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MONTHLY INDE)YES OF RETAIL SALES, JULY, 1941
(2935 - 1939 = 100)

Customers spent 19 per cent more money in retail stores in July of this
year than last and 8 per cent less thun in the month of June, according to composite
figures based on monthly statements received from a representative number of retail
firms in twelve different lines of trade. The general index of sales on the base,
1935 - 1939 equals 100 stands at 122.5 for July, 1941, at 133+8 for June and at 1032
for July a year agos

The 19 per cent increase over July a year ago is considerably greater
than 10 per cent increase which was recorded in the June comparison and compares with
increases of 19 per cent for liay and 23 per cent for April, while dollar sales for the
first seven months of 1941 stand 16 per cent above the corresponding period of last
year. The smaller increase for June reflects the diversion of a certain portion of
consumer purchasing power from retail channels to the purchase of government bonds for
the Victory Loane The 8 per cent decline from June was less than the usual seasonal
movement between that month and July, the general index, when adjusted both for number
of business days and also for normal seasonasl changes advancing from 134«3 for June to
13500 for July.

All lines of business for which figures are available registered pronoun=-
ced increages over July, 1940, gains ranging from 13 per cent for shoe stores to 30 per
cent for radio and electrical stores being recorded. The 30 per cent increase for
radio and electrical stores must be interpreted in the light of higher prices resulting
from the 25 per cent excise tax on radios, electrical stoves, washing machines, refrie
gerators and other home conveniences contained in the War Exchange Conservation Act
introduced last December. Increases for other lines of business must alsoc be attributed
partly to enhanced pricese.

Department stores transacted 16 per cent more business in July of this
year than last while szles for the year to date are up 17 per cent. Increases in the
Maritime Provinces exceeded those for other regions both for the month and for the
seven-month periode The July increases for each region with the gain for the seven
months in brackets are as follows: laritime Provinces, 23 per cent (26 per cent);
Quebaec, 16 per cent (15 per cent); Ontario, 15 per cont (18 per cent); Prairie Pro-
vinces, 15 per cent (14 per cent) and British Columbia, 18 per cent (17 per cent)e

Drug stores rcported merked increases over July a year ago, gains in
the Maritime Provinces and the Prairie Provinces exceeding those in other regionss
Drug store sales for Canada as a whole averaged 18 per cent higher in July of this year
than last while sales for the first scven months are up 16 per cent over the corres-
ponding period of 1940s Regionel incroases for the month with average incresases for
the soven months in brackets are as follows: Maritime Provinces, 27 per cent (24 per
cent); Quebec, 17 per cent (12 per cent); Ontario, 17 per cent (17 per cent);
Praigie Provinces, 23 per cent (14 per cent) and British Columbia, 12 per cent (12 per
cent)e

Food store salcs as measured by returns from all the larger food chains
end about 1,000 independont grocoers rangsd 20 per cent higher in July of this year
than lest while cumulative figures for the first seven months are up by 12 per cente
The July increese was highest in Ontario a2t 24 per cent and lowest in British Columbia
at 11 por conts Gains in the other regions werc 13 per cont for the Maritime Provinces,
16 per cont for the Prezirie Provinces and 21 per cent for Quebece
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Men's clothing store sales averaged 18 per cent higher in July of this
year over last, uniform increases of approximately 23 per cemt in the Maritimes, Quehec,
Frairie Provinces and British Columbia beinz reduced by a smaller gain of 11 per cent
in Ontario. Seles for the first seven months of the current year average 23 per cent
over the corresponding period of 1940 with regional gains standing at 32 per cent for
the Maritime Provinces, 19 per cent for Quebec, 26 per cont for Ontario, 20 per cent
for the Prairie Provinces and 12 per cent for British Columbia.

Women's clothing store sales were up 17 per cent in July, 1941 over
July, 1940, increases for the five geographical areas lying between l4 per cent and
19 per cent. Sales for tho first soven months averaged 19 per cent higher than for
the first seven monthes of 1940 while rogional increases in this comparison stand at
25 per cent for the laritimes, 21 por ccnt for Queboc, 22 per cont for Ontario, 1l per
cent for the Prairic Provinces and 12 per cont for British Columbiae

Candy store sales wore 26 por cont higher in July of this ycar than
last, hardwaro stores gainod 24 per cont, variety stores 21 por cent, restaurants, 18
por cent and furniture stores, 13 por cent. Jcwollory stores and especially those in
tho Maritime Provinecos continued to roport marked incroases in business. July sales
of jewollory storos averaged 23 per cent highor than in July a yocar ago. Sales in
the Maritime Provincos wers up 43 por cont. Ontario sales gained 30 per cont, British
Columbia, 20 por cont, whilc incrcasas in Quebcc and tho Prairie Provinces wero similar
at botwoen 13 end 14 per conte
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l Comparison of Retail Seles in Canada, for 1940 and 1941, by Kinds of Business

ﬁ July, 1941 Cumulative
! + or - per cent compared with Indexes
Kind of Business .
July July June Jane-July, 1941
| 1930 1940 1941 Jane -July, 1940
| GERRIREI Tndex. s deores tare o + 6.3 + 18.7 - 8.4 + 15.8
Boot and Shoe Stores scs-s. ; POl 0 ; 13.0 - 26.4 ; 19.0
Candy Stores eecscscsvesses - 28.6 + 25.8 + 18.6 + 18.0
lien's Clothing Stores «+... + 2.0 4 1% ; 18.8 4 22.8
Nomén'a Clothing Stores ... 5 16.8 ; 16.6 - 16.0 ; 19.2
Department Stores ceecscoee - 6.1 ; 16.1 - 17.4 ; 16.8
Drug Stores s duguaads w) 2 gl + 11.8 + 1844 W dpd v 15.8
Furniture Stores eceecceeon + 28.8 + 12.6 -; 13.8 + 15.0
Grocery and Meat Stores ... ; 15.1 ; 19.8 - 4.6 ; 12.4
; Hardware Stores e¢veceeccces 4+ 22.3 r ; 2 T - 2.5 ; 17.6
Radio and Electrical Stores ; 53.5 ; 30.1 - 046 ; 16417
R P an S s ere o 5s v v fife Ty @ ; 25.2 ; 186 + 9.4 ; 15¢6
Variety Stores eeveececccnca + 78.8 | + 20.5 3 1.2 + 21.8
i i

Comparison of Retail Seles of Boot and Shoe Stores and Jewellery Stores

July, 1940 and July, 1941

v smea =
- _—

Ssles in July, 1941

compared with Sales in July, 1940
Region |
! Boot and Jewellery
Shoe Stores Stores
(61,0107 1, S, O e M 5 S RGN + 23.0
Moritime Provinces ceees.s + 1602 + 42.5
Queboc evcenocarnssuerevace +1504 +13,7
mnt&rio PR R I S IR R +ll.5 +30.2
Pr&irie vainces evoesaca + 10.4. + 13'3
Br’itish Colu.'nbi& eveatessaee + 14;6 + 20.3
i 4
b
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Rogional Trends in Retail Trade

Introduction

A comparison of the general level of retail purchasing during the
first quartor of this year and the corresponding period of 1940 for each of the five
cconomic divisions of Canada was givon in the April issue of this bulletine A similar
comparison for tho first six months of this year end last is given in the following
paragraphs.

Thcse regional comprorisons are based on gonoral indexes of sales
dorived partly from monthly indexes on m regionel basis for six lines cf business in-
cluded in the regular part of this bulletin. These six linos of business are men's
clothing stores, women's clothing stores, grocory and moat stores, department stores,
variety stores and drug storose Indexes of country genoral stcroe sales and new pas-
senger cer stles are alsc roprosented in the regional indexes although they are not
included in the reguler monthly ssrioes.

The system of weighting tho indexes for the various lines of businoss
in each cconomic division in order to arrive at the genoeral indexes is as fcllows:

Maritime Prairie British

Provinces Qusbec Onteric  Provinces Columbia
Country generzl storcs se.... 27 ' 9 217 16
Mon's clothing stores .c.ev.. 4 6 6 3 5
Women's clothing stores sevee 2 B  § 3 139
Dopartmont stcres eecveveros. 19 16 25 33 34
Drug stores ceceierocccenvnas 5, & 7 5 6
Grocory end moat stcres eoo.. 3= 38 38 19 23
V!‘.rioty ORI = o1t e o) ok oiale jora 5 5 5 3 4
New pmssonger car 52168 sce-s 7 8 11 ‘| 7
100 100 100 100 100

Since the rougional goncral indexss are computed from a differont
set of compononts then is the genorzl indox in the regular scrias, exact comparisons
cennot bc medo botwecn the raegional figures and those contained in the reguler tebles.
For oxcmple, the averzge increese in dollar snles in Canndn for tho first half of this
yoor compered with last was 15 per cont nccording to the genoral index derived from the
rosults fcr twelve lines of business included in the roguler series. Ths corresponding
increase basod upon the cight lines of business for which regional figurcs arc avail-
oble wae 12 por cont, thc inclusicn of indexes of ccuntry goneral storc scles end now
pessongor cer sales boing responsible for the smaller increasce

Maritime Provinces

Retail trade in the Maritime Provinces as measured by the composite
figures for the eight lines of business for which data are available averaged 14 per
cent higher for the first six months of this year compared with last and was 32 per
cent above the dollar volume during the first six months of 1939. The greatest increase
relative to the first half of 1940 was recorded by men's clothing stores, whose sales
ware up 34 per cent, while the gain for variety stores was only slightly less at 33 per
cent. Other increases were 27 per cent for women's clothing stores, 26 per cent for
department stores, 23 per cent for drug stores, 12 per cent for grocery and meat stores
and 5 per cent for country general stores. Now passenger car sales declined 17 per
cont in number and 1 por cent in value bolow the first six months of last year.
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guebec

The increase in retail trading in this province continued more
uniform for urban and rural areas than in other regions of the country. Sales for the
province as o whole are estimated to be 12 per cent higher for the first six months of
1941 over 1940 while the corresponding increase for country general stores alone was
11 per cent. Other increaces were 9 per cent for food storss, 11 per cent for drug
stores, 15 per cent for department stores, 19 per cent for mon's clothing stores, 21
per cont for women's clothing stores and 23 per cent for variety stcrese

There were 10,908 now passenger cars sold in Quebec for $14,433,852
in the first half of 1941, down 10 per ccnt in numboer but up 4 per cont in value com-
parcd with the corrssponding period a ycar agos

Ontaric

Retail sales in Ontario avoraged 14 por cent higher during the
first six months of this year than last and wore 30 per cent above the level of the
first hnlf of 1939+ Thore were 28,406 now passenger moduls scld for ,36,521,343 in
Ontario during thoe first half of 1941, a docroasc of 14 por cent in numbor end & gain
of 1 por cont in valuc comparcd with the corresponding poricd a ycar agoe Country
genoral stcro snles gninod 8 per cent; food store snles incrczsod 14 per cont while
moro substontinl gains wore recorded by stcres speciclizing in morsc durable morchandisce
Drug stcrcs ineroased thoir busincss 17 por cont whilc grins for othor trades wore 18
per cent for dopnrtiment storss, 23 per cont for verioty steoros, 23 per cont for women's
clothing stcres and 28 per cent for men's clothing storoese

Prairie Provinces

Reteil sales in the Prasirie Provinces averaged 7 per cent higher
in the first six months of this year over last and were 24 per cent above the volume
cf business transacted in the first six months of 1939. Compurison of datza on cash
income from the sale of farm products during the first six months of this year and
lest with country gensral store sales indicates that the deferred marketing of the 1940
wheat crop had but little effect upon the scasonal distribution of retail busincsse
Cash incomc from the sale of farm products in the Prairie Provinces totalled $155,540,000
for tho first six months of 1941, wup 74 per cont over the 389,594,000 recorded for the
corrosponding period of 1940 while country general store sales gainod only 5 per cont
in tho same comparison. An increase of 88 por cont in cash income in Saskatchewan in
the first six months of this ycar ovor last is associated with an incrsase of only 1
per cont in country goncral store sales. Figures for Alberta show an incroase of 70
por cont in cash income and e&n increase of 7 por cont in country genoral stors sales
whilo the increases in Menitobz werse 55 per cent in cash income nnd 8 por cent in
country gonsral storc ssles.

' Thoro were 9,994 new passenger models sold in the Prairie Provinces
for $12,684,400 in tho first helf of the current yoar, down 30 por cent in number ond
18 per cent in valuc from the corresponding poriod a year agce Incrosses over the
first six months of 1940 were rcported for other lincs of business as follows: men's
clothing stores, 19 por cont; women's clothing stores, 10 per cent; food storaes, 7 por
cont; dopartment storas, 14 per cent; vrriety steros, 16 per cent ond drug storoes,
13 por coente.

British Columbico

Retnil trede in British Cclumbin nveraged 11 por cont highor for
the first helf of this yoor ovor lost ond was 25 per coent above tho lovel of the first
six months of 1939. Country gemorel sterc snlcs wore up 3 por cent, department storas
wors up 17 por cent, whilc gnins ranging within narrcw limits of 10 por cont were ro-
corded for cther trades included in the roguler scriese Thers wore 3,976 now pe.sscnger
cors scld in British Cclumbie for 5,065,476 in the first six months ¢f thoe current
yerr, down 12 per coent in number but up 3 per cont in value compared with the correspon-
ding perizd a year 2.gce
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INDEX NUMBERS OF RETAIL SALES - (Average for 1935 - 1939 = 100)

A. Unadjusted. B. Adjusted for Number of Business Days and Seasonal Varistions.
(Figures for current year are subject to final revision)

4 7

, General *k Boots : i Men's A Women's f ii
Year and Month 1 Index i and Shoes ' Candy(h) | Clothing(c) Cloth;ng i Departmental i Drugs
iL* " Ul N s MM B Aﬂ A B A R TR | ;4( Ir Uy T B
! b . i
Suly, 1929 swees-vosfl 130.3 | 1ad.2  156:0 01 {f 188.1 .| 210-3 126.0 | 148.7 151.8 163-8 120.3 | 148.8 § 123.4 125.7
Julyy 1930 secsesrn- .| 1252 126.5 || 129-0 123-1 148.8 | 173-1 109.5 | 128.7 | 134.5 144.5 108.8 | 134-0 | 114-4 115.8
Tty TS Liupdres o 22 3 k3 <1 _leg.8 1= 7 } 120.9 139.6 90-4 | 105-5 {| 108.3 115.5 s | s t 104.6 1685
July, 1932 cevcevacs 82.2 88.7 110.0 102.8 || 108.5 | -122.9 Nos 7 83.8 86-17 91.4 71.3 89-9 ff 91-4 91.9
Tl MIBET o4 o b 76.0 85.5 92.8 93.8 || 85.8 97.9 6ali5 7747 78.4 87.7 69.1 88.5 || 84.1 85.4
July, 1934 cocevvnes 78.4 88.2 91.3 95.8 | 80.3 96-7 71.8 875 83.8 93-3 70.9 90.8 | B86:2 89.6
July, 1935 -«-cc-nve 81.0 39.7 93.2 98.1 755 89.2 79.2 93.5 86.9 93.8 12.2 94.0 1 89-3 91.0
July, 1936 sececee-. 86.7 95.2 92.5 98.2 85-17 100.1 81.6 99.9 85.1 99.3 75-4 97-4 L 94.4 96.2
Sy, TRl e oo 98.4 | 104.2 107.8 Madea & 87.2 91"t 95.7 111.5 93.8 1054 81.9 | 104.6 ! 103-7 103.4
July, 1938 cc.cvvnne 91.0 99.3 99.3 R 833 9. & 82.7 93.9 81-0 94.5 | 74-0 98.2 || 100.8 102-4
July, 1939 ceevvsoas 91-3 | 103-8 89.6 96.2 I 75.2 87.9 P 101-1 0.0 99:0 Il _JheBlal D12 A 98k 102.2
July, 1940 evcvee-qs |} 1032 114.5 101.3 106.6 84.5 101-0 94.9 1lo-1 96.0 114.7 i 88-0 114.6 | 108-0 111
LR Y TS 122.5 | 135-0 || 114.5 11956 ' 2e8=y | "126.6 W '111.F | 2361 § 1AR.9 1831 i 082 | 132.5 |-129.9 130.9
|
1940 !
RaBusl - ok < pike oo kix3e 119.8 97.8 %287 106.6 | 110.8 97-4 122.4 960 125.8 |, 99-8 | 116.6 || 115.5 112.8
September e.e..-.. W 1139 | 23&.-5<H 138.2 98.0 96.8 | 109.6 107-3 112.1 §} 114.0 125+3 || 1t~ -+ BkeaT 112.3 114-8
R 1 st s g« 1319 | "R2041 oF 237 104.4 || 109-5 | 114.0 145.5 | 115.9 {l 148.6 1203 | 1ded | 1889 1241 119-5
NOVember ««.eeeen- 135-7 123.0 || 128.6 130-4 Pea | 220-5 160.3 120.1 { 146.8 124.9 150-9 | 128.5 116.9 1155
December sescenss 174-1 | 130.9 || 146.8 107.0 §| 226.5 | 124.0 199.7 125.6 1 193-6 1338 f 230 ASEN3 ! 161.9 131-6
1941 ‘
Y e e ..o 102.3 | "224.5 80.0 114.2 86-.0 117.2 91.8 121.4 88.1 12138 93.1.1 123.5 117.9 12441
By 45 - oo s 102-5 | 130-5 67-0 134.6 || 1240 | 134.3 82.4 | 139.5 79-9 130 «3 94.8 | 126.1 112.4 124-6
O R S 119.2 129.3 99.8 142.6 102.4 12402 104.4 130.0 114.8 135.8 111.6 125.0 i 123-9 125.8
T A 135.7 | 135.2 | 148.8 | 128.3 || 171.5 | 129.6 | 146.9 | 143.4 || 169.9 | 135-4 |l 132.2 | 133.4 f 120.8 | 125.1
Mo fcoii i v oodine 143.0 | 134.5 | 142.8 | 121.9 | 130.3 | 124.4 i 135.5 | 137.2 fi 142.1 } 134.2 § 134.3 | 129.2 i 126.8 | 126.5
T 133-8 134.3 | 155-5 117.9 § 89.6 122.5 137.5 1349 133.2 1237 1L | 2R 123.1 |} 122.8 133-4
TURY webm b o sins 0 122.5 | 135.0 | 114.5 119.6 wWoe3 § 1266 1107 136-1 {| 111.9 133-1 ‘! 10848 | 13245 ! 127.9 130.9

(c) Includes men's furnishings-
(h) Candy indexes are based largely upon returns from retail candy chains.
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INDEX NUMBERS OF RETAIL SALES - (Average for 1935 - 1939 = 100)

A. Unadjusted. B. Adjusted for Number of Business Deys and Seasonal Variationse
(Figures for current year are subject to final revision)

—_— e — "

e ———————l ES

Groceries | ; Radio and 0 F
Year and Month Furniture } and Meats Hardware | Zlectrical i Restaurants Variety
A .4 B i i oAl el A : B . = B ) A - B ey ~ B
! T | | | ‘ ﬂ‘
L, 1808 . ey 128.4 181.5 | 127.0 131.2 | 147.0 1886 '} 129-0 | 1 200W9 197.1 187.9 85.1 85-17
July, 1930 cvcevonee | 88.0 124.4 i 115.6 118«5 § 122.5 123-9 i 89.9 ' 147-0 167-3 159.5 84.8 85.1
July, 1931 cccceccee 73-4 103-8 | 108-1 109.5 | 106.1 106.2 82.0 131.8 1383 ' H3Ee8 82.5 82.4
Juliysy, G322 - vreesomne 50-0 695 ! 90.8 89.9 77-3 79+6 ! 48.8 79-0 98.9 94-3 197 T75
July, 1933 csc-eeonn 519 70.0 || 82.4 | 87.9 755 75-5 4 504 79-1 89-0 85-1 13-4 76-0
July, 1934 seecoenes 62.6 8.3 § S5h8: .- TR 88.4 85.9 i 53.8 84.4 || 93.4 90.2 76-7 79-4
July, 1935 ccoconeen 69.4 88.0 K 82.2 84.9 96.1 88.1 59.8 90.2 || ' 95-17 Q%2 83.7 84.3
July, 1936 coccecene 78.2 99.2 E 90.1 91.3 102-4 b % 76.8 96.6 106.0 100.7 91-3 y 1 2%
July, 1937 sececen-e 94.0 116.5 | 106.0 101.1 118.8 105-9 88.1 110.8 10748 173004 110.2 104.0
July, 1938 vocvesosi 72.8 94.7 | 100.3 99.3 114.7 106.4 77.1 100.3 100.5 | 95-8 104.3 101.5
C July, 1939 eeaseccc-e 78.8 104.9 100. 8 107.5 118.3 109-7 84.0 109.8 96.2 92.0 108.3 112.2
July, 1940 cceevvee. | 100-6 12993 111.1 114.7 ' 52 1o, 108.0 | 106.1 133-4 106.0 101-0 125.8 126.7
July, 1941 «v-coeces 1133 145+6 1331 136.4 149.8 133.6 136.0 173-5 125.2 | 119+3 151.6 152.1
1940
=R ST e 125.2 118.3 12442 122.6 126.2 115.7 108.6 133.2 113-5 103.8 135.0 134.6
September -eseesse 124.0 111.8 h 108.9 116.2 130.2 115.3 133.9 119.6 111.0 108.7 tt 125.5 1379
October +-escecses 135.2 113.4 120.8 120.8 141.6 120.8 I 148.2 115.4 1125 110-4 146.5 141.7
November «esevees- 122.9 112.1 2261 119.0 126-0 123.6 ! 146.2 1147 109.2 113.9 153.8 143.8
DG 5. - Lo ojdwe 165.8 145.3 || 135-5 128.1 1462 136.8 f 224.4 165-9 1138 : 1149 276-2 146.0
( [ {
1941 J y ;
January «ccescecss ¢ 83.1 124.6 118.0 122.0 82.2 134-3 115.3 T4l 7 09«37} i 96.9 151-4
February eseeceecee E 103.6 132.8 117.0 22y- 3 IR L 110.4 148.5 103.2 | |  1lSe9 103.8 153.6
T T TR ) 112.7 131-3 || 134.7 126.9 97-9 | 137.2 120.3 W56 1 1Mge0 1 8.0 121.0 150.9
R o b ot off 1379 1770 . 4 LRge? 13645 1375  § 13489 146.3 160-5 | 118.2 ‘ 118.7 143.4 | 157.0
B bA R b - 174.3 139.1 | 146.8 141.4 169.0 125.6 167.4 144.0 ) 119.2 } 115-6 G 159-8 | 159-7
Lane i sndirsad i 131.5 137.6 139.5 145.8 153.6 ‘ 131-6 138.9 155-6 114+4 ; 116.5 15344 154.3
Tl & ¢ bl f 4y 113-3 | 145.6 fF 133-1 136.4 I 149.8 | 133.6 | 138.0 173.5 125.2 | 119.3 151.6 152.1
H ‘ s i - .




AETRRG]

.—rﬂﬁq b gde

.I..I i~

yuhr

“. o *.‘.‘.-_Uh
ﬁ_ Rk
ashd

-l
ARE

_...__.:, -

¥

. P T e

Pells

H ._.l.

1 h...”.-_ﬁ...._.._

e 0

.m__-.__.
Fl
oty

_.' =

&t _r.I\r

&._r

I

RS q e e

+.-_u 3 ....__..

I-l._-%.‘..-v__.“

“iJ‘I #*.‘."F
-MH._ 8

-il-._T.. Jhﬁ_kh m
iw n.-.l!_-._ww+.| .-.._ 1‘. .‘F"g
-p_...ﬁ.-..,._.*..._ [ : .n .-.ﬁ 1]
tﬂ_._.....\.r!n.i!_. lq i _H,n
TR L .rqt.- m_uun
! i e
LR R .4 &q“w ..-.
-ln.-.. sl i F .."u_ ]
T .__.._ 11 #W_w:..
i L n.__m__. ....




oI

UNADJUSTED INDEXES OF RETAIL SALES BY FROVINGCES - (Average for 1935 - 1939 % 100)
(Figures for the current year are subject to final revision)
[ ==
Maritime ) Prairie British
Year and Month CANADA Provinces Quebec Ontario Provinces Columbis
Men's Clothing Stores(c)
July, 1936 ecavees 81.6 92.9 88.6 779 73.1 84.0
July, 1937 sec-ve 951 114.9 105.4 91.9 78.3 971
July, 1938 ..... ’ 82.17 92.9 88.0 7943 94 2 84.8
July, 1939 eeveces 79417 9645 84.5 131 76.0 88.7
July, 1940 cecseo 94+9 132.8 92.4 9246 86.3 9444
July, 1941 cecvve 111.7 164.6 113.5 102.17 106.5 115.7
1941
February eseeee. 82.4 106.9 754 85.9 72.4 1749
March seeveee - 104.4 128.7 100.1 110.2 90.6 8548
April ¢oveecees 146.9 185.9 1497 154.0 120.6 1064
Moy seavevevone 135.5 174.7 142.8 1335 122.7 110.4
MR i s v e a b p 1%7.9 1739 142.9 136.1 125.8 115.2
July eecevecnss 111.7 164.6 113.5 102, 7 106.5 115.7
% Change,
July, 1941 «».. +17.7 42329 +22.8 +10+9 +23+4 +22+6
July, 1940 : i . : : -
ﬂ Change,
Jan. -July, 1941 " 2 ~ . +19. 2
o TP +22.8 +32.2 +19e2 4259 19.5 +11.5
2 Women's Clothing Stores
July, 1936 «seree 85,1 80.0 88.2 82.8 84.0 92.1
July, 1937 ecceoee 93.8 100.9 99.3 91.7 83.3 102.2
JUly, 1938 serose 81-0 8996 83-3 7801 8005 8602
July, 1939 eeesee 80.0 88.7 82.9 76.0 81.0 86.6
July, 1940 eooeee 96.0 1170 9244 94s5 9340 10944
July, 1941 «cooes 111.9 133.5 109.9 109.4 106+ 7 1292
1941
February «-««-s 79+9 94.0 80.6 80.3 72.8 8043
March «ececoce 11408 126-6 10300 11606 111.4 139-1
April seoeesces 169.9 20049 1733 17542 145.6 15645
May seseascccan 142.1 193.2 147.8 1377 129.5 14547
June esscecscee 133.2 163.4 142.7 129.8 115.6 137.0
July vestrsaies 111'9 133-5 109o9 109-4 10607 129.2
% Change,
Jul 1 41 seoe
iy 1940 +16.6 +14.1 f18.9 +15.8 f14.7 T18.1
% Change,
Jan.-July, 1941
Jan —July 1940 +19.2 +25.1 4+20.5 +21.6 +11.0 +12.%‘~w
= Grocery and lieat Stores
By, 1936 .nanfh.  90.1 (g) 84.9 91.1 978 920
July, 1937 eevees 10640 (g) 961 106. 4 122.4 11446
July, 1938 seveee 100.3 (g) 93.0 102+5 108.8 1014
July, 1939 se0n e 100'8 11106 9403 98!5 11300 10406
July, 1940 seeves ldled 120.6 100.2 109.1 128.4 123.7
July, 1941 «veene 133.1 136.8 233 13448 148.9 137.0
1941
February veeeve 117.0 5 o 117.4 120.7 104.3 11640
March seesveese 134.7 129.6 1377 139.3 118.5 13140
April ceeveecas 132.2 12443 13540 135.8 119+6 131.8
NIa.y Pereranvene 146'8 141'0 144-1 150'6 14404 14604
T 139.5 132.3 141.4 136.1 147.0 14644
i July tevessnrese 133-1 136-8 121-3 134.8 148.9 137.0
7% Change, 4
July, 1541 veeo
333%1"3%23 B f19-8 #1304 +21.1 f23'6 +16.0 +1048
% Change, -
.J____‘__S,nl :.I-l-‘—l 1 41 . L] Ll . L] .
,“ggn.-Juiﬁt‘ﬁiﬁi, +12.4 +11.2 +10.7 +15.1 + 3,].-_-- +10.8

(¢) Includes men's furnishings.

(g) Not available.




e
e S

il
:
or

geert—n

el g WA T




THADJUSTZD IND

9 -

2285 OF RUTAIL SALZ3 BY PROVINCES - (Average for 1935 - 1939 = 100)

(Figures for the current year are subject to final revision)

l% Maritims 3 . Prairie British
Year and Month |i CANADA | proyipsos Quebec Ontaric | provinces| Columbia
i . Dspartment Stores E
B, B8 sceecnll-  15e4 8625 663 7402 7349 86.9
July; 1937 eeceoo 81.9 99.1 76:6 79+3 77.8 96.1
dglew, 2938 vviu.- 74-0 80.7 59.17 70, 3 73.5 8846
July, 1939 c:covs 75,0 85.2 7302 70.9 74.0 86.5
July, 1940 +ecsve 88.0 103.6 83:6 85.0 84.6 1019
JUI{, ML ©-a. 192. 2 -y 97-1 9717 97.1 119.8
164
February ssesce | 94,8 100.6 95.8 956 90.8 973
ok - causewoe 111.6 115.9 11601 1129 10443 11946
LT I e 132:2 144.2 143:0 13743 121.4 121.7
BRY noesecsonss 134.3 155.9 34500 138.2 122.4 12646
R i Eospe . A2 4y 1470 123.0 125.2 114.5 120.8
B 4o e Il 10802 23 B 9741 9701 97-1 I8
-5, o3 78
July, 194) -:o- | 4 d X
Taly 1940 i flo,h f22»7 +16-1 41449 +14.8 +17.6
s Change. l ;
sene wJuly, 19415 g0 . 2 Al 7, . "
o n e Ll el S e DN i e ics
B s o e v o Lol S Vegely Stondl el ol
Salp, 1536 <-.ce- U 9Ly | 94.0 ! Tt | - ' 6. 9545 96.0
Tuly, 2937 seeevs | 11002 32826 | 3s3 1068 10543 107.6
Julv 3938 socaeefl 10413 103.9 105-8 10443 103.5 101.7
July, 3939 ermsewce fi 108.3 12442 115-7 102.2 108.7 1023
3y, 1940 -sese-fi  225.8 1561 128:75 118.6 129.9 114.7
July, 194) cooeco i 151.6 19443 159.0 §43.8 151.8 128.6
1251.
Fabruary »c-eeo fj 103:8 125.2 10644 99.8 102.6 96.0
Ml =5+ v imic - 1230 156.C 12202 117.5 11642 105.6
kpril ""'”'“'!’ 143 % 18451 14942 137.6 140.0 117.7
May sosnssesses |l 159.8 200-5 181.1 15144 14649 118.1
Bt b - an vebeern . 2530 4 196-7 17042 14405 14440 118.1
IRy sensvecsse f- 151.6 194.3 159.0 143:3 151.8 128.6
% Change,
Juys, 1981 eceofl 4205 12201, 42307 +20.8 +16+9 +12.1
July, 1940 | _ . .
% Change, l
Jane zduly, 19518 421,8 +31.6 | +22.8 42244 +1641 1042
SR TR SENREETT N
DT TR OSSR MR TTIRNL T I e R Y 1IN
J-ul.‘f, 1936 vuesae ‘1 94¢4 95.9 :\-05 97.0 : 9007 9502
By 199 . oeait ‘ 03T 1106 101.3 1067 94.9 105.2
Tuly, 1938 <cecenfi 1008 1013 973 1019 100.8 101.9
July, 1339 caoaes 99.6 M0 98,7 99,5 98.7 101.9
July, 1940 4ecees ; 108.0 115.0 10269 109.8 1033 111.1
Ly, 1941 cecues ‘ 127.9 145- 121:9 12869 1266 124.2
A3l :
Fabruary s-eees | 112.4 1243 1128 113.0 107.3 108.3
R ebiiisnie § . 22348 137.6 126-2 125.5 115.5 115.4
Apr’.]. vesRtuvew : 120u8 14017 11745 12005 119-9 11503
Nay veevosncnns fl 126-8 14C. 7 B ) | 1287 125.8 119.6
TETLNRSIOES IR 13330 Vil 3 125.6 12042 112. 6
B el i i - 12749 145.7 121-9 128.9 126+ 6 124.2
% Glerge, E
,{Qll&mégﬁl afef +15. o To3 ° . .
Ry 1940 18- 4 +26.7 +17.3 +17.4 +22+6 +11.8
% Chango. i '
Tt S bl POt O e Sl ettt 0. o7+
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DEPARTHENT STORE SALES IN CANADA, BY SZLECTED DEPARTIENTS

JULY, 1940 AND JULY, 1941

(Based on sales of 18 firms)

e o . = July ! July % Change
1940 1941 1 1941/1940
) ?
B BARRIE s v« os dn s ¢ wonane vos e vl B5yA8Q,411 T THI0SISS + 16.8
le iomen's dresses, coats and 8uits cseccere.so.a)l 1,317,582 148,407 + 7.1
2¢ Girls' and infants® WeAPr essececscceccorecivesos 402,584 501,427 + 2446
3+ Hosiery and gGlOVeS sessvescssseccoscascss-snros 585,444 629,384 + 7.5
4. Lingorie and corssets veececorcrcercoraccceaaras 715,666 916,880 + 18.2
IR SRS A 4 > s TR i 58 5 65 5 < Biver s Eelll) - 1125845 123080 4 - v
6e Women's and childron's apparel--(Total, 1-5) ..||_3,194,121 | 3,582,090 | + 12.1
T7s Men's and boys' clothing and furnishings «-...¢)| 1,577,770 1,754,364 + 112
8. Drugs and toilet articles and preparations «.«e 505,001 585,902 + 16.0
9. Piece g00dS sescessvovasacsnscracrssncesscsrese| 1,182,619 1,385,962 + 1742
B TERELLERPOE otos 7y 50 Foamtloe weibiusie-se oilbion sl e o 494,882 561,521 + 13«5
1le Food and kindred products sescseonesscns.csnasefl 1,610,606 1,864,728 + 15.8
12, Furniture (including mattresses and springs) ..|| 1,086,611 1,283,609 + 18.1
13¢ Home furnishings sesesssesscassasscscosneocees || 1,169,242 1,398,471 + 19.6
l4s Household appliances and electrical supplies e« 497,667 633,039 + 2742
15. Hardware and kitchen utonsils secceccsioccrncan 667,985 854,987 + 2840
16« Radios, musical instruments and supplies «:cs.. 186,845 225,407 + 2046
17« Shoos and other foOtwear ssecececocecosccasrsac| 1,100,962 1,215,558 + 10.4
18. Stationery, books and MEgAZines eeecececscesnny 176,556 207,288 + 17.4
19« All other departments, total esscevvveraasanesf 1,989,544 2,481,233

+ 24.7
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