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MONTHLY INDEXES OF RETAIL SALES 1  APRIL. 1941 

(1935 - 1939 	100) 

General Summary 

The upward trend in retail purchasing in Canada was continued 
during April, dollar sales for the month increasing 14 per cent from March and 
standing 23 per cent above the level of April a year ago. The increase over April, 
1940 exceeded by a considerable margin those recorded for the first three months of 
the yea.r, cumulative totals for the first four months of 1941 standing 16 per cent 
above the corresponding period of last year. The general index of sales for the 
twelve lines of businesa for which figures are available, unadjusted for differences 
in number of business days or for seasonal variations, and on the base, 1935 - 1939 
equals 100, stands at 135.8 for April, 119.1  for March and at 110.1 for April, 1940. 
On adjusting for differences in the numbers of business days in different months, for 
normal seasonal movements and for the shifting date of Easter, the adjusted index for 
April, 1941 stands at 135.4 compared with 129.3 for March, 130.6  for February and 
124.6 for January. The underlying trend in retail sales f or April as reflected in the 
adjusted index for that month was at a level 33 per cent higher than the average for 
the twelve months preceding the outbreak of the war. 

Easter occurred in March of 1940 whereas most of the Easter busi-
ness was transacted in April this year. This factor adds to the favorable comparisons 
in sales between April of this year and last f or such trades as candy stores, shoe 
stores, clothing stores and variety stores. Candy stores transacted more than twice 
the volume of business in April of this year than last, the index for this trade show-
ing an increase of 129 per cent. Men's clothing store sales were up 45 per cent; 
women's clothing storos gained 31 per-cent while shoe stores were up by 39 per cent. 
Variety stores averaged 37 per cent higher than in April a year ago while increases 
of 35 per cent and 33 per cent f or the women's and men's clothing departments of de-
partment stores contributed to a gain of 26 per cent f or department stores as a whole. 
Greater activity in the building trades is reflected in a 25 per cant increase for 
hardware stores; restaurants gained 20 per cent and radio and electrical shops, 19 
per cent. Furniture store sales were up 17 per cent; drug stores, 16 per cent and 
grocery and meat stores, 14 per cant. 

Available figures on a geographical basis reveal the Maritime 
Provinces still loading in point of view of increased sales compared with last year. 
Increases for grocery and meat stores in various parts of the country did not deviate 
greatly from the average gain of 14 per cent for the country as a whole. In all 
other trades gains in the Maritime Provinces oxceodod those for other regions. Ontario 
was second in point of view of sales increases followed In order by Quebec, ts 
Prairie Provinces and British Columbia. 

Rosults for Individual Trades 

Shoo store sales gained 49 per cent from March and were 39 per 
cent higher than in April a year ago while cumulative figures for the first four 
months of the curront year revealed an increase of 25 per cent over the corrospanding 
period of 1940. All regions reported increases over April of 1940, gains ranging 
from 50 per cent in the Maritime Provinces to 25 per cent in British Columbia being 
rocordod. 

Candy store sales were 80 per cent above March and 129 per cent 
above April of 1940, an increase which must be attributed, in large measure to the 
fact that Easter occurred in April this year and in March a year ago. Cumulative 
figures for the first four months of 1941  averaged 23 per cent above the sszne period 
of 1940. 



9 

kh- 



-2- 

Itlen's clothing store sales were up 45 per cent over April, 1940 
and :'.creased 41 pr cent over Lia.rch, 1941, while cumulative figures for the first four 
months of the current year averaged 26 per cent above the similar period of 1940. The 
41 per cent increase over March of 1941 was greater than the normal seasonal movement 
for this time of year, the seasonally adjusted index standing at 144.0 for April com-
pared with 130.0 for the preceding month. Results on a regional basis indicate that 
the Maritime Provinces led in point of view of increased sales both for the month and 
also for the year to date. Percentage increases for April of this year compared with 
last for the various divisions with results for the first four months in brackets are 
as follows: Maritime Provinces, 59 per cent (37 per cent) ; Quebec, 47 per cent (23 
per cent); Ontario, 51 per cent (30 per cent); Prairie Provinces, 28 per cent (17 
per cent); British Columbia, 19 per cent (12 per cent). 

Stores specializing in women!s  clothing traneacted 48 per cent 
more business in April than in March and were up31  per cent compared with April, 1940. 
Cumulative figures for the year to date stand at 21 per cent above the corresponding 
period a year ago. Results by provinces for the month with figures for the year to 
date in brackets fl1ov: Maritime Provinces, 57 per cent (34 per cent); Quebec, 32 
per cent(23 per cent); Ontario, 33 per cent (23 per cent); Prairie Provinces, 27 
per cent (11 per cent). 	British Columbia, 15 per cent (12 per cent). 

Departmon' store sales increased 26 per cent over April a year ago 
and were up 19 per cent compared with March, while sales for the year to date stand 
17 per cent above the first four months of 1940. While all separate departmenta for 
which figuros are available reported incroasos, the gains for womons and 	cloth- 
ing exceeded those for all othor items. The woman's and children's-apparel department 
was up 35 per cent over April, 1940, while mon's and boys' clothing and furnishings 
gained 33 per cent. Other major increases included a 29 per cent gain for the furni-
ture department, a 27 per cent increase for hardware and kitchen utensils and a 24 per 
cent incroaso f or shoes and other I ootwoar. The household appliance and oloctriceLl 
supplies departmont was up 19 per cent while food and kindred products gainod 17 per 
cent. Dopartmont store salos in the Maritimo Provinces were 43 per cant highor in 
April of this year than last and stood 28 per cent highor for the year to date. In-
creases for other regions woro more modorato, gains over April a year ago and for the 
year to data boing as follows: Quebec, 26 per cent (16 per cent); Ontario, 27 per 
cent (18 per cent); Prairie Provinces, 21 per cent (13 per cent): British Columbia, 
20 per cent (18 per cent). 

Drug store sales declined 2 per cent from March but were 16 per 
cent above April, 1940, while figures for the first four months of the current year 
averaged 14 per cent higher than for the corresponding period a year ago. On n.king 
allowance for differences in number of business days and for normal seasonal move-
ments, the seasonally adjusted indexes indicate that there has been but little change 
in the underlying trend in drug store sales since the beginning of the year, the 
adjusted index standing at 125.1 for April, 125.8 for March and 124. 6 for February. 
In conformity with the results for other trades, drug store sales increased by a lar-
ger margin in the Maritime Provinces than in other sections of the country. Sale, 
in the Maritime Provinces were 31 per cent higher than in April of 1940, while sales 
for the first four months were up 22 per cent over the corresponding period last year. 
Percentage increases for other regions for April of this year over last with results 
f or the year to data in brackets are as follows: Quebec, 9 per cent (9 per cent); 
Ontario, 18 per cent (16 per cent); Prairie Provinces, 17 per cent (12 per cent); 
British Columbia, 11 per cent (13 per cent). 

Furniture store sales gained 21 per cent over March and were 17 
per cent higher than April a year ago. Cumulative figures for the first four months 
also reveal an increase of 17 per cent compared with the corresponding period of 1940. 

Grocery and meat stores declined 2 per cent below March but 
tre.nsacted 14 per cent more business than in April last year, while totals for the 
year to date indicate an increase of 11 per cent. On making allowance for differences 
in number of business days, f or differences in the sales importance of different days 
of the week and for normal seasonal movements, the adjusted index of grocery and meat 
store sales moved upward from 126.9 for March to 136.9 for April. Increases for the 
various regions of the country were more uniform I or this trade than I or others in-
cluded in this survey. Increases over April a year ago f or each of the five economic 
divisions with results for the year to date in brackets are as follows: Maritime 
Provinces 12 per cent (10 per cent); Quebec, 12 per cent (8 per cent); Ontario, 16 
per cent 43 per cent); Prairie Provinces, 12 per cent (8 per cent); British Columbia, 
14 per cent (12 per cent). 
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Hardware store sales gained 25 per cent over April a year ago and 
were up 41 per cent above March, the seasonally adjusted index receding slightly from 
137.2 in March to 15.3  in the month under review. Sales f or the year to date were up 
by 20 per cent. 

Radio and electrical store sales gained 19 per cent over April, 
1940, and were 18 per cent higher than in the insuediatoly preceding month this year. 
The increase over March, 1941, was considerably greater than the usual seasonal move-
ment for this trade, the seasonally adjusted index advancing from 145.6  in March to 
155.7 in April. Sales for the first four months of the current year stand 22 per 
cent above the corresponding period a year ago. 

Restaurants transacted 20 per cent more business in April of this 
year than last and were about on a par with the March level, the seasonally adjusted 
index remaining practically unchanged at 119.5  for April and 119.3  for March. Sales 
for the year to date are up 16 per cent. 

Variety store sales averaged 37 per cent higher in April of this 
year than last and increased 18 per cent over February. Sales for the year to date 
were up 22 per cent. Increases for this trade both for the month of April and also 
for the year to date were highest in the Maritime Provinces and lowest in British 
Columbia, percentage increases for the month under review and for the four-month period 
compared with corresponding intervals of 1940 being as follows: Maritime Provinces, 
56 per cont (35 per cent); Quebec, 36 per cent (23 per cent); Ontario, 36 per cent 
(23 per cent); Prairie Provinces, 36 per cent (16 per cent); British Columbia, 20 
per cent (10 per cent). 

Jewellery stores continue the marked increases recorded in earlier 
months, sales for April averaging 33 per cent above April a year ago. All provinces 
reported incroases as follows: Maritime Provinces, 41 per cent; Quebec, 39 per cent; 
Ontario, 34 per cent; Prairio Provinces, 20 per cent; British Columbia, 30  per cent. 
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Copar1iofRetail- S-ales n Canada, for 1940 and 141ndsofBusiness 

April, 1941 

Kind of Business 
	+ or - per cent compared ruth 

April 	April 	March 

- 0.4 + 23.3 + 14.0 General Index ...............

Boot and Shoe Stores - 9.4 + 39.3 + 49.2 

Candy 	Stores 	.............. - 17.9 +129.1 + 79.7 

Men's Clothing Stores - 20.4 + 45.3 + 41.3 

Women's Clothing Stores - 1.6 + 31.2 + 47.9 

Department Stores 	......... - 4.3 + 25.8 + 18.8 

Drug Stores 	............... .. + 3.1 + 16.4 - 2.4 

.. 

- 5.6 + 16.5 + 21.4 Furniture Stores .......... ..

Grocery and Meat Stores + 4.6 + 14.0 1.6 

Hardware Stores ........ + 9.3 + 25.1 + 40.9 

Radio and Zleotrical Stores + 15.0 + 92 + 18.0 

Restaurants 	........... 24.1 + 20.2 + 1.3 

Variety Stores 	............ + 74.9 + 36.9 + 17.9 

Cumulative 
Indexes 

La.4..ri1 , 140 

+15.7 

+25.3 

+22.8 

+25.8 

+20.9 

+16.8 

+14.3 

+16.5 
10.8 

+ 20.4 

+ 22.1 

+ 15 , 9 

+22.1 

Comparison of Retail Sales of Boot and Bhoe Stores andJevue1ieryStores 
pi1, 1940 and April, 1941 

Sales in April, 1941 

Region 
comared with Salesin Apri] 	1940 

Boot and 	Jewellery 
Shoe Stores 	Stores __ 

Canada 
-L.12.L  

}ritime Provinces + 50.4 + 40.5 

Quebec..................... + 41.9 + 39 2 

Ontario 	.................. + 39.7 + 34.0 

Prairie Provinces + 35.9 +20.2 

British Columbia + 24.8 





-5- 

ReRional Trends in Retail Trade s  First Quarter of 1941 

Indexes of sales are no4 computed on a regional basis for six 
of the twelve lines of business included in this mont

'
l survey. Indexes of country 

general store sales are issued in a separate bul1etin -) and these are also computed 
On a geographical basis. In addition, figures are available çeating to the number 
and value of new passenger cars sold in the various provincoal. 2 ). The indexes for 
the six trados have boon combinod with those for country general stores and with the 
data f or now passenger car dolivorios in order to derive an index which will provido 
an indication of the general trend in retail purchasing in each of the five ocononiic 
divisions of the country. While the figures thus obtainod cannot claim the ropro- 
sontativonoss of a more complete sur-voy, they are believed to be sufficiently accurato 
to rofloct any significant difforoncos in the trends in retail trade in difforent 
parts. A comparison of retail trade during the first quarter of 1941 with the cor-
rosponding period of 1940 for each of the fivo economic divisions follows. 

Maritime Provinces 

Retail trado in the Maritimos averaged 12 per cant higher for 
the first three months of 1941  than in the corrosponding poriod a year ago. This 
gain, while substantial, is considerably below the pronounced incroasos which char-
acterized comparisons in the Maritimos between war and pro-war periods indicating 
that a considerable portion of the slack in consunwr purchasing has been taken up. 
Sales for the first quarter of 1940 ranged 24 per cent above the first quarter of 
1939 while a direct comparison between 1941 and 1939  reveals an increase of 40 per 
cent. 

Rural purchasing has increased but slightly in the Maritime Pro-
vinces, sales of country general stores averaging only ]. per cent higher in the first 
quarter of this year compared with last. On the other hand, urban buying, as re-
flected in department store sales, gained 22 per cent in the same comparison. Varioty 
store sales gained 27 per cont and drug store Bales were up 19 per cent while grocory 
and moat store sales wore 10 per cent above last year. Sales of man's clothing 
stores were 28 per cant abovo the first quarter of last year whio the increaso for 
stores apocializing in women's clothing was only slightly loss at 23 per cent. There 
wore 1,471 now passenger cars sold for $1,866,279 in the Maritimos during the first 
quarter of the curront year, down 8 per cent in number but up 8 per cent in value 
compared with the corresponding period of last year. 

Quebec 

Dollar volume of retail trado in Quoboc province was 12 per cent 
highor in the first quarter of this year than last and was 25 per cent above the 
lovol of two years ago. Gains wore more uniform for rural and urban sections in 
Quebec than in othor rogions of the country, increased pricos for some farm products 
stimulating country purchasing. Country general store salos averaged 10 per cent 
higher for the first three months of 1941 comparod with the corresponding period a 
year ago. Urban buying, as reflected in dopartmont store trade, was up by 12 per 
cent while gains for othor typos of business for which figures are availablo wore 17 
per cent for varioty storos and for women's clothing stores, 13 per cent for men's 
clothing stores, 10 per cent for drug stores and 7 per cent for grocory and moat.. 
stores. A pronounced incroaso in the number of now passenger cars sold was recorded 
in March, salos for the month oxcooding by 42 per cont in number and 62 per cent in 
valub the corroeonding figures for March last yoar. There wore 4,697 now passenger 
models sold f or 36,121,137 in Quebec during the three-month poriod, up 16 per cent 
in nuJabor and 30 per cont in value over the first quarter of 1940. 

Ontario 

Retail sales in Ontario avoragod 13 per cent higher during the 
first quarter of this year than last and were 31 per cent abovo the dollar volume 
of businoss transactod two years ago. Early spring conditions stimulated the cloth-
ing trados during March with the rosult that sales of mon's clothing storos averaged 
21 per cent higher f or the first three months of this year over last while women's 
clothing stores wore up by 18 per cent. Varioty stores transactod 17 per cent more 

(i) Monthly Indoxoa of Country General Storo Sales, 
(2) Monthly Sales of How Motor Vehicles in Canada. 

Annual subscription f or each series, $1.00. 
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business than a year ago; drug stores gained 16 per cent; department stores, 14 
per cent and grocery and meat stores, 12 per cent. Apart from an improvement in the 
eastern parts of the province in March there was but slight change in the amount of 
business done by country general stores in Ontario compared with last year. Sales 
averaged only 5 per cent higher for the first quarter of 1941 over 1940. An increase 
of 16 per cent in March sales in the eastern parts of the province may be attributed 
to a considerable degree to the mild weather prevailing during that month compared 
with the wintry conditions which prevailed in the corresponding month a year ago. 

Passenger car sales in Ontario numbered 11,809 during the first 
quarter of this year and these Bold for )14,942,696. These figures represent a de-
crease of 4 per cent in number of units and an increase of 11 per cent in value 
compared with the corresponding period last year. 

Prairie Provinces 

Reflecting the deferring of wheat inarketings and the greater 
relative importance of agricultural income in the total purchasing power, retail 
sales in the Prairie Provinces during the first quarter of the year did not register 
the gains recorded in other sections of the country. Nevertheless, retail trade is 
e,timated at 4 per cent above the first quarter of 1940, a gain which when super-
imposed upon a 26 per cent increase which took place in the first quarter of 1940 
compared with 1939  brings the dollar value of sales f or the first three months of the 
current year to a level 31 per cent higher than that two years ago. New passenger 
car sales were lower, 3,744 new passenger models selling for 4,684,071 during the 
first quarter of this year, down28 per cent in number and 16 per cent in value from 
the corresponding period of last year. Slight increases in country general store 
sales in Alberta and Manitoba were offset by a roduction in Saskatchewan with the 
result that sales for the Prairie Provinces as a whole were unchanged from last year. 
Moderate increases were general for urban trade with gains of 12 per cent for men's 
clothing stores, 4 per cent for women's clothing stores 7  8 per cent for grocery and 
meat stores, 9 per cent for department stores and variety stores and 10 per cent for 
drug stores being reported. 

British Columbia 

Marked increase in urban consumer purchasing compared with last 
year is reflected in retail trade statistics for this province, sales for the first 
quarter of the year averaging 14 per cent above the dollar volume recorded a year 
ago and 30 per cent above the level of 1939.  Department stores transacted 17 per 
cent more business than in the first quarter of 1940 while gains for other types of 
business were 10 per cent for men's clothing stores, 9 per cent for women's clothing 
stores, 12 per cent for grocery and meat stores, 6 per cent for variety stores and 
13 per cent for drug stores. Country general stores were up by 4 per cent. There 
were 2,006 now passenger models sold for 42,525,827 in the first quarter of this 
year, up 7 per cent in number and 24 per cont in value compared with last year. 





INDEX NUMBERS OF RETAIL SALES - (AVERAGE FCR 1935 - 1939 z 100) 

A. Unadjusted. B. Adjusted for Number of Business Days and Seasonal Variations. 
(Figures for current year are subject to final revision) 

- 

Year and Month 
- 

General 
Index 

Boots I 	and Shoes Candy(h) 
Men's 

Clothing(c) 
Women's 
Clothing Departmental Drua 

B _A A 	B A B A 	B A 	' B A B A B 

136.9 137.4 176.9 172.8 160.5 193.3 191.5 168.4 i5o..6 141.0 136.3 141.9 116.7 120.4 
136 .3 132.0 164.4 142.9 223.2 175.1 185. 4  141.3 172.5 145.3 138.2 138.1 117.3 12002 

April, 	1929 	......... 
April, 	1930 	.......... 
April, 	1931 	........ 120.5 119.8 138.7 138.0 184.6 144.2 142.2 117.4 148.1 132.8 123.7 126.8 io5.6 108.2 .. 

98.6 94.7 118.3 108.3 105. 2  119.2 92.1 75.6 116.1 101.5 101.7 103.9 1005 100.3 

85.5 82.0 96.8 82.9 138.2 105.9 107.9 80.3 97.8 80.4 87.2 88.9 82.6 84.4 

85.6 88.1 94.5 946 94.8 117.4 88.7 80.2 92.7 89.3 86.8 92.7 86.6 91.2 

93.5 90.9 110.6 95.8 135.5 106.7 113. 4  87.1 105.8 89.8 94.8 94.7 89.6 92.4 
April, 	1934 .......... 
April, 	1935 .......... 

9 6 .1 93.0 108.5 102.1 143.9 112.4 103.9 97.4 126.8 103.0 94.3 91.2 92.7 96.0 
104.8 102.4 108.1 104.8 81.9 97.5 109.1 106.1 126.4 103.6 10L3 101.5 98.4 101.5 

109.7 103.2 122.3 100.7 133.4 95.2 115.8 103.2 137.8 102.3 103.8 99.7 101.2 102.1 

11-pril, 	1932 	.......... 

104.2 103.4 114.2 96.2 135.3 99.8 101.2 98.2 126.3 100.6 97.1 102.0 102.8 106.1 April, 	1939 	......... 
April, 	1940 ......... 110.1 110.0 106.9 101.5 80.0 98.7 101.5 102.6 129.4 111.8 105. 2  106.2 103.9 108.3 

April, 	1936 .......... 
April, 	1937 	......... 

April, 	1941 ......... 135.8 135. 4  148.9 128.4 183.3 138.5 147.5 144.0 169.8 135.4 132.3 133.5 120.9 ].25.1 

April, 	1938 	......... 

119.9 113.7 117.8 100.9 108.3 108.4 107.8 109.9 118.1 112.4 111.9 108.1 107.4 109.5 
121.4 116.6 144.3 103.1 85.7 110.9 118.5 109.6 116.5 102.0 108.7 106.5 105. 2  no.8 

	

April, 	1933 .......... 

	

June 	.............. 

	

July 	.............. 103.2 114.5 101.3 106.6 84.5 101.0 94.9 116.1 96.0 114.7 88.0 114.6 108.0 11L2 
August 	............ .p 113.2 119.8 97.8 122.7 io6.6 110.8 97.4 122.4 96.0 125.8 99.8 116.6 115.5 112.8 
September 	........... 113.9 116.5 113.2 98.0 96.8 109.6 107.3 112.1 114.0 125.3 114.1 116.7 112.3 114.8 
October 	.......... 131.9 120.1 113.7 104.4 109.5 114.0 145.5 115.9 148.6 120.3 141.1 120.9 124.1 119.5 

135.7 123.0 128.6 130.4 105.1 120.5 1 	160.3 120.1 146.8 124.9 150.9 128.5 116.9 115.5 

LIay 	............... 

December .. 	...... ..174.1 130.9 146.8 107.0 226.5 124.0 199.7 125.6 193. 6  133.0 210.2 132.2 161.9 131.6 
N.vember ........... 

January 	.......... 102.3 

.. 

124.6 80.0 114.2 86.0 117.2 91.8 121.4 88.1 121.3 93.1 123.5 117.9 124.1 
February ......... 101.5 130.6 67.0 134.6 129.9 140.7 82.4 139.5 79.9 137.3 94.8 126.1 112.4 124.6 

119.1 

.. 

129.3 99.8 142.6 102.0 123.7 104.4 130.0 114.8 135.8 111.4 124.8 123.9 125.8 Liarch 	.............. 
April 	............ ..135.8 

.. 

135.4 148.9 128.4 183.3 138.5 147.5 144.0 169.8 135.4 132.3 1 	133.5 120.9 125.1 

(c Includes men's furnishings. 
(h) Candy indexes are based largely upon returns from retail candy chains. 

I 
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INDEX NUMBERS OF REThIL SALES - LAVERAGE FOR 193 - 199 100J. 

A. Unadjusted. B. Adjusted for Number of Business Days and Seasonal Variations. 
(Figures for current year are subject to final revision) 

Groceries 	1 	Radio and 
Year and Month 	Furniture 	and Meats 	Hardware 	Electrical 	I 	Restaurants 

i 	A 	B 	I 	A 	. 	B 	11 	A 	B 	A 	B 	JI 	A 	j 	B 

April, 	1929 	.......... 160 0 142.6 126.4 125.2 141 9 133.8 167.4 221.9 174.5 175.3 64.6 73.9 
April, 	1930 	........... 144 .9 133.8 126.7 124.8 126.2 123.8 123.5 170.2 156.8 157.5 81.6 89.3 
April, 	1931 	........... 119.7 iio.6 116.0 115.5 111.3 109.2 101.0 137.4 134.4 135.0 81.9 92.2 

79.9 97.4 88.4 92.9 87.6 75.4 97.3 106.5 105.6 76.1 82.6 
April, 	1933 	.............71.7 

... 

... 

66.4 84.0 79.1 73.5 75.1 55.5 73.7 86.9 87.6 70.6 74.6 
April, 	1932 	.............91.7 

. 

0 1. 6  
78.8 85.6 86.9 82.6 81.0 61.7 77.7 91.4 93.0 65.9 77.6 

April, 	1935 	........... 89.0 88.6 88.0 90.7 89.0 73.6 92.7 93.6 94.0 77.4 84.7 
April, 	1934 	.............89. 2  

April, 	1936 	........... 94.4 91.1 89.8 94.0 92.2 87.3 95.8 98.2 98.6 82.4 89.8 
April, 	1937 	........... 

..107.7 

... 

124.2 105 0 104.7 100.9 113.4 106.9 105.3 111.1 106.8 106.9 84.8 97.4 
April, 	1938 	........... 101.0 112.0 106.5 109.1 107.0 101.8 111.7 99.5 98.6 102.6 105.1 
April, 	1939 	............. 

..112.0 ...
102.6 95.9 110.0 108.7 96.6 98.7 92.8 106.0 93.3 94.0 100.9 106.6 

April, 	1940 	............. 117.4 104.7 116.2 116.2 110.2 103.9 119.1 125.6 99.0 99.4 104.2 120.6 
April, 	1941 	.............. 136.8 126.3 132.5 136.9 137.9 135.3 142.0 155.7 119.0 119.5 142.7 156.2 

146.6 117.0 123.9 120.8 148.3 110.2 150.4 129.4 103.6 101.4 124.8 125.2 

123.0 125.7 131.8 127.8 139.6 119.7 146.2 163.9 99.8 ioo.6 132.7 125.3 Juno 	................... 
ioo.6 129.3 111.1 114.7 121.1 108.0 io6.1 133.4 106.0 101.0 125.8 126.7 July 	................... 
125.2 118.3 124.2 122.6 126.2 115.7 108.6 133.2 113.5 103.8 135.0 134.6 
124.0 111.8 108.9 116.2 130.2 115.3 133.9 119.6 111.0 108.7 125.5 137.9 
135.2 113.... 120.8 120.8 141.6 120.8 148.2 115.4 112.5 110.4 146.9 141.7 

November 	............ 122.9 112.1 126.1 119.0 126.0 123.6 146.2 114.7 109.2 113.9 153.8 143.8 

August 	................. 
Set,mber 	............... 

165.8 145.3 135.5 128.1 146.2 136.8 224.4 165.9 117.8 114.9 276.2 146.0 

October 	................ 

December 	............... 

1941 

... 

8.1 124.6 ii8.o 122.0 82.2 134-3 115.3 143.1 109.7 115. 4  96.9 151.4 
February ............ 103.6 132.8 116.9 127.3 77.7 142.4 110.4 148.5 103.7 117.4 103.8 153.6 
March 	............... 112.7 131.3 134.6 126.9 9719 137.2 120.3 145.6 117.5 119.3 121.0 150.9 
.i.pril 	................. 136.8 

.. 

.. 
126.3 132.5 136.9 137.9 135.3 142.0 155..7 119.0 119.5 142.7 156.2 
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UNADJJSTED INDE)5 OF RETAIL SALES BY PROVINCES - (Average for 195-1939 • 100) 
(Figures for the current year are subject to final revision) 

Prairie I British Maritime Year and Month 	QkNAL 	
provinces i 	

Quebec 	Ontario 	
Provinces I Columbia 

t1.-.-4.t,4..... 

April, 	193 6 	..... 1, 	103.9 97.9 105.8 106.5 100.4 94.7 
April, 1937 109.1 97.4 120.0 109.1 104.7 94.6 

115.8 122.7 121.8 117.1 106.2 99.5 
101.2 97.8 101.1 102.3 104.2 94.0 

April, 1940 ....... 101.5 116.8 104.3 101.3 94.6 9L1 
April, 1941 147.5 185.9 153.1 153.1 120.9 108.2 
940 
November ........ 160.3 182.9 150.3 160.3 181.7 137.3 
December ....... 199.7 250.8 171.9 212.0 178.8 201.6 

April, 1938  ....... 

1341 

April, 1939 ....... 

January 91.8 120.4 79.8 96.7 795 94.2 
February ........ 82.4 106.9 75.4 85.9 72.4 77.9 
March ........... 

.. 

104.4 128.7 100.1 110.2 90.6 85.8 
April ; .......... 147.5 185.9 153.1 153.1 120.9 108.2 

% Change, 
________ "'' +45.3 +59.2 +46.8 +51.1 +27.8 +18.8 

% Change, 
jj-Apri1. 1941 +25.8 +36.9 +22.6 +30.3 +17.1 +11.8 
Jan. -Apjl. 1940 

19 nyn A -A I el C1+.iincy S +.nrq 

April, 1937 	126.4 	102.0 	151.7 	120.5 	120.3 	105.0 

April, 	1936 ........126.8 	105.4 	134.5 	124.6 	128.8 	122.4 

April, 1938 	137.8 	133.5 	149.6 	133.5 	136.1 	130.5 

April, 1940 	129.4 	130.5 	130.7 	132.5 	114.1 	133.2 
April, 1941 	169.8 	204.7 	171.9 	176.1 	145.1 	153.5 
1940 
November ....... ..146.8 	178.3 	127.9 	151.5 	162.3 	138.9 

1941 

April, 	1939 	...... ..126.3 	113.3 	125.1 	125.4 	132.5 	130.4 

February ...... 	79.9 	94.0 	80.6 	80.3 	72.8 	80.3 
Maroh ......... 	114.8 	126.6 	103.0 	116.6 	111.4 	139.1 

December .........193.6 	227.6 	182.7 	205.1 	178.0 	173.7 

April 	...........169.8 	204.7 	171.9 	176.1 	145.1 	153.5 
Change, 

January ..........88.1 	111.0 	75.4 	94.6 	80.6 	91.9 

_______ 	+31.2 	+56.9 	+31.5 	+32.9 	+27.2 	+15.2 

% Change, 	 - 

Jax.-Apri1. 1941 	+20.9 	1 	+34.4 	+22.9 	1 	+23.2 	+11.4 	+12.0 
Ja..-April. 1940     

Grocery and Meat Stores 
April, 1936  ..... 	91.1 	(g) 	94.4 	90.7 	86.5 
April, 1937 	104.7 	(g) 	104.8 	103.2 	106.3 	109.6 
April, 1938 	112.0 	(g) 	114.4 	113.4 	103.4 	108.9 
April, 1939 	110.0 	103.8 	119.0 	113.1 	93.1 	94.1 
April, 1940.......116.2 	111.1 	120.2 	117.0 	107.5 	117.2 

April, 1941 	132.5 	124.1 	135.0 	136.1 	120.5 	133.1 
1940 
November 	........126.1 	127.5 	118.8 	1 	130.2 	129.1 	124.2 

December ........135.5 	136.3 	130.6 	141.6 	128.6 	130.9 
1941 

January .........118.0 	116.4 	116.5 	124.1 	104.4 	115.3 
February ........116.9 	117.1 	117.4 	120.7 	104.0 	116.o 
March ..... 	134.6 	129.6 	137.7 	139.3 	118.1 	131.0 
April .......... ..132.5 	124.1 	135.0 	136.1 	120.5 	133.1 

% Change, 

P1 	+14.0 	1 	+11.7 	+12.3 	+16.3 	+12.1 	+13.6 

%Change, 	- 
Jan.-.Lprjl. 1241 +10.8 	+10.2 	+ 8.0 	+13.4 	+ 7.8 	+12.4 
Jan.,Dr3.1. 1940 	 ________________________ 

(C) Includes men's furnishings. 	(g) Not available. 
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UHkDJIJSTED IND)SOFR.ETAIL SALEQ,BY PROVINCES = (Average for 195-1939 
(Figures for the current year are subject to final revision) 

Year and Month CANADAT Maritie 
	I Prairie I British 

Provinces) 	Quebec 	Ontario 	Provinces I 	Columbia 

S+ 

April, 1936 94.3 90.5 93.9 94.8 94.4 94.8 
April, 1937 101.3 98.3 104.9 102.6 99.2 99.5 
April, 1938 103.8 100.4 115.1 104.1 98.2 102.5 
April, 1939 97.1 88.6 103.1 97.4 94.6 99.5 
April, 1940 105.2 102.3 113.5 107.4 99.6 103.5 
April, 1941 132.3 145.8 143.5 136.8 120.7 123.8 
1940 

150.9 155.5 141.0 150.0 160.8 139.7 November ........ 
December ........ 210.2 245.3 215.3 218.9 192.3 197.2 

1941 
93.1 93.4 102.2 92.6 87.6 93.4 January ......... 

February ........ 94.8 100.6 95.8 95.6 90.8 97.3 
March......... 111.4 115.9 116.1 111.9 104.3 118.6 
April 	........... 132.3 145.8 143.5 136.8 120.7 123.8 

% Change, 
. 

pri1 1  1941 +25.8 +42.5 +26.4 +27.4 +21.2 +19.6 
April, 1940 . 

% Change, 
Jan.-Apri1, 194 +16.8 +27.5 +15.7 +18.0 +12.6 +17.7 
J&n.-April, 130 11 -  

Ira,-4 a+, S+r.,aa 

Kpril, 1936 82.4 72.8 - 	82.5 53.9 81.9 85.4 
April, 1937 84.8 76.2 85.0 85.4 8.8 86.o 
April, 1938 102.6 93.4 105.5 104.6 97.2 100.1 
April, 1939 1009 100.5 104.6 99.3 100.5 99.0 
April, 1940 104.2 117.2 10912 100.3 102.9 97.9 

142.7 182.4 148.6 136.8 140.0 117.7 April, 1941 .......
1940 
November ........ 153.8 195. 2  1511 149.4 162.2 3.28.6 
December 	...... 276.2 368.5 257.2 278.1 281.7 212.9 

1941 
January 	........96.9 110.8 103.0 94.3 90.6 87.0 

103.8 125.2 106.4 99.8 102.6 96.0 February ........ 
March ........... 121.0 156.0 122.2 117.5 116.2 i05. 6  

142.7 182.4 148.6 136.8 140.0 117.7 
% Change, 
April 	........... 

April, 194. +36.9 +55.6 +36.1 +36.4 +36.1 +20.2 
April, 1940 . 

% Change, 
Jan.'-April, 14 +22.1 +35.2 +22.8 +22.6 +16.0 +10.0 
Jan.-April, 1940 - 

. 	 %1 	Q 

April, 1939 92.1 91.2 93.3 	i 92.5 93.6 91.0 
April, 1937 98.4 99.6 100.5 97.7 97.7 98.6 
April, 1938 101.2 102.5 103.0 101.1 98.6 102.5 
April, 1939 	...... 102.8 101.0 102.3 99.3 115.7 97.7 
April, 1940 	..... 103.9 106.7 107.9 102.0 103.5 104.1 

.. 

140.1 117.6 120.4 120.6 115. 2  April, 	1941 	.......120.9 
1940 
November 	....... .116.9 126.4 116.7 117.7 112.4 114.5 
December 	....... 

. 
: 	161.9 196.5 154 .9 156.5 169.5 163.'1 

1941 
January 	........ 126.8 120.9 117.9 112.2 115.9 
February 	......... 

.
112.4 124.3 112.8 113. 0  107.3 108.3 

March 	.......... 123.9 137.6 126.2 125.5 115.5 115.4 
April 	............120.9 

.. 

140.1 117.6 120.4 120.6 115.2 

% Change, 

.117.9 

... 

+16.4 +31.3 + 9.0 +18.0 +16.5 +10.7 

% Change, 
Jan. -April, 1241 11  +14.3 +22.0 + 9.4 +16.3 1 	+11.9 +12.5 
1W..'., 	.J.,-...41 	1 OAfl I 

, I 





7. Men's and boys clothing 

Millinery 	........ 	.......................... 

- - 	- 

2 , 093, 641 

8. Drugs and toilet artic1e 

and furnishings 	........ 

and preparations 	-.. 520,017 

9. Piece goods ............... ................... 	1,256,743 

10. Sinallwa.ros .................................... 	610,796 

11. Food and kindred products ..................... 	1,822 ,817 

12. Furniture (inc1udin matt:ossee, springs) ..... 	1,048,614 

13. Home furnishings 
	

1,573,493 

14. Household appliance. 	id el3ctria cup'Ues 
	

632,928 

15. Hardware and kitchen utensils ................. 
	887,193 

16. Radio8, musical inst'uments and supplies ...... 	238,179 

• 

; GRE SALES IN rANADABY SELECTED DEPARThNTS 

'..aQ 
(Based on salos of 20 firms) 

rKprii 	i April Chan 
1940 141 1941119 

$ 

TOTAL SALES 	 oo
ll  19,816.196 24.912,560 +25.7 

1.  Women's dresses, coats and 	suits 	....... 2,434,869 3,368,429 + 38.3 

2.  Girls' 	and 	infants 	vieai. 	..................... ... 652,725 1,018,175 + 56.0 

3.  Hosiery 	and 	g1ovø 	..................... 912,453 1,117,262 + 22.4 

4.  Lingerie 	and 	corsot - ......................... ..756,692 929,886 + 22.9 

5.  412,318 547,564 + 32.8 

6.  Women's and chi1dron apparel--(Total, 1-5) 5.169.057 I 	6.981.U6 + 

1,641,999 

206,230 

2,114,489 

17 .Shoesandotherfoo-.,wear ................. 

18. Stationery, books and magazines ....... 

9. All other dopartiients, total .................. 

2,781,160 

589,288 

1,392,156 

695,041 

2,134,617 

1,354,246 

1,839 ,499 

750,897 

1,127,322 

246,874 

2,038,592 

242,945 

2 ,73 8 , 607 

+ 32.8 

+ 13.3 

+ 10.8 

+ 13.8 

+ 17.1 

+ 29.1 

+ 16., 

+ 18.6 

+ 27.3. 

+ 3.7 

+ 24.2 

+ 3.7.8 

+ 29.5 
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