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RETAIL SALES ”
JANUARY 1948

Bales Volume Increseses In All Retell Trades

There was no slackening in the currently high rate of consumer spending in Jan-
wuary when dollar sales 1in retall stores increased 184 over Januasry a vear ago. Since
grice increases have undoubtedly contributed to thls gain, 1t should be noted that the
shange from Jsnuary, 1947 reflecte the incresse in the flow of dollars into Canadlsn re-
tall stnrees rather thsn physicsl volume of trading. The zeneral index for January, 1948,
unadJustgd for seasonal vaeriations end price chenges, stood at 213.1 (on the base, 1935~
1039=100) .
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All 14 trddde represented in the general irdex reported ircreased
sales over Januaty & year apgo. Even jewellery stores, which have been
following a dotwnward sales trend for some time, responded to the genersl
acceleration c¢f consumer expenditures with a miwor gain of 5l

Increases For Non=durables Move Forwsard
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Outstandirg gains have been made by durablie goods outleds--radic
and electrical, furniture and hardware stores--throughout most of the poste
war period. As sales in these stores reached and surpassed levels in most
other trades, the earlier sharp increases have given way to more moderate
geinse. As rates of increase in sales volums of householé durables tended
to fall off, sales increases for non-durable goods stores have come to the
fore. Most pronounced gains in January were those for apparel and food
stores. Sales ir men's clothing stores were up 31%, while women's wear
stores increased volume by 23% and family clothing stores reported sales
17% higher. In footwear, sales increanses were less notable showing a gain
of 3%,

Gn the other -hand, intreases in curatble gbods stares wers less
pronources. Radio end electrical stores alcne had an increase (21%) which
approxim:ted the average movement in sales from January, 1547 to January,
1948. Hardwere and furniture stcre sales moved up by 12% and 10% respec-
tively.

Stores in the genersl merchandise grounssdspartaent, varicty ard
country genersl stores=-sll had increases which roughly approximated the
goneral ircrease fcr the 14 trades, the lowest being 14% for country gen-
eral and the highest being 187 for variety stores.

Candy store sales, on the basis of reports from chuin zomparzias
only, were 10% lower in January this year compared with last.

Population Increase Influences Trade in Eritish Columtia

A 28% increase in retail trade in British Columkia stands out
among the regional results and appears to be an indication of the effe:t
£ the recent influx of population to that area, largely the result of
the post-war expansion of industrial and cormercial activity. Other ra-
gions reported higher sales in January this year also and all, with the
exception of the Maritimes where sales advenced only 8%, had gains cor-
responding closely with the average result for the country.

Department Store Sales by Depuartments

The analysis of sales by departments, which appears on Page 4,
indicates that sales volume was higher for most types of merchandise.
Major increases were those for fcod (36%) and household appliances (43%).
There were two departments, hosiery and radio, in which sales declined
btelow January of last year.
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Comparison of Retail Sales in Canada, and for Regions, by Kinds of Business
\Comparisons are based on dollar sales. No
corrections have been macde for price changes.)
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January, 1948 Compared With

Jan. Dec.
Kind of Business January, 1947 1541 | 1547

Mar. Pr. |Br.
CAN. [proy, JQue.lOnte]p oy, |col, i

— —— = — —

% 2 | % | % 2 | % % %
GEI.\JERAL INDEX s v e e e e tevseneceesce “'17.6 + 8 +13 +21 '.'17 +28 *111.6 -3500

General Merchandise Groups
Country General Stores ..ccesesces] +13.6
Departmﬁnt Stores esesesesessscese] *16.5
Variety SBOROE ee oo siali s alavnssieoss] B0

#8116 +18 |+24 +102.7 =33.5
+ 9 Hi+16 tiB ) 28 +106 .6] =51.6
+1 7wl 421 +14 | +25 + 54,81 -65,7

N
© ==

Food Group:
Food Stores *eececrsreestsssssctsse +22.9 +14 +12 +30 +24 +32 +109.3] - 6
Restaurants sssessvesesssnsssssacse|® 3.4 - 5 it 4 + 2 - 1 +21 + 98.0 -3

Clatking Group:
Family Clothing Stores ..ecececeee] *17.3] +10 |+21 | +10 | +17 |+47 | +.4€6.4) —48.8
Men's Clothing STOFGS eeesecseves| +81.3| + 9 |+29 1434 | +27 {+55 |-122.9 ~49.5
Wiomen's Clothing Stores ..c....ees]+22.6] + 6 [+22 |+27 | +20 [+14 | +159.8] -40,1
5hoe Stores ceeccciccececncnvcecaael *12.50 + 6 |+ 9 |+10 | +22 [+27 !+ 97,7 -54.2

Hcusehold and Personal Effects Group:
Drug Stores ® 8 00 209800 0L B 0L R et oo +1
Furniture Stores eseecesccseceseces|+

i HISLILENS =] @I iHh@ + 89.8] «28.0
9
Rardware SteXReS ...ceccsossccsses 12
4
0

+21 4+ 8 = 15 )] +1%6.3| -25.0
+21 ) +13 + & W*E6 +161.6] =25,7

U
.

Jewellery Stores (‘ soslaenssseesel™ -2 + 9 .6 +18 +100.4 =73.2
Radio and Electrical Stores ......|+2 +227) +14 | %26 4i'+4] +160.1} =29.3

4 i A

(e) Based on sales including the Federal Tax introduced in June, 19%42.
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DEPARTMENT STCRE SALES AND INVENTCRIES IN CANADA, BY SELECTED DEPARTVMENTS

January, 1947 and January, 1348

These figures are derived from a sample of reporting companies and are not to be
interpreted as totals for all department stores.

BT

SALES INVENTORY (*
DEPARTMENT Jan. Jan. % Change, chfh;’l‘gfgu
1947 1948 1948,/1947 oo 31154
$ $
TOTAL, ALL DEPARTMENTS ¢cecccessecseo 28,115,707 32,628,809 AR +1643
1, Women's dresses, coats and suits ... 3,230,441 3,668,842 +13.6 22,7
2s, Girlls't and| infants!' Wear eceb s s els ciate Te 2L N BT L. 824 +12,.4 - 0.1
3e HOsiery and gloves tSceecssvsesssavesese 1,015’768 960,017 = 5,5 +15.5
4, Lingerie and corsets ceceoeseocscece 992,473 1,094,939 +10,3 +36 .8
5. Millinery 29 20 R CI P PCEEOIELTSIOETROOEDEOOS VY 200.387 213.685 +* 606 '11-0
6. Women's and children's apparel - -
(Tobel ,iwl=8) . ofoeesne o s DLl Do, L1601 206 6,749,584 ekl - 5.2
7. Men's and boys' clothing and
furnishings ®s0s0s0 0000000000000 2,597’973 3,069,375 +18.1 +40,2
8. Drugs and toilet articles and
preparations Sesceessvssssccnsnenrnrace 848,919 992,705 +16,9 =11.3
90 Piece gOOdS LI IR B B B I B I I A ) 2,660,491 2’872,942 * 8.0 +49.7
e ™ SMEMSIWEFEE " & Julicfecs s ois ofohd¥e $ioms sheisisisl ofors 1,048’010 1,228'039 #17 .2 +14.6
1 . FOOd and kindr’d prOductS seceosoen 2,762’934 5.752,041 +35.8 *29.4
12, Furniture (including mattresses
and springs) #00ecrecesrssecsnrronn 2,061,386 2,331,992 +#13,1 +19¢1
13. Home furnishings LR R RN I R N N R R 2,010’936 2,448.378 +21,.8 +40.0
14. Household appliances and electrical
Supplies C® 80028 ¢OPS0O0OEO RSO REN OO 939,136 1’345’626 +43.5 +5906
15 Hardware and kitchen utensils ...... 1,214,294 1,421,095 +17.0 + 8.8
16, Radios, musical instruments and
supplies Ce000cecrcsscvrstsscnens e 706,678 653,058 - 7.6 +3049
17, Shoes and other footwear «...eececseee 1,718,848 1,766,446 + 2.8 +16.3
18, Stationery, books and magazines soce. 545,403 624,848 +14.8 2149
19, All other departments, total 00000004-2,839g443 3,372,960 +18.8 - 3.4
* ease observe that these comparisons are based on the inventory situation at

the beginning of January in the two years.
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CANADA - Indexes of Retail Sales - (Average for 1635-1939 = 100)

A, finedjusted.

B. Adjusted for Number of Business Days and Seasonal Variations.
(Figures for the current year are subject to final revision)

General Countr A
Year and Month Index Genera¥ Depair tufing iy
A B A B A B A B
January, 1941 ... 100.7 121.5 83.0 108.3 94,1 2SS 96.9 151.4
January, 1943 ... 128.9 156, 2 109.7 143 .4 N8 148.1 128.4 195.2
January, 1945 ... 142.8 174.7 126.6 165.5 122.5 163.1 1359,.,6 221.5
January, 1947 ... 182 220.4 149,7 WSS 165.1 219.1 160.0 248,9
Lecember, 1947 .. 328.0 242,5 2587 2130 397 .4 240.2 651.2 285, 5
January, 1%48 ... Al 25649 S0 ) 2143 _,192.3 2542 TRE.H 277 .4
_ i — Fomaly Men's(a)
Year and Month Food mataurais Clothing Clothing
A B A B A j:] A B
January, 1941 ... 118.,0 122.0 103.0 108.3 fl (INRT (Wl JRE
January, 1943 ... 164.7 156,.9 153.8 163.4 116.8 N7 UO78 143,.8
January, 1945 ... 166.2 176.C 179.0 188.4 124.1 184.56 118.6 16 8
January, 1947 ... 201.0 207.0 197.2 206,.,2 172.4 2529 15643 217.9
December, 1547 .. 2637 243 .4 210.8 202.2 3%4,.8 255.4 406 .4 247 .6
January, 1948 ... 247,0 24045 203,9 213,2 202,3 28143 2056,3 267.3
~Women's :
B it Bt Clothing Shoes Drugs Furniture
A B A B A B A )
Januery, 1941 ... 88,5 121.9 74.0 104.1 118,0 124.1 83,3 124,9
January, 1943 ... UZ6..'5 173.6 96 .4 130.9 151.8 159.3 91.7 T o100
January, 1945 ... 181551 188.9 98,0 141.7 1768 1 BAGi8 100,1 161.9
January, 1547 +.e 167.5 268.3 1501 180,.8 201.4 212.6 179,8 269,5
December, 1947 .. 383.6 254,2 319.1 238.3 31044 247 .4 262.5 223.7
January, 1548 ... 229.9 304,9 146.3 190.8 223.6 230.9 196.8 284.1
Hardware Radio and
Year and Month Jewellery Electrical
A B 5 ] A
January, 1941 ... 80,2 100.1 93,5 131.0 L F . ¥
January, 1943 ... 95.0 158.4 120,3 175.3 52 .2 139.6
January, 1940 ... 120.1 200.2 149,9 210,0 97,9 117285 ¢
January, 1947 ... 186,1 305,.4 179.3 2161 Jé 240.3 287 .4
December, 1547 .. 326.3 298,2 698.9 264,7 410.0 309,3
January, 1948 .... 209.8 33747 187.4 262.6 290,0 346 ,9

(a) Includes men's furnishings.
(b) Based on sales including the Federal Tax introduced in June, 1542.
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Unad justed Indexes of Retail Sales by Regions = (Average for 1935 - 1939 = 100)

(Figures for the current year are subject Lo final revision)

T —— b= .22 i 353 =~ 3or 3 o e — e — — — ]
General Country Depart- % Restau- Family
AR SER genth Index General ment T agy | e rant Clothing
Maritime Provinces
Januery, -Lo4l «sees. 1070 89.2 98.4 110.8 115.4 bo v 7 §5.1
January, 1547 ..... 195.4 138,2 148.9 161.6 213,.5 208.1 205.3
December, 1947 ... 365.8 287,.8 425.4 624.9 268.6 221.9 477.8
January, 1948 ,.... 211 201.6 158.7 176.3 244.90 197.1 226 .0
= B ___ Quebec
January, 1541 ..... 100.8 ]84 102,2 103.0 116,5 NEENS TUNS
January, 1947 ..... 1825 3 149.1 182,9 a1 202122 199, 5 164.5
December, 1947 ...e 320.7 247.8 448,00 600.2 258192 213,0 405.3
January, 1948 .e0s. 206,0 161.1 199.6 22840 ART 45 FVed INGTE O
Ontaric A ’ SEFE LAt >
January, 1941 ..... 104.8 86.7 92.5 e ve 124 71 152.C 88,3
Januﬂry, 1947 s2000 18007 148.5 150.8 14701 204.3 194.5 1610":’
December, 1947 «.c. 334,9 242 .7 391.3 529l 282.4 202,7 341.3
January, 1948 ..., 218185 171.5 186.9 177.9 3?6.2 3715 177.Q_~F_
Prairis Provinqgi
January, 1941 ..cc. 89.6 TSL2 87 .6 90.6 104.4 96,5 69.7
January, 1947 ...c. Walse 131.7 B0 160.1 186.9 197.2 194.3
December, 1547 .... 304.0 250,0 361.4 522.0 233.5 219,7 399.2
January, 1948 ..... 200.1 154.8 3012 182.0  231.3 188,85 . 227,38
British Columbia A R
January, 1941 ..... 101.3 87.3 93.4 87 115.3 TGET 88,9
January, 1947 «..00 191.3 164.,0 177 .4 134.8 188.6 196,.,9 169,7
December, 1947 .... 351.4 281,.,0 425,7 486.1 249.8 215,56 472.5
January, 1948 e.ce0 244 .4 202.7 226,.3 168.3 249.1 237,.8 249,.8
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Unad justed Indexes of Retail Sales by Regions - (Average for 1335 - 1939 = 100)
(Figures for the current year are subject to final revision)

e —
B T e e e

Men's(a) Women's (b) Radio and
Clothing Clothing Shoes Drugs  Furniture Hardware Jewellery pjgctrical

Maritime Provinces

120.5 112,0 " o4 127.4 86.9 90,1 126 .4 128,.6
209.3 223.2 147.90 219.2 252.8 191.6 243.5 259.4
507.0 468.4 400,.4 343.1 381,.9 335.9 808, 9 546 .3
228.8 236.7 155.6 220.6 236.8 179.8 205.4 240,2

Quebec
79.9 76.0 SN2 120.6 71.1 74,5 84.0 108,1
119.8 145.4 104.8 212.8 138,0 187.5 181,1 244,3
360.9 344.3 281,1 280.3 250.5 260,9 682.4 420,1
__155.0 178,90 114.1 235,7 167.6 226,.5 178.2 298,7
Ontario
9750 94.8 e e HRITEI] 88.9 85.9 956.4 109.8
161.3 204 .8 131.6 186,6 179.9 171.6 162.6 207.9
419.4 412.3 330.1 298,2 242.4 31013 652.1 380,8
215.,4 259.6 144.9 211.5 195.1 193,56 LAz 8 237.6
- Prairie Provinces
75.5 8l.1 s 0 112.2 78.8 8.7 §2,0 105.0
166,7 174 160.1 203.4 216.9 196.7 198,68 287.5
357.8 341.0 233.5 327.5 246.1 374.3 714.8 376.2
_,_ 10,8 205,7 195,8 224 .8 210.2 RE8. 1 210.4 361.9
British Columbia 'y

96.1 T Eg 52 113.4 115,8 107.5 80.0 82,0 122.,3
174.2 gat.n 157.2 243,7 247.3 220,3 178.0 301,.8
455.6 %75.3 398,.5 387.8. 202 .0 463,5 849.5 503.7
269.4 260.0 199.0 268,1 273,8 297.2 210.8 424.,0

(a) Includes men's furnishings.
(b) Based on sales including the Federal Tax introduced in June, 1942,
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