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SYMBOLS 
	

SIGNES CONVENI IONNE I 

The following standard symbols are used 
in Statistics Canada publications: 

• . figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Commencing with the April 1985 issue, 
monthly percentage change estimates of sales 
and inventories for wholesale merchant 
establisPeients are published regionally and 
for nine major trade groups only. The sup-
pression of selected information previously 
provided is due to the relatively small 
sanple size of the existing monthly survey 
and new information from the 1982 annual 
survey, which indicates that the estimates 
for a nLinber of provinces and SIC trade 
groups are not of satisfactory quality for 
publication. 

Les signes conventionnels suivants sont em-
ployés uniformément dans les publications de Sta-
tistique Canada: 

nornbres indisponibles. 

n'ayant pam lieu de fiqurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de 
la Loi sur Is statistique relatives au 
secret. 

NOTA 

A partir du mois d'avril 1985, les estimation 
mensuelles de variation en pourcentaqe des ventr 
et des stocks des établissements de commerce ii 
gras sont publiées par regions et pour new 
grands groupes seulement. Cette initiative s'ex-
plique par Is taille relativement petite de 
Péchantillon de l'enquête mensuelle actuelle et 
par de nouveaux renseignements provenant de Pen-
quête annuelle de 1982, qui révèlent que les es-
timations pour un certain nombres de provinces et 
de groupes CAr sont de qualité inmuffisante pour 
fin de publication. 
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HIGHI IQITS 
	

POINTS SAILLANTS 

Seasonally Pdjusted Data 	 Données désaisonnalisées 

I 

Adjusted for seasonal fluctuations and the 
number of trading days, department store 
sales in May 1987 totalled $1,053 million, 
a substantial decrease of 2.9% from the 
previous month's revised total of $1,084 
million. Lower sales were recorded in 25 
of the 40 departments. 

Department store sales have fluctuated 
significantly in the first five months of 
1987 resulting in virtually no growth as 
increases in February and April were off-
set by declines in the other three months. 

Seasonally adjusted, department store 
stocks (at selling value) totalled $4,440 
million at the end of May 1987, up 2.4% 
over the April 1987 revised value of 
$4,336 million. This increase followed a 
decline of 6.5% in April and an increase 
of 5.7% in March. 

The inventories to sales ratio stood at 
4.22:1 in May, up from the average ratio 
of 4.11:1 observed in the four previous 
1101 I 

Unadjusted Data 

Department stores in Canada reported sales 
totalling $1,033 million in May 1987, down 
5.0% from the May 1986 level of $1,088 
million. Cumulative sales for the first 
five months of 1987 totalled $4,438 mil-
lion, virtually unchanged from the cor-
responding period in 1986. 

With the exception of Prince Edward Island 
and Ontario, which recorded increases of 
6.2% and 0.7% respectively over the cor-
responding month in 1986, all provinces 
registered lower sales in May 1987. The 
decreases ranged from -12.2% in Alberta to 
-1.5% in Nova Scotia. Sales were down in 
seven of the 10 metropolitan areas sur-
veyed. 

Sales by major department stores in May 
1987 totalled $622 million, down 5.1% from 
the corresponding month a year earlier, 

Selon lea estimations préliminaires pour mel 
1987, les ventes des grands magasins, corrigées 
en fonction des variations saisonnières et du 
nombre de journ6es d'affaires ant totalisé 
$1,053 millions en mai 1987, sait une baisse 
substantielle de 2.9% par rapport h l'estima-
tion révisée d'avril ($1,084 millions). Des 
diminutions dans les ventes ont été enregis-
trees dana 25 des 40 rayons. 

Les ventes des grands magasins ont fluctué 
significativement au cours des cinq premiers 
mois de 1987; ii en résulte une croissance 
peu prs nulle car les augmentations notées an 
février et en avril ont contrebalancé les 
replis signelés au cours des trois autres mois. 

La valeur désaisonnalisée des stocks (valeur de 
vente) a connu un gain de 2.4% par rapport au 
mois précédent ($4,336 millions - chiffre 
révisé) et s'élevait h Is fin de mai 1987 a 
$4,440 millions. Cette augmentation fait suite 

ie baisse de 6.5% en avril et h une hausse 
de 5.7% en mars. 

• Le rapport du total des stocks possédés aux 
ventes désaisonnalisées s'établissait 6 4.22:1 
en mai, une hausse comparativement au rapport 
rnoyen de 4.11:1 observe au cours des quatre 
rnois précédents. 

Données rn d68aiaonnalis6e8 

Lea ventes des grands magasins au Canada ant 
totalisé $1,033 millions en sal 1987, soit 5.0% 
de moms qua le niveau de $1,088 millions 
observe en mai 1986. Les ventes totales pour 
les cinq premiers mois de 1987 se sont chif-
frees $4,438 millions, desneurant pratiquement 
inchangées par rapport h la période correspon-
dante en 1986. 

A l'exception de l'Ile-du-Prince-Cdouard et de 
l'Ontario qul ant indiqué une hausse des ventes 
de 6.2% et 0.7% respectivement en sal 1987 per 
rapport au mois correspondant en 1986, toutes 
les provinces ant signalé des baisses de 
ventes. 	Les diminutions s'échelonnent de 
-12.2% en Alberta 	-1.5% en Nouvelle-lcosse. 
Les ventes ant accuse i.n repli dans sept des 10 
regions métropolitaines visées par l'enquête. 

Les ventes des grands magasiiis traditionnels, 
en mai 1987, se soot chiffrées b $622 millions, 
soit une baisse de 5.1% par rapport aux ventes 

I 
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while junior department stores had sales 
of $412 million, down 4.9% from the sane 
period last year. 

enreqistrées b pareille date l'an dernier. L 
grands magasins populaires ont, quarit 6 eux, 
indiqué des ventes s'élevant b $412 millions, 
ce qui représente un recul de 4.9% en regard dii 
mois de mai de l'année dernière. 

• En sal 1987, on a dénombré un total de 817 
points de vente au detail exploités par lea 
sociétés des grands magasins, snit 29 de plus 
qu'en mai 1986. De ce total, 308 points de 
vente étaient exploités par les soclétés des 
grands magasins traditionnels et 509 par lea 
organisalions des grands magasins populaires. 

• La valeur des stocks des grands magasins 	la 
fin du mois, sans ajustements saisonniers, 
s'est élevée b $4,540 millions, salt une hausse 
de 7.1% par rapport au niveau atteint en mai 
1986. 

• La valeur totale, non désaisonnalisée, des 
créances & recouvrer per les soclétés des 
grands magasins s'est chiffrée 'a $2,140 mil-
lions en max 1987, gait une haugse de 1.8% par 
rapport au chiffre enreqistré en mai 1986 
($2,102 millions). 

• In May 1987, there were 817 retail loca-
tions operated by department store organ-
izations, 29 more than in May 1986. Of 
the total, 308 were operated by major, and 
509 by junior department store organiza-
tions. 

• Unadjusted, department store stocks at 
month-end totalled $4,540 million, an in-
crease of 7.1% over the level reached in 
May 1986. 

• The total unadjusted value of accounts 
receivable of all department store organ-
izations in May 1987 amounted to $2,140 
million, up 1.8% over the $2,102 million 
recorded in May 1986. 

I 
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Chart - 1 	 Graphlque — 1 
Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada, 1985-1 987 

Ventes des grands magasins, par mois, non désaisonnalisées et désaisonnalisées, Canada, 1985-1 987 
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Chat — 2 	 Graphiqiic - 2 

Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1985-1987 

Stocks des grands magasins, par mois, non désaisonnalisés et désaisonnalisés, Canada, 1985-1 987 
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Chart —3 

Department Store Sales and Total Retail Trade, by Month, Canada, 1985-1 987 
Ventes des grands magasins et commerce de detail total, par mols, Canada, 1985-1 987 
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Chart —4 

Department Store Sales, Current and Constant (1981) Dollar Estimates, 1985-1 987 

Ventes des grands magasins, estimations en dollars courants et constants (1981), 1985-1 987 
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Chart - 	 Graphtqu. —5 

Department Stores' Month-End Accounts Receivable, Canada, 1985-1 987 
Comptes a recevoir des grands magasins a Ia fin du mois, Canada, 1985-1 987 
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IABLE 1. Department Store Pw)nthly Sales, Unadjusted and SeasonaUy Adjusted,(1) by Department, Canada, 1986 and 1981 

Unadjusted - Non dWsaisonnalisWes 

Change 
1986 	 1987 

Variat ion 
Department  

April May Aprilr May May 
198 7/1 986 

AsciI Hal Avrilr l4aj Mai 
1987/1966 

No. 
thousands of dollars per cent 

milliers de dollars pourcentage 

1 Women's and misses' dresses, housmdresse8, 20,465 25,751 19,685 23,771 -7.7 
aprons and uniforms 

2 Women's and misses' coats and suits 19,481 11,525 16,677 12,643 *9,7 

3 Women's and misses' sportswear 73,187 85,753 76,280 85,939 *0.2 
4 furs 1,227 949 1,020 998 *5.2 
5 Infants' and children's wear and nursery 28,141 26,243 33,957 29,652 .13.0 

equipment 

6 	Girls' and teenaqe girls' eear 18,878 18,664 20,510 17,701 -5.2 
7 	Lingerie and asmen's sleepwear 16,946 20,994 16,609 18,782 -10,5 
8 	Intimate apparel 12,943 14,086 13,497 15,119 .7.3 
9 	Millinery 1,093 1,109 847 615 -26,5 

10 	Women's and girls' hosiery 13,006 13,146 12,968 12,179 -7.4 

11 	Women's and girls' gloves, mitts and 16,181 18,575 17,396 18,334 -1.3 
accessories 

12 	Women's, misses' and children's footwear 34,616 34,296 36,234 34,106 -0.6 

13 	Men', clothing 40,166 44,306 36,748 37,284 
1 	3 	1 	r 56. 6 5Q I 

I / 	,u I 	ii' U 	pio/,+ 5/ ,U/ ) +5 ,JUJ U, / 	5(/u -uU 
16 	Toiletries, cosmetics and drugs 53,723 60,396 52,207 56,836 -6.5 

19 	Photographic equipment and supplies 9,330 10,605 8,706 9,384 -11.5 
20 	Piece goods 3,954 3,916 4,331) 3,629 -2.2 

21 	Linens and domestics 29,248 34,443 29,978 32,100 -6.8 
22 	Smallasres and notions 6,806 6,546 8,570 7,336 +12.1 
23 	China and glassware 12,017 14,727 1U,959 12,496 -15.1 
24 	Floor coverings 16,227 15,972 12,956 13,347 -16.4 
25 	Draperies, curtains and furniture coy- 16,568 17,781 15,621 16,845 -5.7 

erings 

26 	Lamps, pictures, mirrors and all other 7,701 7,751 6,252 6,280 *6.8 
home furnishings 

27 	furniture 55,696 58,059 46,962 52,944 "8.8 
28 	Major appliances 45,285 48,753 39,587 44,626 -8.5 
29 	Television, radio and music 33,304 32,166 34,157 33,409 *3.8 
30 	Housewares and small electrical appliances 29,391 34,890 30,600 35,662 +2.2 

31 	Hardware, paints, wallpaper, etc. 33,855 48,262 30,544 39,457 -18.2 

32 	Pl,a,,binq, 	heating and building materials 10,516 11,984 12,304 13,523 +12.8 

33 	.lewellery 22,915 28,390 22,611 25,313 -10.8 
34 	loyn and games 18,716 18,340 24,811 19,479 +6.2 
35 	Sporting goods and luggage 29,267 32,709 35,145 36,380 .11.2 

36 	Stationery, books and magazInes 23,989 28,247 26,147 26,408 -6,9 
37 	Gasoline, oil, 	auto accessories, 	repairs 13,958 15,583 13,180 12,205 -21. 

and supplies 
38 	Meals and lunches 20,268 20,577 16,043 16,618 -lu. 
39 	Repairs and services 17,626 19,488 16,800 18,101  
40 	All other departments 34,242 44,299 60,662 59,887 *15. 

41 	TOTAL ALL DEPARTMENTS 980,792 1,088,216 1,013,948 1,033,399  

(1) Total department store sales are derived by 
Canada total. 

seasonally adjusting the Canada total tao data "directly". Therefore, the components do not 	vu, 	t i - 



AlA EAIJ 1. Ventee •eneusllea des graMs magaeine, non d6aataoiv,aIia6es at d6eslsonnalieAes(1), p.r rayon, Canada, 1986 at 1987 

.rrnlly adjusted - DAaisonnaiisdes 

rebruaryr 

f6vr,err 

Merchr 

Marar 

Aprllt 

Avrilr 

MayO 

34510 

Change 

Variat ion 

May! 
April 
1987 

Mail 
A.rjl 
1987 

Reyon 

No 

thousands of dollars per cant 

ailliers de dollars pourcentaqe 

18,181 17,142 17,728 17,289 -2.9 Robes, robes 45 mAnage, teblisre at unl- 	 1 
formes pour domes at 	buns,, rules 

11,948 18,561 16,877 20,326 +20.4 Manteaun at tailleura pour dames at jeur,es 	2 
I', lies 

69,282 69,666 73,965 73,307 -0.9 VOtemanta sports pour 'I,ases at 	jeunes fIlls,, 
3.406 4,411 4,084 5,084 *24.5 fourrures 	 4 

32,000 32,171 32,928 32,050 -2.7 VAtaments pour MbAs at anf,nts at .rticlae 	S 
cia ct,ambres d'.nf.nt. 

18,362 18,496 19,509 18,406 -5.1 VRtecaents cia fillettee at dadolescentea 	 6 
19,151 19,643 19,818 19,693 -0.8 Linonria at v8tementa cia r,ult oour dames 	 7 
13,437 14,759 13,001 34,049 .8.1 Soua-nRtementa 	 8 
1,365 1,070 1,173 1,210 *3.2 Chapeaun 	 9 

12,965 12,071 12.066 11,846 -1.8 Ass pour dames at fillattee 	 90 

20,802 20,213 20,138 19,989 -0.7 santa, moufles at articles cia perure pour 	11 
dames at fillettea 

'1,265 12,350 31,141 31,305 -1.4 Dsu,,aureq pour da, jeunes lilies at 	 12 
enfanta 

1,901 4,193 41,118 40,910 -1.5 VAtemanta pour hem 	 13 
d'hahillemant pour hOmses 	 IA 

; at articles d'hsblilement pour 	15 

r8 pour hee at gercona 	 16 
•i,l75 1, 	19l 5ll,ll -21. 'r,:ts alimentaires at connaaea 	 11 

63,534 61,990 61,809 62,290 .0.8 Articles cia tollatte, cOM,Atiqtia 	at mAdI- 	18 
cement $ 

11 • 386 11,050 11,093 11,076 -0.2 Apperaila at fourniturea photoqranhiquea 	19 
4,224 4,600 4,221 3,620 -14.2 Tiesua 6 Is p18cc 	 20 

39,034 36,315 35,627 34,684 -2.6 titerle at 	lirnie de maison 	 21 
9,468 9,128 9,409 9,057 -3.7 lianu,, articles 	 22 

14,367 13,544 14,026 13,226 -5.7 Porcalalne at verrarle 	 23 
13,074 13,123 12,750 13,273 .4.1 RevAtacsents de plancher 	 24 
16,911 16,186 15.355 15,628 +1.9 Tantures, rideaus at houseas 	 25 

9,906 9,934 9,602 9,931 .3.4 Laiea, tableaus, airoira at autree article. 	26 
ci' emeubieaent pour Is ,.ajaon 

50,331 49,621 46,985 49,606 .5.6 Maii,les 	 27 
46,651 45,244 44,712 65,953 .2.8 Groa apparaits mAnager. 	 28 
43,118 42,359 43,473 44,153 .2.9 tAlAulsaura, radios at mw,lqua 	 29 
39,668 40,861 38,104 39,881 +4.1 Articles cia mAnage at petits appareils Alec- 	30 

t r I quea 

31,017 31,004 29,451 28,559 -3.0 1jir.cailIerie, pelnture, paplar-tantura, 	31 
etc. 

11,492 12,811 11,533 11,128 .1.1 M.tAriai do plantarle, ch.urf3e at cons- 	92 
tr&x't ion 

26,838 25,040 26,688 26,140 -2.1 Rljoutarie 	 99 
30,792 29,766 33,921 31,369 -7.5 Jousts at jeus 	 34 
28,608 30,542 31,071 30,183 -0.9 Articles de sport at 	valIse. 	 35 

2,797 32,345 32,758 32,355 -1.2 Papaterie, flare, at revue, 	 36 
12,699 13,399 13,060 32,296 -5.9 faeenca, huile, eccessoira, d'autoaoblla, 	37 

reparation at fourniturpe 
33,183 17,826 16,992 17,673 .4.0 Rapsa at casse-croOtes 	 38 

'S,508 16,213 17,455 18,137 .3.9 ServIces at trays.,,, cia rAparation 	 39 
,040 51,496 56,589 41,441 -16.2 Tous autres 159010 	 40 

.1174,924 1,011,612 1,084,398 1,053,106 -2,9 10181., IWS RAYIPIS 	 41 

La total des ventea dee grands magasiris eat obtenu an dOaaisonnallaant 45 "raçon directe" lea donnée. brutaa cia chaque totSl au nlveau du L'.n.d., cia 
aorta qua is aoeris des compoaantes dAaaisonnaiisAea n'Agale pas Is total du Canada. 



	

980,792 	11,431 

	

1,088,216 	12,637 

	

4,436,345 	49,822 

	

1,013,948 	12,426 

	

1,033,399 	11,590 

	

4,438,003 	48,302 

	

-5.0 	-8.3 

	

-- 	-3.1 

5,285 30,024 
5,688 33,085 

22,694 131,481 

6,249 33,284 
6,041 32,594 
25,951 134,918 

	

+6.2 	-1.5 

	

+14.4 	+2.6 

20,771 191,242 

22,738 218,357 
88,831 850,890 

22,276 194,860 

21,560 202,610 
88,876 844,434 

-5.2 -7.2 

+0.1 -11.8 
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TABLE 2. Major and Junior Department Store Monthly and Ctulative Sales, by Province, 1986 and 1987 

Newfoundland Prince Nova New 

Edward Scotia Rrunswi 

Island 

Type of department store 	Canada 

Terre-Neuve tie-du- Nouvelle- Nouveau- 

Prince- rcosse Rrungwick 
douard 

No. 

thousands of dollars - milliers de dollars 

Major department stores 

1 1986 April 

2 	May 

3 	January-May 

4 1987 April" 
S 	May 

6 	January-May 

Percentage change 

7 	May 1987/1986 
B 	January-May 1987/1986 

Junior department stores 

9 1986 April 

10 	May 
11 	January-May 

12 1987 April 
13 	May 

14 	January-May 

Percentage change 

15 	May 1987/1986 
16 	January-May 1987/1986 

Total, all department stores 

17 1986 April 
18 	May 
19 	January-May 

20 1987 April" 

21 	May 
22 	January-May 

Percentage change 

23 	May 1987/1986 
24 	January-May 1987/1986 

595,754 x a 10,526 a 104,773 
654,978 a a 11,030 x 119,902 

2,737,818 a a 45,512 a 469,695 

596,272 a a 10,665 a 105,509 
621,550 * a 11,307 a 117,195 

2,693,233 a a 46,106 a 473,423 

-5.1 a a +2.5 a -2.3 
-1.6 a a +1.3 a +0.8 

385,039 a a 19,498 a 86,469 

433,239 a x 22,055 a 98,456 
1,698,529 a a 85,968 a 381,196 

417,676 a a 22,619 a 89,351 
411,850 a a 21,287 a 85,415 

1,744,771 a a 88,812 a 371,1112 

-4.9 a a -3.5 a -13.2 
+2.7 a a +3.3 a -2.7 

41 



Alit [AU 2. Ventes mensuelles et ctrulatives des qrands maqasins traditionnels et populairea, per province, 1986 at 1987 

I 
hisbia 

LU 	 ftIflLlOIUL 	 a;kat hwiri 	 AtIjit a 	 Genre de grand maqasin 
Colombie- 
Britannique 

NO 
thousands of dollars - milliers de dollars 

Gands aaqasins traditionnels 

214,876 31,614 90,800 116,121 1986 	Avril 	 1 
235,774 33,490 x 100,400 124,518 Maj 	 2 
977,755 142,064 x 442,089 531,297 Jsnvier-mai 	 3 

224,715 31,134 x 86,761 110,777 1987 Avrilr 	 4 
241,126 29,422 x 84,694 110,522 Mai 	 5 

1,020,123 132,946 x 394,067 509,562 Janvier-maj 	 6 

Variation procentuelle 

+2.3 -12.1 x -15.6 -11.1 Mai 1987/1986 	 7 
+4.3 -6.4 x -10.9 -5.2 Jonvjer-mei 1987/1986 	6 

Grands maqesins populaires 

49,771 18,935 a 34,390 35,855 1986 Avril 	 9 
- It,8,761 21,363 a 38,996 38,695 Hi 	 10 

(0,972 81,071 a 156,391 158,327 1envier-mai 	 11 

165,450 19,631 x 37,746 36,828 1967 Avril 	 12 
166,182 19,184 a 37,740 38,019 Mi 	 13 
700,978 79,850 x 160,631 1611,044 Janvier-mai 	 14 

VsriaUnn procentielle 

-1.5 -0.2 x -3.2 -2.3 Mni 	1967/1966 	 15 
+6.1 -1.5 a +2.7 +1.1 3anvier-mai 1987/1986 	16 

[nsele des grands magasins 

364,653 50,549 29,672 125,190 151,976 1986 Avril 	 17 
404,535 54,853 33,714 139,396 163,213 Hai 	 18 

1,638,727 223,135 136,662 598,480 695,623 Janvier-mai 	 19 

390,164 50,765 31,814 124,506 147,605 1987 Avrilr 	 20 
407,308 48,606 32,115 122,434 148,541 Mai 	 21 

1,721,100 212,796 137,326 554,697 669,605 Janvier-mal 	 22 

Variation procentuelle 

+0.7 -11.4 -4.7 -12.2 -9.0 t4ai 1987/1986 	 23 
+5.0 -4.6 +0.5 -7.3 -3.7 Janvier-mai 1987/1986 	24 
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TABJ_E 3. Major and Juriii 	Jtpaitiitnt Store' Hurl hly :nl ('tjiu,t;)t Ivr¶,ulu;, ly 	1 Mrt rirpnl I 	If 

1986 and 1987 

Type of department store 	Calgary 	Edmonton 	
HaIiax- 

Hamilton 	Montréal 
Dartmouth 

No. 
thousands of dollars - milliers de dollars 

Major department stores 

1 	1986 April 35,845 41,853 x 18,669 72,114 

2 	May 39,202 46,859 x 20,760 80,811 

3 	January-May 176,466 202,958 x 83,309 321,648 

4 	1987 Aprilr 34,600 40,165 x 19,912 71,244 

5 	May 34,330 39,084 x 21,138 80,418 

6 	January-May 157,890 181,003 x 88,810 328,321 

Percentage change 

7 	May 1987/1986 -12.4 -16.6 x +1.8 -0.5 

8 	January-May 1987/1986 -10.5 -10.8 x +6.6 +2.1 

Junior department stores 

9 1986 April 11,610 14,093 x 7,534 40,04 

10 May 13,319 16,558 x 8,366 45,848 

11 January-May 52,761 65,664 x 33,881 177,018 

12 1987 April 11,620 14,912 x 7,902 39,307 

13 May 12,278 14,792 x 8,080 37,337 

14 January-May 51,303 63,199 x 32,774 163,679 

Percentage change 

15 May 1987/1986 -7.8 -10.7 x -3.4 -18.6 

16 January-May 1987/1986 -2.8 -3.8 x -3.3 -7.5 

Total, all department stores 

17 1986 April 47,455 56,345 17,255 26,204 112,159 

18 May 52,521 63,417 18,371 29,126 126,659 

19 January-May 229,227 268,620 74,767 117,192 498,666 

20 1987 Aprilr 46,220 55,077 18,401 27,814 110,551 

21 May 46,608 53,876 18,467 29,218 117,755 

22 iiriumrv-May 209,192 240,202 76,457 121,584 492,000 

I 	e 	r- 	ru 	uurJe 	'lu 

23 May 1987/1986 -11.3 -15.0 +0.5 +0.3 -7.0 

24 January-May 1987/1986 -8.7 -9.1 +2.3 +3.7 -1.3 

I 



I 

I 

I 
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TABLEAU 3. Ventes mensuelles et c&snulatives des grands magasins traditionnels et populaires, selon 
certaines regions métropolitaines, 1986 et 1987 

Ut tawa- 
Québec Toronto Vancouver Winnipeg Genre de grand maqasin 

No 
thousands of dollars - milliers de dollars 

Grands magasins traditionnels 

24,255 x 105,830 76,150 x 1986 Avril 1 
28,583 x 115,361 83,937 x Mai 2 

116,032 x 480,987 360,640 x Janvier-mal 3 

28,115 x 108,654 73,466 x 1987 AvrilF 4 
27,710 x 120,222 71,748 x Mai 
117,606 x 508,827 337,642 x Janvier-mal 6 

Variation procentuelle 

-3.1 x +4.2 -14.5 x Plai 1987/1986 7 
+1.4 x +5.8 -6.4 x Janvier-mai 1987/1986 8 

Grands magasins populaires 

18,186 x 42,922 13,388 x 1986 Avril 
20,143 x 46,888 14,102 x Ma! 
77,903 x 185,853 57,793 x Janvier-mai 

19,555 x 44,464 13,174 x 1987 Avril 
19,181 x 45,698 13,798 x Mai 
81,866 x 192,110 57,416 x Janvier-mal 

Variation procenluelle 

-4.8 x -2.5 -2.2 x Ma! 1987/1986 
+5.1 x +3.4 -0.7 x Janvier-mai 1987/1986 

Ensemble des grands maqasins 

42,441 26,486 148,753 89,537 45,605 1986 Avril 
48,726 31,114 162,249 98,039 49,412 Hal 
193,934 117,379 666,841 418,432 201,694 Janvier-mai 

47,670 27,489 153,118 86,640 45,879 1987 Avrilr 
46,892 29,717 165,920 85,546 43,508 Mni 
1?,: 	7 117,U1 7!lIl,r 11,'(]t1 

-11. Ma! 1987/1986 
+2.9 -0.3 +5.1 -5.6 -5.1 Janvier-mai 1987/1986 

9 

10 
11 

12 

13 
14 

15 
16 

17 
18 
19 

20 

23 
24 
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TABLE 4. Ntinber or Major and Junior Department Store Locations, by Province, 1986 and 1987 

Newfoundland 	Prince 	Nova 	New 
Edward 	Scotia 	Brunswick 
Island 

Type of department store 	Canada 	 Duéhec 
Terre-Neuve 	tle-clu- 	Nouvelle- 	Nouveau- 

Prince- 	Ccosse 	Brunswick 
douard 

No. 
nt.anber - nombre 

Major department stores 

1 	1986 April 308 5 1 7 4 49 
2 	May 307 5 1 7 4 49 

3 	1987 April 308 4 1 8 4 49 
4 	May 308 4 1 8 4 49 

Junior department stores 

5 	1986 April 481 8 4 27 22 107 
6 	May 481 8 4 27 22 107 

7 	1987 April 510 10 5 28 24 106 
8 	May 509 10 5 28 24 105 

Total, all department 
stores( 1) 

9 	1986 April 789 13 5 34 26 156 
10 	May 788 13 5 34 26 156 

11 	1987 April 818 14 6 36 28 155 
12 	May 817 14 6 36 28 154  

reclassi - 1) Please note that effective January 1987, variety stores operated by one department store organization have been 
fied to department stores. 

TA&E 5. NLer of Major and Junior Department Store Locations, by Selected Matrolpolitan Area, 1986 and 1987 

Type of department store 	Calgary 	Edmonton 	Halifax- 
Dartmouth 	Hamilton 	Montréal 

No. 
nLJnber - nombre 

Major department stores 

1 	1986 April 14 19 6 14 28 
2 	May 14 19 6 14 28 

3 	1987 April 14 19 6 13 29 
4 	May 14 19 6 13 29 

Junior department stores 

5 	1986 April 12 15 9 11 45 
6 	May 12 15 9 11 45 

7 	1987 April 12 15 10 10 43 
8 	May 12 15 10 10 42 

Total, all department 
stores 

9 	1986 April 26 34 15 25 7 
10 	May 26 34 15 25 7 

11 	1987 April 26 34 16 23 72 
12 	May 26 34 16 23 71 

1) Please note that effective January 1987, variety stores operated by one department store organization have been reclassi-
fied to department stores. 
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1A19 EAU 4. Nore de points de vents des grands magasins traditionnels et populairee, per province, 1986 et 1987 

P 
)1415b15 

Genre de qrani maqasin 
Colombia- 
Britannique 

40 

Grands .aqasins traditionnels 

115 17 14 45 51 1986 Avril 1 
115 17 13 45 51 P4j 2 

116 16 13 45 52 1987 4vril 3 
116 16 13 45 52 Mai 4 

Grands magmaina populaires 

190 21 17 36 49 1986 Avrji 5 
190 21 17 36 49 Mai 6 

205 21 18 43 50 1987 Avril 1 
205 21 18 43 50 Mai B 

Enseith le des grands maqa- 
sins(1) 

305 38 31 81 100 1986 Avrii 9 
305 38 30 81 100 Plai 10 

I 37 31 88 102 1987 Avril 11 
37 31 88 102 Mai 12 

, Veuillez prendre note qu'h psrtir de Janvier 1987, 	lea bazars exploités par une orqenisation de grands maqasins ont été 
reclassiries comae qrsnds maqasins. 

TABLEAU 5. Nombre de points de vente des grands maqasins traditionnela at populaires, melon certainea regions uiétropolitaines, 
1986 et 1987 

Ottawa- 
Québec 	 Toronto 	 Vancouver 	 Winnipeg 	 Genre de grand maqasin 

Hull 
NO 

nber - nombre 

Grands maqsains traditionnels 

12 8 44 27 13 1986 Avril 1 
12 8 44 27 13 Mai 2 

12 8 45 27 12 1987 Avril 3 
12 8 45 27 12 Plai 

Crand8 magasins popuiairea 

21 14 50 15 17 1986 Avril S 
21 14 50 15 17 Naj 6 

21 13 50 15 17 1987 Avril 7 
21 13 50 15 17 Hai B 

Ensemble des grands maqa- 
ama 

22 94 42 30 1986 Avrii 9 
22 94 42 30 Mai 10 

21 95 42 29 1987 Avril 11 
21 95 42 29 Mai 12 

(1) Veuillez prendre note qua partir de janvier 1987, 	lea hazars expioit4s par une orqanisetion de grands macjasina ont été 
reclassifies comes grands magasins. 
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TABlE 6. Sales and Market Share of Department Stores by Type of Organization, Canada, 1985-1987 

TABLEAU 6. Ventes et parts de marché des grands magasins par type d'organisation, Canada, 1985-19/ 
	I 

Department stores 

Grands inaqasins 

Period 

Période 
Total 

Sales 

Vent es 

Ma.jo r 

Tradit ionnels 

Distri- 	
Sales 	

Distri- 
bution 	bution 

Ventes 

Junior 

Populai res 

Sales 
Distri- 

b 
Ventes 	

ution 
 

$'OOO 	% 	$'OOO 	 $'OOO 

1985 

January - Janvier 692,108 100.0 453,711 65.6 238,397 34.4 
February - Février 647,065 100.0 409,143 63.2 237,922 36.8 
March - Mars 849,077 100.0 537,063 63.3 312,014 36.7 
April - Avril 906,925 100.0 549,344 60.6 357,581 39.4 
May - Mai 990,625 100.0 594,109 60.0 396,516 40.0 
June - Juin 907,335 100.0 550,221 60.6 357,114 39.4 
July - Juillet 875,654 100.0 532,232 60.8 343,422 39.2 
August - AoCjt 979,945 100.0 588,786 60.1 391,160 39 • 9 

September - Septembre 964,843 100.0 626,857 65.0 337,985 3 

October - Octobre 1,031,653 100.0 645,007 62.5 386,646 37. 
November - Novembre 1,359,437 100.0 863,911 63.5 495,526  
December - Décembre 1,833,918 100.0 1,123,687 61.3 710,230 3R. 
Year - Année 12,038,585 100.0 7,474,071 62.1 4,564,513  

1986 

January - Janvier 765,459 100.0 491,553 64.2 273,906 35.8 
February - Février 699,314 100.0 439,529 62.9 259,785 37.1 
March - Mars 902,564 100.0 556,004 61.6 346,560 38.4 
April - Avril 980,792 100.0 595,754 60.7 385,039 39.3 
May - Mai 1,088,216 100.0 654,978 60.2 433,239 39.8 
June - Juin 944,170 100.0 570,069 60.4 374,101 39.6 
July - Juillet 932,943 100.0 568,983 61.0 363,960 39.0 
August - AoOt 980,581 100.0 586,078 59.8 394,503 40.2 
September - Septembre 1,036,540 100.0 661,632 63.8 374,908 36.2 
October - Octobre 1,085,369 100.0 673,100 62.0 412,270 38.0 
November - Novembre 1,362,475 100.0 851,643 62.5 510,832 37.5 
December - Décembre 1,950,059 100.0 1,167,294 59.9 782,765 40.1 
Year - Année 12,728,482 100.0 7,816,617 61.4 4,911,868 38.6 

1987 

January - Janvier 771,605 100.0 491,297 63.7 280,308 36.3 
February - Février 721,193 100.0 444,362 61.6 276,831 38.4 
March - Mars 897,858 100.0 596,272 58.8 358,106 41.2 
April - Avril 1,013,948r 100.0 596,272r 58.8r 417,676 41•2r 

May - Mai 1,033,399 100.0 621,550 60.1 411,850 39.9 
June - Juin 

July - Juillet 

August - AoOt 
September - Septembre 
October - Octobre 
November - Novembre 
December - Décembre 

I 

I 
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TABLE 7. Market Share of Total Retail Trade Held by Department Stores, by Province and Selected Metro- 

P politan Area, 1985-1987 
May 

TABLEAU 7. Parts de marché détenues per lea grands maqasins par rapport b l'ensesle 
detail, per province at certaines regions métropolitaines, 1985-1987 

Mai 

du co.erce de 

Province and Selected Distribution Chanqe 
Metropolitan Areas  1987/1986 

Province et certaines 1985 1986 1987 Variation 
regions métropolitaines 1987/1986 

per cent - pourcentage 

Newfoundland - Terre-Neuve 5.8 5.7 5.1 -10.5 

Prince Edward Island - Ile-du-Prince-douard 11.3 10.9 10.9 - 

Nova Scotia - Nouvelle-cosse 7.7 7.6 7.1 -6.6 

New Brunswick - Nouveau-Brunswick 7.5 7.2 6.6 -8.3 

1Jwbec 6.6 6.7 5.8 -13.4 

Ontario 8.1 8.4 8.0 -4.8 

Manitoba 10.9 11.2 9.8 -12.5 

Saskatchewan 7.4 7.5 7.1 -5.3 

Alberta 10.9 11.0 9.5 -13.6 

British Colunbia - Colombie-Britannique 11.9 11.9 10.0 -16.0 

CANADA 8.4 8.6 7.7 -10.5 

Montréal 8.3 8.4 7.2 -14.3 

Toronto 8.8 9.1 8.4 -7.7 

Winnipeg 15.2 15.2 13.3 -12.5 

\incouver 14.1 14.0 -- 11.1 -20.7 
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TABLE 8. Tit  il F)rti-t St 	Ctnu,t it iv 	S;i1p, hv l),;irtn'rit , r',1,t,, 1°81 and 19111 

January' 

TABlEAu 	H. 	I ot ii 	Ii 	t 	siII 1 v; 	I 	rIr - ii,,il; n,qi I;, Ilir r.iyrlr, iiriiki, 19116 	1 1957 

Janvier-mai 

Sales - Ventes 	Change 
Department 	 1987/1986 

Rayon 	 1986 	 1987 	 Variation 
1987/1986 

No. 
thousands of dollars 	per cent 

milliera de dollars 	pourcentage 

1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de ménage, tabliers et uniformes pour dames at 
jeunes flues 82,286 78,137 -5,0 

2 Women's and misses' coats and suits - Manteaux et tailleurs pour 
dames at jeunes fillee 76,483 73,767 -3.6 

3 Women's and misses' sportswear - Vêtements sports pour dames et 
jeunes filles 308,128 312,733 +1.5 

4 Furs - Fourrures 12,501 12,142 -2.9 
5 infants' and children's wear and nursery equipment - Vétements pour 

bébés et enfants at articles de chambres d'enfants 121,619 140,662 +15.7 
6 Girls' and teenage girls' wear - Vêtements de fillettes et d'ado- 

lescentes 78,748 76,589 -2,7 
7 Lingerie and women's sleepwear - Lingerie et vêtements de nuit pour 

dames 78,147 72,694 -7.0 

8 Intimate apparel - Sous-vétements 57,145 64,577 +13.0 
9 Millinery - Chapeaux 5,032 3,922 -22.1 

10 Women's and girls 	hosiery - Baa pour dames et fillettes 54,372 55,959 +2.9 
11 Women's and girls' gloves, mitts and accessories - Gants, moufles 

at articles de parure pour dames et fillettes 68,332 33,895 +8.1 
12 Women's, misses' and children's footwear - Chausaures pour dames, 

jeunes filles et enfants 129,071 135,789 +5. 
13 Men's clothing - Vêtements pour hoewnes 170,570 151,128 
14 Men's furnishings - Articles d'habiliement pour hommes 207,916 233,061 +12. 

15 Boys' clothing and furnishings - Vêtements et articles d'habille- 
sent pour garcons 64,328 76,160 +18.4 

16 Men's and boys' footwear - Chausaures pour hommes et garcons 78,990 79,313 +0.4 
17 Food and kindred products - Produits alimentaires at connexes 307,219 241,861 -21.3 
18 Toiletries, cosmetics and drugs - Articles de toilette, coamétiques 

et médicaments 263,837 257,262 -2.5 
19 Photographic equipment and supplies - Appareils et fournitures photo- 

graphiquea 45,136 41,099 -8.9 
20 Piece goods - Tissus h is pièce 17,404 20,232 +16.2 
21 Linens and domestics - Literie at linge de msison 142,860 149,664 +4.8 

22 Smaliwarea and notions - Menus articles 34,808 43,182 +24.1 
23 China and glassware - Porcelsine at verrerie 54,596 51,716 -5.3 
24 Floor coverings - Revétements de plancher 70,718 59,030 -16.5 
25 Draperies, curtains and furniture coverings - Tentures, rideaux et 

houssea 71,657 70,731 -1.3 
26 Lanps, pictures, mirrors and all other home furnishings - Lanwes, 

tableaux, miroirs at autres articles d'ameublement pour is maison 35,680 39,036 +9.4 
27 Furniture - Meiiles 253,436 231,753 -8.6 
28 Major appliances - Cr08 appareils menagers 217,370 195,414 -10.1 

29 Television, radio and music - Téléviseurs, radios et musigue 172,853 171,095 -1.0 
30 Housewares and small electrical appliances - Articles de ménage et 

petits sppareils électriques 146,661 156,522 +6.7 
31 Hardware, paints, wallpaper, etc. - Quincailierie, peinture, 

papier-tenture, etc. 146,694 130,969 -10.7 
32 P]i.jnbing, heating and building materials - Materiel de piomberie, 

chauffage et construction 44,670 51,746 +15.8 
33 Jewellery - Bijouterie 99,456 92,859 -6.6 
34 Toys and games - Jouets at jeux 82,081 88,775 +8.2 
35 Sporting goods and luggage - Articles de sport et valises 113,333 129,042 +13.9 

36 Stationery, books and magazines - Papeterie, livres at revues 126,253 125,364 -0.7 
37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 

huile, accessoires d'eutomobile, reparation et fournitures 62,263 54,080 -13.1 
38 Meals and lunches - Repas et casam-croOtea 96,470 79,431 -17.7 
39 Repairs and services - Services at travaux de reparation 79,886 76,005 
40 All other departments - bus autrea rayons 157,336 240,607 +52.9 

41 ALL O€PARfl*TNTS - TOTAL - TOUS RAYII4S 4,436,345 4,438,003 -- 

I 

I 

I 
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TABLE 9. Departuent Store Obnthly Salem, Current and Constent Dollar Esti.ates, 1985-1987 

TABLEAU 9. Ventea mensuelles des grands magasine, estimations an dollars courants at constants, 
1985-1987 

Price Current Year/year Constant 1981 Year/year 
index dollars per cent dollars per cent 

Period unadjusted change unadjusted change 

Pérjode 	 indice Dollars Variation an Dollars Vrjetjon on 
des courants pourcentage constants 1981 pourcentage 
prix non-désaison- pour l'année non-dénaison- pour l'année 

nausea nalisés 

1985 

January - Janvier 115.4 692,108 +6.5 599,800 +3.9 
February - Février 116.5 647,065 -1.9 555,500 -4.4 
March - Mars 116,5 849,077 +5.2 729,100 +2.8 
April - Avril 116.6 906,925 +7.6 777,700 +5.5 
May - Mai 116.9 990,625 +6.5 847,400 
June - Juin 116.8 907,335 -3.7 777,200 -6.0 
July - Juillet 116.6 875,654 +8.6 750,800 +6.2 
August - AoOt 116.8 979,945 +12.3 839,300 +10.0 
September - Septembre 116.8 964,843 +1.8 826,300 -0.2 
October - Octobre 117.1 1,031,653 +7.8 880,900 +5.8 
November - Novembre 116.9 1,359,437 +8.4 1,162,600 -6.4 
December - Décembre 116.2 1,833,918 +6.9 1,578,100 +4.7 
Year - Année 116.6 12,038,585 +5.7 10,324,700 +3.5 

1986 

January - Janvier 117,9 765,459 +10.6 649,300 +8.3 
February - Février 118.9 699,314 +8.1 588,400 +5.9 
March - Mars 119.3 902,564 +6.3 756,800 +3.8 
oril - Avril 119.7 980,792 +8.1 819,400 +5,4 

May - Mai 120.3 1,088,216 +9.9 904,800 +6.8 
Ime - Juin 120.2 944,170 +4.1 785,200 +1.0 
lily - Juil1et 120.6 932,943 +6.5 773,500 +3.0 
'iqust 	- AoCjt 120.8 980,581 +0.1 811,700 -3.3 
upterrder - Septembre 121.0 1,036,540 +7.4 856,700 +3.7 
h-'tober - Octobre 121.5 1,085,369 +5.2 893,500 +1.4 

November - Novembre 121.4 1,362,475 +0.2 1,121,900 -3.5 
December - Décembre 121.0 1,950,059 +6.3 1,612,100 +2.2 
Year - 	rióe 120.4 12,728,482 +5.7 10,573,300 +2.4 

1987 

January - Janvier 123.2 771,605 +0.8 626,200 -3.6 
February - Février 124.3 721,193 +3.1 580,100 -1.4 
March - Mars 124.3 897,858 -0.5 722,100 -4.6 
Aprilr - Avril' 124.8 1,013,948 +3.4 812,400 -0.9 
May - Mai 125.1 1,033,399 -5.0 826 9 400 -8.7 
June - Juin 
July - Juillet 
August - Aoit 
September - Septembre 
October - Dctobre 
November - Novembre 
December - Décembre 

(1) To obtain constant dollar estimates of total department store sales, estimates of sales by department group are deflated 
by the Income and Expenditure Accounts Division of Statistics Canada using a commodity breakdown originally based on the 
1974 commodity survey and the relevant Consumer Price Indexes. These deflated department group estimates are then totalled 
to give an estimate of total department store sales in constant dollars. 
Afin d'obtenir is valour estimative do lensemble des ventes des grands magasins en dollars constants, lea estimations des 
ventes relatives aux principaux groupes de departements sont degonflees par is Division des coeptea des revenue at des 
dépenses do Statiatique Canada au moyen d'une ventilation per produit basée originslement sur l'enquôte do 1974 sur las 
marchandises at au moyen des indices des prix b Is consommation appropriés. Lea estimations de ces groupes do rayons ainsi 
dégonfléos sont per Is suite totsllisées pour produire leetimation de i'ensemble des ventem des grands maqasina an dol-
lars constants. 
The 1971-based constant dollar series was terminated with the February 1986 report. Constant dollar estimates are avail-
able on the 1981 = 100 basis, prior to January 1984 on request. La eerie en dollars constants de 1971 a Cté terminée avee 
l;i 	arjt I Ill) 	II 	l)riIl(Pi de 	f 6vi ior 	19111,, 	foci pa' un, 	aria In - ut 'u mi 	dnll mn 	n-urInal aunt a, 	air 	I a 	,, i 	iTh 1 	- 	11111, 	uI 
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TAa.E 10. Department Store Manthly Stocica,(l) Unadjusted and Seasonally Adjusted,(2) by Ileparlment ranuda, 	1996 and 19117 

Unadjusted - Non d6eaisonnali 

1986 - 

Department 
April May Aproir May May/April May 

1987 1987/1986 

Avril Msi Aorilr Msj Mai/svril Mel 
1987 1987/1996 

No. 
thousands of dollars per cent 

milliera de dollars potircentaqe 

1 Women's and misses' dresmes, housedreamem, 77,036 65,854 84,608 78,892 -6.8 .19.8 
aprons and unifarom 

2 Women's and misses' coats and suits 90,961 73,321 77,432 73,796 -4.7 +0.6 

3 Women's and misses' sportswear 302,619 284,990 337,772 316,469 -6.3 *11.0 
4 Furs 31,243 31,105 28,375 27,941 -1.5 -10.2 
5 Infants' and children's sear and nursery 133,202 107,348 141,977 136,194 -4.1 *26.9 

equipment 

6 Girls' and teenage girls' wear 85,211 74,955 66,609 63,927 -4.0 -14.7 
7 Lingerie and women's mlempwear 71,370 68,364 67,727 68,470 +1.1 *0.2 
8 Intimate apparel 54,625 53,709 71,411 71,949 .0.8 .34.0 
9 Millinery 3,816 3,102 3,684 3,423 -6.1 +10,3 

10 Women's and girls' hosiery 55,976 52,682 52,898 52,804 -0.9 -0.5 

11 Women's and girls' glooms, mitts and 84,252 74,774 89,354 86,207 -3.5 *15,3 

12 
accessories 

Women's, misses' and children's footwear 166,642 151,122 163,137 156,962 -3.8 .3.9 

13 Won's clothing 234,046 221,083 215,226 218,921 .1.7 -iT 
14 Men's furnishings 238,911 238,187 279,906 292,019 .8,7 
15 8oys' clothing and furnishings 69,726 59,388 77,030 77,009 -- 

I 
16 Man's and boys' footwear 106,902 102,319 92,199 92,772 .0.2 -9.7 
17 Food and kindred products(S) 50,451 36,014 79,188 25,808 -34.1 -28.3 
18 Toiletries, cosmetics and drugs 322,684 296,439 291,002 790,233 -0.3 -2.1 

19 Photographic equipment and supplies 52,913 53,597 56,239 56,764 *0.9 +5.9 
20 Piece goode 18,947 20,081 33,305 26,609 -20,1 +32.5 

21 Linens and domestics 183,406 178,330 179,324 180,483 +0.6 .1.2 
22 Smallwsres and notions 51,298 49,089 57,311 56,072 -2.2 +14.2 
23 China and glassware 121,640 102,137 112,325 111,858 -0.4 .9.5 
24 Floor coverings 76,786 73,644 71,135 70,665 -0.7 -4.0 
25 Draperies, curtains and furniture coo- 76,296 76,129 62,789 83,877 .1.3 .10.2 

cringe 

26 Lamps, pictures, mirrors and all other 72,677 74,607 70,691 69,576 -1.6 -6.7 
home furnishings 

27 Furniture 197,731 163,991 181,606 177,132 -2.1 3.4 
28 Major eppliancea 79,353 73,816 97,025 98,170 +1.2 *27.6 
29 Television, radio and mjeir 179,012 169,076 194,854 196,715 .1.0 .16,3 
30 Housev.area and email electrical appliances 198,242 188,673 201,545 194,644 -3,4 .3.2 

31 Hardware, paints, wallpaper, etc. 171,803 159,312 171,760 168,394 -2.0 *5,7 

32 PlumbIng, heating and building materials 32,232 26,466 68,999 68,296 -1.0 .158,1 

33 Je..ellery 185,870 189,375 200,577 202,272 *0,8 .6.8 
34 Toys and ga 152,166 155,448 132,785 126,188 -5.0 -18.8 
35 Sporting goode and luggage 175,229 163,719 186,990 186,374 -1.4 .13.8 

36 	StatIonery, books and magazines 161,345 151,613 151,504 152,878 +0.9 3.0 
37 	Gasoline, oil, auto accessories, 	repairs 56,764 63,407 67,682 65,646 -3.3 *1.5 

and supplies 
38 	Meals and lunchea(3) 544 400 396 618 *55.1 
39 	Repairs and services 2,048 2,150 3,079 3,528 +8.1 
40 	All other departments 

41 	TOTAL ALL O(PARTNTS 

80,330 

4,501,905 

84,307 

4,240,065 

122,638 

4,621,214 

117,126 

4,579,881 

-7.3 

-1.8 

*34° 

+7.1 

At selling value, 
Total deparment storm stockS are derived by seasonally adjusting the Canada total raw data "directly". Therefore, the components do not sue to the 
Canada total. 
Due to the absence of aeseonality, the seasonally adjusted data are equal to the unadjusted data. 
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10 IAdL[NJ 10. St,6.(1) .onauele doe grands •aqaelne, non-déaaieonnsliaée at d6ealeoiwalle4e(2). par rayon, Canada, 1986 at 1987 

-'.sonaliy adjusted - Désaisonnelasé. 

1987 Cbanqe - VariatIon 

Rayon 
rebruaryr Marchr Aprilr MayP May/April 

1987 

évriarr MaF5F AarHT MaIP I4ai/Avril 
1987 

NO 
thousande of dollars per cent 

a1lliere de dollars pourcent.go 

78,402 71,967 11,629 75,524 +5.7 Robes, robes do mAnage, tabliers at uni- I 
forees pour ds at jeunes lilies 

87,466 88,770 85,715 94,730 .10.5 Manteaus at telileurs pour dames at jeunea 2 
rules 

260,490 278,745 280,257 282,552 +0.8 VAtamente sports pour dame, at je.slea fillee 3 
35,166 34,908 34,263 32.133 -6.2 Fourroree C 

129,023 132,868 125,826 136,060 .8.1 VAtes,ente pour bébée at onfants at articles 5 
do cl,raa d'enfanta 

62,597 74.916 61,389 61,608 .0.4 VOtements cIa fIll.tte, at d'adoleecentae 6 
55,655 68.516 63,974 66,356 .3.9 Lingerie at v*ta.ents cIa nult pour de 1 
69,670 69,936 69,041 71,039 *2.9 Soue-vftteamnts 8 

3,275 5.616 3,666 4,026 *9.8 O,epaauu 9 
51,924 51,908 49,216 51,364 .4.4 Bas pour dames at fillettes 10 

84,070 86,810 06,266 91,279 *5.8 r.ents, moufles at articles cIa parure pour 11 
dames at 	filiettee 

114,802 141,269 140,409 147,229 .4.9 Ocausauras pour dames, ja,s.as rules at 12 
anfants 

110 718.464 203,558 714,771 .8.2 VCt,vsants pour hcs,mes 13 
1 	1as ihabillement pour hes 14 

• nts at articles d'hthillaeant pour 15 
cons 

.*urae pour hamees at clarcons 16 
i,ldwts elioantairas at connaxas(3) 11 

-1367 307,815 291,977 309,291 +5.9 Articles ic tollette, cc,amétlquea at médI- 18 
camant 5 

61,227 58,729 53,492 55,177 *3.2 Apç,sreils at rournitures photoaraphi(Tuas 19 
30,117 29,532 31,254 25,086 -19.1 Tissue 0 10 pièce 20 

176,571 174,429 166,948 168,932 .1.2 Litarle at 	lingo do ,,alson 21 
63,850 61,249 52,822 52,767 -0.1 Mar,us articles 22 

110,736 112,691 107,479 108,125 .0.6 Porcaleina at varraria 23 
65,512 69,251 68,685 69,742 +1.5 RevAtamants da pisochar 24 
76,609 82,392 90,055 91,594 *1.9 Tentures, ridaaus at bosses 25 

64,014 69,149 69,496 67,514 .2.9 Lagees, tableaus, miroire at metres articles 26 
d'emaublemant pour Is meison 

165,351 173,989 169,347 172,701 +2.0 Piethias 27 
73,647 90,535 97,346 92,644 *6.1 Cros sppsralle mAnagers 28 

397,924 196,726 181,306 192,928 .6.4 lAlAvlseure, radios at 	mjelque 29 
188,820 208,627 191,257 193,471 .1,2 Articias cIa mAnage at petite appareiia élec- 30 

triques 

157,130 159,014 161,569 162,265 +0.4 Quincailleria, painture, papier.tantura, 31 
ate. 

65,867 65,416 65,802 14,546 +13.3 Matérial do plo,oberie, chauffage at cons- 32 
tructio,, 

186,085 196,925 190,665 193,012 *1.2 Rijoutarie 33 
166,259 175,129 145,223 141,952 -2.3 3ouete at jet,, 34 
178,922 183,130 159,796 166,661 .4.3 Articles ia sport at valieee 35 

144,017 164,449 149,385 150,168 +0.5 Papeterie, livrae at ravuea 36 
68,079 66,351 65,260 -1.1 Essence, bulb, accaeaoir,s dautnadsile, 37 

reparation at rourniturea 
88 506 396 614 .55.1 Ropes at caeea-crocitoe(3) 38 

.164 3,296 3,171 3,348 .5.6 Services at travaus ia reparation 39 

	

99 	 112,511 	102,549 	 99,554 	-2.9 	 Toua metres rayons 	 40 

	

4,1131,485 	4,630,468 	4,335,784 	4,440,068 	.2.4 	 IOTAL, TIllS RAYIPIS 	 41 

Valow .arehscda. 
2) La total des etoeke des grsnde eagaoine oat detenu an déeaisonnaltaant do "façon directe lee donnAas brutes do chque total au niveau do Canada, cIa 

aorta que Is somme des coaçosantee d6eaieonnalia6es n'éqale pee Is total do Canada. 
(3) Puiequ'il y a absence is esieonnalltC, lee donnAee déeaisonnaliaéae sont per conaéquent Aqalea aux donnéea non dAeai.omelisAem. 
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TABLE 11. Department Store Pwith1y Stock-Sales and Sales-Stock Ratios, by Department, Canada, 1986 and 1987 

Stock-sales/Stocks-ventes 

1986 	 1987 
Department 

April May April" May 

Avril Hal Avril" Maj 
No. 

1 Women's and misses' dresses, housedresses, aprons and 3.76 2.56 4.30 3.32 
uni forms 

2 Women's and misses' coats and suits 4.67 6.36 4.64 5.84 
3 Women's and misses' sportswear 4.13 3.32 4.43 3.68 
4 Furs 25.46 32.78 27.82 28.00 
5 Infants' 	and children's wear and nursery equipment 4.73 4.09 4.18 4.59 

6 Girls' 	and teenage girls' 	wear 4.51 4.02 3.25 3.61 
7 Lingerie and women's sleepwear 4.21 3.26 4.08 3.65 
8 Intimate apparel 4.22 3.81 5.29 4.76 
9 Millinery 3.49 2.80 4.30 4.20 

10 Women's and girls' hosiery 4.30 4.01 4.08 4.30 

11 Women's and girls' gloves, mitts and accessories 5.21 4.03 5,14 4.70 

12 Women's, misses' and children's footwear 4.81 4.41 4.50 4.60 
13 Men's clothing 5.83 4.99 5.86 5.87 
14 Men's 	furnishings 5.24 4.20 5.01 5.13 
15 Boys' 	nothing 	and 	furnishings 4.37 5.71 3.68 4.16 

I 
16 Mcii's and boys 	footwear 5.26 4.93 4.44 4.9 
17 Food and kindred products 0.87 0.55 0.74 0.6 
18 Toiletries, cosmetics and drugs 6.01 4.88 5.57 5.11 
19 Photographic equipment and supplies 5.67 5.05 6.46 6.05 
20 Piece goods 4.79 5.13 7.69 6.95 

21 Linens and domestice 6,27 5.18 5.98 5.62 
22 Smallwares and notions 7.54 7.50 6.69 7.64 
23 China and glassware 10.12 6.94 10.25 8.95 
24 Floor coverings 4.73 4,61 5.49 5.29 
25 Draperies, curtains and furniture coverings 4.60 4.28 5.23 4.98 

26 Lamps, pictures, mirrors and all other heme 9.44 9.63 8.57 8.40 
furnishings 

27 Furniture 3.48 3.17 3.87 3.36 
28 Major appliances 1.75 1.51 2.35 2.11 
29 Television, radio and music 5.38 5.25 5.70 5.89 
30 Housewares and small electrical appliances 6.74 5.41 6.59 5.46 

31 Hardware, paints, wallpaper, etc. 5.07 3.30 5.62 4.27 
32 Plumbing, heating and building materials 3.07 2.21 5.61 5.05 
33 lewellery 8.11 6.67 8.87 7.99 
34 Toys and games 8.13 8.48 5.35 6.48 
35 Sporting goods and luggage 5.99 5.01 5.38 5.12 

36 Stationery, books and magazines 6.73 5.58 5.79 5.79 
37 Gasoline, oil, auto accessories, repairs and suppliea 4.07 4.07 5.15 5.38 

38 Meals and lunches 0.03 0.02 0.02 0.04 
39 Repairs and services 0.11 0.11 0.18 0.18 
40 All other departments 2.35 1.90 2.02 1.90 

41 TOTAL ALL DEPARTI'LNTS 4.51 3.81 4.56 4.39 
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MO I AU 11. Raniorts mensuels stocks-ventes at ventea-stocks des arends rAwasins. oar rayon. Cada. 1986 at 1987 

p 

c-atock/Ventea-stocks 

1986 1987 

April May April" May 

Avril Mai Avrii" Mai 

0.28 0.36 0.24 0.29 

0.21 0.14 0.20 0.17 
0.24 0.29 0.23 0.26 
0.04 0.03 0.04 0.04 
0.23 0.22 0.25 0.21 

0.23 0.23 0.27 0.27 
0.25 0.30 0.25 0.28 
0.24 0.26 0.19 0.21 
0.33 0.32 0.22 0.23 
0.25 0.24 0.24 0.23 

0.20 0.23 0.19 0.21 

0.21 0.22 0.22 0.21 
[LiP [1.19 0.17 0.17 

- 	I [I. 20 li.21 [[.2(1 
1. 	ci 1.51 1.09 1.15 
0.17 0.20 0.18 0.20 
0.18 0.20 0.15 0.17 
0.21 0.20 0.13 0.13 

0.16 0.19 0.17 0.18 
0.14 0.13 0.15 0.13 
0.11 0.13 0.10 0.11 
0.22 0.21 0.18 0.19 
0.22 0.23 0.19 0.20 

0.11 0.11 0.12 0.12 

0.29 0.31 0.26 0.29 
0.59 0.64 0.42 0.48 
0.20 0.18 0.17 0.17 
0.15 0.18 0.15 0.18 

0.20 0.29 0.18 0.23 
0.33 0.41 0.18 (1.20 
0.13 0.15 0.11 0.13 
0.14 0.12 0.18 0.15 
0.18 0.19 0.19 0,19 

0.16 0.18 0.17 0.17 
0,74 0.26 0.19 0.18 

• 	• 43.60 35.57 32.91 
9.28 5.41 5.65 
0.54 0.49 0.51 

Rayon 

NO 

Robes, robes de menage, tsbliers at uniformes pour 	1 
dames at Jeunes flues 

Manteaux at tailleurs pour dames at jeunes filies 	2 
Vétements sports pour dames at ,jeunes filies 	 3 
Fourrures 	 4 
Vêtements pour bébés at enfants at articles de cham- 	5 

bres d'enfsnts 

Vêtements de fillettes at dt ado lescentes 	 6 
Lingerie at vêtements de nuit pour dames 	 7 
Sous-vétements 	 8 
Chapeaux 	 9 
Baa pour dames at fillettes 	 10 

Ganta, mouflea at articles de parure pour dames at 	11 
filiettes 

Chsussures pour dames, ,jeunes flues at enfants 	12 
VAtements jnur homrnes 	 ii 

ccliii - 	cc)iiicric_; 	c - I 	(cli ccci! 

Produjts alimentaires at connexaS 	 17 
Articles do toilette, cosmétiques at médicamants 	18 
Appareils at fournitures photographiques 	 19 
Tissum è is pièce 	 20 

Literie at linge de maison 	 21 
Menus articles 	 22 
Porcelaine at verrerie 	 23 
Revêtements de plancher 	 24 
lentures, rideaux at housses 	 25 

Lampes, tableaux, miroirs at autrea articles d'ameu-. 	26 
blement pour is maison 

Meubles 	 27 
Gros appereils menagers 	 28 
Téléviseurs, radios at musique 	 29 
Articles de ménage at petits appareils électriquem 	30 

Quincaillerie, peinture, papiar-tonture, etc. 	 31 
Materiel da plomberie, chauffage at construction 	32 
Bijouterie 	 33 
Jouets at ,jeux 	 34 
Articles do sport at valises 	 35 

Papeterie, livres at revues 	 36 
Essence, huile, accessoires d'automobile, reparation 	37 

at fournitures 
Repas at casse-crotjtes 	 38 
Services at travaux de reparation 	 39 
thus autres rsyons 	 40 

TOTAL, TOUS RAVUNS 	 41 (1.23 	 0.25 	 0.22 	 0.23 
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TABLE 12. Department Stores' Month-end Accounts Receivthle,(1) Unadjusted and Seasonally Adjusted, 
Canada, 1985-1987 

TABLEAU 12. Contes h recevoir(1), non désaisonnalisés et désaisonnalisés des grands maqasins è Ia Fin 
du mois, Canada, 1985-1987 

Month 

Mo is 

1985 1986 1987 

Chanqe from 
previous 
month 

Variation 
par rapport 
au mois 
précédent 

Chanqe 
1987/1 986 

Variation 
1987/1986 

thousands of dollars - milliers de dollars percent - pourcentaqe 

Unadjusted - Non 
désaisonnalisés 

January - Janvier 1,989,953 2,215,690 2,303,160 -8.7 +3.9 
February - Février 1,898,512 2,123,008 2,193,841 -4.7 +3.3 
March - Mars 1,880,825 2,102,172 2,146,029 -2.2 +2.1 
April - Avril 1,897,041 2,107,916 2,171,850 +1.2 +3.0 
May - Ma! 1,897,723 2,102,040 2,159,685 -1.5 +1.0 
June - Juin 1,887,639 2,079,147 
July - Juillet 1,874,327 2,036,25R 
August - AoQt 1,888,520 2,037,7 
September - Septembre 1,952,986 2,079,7 
October - Octobre 2,010,107 2,131,900 
November - Novembre 2,138,267 2,264,310 
December - Décembre 2,396,596 2,521,548 

millions of dollars - millions de dollars 

Seasonally adjusted - 
Désaisonnalisés 

January - Janvier 1,885.0 2,113.0 2,180.0 -1.6 +3.2 
February - Fvrier 1,892.0 2,120.0 2,183.Or +o.lr 
March - Mars 1,909.0 2,122.0 2,177.Or 03r +2.6r 
April - Avril 1,924.0 2,122.0 2,197.Or +o.9r +3.5r 
May - Mai 1,938.0 2,125.0 2,189.OP -0.14p +3.OP 
June - Juin 1,946.0 2,133.0 
July - Juillet 1,972.0 2,139.0 
August - AoCit 2,002.0 2,158.0 
September - Septembre 2,019.0 2,162.0 
October - Octobre 2,041.0 2,179.0 
November - Novembre 2,080.0 2,208.0 
December - Décembre 2,091.0 2,215.0 

(1) Accounts receivable of department stores and the outstandings of acceptance companies which are - 
associated exclusively with them. 

(1) Les comptes A recevoir des grands magasins et les créances aclives des sociétés d'acceptation d 
prêts qui travaillent exciusivement avec ces magasins. 
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SCOPE OF SURVEY 
	

HA* OF L'ENQUCTE 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program 
of the Industry Division, to be utilized. 
(The census also measures the activities of 
"establishments"; however, this concept is 
not used in the monthly survey of department 
stores.) Under the "location" concept, 
department store data contained in this 
publication exclude the activities of other 
kinds of businesses which may be operated by 
the reporting department store firms. For 
xacnple, non-department store locations are 

:lassified to the kinds of business most 
ppropriate to their commodity structure 

with the catalogue sales activity of depart-
rnent store organizations classified to the 
"General Merchandise Stores" kind of busi-
ness category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if the department is an 
integral part of the overall department 
store operation and is not identified to the 
public by any name which differs from that 
of the department store with which it is 
associated. The rationale underlying this 
approach is as follows: for purposes of mar-
ket research or urban planning, a department 
store (the largest type of mass merchan-
dising activity in Canada) together with its 
leased departments, if any, is considered to 
be a totality; that is, it competes in the 
market place as one structure, rather than 
as a nunber of smaller stores. 

L'univers des firmes de qrands maqasins uti-
lisé aujourd'hui est fondé sur le recensement du 
commerce et des services de 1971. La "Liste des 
orqanisations de grands maqasins" est donnée A la 
fin de cette publication. 

Aux fins de cette publication, seules les ac-
tivités des "beaux d'affaires" reels des firmes 
de grands magasins sont étudiées; on pout ainsi 
faire appel au concept des "points de vente", gui 
eat commun au recensement et au programme d'en-
quête courant de la Division de l'industrie. (Le 
recensement mesure éqaiement los activités des 
"établissements"; toutefois cette unite d'oh-
servation n'est pas utilisée dens l'enquête men-
suelle sur les grands maqasins.) En vertu de la 
notion de "points de vente", les données sur los 
grands magasins présentées dons cette publication 
ne tiennent pea compte d'autres genres do com-
merce auxciuels peuvent s'adonner los firmea dé-
clarantes. Ainsi, les points do vente qui no 
répondent pas N la definition des grands maqasins 
sont attribués b la catéqorie commerciale qui 
convient le mieux aux diverses marchandises of-
fertes; h titre d'exemple, les bureaux de vente 
par catalogue des sociétés de grands maqasins 
sont classes dans le genre de commerce "maqasins 
de merchandises diverses". 

Lea affaires réalisées par los concessions 
établies dons les grands maqesins sont, aux Fins 
do la présente publication, considérées comme 
faisant partie des affaires qiobales du rTlaqasin 
o'u sont établies lea concessions. Cependant, los 
ventes d'un important rayon (ou maqasin) d'ali-
mentation associé ne seront incluses que si le 
rayon ou maqasin fait partie intéqrante de l'ex-
ploitotion générale du grand maqasin at n'est pea 
connu du public sous un nom different do celui du 
grand magasin auquel ii est associé. Cette me-
thode se justiNe du fait que les spécialistes 
des etudes de marché et lea urbanistes consirlè-
rent comme un tout le grand maqesiri (qul consti-
tue le plus important genre de qrande surface Cu 
Canada) et lea rayons de concessions; autrement 
dit, le grand maqasin se présente sur le marché 
comme un établissement unique et non comme un 
regroupement do petits maqasins. 
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Data on sales are also presented for each 
type of department store, by province and 
selected metropoittan area. Tabulations on 
market shares by type of department store 
For the current year and those for the two 
previous years as well as tabulations on 
market share of total retail trade held by 
department stores by province and selected 
metropolitan area are also shown. This 
report also includes statistics on the nun-
her of locations, on the stock-sales and 
sales-stock ratios, and on the department 
stores' month-end accounts receivable. 

Finally, seasonally adjusted data as well 
as constant dollar estimates are provided. 

Information on definitions, survey metho-
dology, seasonal adjustment method, data re-
liability and confidentiality are published 
only in the March issue of this publication. 
For more information about this survey or 
the Industry Division's statistical survey 
program in general, please contact the 
Retail Trade Section, Industry Division, 
Statistics Canada, Ottawa, K1A 0T6, Tel: 
(613) 951-9656. 

EXPLANATORY NOTES 

The percentage changes in sales shown in 
this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e., those in operation 
in both of the periods being compared. 

The stock-sales ratios are derived by 
dividing the dollar vohsne of stocks at 
selling value at the end of the month by the 
dollar volune of sales for the month. 

The sales-stock ratios are derived by 
dividing the dollar volune of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The metropolitan areas are census metro-
politan areas as defined by the 1971 Census. 

The couiodity reference list, which des-
cribes in detail the commodities comprising 
each of the 411 departments noted within, is 
publisI ii Ir' Of thLa pub-
1 lCat inn. 

Les données sur les ventes sont aussi présen-
tees pour chaque qenre de qrand rnaqasin, par 
province et selon certaines réqions métropnli-
tames. Des totalisations stir les parts de mmrché 
par genre de qrand magasin pour l'année courante 
et celles des deux années précédentes, ainsi que 
des totalisations sur les parts de marché dé-
tenues par les grands maqasins par rapport 
l'ensemhle du commerce de détai.l par province et 
selon certaines regions rnétropolitaines parais-
sent également. De plus, des statistiques sur 1e 
nombre de points de vente, sur les ratios stocks-
ventes et ventes-stocks, ainsi que sur les 
comptes a recevoir des grands maqasins N Ia fin 
du mois y sont rapportées. 

Finaletnent, des données désaisnnnalisées ainsi 
que des estimations en dollars constants y sont 
present ées. 

L'information sur les definitions, la méthodo-
loqie d'enquête, Is méthode de désaisonnalisa-
tion, is fiahilité et la confidentialité des don-
nées est publiée seulement dans le nunéro du mois 
de mars de cette publication. Pour obtenir plus 
d'information sur cette enquête ou sur le pro-
qramme d'enquête statistique de Is Division de 
l'industrie en qénéral, communiquer avec la Sec-
tion du commerce de detail, Division de l'indus-
trie, Statistique Canada, Ottawa, K1A 016, (télé-
phone: 613-951-965. 

NOTES EXPLICA1IVES 

Lea variations des ventes en pourcentage ion-
nées dans la présente publication sont fondées 
sur Ia valeur totale des recettes pour chacune 
des périodes observées. Elles tiennent compt.e des 
magasins qui ont ouvert leurs portes et de ceux 
qui les ont ferrnées; autrement dit, elles ne se 
limitent pan aux inaqasins qui ont été exploités 
dans toutes les périodes en cause. 

On obtient les ratios stocks-ventes en divi-
sant Is valeur marchande des stocks 6 la fin du 
mois per le chiffre des ventes pour le mom. 

On obtient lea ratios ventes-stocks en dlvi-
sant le chiffre des ventes pour le mois par Ia 
valeur rnarchande moyenne des stocks en debut et 
en fin de mois. 

Lea regions métropolitaines correspondent aux 
regions métropolitaines du recensernent de 1971. 

La hate de référence des marchandises qui 
décrit en detail les produits de chacun des 40 
rayons présentén dana reUe p,hlicatiion pat re- 
Fob J I 	101)0 1 	I)I$fl 101 	00 

4 
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La "hate des organisationa de grands maqa-
sins" eat reproduite dans le numéro de mars de 
cette publication. 

Les revisions en regard 6 l'enquête sur lea 
ventes et stocks des grands magesins liées h la 
façon dont lea données mont produites se rap-
portent seulement aux données de l'ennée précé-
dente. Elles sont effectuées Is fin de l'année 
et les résultats révisés sont publiés dens le 
numéro de mars de I'année suivante du present 
bulletin. Les revisions resultant de Is procedure 
de désaisonnalisation mont a la lois mensuelles 
et annuelles. Dens le cas des revisions mensuel-
les, les résultats rectifiés qui référent au mois 
courant (avril per exemple) et aux deux mois 
précédents (février et mars) sont ajoutés b Is 
publication du mois suivant (mei), tendis qua lea 
revisions annuelles ne sont publiéea qu'une lois 
l'an, dans le bulletin de mars. Les revisions aux 
comptes h recevoir en fin de mois mont apportées 
mensue]. lament. 

Les mesures de la fiabilité des données d'en-
quête en niatière d'erreurs dues h la non-réponse 
sont présentées dans le tableau explicatif I. 

Le nombre de jours co.aerciaux sur lesquels 
sont bases les renseiqnements présentés ici vane 
d'un mois a l'autre. Voir au tableau explicatif 
I I 	1 p 	nnvih r 	p 	ill I r 	r'nrnm' rr' i i 	 ir 	1 'q I c 

ri 

The "List of Department Store Organiza-
tions" is published in the March issue of 
this publication. 

Revisions to department store sales and 
stocks related to the way data are gathered 
apply only to the previous year data. They 
are conducted at the end of the year and 
consequently, the revised figures are pub-
lished yearly in the March issue of the 
following year of this publication. The 
revisions resulting from the seasonal ad-
justment procedures are both monthly and 
annual. In the case of monthly revisions, 
the corrected figures for the current month 
(April for example) and the two previous 
months (February and March) are published in 
the following month issue of the present 
catalogue (May), while the annual revisions 
are published once a year in the March 
issue. Revisions to month-end accounts re-
ceivable are published on a monthly basis. 

The measures of the reliability of the 
survey data with respect to the non-response 
error are presented in Text Table I. 

The ntinber of shopping days that this 
publication is based on varies from month to 
month. See Text Table 11 for the number of 
I)I))1fl 	(1' 	thr 	'irr'ri 	IJ)ifl1t i I)fl 

I 
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TEXT TABLE 1. Measurea of Relithility, Depart.ent Stores, Canada, 1987 - May 

TABLEAU EXPLICATIF I. Mosurs de Is fiabilit, grands asqasine, Canada, 1987 - Mai 
	 I 

Response rate(1) 	 Reapons 
fractionC.? 

Toux de r6ponse(1) 	 Fraction de 
riponse( 2) 

Survey units(3) 	Organizational 
unjts(4) 

Unites d'en- 	UnitCs orga- 
quête(3) 	nisstionnelles(4) 

per cent - pourcentage 

Monthly sales total - Ventes mensuelles 
totalea 	 100.0 	 100.0 	 100.0 

Monthly sales by department - Ventes men- 
auelles per rayon 	 ... 	 80.0 	 99,7 

Monthly stocks by department - Stocks men- 
suola per rayon 	 ... 	 73.3 	 99.7 

Month-end accounts receivable - Comptea I 
recevoir I is fin du mois 	... 	 87.5 	 95.8 

(T) The roeponae rate is a measure of the proportion of those units which have responded intime for inclusion in this pub-
1 icat ion. 

(1) Le taux de réponae représente is proportion des unites gui ont rCpondu assez tot pour Ctre iriclusea dans la prCsente pub-
lication. 

(2) The responea fraction is a measure of the data response rate, and is the proportion of the published data which Is bss,1 
upon actual reported data submitted by department stores. 

(2) La fraction de réponae eat is taux de réponse des donnCea, c'emt-I-dire is proportion des chiffres publiés oui eat fond 
sur des renseignementa réellement dCclarCs par lea grands magasins. 

(3) The eurvey units are the 10 provinces and the four metropolitan areas in which a department store organization operat"s 
department store locationa. 
Lea unites d'enquAte sont lea 10 provinces at lea quetre regions m6tropolltalnes oti lea sociétés do grands magasinc 
exploitent des points de yenta. 
The organizational units are the department store companies. 

(4) Lea unites organisetionnellea ropr4aentent les aociCtCs des grands magasina. 

TEXT TABLE II. Pè.ber of Shopping Days, by Month, 1986 and 1987 

TABLEAU EXPLICATIF II. Nore de Jours cooaerciaux, per .ois, 1986 at 1987 

1986 1987 

Total number Number of Total number Number of 
of shopping Saturdays of shoppinq Saturdays 
days days 

Nombre total Nombre de Nombre total Nombre de 
de jours samedja de jours semedig 
commerciaux COlmiercimux 

January - Janvier 26 4 26 S 
February - FCvrier 24 4 24 A 
March - Mars 25 5 26 A 
April - Avrjl 26 4 25 4 
Mey-Mai 26 5 25 5 
June - Juin 25 4 26 4 
July - Juillet 26 4 26 4 
August - AoOt 25 5 25 
September - Septembre 25 4 25 3 
October - Octobre 26 4 26 3 
November - Novembre 25 5 25 3 
December - Oécembre 26 4 26 4 
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illowing are publications of the Retail Trade Sec-
Industry Division. 

Catalogue 

63-002 Department Store Sales and Stocks. M. 811. 

63-004 Department Store Sales, by Province and Metro- 
politan Area. Advance Release. M. Bil. 

63-005 Retail Trade. H. Bil. 

63-007 New Motor Vehicle Sales. H. Bil. 

63-014 Merchandising Inventories. M. Bil. 

63-210 Retail Chain and Department stores. A. Bil 

63-213 Vending Machine (erators. A. 811. 

63-218 Direct Selling Canada. A. Bil. 

63-219 Campus Book Stores. A. Bil. 

63-224 Market Research Handbook. A. Bil. 

63-538 Retail Trade Historical Statistics, 1972-1979 
0. Oil. 

erating Resultm Series, Retail Trade, 0., Bil. 
(First Issue, 1974): 

OIOIX D( PWLICATIOPJS 

Les publications suivantes Se trouvent, h Is Section di com-
merce de detail, Division de lindustrie. 

Cmtaloque 

63-002 Ventes at stocks des grands meqasins. U. 811. 

63-004 Ventes des grands msgaains, per province et region 
metropolitaine. Rapport provisoire. M. RU. 

63-005 Commerce de detail. M. Bil, 

63-007 Ventes de véhicules automobiles neufa. H. Oil. 

63-014 Stocks commerciaux. H. All. 

63-210 Maqasins de detail è succursales at lea grands maqa-
sins. A. Bil. 

63-213 Exploitants de diatributeurs automatiques.A. Oil. 

63-218 La vente directe mu Canada. A. Oil. 

63-219 Librairies de campus. A. Oil. 

63-224 Recueil statistique des etudes de marché. A. 811. 

63-538 Commerce de detail statistiques historiques, 1972-1979. 
H.S. Bil. 

Série des résultats d'exploitation, Commerce de detail, H.S., 
Ru. (Premier nijnéro, 1974): 

(stiIuqi 

3-6U6 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florists, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Womens Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1990 

H. - Monthly 	A. - Annual 	Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications listed 
above, Statistics Canada publishes a wide range of 
statistical reports on Canadian economic and social 
affairs. A comprehensive catalogue of all current pub-
lications is available from Statistics Canada, Ottawa 
(Canada), K1A 016. 

Catalogue 11-204E, price Canada $10.00, Other Coun-
tries $11.50. 

63-606 Plaqasins de vente au detail de chausaures, 1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes dCtaillants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincaillerie, 1980 

63-611 Magasins de yenta su detail de vCtementm pour dames, 
1980 

63-612 Magesins de vente au détail da vtements pour le famil-
le, 1980 

H. - Mensuel 	A. - Annuel 	Oil. - Bilinque 
H.S. - Hors gene 

Outre lea publications Cn.ssérCes ci-desmus, Statistigum 
Canada publie une qrande variCtC de hulletine statlatiques sur 
is situation économique et sociale du Canada. On peut me pro-
curer un catalogue complet des publications courantes an 
sadreasant h Statistique Canada, Ottawa (Canada), K1A 0T6. 

NO 11-204F, prix Canada $10.00, Autres pays $11.50. 
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Factors like these are explored in the Report on the 
Demographic Situation In Canada, 1986. 

Using the latest demographic data, this report up-
dates its well received predecessor. It is a dynamic 
portrait of Canada and her people, and provides 
special analytical sections on subjects like: 
• language 
• fertility and childbearing 
• causes of mortality 
• interprovinciai migration 
For the best insight into Canada's demographic 
scene, choose the Report on the Demographic 
Situation In Canada, 1986. 

ftA 
Catalogue 91 -209E 
SI 5.00 in Canada, 
S 16.50 other countries, 
138 pages. 

; 

Des èvènements tels que ceux-ci font l'objet du 
Rapport sur (a situation démographique au 
Canada, 1986, 
Réalisè a partir des plus rècentes donnèes demo-
graphiques disponibles, cc rapport constitue une 
version àjour de Ia publication originale, qui avait 
ete très bien accuelilie. II présente un portrait 
dynamique du Canada et de sa population et contient 
des analyses sur des sujets comme: 
• Ia langue; 
• Ia f&ondité et Ia maternité; 
• les causes de mortalité; 
• Ia migration interprovinciale. 
Afin de mieux saisir Ia rêalité démographique cana-
dienne, procurez-vous Ic Rapport sur Ia situation 
demographique au Canada, 1986 

N° 91-209F au repertoire) 
$15.00au Canada 
$16.50 a l'ètranger 
139 pages 

I 
AMAW 
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Que fait une famille 
type avec $30,000? 

What does the 
average family 
do with $30,000? 
In 1984 the average 
family in Canada had 
a disposable income 
of $30,000. Income 
after Tax, Distribu- 
tion by Size in 
Canada, 1984 classi- 
fies the after-tax 
income of Canadian 
families and indivi- 
duals. Income data are giv 
of income, region, source 
family size, number of chil 
age and sex of the family 
and other characteristics. 

Use this report to examine 
how different policies 
might affect different 
socio-economic groups. 
Study problems of the 
poor and elderly. Get an 
accurate reading of the 
purchasing power of 
Canadians. 

Catalogue #13-210 
$20.00 in Canada 
$21.00 other countries 
87 pages. 

En 1984, le revenu disponible d'une 
familie canadienne type était de 

$30,000. La publi-
cation Revenu 
après impôt, ré-
partition selon Ia 
taille du revenu au 
Canada, 1984 mdi-
que le revenu 
après impôt des 
families et des par-
ticuliers canadiens. 
Les données sur le 
revenu sont pré-
sentées selon Ia 
taille du revenu, Ia 
region, Ia source de 

revenu, Ia taille de Ia 
famille, le nombre 

d'enfants, I'âge et le sexe 
du soutien de famille et 

d'autres caractéristiques. 

Ce rapport permet de determiner 
l'incidence que peuvent avoir dif-
férentes politiques sur divers 
groupes socio-économiques. II 
permet aussi d'étudier les pro-
blèmes que rencontrent les per-
sonnes pauvres et les personnes 
ágées et d'obtenir des données 
précises sur le pouvoir d'achat 
des Canadiens. 

N° 13-210 au repertoire 
$20 au Canada 

$21 a l'etranger 
87 pages I 
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LANNUAIRE DU CANADA 

A JOURNEY 
OF 1000 MILES 
BEGINS WITH 

A SINGLE STEP 
The Canada Year Book recorded Canada's 
first steps in 1867. It's still the only book 
that gives you the most complete, up-
to-date facts on every aspect of 
Canada's growth as a nation. 
Physical setting Demography Health * Educa-
tion * Employment and incomes Social security 
• Housing and construction * Forests, fish and furs 
• Agriculture Mines and minerals * Energy $ 
Science and technology * Transportation * Com-
munications * Cultural activuies and leisure * 
Manufacturing * Merthandising and services * 
Banking, finance and insurance Judicial System 
* External relations, trade and defence * Govern-
ment * Government finance * Review f th' 
i . (onomy 

TOUT LE 
PAYS, D'UNE 
COUVER[URE 
A EATRE 

Dëjà au siède dernier, les premiers pas 
de La nation ètaient consignès dans 
lAnnuaire du Canada . Aujourd'hui, lAn-
nuaire du Canada tèmoigne toujours avec 
precision et exhaustivité des multiples 
facettes de l'èvolution du pays. 
Phvsiographie * Demographic * Sante * Education 
* Emploi et revenu * Securite sociale * Logement 
et construction * Péches et fourrures * Agnculture 
* Mines ci mineraux * Energie * Sciences et 
technologle * Transports * Communications * 
Activites culturelles ci loisirs * Industries manufac 
turiCres Commerce et services * Banques, 
finances et assurances 4  Gouvemement * Systeme 
judiciaire * Relations exterieures, commerce et 
defense * Finnv Sc rub]lviIcv Revue de 

Sold in iiookstores and also availabk by cal. 
Statistics Canada toll-free at i-Soo-aós-hh" or 
completing the order coupon included in this 
publication. 

plus shipping and hanl!int 	rr 	si -. 

Canada. 1 ,ci other oiinrriC5). Laialocrr 

Information ari also be obtained liv 	riii acting 
your Regiona' Reference Centre. 
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