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ADVERTISING AGENCIES 
1961 

In 1961. 134 advertising agencies operated in 
Canada through 214 offices. Their total billings to 
clients at $282,561,449 were 3.6% higher than the 
amount of $272,739,802 reported by 131 agencies 
In 1960. Gross revenue from billings and other items 
was $46,089,647, an increase of 2.1% over the pre-
vious year's $45,150,389. Of the total amount of 
billings made, $277,805,963 was for publications, 
television, radio and other kinds of advertising on a 
commission or fee basis, leaving $4,755,486 for 
market surveys,  research and other fees, and produc-
tion work by agency staff. 

Gross revenue from total billings and other 
items ($46,089,647) was, as in 1960, 16.6% of total 
billings. Advertising placed for clients on a com-
mission or fee basis accounted for 89.5% 
($41,253,508) of total revenue; the remainder 
($4,836,139) was obtained from research, production 
and other sources. A few agencies were unable to 
exclude cash discounts and other non-operation 
revenue from their calculations. In a few cases, 
respondents could not exclude some small non-
commissionable items from commissionable billings. 
Net  revenue before income taxes dropped by 1.3% 
to $2,546,633 and represented 5.6% of gross revenue 
compared with 5.7% for 1960. 

Of the 134 firms reporting, 40 with total billings 
of $41,994,857 had losses for the year averaging 
$27,499 per firm, compared with average losses of  

$25,202 and billings of $26,777,784 reported by 33 
firms for 1960. The remaining firms reported an 
average net profit of $38,793 and total billings of 
$240,566,592 compared with an average profit of 
$34,810 for 98 firms reporting billings of $245,962,018 
for 1960. 

Advertising agencies paid $29,313,330 in 
salaries, wages, commissions and bonuses in 1961. 
This was 3.8% higher than the $28,252,365 paid in 
1960 and represented 63.6% of gross revenue, corn-
pared with 62.6% for the previous year. 

In 1961, commissionable billings and billings 
for production work by agency staff, as distributed 
bymedium and kind of service (total of $279,962,074) 
shows that 80.4% went for space and time charges 
and 19.6% for production costs as compared vith 
80.7% and 19.3% respectively, in 1960. Table 6 
shows the percentage distribution by medium of the 
same statistical items. 

The distribution of commissionable billings by 
medium was as follows: (1960 percentages in 
brackets): Pu blication3 45.5% (47.2%), tele Vision 
21.4% (19.3%), other visual 4.6% (5.1%), radio 9.4% 
(9.7%) and production, art, printing, etc.. 19.0% 
(18.7%). 

More detailed information may be obtained from 
the tables that follow. 

Advertising Billings to Clients by Medium and Kind of Service 

Space or time Production Total 
Medium 

Amount Per cent Amount Per cent Amount Per cent 
$ $ 

Publications ...... .......................................... 126,429,4543 81.7 78,270,967 18.3 154,700,423 100.0 
78.4 16,373,206 21.6 75,663.784 100.0 

Othervisual ..................... 

... 

12,790,261 84.2 2,396,358 15.8 15,186,619 100.0 
Television 	.....................................................59,290,578 

Radio .......................................................... 26,227, 154 90.0 2,909,242 100 29, 136,396 100.0 
Other 	............................. 257,747 4.9 5,017,105 95.1 5.274.852 100.0 

Totals ............. ...... .................... ................ 224,993.196 . 2. 4 34, 966,878 19.6 279, 962, 074 100.0 
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MERCKAND1SL'G AND SERVICES DIVISION 

TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946 -61 

Awount of billings Gross revenue on 

Net 

Year 
Number Market Production Commisslonable 

billings 

Market 
surveys Total 

revenue 
(Before 

firms Commission- SUfVPYS •  work research 
other fees 

deductions 
for 

able researc one 
'U 

Total and rev- income 
billin other agency Percent e °'e 

PrO uc On Percent taxes 
fees staff Amount of hy agency Amount of total 

billings staff  billings 

dollars - $ $ 8 $ 
1941 ....... 49 .. .. 	 I 	. 29.224.400 .. .. .. 4.823.900 16.5 

57 52.079.347 90.114 52. 169.461 .. .. .. 8.458.430 16.2 1946..............................

1947........ 67 64.422.717 171.897 64.594.674 .. .. . 10.091.772 15.6 1,462,792 

1948 ............ 75 73,543,766 218.447 73,762,213 . .. .. 11.553,459 15.7 1.370,408 

1949....................... 74 86,450,968 291,502 86.742,470 -. .. .. 13.526.336 15.6 1,948,453 

1950...........- ........- 75 95. 566,600 653,944 96,220,544 14,443.707 15.1 568.965 15, 012. 612 15.6 2,075, 563 

1951 ............. ...........  83 107,461, 752 951.833 108,413.585 18. 255.059 15.1 780.437 17,015,496 15.7 2.328.015 

1952 .......- ....... 88 120,628.837 1,038, 158 121,666, 983 18, 246. 233 15.1 814.029 19,060. 261 15.7 2.535,195 

1953 ................. _........  88 142, 957. 918 1,381.332 144,339,308 21.558.551 15.1 1,1133,167 22, 591, 718 15.7 2.959,389 

1954 ............. 91 154,467,028 1.696, 261 156, 163, 289 23. 229,612 15.0 1.349,557 24. 579, 169 15.7 2.337,648 

1955 104 174,924.772 2.315,583 177,240.355 28.468.551 151 1.221, 103 21,689.654 15.8 2,771.951 

1956 ............ 110 201,797,434 2,783. 088 204.580.522 30,452.807 15.1 1.750,947 32, 203. 754 15.7 3.264.250 
1957 1  ...... 	.......... 113 222.025,268 4.058.861 226.083. 949 33,377, 463 15.0 2,380,299 35. 757, 762 15.8 2,594.206 

1958 ........- 123 233,789,205 3,864,833 237,654,038 35,277,406 15.1 2,846,021 38,073.421 16.0 2,710.542 

1959............ 122 250.080, 021 4.065.809 254.145,919 37,678, 828 15.1 3,448,130 41, 126, 958 16.2 2,903.109 

1980............ 131 261,156, 156 1 2,965,464 1 	2.018, 182 272. 739. 802 39, 993, 639 14.9 5,156.750 45, 150. 389 16.8 2.579.769 

1961............................. 134 277.805, 96 3 2.599.375 	2.156,111 282,561. 449 41, 253,508 14.8 4.836.139 46. 089.647 16.6 2.546.633 

From 1957 figures contain some revenue which does not pertain to surveys, research or other agency services but this cannot be excluded. 
Figures not available. 

TABLE 2. Employment and Gross Revenue for Selected Years 

Year 
Number 

of 
firms revenue 

Enployees 

4d 

employees 

Per cent 
of 

gross 
revenue Male Female Total 

number 8 

1941 ................- ........., ........- ....................._ 	........ 49 4,823. 900 .. .. 1.237 2.793. 200 57.9 

1946 ....... ... ............................................ ........ _....__ 57 8.458,430 926 890 1,818 5,003,265 59.2 

194$ ..................... ........ .... ........... ............ 75 11,553,459 1,225 1,013 2,238 7,108,740 81.5 

1951 .............. ................ .................. ....................... 83 17. 015,496 .. .. 2.552 10,128,050 59.5 

1953 ............. ..................................................... - ........- 88 22.591,718 1,502 1,318 2,880 13.630,975 60.3 

1954 ............. ......................... 	 - ..................... . .......... 91 24. 579.169 1,682 1,491 3.173 15, 220. 278 61.9 

1955 ................... ................................................................ 104 27,689,654 1.818 1.598 3.416 17,306,034 62.5 

1956 	 ...._,..., 110 32,203,754 2,011 1.779 3,790 19,757,887 61.4 

1957 ................................................................... ... ...... .... 113 35,757,762 2,167 1,875 4,042 22,591,043 63.2 

1958 ..................................... - 123 38,073,427 2,276 1,921 

1,968 11 4,197 23,826,156 62.6 

1959 ....................................., 	....................... 122 41,126,958 2.299 4.258 1  26, 013,132 63.3 

1960.............. ................ ... 	........_.._ 

1961 	.........................................- ................................ 

131 

134 

45, 150.389 

46, 089. 647 

2,393 

4,331' 

2 1 072 4,465 

4.331 

28. 252.365 

29. 313, 330 

62.6 

63.6 

As of last week of November 1961. Nc.t com9alabie with prevIous years. 
Figures not available. 
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ADVERTISING AGENCIES 

TABLE 3. Employment and Net Revenue of Advertising Agencies, 1961 classified according to 
Amount of Total Annual Billings and Form of Organization 

Poem of organization Less th an to 
499.999 

8500,000 
to 

999.999 

81.000.000 
to 

2.499.999 

82.500.000 
to 

4999999 
5 000 000 8.. 
an 	ov er 

Total 
all 

sizes 

Incorporated firms 

Number of flm,a 	............................................................ 12 39 19 21 4 16 117 

Number of employees (lsst week of November) .......... 33 206 228 731 211 2,810 4.279 

Salaries and wages ............. 	 ............ ............... .......... -. $ 121,396 1.181.175 1.449. 222 4.623.300 1.539.448 20. 212. 508 29. 127. 107 

Net revenue (before Income taxes) 	..............................$ 15.066 7.777 90,768 111,157 237.727' 2,505,249 2.492.290 

Unincorporated firms 

Number of finns 	....... ....... .................._..._ 11 5 1 - - - 17 

Number of emplees (last week of November) 7 14 31 - - - 52 

Salaries and wages ............................. .................... --... $ * 48,620 ' - - - 65.597 

Number of working prrletors ............. .......... 12 5 1 - - - 18 

Net revenue (before proiietors' salaries and income 
taxes) ................................................. ....................... 	8 ' 40.113 - - - 66,149 

'Loss. 
'Withheld to avoid disclosing individual operations. 

TABLE 4. AdvertisIng Agencies classified according to Amount of Total Billings for Selected Years 

Amount of billings 

Year 
Less than 
$100.000 

$100,000 

499,999 

8500.000 

999,999 

$1,000,000' 

2.499.999 

82,500.000' 

4.999,999 
1510001000 

and over 
Total 

all sizes 

No. No. No. No, No. No, No. 
of Amount of Amount of Amount of Amount of Amount of Amount of Amount 

firms firma tftms firms firms 

$ 

firms firms 

$ $ F  , 	$ $ 

1941 .............................14 585.000 19 5.371.400 7 4.906.500 9 1. 361. 500 ' ' ' 49 29,224,400 

1946 .......... ............... 11 609,609 19 4.791. 603 10 8.882,379 12 17. 264.018 5 22. 621, 852 1  57 52.169,461 

1948 ....................- 22 1.099.036 21 6.061.868 11 7,457.002 14 22, 976. 801 7 36, 167,506 4 75 73, 762, 213 

1951 ........ 21 1.098.882 23 6.304.221 14 9,946.454 10 14.498,909 11 37,681. 187 4 38. 883.932 83 108,413,585 

1953 13 689,272 32 9.578,657 11 1,085.790 16 22.803.832 9 35.544.950 7 68.836,807 88 144.339,308 

1954 16 869,090 29 1.898.264 12 7,795,684 19 28,406. 184 7 29,596.073 8 81,597.994 91 156, 163,289 

1965 . 	.............._...._ 20 323,099 35 9,058,547 14 9,925.587 19 30.094,634 5 19,831,472 11 101,502,016 104 177,240.355 

1956 .............. ........_ 16 642,721 41 10.979.346 17 12.616,891 18 22,101,521 9 34,883,497 11 123,260.546 110 204.580.522 

1967 ......................... 13 539.063 43 11,248,208 17 12.506.244 21 32,891.550 4 14,140,558 15 154.758.326 113 226,083.949 

1958 ......... __.. 25 1,487.197 35 8.948.884 19 13. 498.707 23 31.232,807 7 23. 355,411 14 159, 151, 032 123 237,654.038 

1959 ............. 25 1,314,002 33 8,917,602 21 14. 819, 720 22 34, 013.485 7 26.539.274 14 168. 541.636 122 254, 145, 919 

1960 ................... ........ 5 1,313,230 34 9 lQS003 20 14.376,089 28 44,246,198 6 21,924,677 14 131.684,605 131 272,739,802 

1961—  ......................... 1,081,920 44 10,488,570 20 14.032.486] 27 40.149,482 4 13,552,523 16 203.250,488 134j 282.561,449 

1941 Includes firms with billings of $1,000,000 and over. 
1946 Srid 1948 include films with bilungs of $2,100,000 and over. 
Included with 81,000.000 in $2,499,999. 
Included with 82.500,000 t) $4,9499O9. 
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TABLE 5. Percentage Distribution of Commisslonable Billings by Medium, 1960 and 1961 
(Agencies classified by Amount of Total Annual Billings) 

Year 
and amount 

Number 
of 

Total 
commission- 

Distribution or commisslonable billings 

Production, 
of annual billings flhlflS Radio Other Total 

8 - per cent 

1960 

Less than $100,000 	.......................- ......_.. ........... 25 1,114,476 63.7 2.7 2.7 8.8 22.1 2 100.0 

$ 	100.000 to $ 	499,999 .................... - ...... ....... 38 8.639,487 51.3 16.7 2.8 11.8 17.1 0.3 100.0 

500,000 	999.999................ ...... 20 13.808,299 59.6 10.8 2.9 8.4 18.3 3 ioo.o 
1.000,000 " 	2.499.999 ........... ...... ............ 43,045.343 51.8 14.2 4.8 11.8 17.3 0.1 100.0 

2,500,000 	" 	4.999.999...................................... 8 21, 730. 560 44.5 22.1 3.6 10.1 19.7 - 100.0 

5.000.000 and over ............................ 14 179. 417. 991 45.1 21.1 5.6 9.2 19.0 - 100.0 

All size., toUls .......... 131 267,756. 156 47.2 18.3 5.1 Li 18.7 100.0 

1961 

Less than $100,000 	....................................... .. .... 23 917,076 57.7 2.3 5.5 8.8 24.7 1.0 100.0 

4 	100,000 to $ 	499,999 ................................. 44 9,786,121 50.3 13.0 2.9 14.6 19.0 0.2 100.0 

500,000 " 	999.999 ...................... 	 _.._ 20 13,503.369 50.3 16.2 5.5 10.8 16.9 0.3 100.0 

1,000,000 	2,499,999 	............-.............._ 27 38,868,037 56.2 13.0 5.2 7.7 17.4 0.5 100.0 

13,272,714 52.1 11.8 1.9 12.5 21.9 - 100.0 2.500,000 	4,999,999...................................... 4 

.. 5,000.000 and over .................._....... ._ ........  .6 201.458.646 42.4 24.4 4.7 9.2 19.3 - 100.0 

All sizes, lotus .......... 	............_......... 134 277.805.963 45.5 21.4 4.4 9.4 19.0 8.1 100.0 

'Eicludlng billings for maAet surveys and other services not commissionable. 
Less than 0.05 per cent. 

TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1961 
(Agencies classified by Amount of Total Annual Billings) 

Amount of snnual billings 
Number 

of advertising 
Total  

Distribution of advertising billings 

firms billIn P bIl 
cio Television Other  

visual R*dio Other Total 

$ percent 

Less than $100,000 	....... ........................... ....... 23 983,209 68.9 2.2 7.5 	9.4 12.0 100.0 

$ 	100.000 10$ 	499,999........ 44 10,151,924 60.2 13.8 4.4 	14.7 6.9 100.0 

500,000 	" 	999,999 ................................... 20 13,802,482 59.9 17.3 8.9 	11.1 4.9 100.0 

1,000,000 " 	2,499,999........................... 27 39,450,308 66.7 14.9 5.9 	8.3 4.2 100.0 

2,500,000 	" 	4,999,999 ........................ ........... 4 13,364,383 66.5 18.7 2.0 	12.8 - 100.0 

5,000,000 a1 over ................... ......_...... 16 202,209, 768 51.6 31.4 5.5 	10.4 1.1 100.0 

lUcia.., totals ......................... ...... ........... 134 279,962,014 55.3 27.0 54 	10.4 1.91 100.0 

Ec1uding billings for market surveys, research and other fees, but including production work by agency staff, 
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