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ADVERTISING AGENCIES
1965
In 1965, 159 advertising agencies operated in $334,517,542, compared with average profit of $38,603

Canada, an increase of 10 over 1964. Their total
billings to clients at $362,559,347 were 14% higher
than billings of $318,140,339 by 149 advertising
agencies for the previous year. Gross revenue from
billings and other items was $60,994,714, 13.8%
above the preceding year’'s total of $53,591,932. Of
the amount of billings made, $354,650,007 was for
publications, television, radio and other kinds of
advertising on a commission or fee basis, leaving
$7,909,340 for market surveys, research and other
fees, and production work done by agency staff.

Gross revenue from total billings and other
items ($60,994,714) was 16.8% of total billings; the
same portion of billings as in 1964. Advertising
placed for clients on a commission or fee basis
accounted for 86.7% ($52,883,006) of the total rev-
znue; the remainder ($8,111,708) was obtained from
rasearch, production and other sources. Net revenue
increased by 40.0% to $5,712,001 from $4,081,379
and represented 9.4% of gross revenue, compared
with 7.6% in 1964. The sharp rise in net revenue is
due partly to improved coverage for 1965 and partly
to higher revenue reported by many agencies.

Of the 159 firms reporting, 30, with total bili-
ings of $28,041,805, had losses for the year aver-
aging $18,679 per firm, compared with average losses
of $10,530 and billings of $34,301,327 reported by
34 firms in 1964. The remaining 129 firms reported
an average net profit of $48,623 and total billings of

for 115 firmsreporting billings of $283,839,012 in the
previous year.

Advertising agencies paid $37,049,736 in sala-
ries, wages, commissions and bonuses in 1965.
This was 11.7% higher than the $33,170,850 paid in
1964 and represented 60.7% of gross revenue, compar-
ed with 61,9% for the previous year.

In 1965, commissionable billings and billings
for production work by agency staff, as distributed by
medium and kind of service (total of $358,264,704)
shows that 80.3% went for space and time charges
and 19.7% for production costs, as compared with
80.8% and 19.2%, respectively in 1964. Some esti-
mating of production figures which was necessary to
complete the 1964 report appears now not to have
provided the correct picture. Radio production work
should have been considerably less than the amount
shown and the residual “'other’’ production should
have been more. It is not possible to provide revised
1964 figures. Table 6 shows the percentage distribu-
tion by medium of the same statistical items.

The distribution of commissionable billings by
medium was as follows (1964 percentages in brackets):
publications 39.5% (40.4%), television 27.4% (26.7%),
other visual 3.7% (3.9%), radio 10.4% (10.5%) and
production, art work, printing, etc., 19.0% (18.4%).

More detailed information may be obtained from
the tables that follow.

Advertising Billings to Clients by Medium and Kind of Service, 1965

Space or time Production Total
Medium
Amount Per cent Amount Per cent Amount Per cent

RUBlICAHIONS Srom. oo oo - Moot bed) 139, 955, 490 82.1 30, 536. 551 17.9 | 170,492, 041 100. 0
Television ........ 97, 385, 224 81 il 22,712,018 18.9 | 120,097, 242 100. 0
Other visual .. 1.3), 26881141 81.8 2,948,558 182 16,201, 699 100.0
Radio ........... 36, 895, 776 91.7 3,344,355 8y 40, 240,131 100.0
L - LUE B % d s Tl 259, 731 3 10, 973, 860 97.17 11,233, 591 100.0

Totals 287, 749, 362 ! 80.3 70.515, 342 19. % 358, 264, 704 100. 0
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TABLE 1. Summary Statistics, Advertising Agencies in Canada, 1941 and 1946- 65
1
A Amount of billings Gross revenue on
Y " e Market fiﬁ.
‘ommissionable surve S Nl
Number Mal:ket Producl:mn billings resear{'i', Total (Beftea
Year of Commission= | 39T ;ysﬁ ;IOI other fees deductions
flrms ualt;ie resﬂem;c %’;’3 Total and rev- mel'
com
s other agency Per cent ,f,';‘g’f,-cf‘,’;?, Per cent | taxes)
fees staff Amount o by agency Amount of total
billlngs staff billings
dollars 3 TR $ $ % $
49 & K 29,224,400 4, 823,900 16.5
57 | 52,079,347 90,114 52, 169, 461 8,438, 430 16.2 s
67 | 64,422,777 171, 897 64, 594, 674 10, 091, 772 15.6 [1,462,792
5 | 73,543,766 218,447 73, 762, 213 €11.553.459 15.7 | 1,370, 408
74 | 86,450,968 291, 502 86, 742, 470 £ o .. 113,526, 336 15.6 |1, 848,453
75 | 95,566, 600 653, 944 96,220, 544 |14, 443, 707 15581 568,965 {5,012, 672 15.6 | 2,075,563
83 | 107,461, 752 951, 833 108,413,585 |16, 255, 059 15.1 760,437 [17,015, 496 15.7 | 2, 328,015
88 [120, 628, 827 1,038,156 121, 666, 983 |18,246, 232 5531 814,029 |19, 060,261 15.7 | 2,535,195
88 142,957,918 1,381,392 144, 339,308 |21, 558, 551 15.1 (1,033,167 |22,591,718 15.7 | 2,959,389
91 | 154,467,028 1, 696, 261 156, 163, 289 |23, 229,612 15.0 (1,349,557 |24.579,169 15.7 |2.337,648
104 (174,924,772 2,315,583 177,240, 355 |26, 468, 551 15.1 (1,221,103 |27, 689, 654 15.6 |2, 771,951
110 |201, 797,434 2,783, 088 204, 580, 522 30,452, 807 15.1 (1,750,947 |32,203, 754 15.7 |3, 264, 250
113 222,025,288 4,058, 661 226,083,949 {33,377,463 15.0 (2,380,299 |35,757, 762 15.8 | 2,594, 206
123 [233, 789,205 3, 864, 833 237,654,038 |35, 227,406 15.1 [2,846,021 |38,073,427 16.0 | 2,710,542
122 | 250, 060, 021 4, 065, 898 254,145,919 (37,678, 828 15.1 [3,448,130 |41,126,958 16.2 | 2,903,109
131 | 267,756,156 (2,965,464 12,018,182 |272,739,802 |39.993, 633 14.9 |5,156, 750 |45,150,389 16.6 |2,579, 769
134 (277,805,963 |2,599,375 !2,156,111 [282,561,449 [41,253,508 14.8 [4,836,139 |46, 089, 647 16.3 |2, 546, 633
143 |293, 028,021 2,922,078 | 2,634, 855 |298, 584,954 |43, 496,564 14.8 |5,851,549 149,348,113 16.5 |3, 688,187
143 | 2986, 762, 297 13,537,273 |2.551,944 302,851, 514 |44, 270, 021 14.9 |6, 195,040 |50, 465,06 16. 7 |3, 703, 968
149 |311,332,070 [3,785,712 |3,022,557 |318,140, 339 |46, 596, 607 15.0 |86,995,325 [53,591,932 16.8 |4,081,379
159 |354,650,007 |4,294,643 |3,614,887 |362,559, 347 |52, 883, 006 14,9 |8, 111,708 |60,994,714 16.8 |5, 712, (M
t From 1957 figures oldla nosng corvnoma which doss mofd paials wo swvays, resach o olber age ooy sorvices hut this ospand he & 2indeg,
T TR TR RN
TABLE 2. Employment and Gross Revenue for Selected Years
- Employees ‘Total Per cent
5 hugltber Gross amount of
ce fiims revenue palld to 10885
employe revenu
Male Female Total ” o=
$ number 5 %
2151 RS S 83 17, 015, 496 2,552 10,128, 050 59.5
1953. B8 22,591, M8 1,502 1,378 2, 880 13, 630, 975 60.3
RGN ... s e L MR N W 91 24,579, 169 1,682 1,491 3,173 15,220,278 | 61. 9
1955.. 104 27, 689, 654 1,818 1,598 3,416 17, 306, 034 62.5
1956. 110 32,203, 754 2,011 1,779 3,790 18,757, 887 61.4
1957 113 35,757, 762 2,167 1,875 4,042 22,591,043 63.2
SR Lo T W TR e 123 38, 073, 427 2,278 1,921 4,197 23, 826,156 62.6
1959 122 41,126, 958 2,288 1, 968 4, 256 26, 013, 132 83.3
RO, P s . e o 131 45,150,389 2,393 2,072 4,465 28, 252, 365 62.6
1961 - 134 46, 089, 647 4,331 4,331 29,313,330 63. 6
1962, 143 49,348,113 2,413 2,008 4,421 30,932, 144 62.7
1963.. = 143 30, 465, 061 2,430 1,951 4,381 31,157,259 61.7
OGENEN N " el W ol b 149 53,591, 932 2,315 2,078 4,453 33, 170, 850 61.9
1965, . 158 60,964, T14 omiae 207 3, 698 37,0449, 736 60,7
— L

t As of last week of November 1961. Not comparable with other years.

.. Figures not available.
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TABLE 3. Employment and Net Revenue of Advertising Agencies, 1965 classified according to
Amount of Total Annual Billings and Form of Organization

T
fos-4 of oranization Lessthen | $9GG000 | 82806000 ) $3.000.000 | $10.600.000 | 515,000,000 |  Total
p 2.499,999 4,999,999 9,999,999 14,999,999
|
Incorporated lirms
INUMBEROL firmadt ™ "8 63 51 6 6 i ) 138
Number of employees ..............ceeeiininrnnncsinsones 273 866 301 395 1,143 1,508 4,484
BN es Andiwageae. W5 RN L e et $ 1.653, 973 6, 588, 843 2, 542,605 3,396,325 8,798,504 | 12,406,187 | 35.386,437
Net revenue (before Income taxes) ................. $ 236, 547 1. 047,796 139, 644 438, 641 1,502, 632 2,107,602 5,472, 862
Unincorporated lirms
Number of firms 18 2 - - 1 - 21
Number of emplOYees .........c.oceririeriiniriannerinoeiorsnminns 20 22 - - 172 - 214
Salaries and wages 52,577 . ; - - E - 1.663, 299
Number of working proprietors ............cccoemvivieennnn, 21 4 { - - - - 235,
L i ks 7 | SRTITS TR 5 ., . ~| 23913
! Withheld to avoid disclosing individual operations.
TABLE 4. Advertising Agencies classified according to Amount of Total Billings for Selected Years
Amount of billings
tiess{than 5503,.000 $2.5‘?’0.000 55.0?3,000 810.0&0.000 | $15,000,000 Total
Yep $500.000 2,499,999 4,999,999 9,999,999 14,999,999 by all sizes
No. No. No. No. No. [ No, | No.
“;3:‘5 Amount ﬁ?rfxs Amount mt_:‘; i Amount r?x:'ns Amount ﬂ;);ls Amount H:J;s Amount fiorrtn - Amount
$ $ s i AL $ ®_J s

05 Rk 44 7,403,103 | 24 |24.445,363 | 11 (37,681,187 4 | 38,883,932 83 108,413, 585
1G53 S s 45 | 10,267,929 [ 27 |29,689,622 9 (35,544,950 7 | 68,836,807 88 (144,339,308
45 8,767,354 | 31 |36, 201, 868 7 {29,596, 073 8 81, 597, 994 91 (156,163,289

" R 55 9,886,646 | 33 (40, 020, 221 5 | 19,831,472 11 |107, 502, 016 104 |177, 240,355
1856 57 (11.622,0687 |33 [34,814,412 9 |34.883.497 11 1123.260. 546 110 |204, 580, 522
O ... 56 | 11,787,271 | 38 {45,397, 794 4 |14,140, 558 15 [154. 758,326 113 |226, 083,949
.. L. ... 60 | 10,416,081 | 42 [44.731.514 T | 23,355,411 14 ]159,151, 032 123 |237.654, 038
1958 ..o 58 |10,231.804 | 43 |48, 833,205 7 |26.539,274 14 |168.541,636 122 |254,145, 919
1960 . 63 | 10,508,233 | 48 (58,622, 287 6 (21,924,677 14 |181.684,605 131 |272, 739,802
1961 67 | 11,576,490 [ 47 |54.181, 548 4 |13.552, 523 16 203, 250, 488 134 (262,561, 449
1962, 82 | 16,735,567 | 39 |50, 209, 839 5 |16,403,100 7 | 51,806,280 4 45, 180,604 6 | 118,249,564 | 143 (298,584,954
S .. 76 | 14,583,841 | 42 (47,986,752 8 (25 763,211 7 | 51.064,842 5 | 60,232,605 5 {103,220.263 | 143 |302, 851,514
il 81 | 14,852,083 [ 44 |48, 810.741 6 (22.613,840 6 | 38,045,815| 7 | 81.996, 934 5 (111,720,026 |149 |318, 140, 339
81 |[14,086,483 | 53 |63, 049,366 8 123.440, 169 6 | 37.500,729| 8 | 99,217,663 5 (125,264,937 |159 [362. 559, 347
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TABLE 5. Percentage Distribution of Commissionable Billings by Medium, 1964 and 1965
(Agencies classified by Amount of Total Annual Billings)
Distribution of commissionable billirigs
Total
Year Number I e e
L L billings? Publi- Tele- Other Radio artwork, Oth Totai
cations vision visual printing, L
ete.
$ per cent
1964
Less than $500,000 ,.........ccocoovnnvieniiicnnnns 81 13,712,172 57.1 11.3 2.5 9.9 19,2 - 100.0
$ 500,000 to $ 2,499,999 .. .. ....coocrcerenne 14 48,956,126 50,4 16,5 Bk 7 11.5 17.4 0.5 100.0
2,500,000 ** 4,999,999 .. 6 22,108, 006 42.4 27.1 3.7 8.8 18,90 - 100.0
5,000,000 9,999,999 .. ... 6 37,889, 160 25,8 44.1 4.0 6.9 19.2 - 100.0
10,000,000 *° 14,999,999 .........ccociimrnrrirnniens 7 80,112, 038 38.3 28.3 4.0 12,8 | 16.6 - 100.0
15,000,000 and OVEr ........ooovmrvvcmmvrccioranenes 5 | 110,553,568 40,4 257 4.0 10.0 19.9 - 100.0
Al sizes, totals ... 149 | 311,332,070 40. % 26.7 3.9 10. 5 18.4 0.1 100.0
1965
Less than $500,000.........ccomvvererinvmeevenneres 81 12, 860, 244 54.3 9.6 6282 11.8 19.1 the 100, 0
$ 500,000to$ 2,499,999 .. ... 53 60, 887, 945 49.8 18.9 3.6 11.4 16.0 0.3 100.0
2,500,000 *° 4,999,999 . .........orisbusererienss 6 22,926,494 38.8 29,4 3.6 9.9 18.2 0.2 100, 0
5,000,000 ‘* 9,999,999 .........ccccoceriirurnns 6 31, 147,669 25.5 46,17 2.6 8.0 17.2 - 100. 0
10,000,000 ** 14,999,999 ..........corvirmnns 8 | 87,359,973 34,9 I 4.0 11,6 16,3 - 100. @
15,000,000 and OVer .......cccooooeciiemiccncinninis 5| 123,467,682 40.7 24.4 3.9 9.1 21,3 - 100. 0
All sizes, totals ............concin 139 | 354, 650, 007 39.% 21.4 37 10. 4 18.9 0.1 100. 0
L
' Excluding billings for market surveys and other services not commissionable,
TABLE 6, Percentage Distribution of Advertising Billings by Medium, 1965
(Agencies classified by Amount of Total Annual Billings)
Distribution of advertising billings
Number Total = e
Amount of annual billings 2 of adrﬁ:tisigg C i
irms biilings Publi- Tele- Other
cations vision visual Radlo Other ictal
$ &a per cent
Less than $500,000 .. 81 13,411,487 64,7 10.4 6.8 11.8 (i) 100.0
$ 500,000t0% 2,499,999 .......ccorieneniennns 53 61,919,403 58.4 21.8 4.8 11.8 R 3 100.0
2,500,000 “* 4,999,999 .....oooiiriiinerens (] 23,124,299 44.5 34.1 3.9 10.6 6.9 100.0
5,000,000 ‘“ 9,999,999 .......ccoeeremreiieirnnn 6 37,215, 288 31.2 Lot 2.6 8.6 1.9 100.0
10,000,000 ** 14,999,999 ......c.coonrvereniirnne 8 98, 448, 264 43.2 38.5 4,2 12.9 1.2 100. 0
15,000,000 and OVer .....ccoveececcicnrcrmmricsenninnons 5| 124,145,943 49,3 R0 5l 10.5 3.9 100.0
All sizes, LotalS ..............cccoceeeciienininnns 139 | 358, 264, 704 17.6 33.6 4.3 11.2 3.1 100.

! Excluding billings for market surveys,

research and other fees, but including production work by agency staff,



