings, and all "outside" materials and sup-
plies; doors, windows, all carpentry and cabi- 

try; lumber, plywoods, flooring, miliwork, wall 
1 ceiling panels and tiles, boarding, framing, 
C. 

Jewellery 

Clocks and watches 
Plated and Sterling Sliverware - flatware, hollow-
ware, carving sets, plates, dishes, trays, casse-
roles, candlesticks, tea Sets, flower holders and 
vases, trophies. 
Costume Jewellery 
Fine Jewellery 

Toys and Games 

Small wheel goods (tricycles, kiddie cars, wagons, 
doll carriages, pedal cars); toy furniture, games 
and toys; dolls; miniature construction sets, 
etc.; electric trains, etc. Video games, board 
games, model kits. 

Sporting Goods and Luggage 

Athletic and Sports Equipment: including sports 
goods and related sports apparel and footwear 
(baseball, hockey, basketball, rugby, soccer, 
lacrosse, boxing, handball, golf, riding, etc.) 
skiing and skating equipment; gymnasium equipment; 
sleds and tobaggans. 
Hunting and Fishing Equipment: guns, ammunition, 
gun attachments and supplies; fishing rods, reels, 
attachments and supplies; hunting and fishing 
apparel; traps, decoys, nets, knives, etc. 
Camping Equipment andSupplies: tents, ground 
aheets, air mattresses, sleeping bags, haver- 
;acks, camp stoves, compasses, tent trailers. 
bicycles, Accessories and Supplies 
FoaLs and Marine Accessories 
'uwer Snow Sleds 

and Leather Goods: including trunks, suit-
asea, duffle bags, hat boxes, travelling bags, 

briefcases, etc. 
Athletic footwear 
Bathing suits, exercise shorts, aweatsuits. 
txercise 
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Y compris ustensiles et fournilures He cuisine, disposi-
tifs de cuisine, coutellerie, percolateurs, houjiloires, 
fournitures de nettoyaqe, uatensiles mêlanqeurs, rci-
pients, fourniturea pour la lessve, accessoires de salle 
de bains et divers aut.res articles de mnage; appareils 
d'clairsqe, ampoules, prises de courant et autres fourni-
tures 6lectriques, petits appareils 6lectriques. 

Quincsillerie, peinture, papier-tenture, etc. 

V compris outils h main ou b moteur, accessoires, fourni-
tures, outils de •jardinaqe, tondeuses b moteurs, tracteurs 
de jardin, chasse-neiqe, etc., articles de quincaillerie 
pour Is maison, écrous et boulons, rondelles, rivets, p19-

tolets b calfeutrer, mesures è ruhon, etc., peinture, 
vitre, papier-tenture et fourriitures. Ouvre-porte de 
garage, remises. 

Matêriaux de plomberie, de chauffage et de construction 

V compris appareillage et fournitures de plomherie et de 
chauffage, tels gue robinets, raccords, obturateurs de 
baignoire, siqes, lavabos, cabinets, cabinets chimiques, 
accessoires et fournitures pour lavabos et cabinets, 
chauffe-osu, enveloppes isolantea, 6viers de cuisine, 
thermostats, tuyaux de poêle et viroles-embases, aoupapes 
de rqlaqe, ventouses, pompes, brides de parquet. 
Matériaux de construction: matriaux pour toiture, psrois, 
qouttilres, auvents et tous autres matrLaux et fourni-
t.ures d'extrieur; portes, fenêtres, toute menuiaerie et 
bénisterie; bois d'oeuvre, contreplsqu, matriaux pour 

planchers, articles de meriuiserie, panneaux pour murs ou 
plafonds, tuites et carreaux, planches, charpentea ci Ic 
reate. 

Bijouterie 

Horloges et montres 
Argenterie (argent massif ou plaqu) - coutellerie, servi-
ces dpecer, assieltes, plats, cabarets, cocottea, chan-
deliers, services 6 th, pots et vases ë fleurs, trophes. 
Rijouterie en faux 
Bijouterie en fin 

.Jouets et jeux 

Petits articles sur roues (tricycles, voitures, Carrossea 
de poupes, voitures h pdales); meubles pour enfants, 
jeux et jouets; poupées; jeux de construction, etc.; 
trains êlectriques, etc. Jeux video, jeux de table, ma-
quettes. 

Articles de sport et valises 

quipement d'athletisme etde sport y comptls articles, 
vêtements et chaussutes de sport; (baseball, hockey, 
hallon-panier, rugby, soccer, crosse, hoxe, halle su cur, 
golf, 6quitation, etc.); 6.quipement do ski et do patiriaqe; 
equipement de gymnase; tralneaux et tohaqqans. 
guipement de p8che et de chasse: armes b feu, munitions, 

accessoires et fournitures pour armes h feu; cannes, mou-
linets, accessoires et fournitureS pour Ia peche; vête-
menta pour Is chasse at is pche; pièqe, leurree, filets, 
couteaux, etc. 
rguipement et fourniture de campiri: tentea, tapia de aol, 
matelas pneunatiques, sacs de couchage, hevresacs, poêles, 
compas, tentes_remorqUeS. 
Bicyclettes, accessnires at fournitures 
Bat esux et sccessoires 
Autos-neige 
Valises et articles en cuir: y compris lea mallea, vali-
ses, fourre-tout, boites h chapeSux, sacs de voyage, ser-

viettes, etc. 
Chaussures de sport. 
Maillots de bain, shorts, survtementa. 
Matriel d'exercice. 
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including books, note pads, notepaper, envelopes, 
writing supplies (pens, pencils, ink, erasers); 
calendars, greeting cards, announcement cards, 
party supplies, decorations, gift wrsppng ma-
terial, artists' supplies, crayons, blackboards, 
school supplies, office equipment and supplies; 
calculators; philatelic supplies, albijus, adult 
games, etc. 

Gasoline, Oil, Auto Accessories, Repairs and 
Supplies 

Including anti-freeze, batteries, fans, fender gu-
ards, fog lamps, frost shields, jacks, kick pads, 
mirrors, mufflers, tires, tubes, tire repair kits 
and materials, spark plugs and testers, radiators, 
piston rings, gasoline, oil, repairs; motorcycles, 
accessories and supplies. 

Receipts from Meals and Lunches 

Including receipts from restaurants, coffee shops, 
lunch Counters and soda fountains. 

Receipts from Repairs and Services 

Including such repair and service departments as 
alterations, jewellery repair, shoe repair, fur 
repair and storage, radio repair, etc.; include 
receipts from installation and other services; 
beauty parlour, circulating library, financial 
services, travel services, photographic services. 

All Other Departments 

(Baseaent departments are not to be included here, 
but sales from these aources are to be assigned to 
the appropriate departments). Including tobacco, 
smokers' supplies, seeds, bulbs, nursery stock, 
other garden supplies not elsewhere classified; 
optical department; hearing aids; etc. Lottery 
ticket concessions, key cutting, Christmas decora-
tions. 

RPERTOIRi l)f', MRruAM)lsI S IN S CRAP4PS P4AIASINS - 
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V compris lrvres, blocs-notes, papier b lettre, envelop-
pea, fournitures pour ecrire (plumes, crayons, encre, 
goewnes a effacer), calendriers, cartes de souhaits, faire-
part, fourniturea pour receptions, decorations, emballaqes 
de cadeaux, matCriel d'artiste, crayons a dessiner, ta-
bleaux noirs, fournitures acolaires, matCriel et fourni-
tures de bureau, calculatrices, articles de philatClie, 
albums, leux pour sdultes, etc. 

Essence, huile, acce'ssoires, reparation et fournituri; 
d Sut nmoh I IRS 

Y cornpris antiqel, acct,nulateurs, ventilateurs, pareboue, 
phares anti-brouillard, psnneaux antiqivre, cries et v-
rins, pare-coups do portières, miroirs, silencieux, pneux, 
chambres a air, trousses at materiel de r4paration de 
pneus, bouqies d'alliinage et vCrificateurs, radiateurs, 
segments do pistons, essence, huile, rCparat ions; motocy-
clettes, accessoires et fournitures. 

Recettes provenant des repss et casse-croOte 

V compris lea recettes provenant des restaurants, caase-
croOte, comptoirs-repas et bars pour qlaces et eaux go-
zeuses. 

Recettes provenont des services et des travaux de répara-
ions 

V compris les rayons de service et de rCpmration tels que 
retouche, reparation de bijoux, cordonnerie, reparation et 
entreprosage des fourrures, r4paration des radios, etc.; 
compris lea recettes provenant des services d'installatio 
et autre; salon de beautC, bibliothgue circulante, ser -
vices financiers, services de voyaqe, services de photr,-
qraphie. 

bus autres rayons 

(Lea rayons du sous-sol ne sont pBS inclus ici, mais lea 
ventes gui s'y rapportent doivent être affectCes aux 
rayons gui conviennent.) V compris tabac, articles pour 
funeura, semences, bulbes a fleura, stock de pêpinières, 
autres fourniturea do jardinaqe non classêes atileurs; 
rayon d'optique; appsreils do correction auditive; etc. 
Concessions de billets de loterie, taillaqe de des, deco-
rations do Noel. 
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Following are publications of the Retail Trade Sec-
tinn, Industry Division. 

('at a i oque 

.--;!? Department Store Salem and Stocks. H. 3i1 

-1104 Department Store Sales by Regions. Advance 
Release. H. Dii. 

63-005 Retail Trade. H. Dii. 

63-007 New Motor Vehicle Sales. H. Bil. 

63-014 Merchandisino Inventories. H. Dii. 

63-210 Retail Dain and Department stores. A. Dii 

63-213 VendIng Machine Operators. A. Dii. 

63-218 Direct Selling Canada. A. Bit. 

63-219 Campus Rook Stores. A. Dii. 

63-224 Market Research Handbook. A. All. 

1_53R Retail Trade Historical Statistics, 1972-1979. 
0. All. 

I)iaritinq Results Series, Retail Trade, 0., Dii. 
/ 	 Issue, 1974'): 

Inque 

63-603 Mans Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 RetaIl Drug Stores, 1983 

63-608 Retail Florists, 1983 

63-609 RetaIl lewellery Stores, 1983 

63-610 Retell Hardware Stores, 1980 

63-611 Womens Retail Clothing Stores, 198fl 

63-612 Retail Family Clothing Stores, 1980 

	

H. - Monthly 	A. - Annual 	Dii. - Rilinqual 
0. - Occasional 

In addition to the selected publications listed 
above, Statistics Canada publishes a wide range of 
statistical reports on Canadian economic and social 
sfsirs. A ronprehenaive catalogue of all current puh- 

ch)p frnc 	 rrinid.i, "Ittawn  

CHOIX IN 	tillil hi! 

Lea publications auivmntes as trouvent h is Section du com-
merce de detail, Division de lindustrie. 

Catalogue 

63-002 Ventes at stocks des grands maqasins. M. All. 

63-004 Ventes des grands magssins par region. Rapport provi-
moire. M. Dii. 

63-005 Commerce de detail. H. liii. 

63-007 Ventes de vChicules automobiles neufa. M. Bil. 

63-014 Stocks coagnerclsux. H. Dii. 

63-210 Hagasins de detail h auccursales et lea grands maga-
sins. A. Dii. 

63-213 Exploitants de distributeura autoeietiques.A. All. 

63-218 La vente directe mu Canada. A. Dli. 

63-219 Librairies do campus. A. Dii. 

63-224 Recueii ststistique des etudes de marché. A. Dii. 

63-538 Coeviierce do detail statistiquos hlstoriquen, 1977-1979. 
H.S. Bil. 

Série des rsuitats d'exploltation, Commerce cJe dAtail, H.S., 
DII. (Premier numCro, 1974'): 

Catalogue 

63-603 Magesins do vtements pour honvnes, 1983 

63-606 Maqasins de vente au detail do chaussures, 1977 

63-607 Pharmacies su detail, 1983 

63-608 rieuristes dCtalliants, 1983 

63-609 Rijouteries au detail, 19113 

63-610 Maqasins de vente au detail do qulncailierie, 1980 

63-611 Maoasins de vente au detail do vêtementa pour dames, 
1980 

63-612 Ilagaslns de vente au detail de vétements pour is fainil-
Is, 1980 

M. - Mensuel 	A. - Annual 	Di!. - Allinque 
H.S. - Hors série 

flutre las publications énuméréea ci-dessus, Statistique 
Canada publie iiie qrande variété de bulletins statist iques sur 
is situation économique at socisin du Canada. On peut me pro-
curer kin ralslonue ornplet des publical inns co,irantes en 

51 at I cf 	jo rinsdv, Pt 	'Th11i-I • ViA I tT# •  
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I 4 Statistics Statistique 
Canada Canada 

I Money 
How do Canadians 
spend it? 
For a detailed account of the Canadian families' spending 
habits, look to Family Expenditure in Canada, 1984. 
Based on survey results of 17 major cities, 15 tables detail 
family spending on everything from necessities to luxury 
items. 
You can find out how much families spent on such items 
as furniture, automobiles photographic goods and services 
Survey results are categorized by family characteristics 
such as: 

• income, • size, • city, 
• class of tenure (homeowners, tenants), and more 

An essential reference for pnducers of consumer goods, 
market analysts, researchers with government agencies 
and social organizations. 

Family Expenditure in Canada, 1984 
Catalogue No 62-555 
$20 in Canada. $21 other countries 

Order front 
Publication Sales, Statistics Canada, Ottawa, Ontario K1A 016 or 
call collect at (613) 9937276. 

Make cheque payable to the Receiver General for Canada/Publications 
and refer to catalogue #62-555. 

Publications and additional information are also available from your 
nearest Statistics Canada Reference Centre. 

Largent 
Comment les Canadiens 
le dépensent. 
Four obtenir des renseignements détaillés sur les habitudes 
de consommation des families canadiennes, consultez 
Dépenses des familles au Canada 1984. Etablie a par-
tir d'une enquête faite dans 17 grandes vilies, cette pubhca-
tion contient 15 tableaux qui présentent des données 
concernant les dépenses des familIes, des choses essen-
tielles aux biens de luxe, 
Elle peut vous permettre de savoir, par exempie, queUes 
sont les dépenses des families relativement a Parneuble' 
ment, a l'automobile, au materiel photographique et aux 
services. 
Les résuitats de I'enquete sont repartis selon certaines 
caractéristiques des familIes: 

• revenu, • taille, • vile de residence, 
• mode d'occupation (ptDpriétaires locataires), etc. 

C'est un outil de référence indispensable aux fabricants 
de biens de consommation et aux analystes de marches, 
ainsi qu'aux chercheurs oeuvrant dans les agences 
gouvemementales et les organismes sociaux. 
Dépenses des familIes au Canada, 1984 
catalogue # 62-555 $20 au Canada. $21 autres pays 

Pour obtenir votre exemplaire, communiquez avec: 
\'ente des publications 
Statisuque Canada, Ottawa, Ontano K1A 016 ou 
a frals virés au: (613) 9937276. 

l,Es cheques ou mandats doivent être établis a l'ordre du R.eceveur 
general du Canada/Publicationa lndiquez le nuniéro de rIérence du 
catalogue: 62-555 

Pour de plus amples renseignements et exemplaires des publications, 
veuillez vous adresser au bureau regional de Statistique Canada le plus 
proch 

U., anaua 
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in the most comprehensive 	dans une des sources d'information 
source of coroporate financial 	les plus détafflées sur les finances des 
data available. 	 sociétés. 

18  ased on tax information from over 500,000 
Canadian Corporations Corporation 

Financial Statistics provides tables of detailed 
balance sheets, income statements and retaincd 
earnings for 182 industry groups. 

An essential tool which will help you: 
• identify industry sectors with the best rates of 

return 
• compare the financial position of competing 

industries 
• monitor and research the Canadian economy and 

business world. 
Corporation Financial Statistics #61-207. 
bilingual; $50 in Canada, $51 .50 other countries. 
Available from: Publications Sales, Statistics 
Canada, Ottawa, Ontario K1A 0T6. 

Make cheque payable to the Receiver General for 
Canada/Publications and refer to catalogue #61-207. 

Publications and additional information are available 
from your nearest Statistics Canada Reference Ccnter. 

I+ Statisttcs Canada Slalistique Canada 

B a.sé sur l'information fiscaic dc plus de 5()0,000 
cntrcprises canadiennes, Statistiques financières 

des soclétés offre des tableaux explicatils sur les 
bilans, Ics declarations de revenus et les bCnCfIces non 
rCpartis de quelque 182 groupes industricis. 

C'est un outil essentiel qui vous aldera a: 
• identifier le secteur industriel avant les mcilleurs taux 

de revenus 
• comparer Ia situation financiCre des industries en 

concurrence 
• scruter I'Cconomic canadiennc et le monde des 

aftiires. 
Statistiques flnancières des sociétés 6 1-207, 
bilingue; $50 au Canada. $51.50 dans Ics autres pays. 
Pour obtenir votre cxempltirc, communique! avcc: 
Vente des publi.ukii. 	,ilHll!u( 	 . 

Ontario K1A ()l. 
Les chcquc 	! 	.. . 	I 

Receveurgntral du 	,iii.ul.i liillRali>ii 	u 

[equivalent. Indiquezie numéro de catalogue 61-207. 
Pour de plus amplus renseignemeos et uxempl;iires de lull 

cations, veuillez VOLIS adresser au Bureau regRillal de Statistique 
(;an:icla Ic plus proche 

Caiad 


