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SYpO1S 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
b le. 

- nil or zero. 
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P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
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SICNES CONVENT IONNFI S 
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nels suivants utilisés dans les publications de 
Statistique Canada: 

nombres indisponihies. 

n'ayant pam lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisaires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statist ique relatives mu secret. 

NOTE 

Components may not add to totals due to 
r 1011111 01] 
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POINTS SAILLANTS 

Seasonally Adjusted Data 	 Données désaisonnal isées 

Adjusted for seasonal fluctuations and the 
number of trading days, department store 
sales in August 1987 totalled $1,084 mil-
lion, an increase of 2.0% from the pre-
vious month's revised total of $1,063 mu-
lion. Higher sales were recorded in 28 of 
the 40 departments. 

For the first eight months of 1987, de-
partment store sales have fluctuated sig-
nificantly while showing little overall 
growth. During this period, sales have 
advanced on average by 0.2% on a monthly 
basis. 

• Seasonally adjusted, 	department store 
stocks (at selling value) totalled $4,499 
million at the end of August 1987, up 0.9% 
from the July 1987 revised value of $4,461 
ri1lion. This constitutes the fourth con- 

• 	;eeutive monthly increase. 

• The ratio of inventories to sales stood 
at 4.15:1 in August, up from the average 
ratio of 4.13:1 observed in the seven pre-
vious months. 

Unadjusted Data 

Department stores in Canada reported sales 
totalling $992 million in August 1987, up 
1.1% over the August 1986 level of $981 
million. Cumulative sales for the period 
January to August 1987 totalled $7,383 
million, up 1.2% from the corresponding 
period in 1986. 

• Excluding food and kindred products de-
partment store sales increased by 4.1% in 
August 1987, coWared to the corresponding 
month a year earlier. 

• Seven provinces posted gains in August 
1987 over the corresponding month in 1986, 
with increases ranging from 24.5% in 
Newfoundland to 2.2% in Nova Scotia. De-
creases were recorded in British Columbia 
(-10.2%), Alberta (-3.6%) and Manitoba 
'-1.7%). Sales were up in seven of the 10 
mutropol it an areas ojrveve1. 

is 

Selon les estimations préliminaires pour anOt 
1987, les ventes des grands maciasins, corrigées 
en fonction des variations saisonnières et du 
nombre de journées d'affaires, ont totalisé 
$1,084 millions en aoQt 1987, soit une hausse 
de 2.0% par rapport è l'estimation révisée de 
juillet ($1,063 millions). Des augmentations 
dans les ventes ant été enregistrées dana 28 
des 40 rayons. 

Les ventes des grands magasins ant fluctué 
siqnificativement au cours des huit premiers 
mois de 1987, alors qu'une croissance mineure a 
été rapportée au niveau global. Durant cette 
période, les ventes on enreqistré une hausse 
mensuelle moyenne de 0.2%. 

La valeur désaisonnaljsée des stocks (valeur de 
vente) a connu un gain de 0.9% per rapport su 
mois précédent ($4,461 millions - chiffre 
révisé) et s'élevait a la fin d'aoQt 1987 
$4,499 millions. Cette hausse constitue la 
quatrième augmentation mensuelle consécut ive. 

Le rapport du total des stocks possédés aux 
ventes désaisonnalisées s'établissait a 4.15:1 
en aot, une hausse conarativement au rapport 
moyen de 4.13:1 observe au cours des sept mois 
précédent s. 

Données non désaisonnalisées 

Les ventes des grands maqasins au Canada ant 
totalisé $992 millions en aoOt 1987, soit 1.1% 
de plus que le niveau de $981 millions observe 
en aoclt 1986. Les ventes totales pour les huit 
premiers mois de 1987 me mont chiffrées è 
$7,383 millions, en hausse de 1.2% par rapport 

la période correspondante en 1986. 

En excluant le rayon des produits alimentaires 
et connexes, les ventes des grands maqasins ont 
augmenté de 4.1% en aoOt 1987, conarativement 
au maim correspondant en 1986. 

Les ventes des grands Inagasins ont auqmenté 
dans sept provinces en aoOt 1987, comparative-
ment au même mois l'an dernier, les hausses 
s'échelonnant. de 24.5% b Terre-Neuve è 2.2% en 
Nouvelle-Ecosse. Des diminutions ont été 
enregistrées en Colombie-Britannique (-10.2%), 
en Alberta (-3.6%), et au Manitoba (-1.7%). 
I es ventes ant augmenté dans sept des 10 
refl1ois riil ropolitaines visées par l'enquête. 



• Sales by major department stores in August 
1987 totalled $578 million, down 1.4% from 
the corresponding month a year earlier, 
while junior department stores had sales 
of $413 million, up 4.8% over the same 
period last year. 

• Les ventes des grands magasins traditionnels, 
en aoOt 1987, se sont chiffrées a $578 mu-
lions, soit une baisse de 1.4% per rapport aux 
ventes enregistrées 6 pareille date l'an der-
flier. Les grands maqasins populaires ant, 
quant & eux, indiqué des ventes s'élevant a 
$413 millions, Ce qui représente un qain de 
4.8% en regard du mois d'aoat de l'année der-
nière. 

• En eoOt 1987, on a dénombré un total de 811 
points de vente au detail exploités par les 
sociétés des grands magasins, soit 23 de plus 
qu'en aoOt 1986. De ce total, 304 points de 
vente étaient explaités par les sociétés des 
grands maqasins traditionnels et 507 par les 
orqanisations des grands magasins populaires. 

Les ventes totales des grands maqasins oni 
représenté, è elles seules, 7.7% de l'ensemble 
du commerce de detail au Canada, en aoQt 1987, 
soit une baisse par rapport a la part de 8.3% 
détenue en aot 1986. 

La valeur des stocks des grands magasins è la 
fin du mois, sans ajustements saisonniers, 
s'est élevée h $4,445 millions, soit une hausse 
de 5.2% par rapport au niveau atteint en aoOt 
1986. 

La valeur totale, non désaisonnalisée, des 
créances a recouvrer per les sociétés des 
grands magasins s'est chiffrée N $2,122 mil-
lions en aoOt 1987, soit 4.1% de plus que 
Pestimation enregistrée en aot 1986 ($2,038 
millions). 

• In August 1987, there were 811 retail 
locations operated by department store 
organizations, 23 more than in August 
1986. Of this total, 304 locations were 
operated by major department store organi-
zations and 507 by junior department store 
organizations. 

In August 1987, total department store 
sales accounted for 7.7% of all retail 
sales in Canada, a decrease from the 8.3% 
share held in August 1986. 

• Unadjusted, department store stocks at 
month-end totalled $4,445 million, an in-
crease of 5.2% over the level reached in 
August 1986. 

• The total unadjusted value of accounts 
receivable of all department store organ-
izations in August 1987 amounted to $2,122 
million, up 4.1% from the $2,038 million 
recorded in August 1986. 

Note aux utilisateurs: 

Les utilisateurs des données doivent prendre note 
que les estimations mensuelles des ventes et des 
stocks des grands maqasins, sans ajustements 
saisonniers, pour 1986 ont été révisées afin 
d'incorporer les declarations tardives. Les don-
nées désaisonnalisées ont été également révisées 
pour la période de janvier 1986 a juillet 1987. 

Les utilisateurs doivent prendre note que les 
mouvenients, d'une année è Pautre, pour certaines 
provinces et regions métropolitaines de recense-
ment ant été touches par des changernents struc-
turels majeurs apportés en 1987, y compris la 
vente du rayon de produits alimentaires de Wood-
ward Stores Ltd. b Canada Safeway Ltd. et i'm-
clusion dans l'industrie des grands magasins, de 
points de vente précédemment classes parmi les 
bazars. Les taux de variation, en moOt, des 
ventes provinciales après ajustement, se lisent 
comrne suit: Alberta (+7.4%) et Colombie-Britan-
nique (+3.3%). Les dispositions de la Loi sur In 
statistique du Canada, pour ce gui est de la con-
fidentialité, ne nous perrnet pas de divulquer len 
mouvements corriqés pour l't1e-du-Prince-douard, 
Calgary, Edmonton et Vancouver. 

Note to users: 

Data users should note that, unadjusted 
monthly department sales and stocks esti-
mates for 1986 have been revised to incor-
porate late responses. Seasonally adjusted 
data have also been revised for the period 
January 1986 to July 1987. 

Users should also note that the year-over-
year movements for some provinces and census 
metropolitan areas have been affected by 
major structure changes during 1987, includ-
ing the sale of Woodward Stores Ltd.'s food 
department to Canada Safeway Ltd. and the 
inclusion in the department store industry 
of outlets previously classified as variety 
stores. The adjusted provincial percentage 
changes in August were as follows: Alberta 
(+7.4%) and British Columbia (+3.3%). The 
confidentiality provisions of the Statistics 
Act preclude releasing adjusted movements 
for Prince Edward Island, Calgary, Edmonton 
and Vancouver. 

. 
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Chart - 1 	 Graphlqu. - 1 
Department Store Sales, by Month, Unadjusted and Seasonally Adjusted, Canada, 1985-1987 
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Chart —2 	 Graphlque - 2 

Department Store Stocks, by Month, Unadjusted and Seasonally Adjusted, Canada, 1985-1 987 
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Chart —3 	 Graphique - 3 

Department Store Sales and Total RetaIl Trade, by Month, Canada, 1985-1 987 
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Chad - 	 Graphlque - 4 
Department Store Sales, Current and Constant (1981) Dollar Estimates, 1985-1 987 

40 	Ventes des grands magasins, estimations en dollars courants et constants (1981), 1985-1987 
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16811 1. Department Store P4,nthly Salem, Ikiadjust.d and 5eaislly Adjusted, (1) by Depart..nt, Canada, 1986 and 1987 

tb,sdjusted - Non déssisonnslisáes 

1986r 	 1981 

Department 

Change 

Variat ion 

S 

luIy AuguSt )uly August August 
1987/1986 

Juillet RoOt Julliet SoOt Soot 
1987/1986 

N0. 
thousands of dollars per cent 

millierm de dollars poireentaqe 

I Women's and misses' dresses, housedresses, 16,200 16,306 16,093 16,149 +2.7 
aprons and uniforma 

2 Women's and misses' coats and suits 6,742 14,588 7,511 16,113 .10.5 

3 Women's and misses' sportswear 60,038 62,451 65,565 65,773 .5.3 
ii Furs 1,599 2,409 1,415 1,757 -29.4 
5 Infants' and children's wear and nursery 26,658 33,470 26,081 34,620 .3.5 

equipment 

6 	Girls' and teenage girls' wear 14,870 28,710 14,721 29,109 .2.1 
7 	Lingerie and women's slsepoear 17,981 15,085 17,373 16,514 44.0 
8 	Intimate apparel 13,460 12,712 14,629 14,523 *13.7 
9 	Millinery 865 739 898 866 .17.2 

10 	Women's and girls' hosiery 8,280 9,458 7,852 9,579 .1.3 

11 	Women's and girls' gloves, sitta and 
ice sccessor 

11,579 13,796 13,073 13,864 .0.5 

12 	Women's, misses' and children's footwear 23,386 31,828 25,686 31,545 

13 	Man's clothing 27,116 30,282 29,860 20,272 
14 	In's furnishings 49,830 57,063 51,956 61,463 
15 	Boys' clothing and furnishings 13,200 26,969 14,601 29,370 

16 	Man's and boys' 	footwear 14,606 11,615 15,185 17,208 -2.3 
17 	food and kindred products 49,369 46,982 16,1815 19,295 -50.9 
18 	Toiletries, comeetics and drugs 54,563 55,511 52,118 56,662 .2.1 

19 	F'hotograpl,ic equipment and supplies 11,686 11,781 10,673 10,719 -9.0 
20 	Piece goods 3,422 3,829 3,220 3,695 -3.5 

21 	Linens and domestics 34,940 36,017 33,528 38,972 .0.2 
22 	Smallsares and notions 8,957 9,030 7,329 8,255 -8.6 
23 	Chins and glsssware 12,343 11,153 11,956 11,133 -0.2 
24 	floor coverings 14,016 12,251 13,460 12,435 .1.5 
25 	Draperies, curtains and furniture CDV- 17,019 15,077 16,933 16,267 .7.9 

erings 

26 	L'sg,s, pictures, mirrors and all other 8,411 8,043 8,484 9,311 +15.8 
home furnishings 

27 	furniture 46,255 42,160 51,072 48,633 +15.4 
28 	Major appliances 48,061 42,988 56,366 47,419 .10,3 
29 	Television, radio and uraisic 36,583 45,348 37,073 46,996 .3.6 
30 	Housewares and small electrical appliances 36,618 35,428 35,944 41,896 .18.3 

31 	Hardware, psints, wallpaper, etc. 30,390 25,833 31,941 26,365 .2.1 

32 	Plunbing, heating and building materials 14,378 11,631 17,811 12,237 .5.2 

33 	Jewellery 21,376 22,718 21,560 21,486 -5.4 
34 	Toys and gases 20,790 20,105 21,509 21,316 +6.0 
35 	Sporting goods and luggage 29,496 24,050 39,315 24,139 .0,4 

36 	Stationery, books and magazines 25,043 39,201 25,622 39,624 .1.1 
37 	Gasoline, oil, auto sccsasorias, repairs 12,541 12,059 13,856 12,016 

and supplies 
38 	Noale and lunches 17,301 17,596 16,661 21,019 
39 	Repairs and services 16,800 15,901 21,591 20,014 •2. 
40 	All other departments 46,115 41,468 42,714 34,099 

41 	TOTAL ALL D(PARTNTS 932,943 9811,581 936,706 991,536 .1.1 

Cl) Total department store sales are derived by seasonally adjusting the Canada total ram data dlrectly. Therefore, the coguonentm do not sue to the 
Canada total. 
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S IA&(AIJ 1. Yeatss .anauellee des grande ..ga.in., non Msais,swsliaes at d6saiso,,aliea(1), par rayon, Canada, 1986 at 1987 

vasonally adjuated - 08esonna1s.e 

Change 
1987 

Variation 
Rayon 

Mayt Jt Julyr AuguetP Auguatf 
July 
1987 

7,7 7  Atr loot, 
h.i hat 
1987 

NO 
pr Cent 

milliera de dollar8 pourcentaqa 

17,100 16,922 17,058 17,487 .2.5 Robes, robes de vénaqa, tabliars at unl- 1 
formas pour dames at jeunes filles 

20,337 19,047 19,197 19,264 .0.1 Menteeuv at tailleure pour dames at 	jeunea 2 
(I I lee 

73,013 76,491 74,563 71,837 -3.7 VAtements sports pour dames at jeunes (illea 3 
5,094 2,706 3,684 2,943 -20.1 Fourrures 4 

31,578 71,336 50,913 32,697 *5.8 VSta,sent. pour b8b6s at en(ante at articles 5 
de rhambree d'enfants 

18,497 19,348 18,893 19,161 .1.4 VAtementa de tillettas at d'sdoleacrntas 6 
19,760 20,557 19,940 21,133 .6.0 Lingerie at vSte,,,ante da nuit pour dames 7 
14,243 14,520 14,502 15,100 .4.1 Sous-e*ta,aents 8 
1,228 1,435 1,352 1.447 .7.0 Chspeaus 9 

11,841 12,005 11,817 12,339 .4.4 Baa pour dames at fillattea 10 

19,930 20,691 20,861 20,315 -2.6 Cents, moufles at articles as parure pour 11 
dames at riltettas 

.498 3,379 32,927 33,268 .1.0 Dauseuraa pour dames, jeunse flues at 12 
anfw,te 

. 

950 38,836 41,031 35,963 -12.4 V*teaente pour homes 13 
110 
316 

67,861 
19,210 

67,437 
19,245 

75,104 
19,718 

.11.4 
.2,5 

Articles d'hshillement pour home'es 
VAtamenta at articlaa dhthihlesent pour 

14 
15 

qaryons 

17,634 19,136 18,737 18,794 .0,3 Chauseurea pour hoismas at qarcone 16 
38,188 16,874 19,056 22,680 .19.0 Produit, ahlaentsirea at conneoes 17 
62,714 64,530 63,405 64,863 .2.3 Articlas de toilatta, .osm6tiquas at a6di- 18 

casent a 
11,035 10,749 10,498 10,471 -0.3 Apparaila at fournituree photogrsphigues 19 
3,614 4,190 3,911 3,992 +2.1 Tissue & is plAce 20 

34,950 36,260 33,517 37,034 .10.5 litarie at 	hogs 'is asison 21 
9,123 9,364 8,851 9,463 .6.9 Menus articles 22 

13,080 14,817 14,643 14,907 .1.8 Porrelsine at varrarte 23 
13,303 13,626 13,004 15,372 .2.8 Rav8tamants da plancler 24 
15,667 16,087 15,654 16,642 .6.3 Tanturas, rideaus at housass 25 

10,091 10,284 9,554 10,247 .7.2 Lsnges, tableau,,, miroira at 	sutrea articles 26 
d,uaeublament pour Is ,,alenn 

49,854 50,942 50,081 52,868 .5.6 Med.Ias 27 
46,338 50,587 49,447 49,446 -- Cros spparalts aidnaaers 28 
45,984 47,131 45,681 46,948 .2.8 Tl&viseurs, radios at 	'usipie 29 
40,288 41,162 40,002 44,989 +12.5 Articles de a6nacie at petite spperaiis étec- 30 

t r iques 

28,945 31,136 30,306 30,495 *0.6 Ouincsulterla, peinture, pspiar-tenture, 31 
etc. 

11,440 14,854 14,003 13,529 -3.4 t4st6rlal de ploerie, chauffaqe at con.- 32 
t ruct ion 

26,772 29,406 28,240 27,909 -1.2 Bijouteria 33 
32,202 33,204 32,845 33,399 +1,7 Jouets at jew, 34 

30,525 33,730 33,201 21,786 -16.3 Articles de sport at valises 35 

:125 34,693 33,891 35,257 +4.0 Papateria, hivres at ravues 36 
L 	158 13,220 14,192 13,641 .1.9 (seance, huite, scrassoirea d'sutovobile, $7 

répsrat ion at fouraitures 
.470 17,880 17,128 21,497 *21.3 Rapes at caase-crodtea 38 

W 17.459 20,265 22,266 22,005 -1.2 Services at travaun, 'is rparatlon 39 
.084 47,243 44,191 41,643 -5.8 bus eutra, rsyons 40 

1,11,924 1,087,269 1,063,22* 1,084,462 +2.0 TOTAL, TIllS RAY08S 41 

1) La totsi daa vantas des grands maqevine est obtenu en désaisonnatissnt de "fsçon 	 las donnes brutes 'Ia cheque total su nIueau du Canada, de 

sorts qua Is some des conqiosantee cldsaiaonnslisées o'gale pea is total lu Canada. 



932,943 10,958 
980,581 12,487 

7,294,039 84,382 

936,706 10,186 
991,536 15,546 

7,382,887 85,828 

+1.1 +24.5 
+1.2 +1.7 

6,201 29,223 
6,484 32,754 

41,205 223,721 

7,046 32,220 
6,981 33,470 

46,992 234,990 

+7.7 

+14.0 

19,566 174,529 
21,351 191,731 

149,539 1,390,515 

20,614 181,039 
22,250 199,454 

154,295 1,422,767 

4.2 +4.fl 
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IABtE 2. Major and Junior Department Store Manthly and CLinulative Sales, by Province, 1986 and 1H7 

Newfoundland 	Prince 	Nova 	New 

Edward 	Scotia 	Arunswick 

Is 1 and 
Type of department store 	Canada 	 lluéhec 

Terre-Neuve 	Ile-du- 	Nouvelle- 	Nouveau- 
Prince- 	rcosse 	Rrunswick 
douard 

No. 

thousands of dollars - milliers de dollars 

Major department stores 

1 1986 July 

	

2 	August 

	

3 	January-August 

4 1987 July 

	

5 	August 

	

6 	January-August 

Percentage change 

	

7 	August 1987/1986 

	

8 	January-August 1987/1986 

Junior department 8tores 

9 1986 July 

	

10 	August 

	

11 	January-August 

12 1987 July 

	

13 	August 

	

14 	January-August 

Percentage change 

	

15 	August 1987/1986 

	

16 	January-August 1987/1986 

Total, all department stores 

17 1986 July 

	

18 	August 

	

19 	January-August 

20 1987 July 

	

21 	August 

	

22 	January-August 

Percentage change 

	

23 	August 1987/1986 

	

24 	January-August 1987/1986 

568,983 a a 9,692 a 95,340 
586,078 a a 11,034 a 105,616 

4,462,948 a a 76,263 a 764,572 

554,216 a a 11,255 a 102,996 
578,069 a a 11,327 a 110,804 

4,421,983 a a 80,118 a 799,922 

-1.4 a a +2.7 x +4.9 
-0.9 a a +5.1 x +4.6 

394,503 x a 21,720 a 86,1 
2,831,093 a a 147,457 a 625,5 

382,490 a a 20,966 x 78,043 
413,467 a a 22,144 a 88,649 

2,960,905 a a 154,814 a 622,845 

+4.8 a a +2.0 a +2.9 
+4.6 a a +5.0 a -0.5 

0 
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AUI (AU 2. Ventes usensuelles at ceusulativea des grands magaains traditionnels et populairea, par province, 1986 at 1987 

British 
Co1ujhj 

Ontario Manitoba Saskatchewan Alberta Genre de grand unaqasin 
Colombie- 
Britannique 

No 
ttltIiflfl(1!i iif 	nhll;r'l 	mitlierp de 	dril].rn 

Gands maqasins traditiomels 

208,552 28,143 x 88,284 113,182 1986 JuIllet 1 
218,856 28,114 x 87,688 108,853 AoOt 2 

1,609,828 227,194 x 709,530 874,417 JanvIer-ao0t 3 

221,587 26,733 x 73,133 94,609 1987 Juillet 4 
225,682 27,301 x 80,321 93,153 AoOt 5 

1,708,153 217,680 x 624,488 793,811 3anvier-sot 6 

Variation procentuelle 

+3.1 -2.9 x -8.4 -14.4 AoQt 1987/1986 7 
+6.1 -4.2 x -12.0 -9.2 Janviar-soOt 1987/1986 8 

rarids maqasina populaires 

1l86 Juillet 9 
I 	, tn 	1 11,02 I x 5i , 101 3, 2211 AoOt 10 
103,373 135,279 * 256,895 265,302 Janvjer-ao0t 11 

154,346 17,259 x 33,412 35,967 1987 JuilLet 12 
163,053 19,049 * 37,280 37,062 Ao0t 13 

1,191,498 135,517 x 268,052 270,137 3snvier-aot 14 

Variation procentuelle 

+6.0 +0.1 x +8.7 +2.3 AoQt 1987/1986 15 
+8.0 +0.2 x +4.3 +1.8 Janvier-aoQt 1987/1986 16 

Eneeuuble des grands usaqanins 

350,564 45,217 28,145 120,562 147,978 1986 3uiilet 17 
372,662 47,135 28,914 121,989 145,073 AoOt 18 

2,713,200 362,473 222,860 966,425 1,139,718 Janvier-so0t 19 

375,933 43,991 28,555 106,545 130,576 1987 Juillet Zfl 
388,735 46,351 30,934 117,601 130,215 Aolt 21 

2,899,651 353,197 228,684 892,538 1,063,947 Janvier-so0t 22 

Variation procerutuelia 

+4.3 -1.7 +7.0 -3.6 -10.2 AoOt 1987/1986 23 
+6.9 -2.6 +2.6 -7.6 -6.6 Janvjer-aoOt 1987/1986 24 
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TADLE 3. Mojor and Junior Department Store Monthly and Cirnulative Sales, by Selected Metropolitai Area, 
1986 and 1981 

Type of department store 	Calgary 	Edmonton 	
Halifax- 
Dartmouth 	Hamilton 	Montréal 

No. 
thousands of dollars - milliers de dollars 

Major department stores 

1 	1986 July 34,786 40,422 x 18,548 63,588 
2 	August 34,525 40,347 x 18,224 72,240 
3 	January-August 281,551 325,221 x 138,393 520,511 

4 	1987 July 29,494 33,680 x 20,129 68,405 
5 	August 31,458 36,532 x 19,462 75,612 
6 	January-August 250,725 285,692 x 149,925 549,403 

Percentage change 

7 	August 1987/1986 -8.9 -9.5 x +6.8 +4.7 
8 	January-August 1987/1986 -10.9 -12.2 x +8.3 +5.6 

Junior department stores 

9 1986 July 11,185 13,184 x 7,308 
10 August 11,703 14,240 x 6,673 38,720 
11 January-August 87,571 106,981 x 55,126 288,845 

12 1987 July 11,233 13,179 x 7,333 32,303 
13 August 12,167 15,142 x 7,930 38,115 
14 January-August 87,380 106,283 x 56,152 271,399 

Percentage change 

15 August 1987/1986 +4.0 +6.3 x +18.8 -1.6 
16 January-August 1987/1986 -0.2 -0.7 x +1.9 -6.0 

Total, all department stores 

17 1986 July 45,971 53,606 16,243 25,856 99,013 
18 August 46,227 54,587 18,147 24,897 110,960 
19 January-August 369,120 432,200 125,984 193,521 809,357 

20 1987 July 40,727 46,859 18,078 27,462 100,708 
21 Auqust 43,626 51,674 18,302 27,391 113,727 

2(16,586 8211,81(2 

ent. age caann 

23 August 1987/1986 -5.6 -5.3 +0.9 +10.0 +2.5 
24 January-August 1987/1986 -8.4 -9.3 +4.7 +6.5 +1.4 

. 



40,439 1986 Juillet 
42,193 AoOt 
326,340 Janvier-aoOt 

40,163 1987 Juillet 
42,252 Ao(8 
310, 72 

ar i at tt,ri 	p rucnil 	ue lie 

+0.1 Aoit 1987/1986 
-2.3 Janvier-aoQt 1987/1986 

17 
18 

19 

20 
21 

23 
24 

39,528 24,626 142,645 87,985 
43,611 26,636 149,006 85,147 

317,747 193,202 1,100,503 683,142 

43,451 26,979 148,170 74,190 
46,367 28,504 154,908 74,402 

3 	5, 	1 2J1 ,014 1 ,170, 111 621,274 

	

6•3 	
+7.0 	+4.0 	-12.6 

	

+5.8 	+4.0 	+6.3 	-9.1 
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TA&EAU 3. Ventes mensuelles et cjnu1atives des grands magasins treditionnels et populaires, selon 
certaines regions métropolilaines, 1986 et 1987 

OttaWa 

Hull 
Québec Toronto Vancouver Winnipeq Genre de grand maqasin 

No 
thousands of dollars - milliers de dollars 

Grands maqasiris traditionnels 

23,485 x 102,057 75,600 x 1986 	Juillet 1 
25,337 x 107,374 72,509 x Aot 2 
188,334 x 790,457 587,197 x Janvier-aoQt 3 

25,772 x 107,111 61,749 x 1987 Juillet 4 
26,787 x 111,316 61,966 x AocIt 5 
197,510 x 845,259 525,686 x Janvier-aoOt 6 

Variation procentuelle 

+5.7 x +3.7 -14.5 x AoOt 1987/1986 7 
+4.9 x +6.9 -10.5 x Janvier-aoCit 	1987/1986 8 

. 

1,045 X 	 40,507 12,384 

18,275 x 	 41,632 12,638 
129,416 x 	310,044 95,944 

17,678 x 	41,059 12,441 
19,580 x 	43,592 12,436 

138,622 x 	324,932 95,588 

	

+7.1 	x 	+4.7 	-1.6 

	

+7.1 	x 	+4.8 	-0.4  

Grands maqasins popu1ares 

1)86 	111 i I 1I 

x 	AoR 
x 	Janvier-aoit 

x 	1987 Juillet 
x 	AoOt 
x 	Janvier-aot 

Variation procentuelle 

x 	AoOt 1987/1986 
x 	Janvier-aoQt 1987/1986 

it) 
11 

12 

13 
14 

15 
16 

Ensenthie des grands magas ins 
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TABtE 4. Number of Major and Junior Department Store locations, by Province, 1986 and 1987 

Newfoundland 	 Prince 	 Nova 
Edward 	 Scotia 
Island 

Type of department store 	Canada 	
Terre-Neuve 	 tie-du- 	 Nouvelle- 

Prince- 	 Ecosse 
rdouard 

No. 
niimhpr - nnmhre 

S 
New 
Brunswick 

Québec 
Nouveau- 
Rrunswick 

Major department stores 

1 	1986 July 305 1 7 4 411 
2 	August. 309 5 1 7 4 50 

3 	1987 July 303 2 1 8 4 49 
4 	August 304 2 1 8 4 50 

Junior department stores 

5 	1986 July 481 8 4 27 22 107 
6 	August 479 8 4 27 22 106 

7 	1987 July 508 10 5 28 24 105 
8 	August 507 10 5 28 24 106 

Total, all department 
stores( 1) 

9 	1986 July 786 13 5 34 26 155 
10 	August 788 13 5 34 26 156 

11 	1987 	July 811 12 6 36 28 156 
12 	August 811 12 6 36 28 156 

1) Please note that effective January 1987, variety stores operated by one department store organization have been reclassi 
lied to department stores. 

TA&E 5. P&m*er of Major and Junior Department Store Locations, by Selected Matrolpolitan Area, 1986 and 1987 

Type of department store 	Calgary 	 Edmonton 	
Halifax- 

Hamilton 	 Montréal Dartmouth 
No. 

nunber - nombre 

Major department stores 

1 1986 July 14 19 6 14 28 
2 August 14 19 6 14 30 

3 1987 July 14 19 6 13 29 
4 August 14 19 6 13 29 

Junior department store8 

5 1986 July 12 15 9 11 45 
6 August 12 15 9 9 44 

7 1987 July 13 16 10 11 42 
8 August 14 16 10 11 43 

Total , 	all 	cleparl.merit 
stores 

9 1986 
10 

11 1987 July 27 35 16 24 71 
12 August 28 35 16 24 72 

1) Please note that effective January 1987, variety stores operated by one dëaitiiriEitore organization have been recThiil-
lied to department stores. 

S 

. 
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IABIEALJ 4. Nod,ro de points de vente des grands maqasins traditionnels at poputaires, par province, 1986 at 1987 

British 
Colubia 

Ontario 	 Manitoba 	 Saskatchewan 	 Alberta 	 Genre de qrsnd measln 
Colombie- 
Br itannique 

NO 
number - nonibre 

Grands magasins traditionnels 

115 ii U 45 51 1986 Juillet 1 
117 16 13 45 51 AoOt 2 

116 13 13 45 52 1987 Juillet 3 
115 13 13 45 53 Aolt 4 

Grands maqas ins populairea 

190 21 17 36 49 1986 JuiLlet 5 
188 22 17 36 49 AaOt 6 

204 21 18 43 50 1987 Juillet 7 
202 21 18 43 50 AoQt 8 

Enseathie des grands maqa- 
sins(1) 

305 37 30 81 100 1986 .Juillet 9 
illS 38 30 81 100 AOOt 10 

20 34 31 68 102 1987 	1uiIlet 11 
17 

• 
34 31 88 103 AoOt 12 

1) Veuillez prendre note qu' partir de Janvier 1987, lea bazars exploités par une organisat ion de grands maqasins ant été 
reclassifies comme grands magasins. 

TABLEAU 5. Nore de points de vente des grands magasins traditionnels et populaires, selon certaines regions métropolitaines, 
1986 at 1987 

Ottawa- 
Hull 
	

Québec Toronto Vancouver Winnipeg Genre de grand maqasin 

NO 
ni,nber - nonre 

Grands magasina troditlonnels 

12 8 44 27 12 1986 Juillet 1 
12 6 45 26 12 AnOt 2 

12 6 46 27 12 1987 	Juillet 3 
13 8 46 28 12 AoQ( 4 

Grands magasins populaires 

21 14 50 15 17 1986 Juiljet S 
21 14 48 15 18 AoOt 6 

22 13 50 15 17 1987 Juillet 7 
22 13 50 15 17 Aoflt B 

Enserle des qrsnda .aqa-. 
sins 

22 94 42 29 1986 Juillet 9 
22 93 41 30 AoOt 10 

21 96 42 29 1987 Juillet 11 
35 21 96 43 29 AoOt 12 

(1) Veuillez prendre note qua partir de janvier 1987, lea bazars exploitéa par une organisation de grands maqasins ont etC 
reclassifiCs coinme grands maqasins. 
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TABLE 6. Sales and Market Share of Department Stores by Type of Organization, Canada, 1985-1987 

TABLEAU 6. Ventes et parts de marché des grands magasins per type d'organisation, Canada, 1985-1987 

Department stores 

Grands magasins 

Period 

Période 

1985 

Major 	 Junior 

Total 

Traditionnels 	Populaires 

Sales 	 Sales 	 Sales 
Distri- 	Distri- 	Distri- 

Ventes 	 Ventes 	 Ventes 
bution 	bution 	 bution 

$ 1 000 	0' QflQ 	0' 	 0' 'a 	 '0 

January - Janvier 692,108 100.0 453,711 65.6 238,397 34.4 
February - Février 647,065 100.0 409,143 63.2 237,922 36.8 
March - Mars 849,077 100.0 537,063 63.3 312,014 36.7 
April - Avril 906,925 100.0 549,344 60.6 357,581 39.4 

May - Mai 990,625 100.0 594,109 60.0 396,516 40.0 
June - Juin 907,335 100.0 550,221 60.6 357,114 39.4 
July - Juillet 875,654 100.0 532,232 60.8 343,422 39.2 
August - AoUt 979,945 100.0 588,786 60.1 391,160 39 •  
September - Septembre 964,843 100.0 626,857 65.0 337,985 35.0 
October - Octobre 1,031,653 100.0 645,007 62.5 386,646 37. 
November - Novembre 1,359,437 100.0 863,911 63.5 495,526 36.' 
December - Décembre 1,833,918 100.0 1,123,687 61.3 710,230 38.7 
Year - Année 12,038,585 100.0 7,474,071 62.1 4,564,513 37.9 

1986 

January - Janvier 765,459 100.0 491,553 64.2 273,906 35.8 
February - Février 699,314 100.0 439,529 62.9 259,785 37.1 
March - Mars 902,564 100.0 556,004 61.6 346,560 38.4 
April - Avril 980,792 100.0 595,754 60.7 385,039 39.3 
May - NsA 1,088,216 100.0 654,978 60.2 433,239 39.8 
June - Juin 944,170 100.0 570,069 60.4 374,101 39.6 

July - Juillet 932,943 100.0 568,983 61.0 363,960 39.0 
August - AoUt 980,581 100.0 586,078 59.8 394,503 40.2 
September - Septembre 1,036,540 100.0 661,632 63.8 374,908 36.2 
October - Octobre 1,085,369 100.0 673,100 62.0 412,270 38.0 
November - Novembre 1,362,475 100.0 851,643 62.5 510,832 37.5 
December - Décembre 1,950,059 100.0 1,167,294 59.9 782,765 40.1 
Year - Année 12,728,482 100.0 7,816,617 61.4 4,911,868 38.6 

1987 

January - Janvier 771,605 100.0 491,297 63.7 280,308 36.3 
February - Février 721,193 100.0 444,362 61.6 276,831 38.4 
March - Mars 897,858 100.0 539,752 60.1 358,106 39.9 
April - Avril 1,013,948 100.0 596,272 58.8 417,676 41.2 
May - Mai 1,033,399 100.0 621,550 60.1 411,850 39.9 
June - Juin 1,016,642 100.0 596,465 58.7 420,177 41.' 
July - Juillet 936,706 100.0 554,216 59.2 382,490 40.0 
August - AoQt 91,57 1011.11 78116 H. i 013,467 41.7 
September - Septembi - ' 
October - Octobre 
November - Novembre 
December - Décembre 

. 
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TABLE 7. Market Share of Total Retail Trade 
politan Area, 1985-1987 

\ uiju st 

TABLEAU 7. Parts de marché détenues par les 
detail, par province et certaines 

Au Cit 

Held by Department Stores, by Province and Selected Metro- 

grands magasins par rapport a 1'ensei1e du conmierce de 
regions métropolitaines, 1985-1987 

Province and Selected Distribution Change 
Mtropolitan Areas  1987/1986 

Iiovjnce et certaines 
1985 1986 1987 

Variatinn 
rcqions métropolitaines 1987/1986 

per cent - pourcent age 

Newfoundland - Terre-Neuve 6.4 6.1 6.8 +11.5 

Prince Edward Island - Ile-du-Prince-douard 12.3 12.0 12.0 - 

Nova Scotia - Nouve1le-cosse 7.7 8.1 7.6 -6.2 

New Brunswick - Nouveau-Brunswick 7.7 7.1 7.0 -1.4 

Juébec 6.9 6.5 6.0 -7.7 

(iritarjo 8.5 8.3 8.1 -2.4 

Manitoba 11.1 10.5 9.9 -5.7 

Saskatchewan 7.5 6.8 7.1 +4.4 

Alberta 10.9 10.3 9.3 -9.7 

British Columbia - Colombie-Britannique 11.5 10.7 8.9 -16.8 

CANADA 8.7 8.3 7.7 -7.2 

Montréal 8.8 8.1 7.6 -6.2 

Toronto 9.4 9.0 8.5 -5.6 

Winnipeg 15.2 14.3 13.9 -2.8 

V;iiicouver 13.5 12.6 10.3 -18.3 



J any ier-aoO t 

Department 

Rayon 

No. 

January-Auqu 

TABLEAu B. lot 	des vent 	 s; ds jrirvls 	us. par 1 -uyuu, 	ar,;,du, 11111 et 1111/ 

TA.E B. Total Dpartment St ore Cijnu I t I VP Sal o, by Depart mont , Cni,ada, 1986 and 1911 / 

Sales - Ventes 

1986' 	 1987 	 Vsrjati e 
 

1987/19 1 1 

S 

Change 
1987/1986 

per cerl 

pourcent age 

100,922 

493,267 
15,943 

224,134 

136,567 

125,836 

98,208 
6,877 

81,418 

106,227 

213,858 
240,313 
401,858 

124,373 
127,270 
412,844 

428,739 

78,082 
31,411 

243,971 

70,600 
91,449 

103,273 

118,099 

59,337 
370,654 
325,681 

290,421 

265,928 

219,401 

92,536 
167,538 
150,107 
204,269 

216,890 

97,145 
136,615 
120,252 
367,258 

7,294,039 

105,602 

522,621 
15,800 

228,688 

137,227 

125,178 

109,198 
6,600 

83,484 

116,287 

224,466 
247,990 
420,764 

135,429 
131,579 
292,006 

422,020 

73,334 
30,882 

256,170 

65,866 
86,127 
98,019 

120,969 

64,681 
389,598 
353,324 

290,027 

269,907 

226,794 

98,922 
161,201 
152,567 
236,760 

218,703 

92,902 
133,343 
139,017 
368,999 

7,382,887 

thousands of dollars 

milliers de dollars 

133,668 	 129,836 -2.9 

+4.6 

+6.0 
-0 • 9 

+2.0 

+0.5 

-0.5 

+11,2 
-4.0 
+2. 

+9. 

+5. 
+1.. 

+4. 

+8.9 
+3.4 

-29.3 

-1.6 

-6.1 
-1 .7 
+5.0 

-6.7 
-5.B 
-5.1 

+1.7 

+9.0 
+5.1 
+8.5 

-0,1 

+1.5 

+3.4 

+6.9 
-3.8 

+1 

+0. 

-4 
-2. 

+1 5 
i-U.S 

+1.2 

. 
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1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de m6nage, tabliers at uniformes pour dames et 
jeunes lilies 

2 Women's and misses' coats and suits - Manteaux at tailleurs pour 
dames at jeunes fillea 

3 Women's and misses' sportswear - Vêteinents sports pour dames at 
Jeunes lilies 

4 Furs - Fourrures 
5 Infants and children's wear and nursery equipment - Vêtements pour 

bébéa at enfants at articles de chambres d'enfants 
6 Girls' and teenage girls' wear - VAtements de fillettes et d'ado-

lescentes 
7 Lingerie and women's sleepwear - Lingerie at vétements de nuit pour 

dames 

8 Intimate apparel - Sous-vêtements 
9 Millinery - Chapeaux 

10 Women's and girls' hosiery - Bas pour dames at fillettes 
11 Women's and girls' gloves, mitts and accessories - Cents, moufles 

at articles de parure pour dames at fillettes 
12 Women's, misses' and children's footwear - Chaussures pour dames, 

jeunes filles at enfants 
13 Men's clothing - Vêtements pour homes 
14 Men's furnishings - Articles d'habillement pour homes 

15 flays clothing and furnishings - Vêtements et articles d'habille-
ment pour garcons 

16 Men's and boys' footwear - Chsussures pour homes at garçons 
17 Food and kindred products - Produits alirnentsires at connexes 
18 Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 

at mAdicainents 
19 Photographic equipment and supplies - Appareils et fournitures photo-

graphiques 
20 Piece goods - Tissus a la pièce 
21 Linens and domestics - Literie at linge de maiaon 

22 Smallwares and notions - Menus articles 
23 China and glassware - Porcelaine at verreria 
24 Floor cover inga - Revetments de plancher 
25 Draperies, curtains and furniture coverings - Tentures, rideaux at 

housses 
26 Larvs, pictures, mirrors and all other home furnishings - Lampes, 

tableaux, miroirs at autres articles d'ameublement pour la maison 
27 Furniture - Meubles 
28 Major appliances - Gros appareils ménagers 

29 Television, radio and music - Téléviseurs, radios at musique 
30 Housewares and small electrical appliances - Articles de menage et 

petite appareils électriques 
31 Hardware, paints, wallpaper, etc. - Quincaillerie, peinture, 

papier-tenture, etc. 
32 Plianbing, heating and building materials - Materiel de plomberie, 

chauffage at construction 
33 Jewellery - Bijouterie 
34 Toys and gaines - Jouets et Jeux 
35 Sporting goods and luggage - Articles de sport at valises 

36 Stationery, books and magazines - Papeterie, livres et revues 
37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 

huile, accessoires d'automobile, reparation at fournitures 
38 Meals and lunches - Repas at casse-croiitea 
39 Repairs and services - Services at travsux de reparation 
40 All other departments - Tous autres rayons 

41 ALL D(PARTNT5 - TOTAL - TOUS RAYONS 
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. liLt 9. Department Store P8anthly Stocks,(1) tkidjueted, by Department, Canada, 1986 and 1987 

iAIEAU 9. Stocka(1) eenauelo dma granda .aqaaina, non-dAsaiaomsliaéa, per rayon, Canada, 1986 at 1987 

1kiadjuated - Hen ddsaiaonnalis6v 

1986t 1987 Change - Variation 
Department  

Rayon July August July August August/July August 
1987 1987/1986 

Juillet AoQt Juillet RoOt RoOt/luiltet loOt 
1987 1987/1986 

thoussnde of dollars per cent 

mitlisra di dollars pourcentaqe 

1 Women's and misses' dresses, housedrmsses, aprons and uni- 
forms - Robes, robes de mlnaqe, tabliers at uniformes 
pour dmiea it ,jeunes fillea 110,339 92,007 67,241 73,263 +9.0 -20.4 

2 sen's and misses' coats and aits - Hanteaus at tailleurs 
pour dames it jeimes filles 71,214 96,411 81,939 107,829 .31.6 .11,8 

3 Women's and misses' sportswear - VAte,aents aporta pour dames 
at jeunes f,llaa 208,347 232,131 268,361 287,144 +7.0 +23.4 

4 furs - Fourrures 30,775 33,822 30,295 30,145 -0.5 -10.9 
S Inrant' and children's eear and nursery equipment - VOte- 

mints pour bdblm at enfants at art ides de chanbres 
d'enfsnts 150,762 156,894 138,636 133,485 -3.7 -14.9 

6 Girls' and teenage girls' wear - VOtementa di fillettes at 
dadoleacentes 71,767 76,162 86,387 93,996 +8.8 +23.4 

7 Lingerie and women's sleepsear - Lingerie at vOtements de 
nuit pour dames 53,751 59,745 60,696 69,388 .14.3 .16.1 

8 Intimate apparel - Sous-eltesients 62,464 62,550 72,251 71,889 -0.6 .14.9 
9 Millinery - Chmeeauo 4,951 7,476 5,720 7,645 .33.7 .2.3 

10 *..men's and girls' hosiery - Baa pour dames at fillettes 51,152 55,650 56,331 61,191 .8.6 .10.0 
11 simm's and girls' gloves, mitts and accessories -. Cents, 

,noufles at articles di parure pour dames at flilettes 63,383 77,638 74,466 82,867 .11.3 .6.7 • 2 Womin's, misses' and children's footwear - Cheusoures pour 
dames, jeunea filles et enfants 120,966 133,116 142,330 156,957 .10.3 +17.9 • 

Hen's clothing - V8tes,ents pour hosames 158,702 188,595 165,950 174,636 .5.2 -7.4 
Hen's furnishings - Articisa d'habilleamnt pour hoasmes 194,008 213,901 246,307 254,180 .3.2 .18.8 

iS 86ym' clothing and furnishinqa - VOtaiments at articles 
d'habillem,ent pour qarçonm 90,368 94,523 78,218 82,947 .6.1 -12.2 

16 Hen's and boys' rootwear - Chausures pour boSSes at garcona 73,794 75,656 84,679 90,048 +6.3 +19,0 
17 food and kindred products) - Pro,luits alimentaires at 

co,,r,mses(3) 39,730 41,091 25,048 33,143 *32.3 -19.3 
18 Tolletrioo, cosisetica and drugs - Articles da toilette, 

coam4tiques it mldicwmenta 282,614 292,559 286,693 296,618 .3.5 .1.4 
19 Photographic equipment and suppliem - Apparails at fourni- 

tuna phatographiques 55,0231 54,057 51,122 54,108 .5.8 +0.1 
20 Piece goods - lisaus k Is pièce 25,011 26,269 26,126 25,555 -3.0 -3.5 

21 Linens and domestics - Literie at linge di maiaon 167,886 164,717 174,120 173,823 -0.2 .5.5 
22 Smallasras and notions - Henus articles 61,739 68,385 55,381 59,579 *7.2 -7.7 
23 O.ina and glaae.ssra - Porcaiaine at verrenie 92,669 95,594 100,311 105,354 .3.0 .8.1 
24 floor coverings - RavOtesenta di plancher 63,072 63,467 68,940 66,204 -4.0 .4,3 
25 Draperies, curtains and furniture coverings - Tantures, 

rideaus at housaaa 72,751 73,570 81,461 80,426 -1,3 +9.3 

26 Lsrçs, pictures, mirrors and all other home furniships - 
Lamies, tableaus, miraira at autres articles d'aaeubla- 
cent pour Is mi,ison 61,328 61,162 71,684 73,451 .2.5 .20.1 

27 furniture - P*ubles 160,626 151,078 165,650 361,891 -2.3 .7.2 
28 Major applimnoem - Cros appareiis mAnagers 61,489 60,590 86,873 83,069 -4.4 .57.1 
29 Television, radio and music - Ililviseurs, radios at rsuaique 210,690 225,893 195,493 193,553 -1.0 +14.3 
50 Housewares and amall electrical appliances - Articles de 

aAnaqe at petite eppareils llectriquaa 177,684 185,694 189,828 195,463 *3.0 .6.4 

31 Hardware, paints, wallpaper. etc. 	- Quincailierie, pain- 
ture, papiar-tenture, etc. 151,998 149,702 152,123 147,088 -3.3 -1.7 

32 Pluvbing, hosting and building materials - Matérial de 
piomberie, chaufrage at constructIon 61,029 63,085 67,477 65,645 -2.7 +4.1 

33 .leweiiery - Bijouterie 171,863 171,981 182,047 181,847 -0.1 +5.7 
34 Toys and gases - Joueta at jaum 160,692 394,393 380,316 232,549 +29.0 +19.6 
35 Sporting goods and Luggaga - Articles de sport at valises 145,889 147,141 146,898 145,059 -1.5 -1.8 

56 StatIonery, books and nagazinea - Papetenie, livrea at 
revuas 139,121 130,676 175,749 166,515 -5.3 +27,4 

7 Gasoline, oil, auto accessories, repairs and supplies - 
Emmenca, huile, accemaoirea d'automobila, reparation at • fournituras 

He els and lunches(S) - Rapes at casse-croOtas(3) 
64,901 

275 
68,507 

477 
62,022 

324 
59,984 

312 
-3.3 
-3.7 

-12.4 
-54.6 

11 Repairs and services - Services at travaun di rlparation 2,219 2,440 3,712 3,622 -2.4 +48.4 
All othar departments - bus autres rayons 83,018 81,978 82,803 64,924 -21.6 -20.8 

1 TOTAL All D(PARTtNTS - TOTAL - TOM RAYONS 4,000,037 6,225,963 4,292,007 4,8*4,962 +3.6 +5.7 

•1) AL selling value. 
(1) Valeur marchande. 
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TABlE 10. Department Store I4nthly Stock-Sales and Sales-Stock Ratios, by Department, Canada, 1986 and 1907 

Stock-sales/Stocks-ventes 

1986r 1987 
Department  

July August July August 

Juillet AoOt 311jl1p Antit 
No. 

1 Women's and misses' dresses, housedresses, aprons and 4.96 .h4 ii.ln 4.7 
uni forms 

2 Women's and misses' coats and suits 10.56 6.61 10.91 6.69 
3 Women's and misses' sportswear 3.47 3.73 4.09 4.37 
4 Furs 19.25 13.59 21.41 17.16 
5 Infants' and children's wear and nursery equipment 5.66 4.69 5.32 3.85 

6 Girls' and teenage girls 	wear 4.83 2.65 5.87 3.21 
7 Lingerie and women's sleepwear 2.99 3.76 3.49 4.20 
B Intimate apparel 4.64 4.90 4.94 4.95 
9 Millinery 5.72 10.12 6.37 8.83 

10 Women's and girls' hosiery 6.18 5.88 7.17 6.39 

11 Women's and girl8' gloves, mitts and accessories 5.47 5.63 5.70 5.98 

12 Women's, misses' and children's footwear 5.17 4.18 5.54 4.98 
13 Men's clothing 5.85 6.23 5.56 6.111 
14 Men's furnishinqs 3.89 3.75 4.74 4.1 
1 I1' 	rI Fr irrq 	ml 	Furrimh 	r rl. r r  

1 rOod 	,rid 	kjrirhmd 	,roducts 0.80 ).H1 1 • 57 
18 Toiletries, cosmetics and drugs 5.18 5.27 5.44 
19 Photographic equipment and supplies 4.71 4.59 4.79 
20 Piece goods 7.31 6.86 8.11 

21 Linens and domestics 4.80 4.57 5.19 
22 Smallwares and notions 6.89 7.13 7.56 
23 China and glassware 7.51 8.57 8.39 
24 Floor coverings 4.48 5.18 5.12 
25 Draperies, curtains and furniture coverings 4.27 4.88 4.81 

26 Lazrs, pictures, mirrors and all other home 7.29 7.60 8.45 
furnishings 

27 Furniture 2.86 3.58 2.86 
28 Major appliances 1.28 1.41 1.54 
29 television, radio and music 5.76 4.98 5.27 
30 Housewares and small electrical appliances 4.85 5.19 5.28 

31 Hardware, paints, wallpaper, etc. 5.00 5.79 4.76 
32 Plunbing, heating and building materials 4.24 5.42 3.78 
33 Jewellery 8.04 7.57 8.44 
34 Toys and games 7.73 9.67 8.38 
35 Sporting goods and luggage 4.95 6.14 3.74 

36 Stationery, books and magazines 5.56 3.33 6.86 
37 Gasoline, oil, auto accessories, repairs and Supplies 5.18 5.68 4.48 

38 Meals and lunches 0.02 0.03 0.02 
39 Repairs and services 0.13 0.15 0.17 
40 All other departments 1.80 1.98 1.94 

41 TOTAL ALL D€PARfl*NTS 4.29 4.31 4.58 
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AIL[AU 10. Rapports .ensuels stocks-ventes at vantas-stocks des grands magasina, par rayon, Canada, 1986 at 1987 

Sal es-stock/Ventes-stocks 

1986r 1987 
Rayon 

July August July August 

Jul 1 let Aniut iuj 1 let Anilt 

ltuiuu, 	rol; 	1. 	rni 4 riuII, 	iii 	it 	uuirifiuiuui; 	ir 

LH11PS 	RI 	cures 	f r LI 
0.11 0.17 0.10 0.17 Manteaux et tailleura pour dames ci jeunes tubs 2 
0.28 0.28 0.24 0.24 Vêtements sports pour dames at jeunea f'illea 3 
0.05 0.08 0.05 0.06 Fourrures 4 
0.19 0.22 0.20 0.25 Vêtements pour bébéa et enf'ants at articles de cham- 5 

bres d'enfsnts 

0.23 0.39 0.20 0.32 Vêtements de fillettes at dadolescentes 6 
0.33 0.28 0.29 0.25 Lingerie at vêtements de nujt pour dames 7 
0.21 0.20 0.21 0.20 Sous-vêtementa 8 
0.19 0.12 0.21 0.13 Chapeaux 9 
0.16 0.18 0.15 0.16 Bas pour dames at fillettes 10 

0.19 0.20 0.17 0.18 Gants, moufle8 et articles de parure pour dames at 11 
fillettes 

0.19 0.25 0.18 0.21 Chaussures pour dames, jeunes tubes et enfants 12 
11.18 0.17 0.18 0.17 Vêtements pour honwnes 13 

0.28 0.21 0.25 Articles dhahillement pour hommea 14 
1.11 (1.79 0.7() 11.36 Vt'rnents 	et 	srlirlps 	lh;ihllimert 	puejr 	isru'uuir 1' 

(r. Lit 11.21) luti;rrjrr- 	err 	hnrnu 	I 
1.11 1.16 0.59 0.66 Produits alimeritaires ct 	connexeiu 1 7 
0.19 0.19 0.19 0.19 Articles de toilette, comnetiques at médicamente 18 
0.20 0.22 0.21 0.20 Appareils at fournitures photographiques 19 
0.13 0.15 0.13 0.14 Tissus è is pièce 20 

0.20 0.22 0.19 0.22 Literie at linge de maison 21 
0.14 0.14 0.13 0.14 Menus articles 22 
0.13 0.12 0.12 0.11 Porcelsine at verrerie 23 
0.22 0.19 0.18 0.18 Revêtements de plsncher 24 
0.23 0.21 0.21 0.20 Tentures, ridesux et housses 25 

0.14 0.13 0.12 0.13 Lampes, tableaux, miroirs et autres articles dameu- 26 
blement pour is maison 

0.34 0.27 0.34 0.30 Meubies 27 
0.77 0.70 0.65 0.56 Gros sppareils ménagers 28 
0.17 0.21 0.19 0.24 Téléviseurs, radios at musique 29 
0.20 0.20 0.19 0.22 Articles de ménage at petite appsreils électriques 30 

0.19 0.17 0.20 0.18 Ouincsillerle, peinture, papier.-tenture, etc. 31 
0.22 0.19 0.27 0.18 Matérial de plomberie, chauffsge at construction 32 
13.12 0.13 0.12 0.12 Bijouterie 33 
0.14 0.11 0.13 0.10 Jouets et jeux 34 
0.19 0.16 0.25 0.17 Articles de sport at valises 35 

11.18 0.29 0.16 0.23 Papeterie, 	livres at revues 36 
0.18 0.18 0.22 0.20 Essence, huile, acceesoires dautomobile, reparation 37 • 

at fournitures 
ti.T1 46.80 42.29 66.10 Rapes at cssse-cro0tes 38 
7.97 6.83 6.03 5.46 Services at travaux de reparation 39 
0.52 0.50 0.49 0.46 bus autres rsyons 40 

0.23 0.24 0.22 0.23 TOTAL, TOOS RAVONS 41 
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TABlE 11. Departesot Store 4nthly Stocks,(1) Unadjusted and Seasonally Adjusted, (2) Canada, 1984-1987 

tABlEAU 11. Stocks(1) .ensuels des grsods .agesins, non-d6saisannalis6s et d6seisonnelisés(2), Canads, 1984-1987 

Unadjusted 

Per i ad 

Période 	 Non-désaison- 
nal isC 

Year/year Seasonally ftt h 
per cent adjusted per cent 
change change 

Variation en Désaisonna- Variation en 
pourcentage use pourcentage 
pour l'année pour lsnnée 

$'ooD 	 $'000 	S 

1984: 

January - .Janvier 3,069,082 +12.7 3,394,651 -0.9 
February - Février 3,147,707 +18.4 3,475,329 +2.4 
March - Mars 3,399,632 +13.2 3,432,864 -1.2 
April - Avril 3,606,272 +13.9 3,402,096 -0.9 
May - Mai 3,338,594 +6.0 3,241 9 390 -4.7 
June - ,Juin 3,148,118 +5.3 3,335,344 +2.9 
July - Juillet 3,305,854 +5.4 3,370,647 +1.1 
August - AoCit 3,432,564 +6.8 3,457,565 +2.6 
September - Septembre 3,323,718 +0.4 3,475,159 +0.5 
October - Octobre 3,867,841 +3.6 3 9 405,450 -2.0 
November - Novembre 3,944,469 +2.3 3,414,739 +0.3 
December - Décembre 3,138,618 -2.6 3,335,151 -2.3 

1985: 

January - Jenvier 3,015,449 -1.7 3,329,537 -0.4 
February - Février 2,970,159 -5.6 3,286,573 -1.3 
March - Mars 3,275,551 -3.6 3,307,889 +0.6 
April - Avril 3,566,295 -1.1 3,377,652 +2,1 
May - Mai 3,517,367 +5.4 3,430,343 
June - Jujn 3,216,203 +2.2 3,407,339 -0. 7 
July - Juillet 3,393,348 +2.6 3,451,654 +1. 
August - AoCJt 3,481,337 +1.4 3,495,779 +1. 
September - Septembre 3,392,023 +2.1 3,535,380 +1.1 
October - Octobre 4,284,100 +10.8 3,746,925 +6J1 
November - Novembre 4,330,748 +9.8 3,748,956 +0.1 
December - Décembre 3,553,714 +12.6 3,770,776 +0.6 

1986r: 

January - Janvier 3,554,070 +17.9 3,938,590 +4.9 
February - Février 3,878,498 +30.6 4,239,663 +7.6 
March - Mars 4,282,866 +30.8 4,235,772 -0.1 
April - Avril 4,392,236 +23.2 4,172,065 -1.5 
May - Mai 4,368,465 +24.2 4,251,120 +1.9 
June - Juin 4,022,724 +25.1 4 9 285 9 441 +0.8 
July - Juillet 4,000,037 +17.9 4,146,288 -3.2 
August - AoOt 4,225,943 +21.4 4,269,521 +3.0 
September - Septembre 4,516,523 +33.2 4,705,781 +10.2 
October - Octobre 4,913,604 +14.7 4,353,640 -.7.9 
November - Novembre 5,193,995 +19.9 4,464,193 +3.0 
December - Décembre 4,242,415 +20.1 4,511 9 577 +1.1 

1987: 

January - Janvier 3,756,457 +4.9 '4,167,122 -7.6 
February - Février 4,016,477 +7.8 4,383,015 +5.2 
March - Mars 4,648,851 +11.2 4,589,228 +4.7 
April - Avril 4,621,214 +2.7 4,388,186 -4.4 
May - Mai 4,539,881 +7.1 4,413,819 +0.6 
June - Juin 4,178,859 +4.0 4,455,873 +1.0 
July - Juillet 4,292,007 +9.1 4,460,653 +0.1 
August - AoOt 4,444,962 +5.2 4,498,954 +0.9 
September - Septembre 
October - Octobre 
November - Novembre 
December - Décembre 

(1) Total department store inventories are derived by seasonally adjusting the Canada total raw data "directly". ThereFor, - 
the components do not sun to the Canada total. 
Le total dem stocks dee grands magasins eat obtenu en désaisonnaliaant de "fmcon directe" lea données brutes de chi 
total au niveau du Canada, de aorte que is somme des composantes désaisonnmlisées n'égale psa le total du Canada. 
Due to the absence of seasonality, the seasonally adjusted data are equal to the unadjusted data. 

(2) Puisqu'il y a absence de aaisonnalitC, lea donnéea désaisonnalisCem mont par consequent éqales aux donnCes non déssi;-
n al i sé es. 
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TABLE 12. Department Store I4inthly Sales, 

INS 1A11 W. Ventes mensuelles des grands 
1985-1987 

Current and Constant Dollar Estimates, 1985-1987 

maqasins, estimations an dollars courante at constants, 

Price Current Year/year Constant 1981 Year/year 
index dollars per cent dollars per cent 

Period unadjusted change unadjusted chancie 

rio e d 	
Indice Dollars Variation an Dollars Variation en 
des courants pourcentage constants 1981 pourcentaqe 
prix non-désaison- pour l'année non-désaiaon- pour l'ann4e 

nausea nausea 

$000 $'OOO S 

1985 

January - Janvier 115.4 692,108 i-6.5 599,800 +3.9 
February - Février 116.5 647,065 -1.9 555,500 .4.4 
March - Mars 116.5 849,077 +5.2 729,100 +2.8 
April - Avril 116.6 906,925 +7.6 777,700 +5.5 
May - Msi 116.9 990,625 +6.5 847,400 +3.9 
June - Juin 116.8 907,335 -3.7 777,200 -6.0 
July - Juillet 116.6 875,654 +8.6 750,800 +6.2 
August - Aoit 116.8 979,945 +12.3 839,300 +10.0 
September - Septembre 116.8 964,843 +1.8 826,300 -0.2 
October - Octobre 117.1 1,031,653 +7.8 880,900 +5.8 
November - Novembre 116.9 1,359,437 +8.4 1,162,600 -6.4 
December - Décambre 116.2 1,833,918 +6.9 1,578,100 +4.7 
Year - Année 116.6 12,038,585 +5.7 10,324,100 +3.5 

1986 

January - Janvier 117.9 765,459 +10.6 649,300 +8.3 
February - Février 118.9 699,314 +8.1 588,400 +5.9 
March - Mars 119.3 902 9 564 +6.3 756,800 +3.8 
pril - Avril 119.7 980,792 +8.1 819,400 +5.4 

May - Mai 120,3 1,088,216 +9.9 904,800 +6.8 
• 	June - Juin 120.2 944,170 +4.1 785,200 +1.0 

July - 	Juillet 120.6 932,943 +6.5 773,500 +3.0 
- 	Aoilt 120.8 980,581 +0.1 811,700 -3.3 

eptember - Septembre 121.0 1,036,540 +7A 856,700 +3.7 
October - Octobre 121.5 1,085,369 +5.2 893,500 +1.4 
November - Novembre 121.4 1,362,475 +0.2 1,121,900 -3.5 
December - Décembre 121.0 1,950,059 +6.3 1,612,100 +2.2 
Year - Ann6e 120.4 12,728,482 +5.7 10 9 573,300 +2.4 

1987 

January - Janvier 123.2 771,605 +0.8 626,200 -3.6 
February - Février 124.3 721,193 +3.1 580,100 -1.4 
March - Mars 124.3 897,858 -0.5 722,100 .4.6 
April - Avril 124.8 1,013,948 +3.4 812,400 -0.9 
May - Mai 125.1 1,033,399 -5.0 826,400 -8.7 
June - Juin 124.7 1,016,642 +7.7 815,600 +3.9 
July - Juillet 125.1 936,706 +0.4 748,600 -3.2 
August - AoOt 125.4 991,536 +1.1 790,700 -2.6 
September - Septembre 
October - Octobre 
November - Novembre 
December - Décembre 

(1) To obtain constant dollar estimates of total department store sales, estimates of sales by department group are deflated 
by the Income and Expenditure Accounts Division of Statistics Canada using a commodity breakdown originally based on the 
1974 conodity survey and the relevant Consigner Price Indexes. These deflated department qroup eetlmates are then totalled 
to give an estimate of total department store sales in constant dollars. 
Afin d'obtenir is valour estimative de l'ensemble des ventes dee grands magaaina an dollars constants, lea estimations des 
ventes relatives aux principaux groupes de départements sont dégonfléem par Is Division des contes des revenue at den 
déponses de Statistique Canada au moyen d'une ventilation par produit basée originalement aur l'enquête do 1974 aur lee 
marchandises et au moyen des indices des prix N Is consommation approprida. Lea estimations de ces groupea de rayona airial 
dégonflées sont par le suite totallisées pour produire l'estimation de l'ensembte des ventes des grands maqasina en dol-
lars constants. 
The 1971-based constant dollar series was terminated with the February 1986 report. Constant dollar eatimates are svll-
ahle on the 1981 = 100 basis, prior to January 1984 on request. 
a série en dollars constants de 1971 a 6,t6 terminée avec Is parut inn ds donnes do février 1986. lea estimatinna hrutee 

ir 1.-1 Ii' 	En 	 10111, art 	rjprjp; Ir 	anrrr J'tr 	rrn' 	1 rn rtJ- 	nir tit-in-io. 
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TABLE 13. Department Stores' 	krnth-end Accounts Receivthle,(1) Lhiadjusted and Seasonally Adjusted, 
Canada, 1985-1987 

TABLEAU 13. Contes A recevoir(1), non désaisonnalisés et d6saisonna1is6s des grands Inagasins a la liii 
du mois, Canada, 1985-1987 

Change from Change 

previous 1987/1986 

Month 
month 

 1985 1986 1987 

Mo is 
Variation Variation 
par rapport 1987/1986 
au mois 

p récédent 

thousands of dollars - milliers de dollars per cent - pourcentaqe 

Unadjusted - Non 

désaisonnalisés 

January - Janvier 1,989,953 2,215,690 2,303,160 -8.7 +3.9 
February - Février 1,898,512 2,123,008 2,193,841 -4.7 +3.3 
March - Mars 1,880,825 2,102,172 2,146,029 -2.2 +2.1 
April - Avril 1,897,041 2,107,916 2,171,850 +1.2 +30 
May - Mai 1,897,723 2,102,048 2,139,685 +1.5 +1.H 
June - Juin 

July - Juillet 

1,887,639 

1,874,327 

2,079,147 

2,036,258 
2,125,345 

2,092,974 
+2.2 

+2.8 

+2.2 

August - Aoat 1,888,520 2,037,768 2,121,896 +1.4 +41 
September - Septembre 1,952,986 2,079,798 
October - Octobre 2,010,107 2,131,900 
November - Novembre 2,138,267 2,264,310 
December - Décembre 2,396,596 2,521,548 

millions of dollars - millions de dollars 

Seasonally adjusted - 
Désaisonnalisés 

January - Janvier 1,885.0 2,096.0 2,178.0 -0.3 +3.9 
February - Février 1,892.0 2,113.0 2,183.0 +0.2 +3.3 
March - Mars 1,909.0 2,134.0 2,178.0 -0.2 +2.1 
April - Avril 1,924.0 2,134.0 2,197.0 +0.9 +3.0 
May - Mai 1,938.0 2,151.0 2,191.0 -0.3 +1.9 
June - Juin 1,946.0 2,153.0 2,203.0 +0.6 +2.3 
July - Juillet 1,972.0 2,154.0 2,217.0 +0.6 +2.9 
August - AoOt 2,002.0 2,159.0 2,247.0 +1.4 +4.1 
September - Septembre 2,019.0 2,158.0 
October - Octobre 2,041.0 2,167.0 
November - Novembre 2,080.0 2,193.0 
December - Décembre 2,091.0 2,186.0 

(1) Accounts receivable of department stores and the outstandings of acceptance cowanies  which are 
associated exclusively with them. 

(1) Les comptes a recevoir des grands magasins et les créances actives des sociétés d'acceptation de 
prêts qui travaillent exciusivement avec ces magasins. 
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DEPARTMENT STORE SALES AND STOCKS 
	

VENIES El SEOCKS DES GRANDS MAGASINS 

REVISED ESTIMATES, 1986 
	

ESTIMATIONS REVIsrFs, 1986 

0 



[I: 
6,990 8,350 8,878 10,208 11,649 
3,495 4,380 4,797 4,559 3,366 

20,539 27,118 29,201 33,957 29,690 
8,328 9,403 8,661 8,460 7,295 
8,564 10,152 12,612 15,455 10,871 

10,795 12,282 14,703 34,575 12,568 
10,785 14,540 16,408 17,672 16,360 

6,248 7,543 7,736 7,830 6,319 

9 	ii 	nt 	 I 	I .9, nIt 

36,179 44,003 50,141 52,080 44,619 
29,816 37,626 39,724 43,175 43,467 
33,329 36,893 34,322 32,690 31,639 
29,126 30,118 32,062 38,475 33,107 

16,375 22,064 30,224 41,528 32,352 

7,558 9,895 12,254 15,334 15,213 

14,980 20,901 23,005 29,088 22,898 
14,199 22,115 20,212 20,009 19,492 
13,931 20,820 31,510 74,232 33,405 

24,376 26,1334 23,761 28,258 2r, 
8,897 11,737 13,295 14,964 11, 

15,182 17,269 18,127 18,201 In 
11,647 13,114 15,649 17,349 1, 
35,743 48,037 48,218 62,305 46, 

699,314 902,564 980,792 1,088,216 944,1/9 

fl 

19 Photographic equipment and supplies 8,540 
20 Piece goods 3,563 

21 Linens and domestics 32,509 
22 Saaliwares and notions 10,466 
23 China and glassware 10,299 
24 Floor coverings 12,023 
25 Draperies, curtains and furnit,ne coy- 11,278 

cringe 

26 Laapa, pictures, mirrors and all other 7,207 
haoe furnishirnga 

27 Furniture 45,217 
28 Major sppliaicea 40,824 
29 Television, raio and music 39,817 
30 Housewares and moali electrical sppliwacea 30.994 

31 Hardware, paints, wallpaper, etc. 20,655 

32 Punning, heating and building materials 8,273 

33 Jeaeilery 12,572 
34 Toys and games 13,185 
35 Sporting goods and luggage 16,825 

36 Stationery, books and magazInes 24,058 
37 Gasoline, oil, 	auto accessories, repairs 10,604 

and supplies 
78 Meals and lunches 16,628 
39 Repairs and services 12,745 
40 Al) other departments 36,636 

41 TOTAL ALL IPARD*:NTS 765,459 

30 

1*811 14. (ipart.ent Store Hanthly Sales, by (part.ent, Caiede, Iviaed, 	191 

1986 

Department 
3anuary February Hatch April may 

3wwIer Fvrier Mars Avril Hal Juin 
No 

thousands of dollars 

milliers de dollars 

2 Woi,i 	, 	 ol 	vl 1 l,O 1J 1J,l0' lb. 7 lb. 52, 119,91 / 

3 Women's and misses' sportswear 41,523 44,625 60,942 72,384 85,720 65,584 
a Furs 4,404 2,886 1,849 1,114 841 761 

Infants' 	and children's sear and rsjraory 24,178 22,681 29,901 30,387 30,568 2,291 
equipment 

6 Girls' 	and teenage girls' wear 10,265 11,023 20,545 18,624 18,979 13,551 
7 Lingerie and women's aleepweer 12,267 12,111 16,252 16,148 20,527 16,663 
8 Intimate spparel 10,425 9,029 11,799 13,270 14,725 12,728 
9 Millinery 855 750 874 9601 987 847 

10 Women's and girls' hosiery 8,991 8,188 11,348 12,919 12,975 9,259 

11 Women's and girls' gloves, mitts and 11,232 9,297 13,012 15,910 18,371 13,030 
accessories 

12 Women's, miasma' 	and children'a footwear 17,385 16,750 27,527 35,238 34,916 26,828 

13 Hen's nothing 23,393 21,261 31,667 33,964 34,99() 17,ll"Il 
12, 	11 7. 	1 1 II 
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. T'uLiAU 14. 'dante. .an.uel iea do. grands .ag.sins, per rayon, Canada, rdvloêee, 1986 

.i1 y Auguet Septanber 04tabar I84ver Dacanber Raon 

Total 
Juill.t AaOt Septambra 04tobre 84vo.bre Dóceabre 

NO 
thousands of dollars 

stillers do dollars 

1,700 16,306 17,126 16,199 18,621 24,211 210,425 Roboe, robes do .6nego, tthliora at ,s,i- 	 1 
formss pour dames at ja,ses fills. 

, 782 14,588 23,736 29,823 33,609 24,855 212,945 Hanteoux at taillaurs pour d5nea at jet,io. 	2 
filles 

60,038 62,451 81,275 73,684 72,977 96,547 817,750 VOt&uient. sport pour di,a. at jeisios fillas 	3 
1,599 2,489 4,579 5,152 8,021 7,559 41,254 Fourruros 	 4 

26,658 13,470 33,477 33,564 37,173 47,835 376,183 V6ts,ients pour bébda at anfante at articles 	5 
do chambras denfanta 

14,870 28.710 18,867 17,002 23,368 28,918 224,722 VOtomonta do fillettes at dsdoiesc.ntos 	 6 
17,981 15,885 17,813 18,973 28,486 49,512 240,620 Lingerie at vAtamonts do nult pour dame, 	 7 
13,860 12,772 13,983 12,265 12,964 19,470 156,890 Soua-0teoant. 	 B 

865 739 1,026 1,712 3,624 3,091 16,330 Chapeaun 	 9 
8,280 9,458 13,630 13,934 14,807 20,787 144,576 Baa pour dame, at rillettes 	 10 

11,579 13,796 18,176 21,275 33,678 44,852 224,408 Canto, ,souflos at articles do parurs pour 	11 
dame, at flilattas 

23,386 31,828 74,947 34,468 43,237 36,942 363,472 Chausauree pour dame., jeisie. fills, at 	 12 
enf ants 

27,116 30,282 39,996 44,025 59,202 74,806 458.422 VAtssents pour houves 	 13 
49,830 57,061 61.259 61,867 96,968 156,888 776,840 Artirleg dhabillev,er,t 	pour hooves 	 14 

:2 , !1Ii 1!I/1 \At,.,; 	•' 	.ir'. 	f 	 •-tI.iluIi,., - t 	g 	1 

S 
-. ,982 51 ; O38 I,5,5] H,ZIJ 64,30[) 4,562 Psud,ts 	atimeffloroi Ct 	conru'vos 	 11 

563 55,511 58,603 61,894 76,247 149,462 774,945 Articles do toiletta, coamétique. at Mdl- 	18 
cavt,nts 

11,686 11,781 9,932 9,719 12,143 25,294 155,170 Appareita at fournitures Øiotographiques 	19 
1,422 3,829 6,650 5,597 4,579 4,112 50,549 ilsaus b is pibce 	 20 

34,940 36,017 35,077 35,438 40,211 57,066 411,763 Llterie at 	lingo de matson 	 21 
8,957 9,030 12,055 11,974 12,878 14,237 121,704 Menus articles 	 22 

12,343 11,153 12,913 12,599 19,845 41,945 178,811 Porcoisine at verrerle 	 23 
14,076 12,251 12,658 14,923 19,364 13,151 163,369 #ev6toments de plaricher 	 24 
17,019 15,077 16,308 16,782 16,725 18,027 186,741 lsntures, rldoaua at housses 	 25 

8,411 6,043 8,606 9,138 11,828 19,933 108,842 Leaps., tdoleejs, miroire at sutres article. 	26 
d'amaiLiiamant pour is maieon 

56,255 42,160 47,598 53,119 52,139 45,696 569,206 Maublas 	 27 
48,061 42,988 43,722 48,969 52,508 53,610 524,490 Cros spparaila mAnagers 	 28 
96,583 45,348 50,153 42,734 58,257 96,316 537,881 TAldoision, radio at rusique 	 29 
36,618 35,428 37,179 39,625 50,456 95,686 488,874 Articles do mAnage at petit. sppazeils Alac- 	30 

triqtme 

30,390 25,833 24,770 27,664 36,122 45,927 353,886 Qulncaillerla, peiriture, p.piertenture, 	31 
etc. 

14,378 11,631 11,583 12,752 14,332 16,341 147,544 MatérIal do piamberis, chauffaqa at cons- 	32 
truction 

21,376 22,718 25,180 23,791 37,088 84,717 338,310 Bijoutarse 	 33 
20,790 20,105 20,943 75,124 74,584 113,893 394,651 .3ouets at jeus 	 7.4 
29,496 24,050 20,369 20,501 27,178 50,630 322,947 Articles do sport at valises 	 35 

043 39,201 30,409 27,159 48,674 79,779 395,511 Papeterle, hare, at revue. 	 36 
,41 12,059 12,430 16,433 19,017 15,767 160,792 Essence, hulie, ecasaoirss d'eutamobile, 	37 

reparation at fourniturea 
101 

. 

17,596 17,184 11,959 20,985 25,865 218,608 Rapes at cassa-croOtes 	 38 
.000 15,901 16,937 19,304 22,858 20,389 199,740 Seralcea at travsuo do reparatIon 	 39 

15 41,468 39,313 45,842 49,875 85,127 587,415 Tous autres rayon. 	 60 

91? ,943 900,581 1,036,540 1,085,369 1,762,475 1,950,089 12,128,882 TOTAL, TOUS RAY(8dS 	 41 



32 

1A81t 15. 04psrtmant Store I4inthiy Stocka,(l) by 04part.ent, Canada, Hevised, 1906 

1986 

Department 	
January 	 February 	 March 	 April 	 May 	 June 

Janvier 	 fAsrier 	 Mare 	 Asril 	 Mai 	 Juin 
No. 

thousands of dollars 

milliere de dollars 

1 	Women's and misses' dresses, housedresses, 53,905 73,613 90,267 96,159 86,866 69,732 
aprons and uniforms 

2 	Women's mid eisses' coats mid suits 59,456 84,172 91,042 80,495 67,761 53,007 

3 	Women's and misses' sportswear 192,612 233,449 281,655 288,017 271,620 221,839 
4 	furs 26,944 30,374 26,764 27,061 27,696 27,398 
5 	Infants' 	and cinildren's wear and rejrsery 99,393 124,873 136,138 140,350 133,110 135,132 

equipment 

6 	Girls' 	and teenage girls' wear 40,642 60,493 66,369 66,084 61,325 56,509 
7 	Lingerie and somen's aleepwesr 48,288 53,269 58,356 63,712 63,090 56,513 
B 	Intimate sppsrel 55,957 56,547 58,707 64,652 62,499 63,132 
9 	Millinery 5,067 3,613 5,019 5,142 4,645 3,932 

10 	Women's and girls' hosiery 46,398 49,664 54,141 55,560 54,104 49,985 

11 	Women's and girls' gloses, mitts and 
accessories 

63,111 68,163 78,097 78,460 72,766 61,289 

12 	Women's, misses' 	and children's footwear 105,073 121,620 142,655 150,979 140,154 119,446 

13 	Hen's clothing 129,405 159,330 186,401 188,327 183,124 146,841 
14 	Mmv's 	furnishings 163,919 189,591 215,102 227,856 243,708 200,392 

Iv, -,,vj 	 I 	t,,,.0 vu,H 3l, vU,33U fl,,u,' t3i,ii,.i  
17 	Food and kindred products 51,345 62,674 65,714 54,594 48,669 49,11 
18 	Toiletries, coseetics and drugs 287,953 281,615 298,282 303,186 302,339 286,k.  

19 	Photographic equipment and supplies 52,270 51,131 55,287 57,261 61,786 60,005 
20 	Piece goods 23,049 23,329 25,607 26,077 26,798 26,115 

21 	Linens and domestics 168,744 179,885 185,379 191,602 195,193 180,735 
22 	Smalliesres and notions 58,231 58,498 60,751 61,302 63,543 63,807 
23 	Chins and glassware 87,933 91,762 102,748 107,559 107,055 97,094 
24 	floor coverings 61,759 61,684 66,113 69,140 66,165 66,186 
25 	Draperies, curtains and furniture cmv- 72,332 73,297 75,012 74,478 76,513 74,719 

erings 

26 	Lamps, pictures, mirrors and all other 49,581 50,889 57,356 59,829 61,163 60,584 
home furnishings 

27 	furniture 153,565 163,270 178,316 181,252 182,664 174,723 
28 	Major appliances 62,691 65,632 64,763 66,998 65,416 62,957 
29 	Television, rmlio and eualc 181,578 166,148 198,706 207,878 219,813 212,070 
30 	Fbusewares and mnall electrical appliancee 170,326 175,995 187,391 190,960 193,010 187,196 

31 	Hardware, paints, wallpaper, etc. 149,025 155,651 168,441 173,769 171,010 164,080 

32 	Pltsnbing, heating and building materials 59,496 60,330 66,342 67.362 67,143 67,972 

33 	Jewellery 160,525 161,707 178,092 187,457 197,598 180,513 
34 	foys and games 100,407 99,588 110,419 114,653 125,699 135,666 
35 	Sporting goods and luggage 118,036 132,699 161,270 169,775 174,346 158,139 

36 	Stationery, books and niagazinas 116,666 116,216 121,260 128,509 135,869 136,291 
37 	Gasoline, oil, auto accessories, repairs 70,079 71,623 79,210 77,118 76,231 71,13 

and supplies 
38 	Meals and lunches 527 438 528 346 266 1" 
39 	Repairs and services 2,021 1,590 1,539 1,541 1,665 
40 	All other departments 86,180 97,950 113,597 115,923 108,100 95,i'. 

41 	TOTAL All DEPARTMENTS 3,554,070 3,818,498 4,282,866 4,592,236 4,368,465 4,02,774 

17, 

E 



3) 

I SRI I AU 15. Stockn( 1) monsuals dan grid. .jenin., per rayon, Canada, r8vie., 1986 

Augiet 	September 	October 	Noyber 	December 	Rayon 

3ulllet 	SOOt 	 Septambra 	Octobru 	Noxambre 	DAcembra 

tNou.eda of dollars 

muller, da dollar, 

80,339 92,007 94,457 102,865 86,880 62,536 Robe,, robe, de mènage, tabliera at uii- 1 
for,,,, pour den,, at jeonee flue, 

71,214 96,411 108,494 114,281 96,613 70,991 Manteaux at tailleura pour denex at jeunee 2 
fill,, 

208,347 232,731 241,454 246,170 287,440 240,559 V8tement, eport pour den., at jeunea till.. S 
30,775 33,822 36,106 42,762 41,614 38,661 fourrura, 4 

150,762 156.894 151,942 157,477 142,248 110,893 Vêta,u,nt, pour b668, at enfant, at article, 5 
da chembra, denfent, 

71,767 76,162 68,749 74,039 77,584 54,887 VAteuente de fillettaa at dedoleucent., 6 
53,751 59,745 65,686 78,481 97,431 65,503 Lingerie at v8tementa da nuit poar dene, 7 
62,464 62,550 64,457 70,155 73,943 71,620 So,-vêtenent. S 
4,951 7,436 8,585 8,824 8.742 5,810 C1apoau. 9 

51,132 55,650 59,466 59,513 61,941 53,625 B*e pour den,, at uill,tt,, 10 

63,383 77,638 93,406 112,114 115,098 85,364 (w,t., 	nouflee at article, de perure pour 11 
den,, at fillettea 

120,966 133,116 141,492 148,491 150,101 129,309 Chau,eure, pour den,,, Jei,nee fUlee at 12 
enfantB 

158,702 188,595 222,867 242,449 236,327 167,087 V8tamente pour hcan,a, 13 
194,008 213,901 247,504 281,649 304,045 226,210 Article, dhabilleeent pour tee,me, 14 

fit 	fir' 	 - 	I, 	rnII 	fit 	 - I 

uI,09I ,n0t 5,724 65,440 43,641 Prudwts alineutuiros Ct Co 	cues 17 
.12,638 292,559 310,024 360,565 407,702 373,447 Article, de toilette, coenêtlque, at médi- 18 

cement. 
55,028 54,057 55,587 62,946 70,999 58,427 Apparail. at fourniturea photogrephlquea 19 
25,011 26,269 28,466 29,676 31,425 23,959 1ie,u, 4 1, p18cc 20 

167,886 164,717 166,088 175,295 190,064 176,794 uteri, at linge da maleon 21 
61,739 64,345 65,894 67,487 64,264 59,551 Menus articles 22 
92,669 95,594 97,729 109,517 135,953 112,368 Porcelain, at varraria 23 
63,072 63,467 65,126 63,615 68,427 64,207 Rev6tevnanta da plancher 24 
72,731 73,570 75,194 75,528 87,912 83,639 tanturex, ridanux at house,, 25 

61,328 61,162 66,517 72,839 80,759 61,498 Lmxpea, tableau,, airoire at autree article, 26 
8' ane.A,l,eent pour Is eai,on 

160,626 151,078 155,911 153,428 158,130 158,011 Meubla, 27 
61,489 60,590 67,425 66,791 88,194 91,654 Gro, apparail, m6negara 28 

210,6913 225,893 222,836 248,503 241,704 209,710 TAlévi,ion, radio at muelque 29 
177,684 183,694 195,198 212,395 251,276 199,849 Article, da mAnage at petIte apparell, Alec- 30 

trique, 

151,998 149,702 165,159 169,802 172,227 148,238 Quincaillarie, peintura, papler-tenture, 31 
atc. 

61,029 63,085 67,094 68,024 70,656 65,372 Matérial cIa picinbaria, chauffage at cons- 32 
traction 

171,863 171,981 180,828 207,664 226,131 169,433 Bljoutarie 33 
160,692 194,393 247,520 278,780 258,910 136,765 )ouete at jeux 34 
145,889 147,741 154,415 163,611 175,936 152,175 Article, cIa eport at valises 35 

1'9,121 130,676 133,835 157,965 198,935 161,515 Papetaria, lure, at ravuee 76 
68,507 76,721 75,685 72,605 69,535 E,e,nca, hull,, .ccaeaoire. d'sutce.obtle, 37 

reparation at fouroiture. 
275 477 401 352 749 254 Rap.. at esese-crolta, 38 • 

2,219 2,440 2,447 2,563 3,103 2,803 Service, at tracauc 8, reparation 39 
83,016 81,978 92,905 103,723 114,429 93,861 Tote .utrae rayon. 40 

4,000,037 4,225,943 4,516,523 4,913,4 5,193.995 4,242,415 TOTAL, TMIS RAYOI6 41 
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TABII 16. Department Storm Henthly Stock-Sales Ratios, by Depart.ent, Cwada, Hevtaed, 19116 

1986 

Department 	
January 	 February 	 Merck 	 April 	 May 	 June 	- 

Janvier 	 F6vrier 	 Mars 	 Aeril 	 Max 	 Juin 

I 	Women's and misses' dresses, Isousedresses, 5.63 7.03 5.95 4.19 3.23 
aprons and tiriforius 

2 	Women's and miesSa' Coats and suits 4.42 7.66 4.84 4.35 6.21 

3 	Women's and misses' sportswear 4.64 5.23 4.62 3.98 3.17 3.38 
4 	Furs 6.12 10.52 15.56 24.29 32.93 36.00 
5 	infants' and children's wear aid nursery 4.11 5.51 4.55 4.62 4.35 5.06 

equipment 

6 	Girls' 	and teenage girls' wear 3.96 5.49 3.23 3.55 3.23 4.32 
7 	Lingerie and women's aleepwear 3.94 4.40 4.09 3.95 3.07 3.39 
B 	Intimate apparel 5,37 6.26 4.98 4.57 4.24 4.96 
9 	Millinery 3.59 4.82 5.74 5.36 8.71 4.64 

10 	Women's and girls' 	hosiery 5.16 6,07 4.77 4.30 4.17 5.80 

11 	Women's and girls' 	gloves, mitts and 5.62 7.33 6.00 4.93 3.96 4.70 
accessories 

12 	Women's, misses' 	and children's footwear 6.04 7.26 5.18 4.28 4.01 4.45 

13 	Hen's clothing 5.53 7.86 5.69 5.61 4.95 4.02 
14 	Men's Furnishings 5.10 5.39 4.57 4.43 3.86 7.03 

S 
7 	uvi 	aid k110rv0 products (.11 1. ,s 1. lu 1 

18 	Toiletries, cosmetics and drugs 5.89 5.89 5.62 5.63 4.95 i 

19 	Photographic equipment and supplies 6.12 7.31 6.62 6.45 6.05 5.15 
20 	Piece goods 6.47 6.68 5.69 5.44 5.88 7.76 

21 	Linens and domestics 5.19 6.76 6.84 6.56 5.75 6.09 
22 	Sesliwares and notions 5.56 7.02 6.46 7.06 7,51 8.75 
23 	Chins and glassware 8,54 10.71 10.12 8.53 6.93 8.93 
24 	Floor coverings 5.14 5.71 5.38 4.70 8.54 5.27 
25 	Draperies, curtains and furniture coy- 6.41 6.80 5.16 4.54 8.34 4.62 

er ings 

26 	Lwnps, pictures, mirrors and all other 6.88 8.14 7.60 7.73 7.81 9.59 
horse Furnishings 

27 	Furniture 3.39 4.51 4.05 3.61 3.51 3.92 
28 	Major appliances 1.54 2.20 1.72 1.69 1.52 1.45 
29 	Television, 	radio and music 4.56 5.59 5.39 6.09 6.72 6.70 
30 	Housewares and small electrical appliances 5.50 6.04 6.22 5.96 5.02 5.65 

31 	Hardware, paints, wellpaper, etc. 7.21 9.51 7.63 5.75 4.12 5.07 

32 	Pltesbinq, heating and building materials 7.19 7.98 6.70 5.50 4.38 5.14 

33 	Jewellery 12.77 10.79 8.52 8.15 6.79 7.88 
34 	Toys and gases 7.62 7.01 4.99 5.67 6.28 6.86 
35 	Sporting goods and luggage 7.02 9.53 7.75 5.39 5,09 4.73 

36 	StatIonery, books and magazines 4.85 4.77 4.66 5.41 4.81 5,21' 
37 	Gasoline, oil, auto accessories, repairs 6.61 8.05 6.75 5.80 5.09 5. 

and supplies 
38 	Meals and lisiches 0.03 0.03 0.03 0.02 0.01 0.- 
39 	R.pairs and services 0.16 0.14 0.12 0.10 0.10 0. 	- 

40 	All other departments 2.35 2.74 2.36 2.40 1.14 1. 

41 	TOTAL ALL LtPARJ1UflS 4.68 5.55 8.15 8.48 4.01 4. lr 
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414 I AU 16. R.pporta mannuals oclus-vt.s das grds a.qasIna, per rayon, Ca,ad., r6via6a, 1996 

w 

August 	 Septeabar 	 October 	 Nove,nber 	 December 	Rayon 

Juillat 	 AoOt 	 Septaabre 	 Octobr. 	 Pvmsbre 	 D6cembre 

4.96 5.64 5.52 6.12 4.56 2.58 Robes, robe8 de sAvage, tabliers at 	cii- 	 1 
forces pour 85555 at jeunee filles 

10.56 6.61 4.57 3.83 2.87 2.86 Manteaun at taillaura pour dwves at Jetcias 	2 
fil lee 

3.47 3.73 2.97 3.34 3.94 2.49 V8tenients sport pour 85515 at jeunea fLue. 	3 
19.25 13.59 7.89 8.30 5.19 5.11 Fourrures 	 4 
5.66 4.69 4.54 4.69 3.83 2.32 Vète,eents pots bAbes at anfanta at articles 	5 

da chusbres d'enfents 

4.83 2.65 3.64 4.35 3.32 1.90 VAtee,ents de fillettea at dadolescantee 	6 
2.99 3.76 3.69 4.14 3.42 1.32 Lingerte at vètemants da nuit pour dance 	 7 
4.64 4.90 4.61 5.72 5.70 3.68 Sous-v9tusente 	 8 
5.72 10.12 8.37 5.15 2.41 1.88 Chapesuo 	 9 
6.18 5.88 4.36 4.27 4.18 2.58 lIes pour danas at 	fillatta. 	 10 

5.47 5.63 5.08 5.27 3.42 1.90 Gwits, moufles at articles do parure pour 	It 
dantes at 	fillattea 

5.17 4.18 4.05 4.31 3.47 3.50 Chausaures pour dases, JessIes fullee at 	 12 
enf ants 

5.85 6.23 5.57 5.51 3.99 2.23 VOtements pour rae 	 13 
3.89 3.75 4.04 4.55 3.18 1.44 Articles dhthiLlemant pour has 	 14 
6.85 3.50 5.78 6.42 3.82 1.83 V8tements at articles dhdahliement pour 	15 

garçons 

.U5 4.29 4.13 4.62 3.72 3.38 Chessures pour hOlsees at garçons 	 16 
0.84 0.87 0.88 0.96 1.14 3.52 Prodults s1imentaLrs at canvases 	 17 
5.18 5.27 5.29 5.83 5.35 2.50 ArtIcles Os toilatta, comsAtlques at mAdi. 	18 

canasta 
4.71 4.59 5.60 6.48 5.85 2.31 Appareils at fourniturea fllotogr.phiques 	19 
7.31 6.86 6.12 5.30 6.86 5.83 TIssue b I. plAce 	 20 

4.80 4.57 4.73 4.95 4.73 3.10 titans at 	lirsge da matson 	 21 
6.89 7.13 5.47 5.64 5.01 4.18 MenuS artictee 	 27 
7.51 8.57 7.53 8.69 6.85 2.66 Porcelaina at varranla 	 23 
4.48 5.18 5.15 4.26 3.53 4.88 RevCtenents de pLsnchar 	 24 
4.27 4.88 4.61 4.50 5.26 4.64 Teritures, 	rideaus at housees 	 25 

7.29 7.60 7.73 7.97 6.83 3.09 Lpes, tableaus, mirotre at autree article. 	26 
daneoblement pour I. maLaon 

2.66 3.58 3.28 2.89 3.03 3.46 Meublas 	 27 
1.28 1.41 1.54 1.36 1.68 1.71 Gras apparails mAnagers 	 28 
5.76 8.98 4.44 5.82 4.15 2.18 TAlAvisian, radio at muslque 	 29 
4.85 5.19 5.25 5.36 4.98 2.09 Articles damAnage at petit. .pp.rails ALec- 	30 

tniques 

5.00 5.79 6.59 6.14 4.77 3.23 QuincaiLlerie, 	peistura, 	papier-tentura, 	31 
etc. 

4.24 5.42 5.79 5.33 4.93 4.00 Materiel de pmuebarla, chauffoqa at cans- 	32 
truction 

8.04 7.57 7.26 8.73 6.10 2.00 BiJouterie 	 33 
7.73 9.67 11.82 7.94 3.87 1.20 Jouats at jaux 	 34 
8.95 6.14 7.56 7.98 6.47 3.01 Articles de sport at valiae. 	 35 

5.56 3.33 4.40 5.65 4.89 2.02 Papeterie, 	livraa at revue. 	 36 
5.68 6.01 4.61 3.82 4.61 Essence, huila, accassoirea d'automthile, 	37 

reparation at 	rouroltures 
0.03 0.02 0.02 0.02 0.01 Rape. at cassa-croOta. 	 38 

.11 0.15 0.14 0.13 0.14 0.14 Services at trevaus da reparatIon 	 39 • 
1.98 2.36 2.26 2.29 1.10 Tous autres rayoos 	 40 

4.29 4.51 4.36 4.53 3.81 2.18 TOTAL, FOLIS RAYW6 	 41 



TABLE 17. Ipart.ent Storm !nthly Selew-5tock Ratios, 

No. 

Department  

by ft'1mr hnoot . 
januier 

36 

Vana.Ju, 	I6'v 	sod, 

Fevrier 

19041 

Mars Avril Hal Juin 

1 Women's and misses' dresses, housedressom, 0.36 0.16 0.19 0.22 0.29 0.24 
aprons and aiiforms 

2 Wcasen's and miasma' costs and suits 0.45 0.15 0.21 0.22 0.15 0.11 

3 Women's and misses' sportswear 0.43 0.21 0.24 0.25 0.31 0.27 
4 Furs 0.35 0.10 0.06 0.04 0.05 0.03 
5 Infants' 	and children's wear and nursery 0.49 0.20 0.25 0.22 0.22 0.20 

equipment 

6 Girls' 	and teenage girls' wear 0.51 0.22 0.32 0.28 0.30 0.23 
7 Lingerie and welsen's aleepwear 0.51 0.24 0.26 0.26 0.32 0.28 
8 Intimate apparel 0.37 0.16 0.20 0.22 0.24 0.20 
9 Millinery 0.56 0.22 5.20 0.19 0.20 0.20 

10 Women's and girls' 	hosiery 0.39 0.17 0.22 0.24 0.24 0.18 

11 Women's and girls' 	gloves, ,sitts and 
accessories 

0.36 0.14 0.18 0.20 0.24 0.19 

12 Women's, misses' 	and children's footwear 0.33 0.15 0.21 0.24 0.26 0.21 

13 Men's clothing 0.36 0.14 0.18 0.18 0,20 0.22 
14 Men's furnishings 0.39 0.20 0.23 0.23 0.27 0.30 
IS Oov'i' 	clothing 	and 	furnishings 0.32 0.15 0.20 0.21) 0.20 0.18 

.:: : :. :. 
• 

lb lorlmLrics, 	coometrir 	cord 	drugs 0.74 U. I 4 H.11 0.211 

19 Photographic equiasant and supplies 0.33 0.14 0.16 0.16 0.17 
20 Pisce goods 0.31 0.15 0.18 0.18 0.17 0.13 

21 Linens and domestics 0.39 0.12 0.15 0,15 0.18 0.16 
22 S,nsliwares and notions 0.56 0.14 0.16 0.14 0.14 0.11 
23 China and glassware 0.23 0.10 0.10 0.12 0.14 0.11 
24 Floor coverings 0.39 0.17 0.19 0.22 0.22 0.19 
25 Draperies, curtains and Furniture coy- 0.31 0.15 0.20 0.22 0.23 0.21 

er ings 

26 Lamps, pictures, mirrors and all other 0.29 0.12 0.14 0.13 0.13 7.10 
home furnishings 

27 Furniture 0.59 0.23 0,26 0.28 0.29 0.25 
28 Major appliances 1.30 0,46 0.58 0.60 0.65 0.68 
29 Television, radio and music 0.44 0.18 0.19 0.17 0.15 0.15 
30 Mausewares and small electrical appliances 0.36 0.17 0.17 0.17 0.20 0.17 

31 Hardware, paints, wallpaper. etc. 0.28 0.11 0.14 0.18 0.24 0.19 

32 Plcrbing, heaLing and building materials 0.28 0.13 0.16 0.18 0.23 0.20 

33 Jewellery 0.16 0.09 0.12 0.13 0.15 0.12 
34 Toys and gases 0.26 0.14 0.21 0.18 0.17 0.15 
35 Sporting goods and luggage 0.29 0.11 0.14 0.19 0.20 0.20 

36 Stationery, books and magazines 0.41 0.21 0.22 0.19 0.21 0.19 
37 Gasoline, oil, auto accessorIes, repairs 0.30 0.13 0.16 0.17 0.20  

and siçplies 
38 Meals and lunches 63.10 31.47 35.75 41.48 59.48 
39 Repairs and services 12.61 6.65 8.38 10.16 10.76 
40 All other departments 0.85 0.39 0.45 0.42 0.56 

41 TOTAL ALL (FPARTWNTS 0.43 0.19 0.22 0.23 0.25 1L71 
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.1(11 tAil 17. Ropporta aenSuela vante-etocks dos qr'wJa aaqastns. per rayon, Camads. rAvisAs, 1986 

w 

.(.l y Rayon Auquet Sept.eiaber October November Deobor 

Juillat AoOt Septembro Octobre Novembre Décembre 

t.22 0,19 0.18 0.17 0.20 0.33 Robes, 	robes do mAnage, 	tthiiera at 	.ini- 	 1 
forces pour dames at Jeunes flues 

0.17 0,23 0.27 0.32 0.30 Mentesus at tailleurs pour dames at Jetties 	2 
$11 lea 

1.211 0.28 0,34 0.30 0.27 0.37 V11tea,iente sport pour deere at Jetties rules 	3 
0.05 0.08 0.13 0.17 0.19 0.19 Fourrures 	 4 
0.19 0.22 0.22 0.22 0.25 0.38 VRtements pour bAbes at anfants at articles 	5 

de chanbres d'onfanta 

0,23 0.39 0.26 0.24 0.31 0.44 YRtamanta do fillettee at dedoleacantee 	 6 
0,33 0.28 0.28 0.26 0.32 0.61 Lingerie at vAtementa de nuit pour dames 	 7 
0.21 0.20 0.22 0.18 0.18 0.27 Soum-v6taeente 	 8 
0.19 0,17 0.13 0.20 0.41 0.43 Chepeauu 	 9 
0.16 0.18 0.26 0.27 0.24 0.36 Baa pour deere at tillattee 	 10 

0.19 0.20 0.21 0.21 0.30 0.45 Gants, 	eDufles at articles do parure pour 	11 
dames at flilettea 

0.19 0.25 0.25 0.24 0.29 0.26 Oisuasurea pour dames, jetties rinse at 	 12 
en1 ants 

0.18 0.17 0.19 0.19 0.25 0.37 YAterente pour lessees 	 13 
0.25 0.28 0.27 0,23 0.33 0.99 Articice d'lithilieac'nt 	poor hcer,eg 	 14 
0.1' ii. 	ii 3.1'. 331 3.44 441,'ncrl, 	ut 	ri 	I'hhI irt 	ui 	1 

r 	, 	2 	,-,..,. 	............ 
.2-0 0.19 0.19 0.18 0.20 0.38 Articles do Loilette, 	coaCtiques at rédi- 	Ill 

C clients 
(1.20 0.22 0.18 0.16 0.18 0.39 Apparaile at fourniturea pliotogrephiquee 	19 
0.13 0.15 0.17 0.19 0.15 0.15 lieeue b. is pi8ca 	 20 

0.20 0.22 0.21 0.21 0.22 0.31 Literlo at linge do mclean 	 21 
0.14 0.14 0.19 0.18 0.19 0.23 Menus articles 	 22 
0.13 0.12 0.13 0.12 0.16 0.34 Porcelaina at varreria 	 23 
0.22 0.19 0.20 0.23 0.29 0.20 Revèteeiantm de plancher 	 24 
0.23 0.21 0.22 0.22 0.20 0.21 Tenturee, rtdeeuu at houscee 	 25 

0.14 0.13 0.13 0.13 0.15 0.28 Lampea, teblasue, .iroire at autrea urticloe 	26 
d'ameii,leaent pour is salmon 

0.34 0.27 0.31 0.34 0.33 0.29 MetAilee 	 27 
0.77 0.70 0.68 0.73 0.68 0.60 Groe appareils mAnagers 	 28 
0.17 0.21 0.22 0118 0.24 0.43 TAlAvialon, 	radio at muatque 	 29 
0.20 0.20 0.20 0,19 0.22 0.42 Articles do mAnage at petite apparelle Alec- 	30 

triquas 

0.19 0.17 0.16 0.17 0.21 0.29 Quincailieria, peinture, papier-tenturs, 	31 
etc. 

0.22 0.19 0.18 0.19 0.21 0.24 Matérial do ploebarlo, chauftage at con.- 	32 
truct ion 

0.12 0.13 0.14 0.12 0.17 0.63 Bijoutorla 	 33 
0.14 0.11 0.09 0.17 0.28 0.58 Jouets at ,jeux 	 34 
0.19 0.16 0.17 0.13 0.16 0.31 Articles do sport at v.iieoa 	 35 

11.18 0.29 0.23 0,19 0.23 0.44 Papeterle, hares at raauee 	 36 
.18 0.18 0.17 0.22 0.26 0.22 tmeince, bulb, sccaeeolrea d'auterobiia, 	37 

rAper.tion et trernituree 

. 

.21 46.80 39.14 47.70 59.87 85.79 8epae at csa.e-crocite. 	 38 
97 6.83 6.93 7.71 8.07 6.90 Services at travauo do rAp.ration 	 39 
'2 0.511 0,45 0.47 0.46 0.82 Totti eutree rayone 	 40 

1.23 0.24 0.24 0.23 0.21 0.41 101*1., 	FOIIS R8Y086 	 41 
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1 Women's and misses' dresses, housedresses, 
aprons and omifonsa 

2 Women's and misses' coats and suits 

3 Women's and missas' sportswear 
4 Furs 
5 Infants' and children's wear and nursery 

egul peent 

6 Girls' and teenage girls' wear 
7 Lingerie a-id romeo's s.leepwear 
8 Intimate apparel 
9 Millinery 

10 Women's arid girls' hosiery 

11 Women's and girls' gloves, mitts and 
accessories 

12 Women's, misses' arid children's footwear 

13 Men's clothing 
14 Hen's furnishings 
iS 	Fa' rfl,'b,nq mn mm;rn,nhmnqs 

TABLE 18. (part.ent Store *inthly Sales, Seasonally Adjusted, by (part.ent, Canada, Mavised, 1986(1) 

1986 

Department 	 -- 
ranuary 

Janvier 

reOruary 

Fdnrier 

March 

Mars 

April 

Avril 

thousands of dollars 

milliers de dollars 

18,035 16,808 17,652 18,033 

17,957 16,602 17,171 18,274 

69,133 66,388 67,806 70,517 
3,179 3,481 3,498 4,286 

32,239 30,749 32,161 29,379 

19,949 19,136 19,811 18,417 18,926 16,083 
20,558 20,032 19,403 20,276 20,462 18,719 
12,613 12,726 12,388 13,015 17,316 12,341 

1,128 1,387 1,510 1,335 1,467 1,367 
11,296 11,331 11,645 12,188 12,110 11,191 

18,537 17,417 17,885 18,567 18,995 17,924 

29,328 29,412 29,630 30,714 31,433 29,699 

40,067 36,723 37,560 37,525 38,537 38,155 
59,235 62,567 61,864 67,858 67,676 62,616 
1,521 1',6'1 1n.,832 

May 	 Suns 

Mel 	 Sum 

	

18,847 	 17,594 

	

17,070 	 17,004 

	

70,342 	 67,206 

	

4,305 	 4,500 

	

31,531 	 31,220 

11 I vod 	ml 	kmmmd 	,'mI 	mrlIs 58,755 49,819 63, 776 54, 159 91, 36/ 58,2$ 
18 Toiletries, cosmetics and drugs 63,549 63,158 63,213 64,106 65,378 64,61I 

19 Photographic equipment and supplies 11,947 11,576 11,633 11,620 11,679 11,603 
20 Piece goods 4,431 3,970 3,951 4,776 4,164 3,961 

21 LInens and domestIcs 32,662 35,780 33,674 35,055 35,025 32,535 
22 Sesliwarem and notions 9,763 9,968 9,974 9,761 10,255 9,798 
23 China and glassware 16,313 14,373 13,870 16,959 15,311 14,620 
24 Floor coyaringe 14,842 14,210 12,760 14,774 14,158 13,376 
25 Draperies, curtains and furniture coy- 15,838 15,489 15,560 16,034 15,800 15,7115 

erings 

26 Laeps, pictures, mirrors arid all other 9,232 9,406 9,197 9,438 9,302 8,581 
home furnishings 

27 Furniture 48,225 48,468 46,759 49,177 47,470 45,297 
28 Major appliances 46,244 61,543 43,801 44,507 43,832 41,971 
29 Television, radio and music 45,892 46,988 44,446 44,997 43,581 43,485 
30 Housewares and small electrical appliances 	 41,818 40,147 40,501 41,034 41,308 311,579 

31 Hardeare, points, wallpaper, etc. 31,424 29,188 28,500 29,078 28,841 27,877 

32 Plumubing, heating and building materials 11,292 11,956 12,259 11,973 12,445 11,707 

33 Jewellery 27,120 28,118 28,349 28,733 29,780 26,947 
34 Toys and gasea 31,192 31,304 36,430 28,375 32,081 51,522 
35 Sporting goods and luggage 24,756 26,422 27,174 29,682 27,046 26,517 

76 Stationery, books and magazines 33,034 54,610 33,498 31,097 73,664 32,829 
37 Gasoline, oil, auto accessories, repairs 14,072 13,623 14,472 13,540 14,576 13,42" 

arid supplies 
38 Meals a-id lunches 18,757 19,160 18,377 19,552 18,933 18,311 
39 Repairs and service. 14,443 14,944 14,438 16,572 17,013 17,051J 
40 All other departments 49,364 49,896 54,232 45,628 46,457 45,992 

41 TOTAL ALL ILPARTICNTS 1,053,115 1,039,248 1,059,571 1,057,624 1,071,234 1,046,414 

(1) Total department store sales are derived 
Canada tots!. 

by seasonally adjusting the Ca-usda total raw data 'directly". Therefore, the components do not sun to the 
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IAIIL[AU 18. Yentas sensuelles des grende .eg.elne, désaieonnslisAee, per rson, Cened., r8vis6as, 19860) 

July 

)uitiat 

August 

8o64 

Septeacber 

Septemibre 

October 

Octobra 

Novesbar 

Novesbre 

0.cesber 

Déceisbra 

8s'on 

NO 

thoLeands of dollars 

mullets de dollars 

17,330 16,828 17,529 17,010 17,276 17,009 Robes, robes do ménsge, tthliere at u,i- 	 1 
forcsea pour doses at jaisee fill as 

16,533 16,950 16,000 18,269 18,129 17,887 Ha'cteaus at tailleure pour desaa at •jecsies 	2 
ft lIes 

67,949 67,066 67,453 69,407 66,985 68,266 V8temanta sport pour deses at ja.r,es filla. 	3 

4,228 4,122 3,905 3,266 3,264 3,03,6 fourrures 
31,541 30,948 31,741 30,899 32,500 31,960 VRtesents pour bAbes at anfents at articles 	S 

Ge chambras denfants 

19,420 18,658 18,386 18,540 18,648 19,513 V8tanants do fillattes at d'wiolescentaa 	 6 
21,111 20,423 20,311 19,888 20,355 19,966 LIngerie at aétaments cia nuit pour desas 	 7 
13,432 13,104 12,931 13,249 15,416 14,074 Soue-o6tesenta 	 8 
1,342 1,207 1,201 1,247 1,664 1,258 Chspaauc 	 9 

12,570 12,144 12,127 12,445 12,460 12,524 8.s pour dames at fillattas 	 10 

18,679 19,865 18,830 19,288 19,689 18,314 Cents, enufles at articles do parura pour 	11 
Oases at filiettes 

30,072 32,889 28,766 29,627 31,513 29,874 Ctiaumeuraa pour Oases, jeca',es fillas at 	 12 
an f wits 

38,099 37,634 37,893 40,979 38,221 37,720 Vétmeents pour lee 	 33 
65,109 68,944 65,819 67,480 68,033 65,099 ArtIcles d'hdeillasent pour hoawas 	 14 
17.575 17,697 17,83 17,5911 19,017 17,897 VAt,vvrt8 	,'t 	urtcr-Ivs 	l'Fdocllener,t 	rvr 	15 

.10 63,288 65,824 64,893 64,111 65,953 Articlm8 is 	toilette, 	co,aicetiques at 	oéel- 	ill 
csents 

11,589 11,451 11,158 10,926 10,423 10,962 Apparails at fourniturae photogrephiques 	19 
4,088 3,985 4,157 4,671 4,011 4,248 Tissue h Is pthce 	 20 

34,292 34,482 33,660 35,379 35,224 35,380 Litaria at 	linga cia meison 	 21 
10,738 10,438 10,029 10,548 10,542 9,980 Nonus articles 	 22 
15,089 15,084 14,555 14,676 14,209 14,856 Porceleine at verrerla 	 23 
13,543 13,167 12,698 12,691 14,358 13,063 Rev&tm,nants cia plancher 	 24 
15,698 15,390 15,630 15.461 15,043 15,300 Ientures, 	ridaau,c at houssas 	 25 

9,337 8,968 9,122 9,059 8,677 9,228 Laspas, 	tableaux, elmira at sutras articles 	26 
ci' wcecAilaeent pour Ia maison 

87,852 45,994 46,912 47,702 48,441 46,828 Haublas 	 27 
42,710 43,442 42,288 43,794 45,365 44,489 Cros qupareils mAnagers 	 28 
45,315 45,884 44,128 41,418 45,230 45,731 T6tAoioion, radio at musique 	 29 
41,278 38,461 41,306 40,496 40,385 42,390 Articles do mAnage at patits sppsreils Alec- 	30 

triques 

28,632 29,169 29,893 29,114 30,999 30,853 Quincaillarie, peintura, pspier-tentura, 	31 
etc. 

11,855 12,413 12,469 11,972 13,239 13,194 HstAriel cia plueberie, chauff.ge at cons- 	32 
t rurt Ion 

26,250 29,387 28,194 28,710 27,768 27,975 8ijoutarie 	 33 
11,841 31,341 32,136 32,874 34,226 33,822 Jouets at ,Jeux 	 34 
25,427 27,227 26,130 27,055 27,133 27,844 Articles Ge sport at valises 	 35 

33,612 35,349 30,187 33,630 31,117 33,792 Papeterla, livees at raxues 	 $6 
13,378 13,945 13,087 13,656 11,386 Essence, huila, eccessoires d'.utcwobila, 	37 

régsretioo at fournitures 
05 17,875 17,725 17,400 17,880 17,290 Rapes at caese-cro0tes 	 36 

17,296 17,568 17,474 18,044 16,626 Services at travsux cia reparation 	 39 
49,606 48,913 51,121 50,532 50,974 lois autras rayon. 	 40 

l,Uoi,991 1,054,369 1,054,192 1,067,)1 1,079,080 1,076,873 101AL, YMIS R43086 	 41 

La total dee yentae des grands •sgaelns eat obtenu an dAssisonnallswit do "façon directa' las données brutes do chaque total en rcivasu do Canada, cia 
aorta qua Is some Gas cposantes dAseiaonnalisAes n'Aqsle p.s Is total do Caned.. 
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SCOPE OF SURVEY 
	

GHA* DE L'ENQUTE 

The monthly Department Store Sales and 
Stocks Survey is a complete enumeration of 
all department store locations as reported 
by the department store organizations. 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program 
of the Industry Division, to be utilized. 
Under the "location" concept, department 
store data contained in this publication 
exclude the activities of other kinds of 
businesses which may be operated by the 
reporting department store firms. Therefore, 
locations not meeting the department store 
definition are classified to the kinds of 
business most appropriate to their commodity 
structure; for example, the catalogue sales 
activity of department store organizations 
are classified to the "General Merchandise 
Stores" kind of business category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if it is an integral part 
of the overall department store operation 
and is not identified to the public by any 
name which differs from that of the depart-
ment store with which it is associated. The 
rationale underlying this approach is as 
follows: for purposes of market research or 
urban planning, a department store (the 
largest type of mass merchandising activity 
in Canada) together with its concessions, if 
any, is considered to be a totality; that 
is, it competes in the market place as one 
structure, rather than as a number of 
smaller stores. 

This monthly publication contains the 
latest results of the survey, including data 
for the two most recent months of the cur-
rent year, and those for the corresponding 
months of the previous year, on the sales 
and stocks by department. Year-to-date 
figures are also presented for the sales. 

L'enquête mensuelle sur lea ventes et ins 
stocks des grands magasins porte sur tous lea 
points de vente des sociétés de grands maqasins 
tel que rapporté par lea organisations des grands 
rnaqas ins. 

L'univers des firmes de grands maqasins uti-
lisé aujourd'hui eat fondé sur le recensement du 
commerce et des services de 1971. 

Aux fins de cette publication, seules lea ac-
tivités des "locaux d'affaires" reels des firrnes 
de grands magasins sont étudiées; on peut ainsi 
faire appel su concept des "points de vente", gui 
est coinmun au recensement et au programme d'en-
guête courant de la Division de l'industrie. En 
vertu de la notion de "points de vente", lea 
données sur lea grands magasins présentées dans 
cette publication ne tiennent pas compte d'autre 
genres de commerce auxguels peuvent s'adonner l' 
entreprises déclarantes. Ainsi, les points do 

vente gui ne répondent pas b Is definition cIe; 
grands magasins sont attribués a la catégori 
commerciale gui convient le mieux aux diverse 
rnarchandises offertes; è titre d'exemple, lea 
bureaux de vente par catalogue des sociétés de 
grands magasins mont classes dans le genre de 
commerce "magasins de marchandises diverses". 

Las affaires réalisées par lea concessions 
établies dans les grands magasins soot, aux fins 
de la présente publication, considérées comae 
faisant partie des affaires globales du magasin 
ob sont établies lea concessions. Cependant, les 
ventes d'un important rayon (ou magasin) d'ali-
mentation associé ne seront incluses qua si le 
rayon ou magasin fait partie intégrante de l'ex-
ploitation génér-ale du grand maqasin et n'est pas 
connu du public sous un nom different de celui du 
grand magasin auquel il est associé. Cette me-
thode Se justifie du fait gue les spécialistes 
des etudes de marché et les urbanistes considè-
rent comae un tout le grand maqasin (gui consti-
tue le plus important genre de grande surface au 
Canada) et les concessions; autrement dit, le 
grand maqasin me présente sur le marché comme un 
établissement unique et non comae un reqroupement 
de petits maqasins. 

Cette publication mensuelle présente las dcc-
fliers résultats de l'enguête, incluant las doti-
nées pour les deux plus récents mois de l'ann€i 
courante, et celles pour las mois correspondant3 
de l'année précédente sur las ventes et les 
stocks, par rayon. Les ventes curnulatives pour 
l'année y sont également rapportées. 
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Data on sales are also presented for each 
.  type of department store, by province and 

selected metropolitan area. Tabulations on 
market shares by type of department store 
for the current year and those for the two 
previous years as well as tabulations on 
market share of total retail trade held by 
department stores by province and selected 
metropolitan area are also shown. This 
report also includes statistics on the num-
ber of locations, on the stock-sales and 
sales-stock ratios, and on the department 
stores' month-end accounts receivable. 

Finally, seasonally adjusted data as well 
as constant dollar estimates are provided. 

Information on definitions, survey metho-
dology, seasonal adjustment method, data re-
liability and confidentiality are published 
only in the March issue of this publication. 
For more information about this survey or 
the Industry Division's statistical survey 
program in general, please contact the 
Retail Trade Section, Industry Division, 
Statistics Canada, Ottawa, K1A 016, Tel: 
(613) 951-9656. 

S EXPLANATORY NOTES 

Les données sur lee ventes mont aussi présen-
tees pour chaque genre de grand maqasin, par 
province et selon certaines réqions métropnli-
tames. Des totalisations sur les parts de marché 
par genre de grand maqasin pour l'année courante 
et celles des deux années précédentes, ainsi que 
des totalisations sur lee parts de rnarché dé-
tenues par les grands inagasins par rapport è 
i'ensemble du commerce de detail par province et 
selon certaines réqions métropolitaines parais-
sent égalernent. De plus, des statistiques sur le 
nombre de points de vente, sur lee ratios stocks-
ventes et ventes-stocks, mmmi que sur les 
comptes a recevoir des grands maqasins b is fin 
du mois y mont rapportées. 

Finalement, des données désaisonnalisées mmmi 
que des estimations en dollars constants y mont 
présentées. 

L'information cur lee definitions, is méthodo-
lagie d'enquête, la méthode de désaisonnalisa-
tion, la Fiahilité et la confidentialité des don-
nées est publiée seulernent dans le nuiiéro du mole 
de mars de cette publication. Pour obtenir plus 
d'information cur cette enquête ou sur le pro-
gramme d'enquête statistique de is Division de 
l'industrie en général, conimuniquer avec la Sec-
tion du commerce de detail, Division de l'indus-
trie, Statistique Canada, Ottawa, K1A 016, (tele- 
phone: 61 3-)51-9(56. 

NOTES EXPLICAIIVES 

The percentage changes in sales shown in 
this publication are based on the total 
dollar volume of receipts for each of the 
periods being compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e., those in operation 
in both of the periods being compared. 

The stock-sales ratios are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stock ratios are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and ending stocks at selling value for the 
month. 

The metropolitan areas are census metro-
politan areas as defined by the 1971 Census. 

The coivnodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the March issue of this pub- 
I I rut. i 

lee variations des ventes en pourcentage don-
nées dans la présente publication sont fondées 
sur is valeur totale des recettes pour chacurie 
des périodes observées. Elles tiennent compte des 
maqasins qui ont ouvert leurs portes et de ceux 
gui lee ant fermées; autrement dit, elles ne me 
iimitent pas aux maqasins qui ont été exploites 
dane toutes les périodes en cause. 

On obtient lea ratios stocks-ventes en divi-
sent la valeur marchande des stocks a la fin du 
mois par le chiffre des ventes pour le mois. 

On obtient les ratios ventes-stocks en divi-
cant le chiffre des ventes pour .le mole par la 
valeur marchande moyenne des stocks en debut et 
en fin de mois. 

Lee regions métropolitaines correspondent aux 
regions métropolitaines du recensement de 1971. 

La liste de référence des marchandises qui 
décrit en detail les produits de chacun des 40 
rayons présentés dane cette publication est re-
produite dens le ntssérn de curs. 
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The "List of Department Stote Organiza-
tions" is published in the March issue of 
this publication. 

Revisions to department store sales and 
stocks related to the way data are gathered 
apply only to the previous year data. They 
are conducted at the end of the year and 
consequently, the revised figures are pub-
lished yearly in the March issue of the 
following year of this publication. The 
revisions resulting from the seasonal ad-
jusbnent procedures are both monthly and 
annual. In the case of monthly revisions, 
the corrected figures for the current month 
(April for example) and the two previous 
months (February and March) are published in 
the following month issue of the present 
catalogue (May), while the annual revisions 
are published once a year in the March 
issue. Revisions to month-end accounts re-
ceivable are published on a monthly basis. 

The measures of the reliability of the 
survey data with respect to the non-response 
error are presented in Text Table I. 

The nunber of shopping days that this 
publication is based on varies from month to 
month. See Text Table II for the nunber of 
shopping days the current publication is 
based on. 

La "liste des organisations de grands saga-
sins" est reprodu it e dons lo nrsllérn do morn do 
cette publication. 

Les revisions en retjard 	1enquête sur los 
ventes et stocks des grands magasins flees a Is 
fon dont lea données sont produites se rap-
portent seulement aux données de l'année précé-
dente. Elles mont effectuées a is fin de l'année 
et leo résultats révisés sont publiés dans le 
numéro de mars de i'année suivante du present 
bulletin. Leo revisions resultant de la procedure 
de désaisonnalisation mont a is fois mensuelles 
et annuelles. Dans le cas des revisions mensuel-
leo, leo résultats rectifiés gui réfèrent au mois 
courant (avril par exemple) et aux deux mois 
précédents (février et mars) soot ajoutés h is 
publication du mois suivant (mai), tandis que les 
revisions annuelles ne sont publiées qu'une fob 
l'an, dans le bulletin de mars. Leo revisions aux 
comptes a recevoir en fin de mobs mont apportées 
mensuellement. 

Les mesures de Is fiabilité des données d'en-
quête en matire d'erreurs dues 6 is non-réponse 
soot présentées dens le tableau expilcatif I. 

Le noabre de jours co.merciaux sur lesquels 
sont bases les renseignernents présentés ici vane 
d'un mois a i'autre. Voir au tableau exp]iratif 
II le nombre de jours rnmrnorriou sur lesnuels 
onni has6es leo donn6es. 
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• 	TIXT TA8IE I. Measures of Reliability, Department Stores, Canada, 1961 - August 

TABLEAU EXPLICATIF I. Mesure de is fiabilité, grands .agasins, Canada, 1987 - AoOt 

Response rate(1) 	 Response 
frectlon(2) 

Taux de r6ponse(1) 	 Fraction da 
réponse(2) 

Survey units(3) 	 Organizational 
units(4) 

Unites den- 	 Unites orga- 
qu6te(3) 	 nisstionnelles(4) 

per cent - pourcentage 

Monthly sales total - Ventes mensuelles 
totalea 	 100.0 	 100.0 	 100.0 

Monthly sales by department - Ventes men- 
suelles per rayon 	 ... 	 78.6 	 99.9 

Monthly stocks by department - Stocks men- 
suels par rayon 	 ... 	 78.6 	 99.9 

Month-end accounts receivable - Corrtes è 
recevoir è is fin du mois 	 ... 	 100.0 	 100.0 

(1) The response rate is a measure of the proportion of those units which have responded in time for inclusion in this pub-
heat ion. 

(1) Le taux de rCponse represents is proportion des unites gui ont repondu assez tOt pour Ctre incluses dens Is prCsente pub-. 
heat ion. 

fl The response fraction is a measure of the data response rate, and is the proportion of the published data which is based 
upon actual reported data submitted by department stores. 

• 	2) La fraction do réponse eat le taux de rCponse des données, c'est--dire is proportion des chiffres publiEs qui eat fondCe 
sur des renseignements rêellement dCclarCs per lea grands magasins. 

) The survey units are the 10 provinces and the four metropolitan areas in which a department store organization operates 
department store locations. 

3) Las unites d'enquête sont lea 10 provinces et lea qustre regions mCtropolitaines oà lea sociCtCs de grands msgaslna 
exploitent des points de vente. 

(4) The organizational units are the department store conpanies. 
(4) Lea unites orqanisationnelles représentent les sociCtCs des grands magasins. 

TEXT TABLE II. Pther of Shopping Days, by Month, 1986 and 1987 

TABLEAU EXPLICATIF II. Nombre do jours cerciaux, par mois, 1986 ci 1987 

1986 1987 

Total number Number of Totel number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Nontre total Nontre do Nombre total Nontre do 
de jours samedis do jours samedis 
commercisux commerciaux 

January - Janvior 26 4 26 5 
February - FCvrier 24 4 24 4 
March - Mars 25 5 26 4 
April - Avril 26 4 25 4 
May-Msi 26 5 25 5 
June - Juin 25 4 26 4 
July - Juillet 26 4 26 4 
August - AoQt 25 5 25 5 
;tember - Septembre 25 4 25 4 

- Octobre 26 4 26 s • Ottober 
November - Novembre 25 5 25 4 
I)e&ember - Décembre 26 4 26 4 



SELECTFD P1I.ICATIQNS 

following are publications of the Retail Trade Sec-
tion, industry Division. 

Catalogue 

63-002 Department Store Sales and Stocks. M. Au. 

63-004 Department Store Sales, by Province and Metro- 
politan Area. Advance Release. H. 8i1. 

63-005 Retail Trade. H. 811. 

63-007 New Motor Vehicle Sales. M. Bil. 

63-014 Merchandising Inventories. N. 811. 

63-210 Retail Chain and Department stores. A. 811. 

63-213 Vending Machine lerators. A. Bii. 

63-218 Direct Selling Canada. A. Bil. 

63-219 Campus Book Stores. A. 811. 

63-224 Market Research Handbook. A. 811. 

63-538 Retail Trade Historical Statistics, 1972-1979. 
0. Ilil. 

Operating Results Series, Retail Trade, 0., Bil. 
(First Issue, 1974): 

Catalogue 

63-603 Men's Retail Clothing Stores, 1983 

63-606 Retail 9,oe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florists, 1983 

63-609 Retail Jewellery Storea, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Storea, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly 	A. - Annual 	Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications listed 
above, Statistics Canada publishes a wide range of 
statistical reports on Canadian economic and social 
affairs. A comprehensive catalogue of all current pub-
lications is available from Statistics Canada, Ottawa 
(Canada), K1A 0T6. 

CHOIX DE PLLICAT!0NS 

Les publications suivantes se trouvent a is 
merce de detail, Division de l'industrie. 

Catalogue 

63-002 Ventea at stocks des grands maqasins. M. Ru. 

63-004 Ventes des grands maqasins, par province at region 
métropolitaine. Rapport provisoire. M. 811. 

63-005 Commerce de detail. H. Ril, 

63-007 Ventea de véhicules automobiles neufs. H. Ru. 

63-014 Stocks commercisux. H. Oil. 

63-210 Maqasina de detail a succurssles at lea grands sags-
sins. A. 811. 

63-213 Exploitsnts de diatributeurs sutomatigues.A. Oil. 

63-218 La vente directs au Canada. A. Ril. 

63-219 Librairies do campus. A. 811. 

63-224 Recueil statistique des Ctudes de marché. A. Ru. 

63-538 Commerce de detail statistiques historiques, 1972-1979. 
H.S. Bil. 

Série des résultats d'exploitation, Commerce de dtai1, H.S., 
Oil. (Premier ni,néro, 1974): 

Catalogue 

S 
63-603 Maqasins de vètenients pour homes, 

63-606 Msqasins do vente au detail de chaussures, 1977 

63-607 Pharmacies au detail, 1983 

63-608 Fieurimtes détaillants, 1983 

63-609 Bijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincaillerle, 1980 

63-611 Magasins de vents au detail de vétements pour dames, 
1980 

63-612 Hagasins de vents au detail de vCtements pour la famil-
le, 1980 

M. - Mensuel 	A. - Annuel 	FIji. - Bilinque 
H.S. - Hors sCrie 

Outre les publications énumérées ci-dessus, Ststistiquo 
Canada publie une grande variétC de bulletins statistiques sur 
is situation économique at sociale du Canada. On peut se pro-
curer un catalogue complet des publications courantes an 
s'adressant a Statistique Canada, Ottawa (Canada), K1A 016. 

Catalogue 11-204t, price Canada $10.00, Other Coun- 	NO 11-204F, prix Canada $10.00, Autres pays $11.50. 
tries $11.50. 
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y compris It commerce tie dtraiI, Ia finance. I'immohilier ci lautomohile: 
59 VILLES 
v compris It logenient. Ia main-d'oeuvre et It profil des consommaicurs ;  
LE COMMERCE INTERNATIONAL 
y compris It commerce des services enire Ic Canada ci ks Etais-I ni ci Its 
&hangcs entre Ic Canada et scs principaux parlenaires cOnlmcrCi.WX; 
LA SITUATION A VENIR 
c't'st-à-dire des ,n)jections tics teiidanccs relatives aux dpenscs des 
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comprm-nd plus tie "04) page's tIe tableaux statistiqucs. 59 gr'.iphiques, des notes. des definitions 
et un index. 

N° 63-224 au reperloirc Canada $85 l'cxrmpiairc Autrc payx *101 l'rzcmplalr 

'5us p,UVe, commander en remplissant Ic bun du cimnimamide ci-oint on en etrivant l Wric 
des publications, Stliislique (anada, Ottawa (Ontario), KIA 016 Si vomis desire, obtenir tat 
cenice piLts r'.ipide, uk'phonei an numi.'rti sans fi'is 1-800'2"-06"' ci porte.' votre 
tommandi' a voire dimple Visa nu MasterCard 

%'uillet taire- vi)tre' cheque ou nunelat-postc a Iordre- tin Receveur gi,'ner.il du (.anada - 
Publia. ;itions 

Pour ohicnir plus di.' re'i,sei(n('nit'nts, ii hustle,' p55 1 taimnmuniqu('r nee Ic centre' tic 
consuIiiutn tie Sllisl iquc ( ;inada It' plus pre' di,' the.' you'. 

!sOUND INVESTMENT 
OPPORTUNITY 
Invest in the most complete source of statistical information on the 
:;anad Ian consumer market. The I98'-8 Market Research 
5'iandbonk gives you more titcts on... 
:ONSUMERs 
ncluding income, education, family spending 
[HE ECONOMY 
nciuding investment, small business sector, labour markets 
USINESS 

nduding retail, finance and real estate, motor vehicles 
9 CITIES 

ncluding housing, labour, consumer profiles 
INTERNATIONAL TRADE 
ncluding Canada-L'.S. trade in services, major trading 
artn(,r 
HE FUTURE 

)fOCCliOfls of social, economic and demographic Irends, including 
onsumer spending, incomes, prices 

I'll i I)8-I988 MARKE1' RE.SL1R('H HANDBOOK 
MORE FOR YOUR MONEY. 

f,a*el Rewarth ha ndb .j  is published in hardcover. It inctudes more 
statistical tables, 59 charts, notes and defnitions and an alphabetic 

nbcr63-224 $85.00lnCanada $101.00othercountrles 

iipk'tr the onjer forin include-ti or write to Publication Saks, Statistics 
uwa, Ontario. KIA Oil,. For laster seriice, using Visa or MasterCard. call 

JO-lice l-)1t-26'-66' 

'lease make your cheque or money order p5rablv to the Receivcr Gene-cal for 
:anada/Puhlicarions. 

:omacm the Statistics Canada Kekrence Centre nearest s-ou for lurther informtic,n 



71 

ALL IN ONE I 	Iii' POUR VOUS 1  
THE ECONOMI,... 1010736620 	DONNEES4',.,j 

	

AND ANALYSIS 	ECONOMIQUES ET 

	

YOU NEED 	L'ANALYSE QUE VOUIS 
RECHERCHEZ 

	

Canadian Economic Observer: 	 L'Observateur économique canadien: 

	

Statistics Canada's New M')nlhl\ ECC,flSrP!C Rep'r' 	 I. F,  n.flv ii; 	tw ce900mlque mensuel de Statistique Canada 

N o other report on the Canadian ucune autre publication ne vous procure autant de 

economy has this much to otter renseignements relatits a l'économie canadienne 

This month's data Les donndes dii mitis 

CANADIAN 	L'OBSERVATEUR 
ECONOMIC 	ECONOMIQUE 
OBSERVER 	CANADIEN 

.',j.' 	•&..Mn'... 

Upto-ttle minute data includes all major statistical series 
released two weeks prior to publication. 

Current Economic Conditions 

Brief, "to the point' summary at the economy's 
perlormance over the month, including trend analysis 
of employment, output, demand and leading indicators. 

Statistical and Technical Notes 

Information about new or revised statistical programs 
and methodological developments unique to Statistics 
Canada. 
Major Economic Events 

Chronology of international and national events that aftect 
Canada economy 
Feature Articles 

In depth research on current business and economic 
issues 
Statistical Summary 

Statistical tables, charts and graphs cover national 
accounts, output, demand, trade, labour and financial 
markets. 

AND MORE 

Regional Analysis 

Provincial tMeakdii,'ii', ol he,' ecororn r 

International Overview 

Digest of economic performance in Crnvdv 
important trading partners - Europe, Japan and the 
U.S.A. 

Subscribe Today and Save! 

Save $40 off the strigleissue price of the Canadian 
Economic Observer.  
Catalogue #11 010 
12 issues $200.00 / other countries $225.00 
Per copy $20.00 / other countries $22.50 
(includes postage and handling) 

For laster service using Visa or MasterCard call tolt.free 
1-800-267•6677. 

orupiele life uroef lOrIS nciuOed OI Wi ff 
Siai'.. I;anodo Ouawa, Ooiarro. iOtA 0Th Fr lifT,..'. 
Orsa or MstnrCwd, COO toiltree I 800 267 667? 
Please makeyota chequeot money Cr5f p,y5f It*IieceweiGerie',i 
for C.aradajpvrrcai,Ms 

Des donnees do dernrére heure cornprenanl toutes los series 
de statis:ique.r, los plus importantes qui ont èté ditfusées deux 
semaines avant la date do publication du bulletin. 
La situation economique actuelle 

Le rendement de l'économie au cours du moist présenté en 
bref, comportant une analyse de l'emploi. de Ia productivilé, 
de Ia demande et des principaux indicateurs prdcurseurs 
des tendances do l'actvité éconornique. 
Des notes techniques et statistiques 

Des notes portant sur es rioiiveaux programmes statisti 
ques Ou Ic' piogrammes rèvisds et stir lesprogrés en ni 'ri 
do melhodologie propres a Statisuque Canada 
Les principaux événemenls economiques 

Des evénements intetriationaux et nationaun 
'economic canadienne, présentés en ordre chrori 
Des etudes spéciales 

Une recflerctre approlondie des atfaires et des questions d'ac 
tualiio hoes a l'économie. 
Un aperçu slatislique 

Des tableaux. des graphiques et des diagrammes englobant 
los statistiques des comptes nationaux, do Ia productivité, 
do Ia demande, du commerce, do l'emploi, des marches finan-
ciers, etc. 

UT PLUS ENCORE 

line analyse rCgionale 

Do' ventilations pai province d'indicateurs economiques 
.'i,iteqrques. 

Un survol de Féconomie Internatlonale 

ornmaire du rendement de I'economre des parlenatres 
i' imerciaux du Canada. comme l'Europe, te Japon el les. 

F',is Uris. 

Abonnez-vous des maintenani et économisez! 

[1 'inomisez $40 sur le pris a I unite do L'Observateu, 
economique canadien. 
N 11 010 au repertoire 
Abonnement annuel (12 numéros): $200 au Canada: $225 
a l'élranger. 
Pru au numéro: $20 au Canada: $25.50 a I'étranqer. 
Ce prix incluent les trais de port et do manutention 1 

Pour obtenir un service plus rapide, composea Ic nunleru 
sans foals 1.800-267-6677 et portez votre commande 
votre compte Visa ou MasterCard. 

Vnj nouve, ccgnmaudei en remprsan if 5Sf tirT uornrrian' 
a Vente ties publications. Srar,sreuc Canada Otta*,, 

Llif a uxuseesrieuobierurunseraicepiijsfsde.ieiephoneza. 
1 800 267 6677.1 p01100 noire commando a voirec000pre V .. 

Tel Caid 
Oluitie.? Iaoe eChO cllegueou mantiai p0510 a incille tie iteceveue nnetaidl, 
Canada Puuicai,onS 
Pore 011101w p6mdoreisseqnento, uwx4et p0SAC flmi%lrUe1 300C ieCW*e 
do Coosultaluon do Stairslque Canada in pius prêt do cirnu noun 


