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MONTHLY INDEXES OF RETAIL SALES, SEPTEMBER, 1939

The sudden increase in retail purchasing throughout Canada on
the outdrea. of the war is reflected in retail trade statistics for Septem=-
ber, composite figures for twelve lines of business dealing chiefly in food,
clothing and household requirements revealing a gain of 24 per cent fronm
August and an increase of 12 per cent compared with Septcmber a ycar ago.
The generau! index, unadjustcd for number of business days or secasonal move-
ments, and on the base 1930=100 stands at 90.8 for September, 1939, 73.4
for August and 8l1l.1 for September, 1938. The inecreasc¢ of 24 per cent over
August was much greater than the usual scasonal movement; the goneral index
of sales for September, adjusted both for number of business days and for
normal seasonal movements stands at 87.4, up 7 per cent from August and
higher than for any month recorded since July, 1931. The inerease in dollar
volume of retail trade must be attributed partly to inerease in prices and
partly to inereased volume of goods sold but how much of the gain in dollar
sales should be attributed to each of these two factors cannot be deter-

mined.

Men's c¢lothing stores, women's clothing stores, groecry and
combination stores and hardware stores were first in point of view of in-
creased business compared with Soptember a year ago. Sales of men's cloth-
ing stores averaged 17 per cent higher in September of this ycar than last,
results on a regional basis revealing inerecases of 17 per cent for the
Maritime Provinces and Quebec, 14 per cent for Ontario, 26 per cent for the
Prairie Provinces, and 20 per cent for British Columbia. Women's clothing
store sales averaged 15 per cent higher in September, 1939, than in the
corresponding month a year ago. Sales in the Maritime Provinces were up 9
BEr cent; Quebec, 13 por cedt;, Gubaric, L3 pet cent; the Pr&irie Pwovinges,
31 per cent; and British Columbia, 19 per cent.

Grocery and combination stores did 15 per cent more business
in September of this year than last. This ratio is based on returns sub-
mitted by all the larger chain store companies supplemented by figures re-
ceived for the first time from some 1,200 independent retail grocery and
combination stores. While each storc was asked to report its total cash and
credit sales for September 1938 and 1939, a certain number of respondents
indicated that they reported thelr total cash receipts including cash sales
.. ¢ash received on account. Several independent storcs indicated that
their increased Sgptember business was composcd of more than the usual pro-
portion of credit salcs and that a comparison of their cash receipts under-
estimated the actual increcase in goods sold in September of this year com-
p.red with last. But since a large proportion of the grocery credit business
is on a monthly basis, it is doubtful if this factor matcrially affeccts the

recsults obtained.

Gains in food store sales were due largely to increased de-
mand for sugar and flour, commoditiecs whose combined sales normally account
for not more than between 15 and 20 per cent of thc total sales volume of
srocery end combination store¢s. It must also bc remembcred that increased
Luying took place mainly in the first two weeks of the month under review
so that thc gain for the month as a whole is not indicative of the cxtra
business transacted when demand was at its peak. '

In anticipation of incrcased prices for metal goods, hardware
store salcs goinecd 14 per ccnt in September of this year over last. De-
partment store sales wcre up by 13 per cent for the country as a whole, in-
creases for the various territorial divisions bcecing 8 per cent for the
Maritimes, 11 per ec¢ent for Quebec, 10 per cent for Ontario, 22 per cent
for the Prairie Provinces, and 16 per cent for British Columbia. Larger
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than average gains in the Prairie Provinces reflect the increascd purchas-
ing power coming into the hands of consumers in thesc districts consequcnt
upon improved crops and farm prices.

A comparison of department storc sales by departments reflects
similar trends to those shown by corrcsponding specialty stores. Sales of
food and kindred products werc up 23 per cent from September last year;
piece goods were up 21 por cent; men's clothing and furnishings, 19 per
cont; women's and children's apparel, 14 per cent; and shoes and other
footwear, 12 per cent. Furniturc sales were down by 2 per cent and sta-
tionery, books and magazinos wcre off by 5 per cent. All other depart-
ments registercd minor gains.

Boot and shoe store salcs were up 11 per cent from Septomber,
1838; variety store sales were up 10 per ccnt; furniture store sales, 8 per
cent; and restaurants, 4 per cent. Candy stores did 4 per cent less busi-
ness than in September 1938 whilc salcs of drug storcs and radio and music
stores gained 1 per cent and 2 psr cent respectively.

Figures relating to the sale of jcwellery stores have recently
been added to this monthly survey. Jewellcry store sales were 14 per cent
higher in September of this ycar than last and were up 19 per cent fronm
August.,

Comparison of Retail Sales in Canada, for 1938 and 1939
by Kinds of Business

==-===-n=a======================§::?z;?::f=T3§§=========*_—EZECEative
Kind of Business c;mggr;dpégéh Indezas
September| September Augu st Jan.~Sept., 1939
1930 1938 1939 Jan.-Sept., 1938
Gemeinal Tndex . % - 6,3 +12.0 +23.7 -+ S
Boots and Shoes ..... +y Ok +11.0 +68.9 - 3.4
B o% L. s e Bkl ~43.3 - 3.9 15" - 3.5
MenMisSEil ot h iz, Su. % o8 4 178 +16.5 +61.6 - 2,7
Women's Clothing ....4 ~Taks +14.6 +60.3 - 2.2
Departmental ..ececen -11l.1 +13.3 +44.9 (e)
IS o o's o @® ohons ol @ dfte - 2.9 LAl Rt F 803 L (S
IHUER] EUTe site e canie e o) S Sl +16.4 + 0.6
Groceries and Meats .||  + 2.5 +14,6 1% + 5.8
HarQware eccsesceccesase + 2.8 +13.5 +10.1 + 0.2
Music and Radio ... -34.4 ! (A FIEN0 - 0.5
ESkEaurant - ohele siesmres -33.4 + 4,4 + 4,6 - 4.2
RUSRENCRGiY) 135 507 & 2 . o 3 Tadsie + 4.7 + 9.5 +14.2 + 1.6
| = | e S

(e Change is less than 0,1 per cent.



INDEX NUMBERS OF RETAIL SALES - (AVERAGE FOR 1930 = 100)

A. Unadjusted. B. Corrected for Number of Business Days.
C. Adjusted for Number of Business Days and Seasonal Variations,
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(h) Candy indexes are based largely upon returns from retail candy chains,

(f) Final figures.



INDEX NUMBERS OF RETAIL SALES - (AVEKAGE FOR 1930 = 100)

A. Unadjusted. B. Corrected for Number of Business Days.
€. Adjusted for Number of Business Doys and Seasonal Variations.

Departmental Drugs(d) Furniture : Groceries and Keats(b)

Year and lionth A B C T B C A B C A : ) C
September, 1929 ..... 107.5 114.5 110.1 101.2 105.4 107.6 131.4 140.0 126.1 104.5 L2 § 323
September, 1930 +...s 99.9 102.6 98.7 93.4 95.3 97.2 101.4 104.1 93.8 9L.8 98.3 98.3
September, 1931 ..... 82.4 8L4.6 81.3 87.4 88.6 90.4 85.3 87.5 8.2 88.L4 91.0 91.0
September, 1932 ..... 68.6 69.9 67.2 78.0 78.8 80.4 6L.3 65.9 55l T 7 76.4 76.4
September, 1933 ..... 71.3 Tl 69.0 7h.3 73+3 74.8 68.8 68.9 57.4 73.8 69.9 69.9
September, 193, ..... B2 S 72.8 75.5 76.3 77.9 76.2 79.1 65.9 69.7 68.6 68.6
September, 1935 ..... A 76.3 T84 1547 78.8 80.4 80.7 85.9 y ) .3 75.5 75.5
September, 1936 ..... 78.8 80.9 77.8 83.9 85.0 83. 91.6 9%.9 78.3 76.8 79.1 9.1
September, 1937 ....s 80.9 82.8 79.6 91.9 93.1 9l.3% 102.5 105.1 07.% 85.9 87.8 S
September, 1938 ..... 78.4 79.9 76.8 89.7 90.6 88.8 85.2 87.4 72.9 8L.8 85.7 85.7
September, 1939 ..... 88.8 89.L 86.0 90.7 8966 818 9c.l G2.3 7645 97.2 g2.4 G2.4 '
1938 ; =
TN il Siealh 87.9 88.9 T3 9.2 92.7 90.9 93.8 9L.0 83.9 86.3 ; 83.6 83.6 ’

November ..... o §iinetd 90.14 89.6 78.6 86.3 87.4L 87.L 83.2 82.4 81.5 82.6 | 82.8 €3.7

December «ceceecses 131.5 13 .4 78.6 113.L | 108.4 87.4L 96.9 93.8 8L4.5 101.6 | 93.7 8L.L
1939
 ORARATE o . o s - SL.2 55.7 75.2 83.2 83.8 90.1 L8.6 L9.9 75.6 o | 8L.d ah.ty

February .eocoecess 5L.2 57.7 72.2 82.2 89.3 91.1 60.0 6.0 TRl 80.0 | 85.2 86.9

MAIOR v oo oscnistiPh €5.6 é62.4 TILT 01.0 89.0 91.8 €5.5 62.8 72.2 -1 89 91.9

AL iy P 74.0 77.9 75.7 89.0 89.9 91.7 82.0 85.2 72.9 92.6 93.1 87.9(¢)

MAY cecessercannnee 7744 TEET 75.2 88.8 87 9l.4 100.1 99.2 78.8 91.9 93.6 90.9

JUne cecevccecas “es 75.5 7he3 7251 85.6 86.5 90.1 80.3 79.6 80.L 102.6 101.6 101.6

A S 57.2 58.7 77.3(f) 86,2 8L4.9 88.L(f) 63.0 Q.7 82.9(f) 83.5 87.2 88.9

AUguSt ceeceasnioas 61.3 RS 1 a 86.1 8L.5 86.2 79.1 75.7 75.7 87.1 85.2 92.7

September ..... . 88.8 89.4 86.0 90.7 89.6 87.8 g2.1 92.3 76.9 97.2 92.4 g2.L

(b) Indexes of grocery and meat store sales have been revised from January, 19%6.
The index of grocory and meat storc sales for September, 1939, was constructed from returns submitted by all the larger chain store com-
panics and by 1,200 independent storcs which roported comparative sales i ures for September of this year and last. Indexes for earlier
months of 1939 wuru co puted from chain figures only. The introduction of the results for independent stores permits a more accurate com-
Jurisen LU.% ' .n September of this year and last but prevents a legitimate comparison between September and August of 1939,

(d) Revised to census trend.

(f) Final figures.



INDEX NUMBERS OF RETAIL SALES - (AVEKAGE FOR 1930 = 100)

A. Unadjusted. B. Corrected for Number of Business Days.

C. Adjusted for Number of Business Days and Seasonal VYariations.

i

: Hardware Music and Radio(d) i Restaurants(d) > 5 Variety
Year and Month t T AN ¢ I8 V. B ¥ ¢ o e T S S | S N C
: - } 2 e - : — h . e i ey

September, 1929 ..... v 139.8 149.2 122.6 §-.160.6, § 1342 ; 13,.8 1065 DG 1238 r 108.% 115.2 8.8

Septerber, 1930 .....{ 108.1 p 110.8 8.0 P 114.2 ¢ 116.9 i 2.0 < 9887 o AR I 96e5 H 92.8 96,0 95,0

September, 1931 ..... N 91.8 1 9k 83.3 i 88.3 ! 9u.4 | (9.5 " B B e b B i n 806 F 885

September, 1922 .....{ 69.3 71.6 62.3 ‘ éL.0 ’ é5.5 48.9 ' 63.2 | 63.9 | 60.9 I 75.0 i 76.9 -

September, 1933 , | 68.1; 71010 A0l ¥ .l 5L.6 L4o.1 ! £6.8 56.8 | 5L.1 1 79.2 TELWTE b MTERI0)

September, 193l ..... w 76L i 81.6 69.1 F% €2.6 ; 65.7 .7 R 57.8 | ce.3 £6.1 P 79.5 5.7 ¢ apg

September, 1735 ccosn i; 80.5 86.0 72.2 { 63.3 | 67.5 49.3 ﬁ 62.2 ’ 63.9 . 60.9 b 77.9 83.0 | 85.5

September, 1936 o B3 §  OL 76,9 ) s Dl €3.1 B 68.0 : 669 1 65.7 85.5 1 884 ( 910

September, 1937 ..... i 2102.8 ! 104.9 874 | 80.1 ! 82.0 68.9 I Rl '3 O | 654 i €9.8y Gz.6 | 95,

September, 1938 ...., 97.9 100.0 83.% i 73.5 75.2 63.2 T 63.6 i 8.5 ¥ Sk “ BB.8 § a2 i 94.0

September, 1539 ..... {1111 | 113.7 o7 PoTh.9 1 T76.6 6l.L L 66.L | 66.L | 63.2 97.2 9. 1 97.0

| i :

1938 } ‘ ‘

T OCMOBEE .« e s oo s v 100.8 103.0 89.5 ! 79.1 80.9 él.2 % €2.3 l 6l+3 ) G- 3 98.8 |  96.0 ? 96.0
Hovember ..scecocoas ' 80.% 88.1 83.1 i 70.3 69,2 55.L i T v i T Tdaa r 07 9%.3 T 98.3
December ....eoe.es 92.6 90.9 8l .8 !i 87.0 85.6 62.0 6.8 | 62.8 61.6 ﬁ 188.0 T 7 j  88.3

i j

1939 I !

TTANUATY e e rennennn 51.5 52.7 95.8 g .k { s0.5 6.0 | 6.2 55.9 | 60.1 59.6 8.7 | 979
PEBCOY «ose s e be L5.5 L8.5 86.7 {450 L8.1 60.9 l 51.6 BEsl | 58y 60.3 éL.3 | 8%.%
MEBEH = ow o nreis o - dusa 58.5 55.5 79.2(¢) i 52.2 9.4 é1.0 59.6 | 58,3 | 60.1 B9aE L 8731  abg
KPR s S ed id 78.5 83.7 go., || 59.0 62.9 67.6 58.6 59.6 i 59,0 86.8 67.0 | 9.6
- dd g 111.2 109.4 80.5 T 76.5 67.1(f) 63.1 61.9 { 61.9 91.6 g2.2 § 92.2
JU.DG ....... teeeeva 10&.2 102.6 86.2 61.2 60.2 66.2 5703 57-9 ' 5703 96.6 980L|\ ' 95.6
JUly vovee SR 96.3 98.5 89.6 53,1 54.7 70.1 60.4 59.5 57.7(f) 91.8 95.0 ;| 95.0
BEEGEL ovcvoesvees ; 100.9 95.6 92.8 56.3 53.3% €9.2 63.5 62.3% 58.8 85.1 83.0 ! 9C.2(*)
September ........ . 391 113.7 9L.7 74.9 76.6 élL.L 66.1, 66.1, 63.2 97.2 9.1 , 97.0

(d) Revised to census trend.

(£) Final figures.
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UNADJUSTED INDEX WUMBERS OF RETAIL SALES--(AVIRAGE FOR 1936 - 100)
.. Maritime I Prairie British
Year and lionth CAVADA Provinces Zuebec Ontario Provinces Columbia
Yen's Clothing Stores(c)
September, 1936 .. 98.2 2] s 9.8 92.5 124.1 109.9
September, 1937 .. 10%.5 100.0 108.7 108.1 106.7 109.0
September, 1938 .o 9906 900)-1 9700 98.1 llh.S 9)401
September, 1939 .. 116.1 105.4 113,5 111.9 1.1 113.0
1949
7 IR Ni0II5 2 100.1 100.3 102.5 105 . 92.8
h(ay erPesens e 9501 10103 10607 89-1 89.8 95-8
June LCR I BN SR R ) 102a3 llhoa 11)—}-1 98ll gluLL 96-6
July ®See s et s 79.8(f} 98.8 6509 73.8 7607 8705
August ar e e e 71.9 89.1 72.7 67-“ 66.2 87.8
September ses.se 1 Jeem, 105.10, 19565 L 144 113.0
% Change,
September, 1939 ’
§3%¥3§E€?T-T§3E~‘ +16.5 +16.6 +17.0 +1l.1 25.9 +20.1
% Change,
Jan.-Sept., 19329
B Ters. - 2.7 ~ L6 - 4.0 - L.2 + 0.6 + 2,8
Women's Clothing Stores
September, 1936 .. 93.9 8L.1 el - | 8l1.5 100.4 102.2
September, 1937 .. 99.2 101.3 95.04 99.5 95.3% 106.4
September, 1938 . 96-5 99-1 9003 9707 93.L‘. 100.8
September, 1939 .. 110,5 108.2 102.1 110.0 122.2 119.6
1948
Jeie TN SR S Sl 1255 123.2 1251 125.4 126.4 I'32%
R forsis e’ i & 104.5 130.7 ke 58 1 97.1 100.7 117 sk
U S B ORI Y ¥W0laT 13L.5 W22 100,0 9565 108.8
N Yo ElerehaiNe o rele 80.1(f ) 36.5 &1 i 76.0 &b 87.7
August seconases 69-0 93.1 6302 65.L‘. 7LL.3 85-7
September seeee. 1105 108.2 102,1 110,0 122.2 119.6
% Change,
September, 1 .
é-:gtgﬁbj;, lggg +1L.6 + 9,2 i +12.6 +31.0 +18.7
o Change,
Jan.-Sept., 1939
Jan.-Sepﬁ., Ig;B - 202 L 2.5 - Llné - 2-2 i 108 + 3.6
Grocery and leat Stores (b)
September, 1926 .. 96.8 (a) 89.2 96.% 115.3 97.7
September, 1937 .. 108.3 (a) 100.6 107.5 125.7 113,
September, 1938 .. 106.9 (a) 103.5 106.3 5 IRl @] O
September, 1939 .. 122.6 (a) i ] 1286 . 1%35,3 124.5
1930
7L . 116.7(f) (a) 125,7 119.5 97.3 98.9
I('ia.y eeRs P e s 115-9 (a) 11901‘. 116.7 109¢5 10808
DENE" + 2% v shinee oo 129.4 (a) 129.6 i 7 136.8 13647
JONSUR ofes o forers BFepare 105,10 (a) 99.6 104.1 120.,0 109.9
AR BN v 143, 15) afe oY 109.8 (a) 100.0 106, 7 135.3 R A
September .e.e.e T22.6 laJ W82 122.2 135,32 12,5
% Change,
September, 1
siitiibiﬁ, lggg +1L.6 (a) 13,2 +15.0 +12.7 +03,3
/o Change,
J ."S to, l
Jiﬁ__szgt_, lggg + 5.8 () + 8.3 1T o1 + 0.8

-

(a) Figures for the ilaritire Provinces arc withheld to avoid disclosing individual
operations. (b)The index of zrocery and meat store seles for September was constructed from
returns submitted by all the larger chain store compenies and by 1200 independent stores

which reported couparative sales figures for September of this year and last., Indexes for
earlier months of 1539 were computed from chain figures only. The introduction of the ro-
sults for independent stores permits a mere accurate comparison between September of this

year and last but

(¢) Includes mon's furnishings. (f) Final figures.

prevents a legitimate comparison between Septembor and supust of 1939,
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UksDJUSTED INDEX NUMBERS OF RETAIL SALES--(AVERAGE FOR 1936 = 100)

[ —

5% e

A —— s { e h ol Wt e W .A.~r-~
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CANADA !

T flaritime

———————

i i Prairie British

. Year and lionth _ i JANADA Provinces | Quebec | Ontario| Provinces Columbia

e v Department Stores

Septcember, 103( N 104.7 93,8 10%.9 99.1 116.0 103.8

September, 1937 .. 10757/ 101.4 118.5 105.9 103.9 L1 L0

September, 1978 ..ii 10L..L 92.1 113,2 107.5 97.8 104.0

Septembel", 193; --; 11801& 99-5 125¢L$. llBul 119a2 120.)4

1599 E
ERRE. fors o v ons oo ore 928.7 89.9 108.7 98.8 9L.6 101.5
R o 57 Gievets SN 5T 1507, 5 110.0 119.3 103.0 95.6 98.8
Ju.n.e eeocssscsode lmul? 11102 111‘49 10206 87.7 102-0
July uooo:cuuoon% 7692(f)| 86-}4 7702 71.9 7)400 88.3
August cescococees i 81.7 85«1{. 824.2 78.8 77.9 95-)4
September A"oevact llBCLI- 9905 125-1«]— 11801 11902 120.1{

3 Change, ;

S Yol €79 I
§§gzzf&gi, 1,3% “ *13.5 + 8.0 +10.8 + 9.9 +21.9 +15.8

% Change, l
Jen.--Sept., 1939l \

:I’é..fl_:-:z(;")'c.,. f9§ iE (9/ - QL6 (e) - 0.2 + 1.9 H 13
Bl ok o Variety Stores

September, 1936 ..i 95.0 97.5 ! 96.2 91.8 103.5 93.3

September, 1237 . 99.8 TLGH7APL 104.5 96.8 99.2 102.1

September, 1938 ool 98.7 100.7 104.2 9.5 103.9 106.1

September, 1939 ..y 108.0 IO INIBRLT 101.3 106.5 VRLNE- ]

1539 ’

PR ocieicane )l | B 92.1 1041 93,0 92.6 102.8
. [N e I NORAD 97.6 118.7 93.6 98.8 105.0
RS . . 0o ooimn sedl “10DH T3 126.0 104.2 96.3 103.4
July *9 580950 10200 103.1 llbné 95.2 98-h 10602
AERIEt o 50 moe . 9L.5(f) 98.3 103.1 88.0 88.5L 110.4
September ......|| 108,0 111.0 26T 18R, 5 106.5 111.3

% Change,

September, 1939 |
_S—e"l;'t—e—m"ﬂb—él:’lﬁjrr 0 9.5 +10.2 +].3-9 - 7.2 i 2'5 + hog

% Change,

Jan.-Sept., 19591 3 A z ,
U“n :§'bt Ig?ﬁﬂ e , o . gri .y '
a3 " eI ey T Drug Stores

Seotember, 1936 oeil 100.6 ! 98.5 97.6 97.6 110.8 104.3

September, 1937 ..;| 11i0.2 108.2 108.9 108.4 114.3 117.0

September, 1938 ..{| 107.6 101.0 104.6 105.4 116.5 114.0

September, 1939 ..}l 108.8 109.2 105.4 106.6 1153 114.6

1939 i

PR . coovesipl TTOGLT 104.9 106 7 103.2 118.7 101.7
May cceocavcoceeli 10645 101.2 L140] 51 104.8 110.0 105.1
June LI I R R I A ] ! 102.6 10308 103.7 10302 98-7 103.9
IRy 5, . oreerenspelil o i, 103588 11015 17 1030 103.4 101.3% 106.0
August c:--ooo:o": 103o2 10908 103.8 102.2 100.0 109.6
Saptember ......ll 108.8 109.2 105.4 106.6 115.3 114.6

‘% Change, !

September, 1939 |
September, 1938 - 1.1 # 3l + 0.8 c - 1.0 + 0.5
% Ch&ngv, E'
Jan.-Sext.;, 1239, )
3EET:§é§E:;'EU§B' e 1y k2250, + 3,6 + 0.2 25 + 40
hange 1= less thaa C,1 per nzent,

c
Final figurs=s.
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DEPARTHENTAL STORE SALES IN CANADi, BY SELECTED DEPARTLIKTS

SEPTEMBER, 1938 AKND SEPTEBER, 1939

(Based on sales of 18 firms)

September -September % Change

1938 1939 _ | 1939/38

3 v

TOTAL SALES, ALL DEPARTIENTS eesescevoessassss]] 18,852,737 21,051,026 ST

1. Women's dresses, coats and Suit8 «ceevereasercns I4PID1600 | 1,965,966 | + 10wt
20 Girls' and IRFANtS" WORE .. erssssnusesess dsdesas 716,286 806,997 + 12.7
3. Hosiery and gloves eeeeeeeeocseccssoossansnrossocs 840,505 1,006,591 + 19.8

l

;. Lingerie and 60rsets «.csvsecescpssascrvernncnss 695,L16 812,458 + 16.8
B AR TORY o co0s 00 sia s b oai it i amins s le - mrysice 391,832 Lo5, L3 + 3,6
6. Women's and children's apparel - (Total, 1-5) ..l 4,355,639 11,967,935 + 14.1
7. Men's and boys' clothing and furnishings .......|| 2,189,8L1 2,601, 269 + 18.8
8. Drugs and toilet articles and preparations ..... 502,230 52,783 + L.5
D, Plece £00AS wicsocasscesnssossn donnssns s smanies 1,456,092 1,767,688 + 2.
10, SmAlIlWBresS seccesesscscsncesccnsescsssncsoncrans 614, 335 650,055 + 5.8
11. Food and kindred products eecssessesassssasssesesfl 1,676,632 2,065,106 + 23,2
12, Furniture (including mattresses, springs) ......|| 1,183,062 | 1,105,546 | - 2.1
i Hilne UBRASRIBES « o oo ade codaime oilige sdnratesd ol T ZLEVETT 1,380,600 + 2.4
1l;. Household appliances and electrical surplies ... 622,282 632,721 " el
15. Hardware and kitchen utensils c.eecesessssecscss 572,529 58,500 + 2.1
16. Radios, musical instruments and supplies ...... 5 386,L92 399,123 + 3.3
17. Shoes and other FOOLWEAr eseesessscevssssesssaes| 1,556,595 1,749,L93 + 12.4
18. Stationery, books and magazines seececscoececrees 382,528 360,274 2 U8
19, All other departments, tot8l seessesssocssecesssfl 2,059,603 2,257,533 + 9.6
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