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LIONTHLY INDEX®S OF RET.IL SiLES, DECELRER, 1940

General Summary

Heavy consumer demand for electrical appliances and equipment in antici-
pation of higher prices arising from import restrictions and new taxation schedules
constitutes the outstanding feature of the retail trade of Canada during the last month
of the year. Sales of specialty stores dealing in radios, musical instruments and
electrical appliances and equipment were approximately 50 per cent higher in December,
1340 than in December of 1939 while the increase for the household appliance and elect~
rical supplies depariment of department stores was only slightly less at 46 per cent.
Moderate increases ranging from 3 per cent for shoe stores to 13 per cent for candy
stores were recorded for other trades while composite figuraes for the twelve lines of
business included in the monthly survey averaged 1l per cent above the level of December,
1939 and 28 per cent above November, 1940. The general index of retail sales on the
bass, 1930 equals 100, stands at 135.0 for December, 1940, 105.8 for November, 1940 and
122.1 for December, 1939. ;

Retail sales are normally considerably higher in December than in any
other month of the year on acccunt of the Christmas trade. On allowing for differences
in the number of business days in different months and alsoc for normal seasonal move-
ments, the adjusted general index for Decemter, 1940 stands at 102.4, compared with 95.9
for November, 93.7 for October, 90.8 for September and 8%.9 for December, 1939.

The gain in sales in Docember, 1340 over 1939 was about on a par with the
average spread recorded between the two years during sarlier months, cumulative figures
for the twelve-month psriod of 1940 averaging 12 per cent zbove the preceding year.

This increase in dollar volume must be attributed im part to an increase in the quantity
of goods sold and, in part, tc a rise in price levels but it is impossible to say to
what extent each of thesc two factors affects the results for the retail trade as a
whole. The Bureau's retcil food prices index averaged 5 poer cent in 1940 than in 1939
while dollar saloes.of grocery and meat store sales were up by 10 per cent indicating that
highor prices and increased quantities of food products sold were zbout cqually import-
ant in producing the higher dollar volume. an incroase of 8 per cent in retail clothing
prices compares with gains of 14 per cent and 15 per cent in dollar sales of men's and
women's clothing storecs respectively, indicating a somowhat similar relationship.in the
relative importance of the two factors.

General Index of Retail Szles, 1938 - 1940
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&£ll soctions of the couniry roportod incroased business in 1940 over 1939
but zains woro morc pronounced in the cxtromo cast and wost than clsowhero. Composite
figures for six linos of business for which data on o rogional basis aro now availablo
sorva to give somo idec of tho general tronds and show thet salos in the Maritimeo
Provincos were up about 17 per cont in 1940 over 1939 while British Columbia trado was
up by 14 pcr cont. Szles in Ontario worc up 12 por cent; the Prairic Provincos, 10 por
cent and Quobee, 9 por cont.

Results for Individunl Trados

Shoo storc szlos goincd 3 per cont in Docembor, 1940 ovor Docombor, 1939
and woro up 15 per cont comparcd with Novomber. The small inerocso over Doccmbor, 1939
end the loss than soasonnl incrocsc from November is o rosult of tho marked activity in
thig trndo during Novembor arising from tho cold woathor proveiling during the lattor
pert of the month and the conscquont tronsastion of = considerably portion of tho normal
Docombor busincss during thoe carlior period. iinnual sclos for 1940 averagoed 1l por cont
above 1939.

Cendy storc sales incroasod 18 por cont zbove Docombor, 1939 and gainod
by moro than thc usucal scasoncl amount from Novombor, the sonsonally ~djustod indox
adveneing from 70.7 for November to 75.2 for Docomber. Tho annual totzls wora up by 18
per cont from 1939.

Mon's clothing sitorc salss wore up 12 por cont from Doccmbor, 1939 and
inereccscd 25 per cont over November, tho scasanclly adjustod index rising from 94.9 for
Novombor to 99.7 for Docombor. Sclcs for tho yoar woro up 14 por cont from 1939. Ro-
sults on o regicnal basis show tho Maritime Provincos leading both in tho Docomber and
annuzl comporisons. Porcontogoe ineroases in Docomber, 1940 over 1939 for tho various
oconomic divisions with tho annual rcsults in brockets crc os follows: Maritimo Provin-
cos, 19 por cent (33 por cont); Quoboc, 14 per cent (13 por cont); Ontario, 13 por
cont (15 por ccnt); Prairio Provinccs, 6 por cont (5 por cont) and British Columbia,

8 por cont (8 por cont).

Women's clothing storc snlos goined 14 par cont over Docombor, 1939 ond
wore up by 31 por cont ovor Novembor, tho sonsonclly =2djusted indox rising from 94.9 for
November to 99.7 for Docomber whilc the acnnual totnls were 15 per coent abovo tho lavel
of 1939. Rcgionel incrocsos for the nonth and for tho yoor ars s follows: Maritimo
Provinces, 17 por cont (29 por cent); Quobce, 21 per cont (13 por cont); Ontorie, 13
por cont (15 por cont); Prairioc Provinccs, 6 por cont (10 per cont) and British
Columbir, 13 por cont (17 por cont).

Dopartmont storc salos incronscd 11 por cont ovor Docomber, 1939 and
gainod 39 por ccnt from Novembor, the scascnally ndjusted indox continuing tho upiwerd
trond ovident in oorlior months and rising from 98. 1 for Novembor to 101.0 for Docombor.
The eanual totels were up by 12 per cont. Dopartmont storc sales rogistercd lerger
incroascs in tho liaritino Provincos than in othor soctions both for tho month of Docombor
end 2lso for the ontir: ycar Incrcnscs for cach of the fivo divisions of tho country
for tho month ond for thc yoar aro as follows: Maritimo Provinces, 20 por cont (20 por
cont); Quoboe, § pur cont (11 por ceat); Ontario, 12 por cont (13 por coent); Prairio
Provincos, 8 por cont (9 por coent) and British Columbia, 14 por cont (13 per cont).

Drug storo snlos avoraged 15 por cent highor in Docombor, 1940 than in
Doccmbor, 1939 and woro up 39 por cont from November, the sonsonally adjusted indox
rising from 99.8 in Novomber to 114.2 in Deccomber. Salcs for the yonr woro up by 9 por
cont. Rogionzl figurcs show tho linritime Provinces londing, bdoth for tho month undor
roviow and nlsc in tho 2nnual totals. Incroasos for the month nnd for tho year follow:
Maritimo Provincos, 24 per cont (15 por cont); Qucbece, 22 per cont (7 por cont);
Ontario, 12 por cont (9 por cont); Prairic Provinccs, 12 por cont (7 per cont);
British Columbiz, 13 per cont (9 por cont).

Furniturc storc salos goined 16 por cent over Docomber and wore 32 por
cont highor then in Nevomber, the soasonally adjusted index rising from 89.7 for Novom~-
bor to 113.9 for Docomber. Sales for tho ycar worc up by 16 per cont.



Grocery amd meat store sales increased 5 per cenu over Uscember, 1939 and
were 8§ per ceat above the level of November. The comparatively small increase over
December of 1939 must be atiributed to the fact that there was one more Saturday in
December, 1939 than in December, 1940. On making allowance for differences in the number
of business days having regard to differences in the sales importance of different days
of the week and on making allowance for the usuael seasonal movements, the seasonally
andjusted index of grocery and meat store sales moved upward from 9%9.2 in November to
106.9 in December. Results on a regional basis are as follows: Quebec, 2 per cent
(7 per cent); taric, 7 per cen: (10 per cent); Prairie Provinces, 5 per cent (15 per
cent) and British Columbia, 6 per cent (17 per cent).

Hardware store sales gained 16 per cent over December, 1939 and were also
up 16 per cent from November, the seasonally adjusted index advancing from 101.0 in
November to 111.5 in December. Annual sales for 1940 were up 9 per cent from 1939.

Mugsic and radio steore sales gained 49 per cent over December, 1939 and
were up 52 per cent from November resulting in a pronounced rise in the seascnally
adjusted index from 72.1 in November to 102.6 in December. Annual sales were 26 per
cent above 1939. The music and radio classification includes stores selling radios
=i+th or without musical instruments and in which stocks of electrical appliances are
also gencrally carried. Marked increzse in December sales reflects the heavy demand for
electrical merchandise before the rise in rotail prices resulting from the new oxcise
tax of 25 per cent on the manufacturerfs price took place.

Restaurant receipts gained T per cent over Decoember, 1939 and were also 7
per cent highor than in November, 1940. The gein ovor Novomber was about in line with
the usual soasonal movement, the scasonally adjusted index edvancing from 71.6 in Novom-
ber to 71.9 in Docomber. Annual sales were up § por cont over 1939.

Variciy stores transactcd 11 per cent more business in December, 1940
thin in 1939 and gainod 83 por cent over Novembor, the soasonally adjusted index
advancing from 116.5 in November to 120.3 in December. Sales for the year wero up W5
por cent. Rosulis on o rogionzl basis show tho following incroases for tho month under
roviow and for the year: Maritimo Provinces, 23 por cont (27 per cent); Quobcc, 8
per cent (13 por cent); Ondario, 12 por cent (14 per cont); Prairie Provincos, 7 por
cont (11 por cont) and British Columbis, 4 por cont (10 por cont).

Results for jewellery stores are not incorporated in the general indexes
of sales but returns from a sample number of stores in this trade indicate that
December business was 13 per cent above December, 1939. The Maritime Provinces reported
a gain of 17 per cent, followed by Ondario with & 15 per cent increase. Sales were up
14 per cent in British Columbia, 11 per cent in Quebec and 6 per cent in the Prairie
Provinces.
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Comparison of Retail Sales in Canada, for 1939 and 1940, by Kinds of Business

LQecember, 1940 Cumulative
t or « per cent compared with Indexes
Kind of Business )

December December November Jan. -Dec.,1940

1930 1939 1940 Jan. -Dec.,1939
General Index ...... L A . + 7.6 + 10.6 + 27.6 + 11.6
Boots and Shoes evevvu.... N 15.3 ; 2 ; 14T ; 10.5
A T o - 5 o ey ki fardsd - 15.4 +18.4 +122.8 4 17:6
MenEe Clothing -:6..00: .45 + 40.5 } 048412 ; 25.1 ; 1%l
Womén's BLBthine adee- 104 4 - 11.5 % 13.9 4 30.8 % 15.0
Deparfmental ----- SR | TS + 10.8 + e + 39.4 } 18.2
D oy %o as - et + 29.0 + 14.9 + 39.1 + 8.7
T N R P . + 14.2 + 16.4 + ig .1 + 15.5
Groceries and Meats ...-... + 7.6 + 5.0 + 7.6 ; 3. L
PR S .. s ) Bl e. 1) } 8.1 4 16.4 ; 15.7 " 9.0
Radic and Eleetrical ... ’ 20.0 + 49.0 ¥ 534 5 + 25.6
Restaurant ......... 37104 ¢ - 22.1 4 6.8 ; T+3 e
VB - os 0| ool Lo - +22.5 + 10.8 + 82.8 ¥ 14.9

Comparison of Retail Sales of Boot and Shoe Stores and Jewellery Siores
December, 1939 and December, 1940

! Szles in December, 1940
compared with sales in December, 1939
Region

Boot and Jewellery

Shos Stores Storss

(o - R - 8 BT i Ll 96 #£02:5

Maritime Provinces ......... ereaeans + 14.4 * 1
T TV P e R . - 5.2 ¥ 10«8
T + 6.4 + 14.6
Prairie Provinces ..e....c.0. ... %3 e - 12.7 + 6.0
British Columbia ...c.cvvevveennaaan & | 8wl + 14.2




INDEX NUMBERS OF RETAIL SALES - (Average for 1930 = 100)

A. Unadjusted. B. Corrected for Number of Business Days;
C. Adjusted for Number of Business Days and Seasonal Variations.
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: i~ General Index(d) __# Boots and Shoes ] Candy(h) i lien's Clothing(c)(d) -“Homen's Clothing(d)
Year and Month A R, & T B e A als 1. i L T R Y W il N
o | = I ar- . : " . | ]
December, 1929 .eovc..... 138.51 142.8 | 108.9 155.6 ) 160.7 | 114.8 y20L-S 1 2067 | 1231 t 127.3 ¢ 132.8 1 103.8 1721 | Boab' A 97-1
December, 1930 -..covevs.. 125.5 | 125, 8 1\ 9.9 13994} 333.9.] 9P4.2 | 16000 46107 §6.% 112.9; 114.1] 89.1 154.4 ] 156.0 | 84.3
Deeimbet, LIl ... .5 0% 110. 3 | Jaw-2 T (g5 123:91-124.9 1 852 154.6} 153.0} 82.3 94-71 95.7| 74.8 | 140.2 | 141.7 | 76.6
DeWembar, AI32 .o .ot s 89.91 85.2| 65.1 02«71 96.7 % 69.0 131.4 | 123.0 | 66.1 G110 ‘7048 { 6a1-6 b 130.1 Y1208 || 166a4
December, 1933 .......... 88.41 86.6] 65.9 96.1}] 93.1] 65.1 l112.1 107.9 | 58.0 1745 a88 | sS04 2gsd [T B744
December, 1934 .......... 95.1 & 93 1 aEle 121.5 { 11740, §8.0 + 115.4 | 112.0 | 60.2 9.8 .98.1 76.6 180-1 +I.0) @6.a
December, 1935 ...coceenn 98.6 | 102.7| 74-4 .2 | 127.0 M5 | 126M | 119.7 | 64.3 6.7 | 411.8| 74e2 130.1§135-8| 73-4
December, 1936 «..c.c.... 108.3]1108.3| 79.8 110.6 (| 232.5 1 69.7 L RRedl 118:5 [ 610 132.2 | 133-6 { . 80.5 108.7 | J09%8 % 70..8
Dagetibery LP3Y .cvcoe o amma s 115.6 | 118.5| 87.4 ao9. 2 1-137-3 ) 85.8 113.1] 120.6 | 64.8 1&7-9] 143.9 | 86.7 131:4 | 1G24 5.0
December, 1938 .......... 112.61106.9 178.6 104.4| 98.3| 61.5 109.1| 104.8 | 54.3 I30.3 fa22a'y 73-5 111.1 | 104.0 | 68.4
December, 1939 .......... 102.1 1 10981 9 108-1§ 105.01 73-9 115.7 1 114.6 | 59.4 141.31136.3{ 82.1 120.0 { 115-7'%F "16.1
December, 1940 .......... 135.0 | 199-4 | 302. 4 Rgeg | 4.8 | 808 10 L 2482 | J5u2 158.6 {165.5 | 99-7 136.7 | 142.7 | 93.9
1940
[ T A S 70.8| 70.8| 86.8 53.0| 53.6| 76.6 8.3 419 $8-2 62.3 | 62:4 | 83-3 530 532 § 738
February -...... RS T2 & IR:4 T} 8745 43:1| a2T3 | poud ' 56.6| 59.5| 59.5 53-5| 55.1{ 87.5 48.5 1 50.0 | 80.6
RREGH + » - ooos o - oe - i 83.3| 82.0) 88.3 62.8| 61.0| 75.3 92.3| 89.1| 67.5 71-4 | 70.0 | 83.3 73-3{ 7.8 75.6
Bl oo -+ o IS 86.51 " 87.0| 86.% -9 808 | 762 46.6| 47.8 | 57.6 0.2« 1.0 1-0MLG 92.44% 931 1.3
- TP LI, SCE  | 94.34 93-6| 893 88.5}) €8-7.1 75.8 63. 0 B2-1ah 3.4 85.2 | 85.0 | 86.8 84.3 | 84.2 | 80.2
RS . ... ..l . AEE 95.5| 94.6] 91.9 108.4 | 105.4 | 77.5 49.9 | 49.9 | 64.8 93.6 | 91.7 1| 86.5 8342 § 815 | 7aad
BRI S oo i i SR 80.7| 80.6| 89.4 H§ 76.1} T6.9| 80.1 49.2 | 49.0 | 59.0 7660 § T5a2 1 gl 68.5 1 68-7% 81.8
UL S, B 88.6 | 82.1] 93.6(f)ll 173.5( 67-3| 92.2 Gt - B8aa - 64k 7 6.9 | 70.5 | 96. 68.6 | 62.9 | 89.8
September ««..-:.cocr.. 88.9 1 94.4| 90.8 85.01 90.5}| 13-6 56.4 | 59.5 | 64.0 €4.8 | 90.4 | 88.6 81.4 | 86-7 | 89.4
BRS¢ . - i en 1009 |00 § 93.7 85.4 | 86.3| 78.4(f)| 63-8] 63.2 | 66.5(f) |{124.8 |114.2 | 91.3(f) | 105.5 |105.0 | 85.4
B i b beTod 105.8 | 101.3 | 95.9 Sl 91.2 | a0 Ble5 'l 994 p T8 126.8 | 119.6 | 94.9 104-5 | 98.6 | 88.8
Decenber «............. 135-0 | 13941 102. 4 110.9 | 114.8 ! 80.8 1370 1BA5.2 | 78:2 158.6 1165.5 | 99.7 136.7 {14247 | 93.9

(c) Includes men's furnishings.

(d) Revised to census trend.

(f) Final figures.

(h) Candy indexes are based largely upon returns from retail candy chains.
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INDEX NUMBERS CF RETAIL SALES - (AVERAGE FOR 1930 =

100)

A. Unadjusted- B. Corrected for Number of Business Days.
C. Adjusted for Number of Business Days and Seasonal Variations.
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Deparznmenta. - Drugs (d) e _gyzgitﬁre | 12d Grocerles ano
c TSR N 5. O (U F W USRS o
- { i 3 2| v oy
olss 3 | 104.2 ¢ 116.9 Ry | 103.3 141.9 ! 145. 6 115.6 1347 119.¢
{ Uil ] 90T T 107.6 94.4 10%. F 112.6 89.4 105.3 107.5
{ SAY-0 BT 8% 103.5 101.9 89.4 98.5 97.5 78.0 , 92-8 94.3
| 95.6 62.9 91.8 -8 ¢ Teo 61.8 59.8 Sl : 8.1 75.6
I 103-1 67.8 87.9 85.7 75.2 63.17 63.8 56.9 18.6 T4+ 5
| 135, o 76.0 91.1 89.17 78+ § 76.7% 2849 69.0 ! 75.3 73.0
119-6 7¢.8 94.1 94.8 83.2 81.7 84; 1 75.8 i 8c.4 84.0
125+% 8.5 109.0 106.9 86.2 100. 4 99.4 89.5 | 91.4 93.1
133.5 82.4 115.3 112.7 90.9 99.1 100.5 90.5 v TR It 5
187.4 7.2 L3 4 108.4 87.4 96.9 93.8 8Osk - ). 2806 92.7
1. > 89.0 122+ 4 1289 96.2 111.5 111.8 95.6 127.9 ine. 9
164.4 101.0 140.5 141.6 114.2 129.8 133.3 113.9 233 118.7
i
63-6 86.0- ' 1" 88.4 87.3 93-9 59.0 58.5 88.7 87-4 83.3
66.2 82.'8 i 86.17 90.9 92.8 72.0 74.0 89.1 90.5 a3
| 73-6 80.8 | 947 92.3 952 74-3 76.5 89.7 104-5 | 101.2
79.6 81.2 89.9 91.8 B3 93.8 92x9 837 97-6 99-4
8k 4 82.7 92.9 90.9 94. 7 ez | el 93.7 0.9~ 1 1642
83.9 415 91.0 92.0 95.8 93.3 93.6 100. 6 11048 107.3
66.5 .5 93.5 92.3 96.1 80. 4 T 7 103.6 92.1 93.0
71.3 89.1 100.0 95.6 97.6 106~ ) 93.7 94.7 103-3 93:6
92.8 89.2 g7-8 101.3 99.3 99.1 1056 39.5 90.2 96.1
106.2 92.3 18%. 3 105.3 103.2(f) 108.1 g1 ) 90.8 100.3 100- 7
111.8 98.1(f) 101.1 99.8 99.8 93.2 95.1 89.7(f) 105-3 98.2
164.6 101.0 140.6 i 7§ 114. 7 129.5 | 13343 113.9 1133 138.7

e

leats -

e o —cT——

T Tt Y T - ——

112.0
01, E
88.2
70. 6
6S.5
68.2
1517
82.8
99.5
84.4
92.4
106.9

92.0
95.2
100:2
97-5
ot L
107.3
94.9
LRl (L)
96.1
100.7
93.2
106.9

(d) Revised to census trend.
(£} Final figures.



INDEX NUMBERS OF RETAIL SALES - (Average for 1930 = 100)

A. Unadjusted. B. Corrected for Number of Business Dé&é;
C. Adjusted for Number of Business Days and Seasonal Variationms.

Hardware i Radic and Electricsl({d) Restaurants(d) Variety «
Year and Month A B < L 1. B. .0 d B T & c [ & B c
! : !
December, 1929 ......... 134.7 138.0 123.2 194.7 199.2 117.9 1397 111.0 108.8 It 194.2 200.8 108.5
December, 1930 ......... 109.8 108.2 96-6 173.2 170.4 100.8 94.6 92.8 91.0 186.0 187.8 101.5
IReeninant 1931 ... .. -3 91.17 90. 4 80.7 NOR: 7 106.0 63-5 189 17-4 759 180.4 181.4 98.1
December, 1932 ......... 59.1 58.2 52.0 69.3 68.2 4851 62.0 60.1 58.9 147.1 138.6 74.9
December, 1933 -........ 63-1 64.17 gz & 63.4 64.9 41.1 56. 4 55-3 54.2 145.2 140.5 76.0
December, 1934 ......... 77.6 79.5 7150 2G5 79.3 50.2 60.1 59.2 58.0 159.6 155.1 83.8
December, 1935 ......... 79.6 81.5 72.8 78.2 80.0 50.6 65.4 65.0 63-7 | 164.0 169.7 86-6
December, 1936 ......... 86.4 84.8 15.7 94.5 53.0 67.4 Tie5 .2 68.8 ﬂ 183.0 184.1 93.9
December, 1937 -.....-.. 92.d 50.5 80.8 90.9 85.4 64.8 68.4 66.9 65.6 188.2 200.4 102.3
December, 1938 ......... 92.6 50.9 83.4 87.0 85.6 62.0 64.8 62.8 61.6 188.0 16T 50.1
December, 1939 .-¢--..-- 102.0 104.3 95.7 93.0 95.2 69.0 69.0 67.7 66.4 205.7 199.2 101.6
December, 1940 ..-...... 118.7 3205 2 138.6 141.8 102.8 73.7 i S= 019 227:8 235.8 120.3
1940
TORGIBAY, = wrocn o bnt one s onges 59.2 58.3 9% 1 57.5 56.5 71.6 60.0 58.9 63.3 A 67-5 105.5
T PSR 54.0 55.2 95.3 59.0 60.4 76.5 58.3 61.2 63.7 e 74.3 103-3
LT TR S < 64.3 65.8 94.0 61.8 63.3 78.1 63.3 62.1 64.1 93.9 91.3 108.7
L e 89.5 88.1 84.7 75.7 74.5 80.1 6.2 63.0 62.4 86.3 86.9 99.8
RN T 120.5 118.6 89.8 95.6 94.1 82.5 65.1 63.7 63.7 103.1 103.3 103.3
e | 113.4 116.0 97.5 92.9 95.0 104.4 62.7 63.7 63.1(f) || 109-4 106.4 103.3
MR ok #0F Taesn « i - 98.4 96.8 88.0 67.4 66.3 @51 66- 4 65.2 63.3 103.5 104.1 104.1
TR S . s JI 0 IREPS 97.1 94.3 65.0 65.3 8a.9 il & 69.2 65.3 110.9 101.5 110.4
September «...co.cu0.. 105.8 112.8 94.0 85.1 90.7 76.2 69.8 A 68.3 102.6 109.2 iz, 6
Qctober «vovvvevrerens 115.0 11%.1 98.4(f1) 4 92.3 90.8 1 70.8 69.4 69-4 118.9 592 114.6
November «ccee.ceveses 102.6 101.0 101.0 H gl 5 90.1 72, 1 68.7 |/ e8.8 T1.% 124.7 sy 116.5(¢)
N T N py R 121.5 1.5 138. 6 1418 102.8 3.7 73-3 71.9 227.9 235.8 120.3

(d) Revised to census trend.

(f) Final

figures.
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TS0 INDEX NUMBERS OF RETATL SATES (AVERAGE

-

) FOR 12?6-10__)

- .ih “‘ﬁ ! *‘“‘"°nrw&h}££§ﬁg~ o & Pralrle British
_Jgear and sionth o  Canada | Foovisces Qushsc Ontario Provinces Columbia
- ' o Yen®s Clothing Shoras(c)

¥ 4 i e i S '

i i ol 0 e R N 1 1518 s ] dgees- | | R
Decamder, ‘99? ! 174,8 { 187.8 164. 9 181.2 1%0.8 1885
December, 1938 ..M 1653 | 1758 144.3 174.1 i 174.3
December, 193¢ ..y i79.0 4  2.3.4 190 5, A LE6S 1734 187.5
?azembar‘ el |1 LA TR L 5 R S P 2831 202.2
2759, f

JULY . cmer e s . ¥5.0 136,0 91.7 92.7 87.1 93.2

Augus® .. o..ooop 975 i26.5 92.0 94.9 6.8 103. 7

Sepiember ... 107.5 125.C 5%.1 10871 110.9 108. 3

Oebober . .% 145.5(f; 169.1 w3: 3 145.5 ! 157.5 126.56

fovamber M350 19C.5 149.1 it 1 X832 133.6
y bocoubes || 2010 i 2541 1736 2131 | 182l 202.2
b Ghenge, it i

Dezenber, 1340 ﬁ :

Tocontiey, TRa, qoagent | +19<4 +14.0 +12.8 + 5.6 + 7.8
- :hapggf 3540Y i

QR ~Jec- |

o Bes 1ol T Iy +12.8 +15.2 + 4.8 + 8.4

R A Ee R AT W AR n'llv AARIRIIY T T . 'l"— g = -'”m:vtrwaw":— B . e et el LIS B e — — .~
WL en™ T e Homeife GlORbInE SROEEE L e s
December , 1936 .. ff 152.6 156.8- ghecal] © (88,1 1469 148.2
Docember, 1937 -« | 156.4 189.8 143.6 164.3 145.17 144. 7
Dacamber, 1958 g P il 179.7 138.0 161.8 155.0 1861
Ducember, 1939 -. [ 1685 212.5 149.5 7.6 168.2 156.8
December, 17iC c.i 132.0 248.9 180.5 200, T 177.8 177.3
2250, | '

July sevevccioof 9%.3 12742 91.1 94 93.7 110.8

Augush - - ceeefl 964 % AN 84.2 95.7 93.1 R1s9

Sopkember -c..cfi 124.3 141.5 10%.6 119.1 110} 740 124.9

Oztober c..oovfi 1:3.2(f) 187,17 1428 1448 162.1 142.7

Novemdexr «r...- 146.1 195l Bg1T 150.0 163.3 140.17
g Docoubor ... ... i i92.¢ 248.9 180.5 200. 17 177.8 177.3
e Change, ‘

December, 1940 f , ’ | : '

B lor, aY { +13.9 +17.1 +20. 17 +13.0 + 57 +13.1
% Change. ‘ g

Ja.’l "D G o lQ‘rO it .

Jan.-Dec., 1939 | b +29. 1 #13:0 4141 H0.2 | AT

December, 1936 .
Desemaey, 1937
December,
December,
Decembor,
1940

Juiy
Augus’

-

1940 .

Septembor +.c..

Detober ...
Novembar .c. e~
December

. d

1938 ..
RIS

« 3

casees

% Change,
Dacamogr, 1940
Dscember, 1939

4 Change,
san.~Decs , 194

Janq»Doc g 193,!

S /TR ST LA ST T

(a)

(e)
(f)

Figures for
sperations.

0
g

i
i
)
4

. -
e e g 0 o i e &
3

!
‘a
|

o

115.2
03 15
B2 o
Rk
142.9

pal e
13098 )
L3l
1.774%
132.8
142048

% Bl

Includes men's furnishings.
Final figures.

£ P YT T T

QD

L TN S N

o PP NP

e et N e

D s

Grocery and Meat Sto

s sy e e e AT

!'B‘S_____‘_ e g 2 DAL | b b R e

109.8 Wl 7418 ¥ig-9 ' - isak

. 3 133.8 87 5 14T
131.9 134.9 108.4 104,31
135.6 139-17 329.3 125 4
%o 149.5 135.7 137.0
105.9 115.3 134.3 130.0
115.8 128.9 157.8 146.7
107 ~8 118 .6 130.3 115.5
121.3 128.5 136, 1 127.5
Y. § 137-6 R0 130.5
137.9 149.5 85 T 137.0
+ 1.7 + 7.0 + 4.9 i
+ 5.0 +19: % +11. 6 417.1

the Maritime Provinces are withheld to avoid discloging individual



UNADJUSTED LNDEX NUMEERS CF RSTAIL SALES (AVERAGE FCR 1936=100)

. . o § 0 »
e e T R R

g

B B Lt it
RS

, e == ==
Year and lionth i, Canada ; g?ii;:f:s Quebec Ontario iziiiz:s gz;z;zga
Department Stores

December, 1936 . 169.9 176.6 171.6 ! . 5 160.6 162.0
December, 1937 .. 178.0 186.9 189.0 185.8 161.2 192.2
December, 1938 .. 175.1 172.0 189.9 198.2 163.0 174.5
December, 1939 . 192.1 207.6 208.9 198.2 1978 L e I
December, 1940 . 433 7 248.9 226.9 221.6 192.3 202.1
1940

3 PR P, 89.5 105.1 88.1 86.2 84.6 104.0

hugusd ... .. . 101.5 111.0 102.5 IO, © 89.17 124.0

September ..... 116.1 116. 5 123.1 118.9 107.3 119.0

Oetobar o0 143.4 154.3 143.3 138.6 149.0 L3

November ..... : 153.3(f) 157.8 148.17 1§ .@ 160.8 142.5

December ..« 231347 248.9 226.9 221.6 192.3 285, 1
% Change,

December, 1940 +19. 9

Decenbor. 1939 +11.2 +19.9 + 8.6 +11.8 +8.1 +14.2
% Change, '

Jan.-Dec., 1940

Tan —Dec 1939 +12.2 f20.4 +11.1 +13. 4 + 8.6 +13.0

_ Variety Stores

December, 1936 203 8 2108 184.9 206.3 200.9 228.8
December, 1937 209.2 24a,.7 194.4 211, 3§ 193.5 234.8
December, 1938 209.0 2769 198.7 207.8 202.9 248.2
December, 1939 228.8 29485 2% 223.8 223.2 267.3
December, 1940 253.2 309.8 237.9 249. 17 239.0 279.1
1940

July «oevcevenes 115.0 132.1 123.4 107.7 109.9 119.1

g o e 123.2 144.5 I 5 116.4 109.6 132.0

September ..... 114.0 133.0 122.0 106.5 107.4 120.4

foBcher .. :wes 13241 153.0 139.6 124.6 136.2 a.g

November ..... ) 138.6(f) 60 4l 140.2 134.2 L30T 133.6

December - ...+ 253.2 309.8 237.9 249.7 239.0 279.1
% Change,

December, 1940

EEEEEEEFT~T%§§ +10.8 238 i B +11.6 + 7.1 + 4.4
% Change, ' ] ) :

Jan.=-Dec., 1940 £ 5 ) :

TS L] f14.9 +27.0 §13.4 +1 fll 3 flo 2

Drug Stores

December, 1936 130.7 145.0 v 119.4 129.8 135.9 139.1
December, 1937 138.3 157.0 128.5 139.4 134.8 146.4
December, 1938 136.0 136.9 125.9 137.0 141.6 141.0
December, 1939 .. 146.8 166.3 131 145:2 156.2 L T
December, 1940 168. 6 205.8 162.2 163-0 174.9 170. 5
1940

Wy 5o . capll J15.4 119.5 108. 4 114.1 106.0 115.6

August ........ 119.9 1354 114. 8 119.5 118.5 123.9

September ..... 116.5 119.5 112.5 155 120. 1 121.1

Octover - . .-» 128. 7(1) Bl 126.0 s[rg W 142.0 133.6

November ...... 124 130.8 121.5 122.3 115.4 iag. 3

December -..-... 168.6 205.3 162.2 163.0 174.9 170.5
% Change,

December, 1940 p

Docembor. 1939 +14.9 +23.8 +21.9 +12.3 +12.0 +12.8
4 Change, ' ' ' ' J I

Jan.-Dec., 1540 . ne

Tan —Dec 1939 ; + 8.7 T;),z | + 7.2 f 9.0 T 149 f 8.9

- cov—

() ZTinal figures.
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DEPARTHENT. STORE SALES IN_CANADA, BY SEI

oy -

2
v ——r T -

DECEIBER, 1939 AND DECELBER, 1940

(Based on sales of 19 firms)

-

s

AT D 4 e
L e g

TED DEFARTRENTS

- e

— -

! December December { % Change
;1939 1940 1940/39
} 3 »
TOTAL SALES, ALL DEPARTHENTS - excecscucsees (36,638,519 | 41,770,784 | + 14.0
|
1. Women's dresses, coats and suits .............. ! 2,640,318 3,084,171 +156.8
2. Girls' and infants® wear .........ccoeveiuiasianns 1,297,985 1,545,201 + louwd
2. foddlary ond*zlbBes A .5 o Lol N ' 2,167,400 2,587,474 + 19.4
4, . Lingetie ‘andl CaBalts . ... ofam e ot 8 i b syt 1,957,096 2,2075141 + 13:3
T e AR ME R i g st g o Wi ek O 259,144 270,977 i A0 48
. j
6. Women's and children's apparel--(Total, 1-5) ....{ 8,321,943 | 9,705,564 + 16.6
7. Hen's and boys' clothing and furnishings ........ 5,050,018 5,613,505 + 11.2
‘ ' !
8. Drugs and toilet articles and preparations ...... 1,479,305 1,72318%2 + 16.5
B P16 Pais T s ah g s e . o st Py o sl . ol 2,082,623 2,283,479 + 9.6
160 SbABREERE 0. S b e T ol sl | b ol L1499 9e6 1,814,487 + 6u3
11. Food and kindred products ........... DN ey | 2,535,785 2,741,040 + 8.1
12. Furniture (including mattresses, springs) ....... 1,212,358 1,485,391 +22.5
13. Home furnishings ....... e - g 1) | Mg vescamiil 1,8084752 3,160,232 + 14,0
14. Household appliances and electrical supplies .... 716,525 1,048,622 + 46.3
15. Hardware and kitchen utensils ................... 858,438 1,011,296 ¥ s
16. Radios, musical instruments and supplies «....... 631,858 149,694 + 18.6
17. Shoes and other footwear ..... S IR 0 SOl - 2,110,674 ! e I3 + 8.8
18. Stationery, books and magazines .......... el 1,340,999 1,386,751 + 3.4
19. All other departments, total ............... sams il 65098, 335 7,099,374 + 16.5
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