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ADVERTISING AGENCIES 
	

ACENCES DE PUBLICIT9  

1968 

Champ de l'enou8te 

En 1968, 171 agences de publicité étaient exploitées au 
Canada, cast-a-dire cinq de moms qu'en 1967. Il est I re-
marquer que le nombre d'agences ayant declare un chiffre d'af-
faires supérieur 1 2.5 millions de dollars est resté constant 
de 1967 1 1968. Ii s'est, cependant, produit certains dCpla-
cements entre les divers groupes de taille (tableau 4). 

Réstané des données 

Las 171 agences de publicité ont déclaré avoir ernie des 
factures pour un total de $426,144,921, c'est-l-dire, 0.8 p. 
100 de mains que lea $429,595,237 que 176 agences déclaraient 
en 1967. Las montants facturés se rapportalent pour $416,627,895 
I Is publicite par voie de presse, I la television at I la 
radio, Sinai que par les autres formes de publicite rétribudes 
I la consnission ou aux honoraires, ce qui laisse done un solde de 
$9,517,026 pour lea enquCtes de niarché, Is recherche at las 
autres honoraires, cc qui comprend entre autres le travail de 
production effectiié par in personnel des agences (tableau 1). 

Coverage 

In 1968, there were 171 advertising agencies 
operated in Canada, a decrease of 5 from 1967. It 
ahould be noted, that the ntunber of agencies reporting 
billings exceeding $2.5 million remained constant 
between 1967 and 1968. There was however, some move-
ment of agencies between the size groups (Table 4). 

Suninary of data 

The 171 advertising agencies reported billings 
to clients totalling $426,144,921, down 0.87 from the 
8429,595,237 reported by 176 agencies in 1967. of 
the billings reported $416,627,895 was for publica- 
tions, television, radio and other kinds of advertising 
on s coimnission or fee basis, leaving $9,517,026 for 
market surveys, research and other fees including 
production work done by agency staffs (Table 1). 

Chiffre d'affaires de publicite, par support et genre de service, 1968 

Space or time 
- 	 - Production Total 

Meditmi -- Support Espace ou tampa  
Amount Per cent Amount Per cent Amount Per Cent 

Montant Pourcentage Montant Pourcentage Montant - Pourcentage 
dollars dollars dollars 

148,482,715 80.7 35,623,829 19.3 184,106,544 100.0 
Television -- Télévision 126,831,055 83.4 25,202,934 16.6 152,033,989 100.0 
Publications ..............

Other visual -- Autres 
moyens visuels .......... 11,600,884 73.3 4,221,786 26.7 15,822,670 100.0 

48,332,994 88.1 6,523.031 11.9 54,856,025 100.0 
Sales promotion -. Maté- 
Radio 	..................... 

rial de stimulation de 
la yenta 	............... 1,397,034 9.9 12,691,388 90.1 14,088,422 100.0 

Other 	-- Autres 	.......... 153,986 17.0 751,171 83.0 905,157 100.0 

336,798,668 79.8 85,014,139 20.2 421,812,807 100.0 Total 	................... 

Merchandising and Services Division 	 Division du consnerce et des services 

April -1970 - Avrii 

I lie contents bf this document IfllV he used freely but I)hhS should be credited when republishing all or any part of It. 

Le present document peut être reprodult en toute Ilberté pourvu qu'on lndlque quIl émai.e du B.F.S. 
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Suirenary of data - Concluded 

Gross revenue from coimnissionable billings, 
market surveys, research and other items was $72,476,274, 
a decrease of 0.5% from the $72,834,604 reported in 
1967. This represents 17.0% of the total billings 
reported, equalling the percentage reported for the 
previous year. Advertising placed for clients on a 
cousnission or fee basis accounted for 86.47. ($62,648,503) 
of the gross revenue; the remainder ($9,827,771) was 
derived from market surveys and other sources. The 
1968 net revenue ($4,744,010) was down by 21.2% from 
the 1967 figure ($6,019,603) and represented 6.5% of 
the gross revenue, compared with 8.3% for the previous 
year (table 1). 

Of the 171 firms reported, 38 with total billings 
of $43,829,966, had losses for the year averaging 
$19,589 per firm compared with total billings of 
$15,852,358 and average losses of $10,451 reported by 
28 firms in 1967. The remaining 133 agencies with total 
billings of $382,314,955 reported an average net profit 
of $41,266 per firm down from the 1967 average profit 
of $42,650 for 148 firms with total billings of 
$413,742,879. 

Advertising agencies paid $44,651,258 in salaries, 
wages, coninissions and bonuses in 1968. This was 1.4% 
higher than the $44,034,036 paid in 1967 and represented 
61.6% of the gross revenue compared to 60.5% in the 
previous year (Table 2). 

In 1968, cousnissionable billings and billings 
for production work done by agency staff, distributed 
by medium and kind of service ($421,812,807) showed 
that 79.8% went for space and time charges and 20.2% 
for production cost (see introduction table). The 
comparable 1967 figure ($424,845,770) was distributed 
80.67. and 19.4% respectively. Tables 5 and 6 show the 
percentage distribution of commissioriable and advertis-
ing billings by medium. 

More detailed information may be obtained by 
examining the tables in this report. 

Résumé des données - 	a 

Le revenu brut p van ni d a I a a I j 	1 I 'via 	i 
des enquBtes de ruarche, do la recherche ci dautres aCiiVjt 
se rnontait & $72,476,274, soiL 0.5 p.  100 de moms que lea 
$72,834,604 declares en 1967. Cela repreaente 17.0 p.  100 do 
chiffre d'affaires total déclaré, c'est--dire le mme taux 
qua celui qui avali etC constaté pour l'année precedente. La 
publicité placée pour le compte des clients I la cousnission 
ou contre versement d'honoraires representait 86.4 p.  100 
($62,648,503) du revenu brut; le solde ($9.827,771) provenait 
des enqugtes de marché et autres sources. En 1968, le revenu 
net ($4,744,010) a baissC de 21.2 p. 100 par rapport au chif -
fre de 1967 (6,019,603) et représentait 6.5 p.  100 du revenu 
brut, au lieu de 8.3 p.  100 l'année precedente (tableau 1). 

Parmi les 171 entreprises en question, ii seen eat rrou-
ye 38, pour un chiffre d'affaires total de $43,829,966, qui 
ont aubi des pertes moyennes de $19,589 chacune pour l'nnnCe, 
alora qu'en 1967, il a'agissait d'un chiffre d'affaires total 
de $15,852,358 et d'une perte aruuielle moyenne de $10,451 
pour chacune des 28 entreprises deficitaires. Las 133 entre-
prises restantes, dont le chiffre d'affaires total se montait 
I $382,314,955, ont déclarC un bénéfice moyen de $41,266 par 
entreprise, c'est-I.dire moms que Ic benefice moyen de 
$42,650 par entreprise qui Se rapportait en 1967 1 148 entre. 
primes, pour Un chifire d'affaires total de $413,742,879. 

Les agencea de publicitC ont veraC en 1968 $44,651,258 
sous forme de remunerations, conanissions et primes. Ce montant 
était superieur de 1.4 p.  100 sux $44,034,036 verses en 1967, 
et repréeentait 61.6 p.  100 du revenu brut, contre 60.5 p.  100 
l'annCe precedente (tableau 2). 

En 1968, lea factures I Is conunission et les factures 
pour travaux de prospection effectuéa par le personnel des 
agences, repartis d'aprBs lea supports publicitaires et d'ap: 
le genre de service ($421,812,807) indiquaienr que 79.8 p. 1 
du total concernaient des frais de location de ramps et d'e.-
pace publicitaires. at 20.2 p.  100 concernaient des coQis d 
production (se reporter au tableau dintroduction). Pour l 
le montaat correepondant ($424,845,770) était réparti entrc 
80.6 p. 100 et 19.4 p.  100 reapectivement. Aux tableaux 5 et 6, 
on trouvera is repartition en pourcentages des factures I la 
coninission et de8 factures de publicité par support. 

L'Ctude des tableaux compris dana Ia preaente publication 
permettra de se renseigner avec plus de detail. 

SYMBOLS 

The following standard symbols are used in 
Dominion Bureau of Statistics publications: 

figures not available. 
figures not appropriate or not applicable. 

- nil or zero. 
-- amount too small to be expressed. 
P preliminary figures. 
r revised figures. 
-i conflientini to rncct scare.' requirements of 

SIGNES CONVENTIONNELS 

Las signes conventiormnels suivants sont employee unifor.. 
mément dana lea publications do Bureau federal de la statisti-
que: 

nombres indisponibles. 
n'ayant pas lieu de figurer. 

- meant ou zero. 
-- nombres infimes. 
P no,nbres provisoires 
r nombres rectifiCs. 
a confidentiel en vertu des dispositions de Ia LOl sur 

1 	aIat H ti ., 	1tiv 	a a' I t, 



1. Statistique rdcapitulative des agences do publicitO au Canada 1941, 1946 Ct 1948-1968 

Amount of billinge -- Chiffre d'affaires - 	 - 

Recettes brutes as titre de 
Market surveys, 

Market Comasissionable renearch, Net revenue 
surveys, Production billings other fees and (Before do- 

flasher Cosisission- reaaarch work done - - revenue and Total ductions 
of able and other by agency Pubiieit# S production by for inrose 

firma billings fees staff Is cotesianion agency staff tasea) 
Year -- Annd. - - - 	 - - - - - Total  

4or.bre Fublicité Etudes den Travail do Etudes des Recettea 
d'agen- 9 is marches at production march84, nettes 

coo cossnisajon autren du , 
recherches, (avant 

frets personnel Amount 
- 

billings 
- - autres (rats Amount 

- 	 - 
billings 

- 	 - deduction 
des 

agences Montant Pourcen- et recettes 
et travail Montsnt POurcen- des inpOts 

rage du 
de production tage du sur Is 

ravens) chiffre 
du personnel chlfrrs 

d'affaires 
des agence.  d'affaires 

dollars dollars dollars dollsrs dollars 

49 .. .. 	 .. 29,224,400 .. .. .. 4,823,900 16.5 
57 52,079,347 90114 52.169,461 .. .. .. 8,458,430 16.2 
75 73.543,766 218,447 73,762,213 .. .. .. 11,553,459 15.7 1,370,408 
74 86,450,968 291,502 86,742,470 .. .. .. 13,526,336 15.6 1,948,453 
75 95,566,600 653,944 96,220,544 14,443,707 15.1 568,965 15,012,672 15.6 2,075,563 

1941 	................. 
1946 	................. 
1948 	................. 
1949 	................. 

83 107.461,752 951,833 108,413,885 [6,255,059 15.1 760,437 17,015,496 15.7 2,328,015 

1950 	................. 

88 120.628,827 1,038,156 121,666,983 18,246,232 15.1 814,029 19,060,261 15.7 2,535,195 
88 142,957,916 1,381,392 144,339,308 21,558,551 15.1 1,033,167 22,591,718 15.7 2.959,389 

1951 	................ 

91 154,467,028 1,696,261 156,163,289 23,229.612 15.0 1,349,557 24,579,169 15.7 2,337.648 

1952 	................ 
1953 	................. 

104 174,924,772 2.315,583 177,240,355 26,466,551 15.1 1,221,103 27,689,654 15.6 2,771,951 

110 201.797,434 2,783,088 204.580.522 30.452,807 15.1 1,750,967 32,203,754 15.7 3,264,250 

1954 	................ 
1955 	................ 

113 222.025,288 4,058,661 226,083.949 33.377.463 15.0 2,380,299 35,757,762 15.8 2,594,206 

956 	................ 

123 233.789.205 3,664,833 237.654.038 35,227,406 15.1 2,866.021 38,073,427 16.0 2.710,542 

957(1) 	............. 
958 	................ 

122 250.080.021 4.065,898 256,145,919 37,678,828 15.1 3,448,130 41,126,958 16.2 2,903,109 959 	................ 
267,756,156 2,965,464 	2.018,182 272,739,802 39.993,639 14.9 5,156,750 45,150,389 16.6 2,579. 769 

277,805,963 2,599.375 	2,156,111 282,561,449 41.253.508 14.8 4,836,139 46.089,647 16.3 2,546,633 
143 293,028,021 2,922,078 	2,634,855 298,584,954 43,496,564 14.8 5,851,549 49,34.8,113 16.5 3,688,187 

960 	...............131 

143 296,762,297 3.537.273 	2,551,944 302,851,514 44,270.021 14.9 6,195,040 50,465,061 16.7 96 3,703,8 
149 311,332.070 3,785,712 	3,022,557 318,140,339 46,596,607 15.0 6,995,325 53,591,932 16.8 4,081.379 

961 	...............134 
.962 ............... 

159 354,650,007 4,294,643 	3,614,697 362,559,347 52,883,006 14.9 8,111,708 60,994.714 16,8 5,712,001 

165 392,542,021 5,488,460 	4,145,388 402,175,869 57,082,209 14.5 9,832,976 66,915,185 16.6 6,578.493 
176 420,092.360 4.749.467 	4,753,410 429,595.237 63,118,282 15.0 9,716,322 72.834,604 17.0 6,019,603 
171 416,627,895 4,332,114 	5,184,912 426,144,921 62,648,503 15.0 9,827,771 72,476,274 17.0 4,744.010 

- ------- - 	 ,, ------------------------------------. 	 ,,s. 501$ cannot so excuuaes. -. UCpUIS 1531, 
las chilfrea comprennent certainee recettes no provenanc pas des Otudes, dee recherches ni d'autres sec -vices, des agences, mats qui rio peuvent 8[re cation.. 

TABLE 2. Employment and Gross Revenue for Selected Years 

TABLEAU 2. Emplot at recettes brutes, certainon anodes 

Year -- Am,ée 

Nomber 
of firms 

- 	 - 

)lornbre 

Gross 
revenue 

- - 

Recettes 

Employees 

1 	' 

Total 
amount paid 
to employees 

- - 

ltundrstion 

Per cent 
of gross 
revenue 

- 	- 

Pourcentage Male Female d'agences brute. - - 
- - Total totalo des recettes 

Nurtures Fetuses brutes 

dollar. nosber -- rsursbre dollars 

83 17,015,496 .. .. 2,552 10.128,050 59.5 
91 24,579,169 1,682 1,491 3,173 15,220,278 61.9 

104 27,689,656 1,818 1,598 3,416 17,304,034 62.5 
110 32. 203. 754 2,011 1.779 3,790 19,757.887 61.4 
113 35,757,762 2.167 1.875 4,042 22,591.043 63.2 

123 38,073,427 2.276 1,921 4.197 23.826,156 62.6 

1951 	...................................... . 

1956 	...................................... . 

122 41,126,958 2.288 1.968 4,256 26,013,132 63.3 

1954 	...................................... . 
1955 	...................................... . 

1957 	...................................... . 

131 45,150,389 2,393 2.072 4,465 28.252,365 62.6 
134 46,089,647 4,331(1) 4,331 29,313,330 63.6 

1958 ...................................... 
1959 ...................................... 

143 49,34.8,113 2,413 2.008 4,421 30,932,144 62.7 

1960 ...................................... 
1961 	...................................... 

143 50,465,061 2,430 1,951 4.381 31, 157, 259 61.7 
149 53,591,932 2,375 2.078 4,453 33,170,850 61.9 

1962 ...................................... 

159 60,994,714 2,491 2,207 4,698 37,049,736 60,7 

1963 ...................................... 
1964 ...................................... 

165 66,915,185 2,574 2,399 4,973 40,771,172 60.9 

1965 ...................................... 

176 22,834,604 2,618 2,520 5,138 44,034,036 60.5 
047 ...................................... 

966 ...................................... 171 72,476,274 2,511 2,408 4,919 44,651,258 61.6 

............................................. ..- -. -------------- 	 rest, 	iw 
autres sf084 

pour errs compare suIt cni,tres des 
5, 
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C! .\d.cr is l.n, .\ercI,s 	 i,J a 	crdsni 
to Msos,nt of io,.sl Annual Billings and ions of Organiesi ion 

TABLEAU 3. Soploi at recectes netten en 1966 des egences de poblicirA, cliasAes suivant lest 
d'affaires annuel cc leur forms d'organisat ion 

Form of organization 

For,oe d'organisation 

less than 
$500,0w 

lioing de 
$500,000 

ssoo,000 - 
2,499.999 

s2,500,000 - 
6,999,999 

$5,000,000 - 
9,999,999 

$10,000,000 - 
14,999,999 

$15,000,000 
and over 

etpss 

 
OtCI 

Incorporated Firma -- Sociftdn con.tituAes 

Nu.,ber of firms -- Nombres d'agences 52 55 12 7 3 10 139 

Number of employees -- Sombre d'employAs 220 809 419 544 444 2,614 4,850 

Salaries and wages -- Traitemonts at salaires .....$ 1,316,965 6,960,768 3.680,443 5,218,881 4,017,952 23,135,043 44,329,952 

Net revenue (berate income taxes) -- Recettes 
settee (avant deduction des impôts our Ic revenu) $ 280,030 601,589 761,684 51,076 388,141 2,485,773 4,568,293 

Unincorporated firms -- SonAtAs non con5tjtuAa5 

31 1 - - - - 32 Number of firma -. Sombre d'agencca 

Number of employees -- Sombre d'employds 57 12 - - - - 69 

Salaries and wages 	Traitements ci salairea .....$ S C - - - - 321.306 

Number of working proprietor. -- sombre de proprid 
30 1 - - - - 31 

nu Net revee (before proprietors' salaries and 

taires actifs 	.................................... 

income taxes) -- Recettea mattes (avant dfduc- 
tion des rraitements des propriAt.ires at des 

5cr 	is 	revenu) 	...........................$ x x - - - - 195,717 

TABLE 4. Advertising Agencies classified according to Amount of Total Billing. for Selected Yra- 

TABLEAU 4. Agences de publicitd, ciassdeo suivsnt leer nhiffrs d'affaires en certainas anndct 

Amount of billings -- Chiffra d'affaires 

Less than $15,000,000 
$500,000 $500000 - $2,500,000 - $5,000,000 - $10,000,000 

- and over 
Tote 

2,499,999 4.999,999 9,999,999 14,999.999 
Year Hoinade etpss 

Anode Number Number Number Number Number Number Fumber 
of of of of of of of 

firma Amount firms Amount firms Amount firms Amount firms Amount firms Amount firm. Amount 

Sombre Sfontant Sombre Montant Sombre Montant Sombre IOont*nt Sombre Nootset Sombre Nontant Sombre Noncant 
d'agen- 

ces  
d'sgen- 

Ce. 
d'agen- 

 Ce. ___________ 
d'*gen- 

eel 
d'agen- 

Can 
d'agen- 

 ces 
d'agen- 

Ce.  
dollars dollars dollars dollars dollars dollars dollar. 

1951 44 7,403,103 24 24,445,363 11 37,681,187 6 38,883.932 83 108,413,585 

1954 45 8,167,354 31 36,201,868 7 29,596,073 8 81,597,994 91 156,163,289 

1955 55 9,886,646 33 40,020,221 5 19,831,472 II 107,502,016 104 177,240.355 

1956 57 11,622,067 33 34,814,412 9 34,883,497 Il 123,260,546 110 204,560,522 

1957 56 11.787,271 38 45,397,794 4 14,140,556 15 154,758,326 113 226,083,949 

1958 60 10,416,081 62 44,731,514 7 23,355,411 14 159,151,032 123 237,654,038 

1959 58 10,231,804 43 48,833,205 7 26,539,274 14 168,561,636 122 254,145,919 

1960 63 10,508,233 48 58,622,287 6 21,924,677 14 181,684.605 131 272.739,802 

1961 67 11,576,490 67 54,181,946 4 13,552,523 16 203,250.488 134 282,561.449 

1962 82 16,735,567 39 50,209,839 5 16,403,100 7 	51,806,280 	4 45,180,604 	6 	118,249,564 143 298,584,954 

1963 76 14,583,841 42 47,986,752 8 25,763,211 7 	51,064,842 	5 60,232,605 	5 	103,220,263 143 302,851,514 

1964 81 14,952,983 4-6 48,810,741 6 22,613,840 6 	38,045,815 	7 81,996,934 	5 	111,720,026 149 318.160,339 

1965 81 14,086,483 53 63,049,366 6 23,440,169 6 	37,500,729 	8 99,217.663 	5 	125.264,937 159 362,555.!t 

1966 83 14,790,938 52 57,915,159 10 32,603,195 7 	49,148,590 	5 60,758,529 	8 	186,959,458 165 402,1 

1967 86 15,057,557 58 63.066,955 11 35,731,322 8 	57.332,654 	6 53,119,491 	9 	205,287,258 176 429,5 

1968 83 13,973,050 56 63,016.996 12 41,052,625 7 	48,040,688 	3 36,251,818 	10 	223,809,744 171 426,1r., 
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L,. oF 	i000b10 BiLli,gs bo Oodi,00, 10 	.o,d I0o 
(Agencies elusified by Aa,o,rnt of Total Annual Billings) 

.,rtition proportionneile do is publivitd S Is cission, par support publicitsire, 1967 at 1968 
(Agences claesdea solon leor chiffre d'affaires samuel) 

Distribution of cmUasionab1e billings 

TOtal 	 Rdpartition de is publicitA S is cosseission 

Year and muount of 	 Number 	cmumia- 
Production, 

annual billings 	 of 	sionable 
firms 	biliings(l) 	 Other 	 printing, 

Annfe at chifire 	 Nb;e Total, 	 Television 	visuI 	 etc. 	Other 
A affalree 	 d'agen. 	publiciul S 	Pul,licutions 	

T01.vLsion 	Autros 	RadiO 	
Production, 	Autres 	Tota1 

coo 	In conmiasios(l) 
mOyefls 	 rfalisatlo,os 
viuuela 	 graphiques, 

impression, 

doilarn 	 per cent -- pourcentage 

1967 

Less than $500,000 -. Moles de $500,000 86 

58 $ 	500.000 - $ 2,499,999 ..................... 

11 

5,000.000 	- 	9,999,999 	.................... 8 

2,500,000 - 	4,999,999 ..................... 

10,000.000 	- 	14,999,999 	.................... 4 

15,000,000 and over 	-. et 	plus 	.............. 9 

Total....................................... 170 

1968 

Less than $500,000 -- MolDs Ac $500,000 	 83 

500,000 - $ 2,499.999 .....................56 

.500,000 - 	4,999,999 .....................12 

.00,000 • 	9,999,999 .................... 7 

.0)0,000 . 	14,999,999 .................... 3 

.000,000 and over -. at pius ...............10 

171 

(1) Exeludiog billings for s,arkee surveys and other serv 

14,263,055 55.9 4.8 3.6 12.2 21.0 2.5 100.0 

60,402,332 48.9 14.8 5.3 10.8 19.0 1.2 100.0 

35,071,128 41.3 24.8 2.8 9.8 21.2 0.1 100.0 

56,131,368 32.2 42.8 0.7 8.6 15.7 . 100.0 

52,590,051 33.8 34.8 2.4 12.6 16.4 - 100.0 

201,634,426 33.9 50.6 4.2 12.1 19.0 0.2 100.0 

420,092,360 37.2 29,1 3.5 11.3 18,5 0.4 100.0 

13,347,185 59.4 5,2 2.4 8.2 22.6 2.2 100,0 

60,414,302 41.0 16.8 4.3 12.0 18.5 1.4 100.0 

40.487,498 38.0 27.8 2.5 9,1 22.5 0.1 100.0 

47,156,383 31.0 38.8 2.3 11.8 16.1 -- 100.0 

35.820,094 32.2 43.3 0.3 8.1 16.1 - 100.0 

219,402,433 .2 32.3 3,0 12.7 19.6 0.2 100.0 

416,627.895  H3 2 .6 1  30.4 2.8 11.6 19.2 0.4 100.0 

ca.uissionable -- Sans Los itudes des marcbds at autros services non rtssanArAs S Is ciasi, 

TABLE 6. Percentage Distribution of Advertising Billings by Medium, 1968 
(Agencies classified by Amount of Total Annual Billings) 

TABLEAU 6, Repartition preportionnelle du chiffre d'affaires do publicitf, par support publiciteire, 1968 
(Agences claseCes scion leur chiffre d'affaires annual) 

Distribution of advertising billings 
Number Total - 	- 

of advertising Repartition Au chiffre d'affaires Ac publicitd 
Amount of annual billings firs,s billinge(l)  

Sales - 	- - 	- 

Chiff 	. 	ffth. 	-al N,*ubre Total, Other prtion 
d'agen- chlffre Television visual material Other 

can d'affaires de Publications - 	- - 	- Radio . - Total 
publicltf(l) TClAvision Autres Materiel do Aurres 

s.oyens stiss,istion 
visuals  do la vente  

dollars per cent -- pourcantage 

Less tI,an $500,000 -. Moms de $500,000 83 13,794,740 70.0 6.3 4.1 	9.0 9.5 	1.1 100.0 

56 61,735,790 35.2 18.4 5.9 	12,7 7.2 	0.6 100.0 $ 	500,000 - 	2,499,999 	..................... 

	

2,500,000 - 	4,999,999 	..................... 12 40,641,537 47.4 33.6 3.9 	9.2 4.5 	0.9 100.0 

5,000,000 	- 	9,999,999 	.................... 7 47,698,951 37.6 45.1 2.5 	13,0 1.8 	- 100.0 

0,000,000 	. 	14,999,999 	.................... 3 36,150,642 40,0 49.7 1.9 	8.4 . 	- 100.0 

10 221,791,147 40.0 39.1 3.7 	14.7 2.5 	. 100.0 

171 421.812,807 43.7 36.0 3.8 13.0 3.3 0.2 100.0 

00,000 and over -. et plus ............... 

eccuatus nscsrn5s cor arse surveys, reassess saw sense roes, our rncsaaing prosuocton WOflC Dy agency Scact. -- bans Las etuses Cee marches, lea recher-
des at les astres frsis, mais p caspris le travail Ac production du personnel des agences. 



It is important that we have a breakdown for this section. 
Please estimate if figures are not available. 

ace or time 	 Production 
charges 	 charges 

S (omit cents) 

Total 

CONFIDENTIAL 	 One copy, prp.rIy completed, ahoold he returned within one month of receipt 

DOMINION BUREAU OF STATISTICS 

Merchandising and Services Division 
OI?STQ 

OTTAWA pleune note on 
form and rerun 

ADVERTISING AGENCIES 
1968 

Taken in 	conformity with the 	requ ire- 
ments of The Statistics Act, 	chapter 257, 
revised Statutes olCanada, 1952. Your figures 
will be treated with strict confidence. 

- - - 	 P ruse rotten any mistakes in name at address 

1. FORM OF ORGANIZATION-(check one box) 

C] Individual proprietorship 	C] Partnership 	0 Incorporated Company 	C] Other (specify)  

2. NUMBER OF OFFICES 	
No. 

How many offices (including head office if in Canada) were operated during 1968' ................................................................. 

3. WORKING PROPRIETORS-(Not applicable to incorporated companies) 

How many proprietors were actively engaged in the business during 1968' 	 (a) Male ........................ 

4. PAID EMPLOYEES AND PAYROLL 	
(b) Female .................... 

(a) What was the average number of employees during the year? Include enecutives of incor- 
porated companies but not proprietors of unincorporated firms. 	 (0 Male ...................... 

(ii) Female .................... 
S (Omit cents) 

(h) What was the total amount paid to the above employees In salaries, wages, commissions, bonuses, lease pay or pay-
ments in kind' Report the full amount before deductions. Include the salaries of working enecatives of incorporated 
companies but do not include the withdrawals of working proprietors of unincorporated businesses. 

S. GROSS ADVERTISING BILLINGS TO CLIENTS-All advertising 
billings (whether commissions payable by media or clients) in-
cluding charges for work done by your own staff. 

Note If commissions are split with other agencies in Canada, bil-
lings should be adjusted accordingly. 

(a) Advertising in printed media ....................................................... 

(h) Television advertising .................................................................. 

(c) All other visual advertising (billboards, posters, eaterior dis- 
plays. etc.) ...................................................................................... 

(d) Radio advertising .......................................................................... 

(ci Sales tromotion material, printed material and other types of 
promotion material used for advertising purposes ...................... 

(f) Other advertising billings (explain on reverse) ......................... 

(g) Total adv.rtislng billings .......................................................................................................................................................... 

(h) How much of the above prodiaction charges represents work done by your own staff? An estimate will suffice it figures 
arenot available 	......................................................................................................................................................................... 

6. OTHER GROSS BILLINGS TO CLIENTS - Market surveys, sales analysis and other research; public relations work 
and lees for other services rendered ........................................................................................................................................... 

7. GROSS OPERATING REVENUEI 

(a) Commissions or fees rarned (from media or clients) on all advertising billings eacluding charges for work done 
by your own staff, i.e., on item 5(g) minus item 5(h). Exclude cash discounts if posnible. If included place 
a check l't here ............. .... 	 ................. ...................... ............... .. ........................................................ ................... ... .... ...-.0 
Please indicate whether the revenue from advertising billings was derived principally from 	(a) C] Commissions 

of 

(b) 0 Fees 

fbI Groan billings for work done by your own staff- enter item 5(b) ......................................................................................... 

(c) Other gross billings to clients - enter item 6 .......................................................................................................................... 

(d) Other gross operating revenue, if any. Specify main items below. Exclude caah discounts, if possible, rental 
income or other i5ema not considered as operatingrevenue of an agency. If cash discounta cannot be encluded 
p1scea check (V) here 	.......... ..... 	 ............. ................................................ ... ............................... ............... ............. -+0 

(c) 	Total geosa op.roiing ravanam (sum of l(n) to (d)) 

8. NET  PROFIT OR LOSS 	 f (a) Profit

What wan the net profit (or loss) b.løes income taxes in 1968? 	 or 

(b) Loss ................ 

Period covered by this report 

	

Title 
	

Date of this report 

6403-36.1 29-5-68 



CONFIDENTIEL 	 Une topic, düntent r..nplie, dolt itre renvoye d',ci a on main apt.s no reception 

:tlr !FI'FHl DE LA STATISTIQUF 	 - 	 - - 	- 

or des services 	 S. eerie firm. n'êtuit 

I AWA 	 pan onctiviti Fan 
pa..., I indiquer sur 
It questionnaire et Ic 

AGENCES DE PUBLICIT 
1968 

Effectue en conlormitc des dispositions 
do Ia lo, sur Ia statistique, cltopitre 257, 
Sratuts revises do Canada. 1952.Von chi(fres 
demeureront nrrlctrmcac con(jdeniiels. 

- 	 Priite de conifer more ernest dies I. corn ou l'adreuae 

1. GENRE D'ORGANISATPON—(cocher us cadre) 

El Par,ieal,er 	fl Societe 	El Entreprine constituec 	 Attires (spci(icr) 

2. NOMBRE DE 8UREAUX 	
No.bre 

Combirn do bureaus (y compri. Ic bureau principal) vorre maison a-i-rIle exploites au Canada en 1968?   

3. PROPRIETAIRES ACTIPS—(le can no n'appltqoe pus aua enrreprisea conntiruCes) 

Combien de proprteraires ant .lc,,vement participe i leuploiration do I'entceprise en 1068> 	a) Ilommes . .................. .______________________ 

4. EMPLOYES REMUNERES El PAYES 	 b) Femntes 	 ........... 

) Nombre mopen demployes durar,, Fanner. Inciure Its direcreurs den earreprises 
constitutes mais non its proprietairen des entreprinos non consciruCes. 	 if liommes .................... 

ii) Fernrnes .................... 
- 	. 	 . 	 . 	. 	. 	. 	 . 	 S tomenee lea cents) 

b) Monrant globsl verse ass employes montlonnen ci-dessus n salairos, gages, commissIons, bonts, pale de conge ci lea 
pntearents en nature. Declarer It p1cm mouton> avant deductions. inclure Its salairen on truitemenr des darectoura 
a,-tifv den vociCiCs constitutes mats non len reuaits des entreprises non constituCes. 

S. MONTANT BRUT DES FACTURES PUBLICITAIRES AUX 
CLIENTS — 	 ii esr important de dCcomposer Its chiffres do Is presente section. 
Toares lactures publicitaires (que Ion commissions soitor versees 	 Den estimations nuffiront Si les chifires no soar p.s conaun. 
par Its organtnmes publ,cttatres ou Its clients) v compris len (rain  
pour travaun eaecutes pat noire propte personnel. 	

Pram d'espace 	 Frais de 

	

d 	 Total 
Nor.: Silos commissions ont CrC partagCes avc dautres agences 	ou e uree 	 pro uctiOn 

as Canada, len facturages doivenr irre recruits en consequence. 	 I (omettie lea cents) 

sI PubiicitC dans len imprimes ................ ....... ........ ... ..... ....... ........... ._______________________  

Publicite it Ia television ....... ..................... ............ ............ ......._________________________  

Touto intro publucite par mopens vinuels (paneauz-reclame, af- 
frches. e.alages eoterieorn, etc.) 	. .... .. ..... 	........_________________________  

PitbltcjtC it Is radio .....  ... .. ... ........................................ ..  ............... .______________________  

'ilarériel pour promouvoir Its venres, imprimCs ci tout autre 
materiel online poor fins publicirairen  

II Autros facturages publici*air.s (donner den explicarions as 
serso) .....................................................________________________ 

ii) 	Total d.s facturag.0 public hair.. ................................................................ ................. ............ ............................. .............._____________________ 
h) Quelle proportion dos (rain de production menrionnCn ci-densus reprCsenne du travail execute par noire propre person. 

nd? Une estimation suffira si Its chiffres no soar pus connas -. ........................................................................................ 

6. AUTRES PACTURAGES BRUTS DES CLIENTS — Enqutes nut Len marchCn, etudes don vennes et uttrren recherchen; rela- 
tions publiques, campagnes de ventes or cachers pour aurres services rendus ................................................................... 	- 

7. RECETTES BRUTES D'EXPLOITATION: 

a) Commissions ou cachets porcus (pruvenanc des oegan.smes publicinaires on dos clienrs)pour touren insertions 
de pablicinC, uans es (rain esiges pour Ic travail exCcun par vorre propre prronneI5 g)  moms 5 h) indiquen 
ci-donsun. Exclwe len escomptes comptunts, si possible. S'ils sont Inclus, pointer sins, (s/) ici ...................... ...________________________ 

Veuilloz indiquer ii Ic revenu des (acturagon publiciraires pro.ionr sunouc do: 	 El commissions 

Ga 

El honorairea 

b) Facturages brats pour Ic travail execute par noire propre personnel — macrite ici l'arricle 5b) .......................................... 

c) Attires (aciurages brats des clients — insceire ici l'article 6 

dl Autres reecho. branen deaploitanion, n'il en en>. Indiquer ci-npres Its principaun posnon. F.xclure len escotrFte3 
comptanrs, si possible. It revenu provenant do loper ou d'autres posres non juges comme mann tips rocerren 

tation d'une ageince. Si l'on ne pear endure Its escompces comptanrs, merrre une coche ( ) ici .......... d'onploi  

e) 	Rican.s gIobalea brutes d'.nploltotion (Ii .0mm, do 7 a) it dl ........................................................................................  

8. PROFIT OU PERTE NETS 	 r a) Profit. 

Queue • EtC It profit net (Cu I. perte nento) avant lea r.t.nu. pour l'impit arnie revenu on 1968? - 	ou 

(, b) Porte .................... 

PCrjode couverte par cc rapport da 	 au 

Nom 	 Tine 	 NumCro do aCléphone 	Dare do cc rapport 

1969 

6403-36,2. 29.5.68 
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