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(1935 - 1939 = 100)

General Summary

The increase in retail trade in Canada recorded during the first two
months of the year was continued in March, dollar sales for 12 lines of business for
which figures are svailable averaging 13 per cent above March a year ago. The March
increase was similar to that for the first quarter of this year over the corresponding
period of 1940 which also stands at 13 per cent- The general index of sales, on the base
1935 - 1939 = 100, unadjusted for seasonal variations, stands at 119.2 for March, 101.7
for February and 105.9 for March a year ego. On adjusting for differences in number of
business days, for normal seasonal movements and for the changing date of Easter the
corrected index stands at 129.3 for March, 130.8 for February and at 112.3 for March
last year.

Easter occurred in March, 1940 whereas practically all the pre-Easter
business was transacted in April this year. But cold weather conditions in March last
year acted as a deterrent upon the retail trade of that month. Increased purchasing
power in the hands of consumers together with the early spring in 1941 more than offset
the adverse result that would otherwise be noted in the March comparison with the result
that all lines of business excepting only candy stores recorded gains over March last
yoar. ©Shoe store sales were up 20 per cent; department store sales gained 17 per
cent; men's clothing stores, 16 per cent; restaurants, 16 per cent; drug stores, 13
per cent; women's clothing stores, 11 per cent and variety stores, 11 per cent. Candy
store sales, influenced more by the shifting date of Easter than by seasonal changes,
declined by 35 per cent from March a year ago.

Gains for stores specializing in durable or hoavy goods exceeded those
for stores dealing nmeinly in clothing or food products. Increases in these trades over
March, 1940 smounted to 22 por cent for furniture stores, 24 per cent for hardware
stores and 26 per cent for radio and electrical stores. The increasoe in retail prices
on dealers' stocks purchased after the imposition of new taxation schedules at the be=
ginning of December, 1940 is a factor to be considered in reletion to the gains in dollar
szles for these lines of business. Increased taxes did not apply to stecks in retailoers'
honds when the new schodulas went into effect. As these stocks are liquidated the dollar
sales for stores spucinlizing in radios, electrical appliances and some other commodities
will be affectod to an oven greater dogree by price movaments.

Results for Individual Trades

- ——— -~

Shoe store sales gained 20 per cent in March this year over last and were
up 50 per cent from February. The marked increase over February was considerably more
than the usual seasonal movement for this time of year, the seasonally adjusted index
advancing from 134.6 in February to 143.7 in March. Sales for the first quarter of 1941
were 19 per cent above the corresponding period a year ago.

Candy store sales declined 21 per cent from the February level and were
35 per cent below March last year. The occurrence of Easter in March, 1940 and in
April, 1941 accounts for the decline in the March comparison. The 8t. Valentine®s day
trade adds materially to sales in February, a decline between that month and March being
a regular feature in the candy trade.

Men®s clothing store sales were up 16 per cent over March last year and
increased 28 per cent from February. Cumulative figures for the first quarter of the
year stand 18 per cent above the corresponding period of 1940. Results on a regional
basis show the Maritime Provinces and Ontario standing equal in point of view of the
increase for the month of March over last year but show the Maritimes lsading in the
year to-date. Percentage increases in March of this year over last for the various
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sconomic divisions with results for the first quarter in brackets are as follows:
Maritime Provinces, 20 per cent (28 per cent); Quebes, 17 per cent (13 per cent);
Ontario, 20 per cent (21 per cent); Prairie Provinces, 6 per cent (12 per cent) and
British Columbia, 1 per cent (10 per cent).

Women's clothing store sales gained 1l per cent over lMarch last year and
were up 43 per cent from Februery while sales for the first thres months of the current
yeer stund 15 per cent ebove the corresponding period of 1940. Regional increases for
the month and for the first quarter are as follows: Maritime Provinces, 14 per cent (23
per cent); Quebec, 15 per cent (17 per cent); Ontario, 16 per cent (18 per cent) and
British Columbia, 2 per cent (9 per cent). Sales in the Prairie Provinces declined 3 per
cent in March but seles in the first three months averaged 4 per cent higher than in the
same period last year.

Department store sales insreased 17 per cemt over liarch a year ago and
stood 18 per cent above the February level. Scles for the year to-date were up 13 per
cent. The largest gnins coniinued to be recorded in the Maritime FProvinces where an
inerecse of 29 per cent was reported over March a year ago. Sales in the Maritimes for
the first three months of tho current year stand 22 per cent above the corresponding
poriod of 1940. Results for other rogions both for thc month under review and for the
year to date follow: Quebec, 14 per cent (12 per cent); Ontarie, 19 por cent (14 per
cont); Prairic Provinces, 12 per cent (9 per cent) and British Columbin, 17 per cent
(17 per cent).

Drug store scles avernged 13 per cent higher in March this year than last
while the increase for the first quarter was similar 2t 14 per cent. Sales increased by
10 per cent in March over February, the sercsonally adjusted index advancing slightly from
124.6 in February to 125.8 in March. Increases in the Maritime Provinces and Ontarie
excaeded those recorded in other regions, percentage changes for the vaorious regions of
the country for the month of March with figures for the first quarter of the year in
brackets being ns follows: MNaritime Provinces, 18 per cent (19 per cent); Quebec, 10
per cent (10 per cent); Ontario, 16 per cont (16 per cent); Prairie Provinces, 8 por
cent (10 per cent) and British Columbia, 13 per cent (13 por cont). The increase for
March is squal or similar to that for the three-month period in each instance.

Furniture store sales gained 22 per cent over Merch, 1940 and were 9 per
cent higher than in February. ales for the first quarter of 1941 averaged 17 per cent
above the corresponding period o year ago.

Grocery ond meat store sales nveraged 8 per cont higher in March of this
year than last and were up 15 per cont over February. The scesonnlly adjusted index fer
Merch was meintained at cpproximately the scme level as in the preceding month. Cumulate-
ive figures for tho first three months of the year shew an incrocse of 10 per cent.
Incronses for ench of the five regions of the country for the month of March, 1941, over
Merch, 1940, with corresponding incrcocnses for the first quarter in brackots are as
follows: IMaritime Provinces, 7 por cent (10 per cant); Queboc, 5 per cent (7 per cent);
Ontario, 12 per cont (12 per cent); Prairie Provinces, 4 por cent (8 por cent) and
British Columbiz, 11 por cent (12 per cont).

Herdvere store scles gained 24 per cent over Morch last year and were up
26 per cont ovor Februzry, the sensonally cdjusted index rocoding from 142.4 in Februory
to 137.6 in the month under review. Snles for the yecar to dote averaged 18 per cent
above the first gucrter of 1940.

Radio and electricnl stora szles increased 26 per cent ovor March, 1940
and wore 1l per cent higher then in the immedintely preceding month. This increase was
about in line with tho usunl sensoncl movement, the sozsonclly adjusted index standing
at 148.4 for licrch and 148.5 for February. Sales for the first quarter of 1941 stand 24
per cont cbove the corrcsponding poried of last year.

The business transectod by restourants increased 16 per cent over March,
1940 and wns up 13 por gont over February. Sales for tho yenr to dote stand 14 per cont
above the first currier of 1940.

Varioty store saoles averaged 11 por eent higher in Morch of this year than
last ond increased 16 per cont over February. Sales for the yenr to dnte wero also up
about 16 per cent. Vurioty storc srles in the linritimo Provinces gnined 24 por cent over
last year for the month of Morch and wore up 27 per cont for the first quarter. Increocses
for Merch and for the yeor to date for the other regions follow: Quebec, 8 por cent (17
per cent); Ontario, 13 por cent (17 per cont) and Prairie Provinces, 3 per cent (9 por
cont). Sales in British Columbic during March were unchanged from = yenr ago while
figures for tho first quertor were up by 6 per cent.
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Comparison of Retail Sales in Canada, for 1940 and 1941, by Kinds of Business

- =

Ty, m——

March, 1941
t.or = par cent compared with

Indexes

Cumulative

Kind of Business : i .

March March | February | Jan.-March, 1941

1930 1940 1941 Jan. ~March, 1940

General Index .. . .. .. . 0v..v.. -5 (L 4+ 12.6 + 17.2 + 12.9 ‘
Boot and Shoe Stores ......... - 15.7 + 20.3 + 50.1 ' 18.5
DEEN Bbdres .........0..0000 . -~ 35.3 - 35.3 5 21.0 - 2.9
Men's Clothing Stores .. .. ... - 16.5 + 16.2 +27.7 + 17.8
Womén's Clothing Stores ...... - 3.3 + 11.0 ; 42.7 ; 15.1
Department Stores ............ - 3.8 - 16.8 + 17.5 + 13.2
DARUEMSHIOREE - o o0 v oo e e + 0.1 + 13.3 4 10.2 + 13.6
PERNtare Stores .v...00vsenan - 6.9 ; 21.5 r 9.1 ; 16.7
Grocery and Meat Stores ... + 11.6 + 8.2 + 14.6 + 9.9
HaRdWars Stores - de-'ei.. oo e ~ 4.4 + 24.1 + 26.4 + 18.1
Radio and Electrical Stores . - 15.6 + 26.0 + 11.0 ; 24.1
elausantisl - ¢ bl Lol s =1 2R + 16.2 SESIRE AL 4 14.3
Variety Stores .. + 67.0 + 10.6 4 ko 2 16.2

Comparison of Retail Bales of Boot and Shoe Stores and Jewellery Stores
March, 1940 and March, 1941
. ——— ~—— 3

Sales in March, 1941
compared with sales in March, 1940

Region in
Boot and l Jewellery
= Shoe Stores i Storeeg
GAMETRN te, .54 7 | p SRR O + 20.3 + 23.5 an
Maritime Provinces +............. > + 9.9 + 8.8
ERHBIBIEIEI 4o o« Leio oo oo b oo o v oo i B Voo + 19.1 ; 2. 5
B 5 ctoie o b i oo s o ol . + 30.7 +35.1
Prairie Pro;inces ................. + 0.2 + 14,1
ERtERahe Clolumbdia & & - o . e bl + 9.7 + 23.3

e e e e -

W e g @ T - S8
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DEX

A. Unadjusted.

S _OF RETAIL

1ES - {Average for 1935 ~ 1933 = 100)

B. Adjusted for Number of Business Days and Seasonal Variatiens.
(Figures for current year are subject to final revision)

. —
{ General -r Boots i ] Men's
Year and Month Index ""l‘ and Shoes i Candy(h)
ey Sy S F A% Al B ALl B N
March, 1929 . 137-6 | 143.1 183.6 | 198.3 If 256. 7 | 1882 ‘ 196.6 | 192.7
Mapeh, 1930 -.- - .77 119.0 1 120.4 319.3 | 154.1 {1 158.6 { 181.0 }i 126.0 | 154.8
March, 1931 ... ..... 109-8 | 120.5 101.4 | 114.6 |\ 117.3 | 141.3 | 103.6 | 117.7
Babeh, 1938 ... ... -4 92.4 96. 17 85.6 96.1 i 179.6 § 488028 ‘ ¥% 4 78.4
March, 1933 . Vs X 83.7 60.8 7.8 § 15-5 37.2 66.4 81.9
March, 1934 ........ 88.1 3.5 98.2 { 102.9 || 144.6 | 104.0 | 84.8 | 80.7
March, 1935 ....... .. 85.5 | 91.9 31.5 | 105.3 |i 89.6 | 101.5 vl g3 | 8.8
Harch, 1936 .. ... .. 84.6 | 95.6 81.7 | 99.0 || 81.5; 98.2 75.3 | 97-6
Mapeh, 1937 ...... . 95.7 | 103.7 § 63.6 93.8 | 146.4 | 111.8 | 89.9 ! 105.3
March, 1938 ......... 92.9 | 101.7 ; 78.5 1 102.5 |} 76.2 94.2 | 79.6 | 104.6
March, 1939 .-e-.0.o 92.3 98.1 | 69.0 98.6 75.2 92.2 § 70.2 85.5
Harch, 1940 ........ 105.9 | 132.3 4§ 83.6 | 100.3 158.5 | 135.6 | 90.5 | 105.6
Naweh, 1941 . ...v... | 119.2 | 129.3 || 100.6 | 143.7 }i 102.6 | 124.4 | 105.2 |130-9
1240 i i ‘
B 456 - oy Bad S0 ; 8.4 1-140.0 { 106.9 | 101.5 80.0 98.7 § 0% {1026
Rt | 1199 | 3237 | 127.8 | 100.9 |i 108.3 | 108.4 { 107.8 |109.9
TR - v o o ok o g iwas i 121.4 ] 116.6 § 144.3 4 103.1 |t 85.7 | 110.9 i 118.5 | 109.6
T Ea e b jo%:2— "y @ L3 [ i6e6 [ 04-5 { 1019 § 9E LEG.)
AUBUSE voeconnnren I 113.2 1 119.8 97.8 | 122.7 | 106.6 | 110.8 |I 97.4 {122.4
Saptembey «eec..o.. ﬁ 123.9 § 126.5 .2 1 96.8 | 109.6 | 107.3 |112.2
October «vevverinns } 1329 | 229.1 1% 7 D hoded b 195<5 {'1i4.0 145.5 |115.9
November «.«.cve.... : 135.7 | 123.0 128.6 1 330.4 W aeskl | 12e. 5 2604y} EAQAYL
Daceinhar ocevear-. L 19%. 130.9 46.8 4 1207.0 226.5 | 124.0 199.-7 | 125.6
1941
"EEEhuary ............ 102.3 { 122.% 80.0 |114.2 86.0 | 117.2 91.8 |121.4
BERruary - - ... 101.7 | 130.8 67.0 |[134.6 129.9 | 140.7 82.4 |139.5
Harch «v..ovovovnen. 119.2 | 129.3 100.6 |143.7 102-6 | 124.4 | W52 |130-9

: =
o | T 8 i P T W A

)

e —

14.0

‘Women's

] 1
' cinkmemctal i} @ik
I'; = .-Tﬂ-él‘"".._..'”-.v EB—--.-‘

)

L
‘

3

148.5 : 158.2
117.9 1 1a8.6
20 ;. 1N,
94.4 t 103.8

69.7 1 38.2

83.0 | 91.0

79.5 | 98.8

s 5 ; 95.8

95.3 ; 106.8

89.5 | 103.8

83-7 95.8

102.7 | 106.0
112.0 1 1349
129.4 1 148
1383 ) Ee-4
1S -1 g0
96.0 | 114.7

95.0 | 125.8

Lié-0 I hass
148.6 | 13043
146.3 § 124.9
153.6 ; 133.0
88.1 ! 121.3

792 | 2313

134.9

1

B i i

Q‘Depar@gental Drugs
: i T B .1
13949 | 1382 126.0 ‘ 121.7
115.8 | 126.8 123.8 | 120.7
MIAT 1219 108.3  108-1
90.6 92.4 1050, [ “162.1
77.8 82.9 87.2 84.5
87.8 §8.8 93-7 83.
80.2 87.4 95. 92.2
81.7 94.0 90.8 94.3
92.5 99-9 101.9 | 103-
86.7 98.3 99.8 | 101.0
86.0 91.7 105.2 | 106.1
95.4 | 105.8 109-4 ! 110.0
RLLAR' ThtE 123.9 | 125.8
105.2 | 106.2 103.9 | 108.3
111.9 { 108.1 187.4 § 18885
108.7 | 106.5 105+ ¢+ 11048
0 | 114.6 108.0 | 11122
a8t 1%.6 15.5 | 1312.8
R i 4 Mb.d 13843 | 186
141.1{ 120.9 124.1 | 119.5
150.9 | 128.5 116.9 | 11545
24p.2 7 1sde 1609 1| 130.6
93,1 | 123.5 IRy | W
94.8 | 126.1 112.4 | 124.6
111.4 | 124.8 123.9 | 125.8

(¢) Includes men's furnishings-

(h) Candy indexes are based largely upon returns from retail candy

chains.






INDEX NUMBHRS OF RETAIL SALSS - (Average for 1935 - 1939 = 100)

A. Unedjusted.

B. Adjusted for Number of Business Days and Seasonal Variations.
(Figures for current year are subject to final revision)

Year and Month

D R e T e i et

.............
..............

.............

.............
-------------
.............
.............
.............
............
............
..........

.............

...................
...........

BREEl =.! .. . ok
September
October
e LI~ 558+ 0. o o Terarel siope
Decomber

.............

...............

--------------

1941
January ...
February
TERR Ve oote Mooy Pawts cadhc

st s cr v vy

..............

1 i Groceries i §t Radio and
[ Furniture : and Meats i Hardware Electrical
e - E
: - e e e e — :
160.3 | 185.0 }‘ 130.1 | 126.2 || 108.4 | 158.0 | 180.3 | 235.8
' 121.4 134+9- 8 120.7 9.7 91087 143.9 145.1 182.4
b 820§ 108G i3 2 117-9 95.1 134.6 3 149-1
' 0.2 81.0 i 101.3 103. 4 63-8 89.4 79.0 95.7
i 60.2 66.2 § 89.7 90.3 50-.3 67-9 60.6 69.8
- 86.0 | 94.1 88.6 59.9 83-9 654 79.4
77-8 8.5 || 98.4 95.8 60.8 85.2 8.1 95.8
M7 88.4 { 93.3 98.1 65.1 91.2 i B 94.4
97.7 1Bk & . 2 104.5 75.6 105.9 B 113.2
83.5 96.2 105.8 102.8 117.5 104. 6 89.4 104.2
| 8.0 94.5 ¥ 109.6 | 104.9 72.0 97.1 82.1 95.7
93.0 132.2 1| 124.5 119.6 79.1 115.2 97.2 122.4
113.0 131. 6 134. 7 127-0 98.2 137. 122.5 148.4
117.4 104.7 116.2 116.2 110.2 103-9 13941 125.6
146.6 1X7:0 123-9 120.8 148.3 119.2 150. 4 129.4
123.0 125.7 131.8 127.8 139.6 139 13 146.2 1639
103. 6 1293 111-1 114.7 r ¢h fea 108.0 106.1 133.4
125.2 118 3 124.2 122.6 126.2 2157 108.6 REN. 2
P 124.9 113:8 § 208.9 115.2 130.2 115.3 133-9 119.6
TR 11.3.4 120.8 120.8 141.6 120.8 148.2 115.4
122.9 232 3 126.1 A19.% 126.0 123.6 146.2 114.7
165.8 145.3 135.5 128.1 146.2 136.8 224.4 165.9
99 1 124.6 118.0 122.0 82.2 134-3 115.3 143.1
103.6 132.8 AR5 2§.9 77-17 142.4 110. 4 148.5
113.0 131.6 134.7 19740 98.2 137.6 122.5 148.4

e ——————

o AR, 4 M AT Lo AT AW T T YD e e i T q-c-eﬁ

Restaurants Variety _ 1
A |
178.6 W8 § 8.2 | 746
160.9 1634 ¥ 71.9 ! 89.6
135.6 139.0 69.4 88.5
106.0 107.3 69.8 83.1
88.0 88.8 58.2 74.5
95.2 95.1 §2.8 82.8
94.1 95.2 66.9 |
100.1 102.6 66.3 87.9
108.4 109.7 84.3 101.5
103.3 104.5 78.8 1013
94.9 95.7 80.2 102.7
100.8 102.0 108.6 125.8
iIv.n 118.9 W20 1 149.8
99.0 99.4 104.2 120.6
103.6 101-4 124.8 125.2
99.8 100.6 1321 125.3
106.0 103.0 125.8 126-.7
113.5 103.8 135.0 134.6
111.0 108.7 1%5. 5 137-9
112.5 110.4 146.9 141.7
109.2 113.9 153.8 143-8
117.8 114.9 v 2762 146.0
109.7 | 115.4 { 96.9 151. 4
103.5 117s2 103.8 153.6
2LY=1 118.9 120.1 149.8
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(dXUN&QlQ§ZQQ.IHQEK%§-QEJEE&E@&J%J&EL@I"EEQMINCES - (Average for 1935-1 = 300
Yoar and }lonth i GANADA Maritime Sudh Ontars Prairie ‘7§§f¥isﬁ'"
.~ : _ | _Provinces b W Provinces Columbia
) Men's Clothing Stores(c) B
Mroh, 1936 -+.oeclh  75.3 74.5 79.3 76.4 69.3 6;.7
March, 1937 -«.... i 89.9 87.9 88.2 92.2 87.6 88.0
March, 1938 ...... it 79.6 80.2 74.5 83.3 81.3 3.7
March, 1939 ...... 70.2 67.0 69.1 69.3 -3 13.9
March, 1940 ..... 90.5 108.2 88.3 91.0 84.4 87.6
March, 1941 ......{| 105.2 129.5 103.3 109.6 89.8 88.6
1940
BoBer . ... 145.5 165.2 134.3 145.3 166.0 130.2
November ....... 160.3 182.9 150.3 160 3 181.7 137-3
December ....... 199.7 250.8 171.9 212.0 178.8 201.6
1941
T u 91 8 120.4 79.8 96. 7 19.5 94.2
February ....... 82.4 106.9 i 4 85.9 72.4 1%
Y A ; 105.2 129.5 103.3 109.6 89.8 88.6
i Change, i
Mahgea L 1940 . .
EE?EHT"E%ZE ! +16.2 +19.7 +17.0 +20. 4 + 6.4 + 1ol
% Change, i '
Jan:=March, 1941
T eroh 1940l +17.8 +27.8 T13.o el 3 L P ] +10.3
. Women's Clothing Stores
darch, 1936 ....-. . 8l.5 69.7. a2.2 -1 83.0 84.4
March, 1937 .-.-.. 95.3 80.6 84.6 96.6 101.6 116.3
March, 1938 ...... 89.5 76.9 80.8 R T 93.3 97.4
March, 1939 -..... 83.7 . § 76.8 88 7 92.2 101. 4
March, 1940 ...... 102.7 110.5 88.17 100.9 112.6 133.5
March, 1941 ...... 114.0 126.1 101.8 116.8 109.8 135.7
1940
October .......-j 148.6 172.6 143.2 147.4 160.8 140.8
November .......|l 146.8 178.3 mY.9 151.5 162.3 138.9
December «.-.... 193.6 287.6 188+ 1 205.1 178.0 1837
1941
RRBRE b +- - 5 88.1 111.0 75.4 94.6 80.6 91.9
February «-.... J 79.9 94.0 80.6 80.3 138 80.3
March eoovvecss. 114.0 126.1 101.8 116.8 109.8 135.
)4 Change, .
Margh, 1941 .---i +11.0 +14.1 +14. 8 +15. 8 - 2.5 + 1.6
March, 1940
% Change,
Jou.-liarch, 19414 415.1 +23.3 +17.3 +18.0 ¥ 3.7 + 9.3
.Jauys-March, 19401 =
Grocery and Msat Store B
Merch, 1936 .. .... 8 933 (g) Al A A 91.0 84.5 i 86.9
Mabgh, 1937 --.--. 101.2 (g) 503 3 101.0 95.9 107.3
March, 1938 ...... 105.8 (g) 105-5 108. 5 97-4 105.9
March, 1939 ...... 109. 6 101.0 122 112.9 88.5 91.9
March, 1940 ...... 124.5 120.5 131.7 124.6 113.8 119.7
March, 1941 ...... 134.7 129.2 137-7 139-3 118.1 132.5
1240
October «....... 120.8 122.2 114.8 121. 6 130.4 121. 4
November -...... i 226 1 127.5 118.8 130.2 129.1 124.2
December ....... 135.5 136.3 130.6 141.6 128.6 130.9
1941
January «.....-- i 118.0 116.4 116.5 WBded 104.4 11543
February ....... | 117.5 3y 1 117.4 120.7 108.4 116.2
MBrch «ooeevvves 134, 1 129.2 137-7 139.3 118.1 13245
% Change,
March, 1941 .--- | + 8.2 + 7.2 + 4.6 +11.8 + 3.8 +19. 7
March, 1940 | A ‘ | ) 1
% Change, ﬁ
Sosg-March, 19415 4 9.9 +9.6 | +6.5 | +412.4 + 7.8 +12.4
Jeieliarch, 194070 . ! -

() Includes men's furnishings.
9 B
current year are subject to final revision.

B

{d) Mapues for the

(g) Nof available.
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* RETAIL SAL3S, BY PROVINCES ~ (Averagze for 1935-1939 = 100)

—
-—— e - - W -

Your snd Nonth || MDA | poi 0] Guebes | Omterio | pbi, 2212&11
2 45 Department Stores T

March, 1936 ..... d 81.7 0.8 | © 89 82.6 80.3 82.8

Merch, 1937 ...... 92.5 86.1 94.6 92.2 91.4 97.4

liarch, 1938 ...... 86.7 78.3 92.9 87.1 84.3 88.8

March, 1939 ...... 86.0 71.5 91.7 87.5 82.6 90.8

March, 1940 «...../l 95.4 89.8 101.8 93.9 93.0 101.4

Meguh, 1941 ......1 111.4 115.9 116.5 L.y 104.3 118.6

A240
October «...... J 14101 152.1 135.9 136. 6 149.0 136.9
November ....... 150.9 155.5 141.0 150.0 160-8 139- 7
Docomber «...... 210.2 245.3 215.3 218.9 192.3 197.2

1941
Janusry ..o 93.1 98.4 1082 92.6 87.6 93.4
February ....... 94.8 100.6 95.8 95.6 90.8 97.3
March -.--...... 339 4 115.9 116.5 111.7 104.3 118.6

% Change,
dapch, 1941 ----l| 416.8 +29.1 +14. 4 +19.0 +12.2 +17.0
Merch, 1940

% Change,

Jan. charch, 19411 433.2 +21.6 +11.5 +14.1 + Hie +16.9
Jan. -March, 1940
Variety Stores

March, 1936 ...... i 66.3 e | 64.5 68.7 65.17 693

March, 1937 ...... 84.3 76.6 80.6 86.17 85.0 89.7

March, 1938 ...... 78.8 1.7 77.0 8l 7 75.1 80.9

Megeh, 1939 .....- 80.2 87 -l 83.4 79.4 76.8 84.0

March, 1940 ...... 108. 6 125.1 b ) 103.5 112.6 105.

March, 1941 ...... 120.1 155.2 1ag.2 116.8 116.1 105.

1940
October ««ccoee. 146.9 184.2 150.4 138.5 163.0 118.2
Noveitber «-..... 153.8 195.2 151.1 149.4 162.2 128.6
December ....... 276.2 368.5 257.2 278. 1 281.7 212.9

1941
IBAUETY o000 en 96.9 110.8 103.0 94.3 30.6 87.0
February +«.«-«s 103.8 125.2 106. 4 99.8 102.6 96.0
T - 120.1 155.2 120.2 116.8 116.1 105.6

yA Change,

March, 1941 «---ll 310.6 +24.1 + 8.2 +12.9 + 3.1 + 0.3
March, 1940 | _

% Change,

Jan. cNarch, 19411 43¢.2 +27.2 +17.0 +17-2 + 8.8 +6.3

Jan.=March, 1940

Drug Stores

Yarch, 1936 ... ... T 9.3 885 6.3 T T B5.8 B2

March, 1937 .. .... 1019 104.9 105.9 102.8 96. 5 96 6

March, 1938 .. .... 99.8 99.1 105.0 100.5 92.5 100.2

liarch, 1939 ....-- 305 . 2 101.2 113.8 105.0 100. 6 99.5

March, 1940 ......|| 109.-4 186 § 115.2 108.2 106.8 102.4

March, 1941 ......|| 123.9 137.6 126.3 125. 6 115.4 115.2

1940 ;

-Jzagtober ........ e 129.2 120 9 118.5 138.4 128.4
November ....... 116.9 126.4 116.7 k7. 7 112.4 114.5
December +...... ‘ 161.9 196.5 154.9 156.5 165.5 163.1

1941

:ifghuary ........ il 117-9 126.8 120.9 117.9 112.2 14549
February .-..... S ] 124.3 112.8 B30 107 3 108.3
March ..... ceeeldl 12309 137.6 126.3 125.6 115-4 115.2
Change,

Maxch, 1941 «..-} +413.3 +18.1 + 9.6 +16.1 + 49 +12.5
March, 1940 4 .

y Change,

Jan. dlarch, 1941)  413.6 +19.0 + 9.6 +15.7 +10.3 +13.0

~.Jan. -iarch, 1940

(d) Fijures for the

-

current year are subject to final revision.
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STANSUCSCANADALBRARY
STIQUE CANADA

[T — 95
1010736112 b e
DEFARTMENT STORE SALES IN GANADA, BY SRLECIAD DEPARTIENTS
HARCH, 1940 AID iARCH, 1741
{Based on sales of 20 Tirms)
; Iarch Har ,h i/ Change
i rc ./ | 2
...... SRCCRERE SRR o (et WAk L. -.:9?,, L _1941/40 40
- w : 2 i
; 4 ‘
TN MBS ... sy Ry M 27,992,006 0 20,873,245 : 4 18.7
; : |
1. Women's dresses, coats and suits .cocec.con. l 1,905,392 ; 2.339,633 + 204
g i
:: |
B A Bl Infanbs’ wear :.ecesesi i = 518,220 { 285,145 + 3
i ‘ k »
il '
3. Hosiery and gloves -r¢...«.... = BOL ESG e b .cgﬁ 813,855 § 549,305 + 4.4
it |
4. Lingerie and corsets .r.ecco.. Bk A B8 4L e,q 735,363 i 882,928 + 20.1
| i
{ i
e Ay & o e W - M 320,716 | 24,023 + L@
3 !
. . 15 A i A8 ,
6. fomen's and children's apparel--(Total, 1~5)I 4,295,070 : _ 5,082,034 +18.3
3
; _
7. Men's and boys' clothing and furnishings ... L, @58 1 1 2,107,300 l + 13.4
1}
8. Drugs and toilet articles and preparations . 572,008 545,656 + 12.9
1
i
9. Piece gOOdS ............. cesca teend ¢eocoe 1,257,304 195363219 + 22:2
10: SMALIWATES «vvverrerrrreeenes b Bt i3 620,527 : 700,774 +12.9
| i ,
11. Food and kindred products «.cc...o.eoeerene s 1,898,639 ; 2,178,772 + 9.0
i; i ;
{y | ’
12. Furniture (4ncivdiag matiresses, springs)..{y 372,598 1 3,232,364 i + 41.3
i { I
i i !
by L IR I 5
13. Home furnishings .....c.cc..... SrAOINY . 1,247,716 1 1,512,662 | +e@LNd
!
14. Household appliances and elecirical supplies| 467,815 | 620,746 + 32.7
} |
i
15. Hardwere and kitchen utensils ............. .k 542,073 579.049 + 36.9
| . ik
h t , |
16. Radios, musicel insiruments and supplies . -ﬁ 270,590 ! 284,523 + 5.1
i '
17. Shoes and other footwear - ..................l 1,214,805 i 1,526,226 + 16.1
. ‘ - i - -
18. Stationery, books and magazines ............ j 255,941 279,959 | .+ G
19. All other depariments, total -.............. | 1115909,9%5 | 2,286,351 +19.7
P




