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MONTHLY  _INDEXES OF RETAIL SAIZS. FEBRUARY, 1940 

Retail sales in Canada, as reflected in composite figures for twelve 
ijytea of retail trade dealing principally in clothing, food and household items gained 
16 per cent in February, 1940, over the same month of 1939-  Sales were also 1 per cent 
higher than in January of this year. This was the seventh consecutive mont1 for which 
increases have been shown over the corresponding month in the previous year, The extent 
of the gain was greater than any recorded since the upswing in retail trade began in 
August, 1939,  a result which must be attributed in part to the comparatively low level 
of trade in February, 1939, with which the comparison is made. The unadjusted index for 
February, 1940, stood at 71.2, compared with 61.5 for February, 1939,  and 70.6 for 
January, 1940. 

The seasonally adjusted index which is corrected to allow not only for 
nQrmal seasonal movements but also for differences in number of business days, indicates 
that the underlying trend in retail purchasing in February was slightly downward from 
the immediately preceding months. The adjusted index stands at 84.6 for February, 2 
per cent below the 86.2 recorded for January ad comparoc with 87.5 for December, 83.2 
for November, 88.6 for October and 876 for September, 1939. 

All lines of business for which figures are available reported increases 
over February a year ago. Radio and music store sales were up by 31 per cent compared 
with increases of 12 per cent and 5 per cent shown in the càmparisons for January and 
December with the corresponding month in the preceding year. Furniture store sales, 
which increased 22 per cent in January over January, 1939,  registered a gain of 21 per 
cent in February. 

Department store sales averaged 20 per cent higher in February of this 
year than last, all departments and all regions of the country reporting substantial 
increases. Results on a regional basis indicate a major increase of 34 per cent in the 
Maritime Provinces followed by gains of 21 per cent in the Prairie Provinces, 19 per 
cent in Ontario, 19 per cent in Quebec and 11 per cent in British Columbia. The home 
furziahings and piece goods departments came first in point of view of increased busi-
ness with gains of 31 per cent and 26 per cent respectively over February a year agoa 
Sales of hardware and kitchen utensils were up by 25 per cent while the furniture de-
partment reported an increase of 22 per cent. Marked gains were also reported for 
departments specializing in the sale of clothing and apparel. The shoe department was 
up 20 per cent; men's and boys' clothing and furnishings, 20 per cent; women's and 
children's apparel, 16 per cent, 	 - 

Variety store sales averaged 20 per cent higher than in February, 1939. 
Increases of 26 per cent were recorded in both the Maritime and Prairie Provinces; 
Quebec totals were up 22 per cent. Ontario and British Columbia recorded advances of 
17 and 15 per cent respectively. 

Identical gains of 20 per cent were reported for men's and women's 
clothing stores over February, 19390  Men's clothing store sales in the Maritime Pro-
vinces gained 45 per cent. Increases of 24 per cent in the Prairie Provincos and 20 
per cent in Quebec were followed by advances of 17 per cent in Ontario and 14 per cent 
in British Columbia. The Maritime Provinces also reported the best increases in 
women's clothing sales, a 32 per cent advance in that region comparing with gains of 
28 per cent in the Prairie Provinco, 22 per cent in Ontario, 21 per cent in British 
Columbia, and 11 per cent in Quebec. 

Increases in dollar salos must be attributed in part to price changes 
and in part to an increase in the volume of goods purchasod. The Bureau's retail 
clothing price index stands aproximato1y 4 per cent higher for February, 1940  than 
1939. A comparison of this rise in prices and the 20 per cont incroaso in dollar 
sales indicates that most of the gain in dollar volume roust be attributed to an in-
crease in the quantity of goods sold, 
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Grocery and meat store sales were 13 per cent higher in February of 
this year than last, the Bureau's retail price index for foods rising 5 per cent in the 
same comparison. Sales in British Columbia were up by 30 per cent; the Prairie Pro-
vinces, 29 per cent; Ontario, 11 per cent and Quebec, 7 per cent. 

The gain for shoe stores was only slightly less than that for firms 
specializing in clothing, a gain of 18 per cent over February a year ago being recorded. 
Hardware store Bales were up 19 per cent, while both restaurants and candy stores did 
13 per cent more business in February of this year than last. 

Drug stores reported the smallest increase with an average gain for 
the country as a whole of 6 per cent over February, 1939-  Sales in the Prairie Provinces 
were up 13 per cent whila British Columbia sales were 11 per cent higher. Gains in other 
regions were 8 per cent for the Maritime Provinces, 5 per cent for Ontario and 1 per cent 
for Quebec, 

Returns from a sample nunber of jcwellery stores reveal an increase of 
25 per cent over February, 1939. 

Comparison of Retail Sales in Canadajor 1239 and 1940, by Kinds of Business 

February, 1940 
+ or - per cent 	Cumulative 

	

compared with 	Indexes 
Kind of Business 	

February 	February 	January 	Jan, -Féb. 1940 
1930 	1939 	1 	1940 	Jan.-Feb., 1939 

- 17.7 + 15.8 + 0.8 + 14.5 

- 47.7 + 17.8 - 17j3 + 192 

- 43.6 - 	13.2 + 344 + 18 

- 18.7 + 20.4 - 13.9 + 16.5 

- 34.0 + 20,1 - 7.8 + 13.6 

- 21.9 + 19.6 + 0.9 + 19.0 

- 	9.5 + 	6.0 - 1.5 + 6.1 

- 17.8 + 21.2 + 23.2 + 21.3 

- 	6.5 + 13.1 + 3.5 + 12.6 

- 21.5 + 18.7 - 8.5 + 16.5 

- 33,1 + 30.8 + 2.4 + 23,4 

- 39,3 + 13.2 - 2.7 + 9,8 

- 	2.0 + 20.1 + 7.9 + 16.3 

General Index ............... 

Boots and Shoes .,,. .... e,..' 

Candy . . . . . . . . .. . . . . . . . . . . . 

Men's Clothing 

Women's Clothing 

Departmental 

Drugs 

Furniture • , . . . . . . . . . . . . . • 1 • 

Groceries and Meats 

Hardware •...............,, 

Music and Radio 

Restaurant . . . . • . ....., ... . . 

Variety 



General Inde 
D 

92,5 ; 938 
86.5 924 
77.3 825 
66o 68,5 
52 , 1 555 
56.3 60,0 
5:7 615 

68 
63.i. 67.7 
639 632 
61.5 657 
712 736 

72,9 
	70,1 

81.7 	.7 
84- .3 
	

3 4.9 
86,6 	'.)0 

71.5 
	

73 6 
73,4. 	71.2 
91.1 89.4 
92.1 
	

94.8 
88.5 
	

88.2 
122.1 119.8 

70.6 
	

70.7 
71.2 
	73,6 

Year and L: 

February, 1923 
February, 193 
February, 193 1  
February, 3.932  
Februar; 1933 
February, 193 4  
'ebruary, :35 
February, 3936 
February, 1937 
February, 193 
February, 1939 
February, 1940 

00 

'I 0 

00 

0.) 	 1 

ec 

C0 

AUZ 
March 
April 

June 
July 
August 
September 
VCL

4-  Oi 8r 
November 
December ...... 

January . . . . 
February 

IND&X NUMBQRS_OF 13TAILES_- EF 0 ].9fl 
A. Unadjusted. B. Corrected for Number of Business Days. 

C. Adjusted for Number of Business Days and Seasonal Variations0 

i- e  
C 	A 	BC A 	B 	C A.. 	B 	C 	- 	13. 	C 

1135 S12 863 	1250 99,5 t 107, 117,3 115 ,1  122,6 197,7 70,5 75,1 1104 

106.2 3e3 1i2,E .D0-i. iO9, l.L3,5 66,2 70,5 113,? 73,3 73,.. 

94,8 59,7 65 947 '14,3 8o6 87.6 53,4 56, 91,8 	:: 
1 

587 
51.6 

62.5 
53.6 788 7C,7 

63,3 
48,8 
39, 

50,2 
41,6 

78,4 
69,3 

63,4 
5 1 ,5, 

66.3 
558 

727 
60,6 

43 1 4 
3l,3 

45,1 
33,, 

727 
53,7 432 4.6,0 76 

6.0 37,5 39.9 69. 56..G 6c,3 4l9 44,b 713 42,7 4,7 o2 

C,7 : 70,,3 55,6 60, 60,3 44,6 475 766 45.j 7_Q 

7l,.. 4i.'+ 4O. 
462 

744 
85,5 52 

615 I 
bi,5 
6CO 

4b,.' 
49 , j 

454 
52o$ 

E69 
4 t 	It 

1' .:. 0  
2 c  

4u€,1 
45.5 

o,0 
43,4 
9,5 1.2,0 77,7 54,1 537 58,7 .7 50 6 	II 4.3,6 46,+ 76,o 

75,5 325 j4,6 64,0 5t. 54O 54 44 4?o7 7), 4 42,9 72 

34 1 1 	383 566 5 59..5 53.8 55.4 880 48.4 49,8 34 

76,2 I 	488 7.4 55,1 43,8 435 51,1 	I' 555 53,3 66,6 597 57.4 66o 

790 24 826 ! 7'l2 788 78,6 	1 60,5 79,9 8i4. 747 89.4 91,0 71,7 

80,9 859 86,-. 7,2 	I 54. 5j8 54.9 75,0 75,8 13,b 	I 7-r, 
73,9 

,0, 
65,. 

35,0 
83,6 

l075 
69 ,8  

1073 
720 

74,5 	1 
76,6 

43 
43,8 

43,5 
42,6 

56,4. 
50,7 

8o,r( 
62,9 

80,0 
65,4 

75,5 
80,8 57,0 59.3 698 

81,8 53 ,  52,5 69.]. 47, 46,7 49.7 56,7 55.1 
87.9 

75,4 
87.9 

9,C 
78,6 

47,6 
75,8 

63,0 
78.2 8 - ,6 

88,6 
89.5 
74,6 

87.0 
77,5 

84.4 
79,9 

49,0 
51,6 

48,1 
52.9 

51,7 
55,7 

91,1 
105,7 109,4 87.5 93,3 96,5 78,5 

83.2(f) 67,6 67,7 66,6 48.7 49.6 57.7 101.0 100.9 82.0 84,1 84,0 757 

87,5 119.9 ii6.6 72.9 	I 115.7 114.6 61,6 141.3 136.3 1  82,1(f) 119.9 115,7 74,6(f) 

86 0 2 

II 

46.3 46.8 86.6(f) 42.1 41.9 58.2(f) 62.5 62.6 88.2 52.5 52.7 79.8 

84,6 38.3 39.5 73.1 56.6 59.5 59.5 53.8 55.4 88.0 48.4 49.8 84.5 

Includes men's furnishings. 
Revised to ceztsus trend. 

(f) Final figures. 
(h) Candy indexes are based largely upon returns from retail candy chains. 
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92,4 89.1 99 
92.6 93.1 3139 
91.9 93.6 909 

102,6 I 	101.6 101,6 
83.3 36.9 88.7 
87.1 35.3 92.7 
93.1 93.2 93.2 
36.9 90.2 90.2 
88.7 88.9 39.8 

107.9 102.5 92.4(f) 

87,4 88.3 92.0 
90.5 93.3 95.2 

	

65.5 
	

62.8 
	

72,2 

	

82.0 
	

85,2 
	72.9 

	

10001 
	

99.2 

	

80,3 	79.6 

	

63.0 
	

64.7 
	

82,9 

	

32,3 	70.8 
	

78 C 

	

92,2 	92.4 	77,0 

	

104.4 
	

107.2 	95.7 

	

38.6 
	

87.3 
	

87. 0  

	

110.2 	110.5 
	99.6(f) 

	

59.0 
	58.5 
	

88.6 

	

72.7 	74.7 	90.0 

Furniture  Groceries and LIeais 

12606 	j 139,1 97.4 103,5 105,6 
94..1 103,4 96,8 102,9 105,0 
84,6 929 58,2 93,8 95,7 
62.9 69,9 77,9 81.1 32,7 
42.9 49.3 64.o 68,0 69.4 
5137 62,3 68.6 72,9 
59,2 71,3 69,6 73,9 75,. 
5901 7101 78. 76,4 77,9 
72,5 87.4. 76.8 81.8 83,5 
67,6 81,1 81,0 86,2 83,o 
64.0 77;1 8000 85. 2  86,c 
74,7 .3, 90,5 93,3 95.2 

It 

.LL 
U 
I OO,'i• 

I. 	79,4 
I! 	61.3 

f! 48.6 
tJ 55.6 

59 , 0 
H 68.2 !1 63.3 

60,0 
I 	72,7 

INDEX NUMBERS OF RETAIL SALES JA VERAGE FCR 191O 	
4 

A. Unadjusted. B. Corrected for Number of Business Days. 
C. Adjusted for Number of Business Days and Seasonal Variations. 

ri 

81.6 
83,0 
75.9 
62 1 
4905 
5409 
54.4 
57.8 
58.6 
57,8 
54,2 
64.8 

65.6 
74.0 
77.4 
75 05 
57.2 
61 3 
89.4 

1008 
94,4 

144 . 1 

64.2 
64.8 

A 

9903 
96.2 
89.0 
86.2 
65.7 
70.5 
76.7 
76.9 
82.0 
78,5 
82,2 
87.1 

91,0 
89.0 
88.3 
850 6  
86.2 
86.1 
90.3 
92.7 
90.3 

122,4 

88.4 
87.1 

Year and !onth 

February, 1929 
February, 1930  
February, 193 1  
February, 1932  
February, 1933 
February, 1934 
February, 1935 
February, 1 936  
February, 1937 
February, 1938 
February, 1939 
February, 1940 

March 
April ........... 
May 
June 0000b...0000, 

July 
August ..... ..... 

September ....... 
October ........, 
Novenber ....... 
December .......** 

January ......... 
February  

Departmental 
B__ 

89!103,5I 

	

88,4 	105.2 

	

80.9 	963 

	

63.8 	7509 

	

52,7 	62.7 

	

56.5 	69,7 

	

57,9 	72,6 

	

58.4 	73.0 

	

62.4 	78.1 	t 

	

61.5 	76.9 

	

57.7 	72.2 

	

66.3 	82.9 

	

62.4 	71.7 

	

77.9 
	

75.7 

	

76.7 	75.2 

	

7403 	72.1 

	

58.7 	77.3 

	

58.5 	73,1 

	

90.1 
	

86.6 

	

103.6 
	

90.0 

	

93.3 
	

81.3(r) 

	

145. 1 
	

89.6 

	

63 6 
	

86.0 

	

66.3 
	

82.9 

107,9 106,8 
104.5 103.4. 
96,6 956 
910 9301 
75,7 75,0 
76,5 75'.7 
81.]. 80.3 
78,7 83.3 
89.0 53.8 
8502 869 
89.3 	1 91,1 
94,6 96.5 

89.0 91.8 
89.9 91,7 
8707 91,4 
86.5 90.1 
809 88,4 
8405 86.2 
89.2 37.5 
93.4 91.6 
92.1 92.1 

119.3 96.2(f) 

	

89.0 
	

95.7 

	

94,6 	96.5 

(d) Revised to census trend. 
(r) Final figures. 



INDEX NUMBERS OF RETAIL SALES - 	 FOR_IUO_Z 	lQj 

A. Unadjusted. B. Corrected for Number of Business DayS. 
C. Adjusted for Number of Business Days and Seasonal Variations. 

-_usiandRadi staurantd) Variety 
Year and Idonth 	II A B 	C 

S 

A B C A B C B C 

February, 1929 77.2 62,4 121.2 	t 130 5 1391 1599 F 	103,0 111.9 116,6 835 j 	88,8 120,0 
February, 193 0  68,8 73,4 108,0 	h 8,2 9460 	i 108,0 i 	96,2 	I 104,5 108,9 	l 78,6 106,2 
February. 19..• 99 63.9 95,4 	! 84.5 90.1 036 77.5 84,2 87,7 6.5 73.9 (11 99 
February, 1932 	,,. 52.0 53.3 80,8 57,1 584 67,1 64.0 67.1 69 64.) 66,2 89.5 
February, i33 30.9 33,0 52,4 33,5 35,7 41,0 49,3 53,6 55,3 	I, 5.7 59.2 80J 
February, 1934 35.5 37,9 63 , 2 40, 	I 43,4 49,9 50,4 54.8 57,1 55-5 59.1 79,9 
February, 1935 37,3 39.8 68,7 472 50.3 57,3 52(3 56,8 59.2 57o7 61,5 85, 
February, 193 6  38.3 39 9.9 45.9 47,0 59.5 58.5 60,7 63,2 591 82,0 
February, 1937 	..., 42.2 i 	44.9 30.2 53,5 57,0 72,2 11 	60,5 65,7 68,4 62.8 669 92,9 
February, 1938 	,,,. 47,7 1 	50,7 	1  90.5 	ii  47,3 5110 64,6 1 	58,2 63,2 6.8 62,6 66.7 92,6 
Fhriiqrv 1Q' 	-- 4 48 86.? 4.1 48.1 6o. II 	'i6 5'6.1 58.4 	1 6O3 64.3 89.3 

54.0 
	

52, 2 
	

9606 	0° 
	

60.. 4 	76.5 
	

58.4 	103 	 72, 	(7' 

?iarc; 
.pri1 
May 
June 
July 
Au'iut 
September 
October . 
November •..,... 
December 

53.5 
78,5 
111,2 
104,2 
96 , 1 
99.7 

110.2 
102.2 
89.4 

102 .0 

55 
83,7 

109,4 
102 6 
98.4 
9404 

112,8 
104.5 
88. 

104,3 

r 2 
:4 

8005 
86.2 
89 ,. 4 
91,7 
94.0 
90.9 
88.0 
93.2(f) 

52,2 
59.0 
77.6 
61,2 
53.4 
56.5 
76,4 
82.1 
79,3 
93.0 

49..4 
62.9 
76,5 
6002 
54.6 
53.5 
78.2 
84.0 
78.0 
95.2 

61,0 
67,6 
67,1 
66,2 
70,,1 
69.5 
65.7 
66..7 
62.4 
69.0(f) 

59 6 
58.6 
63 , 1 
57,3 
6004 
6309 
65,4 
6499 
63.0 
69,0 

58..3 
59,6 
61.9 
57.9 
59.5 
62.7 
6505 
64.6 
63.9 
67.7 

60.1 
59.0 
619 
513 
57 0 7 
590]. 
62.3 
64.6 
66.6 
66.4 

69 2 
86,8 
91.6 
9806 
91 ..8 
85 1 
96.9 
101,1 
102.0 
205.9 

67,3 
87.0 
92,2 
96,4 
95,0 
83, 0  
93.8 

104.6 
102.3 
199.3 

84,1 
94 6 
92,2 
95,6 
95.0 
90,2 
96.7 

10406 
101,3 
99.7(f) 

1940 
January 
February 

59.0 
54 .0 

58 1 
55.2 

105.6 
98.6 

57.6 
59.0 

56.6 
60.4 

71.7 
76.5 

60.0 
58.4 

58.9 
61.3 

63.3(r) 
63.8 

671 
72.4 

67.5 
74.6 

107,2 
103.6 

(d) Revised to census trend. 
(f') Final figures. 
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UNJ1DJJSThD I!TDEX NUMBIRS OF RETAIL SALES--(AVERAGE FOR i36 a 1o) 

Maritime 	- 	Prairie 	British 
Year and Month j1_ANADk 	Prvi s 	uebe c 	Provinces Co iumbia 

1Tiit 	Clr±)iincr Src( 

February, 	1936 . 587 605 56,7 61.3 5291 57.0 
February, 	1937 	., 63,0 62.8 59.7 66.9 55.3 60.1 
February, 1938 . 60,5 68.4 59.7 62.2 53.8 59.6 
February, 	1939 	., 56.7 ,8,9 53.8 9.3 50.2 59.4 
February, 	1940 	., 68,1 85,4 64,5 69.1 62.0 67,7 
1939 

September 	...,, 115,5 1044 114.2 110.5 144.9 110.8 
October 	........ 134,0 122.2 114.4 131.6 192.3 126.0 
November 	..,,,. 128.0 142 0 5 117,5 129.1 147.1 111.5 
December 	•,.,, 179,0(f) 213,4 150,5 188.9 173.4 18705 

January 	•...,,. 79.2 93.6 73,6 82.2 70.4 79,5 
February ...... 68,1 85, 4  64,5 69.1 62.0 67.7 

% Change, 
Febryar  +20.4 +45,0 +19.9 +16,5 +23.5 +14,0 
February, 1939 

% Change, 
Jan,-Febe, 	1940 +16,5 ±42,7 +12,9 +14.9 +16.3 +11,5 
Jan.-Feh,, 	1939 ________ ___________ 

Wnme-n'q C1 nthinp-S+nrps 

February, 193 6  57,4 - 61.7 60,8 - 57.3 55.4 53.6 
February, 1937 60.0 60 0 2 62,6 59.3 59.9 58.0 
February, 1938 , 6103 63.5 64r0 60.5 59.7 59.8 
February, 	1939 	., 565 568 57.0 56.2 54.0 60.9 
February, 1940 	. 67.9 75.2 63.2 68.4 69.3 73.4 

i232. 
Septembei.,.0 1104 1083 102,7 111.0 118.9 117.1 
October 	•,,.,,, 131.0 1369 119,2 131.3 151.5 129.3 
November 	,.,,,, 118.2 144,9 1O72 122,1 123,9 108.3 
December 	,,..,, 168,4(f) 210.3 149,5 177.6 168.2 156.8 

1940 
January 	....., 738 940 63,1 76.9 73.4 79.6 
February 67,9 75.2 6302 68.4 69.3 73,4 

% Change, 
Febru14O +20.1 +32,4 +10.9 +21.7 +28.3 +20,5 
February, 1939 

% Change, 
Jan.-Feb.jfQ +13.6 +21.9 + 7.2 +15.9 +13.7 +15. 0  
Jan,-Feb., 	1939  

ar(Arv and 11t Storaq  

February, 1936 995 1 	(a) - 106.1 985 89.6 - 	959 
February, 1937 96,9 (a) 98,1 98,0 87.7 101.4 
February, 193 8  102.1 (a) 104.5 103.8 91 1 1 102.2 
February, 1939 ., 100.9 (a) 109 1 1 104.1 81.0 84.5 
February, 1940 ., 114.2 (a) 117,0 115.7 104,8 110.2 
1919 

September 	.,,., 12304 (a) 11706 12200 143.1 124.2 
October 	•,,.,,, 109 05 (a) 109.6 108.0 115. 4  107.5 
November 	,,,,,. 111.9 (a) 109.3 113.8 113,9 107.8 
December 	,.,,., 136.1(1) (a) 135,6 139.7 129.3 129.4 

1940 
January ,,..,, 1102 (a) 112,6 113.4 97.9 104.0 
February ..,. 114.2 (a) 117.0 115.7 104,8 110.2 
Change, 
Februarv,,1O +13,1 (a) + 7,2 +11.1 +29.4 +30, 4  
February, 1939 
Change, 
Jan.-Feb 2 , 	1940 +12,6 (a) + 7.3 +10.7 +27.2 +27.9 
Jan,-Feb,, 	1939  

(a) Figures foi the Maritime Provinces are v,ithheld to avoid disclosingindividual 
operations. 	(c) Includes men's furnishings 0 	(t) Final figures. 
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UNADJUSTED INDEX NUMBERS OF RETAIL SALES--(AVERAGE FOR 1136 = 100) 

Maritime I 	Prairie 	British 
Year and Month 	CANADA 	Provinces 	Quebec 	Ontario I Provinces Columbia 

Deoartmen± Strc 

February, 1936 769 - 741 766 77.7 76.0 78.2 
February, 1937 78 1 0 73.4 79.2 79.3 7611 78.9 
February, 1938 , 7609 7004 81.9 78.1 71.9 8008 
February, 1939 72.2 64.2 77.3 72.9 68.6 77.0 
February, 1940 86.4 . 86.0 92.2 87.0 83.0 85.7 
939 
Septembej 1193 1016 125,1 1191 12O6 120.1 
October 	•.,,.,, 134 1 4 125.2 128.1 122.3 161.9 122.6 
November ,,.,,, 125.9(f) 131.9 128.5 126.1 128.7 112.6 
December •,,•• 192.1 207.6 208.9 198.2 177.9 177.0 1940 . . 
January .... 856 86,6 98.0 84.6 82.8 80.5 
February .., 86,4 86.0 92.2 87.0 83.0 85.7 

% Change, . 
February, 1940 +19.6 +34.0 19.3 +19.3 +21.0 +11.3 
February, 1939 

% Change, 
Jan,-Feb,, 	1940 +19,0 +34.0 +17.9 +19.2 +20.6 + 9.7 
Jan.-Feb., 	1939  

- 	VariRtv StnrR 

February, 1936 676 62.3 704 68.9 61.6 684 
February, 1937 .. 69.8 65.2 71.2 71.1 67.0 70,6 
February, 1938 .. 69.6 64.5 73.3 69.2 66.5 778 
February, 1939 .. 6710 62.0 69.6 660 613 79.3 
February, 1940 .. 82.1 78.3 85.0 7702 77.2 91,4 

September ..., 107.7 110.2 118,7 100,9 106,5 11103 
October 	,,.,,,, 112 0 3 111,6 118,5 106.9 121.4 111.7 
November •...,, 113.4 118.9 116.4 109,2 117.9 115.2 December ...,.. 228,8f) 251,5 220.1 223.8 223.2 267.3 1940 
January ....,.. 74,5 739 79.9 72.3 68.2 81.2 
February ...... 82.1 78.3 85.0 77.2 77.2 91.4 

%  Change, 
February, 1940 +201 +26.3 +22.1 +17.0 +25.9 +15.3 February, 1939 

% Change, 
Jan.-Feb., 	1940 +16.3 +24.3 +17.1 ±14.6 +17.9 +12.5 
Jan.-Feb., 	1949  

Drug Stores 
February, 	1936 .. 922 87.4 98.0 - 93.3 86.3 89.1 
February, 	1937 	., 98.3 92.8 107.1 99.0 89.8 96.8 
February, 1938 . 94.1 92.7 99.2 94.5 88.5 93.9 
February, 1939 . 98 0 6 99.9 111,7 98.3 88.3 9108 
February, 1940 .. 104,4 107.9 112.3 10219 99.5 102.3 
91 
September 	•.... 108.3 107.7 104.9 105.9 116.7 112.6 
October 	,.,,.,, 111 0 1 108,5 113,0 105,1 123.7 116.4 
November 	•...,, 108,9 110,8 111.8 108.2 109.5 103.5 
December ...,.. 146.8(f) 166.3 133.1 145.2 156.3 151,1 

January 	......, 106.0 109.4 111.6 105.1 101 1 6 104.4 
February ...,.. 104.4 107.9 112.3 102.9 99,5 102.3 
Change, 
February, 1940 + 6.0 + 8.0 + 0.5 + 4.7 +12.7 +11.4 
February, 1939 

% Change, 
Jan,-Feb,, 1940 + 6,1 +10.2 + 3,6 + 4.7 -dO,2 + 7,4 
Jan.-Feb., 	1939 

(r) Final figures, 



DEPARTMENT STORE SALES IN CANADA, BY SELECTED DEPARTLENTS 

FEBRUARYL 1939, AND FEBRUARY. 1940 

(Based on sales of 19 firis) 

February 
139 - 

February 
140 

Change 
1940/39 

TOTAL SALES, ALL DEPARTMENTS ...........,... 13,401,689 15,780,555 + 17.8 

1. Women's dresses, 	coats and suitB 	,.........,..., 1,031,754 1,223,509 + 18.6 

2,Girls'andinfants'wear..,,.,.......,....,..., 2 93, 612 354 0 005 +20.6 

,Hosieryandg1oves .,,,,..•,,.,,..•,,•,....,,.•• 556,786 592 9 166 + 6 0 4 

 Li.ngerie and corsets 604 9 859 711,751 + 17.7 

 Millinery 110,667 130,782 +18.2 

 Women's and children's apparel - (Total, 1-5) .. 2.597.678 1012.213 + 16.0 

 Men's and boys' clothing and furnishings .,,,... 1,182,692 1,413,762 + 19.6 

 Drugs and toilet articles and preparations 'I... 541,514 576,147 + 6.4 

 Piece 	goods 	....................,............. 1,200,232 1,514,33 4  +26.2 

 Smaliwares 563 9 467 663,161 +17.7 

 Food and kindred products ,..................... 1,637,023 1,770,158 + 8.1 

 Furniture (including mattresses, springs) 	....., 1, 019,521 1,238,724 + 21.5 

 Home furnishings 	.............................. 1,002,073 1,308,699 +30.6 

 Household appliances and electrical supplies ... 411 9 448 482,592 + 17.3 

 Hardware and kitchen utensils ,,,....,......,... 512,268 638,910 + 24.7 

 Radios, musical instruments and supplies .,..... 254,245 279,621 + 10.0 

17.Shoesandotherfootwear....................... 720,531 866,269 +20.2 

 Stationery, books and magazines 	................ 255,649 268,507 + 5.0 

 All other departments, total 	...,.,,............ 1,503,548 1 1 747,458 + 16,2 
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