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MONTHLY INDEXES OF RETAIL Si:LZS, AUGUST, 1941
(1935 - 1939 = 100)

Retail sales in Canada for Lugust as measured by the dollar volume
of business transacted were up 10 per cent from July and were 18 per cent higher than
in August a year ago. This represents the average experience as revealed in the general
index of retail sales computed from sales figures reported by department stores and by
specialty stores in eleven lines of business. The general index, on the base 1935 - 193
equals 100, stands &t 134.0 for August, 1941, 122.3 for July and at 113.2 for iugust,
194C.

The 18 per cont incremse over august a year ago compares with a 19
per cent increase in July of this year compared with last but was slightly greater than
the gains recorded in earlier months, sales for the first eight months of the curront
year standing 16 per cent above the corresponding period of 1940. The 10 per cent
increase over July was in excess of the usual seasonal movement for this time of year
as measured by the average experience of the past twelve years with the result that the
general index, when adjusted for differences in number of business days and for normal
secsonal movements advanced from 134.7 for July to 146.4 for Luguste

1 The seasonally adjusted index hed been maintained at the July lovel
for some time, adjusted indoexes for previous months standing at 134.3 for June, 134.5
for May and 135.2 for 4prile The marked increase in the Lugust index should not be
interoreted as meaning & pronounced upwerd movement in the underlying trond in consumer
purchasing. A similer erratic movement in the mdjusted index wmas noted in the results
for isugust e year ago with Soptember witnessing e return to more normal levolse The
incroase in the seasonally adjusted indexes for iugust of both this year and last
represents rether a shift in the seasonal distribution of retail trade with a greater
proportion of the annual business being transacted in the holiday month than was the
cese in poacotime yearse.

All lines of business for which figures are available rogistered
increases in the August comparison. Women's clothing storc sales were up 26 per cent
in hugust of this year compared with last whilc men's clothing store szles gained 18
per cente Tho Burcau's retail price index for clothing advancod 6 por cent during the
same periode While indexes of sales and prices are not strictly comparable it is
epparont that most of the increase in dollar szles for clothing stores represents
ineroasss in the gquantity of goods solde.

Grocery and meat stores did 17 per cent more doller business this
hugust than laste On meking ellowance for difforences in the number of business days
(there was one mdditioral business day last year) the gain is increased to 21 per
cents Food prices, as indicated by the Bureau's retail food prices index edvanced 15
por cent during the same interval indicating that in this insiance the price movement
was largely accountable for the augmented dollar volumee

Increases over August, 1940 for other lines of business includod 4n
the survey arc as follows: candy storos, 24 por cont; redio and slectrical stores,
23 por cent; department stores, 20 per cent; hardwaro stores, 20 por cont; rosteurants
19 per cent; variety storos, 18 por cont; shoe storos, 17 per cent; jowellery stores,
16 per cent; drug storss, 14 per cent and furniture stores, 1l per cente
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Sales of 17 departmental firms which reported a breakdown of sales
by departments averaged 21 per cent higher in August this year over last. Increases
for departments desling in durable goods wers generally higher than those recorded for
other departments, although sales of wemen’s clothing were sharply higher due chiefly
to the heavy demand for hosiery. Sales of household appliances and electrical supplies
advanced 32 per cent, hardware sales gained 28 per cent, sales of home furnishings
were up 24 per ceant, while identical gains of 20 per cent were recorded for the
furniture and for the radio and musical instrument departments. Women's clothing
sales gained 27 per cent, men's clothing increased 18 per cant, with sales of footwear
showing a rise of 12 per cent over August, 1940 Food salos in department stores
were up 17 per cent and drugs advanced 16 per cente

Results on a regional basis for August show a variztion from those
for earlier months, Quebec province replacing the lMaritimes in point of view of sales
increcasess Quebsc increcasos over August, 194C excocded thoso for other regions of
the ccuntry for four of the six lines of businsss for which figures on a regional
basis aro availabloe. These four lines of business cre: men's clothing stores,
women's clothing stores, grocery and meat storoes and verioty storess

With the exception of British Columbia, salcs of drug storos
increascd uniformly ecross the country ovor August a year ago. Drug stcre sales for
the country as e wholc woere up 14 per cont ovor August, 1940 whilc incrocses for the
verious oconomic divisions stosd at 14 posr cont for the laritime Provinces, 15 por
cont for Quebsc, 15 per cont for Onterio, 15 por cent for the Prairie Provinces end 7
por cont fcr British Cclumbia-

The Maritime Provinces continus to lead in point of viow of
incroeses in the dopartmont storc field. Rogional incroesos for departmont stores
ovor August, 1940 woro 28 per cont for the Maritime Frovinccs, 24 por cont for Quoboc,
22 var ‘eapt for Ontario, 19 per cont for thé Frzirio Provincos and 13 per cent for
British Columbiae.
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-3..
Comparison of Retail Sales in Canada, for 1940 and 1941, by Kinds of Business

E — =
August, 1941 Cumulative

Kind of Business + or - per cent compared with Indexes

August August July Jan. -Aug,, 1941

1930 1940 1941 Jan, -Aug., 1940
Gonel BNERE .-......0c0010. + 16.5 + 18.4 + 9.6 4+ 16.1
Boot and Shoe Stores ........ - 6.7 + 16.5 - 0.7 + 18.7
B RS .. . o .o o i - 27.4 + 23.8 + 29.5 + 18.2
Men's Clothing Stores ....... + 21.7 + 17.9 + 2.7 + 22.2
Women'!s Clothing Stores ..... + 6.1 + 25.6 + 8.6 + 19,8
Department Stores ........... + 11.6 + 20,4 + 17,6 + 17.2
DR RSB < oo oo arenins + 10.9 + 14.3 +. . Dl £ 35.5
HusnLii Stores ..o.os.cc00v + 23.1 + 10,8 + 20,3 + 14.6
Grocery and Meat Stores ..... + 27.6 + 17.1 + 9.6 ¢ 120
Hardware Stores ............. + 15.9 + 19.5 # Lod + 17.8
Radio and Electrical Stores . + 19.4 + 22.5 + BB + 70
IS . 5 - o oote 000000 s - 21,3 + 18.8 + 7.9 + 16,0
RSty SHOTen ..ovin.0siunos + 80.8 + 18,1 + L.8 + 21.4

]

Comparison of Retall Sales of Boot and Shoe Stores and Jewellery Stores

August, 1940 and August, 1941

Sales in August, 1941
compared with Sales in August, 1940

= = LT

Region

Boot and i Jewellery
Shoe Stores Stores
RSN s 5 v (5.0 90 070 o 0 { % Ao + 15.9
Meritime Provinces ...... ’ + 16.3 R
SR ... fuivryeaneinle ’ + 20.2 + 1k.5
ONLAr1o .vovvenrenrnenn. £ 17.1 + 20.3
Prairie Provinces ....... ‘ ¢ L35 + k.9
British Columbia ,....... + 6.0 + 19.3
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INDEX NUMBERS OF RETATL SALES - (Average for 1935 - 1939 = 100)

A. Unadjusted.

(Figures for current year are subject to final revision)

General

Men{s

Womentsa

B. Adjusted for Number of Business Days and Seasonal Variations.

mﬁ%

Year and Month Tndex unf B L Candy(h) I Clothing(c) Clothing | Departmental Drugs
A - e ey i e SRE T A Th. 3 L § A B A B
! I |
August, 1929 ..... A 135.6 | 143.8 Ir 149.2 | 160.8 } 231.8 | 221.2 129.7 | 169.9 135.0 | 162.9 } 125.9 | 147.1 130483 25K.0
Aummat, 1930 .....c..... 185.0 | 188.% Pl 13525 R 188 | 118 9k.3 ; 127.2 157 | yha.e 8 AT {13007 11840 ¢ 1185
Alaaet, W81 ........... 98.3 ¢ 108,0 108.% | 117.5 1 13,5 | 142.1 75.4% | 108.2 90.4 ! 114.0 91.2 } 111.1 106.1 | 108.6
| AR B8] 885 81.9 99:0 ¥ TMEs9 |- 1Ta7.2 56,7 | TOeli 69.4 | 89.5 Th.% | 88.9 92.8 93.6
Anmite NS ... ..., .3 4, 88.8 1 ¢ 91.8'% 99.9:| 100.8 51.6 1 .80.1 68.6 | 87.8 ™.7] 88.9 84,1 | 84,3
Augaas (1998 ........... 81.6 | 89.2 §7.56 96.6 || 100.6 | 100.7 63.5 { 87.3 | 79.6 1 100.7 TT.@ 91.6 87.9| 81.8
T TR S 86.k | 91.1 I= 83.3 99.1 || 101.6 | 101.1 70.9 | S8k ' 79.5 95.9 9. 2.b i 92.% | 90.2
Busheh, (1986 ........... 88.4 o 2 ! 80.8 | 100.3 ’ 100.1 | 103.3 T2 FISN3 4 Ti¥9 98. 4 82,3 | 1002 §.  Ske 94.5
August, 1937 ....co0..ns 90.8 | 103.8 || 78.8 | 104.3 | 86.0 93.6 | 79.4 | 110.0 72.0 ¢ 104.0 8k.6 | 10k.6 | 103.2 | 106.
AgERStE AR | ...l 88581 Bk ' 710 gi’s b Ee.2 90.6 T 9.8 70.6 | 98.9 81.3 or.2 (1. 1026 | 1689
August, 1939 ........... 93.5 1 102.9 | 71.9| 96.5 | 81.0| B89.0 | 7.7 | 95.5 | 68.6] 95.3 I 8ok | 95.7 [ 99.5| 99.7
August, 1940 ........... 15.2 1 1998 978 | 28e 'y 106.6 | 110.8 97.% (1224 96.0 | 125.8 99.8 | 116.6 11564 1148
INEe O .. ...l 134.0 | 1k6.k 113.9 | 1&47.2 L0 | 1.2 114.8 | 148.4 l2gis | 168.6 120.2 | 143.8 132.0, | 13L.%
1940 ? |
September ........ 05, 11829 "6 ' | T15E 98.0 | 96.8 | 109.6 10% 13 "I L .o IENs 11,1 | 116.7 115°% | THES
GESABEP & . . .oceoannnis 131.9 | 120.1 | 113.7 | 10k.k | 109.5 | 11k.0 § 1L5.5 [115.9 || 148.6 | 120.3 |l 141.1 | 120.9 | 1241 | 119.5
November ...... s s e 13847 & 12548 12846 | 1304 § 105.1 -] 320.5 160.3 |} 120,1 146.8 | 124.9 15009 -1 128.5 it 116940 WSS
December ....... et ;e 174.1 | 130.9 146.8 | 107.0 j 226.5 | 1240 199.7 | 125.6 18556 | A3p. ¢ -j=2i0.2 ] age.2 “ 161.9 | 131.6
194 | | i
TR . . o o 0ies0et ’ 1IN 102.3 | 124.5 80:0 | 1148 } 85,0 i M2 91.8 |Jal.b 8.1 |- 12143 %1 | 128.5 117.9 | 124.1
February ....... <A 10025 | 13085 67.0 1 134.6 | 12L.0 | 134.3 82.4 |139.5 79.9 | 137.3 9k.8 | 126.1 112.% | J2lL6
SRR SRR | 119.2 | 129.3 99.8 | 142.6 | 102.4 | 124.2 10k.4 1130.0 RIS t 1388 @ 125.0 125.9' '} 125.8
R 08 s L s et o 5.7 { 132 148.8 | 128.3 ! 171.5 | 129.6 1L6.9 | 1434 169.9 | 135.4 I 132.2 | 133.% 1205 | TeEL1
ST ot : 1o § s hars, frds 143.0 | 1345 | 142.8 ! 121.9 | 1%0.3 | 12k.4 I75.5 [ame et o a54.2” T3l | 1=3ele 126.8 | 126.5
R 5: oo o oot Mt the s b 133.9 | 134.3 155§ 1 M7.9 89.6 | 122.5 137.5 {134.9 § 133.2 | 123.7 a8 7 2% 122,8 | 133.L4
BRI 5. iyt h 122.3 | 134,7 T 119.8 108.9 | 21k | 11%.8 171560 N B11.0+| Ee.1 1022 | 1325 128.0 | 130.9
August ..... PN 13,0 | 146.4 § 113.9 | 14¥7.2 § 132.0 | 1k1.2 | 114.8 |148.4 il 120.6 | 162.6 | 120.2 | 145.8 | 132.0 | 131.k4
{

(¢) Includes men's furnishings.

,(h) Candy indexes are based largely upon returns from retail candy chains.
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INDEX NUMBERS OF RETAIL S/LZS - (Average for 1935 - 1939 = 100)

A. Unadjusted. B. AdJusted for Number of l=siness Deys and Seasonal Variations.
(Figures for current year are ubject to final revision)
! | Groceriles 1 Radio and
ak st Silun Furniture i o e e 7 Hardware v Reataurants Variety
A .3 | MEir W ‘ A B ' T B S 2, L. B
T . I ] "
i | ! j

e R Lo L ey Bt s 169.7 182.4 lt WE.T T 0 I 150% TR 172.8 ; 21,7 | 205.5 | 187.9 9k.5 ! 9k.2
CRETE ML | e S 52,7 125.3 | 11k.0 198 T 150X ! 123.9 I0E.% ; M58 (D 1985 ) - @a.e ; 90.5
L A L TERRRRST RN TN 9.8 100.9 § 100.5 BONJo o 68T | 10305 99.¢ ‘ 127.8 § 138.0 128.2 § - 8.2 86.7
Rt 1088 . ... i i o 61.8 64.9 | 86.5 8z L8Ry 74.9 63.. | 78.8 # 100.8 93,4 || 2.4 a
August, 1933 ...... L A 724 70.6 || 842 8.8 I 76.7 70.3 60.3 ' Th.9 1.7 gu.9 | 70.8 75.1
T . 86.7 8.9 | 83.6 896 i S8, ka2 68.3 | 84.9 99.2 91.6 | 5.4 79.7
COTTIRT SRS T B, : 95.7 89.5 90.7 &5, § 985 1 B8 T3 [ o 102.7 93.9 | 84.8 84,5
B LONE . ..c. .0 dendatiad 99.8 9.5 ‘ 91.2 ok { 101.5 9.7 .4 | 968 108.9 1002 I  GhE 92.2
Avgust, 1937 vieevivencniannens 110.7 | 109.5 § 90.8 | 100.7 | 111.8 | 106.5 | &7.8 | 111.8 J 1810 | M@kl | 98.6 | A0KS
August, 1938 ...... S SFAp S 93.6 90.% | 90.9 98.1 | 118.4 | 108.6 | 848 | 1040 i 105.9 .1 | UER 98.8
Augnst; 1939 .....coce000.. L e s 103.0 99.5 | 104.8 I8 J| 188.7 112.5 { 88.9 | 109.0 ; 101.7 9.2 | 100.4 106.6
ARgst; 1040 ... 0iivice, T 125.2 138.5 k.2 | A82.6 J§ 18692 ) W5 § 1086 { 1358 3.5 3RS - 2558 Ot (B
August, 1941 .....cieeiiivinnns 238.7 | T35.5, | Wp5 | MN.S § 150.8 |- THR6 133.0 | 169.h4 134.8 | 124.8 ; 159.5 | 163.7
1940 § | !

BRRRERETY. . .« . oo heos s ort hacsh issoin 124.0 111.8 108.9 | 116.2 |' 130.2 125.3 133.9 119.6 111.0 oS 7 125.5 15¥.9

DERRRAR . .. .. 00ncians PEITIRE N 135.2 154 ! 18a.8 | 120.8 ; 141.6 120.8 | 148.2 115.% 112.5 110.h4 146.9 A7

BRRGIEOr ... ...oienivmeassons 122.9 | 112.1 126.1 | 119.0 | 126,0 | 123.6 § 146.2 | 11k.7 109.2 | 113.9 153.8 | 143.8

L R ' 165.8 145.3 135.5 128.1 i 146.2 136.8 g 224,k | 165.9 117.8 11k.9 ¢ 276.2 ; 146.0
1941 f ! |

B . .t S 1831 | 124.6 118.0 | 122.0 | 8.2 | 134.3 115.3 | w3.1 || 109.3 | 115.0 # 96.9 | 151.4

BRI .- o i o i o s | 103.6 | 132.8 | 117.0 | 127.3 77.7 | e | 10k | 18,5 || 103.2 | 116.9 ! 103.8 | 153.6

March .....oovvineiiiniaiannn | 112.7 135153 134.7 | 126.9 9.9 | 4.2 120.3 | 1b5.6 117.0 | 118.8 || 121.0 | 150.9

PN . ... 0L g i A0 g s as b | 137.9 127.4 132.2 136.5 1373 134.9 146.3 160.5 118.2 W87 ¢ Sk 1570

RN AR P bl et ts ' S 139.1 146.8 k1.4 169.0 125.6 167. 14k4.0 119.2 | 115.6 ' 159.8 T

BRA .. el it bl b G aptiinesis - 00 06 | -SHERE 139.5 | 145.8 153.6 | 131.6 138.9 | 155.6 nk4 ! 116,5 i 180 154.8

| o == | 115.3 | 8.1 || 132.7 | 135.9 149.3 | 133.1 1345 | 169.1 | 124.9 | 119.1 1| 152.2 | 152.7

AUgUBt L.ieiiiiiiiaesn. i g8t | L 135.5 5.5 | 147.8 150.8 | 143.6 133.0 | 169.k 134,8 l 124.8 li 159.5 | 163.7
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UNADJUSTED INDEXES OF RETAIL SALES BY PROVINCES - (Average for 1935 - 1939 = 100)

T?igures for the current year are subJject to final revision)

‘ Maritime | Prairie British
Year and Month “ CANADA | Provinces‘ Quebec Ontario Pridindee Calanibia
Men's Clothing Stores(c)

August, 1936 ...,  77.2 ! 86.7 75. 7 73.5 69.9 92.1
Auguet, 1937 .... 9.4 | 91.k 8k,1 75.9 63.8 97.8
August, 1938 .... 72,1 82.6 T%.6 68. 65.9 86.5
August, 1939 .... T 86.9 T 8 67.2 65.0 88.7
August, 1940 .... 97.4 133.3 92,7 ok.8 86.0 1.l
August, 1941 .... 114.8 15T 120.8 109. 9k,1 119.9

1941
March ..... % 104. 4 128.7 100.1 1R 2 90.6 85.8
T 146.9 185.9 149,7 154.0 120.6 106.4
T 135.5 174.7 142.8 1835 122.7 110,54
SRS 5o e K, 173.9 142.9 186,1 125.8 115.2
July i) N 111.8 164.6 11k4.6 102.4 106. 4 115.6
BOGBEL . . yev. o5 114.8 155.7 120.8 109.7 9k.1 119.9
% Changs,
August, 1941 +17.9 +16.8 +30.3 +15.7 + 9.4 + 7.9
August, 1940
% Change,
Jan. -Aug., 1941 +22.2 +30.0 +20.6 +2k4.6 +18.2 +11,0
Jan. -Aug., 1940 ||
2 Women's Clothing Stores
August, 1936 .... ! e ™ T AT 70.0 O | ST
huguot, 1957 ... | 72l0 8L T 6y .8 |  90.2
Auguet, 1938 .... i 70.6 86.5 69.4 66.3 69.2 91.6
August, 1939 .... ||  68.6 85.6 6k,3 65.0 3.2 84,6
August, 1940 .... || 96.0 126.1 85.4 95.7 9.4 120.3
Auﬁust, 1941 .... ; 120.6 158.0 119.3 1217 105.9 124,1
1941
March ......... % 114.8 126.6 103.0 116.6 gl 139.1
B .. eai. 169.9 200.9 1753 175.2 145, 156.5
M . ov. SR 12,1 193.2 147.8 [ 129.5 5.7
B 2. 173.2 163. 4 2.7 129.8 115.6 137.0
L 111.0 1389 108.0 108.9 105.6 129.8
T ! 120.6 158.0 1194 3 121.7 106.9 - A3
% Change,
August, 1941 . +25.6 +25.3 +39.7 +27.2 +14.6 + 3.2
August, 194G
% Change,
Jan, -Aug., 1941 +19.8 +25.1 +22.4 +22.2 +11.3 +11.1
Jan, -Aug., 1940 I
Grocery and Meat Stores
August, 1936 .... ! 918" 11 RO QLT R TR T T S 97.2
gNeaat, 8937 .... ! 90.8 R a4 88.5 1.3~ -, KRS
pugust, 1938 .... | 90.9 & - Bz, 1 eha w1k | 987
~ugust, 1939 .... 104.8 110.8 94.8 l 100.9 199.3 -l
August, 19%0 ... 124.2 131.3 W6 1 ®.Le 150.9 : 186,86
Agﬁust, .. .. 145.5 150.8 131.1 145.8 167.5 | 156.2
1941 i
AL ... ..sc% o 13k.7 129.6 1887 156. 2 118.5 131.0
L .o en * 132,2 124, 3 135.0 135.8 119.6 13148
== . ¢ 5 e 146.8 141.0 14k, 1 150.6 1kk & 146, 4
T (SRR L i 198, 3 k1.4 125.7 147.0 146.2
| T g - 1351 137 .8 1,3 133.7 148,14 137.4
GREEE .. coraai > 5. 150.8 150 1 145.8 167.5 156.2
% Change, ‘!
August, 1941 . | #1711 +14.9 +19.6 +19.6 +11.0 +11.9
August, 1950 i
% Change, i
Jon.-Avg., 1981 || +12.9 +11.8 1.7 +15.5 +9.0 +11.0
Jan. -Aug., 1940 {
!

(¢c) Includes men's furnishings.
(g) Not available.
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UNADJUSTED INDEXES OF RETAIL SALES BY PROVINCES - (Average for 1935 - 1939 = 100)

(Figures for the current year are subject to final revision)

wﬁritiﬁﬁAk

Maritime ] Prairie
Year and Month CANADA PPatclyitwn Quebec | Ontario Provinces| Columbia
v _Department Stores E =
August, 1936 ....;  82.5 835.9 S 80.7 EN
August, 1937 .... 8k4.6 92:3 8e, i 81,5 79.7 103.3
Auguat, 1938 .... 81.3 82.3 83.0 78.0 78.2 97.1
August, 1939 .... 80.4 84.1 79.9 77.6 9 93.5
August, 1940 .... 99.8 109.4 97.2 99.5 89,7 121,5
Auﬁust, L . .. 120.2 139.5 120.0 121.3 106.4 15.5
1941
March ......... | 111.6 115.9 116.2 32, 1 104,3 119.6
e .. ...... 132.2 144.2 143.0 137.3 121.4 21,7
RS 134.3 155.9 143.1 138.2 122, 4 126.
e ... ; 18,7 147.0 129.0 185.2 114.5 120.8
. . ... e 102.2 a5 97.4 97.9 ofen 119.1
ARt ... ... 120.2 139.5 120.0 121.3 106.4 137.5
% Change,
August, 1941 +20.4 +27.5 +23.5 +21.9 +18.6 +13.2
August, 1940
% Change,
Jen.-Aug., 1941;  +17.2 +26.0 +15.9 +18.2 SMRT +15.9
Jan, -Aug., 1§1&0}
e Variety Stores
August, 1936 ....7 89.5 95.1 88.0 855 85.0 98.9
August, 1937 ....%  92.6 100.0 95.5 89.8 86.2 100.8
August, 1938 .... 92.7 97.6 95.3 90.3 f7.0 101.8
August, 1939 ....‘ 100. 4 118.4 104.0 ok, 7 ST 106.2
August, 19%0 .... 1350 174.0 237.7 128. 130.1 127.1
August, 1941 ....}| 159.5 208.0 1758 1~ ASg 141.6 141.2
1941 ‘
el ... ...... r 121.0 156.0 122.2 1375 116.2 105.6
G 5. e 143,4 184, 149.2 137.6 140.0 1277
- TR T 159.8 200.5 181.1 1504 144.9 118.1
SRR ..., 154.0 196.7 Ny, % 1445 144.0 118.1
- | -, 18k.2 196. 160.7 143, 152.0 128.6
B ... LY 208.0 171.8 151.2 141.6 141.2
; ﬁhangz' 1941 [ 18 5 4.8 8.8
53 +18.1 +19. +24, +17.7 + 8. +11.1
August, 1940 |
% Change, :
Jen.-Aug., 1941 +21.4 +29.8 +23.5 +21.7 +15.1 +10.4
Ja-n-"Aug.’ 19,4'0': I
Drug Stores
August, 1936 ,.... gh.o 9.k 91.9 93.5 ol,2 96.8
August, 1937 ....j 103.2 208. 7= | 1088 ..  1TERT 97.7 102.2
August, 1938 . ..h 102.0 104. 4 100.0 ‘ 101.8 103. 102.4
August, 1939 .... 99.5 106.0 99.5 98.2 97.8 105. 4
August, 19L0 . ..ﬂ 115.5 130.3 110.0 115.0 115, 119.1
Auﬁuat, L 0.l 13850 148.6 126.0 132.4 132.6 127.5
1941 hi
Sreh . ........ A N 137.6 126.2 125.5 31585 115.4
T | p 120.8 140.7 117.5 180. 5 115.9 0.2
R s iy 126.8 140.7 121.1 128.7 125.8 119.6
PR ..o i 1288 5.7 118.7 125.6 120.2 112.6
B s s - - an R 188.0 145.5 122.2 128.8 126.6 124.9
At . ....... 4/ 132,0 148.6 126.0 132.4 132.6 127.5
% Change,
August, 1941 +14.3 +14.0 +14.5 +15.1 +14.8 % 7.0
August, 1940
% Change, " 1;
Jan.-Aug., 1941| +15.5 +22.4 L2 1% S A v y
3EETTZ§§Tf“1§Eo!T i i +14.5 +10. %
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=3l =
DEPARTMENT STORE SALES IN CANADA, BY SELECTED DEPARTMENTS

AUGUST, 1940 AND AUGUST, 1941

(Besed on sales of 17 firms)

August August | % Change,
. 1940 ;. 19kl ‘19k1/1940
| $ b $ '
TOTAL SALES ........ =, . voeedl 17,478,172 21,191,015 | 4 21,2
|
. Women's dresses, coats and sults ,........... * Ay 1,528,528 | 1,801,415 ‘ + 17.9
. Girls' and infants’ wear ...... SRt .5 b 502,54k 640,050 | + 27.h4
. Hosiery and gloves ...... PP Wiy bl 5 oy - 649,241 | 1,088,351 | + 67.6
. Lingerie and corsets ...... Bk o L ot LS - sl 699,978 808,521 | + 15.5
PR o |~ Y Ay S kst o d v 207,894 288,Thil L+ -1
. Women's and children’s apparel--(Tctal, 1-5) .... |i_ 3,588,185 | 4,561,084 | + 27.1
Men's and boys! clothing and furnishings ........ 1,613,130 | 1,805 740 | + 475
. Drugs ond tollet articles and preparations ...... 522,846 604,933 | + 15.7
Piece g00d8 ......... e S e - - i N 1,468,539 | 1,789,20k | + 21.8
lo- SmallW&I'GB ooooo Pe P s e e e e AR R Iy . 576,862 666,520 + 1505
I TR and KIEEReA Products i3 vicuweeee shveteeians 1,613,774 | 1,808,330 -+ &7.9
12, Furniture (including mattresses and springs) .... 1,624,956 | 1,954,558 | + 20.3
13. Home furnishinge ........... o A, i veeo || 1,405,488 | 1,746,31k | + 24.2
14. Household applilances and electrical supplies .... 563,313 750,681 y + 31.9
' 5
I
15. Hardware and kitchen utensils ....,...ee0:00e. b4 691,150 | 886,006 ; + 28.2
! 1
6. Radlos, rusical instruments and supplies ........ ’ 251,363 eIV, 20N ¢ + 80,0
RS ShaSanl obherr FOOLWORE oo o5 .+ oeesuis b 1,176,385% | 1,312,388 - w116
18. Stationery, books and magazines ............. A3+ 5 233,276 275,441 | + 18,1
| i .
19. All other depavtments, total ..... YEL 4 P ceeo | 2,163,043 | 2,578,480 | + 19.2
: ‘

———t et i e & o - - -t S
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