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MONTHLY INDEXES OF RETAIL SALES, FEBRUARY, 1940

Retail sales in Canada, as reflected in composite figures for twelve
lines of retail trade dealing principally in clothing, food and household items gained
16 per cent in February, 1940, over the same month of 1939. Sales were also 1 per cent
higher than in January of this year., This was the seventh consecutive month for which
increases have been shown over the corresponding month in the previous year, The extent
of the gaein was greater then any recorded since the upswing in retail trade began in
August, 1939, a result which must be attributed in part to the comparaetively low level
of trade in February, 1939, with which the comparison is made, The unadjusted index for
February, 1940, stood &t 71,2, compared with 61,5 for February, 1939, and 70,6 for
January, 1940,

The seasonally adjusted index which is corrected to allow not only for
normal seasonal movements but also for differences in number of business days, indicates
that the underlying trend in retail purchasing in February wes slightly downward from
the immediately preceding months. The adjusted index stands at 84,6 for February, 2°
per cent below the 86,2 recorded for January apd compares with 87,5 for December, 83.2
for November, 88.6 for October and 87.6 for September, 1939.

All lines of business for which figures are available reported increases
over February a year ago., Radio and music store sales were up by 31 per cent compared
with increases of 12 per cent and 5 per cent shown in the comparisons for January and
December with the corresponding month in the preceding year, Furniture store sales,
which increased 22 per cent in January over January, 1939, registered a gain of 21 per
cent in February,

Department store sales averaged 20 per cent higher in February of this
year than last, all departments and all regions of the country reporting substantial
increases, Results on a regional basis indicate & mejor increase of 34 per cent in the
Maritime Provinces followed by gains of 21 per cent in the Prairie Provinces, 19 per
cent in Ontario, 19 per cent in Quebec and 1l per cent in British Columbia., The home
furnishings and piece goods departments came first in point of view of increased busi-
ness with gains of 31 por cent and 26 per cent respectively over February a year ago,
Sales of hardware and kiichen utensils were up by 25 per cent while the furniture de=-
partment reported an increase of 22 per cent, Marked gains wers also reported for
- departments specializing in the salc of clothing and apparel. The shoe depariment was
up 20 per cont; men's and boys' clothing and furnishings, 20 per cent; women's and
children's apparel, 16 per cent,

Variety store sales averaged 20 per cent higher than in February, 1939.
Increases of 26 per cent were recorded in both the Maritime and Prairie Provinces;
Quebec totals were up 22 per cent, Ontarioc and British Columbia recorded advances of
17 and 15 per cent respactively.

Identical gains of 20 por cent were reported for men's and women's
clothing stores ovor February, 1939, Men's clothing store sales in the Maritime Pro-
vinces gained 45 per cent. Increascs of 24 per cent in the Prairie Provincos and 20
per cent in Quebec were followed by advances of 17 per cent in Ontario and 14 per cent
in British Columbia, The Maritime Provinces also reported the best increases in
women's clothing sales, & 32 per cent advance in that region comparing with gains of
28 por cent in the Prairie Provinces, 22 por cent in Ontario, 21 per cent in British
Columbia, and 11 per cent in Juebec,

Increases in dollar salos must be attributed in part to price changes
and in part to an incroaso in the volume of goods purchased, The Bureau's retail
clothing price index stends approximatoly 4 per cent higher for Fobruary, 1940 than
1939. A comparison of this riso in pricos and the 20 por cont increase in dollar
salos indicates that most of the gain in doller volumo rust bo attributed to an in=-
croase in tho quantity of goods sold,
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Grocery and meat store sales were 13 per cent higher in February of
this year than last, the Bureau's retail price index for foods rising 5 per cent in the
same comparison. Sales in British Columbia were up by 30 per cent; the Prairie Pro-
vinces, 29 per cent; Ontario, 11 per cent and Quebec, 7 per cent,

The gain for shoe stores was only slightly less than that for firms
specializing in clothing, a gain of 18 per cent over February a year ago being recorded.
Hardware store sales were up 19 per cent, while both restaurants and candy stores digd
13 per cent more business in February of this year than last.

Drug stores reported the smallest increase with an average gain for
the country as a whole of 6 per cent over February, 1939. Sales in the Prairie Provinces
were up 13 per cent while British Columbis sales were 11 per cent higher., Geins in other
regions were 8 per cent for the liaritime Provinces, 5 per cent for Onterio and 1 per cent
for Quebec,

Returns from a sample number of jewellery stores reveal an increase of
25 per cent over February, 1939,

Comparison of Retail Sales in Canzda, for 1939 and 1940, by Kinds of Business

February, 1940
+ or = per cent Cumulative
compared with Indexes
Kind of Busineds February February January Jan,-Féb,, 1940
1930 | 1939 1940 Jan,-Feb,, 1939
General Index ;...;.;.....,.. - 17.7 + 15.8 + 0.8 + el
Boots and 5hoes .uyeeeeeusaes - 47.7 + 58 - 173 + 1942
LR - 43.6 +.13.2 + 3444 + 12,8
Men's Clothing ..eceesescenss < ARt +20.4 e - Y + 1645
Women's Clothing seceveesesse - 34.0 + 20,1 - 7.8 + 13.6
Dopartmental yurveysssrureees || = 219 E e +19.0
Drugs ssiseeneececcenntssecins = g + 6,0 - LS5 + gl
Furniture ceeeesensessncnness - 17.8 + 2488 #1232 % 2103
Groceries and Meats sseseeves =.gqs + Bl + 3.5 ¥ 12,6
HATdWBre seseessssnccscesnnas - 215 + 18.7 = WS + 16.5
Music and Radio eeesesseccsss - 33.1 + 30468 T 2.4 +23.4
Restaurant seeesesesseesesase - 39.3 + 13.2 - 2.7 + 9.8
R s s Pt sonie sl 1 + 20,1 ¥ 7.9 +16.3
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A. Unadjusted., B, Corrected for Number of Business Days.
C. Adjusted for Number of Business Deays and Seasonal Variations,

- —

— - - — - —— - — - -

o o Genmeral Bmdea(d) | Boots and Shoes __ m”:tx’za.mdy( h) |__len's Clothing(c}{d) ]3:?@_:.3.911'3 Clothingld)
Year and onth B A . B BiE &8 8 1 c 1 1B 16 4 A LB LG J A 8 Q.o
- ! I ) > b L : J g T i e li ' - i A
February, 1929 .. | 32:51 98,8} 113:;5 & 0232! 8603 125.0 ¢ 99.5 | 107%3 | 31172 ;‘ 16,1 F 22,61 197,17 . N U yaLs. 1778, Tlowe
February, 1930 «. | 086,51 S2.4 1 106,2 73,31 77.9 {112.8 || 100.41 3095 11155 l T SRR ) L R R T
Feb!‘uary, 1931 u; i 773 82u5 94(.8 ] 5907 . 63&: b 94 .7 K aGiiicaos ; 80.6 i 8[[¢6 it 53&3‘ 569(: 9lc8 H 58,? 62c5 99
February, 1932 .. {l 65,0 %8.51 70.7 1} 28 8 Loanaa b og8ed e 6304 a0RaE f dEE T T Mo b A5 - gany T BN & 56 | el
February, 1933 o. | 52.31] 55.5) 62.3 §  39.7 & 41,6 63,3 f-5%.9 ] 59:8 ) 6066 i 313} 33l | F3A g 43.2 46,0 57.5
February, 1934 .. ji 56,3 60,0 | 63.0 F 375 | 39.9.0 69.3, 1} 51.7: 56,6 60.3 o 4l0 ) 446 739 i 2.9 45.7  97.2
February, _-35 n; Ercr;i 6195 TCaT 3001‘ f 38(~ ‘ 702 :: 55:6 Cel 60:3 ' 4'4'«16 47"5 7606 ‘ 4503 ‘sz:‘; 7.-:0
February, 1935 .. v 62.5] 6:.8] 11z B 31.4 20.2 ) 744§ 6LGY 6154 615 | 46,2 1 4504 T76.3 § 40.p 40,1 0%.0
February, 1937 ., {j 63.4 67.7| 77:8 b a3l 46,2 85,5 Y 55.3 | 62.0¢ 600 R A L s R O T B RALL.
February, 1938 .. & 63.9 | 63.2 | 8.4 | 39,51 £2.9 Y ¥ | S4e1| 5847 e 27571 50.581 8046 | 43,6 46.4 78,6
Fobruady, E8 . 61,21 65,71 755§ 3205 34.6 1 64,0 500} 543 | 54:3 | Ade@ed AT 1 THY o B COL3 A9 - TILE
February, 1940 .. T2 | 7346 | 8446 J| - 3843 | 335 | T3s1 4 56,6 i 5923 | '539e5 i 53.8 1 55.4 83.0 | 48.4 49.8 &i.5
; | . | !
237 | ' ) : ! 4| l i v | :
NEFCII 5 & wve cWe s 7209 7001 76:\2 ! 4858; 4‘7(:‘1“ 5561 !5 4308 4’3&5: 51::1 55:‘5 53\.3 6696 ! 59:7 5?«*"5' 66(,'3
ABER]l i4saevane g2t 83,71 M U 82l 8.6 | 172 N 78.8 1. TR.6 | 0.5 ‘4 79.9 | &iad | T PR e T
HAY coeacoccocs 84.81 2.9 €oi9 i 85.9 ] 86.4 T0.2 1 s4.0] 53,80 54.9 {0 75.01 75.8 11936 T4 Thel TE32
JBE 4o Vet neads Geaat, 859 4 8520 (HT 207us L BT 745 i T 4208 1 4350 56c% 8C¢T 4 OB |- THaS T4#s6 73.5 558
A "L Lo aaale 71,5 | 73:6 | 83.6 [ - 69.8 ) 72,0 | 76:6 || 43.8| 42.6 | 507 62.9 | 65.+ 80.8 57.0 59.3 69.8
Augus-b .o:o.e;o 7304 7102 8108 % 5 \'<? 5205 69:1 4"7(:2 4607 4‘907 ‘ 5607 55'-‘1 7504 :"90(-1 4796 6300
September cees. 91.1| 89.4 Fi8 "0 Goms | 87.04) S48 i A8 Blely 517 91.1| 60s% 1 879 18,6  Nosd . “Tedaz
BeBober «p.:osos 92.1 (| 94.8 | 88.6 st =S | 799 5lb.] 529 | 551 1057 | 109.4 { 87.5 93,3 oS .S
November s.oees 88.5 | 88.2 | 83.2(f) 67.6 ] 67.7 | 66.% 4855 1 9.6 I 50T 10L. ' P100.9 | 82.0 84,1 B4 . 95.7
Tocerer « bsses W 220.1 | 1096 | B7<5 1B G 72.9 ! Y ale i RS | 6240 141.3 | 136.3 ‘ 82,1(£) |l 119.9 115.7 74.6(f)
1940 ' |
January ..ecees 1056 | 79 ¢ 86,2 46,3 | 46,8 | 86.6(r) 42,1 | 41,9 | 58.2(f) 62.5'1 62.6 | 8832 57.E . 52u7 548
February sceses 9.2 o\ 736 |} 84.6 i 3994 T3.a ; 5661 5965 ¢ PHa) 53,8 | 55.4 | 88.0 48.4 49.8 84,5

(¢) Includes men's furnishings,

(d) Revised to census trend.

(f) Final figures.

(h) Candy indexes are based largely upon returns from retail candy chains,.



INDEX NUMBERS OF RETAIL SALES - (AVERAGE FOR 1930 = 100)

A, Unadjusted, B, Corrected for Number of Business Days,
C. Adjusted for Number of Business Days and Seasonal Variations,

Ti Departmental P I viiifg(dfkp.—“'”wu-vjrwr Furniture e ?.- Groceries and Meats
_Year and Yonth A | B B ok, T ASS, | _gmwﬁl N e aeT Al TS ke NS
\ i ! | i i -
February, 1929 ccsee 81.6 | 86,9 f 103.5 ,‘ 99.3 107.9 | 106.8 g 118.8 | 126.6 | 139.1 ! 974 1 103:5 1| 105.6
February, 1930 «oceo 83.0 88.4 ¢ 105.2 JI 96.2 104.5 | 103.4 | 88,4 1 94.1 | 103.4 [ 96.8 102,.9 105 .0
February, 1931 ..... fi 7549 80.9 | 96,3 | 89.C 9ok | 9.6 W WIE [ISRE b oares 8 Bl 7 tiBEel. | 98.7
February, 1932 ..... || 62.1 ! 63.8 7829 " Re e 91.0 9¢.1 i 61¢3 62.9 B F Ty 3t ER T
February, 1933 .esea 49,5 52,7 62.17 MR TN 75,0 b 4063 42,9 49.3 3 64,0 | 68,0 699w
February, 1934 .oe.. | 54,9 58.5 I _69:7 [ T10.5 Toude] . 75.7 - 0 qaoe 51,7 | 62,3 | 68.6 | 72.% Tiole
February, 1935 cccee Shob 57.9 RanL - Cardan 81.1 80,3 Il 55.6 59,2 71.2 69.6 13.9 | 75.,
February, 1936 ..... 57.8 58,4 73.0 I 76.9 78.7 | 60.3 | 59.C 59.1 741 78.9 6.4 | 7179
February, 1937 e...o || 58.6 62 4 1851, il 820 89.0 |  50.8 68.2 725 87 .4 768 81,8 | 33,5
February, 1938 ..... 57.8 61.5 76.9 1} 78.5 85.2 86.9 ;| 63.3 bied ] R 81.0 86 .2 83.0
February, 1939 secos 5442 5Ta7 2.2 I 82.2 89.3 | 91,1 60.0 64wl 04 . THR2 20,0 85.2 | B6.¢
February, 1940 «csee 64.8 66.3 82,9 Bpad ) - gdwe < 3BL5 7247 T4.7 i s0.8 | 90.5 93.3 95 4
1939 ' ; ! |
BEPCh <. .doveseels 65.6 62 .4 71.7 91.0 | 89.0 | 91.3 65.5 ¢ 62,8 2.2 @ 9248 89.1 91.9
S U s R 74.0 7929 %7 89.0 % 89.9 $1.7 82.0 y B85.2 T2.9 § 92.6 9.1 37,9
B w9 e o e tersin s i B 76.17 7502 88.3 897 91.4 100.1 :  99.2 T8 "% 158 5346 90.9
e Bosl o8y eonne 15 .5 7403 ], 85.6 86.5 90.1 80,3 1 79.6 80;% 102.6 108 & 0 Y ) Tostg
JUly ee:sueeonaces 5742 58.7 77.3 86,2 84.9 88.4 630 | 649 82.9 33.3 36.9 838.17
Sagralt © Leswos o o 61.3 58.5 73.1 86.1 34.5 86.2 82.3 78.8 TBas 87 .4 35.3 P
September ........ 89.4 90.1 36.6 90.3 89.2 37.5 e 2 92.4 198 9d.1 Joede 984
OBBEF i0vs.iuo.. sl 20018 103.6 90.0 92.17 93.4 91,6 104 .4 107.2 -, T W 9Ges |  JS0sR
November ......... || 94.4 93.3 81.8¢r)| 90.8 98l 92.1 33.6 87.9 87,0 o S84 88.9 | 89.8
Decemer ........s || 144.1 145.1 89.6 122.4 119.3 96,2(£)] 110.2 110,5 99.6(£)|| 107.9 102,5 92.4(1)
1240 = '
Ja.nua.ry ..o..t.i;. 64.2 63;6 86.0 88.4 89.0 95-7 59.0 5805 88.6 87.4‘ 88.3 92.0
FEbruary ..eeeeees 64,8 66,3 2«9 87+1 94,6 96.5 P 74,7 90.0 90 o5 93.3 f e 2

(d) Revised to census trend.
(f) Final figures.,



INDEX NUMBERS OF RETAIL SALES - (AVERAGZ FOR 1930 = 100)

A. Unadjusted. B. Corrected for Number of Business Days,
C. Adjusted for Number of Business Days and Seasonal Variations.

. A B ——— W WSS W T~ W

.-.—-s---.__~.._.~..“7. ___Hardware 5 Music and Radio(d) ; i Restaurants(iyont- i Variety
- Year snd Hoath S0 T WM (T T . .-‘.‘-ﬂ._.C..__v__T_‘_‘.,-_Q_ T T UES Y S I -
o ' I P , ! i i
February, 1929 ... 772 82.4 z n? ; o sC e, Flal ol U S 103.90 § W3e9 4 W66 g 83:5 | 68.8 120,0
February, 1930 .... 65,8 13.4 108.0 1 88,2 94,0 | 108.0 6.2 | 1C4.5 | 1089 ﬁ 2.2 | 18.6 206.2
February, 1921 .... 5. 63c9 't - 95.4 W - 84.5 I 90,1 I 1036 77.5 | 84,2 S, N 9.5 | 139 29.9
February, 1932 .... 52,0 Sgedit,. ON,0 " ASCSA. aBlus ) G 64.0 | 67.1 69.9 i 64.C ' 66,2 89.5
Febr‘uar’;’, 1?’33 '.\rct; 3009 33&0 ) 52¢4' 31105 . 3507 ! 4‘1;0 49:3 { 53,6 ; 5508 l, 55;7 ! 5902 80—3
February, 1534 os.- 35.5 3749 0 - 63.20 b 40.7 | 43s4 .1 45.3 50.4 [ 54,8 B i Pl g 7909
February, 1935 ... .3 Dl BB 4 il S0 RIS Paget v ] S52ed 4N i e P ' N To7 | 615 ! 8544
Fobfuary, 1936 ... BBegn b 3 b T S0l iy oD TGl 995 58.5 | 60.7 08,2 [ji | oBs8 1 F91 €2.0
Fobmigly , 1987 hesronl, - 4242 %~ 4429 4 88J2 ¢ 5345 | 57.0 § - 72,2 S5 Bl 68.4 1 62.8 1 66,9 9208
February, 1938 «... | 477 59,7 1 90,5 i 47.3 SO B4 6 U ol jeribtnd 6.8~ g ~62.5 | 66.1 92,6
Fsbruary, 1939 cooc | 4535 48c5 | 8697 ,! 45q1 4‘8el : 60r9 I 51:,6 ] 5003 58:..4 'i 60;3 f 64:3 8903
February, 1340 seeec 5450 5502 ’ 9806 %E 5900 6004 x 7605 5804’ i 6].,,3 6398 i 72.-.";L t ?4-'.6 :"030(;
; i i g i
123% | ‘ _ !6 f ; | il
IO daai Rt - 1 8 SOl Lais L 52 g 0522 b el T80 59,6 | 58,3 60,1 ;  69.2 6743 84.1
Epril c.oenesco0s 78,5 el i 484" NI 58.0 1w el 67.6 58.6 59-6 59.0 i 86,8 87.0 946
R R R T 111.2 092 1 1805 [; fTuE ¢ " Joes 67.1 63.1 61.9 61,9 i 91.6 92 .2 92,2
Whaia 1 s, ki ils 104 .2 102.6 | 86.2 Il 61,2 | 60,2 ; 65,2 57.3 ’ 5749 57.3 | 98.6 98.4 95.6
| ET o S 961 gty 998 534 54.6 Qa1 60,4 Ne ST - 95.0 A§.0
RIS oe otcvsssls L 94 .4 | 91.7 56.5 A 69.5 XN 6217 59.1 85.1 83.0 | 90.2
September s.ecose L1Q,3 112.8 94,0 M 76,4 78,2 G o 65,4 65.5 62.3 96.9 23.8 96.17
a2 T Sy (1 Hoge, 2 104.5 90.9 g8 cd 84.0 66,7 64.9 64,6 64,6 101.1 104.6 + 104.6
November scevecss 9.4 88.0 88.0 7958 78.0 62 .4 63.0 63.9 66,6 102,0 02,3 ¢ 08,3
December ......oo || 102,0 | 104c3 | 93.2(f)) 93.0 9542 69.0(f) | 9.0 67.1 6644 205.9 | 199.3  99.7(f)
1940 ” ‘ _ : |
JONUATY cevscecas Gl 58.1 105,6 57.6 56.6 el 60.0 L1 M 63.3(1) 6741 67.5 | 10742
February seeeeces 54,0 55,2 98.6 59.0 60.4 7645 58,4 61,3 63.8 1255 T4 66 | 103.6

(d) Revised to census trend.
(f) Final figures,
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UiADJJSTED INDEX NUMBERS OF RETAIL SALES--(AVERAGE FOR 1936 = 100)

5 e =
; Maritime Prairie British
Year and lMNonth 1 CANADA Provinces Quebec Ontario Provinces Columbia
Men's Clothing Stores(c)
February, 1936 .. 58 o 60.5 567 k] 52,1 5740
February, 1937 .. 63,0 62,8 59:% 66,9 a3 60,1
February, 1938 .. 60,5 68.4 Ly i 62,2 5349 5%
February, 1939 .. %560 5849 53.8 5943 50,2 59.4
February, 1940 ., 68,1 85,4 64,5 69.1 62,0 G781
1 < : :
September ...s. 15455 104,4 114.2 JlEn5 l44.,9 110.8
October -onooc; 13400 12202 114.4 13106 19203 12600
November seeses 128,0 Td8.. 8 117.5 It L T Als5
December «ssave 179,0(f) 213.4 150,5 188.9 173.4 187.5
1940 : " : - :
J&nuary -.oooo; 7902 93 6 73;6 82.2 7004 79;5
HEREUETY o 060 ¢ 68,1 85 4 64.5 69.1 62,0 67s7
4 Change, ' ‘ L
February, 1940 +2044 +45,0 +19.9 +16,5 +23.5 +14,0
February, 1939 J
% Change,
Jan,-Feb., 1940 +16,5 +42 417 +12,9 14,9 +16,3 +11.5
Jan, -Feb,, 1939
A LN aEl: Women's Clothing Stores
February, 1936 .. 57 s4 &, Y 60,8 57.3 554 53,6
February, 1937 .. 60,0 60,2 62,6 59.3 59.9 58.0
February, 1938 .. 61.3 63,5 64.0 60,5 597 59.8
February, 1939 .. 56.5 56,8 57.0 56,2 54,0 60.9
February, 1940 .. 2749 1532 63.2 68.4 6943 73.4
G h : ; ; :
September cocos 110,4 10843 WAL 4B 118.9 10N
B CRbEr . o . o5 o 1310 136.9 119.2 131.3 ) Pl 129.3
November ceosoe 118,2 144.9 107.2 13333 123,9 108,3
December .oesos 168.4(f) 2003 149,5 1T .0 168.2 156.8
1940 T \ '
JENUATLY seveeqeo 73.8 94.0 63.1 76.9 13.4 79.6
February TEEX N 67 9 7502 6302 68.4 69.3 73?4
% Change, ' '
February, 1940 +20,.1 +32,.4 + e e +28.3 +2045
February, 1939
% Change,
Jan.-Feb,, 1940 +13.6 4815 Fia +1549 Wl +15.0
Jen,-Feb., 1939
) Grocery and lleat Stores
February, 1936 .5 || 99:5 |  (a) 106,1 98,5 89.6 9549
February, 1937 .. 96.9 (a) 98,1 98,0 877 101.4
February, 1938 .. 10251 (a) 104,5 103,8 A 1028
February, 1939 .. 100.9 (a) 109,.1 1040k 81,0 84,5
February, 1940 ., 114,2 (a) S L] 115,17 104,8 110,2
] . - .
September .oooe Ta o (a) 117.6 122,0 143,.1 124,42
SGHARET| o 50 esso | | IWNR (a) 109.6 108,0 115,4 10745
November cescos 111.9 (a) 109.3 11398 113.9 107.8
December o.seeo 136.1(f) (a) 135.6 190 13863 129.4
1940 ' e . ;
TRANBEY o &4 v 00 6 1002 (a) 112,6 113.4 909 104,0
Fobruary sscoos I 11442 (a) 117.0 1157 104.8 110,2
% Change, ' '
February, 1940 l #13.1 (a) + 7.2 +11.1 +29.4 +30.4
February, 1939 | :
4 Change, '
Jan.-Feb, :5e9 +R26 (a) #.7.3 +10,7 27,2 +29%9
Jan, -Feb,, 1939 |l -

(a) Figures fcr t?e uarltlme Prov1ncns are Ilthheld to av01d dlsc1051ng 1nd1v1dual

operations,

= < £

€ e e T e

(¢) Includes men's furnishings.

(2) Final figures,
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UNADJUSTED INDEX NUMBERS OF RETAIL SALES--(AVERAGE FOR 1936 = 100)
Maritime Prairie British
Year and Month CANADA Provinces Quebec Ontario Provinces Columbia
: Department Stores v
February, 1936 ., 7649 74,1 7646 T8 76.0 78,2
February, 1937 ., 78,0 73.4 7942 7943 78R 1 78.9
Februery, 1938 .. 7649 7047 81,9 78.1 71,9 80.8
February, 1939 .. 2ae 64,2 T el 129 68.6 77.0
February, 1940 ,. 86.4 86.0 92,2 87,0 83,0 85.7
- il ; ' . , .
September 4.s.. 119.3 101,6 1964 248 . 1 120.6 120,1
October seevees 134,.4 125,2 128.1 18217 161,9 122..6
November .e.... 125,9(f) 131.9 128.5 126,1 128.7 12,6
December .evese 192,1 207.6 208.9 198.2 THpa 177.0
ihih ' . . . . \
Ja.nuary oon-ooo 85;6 86.6 98.0 84.6 82.8 80.5
Fobruary sesees 86.4 86,0 92,2 87.0 83.0 85.17
£ Changs, ' ' ' : :
February, 13940 +19.6 +34,0 Nl 3 L] +21,0 Sy DLk
February, 1939
4 Change, '
Jan,~Fob., 1940 +19,0 +34,0 +17,9 +19,2 +20,.6 + 9.7
Jan,~Feb., 1939
s - Varieﬁy Stores
February, 1936 ., 67 .6 627 10.4 68.9 61,6 68,7
February, 1937 .. 69.8 65.2 Tk 1333 6740 70.6
February, 1938 .. 69,6 64.5 133 69.2 66.5 Pt
February, 1939 .. 67.0 62,0 69.6 66,0 61,3 T9%3
Fevruary, 1940 ., o 78.3 85,0 7742 TheR 91,4
1939 . . ‘ : ,
September ..... ROl 110.2 1289 100,9 106,5 120 3
OCtOber teesses 112.3 11106 118.5 106.9 121.4 lll.?
November .....e 113.4 118.9 116.4 109,2 137 8 115,2
December .,.... 228,8(r) 25155 280,1 223,.8 223,2 267.3
e , o0 . ; . .
JANUATY sesveee 4.5 y ET% 7918 (12 68.2 h
February susees 82,1 78.3 85.0 T 2 1742 91.4
% Change, J ' ' ’
February, 1940 +20,1 426,3 +22,1 +#LTF0 42549 +15.3
February, D988 " 1
% Change, ' '
Jan.-Feb,, 1940 || +1643 +24,3 +17.1 +14 .6 +17.9 +12,5
Jan.-Feb,, 1949 ~
: . -Drug Stores g :
February, 1936 ,. 92.2 87.4 98,0 93.3 8643 89,1
February, 1937 .. 98.3 92,8 107.1 SHR® 89.8 96,8
February, 1938 .. 94.1 9.1 99.2 94.5 88.5 9349
February, 1939 .. 98,6 99.9 111,17 98.3 88,3 91,8
February, 1940 ., 104.4 107.9 112.3 102,9 995 102,3
- " g . |
September s.eee 108.3 107.7 104,9 105.9 11637 112,.6
CEGBDRE o & sanss B e 108,5 113.0 105.1 12347 116,.4
November ....e. 108,9 110,8 111.8 108,2 109.5 010,
December .scees l46.8(f) 166.3 13301 14502 156'3 151'1
1940
DEEREY o o fvsils 106.0 109.4 11354 105,1 101,6 104 ,4
FEbTUBTY sesesne 104,4 107.9 112.3 102.9 99.5 102.3
% Change, ' '
February, 1940 + 6,0 + 8,0 + 045 + 4,7 +12.7 +11,4
February, LB _ _
4 Chenge,
Jane-Feb,, 1940 + 6,1 +10,2 + 3.6 + 4,7 410,2 t T4
Jan."Feb., 1939 . :

(f) Final figures,



L s

DEPARTMENT STORE SALES IN CANADA, BY SELECTED DEPARTHENTS
FEBRUARY, 1939, AND FEBRUARY, 1940

(Based on sales of 19 firms)

Fébrua}§ February | %4 Change
1939 1940 1940/39
Fer
TOTAL SALES, ALL DEPARTMENTS .ecvsveseseassel| 13,401,689 | 15,780,555 + 17.8
1, Women's dresses, coats and SuUit8 sesecsessccsene 1,031,754 1,223,509 + 18,6
26 Ghrls’ and Infenta”™ WY e« i o oo immes 03 Sl 293,612 354,005] + 20,6
3+ Hosiery and gloves secescsecsvesccsvosecssasanses 556,786 592,166 + 6.4
Lo iRpghrisrand carais g densdindisos oot emped Sl 604,859 THL TN + ATS
Se Millinery eeoeeesssesssessasecnccosocraccssseanes 110,667 130,782] + 18.2
6. Women's and children's apparel - (Total, 1-5) ,. 2,597,618 3,012,213 ] + 16.0
T Men's and boys' clothing and furnishings sseeese 1,182,492 IR 7621 + 1946
8; Drugs and toilet articles and preparations sesee 541,514 576,147 + 6,4
R ) ORI o AR vs © Harhh 004 el s 506 PR tigS 1,200,232 1,514,334 ) + 2642
IR SHALINATNG < onso st v e Baovse Fout s dibhe o boligl 563,467 663,161 | + 17.7
B Food and kindred produBts «eus secdiess s iviaes sehil 1,637,023 I,mo, 984 + &3
12, Furniture (including mattresses, springs) eeeeee ARl PS 21 1,238,724 | + 21,5
13; Homa {urfishings c.iessvessccssssss vesesencsdasls 1,002,073 | 1,308,699 + 30.6
14, Household appliances and electrical supplies ... 411,448 482,592 | + 17.3
15. Hardware and kitchen utensils seececsssescasssces 512,268 638,910 | + 24.7
16, Radios, musical instruments and supplies .eeasse 254,245 279,621 | + 10,0
17: Shoee and other foOLWRAE (iisasssdessmencss s 720,531 866,269 | + 20,2
18, Stationery, books and magazines seeecsccscessses 255,649 268,507 | + 540
19. All other departments, tot8l .esesescescsscosors 1,503,548 1,747,458 | + 1642
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