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MONTHLY INDEXSS OF RITALL SalES, AUGUST, 1940

The dollar volume of retail trade in Canada during hugust, 1940, increased
21 per cent over swugust, 1939. Tourist business from other countries and increased in-
comos at home wore among the most important factors affecting the results. The unadjusted
general index (on the base--average for 1930 oquals 100) stood at 89.0 for isugust, 1940,
compared with 73.4 for August, 1939. The index for the latest month was 10 per cent above
the 80.6 recorded in July, 1940. Sales during the first eight months of the current year
averaged 13 per cent higher than in the same period of 1939

after adjustmont for differences in numbor of business days and for normal
seasonal variations, the genornl index stood at 94.1 for August, 1940, 5 per cont above
the 89.4 recorded in July- Improvement of 17 per cent over August, 1939, in the adjusted
index, was more modorato than the gain shown in the unadjusted index of sales volumo,
allowance having been made for the extra Saturday in August this year.

Sales increasvs over isugust, 1939, weroe reported for all twelve groups for
which statistics aro available. Substantinlly greator gains in salos of clothing and de-
partmental stores, howover, surpasssd incrcases in sales of houschold lines which had beon
most prominont during the first half of the yoear.

Department store scles recorded a2 gain of 25 per cont in Lugust, 1940,
over Lugust, 1939, tho largost incrcase recordod in corresponding-month comparisons for
this group durinz the current ycar. Salos woro up 31 per cont in British Columbis, 30
por cont in the laritime Provinces, 29 por cent in Ontario, 24 per cent in Quoboc, and
15 per cont in the Prairie Provinces. Zightoon dopartimental firms ro orted sales by de-
partmonts which totalled 23 por cent highor in August, 1940, than in tho same month a
yoar ago. ‘Women's clothing sales wore up 28 por cont, while sales of mon's elothing were
26 por cont higher and sales of boot ond shoe departments advanced 20 por.cent in tho
same comperison. Sales of picce goods and smallwaros wero up 27 and 22 por cont rospoctivo-
ly. Among the housohold lines, sales of houschold applinncos led other items with a gain
of 30 per coni.- Other incroeascs woro ae follows: home furnishings, 27 por cont; hardwaro,
25 por cont; furniture, 24 por cent; and radio and music, 2 por cont. Food sales were
13 por cont highor, whilo salos of drug dopartmonts incroasod by tho scmo amount.

Variety store salos in Canada wers 30 poer cent higher in sugust, 1940,
than in August, 1939. Tho hkaritimo Provinces lod 21l othor rogions with improvoment of
46 por cont. Sclos in Ontario were up 32 por cont and an incroaso of 28 por cont was ro-
cordod in Quobec. The Prairio Provinces showed scales 24 por cont highor and British

Columbic roported n gain of 20 per cont.

& rigso of 1% por cont in drug store sales in Canade over August, 1939,
rosultod from tho following advences in tho various oconomic divisions: 23 por cent in
tho Maritime Provinces, 19 por cent in Ontario, 18 per cont in tho Prairio Provinces, 12
por cont in British Columbia and 1l per cont in Quebcec.

h11 perts of tho country shared in the brisk improvomeni roportod in
sclos of clothing storos. Improvoment of 33 por cont in mon's clothing storo snl?s in
Canade in jsugust, 1940, ovor hugust, 1939, couparcs with on 18 por cont incroase in tho
first oight months of 1940 over tho samo poriod of last yoar. Sales in the ilaritimo
Provincos worce up 65 por cont, whilo Ontnrio salos advancod 41 por cont. 4n incroaso of
35 per cont in tho Prairic Provinccs was followed by gnins of 30 por cont in Quoboc and
25 per cent in British Columbia.

Women's clothing storc salcs wore up 40 por cont in hugust, 1940, ovor
the scmc month & yoor ago, showing romarkable improvement over the comparison for tho
oight-month poriod whon salcs oxcocdod thosc for the similar period of 1939 by 16 por
cont. Ont-rio ond Bpitish Columbia lod all other regions with idontical gains of 48
por cent, closoly followcd by a 47 por cont incrcnso in tho laritime Provincos. Sales
in Quoboc woro 31 per cent highor than in August, 1939, whiloe in the Prairic Provincos
the goin amounted to 22 por cont.
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Grocory and moot store scles wore 19 per cont highor in august, 1940, thon
in august, 1939 Gnins for the various rogions wero within o narrower range than in pro-
vious months. Snlos in both Ontario and British Columbia worc up 21 por cont whilc in-
crozsos of 16 por cont were reported for both Qucbcc ond tho Preairic Provincos.

Rogional comparisons for salcs of boot and shoc storos and for jowellory
storos apponr for the first time in this issuc of our monthly bullotin. Rogionnl indoxos
for thosc groups, howover, hovo not yot boon constructod. Snlos of boot and shoo storos
in Conada incronsed 38 por cont ovor asugust, 1939 S21ss in tho iaritimo Provincos woro
up 43 por cont, ond in Ontorio, 42 por cont. . gnin of 35 per cont wes rocorded in
British Columbin, whilo incronsos of 31 poer cont and 30 per eont oceurrcd in Quoboc and
the Prairio Provincos rospoctivoly

Jowellery store sclos in Canada ndvencod 43 por cont in august, 1940, ovor
the samo month last yoar. &4 gein of 54 por cent in the Prairic Provinces lod all other
regions of thao country Sales woro up 45 per cont in both tho liaritime Provinces and in
Ontario, Quebec and British Columbic roportod gains of 38 ond 34 por cont rcspoctively.

Somparison of Rotail Sales in Canada, for 1939 and 1940, by Kinds cf Businosg

I R ST TR e I S LT T IS ST T T T T T 3 = s === S
August, 1940 Cumulative
+ or = per cent Indexes
Kind of Business compared with

August August July . Jan.-Aug.,1940

3 1530 1939 1940 Jan. =Aug. , 1919 .
el Trdex ... .. ovis - 2.4 +21.3 + 10.4 +12.8
Boots and shoes ........ - 18.9 + §1.8 - 2.2 +11.3
Candy .................. - 37-8 + 39.6 + 33.9 A R0
Men's clothing ......... + 4.5 + 37.9 + 4.0 + 17.5
Women's clothing ....... = 16,7 + 40.0 + 0.3 + 15.8
Departmental .. ........ - 6.9 + 25.0 + 14.2 + 14.4
10 e S R R - 2.4 + 16.7 + 7.5 + 6.6
B ture - ..o + 16.0 +217.0 + 26.8 + 20.6
Groceries and meats .... + 8.3 + 18.% 3 e d + 11.6
EERAWEo) o e - v o i o sy : - 3.6 ) 50) + 5.3 + 8.3
Music and Radio ........ - 4.4 +19.8 5 0" + 26.9
Resgtaurant ...... R e - 33.0 + 12.8 + 8.6 + 8.4
o duril £AL2.5 , + 30.3 ' + 7.1 +16.1

Comparison of Retail Sales of Boot and Shoe Stores and Jewellery Stores,
August, 1939, and hugust, 1940 e

Sales in Aupgust, 1940, compared with sales in August, 1788 .
Region |
Boot and Jowellery
Shoe Stores Stores
i ;

ColiRdd " icto s o i orvat s i - Bl A T 4+ 43.0
Meritime Provinces ....... + 47.9 + 44.8
Quebeec ... oo ..., ok, + 30.9 + 37.9
Ohe 3 i U MM o] o ST~ S + 41.9 + 44.8
Prairie Provinces ........ ® 303 N
British Columbiao ......... + 35.4 + 34.3




INDEX NUMBERS OF RETAIL SALES - (Average for 1930 = 100)

A. Unddjusted. B. Gorrectéd for Rumber of Business Days.

C. Adjusted for Number of Business Days and Seasonal Variations.

= General Index(d) Boots and Shoes Candy(h en's Clothing(c) (d) Women's Clothing(d)
Year and Month A B E A B c A B C A B 0 L P
August, 1929 ......... 108.5 | 100.7 | 114.9 112/ § 2.5 §.120.6 135.0] 126.5 | 129.1 102.91 94-.3 | 134.7 97.8| 89.6 1| 117.9
August, 1930 - ....... 912 |- S 2§ "2 el W3 11015 105.94 102. 242 |} 7491 'T0:6 [ 1060.9 82.4 177.71102.2
August, 1931 ......... 78.1] 75-3| 85.6 B4 Bl E8l1 8§3.631 "Srys ‘Bes 5.8 54.3% 81.% 65.5 | ReT ) KT
August, 1932 ......... 63-3 + 6§ b TING EPd 60. 1 de2 61 14" B2-3Y 168.5 45.0] 44.1 | 63.0 50.3| 49.3 | 64.9
August, 1933 .-....... 6.6 |- 59.9 |~Eyv8 507 S4.4 | 6829 582} 57.6¢] 58.7 45.7| 44.4 | 63-4 49.7| 48.3| 63.6
August, 1934 ......... 64.6 1 62.1{ 70.5 Rz 1 56.4.1 1204 58«64 576 | 587 50-4 | 48.4 | 69.1 Si=1"" §5 i 10
August, 1935 ......... 68.51°63.51 12-1 s 1721 143 59.2| 55.4| 59.0 SHAYY] R T & sr@a| 52vd | @8
Hdgnet g 1936 <. . oo o0s 69.-9 | 67.5] 176.7 607 | 571 {.75-1 58. 34 1566 & ED=2 60.4| 57.81 179.2 TS | 495 4. 00.4
August, 1937 -.-...... 17 b 1290 1 4848 5.2 | 59+4%) 7822 Sr1lr S0l a6 62.0] 62.7 ] 85.9 52.0 | -52.5 | 75.0
August, 1938 ......... | 70.1 68.31 77.5 53-3| 52.1] 68.6 47-9| £7.6 | 52.8 ST “Soul | G B 41 Silad k. 2.5
hugust, 1939 +ev.nnn.. | 73.a| 12:2] 80.% 82.0' [ 5250 7.5 a7.2| 46.7| 519 56.7] 55:1| 75.4 49.0 | 47.6 | 68.0
August, 1940 ......... 89.0 82.6| 94.1 74-41 68.1] 93.3 6591 61-84 68.7 79-28 71.-%4 98,2 68.6 | 62.8 ] 89.8
2239
September -......... 91.1"'89-4( 86.0 9x-89 4921 72.5 49.81 48.1{ 51.7 9%-2 1 87.5 | 84652 7861 75.8 | 78.2
DeBobBEE & -.r . oo ) 92.1 ! 94.8 | 86.9 Pt & SOLATY 73.75 5k 61 5255 0 5.7 105.7 | 109.4 | 87.5 T3 90-F | .5
November »«occoevu.. 88.5 | 88.2 | 83.7 68.3 ] 68.4 | 73.6 48.7| 49-6 | 59.0 101.0 | 100.9 | 80.1 84.1| 84.0 | 75.7
Decemiber -co-ccvvere 122. 1 a9 8| 89.9 108.1 [ 105.0 | 73.9 115-7 | 114.6 | 59-4 181 31 e84y I 82.a 2080, | 1187 | 76:2
1940
TANUBTY «c-vevenenns 70.8 | 70.9| 86.9 53.0 | 53.6 | 76.6 42.1| 41.9 | 58.2 a2 81 1 T3 53-0 | 53.2 | 13.8
February «.«........ 1242 | 9396 |+ G 41171 42.3% T8 56.6| 59.5 | 59.5 53.5| 55.1 | 87.5 48.5 | 50.0 | 80-6
March ¢ccovevveneens 83.3. [ 2231 } 84 " 82:8-.1 62.0 | 75-3 92.3 | 8%a 1 6% 5 Iledd” QOGN SR T8=3 | Trg{" 158
L . 86.4 | 86.9| 86.3(f)|| 80.3| 80.8 | 76.2 46.6 | 47.8 | 57-6 002 § 81.0 | §1'0 S |. 798 | P08
May ................ 94.3 | 93.7| 89.3 88.5 | 88.7 | 75-8(f)]l 63.1] 62-1| 63-4 8524 B5.0 } 86.3 84.3 | 84.2 | 80.2
T TTROT R 95.5 | 94.-6 1 91.9 108.4 | 105.4 | 77.5 49.9 | 49.9 | 64.8 93.6 | 91.7 | 86.5(f)l| 83.2 | 81.5 | 72.8(1)
i T e 80.6 1 80.5 | 89.4 76-1 | 76.8 | 80.0 49.2 } 49.0 | 59-0(£)} 75-2{ 75.-4 | 91.9 68.4 | 68.6 | 81.6
agmet .- e 89.0 | 82.6] 94.1 13- 4% o681 | 983 65.9} 61.8 | 68.7 824 73.7 498 68.6 | 62.8 | 89.8

{c) Includes men's furnishings.
{d) Revised to census trend.

(f) Final figures.

(h) Candy indexes are based largely upon returns from retail candy chains.



INDEX NUMBERS OF RETAIL SALES - (Average for 1930 = 100)

A. Unadjusted. B. Corrected for Number of Business Days,
C. Adjusted for Number of Business Days and Seasonal Variations.

T—-=="—=-————==='——_~T—__—_‘—.———‘.—_~T—-w_
Departmental Drugs(d Furniture : Groceries and Meats ]
Yeay and MENEL Iy B c A . i IR Y B C - I
Aligust, 1929 coccevons 96.2 90.1 112.7 112.5 107.6 109.8 135.6 127.0 146.0 107.6 97.3 105.8
Aligust, 1930 wscvaveas a0u3 80.1 100.1 103.0 100.3 102.4 90.1 87.2 100-3 95.3 88.8 96.5
ERaet, 03 .o .00 . 69.7 68.0 85-0 91.8 50.4 92.2 72.6 0.3 80.8 84.0 19-7 86-6
figuat, 1932 ..c..c.ne 56.8 54.4 68.0 80.3 79.3 80.9 45.4 47.2 51.9 72.3 T¥55 797
BlEIst, 1933 v-cren.ns A 54.4 68.0 72.8 71-4 72.9 57.9 55.4 56.6 70.4 68.8 74.8
Alguet, 1939 - ...cocu. 59.0 56.1 70.1 76.1 74. 4 75-9 69.3 66.3 66.3 69.9 67.2 T35l
August, 1935 c«vcrennes 60. 4 56-6 70.8 80.0 76.5 18- 1 76.5 71.5 71.5 76-3 69.0 75.0
August, 1936 ... ...... 62.8 61.3 76.6 81.3 80.0 81.6 79.8 79.9 79-9 76.3 72.5 78.8
August, 1937 -........ 64.8 64.2 80.3 89.3 89.9 91.7 88.5 87.6 87.6 T5+9 fiEnis 84.0
August, 1938 ..-...... 62.4 59.8 T AT 88.2 87.1 88.9 74.8 7.6 72.3 76.0 75-3 81.8
August, 1939 ......... 61.3 58.5 T 1 86.1 84.5 86.2 82.3 78.8 79.6 87.1 85.3 o@i 7
August, 1940 -........ 76 6 71.8 89.7 100.5 98.6 | 100.6 1045 97-9 98.9 303.2 93.5 { 101.7

1939 i
Beptember ... c.5.0 89.4 50.1 86.6 50.3 89.2 87.5 92.2 92.4 78-3 98.1 93.2 93.2
GeBaber - .oc- 0.0 100.8 103.6 90.0 92.17 93.4 91.6 104-4 107-2 90-9 86.9 90.2 50.2
November «.......... 94.4 93.3 81.8 90.8 92.1 9.l 88.6 87.8 82.9 88.7 88.9 89.8
BecemBar o :sv. o opee 144.1 145.1- 89.0 122.4 119-3 96.2 H.2e'5 111.8 95.6 107-9 102.5 92.4

1940
IRBRABT Y - - o oo s vt vese 64.2 63-6 86.0 | 88-4 89.0 95.17 59.-0 58.5 88.17 87-4 88.3 92-0
February «.-..c..... 64.7 66.2 82.8 i 86.17 94.2 96. 1 72.0 74.0 89.1 90.5 93.3 95.2
Bl . cnoceconinois 72.8 73.6 80.8 94. 17 92.6 95.5 74.3 T4.5 89.17 104.5 101.2 100.2 (f)
s P 80.3 79.6 81.2 89.9 90-8 92.17 93.8 92.9 83.7 97.6 99.4 97.5
May «..... vecemeaens 85.4 84.4 82.17 93-0 91.8 95.6 1a7.2" | xbse 93-1 || 103.9 § 1184.2 | 401.2
June --... A e 4 83.0 83.9 81.4(f1) 91.1 92. 1 95.9 (£) 98.3 98.6 | 100.6(f) || 110.9 Mig.3 | 4693
LY sbee oohe bpoons Futain s . 67-1 66.5 87.5 93.5 92.0 95.8 82.4 81.7 106-1 92.1 93.0 94.9
BERAEL s o fw - S 5w 76.6 Tie8 05.7 100.5 98.6 100.6 104.5 97.9 98.9 103.2 93.5 101.7

(d) Revised to census trend.
(f) Fimal figures.



INDEX NUMBERS OF RETAIL SALES - (Average for 1530 = 100)

A. Unadjusted. B. Corrected for Number of Business Days.
C. Adjusted for Number of Business Days and Seasonal Variations.

e ——

e

1

Hardware Music & Radio(d) : Restaurants(d) H Varietv
Year and Month T - C A B & e TYNERY W T TS el o W
! :

hugust, 1929 ........|f 122.2 115.9 112.5 109.8 104.0 136.8 i 129-1 125.1 118.0 ! 130.6 119.6 130.0
hugust, 1930 ........ 105.7 104=2 WE. ) 70.8 69. 7 o8. 7 107.6 105.6 99.6 1 98.6 92.9 G0
hugust, 1931 ........ 88.3 il 84.5 62.9 61.9 81.4 86.17 85.3 80.5 { 93.3 88a2 95.9
Augubt., 1938 ....-... 66.4 63.0 G2 h 40.3 38.2 50.3 63-3 621 58.6 i 75.0 73.4 79.8
hsugust, 1933 -....... 62.3 581 57-4 38.3 36-3 47.8 57-6 56.5 53-3 cT2.7 70-9 17-0
August, 1934 ........ 74.6 70.8 68.8 43.4 41.1 54.1 62.3 60.9 57.5 | 77.7 75.5 82.1
dugust, 1935 -....... 78.2 74.2 72.0 46.4 44.0 57.9 64.5 62.5 59.0 L T RE6L6 83.3
Lupgust, 198& ..:..... 82.5 81.0 78.6 47.9 4. 3 61.2 68.4 67.3 63.5 S N 82.5 89.6
August, 1837 -....... 90. 8 89.2 86. 55.8 54.9 Tin3 69.7 69.3 65.4 i B5e2 85.7 93.1
lugaaty 1838 «.....9% 96.2 91.0 88.3 53.9 ) 65.4 66.5 65.2 61.5 - an8 e X oM. 1
fugnedy 1935 ... .. 5% 99-7 94.4 Sy 56.5 53.5 69.5 63.9 62.7 5911 i 851 83.0 90.2
ARgIEN-1940 . .. ... . 101.9 96.6 93.7 67s T 64.2 83.3 ¥9.1 69.9 65.9 : 110.9 101.6 110.4
1939

September .-....... 1102 112.8 94.0 76.4 78.2 65.17 L &8s 65.5 62.3 96.9 93.8 96.7

OEhORET. .+ - oo v ot 108..2 104.5 90.9 8g.1 84.0 66.7 l 64.9 64.6 64.6 36%. 1 104.6 100.6

November +......... 89.4 88.0 88.0 79+ 3 78.0 62.4 63.0 63-9 66.6 1920 102.3 19 3

Decenber «-.-....«: 102.0 184%3 95.7 " 93.0 95.2 69.0 69.0 67.7 66.4 205. 17 199.2 101.6
1940

January ».......... 592 58.3 97, 1 57.5 56.5 71.6 60.0 58.9 63.3 67.1 &5 105.5

February ... ...... 54.0 55.2 95.3 u 59.0 60. 4 76.5 58.3 61.2 63-7 -1 74.3 3.3

T R 64.3 65.8 94.0 62.5 63.9 78.9 63.3 aony 64.1 93.9 91.3 108.7

P T A e 89.5 88.1 84.7 74.3 (o y 78.6 62.2 63.0 62.4 86.3 86-9 99.8

R ek e i 120.5 118.6 89.8 95.6 94.1 82.5 65-1 63.7 63.7 103.1 103.3 103.3

e ...l Hﬂ 112.7 115.3 96.9(f) 94.3 96 4 106.0(f) 62.7 63-7 63-1{r1) 109.4 106-4 103-3

. LR R 96.8 95.2 86.6 67.2 66.1 84.7 66.4 65.2 63-3 103-5 T 1 104.1(f)

Olipat . .o 101.9 96.6 93.7 67-7 64.2 83-3 | 78.1 69.9 65.9 110.9 101.6 110.4

(d) Revised to census trend.
(f) Final figures.
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URADJUSTED INDEX NUMBERS OF RETAIL SALES--(AVERAGE FOR 1936 = 100)

: Maritime Prairio | British
Year and Month CANADA Provinces Quehec Ontario Provinces Golumbisa
Men's Clothing Stores (Q)..

August, 1936 . ...} 76.6 .88.8 i 1 73.6 70.5 90.9 .
August, 1937 6 000 | 78-6 9306 8395 7600 64'4 96'6
Augiist, 1938 ..... TeLad 84.6 74.0 68.3 66.5 85.4
August, 1939 % M8 89.0 T3: 7 82 R 65.6 87.6
August, 1940 ..... 99.1 146.17 94.5 94.9 88.6 109.2
1340 l

March +......... 90.5 110.8 87.6 91.1 85.2 86.5
T ¢ 101.6 119.6 103.5 101.5 95.4 89.9
| IETEE S| 107.9 i | 119.5 101.0 100.8 99-9
T ]i 118. 7(f) 142.8 128.1 115.1 105.4 109.0
BRIRA. .. 95.3 136.0 9l 7 92.7 86.8 96.6
y A | 99.1 146.17 94.5 94.9 "N 886 109.2
> Change
Qggggzi_}gﬁg -y +37.9 +64.8 +30.0 +4£1.0 +35.1 +24. 17
y August, 1939 i : . : \
] Change
Jan. ;A;&_,_Jggg_ +17.5 +38.1 +14.3 +18.1 +12.3 +10.9
‘Jan--ﬂug', 1939 . . g . .
R i Women®s Clothing Storcs
Bldist, 1936 .../ ; 23 82.0 73.5 " TOA0 - 66.3 82.8. -
(Nmbist., 1937 ... .. i 730 90.1 72.6 68.5 66.3 91.4
hugust, 1936 . ....| "% g 94.1 68.4 66.3 69.17 92.8
August, 1939 ..... i 68.3 93.% 63.4 65.0 73.8 85.1
August, 1940 ,...:E 96.3 137.0 83.2 96.1 90-0 127.0
1940
REch - 5. .o .; 103.0 1242 87.4 100.9 113.5 135.3
+ LR R -l N 141.9 128.8 1385 115.0 135.0
BB Ao - off  118.4 176.3 123.2 108.5 118.9 130.2
e oo o soff . 116.8(f) 151.4 PiL.e 1118 108.17 131.9
S S i 96.0 Vg ) 90.3 94.4 93.7 110.8
T R ‘ 96.3 137.0 83.2 96.1 90.0 127.0
/a Change f
éugg§;’ 1940 l +40.0 +47.2 +32.2 +47.8 +22.0 +48.2
7 August, 1939 ! - : . !
> Chango ‘
i%ﬁ-wA;g-' 1940, % +15.8 +29.3 +11.3 +17.6 +11.2 +20.0
Jan. =Aug. , 1939 | i . L ;
) Groccry and Meat Stores
et , 1936 .. .. 96.2 () ' 86.7 97T 109.5 08 -
et , 1937 .- .. 95.7 (a; 85.6 93.6 1Y0w 4 112.2
August, 1938 .... 95.8 (a 88.9 96.3 106.0 W3g
August, 1939 -.... 109.8 (2) 100.1 106. 7 135.2 IRi-1
August, 1940 .....§  130.2 (a 115.9 129.0 157.2 146.7
1940
March .......... 131.8(f) (2) 139.1 1319 119.0 125.8
1 T AR R I 1Y , 127.6 183. 7 112.4 1230
O i L Skl (a) 1810 129.8 134.0 133.2
T T R T A : 139.8 (2) 139.2 134.9 5RET 149.3
ST .ok o | | e (a) 105.9 115.3 134.3 130.0
y August «........ kY (a) 115.9 129.0 157.2 146,17
% Change H
égggggl_;ggg_-»-f +18.5 (a) +15.8 +20.9 +16.3 +20.5
q August, 1939 ] 4 . ) .
7# Chango, ;
Jan. -Aug., 1940 | +11.6 (2) + 7.8 +10.6 +19.1 +21.7
Jan.-hug., 1929 || - ! . : :

(u)‘Figuros for Maritime Provinces arc withheld to avoid disclosing individual operations.
(f}) Final figures.
{¢) Includes mon’s furnishings.
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UNADJUSTED INDEX NUMBERS OF RETAIL SALEi—-(AVER.’;GE FOR 11936 - 100)

S —— . ; -- :
r i Maritimo i Preiric British
Yoar and lMgnth i CANADL Provinces quchboc ] Ontario Provinces Columbin

Department Storeq

August, 1936 ..... o 85.1 83.0 | 81.8 80.7 96.5
hugust, 1937 - ... | 2863 SR 87.3 82: 7 79.7 105.4
=t , 01923 ... .. | <R 83.5 87.5 79.1 78.2 99.1
hugust, 1939 ... 817 85.3 34.2 1 O 2 9 95.4
Bagust, 1940 ..... 102.2 1«8 104.1 0631 7 89.9 124.8
1940
T S 97.0 91.1 1003 95.3 53.0 103.5
TR . T ) 103.8 G 105.0 39.6 105.6
[ "Dl ] 126.8 129.4 31.5. 9 103.5 109.1
B & el wagall | LR OIFEY 119.1 124.0 - 9 99.8 111.2
B e e - o 105-1 88.1 86.2 84.6 104.0
Bleict - .50 b - 182 A2 118. 8 104-1 101.1 89.9 124.8
# Chango,
sugust, 1940 ... [l +25.0 4+29.9 +23.6 4+29.2 +15.4 +30.8
August, 1939 0 5
% Chango,
Jan. =Aug. , 1940 +14.2 +21.1 +13.2 +14.9 +13.3 +12.9
Jan. -Aug-, 1939 g - ; ¢

Varigty Storcs

August, 1935 ..... g 4.5 ! 97.6 94.4 94.3 102.8
Angust, 1937 .---.f§ 94.7 | 103.6 | 97.1 91.6 8.8 104.1
August, 1938 .....§ 90.9 ! 100.8 97,2 85.5 88.5 105.7
August, 1939 -....| 94.5 98.3 103.1 88.0 88.4 110.4
Bals:, 1540 ... D38 143.3 132.3 a4: 3 109. 5 132.0
4949, 1
Morch eocecoeee o 104.4 103.9 106.9 95.1 95.1 109.3
B e e | 95.9 97.3 104.8 92.1 86.9 101.7
May ... T b TR N 120.2 1344 106.2 104.1 109.6
L AR b JIRIRG 131.6 12748 113.9 106.17 114.1
S R § 115.0(f) Fa 123.4 107.7 109.9 119.1
Snst ... . % 14 33 132.3 116.3 109.5 132.0
7 Change, i
hugust, 1940 ...f +30.3 +45.8 +28.3 +32.2 +23.9 +19.6
august, 1939 E ) . _ .
% Chengo, |
Jen. -aug. . 1940 b +16.1 +26.0 +14.9 +15.90 +13.3 +11.17
Jan. -hug-, 1939 | . | R : . .
Drug Stores
August, 1936 ..... 906 - | - 1833 R P, Tk et - b 96.9 i  100.7
August, 1937 ..... ¢ Jep. L - 1140 1" 10050 § '-108-8 100.3 106.3
August, 1938 ..... - 105.8 108. 4 104.3 105.8 106.3 106.5
August, 1939 ..... . 103.2 110.1 103.8 102.0 100.4 109.7
August, 1940 .....§ 120.5 135.0 114.7 121.0 118.8 122.5
1240 |
BErch el e I 1135 121.0 120.2 e 109.6 106.5
G ) o 4 oL A g F aGe Mg B LR+ 6 106.0 106.2 108.3
B | e e T 115. 4 1482 1645 114.2 108.5
8 R A i 208.2(8) 197 5 109.0 1787 104,6 108.8
11 T PR PR g I 119.5 | 108.3 114.5 105.9 13aNs
T ¥ 120.5 135.0 114.17 121.0 118.8 122.5
> Change, i
August, 1940 ...| +16.7 +22.6 +10.5 +18.6 +18.3 +11.7
August, 1939 .| ! 4 .
yA Change, i
iW"M&me! + 6.6 - + 4.2 + 7.1 + 5.7 + 6.4
Jan. -Aug , 1939 ! ] .

(f) Final figures.
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- 8 -
DEPARTMENT STORE SALES IN CANADA, BY SELECTED DEPARTLENTS
AUGUST, 1939, AND AUGUST, 1940
(Bascd on sales of 18 firms)
- - —— - s e
August August | £ Change’
1939 1940 1940/39
v $
TOTAL SALES, ALL DEPARTMENTS ¢ «««:... Iy 14,493,205 117,816,268 | + 22.9
1. Womon's drosscs, coats and suits «....oo.nun.. ¥ 1,160,593 | 1,507,978 | + 29.9
|
2. Girls' and infants® woar .............. cereenes I 360,302 497,699 + 38.1
: Il ,
3. Hosiery and gloves «.ccc..-. o 12 woudalta o B 545,741 653,562 + 19.8
B S dalia aud, chrsoll P - . o Padaen WU LA § 567,432 702, 7289, + €348
O TERET T S RS L L ek LN 160,562 212 93040 ' & B2l
6. Women's and children's apparcl--(Total, 1-5) 2,794,630 | 3,574,745 + 27.9
7. lion's and boys' clothing and furnishings ...... 1,315,419 | 1,650,820 + 25.5
8. Drugs and toilet articlos and preparations . 476,548 538,458 + 13.0
9. Picce EOOAS « .- -«  +..chieeuiriieetiiie e aan 1,171’263 1,481’522 + 26.5
s SmElTMATGE -« ¢« oo vt b e ames s Eoian s ban dhe & d A 464,992 567,602 | + 22.1
11. Food and kindrod products ..................... 1,519,510 1,716,486 | + 13.0
12. Furniturc (including mattrocsscs, springs) ..-.. 1,354,168 | 1,673,267 + 23.6
B e SN ML nES & - 10 Fheead . oA BN B D 1,316,105 | 1,411,426 + 26.5
14. Houschold appliances and cloctrical supplies -- 446,690 579,731 | + 29.8
15. Hardwarc and kitchon utensils -...co....v.vvnenn 590,163 737,549 1 + 25.0
16. Radios, musical instruments and supplios ..-.... 226,572 2812508 4. 2.2
17. Shoos and other footwear ... .................. 99952031 912102, SO o 210 8!
18. Stationery, books and magazines ............. . 205,872 235,542 | + 14.4
All othor dopartmonts, total .................. 1,812,060 | 2,215,504 | + 22.3
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