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The dollar volunme of sales in Canadian retail stores was 26 per cent higher
in March, 1946 than in the preceding month of February and was greater by 8 per cent
thar in March of last year. Unseasonably warm weather in March this year, as in last,
was an important factor advancing and increasing the customary upward swing in trading
in the spring months. It is rather significant, however, that the expansion in retail
sales should have reached 8 per cent in March this year compared with last, in view of
the additional impetus which was given to March, 1945 sales volume by the concentra-
tion of Easter purchasing in that month. Easter occurred in the latter part of April
this year and it is doubtful if its influence on March business was appreciable. Un-
adjusted indexes of sales (on the base, 1935-1939=100) stood at 210.3 for March, 1946,
194 .3 for March, 1945 and 167.0 for February, 1946,

The increase between March of 19545 and 1946 is admittedly less pronounced
than the gains of 12 per cent in January and 14 per cent in February. But when the
best available adjustment is made tc account for the variable date of Eester, the in-
creuse in March of this year over last (as indicated by the adjusted indexes of sales)
amounted to 13.6 per cent. This increase slightly exceeds the average gain recorded
in the first two months of this year.

Sales in the first quarter of this year averaged 1l per cent higher than in
the similar period of 1945. The significance of this comparison is somewhat reduced
owing to the varying influence of Easter trading on results for the last two years.

A better indication of the difference between the trading levels of the two years
will be given when April results are known and the extent of Eaester trading this year
will have been taken into account.

Those trades which specialize in merchandising durable household equipment
continue to feature the results for individual kinds of business. Radio and electri-
cal stores led all other trades with a 70 per cent increase in March of this year
over March, 1945. This outstanding gasin is a reflection, not only of the increased
output of radios and electrical appliances, but also of the relatively low volume of
business to which these stores were confined in March a year ago when many of the
commcdities normally handled were not available. Furniture stcres, which increased
their sales by 43 per cent in March, 1948 compared with March a year ago, are also
deriving a certain proportion of their increased volume from the retailing of radios
and electrical goods which formsa limited portion of their business. Part of the in-
crease for this trade no doubt represents expenditures by returning service personnel
making use of the rehabilitation grants provided for re-establishing homes. Numerous
factors are affecting the sales of hardware stores which show an increase amounting
to 30 per cent in March. Among these are the greater variety of merchandise availl-
able, particularly those products requiring metals in their menufacture, the re-intro=-
duction of radio departments and the current activity in construction.
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Eight other trades recorded sales increases in March and these ranged from
6 to 11 per cent. Three trudes which are most sensitive to the Easter influence ex-
perienced sales declines below March a yeer ago. Variety and shoe store sales fell
afE Foplr dErwAtle & 5 OR coir dron geenrred it the ease ol Iadiss' wopirals shols.

Acng Ehose trades whdoh seEprise tha ganeral marchasdice group, denertment
store rincreases cortinue to feature the results, althotugh the 11 per cent gaoin for
March is more moderate than increases which were recorded in the first two months of
the year. Variety store sales have shown little reaction to the conditions which
have enabled most trades to expsnd their sales volume since the end of the war.
This may be explained in part by the fact that this type of store does not carry
heavy household merchandise or sizable quantities of men's wear, commodities in which
most of the expansion has taken place.

Food stores have shown fairly moderate increases in sales volume during the
past few months. The 6 per cent gain in March is slightly below the average gain re-
corded in the quarterly comparison for 1945 and 1946. Restaurant sales, up 6 per
cent in March, 1946 compared with March a year apo, meintained the same margin of in-
crease as in the first two months of the yeer.

Of all kinds of business included in this monthly survey, those in the clo-
thing group are naturally the most sensitive to the Easter trade. It is particularly
remarkable that women's apparel stores were able to attain almost the same volume of
business in March this year as last, a decline of only 3 per cent being reccorded.
Men's wear stores reported a 7 per cent increase in sales over March, 1945. Although
Easter customarily exerts an important influence upon sales of men's clothing stores,
its significance is considerably overshadowed this year because of the much larger
civilian male population than a year ago and the necessity for buying when goods are
available rather than according to seasonal customs. Nevertheless, the increase of 7
per cent for March represents a substantial reduction from the increase of 17 per cent
in the first quarter of the yecar. Family clothing stores experienced an increase of
6 per cent in sales during March.

Drug store sales were up 6 per cent and jewellery merchants had a 9 per cent
increase in sales volume over March, 1945.

Figures reported by a number of chain candy firms showed sales volume 1 per
cent higher in March this year than in March a year ago, with sales averaging 12 per
cent higher in the first quarter of this year over last., Furriers sold merchandise
valued 37 per cent above March, 1345 sales.

Regional Trends

March increases were slightly lower in all provinces than those which appear
in the quarterly comparisons of sales for this year and last. The March gains were
highest in the western provinces and became progressively smaller from west to east.
The Prairie Provinces reported an increase of 11 per cent in March, closely followed
by & 10 per cent increase in British Columbia. Ontario and Quebec reported pains of
8 per cent, while in the Maritime Provinces sales were up by 8 ser cent. Increases in
the quarterly comparisons ranged from 13 per cent in British Columbia to 6 per cent in
the Maritimes.

Departmental Analysis of Department Store Sales

Seventeen firms reported sales on a departmental basis and their total vol=-
ume was 1l per cent higher in March this year compared with last. Durable goods de-




S

partments continued the wide expansion which has characterized results for recent
months. Increases in March for these departments, led by radio and electrical with
a 143 per cent increase and household appliances with a 97 per cent advance, were
somewhat similar to those which had been recorded in the February comparisons. Not-
withstanding the fact that Easter occurred in March of 1945 and well on in April
“his year, apparel departments were able to show slight increases over the substan-

tial volume of sales which they had obtained in March a year ago.

Drugs, piece

goods and smallwares departments had small sales gains over March, 1945, while food

departments déid 2 per cent less business than in that month.

Gomparison of Retedl Saules din Canada, for 1945 wnd 1946, by Kinds of DBusiness

(Comparisons are based on dollar sales.

No

corrections have been made for higher prices.)

Sales in March, 1946 8Sales in Jan.-Mar.,1946
Compered With Sales In Compared With Sales In

(a) Rased on sales including the Federal tax introduced in June, 1942.

Kind of Business Mar. Mar, Feb. Jan.-Mar. Jan.-Mar.
1941 1945 1946 1941 1945
RN PRSI 7 & .0 o s s ore oo 5 ¢ e bo ¥ 8 + 8.2 +25.9 +69,1 «11.1

General Merchandisge Groups

Gountry General Stores ..siesevees *76,5  + 6,0 +20.0 +70.7 + 8.0

Repaitmant "SEoBREL MYt deiis e ssee #99,2 +10,9 +37 .1 +74,1 +13.6

Variety Stores ..scessecicsecsscssees *64.7 = 4.5 +26.8 +55.6 +.0,3
Food Groups

Food stores © 0 @ &0 0 ¢ 0 P2¢VE SO0 O0O0CCDE N +5804 + 691 +1701 +5604 + 891

RESHERMCAMBSE (v os o've oo sioodieeocasss BT + 6.4 +14.7 #8809 + 6,3
Clothing Groups

Family Clothing Stores ....cceese.+125.8 + 5.9 +49.8 +103.6 +12.9

Men's Clothing Stores ...sceeveeso+110.1 C e T0 L +38.7 +86.2 +17.0

Women's Clothing Stores c.ceseceeotllBb  =~2.9: +61.5 +96.5 + 4.2

Shoa StOPGS o-'oao-oo.co-ooaovoo.o+12304 -409 "‘85-9 "‘87.8 + 109
Household and Personal Effects Group:

WU ROIRAS b ek o lofe ol dho ore Hopsiorslo o slene L HBL, T +.46.1 + 8.0 +63.7 + 8.9

BUBREbBUre: SBOres 1« vus.ee o oes oo B70,:3 +42.6 +31.3 +62.5 +42,1

HAGHWAT R *SBALES oyes o)+ b« s0.¢ aim ol 0o oo, WBET S+, #8010, - #3566 +113.2 +32.2

dewellory Stores (o9 swiihicecssetl@6u5 %94 - #1815 +BO0e3 +12.7

Radio and Electrical Stores ... +57.9 +70,.1 R T +44,5 +614 X

- ettt

A summary of department store seles by departments for the first quarters

of 1945 and 1946 appears on Page 11 of this bulletin.
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Index Numbers of Retail Sales - (Average for 1935-1935 = 100)

A. Unad justed.

B. Adjusted for Number of Business Days and Seasonal Variations.
(Figures for the current year are subject to final revision)

1 General Country v M
Year and Month Index General Depdreiy R
A B A B A B A B
Malehy, T HESor .. .., 92.3 g8, 1 82.8 aFcl 86.0 SL.7 80.2 102.7
March, 1941 ...... 1573 126, 8 55.0 15l '8 15151858 125.0 125 150.8
March, 1943 ...... 149.0 163.9 123.7 145.4 145.4 164.3 153.5 188.8
March, 1944 ...... 162.9 174.2 139.9 163.8 163.2 174.0 156.3 200.9
MEReh', 1948 ..c000 154.3 201,.8 158.2 179.7 200,56 215.5 208.6 234 .4
1945
R BbIN veteis ke ¢ + x5 174.6 1879. 7 160.1 178.2 164.8 1NTAEST, 7958 215239
MAY socacoccses 182.0 15%5a9 182.1 168.5 162.8 185 192.0 154.9
JUNE sescssvsss 196.8 184 .4 183.5 172.6 189, 1 160.6 212.3 19829
JULY cecnvesess 1@ . & 185N 182.0 17 133.2 179.0 196.7 203.7
August .ecevese 178.1 185.8 187.6 7S 18515137 184.7 U TUAE: 203.7
September ..... 187.2 186.0 N6, 5 16Es2 201.6 205.3 154.2 200.9
October e.cec-. 205.8 189,8 192:3 192, 1 220.5 189, 3 20852 2180
November ccesee 213.1 200.8 181.€ 174.2 258.4 222.5 2455, 5 246,3
December csoe-. 25618 L 187.4 29,7 174.3 279.6 174 .4 400.0C 157.8
1946
JBNUATY oceeece 160.2 196.3 138.1 180,0 137.0 182.4 144.0 22 5
February «s.... 167.0 21526 165,8 187.9 162.2 215.6 NS K2 232.8
Nandll b4 ap ibvs 210,38 2393 16717 196.0 222.3 258.9 953 246,17
Family Men's(a)
Year and Month Food - Rpstanghots Clothing Clothing
A B A B A B A B
Warch, 1939 ...... 109.6 104.9  94.9  95.7  (b) ©)) 70.2  85.5
Miapehl LAISA] . .00 5o 134.7 1126 59 114.1 115.9 102.6 12258 105.0 130.6
March, -1543 ...... 166.1 163.3 L2 i T 135.0 165,3 137.0 170.6
March, 1944 ...... 182.0 174.8 187.5 188.0 142.6 169.8 145.7 1700k (S
March, 1945 ¢..e.. 201,.1 188.1 195.9 196.4 218.8 230.4 206.0 2T
1945
BEl %500 0000 1184 ¥ 185.4 152.4 195.8 184.5 173.1 165./8 159.5
MaY eedcocceses 192.1 185.6 NGi8; 9 187.2 185.0 183.8 168.3 174.3
AlLTal T e e 210.8 WO70 L)l S8 36 216.3 sletel 7 LA 189.3
JUlY scescscens I78.2 188.5 2087 201.5 175.2 215.4 152.8 198.0
August seeecoen 188.4 i 987 21,5 154.9 169.8 207.2 140.8 18SLI8
September ..... 174.3 173.7 204 .6 195,6 199.5 212,.0 2059.4 2287
Qctober cscesss 18241 185.0 206.6 20212 266.5 224.6 2583.0 216,95
November ..esee 185.8 185.5 204 .4 214.5 260.85 218.6 256.6 207.6
December <...00 215.6 185,8 201.7 196.0 310.8 183.8 308.7 178.8
1946
JANUATryY eeeeeso 182.8 182.7 150.4 1887 146.95 216.5 140.0 157.4
February esec.ee 22 198.4 181.8 205.8 154.7 239.1 159.1 2581
MEBRCH sl aferste oiois 213.3 197.4 208.5 212.4 287 281.0 820415 265

(a) Includes men's furnishings.

(b) Not available.



-5a

Index Numbers of Retail Sales - (Average for 19351939 = 100)
As Uradjusted. B. Adjusted for Number of Business Days and Seasonal variations.
. (Figures for the current year are subject to final revision)
==l —_— = e = = B S s s s
Women's
Year and Month Clothing Shoes Drugs Furniture
_— A ;158 A B A B A B
March, 1939 ....c. 83,7 95.8 69.0 91+9 [ 108.2 U6+ 82.0 94.5
March, 1941 (.e0e0 114.7 U35, 7 96,2 1274E 123.7 125.6 11S, 8 139.6
March, 1943 .vec00 15H.6 189.2 135.3 192.9 169.6  183.6 111.8 130.3
March, 1944 ...... 174.7 204.C 1365.6 1868  .~1%0.1 172 42 118.2 137.7
March, 1945 ...... 258.2 2589.5 226.0 243.2 188.,5 186.6 143.1 165.4
1945
ARl 5 .isc0c000 199:.5 I ] 179.6 161.6 175.2 184 .4 158.3 147.1
MAY ececoesssce 198.9 18C.8 () 1 173.6 187816 183.8 166,9 134.8
JMEE o2 e0ee maso 2MT4S 196.3 260 L 150.4 184,7 190,.8 164.3 15927
JUlY eevcescece 165.8 203.6 L8I9%I8 215.3 kel 186.2 135.0 174 )
August +.coes.e 166.6 212 .4 7716 203,11 180.8 81 15% .9 134.7
September ..... 212.1 223.8 204.9 184.5 184.0 18256 148.4 129.0
October ....see 248.7 210.6 Nf(cF7 S ugz.0 196.4 190.3 168 .57 144 .,0
November ¢...e. 243.3 217,4 208.9 214.7 185. 5 197 W 164.5 153.7
December ...... 504.5 197.2 257 .5 178.6 286.2 22549 166.1 140.5
1846
T January ....... 145.7  208.6 N0 188.6' .. 1894,7 2068 MWsS ' 2814
February ...... 155.2 246.9 116.6 195,56 1856.2 206.5 1585.4 199.2
March o asse.:s: 2506 2 214,.9 284.2 20050 2000 e 204 .0 234.1
SRl T . vl N i (TR (g‘” . Radio and =
Year and Month Hardware Jewellery Electrical
Al VTR ke el ey = R Y Y B
Werch, 1939 ....0. 72.0 ar.1 60,9 (b) 68,1 .y
Mawrichin— 1S4 v 3 75v. 96.3 134.9 108,56 141.8 oy gl &9c T
Eenel, 13481 ..... . VI8 o7 161.3 144.5 182.1 BN 2 125.0
March, 1944 ...... 130.3 W70, 1 164.1 206.6 103.4 116.3
March, 1845 ..4000 168.4 231.5 204,9 268.0 110.5 129.0
1945
R g G s s 190.56 186.2 187.6 227,.8 110.5 112.7
BIBNE &1 o0 ois anee 204,9 165.2 197.1 219,7 115.4 99.3
June coesscecas 218.4 B 7 230,58 243.2 116.0 1281
Y o saiocofp ses o 209,2 194.8 2831 26812 108.1 129,.7
August csscooon 202,9 189.6 235.4 242.2 112.56 123.6
September c..o- 212.3 184,9 2l5.4 248,7 124 .6 L1672
October ceceeas 226.8 19743 231,0 249.0 142.9 119.8
November «..... 218.7 215.3 293.5 287 .9 181 7 132.8
December ...... 232,6 211.7 677.6 266,.9 a8 72 154.7
1943
T January .c.e.e... 169.0  264.0 168.6 236.2 147.5  176.4
February c..cc. 161.4 295.6 198.1 284 .4 153.2 198,56
March ..c.eoee.- 218,.9 302.0 224.1 293.1 188.0 2955

(a) Based on sales including the Federal tax introduced in June, 1942.
(b) Mot available.
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Uned justed Indexes of Retail Sales by Provinces - (Average for 1935 - 1939 = 100)
(Figures for the current year are subject to final revision)

General (Country Depart-
Index General ment

Restau- Family

Year and Month rant Clothing

Variety Food

Maritime Provinces

March, 1040 ..eee--s 172.8 136.2 170.5 192.5 178.9 228.5 153.5
March, 1944 ........ 196.1 156.1 216.2 200.0 200.4 240.2 175.1
March, 1945 .eeeeve. 228.0 175.8 247.4 256.9 224.3 247.4 254.3
1946
February ..ceeeee 189.7 170.4 1781 7248 = 200%6 215.3 187.4
VSR . oisasthesse 235.0 189.7 262.0 RRT7.8 . 2865 246,7 264.4
% Change,
MEeehl,. 1946010 .. 4.3, + 7.9 + 5.9 -11.3 + 1,0 - 0.3 + 4,0
Marcﬁ, 1945 .....
% Change,
Jan.~Mer., 1946 ., + 5,7 HI4BNG +10,2 - 8,3 + 4,3 - 0.9 + B.4

Jan.-Mar., 1945 ,

, Qusebec

March, 1945 ....c0... 155,7  158.4 147.4 172.8 B85 162.5 144.0
March, 1944 ........ 169.4 166,0 167.7 V77:10) ) . wl220E 175.2 161.3
March #°E945 ootk 2020 I67=9 216.6 242.6% = 20959 188.5 243.7
15486

February .....eos 165.7 135.7 168,.5 175.7 186.4 182.3 154.6

March seeeeesecee 217,8 179.3 283.7 233.4 218.0 208.4 270.8
% Change,

Maxch, 1946 .ccee + 7.8 + 6.8 A7 - 3.7 + 3.9 +10.6 +11.1

MBrch, 1945 seoe.

% Change, ,
Jan.~Mar., 1946 ., +10,1 , + 8.2 +31 72 il $ s + 5.9 +10.7 +14.4
Jan.~-Mar., 1945 .

Ontario

March, 1943 ...c..oe 146.7 19658 143.7 142.5 163.9 172.9 80
March, 1944 ........ 155,1 13343 148,2 144,0 178.2 193.5 11708
Mapch, 4945 ..co00ee 189.5 156.8 186.4 195.9 197.9 197.5 193.0
1946

February ..cecee. 153,7 133.6 162.1 18%:7%,. c1gg.2 177.5 127.8

March ..cecvcscee  204.3 164.,0 202.5 185.9 212.2 201.4 19145
% Change,

March, 1946 ..... + 7.8 - + 4.6 + 8.6 = 5, pe002 + 2.0 - 0.8

March, 1925 .....
% Change,

Jan.-Mar., 1946 . 12,0 + TSy +14.5 + 0.7 + 9.0 .7 +10.8

Jan.-Mar,, 1945 ,
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Unad justed Indexes of Retail Sales by Provinces - (Average for 1935 - 1939 = 100)
(Figures for the current year are subject to final revision)

(v) Raedio and
Jewellery pglectrical

Men's(a) Women's
Clothing Clothing

Shoes Drugs  Furniture Hardware

Maritime Provinces

194.8 193.9 166.6 18857 144 .7 125.8 251.3 Iy
209.8 214.8 176.8 206.2 IR E 150.3 306.1 106.3
266.1 320.0 247.5 22T o 187 S 162.2 339.1 124.0
217.9 190 .1 125.3 209.9 191.5 145.0 285.7 181.0
287.8 29103 T 241.4 229.4 267.2 187.5 313.2 193.9
*11.9 - 8.8 - 2'5 + 0-9 "'42.8 "'21.8 . 7.6 "5604
‘13.8 - 3-1 (e 2.5 + 5.0 +40o7 +19o1 = 502 '.'47.1
Quebec
126.4 143.3 116.4 164.1 107.56 114.2 Tdilie 124 .3
141.3 160.7 118,56 173.6 107.7 130.4 143.2 121.4
197.5 229.6 022 180.8 133.3 167.5 202.3 122.4
107.9 133.1 8643 190,.2 127.3 155.3 164.2 172.6
195.9 227.4 194.2 202.5 175.9 2NN 206.3 209.9
- 0.8 - 0.9 - 7.6 + 6.3 +32.0 +32.4 + 2.0 +71.5
+ 6,3 + 6.0 - 0.6 +10.4 +28.7 +37.5 +10.0 +63.0
Ontario
133.9 15849 136.2 151.6 101.6 109.5 135.2 95.6
134.5 174.3 131.1 158.9 109.5 110.0 144.5 84.3
205.8 274.4 230.0 176 .7 132.3 147.7 185.2 86.7
166.8 160.,9 110.9 173.4 153.6 136.2 1i9ke-1 128.9
225.2 268.9 &G . 1 186.9 200.1 202.2 203.7 152.4
+ 9.4 = 2.0 Lo 6.0 o 5-8 "'5102 +36.9 +10‘0 +7538
+20.0 + 6.0 + 2.7 + B.8 +55.9 +38.8 +16.3 +72.1

(a) Includes men's furnishings.
(b) Based on sales including the Federal tax introduced in June, 1942.
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Unad justed Indexes of Retail Sales by Provinces - (Average for 1935 - 1939 = 1D0Q)
(Figures for the current ycar are subject to final revisionm,

Year and Month General Country Depart- Variety Food Restau-  Family
Index General ment rant Clothing

Prairie Provinces

March ,~¥943 ...5,.. 13%4.0 108.8 5 0% e . e 185G 2 LEE.T
March, 1944 ..i5,5, 1H6.0 128% 1 168.2 p o IS 6 178.0 LIRS
MERRG T TIESIDS | 5 e0é0 s © 188.6 146.1 169.8 188,.3 182.4 194 .C 2188
1546

February ...i... 161.4 131.3 15055 R L5 N 169.9 185,3 185.8

BanGR .. . cvsdson 204,56 eSS 224.9 1L AL 205.0 2R1:5 234.,0
9 Change, -

March, 1946 .... +1l1.4 +. [SINE +12,6 + 1,7 +12.4 +14.2 + 9.4

Marc}‘, I§45 sece
% Change,
Jan.=-Mar., 1946 +12.4 + 5.4 +11.6 + 2.4 +13.4 +12.8 +18.0

Jan.=Mar., 1945

British Columbia

MBrch o4l ,.,...05 153.2 122 .% 188 .6 129.4 LG 1 TR TNg s T
Marchjehodd. . .. s,  164.3 135.6 168.7 120.6 169.8 17810 138.8
MGl R4S , (4 efes T 1910 154 .4 202,.0 1522 189, & 180.¢ 1827
1546
PRLRERrY . sl 1765:6 LSS 3 170.4 134 .4 574, 7 IS e 173.4
MERGE e » o s dosb  21Ce1 174.3 221.4 149.4 201.0 152.9 185.7
% Change,
March, 1946 .... +1C.C +12.9 + 9.6 - 1.8 + 6,1 + 6.6 + 106
March, WY .56
% Change,
Jan.-Mar., 1946 +12.8 +18.1 +13.0 + 3.0 e + 5.4 +1C.2

Jan.-Mar., 1945
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Unad justed Indexes of Retail Sales by Provinces - (Average for 1935 - 1939 = 100)
(Figures for the current year are subject to final revision)

e ST T T =

Men's(a) Women's . (®) Radioc and
T Clothing Shoes Drugs Furniture Hardware Jewellery P o]

Prairie Provinces

1&Lwd ka4 -3 LE8 % 156.4 Ml Siara 121.4 158,.9 131.6
158.8 174.1 132.6 NS 531 7 144, 9 1835.2 130.7
206,.5 244.5 2T o5 189.9 159.1 161.8 208.7 150,3
192.8 ST o3 140.6 188.1 192.4 186.1 217.4 ie2.1
219.2 228.7 215.0 204.9 229.1 230,9 271.8 264.6
+ 6.2 - 6.5 - 1.1 + 7,9 +44 .0 +20.4 +32.1 +69,4
+21.5 + 0.2 + 6,9 + 9.5 +44 .6 +22.6 +21.5 +46,0
British Columbia
142.2 178.3 T2 170 52 145,0 LR 147.6 123.6
laz2.1 200.3 18G.4 194.0 147 .4 172.9 162.9 111.6
177.8 250.8 244 .6 218.0 B 1S) 213.1 204 .8 130.6
218.4 169.3 202, 9 216.5 20T, 7 220.3 165.1 169,3
202.2 237.9 260.9 285,89 256,C 2682.2 229.5 207.3
+13,7 - 5.1 + 2.6 + 8,2 -+43,.4 +32.4 +12.1 +58,7
+24,2 + 0.6 + 3.5 & 1B 7T +34 .4 +34.7 +11.8 +57,7

(a) Includes men's furnishings.
(b) Based on sales including the Federal tex introduced in June, 1842.
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DEPARTMENT STORE SALES IN CANADA, BY SELECTED DEPARTMENTS

March, 1945 and March, 1946

(Based on dollar sales of 17 firms including mail order houses)

== z=——x

March, March, % Change,

1945 1546 1946/1945

$ ]
RORAT SALFSLSALL DEPARTMEHNTS ! ouie o vesese oot aio 36,779,876 40,819,371 +11.0
l. Women's dresses, coats and suits ....seeveeee. 5,077,791 5,300,390 + 4,4
2 GEtmlis) andMinAen e WEAE e e« seeioms sosoaseseese 1,936,588 ¥ 590155520 - 1.3
5 Ipiierytand PhoVes -u v dftevesevoshdosvsacshees 1,432,862 1,482,512 (a)

4% hizerie . andtfCoRSIeES. o e seavs s cssoscsossewss | L4723, TE4 1,600,204 + B.7
e VERNISERAE0Y il okeke @ ais & o s.0sMalalls (ska ke Falene s b s oraig ot 641,112 558,717 -12.9
6. Women's and children's apparel - (Total, 1-5). 10,561,057 10,803,343 + 2.3
7. Men's and boys' clothing and furnishings ..... 4,321,554 4,562,264 + 5.6
8. Drugs and toilet articles and preparations ... 934,331 996,087 + 6.6
S B E R @ aelicRIc e vs = Fate ot Bi¥e (/o o ciale = o ='a6Meis s & o"ahe bio s ' TOh NI OET | < 3k202,1502 + 0,9
V05 SmALIMENES oo veseiisvecannver A SRS S S SO 1, T2, A R T 20l + 5.5
11 “Faod tahd kiNg re@i prod BetEP™, . Tk vt e 5. o e dnk LU 12,8457, 762 2,781,916 - 2.2
12. Furniture (including mattresses and springs) . 2,103,197 2,772,955 +31.8
6% [Hanb" fuspil TR =l 0 8 STt T U N a2 e TN 98 +18.8
14. Household appliances and electrical supplies . 544,090 1,072,738 +97,2
15, Hardware and kitchen utensils see...ces0sesess 1,547,005 2,096,880 +35.5
16. Radios, musical instruments and supplies ..... 230,178 558,077 +142.5
VeSS hoosland ofheh: ' footweal M s ih s iieeeoshases 2,772,038 2,875,985 + 3.8
18. Stationery, books and magazines sceececescroses 519,526 608,974 +17,.2
1S, Ad1*other departhents , total ... 005000 3,574,626 « 4,309,651 +20.6

(a)

Change of less than 0.1 per cent.
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DEPARTHMENT STORE SAL.ES IN CANADA, BY SELECTED NEPARTMENTS

Jan. Mar. , lMb angd

dJan.-Mare.,

1046

Jan.-Mar. »

Jan.=-Mar.,

% Change,

1945 1546 1946 /1945
’ k3 $

TOTAL SALES, ALL BEPARTMENTS «cccceeceeescoe 83,485,783 95,039,138 +12,8
l l. Women's dresses, coats and suits ..c.se000e0..o 10,087,31C 10,592,586 + 9.0
2GR lish and rafiemtis ) WORT e fiis §e o sl ene dein e 3,850,245 3,539,814 - 0.3
BRRHESHIEIry LaRd [Zl.OVES % aie eials slafisie o o 'sesie 0 d seiesscss & 55222,998 3 2E0, 648 . a2kl
AENMnper1e 1and-GOREEES L4 e debilte s s o nsisnoee s sens | 5,609,699 3,890,304 8 738
B ERNINREE D | .ol ohdls o o0 s ol bpioie o oo onmabeidh niald T LilNcesia 111008 708 oy BialB
6. Women's and children's apparel - (Total, l-5). 21,531,685 22,718,305 + 5,8
7. Men's and boys' clothing and furnishings ..... 8,679,067 65, 787 +12,.6
8. Drugs and toilet articles and preparations ... 2,548,526 2,745,545 o
9. IPiece go0dS .0 o isei PN B PN | (e tare Jo R taTsrore o¥e s1s. ) | Bly LASMIFO 8,317,995 + 2.4
RO B SLWATREE s (¢l o s s Soke shalt aiblach sto.o ot0y0/ofs ois s oI oo T ISBi SO BIRAAPE K F BN R NS, + 8.8
IS, JHeed and IIEiRdred Br.oACtiS) hieiee o o« o s ife o 6 o shlonie M 7L ST GIBKG 7,812,683 + 8857
12, Furniture (including mattresses and springs).. 5,204,253 6,814,840 +350,9
IR HEme: e RESHER 56, frv% o7 oz oo slbisio e o s sorarela st e 0o sus, - D3 826,665-M-65514..529 +18,7
14. Household appliances and electrical supplies . 1,385,856 2,613,004 +88.5
ii6e niGicdware and kit chen UBENSTELS" s« evie dosen oo 3,260,331 4,395,506 +35,2
16. Redios, musical instruments and supplies ..... 642,703 1,414,296 +120.1
17. Shoes and other footwear ...... tiatolfatel o avs latinerl. 1B SN ERIRE N 5,958,094 + 8.0
18, Stationery, books and magazines ......ee000... 1,453,946 1,763,165 +21.3
109 ALE othar degpanfments , Lotalyrweeceecsseseeceecess 85700,275, 10,462,275 +20.%
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