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SIGNES CONVENTIONNELS 

The following standard symbols 
are used in Dominion Bureau of Statis-
tics publications: 

• not reportable. 
figures not available. 
figures not appropriate or not 

applicable. 
- nil or zero. 
-- amount too small to be expressed 

less than three firms reporting. 

1 preliminary figures. 
r revised figures. 
x confidential to meet secrecy 

requirements of the Sta-
tistics Act. 

Les signes conventionnels suivants 
sont employés uniformément dans les publi-
cations du Bureau fédéral de la statis-
tique: 

• a declaration non obligatoire. 
nombres indisponibles. 
n'ayant pas lieu de figurer. 

- néant ou zero. 
-- nombres infimes. 

moms de trois entreprises faisant 
rapport. 

nombres provisoires. 
r nombres rectifids. 
x confidentiel en vertu des disposi-

tions de la Loi sur la statistique 
relatives at' secret. 

Information Canada 
Ottawa 



T9T1STNC AGENCIES 	 ACENCES DE PUBLICIT 

1969 

Résumé de 1969 

In 1969, advertising agencies reported billings 
totalling $456,142,810. up 7.0% from the $426,144,921 
recorded in 1968. Gross revenue stood at 
$78,874,175, representing 17.3% of total billings and 
a 8.8% increase over the previous year. Net  profit 
showed a remarkable 97.9% increase, rising from 
$4,744,010 to $9,388,551. We may therefore say that 
1969 was characterized by increased profits for agen-
cies in spite of a somewhat stable level of activity. 
The number of persona employed decreased slightly, 
dropping from 4.919 to 4,876, whereas the total amount 
paid to employees rose by 4.47, (from $44,651,258 in 
1968 to $46,628,740 in 1969). 

Amount of billings and gross revenue 

The increase in the total amount of billings 
was brought about by a 6.8% rise in advertising bil-
lings (from $421,812,807 to $450,332,349) and a 34.1% 
rise for market surveys, research and other fees (from 
$4,332,114 to $5,810,461). (Table 1) 

Turning to gross revenue, we see that gross 
revenue on advertising billings has risen 7.97. from 
$67,833,415 to $73,225,447. The most remarkable 
growth is to be observed in the area of gross operating 
revenue, which went from $310,745 in 1968 to $1,684,711 
in 1969, as a result of statements made by several agen-
clea for 1969 which had reported little or no such 
revenue during the previous year. 

It should he noted that billings for market 
surveys, research and other fees are the same as the 
rose revenue for these items during the 1964-1968 
'criod. This fact can be explained by the way the 
juestionnaire was designed (see form at the end of the 
968 catalogue). We should therefore refrain from 
iying that gross revenue on market surveys, research 
nd other fees dropped between 1968 and 1969 (from 
.'.332,114 to $3,964,017) since the two series of 

Ligures are in fact incommensurable. 

p$oymen t 

The 163 advertising agencies employed 2,502 men 
and 2,374 women, for a total of 4,876 (TabLe 2). 
Expressed as a percentage of gross revenue, the total 
amount paid to employees decreased by 2.5%, falling 
from 61.67, in 1968 to 59.1% in 1969. 

Table 3 shows that the average number of employ-
ees in an agency is directly proportional to the amount 
of total annual billings (going from four employees for 
a company with advertising billings less than $500,000 
to 218 employees for a company with billings of 
$10,000,000 and over). 

Form of organization 

Of the 163 advertising agencies existing in 1969, 
142 (87.1%) were incorporated firms, while 21 (12.97,) 
were unincorporated. The number of unincorporated 
firms has dropped considerably between 1968 and 1969, 
falling from 32 to 21. 

Concentration 

From Table 4 it can be seen that the total bil-
lings for advertising services are concentrated in the 

nds of a few firms. Thirteen agencies with annual 
lUngs of over $10,000,000 accounted for 

:76,211,132 (60.6%) of the total ($456,142,810), while 
'cnty-two agencies represented 74.0% of total bil- 

I ings. 

En 1969, le chiffre d'affaires total a éte dv 
$456,142,810, soit une augmentation de 7.0 p.  100 par rapport au 
montant de $426,144,921 enregistre en 1968. Les recettes 
brutes totales se soot chiffrées A $78,874,175, soil 17.3 p. 
100 du chiffre d'affaires total. Ceci constitue une hausse de 
8.8 p. 100 par rapport a lannée précédente. Le bénéfice net 
a connu une hausse remarquable (97.9 p.  100) en pasaant de 
$4,744,010 A $9,388,551. L'année 1969 aura donc 818 marquee 
par une hausse de is rentabilité des agencea malgré un niveau 
d'activité plutôt stable. La nombre dv personnea employees 
a diminuC légèrement en 1969 passant de 4,919 A 4,876, mats 
les rémunérations totsles qut leur oat eté versées ont cr0 de 
4.4 P. 100 (de $44,651,258 en 1968 A $46,628,740 en 1969). 

Chiffre d'affaires et recettes brutes 

Laugmentation do chiffre d'affaires total a 818 causée 
par une hausse de 6.8 p.  100 du chiffre d'affaires de publicite 
(de $421,812,807 A $450,332,349) et une hausse de 34.1 p. 100 
du chiffre d'affaires de services non publicitaires (de 
$4,332,114 A $5,810,461). (Tableau 1) 

Du cOtC des recettes brutes, on note une hausse au titre 
des recettes gagnées aur le chiffre d'affaires de publicite de 
7.9 p.  100, soil de $67,833,415 A $73,225,447. La hausse Is 
plus remarquable a 818 enregistrée so titre des autres recettes 
brutes d'exploitation en passant de $310,745 en 1968 
$1,684,711 en 1969. En effet, en 1969 pluaieurs agences nous 
ont déclaré des recettea brutes de cette nature aloes qu'en 
1968 ellea n'en avaient pas déclareea, 00 tree peu. 

La lecteur voudra bien noter que lea données relatives 
au chiffre d'affaires des 8tudes de marchd, recherche et 
autres frais eont identiques aux recettea brutes gagnéea aur 
ces memes activjtés pour lea années 1964 A 1968. Cect eat 
do A la facon dont Ic questionnaire Ctait redige (voir Is 
questionnaire h Is fin do Is publication de 1968). On ne peut 
donc pam dire qu'il y a eu one baisse des recettes brutes au 
litre des etudes de marchC, recherche et autres fraia de 1968 

1969 (do $4,332,114 A $3,964,017) car lea 2 données ne soft 
pas comparables. 

Emploi 

Lea 163 agences de publicite ant employe 4,876 personnes, 
soit 2,502 homes et 2,374 fenimes (Tableau 2). On remarque 
qu'en proportion des recettes brutes, lea rémunérations totales 
sont passées de 61.6 p. 100 en 1968 A 59.1 p.  100 en 69, one 
diminution dv 2.5 p. 100. 

Au Tableau 3, on remarque que le noanbre moyen d'employes 
d'une agence croft en proportion directe avec I'augmefltation 
du chiffre d'affaires (de 4 employCs pour lea agences ayant 
on chiffre d'affaires de publicite de mains dv $500,000 
218 etnployes pour celles dont le chiffre d'affaires de pubil-
cite est de $10,000,000 et plus). 

Forme d'organiaation 

Des 163 agences de publicite en 1969, 142 ou 87.1 p. 100 
étaient des sociétés conatituAes et 21 (12.9 p. 100), dee so-
ciétés non constituées. Le nombre de sociétéa non constituées 
a diminué de beaucoup par rapport A 1968 en paasant dv 32 A 21 
en 1969. 

Degré de Concentration 

Au Tableau 4 is lecteur est A maine de conatater le haul 
degre de concentration du chlffre d'affaires total de ce ser-
vice dana les mains de quelques agences de publicité. En 
effet, 13 agences ayant un chiffre d'affaires de plus do 
$10,000,000 comptent pour 60.6 p. 100 du chiffre d'affaires 
total ($276,211,132 sur $456,142,810), alors que 22 agences 
représentent 74.0 p.  100 du chiffre d'affaires total. 
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Advertising in printed media 

The printed media most frequently used for 
advertising purposes were daily newspapers, trade 
papers and consumer magazines. The pattern of adver-
tising, however, appeared to be determined by the size 
of the firm. Trade papers accounted for 28.4 of 
advertising in printed media for agencies with annual 
advertising billings of less than $500,000. whereas 
agencies with annual billings of $10,000,000 and over 
placed only 15.57 of their advertising in trade papers 

Advertising media 

Table 6 ehowa which agencies did most business 
with the advertising media. We see here that firms 
with annual billings of $10,000,000 and over accounted 
for the greater part of billings for media advertising. 
Indeed, the eleven firma which provided us with a 
breakdown for their activities in the printed media 
account for 58.1% of billings for advertising in daily 
newspapers, 74.57, in weekend magazines, 57.9% in weekly, 
semi-weekly and tn-weekly newspapers and 61.8'l in 
consumer magazines. Firms with total annual billings 
of $10,000,000 and over handled only 47.6% and 49.7% 
respectively of advertising in trade papers and other 
publications, or in other words less than half such 
advertising; the 507. mark can be paaed, however, if 
firms in the $5,000,000-$9,999,999 bracket are inclu-
ded. 

A comparison of Tables 5 and 6 once again shows 
the preponderance of firms in the $10,000,000 and 
over bracket. Eleven advertising agencies with annual 
billings of $10,000,000 and over provided us with a 
breakdown of their billings for advertising in weekend 
newspapers (Table 5); the 8.7% of their advertising 
which these agencies placed in the printed media 
accounted for 74.5% of total billings for all adver-
tising by firms in weekend newspapers (Table 6). 

Distribution of advertising billings 

The print media and television were the most 
frequently used media, accounting for 43.2 and 36.5% 
respectively of total annual billings. Table 7 mdi-
catea the choice of medium in terms of the firm's 
total annual billings. 

Kind of service 

From Table 9 we see that production coats were 
always less than 20% of total annual advertising 
billings, whatever the medium. 

Furthermore, except in the case of firms with 
annual advertising billings between $2,500,000 and 
$4,999,999, production costs as a percentage of 
billings for each medium were higher for the print 
media than for any other medium. 

NOTA BENt 

The figures published for 1969 cannot all be 
compared with data from previous years since a change 
in the form of the questionnaire has made it impos-
sible to group figures in the same way. As a result, 
it was neceassry to change Tables I and S from earlier 
publications, though Tables 2, 3, 4 and 6 remain the 
same. 

Chiffre d'affaires dans les imprimés 

Lea imprimfa Lea plus util j ... 	I: ,. 
ant etC lea journaux quotidiens, les revues professi.onue1I 
et lea revuea de consoimsateura. On note cependant des diff - 
rences salon l'importance des agences. Ainsi, pour les 
agences syant un chifire d'affaires de publicitC de moths de 
$500,000, 28.4 p.  100 de leur chiffre d'affaires dana lee im-
primes a etC reprCaentd par lea revues professiorinelles alors 
que pour les agences de $10,000,000 et plus, is part des revues 
professionnelles n'est que de 15.5 p.  100. 

Support publicitaires 

La Tableau 6 nous permet d'etudier lea relations entre 
lea agences de publicite at las supports publicitaires. Ainsi 
on remarque qua la majeure partie du chiffre d'affaires des 
supports publicitaires fait avec lea agences de publicitC 
provient des agencos de $10,000,000 at plus. En effet, lee 11 
agences qui nous ant donnC la ventilation de leur chiffre 
d'affaires dana lee imprimés par support publicitatre comptent 
pour 58.1 p.  100 du chiffre d'affaires dans lea journaux quo-
tidiens, 74.5 p. 100 du chiffre d'affaires dana les journaux 
de fin de semaine, 57.9 p. 100 de celui des journaux hebdoma-
dairea, bihebdomadaires, at trihebdomadaires et 61.8 p.  100 
du chiffre d'affaires dana lea revues de consommateurs. Do 
chiffre d'affaires des revues profeasionnellea et des autres 
imprimds effectuC avec lea agences de pubticitS, celui fait 
avec lea agences de $10,000,000 et plus ne compte qua pour 
47.6 p.  100 at 49.7 p.  100 respectivement, soft moms que is 
majorite mats si on ajoute is part des agences de $5,000,000 
a $9,999,999 on obtient cette majoritC. 

Si on compare lee Tableaux 5 et 6 on peut voir de nou-
veau is auprématie des agences de publicitd de $10,000,000 et 
plus. Ainsi, 8.7 p. 100 du chiffre d'affaires dana las impri-
mCs place par lea 11 agencea de $10,000,000 et plus qui nous 
ont fourni one ventilation de laur chiffre d'affaires dans I. 
journaux de fin de semaine (Tableau 5) reprCsentent 7. 	p. 
du chiffre d'affaires total de toutes tea agences de 
place dana les journsux de fin da semaine (Tableau 6. 

Repartition do chiffre d'affaires de publicité 

Lea deux supports publicitaires lea plus utiiiaés sont 
lea imprimCs (43.2 p.  100 du chifire d'affaires total de publi-
citS) et Is téldvision (36,5 p.  100). Au Tableau 7 le lecteur 
pourra trouvar lea differences qut existent entre le choix des 
supports selon Ia chiffre d'affaires des agences. 

Genre de service 

Au Tableau 9 on peut noter que les frais de production 
représentent toujoura moths de 20 p. 100 du chiffre d'affaires 
de publicitS .quelqua emit le support publicitaire. 

De plus on note que, sauf pour lea agences ayant on 
chiffre d'affaires de publicité de $2,500,000 a $4,999,999, 
lea fraia de production, an proportion du chiffre d'affaires da 
chaque support publicitaire, soot plus Clevds dana le cas des 
imprimCs qua pour bus lea autres supports. 

NOTA BENE 

Lea donnCea publiCes en 1969 ne sont P55 toutes camps-
rabIes a celles des annCes précédentes. En effet, on chan-
gement dana le questionnaire nous a empeche de grouper lea 
donnCea da Is mSme façon. Par consequent, las Tableaux 1 et 
5 des publications antérieures ont do Sire modifiCs, tandia 
qua lea Tableaux 2, 3, 4 et 6 sont identiquea. 



1. S,tvr y Sttiutivs, Advertising Agent its In Cuuda, 1964-1969 

statiscique rdeapitulative den egencen 4w publlc{tg so Canada, 1964-1969 

:t of billings Cr008 revenue on 	 - 	- 

Chiffre_d'affaires  Recetteu brutes so titre de  
Other gross 
Operot fog 

Advertising 
billings (1) 

revenue 
(retainers, 

Net profit 
Market - 

fees where 
coinsiss ion Total (before de- 

surveys, Chiffre d'affaires Market is not •pplicsble duction 
Number Adver- research do publicitf(1) for income 

of tiling and other 
Surveys, 
research 

or was 
rebatable to 

taxeS) 
firms billings (1) tees and other the Client) — 

Year - AnOde - — - Total fees (2) - 
BgnSf ice 

Sombre Chiffre Itude 4w Autrea rawettee 
net 

d'agen- d'affaires marchd, Itud; de brutes (avant 
ceo do publi- recherche Per Cent 

n,arché, d'esplaitation Per cent deductions 
citd(l) cc autrea reeherche (honoraires of dos impots 

frais i,ont billings Is was Amount billings nor Is 
- 

- fraia(2) ob 1'o 	no - - revenu) 
Mantant Pourcen- calcule pal do ntaot PoUrCen- 

rage do cosmiasion tage du 
chiffre 

d'affaires 
Os quo 

eelle-ei a etC 

chifire 
d'affaires 

rio tournde 
au clLent)  

dollars dollars dollars 

149 314,354,627 	3,785,712 318,140,339 49,619,164 15.8 3,785,712 187,056 53,591,932 16.8 4,081,379 

159 358,264,704 	4,294,643 362,559,347 56,497,703 15.8 4,294,643 202,368 60,994,714 16.8 5,712,001 

1964 	............... 

1965 	............... 

1966 ............... 165 396,687,409 	5,488,460 402,175,869 61,227,597 15.4 5,488,460 199,128 66,915,185 16.6 6,578,493 

176 424,845,770 	4,749,467 429,595,237 67,871,692 16.0 4,749,467 213,445 72,834.604 17.0 6,019,603 1967 ............... 

171 421,812,807 	4,332,114 426,144,921 67,833,415 16.1 4,332,114 310,745 72,476,274 17.0 4,744,010 1968 ............... 

1969 ............... 163 450,332,349 	5,810,461 456,142,810 73,225,447 16.3 3,964,017 1,684,711 78,874,175 17.3 9,388,551 

(1) Includes production work done by agency staff. — Cos,resd In travail de production fait p.r 10 personnel den agenees. 
(2) The 1969 data in not conparob1e to pritr veers. - Len donndos do 1969 ne aont pas conparablea aux anode. antdrieures. 

2. E,c,p1uysest and Cross Revenue for 1964-1969 

YUEALI 2. EmpIol at r000ttes brutes, 1964.1969 

,ar—Ann6e 
N,er of firs 

- 
Cross revenue 

- 

Employees — Employds Total amount 
 paid to employees 

- 

per cent of 
gross revenue 

- 1 0 ens F 	lo 
Sombre d'agence. Recettea brute. Total Rdmundrstion Poureontage dea 

Hoses Foamca 
tomb rocettOs brutes 

dollars number - noisbre dollars 

1964 149 53,591,932 2,375 2,078 4,653 33,170,850 61.9 

1965 159 60,994,714 2,491 2,207 4,698 37,049,736 60.7 

1966 165 66,915,195 2,574 2,399 4,973 40,771,172 60.9 

1967 176 72,834,604 2,618 2,520 5,138 44,034,036 60.5 

1968 171 72,476,274 2,511 2,408 4,919 64.651,258 61.6 

1969 163 78,874,175 2,502 2,374 4,876 44,628,740 59.1 

TABLE 3. Employment and Net Revsnus of Advertising Agencies, 1969, Classified According to ASont of Advertising Rillinge and Form of Organization 

TABLEAU 3. Emplot et recettes fleeces an 1969 des ag000ee de publieitd, classdeo suivant lear ehtffre d'affaires de publieitd cc loan forme d'organisation 

Form of organization 

Fnrme d'orgsnivation 

Loss 
— 

Plains 
00 

2,499,999 
$2,500,000- $5,000,000- 

$10,000,000 
and over 

at plus 

Total 

Incorporated firms - Soctdtd. oonatitufeo 

54 56 10 9 13 142 

223 782 396 608 2,837 4,846 
Salaries and wages - Traitemenita of salsires 	.....................$ 1,574,467 7,218,852 3,586,026 5,589,283 28,541,576 46,510,204 

Not profit (before income taxes) - Msdfice net (avant d#ductfon 
dos 	impOts 	our 	10 	revenu) 	. ..................................... 	$ 299,804 1,259,923 743,255 1,022,850 5,840, 186 9,166,018 

Nu,nber of 	firms - Sombre 4 'agences 	....................................... 

Number of employees — Sombre d'employds 	.................................. 

Unincorporated firms - Socidids non conotttudss 

21 - - - - 21 

30 — - - - 30 

Number of firms - Sombre d'ogences ................................ 

nriea and wages - Traitemento ci aalairee 	.....................$ 118.536 — - - 118.536 

thor of working proprietors - Nombrs do proprietaires actifs 24 — - - - 24 

snbsr of employees — Sombre d'employes ........................... 

profit (before proprietors' 8,Laries and income taxes - 
:dodfice net (avant ddduction des traitenients des propridtairos 
'i 	des 	iapOte 	son 	le 	revenu) 	...................................$ 222,533 - - - - 222.533 



TABLE 4. Advertising Age,aeies classifled aceorUing to Amount 01 Ad'ertis;ng biiino lut 1914-I" 

tABLEAU 4. Agencee de publicitd, clesedee suivant leur chiffre d'affaires de psblicitd, 1964-196 

Advertising bi1ligs - Chif ire d'affaires de pesblicitf 

year 

AnnA 

Less than 
- 

Noise 44 
$500,000 

9500.000- 
2,499,999 

$2,500,000- 
4,999,999 

$5,000,000- 
9,999,999 

$10,000,000 
and over 

- 

at plus 

1' 	1 sta 

Number llu,a.ber Number Number Number Number 
of firma Amount of firma Mount of firms Mount of l'ires Mount of firms Amount of fires Mount 

Noiebre liontant No.e.bre Montant Nmsbre Montant No,sbre Montaot Nøsibre Nontant Noebre Mootant 
d'agences  d'agencee  d'agences  d'agences  d'agencee  d'ogences  

dollars dollars dollars dollars dollars dollars 

1964 81 14,952,983 44 48,810,741 6 22613,840 6 38.045,815 12 193,716,960 149 318,140,339 
1965 61 14,086,483 53 63,049,366 6 23,440,169 6 37,500,729 13 224,482,600 159 362,559,347 
1966 63 14,790,938 52 57,915,159 10 32,603,195 7 49,148,590 13 247,717,987 165 402,175,869 
1967 86 15,057,557 58 63,066,955 11 35,731,322 8 57,332,654 13 258,406,749 176 429,595,237 
1968 83 13,973,050 56 63,016,996 12 41,052,625 7 48,040,688 13 260.061,562 171 426,144,921 
1969 75 13,925,111 56 66,829,989 10 37,819,657 9 61,356,921 13 276,211,132 163 456,142,810 

TABLE 5. Print Media Billinge by type of Print Media as Percentage of total Print Media, 1969 
Agencies classified by emount of advertising billings 

TABLEAU 5. Chiffre d'affaires dans lee imprindo par support publicitairs par rapport an montsst total du chiffre d'affaires dens lee imprimds, 1969 
Not.; Agences clasedas salon is eontant du chiffre d'affaires de publicitd 

Number 
of fires Other prist 

showing the media (yellow 
Mount of breakdown Amount of Weekly pages, farm 

print of print print Daily Week-end semi-weekly publications. 
Amount of advertising Number media media media Per news- (roto) tn-weekly Consumer trade 	college 

billings of fires billings by type billings cent papers magazines newspapers magazines papers 	papers, etc.) 

Chiffre d'affaires Nombra Cbtffte Nombre Chiffra Pont- Jour- Jourosux .lourssux Revues de Revuas 	Autres 
de publicitA degas- d'sffairee d'agencee d'affaires zen- anus de fin de hebdoe,ad,air., consomsa- profession- 	inprimfa 

tea demo leo donnont dens leo tage qooti- semaise hihebdoma- tasTe nelleo 	(pages jaunes, 
imprieda Ia van- imprimfo diess dame at journass 

tilation trihebdo- agricole. 
du chiffre medaire journaux :' 
d'affaires ..e 
time leo 
imprinds 

par support 
publicitaire 

dollars dollars per cent - pourcentag. 

Less than - ISoisa de $500,000 75 7,171,003 63 6,640,302 100.0 	39.4 	2.8 	9.3 	8.7 	28.4 	11.4 

$ 	500,000-92,499,999 56 30,011.942 48 26,274,323 100.0 	40.2 	5.3 	4.6 	22.6 	20.4 	 6.9 
2,500,000- 4,999,999 10 17,111,218 6 9,496,172 100.0 	61.0 	1.8 	1.6 	18.1 	14,9 	2.6 

5,000,000- 9,999,999 9 19,974,068 7 13,261,990 100.0 	52.0 	3.9 	2.2 	22.3 	15.7 	3.9 
10,000,000 and over - at 

13 84.538.921 11 76,707,474 100.0 	46.6 	8.7 	4.1 	23.6 	12.7 	4,3 plus 	....................... 

Total 	...................... 163 58,807,158 135 32,380,261 100.0 46.5 6.8 4.1 22.1 15.5 5.0 

TABLE 6. Print Media Billings by Type of Print Media as Percentage of Individual Print Media, 1969 
Note: Agencies claasified by amount of advertising billings 

TABLEAU 6. Chiffre d'affaires dens leo impriods par support publicitaire par rapport as chiffre d'affaires dana cheque •upport publicitair., 1969 
Note: Agences clasodes selon Is montant do chiffre d'affaires de publicitA 

Number 
of firms Other print 

showing the media (yellow 
Amount of breakdown Amount of Weekly pages, farm 

print of print print Dolly Week-and semi-weekly publications, 
Amount of advertising Number media media media news- (rote) tn-weekly Consumer Trade college 

billings of firma billings by type billings papers magasin.a newspapers magazines papers papers, etc.) 

Chiffre d'affaires Nsosbre Chiffre Nombre Chiffre Jour- Journaux Journaux Revues da Revues Autree 
de publicitd d'agen- d'affaires d'agencea d'affaires nasa de fin de hebdomadaire, consoema- profession- imprieda 

ceo dens leo donnent dane leo quocl- semalna bihebdoma teurs nellea (page jaun.., 
imprimds Is yen- imprioAs diane d,sire at jourthaux 

tilstios trihebdo- agnicolea, 
du chifire madame journaux cdl- 
d'affaires lAgiaox, etc.) 
dens leo 
imprisods 

par support 
publicItaire 

dollars dollars per cast - pourcentage 

Less than - Mains a. $500,000 75 7.171,003 63 6,660,302 4,2 2.1 11.4 	2.0 9.2 11.4 

$ 	500,000-92,499,999 56 30,011,942 48 26,274,323 17.1 15.6 22.4 	20.2 26.2 
2,500,000- 4,999,999 10 17,111,218 6 9,496,172 9.4 2.0 2.8 	5.9 69 

5,000,000- 9,999,999 9 19,976,068 7 13.261.990 11.2 5.8 55 	10.1 10.1 
10,000,000 and over - at 

13 84,538,927 11 76,707,474 58.1 74.5 57.9 	61.8 47.6 4. 

100.0 100,0 100,0 100.0 100.0 

plus 	........................ 

Total 	...................... 1 1 

Total 	....... .  .............. 	$ 163 58,807,158 135  ~32 , 380,261  61,593,035 8,934,442 5,431,759 9,316,089 20,498,925 6.60b,i 



'.or.gc tictr,Lutlon of AdvcLiiflf liIlcngo by 7kdurn, 1969 
.9teucien clasetfind by amount of total advertising billings> 

proportlonnelle do chiffre d'affaires do publlcitd, per support publicitaire, 1969 
Agancos clansdon anion lour chifire d'affaires do poblicitd) 

Distribution of advertiriag billings - 

Rdparr ito. do chlffr* d'affaires de publ.1,"td  
Direct 

Advar- mall, 

tising point of 

billi0 
purchase,  

Nonbor brochures, 

Amount of advertising billings of firms Total Print transpar- contests,  

chtffre d'affaires do publicitf No,obro Chiffre 
media Television tation etc. Other 

d agoncee Radio Total  
do 

tmprts TflAvision Supports Par Is stres 
extérieur poote, 

or too points 
transport do vance, 
en 

 
commoun brochures, 

catalogues. 
concours, 

etc.  

Less 	than - MoOns de 	$500,000 	.................... 75 13,628.052 62.5 7.4 13.1 5.0 10.9 1.1 100.0 
56 64.568,789 56.5 18.9 14.1 5.1 4.2 1.2 100.0 
10 37,278,200 55.5 26.0 10.4 3.7 2.8 1.6 100.0 

9 60,936,659 40.9 39.2 15.9 2.5 1.4 0.1 100.0 

$ 	500.000-$2,499,999 	............................ 

	

2,500,000- 4,999,999 	............................ 

13 273,920,649 38.0 42.8 13.1 2.7 3.4 -- 100,0 

163 450.332,349 43.2 36.5 13.4 3.2 3.4 0.3 100.0 

5,000,000- 9,999,999 	............................ 
10,000,000 and over - ci plus 	.................... 

Total 	........................................... 

TASLE 8. Advertising Billings to Clients by Medium and Kind of ServIce, 1969 

TABLEAU B. Chiffre d'affaires do publicitA, par support publicicaire at genre de service. 1969 

Media billings Production charges 
- - Totti 

Media - Support poblicitaire Support p,'licit.ire Peals do r,rodurtion  
.mosmt Per rest lu,o,,,L Per cmoc Aawnint Per cent 

Montunt Pourcentage Mootant Pourcentage Mont*nc_ - Paurcentage 

,n.dia - 	1mprtms 	..................... ...... 158,807,158 81.6 35,877,265 18.4 194,684,423 100.0 
vision - 	Tdl#vlsion 	.......................... .138,061 154 

. 
84.1 26,144,423 15.9 164,205,577 100.0 

.,dio 	............................................. 55,031,900 91.4 5,194,658 8.6 60,226,558 100.0 
uidoor and transportation - A l'entdrieur et 

transport 	an 	conasun 	. ..... .... .................. 12,428,804 86.9 1,880,316 13.1 14,309.120 100.0 
Direct mall, point of purchase, brochures. 

contests, etc. - Par 1& poscc, sun points do 
vents, brochure., catalogues, concours, etc. 	... ... ... 15,347,728 100.0 15,347,728 100.0 

Other 	- 	Autres 	................................... ... ... 1,558,943 100.0 1,558,943 100.0 

364,329,016 80.9 86,003,333 19.1 450,332,349 100.0 Total 	........................................... 

TABI,E 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Sian Group, 1969 
(: Agencie, classified by anwount of adverilsisg billings) 

TABLEAU 9. Rdpartitlon proportiomselle do chlifre d'affaires de publicicd, par support cc genre do servlra, par ordre de grandeur, 1969 
(>jg: Agences classdes selon leur chiffre d'affaires de publicitA) 

Media Production Media Production 
unc of advertising bililoga billings charge, billings charges 

- Total - - Total - - 
Chiffre d'affaires de publicitd Chiffre Frois de Chiffee Frais de 

d'aifairea production  d'affsiras production 
amount - ,soncsnt 	per cent - pourcentage mooust - montant 	per cant - pourrestage 

Print madia - Imprimds Television - TdlCvICton 

8,520,214 100.0 84.2 15.8 1,007,646 100.0 90.0 10.0 
36,468,696 100.0 82.3 17.7 12.191,719 100.0 85,6 14.6 

2,500,000- 4,999,999 	............................ 20.480,923 100.0 82.7 17.3 9,706,139 100.0 81.3 18.7 
24,943.257 100.0 90.1 19.9 23,892.268 100.0 85.4 14.6 

104,1)71,333 100.0 81.2 18 1 8 117,607,805 100.0 83.8 16.2 

194,684,423 100.0 81.6 18.4 164,205,577 100.0 84.1 15.9 

Less than - MoOns do $500,000 ..................... 

5,000,000- 9,999,999 	............................ 

Total 	................................... . ...... 

$ 	500,000-S2,499,999 	............................ 

10,000,000-and over - cc plus 	.................... 

,tdoor and transportation 
Radio - 

. 

Supports ex'Arieurs et trmnspOrc an roumnan 

1,784,992 100.0 95.2 4.8 682,838 100.0 87.1 12.9 
9,087,444 100.0 91.8 8.2 3,328,165 100.0 85.6 14.4 
3.855,889 100.0 90.2 9.8 1,373,045 100.0 89.3 10.7 

- 	than - Moms de $500,000 ..................... 
00,000-$2,499,999 	............................ 
0°0,000- 4,999,999 	............................ 

9,713,686 
35,764,547 

100.0 
100.0 

93.2 
90.7 

6.8 
9.3 

1,517,092 
7,407,980 

100.0 
100.0 

85.0 
87.3 

15.0 
12.7 

.60,226,558 100.0 91.4 8.6 14,309,120 100.0 86.9 13.1 

00,000- 9,999,999 	............................ 
00,000 and over - et plus 	.................... 

• 	lot 	........ . ................................. 
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ADVERTISING AGENCIES 
969 

Revise name or add,css if not correct 	 - 

1, FORM OF ORGANIZATION - (check one box) 

: Individual proprietorship 	ID Partnership 	 Incorporated Company 	E Other (specify) 

2. NUMBER OF OFFICES 

Ih,w many offices (inclutling head office it in Canada) were operated during 1969' ............................................................. 

3. WORKING PROPRIETORS - (Not applicable to incorporated companies) 

flow mans proprietors were actively engaged in the business during 1969' 	 (a) Male ............................... 

4, PAID EMPLOYEES AND PAYROLL 	 (b) Female ......................... 

(a) What was the avenge number of employees during the year? Include executives of incor- 
potted companlen but not proprietors of unincorporated firms. 	 Ii) Male ............................... 

(ii) Female 	......................... 

fbI What was the total amount paid to the above employees in salaries, wages, commissions, bonusen, leave pay or pay-
ments in kind? Report the lull amount before deductions. IncLude the salaries of working executives of incorporated 
companies but sb not include the withdrnwals of working proprietors of unincorporated businesses ........................... 

S. GROSS ADVERTISING BILLINGS TO CLIENTS 

It enact figures are not available, please estimate carefully. Quote dollars, omit cents. 
Quote"Medis Billings" exactly as billed to client. Principally, this will include net billings plus commission feuclude commissions rebated 
the client1, cost of programs in TV and radio program advertising, plus any other charges by station, network or performers. 
Under"ProiluctionCharges" include all billings toclienta for actually producing print and other advertisingand commercials, include story boardS 
etc.. This aill include net billingsfor charges by arm studios, production houses, freelancers, performers used in commercials, residuals, p - 
charges for work done by agency staff, plus commissions (exclude those rebated to the client). 
II commissions are split with other agencies in Canada, adjust hillt,igs uccordingly. 

Media 
	

Media billings 	 Production charges 	 Total 

(i) Daily newspapers .......... 

(ii) Week-end (roto) magazines ...................................................... 

( iii) Weekly, semi-weekly, tri'weekly newspapers ...................... 

(lv) Connumer magazines ............................................................... 

(e) Trade papers .............................................................................. 

(vi) Other print media (e.g. Yellow Pages, farm publ tcntionn, 
collegepapers. etc.) ................................................................ 

(a) Total print media ............................................................................ 

fbITelenision ....................................................................................... 

(c) Radio ................................................................................................ 

(d) Outdoor and transportation ............................................................ 

Ic) Direct mail.point of purchase, brochures, catalogues, contests 
etc. linclude mailing cost in "production charges") .............. 

(1) Other (movie theatre 	advertiuing, labels, logos, trade 
shown. etc.) ............................. .... ..................................................... 

Total groan advertising billings to clientt ................................... I 
6. OTHER GROSS BILLINGS TO CLIENTS — marketing and media research, public relations work,translarion services, 

sales analyses, sales campaigns, etc. ......................................................................................... .................................................... 

7. TOTAL GROSS BILLINGS TO CLIENTS FOR MEDIA, PRODUCTION AND SERVICES (5+6) ........................................ 

6403-36.1 6.1I49 



Revenue from work Revenue from 	 done by own staff commission °i 	 plus COttuniSsiOn On media billings 	 production charges 

Total revenue 
from 

adnerrining 

GROSS REVENUE FROM ADVERTISING BILLIRGS  
Ii hg. reported In question 	(includ. 	..,.I. J 

9. GROSS REVENUE FROM OTHER GROSS BILLINGS, i.e. revenue from billings reported in question 6 ..................... 

10. OTHER GROSS OPERATING REVENUE - retainers 1  fees where commission is not applicable or was rebated ii 
theClient ............................................................................................................................................................................ 

11. TOTAL GROSS OPERATING REVENUE(R+9s10( ................................................................................................................... 

12. NET PROFIT (OR LOSS) BEFORE INCOME TAXES 	1a> Profit ................................................................................. 

(b) Loss .................................................................................... 

CERTIFICATE 

This is to cern1) char the information contained in this report is correct and complete to the best of my knowledge and belief, and covers 
the period 

from____________________________________________________ 19......... to _______________________________________________________ 19.............._. 

Name (please print) 
	

ritle 

lelephone number 

Addreaa 
	

Dare of this report 

1.11-i)') 
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AGENCES DE PUBLICITE 
969 

Cogjenomecl'adreose,n'liyaIieu 

1. FORME JURIDIQUE —(pointer use case) 

P'roti,ti'iadividue1le 	 SociérC en nom coliecrif 	D Socicd constiruée 	fl Aurre )pr&iser) 

2. NOMBRE DE BUREAUX 

Comber, it barcaux (v compris Ic siege social, s'il so trouve no Canada) noire cntteprise a-c-nile exploices on 1969' 

3, PROPRIETAIRES ACTIFS—(,c s'applique pan ann socicés consricuesI 

(ombien Jr rrorriêcaircs on: acticemenc participC I l'enploiiarion do Ventreprise en 1969' 	(a) II,,mmes 

4, EMPLOYS RMUNRS ET FEUILLE DE PAlE 	 (hi Femmes 

it \ombre mo,en d'ecnplo1Cs durant l'annde. Incline es di,ccrr,nrs dc's sociCrs 
constituCes, main non len propruirazres des sociêcês ton constitutes 	 lii liommes 

(ii) Femmes 	........................ 

b) Monrant global verse aux emplovCs mentionnCs ci-dessos en craitements, salaires, commissions. gratilications, pave 
,Ie Cong6 or paiemenrs en nature. Declarer Ic monrant brur, ,asanc deductions. Inciuro los rraiccments dc-s dirocceucs 
acrils don sociCces constiruCes, main non Its recruits opdres par its proprihaires actitn dans It cas des societe; non 
c'OnStitUeeS ......................... ......... ... ....... . ............................. .................. .............................. ....................................................... ..... 

S. CHIFFRE DAFFAIRES DE PUBLICITIf  

Foote de chifIces macis, seuiIlcr dormer une estimatiOn aussi precise quo possible. inscrire Its dollars, omeitre los cents. 
Inscriro sous"(htfire d'affairespar support publicitaire". It montant enact facturC aus clients. Ccitt rubriquo conriendra principalement In in 
rant net mIen facturos plus la commission (re toner pan compte den commissions riscou,nCes aus clients), It cout des emissions dons Ic ca 
publicire i Is rClCvision cm I Ia radio, plus 1ev aucres (mis exigCs par les stations, Its rCseauxon Its exCcurants. 
Sous "(rain do production," inscrire It montanc des somnues faccurecs an, clients pour roan es cravaux publicitaires, y compris len maquot - 
scenarios, etc. l.ec  moniants cotnprendront Ic moncami net des (accures relatives aux train exigCs par len studios d'art. Its maisons mIt pro1 
iicmn, Its artiste, independants et Its enecucanro qui an, participd a Ia thalisacionde messages publici tutres, Its noldes de compie, plus Its 
pour It travail mIt production du personnel Jr I ' agence, plus ic-s commissions (I l ' enclusion mIt celles qui sonc riscournies ala clients). 
Si los commissions son, parrag&es once d ' aucrcs agences au Canada, venillez faire len rectifications n&cessatrrs. 

Support publicicairm 

iijournaux quotidiens ................................................................. 

ii) lournaux de (in do semaiuse ...................................................... 

iii) )ournaux hebdotnadaire, bihebdotnadaire cc crihebdomadaire 

iv) Revues des consommaceurs ...................................................... 

vi Revue, pmotessioucnelles ........................................................ 

vii Aucres imprimCn (par cuemple, len pages jaunes, len jour-
noun agricoles, its journaux roliCgials, ccc.) ...................... 

a) Total, imprimis ............................................................................... 

hi TCicvision ...................... 

c) Radio,. 

d) Supports extCrieuos cc transports en common ............................. 

ci PnbIicit- par Is posce, aux points de vente, brochures, catalo-
gues, concoums, nrc. (inclure Its (mis do poste con,me "Fral s 
mItproduction") ............................................................................... 

I) Attires (publicici dans len ,.inCmas, creation d'etiquectes, gra 
phisme ,  expositions comrnerciales, etc.) ..................................... 

ChifIre d'offoir.a do psublicltá, total ......................................  

Chi(tre d'affaires 	 Fracs 
par support 	 de production 	 Total 
puhiucicaure 

I 	 S 	 S 

6. CHIFFRE D'AFFAIRES DE SERVICES NON PUBLICITAIRES - orgonisation mIt Ia vente cc recherches ,sur Its support 
publiciroires, travail Jr relations publiquos, services de craducrion, analyses des ventes, campagnes do c-tote, etc. - 

7. CHIFFRE D'AFFAIRS TOTAL (SUPPORTS PU8LICITAIRES, PRODUCTION ET SERVICES)(5°6) ....... 

6403-36.2: 2E.I1.6 



4 	 provenanc 	
par vane perconnel. 	 rubles 

	

es COIniflISSbORS 	 .. 	 provenhsnr 
ur 

	

plus Ia piiblicith 	i surlcsfraind 

	

prodartion 	 pablucite 

. RECETTES BRUTES DE PUBLICITE  
iL-a là 4uLSiiàui 	-ifl lure 

escompues trbvuuus)  

9. RECETTES BRUTES DE SERVICES NON PUBLICITAIRES.cest-.due, Iccetces af1rernen auchiftre dai(.res dé-
clarIn queStion 6 ......................... ........... ..... ...... .... .... ......................... ........................ ........................... ..  ......................... .....____________ 

10. AUTRES RECETTES BRUTES DEXPLOITATION—honoraires, dns les cas oir iris rue cuiurile pa 
OU Iorsque cello-cu ii vie (IstLiufflee au client . ...... .............................. ................ ... . ... 	..................... -  

1LTOTAL DES RECETTES BRUTES D'EXPLOITATION(8•9+I0) ............... 

12. BNtFICE NET (OU PERTE NETTE) AVANT LES RETENUES POUR L'IMP8T 8) Béné1ic ..........................  ........ 

ATTESTATION 

	

I.e Soussigne euiutle span lenrenseignements indiquésdans cette &clarnuuon ., ..........j.... .......... 	... . 	-, ..... 
période allant. 

du__________________________________  

Noin (en car.ctères moulks) 	 litre iou Ioncruan 1  

Sjanture  

Adre use 
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