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SYI43OLS 

The following standard symbols are used 
in Statistics Canada publications: 

figures not available. 

figures not appropriate or not applica-
ble. 
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-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOW fPJ CANSIM 
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printouts, or in machine readable form. For 
further information contact the CANSIM 
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K1A 0Z8 (telephone 613-990-8200), or the 
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offices located across Canada. 

SIGNES CONVENTIONNELS 

Voici la sianification des sianes convention-
nels suivants utilisés dans les publications de 
Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 
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-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de is 
Loi sur la statistique relatives au secret. 

NOTA 

Les chiffres ayant été arronrJis, les tot.aux ne 
correspondent pas toujours. 
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sur de nombreuses autres series, par le blais d'un 
terminal, d'imprimés d'ordinateur ou de supports 
snus ire forme lisihie per ice machine. Pour plus 
de renseignements, s'edresser mu personnel de Ia 
Division CANSIM, Statistique Canada, Ottawa, 
K1A 0Z8 (téléphone 613-990-8200), ou aux conseil-
lers régionaux des bureaux de Statistique Canada 
situés h travers le Canada. 
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HI(iHLIGHTS 
	

FAIlS SAILLANTS 

Seasonally Adjusted Data 	 Données désaisonnalisées 

Adjusted for seasonal f1uctuations and the 
nuiiber of trading days, department store 
sales in March 1988 totalled $1,076 mil-
lion, an increase of 4.1% over the pre-
vious month's revised total of $1,034 
million. The increase in March Followed 
declines in February (-0.8 6%) and January 

During the First three months of 1988, 
department store sales have fluctuated 
significantly with an overall quarterly 
decline of 3.4%, compared to an increase 
of 2.0% in the last quarter of 1987. 

Department store stocks (at selling value) 
totalled $4,458 million at the end of 
March 1988, a modest decrease of 0.2 10 over 
the February 1988 revised value of $4,465 
million. This decline followed an increase 
of 3.7% in February and a decrease of 1.3% 
in January. 

Selon les estimations préliminaires pour mars 
1988, les ventes des grands maqasiris, corriqées 
en foncion des variations saisonnières et du 
nombre de journées d'affaires, ant totalisé 
$1,076 millions, soit une augmentation de 4.1% 
par rapport a l'estimation révisée de février 
1988 ($1,034 millions). Cette augmentation fait 
suite b des baisses en février (-0.8%) et en 
janvier (-5.4%). 

Lea ventes des grand maqasins ont considerable-
cent fluctué au cours des trois premiers maim 
de 1988, ce qui s'est soldé par une baisse 
trimestrielle globale de 3.4%. Au cours du 
dernier trirnectre de 1987, on av8it observe une 
augmentation de 2.0%. 

La valeur des stocks (valeur de vente) a connu 
une baisse modeste de 0.2% par rapport au maim 
précédent ($4,465 millions - chiffre révisé) et 
s'éleveit a la fin de mars 1988 a $4,458 mil-
lions. Ce declin fait suite h une augmentation 
de 3.7% en février et h une diminution de 1.3% 
en janvier. 

The ratio of inventories to 
it 4.14:1 in March, a modest 
the average ratio of 4.15:1 
the three previous months. 

	

sales stood 	 • Le rapport du total des stocks possédés aux 

	

decrease from 	 ventes s'établissait A 4.14:1 en mars, une 

	

observed in 	 baisse madeste comparativement mu rapport moyen 
de 4.15:1 observe nu cour'i dps troin mom 
précédents. 

Données non désaisonnaljsées 

Corrigées pour éliminer Ueffet de Is vente du 
rayon de produits alimentaires de Woodward 
Stores Ltd.. les ventes des grands magasins ont 
augmenté de 10.3 10 comparativement a mars 1987 
et ant etteint un niveau de $937 millions (les 
ventes des grands magasins, avant correction 
pour tenir compte des changements structurels, 
ant augmenté de 6.6%). 

Les ventes cumulatives pour le premier trimes-
tre de 1988 me mont chiffrées i $2,376 mil-
lions, an hausse de 4.9% (après ajusternents) 
per rapport a la période correspondante en 
1987. 

Corrigées pour tenir compte de8 changements 
structurels, les ventes se sont accrues dens 
toutes les provinces, en mars 1988, compara-
tivement au même mois l'an dernier, a l'excep-
tion du Manitoba qui a indiqué une baisse de 
7 • 3% Les augmentations s'échelonnent de 18.3% 

Nouveau-Brunswick h 7.8% mu Québec. 

Unadjusted Data 

Removing the effect of the sale of 
Woodward Stores Ltd.'s food division, 
department store sales increased 10.3% 
over March 1987, to a level of $937 mil-
lion (not adjusted for structural changes, 
department store sales increased 6.6%). 

- Cumulative sales for the First quarter of 
1988 totalled $2,376 million, an increase 
of 4.9% (alter adjustment) over the cor-
responding period in 1987. 

Corrected For structural changes, all 
provinces posted gains in March 1988 over 
the corresponding month in 1987, with the 
exception of Manitoba which recorded a 
decrease of 2.3 10. Increases ranged From 

in 	pw 	 lo 7.°; ii I1t,iho'. 



In March 1988, there were 814 retail loca-
tions operated by department store organi-
zations, 4 less than in March 1987. Of 
this total, 309 locations were operated by 
major department store organizations and 
505 by junior department store organiza-
tions. 

• In March 1988, total department store 
sales accounted for 7.1% of all retail 
sales in Canada, a slight decrease from 
the 7.6% share held in March 1987. 

Department store stocks at month-end 
totalled $4,549 million, an increase of 
0.8% over the level reached in March 1987. 

• The total unadjusted value of accounts 
receivable of all department store organi-
zations in March 1988 amounted to $2,316 
million, up 7.9% from the $2,146 million 
recorded in March 1987. 

En mars 1988, on a dénombré un total de 814 
points de vente au detail exploités par les 
sociétés des grands magasins, soit 4 do moms 
qu'en mars 1987. De ce total, 309 points do 
vente étaient exploités par lea sociétés des 
grands magasins traditionnels et 505 par les 
organisations des grands magasins populaires. 

• Les ventes totales des grands magasins ont 
représenté, elles seules 7.1% de l'ensernble 
du commerce de detail au Canada, en mars 1988, 
soit une légère baisse par rapport & la part de 
7.6% détenue en mars 1987. 

• La valeur des stocks des grands magasins 6 la 
fin du mois s'est élevée A $4,549 millions, 
soit une hausse do 0.8% par rapport mu niveau 
atteint en mars 1987. 

La valour totale non désaisonnalisée des créan-
ces a recouvrer par les sociétés des grands 
maqasins s'est chiffrée b $2,316 millions en 
mars 1988, soit 7.9% de plus quo l'estimation 
enregistrée en mars 1987 ($2,146 millions). 

Note aux utilisateurs 

Lea utilisateurs doivent prendre note quo le fait 
que Pgues mit été au debut d'avril a pu influer 
sur lea données de mars 1988. 	Los estimations 
n'ont ps; 6t , é 	3justes 	n f i n d'hminer rt 
effect 

Les ut.i lisateurs doivent éqalernnnt prr'ndre note 
que les estimations mensuelles des ventes des 
grands magasins, sans ajustements saisonniers, 
pour l'année précédente (1987) ont été révisées 
afin d'iricorporer les declarations tardives. Los 
données désaisonnalisées ont été également 
révisées pour la période do janvier 1984 è 
février 1988, et incorporent les données lea plus 
récentes sur lea ventes non désaisonnalisées 
ainsi que la mise A jour des facteurs d'ajuste-
ment an fonction des journées d'affaires. 

Los utilisateurs doivent prendre note que les 
mouvements d'une année ë l'autre, pour certaines 
provinces et regions metropolitaines de recense-
mont ont été touches par des changements struc-
turels majeurs apportés en 1987, y compris la 
vente du rayon de produits alimentaires de 
Woodward Stores Ltd. a Canada Safeway Ltd. 

Note to Data Users 

Data users should be aware that the occur-
rence of Easter in early April may have had 
an impact on the March 1988 data. The 
estimates have not been adjusted to remove 
this effect. 

Data users should also note that unadjusted 
monthly department store sales estimates for 
the previous year (1987) have been revised 
to incorporate late responses. Seasonally 
adjusted data have been revised for the 
period January 1984 to February 1988, and 
incorporate the latest unadjusted data as 
well as updated trading day adjustment 
factors. 

Data users should be aware that the year-
over-year movements for some provinces and 
census metropolitan areas have been affected 
by major structural changes during 1987, 
including the sale of Woodward Stores Ltd. 'a 
food department to Canada Safeway Ltd. 

a 

v i i i 



Chart- I 	 Graphique - 1 
Department Store Sales, by Month, Seasonally Adjusted and Trendl, Canada, 1985-1 988 
Ventes des grands magasins, par mois, désaisonnalisées et la tendancel, Canada, 1985-1988 
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The short-term trend provides a clearer picture of the direction and rate of change in delutrtment store sales. it is calculated by the X-1 1 ARIMA seasonal 
adiustment program Essentially, the calculation involves a 13-term Henderson moving average which smooths irregular fluctuations in the seasOnally 
adlusted data The trend for the last month is however not shown in the chart since it ireuentiy changes significaotiy with the addition of succeeding 

ruh5 of data 

rvndance a court lerme donne une meitleure idee de la direction et do taux cle variation des venles des grands magasins Elle est calculée par te 
lriiiramme de désaisonnalisation X-11-ARMMI Essentiellement. ce programme calcute une moyenne mobile de Henderson a 13 termes nui a pour etlet 

Isser les fluctuations irrégulieres dos données désaisonnalisées La tendance pour le dernier mois nest pas moniree dans le diagramme Ijar-conire 
ru queue change frequernent de tacon appreciable avec iinclusion des donnees des mois suivants 

	

Chart - 2 	 Graphique - 2 
Department Store Sales, Current and Constant (1981) Dollar Estimates, 1985-1988 
Ventes des grands magasins, estimations en dollars courants et constants (1981), 1985-1988 
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1881E 1. Depart.e,* Store Munthly Sates, by Department, Canada, 1987 and 1988 

1988 	 1987r 

No. 

Department 
Januaryr 

,Sanvierr 

Februaryr 

FAvriarr 

March 

Hare 

March 

More 

April 

Avril 

May 

Mai 

June 

Juin 

thousands of dollars 

•llliers de dollars 

1 Women's and misses' dresaes, housedresses, 8,094 9,859 13,438 13,852 19,110 24,097 18,204 
aprons and uniforms 

2 Women's and misses' coats and suits 11,1)26 9,923 18,946 20,044 16,488 11,202 7,751 

3 Women's and misses' sportswear 41,874 46,382 65,619 62,159 77,743 87,411 71,296 
4 Furs 4,740 2,871 2,367 2,330 1,038 507 522 

Infants' and children's wear and nursery 23,370 24,590 33,224 29,447 53,751 30,429 28,056 
equipment 

6 	Girls' and teenage girls' wear 9,123 10,804 20,481 18,216 21,068 11,841 15,028 
7 	Lingerie and women's sleepwesr 12,539 13,201 15,919 14,184 17,044 20,246 18,719 
8 	Intimate apparel 12,746 10,557 14,364 13,843 13,606 15,558 15,559 
9 	MillInery 1,270 939 881 812 815 976 941 

10 	WiSsen's and girls' hoeiery 10,374 10,119 12,937 11,251 15,055 12,097 9,362 

11 	Women's and girls 	gloves, mitts and 
accessories 

11,736 9,979 13,609 14,511 17,576 18,41) 15,286 

12 	Women's, misses' and children'a footwear 17,523 19,309 29,900 29,079 36,610 34,802 30,878 

13 	Men's clothing 19,093 18,026 28,852 29,1134 33,998 34.063 36,387 
14 	Men's furnishings 38,597 41,013 56,147 51,128 59,566 61,571 80,195 
15 	Boys' clothing and furnishings 9,129 10,317 17,904 16,871 20,528 17,597 15,451 

16 	Men's and boys' footwear 10,665 10,836 16,206 17,365 20,962 19.125 19, 
17 	Food and kindred products 16,116 19,557 32,110 50,508 64,829 56,214 19,' 
18 	Toiletries, cosmetics and drug, 67,038 51,013 58,002 50,716 52,129 57,752 54" 

19 	Photographic equipment and supplies 7,306 6,683 1,760 7,643 8,724 9,504 11,.. 
20 	Piece goods 2,758 2,990 3,811 4,719 4,309 3,907 3, 

21 	Linens and domest ice 35,080 25,241 30.430 29,117 30,072 32,381 34,100 
22 	5a,ailwares and notIons 10,126 7,665 8,028 8,505 8,467 7,773 6,924 
23 	China and glassware 9,103 8,511 10,940 9,448 11,116 13,209 11,344 
24 	rloor coverings 10,788 10,009 16,764 12,140 12,922 13.160 13,130 
25 	Draperies, curtaina and furniture con- 11,196 11,385 14,668 16,841 16,089 16,762 17,249 

wrings 

26 	lanpm, pictures, mirrors and all other 7,862 1.032 8,440 7 1 744 8,355 8,443 7,471 
tome furnishings 

27 	furniture 46,667 39,562 53,489 45,548 49,695 54,061 52,477 
28 	Major appliances 41,927 13,629 45,988 36,893 39,125 65,089 54,401 
29 	Television, radio and music 57,472 15,806 18,916 33,447 33,993 32,629 35,372 
30 	Houseosres and smell electrical appliances 33,573 51,007 34,975 29,393 31,100 36,615 35,370 

31 	Hardware, paints, wallpaper, etc. 19,518 20,117 25,175 23,281 30,498 59,627 36,102 

32 	Plie*,ing, heating and building materials 9,070 8,035 11,257 9,594 12,133 13,837 17,458 

33 	Jewellery 11,309 13,777 17,946 17,810 22,675 27,083 23,250 
54 	Toys and gones 12,983 14.818 21,969 17,554 24,671 19,629 22,574 
35 	Sporting goods and luggage 19,384 15,961 22,705 22,369 35,483 56,811 45,680 

36 	Stationery, books and magazines 23,802 25,616 26,375 23,763 26,344 27,180 27,133 
37 	Gasoline, oil, 	auto accessories, 	repairs 10,182 9,710 10,430 10,643 13,218 12,680 13,186 

and supplies 
38 	Meals and lunches 18,447 17.294 20,536 20,170 20,128 20,040 20,36) 
39 	Repairs and 'irrilces 17,757 16,192 20,591 14,624 16,570 19,571 21,242 
40 	All olhvr deportv,,vt9 27,959 29,757 36,909 34,547 45,932 51,757 40,522 

41 	IOIAI 	Alt 	DIIPARII4NIS 729,522 709,065 937,006 879,107 1,021.736 1,1)41,571 1,013,411 
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TAIIIEAU 	1. Ventas annuelles des grands maqamine, per rayon, Canada, 1987 at 	1988 

S Change 
I'arch 
198811987 

Rayon 

July August September October Vbvember December Var iet ion 
mare 

Juiliet Ao04 Septembre Octobre Vb.e.ebre Ddcembre 1968/1987 
No 

thousands of dol lore per cent 

milliers de dollars pourcentego 

15,162 16,002 16,324 15,889 17,633 22,526 -3.0 Robes, 	robes or ménaqe, 	tabilarm at 	,s'.i- 1 
Cormes pour dance at Jeunes fit lee 

7,172 15,572 20,834 32,873 29,271 25,776 -5 1 5 Manteaux at tailleura pour demos at je.%e. 2 
filles 

65,882 66,787 78,955 80,340 79,106 103,150 .5.6 VVtements sports pour dasea at Jeimiam flIes 3 

1,492 1,735 2,115 3,222 5.402 6,095 .1.6 lourrures 8 

26,706 34,515 34,499 36,896 38,906 48,669 .12.8 V6tements pour bébés at enfante at articles S 
tIe ch.sbres d'enfante 

14,301 28,610 20,123 18,661 24,234 30,932 .12.4 YBtomante de fillattea at 4 adolescent.. 6 

16,015 16,712 18,777 21,169 51,509 57,166 .12.2 LIngerie at vétasents de riuit pour d.o.e 7 

14,867 14,459 16,112 14,561 14,391 21,850 .3.8 Saum-0testente B 

910 861 1,156 2,272 2,792 3,601 .8.5 Chepeauo 9 

7,771 9,529 13,636 15,542 15,854 22,872 .15.0 Bee pour demos at EllIott.. 10 

13.062 13,795 17,928 21,733 30,237 47,565 -6.2 Sante, mouflee at erticlea its parure pour Ii 
demos at 	Culottes 

25,382 31,439 36,192 38,140 41,164 42,869 .2.8 Chaussures pour dames, Jeunes fulles at 12 
en f ants 

24,681 26,660 34,250 39,781 51,350 69,128 -0.5 YBtesente pour taiames 13 

54,722 62,976 67,911 76,197 100,876 179,233 .9.8 Articles d'hst,illoment pour hcsioeC 14 

13,659 28,755 19,379 18,889 23,912 32,597 .6.1 VAtements at articles d'habllIm.ent pour 15 
garçons 

14,974 17,161 20,730 20,418 25,403 27,676 -6.7 Chaussures pour hsaaea at qarcor.e 16 

1q,104 19,265 18,654 28,134 28,461 56,246 -36.4 Produits alimentairm, at corviesca 17 

, ..,174 55,855 59,782 64,280 77,478 156,482 *14.6 Articles ito toilette, coaiadtiquea at médi- 16 
cements 

1 1,094 10,676 9,767 9,326 12,238 25,263 .1.5 Apparmulo at 	fournituree photoqraphiques 19 

5.161 3,666 5,970 4,917 6,449 1.741 -19.2 Tiesus V is ptbce 20 

34,698 38,623 58,934 37,120 42,395 62,250 .4.5 Literie at 	tinge de maison 21 

7,608 6,186 10,324 11,115 11,641 13,525 -5.6 Menus articles 22 

12,187 11,073 12,448 13,605 21,490 40,838 .15.8 Poccelaune at verrarie 23 

13,518 12,319 13,771 15,416 17,464 14,051 .21.6 Res6tements tIe plancher 24 

37,376 16,179 15,939 17,112 17,309 18,009 -1.2 lenturea, rideaun at houssea 25 

8,473 9,259 9,338 10,315 14,453 26,044 .9.fl I.empes, tableau., miroire at autree artIcles 26 
d'ane.k.tme.nt pour 1. m51500 

60,906 48,240 54,439 57,247 54,586 50,864 .17.4 Meubles 27 

56,349 47,109 47,107 50,758 52,652 60,768 *24.7 Cros apparells mAnager. 28 

37,275 46,596 41,518 45,972 61,146 105,132 .16.3 lAlévisaurs, radios at mumlque 29 

40,857 41,155 39,736 42.665 55,125 104,957 .19.0 Articles de mAnage at petite appareila élec- 30 
I r iques 

30,744 26,356 29,418 30,024 37,742 51,486 .8.1 Duincaillerle, peinturo, papiar_tsnturm, 31 
etc. 

17,725 12,197 12,704 13,307 14,385 16,780 .17.3 Matérial tIe plsaberie, chauffaga at coo.- 32 
I ruct ion 

21,290 21,355 22,964 23,099 38,496 80,932 .0.8 Rujouterue 33 

21,780 21,253 22,631 35,559 76,658 123,055 .25.2 Jouets at jeus 54 

32,239 24,197 21,497 21,373 28,866 53,523 *1.5 Articles de sport at valises 35 

25,746 39,485 53,807 
13,848 12,010 11,945 

20,819 20,916 20,259 
21,568 19,890 21,334 
37,982 34,470 31,762 

940,485 986,522 1,026,970 

29,300 83,084 79,876 *11.0 
17,474 16,218 16,804 -2.0 

22,205 24,382 31,131 .1.8 
24,160 26,208 25,814 .40.8 
36,670 43,606 78,099 .6.8 

1,117,754 1,352,051 2,031,454 .6.6 

Papetmrim, livres at resume 	 36 
Essence, huilo, acresenlrae d'automotuile, 	37 

rApsrst ion at fourniturmo 
Rapes at csame-cro0tes 	 38 
Services at travaus it. reparation 	 39 
Toss autree rayons 	 40 

1tlTAL, 11815 869085 	 41 
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188(1 2. Department Store Wonthly Sales, Seasonally frdjusted, by Department, Canada, 1987 and 1988(1) 

1988 	 194. 

Department 	 - 

Januaryr 	februaryr 	Marct 	Marc' 

Ja,,ylerr 	F&vrierr 	MOtSP 	Mars 	Ayril 	Mai 	Juin 
No 

thousands of dollars 

milliers de dollars 

1 Won,en'm and misses 	dresses, housedresses, 15,853 15,643 15,810 16,755 17,183 16,935 16,587 
aprons arid 	ml forms 

2 Women's and misses 	coats and suits 15,842 15,901 16,571 17,510 17,117 17,566 18,022 

I Women's and misses' sportswear 70,590 68,637 72,259 70,757 74,454 73,148 15,589 
4 Furs 3,096 3,172 3,445 3,448 1,472 3,103 2,900 

Infants' 	mid children's wear and mu-very 32,053 32,215 33,876 31,253 32,810 32,227 32,047 
equipment 

6 Sins' 	and 	teenage girls' 	seer 18,741 38,422 19,175 17,994 20,385 18,489 18,850 
7 Lingerie and women's nleepmmear 21,949 21,232 21,866 20,241 211,714 20,921 20,998 
P Intimate apparel 15,381 14,863 14,896 14,922 13,346 14,437 14,552 
9 Millinery 1,576 1,570 1,468 1,578 1,123 1,422 1,464 

115 Women's and girls' hosiery 13,215 13,271 15,278 11,754 11,997 11,785 11,716 

11 Women's and girls' 	gloves, mitts and 

accessories 
39,267 18,763 18,599 20,516 20,223 19,594 20,132 

72 Women's, misses' 	and children's footeear 30,839 32,670 31,209 32,103 31,839 31,588 52,655 

Ii Mev''m 	nirithmno 54,39) )3,9hi 54,3m-rI i-flu i,up 

I 
1) Food end kindred products 17,689 19,675 

I 
30,123 49,117 42,813 

J  
38,638 

18 Io(letri,s, cosmetics and drugs 63,341 65,871 65,531 60,395 62,189 63,442 

19 Photographic equipment and supplies 10,533 10,687 10,741 10,994 11,174 11,159 11,180 
20 Piece goods 3,571 3,568 3,376 4,281 4,208 3,692 4,059 

21 Linens and domestics 36,916 38,002 36,895 36,333 35,684 55,310 36,463 
22 Smallwarem and notions 9,326 8,963 8,811 9,377 9,518 9,481 9,587 
23 China and glassware 14,575 14,132 18,687 15,201 14,611 13,774 14,868 
24 Floor coverings 15,746 12,921 14,959 12,704 12,788 13,121 13,578 
25 Draperies, curtains and furniture cow- 15,881 15,726 15,542 16,375 15,652 15,588 76,096 

er ings 

26 Lwsps, pictures, mirrors and all other 10,223 10,118 10,211 9,762 9,772 10,182 10,206 
lone furnishings 

27 Furniture 50,965 52,065 55,824 49,292 89,375 50,598 51,024 
28 Major appliances 48,101 47,831 52,143 45,036 44,770 46,384 51,161 
29 lelevision, 	radio and music 45,178 47,968 47.094 41,620 43,900 45,261 47,628 
30 Housewares and snaIl electrical appliances 44,840 42,221 46,798 40,622 39,450 41,286 42,187 

31 Hardware, paints, 	wallpaper, etc. 30,989 53,145 31,908 30,695 29,850 29,241 30,638 

32 PlombIng, besting and building materials 13,093 12,924 13,786 12,026 11,993 11,491 14,457 

33 Jewellery 25,688 25,524 25,145 25,645 27,303 27,504 28,321 
34 loys and naves 33,921 35,092 35,134 28,930 54,800 35,188 55,033 
55 Sporting qoods and luggage 29,107 28,978 28,968 29,337 32,888 29,941 35,609 

36 Stationery, books and magazines 33,594 34,280 54,242 31,905 35,294 33,267 33,849 
37 Sasoline, oil, 	auto accessories, 	repairs 13,697 13,088 12,152 13,235 13,253 12,609 13,290 

and supplies 
38 Meats and lunches 21,040 20,966 20,938 21,284 21,183 21,212 71, 
39 RepaIrs and servtcee 21,339 21,011 21,514 15,897 17,640 19,507 2I1.. 
40 

41 

All other departments 

TOTAl. ALL IPARDLNT5 

39,746 

1,062,323 

40,152 

1,033,697 

41,590 

1,016,193 

40,752 

1,050,730 

43,085 

1,087,692 

41,1187 

1,061,055 

39 1  

1,084,4'11 

(I) blat department store sale8 are derived by seasonally adjusting the Canada total 	raw data "directly". 	Therefore, the components do not sum to 
Canada lolal, 



((F IF 4(1 2. Ventea ,uensuelle8 des qrands •agsains, déSaiaOrvlaliaées, per rayon, Canada, 1987 at 1988(1) 

Change 
March/February  
1988 

Rayon 
Vugust 	 September 	Octobor 	Noneaiber 	December 	Variation 

mars/ftrier 
Juillet 	Aobt 	 Septembre 	Octobre 	Noveaibre 	DAcembre 	1988 

No 

thousands of dollars 	 per cant 

milliers de dollars 	 pourcentaqe 

16,231 16,762 16,590 15,899 16,261 15,915 .1.1 Robes, 	robes de ménage, tabliera at uei- 	 1 
formes pour dames at jeunea flilea 

17,740 17,564 16,909 18,801 16,778 17,819 44.2 Manteaun et tailleurs pour dai,es at jaunea 	2 
(dies 

74,090 72,435 61,836 72,643 74,303 72,501 .5.3 VAtementa sports pour dmsea at Jeunea faliaa 	3 

3,685 2,602 2,034 2,219 2,376 2,593 .8.6 Fourrures 	 A 
31,484 32,548 32,921 33,390 33,897 32,601 .5.2 V8tesenta pour b4b9a at enfants at articles 	5 

de chambres d'enfanta 

18,489 18,806 19,549 19,822 20,032 19,856 ..4.1 VAtements de failettea at d'adoleecentaa 	 6 

20,842 21,727 21,683 21,886 22,491 22,447 +3.0 Lir,gerie at v8tements do ,luit pour dallas 	 7 

14,783 15,091 14,931 15,405 15,258 15,309 .0.2 Sou5-sAtements 	 8 

1,403 1,459 1,395 1,658 1,330 1,498 -7.8 Chapeauu 	 9 

12,024 12,461 12,503 13,125 13,187 13,260 -- Baa pour dases at 	filiottea 	 10 

20403 19,555 18,795 19,219 18,545 18,997 -1.1 Cants, moufles at articles do paruro pour 	ii 
dames et 	filiettes 

32,205 32,346 30,400 32,404 31,143 34,049 -4.5 Chaussures pour dames, Jeunea files at 	 12 
ei,funI a 

14,97 1I,nn 11,59+ 5.126 31,943 14,001 .1.4 VVt,',,'.t9 pour 	hommea 	 13 
- '--. d'h1ilemenL 	pour 	hoemas 	 14 
• . . -.1u at 	articles d'hab,iiement 	pour 	15 

S 
-I -, 	. 	.. . 	...... . -, 	. ., . 	. 	. ms pour hes at garçons 	 16 

(56 24,2',) 22,621 21,593 24,952 +53.1 F.ts alimentaires at conneses 	 II 

.,881 65,637 66,499 66,342 66,3131 67,137 *2.5 Articles do toilotte, cosoAtiques at mAdi- 	18 
cameflt8 

10,830 10,548 10,791 10,507 10,712 10,682 .0.5 Appareils at 	fsurnitures photographLquaa 	19 

3,834 3,895 3,680 3,906 3,787 7,755 .13.2 Tiasua 4 Ia pièce 	 20 

35,320 36,860 31,106 36,647 37,211 37,348 -2.9 Literie et 	linqe de SSIBOO 	 21 

9,144 9,417 8,986 9,437 9,469 9,308 -1.7 Menus articLes 	 22 

14,849 14,974 13,905 15,266 15,408 14,328 .3.9 PorceLaine at serrerie 	 23 

13,043 13,342 13,483 13,270 13,248 13,704 .15.8 ReaBtements do plancmher 	 24 

15,850 16,615 15,368 15,620 15,8130 15,315 -2.4 leniures, 	rideaso at houesaa 	 25 

9,716 10,301 10,060 10,254 10,583 11,444 .0.9 Lampes, 	tableaus, miroirs at 	autcea articles 	26 
d'seuhlnment 	pour is maison 

51,976 52,735 52,139 50,927 52,091 51,760 .7.2 t'eubies 	 27 

49,144 48,413 45,900 45,301 46,809 411,794 *9.0 Gras appareils nAnaqers 	 28 

45,690 47,023 42,052 45,886 47,673 48,208 -1.8 T6111u,seurs, 	radios at musLque 	 29 

43,959 46,337 44,294 43,712 44,560 45,148 '10.8 Articles do s8naçia at petite appareils 	iec. 	30 
t r iquma 

30,313 30,669 34,119 31,238 32,256 32,327 -3.7 Quincaillerie, 	peinture, papaer_tentura, 	31 
etc. 

14,122 17,296 13,426 12,988 13,250 13,524 +6.1 Mat6riei de plomherio, chaufFage at cons- 	32 
trot an 

27,616 27,206 25,726 27,355 28,612 26,452 -1.5 Aijnuterie 	 33 

33,782 34,069 35,024 34,063 34,992 35,024 .6.2 Jauets at jeus 	 34 

24,906 26,605 29,400 27,421 28,497 28,711 -- drticies do sport 	at 	valises 	 35 

33,861 35,241 33,908 34,655 33,389 33,655 -0.1 Papeterie, 	lisres at 	resuas 	 36 

14,175 13,463 12,911 13,463 12,197 32,274 -5.6 Cnsenre, bulb, 	accesaoiree d'automob,ia, 	77 
réparat ion at 	Fourniturea 

71,746 21,747 21,3+7 21,609 21,585 20,992 -0.1 Rapes .1 casae-crobtes 	 38 

.2,014 21,450 21,6(1 21,596 20,988 21,120 42.4 Services at trasaus do rdparation 	 39 

(3,580 40,575 411,9+' 39,820 42,609 41,336 +3.6 Iouo nutrea rayons 	 40 

S 1,1164,027 1,076,008 1,057,1150 1,075,167 1,084,568 1,101,874 *4.1 TOTAL, 1004 889044 	 41 

Le total dos ventes des grand. aaqa,,r.sest obtenu on dVsaisanna) (sent de "(acm, directe" las dornides brutes de cheque total an nlueau do Canada, de 

orte gee is ennele des coinponantes d6saisonr,aiis8ea n'dqale pan ie total du Canada. 
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TABLE 3. Total Department Store Monthly Sales, by Province, 1987 and 1988 

1988 
	

19137 

Province 

January" 	Februaryr 	March 	March 	April 	May 	June 

Janvierr 	Févrierr 	Mars 	Mars 	Avril 	Mai 	Juin 
No. 

thousands of dollars - milliers de dollars 

1 Newfoundland 7,152 7,732 10,654 9,386 11,803 10,808 10,566 

2 Prince Edward Island 4,695 4,609 5,592 4,939 6,249 6,041 7,014 

3 Nova Scotia 22,166 22,344 29,873 25,579 33,763 33,091 34,382 

4 New Brunswick 14,464 14,575 20,036 16,937 22,610 21,901 22,555 

5 Quebec 138,547 132,854 183,436 170,210 197,205 204,992 196,598 

6 Ontario 303,516 288,772 379,134 339,263 392,638 409,970 412,262 

7 Manitoba 31,676 30,833 41,506 42,496 50,799 48,538 48,965 

8 Saskatchewan 22,067 21,189 28,519 26,132 32,361 32,735 31,869 

9 Alberta 83,241 85,304 108,474 109,441 125,755 123,863 113,695 

10 British Columbia 101,997 100,853 129,782 134,724 148,554 149,633 133,551 

11 Yukon and Morthwest - - - - - 

Territories 

12 CANADA 729,522 709,065 937,006 879,107 1,021,736 1,041,571 1,013,48 

TABLE 4. Total Department Store Monthly Sales, by Selected Motropolitan Area, 1987 and 1988 

1988 	 1987" 

Selected metropolitan 

areas 	 Januaryr 	February" 	March 	March 	April 	May 	June 

Janvierr 	Février" 	Mars 	Mars 	Avril 	Mai 	Juin 
No. 

thousands of dollars - milliers de dollars 

1 Caigary 34,073 35,657 42,362 41,562 46,749 47,238 44,121 

2 Edmonton 36,360 35,093 48,029 48,167 55,574 54,438 48,657 

3 Halifax-Dartmouth 13,050 12,538 16,584 14,561 18,579 18,649 19,016 

4 Hamilton 22,833 21,422 28,370 23,658 28,029 29,459 29,824 

5 Montréal 80,768 77,505 104,738 99,483 111,463 118,718 114,583 

6 Ottawa-Hull 34,660 33,131 43,860 39,499 47,932 47,166 46,959 

7 Quebec City 19,235 17,584 26,319 23,469 27,708 30,019 28,777 

8 Toronto 126,406 120,837 154,403 138,889 154,439 167,355 166,341 

9 Vancouver 60,628 59,559 77,445 80,061 86,937 85,901 77,4H 

10 Winnipeg 29,070 28,239 37,901 38,091 46,509 44,267 44,77b 
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TAFILEAJJ 3. ttI des ventes mensuel les des grands magLsins, per province, 1987 et 1988 

Change 
Morch 

1988/1987 

Province 
July 	August 	September 	October 	November 	December 	Variaton 

mars 
Juillet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 	1988/1987 

thousands of dollars - milliers de dollars 	
No 

10,186 15,546 11,547 13,124 18,295 24,890 +13.5 Terre-Neuve 1 

7,047 6,943 6,554 6,823 8,653 12,777 +13.2 Ile-du-Prxnce-douard 2 

32,220 33,278 33,556 37,296 51,839 74,532 +16.8 Nouvelle-cosse 3 

20,614 22,126 22,810 24,687 35,314 48,726 +18.3 Nouveau-Brunswick 4 

182,187 196,750 198,735 224,464 245,594 368,653 +7.8 Québec 5 

378,561 388,735 423,804 459,701 565,634 858,730 +11.8 Ontario 6 

43,991 46,351 47,394 52,001 59,810 89,125 -2.3 Manitoba 7 

28,555 30,934 29,409 34,436 39,601 62,572 +9.1 Saskatchewan 8 

106,545 115,645 111,167 121,014 147,299 218,532 -0.9 Alberta 9 

'fl 272,917 -3.7 Colombie-Britannique 10 

- - 
- Yukon et 	les Territoires 11 

du Nord-Ouest 

L'iII,il 1,Z ; 1 	10 1,11, 1,4 1,552,1I1 2,031,454 +6.6 CAN_ADA 12 

TA&[AU 4. Total des ventea mensuellem des grands mmjaains, selon certaines zones métropolitaines, 1987 et 1988 

1987r 	 Change 
March 

1988/198 7 
Certaines zones 

July 	August 	September 	October 	November 	December 	Variation 	
métropolitaines 

mars 
Juillet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 	1988/1987 

No 
thousands of dollars - milliers de dollars 

40,727 43,626 43,809 47,000 58,526 83,885 +1.9 Calgary 

46,859 51,674 49,598 52,548 63,342 94,530 -0.3 Edmonton 	2 

18,078 18,116 19,775 21,312 29,034 40,856 +13.9 Halifax-Dartmouth 	3 

27,462 27,391 31,403 33,866 41,677 66,613 +19.9 Hmeilton 	4 

101,856 111,412 117 9 278 132,778 142,128 217,725 +5.3 Montréal 	5 

43,451 46,367 50,195 55,515 63,391 94,613 +11.0 Ottawa-Hull 	6 

26,979 28,253 28,469 31,187 34,687 48,352 +12.1 Ville de Québec 	7 

945 154,908 173,240 190,091 226,412 346,778 +11.2 Toronto 	8 

90 74,402 85,838 84,334 105,070 158,827 -3.3 Vancouver 	9 

.163 42,252 43,606 47,745 54,513 81,096 -0.5 Winnipeg 	10 
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TABLE 5. Major Department Store Manthly Sales, by Province, 1981 and 1988 	

S 
1988 	 1987 

Province 	 - 
Januaryr 	Febr uar yr 	March 	March 	April 	May 	June 

Janvier" 	Février" 	Mars 	Mars 	Avril 	Mai 	Juin 

No. 
thousands of dollars - milliera de dollars 

1 Newfoundland x x x x x x a 

2 Prince Edward Island a a a a a a a 

3 Nova Scotia 8,235 7,531 10,250 8,895 10,665 11,307 11,490 

4 New 8runswick a a a a a a x 

5 Quebec 79,812 75,641 103,710 97,021 105,565 117,252 112,619 

6 Ontario 186,129 172,528 228,389 201,610 223,125 239,319 239,141 

7 Manitoba 20,274 19,165 25,531 27,005 30,368 28,484 29,606 

8 Saskatchewan a a a a a a x 

9 Alberta 59,020 59,502 74,211 78,657 86,761 84,696 76,967 

10 British Columbia I nc, 217 1111.777 110,522 

11 Yukon and Morthwe. - 
Territories 5 

12 CANADA 449,724 426,277 561,121 538,816 595,1162 617,395 592,44% 

TABLE 6. Major Department Store Manthly Sales, by Selected Matropolitan Area, 1987 and 1988 

1988 1987r 

Selected metropolitan 

areas Januar y r February" March March April May June 

Janvier" Fév ri err Mars Mars Avril Mai Juin 

No. 
thousands of dollars - milliers de dollars 

1 Calgary 26,050 26,884 30,792 31,675 34,600 34,330 31,883 

2 E&nonton 26,548 25,064 34,146 36,079 40,165 39,084 34,477 

3 Halifax-Dartmouth a a a a a a a 

4 Hamilton 17,023 15,431 20,472 17,237 19,912 21,138 21,524 

S Montréal 55,049 52,948 70,312 67,532 71,300 80,476 76,985 

6 Ottawa-Hull 20,540 19,358 26,462 23,260 28,115 27,710 27,345 

7 Quebec City a a a a a * 
B Toronto 93,601 87,931 112,429 101,002 108,654 120,222 118,1)( 

9 Vancouver 51,299 49,641 65,061 68,756 73,466 71,748 64,5: 

10 Winnipeg a x a a x a 
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AIILEAU 5. Ventes mensuelles des grands magasins traditionnels, per province, 1987 et 1988 

rn7r Change 
March 
1988/1987 

July August September October November December Variation Province 

Juillet AoDt Septembre Octobre Novembre Décembre 
mars 
1988/1987 

NO 
thousands of dollars - milliers de dollars 

a a a a a a a Terre-Neuve 	1 

a a a a a a a !le-du-Prince-fcjouard 	2 

11,255 11,135 12,920 13,208 17,473 24,459 +15.2 Nouvelle-coase 	3 

a a a a a a * Nouveau-Brunswick 	4 

104,144 108,100 120,693 134,933 142,855 207,325 +6.9 Québec 	5 

224,215 225,682 261,054 280,026 337,892 497,589 +13.3 Ontario 	6 

26,733 27,301 30,802 32,812 37,921 53,322 -5.5 Manitoba 	7 

a a a a a a a Saskatchewan 	6 

73,133 78,365 79,144 82,912 103,188 148,531 -5.7 Alberta 	9 

106,535 134,608 197,436 -7.8 Colombie-Brttannique 	10 

- - - - Yukon et 	lea 	Territoirea 	11 
du Nord-Ouest 

',J,995 5l5,U.' 642,Z24 681,143 812,058 1,181,912 .4.3 CANAIM 	12 

TABLEAU 6. Ventea menauelles des grands magasins traditionnela, salon certainea zones métropolitaines, 1987 et 1988 

Change 
March 
1988/1987 Certaxnes zones 

July 	August 	September 	(ktober 	November 	December 	Variation 	métropolitaines 

mars 
Juillet 	AoOt 	Septembre 	Octobre 	Novembre 	Decembre 	1988/1987 

No 
thousands of dollars - milljers de dollars 

29,494 31,458 32,673 34,271 44,627 61,673 -2.8 Calgary 	1 

33,680 36,532 36,591 37,457 46,098 66,773 -5.4 Ethonton 	2 

a a a a a a a Hatifaa-Dartmouth 	3 

20,129 19,462 23,427 25,033 29,722 47,527 +18.8 Hmnilton 	4 

69,553 73,297 83,146 93,100 96,839 144,675 +4.1 Montréal 	5 

25,772 26,787 31,214 33,802 38,129 55,057 +13.8 Ottawa-Hull 	6 

* a x a * a a Villede Québec 	7 

10 J9,886 111,316 128,367 139,889 165,259 247,366 .11.3 Toronto 	B 

,749 61,966 73,387 70,725 88,709 131,502 -5.3 Vancouver 	9 

* a a a a a x Winnipeg 	10 
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TABLE 7. Jisiior Department Store Monthly Sales, by Province, 1907 and 1988 

1988 

Province 
J enuaryr 	Februar y F 	March 	March 	April 	May 	June 

Jonv ierr 	Févrjerr 	Mars 	Mars 	Avril 	Mai 	JuAn 
No. 

thousands of dollars - milliers de dollars 

1 Newfoundland x x x x x x x 

2 Prince Edward Island x x a a x a a 

3 Nova Scotia 13,932 14,813 19,622 16,684 23,098 21,784 22,892 

4 New Brunswick a a x a a a a 

5 Quebec 58,735 57,213 79,726 73,188 91,640 87,740 85,979 

6 Ontario 117,387 116,244 150,745 157,653 169,513 170,652 173,121 

7 Manitoba 11,402 11,668 15,975 15,491 20,431 20,054 19,359 

8 Saskatchewan a a x a a x a 

9 Alberta 24,221 25,802 34,263 30,784 38,994 39,169 36,729 

10 British Colunbia 25,532 26,918 34,631 31,111  

11 Yukon and Ntrthwest - - - - 

Territories 

12 CANADA 279,797 282,788 375,279 340,292 428,674 423,779 421,015 

TABLE 8. Junior Department Store Monthly Sales, by Selected Motropolitan Area, 1987 and 1988 

1988 	 1987r 

Selected metropolitan 
areas 	Januar yr 	Februar y r 	March 	March 	April 	May 	June 

Janvier' 	Fév ri er r 	Mare 	Mars 	Avril 	Mai 	Juin 
No. 

thousands of dollars - milliers de dollars 

1 	Calgary 8,022 8,773 11,570 9,887 12,149 12,907 12,258 

2 	Edmonton 9,812 10,029 13,882 12,088 15,409 15,354 14,180 

3 	Halifax-Dartmouth a a a a a a X 

4 	Hnilton 5,810 5,991 7,898 6,421 8,117 8,321 8,300 

5 	Montréal 25,719 24,556 34,425 31,951 40,164 38,242 37,598 

6 	Ottawa-Hull 14,120 13,773 17,398 16,239 19,817 19,456 19,614 

7 	Quebec City a a a a x a 

8 	Toronto 32,805 52,906 41,973 37,888 45,785 47,133 48, 

9 	Vancouver 9,328 9,917 12,385 11,325 13,471 14,153 13,1H 

10 	Winnipeg x a a a a a 

I 
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AULEAU 7. Ventea .enauelles dee grds magasins xpulaires, per province, 1987 et 1988 

Change 
March 
1 988/1987 

July 	 August 	September 	October 	November 	December 	Variation 	Province 

mars 
Juillet 	AoCit 	 Septembre 	Octobre 	Novembre 	Décembre 	1988/1987 

No 
thousands of dollars - milliers de dollars 

ii x S S x x x lerre-Neuve 	 1 

x x x x X x tle-du-Prince-douard 	2 

20,966 22,144 20,637 24,088 34,366 50,073 +17.6 Nouvelle-cosse 	 3 

x x x x ii x Nouveau-Brunswick 	 4 

78,043 88,649 78,041 89,531 102,739 161,328 +8.9 Québec 	 5 

154,346 163,053 162,750 179,675 227,742 361,141 +9.5 Ontario 	 6 

17,259 19,049 16,592 19,189 21,888 35,803 +3.1 Manitoba 	 7 

x x x X x x x Saskatchewan 	 8 

33,412 37,280 32,023 38,102 44,111 70,001 +11.3 Alberta 	 9 

.( 4 Y fi.if 11ombie-8ritannique 	10 

- - - - - pun 	et 	les 	territoires 	11 
Ii Nord-Ouest 

'112,490 415,467 586, 146 45,,,61 1 559,995 949,542 -.10. 5 CANADA 	 12 

TABLEAU S. Ventea mensuellea des grwnda sogasins lxpulairea, solon certainos zones iuétropolitaines, 1987 at 1986 

1987 	
Change 
ha rc h 
1988/1987 Certairies zones 

July 	 August 	September 	October 	November 	December 	Variation 	métropolitaines 

mars 
Juillet 	AoOt 	 Septembre 	Octobre 	Novecnbre 	Décembre 	1988/1987 

No 
thousands of dollars - milliers de dollars 

11,233 12,167 11,136 12,729 13,899 22,212 +17.0 Calgary 	 1 

13,179 15,142 13,006 15,091 17,244 27,757 +14.8 Ec*nonton 	 2 

x x x x x x x Halifax-Dartmouth 	 3 

7,333 7,930 7,976 8,832 11,954 19,087 +23.0 Hmnitton 	 4 

32,303 38,115 34,132 39 9 679 45,289 73,050 +7.7 Montréal 	 5 

17,678 19,580 18,981 21,712 25,262 39,557 +7.1 Ottawa-Hull 	 6 

x x x x x x x Ville de Québec 	 7 

' 	 .1,059 43,592 44,872 50,202 61,152 99,412 +10.8 Toronto 	 8 

2,441 12,436 12,451 13,610 16,361 27,326 +9.4 Vancouver 	 9 

S x x x x S S Winnipeg 	 10 
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TABLE 9. FI.p,ber of All Department Store Locations, by Province, 1987 and 1988 

1980 	 1987 

Province January February March March April May 

Janyjer Février Mars Mars Avril Mal 
No. 

number - nombre 

1 Newfoundland 12 12 12 13 14 izr 

2 Prince Edward Island 6 6 6 6 6 6 

3 Nova Scotia 36 36 36 37 36 36 

4 New Orunswick 28 28 28 28 28 28 

5 Quebec 155 154 153 155 155 154 

6 Ontario 321 321 321 320 320r 319 

7 Manitoba 34 34 34 37 34r 34r 

8 Saskatchewan 32 32 32 31 31 31 

9 Alberta 88 88 09 88 80 88 

10 British Columbia 102 102 103 103 102 102 

11 Yukon and Ntrlhwest - - - - - - 

Territies 

12 CANADA 814 813 814 818 812r 810' 

TABLE 10. Nsnber of All Department Store Locations, by Selected Itropolitan Area, 1987 and 1988 

1988 1907 

Selected metropolitan 
areas January February March March April May 

Janvier Février Mars Mars Avril Mai 
No. 

number - nombre 

1 Calgary 28 28 28 26 26 26 

2 Ec*nonton 35 35 36 34 34 34 

3 Halifax-Dartmouth 16 16 16 16 16 16 

4 Hamilton 24 24 24 23 23 23 

5 Montréal 72 72 71 72 72 71 

6 Ottawa-Hull 35 35 35 33 33 33 

7 Quebec City 21 21 21 21 21 21 

8 Toronto 97 97 97 94 95 9 

9 Vancouver 42 42 42 42 42 42 

10 Winnipeg 29 29 29 29 29 29 
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TABLEAU 9. Nombre de points de vente de Panseiuble des grands magasins, per province, 1987 et 1988 

Hi 

Juiri July August September October November December Province 

Juin Juillet AoOt Septembre Octobre Novembre Décembre 
NO 

nteiber - nombre 

12' 12 12 12 12 12 12 Terre-Neuve 1 

6 6 6 6 6 6 6 1le-du-Prince-Idouard 2 

36 36 36 36 36 36 36 Nouvelle-coe 3 

28 28 28 28 28 28 28 Nouveau-Brunswick 4 

154 154 156 155 155 156 155 Québec 5 

319r 319r 317 317 322 322 322 Ontario 6 

34F 34 34 34 34 34 34 Manitoba 7 

31 31 31 32 32 32 32 Saskatchewan B 

88 86 88 88 88 Be 88 Alberta 9 

102 102 103 103 103 103 103 Colombie-Britennique 10 

- - - - - - Yukon at 	lea Territoires 11 
du Nord-Ouest 

Blor 810r 811 811 816 817 816 CANADA 12 

TABLEAU 10. Nombre de points de vente de l'enseuible des grands maqasins, melon certaines zones mAtropolitaines, 1987 et 1988 

1987 

Certaines zones 
June July August September October November December métropolltainee 

Juin Juillet AoCjt Septembre Octobre Novembre Décembre 
No 

nueber - nombre 

26 27 28 28 28 28 28 Calgary 	 1 

34 35 35 35 35 35 35 Edmonton 	 2 

16 16 16 16 16 16 16 Halifax-Dartmouth 	 3 

23 24 24 24 24 24 24 Hwnilton 	 4 

71 71 72 72 72 73 72 Montréal 	 5 

33 34 35 35 35 35 35 Ottawa-Hull 	 6 

21 21 21 21 21 21 21 Ville de Québec 	 7 

96 96 96 97 97 97 Toronto 	 8 

42 43 43 43 43 43 Vancouver 	 9 

29 29 29 29 29 29 Winnipeg 	 10 



14 

TABLE 11. Number of Major Department Store Locations, by Province, 1987 and 1988 

1988 	 1987 

Province January February March March April May 

Janvier Février Mars Mars Avrxl Mai 
No. 

number - nombre 

1 Newfoundland 2 2 2 4 4 Zr 

2 Prince Edward Island 1 1 1 1 1 1 

3 Nova Scotia 8 8 8 8 8 8 

4 New Brunswick 4 4 4 4 4 4 

5 Quebec 51 51 51 49 49 49 

6 Ontario 118 118 118 116 114r 

7 Manitoba 13 13 13 16 13r 13r 

8 Saskatchewan 13 13 13 13 13 13 

9 Alberta 45 45 46 45 45 45 

10 British Columbis 53r 53 53 52 52 52 

11 Yukon and Northwest - - - - - - 

Tern tories 

12 CANADA 308r 308 309 308 301r 

TA8LE 12. P,nber of Major Department Store Locations, by Selected Matropolitan Area, 1987 and 1988 

No. 

Selected metropolitan 
areas 

1988 

January 

Janvier 

February 

Février 

March 

Mars 

1987 

March 

Mars 

April 

Avril 

May 

Mai 

number - nombre 

1 Calgary 14 14 14 14 14 14 

2 Edmonton 19 19 20 19 19 19 

3 Halifax-Dartmouth 6 6 6 6 6 6 

4 Hamilton 13 13 13 13 13 13 

5 Montréal 30 30 30 29 29 29 

6 Ottawa-Hull 13 15 13 12 12 12 

7 Quebec City B 8 8 8 8 8 

B Toronto 46 46 46 45 45 4 

9 Vancouver 27r 27 27 27 27 21 

10 Winnipeg 12 12 12 12 12 
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IAOLEAU 11. i*imbre do points do vente des grands inagasins traditionnels, par province, 1987 et 1988 

ml 

June July August September October November December Province 

Juir, Juiltet AoOt Septembre Octobre Novembre Décembre 
No 

number - nombre 

2" 2 2 2 2 2 2 Terre-Neuve 1 

1 1 1 1 1 1 1 tle-du-Prince-douard 2 

8 B 8 8 8 8 8 Nouvelle-cosse 3 

4 4 4 4 4 4 4 Nouveau-Brunswick 4 

49 49 50 50 50 51 51 Québec 5 

115 1' 115r 115 115 118 118 118 Ontario 6 

13" 13 13 13 13 13 13 Manitoba 7 

13 13 13 13 13 13 13 Saskatchewan 8 

45 45 45 45 45 45 45 Alberta 9 

52 52 53 53 54 54 54 Colombie-Sritannique 10 

- - - - - - 
- Yukon et 	lea Territolres 11 

du Nord-Ouest 

302r 304 304 308 309 309 CANAIM 12 

TABL(AU 12. Nombre cia points cia vente des grands emgasins traditionnela, aelon certaines zones étropolitaines, 1987 at 1988 

1987 

Certaines zones 
June July August September October November December m6tropoltaines 

Juin Juillet AoQt Septembre Octobre Novembre Decembre 
NO 

ntsnber - rcmbre 

14 14 14 14 14 14 14 Calgary 1 

19 19 19 19 19 19 19 Edeonton 2 

6 6 6 6 6 6 6 Halifax-Dartmouth 3 

13 13 13 13 13 13 13 Hamilton 4 

29 29 29 29 29 30 30 Montréal S 

12 12 13 13 13 13 13 Ottawa-Hull 6 

8 8 8 8 8 8 8 Ville do Québec 7 

46 46 46 46 46 46 Toronto 8 

'7 27 28 28 28 28 28 Vancouver 9 

12 12 12 12 12 12 Winnipeg 10 
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TABLE 13. 4er of )ijlior Depart.ent 9ore Locations, by Province, 1981 and 1988 

1988 	 1987 

January February 

Janvier Février 

number - nombre 

10 10 

5 5 

28 28 

24 24 

104 103 

203 203 

21 21 

19 19 

43 43 

49 49 

506 505 

April 	May 

Avril 	Mai 

10 10 

5 5 

28 28 

24 24 

106 105 

2O6' 205 

21 21 

18 18 

43 43 

50 50 

511r 5u9 	
• 

Province 

1 Newfoundland 

2 Prince Edward Island 

3 Nova Scotia 

4 New Brunswick 

5 Quebec 

6 Ontario 

7 Manitoba 

8 Saskatchewwi 

9 Alberta 

10 British Columbia 

11 Yukon and MDrthwest 
Territories 

12 CANADA 

March 
	

March 

Mars 
	

Mars 

	

10 
	

9 

	

5 
	

5 

	

28 
	

29 

	

24 
	

24 

	

102 
	

106 

	

203 
	

204 

	

21 
	

21 

	

19 
	

18 

	

43 
	

43 

	

50 
	

51 

	

505 
	

510 

TABLE 14. P.kjnber of kjnior Ipart.ent Store Locations, by Selected Matropolitan Area, 1981 and 1986 

1988 1987 

Selected metropolitan 
areas January February March March April May 

Janvier Février Mars Mars Avril Mat 
No. 

number - nombre 

1 Calgary 14 14 14 12 12 12 

2 Edmonton 16 16 16 15 15 15 

3 Halifax-Dartmouth 10 10 10 10 10 10 

4 Hnilton 11 11 11 10 10 10 

5 Montréal 42 42 41 43 43 42 

6 Ottawa-Hull 22 22 22 21 21 21 

7 Quebec City 13 13 13 13 13 

8 Toronto 51 51 51 49 50 

9 Vancouver 15 15 15 15 15 1 

10 Winnipeg 17 17 17 17 17 
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IAHLEALJ 13. P*xabre de points de vente des grands magasins populaires, par province, 1987 at 1988 

S 
June July August September October November December Province 

Juin Juillet AoCit Septembre Octobre Novembre Décembre 
No 

niseber - tunbre 

10 10 10 10 10 10 10 Terre-Neuve 	 I 

5 5 5 5 5 5 5 ?le-du-Prince-douard 	2 

28 28 28 28 28 28 28 Nouvelle-Fcosse 	 3 

24 24 24 24 24 24 24 Nouveau-Brunswick 	 4 

105 105 106 105 105 105 104 Québec 	 5 

204 204 202 202 204 204 204 Ontario 	 6 

21 21 21 21 21 21 21 Manitoba 	 7 

18 18 18 19 19 19 19 Saskatchewan 	 8 

43 43 43 43 43 43 43 Alberta 	 9 

50 50 50 50 49 49 49 Colomble-Britannique 	10 

- - - - - - - Yukon at 	lea 	Territoires 	11 
du Nord-Ouest 

5 	'1)8 508 507 507 508 508 507 CANADA 	 12 

TABLEAU 14. 	I*.x,thre de points de yenta des grands magasins populaires, melon certaines zones métropolitainem, 1987 at 1988 

1987 

Certainea zones 
June July August September October November December métropolitaines 

Juin Juillet AoOt Septembre Octobre Novembre Décembre 
NO 

nusber - nombre 

12 13 14 14 14 14 14 Calgary 1 

15 16 16 16 16 16 16 Edmonton 2 

10 10 10 10 10 10 10 Halifax-Dartmouth 3 

10 ii 11 11 11 11 11 Hmeilton 4 

42 42 43 43 43 43 42 Montréal 5 

21 22 22 22 22 22 22 Ottawa-Hull 6 

13 13 13 13 13 15 13 Ville de Québec 7 

"(C SC) 50 50 51 51 51 Toronto B 

5 	" 15 15 15 15 15 15 Vancouver 9 

17 17 17 17 17 17 Winnipeg 10 
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TABLE 15. Total Department Store Cumulative Sales, by Department, Canada, 19111 iiiI 1988 

January - March 

TABLEAU 15 Total des ventes cumulatives des grands magasina, per rayon, Canada, 1981 et 19811 

Janvier - mars 

Salem - Ventes 	Change 
Department 	1988/1987 

Rayon 	 1987r 	1908 	Variation 
1988/1987 

No. 
thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

1 Women's and misses' 	dresses, housedresses, aprons and itiiforms - 
Robes, 	robes de ménage, tabliers et uniformes pour dames et 
jeunes filles 33,493 31,391 -6.3 

2 Women's and misses' coats and suits - Manteaux et tailleurs pour 
dames at Jeunes filles 44,15U 39,895 -9.6 

3 Women's and misses' 	sportswear - Vêtements sports pour dames et 
jeunes 	filles 152,355 153,875 +1.0 

4 Furs - Fourrures 10,394 9,978 -4.0 
5 Infants' 	and children's wear and nursery equipment - Vétements pour 

bébés et enfants at 	articles de chambres d'anfants 77,269 81,184 +5.1 
6 Girls' and teenage girls' 	wear - Vétements de fillettem at d'ado- 

lescontes 37,854 40,408 +6.7 
7 Lingerie and women's sleepwear - Lingerie et vètements de nuit pour 

dames 38,311 41,659 +8.7 

8 Intimate apparel - Sous-vêteaents 35,993 37,647 +4.6 
9 Millinery - Chspeaux 2,922 3,090 +5.8 

10 Women's and girls' 	hosiery - 8am pour dames at fillettes 30,551 33,430 +9.4 
11 Women's and girls' 	gloves, mitts and acessories - Gants, reoufles 

et articles de parure pour dames et 	fillettes 37,989 35,324 -7.1 
12 Women's, misses' 	and children's footwear - Chaussures pour dames, 

jeunea 	filles at enfants 64,947 66,732 +2.! 
13 Men's clothing - Vétements pour hommes 60,645 65,971 -3. 
14 Hen's furnishings - Articles d'hebillement pour homes 127,356 135,757 +6.' 

15 Boys' 	clothing and furnishings - Vétements at articles d'habille- 
sent pour garcons 37,240 37,350 +0.3 

16 Hen's and boys' 	footwear - Chaussures pour housnes at qarcons 39,423 37,707 -4.4 
17 Food and kindred products - Produits slimentaires at connexes 151,185 67,783 -55.2 
18 ToIletries, cosmetics and drugs - Articles de toilette, cosmetiques 

at médicaments 147,954 156,053 +5.5 
19 Photographic equipment and supplies - Appareils at 	fournitures photo- 

graphiques 23,215 21,749 -6.3 
20 Piece goods - Tissus b Is pièce 11,673 9,559 -18.1 
21 Linens and domestics - Literie at linge do msison 88,286 90,751 +2.8 

22 Smallwares and rotions - Menus articles 27,433 25,819 -5.9 
23 Chine and glassware - Porcelaine at verrerie 28,114 28,554 +1.6 
24 Floor coverings - Revêtementa de plancher 32,197 35,561 +10.4 
25 Draperies, curtains and furniture coverings - Tentures, rideaux at 

housses 37,999 37,249 -2.0 
26 Lamps, pictures, mirrors and all other hose furnishings - Lanpes, 

tableaux, miroirs at autres articles dameublement pour is aaison 22,247 23,334 +4.9 
27 Furniture - Meubles 130,292 139,718 +7.2 
28 Major appliances - Grom appareils menagers 109,522 121,544 +11.0 

29 Television, radio and music - Télévimeurs, 	radios et mueique 103,347 112,190 +8.6 
30 Housewares and small electrical appliances - Articles de ménage at 

petits appareils electriques 90,626 99,755 +10.1 
31 Hardware, paints, wallpaper, etc. - Quincsillerie, peinture, 

pspier-tenture, etc. 60,483 64,810 +7.2 
32 Plumbing, heating and building materials - Matérial de plomberie, 

chauffage at construction 25,397 28,362 +11.7 
33 Jewellery - Bijouterie 44,978 43,032 -4.3 
34 Toys and games - Joueta et jeux 45,188 49,770 +10.1 
35 Sporting goods and luggage - Articles do sport at valises 56,750 50,050 

36 Stationary, books and magazines - Papeterie, 	livras at 	ravues 72,038 75,793 +5.2 
37 Gasoline, oil, auto ecessories, repairs and supplies - Essence, 

huile, accessoires dautoinohile, reparation at 	fournitures 28,206 29,322 +4.1) 
38 Meals and lunches - Repas at casse-croOtes 57,851 56,277 -2.2 
39 Repairs and services - Services at travaux de reparation 40,892 54,540 
40 All 	other departments - bus autres rayons 97,240 94,625 -2.2 

41 ALL DEPARTMENTS - TOTAL - 10(15 RAVONS 2,372,005 2,375,593 40.2 

I 
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TABLE 16. Total Department Store Ctjnulative Sales, by Province, 1987 and 1988 

January - March 

TABLEAU 16. Total des ventes cunulatives des grands maqasins, par province, 1987 et 1988 

Janv jet - mars 

Sales - Ventes 

Province 

Change 
1988/1987 

1987r 	1988 	Variation 
1988/1987 

thousands of dollars 	per cent 

milliers de dollars 	pourcentaçje 

Newfoundland - Terre-Neuve 
Prince Edward Island - le-du-Prince-douard 
Nova Scotia - Nouvelle-(cosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Ouest 

23,838 25,538 +7.1 
13,660 14,895 +9.0 
68,327 74,383 +8.9 
44,531 49,075 +10.2 

442,424 454,837 +2.8 
917,035 971,423 +5.9 
112,185 104,015 -7.3 
72,504 71,776 -1.0 

305,688 277,018 -9.4 
371,812 332,632 -10.5 

CANADA 	 2,372,004 	2,375,592 	+0.2 

TABLE 17. Total Department Store Djnulative Sales, by Selected Itropolitan Area, 1987 and 1988 

January - March 

TABLEAU 17. Total des ventes ctinulatives des grands magasins, selon certaines zones métropolitaines, 
1987 et 1988 

Janvier - mars 

Sales - Ventes 
	

Change 
Selected metropolitan areas 	 1988/1987 

Certaines zones métropolitaines 	1987r 	1988 	Variation 
1988/1 987 

thousands of dollars 	per cent 

milliers de dollars 	pourcent age 

Calgary 115,470 112,091 -2.9 
Edmonton 134,424 119,482 -11.1 
Halifax-Dartmouth 39,313 42,172 +7.3 
Hamilton 64,211 72,625 +13.1 
iontréal 261,444 263,010 +0.6 
£)ttawa-Hull 104,483 111,651 +6.9 
Juebec City - Ville de Québec 59,346 63,137 +6.4 
Toronto 379,742 401,645 +5.8 
Vancouver 222,343 197,632 -11.1 
Winnipeg 101,072 95,210 -5.8 



Sales - Ventes 

1987r 	1988 

thousands of dollars 

milliers de dollars 

Change 
1988/1987 

Variation 
1988/1987 

per cent - 

pourcentaqe 

x x 

x x x 
24,134 26,016 +7.8 

x x x 
249,880 259,163 +3.7 
554,282 587,046 +5.9 
72,390 64,970 -10.3 

x x 
222,612 192,733 -13.4 
288,263 245,551 -14.8 

1,474,574 	1,437,728 	-2.5 	is 
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TABLE 18. Major Dejrtinerit St ore ['tmiiilat I ye Sales, by Prov I ire, 1987 and 1988 

January - Mar-i 
	 I 

TABLEAU 18. Ventes ciirnilatives des grands maqasins traditionnels, par province, 1987 eI 1988 

Janvier - mars 

Province 

Newfoundland - Terre-Neuve 
Prince Edward Island - tle-du-Prince-Edouard 
Nova Scotia - Nouvelle-Ecosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Albert a 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 
et les Territoires du Nord-Duest 

CANADA 

TABLE 19. Major Departiment Store Ctsnulative Sales, by Selected Metropolitan Area, 1987 and 1988 

January - March 

TABLEAU 19. Ventes ciiulatives des grands magasins traditionnels, melon certaines zones métropoli-
tames, 1987 et 1988 

Janvier - mars 

Sales - Ventes 	Change 
Selected metropolitan areas 	1988/1987 

Certaines zones métropolitaines 	1987r 	1988 	Variation 
1988/1987 

thousands of dollars 	per cent 

milliers de dollars 	pourcentage 

Calgary 88,960 83,726 -5.9 
Edmonton 101,754 85,758 -15.7 
Halifax-Dartmouth x X X 

Hamilton 47,760 52,926 +10.8 
Montréal 175,821 178,309 
Ottawa-Hull 61,781 66,360 +7.4 
Quebec City - Ville de Québec x x 
Toronto 279,951 293,961 
Vancouver 192,428 166,001 -13.7 
Winnipeg x x x 

I 
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TABLE 20. Junior Department Store Cunulative Sales, by Province, 1987 and 1988 

tivary - March 

TABLEAU 20. Ventes ciznulatives des grands maqasins populaires, par province, 1987 et 1988 

Janvier - mars 

Sales - Ventes 

Province 

Chancie 
1988/1987 

Variation 1987 	1988 
1 988/1987 

thousands of dollars 	per cent 

milliers de dollars 	pou rcen t age 

I 

Newfoundland - Terre-Neuve 
Prince Edward Island - tle-du-Prince-douard 
Nova Scotia - Nouvelle-Ecosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colombie-Britannique 
Yukon and Northwest Territories - Le Yukon 

et les Territoires du Nord-Ouest 

CANADA 

x x x 
x x x 

44,193 48,367 +9.4 
x x x 

192,544 195,674 +1.6 
362,753 384,376 +6.0 
39,794 39,045 -1.9 

x x x 
83,077 84,286 +1.5 
83,550 87,081 +4.2 

897,431 937,864 +4.5 

TABLE 21. Junior Department Store CLinulative Sales, by Selected Metropolitan Area, 1987 and 1988 

January - March 

TABLEAU 21. Ventes cunulatives des grands Inagasins populaires, melon certaines zones métropolitaines, 
1987 et 1988 

Janvier - mars 

Sales - Ventes 
	

Change 
Selected metropolitan areas 
	

1988/ 1987 

Certaines zones métropolitaines 1987r 1988 Variation 
1988/ 1987 

thousands of dollars - per cent 

milliers de dollars pourcentaqe 

Calgary 26,510 28,365 +7.0 
Edmonton 32,669 33,723 +3.2 
Halifax-Dartmouth x x x 
Hamilton 16,450 19,699 +19.8 
Montréal 85,624 84,700 -1.1 
1tawa-Hull 42,701 45,291 +6.1 
[Jiphec City - Ville de Québec x x x 
Hironto 99,792 107,684 +7.9 
\incouver 29,915 31,630 +5.7 
Winnipeg x x x 
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TABLE 22. Sales and P'rket Share of Department Stores by Type of Organization, Canada, 1986-1988 

TABLEAU 22. Ventes et parts de marché des grands magasins par type d'organisation, Canada, 1986-1988 

Department stores 

Grands magasins 

Period Major Junior 

Total 

Période Traditionnels Populaires 

Sales 
Distri- 

Sales 
Distri- 

Sales 
Distri- 

Ventes 
but ion 

Ventes 
but ion 

Ventes 
but ion 

$SQQfJ 01 $'OOO $000 

1986 

January - Janvier 765,459 100.0 491,553 64.2 273,906 35.8 

February - Février 699,314 100.0 439,529 62.9 259,785 37.1 

March - Mars 902,564 100.0 556,004 61.6 346,560 38.4 

April - Avril 980,792 100.0 595,754 60.7 385,039 39.3 

May - Mel 1,088,216 100.0 654,978 60.2 433,239 39.8 

June - Juin 944,170 100.0 570,069 60.4 374,101 39.6 

July - Juillet 932,943 100.0 568,983 61.0 363,960 39.0 

August - AoCit 980,581 100.0 586,078 59.8 394,503 40.2 

September - Septembre 1,036,540 100.0 661,632 63.8 374,908 36.2 

October - Octobre 1,085,369 100.0 673,100 62.0 412,270 38.fl 

November - Novembre 1,362,475 100.0 851,643 62.5 510,832 37.5 

December - Décejnbre 1,950,059 100.0 1,167,294 59.9 782,765 40.1 

Year - Année 12,728,482 100.0 7,816,617 61.4 4,911,868 38.6 

1 987 r  

January - Janvier 771,704 100.0 491,395 63.7 280,308 36.3 
February - Février 721,194 100.0 444,363 61.6 276,831 38.4 

March - Mars 879,107 100.0 538,816 61.3 340,292 38.7 

April 	- Avril 1,021,736 100.0 593,062 58.0 428,674 42.0 

May - Mal 1,041,571 100.0 617,793 59.3 423,779 40.7 

June - Juin 1,013,458 100.0 592,443 58.5 421,015 41.5 

July - Juillet 940,483 100.0 557,993 59.3 382,490 40.7 

August - Aoit 986,522 100.0 573,055 58.1 413,467 41.9 

September - Septembre 1,028,970 100.0 642,224 62.4 386,746 37.6 
October - Octobre 1,117,754 100.0 681,143 60.9 436,611 39.1 

November - Novembre 1,352,051 100.0 812,058 60.1 539,993 39.9 

December - Décembre 2,031,454 100.0 1,181,912 58.2 849,542 41.8 

Year - Année 12,906,004 100.0 7,726,257 59.9 5,179,748 40.1 

1988 

January' - Janv ier r 

February" - Fevrierr 

March - Mars 
April - Avril 

May - Mal 

June - Juin 
July - Juillet 

August - Aocit 
September - Septernhri 
October - Octobre 
November - Novembre 
December - Décembre 

	

729,522 	100.0 	449,724 	61.6 	279,797 	38.4 

	

709,065 	100.0 	426,277 	60.1 	282,788 	39.9 

	

937,006 	100.0 	561,727 	59.9 	375,279 	40.1 
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TABLE 23. Market Share of Department Stores of Total Retail Trade, by Province and Selected 
Metropolitan Area, 1986-1988 

1 arch 

TABLEAU 23. Parts de marché des grands unagasins en relation an total du conerce de detail, 
province et certaines zones métropolitaines, 1986-1988 

Mars 

par 

Distribution Change 
Province and Selected Metropolitan Areas  1988/1987 

Province et certaines zones inétropolitaines 1986 1987r 1988 Variation 
1988/1987 

per cent - pourcentage 

Newfoundland - Terre-Neuve 5.9 4.6 4.4 -4.3 

Prince Edward Island - Ile-du-Prince-douard 11.0 11.5 10.7 -7.0 

Nova Scotia - NJouvelle-Ecosse 7.8 6.7 6.7 -- 

New Brunswick - Nouveau-Brunswick 6.9 6.1 6.2 +1.6 

ftiuher H 

F 	ii H •  / -7 

Manitoba 11.1 10.0 8.9 -11.0 

Saskatchewan 7.7 6.8 6.6 -2.9 

Alberta 10.8 9.9 8.5 -14.1 

British Columbia - Colombie-Britannique 11.4 10.3 8.5 -17.5 

Yukon and Northwest Territories - Le Yukon 
et 	les Territoires du Nord-Ouest ... 

CANADA 8.5 7.6 7.1 -6.6 

Montréal 7.9 7.3 6.8 -6.8 

Toronto 8.9 7.9 7.8 -1.3 

Ninnipeg 15.0 13.6 12.4 -8.8 

Vancouver 13.9 12.0 10.2 -15.0 
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TABLE 24. (part.ent 9ore Manthly Stocks,(1) by Depart.mnt, Canada, 1987 and 1988 

1988 	

19, 

January' 	Fetiruaryr 	March 	Mar 

Department 

)anv lerr 	FAnrier' 	Mars 	Mars 	Ann! 	Mai 	Juin 	Juillet 

No 

milliers de dollars 

1 	Women's and misses 	dresses, housedremses, 46,423 60,174 73,913 74,603 8U,965 72,511 59,584 64,454 

aprons and unifors,s 

2 	Women's and mimmes' coats and suits 35,130 54,012 49,367 62,836 53,179 43,944 40,556 59,906 

3 	Women's and sie8es' sportswear 226,512 274,351 714,111 341,851 356,094 324,594 287,730 287,800 

4 	Furs 24,842 21,349 20,167 29,406 29,283 27,252 28,725 30,442 

Infants 	and children's wear and nursery 101,298 122,269 127,699 126,656 133,193 121,471 117,625 127,704 

equipment 

6 	Girls 	and teenage girls' wear 51,475 74,294 81,799 85,227 72,344 74,185 76,125 94,295 

7 	Lingerie and women's sleepsear 60,061 67,459 75,282 68,154 73,100 72,676 67,175 65,783 

8 	Intimate apparel 70,618 74,266 76,832 70,375 72.416 73,277 72,863 73,209 

9 	Millinery 3,817 3,527 4,002 4,072 3,659 3,258 2,888 5,717 

10 	Women's and girls' hosiery 48,452 55,070 56,231 53,280 53,302 51,638 51,162 56,922 

ii 	Women's and girls 	qlovea, mitts and 63,323 72,119 83,171 88,215 89,972 84,201 75,550 75,181 

accessories 

12 	Women's, misses 	and children's footwear 136,082 153,354 181,266 153,797 163,484 156,988 141,518 143,170 

13 	Man's clothing 123,058 159,255 190,750 177,025 184,302 180,962 146,666 145.'H 

14 	Men's furnishings 230,265 259,643 292,375 267,593 279,940 299,479 260,212 2. 

15 	Boys' 	clothing and furnishings 58,966 73,716 84,662 75,564 75,621 70,815 64,024 

I 
16 	Men's and boys' 	footwear 73,0713 80,913 94,855 86,475 92,576 95,209 87,984 i 
17 	Food and kindred prodits 28,212 43,782 39,442 69,994 58,424 33,865 39,106 

18 	toiletriea, cosmetics and drugs 3153,161 302,477 308,161 288,289 293,521 294,422 284,680 287,? 

19 	PhotographIc equipment and supplies 45,943 46,507 69,092 58,046 60,075 61,821 58,591 55,731 

20 	Piece goods 25,290 28,011 32,473 31,633 32,8% 25,197 25,398 25,962 

21 	Linens aid domestics 169,190 179,602 183,023 176,501 180,707 184,268 180,473 175,715 

22 	Small.ares and notions 45,817 49,010 52,316 55,767 57,331 56,096 54,962 55,512 

23 	China and glassware 93,127 101,816 108,802 110,721 113,751 111,835 105,295 102,114 

24 	Floor coserznqe 66,1124 70,476 68,301 68,585 70,988 72,033 81,121 69,025 

25 	Draperies, curtains and furniture coo- 78,045 82,064 88,446 83,158 82,701 83,678 83,850 82,089 

er logs 

26 	Lamps, pictures, mirrors and all 	other 52,590 55,295 59,732 67,468 70,494 70,316 71,775 71,695 

home furnishings 

27 	Furniture 172,285 193,473 213,736 179,752 187,847 181,209 175,952 167,936 

28 	MaJor appliances 93,802 96,731 97,795 93,725 93,774 94,101 91,867 87,299 

29 	leleninion, 	radio and music 183,178 193.141 208,920 195,687 196,885 196,415 192,701 197,786 

30 	Housewares and snail electrical 	appliances 174,167 190,156 205,328 201,492 203,602 194,151 195,390 191,524 

SI 	Hardware, pslnts, wallpaper, etc. 141,446 147,771 161,014 160,370 170,809 167,356 160,673 151,759 

32 	Plunhing, 	heetiro and hoildina materials 54,168 58,755 62,694 66,537 69,449 67,266 69,016 66,9411 

33 	Jewellery 167,090 176,015 186,702 193,149 201,426 198,286 186,298 183,666 

34 	Ioys and gamma 124,375 134,641 152,404 136,598 133,247 129,477 148,366 181,769 

35 	Sporting goods and lugciaqe 126,467 151,118 184,001 185,751 189,225 183,441 162,984 147,868 

76 	Ststionery, books and magazInes 124,731 130,491 135,271 147,971 151,362 153,028 162,967 175,898 

37 	Gasoline, oil, auto accessories, 	repairs 59,407 64,485 68,186 68,951 67,340 65,585 65,827 61,651 

and supplies 

38 	Meals and lunches 462 291 388 551 444 538 522 39:: 

39 	Repairs and services 3,545 3,506 5,395 1,042 3,055 3,318 3,420 3,611: 

415 	All other departments 59,159 68,767 93,020 105,451 97,428 100,891 98,187 85.22: is 41 	IOTAL ALL IPARTM(NTS 3,747,053 4,172,152 4,549,184 4,511,268 4,598,109 4,480,014 4,261,608 4,789,991 
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78 [All 24. Stock.(1) .enauala des grands amgaalna, per rayon, Canada. 1987 at 1988 

Change - Variation 

.ot Septauaber October Nova.er Deceober March! March 
February 1988/1987 
1988 Rayon 

8004 September Octobra Nove,re DAcedera Mars! Mars 
idvrier 1988/1987 
1988 

thousands oF dollars per cent 

mill jars de dollars paurcantage 

69,948 72,548 79,218 14,023 52,901 22.8 -0.9 Robes, robes da .Mnaqe, tabliers at uni- 
Forces pour dames at jaunas fillea 

83,958 93,757 92,286 69,743 80,072 -8.6 -21.4 Manteaus at tailleura pour dames at 	leunes 	2 
Ft lies 

304,082 315,961 337,650 328,994 237,578 14.5 -8.1 VAtements sports pour dames at jeunes (ilIac 
30,138 32,089 35,121 34,341) 30,019 -5.5 -29.0 Faurrures 	 4 

133,432 135,376 140,355 133,861 105,350 4.4 0.8 V9tmmants pour b6bAe at enfanta at arttclem 
de chaa6rae d'enfanta 

92,646 89,468 99,208 86,786 56,911 10.1 -1.7 Vètee,enta da tjliattem at d'adolescentea 	 6 
74,136 85,066 105,931 109,480 63,491 11.6 10.5 lingerie at sAtemento de null pour damea 	 7 
71,843 72,801 17,975 83,386 77,308 3.5 9.2 Soua-0tementa 	 B 
7,661 9,076 9,014 8,704 5,423 13.5 -1.7 Chapeaun 	 9 

61,227 61,710 61,312 63,360 51,326 6.0 5.5 Ram pour dames at fjliettae 	 10 

83,048 97,126 116,306 115,362 73,506 15.3 -5.7 Gants, moufles at article, de parure pour 	11 
dames at ftflmttes 

156,877 172,793 160,485 170,509 152,050 18.2 17.9 Chaussares pour dames, jaunee flues at 	 12 
en rant a 

161,247 1n,V7fl 713,744 137.177 174.S16 10.9 '.9 V"vts pour hamaps 	 13 - 	 - - 
- 	 d'habjllament pour hoasse. 	 14 
tq at articles d'h.hlllra.nt pour 	15 

S 
res pour haa at qarçons 	 16 

38,6 46,443 57,495 26,9811 -'.9 -43. Pro5uits alimantaira, at conneses 	 17 
3,646 332,105 389,967 413,381 361,221 1.9 6.9 Articles dm toilmttm, coc,,dtiquca at aiddi- 	18 

cament a 
54,081 48,098 53,835 58,273 47,078 5.6 -15.4 Apparejls at fourniture, photogr.phjque. 	19 
25,331 25,660 25,729 22,851 28,283 15.9 2.7 Tissue 6 Is pibea 	 20 

173,819 173,668 189,563 195,003 178,419 1.9 3.7 literie at linqm de matson 	 21 
59,545 57,798 56,968 54,245 49,872 6.7 -6.2 Menus artIcles 	 22 

103,456 110,681 131,540 125,947 96,861 6.9 -1.7 Porcelalne at vmrrerlm 	 23 
66,167 69,839 67,352 72,291 76,589 -3.1 -0.4 Ravêtmments de planchmr 	 24 
80,464 80,862 80,503 80,463 78,745 7.8 6.8 Tantures, 	rideaus at hoummas 	 25 

73,453 76,551 80,113 67,994 51,270 8.0 -11.5 lamçes, tableaux, miroirs at autres article. 	26 
d'ameubleaant pour is matson 

162,276 168,147 168,806 172,036 173,287 10,5 18,9 Met*,les 	 27 
83,026 92,015 90,470 94,739 95,149 1.1 4.3 Gras apparatta mAnagers 	 28 

193,477 204,944 222,224 235,961 191,582 8.2 6.8 IdlAviseurs, radios at .ajaique 	 29 
195,340 204,958 217,874 235,162 177,353 8.0 1.9 Articles de mAnage at petit. .ppsreil. Al.c- 	30 

triquas 

147,145 155,961 164,520 160,626 140,227 9 1 0 0.4 Quincaillarlm, peintura, p.pl.r..tenture, 	31 

65,480 63,857 63,319 68,651 59,610 6.7 -5.8 
etc

i  MetArel de plomb.rae, chauffaqa at cone- 	32 
tract jon 

181,803 194,967 218,661 227,603 175,589 6.1 -5.3 Bljouterie 	 33 
232,561 265,193 283,380 242,501 131,833 15.2 11.6 ,Jouets at ,jeun 	 34 
145,411 154,294 169,565 169,712 332,873 21.8 -0.9 Articles de sport at valises 	 35 

166,465 168,417 190,711 190,331 137,784 3.7 -8.6 Papetmrim, linres at revuas 	 36 
59,954 62,841 62,058 64,184 61,737 5.7 -1.1 Essence, huilo, acceesnirea d'.utomobkl,, 	57 

reparation at fournituros 
519 436 453 479 333 33.3 -29.6 Rapas at csasm-cro0tes 	 38 

3,621 3,056 7,367 3,380 3 1 424 -5.2 11.6 Services at trevaux a, r4psratiam 	 39 
66,746 82,314 94,171 93,946 61,154 20.7 -21.3 bus mutres rayons 	 40 

ID 4,846,140 4,159,367 5,185,248 5,132,627 4,024,407 9.0 0.8 TOTAL, TOUS 8*9(96 	 41 



26 

TABLE 25. (par tment Store Manthly Stock-sales Ratios, by (part.ent, Canada • 1987 and 1988 

1988 	 1913 11  

Department 	 Januaryr 	Fthruary' 	 'pr 

Janv ierr 	Iév rierr 	Mars 	 Mars 	 Asril 	 Mai 	 Juin 
16o. 

1 Wonien's and oLsses' 	dresses, housedresses, 5.74 6.10 5.50 5.39 4.24 3.01 3.27 
aprons and uniforms 

2 Women's and n,isses' 	coats and suits 3.19 5.44 2.61 5.13 3.23 3.92 5.23 

3 Women's and misses' 	sportswear 5.41 5.92 4.79 5.50 4.58 3.71 3.72 
4 Furs 5.24 7.44 8.52 12.19 27.24 53.73 55.01 
5 Infants 	and children's wear and nursery 4.33 4.97 3.84 4.30 3.95 3.99 4.19 

equipment 

6 Girls 	and teenage girls' 	wear 5.86 6.88 3.99 4.57 3.43 4,16 5.07 
7 Lingerie and women's sleepwear 4.79 5.11 4.73 4.81 4.29 3.59 3.59 
B Intinate apparel 5.54 7.05 5.35 5.08 5.12 4,71 4.68 
9 Millinery 3.00 3.76 4.54 5.01 4.49 3.34 3.07 

10 Women's and girls' 	hosiery 4.67 5.24 4.35 4,74 4.08 4.27 5.46 

11 Women's and girls' 	gloves, mitts and 5.40 7.23 6.11 6.08 5.12 4.57 4.94 
accessories 

12 Women's, misses' 	and children's 	footwear 7.77 7.94 6.06 5.29 4.47 4.51 4.58 

13 Men's clothing 6.45 8.83 6.61 6.10 5.42 5.31 4.05  
14 Men's furnishings 5.97 6.33 5.03 5.23 4.70 4.86 3.24 
15 Boys' clothing and furnishings 6.86 7.15 4.73 4,48 3.68 4.02 4.11 

16 Men's and boys' 	footwear 6.85 7.47 5.85 4.98 4.42 4.98 4. 

17 Food and kindred products 1.75 2.24 1.23 1.39 0.90 0.94 
18 Toiletries, cosmetics and drugs 6.45 5.93 5.31 5.68 5.63 5.10 

19 Photographic equipment 	and supplies 6.29 6.96 6.33 7.59 6.89 6.50 . 	 I 
20 Puece goods 9.17 9.37 8.52 6.70 7.63 6.45 7,111 

21 Linens and domestics 4.82 7.12 6.01 6.06 6.01 5.69 5.29 
22 Se,allwares and rations 4.52 6.39 6.52 6.56 6.77 7.22 7,98 
23 China and qlarisuare 10,23 11,96 9.95 11.72 10.23 8.67 9,28 
24 floor coverings 6.12 7.138 4.63 5.65 5.49 5.47 6.18 
25 Draperies, curtains and furniture coy- 6.97 7.21 6,03 5.60 5.14 4.99 4.86 

er ings 

26 Lanps, pictures, mirrors and all 	other 6.69 7,86 7.08 8.71 8.44 8.33 9.61 
home furnishings 

27 Furniture 3.69 4.89 4,00 3.95 3.78 3.35 3.35 
28 Major appliances 2.24 2.88 2.13 2,54 2.38 2.09 1.69 
29 Imlesision, 	radio and music 4.89 5.39 5.37 5,85 5.79 6.02 5.65 
30 Housewares and snail electrical appliances 5.16 6,13 5.87 6.86 6.55 5.30 5.47 

31 Hardware, paints, wallpaper, etc. 7,25 7.35 6.40 6,89 5.60 6.22 4.45 

32 Plianbing, heating and building materials 5.97 7,31 5.57 6.94 5.64 4.86 3.95 

33 Jeweller9 38.77 12.78 10,40 10.86 8.88 7.32 8.01 
34 Toys and gaines 9.58 9.09 6.94 7.78 5.40 6.55 6.63 
35 Sporting goøds and luggage 6.52 9.47 8.10 8.30 5.33 4.98 3.57 

36 Stationery, books and magazines 5.24 5.09 5.13 6.23 5.75 5.65 6,111 
37 Gasoline, oil, 	auto accessories, 	repairs 5.83 7.60 6.54 6,48 5.09 5.17 

and supplies 
38 Meals and lunches 0.03 0.02 0,02 0.03 0.02 0.03 
39 Repairs and services 0.20 0.22 11,16 0,21 0.18 0.17 U. 
40 All 	other departments 2.12 2.31 2.25 3.05 2.32 1.95 2.11 1  

41 TOTAL ALL IPARTN1S 5.14 5.88 4.86 5.13 4.50 4.30 4.21 
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stocks-ventee des grendemagasins, par rayon, Can.da, 1981 at 1988 

August September October Noveat,er Decerer Rayon 

Juillat AoOt Sapteabra Octobra Noveatre DAcembre 
NO 

4.25 4.37 4.44 5.01 4.20 2.35 Robes, robes do mAnage, tebliers at uni- 1 
rormes pour dames at jeunma rules 

8.35 5.39 4.50 2.81 2.38 1.55 Hanteaus at tattlaura pour daises at 	jeunes 2 
fillas 

4.37 4.55 4.00 4.20 4.16 2.30 V8temants sports pour dames at jaunas fiflas 3 
20.41 11.38 15.17 10.90 6.28 4.92 F'ourruro 4 
4.79 3.87 3.92 3.80 3.44 2.16 V.te,nentv pour bAbes at anfants at articisa 

do chasbres d'enfnta 

6.59 3.24 4.45 5.31 3,44 1.88 V8tee,ants de fillattas at d'adoleacantea 6 
3.65 4.42 4.53 5.00 3.47 1.11 Lingerie at vAtamants da nult pour daaee 7 
4.92 4.97 4,52 5,35 5,79 3,54 Sous-vAtements 8 
6.28 8.90 7.85 3.97 5.12 1.51 Diapacus 9 
7.31 6.43 4.53 4.00 4.00 2.25 Rae pour dames at rUlettes 10 

5.76 6.02 5.42 5.35 3.82 1,55 Cante, esjfles at artIcles da parura pour fl 
dames at f8llettae 

5.69 4.99 4.77 4.73 4.74 3,57 Diaussurea pour dames, jaunaa fill,. at 12 
en fant a 

5.91 6.05 5.57 5.40 3.90 1.95 VAtements pour hoevies 13 
4.35 4.42 4.65 4.79 3.59 1.41 Articles d'habillemont pour hmesaa 14 
5.60 2.79 4.25 4.90 3.72 1.83 VAtamante at articles d'hablllamant pour 15 

gnrcona 

5.25 4.66 5.21 4.24 7.37 Ctiaussuraa pour hnaaia. at qarçonn 16 

. 	

.1 
1,72 2.09 1.65 2.03 0.48 Proibjits ,liamnteires at connexas 17 
5.28 5.56 6.07 5.34 2.31 Art ides da toilatta, coamAtiguge at mAdi- 18 

cements 
7 5.07 4,92 5.77 4.76 1.86 Apparekls at lournitures photographigue. 79 

6.91 6.46 5.23 5.14 7.56 lissus 4 Is pIca 20 

5.04 4.50 4.86 5.11 4.60 2.87 Litorip at linqa da meisori 21 
7.30 7.25 5.60 5.13 4.58 1.69 MerloB artIcles 22 
8.18 9.34 8.89 9.67 5.86 2.37 Porcelaino at aerraria 23 
5.11 5.37 5.07 4.34 4.14 5.45 Rav8temonts de plancher 24 
4.72 4.97 5.07 4.70 4.65 4.37 Tentures, ridoavo at houssee 25 

8.46 7.93 8.20 7.77 4.70 1.97 Laiies, tableaus, miroire at sutree article. 26 
d'snieublemant pour is matson 

2,76 3.36 3.09 2.95 3.15 3.41 Maut,Ieq 27 
1.55 1.76 1.95 1.78 1.79 1.57 Gras apperetla mAnagers 28 
5.31 4.15 4.31 8.83 3.86 1.82 IAl6viseura, radios at enatqua 29 
4.69 4.68 5.16 5.08 4.27 1.69 Articlas do mAnage at petits apparails Alac- 30 

t ri 000S 

4.94 5.58 3.30 5.48 4.26 2.73 IjincaiIlarla, peintura, papiar-tantura, 31 
etc. 

1.77 5.37 5.03 4,76 4.49 3.55 MatArial do plomberts, chauffaqa at cone- 32 
t.rvct Inn 

8.63 4.51 8.49 9.47 5.91 2.17 Rtjnvterle 33 
8,35 10,94 11,72 7.97 3.16 1.09 Jouete at jawc 34 
4.59 6.01 7.18 7.93 5.88 2.48 Articles do sport at valIses 35 

6.83 4.22 4.98 6.51 4.42 1,72 Papetaria, Iloras at ravues 36 
4.43 4.99 5.26 3.55 3.96 3.67 Essance., huile, eccaa.oiras d'auto.oblla, 37 

rAparat ion at furniture. 
0.02 0.02 0.02 0.02 0.01 Rapss at casea-croOtas 38 

0.14 0.14 0.13 (7,13 Services at travaux da rAparation 39 

17 

07
94 

8 
1. 2,59 2,57 2,15 0.83 Thus autres rayOn. 40 

"6 4.51 4.63 4.64 3.80 1.98 TOTAL, bUS RAYfJAS 41 
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1*8(1 26. tparL.ent Store tinthly Salea-stock Ibtios, by Department, Ciada, 1987 and 1988 

1988 	 In 

Department. 	 Januaryr 	Februaryr 	lorch 	 Mn ri 	 .\11r 1 

3anvierr 	I6nrierr 	Hers 	 More 	 Avril 	 Ma! 	 .)uin 

1 	Women's and misses' dresses, housedressea, 0.16 0.18 0.20 0.19 0.25 0.31 0.28 
aprons and uniforms 

2 	Women'a and misses' coats and suits 0.29 0.22 0.37 0.31 0.28 0.23 0.18 

Women's mid misses' sportswear 0.18 0.19 0.22 0.20 0.22 0.26 0.25 
A 	rurs 0.17 0.12 0.11 0.08 0.04 0.02 0.02 
5 	Infants' 	and children's wear and roirsery 0.23 0.22 0.27 0.24 0.26 0.24 0.23 

6 	Girls 	mid teenage girls 	waar 0.17 0.17 0.26 0.25 0.27 0.24 0.20 
7 	Lnqeris and ,,anen's sleepwear 0.20 0.21 0.22 0.24 0.24 0.28 0.27 
8 	Intimate apparel 0.17 0.15 0.19 0.20 0.19 0.21 0.21 
9 	Millinery 0.27 0.26 0.23 0.23 0.21 0.28 0.31 

10 	Women's and girls 	Iximiery 0.21 0.20 0.26 0.22 0.24 0.23 0.18 

11 	Women's and girls 	gloves, mitts and 0.17 0.15 0.18 0.18 0.20 0.21 0.19 
accessories 

12 	Women's, misses' 	and children's 	footwear 0.12 0.13 0.18 0.21 0.23 0.22 0.21 

U 	Hen's clothIng 0.15 0.13 0.16 0.18 0.19 0.19 0.22 
14 	Pen's furnIshings 0.16 0.17 0.21 0.20 0.22 0.21 0.29 
IS 	Boys 	clothing and furnishIngs 0.15 0.16 0.23 0.22 0.27 0.24 0.23 

16 	Men's and boys' 	footwear 0.13 0.16 0.18 0.22 0.23 0.20 0. 
17 	Food and kindred products 0.58 0.54 0.77 0.72 1.01 0.78 U. 
18 	Toiletries, cosmetics and drugs 0.14 11.17 0.19 0.18 0.18 0.20 (1. 

19 	Photographic equipment and supplies 0.16 0.16 0.16 0.13 0.15 0.16 0. 
20 	Piece goods 0.10 0.11 0.13 0.16 0.1) 0.13 0.14 

21 	Linens and domestics 0,20 0.14 0.17 0.16 0.17 0.18 0.19 
22 	Smallwsres and notions 0.21 0.76 0.16 0.15 0.15 0.14 0.12 
23 	China and glassware 0.10 0.09 0.10 0.09 0.10 0.12 0.10 
24 	Floor coverings 0.15 0.15 0.21 0.19 0.19 0.18 0.17 
25 	Draperies, curtains and furniture coy- 0.14 0.14 0.17 0.19 0.19 0.20 0.21 

er ings 

26 	Lmnpm, pictures, mirrors and all other 0.15 0.13 0.15 0.12 0.12 0.12 0.11 
hone furnishings 

27 	Furniture 0.27 0.22 0.26 0.27 0.27 0.29 0.29 
28 	Major appliances 0.44 0.35 0.47 0.43 0.42 0.48 0.59 
29 	Ielenisioo, 	radio and music 0.20 0.19 0.19 0.17 0.17 0.17 0.18 
30 	Housewares and miall electrical appliances 0.19 0.17 0.18 0.16 0.15 0.18 0.18 

31 	Hardware, paints, wallpaper, etc. 0.14 0.14 0.16 0.15 0.18 0.23 0.22 

32 	Plusblnq, hosting and building materials 0.16 0.14 0.19 0.15 0.18 0.20 0.26 

33 	Jeaellery 0.07 0.08 0.10 0.10 0.17 0.14 0.12 
34 	Toys and gwses 0.10 0.11 0.15 0.13 0.18 0.15 0.16 

35 	SportIng goods and luggage 0.15 0.12 0.14 0.13 0.19 0.20 0.26 

36 	Stationery, books and magazines 0.18 0.20 0.20 0.18 0.18 0.18 0.17 
37 	Gasoline, oil, auto accessories, repairs 0.17 0.14 0.16 0.15 0.19 0.19 0.211 

and supplies 
38 	Heals and lunches 46.41 45,93 60.49 36.57 40.46 40.81 311. 
39 	Repairs and services 5.10 4.59 5.97 4.81 5.44 6.14 6. 

40 	All 	other departments 0.46 0.47 0.49 0.57 0.411 0.52 0.. 

41 	101*1 ALL E1PARTWNTS 0.19 0.18 0.21 0.20 0.22 0.23 0,21 



1A81[AAJ 26. Rapports mensuels vantes-stocks des graMs magasins, par 
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rayon, Canada, 1981 at 1988 

97r 

dy August September October November December Rayon 

Juillet A0C,t Septembra Octobre Novenbre Ddcembre 
No 

0.24 0.24 0.23 0.21 0.23 0.35 Robes, 	robes de mAnage, 	tabliern at uni- 
lormes pour domes et Jeunes fillas 

0.14 0.22 0.23 0.35 0.36 0.47 Manteaux at 	tailleurs pour dames at jeunas 	2 
fLues 

0.23 0.23 0.25 0.25 0.24 0.36 Oêtmnents sports pour dames at jeunes flUes 	3 
0.05 0.06 0.07 0.10 0.16 0.19 Fourrures 	 4 
0.22 0.26 0.26 0.27 0.28 0.41 VOtements pour bébds at enfants at articles 	5 

de chambres denfanta 

0.17 0.31 0.22 0.20 U.27 (2.43 V8teo.ents de 	filiettes at d'adoieacer,tes 	 6 
0.27 0.24 0.24 0.22 0.29 0.66 Lingerie et vbtevnents vie nuit pour dames 	 7 
0.20 0.20 0,22 0.19 0.16 0.27 Ssus-v8tementa 	 8 
0.21 0.13 0.14 0.25 0.32 0.51 Chapesuv 	 9 
0.14 0.16 0.22 0.25 0.25 0.40 8am pour dames at 	filtattes 	 lu 

0.17 0.17 0,20 0.20 0.26 0.50 Cavts, moufies at articles de parure pour 	11 
dames at 	rillettes 

0.19 0.21 0.22 0.22 0.23 0.27 Chaussures pour dames, jeunes Villas at 	 12 
enfant s 

0.17 0.17 0.19 0.20 0.25 0.41 V9tesenta pour honoses 	 13 
0.22 0.24 0.23 0.22 0.28 0.58 Articles d'habilteinent pour lnaones 	 14 
0.20 0.36 0.24 0.22 0.26 0.44 V9temevts at articles dhebtl(ement pour 	15 

qarçons 

1.11 0.20 0.22 0.20 0.25 0.29 Chssures pour Nonees at garçona 	 16 S ( '.59 0.66 0.52 0.66 0.55 1.33 Produits atimentaires at connesea 	 17 
.19 0.19 0.19 0.18 0.19 0.40 Articles vie 	toilatte, 	conosAtiques at mAdi- 	18 

coolants 
.19 0.19 0.19 0.18 0.22 0.48 Apparails at 	fournitures pliotogrsptiiques 	19 
.12 0.14 0,16 0.19 0.18 0.15 Tissus b Is pièce 	 20 

0.20 0.22 0.22 11.20 0.22 0.33 Literie at 	tinge de SOLSOn 	 21 
0.14 0.14 0.19 11.19 0.21 0.26 Venus articles 	 22 
0.12 0.11 0.12 0.11 0.17 0.37 Porcelaive at 	verrerte 	 23 
0.18 0.18 0.20 0.23 0.25 0.19 Ite0temsrts do plsncher 	 24 
0.21 0.20 0.20 0.21 0.22 0.25 Tentures, ridesus at Veusses 	 25 

0.12 0.13 0.12 0.13 0.20 0.44 Lseipes, 	tsbleeus, miroirs at autres art idea 	26 
dasooub]e,ment 	pour is matson 

0.55 0.29 0.33 0.34 0.32 0.29 Meublas 	 27 
0.63 0.55 0.54 0.56 13.57 0.64 Oros appareils mAnagers 	 28 
0.19 0.24 0.24 0.22 0.27 11.49 TAlésiseurs, 	radios et musique 	 29 
0.21 0.22 0.20 0.20 0.24 0.51 Articles do mAnage at petits appareils Alec- 	30 

triipies 

0.20 0.18 0.19 0.19 0.23 1.1.34 Quincailloria, 	painture, 	papter-tenture, 	Il 
etc. 

0.26 0,18 0.20 0.21 0.22 0.27 MatAriel vie plonberie, chauffage at cons- 	32 
truct ton 

0.12 0.12 0.12 0.11 0.17 0.40 Sijoutecie 	 33 
0.13 0.10 0.09 0.13 0.29 0.65 Jouets at jeus 	 34 
0.21 0.17 (1.14 0.13 0.17 0.35 Articles do sport et valises 	 35 

0.15 0.25 0.20 0.16 0.23 0.49 Papeterie, 	tivres at revues 	 3 
0.22 0.20 0.19 0.28 0.26 0.27 Ossenca, hulls, accessotres dautosiabile, 	57 

rAparation at 	fournitures 
45.65 59.00 53.67 49.95 52.32 76.68 Repas at casse-crsites 	 38 
6.07 5.44 6.39 7.52 7.77 7.59 Services at 	travaus de rAparstion 	 39 
1.44 0.05 0.43 0.42 11.46 11.96 (otis sutras rayons 	 40 

5 0.22 0.23 0.22 0.22 0.26 0.44 TOTAL, bUS BAYDNO 	 41 
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TABLE 27. Department Stores' Wnth-end Accounts Receivable,(1) Unadjusted, Canada, 1986-1988 

TABLEAU 27. Colrptes a rocevoir(i), non désaisonnalisés, des grands magasins a Is fin du mois, Canada, 1986-1988 

Change from Change 
previous 1988/1987 
month 

Month 	 1986 	1987 	1988 
Variation Variation 

Mois 	 par rapport 1988/1987 
au mois 
précédent 

thousands of dollars 	 per cent 

milliers de dollars 	 pourcentaqe 

January - Janvier 2,215,690 2,303,160 	2,453,666 	_R.lr 
February - Février 2,123,008 2,193,841 	2,366,229" 	_3.6r 
March - Mars 2,102,172 2,146,029 	2,315,898 	-2.1" 	+7.9P 
April - Avril 2,107,916 2,171,807r 
May - Mai 2,102,048 2,049,117r 
June - JuAn 2,079,147 2,037,157" 
July - Juillet 2,036,258 1,920,046t 
Aujst - AoOt 2,037,768 2,121,896 
September - Septetabre 2,079,798 2,194,989 
October - Octobre 2,131,900 2,248,351 
November - Noventre 2,264,310 2,376,307 
December - Décembre 2,521,548 2,668,759 

(1) Accounts receivable of department stores and the outstandings of acceptance coepsnies which are associated exclusively 
with them. 

(1) Lea comptes è recevoir des grands maqasins et lea créancea motives des sociétés d'eccepttion de préts qui travaillent 
xr 1 	V meni nv'r r'e meq;ir fl;. 

I lUll I i . 6. Dvpart merif 	1 r'Winth el Ar'fiJI ,; 1''' viii , ( 1 ) 	ee;rr;i I I y AdItItei, Canada, 19116-1 11111 

IABLEAU 28. Coites a recevoir(1), désaisonnalisés, des grands magasins è is fin du mois, Canada, 1986-1988 

Change from Change 
previous 1988/1987 

Month month 
1986 1987" 1988 

Mo is 
Variation Variation 
par rapport 1988/1987 
au mois 
precedent 

millions of dollars per cent 

millions de dollars pourcentage 

January - Janvier 2,096.0 2,167.0 2,307.0 +fl5r +6.5r 
February - FCvr'r 2,113.0 2,164.0 2,328.0 +0.9" 
March - Mars 2,134.0 2,163.0 2,335.0 +0.3P +8.OP 
April - Avril 2,134.0 2,197.0 
May - Mai 2,151.0 2,121.0 
June - Juin 2,153.0 2,147.0 
July - Juillet 2,154.0 2,064.0 
August - Aoi)t 2,159.0 2,254.0 
September - Septembre 2,158.0 2,277.0 
October - Octobre 2,167.0 2,274.0 
November - Novembre 2,193.0 2,280.0 
December - Décembre 2,186.0 2,295.0 

exclusiv (1) Accounts receivable of department stores and the outstsndings of acceptance companies which are associated 
with them. 

(1) Lee comptea a recevoir des grands magssina et lea créancea actives des sociCtCs d'acceptation de prCts gui travaill 
exciusivement avec ces Inagasins. 
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Stilt 29. Deyvsrt.ent Store Yw,nthly Sales, Current and Constant Dollar Catiantes, 1986-1988(I) 

All 79. Vvr,tc. 	ns,rll..., des grands .aganin., eati.atione an dollars courants at conatante, 1986-1988(1) 

vi justed 	 Seasonally adjusted 

11 d6saisonnalisA 	 OAsaisor,nsljsd 

Price Current Year/year Constant Year/year Price Current 14,nth/annth Constant Manth/aonth 
Period 	 Index dollars per cent 1981 per cent loden dollars per cent 1981 per cent 

change dollars change change dollere(1) change 
Pêriode 

Indice Dollars Variation Dollars Variation Indica Dollars Variation Dollars Variation 
des courants an pour- constants an pour- des courants on pour- constants an pour- 
prix centage 1981 ceotage pits centage 1981(1) centage 

annde k anode k mois 6 ante 
anode anode mote ants 

$000 S $000 S $1100 S $1100 S 

1986 

January - Janvier 118.1 765,459 .10.6 647,900 .8.0 118.3 1,064,300 .2,3 899700 .1.8 

February - Idvrier 119.1 699,314 .8.1 587,200 .5.7 118.4 1,043,300 -2.0 881,000 -2.1 
March - Pars 119.4 902,564 .6.3 755,300 .3.6 119.0 1,061,900 .2.0 894,200 .1.5 

April - Avril 119.9 980,192 .8.1 818,100 +5.2 119.3 1.051,200 -1.2 881,400 -1.4 

May - Pai 120.5 1,088,216 +9.9 903,200 .6.6 119.7 1,069,000 .1.7 893,000 .1.3 

June - Juin 120.4 944,170 .4.1 764,500 *0.9 120.1 1,044,700 -2.3 870,100 -2.6 

July - ,)uillet 120.6 932,943 -.6.5 772,200 .2.8 120.5 1,061,500 .1.6 880,800 .1.2 

August - AoOt 121.0 980,581 .0.1 810,700 -3.4 120.6 1,053,700 -0.7 872,200 -1.0 

Septesber - Septex*.ro 121,1 1,036,540 .7.4 855,600 .3.5 121.3 1,062,000 .0.8 875,300 .0.4 

October - Octobre 121.7 1,085,369 .5.2 892,100 +1.3 121.6 1,066,000 .0.4 876,900 .0.2 

Novesber - Nosedore 121.5 1,362,475 .0.2 1,121,700 -3.5 122.0 1,071,600 .0.5 878,600 .0.2 

Oece.cd,er - D4cei*re 121.1 1,950,059 .6.3 1,610,400 *2.0 122.6 1,072,200 .0.1 874,700 -0.4 

Year - Pisném 120.4 12,728,482 .5.7 10.558,900 +2.3 

1)117 

.ary - Jsnvier 121.3 771,704 .0.8 625,91110 -3.4 123.3 1,056,1100 -1.4 857,100 -2.0 

ruary - leaner S 124.4 721,194 +3.1 580,000 -1.2 123.5 1,081,700 .2.4 875,700 .2.7 

- Mars 124.4 879,107 -2.6 706,600 -6.4 123.8 1,050,700 -2.9 848,700 -3.1 

11 - Asril 124.9 1,021,736 .8.2 817,900 -- 124,3 1,1187,700 .3.5 875,100 +3.1 

- Pal 125.3 1,041,571 -4.3 831,400 -7.9 124.5 1,061,100 -2.4 052,100 -2.6 

.k.ne - .Vjin 124.7 1,013,458 .7.3 812,500 .3.6 124.5 1,1184,500 .2.2 871,200 +2.2 
July - Juillet 125.3 940,483 .0.8 750,900 .2.8 125.1 1,064,000 -1.9 850,600 -2.4 
August - AoOt 125.5 986,522 .0.6 785,800 -3.1 125.5 1,076,000 *1.1 851,600 .0.8 

Septeeter - Septesubre 125.7 1,028,970 -0.7 818,300 -4.4 126.0 1,057,800 -1.7 839,800 -2.1 

October - Octobre 126.3 1.117,754 .3.0 884,800 -0.8 126.2 1,075,200 .1.6 852200 .1.5 
Novemuber - Novelitre 126.3 1,352,051 -0.8 1,070,700 -4.5 126.7 1,084,600 .0.9 656,000 .0.4 

Deceeter - Ddcedorm 125.4 2,031,454 +4.2 1,619,400 .0.6 126.8 1,101,900 +1.6 869,100 .1.5 

Year - krn8e 125.1 12,9116,004 .1.4 10,304,200 -2.4 

1988 

January - Janvier 127.2 729,522 -5.5 573,400 -8.4 127.6 1,042,300 -5.4 816,700 -6.0 

February - Fevrier 128.4 709,065 -1.7 552,300 -4.8 127.8 1,033,700 -0.8 808,900 -1.0 

March - Pars 129.1 937,006 +6.6 725,600 .2.7 128.5 1,076,200 .4.1 837,400 .5.5 

April - Asril 

May - Psi 

June - Juin 

July - Juiliet 

August - AoOt 

Saptester - Septeetre 

October - Octobre 

Novester - Noveetre 

Deceeter - Ddcemd,re 

Year - 

1 	To obtain constant dollar estimates of total department store salem, estimates or salea by department group are ,leflated by the Income and [spendi- 
re Accounts Division or Statistics Canada using a couuenodity breakdown originslly based on the 	1974 commodity 	survey and the relevant 	Consumer 

-v Indexes. These deflated department group eel testes are then totalled to give an estimate of total department storm sales in constant dollars. 
d'obtenir 	Is valeur estimative do l'ensentle dma venice des grands msgasins an dollars constants, 	les estimations dee ventes reletives au. 

- ipaux groupes dm uMpartesiente mont 	iiégonflées per is division des cooptem doe revenue at des d6pmnses de Stetistique Canada au moymn dune 
1 tlstion per produit baa4e originalesuent our 	l'enquAte S de 1974 cur 	los marchandisee at au moyen des indices des pris h 1. consolussation appro- 
.-.. 	Lea estimations do ccc graupes de rayons ainel ddgonfl6ea soot par Is suite totalliséea pour produire lestimation de lensestle due vsntea 

grands magasins on dollars constants. 



a 
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TA&E 30. Ipartmmit Store Manthly Salem, by Oepart.ait Canada, Pvimed, 1967 

1987 	 - 

Deportment 	 nomry 	 February 	 March 	 April 	 May 

Janvier 	 F04rier 	 Mars 	 AsciI 	 Mat 	 luin 
No. 

1 	Woi,ien's and missee' 	dresses, housedresses, 8,684 10,957 13,052 19,110 24,097 18,204 
aprons and uniforms 

2 	Women's and misses' coats and suits 12,604 11,502 20,044 16,483 11,202 7,751 

3 	Women's and mosses' sportswear 42,852 47,344 62,159 77,743 87,411 77,296 
4 	furs 5,181 2,683 2,330 1,038 507 522 
5 	Infants' 	and children's wear and roirsery 24,123 23,699 29,447 33,751 30,429 28,056 

6 	Girls' 	and teenage girls' wear 8,996 10,642 18,216 21,060 17,841 15,028 
7 	Lingerie and women's sleepwear 11,694 12,433 14,184 17,064 20,246 18,719 
8 	Intimate apparel 12,512 9,638 13,843 13,606 15,558 15,559 
9 	Millinery 1,178 932 812 815 976 901 

10 	Women's and girls' 	hosiery 9,793 9,507 11,251 13,055 12,097 9,362 

11 	Women's and gina 	gloves, mitts and 12,383 11,095 14,511 17,576 18,413 15,286 
accessor iea 

12 	Women's, miaaes' 	and children's footwear 17,884 17,984 29,079 36,610 34,802 30,878 

13 	Men's clothing 20,824 19,817 29,004 33,998 34,063 36,387 
IA 	Man's furnishings 36,774 39,454 51,128 59,566 61,571 80,195 
15 	Boym' clothiom and furnishings 9,479 10,890 16,871 20,520 17.597 15,451 

16 	Men's and boys' 	footwear 11,211 10,847 17,365 20,962 19,125 19,391 
17 	Food and kindred prodots 50,617 50,060 50,508 64,829 36,214 19,6?. 
18 	totletrie8, cosmetics and drugs 68,633 48,605 50,716 52,129 57,752 54,6 

19 	Photographic equipment and supplies 8,520 7,052 7,641 9,724 9,504 11,4211 
20 	Piece goods 3,192 3,762 4,719 4,309 3,907 3,511 

21 	Linens and domestics 35,065 26,104 29,117 30,072 32,381 34,100 
22 	Smatlwares and roti005 10,826 8,104 8,503 8,667 7,773 6,924 
23 	ChIna are glassware 9,849 8,817 9,448 11,116 13,209 11,344 
24 	floor coverinqa 10,200 9,857 12,140 12,922 13,160 13,130 
25 	DraperIes, curtains and Furniture coo- 11,372 11,786 14,841 16,089 16,762 17,249 

Cr ings 

26 	Larips, 	pictures, mirrors and all 	other 7,792 6,711 7,744 8,355 8,443 7,471 
home furnishings 

27 	Furniture 47,081 37,663 69,548 49,695 54.061 52,477 
28 	MaJor appliances 39,659 32,970 36,893 39,325 45.089 54,401 
29 	Television, radio and music 38,522 31,378 33,447 33,993 32,629 35,372 
30 	Housewares and moall electrical appliancea 32,057 29,176 29,393 31,100 36,613 35,370 

31 	Hardware, paints, wallpaper, etc. 19,997 17,205 23,281 30,498 39,627 36,102 

32 	Plueting, heating and building materials 8,404 7,399 9,594 12,133 13,837 17,458 

33 	Jeamllery 12,742 14,426 17,810 22,675 27,083 23,250 
34 	Toys and gases 12,922 14,712 17,556 24,671 19,629 22,374 
35 	5ponting goods and luggage 19,232 15,169 22,769 35,483 36,811 45,680 

16 	Stationery, hooks and maqarines 24,690 23,585 23,763 26,344 27,100 27,133 
37 	Casoline, oil, 	auto accessorlea, 	repairs 9,237 8,326 10,643 13,218 12,680 13,186 

and supplies 
38 	Meals and lunches 19,858 17,823 20,170 20,128 20,040 20,3r 
39 	Repairs and services 14,016 12,252 14,624 16,570 19,571 21,24 
40 	All other departments 

41 	TOTAL ALL ITPARtIN15 

31,045 

111,704 

31,648 

721,394 

34,547 

879,101 

45,932 

1,021,736 

51,757 

1,061,571 1,013,4511 
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S 
TABLEAU 30. Mentes wwcrilea des grida angasirie, per rayon, Canada, r4vus4ea, 1981 

'II? 

Auquet 	Se$er 	(6tober 	T6jnea'ber 	Dceiber 	 Rayon 

total 
Juullet 	AoOt 	 Septeibre 	Octobre 	Noveere 	D&embra 

198,360 Robes, robes de ménaqe, tabliers at tnT- 	 1 
formes pour dines at Jaune. fill.. 

211,089 Ilanteaux at 	taillaurs pour dines at J.une. 	2 
tiles 

869,025 Vétements sports pour dines at ,jeunea rule. 	3 
32,622 Fourrures 	 4 

389,696 V8teeients pour bAbes at enfante at articles 	5 
de chambres d'ar,Iante 

229,658 VAtetments tie fniiettes at d'adote.cent.. 	 6 
257,728 Lingerie at vAteisents de nult pour dana. 	 7 
176,956 Sous-n8teiment. 	 B 
17,246 Chapeauo 	 9 

150,009 Baa pour dines at 	fIlettes 	 10 

233,584 lsnts, moufies at art idea de parure pour 	11 
dines at 	fillettes 

382,203 Cheussores pour dine., jeunem filles at 	 12 
en rant a 

418,943 VBtee,ents pour hoae,ee 	 13 
871,403 Art clee dhabtlleetent 	pour Tanea 	 14 
228,201 ti0teeents at 	art idea d'habullasent pour 	IS 

garCor's 

225,462 Chessurea pour ?,s,ee at garona 	 16 
441,764 Produita elimentairea at conrcesea 	 37 
780,543 Articles tIe 	tottette, 	roeticAtiquine 	at 	mdcli- 	18 

cements 
131,227 Appareila at fournitures photoqraphiquee 	19 
47,532 liseus b to pi8ce 	 213 

439,059 Literce at 	tinge tIe saigon 	 21 
113,196 Menus articles 	 22 
175,424 Porcelaine et nerreria 	 23 
158,054 RevAtetnents tie plancher 	 24 
190,023 lentures, rideaus at houses. 	 25 

S 

15,162 16,002 16,324 

7,172 15,572 20,834 

65,882 66,787 78,955 
1,492 1,715 2,115 

26,706 34,515 34,499 

14,301 28,610 20,123 
18,015 16,772 18,777 
14.867 14,459 16,112 

910 861 1,156 
7,77' 9,529 17,636 

13,062 13,795 17,928 

25,182 31,419 36,192 

24,681 26,660 34,250 
55,722 62,976 67,911 
13,859 28,755 19,379 

,974 17,161 20,730 
.104 19,265 18,654 

174 55,855 59,782 

1,094 10,676 9,767 
'161 3,668 3,970 

34,898 38,623 38,934 
7,608 8,186 10,324 

12,187 13,073 12,448 
13,518 12,319 13,777 
17.376 16,179 15,939 

8,473 9,259 9,338 

60,906 48,250 54.439 
56,34° 47,109 47,107 
37,275 46,596 47,518 
40,857 41,733 39,736 

15,809 17,633 22.526 

32,873 29,271 25,776 

80,340 79,106 103,150 
3,222 5,502 6,095 

36,896 38,906 48,669 

18,667 25,234 50,932 
21,169 31,509 57,166 
14.563 14,391 21,850 
2,272 2,792 7,603 

15,342 15,854 22,812 

21,733 30,231 47,565 

38,140 41,164 42,869 

39,781 51,350 69,128 
76,197 100,876 179,233 
18,889 23,912 32,597 

20,818 23,403 27,876 
28,134 28,461 56,246 
64,280 71,478 156,482 

9,326 12,238 25,263 
4,917 4,449 1,741 

37,120 42,395 62,250 
11,115 11,841 13,525 
13,605 21,490 40,838 
15,516 17,464 14,051 
17,112 17,309 18,009 

10,315 14,453 26,044 

57.243 54,586 50,864 
50,758 52,852 60,768 
45,972 61,146 105,132 
42,865 55,125 104,957 

326,398 

612,81) 
563,780 
548,980 
518,982 

laspes, tableaus, siroirs at .utrea articles 	26 
d'an,aubteaent pour Is m.j.ort 

Heobies 	 27 
Gros appareiis .An.gere 	 28 
TAlAsiseurs, radios at ausique 	 29 
Articles tie mAnage at petit. appareil. Alec- 	30 

trlquea 

Quincailierie, peunturm, papier-tecctur., 	31 
etc. 

Matérial tie plooberie, chauffaga at con.- 	32 
truct ton 

Bijouterie 	 33 
Jouets at jewt 	 34 
Articles tie sport at sal ieee 	 35 

Papeterte, linres at renue. 	 36 
Essence, buile, accessoires d'.utoobIle, 	71 

rAparat ion at fournitures 
Rapes at casse-croOtes 	 311 
Sernice9 et travaus cIa rAp,r.t Ton 	 59 
Tour stAres rayons 	 40 

TOTAL, 1035 RAVONS 	 41 

	

30,744 	26,356 	 29,414 	 30,024 	 37,742 	 51,446 	 372,436 

	

17,725 	12,191 	 12,704 	 13,507 	 14,385 	 16,780 	 155,923 

21,290 21,355 22,964 73,099 38,896 80,932 326,122 
21,780 21,253 22,631 35,559 76,638 121,035 410,758 
32,239 24,197 21,497 21,373 28,866 53,523 356,419 

25,746 39,485 33,807 29,300 43,084 79,876 403,915 
13,848 12,010 11,945 17,474 16,218 16,804 155,589 

20,819 20,916 20,259 22,203 24,382 31,131 258,092 
21,568 19,890 21,334 24,160 26,208 25,814 237,249 
17,982 34,870 31,762 56,670 43,606 74,099 494,040 

960,483 986,522 1,028,970 1,117,754 1,352,051 2,031,454 32,906,004 
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FABII 31. Total Department Store M3nthly Sales, by Province, Revised, 1987 

January 	February 	March 	April 	May 	Juru 

Province 
Janvier 	Février 	Mars 	Avril 	Mai 	3w 

No. 
thousands of dollars - milliers de dollara 

I 	Newfoundland 7,249 7,203 9,386 11,803 10,808 10,566 

2 	Prince Edward 4,461 4,261 4,939 6,249 6,041 7,014 

Island 

3 	Nova Scotia 21,389 21,359 25,579 33,763 33,091 34,382 

4 	New Brunswick 14,012 13,582 16,937 22,610 21,901 22,555 

5 	Quebec 139,851 132,363 170,210 197,205 204,992 198,598 

6 	Ontario 300,573 277,199 339,263 392,638 409,970 412,262 

7 	Manitoba 36,369 33,319 42,496 50,799 48,538 48,965 

B 	Saskatchewan 24,550 21,822 26,132 32,361 32 9 735 31,869 

9 	Alberta 100,949 95,299 109,441 125,755 123,863 113,695 

10 	British Columbia 122,300 114,788 134,724 148,554 149,633 133,551 

11 	Yukon and Northwest - - - - - - 

Territories 

12 	CANADA 771,704 721,194 879,107 1,021,736 1,041,571 1,013,458 

Alit 	Ful;iI ip;Irtrnl) l'iw I ,  P4it hi y hul,,,, ty 	iet d 	4tr(1r)ui it aii Ari, liv isvd, 19111 

Selected 	
January 	February 	March 	April 	May 	June 

metropolitan areas 	
Janvier 	Fvrier 	Mars 	Avril 	Mai 	Juin 

No. 
thousands of dollars - milliera de dollars 

1 	Calgary 37,787 36,120 41,562 46,749 47,238 44,121 

2 	Edmonton 44,479 41,777 48,167 55,574 54,438 48,657 

3 	Halifax-Dartmouth 12,518 12,233 14,561 18,579 18,649 19,016 

4 	Hamilton 21,520 19,032 23,658 28,029 29,459 29,824 

5 	Nontreal 82,874 79,088 99,483 111,463 118,718 114,583 

6 	Ottawa-Hull 34,437 30,547 39,499 47,932 47,166 46,959 

7 	Quebec City 18,628 17,249 23,469 27,708 30,019 28,777 

8 	Toronto 125,351 115,502 138,889 154,439 167,355 

9 	Vancouver 73,290 68,992 80,061 86,937 85,901 77, 

10 	i'innipeg 32,881 30,101 38,091 46,509 44,267 44, 
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IA&EAIJ 31. Total dee ventem monsuelles dee grands magasins, par province, rviaêem, 1987 

July August September October November December 
Total Province 

Juillet Aotlt Septembre Octobre Novembre Oécembre 
No 

thousands of dollars - milliers de dollars 

10,186 15,546 11,547 13,124 18,295 24,890 150,603 Terre-Neuve 1 

7,047 6,943 6,554 6,823 8,653 12,777 81,762 rle-du-prince-rdouard 2 

32,220 33,278 33,556 37,296 51,839 74,532 432,284 Nouvelle-lcosse 3 

20,614 22,126 22,810 24,687 35,314 48,726 285,874 Nouveau-Brunswick 4 

182,187 196,750 198,735 224,464 245,594 368,653 2,459,602 Québec 5 

378,561 388,735 423,804 459,701 565,634 856,730 5,207,07U Ontario 6 

43,991 46,351 47,394 52,001 59,810 89,125 599,158 Manitoba 7 

28,555 30,934 29,409 34,436 39,601 62,572 394,976 Saskatchewan 8 

106,545 115,645 111,167 121,014 147,299 218,532 1,489,204 Alberta 9 

130,576 130,215 143,994 144,209 180,011 272,917 1,805,472 Colombie-Brltannique 10 

- - - - - - - Yukon et lea Territoires 11 

du Nord-Ouest 

940,483 986,522 1,028,970 1,117,754 1,352,051 2,031,454 12,906,004 CANADA 12 

Ii 

IAIMIAII 	SY. 	lt,t;,I 	Ii 	vl,,IIr:,, 	,,,,r,,;i,,,tIi,; 	rjr; 	ir;iriiI; 	10311531?3l11!3, 	 ;lIc,ut 	I,rI;IuI,!. 	/(IlII. 	nlIIl,511,IiS;Iili.',  

July 	August 	September 	October 	November 	December 	
lotal 	

Certaines zones 

Juillet 	AoOt 	Septembre 	Octobre 	Novembre 	Décembre 	
métropolitainea 

NO 

thousands of dollars - milliers de dollars 

40,727 43,626 43,809 47,000 58,526 83,885 571,150 Calgary 	1 

46,859 51,674 49,598 52,548 63,342 94,530 651,66) Edmonton 	2 

18,078 18,116 19,775 21,312 29,034 40,856 242,727 Halifax-Dartmouth 	3 

27,462 27,391 31,403 33,866 41,677 66,613 379,934 Hamilton 	4 

101,856 111,412 117,278 132 9 778 142,128 217,725 1,429,386 Montréal 	5 

43,451 46,367 50,195 55,515 63,391 94,613 600,072 Ottawa-Hull 	6 

26,979 28,253 28,469 31,187 34,687 48,352 343,777 Ville do Québec 	7 

5945 154,908 173,240 190,091 226,412 346,778 2,110,255 Toronto 	B 

74,402 85,838 84,334 105,070 158,827 1,055,331 Vancouver 	9 

.163 42,252 43,606 47,745 54,513 81,096 546,002 Winnipeg 	10 
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1A81[ 33. Major Departeent Store Monthly Sales, by Province, Revised, 1987 

January 	February 	March 	April 	 May  
Province 

Janvier 	Février 	Mars 	 Avril 	 Mai 	 Juj:: 
No. 

thousands of dollars - milliers de dollars 

1 Newfoundland x x x x x x 

2 Prince Edward x x x x x x 
Island 

3 Nova Scotia 7,760 7,479 8,895 10,665 11,30 11,490 

4 New Brunswick x x x x S S 

5 Quebec 78,782 74,077 97,021 105,565 117,252 112,619 

6 Ontario 186,954 165,718 201,610 223,125 239,319 239,141 

7 Manitoba 24,109 21,276 27,005 30,368 28,484 29,606 

B Saskatchewan x x x * x x 

9 Alberta 75,054 68,901 78,657 86,761 84,694 76,967 

10 British Columbia 96,688 88,358 103,217 110,777 110,522 96,487 

11 Yukon and Northwest - - - - - - 
Territories 

12 CANADA 491,395 444,363 538,816 593,062 617,793 592,443 

I 

TAHI 1 	54. 	M;ijor Departmrnt Store Mi,r,th I y tlales, 	by Sel,cted Metrupi Ii Lui Area, Revisod, 	1 9111 

Selected January February March April May June 

metropolitan areas Janvier Février Mars Avril Mal Juin 
No. 

thousands of dollars - milliers de dollars 

1 Calgary 29,752 27,533 31,675 34,600 34,330 31,883 

2 Edmonton 34,275 31,400 36,079 40,165 39,0134 34,477 

3 Halifax-Dartmouth x x x x * x 

4 Hamilton 16,534 13,989 17,237 19,912 21,138 21,524 

5 Montreal 55,384 52,905 67,532 71,300 80,476 76,985 

6 Ottawa-Hull 20,765 17,756 23,260 28,115 27,710 27,345 

7 Quebec City x x x x x * 

8 Toronto 93,743 85,206 101,002 108,654 120,222 118,Oti 

9 Vancouver 64,330 59,362 68,736 73,466 71,748 64,3211  

10 Winnipeg S S S S * 
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IAHLI.AIJ 33. Ventes mensuelles des grands magasins traditionnela, par province, réviaées, 1987 

August 	September 	October 	November 	December 
Total 	Province 

et 	AoQt 	Septembre 	Octobre 	Novembre 	Décembre 
NO 

thousands of dollars - milliers de dollars 

Terre-Neuve 	1 

tle-du-Prince-douard 	2 

Nouvelle-cosae 	3 

Nouveau-Brunswick 	4 

Québec 	5 

Ontario 	6 

Manitoba 	7 

Saskatchewan 	8 

Alberta 	9 

Colombie-Britannique 	10 

Yukon et les Territoirea 11 
du Nord-Ouest 

CANADA 	12 

a a x a a a a 

a a a * x a K 

11,255 11,135 12,920 13,208 17,473 24,459 148,046 

a K K K K a 

104,144 108,100 120,693 134,933 142,855 207,325 1,403,366 

224,215 225,682 261,054 280,026 337,892 497,589 3,082,325 

26,733 27,301 30,802 32,812 37,921 53,322 369,739 

K a K K K K X 

73,133 78,365 79,144 82,912 103,188 148,531 1,036,307 

94,609 93,153 109,356 106,535 134,608 197,436 1,341,748 

557,993 573,055 642,224 681,143 812,058 1,181,912 7,726,257 

lAtti I 	 ,i,i,;,,.I Its; 	lit; 	iji - ; iiscIs; 	Iii;iJ;s:;iuI.; 	I ,;i,Iit 	ii,iiiiiI:;, 	;,'Ii,ir 	rirt 	Liii,,; 	'illil; 	,,*I i,,,i, I it 	sill, 	v i'., 	lilt! 

July 	August 	September 	October 	November 	December 
Total Cert sines zones 

Juillet 	AoOt 	Septeabre 	Octobre 	Novembre 	Décembre 	métropolitaines 

NO 
thousands of dollars - milliers de dollars 

29,494 31,458 32,673 34,271 44,627 61,673 423,969 Calgary 	1 

33,680 36,532 36,591 37,457 46,098 66,773 472,611 Edmonton 	2 

a a a a a a a Halifax-Dartmouth 	3 

20,129 19,462 23,427 25,033 29,722 47,527 275,634 Hamilton 	4 

69,553 73,297 83,146 93,100 96,839 144,675 965,192 Montréal 	5 

25,772 26,787 31,214 33,802 38,129 55,057 355,712 Ottawa-Hull 	6 

x a a x x a a Ville de Québec 	7 

11,886 111,316 128,367 139,889 165,259 247,366 1,528,915 Toronto 	8 

61,966 73,387 70,725 88,709 131,502 890,009 Vancouver 	9 

a x a x a a Winnipeg 	10 
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TA&E 35. Junior Department Store Monthly Sales, by Province, Revised, 1987 

January 	 February 	 March 	 April 	 May 	 June 
Province 

Jsnvier 	 Février 	 Mars 	 Avril 	 Mai 	 Juin 
No. 

thousands of dollars - miuliers de dollars 

1 Newfoundland x x x x x x 

2 Prince Edward x x x x x 
Is land 

3 Nova Scotia 13,629 13,880 16,684 23,098 21,784 22,892 

4 New Brunswick x x x x X X 

5 Quebec 61,070 58,286 73,168 91,640 87,740 85,979 

6 Ontario 113,619 111,481 137,653 169,513 170,652 173,121 

7 Manitoba 12,260 12,043 15,491 20,431 20,054 19,359 

B Saskatchewan x x x x x x 

9 Alberta 25,895 26,398 30,784 38,994 39,169 36,729 

10 British Colunbis 25,612 26,431 31,507 37,777 39,111 37,064 

11 Yukon and Northwest - - - - - 

Territories 

12 CANADA 280,308 276,831 340,292 428,674 423,779 421,015 

IAIII I 3 6.  Junior Dn1,arLmonit TInure Monthly Sales, by 5olcted Metropolitan Area, Revuied, 1987 

Selected 	
January 	 February 	 March 	 April 	 May 	 June 

metropolitan areas 	 Janvier 	 Février 	 Mars 	 Avril 	 Msi 	 Juin 
No. 

thousands of dollars - milliers de dollars 

1 Calgary 8,036 8,587 9,887 12,149 12,907 12,238 

2 Edmonton 10,204 10,377 12,088 15,409 15,354 14,180 

3 Hslifsx-Dartmouth x x x x x 

4 Hamilton 4,986 5,043 6,421 8,117 8,321 8,300 

5 Montreal 27,490 26,183 31,951 40,164 38,242 37,598 

6 Ottawa-Hull 13,672 12,790 16,239 19,817 19,456 19,614 

7 Quebec City x x x x x x 

8 Toronto 31,608 30,296 37,888 45,785 47,133 48,i(1 

9 Vancouver 8,960 9,630 11,325 13,471 114,153 13,luH in 
10 Winnipeg x S S X S 
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TABUN.J 35. Ventes mensuelles des grenda magasins populaires, per province, révisées, 1987 

August 	September 	October 	November 	December 
Total 	Province 

:[llet 	AoQt 	Soptembre 	Octobre 	Novembre 	Décembre 
NO 

thousands of dollars - milliers de dollars 

x x x x x x a Terre-Neuve 	1 

x x x a a a Ile-du-Prince-Idouard 	2 

20,966 22,144 20,637 24,088 34,366 50,073 284,241 Nouvelle-Icoese 	3 

a a a x a x x Nouveau-Brunswick 	4 

78,043 88,649 78,041 89,531 102,739 161,328 1,056,234 Québec 	5 

154,346 163,053 162,750 179,675 227,742 361,141 2,124,746 Ontario 	6 

17,259 19,049 16,592 19,189 21,888 35,803 229,418 Manitoba 	7 

a a a a a a a Saskatchewan 	B 

33,412 37,280 32,023 38,102 44,111 70,001 452,898 Alberta 	9 

35,967 37,062 34,636 37,674 45,403 75,482 463,726 Colombie-Britannique 	10 

- - - - - - - Yukon et .1mm Territoiren 	11 
du Nord-Oumat 

382,490 413,467 386,746 436,611 539,993 849,542 5,179,748 CANADA 	17 

AtI I All 	¶'.. 	Virit I',; 	ojirititi Ii'; 	iii'; 	ijr;iiaI; 	rT1;I(I;l;1Iu; 	liiiIIII 	II 115;, 	;iIiii 	I rri 	ilIli 	/11111. 	111(1 1tiI.iI 	I 	 1•!l, 	;i 	 1itI 

July 	August 	September 	October 	November 	December 
Total 	Certaines tones 

Juillet 	AoOt 	Septembre 	Octobre 	Novenibre 	Décembre 	métropolitainem 

No 
thousands of dollars - milliers de dollars 

11,233 12,167 11,136 12,729 13,899 22,212 147,180 Calgary 	1 

13,179 15,142 13,006 15,091 17,244 27,757 179,031 Edmonton 	2 

a a x x a a a Halifax-Dartmouth 	3 

7,333 7,930 7,976 8,832 11,954 19,087 104,300 Hamiltnn 	4 

32,303 38,115 34,132 39,679 45,289 73,050 464,196 Montréal 	5 

17,678 19,580 18,981 21,712 25,262 39,557 244,358 Ottawa-Hull 	6 

a a a a a a a Ville de Québec 	7 

41,fl59 43,592 44,872 50,202 61,152 99,412 581,339 Toronto 	B 

12,436 12,451 13,610 16,361 27,326 165,32: 

:::::"  	 10 
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TR8L[ 37. Department Store MentMy Stockm,(1) by Department, Cunad., Revised, 1987 

1987 

Department January February March April May 

Jenvier F4vrier Mars Awn! Nei Juin 
No. 

thousands of dollars 

,,illiers de dollars 

1 Women's and misses' dresses, housedreaaes, 51,867 72,005 74,603 80,965 72,511 59,584 
aprons and uniforms 

2 Women's and misses' coats and suite 46,180 65,202 62,836 53,179 43,944 40,556 

3 Women's and misses' sportswear 222,996 272,173 341,851 356,096 324,594 287,730 
4 Furs 32,804 29,586 28,406 28,283 27,252 28,725 
5 Infants' 	and children's sear and nursery 97,610 121,824 126,656 133,193 121,473 117,625 

equipment 

6 Girls' and teenage girls' wear 46,276 61,146 83,227 72,344 74,185 76,125 
7 Lingerie and women's aleepeear 45,507 51,038 68,156 73,100 72,676 67,175 
8 Intimate apparel 66,676 70,405 10,375 72,416 73,277 72,863 
9 Millinery 2,662 3,055 4,072 3,659 3,258 2,888 
10 Women's and girls' hosiery 48,752 49,875 53,280 53,302 51,638 51,162 

11 Women's and girls' gloves, mitts and 68,302 75,743 88,215 89,972 86,201 75,550 

12 
accessories 

Woeen'a, misses' and children's footwear 111,706 127,296 153,791 163,484 156,988 141,318 

13 Men's cLothing 125,590 150,837 177,025 184,302 180,962 146,666 
14 len's 	furrtshirqs 207,917 248,186 267,583 279,940 299,478 260,212 

7 i.od u,,d kindred pruJi.ti 59,141 7(1,114 69,994 ,B,524 39,I361 (, 

I 
18 Toiletries, cosmetics and drugs 302,046 283,777 288,289 293,521 294,422 284,61l 

19 Photographic equipment and supplies 57,657 56,261 58,046 60,075 61,821 58,391 
20 Piece goods 25,512 27,033 31,633 32,896 25,197 25,398 

21 Linens and domestics 174,878 183,399 176,501 180,707 184,268 180,473 
22 Seallwares and notions 55,607 57,951 55,767 57,331 56,096 54,962 
23 China and glassware 96,045 105,440 110,721 113,751 111,935 105,295 
24 Floor coverings 62,997 62,386 68,545 70,988 72,033 81,121 
25 Draperies, curtaina and Furniture cow- 73,502 73,483 83,158 82,701 83,678 83,850 

erings 

26 Lant's, pictures, mirrors and all other 57,638 57,858 67,468 70,494 70,316 71,175 
home furnishings 

27 Furniture 153,553 165,231 179,752 187,847 TR1,209 175,952 
28 Mejor appliances 70,516 78,323 93,725 93,774 94,101 91,867 
29 Television, radio and music 197,035 197,813 195,687 196,885 196,415 192,701 
30 Housewares and small electrical appliances 175,918 177,375 201,892 203,602 198,151 193,390 

31 Hardware, points, wallpaper, etc. 140,090 145,032 160,570 170,809 161,356 160,673 

32 Plombing, heating and building matertela 56,544 62,103 66,537 68,449 67,266 69,016 

33 	Jewellery 166,843 177,747 193,149 201,426 198,286 186,298 
34 	Toys and gmiies 133,869 127,227 136,598 135,247 126,477 148,366 
35 	Sporting goods and luggage 130,770 154,602 165,751 189,225 183,641 162,984 

36 	Stationery, books and magazines 120,588 121,688 141,971 151,362 153,028 162,9k 
37 	Gasoline, oil, auto accessories, repairs 63,775 71,031 66,951 67,340 65,545 65,67 

and supplies 
38 	Meals and lunchea 617 552 551 444 538 
39 	Repairs and services 2,825 3,044 3,042 3,055 3,318 0,41 is 40 	All other departments 72,996 81,278 105,851 97,420 100,891 88,19 

41 	TOtAL ALL 0€PARIWNTS 3,732,119 4,087,040 4,511,260 4,598,109 4,480,014 4,267,6011 

(11 At sellino value. - 
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IPALE8IJ 37. Stocks(1) .ensusis des grands .egssina, per rayon, Curaid., rvis6s, 1987 

August 	 Septaser 	 October 	 Asserter 	 Oaca,ther 	Rayon 

Juillet 	 Aoit 	 Septervt,re 	 Octobra 	 Moveetre 	 Déceabra 
No 

thousands of dollars 

,silijara de doilsra 

64,454 69,940 12,548 79,218 74,023 52,901 Robes, robes da eánege, tabliera at uni- 	 1 
formes pour dames at jeunes lilies 

59,906 83,958 93,751 92,286 69,743 40,072 Manteaus at talileurs pour dames at jeunee 	2 
lilies 

287,800 304,082 315,961 337,650 328,994 237,578 Vtpmente sport pour daisea at jeunes lilies 	3 
30,442 30,138 32,089 35,327 34,340 30,019 Fourruree 	 4 

127,704 1)3,4)2 135,376 140,355 133,867 105,358 YRtesients pour bébés at enlants at articles 	S 
de cha,N,res d'enfants 

94,295 92,646 89,488 99,708 86,786 56,911 118teaents de fillettea at d'sdole,centas 	6 
65,783 74,136 85,066 105,937 109,480 63,491 lingerie at y4taments de nuit pour dames 	 1 
73,209 11,843 72,801 77,975 83,586 77,308 Soun-s8teeenta 	 8 
5,717 7,661 9,076 9,014 8,704 5,423 Chapesus 	 9 

56,822 61,227 61,710 61,312 63,360 51,126 Res pour damea at flflettas 	 10 

75,183 83,048 97,126 116,306 115,362 73,506 Gants, eoufleg at articles de parure pour 	13 
daises at filiettas 

143,370 156,877 172,793 180,485 170,509 152,950 Chaussuras pour dames, jaunea lilies at 	 12 
apI ants 

145,870 161,243 190,870 214,744 200,172 134,516 VRte,ents pour hoasses 	 13 
242,392 278,203 316,022 365,202 362,067 252,386 Articles d'hshillament pour honsee 	 14 
77,613 80,091 82,399 92,464 89,018 59,666 VALements at 	erticlas d'hab,llement pour 	15 

90 rçoon 

90,028 6,660 106,293 99,159 93,94' Chassures pour bor'seas et qsrcons 	 16 
33,221 38,965 46,443 57,892 26,988 Produits alimentairas at connesea 	 I? 

nI 294,646 332,105 389,967 413,387 363,221 Articles de toilette, cosmétiquea at médi- 	18 
cements 

55,731 54,081 48,098 53,835 58,273 47,078 Appareils et fourniturea photographiues 	19 
25,962 25,331 25,660 25,729 22,851 28,283 lisaus 4 Is piAce 	 20 

175,713 173,819 173,668 189,563 195,003 178,419 titans at 1mge da saigon 	 21 
55,512 59,345 57,798 56,968 54,245 49,872 Menus articles 	 22 

102,114 103,456 110,683 131,540 125,947 96,861 Porcalatne at nerreria 	 23 
69,025 66,167 69,839 67,352 72,291 76,589 Rev8taments da piancher 	 24 
82,089 80,464 80.862 80.503 80,463 78,743 Tenturas, ridssua at housses 	 25 

71,695 73,433 76,551 80,113 67,994 51,270 Isapes, tableaus, miroirs at autraa articles 	26 
demeublement pour Is rsaison 

167,936 162,276 168,147 368,806 172,036 173,287 Meubles 	 27 
87,299 83,026 92,015 90,470 94,739 95,149 Cros sppareiis ménaqers 	 28 

197,786 193,477 204,944 222,224 235,961 191,382 Télévisian, 	radio at 	isjsique 	 29 
191,524 195,340 204,956 217,874 235,162 177,353 Articles de sénaqe at patits appereils élec- 	30 

t riques 

151,759 147,145 155,961 164,520 160,626 140,227 Quincaillerie, peinture, papier-tenture, 	31 
etc. 

66,848 65,480 63,857 63,319 64,653 59,610 Matérial dir ploetarie, chauffage at coats- 	32 
t ruct ion 

183,666 181,803 194,967 218,661 227,603 175,589 Btjoteria 	 33 
181,769 232,561 265,193 283,380 242,501 131,833 Jnuets at jeus 	 34 
147,868 145,411 154,294 169,585 169,712 132,873 Articles la sport at caUses 	 35 

175,888 166,465 168,417 190,771 190,331 137,184 Papetaria, linrea at resues 	 36 
1,651 59,954 62,841 62,058 64,184 61,737 Cuaance, huile, accassoirea d'autblle, 	57 

reparation at faurnitures 
590 519 436 453 479 333 8epas at csese-cro0tas 	 30 

'689 3,621 3,056 3,367 3,380 3,424 Sareices at traveux da rAparattoat 	 39 
05,224 66,746 82,314 94,171 93,946 61,154 bus sutres rayons 	 40 

.789,983 4,446,140 4,759,367 5,105,248 5,132,627 4,024,407 10181,, 11115 RA11145 	 41 
Valeun de 

sante. 
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Cnnndo, Revised, 

Fdvrier 

1987 

Mars Aeril Mai 

I 
.]uin 

1 Women's and misses' dresses, housedresses, 5.97 6.57 5.79 4.24 3.01 3.27 
aprons and uniforms 

2 Women's and misses' coata and suits 3.66 5.67 3.13 3.23 3.92 5.23 

3 Women's and nissoo' sportswear 5.20 5.75 5.50 4.58 7.71 3.72 
4 Furs 6.33 10.26 12.19 27.24 53.73 55,01 
S Infants' and children's wear and nursery 4.04 5.14 4.30 3.95 3.99 4.19 

equiysoent 

6 Girls' and teenage girls' 	wear 5.14 5.75 4.57 3.43 4.16 5.07 
7 Lingerie and women's sleepsear 3.89 4.11 4.81 4.29 3.59 3.59 
8 Intinate apparel 5.33 7.30 5.08 5.32 4.71 4.68 
9 Millinery 2.26 3.28 5.01 4.49 3.34 3.117 

10 Women's and girls' 	hosiery 4.98 5.25 8.74 4.08 4.27 5,46 

11 Women's and girls' gloves, mitts and 
accessories 

5.52 6.83 6.08 5.12 4.57 4.94 

12 Women's, misses' and children's footwear 6.25 7.08 5.29 4.47 4.51 8.58 

13 Men's clothing 6.03 8.02 6.10 5.42 5.31 4.03 
14 Men's Furoiahungo 5.65 6.29 5.23 4.70 4.86 3.24 
15 Boys' clothing and furnishings 6.07 7.03 4.48 3.68 4.02 4.14 

18 toilet tics, 	cr,iyytics 	arid 	drugs 6.21 5.84 5.64 5.67 5,10 

19 Photographic equipment and supplies 6.77 7.98 7.59 6.89 6.50 5.11 
20 Piece goods 7.99 7.19 6.70 7.63 6.85 7.18 

21 Linens and domestics 4,99 7.61 6.46 6.fl1 5.69 5.29 
22 Sealleares and notions 5.14 7.15 6.56 6.77 7.22 7.94 
23 China and glossoare 9.96 11.96 11.72 14.23 8.47 9,28 
24 Floor coeerings 6.18 6.33 5.65 5.49 5.47 6,39 
25 Draperies, curtains and Furniture coy- 6.46 6.23 5,60 5.14 4.99 4.86 

eriflys 

26 Laqus, pictures, mirrors and all other 7.40 8.62 8.71 8.44 8.33 9.61 
halve furnishings 

27 Furniture 3.26 4.33 3.95 3.78 3.35 3.35 
28 Major appliances 1.78 2.38 2,54 2.38 2.09 1,69 
29 Television, 	radio and m,Jmic 5.11 6.30 5.85 5.79 6.02 5.45 
30 Housewareo and small electrical appliances 5.49 6.08 6.86 6.55 5.30 5.47 

31 Hardware, paints, wallpaper, etc. 7.01 8.43 6.89 5,60 4.22 4.1j,3 

32 Plianbing, heating and building materials 6.73 8.39 6.94 5.64 4.86 3.95 

33 .Jeweilery 13.09 12.32 10.84 8.88 7.32 8.01 
34 Toys and games 8.81 8.65 7.78 5.40 6.55 6.63 
15 Sporting goods and luggage 6.80 10,21 9.30 5.33 4.98 3.57 

36 Stationery, books and magazines 4.88 5.16 6.23 5.75 5.65 6.01 
77 Gasoline, oil, auto accessories, repairs 6.911 8.53 6.48 5.09 5.17 8.99 

and sappl ies 
38 Meals and lunches 0.03 0.03 0.03 0.02 0.07 1.01 
39 Repairs and seroioes 0.20 0.25 0.21 0.18 0.17 0.16 
40 411 other deparTments 2.35 2.57 3.05 2.12 1.95 2.18 

41 TOTAl. ALL D(PARTWNTS 4.84 5.67 5.13 4.50 4.30 4.21 
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T*&EèJ 38. Rapporla imensuals .tocks-ventes dam grands .egeaonm. par rayon, Canada, rvlMs, 1987 

1987 

iIy 	 August 	 September 	 October 	 November 	 December 	
Rayon 

Juillet 	 AoOt 	 Septembre 	 Octobre 	 Novembre 	 Ddcembre 

4.23 4.37 4.44 5.01 4.20 2.35 Robes, robes de m4nage, tabliars at un!. 	 1 
formes pour dame8 at Jeunes fUlea 

8.35 5.39 4.50 2.81 2.38 1.55 Mantesuo at tailleurm pour dames at jeunee 	2 
filles 

4.37 4.55 4,00 4.20 4.16 2.30 V8tementm sport pour dames at Jeunea filli 	3 
20.41 11.38 15.17 10.90 6.24 4.92 Fourrures 	 6 
4.78 3.87 3.92 3.80 3.44 2.16 Adtements pour b6464 at enf'aats at erticlea 	5 

de chambres d'enfants 

6.59 3.24 4.45 5.31 3.64 1.84 Yètementm do lillettes at d'adolescentea 	 6 
3.65 4.42 4.53 5.00 3.47 1.11 Lingerie at vdtements da null pour dames 	 7 
4.92 4.97 4.52 5.35 5.79 3.54 Soum-odtemantm 	 8 
6.28 8.90 7.85 3.97 3.12 1.51 Chapesux 	 9 
7.31 6.43 4.53 4.00 4.00 2.25 Boo pour dames at fillettem 	 10 

5.76 6.02 5.42 5.35 3.82 1.55 Canto, moufles at articles do parure pour 	11 
dames at fillettee 

5.69 4.99 4.71 4.73 4.14 3.51 Chaussures pour dames, jeunes fllle8 at 	 12 
enf ants 

5.91 6.05 5.57 5.40 3.90 1.95 V8teeentm pour hosmes 	 13 
4.35 4.42 4.65 4.79 3.59 1.41 ArticLes d'hablllement pour himem 	 14 
5.60 2.79 4.25 4.90 3.72 1.83 YBtemonts et articles d'habillement pour 	15 

cjarconm 

S .71 5.25 4.66 5.21 4.24 3.37 Chassures pour hommes at garpons 	 16 
.32 1.72 2.09 1.65 2.03 0.48 Produits alimentaires at conneses 	 17 

5,31 5,28 5.56 6.07 5.34 2.31 Articles de toilette, cos,eètiqueo at addi- 	18 
cements 

".02 5.07 4.92 5.77 4.76 1.86 Appareilo at 	fourniturea photOgraphiquem 	19 
8.21 6.91 6.46 5.23 5.14 7.56 tismus 8 is pièce 	 20 

5.04 4.50 4.46 5.11 4.60 2.87 Literie at linge de issimon 	 21 
7.30 7.25 5.60 5.13 4.58 3.69 Menus orticles 	 22 
8.38 9.34 8.89 9.67 5.86 2.31 Porcelaine at verrerie 	 23 
5.11 5.37 5.07 4.34 4.14 5.45 Revètements do piancher 	 24 
4.72 8.97 5.07 4.70 4.65 4.37 lontures, ridesuo at housses 	 23 

8.46 7.93 8.20 7.77 4.70 1.97 Laepms, 	tableaus, miroira at autree articles 	26 
d'ameublemont pour is maison 

2.76 3.36 3.09 2.95 3.15 3.41 Meubles 	 27 
1.55 1.76 1.95 1.78 1.79 1.57 Gros mpporeils mdnagera 	 28 
5.31 4.15 4.31 4.83 3.86 1.82 I61uision, 	radio at 	aeiaiqum 	 29 
4.69 4.68 5.16 5.08 4.27 1.69 Articles de m6nage at petite apporeila 	lec- 	50 

I ri ques 

4.94 5.58 5.30 5.48 4.26 2.73 Llncaiiierie, peinture, papier-tenture, 	31 
etc. 

3,77 5,37 5.03 4.76 4,49 3.55 Nat6rvel do plomberie, chsuffsge at cons- 	32 
truct Ion 

8.63 8.51 8.49 9.47 5.91 2.17 Bijoutorie 	 33 
8.35 10.94 11.72 7.97 3.16 1.09 Jouets at jeuo 	 34 
4.59 6.01 7.18 7.93 5.88 2.48 Articles de sport at vaiiaes 	 35 

6.83 4.22 4.98 6.51 4.42 1.72 Popeterie, 	lisros at 	rovues 	 36 
4.45 4.99 5.26 3.55 3,96 3.67 tosenco, huile, accessoirom dautomobtle, 	37 

rdparation at 	Fournitures 
0.02 0102 0.02 0.02 0,02 0.01 Rapes at casse-crolltea 	 38 

S 
0.17 
2.24 

0,18 
1.94 

0.14 
2.59 

0.14 
2.57 

0.13 
2.15 

0.13 
0.83 

Services at travaua de reparation 	 59 
bus outros rayons 	 40 

4.56 4.51 4.63 4.64 1.80 1.98 TOIRL, TIXJS RAY(XS 	 Al 
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TAaE 39. Department Store Menthly S.lem-Stoc* Ratios, by Department, Caned., Revised, 1987 

1987 

Department 	
Jaary 	February 	- 

Jenwier 	Fvrier 	Mars Avril Mel 	Juin 

I 	Women's and misses' dresses, housedresses, 0.15 0.16 0.19 0.25 0,31 0.28 
aprons and uniforms 

2 	Women's and misses' coats and suits 0.22 0.21 0.31 0.28 0.23 0.18 

3 	Women's and misses' sportswear 0.18 0.19 0.20 0.22 0.26 0.25 
4 	Furs 0.15 0.09 0.08 0.04 0.02 0.02 

5 	Infants' and children's wear and nursery 0.23 0.22 0.24 0.26 0.24 0.23 
equipment 

6 	Girls' and teenage girls' wear 0.18 0.20 0.25 0.27 0.24 0.20 
7 	Lingerie and women's sleepwesr 0.21 0.26 0.24 0.24 0.28 0.27 
8 	Intimate apparel 0.18 0.14 0.20 0.19 0.21 0.21 
9 	Millinery 0.28 0.33 0.23 0.21 0.28 0.31 
10 	Women's and girls' hosiery 0.19 0.19 0.22 0.24 0.23 0.18 

11 	Women's and girls' gOoses, mitts and 

accessories 

0.16 0.15 0.18 0.20 0.21 0.19 

12 	Women's, misses' and children's Footwear 0.15 0.15 0.21 0.23 0.22 0.21 

13 	Men's clothIng 0.14 0.14 0.18 0.19 0.19 0.22 
14 	Men's furnIshings 0.17 0.17 0.20 0.22 0.21 0.29 
15 	Boys' clothing and furnishings 0,17 0.16 0.22 0.27 0.24 0.23 

16 	Men's and boys' footwear 0.15 0.16 0.22 
17 	Food and kindred pro&cts 0.98 0.77 0.72 
18 	Toiletries, cosmetics and drugs 0.14 0.17 0,18 0.18 J.20 UI 

19 	Photographic equipment and siplIes 0.15 0.12 0.13 0.15 0.16 0.19 
20 	Piece goods 0.13 0.14 0.16 0.13 0.13 0.14 

21 	Linens and domesticm 0.20 0.13 0.16 0.17 0.18 0.19 
22 	Smallwarea and notions 0.19 0.14 0,15 0.15 0.14 0.12 
23 	China and glassware 0.09 0.09 0.09 0.10 0.12 0.10 
24 	Floor coverings 0.16 0.16 0.19 0,19 0.18 0.17 
25 	Draperies, curtains and furniture coy- 0.14 0.16 0.19 0.19 0.20 0.21 

er inge 

26 	Leaps, pictures, mirrors and all other 0.13 0.12 0,12 0.12 0,12 0.11 
home furnishings 

27 	Furniture 0.30 0.24 0,27 0.27 0.29 0.29 
28 	Major appliances 0.49 0.44 0.43 0.82 0.48 0.59 
29 	laiesision, radio and ajalc 0.19 0.16 0.11 0.17 0.17 0.18 
30 	Housewares and ssall electrical appliances 0.17 0.17 0.16 0.15 0.18 0.18 

31 	Karlyasre, paints, wallpaper, etc. 0.14 0.12 0.15 0.18 0.23 0.22 

32 	Plumbing, heating and building .aterisls 0.14 0.12 0.15 0.18 0.20 0.26 

33 	Jewellery 0.08 0.08 0.10 0.11 0.14 0.12 
34 	Toys and games 0.10 0.12 0.13 0.18 0.15 0.16 
35 	Sporting goods and luggage 0.14 0.11 0.13 0.19 0.20 0.26 

6 	Stationery, books and sagszines 0.18 0.19 0.18 0,18 0.18 0.17 
37 	Gasoline, oil, auto accessories, repairs 0,14 0.12 0.15 0.19 0.19 0.20 

and supplies 
38 	Meals and lunches 45.60 30.49 36.57 40,46 40.81 38.42 
39 	Repalra and services 4.98 4.18 4.81 5.44 6.14 6.31 
40 	All other departments 0.37 0.41 0.37 0.45 0.52 0,43 

41 	TOTAL ALL 0(PARTItNTs 0.19 0.18 0.20 0.22 0.23 0.23 

I 
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JAaEMJ 39. Rapport. .enaueia ventee-sta doe gremda .ags.is, per rayon. Canada, róvisé., 1907 

87 

August 	 September 	 October 	 November 	 December 	Rayon 

Juillet 	 AOCJt 	 Septembre 	 Octobre 	 Novambre 	 Déreetre 

0.24 0.24 0.23 0.21 0.23 0.35 Robes, robes de ménmga, tabilers at uni- 	 1 
roris pour dauias at jeunex fills. 

0.14 0.22 0.23 0.35 0.36 0.47 P4anteaux at tatileurs pour deals at ,$munea 	2 
rul.. 

0.23 0.23 0.25 0.25 0.24 0.36 Vétements sport pour dames at jeunas TIll.. 	7 
0.05 0.06 0.07 0.10 0.16 0.19 Fourrures 	 4 
0,22 0.26 0.26 0.27 0.28 0.41 VAtaeente pour bébés at enTants at articles 

de chsmbres denfants 

0.17 0.31 0.22 0.20 0.27 0.43 Véta.enle do Tillattes at dadolsacente. 	6 
0.27 0.24 0.28 0.22 0.29 0.66 LIngerie at xOta.ents de ouSt pour dames 	 7 
0.20 0.20 0.22 0.19 0.18 0.27 Soss-vétaxients 	 B 
0.21 0.13 0.14 0.25 0.32 0.51 Chapeaux 	 9 
0.14 0.16 0.22 0.25 0.25 0.40 Baa pour dame. at Till.tt.. 	 10 

0.17 0.17 0.20 0.20 0.26 0.50 Gants, s.ouflas at articles do psrure pour 	It 
d.saa at riliettee 

0.18 0.21 0.22 0.22 0.23 0.27 Chausajres pour dames, jeunes till.. at 	 Ii 
exTents 

0.17 0.17 0.19 0.20 0.25 0.41 YBtaments pour hoimiiee 	 13 
0.22 0.24 0.23 0.22 0.28 0.58 Articles d'hsbiflement pour homees 	 14 
0.20 0.36 0.24 0.22 0.26 0.44 V8taeente at art tries d'hsbi.11aeent pour 	15 

garçons 

0.20 0.22 0.20 0.23 0.29 L'haasures pour hoeeses at qarçonm 	 16 
U.59 0.66 0.52 0.66 0.55 1.33 Produits alimentairas at conneses 	 17 
0.19 0.19 0.19 0.18 0.19 0.40 Articles de totiette, cosmétiquex at addi- 	18 

cements 
0.19 0.19 0.19 0.18 0.22 0.48 9ppareils at fourniturea photogrephtques 	19 
0.12 0.14 0.16 0.19 0.18 0.15 Tissue 6 1. pièce 	 20 

0.20 0.22 0.22 0.20 0.22 0.33 LiterSe at hogo do matson 	 21 
0.14 0.14 0.18 0.19 0.21 0.26 Menus articles 	 22 
0.12 0.11 0.12 0.11 0.17 0.37 Porcelsine at verrarte 	 23 
0.18 0.18 0.20 0.23 0.25 0.19 HevAtseents de plancfier 	 24 
0.21 0.20 0.20 0.21 0.22 0.23 Tanturee, ridesuc at houssam 	 25 

0.12 0.13 0.12 0.13 0.20 0.44 LaiTpas, tableaux, mlroirs at autree articles 	26 
daeaublement pour 1. uesieon 

0.35 0.29 0.33 0.34 0.32 0.29 MacbIas 	 27 
0.63 0.55 0.54 0.56 0.57 0.64 Cros appareils ménagars 	 28 
0.19 0.24 0.24 0.22 0.27 0.49 Têlésision, radio at aiatque 	 29 
0.21 0.22 0.20 0.70 0.24 0.51 Articles do .énage at petits apparaits else. 	30 

triques 

0.20 0.18 0.19 0.19 0.23 0.34 Quincailleris, painture, papier-texture, 	31 

0.26 0.18 0.20 0.21 0.22 0.27 
etc

ial de plo ea Matér .rla, cheuTfage at cane- 	32 
truction 

0.12 0.12 0.12 0.11 0.17 0.40 Bijoutarie 	 33 
0.13 0.10 0.09 0.13 0.29 0.65 Jouets at Jaux 	 34 
0.21 0.17 0.18 0.17 0.17 0.35 Articles de apart at caUses 	 35 

0.15 0.27 0.20 0.16 0.23 0.49 Papeterie, hers, at rexues 	 36 
0.22 0.20 0.19 0.28 0.26 0.27 (seance, huSh., acc.ssoirae dautoaobils, 	37 

réparst ion at Tour-nituram 
45.65 59.00 53.67 49.95 52.32 76.68 Reps. at casse-crodtaa 	 30 
6.07 5.44 6.39 7.52 7.77 7.59 5rxices at travsux do reparation 	 39 
0.84 0.45 0.43 0.42 0.46 0.96 Yous extras rayon. 	 40 

0.22 0.23 0.22 0.22 0.26 0.44 TOTAL, bus RAYIJIS 	 41 
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l*E 60. Total Department Store Salem, Stodce and Accounto Receivle, Seonally Adjueted (Direct Method), Revieed, Canada, 1972-1987 

January 	February 	Marcti 	April 	May 	J.' 

Year 
Janvier 	Février 	Mare 	Aural 	Mel 

thoueands of dollars - ,,illiers de dollere 	 - 

Salem 

1972 290,656 279,426 291,389 297,496 300,922 303,365 

1973 332,432 337,160 343,154 349,571 335,100 356,134 

1974 394,170 405,683 407,900 410,261 417,694 431,752 

1975 439,793 445,876 455,635 463,229 480,008 470,077 

1976 507,299 507,256 512,893 550,923 524,915 552,376 

1977 563,005 576,528 557,702 559,931 564,224 555,026 

1978 605,943 613,774 619,690 617,319 625,688 628,525 

1979 655,005 662,995 691,035 685,698 695,911 702,389 

1980 756,101 733,784 739,388 743,467 756,545 767,020 

1981 884,067 837,333 840,478 857,265 843,044 890,358 

1982 821,162 849,681 824,084 837,175 847,629 840,888 

1983 872,018 887,712 920,702 809,936 890,882 974,617 

1984r 932,610 942,373 913,943 940,310 943,414 973,180 

1985r 962,970 959,173 992,562 975,033 998,842 918,950 

1986t 1,064,306 1,043,336 3,063,857 1,051,160 1,069,008 1,044,736 

1987r 1,056,771 1,081,746 1,050,730 1,081,692 1,061,055 1,084,491 

Stock. 

1972 851,142 842,609 835,735 845,221 869,973 891,672 

1973 978,515 959,906 996,087 984,866 996,621 1,024,031 

1974 1,116,508 1,181,554 1,227,960 1,188,515 1,321,889 1,290,831 

1975 1,347,210 1,368,990 1,356,839 1,425,466 1,349,957 1,363,561 

1976 1,577,437 1,597.651 1,610,848 1,732,687 1,746,250 1,163,8' 

1977 1,720,218 1,843,944 1,182,201 1,814,672 1,839,007 1,180,54 

1978 1,650,501 1,871,491 1,915,915 1,899,494 1,930,426 2,020,16' 

1979 2,243,651 2,215,632 2,346,992 2,264,510 2,311,306 2,369,6 

1980 2,528,195 2,554,844 2,526,363 2,562,993 2,626,761 2,542,7!' 

1981 2,590,741 2,809,958 2,781,784 2,908,774 2,891,920 2,854,51.0 

1982 2,986,644 2,918,452 2,890,067 3,124,025 2,987,819 3,085,977 

1983 3,018,355 2,953,592 3,091,132 2,975,253 3,043,528 3,165,871 

1984 3,390,725 3,493,858 3,461274 3,402,071 3,246,690 3,334,354 

1985 3,329,537 3,286,573 3,307,889 3,377,652 3,430,343 3,407,339 

1986 3,954,983 4,096,617 4,144,004 4,225,757 4,180,239 4,261,135 

1987r 4,256,872 4,390,059 8,439,950 4,393,388 4,388,943 4,514,424 

Accounte Receivable 	millions or dollars - millions de dollars 

1972 694 692 692 691 701 708 

1973 751 741 757 770 783 799 

1974 887 891 886 922 929 946 

1975 1,031 1,043 1,052 1,048 1,057 1,060 

1976 1,091 1,107 1,110 1,121 1,127 1,130 

1977 1,135 1,148 1,152 1,159 1,164 1,166 

1978 1,213 1,225 1,232 1,240 1,258 1,267 

1979 1,333 1,341 1,350 1,352 1,354 1,361 

1980 3,427 1,888 1,410 1,428 1,415 1,412 

1981 1,470 1,484 1,499 1,511 1,529 1,555 

1982 1,538 1,550 1,562 1,562 1,562 1,556 

1983 1,579 1,594 1,590 1,608 1,626 1,636 

1984 1,713 1,710 1,722 1,735 1,744 1,773 

1985 3,885 1,892 1,909 1,924 1,938 1,946 

1986 2,113 2,120 2,122 2,122 2,125 2,133 

1987' 2,167 2.164 2,163 2,197 2,121 2,147 

S 
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S 
1ABLEA1J 40. Ventes totales, stocks at cc.ptee A recevo4r des grands .aqasinm, d6saisonnelo94s (par is .dthode directe), rdeiaée, Canada, 1972-3987 

August 	September 	October 	4ove'nber 	0eoeeer 

1 let 	Soot 	 Septembre 	Octobre 	NoveeEre 	O8cem,bre 

thousands of dollars - silliers de dollars 

Ventam 

306,738 315,544 324,308 323,456 327,108 320,183 1912 

358,592 356,604 367,356 368,523 388,989 364,813 1973 

425,389 424,700 429,278 432,096 432,229 460,211 1974 

494,335 499,887 490,528 505,211 494,172 501,288 1975 

542,031 542,824 550,242 559,544 549,037 550,653 1916 

570,906 591,690 582,127 575,889 614,966 576,984 1977 

629,180 646,316 666,005 659,983 673,047 671,692 1978 

725,079 740,249 719,418 735,059 729,555 739,928 1979 

796,814 776,634 198,653 802,506 805,614 616,387 1980 

846,461 849,156 844,810 849,833 862,912 850,160 1961 

834,000 854,669 858,793 850,936 859,024 877,569 1982 

925,117 914,173 909,623 930,414 9114,722 919,635 1983 

949,027 919,429 969,627 955,463 971,099 958,720 1984r 

1,004,451 1,013,008 1,017,163 1,020,685 1,032,217 1,039,939 1985r 

1,061,504 1,053,706 1,062,023 1,066,027 1,071,619 1,072,176 1986w 

1,06,027 1,076,008 1,057,850 1,075,167 1,084,568 1,101,878 1987r 

Stocks 

890,382 906,515 925,589 911,770 912,750 933,416 1972 

1,037,910 989,868 1,000,105 1,017,983 1,079,443 1,117,945 1973 

1,328,153 1,351,060 1,360,902 1,611,458 1,376,023 1,416,796 1974 

1,185,944 1,427,435 1,459,118 1,439,801 1,516,953 1,480,385 1975 

.750,131 1,769,225 1,805,724 1,806,117 1,749,397 1,779,280 1976 

1,871,592 1,825,711 1,831,834 1,900,514 1,841,230 1977 

.1114,604 

.121,986 2,052,365 2,095,631 2,082,904 2,085,366 2,143,422 1978 

.187,439 2,445,387 2,446,049 2,549,794 2,543,029 2,595,576 1979 

.624,204 2,560,517 2,550,512 2,681,051 2,686,056 2,698,494 19811 

,1117,201 2,989,432 2,963,840 3,255,619 2,999,703 5,1138,593 1981 

2,998,377 2,923,719 3,000,915 2,900,320 2,894,468 3,127,348 1962 

3,152,859 3,228,196 3,475,952 3,256,751 3,349,704 3,427,465 3963 

3,347,132 . 	 . 	 3,446,991 3,472,248 3,380,523 3,620,454 3,344,411 1984 

3,451,654 3,495,779 3,555,380 3,746,925 3,788,956 3,770,776 1985 

4,073284 4,023,389 4,365,593 4,232,618 4,140,521 4,583,684 1966 

4,476,498 4,500,830 4,817,753 4,526,137 4,414,937 4,363,118 1987T 

millions of dollars - millions de dollars 
	

C*,tes A recevoir 

708 109 714 718 727 735 1972 

615 876 830 834 842 856 1975 

964 975 985 998 1,004 1,001 1974 

1,064 1,011 1,1179 1,092 1,121 1,092 1975 

1,135 1,141 1,150 1,154 1,161 1,159 1976 

1,173 1,182 1,189 1,190 1,197 1,214 1977 

1,218 1,279 1,298 1,343 1,327 1,332 1978 

1,365 1,376 1,382 1,394 1,365 1,430 1979 

1,417 1,421 1,438 1,447 1,447 1,452 1961) 

1,607 1,596 1,579 1,566 1,571 1,566 1981 

1,557 1,560 1,580 1,572 1,570 1,536 1962 

1,635 1,632 1,640 1,653 1,657 1,649 1981 

1,784 1,789 1,8114 1,826 1,841 1,A8fl 1984 

1,972 2,002 2,019 2,041 2,080 2,093 1985 

2,139 2,158 2,162 2,179 2,208 2,215 1986 

2,064 2,254 2,277 2,274 2,280 2,295 1981w 
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T8&E 41. Dsp.rtent Store Menthly Sales, Seaanamlly Mjuated, by Oepsrt.ent, Canada, Reviend, 1987(1) 

1987 

No. 

Department 
January 

Janviei, 

February 

Fdwrter 

March 

Mare 

April 

Asril 

May 

Hal 

Jurl 

Juin 

thousands of dollars 

silliers de dollars 

1 Women's and misses 	dresses, housedresses, 16,357 18,016 16,755 17,183 16,935 36,387 
aprcins and uniforms 

2 Women's and misses' coats and suits 17,408 17,869 17,510 17,117 17,566 18,022 

3 Women's and misses' sportswear 68,854 71,980 70,757 74,454 73,148 75,589 
4 Furs 3,414 3,194 3,448 3,472 3,103 2,900 
5 infants' and children's wear and nursery 31,871 32,141 31,253 72,810 12,227 32,047 

equipment 

6 Girls' and teenage girls' wear 
7 Lingerie and women's simepwear 
8 intimate apparel 
9 Millinery 

10 Women's and girls' hosiery 

11 Women's and gIrls' qlovea, mitts and 
accessories 

12 Women's, misses' and children's footwear 

13 Men's clothing 
14 Men's furnishinga 
15 Roys' clothing and furnIshings 

16 Men's and boys' footwear 
17 Food and kindred products 
18 Toiletries, cosmetics and drugs 

19 Photographic equipment and supplies 
20 Piece goods 

21 Linens and domestics 
22 Sinallwares and notions 
23 China and glassware 
24 Flour coverings 
25 Draperies, curtains and furniture cov-

erings 

26 Lamps, pictures, mirrors and all other 
home furnishings 

27 Furniture 
20 Major appliances 
29 Television, radio and njaic 
30 Housemares and small electrical appliancea 

17,512 18,590 17,994 20,385 18,489 18,850 
19,379 20.716 20,241 20,774 20,921 20,998 
14,719 13,845 14,922 13,346 14,437 14,552 
1,622 1,651 1,378 1,121 1,422 1,464 

12,056 13,009 11,754 11,997 11,785 11,716 

19,807 21,507 20,516 20,223 19,594 20,132 

30,266 31,169 32,103 31,839 31,588 32,655 

36,041 36,025 36,041 37,646 36,489 35,858 
67,192 69,925 68,132 73,272 68,608 72,489 
16,146 19,121 19,629 19,603 18,031 19,680 

18,637 18,978 19,463 19,210 18,033 18,7' 
53,840 92,216 49,117 62,813 38,618 22,(1' 
63,558 68,723 60,395 62,189 63,482 68,1, 

11,967 11,571 10,994 11,174 11,159 11,111' 
4,063 4,325 4,281 4,208 3,692 4,1)5) 

35,352 38,013 36,333 35,684 35,310 36,463 
9,825 9,720 9,377 9,518 9,481 9,387 

15,324 15,007 13,201 14,611 13,774 14,868 
12.609 13,099 12,704 12,788 13,121 11,578 
15,588 16,897 16,175 15,652 15,588 16,096 

9,750 9,951 9,762 9,772 10,182 10,206 

50,092 50,572 89,292 49,375 50,598 51,025 
44,534 47,559 43,036 44,770 46,384 51,161 
45,052 43,549 41,620 43,900 85,261 47,628 
41,160 41,030 40,622 39,450 81,286 42,187 

31 Hardware, paints, wallpaper, etc. 	 30,113 	 29,326 	 30,695 	 29,850 	29,241 	30,638 

32 Plumbing, heating and building materials 	 11,975 	 12,011 	 12,026 	 11,993 	11,491 	14,837 

33 	Jewellery 27,858 27,443 25,645 27,303 27,404 28,321 
34 	Toys and games 31,895 33,664 28,930 38,800 33,188 35,033 
35 	Sporting goods and luggage 27,597 28,762 29,337 32,888 29,941 35,609 

36 	Stationery, books and magazines 33,683 33,034 31,905 33,294 33,267 33,849 
31 	Gasoline, oil, auto accessories, repairs 12,043 12,547 13,235 11,253 12,609 11,290 

and supplies 
38 	Meals and lunches 22,019 22,370 21,284 21,183 21,212 21,7',. 
39 	Repairs and servIces 16,012 16,275 15,897 17,680 19,507 20,24 11  
40 	All other departments 41,727 44,646 40,152 41,089 41,087 38,91. 

41 	TOTAL ALL 0(PAHIWHTS 1,056,771 1,081,746 1,050,730 1,087,692 1,061,055 1,1184,491 

1) Total department store sales are derived by seasonally adjusting the Canada total raw data "directly". Therefore, the components do not sum to 
Canada total. 

S 
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TaftEAl) 43. Ventse s.nsu.lLes des grende esgasins, dóaataonnaliades, per rayon, Canada, r6viaes, 1987(1) 

• 

Juillet 

August 

AoOt 

September 

Septembre 

october 

Dctobre 

November 

Novembra 

December 

Décesibre 

Rayon 

NO 
thousands or doll.re 

mflhiers de dollars 

16,231 16,762 16,590 15,899 16,261 15,915 Robes, robes de mnaqe, tabflere at isi- 	 1 
forses pour Oases at jeunes fillea 

17,140 17,564 16,909 18,801 16,318 17,819 4anteeux at tailleurs pour dames at jeune. 	2 
ru lea 

74,1590 72,435 67,836 72,647 74,303 72,501 Y8tements apart pour dames at jeunea fUles 	3 
3,685 2,602 2,034 2,219 2,376 2,593 lourrures 	 4 

31,484 32,548 32,921 33,790 73,897 32,601 VAtements pour bb6a at enfanta at articles 	5 

18,489 18,806 19,549 19,822 20,032 
20,842 21,727 21,683 21,886 22,491 
14,783 15,091 14,931 15,405 35,258 
1,403 1,459 1,395 1,658 1,330 

12,024 12,461 12,503 13,125 13,187 

20,403 19,555 18,795 19,219 18,545 

32,205 32,346 30,400 32,404 31,143 

34,929 34,006 33,446 34,126 33,881 
71,457 14,920 73,816 80,226 72,560 
18,580 38,370 20,719 18,3541 20,893 

• 	 )1 18,636 19,037 19,194 17,937 
16 24,257 22,621 27,593 24,952 

• 	 1131 65,617 66,499 66,342 66,307 

141 10.548 10,797 10,507 10,112 
3,895 3,680 3,906 3,787 

35,370 36,860 31,106 36,647 37,211 
9,144 9,417 8,986 9,437 9,469 

14,849 14,974 13,905 15,266 15,408 
13,043 13,342 13,483 13,270 13,248 
15,650 16,615 15,568 15,620 15,800 

de ohambrea d'enranta 

19,856 VAtaments Os hustLes at d'adolascentsa 	 6 
22,447 LnrJarie at v8teaenta Os nuit pour daises 	 7 
15,309 Sous-v8tements 	 0 
1,498 Chapeaus 	 9 

13,260 Baa pour dames at rillettee 	 10 

18,993 0w-its, 	nouflee at articles de parure pour 	11 
dames at filleltes 

34,049 Chaussures pour dames, jeunes rules at 	 12 
enf ants 

34,001 YRtesents pour homses 	 13 
74,703 Art ides d'habillesent pour hoames 	 34 
19,272 V6tesents at articlea dhabille,sent pour 	15 

garcons 

18,118 Chassurea pour hommas at garçona 	 36 
35,265 Produita alimentairas at connesee 	 17 
67,137 ArtIcles de toi.latte, 	coa,s8tinuee at mddl- 	lit 

cameats 
10,662 Apparatus at fourniturea photographiqusa 	19 
3,755 lussus 6 Is pièce 	 20 

37,348 LiLarie at linga do s.laon 	 21 
9,308 Menus articles 	 22 

14,326 Porcelatne at verrerte 	 23 
13,704 Revittoisents da planchar 	 24 
15,315 Tentures, 	rideeue at ),ouases 	 25 

S 

9,716 10,301 10,060 10,254 10,583 31,444 Issues, tableau, miroirm at .utres srttcla. 	26 
da,.eubleaent pour Is salmon 

51,976 52,735 52,139 50,927 52,091 51,760 Maubles 	 27 
49,144 48,415 45,900 45,301 46,809 46,194 Gras appareils m&n.gsra 	 28 
45,690 47,023 42,052 45,866 47,673 48,208 lldaiston, radio at maiqua 	 29 
43,959 46,137 44,294 43,772 44,560 45,148 ArtIcles de mnage at petite apparella 	Iec- 	30 

triques 

50,313 30,669 34,119 71,236 52,256 32,327 Qulncailleria, peinture, papier-tantura, 	31 
etc. 

14,122 33,296 13,426 12,968 13,250 17,524 Materiel de ploeiberla, chauffaqe at cons- 	32 
t ruct ton 

27,616 27,206 25,326 21,555 28,612 26,452 flljouterie 	 33 
33,782 34,069 35,024 34,063 74,992 35,024 .loueta at jeus 	 34 
26,906 26,605 28,400 21,621 28,497 28,711 Articles de sport at valises 	 55 

11,861 35,241 53,900 54,655 33,189 33,655 Papeterte, 	ltvres at 	revuae 	 36 
14,175 15,461 12,911 13,463 12,197 12,274 [asenda, hulle, accesaoirea dautoiloblle, 	37 

reparation at fourniture. 
21,146 21,747 21,367 21.609 21,585 20,992 Rapes at cassa-croOtas 	 38 
22,014 21,850 21,681 21,596 20,988 21,120 Services at trsasuo do rparet ion 	 39 
19,580 40,575 40,069 39,820 42,609 41,376 bus autres rayona 	 40 

064,021 1,076,008 1,051,850 1,075,167 1,084,568 1,101,874 tOTAL, 1005 RAY08S 	 Al 

La total des vantes des grands maqsmins not obtenu en dCmaisonr,mlisant Os "feon directe" lea donnRea brutes de chaque total a,, niveau du Canada, do 
morte que is soneiie des corçosantas dRsaisonnalisCes n'Cgale pam Is total du Canada. 
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Appendix I 
	

Appendice I 

SCOPE OF SURVEY 
	

CHAtV 1x t'Eplgutr[ 

I 

The present universe of department store 
firms was originally derived from the 1971 
Census of Merchandising and Services. A 
"List of Department Store Organizations" can 
be found at the end of this publication. 

For the purpose of this publication, only 
the activities of actual department store 
"locations" of department store organiza.-
tions are considered, thereby enabling the 
"location" concept, which is common to both 
the census and the current survey program 
of the Industry Division, to be utilized. 
(The census also measures the activities of 
"establishments"; however, this concept is 
not used in the monthly survey of department 
stores.) Under the "location" concept, 
department store data contained in this 
publication exclude the activities of other 
kinds of businesses which may be operated by 
the reporting department store firms. For 
xample, non-department store locations are 
lassified to the kinds of business most 
ippropriate to their commodity structure 
with the catalogue sales activity of depart-
ment store organizations classified to the 
"General Merchandise Stores" kind of busi-
ness category. 

The business done by concessions located 
in department store outlets is considered as 
part of the overall business of the outlets 
in which they are located for the purpose of 
this publication. However, sales of an as-
sociated large food department (or store) 
are included only if the department is an 
integral part of the overall department 
store operation and is not identified to the 
public by any name which differs from that 
of the department store with which it is 
associated. The rationale underlying this 
approach is as follows: for purposes of mar-
ket research or urban planning, a department 
store (the largest type of mass merchan-
dising activity in Canada) together with its 
leased departments, if any, is considered to 
be a totality; that is, it competes in the 
market place as one structure, rather than 
as a ntinber of smaller stores. 

L'univers des firmes de grands magasins uti-
lisé aujourd'hui est fondé sur le recensement du 
commerce et des services de 1971. La "Liste des 
organisations de grands magasins" est donnée b la 
fin de cette publication. 

Aux fins de cette publication, seules lee ac-
tivités des "beaux d'affaires" reels des firmes 
de grands magasina sont etudiees; on peut ainsi 
faire appel mu concept des "points de vente", qui 
est commun au recensement et au programme d'en-
quête courant de Is Division de l'industrie. (Le 
recensement mesure egalement lee activitês des 
"établissements"; tout.efois cette unite d'ob-
servation n'est pas utilisêe dans l'enqute men-
suelle sur les grands magasins.) En vertu de la 
notion de "points de vente", les données sur lee 
grands magasins presentees dane cette publication 
ne tiennent pas cornpte d'autres genres de com-
merce auxquels peuvent s'adonner lee firmee dé-
clarantes. Ainsi, lea points de vente qui ne 
répondent pas a la definition des grands magasins 
sont attribues h Is catégorie commerciale qui 
convient le mieux aux diverses marchandises of -
fertes; b titre d'exemple, lee bureaux de vente 
par catalogue des sacietes de grands magasins 
sont classes dane le genre de commerce "maqasiris 
de marchandises diverses". 

Lea affaires réalisées par les concessions 
êtablies dans lee grands magasins sont, aux fins 
de la présente publication, considérées comrne 
faisant partie des affaires qiobales du magasin 
o'u sont etablies lea concessions. Cependant, lee 
ventes d'un important rayon (ou magasin) d'ali-
mentation associe ne seront incluses que Si le 
rayon ou magasin fait partie integrante de l'ex-
ploitation générale du grand magasin et n'est pas 
connu du public sous un nom different de celui dii 
grand magasin auquel il est associê. Cette me-
thode se justifie du fait que lee spécialistes 
des etudes de marché et lee urbanistes consid-
rent comme un tout le grand magasin (qui consti-
tue le plus important genre de grande surface mu 
Canada) et lee rayons de concessions; autrement 
dit, le grand magasin se présente sur le marché 
comme un établissement unique et non comme un 
regroupement de petite magas ins. 

0 
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Appendix II 

D€FLNITIONS 

Retail Location 

A retail location, as defined by Statis-
tics Canada, is a business location (usually 
a store) in which the principal activity is 
the sale of merchandise and related services 
to the general public for household or per-
sonal consumption. 

Appendice 11 

D€FlNITI0NS 

Point de vente au detail 

Suivant Ia definition de Statistique Canada, 
on point de vente au detail est un local d'affai-
res (habituellement on inagasin) dont l'activité 
principale eat Ia vente de marchandises et des 
services connexes au grand public pour La consom-
mation rnénagère ou personnelle. 

Department Store 

A retail location is defined as a depart-
ment store outlet if it possesses the fol-
lowing characteristics and sells the follow-
ing general lines of merchandise: 

Fily clothing and apparel. This commodity 
group is composed of some or all of the 
following lines: women's and misses' 
dresses, housedresses, aprons and uniforms; 

S  
women's and misses' coats and suits; women's 
and misses' sportswear; furs; infants' and 
children's wear; girls' and teenage wear; 
.ingerie and women's sleepwear; intimate ap-
parel; millinery; women's and girls' ho-
siery; women's and girls' gloves, mitts and 
accesories; women's, misses' and children's 
footwear; men's clothing; men's furnishings; 
boys' clothing and furnishings; men's and 
boys' footwear. Note: The outlet must sell 
at least six of the commodity lines listed 
above, with at least one of the commodities 
being men's and boys' clothing or furnish-
ings. At least 20% of the outlet's total 
sales must be derived from the family cloth-
ing and apparel group. 

Furniture, appliance and home furnishings. 
This commodity group is composed of some or 
all of the following lines: linens and 
domestics; china and glassware; home 
furnishings; furniture, wooden and uphol-
stered goods for living room, dining room 
and bedroom; major appliances; television, 
radio and music; hardware and housewares. 
Note: The outlet must sell at least four of 
the commodity lines listed above, with at 
least one of the commodities being furniture 
(wooden and upholstered goods for dining 
room and/or living room and/or bedroom). At 

S  
least 10% of the outlet's total sales must 
be derived from the furniture, appliance and 
borne furnishings group. 

Grand magasin 

Un point de vente au detail est un grand maga-
sin s'il possde les caractéristiques suivantes 
et vend les categories de inarchandises suivantes: 

Vêtements pour Is fille. Ce groupe comprend lea 
articles suivants: robes pour dames et jeunes 
filles, robes de ménage, tabliers et uniformes; 
manteaux et tailteurs pour dames et jeunes fil-. 
lea; vêtements de sport pour dames et Jeunes fil-
lea; fourrures; vêtements de bébés et d'enfants; 
vêtements de fillettes et d'adolescentes; linge-
rie et vétements de nuit pour dames; sous-vête-
ments; chapeaux; bas pour dames et fillettes; 
gants, moufles et articles de parure pour dames 
et fillettes; chaussures pour dames, jeunes fil-
les et enfants; vêtements pour homes; articles 
d'habillement pour hommes; vêternents et articles 
d'habillement pour garcons; chaussures pour hom-
mes et qarçons. Nota: Le inagasin doit tenir au 
moms six des series mentionnées ci-dessus, dont 
au moms one doit être lea vêtements ou articles 
d'habillement pour hommes et garçons. Au moAns 
20% des ventes globales du magasin doivent se 
faire dana le groupe de vêtements pour Ia 
f am i lIe. 

Methies, appareila et articles d'aae&Ilement 
mémager. Ce groupe comprend les articles sui-
vants: literie et lAnge de maison; porcelaine et 
verrerie; articles d'ameublenient ménager; meu-
bles, de bois ou rembourrés, pour salle de sé-
jour, salle a manger ou chambre a coucher; gros 
appareils, téléviseurs, radios et musique; quin-
caillerie et articles de ménage. Nota: Le magasin 
doit tenir au moms quatre des series mentionnées 
ci-dessus, dont au moms une doit être des meu-
bIas (de bois ou rembourrés pour salle h manger 
et (ou) salle de séjour et (ou) chambre a cou-
cher). Au moms 10% des ventes globales du ma-
gasin doivent provenir du groupe des meubles, 
appareils et articles d'aineublement ménager. 
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All other (.iscellaieoug). This category 
includes all commodities sold by the outlet 
but not shown above, such as: toiletries, 
cosmetics and drugs; photographic equipment 
and supplies; piece goods; notions and 
smaliwares; jewellery; sporting goods and 
luggage; stationery, books and magazines; 
and food. Note: The outlet must sell at 
least three different commodity lines with 
not one of these lines representing more 
than 50% of the total store sales. At least 
10% of the outlet's total sales must be 
derived from the all other or miscellaneous 
groups. 

Total Net Sales and Receipts 

Total net sales and receipts are defined 
as the total sales of new and used merchan-
dise and receipts from repairs, equipment 
rental, restaurant and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sales of goods owned by 
others and proprietors' withdrawals of goods 
(at retail) for personal use are included. 
Non-trading revenues, bad debts recovered 
and direct sales taxes are excluded. 

Stocks 

Stocks are defined as the selling value 
of inventory on hand at the end of the month 
or as at the end of the fiscal period fal-
ling nearest the end of the calendar month.  

bus autres articles (divers). Cette catégorie 
cornprend toutes les marchandises que tient le 
magasin, mais qui ne figurent pas ci-dessus, 
telles que: articles de toilette, cosmétiques et 
médicaments; appareils et fournitures photogra-
phiques; tissus a Is pièce; mercerie et menus ar-
ticles; bijouterie; articles de sport et valises; 
papeterie, livres et revues; et aliments. 
Nota: Le magasin doit tenir au mains trois des 
series mentionnées ci-dessus, dont aucune ne doit 
représenter plus de 50% des ventes globales du 
magasin. Au moms 10% des ventes globa],es du 
magasmn doivent provenir des groupes tous autres 
articles ou divers. 

Ventes et recettes nettes totales 

Les ventes et recettes nettes totales sont 
définies comme le total des ventes de marchan-
dises neuves et usagées at des recettes provenant 
de reparations, de location de materiel, de Ia 
vente de repas at d'autres services, mains les 
rendus, les rajustements at les remises. La va-
leur des reprises n'est pas déduite. Les comnmis-
sions sur Ia vente de marchandises appartenant a 
autrui et Is valeur (au detail) des marchandises 
prélevées par le propriétaire pour son usage per-
sonnel sont comptées. Les recettes hors exploita-
tion, les recouvrements de mauvaises créances et 
les tiixes de vente directes sont exnlus. 

Stocks 

	

Len sLuiks erijlobeiit Is vS[sul iiIiuriii 	don 
stocks détenus 	Ia fin du muis uu de la pémiode 
financière Is plus rapprochée. 	- 

Accoiits Receivable 

Accounts receivable are defined as cus-
tomers' accounts and notes receivable as at 
the end of the month, as well as all new 
credit granted during the month, less pay-
ments received. Accounts discounted with 
banks, paper sold to sales finance compa-
nies, or amounts owing on account of 
credit-card plans, are excluded. Accounts 
receivable used as security for bank loans 
are not considered as discounted if still 
payable and are therefore included. 

.kinior Department Store 

Junior Department Stores are defined as 
retailing entities which sell the same wide 
range of goods (see department store defini-
tion) that are sold in the more traditional 
(major) department stores and are popularly 
des:r-ihnr is disrnunt operot ions. 

Coutes h recevoir 

Par comptes a recevoir on entend les comptes 
et billets recevoir des clients a Ia fin du 
mnois, ainsi que de tout nouveau credit consenti 
au cours du mois, moms les paiemnents recum. Les 
comnptes escomptés a Is banque, les titres veridus 
a des soclétés de financement des ventes et les 
montants dus en vertu d'un régime de cartes de 
credit ne sont pas comptés. Les comptes a rece-
voir servant a garantir un emnprunt bancaire ne 
sont pas considérés comme étant escomptés s'ils 
sont encore payables; ils sont donc inclus. 

Grd magasin populaire 

Les grands magasins populaires sont définis 
commune étant des points de vente au detail qui 
offrent Ia mêcne vaste gamine d'articles (voir Ia 
definition d'un grand magasin) que lea grunds 
magasins traditionnels et gui sont généraleiiion 
cons i ilérés 1flrfl5 	j5 iiuqsn sin 	p r i 	rddii 
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The •onthly sales values, published at 
the Canada, provincial and metropolitan area 
levels, are based on the universe of depart-
ment store organizations. A 100% respanse 
rate is aimed for each month with the publi-
cation usually delayed if large department 
store organizations have not responded in 
time. The monthly sales figures are esti-
mated when necessary, due only to late res-
ponse, by applying an imputation method 
which is unique to each organization. 

The monthly sales values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdown of sales. The percentage 
distributions of sales by department, calcu-
lated from the reporting organizations, are 
applied to the monthly Canada sales total in 
order to provide an estimate of sales by 
department at the Canada level. 

The monthly stock values by department, 
published at the Canada level, are based 
only on the organizations which provide the 
required breakdowns of sales and stocks. A 
stock-to-sales ratio for each department, 
calculated from the reporting organizations, 
is applied to the corresponding department's 
monthly sales estimate in order to provide 
an estimate of stocks by department at the 
Canada level. 

The monthly accounts receivthle values, 
published at the Canada level, are based on 
a panel of department store organizations 
which are known to have accounts receiv-
able. Data for late respondents are esti-
mated by applying the monthly percentage 
change in accounts receivable, calculated 
from the reporting organizations, to the 
previous month's data of each organization 
that was late in reporting. 

Le chiffre des ventes mensuelles, pub!ié pour 
le Canada, les provinces et les regions métropo-
litaines, est établi en fonction de l'univers des 
soclétés de grands magasins. Puisque l'on vise 
chaque mois un taux de réponse de 100%, Is pu-
blication est habituelleinent retardée si une 
grande firme n'a pas fait parvenir sa declaration 
dans les délais prévus. Dans le cas d'une réponse 
tardive, il est possible de calculer un chiffre 
estimatif des ventes mensuelles gréce a une 
méthode d'iinputation qui est unique h chaque 
f i rme. 

Le chiffre des ventes mensuelles par rayon pu-
blié pour le Canada n'est fondé que sur lea fir-
mes qui présentent Ia ventilation requise des 
ventes. La repartition en pourcentage des ventea 
par rayon obtenues auprès des firmes déclarantes 
est appliquée au chiffre mensuel des ventes tota-
les pour le pays afin d'établir une estimation 
des ventes par rayon pour l'ensernble du Canada. 

Le chiffre des stocks mensuels par rayon pu-
blié pour le Canada nest londé que sur les fir-
ines qui présentent is ventilation requise des 
ventes et des stocks. Pour chaque rayon, le rap-
port des ventes aux stocks (calculé a partir des 
declarations des firmes) est appliqué a l'estima-
tion des ventes rnensuelles afin de produire une 
estimation des stocks pour le Canada. 

Le chiffre des cotes a recevoir mensuel pour 
l'ensemble dii pays provient des sociétés de 
grands magasins qui ont de tels comptes. Les don-
nées relatives aux enquêtés retardataires sont 
estiniées comme suit: on calcule d'abord Ia varia-
tion en pourcentage des comptes a recevoir des 
firmes déclarantes, puis on Ia fait porter sur 
les chiffres du mois précédent de Is firme retar-
dataire. 
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Appendix IV 

DATA RELIA8ILITY 

Non-sling Errors 

The monthly Department Store Sales and 
Stocks Survey is a complete enuneration of 
all department store locations as reported 
by the organizations listed at the end of 
this publication. The survey can be con-
sidered as a complete census of the popula-
tion under consideration and therefore not 
subject to sampling errors; however, even 
under a census situation, with a complete 
enuneration each month of all known depart-
ment store locations, errors in published 
data can occur. These errors, called non-
sampling errors, are present whether a sam-
ple or a complete census of the population 
is taken and can be attributed to one or 
more of the following sources: 

S 
Coverage error. This error can result from 
incomplete listing and inadequate coverage 
of the population of interest. 

Data response error. This error may be due 
o questionnaire design and the characteris-
tics of the question, inability or unwill-
ingness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties 
and different tendencies of different inter-
viewers in explaining questions or inter-
preting responses under different modes of 
communication. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding 
units can be imputed using the data from 
responding units or some earlier data on the 
non-responding units if available. The ex-
tent of error due to imputation is usually 
unknown and is very much dependent on any 
characteristic differences between the re-
spondent group and the non-respondent group 
in the survey. This error generally in-
creases with increases in the non-response 
rate and attempts are therefore made to ob-
tain as high a response rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
such us coding, data entry, verification, 

cj, weighting, tabulation, etc.  

Appendice IV 

FIABILITC DES DONNES 

Erreurs non liées a l'échantillonnage 
L'enquète mensuelle sur les ventes et lea 

stocks des grands magasins porte sur tous lea 
points de vente des sociétés de grands maga8ins 
énunérées b Ia fin de cette publication. Ctant 
doriné qu'elle peut être considérée comme un 
recensement exhaustif de Ia population observée, 
elle ne risque pas de comporter des erreurs 
d'échantillonnage. Par contre, même .Ies données 
publiées d'un recensement qui dénombre intégrale-
ment chaque mois l'ensemble des points de vente 
connus des grands magasins peuvent être entachéea 
d'erreurs. Celles-ci, dites non liées & l'échan-
tillonnage, se retrouvent tant dana lea recense-
ments que dans lea enquétes par échantillonnage. 
Elles sont dues h un ou plusieurs facteurs parmi 
les suivants: 

Le champ couvert par l'enquête. L'erreur résulte 
dun listage inconiplet et d'une couverture insuf-
fisante de Ia population visëe. 

La réponse. Ici, l'erreur peut être attribuable a 
Ia conception du questionnaire et aux caracté-
ristiques de Ia question, h l'incapacité ou au 
refus de l'enquêté de fournir des renseignements 
exacts, b l'interprétation fautive des questions 
due a des problèmes d'ordre sémantique, ou aux 
variations, d'un interviewer b l'autre dans le 
mode de communication retenu, lorsqu'il s'agit 
d'expliquer des questions et d'interpréter des 
réponses. 

La non-réponse. Certains enquêtés refu8ent de 
répondre, tandis que d'autres en sont incapables 
et encore répondent trap tard. Lea données rela-
tives aux non-répondants peuvent être imputées 
partir des chiffres fournis par lea répondants ou 
hi l'aide des statistiques antérieures sur les 
non-répondants, lorsque celles-ci existent. On ne 
connalt généralement pas l'importance de l'erreur 
d'imputation; celle-ci vane beaucoup selon lea 
caractéristiques qui distinguent les répondanta 
des non-répondants. Comme Ce type d'erreur prend 
habituellement de l'ampleur h mesure qu'augmente 
le taux de non-réponse, on s'efforce d'obtenir le 
meilleur taux de réponse possible. 

Le traiteinent. L'erreur peut se produire lava des 
diverses étapes du traitement, telles que le co-
dage, l'entrée, Is verification, Is pondération 
et Is totalisation. 



64 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
department store locations have been defined 
in a most precise manner; the questionnaires 
used in the survey have been carefully de-
signed to minimize different interpreta-
tions; detailed acceptance testing has been 
carried out for the different stages of 
editing and processing; and every possible 
effort has been made to reduce the non-
response rate as well as the response 
burden. 

Non-sailing Error Measures 

One source of non-sampling error is the 
non-response error. Text Table I assists 
users in evaluating this error. Two response 
measures are derived, namely, the response 
rate, which is a measure of the proportion 
of those units which have responded in time 
for inclusion in this publication and the 
response fraction, which is a measure of the 
data response rate, and is the proportion of 
the published data which is based upon 
actual reported data. 

The units used in the Department Store 
Sales and Stocks Survey for derivation of 
the response rate is based on (1) the survey 
unit - the 10 provinces, the two territories 
and the four metropolitan areas in which a 
department store organization operates de-
partment store locations and (2) the organi-
zational unit - the department store firm 
(company) themselves. For example, a depart-
ment store firm reporting for 20 stores in 
Ontario would be considered as one survey 
unit and one organizational unit while a 
firm reporting for five stores in Vancouver, 
10 in British Colusbia (excluding Vancouver) 
and two in Yukon would be considered as 
three survey units but only one organiza-
tional unit. 

The data variables under consideration 
for derivation of the response fraction are 
sales, stocks and accounts receivable. 

Text Table I gives the reliability of the 
survey data with respect to the non-response 
error. The response rate is given as the 
percentage of survey units and the corres-
ponding organizational units which have 
responded in time for inclusion in this 
publication. The response fraction is given 
as the percentage of the published data 
which is based upon actual reported data 
submitted by department stores. For example, 

II eat difficile de mesurer les erreurs non 
liées a l'échantillonnage. En autre, ii faut les 
cerner de sorte qu'elles ne nuisent pas a l'uti-
lisation ou a l'interprétation des chiffres défi-
nitifs. En ce qui concerne les estimations dii 
present bulletin, tout a été mis en oeuvre afin 
de minimiser ce genre d'erreurs. Ainsi, lea 
points de vente des grands magasins ant été défi-
nis avec beaucoup de precision; lea questionnai-
res ont été concus avec soin afin de réduire au 
minimum le nombre d'interprétations éventuelles; 
les diverses étapes de verification et de traite-
ment ont fait !'objet de contrOles d'acceptation 
détaillés; enfin, on n'a ab8ollsnent rien negligé 
pour que le taux de non-réponse et le fardeau de 
réponse soient faibles. 

Estimation des erreurs non Iiées a l'échantillon-
nage 

Parmi les erreurs non liées N l'échantillon-
nage, on retrouve l'erreur de non-réponse. Le 
tableau explicatif I donne deux mesures de Ia ré-
ponse qui aideront UutilLsateur a évaluer ce 
genre d'erreur. Le taux de réponse représente Is 
proportion des unites qui ont répondu assez tot 
pour être incluses dana Ia présente publication. 
La fraction do réponse, par contre, eat le taux 
de réponse des données, c'est-à-dire Ia propor-
tion des chiffres publiés qui est fondée sur diti 
renseignements réellement déclarés. 

Lea unites utilisées pour calculer le taux do 
réponse de l'enquête sur les ventes et lea stocks 
des grands magasins eat fondée sur (1) lea unites 
d'enquête - soit les 10 provinces, les deux ter-
ritoires et lea quatre regions métropolitaines o 
lea soclétés de grands magasins exploitent des 
points de vente et (2) los unites orgwiisation-
nelles - lea sociétés des grands magasiris elles-
mêmes. Par exemple, une société de grands rnaga-
sins qui produit une declaration pour 20 magasins 
en Ontario eat considérée comme une unite d'en-
quête et une unite organisationnelle alors qu'une 
firme dont Ia declaration porte sur cinq magasins 

Vancouver, 10 en Colombie-Britannique (sauf 
Vancouver) et deux au Yukon représente trois uni-
tea d'enquête maim seulement une unite organisa-
tionnelle. 

Lea variables dont il faut tenir compte pour 
calculer Ia fraction de réponse sont lea ventes, 
les stocks et les comptes a recevoir. 

Le tableau explicatif I donne Ia fiabilité des 
données d'enquête en matière d'erreurs dues a Ia 
non-réponse. Le taux de réponse représente le 
pourcentage des unites d'enquête et des unites 
organisationnelles correspondantes qui ont 
répondu assez tOt pour être incluses dans le 
present bulletin. Par contre, Ia fraction do 
reponse constitue le pourcentage des donnéeu 
publiées qui sont fondées sur des renseignements 
effectivement déclarés par lea grands magasins. 
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cell of 20 organizational ijiits in which 
ive respond for a particular month would 
iave a response rate of 25% in terms of S these units. If the five units represented 
$8 million out of a published estimate of 
$10 million, the response fraction would be 
80%. In cases such as these, the response 
rate alone would tend to underestimate the 
reliability of the estimate and both measu-
res should be considered. 

Par exemple, le taux de réponse d'une cellule 
comportant 20 unites orqanisationnellps dont cinq 
répondent lors d'un mois donné atteindrait 25%. 
Cependent, ci lee cinq unites représentent $8 
millions cur l'estimation publiée de $10 mil-
lions, Ia fraction de réponse s'élèverait a 80%. 
Comme le taux de réponse aurait, h lui seul., 
tendarice b déprécier Ia fiabilité de l'estimation 
dens un tel cas, ii faudrait tenir compte des 
deux unites de mesure. 

TEXT TABLE I. I4asures of Reliability, (partment Stores, Canada, 1988 

March 

TABLEAU EXPLICATIF I. l4sure de Ia fiabilité, grands magasins, Canada, 1988 

Mars 

Response rate 

laux de réponse 

Response fraction 

Fraction de 
réponse 

Survey units 	Organizational 
units 

unites d'en- 	Unites orga- 

	

piête 	nisationnelles 

per cent - pourcentage 

Monthly sales total - Ventes mensuelles 
totales 	 100.0 	100.0 	100.0 

Monthly sales by department - Ventes men- 
suelles par rayon 	 ... 	92.9 	99.9 

Monthly stocks by department - Stocks men- 
suels par rayon 	 ... 	92.9 	99.9 

Month-end accounts receivable - Cornpten 
recevoir h Ia fin du mois 	... 	100.0 	100.0 
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SEASONAL AD,IJSTI*NT 
	

OSAISONNALI SAT ION 

Time series contain the elements essen-
tial to the description, explanation and 
forecasting of the behaviour of an economic 
phenomenon: "They are statistical records of 
the evolution of economic processes through 
tirne."(l) In using time series to observe 
economic activity, economists and statisti-
cians have identified four characteristic 
behavioural components: the long-term move-
ment or trend, the cycle, the seasonal (va-
riations) and the irregular (fluctuations). 
These movements are caused by various econo-
mic, natural or institutional factors. The 
seasonal variations occur periodically on a 
more or less regular basis over the course 
of the year as a result of seasonal changes 
in weather, statutory holidays and other 
events which occur at fairly regular inter-
vals and thus have a major impact on the 
rate of economic activity. 

In the interest of accurately interpreting 
he fundamental evolution of an economic 

phenomenon and producing forecasts of super-
ior quality, Statistics Canada uses the 
X-11-ARIMA seasonal adjustment method(2) to 
seasonally adjust its time series. This 
method minimizes the impact of seasonal 
variations on the series and essentially 
consists of adding one year of raw data onto 
each end of the original series before it is 
seasonally adjusted per Se. The estimated 
data are derived from forecasts and back-
casts using ARIMA (Autoregressive Integrated 
Moving Average) models of the Box-Jenkins 
type. 

The X-11 part of the X-11-ARIMA program 
uses primarily the ratio-to-moving average 
method to smooth the modified series and 
obtain a preliminary estimate of the trend-
cycle, to calculate the ratios of the origi-
nal series (fitted) to the estimates of the 
trend-cycle and to estimate the seasonal 
factors from these ratios. The final sea-
sonal factors are produced only after these 

"A Note on the Seasonal Adjustment of 
Economic Time Series," Canadien Statis-
tical Review, August 1974. 
For further information see the X-11- 

S  ARIMA Seasonal Adjustment Method, by 
Estella Bee Dagum, Statistics Canada, 
Catalogue 12-564E, Occasional. 

Les series temporelles ou chronologiques corn-
portent les éléments essentiels a Ia description, 
l'explication at Ia prevision du comportement 
d'un phdnoniène économique. "Ce sont des dossiers 
statistiques de l'évolution des processus écono-
miques dans le temps(1)". L'observation par lea 
économistes et les statisticiens de l'activlté 
économique a l'aide des series temporelles a donc 
permis de distinguer quatre composantes princi-
pales du comportement des series temporelles: Is 
tendance a long terme ou trend, le mouvement 
cyclique, les variations saisonnières et lea 
fluctuations irrCgulières ou accidentelles. Ces 
mouvements sont causes par différents facteurs, 
soit économiques, naturels ou institutionnels. 
Les variations saisonnièrea sont lea fluctuations 
périodiques plus ou moms réguliBrea qui so pro-
duisent au cours d'une année en raison du cycle 
météorologique normal, des congés fixes et d'au-. 
tres êvénements qui se répètent h intervallea 
avec une certaine régularité pour influencer do 
façon significative le taux d'activité. 

Afin de favoriser l'interprétation exacte de 
i'évolution fondamentale d'un phénomène économi-
que et de produire une meilleure prediction, 
Statistique Canada rajuste lea série8 temporelles 
au moyen de Is méthode de désaisonnalisation 
X-11-ARMMI(2) afin de justement minimiser I'm-
pact des variations saisonnières sur lea series. 
Cette technique consiste easentiellement a ajou-
ter une année de données brutes a chacune des 
deux extrémités de Is série initiale avant de 
procéder a Is désaisonnalisation proprement dite. 
Lea données estimatives proviennent d'extrapola-
tions prospectives et retrospectives réalisées 
par des modèies ARMMI (modèles autorégressifs 
moyennes mobiles integrees) du type Box-Jenkins. 

La partie X-11 du programme X-11-ARMMI fait 
surtout appel h Is niéthode de rapport aux moyen-
flea mobiles pour effectuer Is lissage de Ia série 
modifiée et obteriir une estimation provisoire de 
Ia tendance-cycle, pour calculer les rapports do 
is série initiale (ajustée) aux estimations do Is 
tendance-cycle et pour estimer lea facteurs sai-
sonniera a partir de ces dits rapports. Lea fac-
teurs saisonniers définitifs ne sont produits que 

La désaisonnalisation des series temporelles 
économiques: quelques remarques; tire a part 
de Ia Revue atatistique du Canada, aoQt 1974. 
Pour plus ample information voir La méthode 
do désaisonnalisation X-11-AJMII, par Estella 
Bee Dagum, Statistique Canada, NO 12-564F au 
catalogue, hors série. 
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operations have been repeated several 
times. These procedures, used to determine 
the seasonal factors necessary to calculate 
the final seasonally adjusted data, are, 
since May 1983, executed every month instead 
of once a year. This permits us to update 
each month the reference series from which 
we derive the final estimations or the sea-
sonal factors with the previous month's 
revised data. 

While seasonal adjustment permits a bet-
ter understanding of the underlying trend-
cycle or a series, the seasonally-adjusted 
series still contains an irreular compon-
ent. Slight month-tn-month variations in the 
seasonally adjusted series may be simple 
irreoular movements: to get a better idea of 
the unrierivinci trend, then, users must exa-
mine several months of seasonally adjusted 
series. 

An extensive review in the methods and 
procedures used in deriving seasonal adjust-
ed department store sales and inventory data 
has been undertaken in conjunction with Time 
Series Research and Analysis Division. As a 
result, commencing with the March 1986 
issue, the Canada total estimates are now 
obtained by using the "direct" method of 
seasonally adjustment as opposed to the "in-
direct" method used previously. (In the case 
of the direct adjustment method, the triad-
justed Canada total is seasonally adjusted 
itself; therefore, the 40 seasonally adjust-
ed components do not sum to the Canada to-
tal. In the case of the indirect adjustment 
method, the estimates of the 40 departments, 
each individually adjusted, are summed to 
provide Canada seasonally adjusted total.) 
(3) 

We continue to use the end-point seasonal 
adjustment method, which was adopted in 
March 1984, in order to improve the quality, 
reliability and stability of the seasonally 
adjusted estimates. 

RFVISIflN PROCFTDURES 

•Due to the fact that statistical surveys 
are subject to different type of errors (as 
described previously in this section) and 
that to obtain a 1001M response rate each 
month under a data collection program by 
mail would prove to be very difficult  

lnrsque ces operations ont été exécutées a phi-
sieurs reprises. Ces étapes determinant les far-
teurs saisonniers nécessaires au calcul des don-
nées désaisonnalisées finales, sont depuis mni 
1983, exécutées a chaque mois mu lieu d'une seulo 
fois par an. Ii nous est donc possible de nmettre 
a jour mensuellement les series de référence des-
quelles on derive les estimations finales des 
facteurs saisonniers, en employant les données 
les plus récentes disponihies. 

Bien que la désaisonnalisation permette de 
rnieux comprendre la tendance-cycle fondamentale 
d'une série, la série désaisonnalisée n'en con-
tient pas moms une composante irrégulière. De 
léqères variations d'un mois a l'autre dans la 
série désaisonnalisée peuvent n'être que de sim-
pies mouvements irréguliers; pour avoir une meil-
leure idée de la tendance fondamentale, ies util-
isateurs doivent donc examiner les series dé-
saisonnalisées d'un certain nombre de Fnois. 

line revue approfondie des méthodes et procé-
dures utilisées pour denver les données decal-
sonnalisées sun les ventes et les stocks des 
grands magasins a été entrepnise de concert avec 
IS Division des series chronoloqiques - recherche 
et analyse. Suite h cette revue et déhutant avec 
l'édition de mars 1986, les estimations pour les 
totaux au niveau du Canada sont maintenant désai-
sonnalisées de Ia facon "directe" par opposition 
a la désaisonnalisation "indirecte" gui a Cti 
enmployée dans le passé. (Dans le cas de Ia decal-
sonnalisation directe, le total non ajusté flu 

niveau du Canada est lui aussi désaisonnalisé, do 
sorte que la somme des 40 composantes désaisoii-
nalisées au préaiable n'éqaie pas nécessairement 
le total mu nivemu du Canada. Dens la version 
indirecte de désaisonnalisation, l'estimation 
désaisonnalisée du total au niveau du Canada est 
éqale a la somme des composantes, soit les 40 
rayons, désaisonnalisées séparément mu préal-
able.) ( 3) 

La désaisonnalisat ion interpolative, laquelie 
fut adoptée en mars 1984 afin d'accroltre la 
qualité, la fiahilité et la stabilité des estima-
tions désaisonnalisées, est encore utilisée. 

PROCELXJRES CE REVISION 

Puisque les enqutes statistiques sont sujet-
tes a différents types d'erreurs (telles qu'ex-
plicitées précédemment dans cette section) et 
qu'il serait très coOteux et difficile (pratique-
ment impossible parfois) d'atteindre, a partir 
d'un proqramme de collecte de données par la 

(3) Refer to: Lothian, J. and Marry, M. 
(1977): The Problem of Aggreqation; 
Direct or Indirect, Ottawa: Seasonal 
Adjustment and Time Series Analysis 
Division, Statistics Canada. 

(3) Consulter: Lothian, J. et Morry, M. (1977): 
Aqqréqation directe ou indirecte, Ottawn, 
Division des series chronologiques, de In 
recherche et de l'analyse, Statistiqun 
Canada. 
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(almost impossible sometimes) and costly, 

S  results must be revised on an ongoing basis 
as new information is received, enabling us 
to update our statistical series accord-
ingly. 

Revisions of two different types are made 
in regard to the Department Store Sales and 
Stocks Survey: the first relates to the way 
data are gathered while the second results 
from the seasonal adjustment procedures. In 
the first type of revision, corrections 
apply only to the previous year data. They 
are conducted after the end of the year and, 
consequently, the revised figures are pu-
blished in the March issue of the following 
year of the present bulletin. The second 
type of revisions are both monthly and an-
nual. In the case of the monthly revisions, 
the corrected figures for the current month 
(June for example) and the two previous 
months (April and May), are published in the 
following month issue of the present cats-
logue (July), while the annual revisions are 
published once a year in the March issue. 

Generally, revised data are indicated 
with an "r" beside the name of the month to 
which they apply, in order to inform the 
user of these changes. 

CUNSTANT D011AR F.SIIMATFS 

1 	 II! 	 I 

Lot1 depaiLriierit stoLe soles Jahie 3Uj, 
estimates of sales by department group are 
deflated by the Income and Expenditure 
Accounts Division of Statistics Canada using 
a commodity breakdown originally based on 
the 1974 commodity survey and the relevant 
Consumer Price Indexes. These deflated 
department group estimates are then totalled 
to give an estimate of total department 
store sales in constant dollars. 

NLIIBER OF SHOPPING DAYS  

poste, un taux de rêponse de 100%, ii faut donc 
rviser les rsultats sur une base rgulière afin 
de mettre a jour lee sries statistiques en 
dcoulant, 6 mesure que de nouvelles informations 
nous soot transmises. 

On conte donc des revisions de deux types en 
regard a l'enquête sur les ventes et stocks des 
grands magasins: lee premibres mont 1iea è Is 
façon dont lee donries sont produites tandis que 
lea secondes resultent de Is procedure de dsai-
sonnalisation. Les rvisions du premier type ne 
se rapportent qu!aux  seules donnes de l'annee 
précdente. [lies sont effectues a is fin de 
l'annee et lee resultats r6vis4s sont publis 
dane le numêro de mars de l'annee suivante du 
present bulletin. Les rCvisions du deuxiëme type 
sont b is fois mensuelles et annuelies. Dana Is 
cas de celles mensuelles, lee resuitats rectifis 
qul referent au mois courant (soit juin par exem-
pie) et aux deux mole precedents (avril et mai) 
sont ajoutees a Is publication du mois suivant 
(juillet) tandis que lea revisions annuelles ne 
sont publiêes qu'une fois Pan, dane Is bulletin 
de mars. 

En general, on avise l'utilisateur de ces 
changements, en inscrivant un "r" b cote du non 
du rnois auquel on applique des revisions. 

FST1MATII)NS IN 0OhIAFS C(IN5TANIS 

II 	 \:IH, 

sernble des vent,es des ji ruis maqasiris en Jul lois 
constants (tableau 30), lee estimations des 
ventes relatives aux principaux groupes de d-
partements cant degonflees par Is Division des 
comptes des revenue et des depenses de Statisti-
que Canada, su mayen d'une ventilation per 
produit basee originalement sur l'enquete de 1974 
cur lee marchandises et au moyen des indices des 
prix b Is consommation appropriês. Les estima-
tions de ces groupes de rayons ainsi degonflees 
cant par Is suite totalisées pour produire 
l'estimation de l'enserrle des ventes des grands 
rnaqasins en dollars constants. 

NOMBRE DE JOURS CO*ERCIAUX 

The nieber of shopping days that this 
publication is based on varies from month to 
month. See Text Table II for the nLsnber of 
shopping days the current publication is 
based on. 

Le nombre de jours conwnerciaux sur leaquels 
sont bases les renseignements presentes ici vane 
d'un mois a l'autre. Le tableau explicatif II 
donne Is nombre de jours pour is peniode Is plus 
recente. 
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TEXT TA&E II. Nujmber of Shopping Days, by Month, 1987 and 1988 

TAHLEAJJ EXPLICATIF II. Norbre de jours conuerciaux, par mois, 1987 et 1988 

1988 1987 

Total number Number of Total number Number of 
of shopping Saturdays of shopping Saturdays 
days days 

Norr,re total Nornbre de Nombre total Nombre de 
de Jours samedis de jours samedis 
commerciaux commerciaux 

January - Janvier 25 5 26 	 5 

February - Février 25 4 24 	 4 

March - Mars 27 4 26 	 4 

April - Avril 25 5 25 	 4 

May-Mai 26 4 25 	 5 

June - Juin 26 4 26 	 4 

July - Juillet 25 5 26 	 4 

August - AoOt 26 4 25 

September - Septembre 25 4 25 	 4 

October - Octobre 25 5 26 	 5 

November - Novembre 26 4 25 	 4 

December - Décembre 26 5 26 	 4 
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DATA CI1NFIU€NTIALITY 

Statistics Canada is prohibited by law 
from puhlishing any statistics which would 
divulge information relatinci to any identi-
fiable business without the previous consent 
in writing of that business.(4) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and 
rigorously controlled and regulated to 
prevent the publication or disclosure of any 
information deemed confidential. The rules 
regarding the confidentiality of parts of 
the results of merchandising surveys are 
therefore applied in such a way that no data 
are shown for cells (or statistical units) 
composed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
designated cell by entering an "X" in the 
'ruriate boxes. 

)ther way of preserving data confiden- 
v without having to enter an "X" is to 

nHLre (consolidate) the information from 
selected reqions (or selected cells) for the 
same item. The data in question can then 
simply be aggregated and published in a less 
detailed, hut still confidential, form. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandising survey 
results. 

CONFIDFNTIALITt DUS DONN1ETS 

La loi interdit A Statistique Canada de diffu-
ser au graM public des données gui pourraient 
servir a identifier une entreprise cu certaines 
de ses caractéristiques, sans avoir obtenu mu 
préalable l'autorisation écrite de cette derniè-
re(4). Ainsi, le dévoilement de données suscepti-
bles de révéler des renseignements précis sur 
l'activité d'une entreprise particulière est sys-
tématiquement contrôlé suivant des dispositions 
strictes de telle sorte qu'aucun renseignement 
,luoé secret rim soit puhlié ou divulqué. L'nppli-
cation des rècjles sur le caractère secret d'une 
partie des résultats des enquêtes sur le commerce 
s'établit donc de manière h ce qu'aucune donnée 
ne soit révélée pour des cellules (ou unites 
statistiques) cnmposées ne moms de trois compa-
qnies, ou encore de trois ou plus lorsque cel-
les-ci sont dominées par une ou deux compaqnies. 
Par la suite l'information concernant ces cellu-
les est dissimulée en inscrivant un X aux diffé-
rents pastes visés dans la publication. 

Une autre façon de preserver le caractère con-
fidentiel de l'information sans pour eutant avoir 
mettre des "X", consiste A grouper (consolider) 

pour certaines regions (ou certaines cellules) 
l'information d'un mêcne poste. 11 suffit abcs 
d'agréqer lea donnéms visées et de les presenter 
sous une forme moms détaillée mais qui respecte 
la consiqne de confidentialité. 

Ainsi, par l'application riqoureuse de ces 
rèoles, le caractère privé de l'information est 
préservé et n'effecte gum très marginalement en 
fin de compte la diffusion des résultats des 
enquètes sur le commerce. 

EXPLANATORY NOTES 
	

NOTES EXPLICATIVES 

The. percentage changes in sales shown in 
this puhlication are based on the total dol-
lar volume of receipts for each of the per-
iods beinq compared. These trends include 
the effect of stores starting operation or 
ceasing operation and are not limited to 
identical stores, i.e. those in operation in 
both of the periods being compared. 

(Al See Section 16 of the Statistics Act 
(Chapter 15'), entiHed "Secrecy". 

Les variations des ventes an pourcentaqe don-
nées dans la présente publication sont fondées 
sur le valeur totale des recettes pour chacune 
des périodes observées. Elles tierinent compte des 
magasins gui ont ouvert leurs partes et de ceux 
gui les ont fermées; autrement dit, elles ne se 
limitent pas aux maqasins qul ant été exploités 
dens toutes les périodes en cause. 

(4) Voir l'article 16, intitulée Secret, du cha-
pit re 15 de 1i I ni sur In st nit i st i pue. 
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The stock-sales ratios(5) are derived by 
dividing the dollar volume of stocks at 
selling value at the end of the month by the 
dollar volume of sales for the month. 

The sales-stock ratios(6) are derived by 
dividing the dollar volume of the sales for 
the month by the average of the beginning 
and endinci stocks at sellincj value for the 
month. 

The metropolitan areas are census metro-
politan areas. 

The comodity reference list, which des-
cribes in detail the commodities comprising 
each of the 40 departments noted within, is 
published in the January issue of this 
publication. 

Revisions to department store sales and 
stocks are published yearly in the March 
issue of this publication. Revisions to 
month-end accounts receivable are published 
on a monthly basis. 

See Tahie 26. 
See Table 27. 

On obtient les ratios stocks-ventes(5) en di-
visant Ia valeur rnarchande des stocks la fin dii 
mois par le chiffre des ventes pour le mom. 

On obtient les ratios ventes-stocks(6) en di-
visant le chiffre des ventes pour le mois par la 
valeur marchande mayenne des stocks en debut et 
en fin de mois. 

Les réqions metropolitaines correspondent aux 
réqions métropolitaines du recermsement. 

La liste de référence des marchandises, gui 
décrit en detail les produits de chacun des 40 
rayons présentés dans cette publication est re-
produite dans le numéro de janvier. 

Les chiffres révisés des ventes et des stocks 
des grands magasirms sont publiés chaque annêe 
clans le numéro de mars du present bulletin. Les 
revisions aux comptes recevoir en fin de mnois 
soot apportées mensuellement. 

Voir tableau 26. 
Voir tableau 27. 



.\ppendix VII - Appendice VII 

LIST OF D[PARTPtNT STORE ORGANIZATIONS - LISTE DES ORGANISAT iONS OF GRAM)S W4GASINS 

MAJOR DEPARfl(NT STORE ORGANIZATIONS - ORCANISATIONS OF GRAM)S MAGASINS IRADITIOMIELS 

Ayre's Ltd., Water St., St. John's, Newfoundland (Closed January 1987 - Fermé Janvier 1987) 
Baine Johnston & Company Ltd., Bowring Division, P.O. Box 5367, Suite 800, St. John's, Newfoundland 
C. Caplan Ltd., 135 Rideau St., Ottawa, Ontario (Closed July 1984 - Fermé juillet 1984) 
Goudies Ltd., 22 Kinq St. W., Kitchener, Ontario(l) 
Hougens Ltd., 305 Main St., Whitehorse, Yukon(2) 
Hougens Watson Lake 84, Box 97, Watson Lake, Yukon(2) 
Hudson's Bay Co., 401 Bay St., 10th Floor, Toronto, Ontario(2) 
James A. Oc,ilvy's Inc., 1307 Ste-Catherine St. W., Montréal, Québec 
Lloydminster & District Agricultural Co-op Association Ltd., 4910-50th St., Lloydminster, 

Saskatchewan(3) 
Magasin J.O. Hubert Ltée, 165 rue Principale Sud, Pniwaki, Québec 
Robinson flqilvy Inc., 1160 Blair Rd., Burlington, Ontario 
R.T. Holman Ltd., Water St., Summerside, Prince Edward Island (Closed May 1985 - Fermé mel 1985) 
Sears Canada Inc., 222 .Jarvis St., Toronto, Ontario 
Simpsons Ltd., 401 Bay St., 10th Floor, Toronto, Ontario 
Smith & Chapple Ltd., 24 Birch St., Chapleau, Ontario (Closed April 1987 - Fermé avril 1987) 
The Right House Co. Ltd., 35-41 King St. E., Hamilton, Ontario (Closed Februar) 1983 - Fermé 

février 1983) 
he T. Eaton Co. Canada Ltd., 290 Yonqe St., Toronto, Ontario 

Ml 	h;t 	fyI; 	 I 	fl;fI;J'tfIfI; 

JUN lUll DI I'AI I 14 NI S I hid Ui<tAN 1/All (INS - ( IHUAN ISA I I UNS Dl (;DAM); MAUAS INS I lfl'Ul Al Id S 

K-Mart Canada Ltd., 8925 Torbram Rd., Brampton, Ontario 
Les Magasins M Inc./M Stores Inc., 5151 Thimens, St-Laurent, Québec 
Oshawa Holdings Ltd., Towers, 6509 Airport Rd., Mississauga, Ontario 
Sentry Dep't. Stores Ltd., 1650 Avenue Rd., Toronto, Ontario (Closed January 1984 - Fermé janvier 

1984) 
Woolco Department Stores, c/n F.W. Woolworth Co. Ltd., 2277 Sheppard Ave., Weston, Ontario(2) 
Zeller's Inc., 5100 De Maisonneuve Ouest, Mantréal, Québec 

(1) Goudies Ltd. has been reclassified to the "Family Clothing" trade qroup as of January 1, 1985. 
Goudies Ltd. est reclassifié dens le groupe des magasins de "Vêtements pour famille" depuis le ler 
janvier 1985. 
All department stores in the Yukon and Northwest Territories have been reclassified to the 
"General Merchandise" trade group as of January 1, 1985. 

(2) Tous les grands magasins du Yukon et des Territoires du Nord-Ouest sont reclassifies h d'autres 
genres de commerce du groupe des magasins de "Marchandises diverses" depuis le 1er janvier 1985. 

(3) Lloydminster & District Agricultural Co-op Association Ltd. has been reclassified to the "General 
Store" trade qroup as of January 1, 1986. 

(3) Lloydminster & District Agricultural Co-op Association Ltd. est reclassifié dons le groupe des 
magasins intitulés "Magasins généraux" depuis le 1er  janvier 1986. 



DEPARTMENT STORE COHW)DIIY REFERENCE LIST 

Department 

1. Women's and Misses' Dresses, Housedresses, Aprons 
d Ilnif,,,-,n,, 

Dresses of all types, including half-sizes and 
maternity dresses, aprons, housedresses and 
uniforms - juniors', misses' and women's. Evening 
gowns and wraps. 

RtP[RTOIRFI DES MARCHANDISFS DES GRAM)S MACASINS 

Rayon 

1. Robei, tobes d' mtniQe, t ahi ters et ur,i formes poill 
et jeunes filles 

Robes de tous genres, y compris les demi-grandeurs at 
robes pour qrossesse, tabliers, robes de ménaqe at unifor-
mes - pour fillettes, jeunes filles at dames. Robes at 
manteaux du soir. 

Women's and Misses' Coats and Suits 

Coats: cloth including fur trimmed, 
raincoats, and imitation fur coats - 
misses' and women's. 
Suits: readymade and made-to-measure - 
misses' and women's. 

Women's and Misses' Sportswear 

Manteaux at tailleurs pour dames at jeunes filles 

	

car coats, 	Manteaux: do drap, y compris ceux qul Sont qarnis do four- 

	

juniors', 	rure, manteaux d'auto, impermêahles et manteaux imitation 
fourrure - pour fillettes, jeunes filles at dames. 

	

juniors', 	Tailleurs: prAts N porter at faits sur mesura - pour fil- 
Iettes, jeunes filles et dames. 

Vtements sport pour dames et jeunes filles 

Blouses and sport shirts: sweaters, pullovers, 
jackets and cardigans; sports apparel, ski 
clothing, play clothes and knitwear; slacks, 
jumpers, skirts and parkas. 

Furs 

Fur coats, jackets, neckpieces, caps, hats and 
muffs. 

Infants' and Children's Wear and Nursery Equipment 

Infants' and Children's Wear: all infants' and 
children's apparel up to approximately size 6X, 
including infants' accessories. 
Infants' Bath Eciuioment and Toiletries 
Other Infants' DepartthentCiiiids: such as garment 
hangers, 	harness, 	playpens, 	toys, 	rattles, 
extension gates, auto seats, walkers, etc. 
Infants' Prams, Carriages and Strollers: including 
pram bedding and accessories. 
Infants' furniture: chairs, commodes, cribs, beds, 
bedding and bedding accessories 

Girls and Teenage Girls' Wear 

All girls' and teenage girls' apparel, including 
dresses, coats, suits, skirts, girl guide uni-
forms, school uniforms, play clothes, underwear, 
hats, caps, stockings, etc. 

Lingerie and Women's Sleepwesr 

Including slips, pants, panties, dusters, night-
gowns, pyjamas, negligees, bathrobes, dressing 
gowns and bed jackets. 

Intimate Apparel 

Including corsets, girdles, garter belts and bras-
sieres. 

Millinery 

Including hats, berets, hat trimmings and hair 
pieces 

Women's and Girls' Hosiery 

Including anklets, nurses' hosiery, tights, leo-
tards, etc. 

Women's and Girls' Gloves, Mitts and Accessories 

Including gloves, mitts, scarves, shawls, blou-
settes, bandannas, belts, boutonnieres, corsages, 
collar and cuff sets, collars, dress and coat 
ornaments, handkerchiefs, purses, small leather 
goods and umbrellas. 

Blouses et chemisiers, chandails, pull-avers, vestes of 
cardigans, vtements de sport, vêtements de ski, vêtements 
de iou, tricots, pantalons, jumpers, jupes at canacjionnos. 

Fourrures 

Manteaux de fourrure, vestes, parures de cou, bonnets, 
chapeaux at moufles. 

VAtemants pour bbs et enfants at articles pour chambres 
d' enfants 

VAtements pour bébAs et enfants: tous articles d'hshille-
ment pour b.bs at enfants jusqu'N Is taille 6X, y compris 
lea accessoires pour bbs. 
Articles Dour le bain of Is toilette des bbs 
Autres articles du rayon pour bbés: tels que clot rn. 
sangles, psrcs, jouets, hochets, barrires extensibi is, 
siqes d'auto, marchettes, etc. 
Voitures at poussettes: y comprim literie et accessol:-
pour voitures d'enfants. 
Mobilier pour enfsnts: chaises, commodes, berceaux, lots, 
literie at sccessoires de literie. 

Vtements pour fjllettes at adolescentea 

bus articles d'habillement pour fillettes et adolescen-
tes, y compris robes, manteaux, tailleurs, jupes, urtifor-
mes de scout, uniformes d'colire, vAtements do jeu, 
aous-vAtements, chapeaux, bonnets, baa, etc. 

Lingerie et vtements de nuit pour dames 

Y compris jupons-combinaisons, culottes, calecons, pal-
gnoirs, chemises de nuit, pyjamsa, dêshahills, sorties de 
bain, robes de chambre at liseuses. 

B. Sous-vAtements 

V campros corsets, gaines, porte-jarretelles et soutiens-
gorge. 

Chapeaux 

V compris chapesux, brets, garnitures do chapeau at pom-
tiches. 

Baa pour dames at jeunes filles 

V compris socquettes, baa d'infirmiNres, collants, leo-
tards, etc. 

Gsnts, moufles at articles de parure pour damea at fiule 
tea 

V compris gants, moufles, echarpes, chles, blouses sat;; 
	41 manches, foulsrds, ceinturea, boutonniNres, bouquets, or-

sembles de collets et poignets, collets, parures de man-
teaux at de robes, mouchoirs, sacs è main, petits articles 
en cuir at parapluies. 

a 
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Include all footwear for women, misses and chil-
dren. Excludes athletic footwear which is in-
cluded in department 35. 

13. Men's Clothing 

Including coats, suits, trousers and jackets. 

14 Men's Furnishings (includes caauai clothing) 

Including shirts (dross, work, sport and regular), 
sweaters, vests, smocks, windbreakers, parkas, 
overalls, work trousers, slacks, jeans, underwear, 
dressing gowns, bath robes, pyjamas, hosiery, 
ties, collars, handkerchiefs, scarves, gloves, 
mitts, ear muffs, hats, caps, garters, suspenders, 
belts, jewellery, isiibrellaa and canes. 

Boys' Clothing and Furnishings 

Include commodities as in Departments 13 and 14 
sold in boys' wear department as well as boy scout 
and school uniforms. 

Men's and Boys' Footwear 

Include all footwear for men and boys. 	Excludes 
athletic footwear which is included in department 
35. 

,od and Kindred Products 

icluding groceries, meats, provisions, Fruits, 
rgetablaa, candy, pastry, bakery products and 

lel icatessen goods. 
liestaurants, coffee shops or lunch counters are 
not included here but in department 38. 

loiletries. Cosmetics and Druos 

Toiletries: toilet goods and toilet preparations. 
Cosmetics: perFisnes, lotions, hair goods and pro-
parat ions, hand and facial beautification prepara-
tions and supplies, etc. 
Patent medicines and drug preparations and sun-
dries, 
Prescriptions 
Medical Supplies, including sick room equipment 
and supplies, bandages, etc. 
Health Appliances and equipment, including sup-
porters and health lamps. 
Medical. Suroical and Theraøeutic Goods 
Shavers and shaving supplies, 

Photographic Equipment and Supplies 

Movie and still cameras and camera accessories; 
photo developing, printing and enlarging equipment 
and supplies; projection equipment and supplies; 
flash bulbs and lamps; films, reels, albumis and 
photofinishing service; telescopes and binocu-
lars. Photographer services are included in de-
partment 39. 

Piece Goods 

Yard goods of silk, woolen, cotton, rayon, velvet 
and linen; synthetics, patterns. 

mona and Domestics 

inens (table and fancy), quilted pads and silence 
lotha, dresser and buffet scarfs, towels and tow-

elling, sheets and sheeting, pillowcases, mattress 
covers, blankets including electric, comforters, 
spreads, wash cloths, travelling robes, etc. 

RPERT0IRE DES NARCIIAM)ISES DES GRANDS P4AGASINS - suite 

Raynii 

Comprend toutes les chaussures pour dames, jeunea filles 
et enfants. Exclua lea chaussurea de Sport leaquelles 
mont inclusea au poste 35. 

Vêtements pour hommes 

V compris manteaux, completa, pantalona et castes. 

Articles d'habillement pour hommes (y compris lea veto-
menta sport) 

V compris chemises (do soiree, do travail, sport st do 
yule), chandaila, quIets, aarraux, blousona, canadiennes, 
salopettes, pantalons de travail, jeans, sous-vAtements, 
robes de chambre, sorties de bain, pyjamnaa, chsusaettes, 
cravates, cola, mouchoirs, 6charpes, qsnts, moufles, 
cache-oreilles, chapeaux, cssquettes, jsrrotièrea, bre-
tellea, ceintures, hijouterie, parapluies st cannes. 

Vtements et articles dhabillemnent pour qarcons 

Comprend los articles mentionnés sum posIes 13 st 14, en 
vente su rayon des vtements pour garcons, de memo quo les 
uniformes de scout at d'&olier. 

Chaussures pour hommes at qarcons 

Comprend toutes chaussures pour hommes et garcona. Exclus 
lea chauaaures de sport lesquelles aont incluses so posts 
35. 

Produjts alimentaires et connexes 

V compria articles d'êpicerie, viandea, conserves, fruits, 
legumes, bonbona, pAtisseries, produits do boulsngerie at 
de charcuterie. Lea restaurants et casse-croOte ne sont 
pas  inclus ici, mais so posts 38. 

Articles de toilette, eosmetiques at medicements 

Articles do toilette: produits at preparations pour is 
toilette 
Cosmêtiques: parfums, lotions, prodults pour Is coiffure 
et prepsratLons capillaires, prCpartions et produits de 
beauté pour lea mains at le visage. 
Mdicaments brevetes, preparations pharmaceutiques at 
articles divers. 
Ordonnances 
Fournitures medicales, y compris materiel et fourniturea 
pour charnbre do malades, panaementa, etc. 
Appai 	et materiel de sante, y compris supports at 
lsmpes

re
-sol
ls

ei 1. 
Produits médicsux. chiruraicaum et thersoeutioues 
Rasoirs et articles pour is barbo 

Appareils et fournitures photographiquea 

Appareils photographiques at camCras, et eccessoires; 
materiel et fournitures pour le dAveloppement, le tiraqe 
at lagrandiasement; materiel at fournitures pour Is pro-
jection; aspoules et lampes eclair; pellicules, bohines, 
albums et service de developpement de Films; tClescopea st 
jumelles. Los services do photographie sont inclua su 
poste 39. 

Tiasus a Ta pièce 

Marchandises h is verge: soie, lainaqe, coton, rayonne, 
velours at toile; tisaus synthetiques; patrons. 

Literie et lingo do maison 

Toilem (do table et do Fantaisie), molletons, sous-nappe, 
parures de comemodes at de buffets, serviettes et tiasu-
eponge, draps at toile pour draps, taies d'oreiller, 
couvre-matelas, couvertures y compria couvertures chauf-
fantea electriquea, edredons, couvre-lits, lingo de tol-
lotte, couverturea de voyage, etc. 
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Smaliwares: include all items suchs as laces, 
trimmings, edgings, fringes, embroidery supplies, 
ribbon, artificial flowers, art needlework and 
embroidery and knitting goods. 
Notions: include bags, dreamnakere' supplies, hair 
goods, sewing supplies, garment attachemerits, 
closet accessories, and other related miscella-
neous comodities. 

China and Glassware 

China and Pottery Tableware: dinner sets, tea 
sets, breakfast sets; individual, odd or group 
pieces of china and pottery tableware. 
China and Pottery Artware and Ornaments: wall, 
table and mantel ornaments of china and pottery. 
Glassware: beverage sets, goblets, tumblers, 
bowls, dishes, etc.; heat-resistant glassware. 

Floor Coverings 

Including rugs, mats, carpets, hard floor cov-
ering, doormats, runners, stair treads, stair 
nosing, carpet binding and rug underpadding. 
Floor and wall tiles, including ceramic, cushion 
flooring. 

Draperies, Curtains and Furniture Coverings 

Draperies and Curtains: including draperies and 
Curtains ready-made and by the yard and acces-
sories, also includeo blinds, and venetian blinds. 
Furniture Coverings: including slipcovers, uphol-
stering fabrics and supplies. 

Lamps, Pictures, Mirrors and All Other Home Fur-
nishings 

RtPERTOIRE 0(5 MARCIIAM)l'1 i OtS GRAMS MAGASLNS - 

syon - 	 I 
Menus articles: y compris tous les articles tels quo den-
telles, pssaementerie, qalons, franges, fournitures pour 
is broderie, rubans, fleurs artificielles et articles pour 
fins travaux b laiguille, pour Is broderie ot pour Is 
tricot. 
Mercerie: y compris sacs, articles pour Is couturière, 
accessoires pour lea cheveux, accessoires de couture, at-
taches pour vtements, articles de placard et diver8ea 
autrea marchandises connexes. 

Porcelaine et verrerie 

Services de table en porcelaine et en cramique: aervices 
dIner, b the, h dejeOner; pièces do porcelaine ou de cC-

vamique, inclividuelles, disparates, ou qroupCes. 
Objets dCcoratifs et bibelots en porcelaine et cCramique: 
ornaments mtjraux, de table ou de cheminCe, en porcelaine 
ou en ceramique. 
Verrerie: services de verrea, verres b pied, verres, bola, 
recipients, etc.; verrerie culinaire h feu. 

RevAtements de plancher 

V compris tapia, nattes, carpettes, prClarts, paillassons, 
chemins, couvre-marches et bordure de protection des mar-
ches, bordure de tapis et soua-tapis. Carreaux de revète-
ment de aol et do mur, incluant cCramique, parquet cous-
sine. 

Tentures, rideaux, housses 

Tentures at rideaux: y compris tentures et rideaux confec-
tionnTs_etT Is verge et accassoiros, et stores vCnitieru 
ou out res. 
Housses: y compris housses, tissus et fournitures pour l 
rembou r rage. 

Lampes, tableaux, miroirs et toua autres articles dameu-
hlement - 

including 
desk, etc. 
Lighting fixtures 
Pictures, picture 
Mirrors 
Ceiling fans. 

floor, table, mantel, boudoir, 	 Lampes: torchèrea et lampes do table, de cheminCe, de che- 
vet, de pupitre, etc. 
Luminaires 

framing services 	 Tableaux, services d'encadrement do tableaux 
Miroirs 
Ventilateura de plafond. 

27. Furniture 
	

27. Meubles 

Including all living room, dining room, bedroom 
and kitchen furniture. 
Beds, mattresses, apringa and convertible beds. 
Fireplace accessories. 
Summer, garden and cottage furniture. 
Office furniture. 

28. Major Appliances 

including refrigeratora, freezers, stoves, micro-
wave ovens, heaters - fireplace heaters, electric 
radiators and apace heaters - washing machinea, 
dryers, humidifiers, dehunidifiers, dishwashers, 
vacuum cleaners, floor polishers, sewing machines, 
air conditioners, etc. 

V compris tous los meubles pour salle de sCjour, salle 
manger, chambre h coucher et cuisine. 
Lits, matelas, sommiers et lits transformables. 
Accessoirea do cheminCe. 
Meubles dCtC, do jardin et de chalet. 
Meubles de bureau. 

28. Gros appareils mCnagers 

V compris rCfrigCrateurs, conqClateurs, cuisinières, fours 
micro-andes, chaufferettes (chaufferettes de foyer, ra-

diateurs Clectriques, poêles), machines b lover, sC-
cheusea, ht.tnidificateurs, dCshunidificsteurs, laveusos 
vaismelle, aspirateurs, poliaseuses, machines h coudre, 
appareils do conditionnement do l'air, etc. 

29. Television, Radio and Muaic 
	

29. Télévision, radio et musique 

Including television, hi-fi and radio sets and 
equ1çnent, record players, recorda, tape re-
corders, pianos, organs, musical inatrunenta and 
supplies, sheet music, music stands and instruc-
tion books. Converters, VCRa, cassette players, 
sound systems, speakers, compact disc players, 
telephones, answertng systems, home computers and 
software, video rentals, compact discs, tapes. 
Video games are included in department 34. 

V compris tClCviseura, appareils et materiel de haute fi-
dClitC et de radio, phonographes, disques, maqnCtophones, 
pianos, orgues, instruments de musique et accessoires, 
musique en feuille, lutrins et manuels d'instructiori. 
Convertisseurs, magnCtoscopes, cassettophones, cha1ne 
stCreophoniques, haut-pmrleurs, lecteura de disquea com-
pacts, tClCpones, rCpondeurs tClCphoniques, ordinateurs. 
personnels et logiciels, location do videos, disquos com-
pacts, bandea. Les jeux video sont inclus au poste 34. 



77 

OEPAR1NCNT SIORE CGIIODITY REFERENCE LISt - Continued 

Department - Cont irrued 

I4ousewai Cs and Sinai I F I ect I ical Appi luncer; 

Including kitchen utensils and supplies, kitchen 
gadgets, kitchen cutlery, percolators, kettles, 
cleaning supplies, mixing utensils, kitchen con-
tainers, laundry supplies, bathroom accessories 
and other miscellaneous housewares; electrical 
fixtures, bulbs, plugs and other electrical sup-
plies and small appliances. 

Hardware, Paints, Wallpaper, etc. 

Including hand and power tools, attachments and 
supplies, garden tools, power lawneowers, garden 
tractors, snowblowers, etc., home hardware, nuts, 
bolts, washers, rivets, caulking guns, measuring 
tapes, etc., paint, glass, wallpaper and supplies. 
Garage door openers, outdoor sheds. 

32. Plijabina. Heetina and Buildina Materials 

Including plumbing and heating fixtures and sup-
plies, such as - faucets, tap adapters, bath 
plugs, seats, basins, toilets, chemical closets, 
basin and toilet accessories and supplies, hot 
water tanks, insul8ting jackets, kitchen sinks, 
thermostats, stovepipes and stovepipe collars, 
dampers, force cups, pumps and floor flanges. 
Building Materials: Roofing, siding, eavestrough-
Ang, awnings, and all "outside" materials and sup-
plies; doors, windows, all carpentry and cabi-
rrrtry; lumber, plywoods, flooring, miliwork, wall 
arid ceiling panels and tiles, boarding, framing, 
it C. 

51. Jewellery 

Clocks and watches 
Plated and Sterling Sliverware - flatware, hollow-
ware, carving sets, plates, dishes, trays, casse-
roles, candlesticks, tea sets, flower holders and 
vases, trophies. 
Costume Jewellery 
Fine Jewellerv 

Toys and Games 

Small wheel goods (tricycles, kiddie cars, wagons, 
doll carriages, pedal cars); toy furniture, games 
and toys; dolls; miniature construction sets, 
etc.; electric trains, etc. Video games, board 
games, model kits. 

Sporting Goods and Luggage 

Athletic and Sports Equipment: including sports 
goods and related sports apparel and footwear 
(baseball, hockey, basketball, rugby, soccer, 
lacrosse, boxing, handball, golf, riding, etc.); 
skiing and skating equipment; gymnasium equipment; 
sleds and tobaggans. 
Hunting and Fishing Equipment: guns, ammunition, 
gun attachments and supplies; fishing rods, reels, 
attachments and supplies; hunting and fishing 
apparel; traps, decoys, nets, knives, etc. 
Camping Equipment and Supplies: tents, ground 
sheets, air mattresses, sleeping bags, haver-
sacks, camp stoves, compasses, tent trailers. 
Ocycles, Accessories and Supplies 
icrats and Marine Accessories 

P Srwer Snow Sleds 
uggage and Leather Goods: including trunks, suit-

cases, duffle bags, hat boxes, travelling bags, 
briefcases, etc. 
Athletic footwear 
Bathing suits, exercise shorts, sweatsuits. 
Exercise equipment. 

RtPERIOIRE DES NARCHAM)IS DES GRANDS MAGASINS - suite 

Rayon - suite 

II. Articles do mnsqe at petite appareils dlectrioues 

Y compris uetensiles et fourniturea de cuisine, disposi 
tifa de cuisine, coutellerie, percolateurs, bouilloiros, 
fournitures de nettoymge, ustenailes mlangeurs, rci-
pients, fournitures pour Is lessive, accessoires de salle 
do baina et divers autres articles de mnaqe; appareils 
d'clairaqe, ainpoules, primes de courant et autres fourni-
tures glectriques, petite appareils Adlectriques. 

Quincaillerie, peinture, papier-tenture, etc. 

V conipris outils N main ou N moteur, accessoires, fourni-
turem, outils de jardinaqe, tondeuses N moteurm, tracteurs 
de jardin, chasse-neige, etc., articles do quincaillerie 
pour Is maiaan, &roue et boulons, rondelles, rivets, pie-
tolets N calfeutrer, mesures N ruban, etc., peinture, 
vitre, papier-tenture oF fournitures. Duvre-porte de 
garage, realises. 

Matêriaux do plonterie. de chauffaoe et do construction 

V compris appareillage et fournitures do ploinberie et do 
chauffaqe, tels que robineta, raccords, obturateurs de 
baignoire, sieges, lavsbos, cabinets, cabinets chimiques, 
accessoires et fournitures pour lavabos et cabinets, 
chai,ffe-eau, enveloppes Isolantes, Oviers de cuisine, 
thermostats, tuyaux de poêle at viroles-embases, soupapes 
do rqlage, ventousea, pompes, bridea do parquet. 
Matriaux de construction: matriaux pour toiture, parole, 
qouttieres, euvents et tous autros mstriaux ot fourni-
tures d'extrieur; portes, fenêtres, toute menuiserie et 
êbniaterie; bois d'oeuvre, contreplaqué, matnaux pour 
planchers, articles do menuiaerie, panneaux pour murm ou 
plafonds, tuiles et carreaux, planches, charpontea et le 
reste. 

Aijouterio 

Ilorloqes et montres 
Argenterie (rngent messif ou plaque) - coutellerie, servi-
ceo N dpecer, assiettes, plats, cabarets, cocottes, chan-
rteliers, services N th4, pots et vases N fleurs, trophes. 
F3ijouterie en faux 
Rijouterie en fin 

Jouets et jeux 

Petits articles sur roues (tricycles, voitures, carroases 
de poupCes, voilures N pCdales); meubles pour enfants, 
jeux et jouots; poupees; jeux do construction, etc.; 
trains électriques, etc. Jeux vidâo, jeux do table, ma-
quet tea. 

Articles de sport et valises 

rquipement d'athltisme ot do sport: y compris articles, 
vétements at chaussures do sport; (baseball, hockey, 
hallon-panier, rugby, soccer, crosse, boxe, belle au mur, 
qoif, equitation, etc.); Cquipement do ski et de patinage; 
quipement de gymnase; tralneaux et tobaggans. 
quipement de pêche et de chasse: armes N feu, munitions, 

accosaoires et fournitures pour arises N feu; cannes, mou-
linets, accessoires at fournitures pour Is pêche; vote-
ments pour Is chasse et Is pêche; piNge, leurres, filets, 
couteaux, etc. 
lquipement at fournituro de camping: tentes, tapis de sal, 
matolas pneiinatiquos, sacs de couchage, havresacs, poles, 
compas, tentes-remorques. 
Bicyclettes, accessoires et fournitures 
Bateaux et accessoiros 
Ajt os-neige 
Valises et articles en cuir: y compris los mallos, vali-
ses, fourre-tout, haltes N chapeaux, sacs de voyage, ser-
viettes, etc. 
Chaussures de sport. 
Maillots de bajn, shorts, survCtetnents. 
Materiel d'exercice. 
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Including books, note pads, notepaper, envelopes, 
writing supplies (pens, pencils, ink, erasers); 
calendars, greeting cards, announcement cards, 
party supplies, decorations, gift wrapping ma-
terial, artists' supplies, crayons, blackboards, 
school supplies, office equipment and supplies; 
calculators; philatelic supplies, albtans, adult 
games, etc. 

Gasoline, Oil, Auto Accessories, Repairs and 
Supplies 

Including anti-freeze, batteries, fans, fender gu-
ards, fog lamps, frost shields, jacks, kick pads, 
mirrors, mufflers, tires, tubes, tire repair kits 
and materials, spark plugs and testers, radiators, 
piston rings, gasoline, oil, repairs; motorcycles, 
accessories and supplies. 

Receictts from Meals and Lunches 

Including receipts from restaurants, coffee shops, 
lunch counters and soda fountains. 

Receipts from Repairs and Services 

Including such repair and service departments as 
alterations, jewellery repair, shoe repair, fur 
repair and storage, radio repair, etc.; include 
receipts from installation and other services; 
beauty parlour, circulating library, financial 
services, travel services, photographic services. 

All Other Departments 

(Basement departments are not to be included here, 
but sales from these sources are to be assigned to 
the appropriate departments). Including tobacco, 
smokers' supplies, seeds, bulbs, nursery stock, 
other garden supplies not elsewhere classified; 
optical department; hearing aids; etc. Lottery 
ticket concessions, key cutting, Christmas decora-
t ions. 

V compris livres, blocs-notes, papier b lettre, envelop-
pes, fournitures pour écrire (phases, crayons, encre, 
qommea a effacer), calendriers, cartes de souhaits, faire-
part, fournitures pour receptions, decorations, etaballages 
de cadeaux, matCriel d'artiste, crayons h dessiner, ta-
bleaux noirs, fournitures scolaires, materiel et fourni-
tures de bureau, calculatrices, articles de philatélie, 
albums, jeux pour adultes, etc. 

Essence, huile, accessoires, reparation et fournitures 
d 'automobiles 

V compris antigel, accianulateurs, ventilateurs, pareboue, 
phares anti-brouillard, panneaux antigivre, crics et vC-
rins, pare-coups de portires, miroirs, ailencieux, pneu%, 
chasnbres b air, trousses et materiel de reparation de 
pneus, bouqies dallijnage et vérificateurs, radiateurs, 
segments de pistons, essence, huile, reparations; motocy-
clettes, accessoires et fournitures. 

Recettes provenent des repas et casse-croOte 

V compris lea recettes provenant des restaurants, casse-
croC)te, coirçtoirs-repas et bars pour qlaces et esux ga-
zeuses. 

Recettes provensnt des services et des travaux de repara-
tions 

V compris lea rayons de service et de rCpsrstion tels que 
retouche, rCparation de bijoux, cordonnerie, reparation H 

entreprosage des fourrures, reparation des radios, etc.: 
compris lea recettes provenant des services d'installetutru 
at autre; salon de beautê, bibliothaque circulante, set 
vices financiers, services de voyage, services de phots-
graphic. 

Tous autres rayona 

(Lea rsyons du sous-sol ne sont pss inclus id, maim lea 
ventes gui s'y rapportent doivent Atre sffectees aux 
rayons qui conviennent.) V compris tabec, articles pour 
funeurs, memences, bulbes A fleurs, stock de pepinirea, 
autres fournitures de jardinaqe non classées ailleurs; 
rayon doptique;  sppareils de correction auditive; etc. 
Concessions de billets de loterie, taillage de des, d4co-
rations de Noel. 



SELECTED FURL 1CM IIINS 

63-Rn? Department Store Sales and Stocks. N. Bit. 

63-004 Department Store Sales by Regions. Advance 
Release. N. Oil. 

63-005 Retail Trade. N. Oil. 

63-001 New Metor Vehicle Sales. H. Oil. 

63-1114 Merchandisinq Inventories. N. Ru. 

63-210 Retail chain and Department stores. A. Oil. 

63-213 Vending Machine Operators. A. Oil. 

63-218 Direct Selling Canada. A. Oil. 

63-219 Cmepus Rook Stores. A. Oil. 

63-224 Market Research Handbook. A. Oil. 

63-538 Retail Trade Historical Statistics, 1972-1979. 
(1. Oil. 

Operating Results Series, Retail Trade, 0., Oil. 
(First Issue, 1974): 

r sloque 

1)3 Men's Retail Clothing Stores, 1983 

06 Retail Shoe Stores, 1977 

,-07 Retail Drun Stores, 1903 

63-608 Retail Florists, 1983 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Womens Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1900 

M. - Monthly 	A. - Annual 	Oil. - Bilingual 
0. - Occasional 

In addition to the selected publications listed 
hove, Statistica Canada publishes a wide range of 

ststietical reports on Cansdian economic and social 
affairs. A comprehensive catalogue of all current puh-
lications is available from Statistics Canada, Ottawa 
(Canada), t1A 016. 

Catainqus 11-7041', once Canada tin.nn, Other roun-
tries t1l.50. 

CHOIX DI RJRLICATIONS 

t-'-unhT 

63-002 Verites et stocks des grands maqasina. M. All. 

63-004 Ventes des grands magasins per region. Rapport prowl-
some. M. Ri!. 

63-005 Commerce de dCtail. M. Oil. 

63-007 Ventes de véhicules automohiles neufs. N. Oil. 

63-014 Stocks commerciaua. H. Oil. 

63-210 Maqasins de detail A succursalea et lea grands Inaqa-
sins. A. Oil. 

63-213 Fxploitants de distnibuteurs autoinatiques.A. All. 

63-218 La vente directe au Canada. A. Oil. 

63-219 Librairiea rio cmepus. A. Si!. 

63-224 Recueil statistique des Atudea de marchC. A. Oil. 

63-538 Commerce de detail stat Istiques hiatoriaues, 1977-1979. 
H.S. Si!. 

SérLe des résultats d'exploitation, Commerce do detail, H.S., 
Oil. (Premier nueéro, 1974): 

Catalogue 

63-603 P1agasins de vAtements pour homes, 1983 

63-606 Maqasins ne vents an detail de chaussures, 1977 

63-607 Pharmacies au dAtail, 1983 

63-608 Fleurlstes détaitlants, 1983 

63-609 8ioutenies au detail, 1983 

63-610 Maqasins de vente au detail do quincaillerle, 1980 

63-611 Maqasins de vente au dAtsil do vAtementa pour dwnea, 
1980 

63-612 Magasin8 do vente au detail de vtements pour Is Famil-
le, 1980 

H. - Hensuel 	A. - Annuel 	Oil. - Silingue 
H.S. - Hors sAne 

Outre lea publications AnianArAes ci-dessus, Statiatiqus 
Csnada puhlie ins qrsnde variAtA de bulletins statistiques sur 
is situstion Aconosnique et sociale du Canada. On pout me pro-
curer in cataloque complet des publications courantes on 
s'sdresaant A Statistique Canada, Ottawa (Canada), K1A 016. 

NO 11-2041', prls Canada sin.nn, Aijtres pays tll.50. 



The nwnbers that malke  
dedsions 
The data that highlight 
national economic 

Inlomat is a digest of the most important statistics 
of the week. It is invaluable for business planners, 
policy makers and members of the media who 
take an interest in the Canadian economy. 

Articles cite the most recent economic and 
social data available, describe current trends and 
point out significant changes. Regular features 
include a complete list of publications released by 
Statistics Canada during the reference week, a 
table of key economic indicators and a list of 
upcoming data releases. The text is condse, easy-
to-read and complemented by tables and charts. 

Infomat, Catalogue No. 1 1-002E (weekly), is 
available for $2.00 per copy/S 100.00 annually 
(in Canada); $3.00 per copy/Si 50.00 annually 
(elsewhere). 

les semai*nes 
lies chiffresqui font 
les decisions 
Les donakes illustrant ks 
tendances de l'économie 

190 

Infomat est un résumé des statistiques les plus importantes 
de Ia semaine. Cest un outil d'une valeur inestimable pour 
les planificateurs du monde des affaires, les responsables 
de l'élaboration des politiques et les médias dinformation 
s'intéressant a l'économie canadienne. 

Les articles contenus dans ce bulletin citent les plus 
recentes donnees economiques et sociales disponibles, 
décrivent les tendances actuelles et soulignent les change-
ments les plus significatifs. On y retrouve des chroniques 
regulières, notamment une liste complete des nouvelles 
publications parues a Statistique Canada au cours de Ia 
semaine de référence, un tableau des principaux indica-
teurs economiques, ainsi qu'une liste des données a paral- 

	

tre. Le texte est concis, facile a lire et 'li'r - 	 't 

de graph iques. 
Infomat, n° ii -002F au cataloguri. 	Lo: 

se vend $2.00 l'exemplaire ou $100.00 pour un 
abonnement annuel au Canada; $3.00 l'exerriplaire 
ou $150.00 pour un abonnement annuel a I'etranger. 

To order, complete the order form included or write to Publi-
cation Sales, Statistics Canada, Ottawa, Ontario, K1A 0T6 
For faster service, using Visa or MasterCard, call toil 
free. 

Please make cheques or money orders payable to the 
Receiver General for Canada/Publications. 

Contact a Regional Reference Centre near you for further 
intormation. 

VI1US pouvez commander en remplissanl le bon de commande ci toni ou 
en ecrivant a Vente des publications, Statistique Canada. Ottawa, Ontario Call Toll-Free 	K1A 0T6. Si vous dèsirez obtenir un service plus rapide, téléphor 

1 800 - 267 -6677au numéro sans lrais et portez votre commande a votre comple V 
 ou MasterCard. 

Téléphonez sans frais Veuillez faire vos cheques ou mandats-poste a l'ordre du Receveur 
général du Canada-Publications. 

Pou, obtenir plus de renseignements, n'hésitez pas a cornmuniquer avec 
le centre do consultation regional Ic plus prés de chez vous 


