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S YR 1 

The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

- - amount too small to be expressed. 

P preliminary figures. 

r revised figures, 

x confidential to meet secrecy requirements of the 
Statistics Act. 

StCNES CONVENTIONSLS 

Lea signea conventionnels suivants sont employés unifor-
mément dana las publications de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombrea infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentlel en vertu des dispositions de Is Loi sur Is 
statiatique relatives au secret. 

NOTE 
	

NOTA 

Components may not add to totals due to rounding 
	Las chiffres ayant ete arrondia les totaux ne correspon- 

dent pea toujours. 
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Sumary of Data 

In 1970 advertising agencies reported billings 
totalling $470,352,117, an increase of 3.1 '1 from the 
$456,142,810 reported for 1969. Cross revenue increased 
by 5.1 7. (8.8 7. in 1969) and net profit (before income 
taxes) decreased by 18.3 7. from the 1969 figure. There 
was a decrease in the reported number of persons em-
ployed (0.5 7. from 1969) while salaries and wages in-
creased by 5.5 7. from $46,628,740 in 1969 to $49,209,223 
in 1970. 

It should be noted that the number of advertising 
agencies covered by the 1970 survey increased to 194 
from 163 in 1969. This increase was largely due to 
more intensive efforts to improve upon the survey 
coverage. Advertising agencies included for the first 
time were mainly firms reporting less than $2.5 millions 
in Advertising billings during 1970. The effect of the 
increase coverage is shown in Table 4. 

Amount of Billings, Gross Revenue and Net Profit 

Total billing8 increased from $456,142,810 in 
1969 to $470,352,117 in 1970, a 3.1 7. increase between 
the two years. Advertising billings increased by 2.8 7. 
(from $450,332,349 in 1969 to $462,731,972 in 1970) 
while billings from market surveys, research and other 
services increased by 31.1 7. (from $5,810,461 to 
$7,620,145). Table 1. 

Gross revenue increased to $82,895,710 in 1970, 
up 5.1 7. over the $78,874,175 reported in 1969. Gross 
revenue from advertising billings increased by 6.6 7. 
while reported revenue from market surveys, research and 
other services and other operating revenue items showed 
decreases of 3.5 '/. and 40.4 7. respectively from the 
previous year. 

Net profit (before deductions for income taxes) 
decreased by 18.3 7. between 1969 and 1970. By comparing 
the data suncuarized in Table 3 with the same table in 
1969 it was found that net profit has decreased for 
each group of agencies. The decreases ranged from 
46.1 7. for those agencies classified to the less than 
$500,000 size group to 10.8 'I, for the $10,000,000 and 
over size group. 

It should be noted gross revenue data for the 
years 1969 and 1970 are comparable to one another. The 
data for the years 1964 to 1968, though comparable 
between these years, is not comparable to 1969 and 1970. 
(Table 1). This was brought about by a change in the 
1969 questionnaire design which substantially altered 
the data reported for the question relating to gross 
revenue from market surveys, research and other services 

Employment 

The 194 advertising agencies employed 2,497 men 
and 2,353 women during 1970. The total number of em-
ployees equaled 4,850 and represents a 0.5 7. decrease 
from the total of 4,876 reported in 1969. The average 
number of employees for the agencies classified to the 
less than $500,000 size group (Table 3) increased from 
3.4 employees in 1969 to 3.7 in 1970 while it decreased 
for each of the other size groups: from 14.0 in 1969 
to 11.6 in 1970 for the $500,000 to $2,499,999 size 
group; from 39.6 to 36.5 for the $2,500,000 to $4 9 999 9 999 
size group; from 67.6 to 60.7 for the $5,000,000 to 
$9,999,999 size group and from 218.2 to 197.9 for the 
$10,000,000 and Over size grodp. 

Analyse des rfsultats de 1970 

En 1970, lee agencea de publicite ont dCclarC un chiffre 
d'affaires total de $470,352,117, une hausse de 3.1 '7. par 
rapport mu montant d6clar4 en 1969 ($456,142,810). Les recettes 
brutes totales ont augnientd de 5.1 7. (8.8 7. en 1969) tandis que 
Is benefice net (avant deductions des impOts cur le revenu) 
a diminue de 18.3 7, par rapport su montant enregistrC en 1969. 
Le nombre de personnes employees a diminue de 0.5 7, par rapport 

1969, maLe Is remuneration totale a été en hausse de 5.5 7. 
en passant de $46,628,740 en 1969 h $49,209,223 en 1970. 

Le nombre d'agences de publicitC incluses dans l'enqu8te 
en 1970 s'est chiffré 1 194, en hausse de 31 par rapport su 
nombre inclus en 1969. Cette hausse dana Ic nombre d'agences 
eat do aux efforts additionnels ericourus afin d'inclure toutes 
les agences de publicite au Canada. Lea agences do publicité 
faisant partie de l'enquete pour Is premiere fois sont surtout 
des entrepriaes dont le chiffre d'affaires de publicite en 1970 
eat inférieur I $2,500,000 (voir le Tableau 4). 

Chiffre d'affaires, recettes brutes et bCnéfice net 

Le chiffre d'affaires total eat passé de $456,142,810 en 
1969 'a $470,352,117 on 1970, une hausse de 3.1 7.. Le chiffre 
d'affaires de publicité a augmenté de 2.8 7. (de $450,332,349 
en 1969 1 $462,731,972 en 1970) et is chiffre d'affaires au 
titre d'études de msrché, recherche et autres services a aug-
menté de 31.1 7, (de $5,810,461 en 1969 1 $7,620,145 en 1970). 

Lea recettes brutes totales am mont chiffrées a 
$82,895, 710 en 1970, soit une hausse de 5.1 7, par rapport au 
montant de $78,874,175 rapportd en 1969. Lee recettes brutes 
au titre du chiffre d'affaires de publicitC ont augmenté de 
6.6 7, tandia que les recettes brutes au titre d'etudes de marché, 
recherche et autres services ci lee autres recettes brutes 
d'exploitation ont diminud de 3.5 7. et de 40.4 7. reapectivement. 

Le bCnéfice net (avant deductions des impta cur Ic revenu) 
a diminué de 18.3 7, par rapport 1 1969. En comparant les don-
nées publiées au Tableau 3 pour 1cc années 1969 et 1970 on 
constate que le benefice net a diminud pour tous lee groupes 
d'agences do publicite classdes selon leur chiffre d'affaires 
total, variant d'une diminution de 46.1 '7. pour Ic groupe 
d'agences comprises dans Is classe de moms do $500,000 'a une 
diminution de 10.8 'I. pour Is classe de $10,000,000 St plus. 

Il eat I fluter que icc donnfes relatives aux recettes 
brutes totales pour 1cc annees 1969 et 1970 sont comparables 
entre elles. Les donnCes pour les annêes 1964 h 1968, quoique 
comparables entre elles, ne sont pas comparables aux données 
des annees 1969 et 1970 (Tableau 1) . Ceci eat do a un change-
ment effectué au questionnaire en 1969 qui a seasiblement modi-
fid lea données declarees I la question Be rspportant aux 
recettes brutes au titre d'etudes de marché, recherche et autres 
services. 

Emplo i 

En 1970, les 194 agences de publicité ont employe 2,497 
ho,mnes et 2,353 feneses. Le nombre total d'employes eat de 
4,850, ceci represents une diminution de 0.5 7, par rapport aux 
4,876 personnes employees en 1969. Le nombre moyen d'employés 
pour le groupe d'agenees comprises dens Is classe clu chiffre 
d'affaires total de moms de $500,000 (Tableau 3) a aug- 
menté en passant de 3.4 employee en 1969 1 3.7 en 1970 tandia 
qu'il a diminué dams chacun des autree groupes d'agences: de 
14.0 employes en 1969 1 11.6 en 1970 pour le groupe d'agences 
comprises dans la classe de $500,000 I $2,499,999, de 39.6 1 
36.5 pour le groups de $2,500,000 I $4,999,999, de 67.6 1 60.7 
pour Is groupe de $5,000,000 I $9,999,999 St de 218.2 1 197.9 
pour le groupe de $10,000,000 ci plus. 
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Form of Organization 

Table 3 shows that 11.3 7,  (22) of the total number 
of agencies in Canada are unincorporated firms. 

Concentration 

In 1970, 22 advertising agencies (11.3 7. of the 
total number) accounted for 72.4 7. ($340,745,932) of the 
total billings in Canada. In 1969, these agencies 
reported total billings of $337,568,053 representing 
74.0 7, of the total billings in Canada. 

Print Media Billings 

Of the 194 advertising agencies, 172 showed a 
breakdown of print media billings by type of print media 
The results are summarized in Tables 5 and 6. Daily 
newspapers received the greatest proportion of the 
total print media billings (43.8 7,) followed by consumer 
magazines (23.4 7.) and trade papers (16.7 ii). The type 
of print media used fluctuated between advertising 
agencies within different size groups. Agencies within 
the $10,000,000 and over size group report 13.6 7. of 
their total print media billings fell into trade papers 
while the two smaller size groups showed 32.1 7. and 
23.5 7, (Table 5). Table 6 shows that advertising agen-
cies in the $10,000,000 and over size group accounted 
for 53.8 7,  of the total print media billings. This 
group also accounted for the majority of print media 
billings for each type of print media ranging from 43.8 7, 
for trade papers to 67.5 7. for week-end (roto) magazines. 

Media Selection 

Advertising agencies classified to the three 
smaller size groups (less than $5,000,000 in billings) 
appeared to Concentrate their efforts in advertising 
within the print media (53.2 7. to 64.7 7,). The two 
larger size group concentrated more of their activity 
within the television media (42.2 7,  and 46.5 7.) Table 7 

Analysis of Advertising Billings 

4dwertising billings is the amount charged to the 
customer. This amount is composed of two parts, a fee 
charged by the media for the rental of time or space and 
a fee charged by the advertising agency or by a third 
party to produce the commercigl. Table S gives the 
breakdown of advertising billings by kind of service. 
The table shows production charges were always less than 
20.0 7. of advertising billings regardless of the media 
used. it should be noted that psoductlon charges of 
print madia and television are higher than the production 
charges for radio and outdoor and transportation (18.9 7, 
and 16.6 7 compared to 9.4 7. and 10.2 7,). 

Table 9 gives the same breakdown between media 
billings and production charges by Size groups. 

Nota Bane 

The figures published in 1969 and 1970 cannot 
all be compared with data from previous years since 
a change in the form of the questionnaire has made it 
impossible to group figures in the same way. As a 
result, it was necessary to change Tables 1 and 5 from 
earlier publications, though Tables 2, 3, 4  and 6 
remain the same. Also, please note that in the 1969 
publication (Tables 3, 4, 5, 6, 7 and 9) the agencies 
have been classified according to total billings and 
not advertising billings. 

Forme d'organisation 

Le Tableau 3 nous untre qu'en 1970 11.3 7. (22) du nombre 
total d'agences au Canada étaient des sociitds non conatituees. 

Degre de concentration 

En 1970, 22 agences de publicité (11.3 7, do nombre total) 
ont rapporté 72.4 7. ($340,745,932) du chiffre d'affaires total 
au Canada. En 1969, ces agences avaient d6clar6 on chiffre 
d'affaires total de $337,568,053. soiL 74.0 7 du chiffre d'af-
faires total au Canada. 

Chiffre d'affaires total dana leg imprüsCs 

Des 194 agences de publicitC, 172 ont pu nous fournir u 
ventilation de leur chiffre d'affaires dana las ilnprimés par 
genre d'impriiaés. Les Tableaux S ci 6 preaentent cette venti-
lation. Les journaux quotidiens reçoivent Is plus grande pr.-
portion (43.8 7.) du chifire d'affaires total darts les imprjIIs. 
des agences tie publicité. Au deuxilme rang vient le chiffre 
d'affaires place darts lea revues de consoulnateurs (23.4 7.) puis 
celui place dans les revues professionnelles (16.7 7.). Le 
genre d'imprimé employé variait scion les groupes d'agences de 
publicite. Ainsi, le groupe d'agences comprises dana Is classe 
de $10,000,000 el plus ant declare que 13.6 7. de leur chiffre 
d'affaires total dana lea imprimés était effectué avec lea re- 
vues professionnelles tandis que pour les agences comprises dans 
lea deux plus petites classes cc genre d'imprime représentair 
respectivement 32.1 7. et 23.5 7, de leur chiffre d'affaires 
total dans les imprimes. Au Tableau 6 on peut constater qua le 
groupe dagencea comprises darts is classe de S1(J,000,000 at 
plus comptait pour 53.8 7. du chiffre d'affaires total place 
dana leg imprimés. Ce groupe d'agences comptait egalement pour 
Is majorite du chiffre d'affaires place dana chacun des genres 
dimprimCs, allant de 43.8 7. pour lea revues professionnelles 
I 67.5 7, pour lea journaux tie fin de semaine. 

Choix de supports publicitaires 

Les trois premiers groupes d'agences de publicite (chiffre 
d'affaires de publicité tie moms de $5,000,000) piacent la 
majorite de leur chiffre d'affaires de publicité dana les im-
primes (53.2 7,  5 64.7 7.) tandis qua pour lea deux derniera 
groupes is television accapare la majeure partie d0 chiffre 
d'affaires tie publicité, soit 42.2 7, at 46.5 '/.. respectivement. 
(Voir le Tableau 7). 

Analyse du chiffre d'affaires de publicité 

La chiffre d'affaires de publiciti représente le montant 
facturé au client. Ce montant se rCpartit en deux, le moniant 
facturé pour la location de tampa ou d'espace darts 1cm supports 
pubiicitairea ci Ic montant facturé pour produire le message 
publicitaire. Le Tableau 8 donne la repartition du chiffrc 
d'affaires tie publicité par genre de service. Ce tableau mon-
tre que lea frais de production soft toujours inférieurs I 
20.0 7. do chiffre d'affaires de publicité, quel que soit le 
support publicitaire utilisé. II eat a noter que les frais tie 
production pour lea imprimds at la television sont plus élevés 
que pour la radio et lea messages conerciaux places a l'exte-
rieur at darts les systlmes de transport (18.9 7. ci 16.6 '4 contra 
9.4 7, at 10.2 7.). 

Le Tableau 9 nous donna cette m0mc repartition du chiffre 
d'affaires de publicité poor chaque groupe d'agences claasCes 
selon leur chiffre d'affaires de publicite. 

Mats bane 

Les dotindes publiées en 1969 et 1970 ne sont pam toutes 
cotuparables a celles ties années precedentes. En effet, on change-
ment dans Ic questionnaire noua a empéchd de grouper les donndes 
de La mrse façon. Par consequent, 1cm TabLeaux 1 et S des publi-
cations antCrieures ant dO Atre modifies, tandis que leg Tableaux 
2, 3, 4 et 6 sont identiques. Veutllez aussi noter que dana Ia 
publication de 1969 (Tableaux 3, 4, 5, 6, 7 et 9) las agences oft 
été claasées salon le chiffre d'affaires total ci non Ic chiffre 
d'affaires de publicitC. 
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TABLE I. Suninary Statistics, Advertising Agencies in Canada, 1964-1970 

EABLEAIJ 1. Statistique rdeapitulstiva des sgencee de publiciti au Canada, 1964 - 1970 

Other gross 
tunt of billings Gross revenue on operating 

- 

Chiffre d'affaires 
- 

Recettes brutes au litre do 
revenue 

(retainers, 
feea where 

conssiooioo in Not profit 

Advertising 
not applicable Total (before de- 

billinga(l) or was durtios 
Nwaber Market - Market rebatable to for income 

of surveys, Cbiffre d'affaires surveys, the client) - taxes) - 
firma 

Adver- research de publicitd(l) research 
- Year 	Anode - tEeing and other and other 

Autren racettes Bdndfice 
Noisbre billings(l) services .. ervicen(2 

brutes  net 
d'agen- - 

- Total 
d'exploitation (avant 

Can 
Chiffre etude de 

Per Ci5t etude de (honoraires Per cent deductions 

d ' aflalree marchA, 
of niarchd, dane Ic tao of 

billings 
des impdta 

de publi- recherche Amaunt 
- 

billings recherche 
 

oh l'on 'Se Aalunt our Is 

citd(l) et autres 
- 

et sutrea 
ca 	pa. de 

ss
lcule - - reveal) 

service. 
Ma ntant Pourcsn- 

.rvtce.(2 coiton l'cntant pourcee- 
tsge du Os qua tags do 
chiffre cells-ct a itS chiffre 

d ' affaires ristournde d ' affaires 
 su_ci last) 	I  

dollars dnllaro dollarn 

149 314,35.6,627 3,785,712 	318,140,339 49,619,164 15.8 3,785,712 187,056 53,591,932 16.8 4,081,579 
159 358,264,704 4,294.643 	362,559,347 56,497,7Q3 15.8 4,294,643 202,368 60,994,714 16.8 5,712,001 
165 396,687,409 5,489,464 	402,115,869 61,227,597 15.4 5,488,660 199,128 66,915,185 16.6 6,578,493 
176 424,845,770 4,749,467 	429,595,237 67,871,692 16.0 4,749,467 213,443 72,83.4,604 17.0 6,019,603 

1966 ............... 
1965 ............... 

171 421,812,807 4,332,114 	426,144,921 67,833,415 16.1 4,332,114 310,745 72,476,274 17.0 4,744,010 

1966 ............... 
1967 ............... 

163 450,332,349 5,910,461 	456,142,810 73,225,447 16.3 3,964,017 1,686,711 78,874,175 17.3 9,388,551 
1968 ............... 
1969 ............... 
1970 ............... 194 462,731,972 7,620,145 	470,35.2,117 78,066,833 16.9 3,824,357 1,004,520 82,895,710 17.9 7,610,258 

(I) Includes production work done by agency staff. - Coi,rend le travail de production mit par le personnel des agencesof 
(2) The 1969 and 1970 data are net comparable to prior year.. - Lea donnies de 1969 et de 1970 ne sont pan comparables aux anndes antdrieureo. 

TABLE 2. Employment and Gross Revenue for 1964-1970 

TABLEAU 2. Emploi 64 recettes brutes, 1964-1970 

Year - Anode 
Number of firms 

- 
Orno, reveal. 

- 

Employees - EmployS. no Total aunt 
 paid to maployeea 

- 

Per cent of 
gross revenue 

- Male Fems 
Nombre d'agence. Recettes brutes -  - Total RiseinSration Pourcentage des 

F 	ee totals retettes brutes 
dollars number - nonibre dollars 

1964 149 53,591,932 2,575 2.078 4,453 33,170,850 61.9 
1965 159 60,994,714 2,491 2,207 4,699 37,049,736 60.7 
1966 165 66,915,185 2,574 2,399 4,973 40,771,172 60.9 
1967 176 72,834,604 2,618 2,520 5,138 46,034,036 60.5 
1968 171 72,476,274 2,511 2,408 4,919 44,651,258 61.6 
1969 163 79.874,175 2,502 2,374 4,876 46,628,740 59.1 
1970 194 82,895,710 2,497 2,353 4,850 49.209,223 59.4 

TABLE 3. Eploy.ent and Net Revenue of Advertising Agencies, 1970, Classified According to Total Billings and Form of Organizatioe 

TABLEAU 3. Emploi at recettea nettea en 1970 des agences de publicit, classées auivant leer chiffre d'affaires total at leur forms d'organisation 

Total billings - Chiffre d'affaires total 

teas than $10,000,000 form of orgas.ieatios 
- $500,000- $2,500,000- $5,000,000- and ever at 

- 
Pocme d orgsnisati.on 

Mains de 2,499,999 4,999,999 9,999,999 
- 

$500,000 et plus 

Intorporated firms 	SocjdEds constitudee 

69 68 13 8 14 172 
284 

.. 857,140 
786 474 486 2,771 4,801 

Salaries and wages - Trattementn CE 	salalrea 	. ..................... 	$ 1,650,248 4.5.83,883 4,619,523 30,288,124 48,998,918 

lumber of 	(Irma - Moabre d'agence 	................................. .. 

Net profit (befor, income tames) - Bdndfice net (avant deduction 

Number of msployees - Nombre d'employes 	............................ .. 

des 	impOts 	aur 	Is 	r,v.nu) 	.......................................$ 98,232 915,385 540.329 722,829 5,210,007 7,486,782 

Unincorporated firms - Socidlis iwo constitufea 

22 - - - - 22 
49 - - - 49 

alaries arid wages - Tralte,aenta 64 salalres 	......................$ 210,305 - - - - 210,305 

lumber of firms - Nombre d'agences ................................. 

lumber of workIng proprietors - Nombre de proprUtaires actif. 25 - - - - 25 

lumb 	of 	aloye.a - No,sbre d'loySs ............................ 

let profit (before proprietors' salaries and income taxa.) - 
880Sf Ice net (avant ddductton des traitnisente des propridtaires 
at 	den 	impOta 	aur 	Is 	reveal) 	....................................$ 183,476 - - - - 183,476 
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TABLE 4. Billings of Mvertising Agencies, 1964-1970 
Note, Agencies classified by aww,t of total billings 

TABLEAU 4. Q,iffre d'affaires dea agences de publicitd, 1964-1970 
Nota, Agencea classees aciDs leur chlffre d'affaires total 

Total billings - Chit Ire d'affaires total 

Year 
- 

teas than 
- 

Mains de 
$500.000 

$500,000- 
2,499.999 

$2,500,000- 
4999999 

$5,000,000- 
9,999,999 

$10,000,000 
and over 

- 

 et plus  

Tota 

Annde Number Number Number Number Number Number 
of firs,s Amount of firma Amount of firms 1,s'ount of firms Amount of firs's Amount 

I 
of firm. Amount 

Nombre Mosrant Nombre Montast Nombre ilontant Noebra biontant Nombre Montant Nmsbre Montant 
d'agences d'agencss _____ d'sgences  d'agencea  d'agences  d'agence. _____ 

dollars dollars dollars dollars dollars dollars 

1964 81 14,952,983 44 48.810,741 6 22,613,840 6 38,645,815 12 193,116,960 149 318.140,339 
1965 81 14,086,483 53 63,049,366 6 23,440,169 6 37,500,729 13 226,482,600 159 362.559,3.. 
1966 83 14,790,938 52 57.915,159 10 32,603,195 7 49,148,590 13 241,717,987 165 402,175,66 
1967 86 15,057,557 58 63,066,955 II 35,131,322 8 57,332,654 13 258,406,749 176 429.59521, 
1968 83 13,975,050 56 63,016,996 12 41,052,625 7 48,040,688 13 260,061,562 171 426.144,921 
1949 75 13,925,111 56 66,829,989 10 37,819,657 9 61,356,921 13 276,211,132 163 456.142,610 
1970 91 15.381.417 68 68.567,816 13 45,656,952 8 53.766.793 14 286.979,139 196 470,352.117 

TABLE 5. Print Media Billings by Type of Print Media as Percentage of Total Print Media, 1970 
Agencies clanaif ted by amount of total billings 

TABLEAU S. Clsiffre d'affaires dana lea imprieds par support publicitaire par rapport Cu muntant total du chlffre d'affaires dana lea iunprimds, 1970 
Hots: Agences classAes scion leur cMffre d'affaires total 

Numbsr - 
of firma Other print 

showing the media (yellow 
Amount of breakdown Amount of Weekly pages, farm 

print of print print Daily Week-end semi-weekly publications, 
Number media media media Per news- (rota) tn-weekly Consumer Trade college 

of firms billings by type billings cent papers magazines newspapers megazines papers papers, etc.) 

Total billings Nnsthte Chiffre Nmsbr. Chiffre Pour. Jour- .lournaux .iournauc Revues de Revue, Autres 
- d'agen- d'affaires d'agences d'aff&ires Can- nsus de fin de hebdomadatre, consa- profession- , isçrim5s 

Chlffrs d'affaIres total ces danales donnant dans les Cage quoti- sen,aine bihebdoma. teurs nellea (pages jaunes, 
imprin,is is van- imprinuls duos daire ci jourosux 

tilation tnihebdo- agricoles, 
du chiffre madaire journaus cot- 
d'affaires Ugiaus, etc.) 
dana Icn 
impr mdi 

par support 
publicitalre - 

dollars dollars per cent - pourcentage 

Less than - Mains de 9500,000 91 8,083,631 82 7,333,557 100.0 	33.7 	 4.2 	 10.0 	10.2 	 32.1 	 9.8 

$ 	500,000-92,499,999 68 29,849.196 62 27,258.525 100.0 	43.6 	5.3 	 3.3 	16.2 	 23.5 	 8.1 
2,500,000. 4,999,999 13 19,721,286 10 15,268,131 100.0 	48.0 	6.6 	 1.8 	27.5 	 14.2 	 1.9 
5 1 000,000- 9,999,999 8 15.638,196 7 13,309,442 100.0 	49.1 	 3.5 	 2.4 	28.0 	 14,7 	 2.3 

10.000,000 and over - et 
plus 	...................... 14 86,283,984 1.1 73,640,282 100.0 	43.1 	 9.1 	 4.1 	25.6 	 13.6 	 4.5 

Total 	...................... 194 159,576.293 172 136.804.937 100.0 43.8 7.3 3.8 23.4 16.1 5.0 

TABLE 6. Print Media Billings by Type of Print Media as Percentage of individual Print Media, 1970 
Note: Agencies classified by amount of total billings 

TABLEAU 6. Chtffre d'affaires dons lea lmprlmdn par support publicitatre par rapport au chiffre d'affaires dana cluaque support pubticltalre, 1970 
Nota: Agences clasudea salon hue chiffee d'affaires total 

Number 
of firma Othen print 

shoving the media (yellow 

Amount of breakdown Amount of Weekly pages, 	far., 
print of print print Daily Week-end semi-weekly publications, 

Number media media media news- (roto) tn-weekly Consumer Trade college 
of firma billings by type billings papers magazines newspapers magazines papers papers. 	etc.) 

Total billings Nombrs Chtffre Wombre Chiffra Jour. Journaus Journaum Revuea de Revuea Autres 
- d'agen- d'affaires d'agences d'affaires naum di fin ds ebdomadaire, conaomoa- profeosion- leprimAs 

Chiffre d'affaires total rca dana las donnant dane les quoti- samaine bihabdoma- icons aches (page jaunea, 
izprimAa I. yen- imprids diana dame it journaux 

tilation trihebdo- agricnles, 
du chiffre madame journaux cal- 
d'affaires Idgiaus, 	etc.) 
dan. lea 
impnin.da 

par support 
publicitaire 

dollars dollars per Cent - pourceniage 

Less than - Mains dc $500,000 91 8,083,631 82 7.333,551 4.1 3.2 13.9 2.3 10.3 10.5 

$ 	500,000-$2,499,999 68 29,849,196 62 27,258,525 1.9.9 14.5 17.2 13.9 27.9 32.3 

2,500,000- 4,999,999 13 19.721.286 10 15,263,131 12.2 10.1 5.2 13.1 9.5 4.3 

5,000,000- 9,999,999 B 15,638.196 7 13.309,442 10.9 4.7 6.0 11,7 8.5 4.4 

10,000,000 and over - it 
14 86,283,984 11 73.640,282 52.9 67.5 57.7 59.0 43.8 48.5 

100.0 100.0 100.0 100.0 100.0 100.0 

plus ........................

Total 	......................7. 

Total 	......................$ 194 159,576,29) 172 136,804,937 59,960,296 9,912,351 5,238,541 31,957.071 22,914,400 6,822,278 



TABLE 7. Percentage Dinibution of Advertising Billings by Medium, 1910 
(Agencies classified by amount of total billings) 

TABLEAU 7. Repartition prnportionnelle do chifire d'affaires Ac pubiiclr.f, par support publicitaire, 1970 
(Agences classéen selon leur chiffre d'affaires total) 

Distribuliom of advertising billings 

RCpaitiosi Au chiffre d'sffares de ts,bli'td  
Direct 
mail, 

Adver- point of 

rising purchase, 

Number billings brochures. 

Total billings of firms Outdoor and catalogues. 

- Total Print transpor- contests. 

Qilffre d'affaires total Sombre media Television tation etc. Other 

d'sgences Chiffre - - Radio - - - Total 

d'affaires lsprisds T6ldvision Support. Par 1. Autres 

An publicite extdrieur poste, 
Ct aux points 

transport do vente, 
an cosn brochures, 

catalogues, 
concours, 

etc.  
dollars per cent - pourcentage 

Less 	than 	- Home 	An 	$500,000 	.................. 91 14,766,127 64.7 	8.9 12.0 2.2 10.8 1.4 100.0 
68 66,012,890 54.4 	18.5 16.0 3.8 6.1 1.2 100.0 
13 45,135,817 53.2 	28.2 12.0 3.0 2.7 0.9 100.0 
8 52,690,476 36.5 	46.5 13.5 2.1 0.9 0.5 100.0 

$ 	500,000-$2,499,999 	........................... 

	

2,500,000- 4,999,999 	........................... 
14 284,126,662 38.0 	42.2 13.1 - 2.9 3.8 - 100.0 

194 462,731,972 42.5 36.9 13.4 2.9 3.9 0.4 100.0 

5,000,000- 9,999,999 ........................... 
10,000,000 and over - CE plus ................... 

Total 	.......................................... 

TABLE S. Advertising Billings to Clients by Medium and find of Service, 1970 

TABLEAU B. Chiffrn d'affaires do publicitd, per support psblicitaire Pt genre Ac servIce, 1970 

Media billings Production charges 
- - Total 

Ma, is - 	uppert Pu 	lairs Support r  ',licitaire Prais Ac 	reduction  
Inunt Per cent ASount Per cent Mount Per cent 

Mostant Pourcentage Montast Pourcentag. )4ontsnt Pourcentage 

Print media - 	Imprimds 	.......... ................ 159,576,293 81.1 37,168,127 18.9 196,74.4,420 100,0 
142,379,610 83.4 28,353,984 16.6 170,733.594 100.0 Television - TdlAvtaion 	.......................... 
56,247,556 

. 

90.6 5,825,490 9.4 62,073,046 100.0 Radio 	............................................ 
Outdoor and transportation - A I 'eatirinur et 

12,132,080 89.8 1,376,787 10.2 13,508,867 100.0 
Direct mail, 	point of purchase, brochures, 

contests, etc. - Par 1s post., sum points Ac 
vente, brochures, catalogues, concours, etc. 	.. ... ... 17,956,304 100.0 17,956,304 100.0 

transport en can 	............................ 

... ... 1,715,741 100.0 1,715,741 100.0 

70,33S,539 80.0 92,396,433 20.0 462,731,972 100.0 

Other - Autres ................................... 

Total 	.......................................... 

TABLE 9. Percentage Distribution of Advertising Billings by Medium and find of Service, by Sire Group, 1970 
Note; Agencies classified by amount of total billings 

TABI,ES,lJ 9. RCpartitioe proportionnelle ds chifire d'affaires do publiciid, par support at genre de service, par ordre de grandeur, 1970 
Hera: Agences clasedes scion leur chiffre d'affaires total 

Media Production Media Production 
Total billings billings charge. billings charges 

- Total - - Total - - 
Cbiffre d'affaires total Chiff

i
e Frals de Chiffre Frais de 

d'affares production d'affaires production 
amount - montant J 	per cent -. pourcentage amount - montant 	per cent - pourcentage 

Print media - taprimes Television - TdIëvisiom 

9,560,353 100.0 64.6 15.4 1,517,653 1000 88.7 11.3 
35,916,264 100.0 83.1 16.9 12,194,026 100.0 85.8 14.2 
24,011.632 100.0 82.1 17.9 12,738,316 100.0 81.1) 19.0 

Leve than - Noise 	Ic $500,000 .................... 
$ 	500,000-92,499,999 	........................... 

19,231,076 100.0 81.3 18.7 24,516,645 100.0 84.9 15.1 
2,500,000- 	4,999,999 	........................... 
5,000,000- 9,999,999 	........................... 

10,000,000-and 	over - et 	plus 	. ................. 108,025,095 100.0 79.9 20.1 119,966,954 100.0 83.0 17.0 

196,744,420 100.0 81.1 18.9 170,733,594 100.0 83.4 16.6 

. 

Outdoor and transportation 

Total 	.......................................... 

Radio 
Supports ertirienra et transport an eQean 

1,765,728 100.0 89.2 10.8 318,953 100.0 85.8 14.2 
10,573,932 100.0 91.2 8.8 2,512,263 100.0 84.1 15.9 
5,412,489 100.0 89.7 10.3 1,375,563 100.0 89.7 10.3 
1,097,453 100.0 95.7 4.3 1,133,900 100.0 86.8 13.2 

Les, than - Motes d 	$500,000 .................... 
$ 	500,000-02,499,999 	........................... 

	

2,500,000- 4,999,999 	........................... 
37,223,4.64 100.0 89.7 10.3 8,168,188 100.0 92.2 7.8 

62,013,046 100.0 90.6 9.4 13,508.867 100.0 89.8 10.2 

5,000,000- 9,999,999 	........................... 
10,000,000 and over - at plus ................... 

Total 	.......................................... 



One copy, properly completed, should be returned within one month of receipt 

Taken in Conturraity with th erequire' 
ments of the Staiintirs Act, Chapter 2 1 1. 
revised statutes at Canada, I952. 

CON F! DEN TIAL 

DOMINION BUREAU OF S1ATISTICS 

Merchandising and Services Division 

159.5 - I A.\\I)A 

ADVERTISING AGENCIES 
1970 

I. FORM OF ORGANIZATION —(check one box) 

Individual proprietorship 	 Partnership 	 jlncorporared Company 	 " Other specify)  

2, NUMBER OF OFFICES 

Ilow manS' offices i inclading head office if in Canada) were operated daring 1970' .... .................. .... ...... .................. ............. .-_________ 

3. WORKING PROP RI ETORS —(Not applicable to incorporated companies ) 

how many proprietors were actively engaged in the business during 1970? 	 Ia) \IaIe ................................ 

4. PAID EMPLOYEES AND PAYROLL 	 (t) Female ....................... ...-- 	 - 

(a) What was the average number of employees during the year? lntlitde executives of incor' 
porated companies but not proprietors of unincorporated firms. 	 (i) Male 	 - 

(ii) Female ............... ___________ 
$ (omit rents I 

(b) What was the total amounr paid to the above employees in salaries, wages. commissions, bonuses, leave par or pat 
mc'nrs in kind? Report the full amount before deductions. Include the salaries of working enecuri veso I int'orpr'r.un'd 
companies but do not include the withdrawals of working propnietots of unincorporated businesses -- 

5. GROSS ADVERTISING BILLINGS TO CLIENTS 

If exact figures are not available, please estimate carefully. 
Quote '"sledia Billings'' exactly as billed to client. Priticipully, this will include net billings plus commission exclude conttnissions rebated to 
the client>, cost of programs in TV and radio program advertising, plus any othet charges by station, ncrwork or performers. 
Under "Production Charges'' include all billings to clients for actually producing print and other advertising and commercials, include story 
boards, etc. This will include net billings for charges by art studios, production houses. Ireelancers, performers used in commercials, residuals, 
plus charges for work done by agency stnlf, pIns commissions (exclude those rebated to the client). 
If commissions are split with other agencies in Canada, adjuant billings accordingly. 

Media 	 Media billings 	 Production charges 	 Total 

(until cents) 
nasan 

_____________________ 

(ii) Week-end 	(torn) 	magazines 	... ................................................. a n S a ________________________ 

xxaxa 

(iii) Weekly, semi-weekly, tn-weekly newspapers 	....................  

. 

a a a a a 

xxanx 

(I) DaiIi 	newspapers 	............................ 

(iv) Consumer 	magazines 	..............................................................  u a x a 

xxxsa 

(v)Trade 	papers 	...... ...................................................................... xxx as 

X X a S S 

X n a a a 
(vi) Other print media (es. Yellow Pages, fans publications, 

college 	papees, 	etc.) 	..............................................................  
S mmii cents) 

______________________  (a) Total 	print 	media 	............................................................................. 

(b) Television 	........................................................................................ 

(e) 	Radio 	................................................................................................ 

(d) Outdoor and transportation ............................................................ .- 

(c) Direct mail, point of purchase, brochures, curulogues, contests. 	
x

5 ii a 

etc. (inclade mailing cost in "production charges'') ................ 

(I) Other (movie theatre advertising, labels, logos, 	trade 
shows, etc.) 	................................................................................... 

$ (omit cents) 

Total gross odeertisitsg billings to clients 	 I  
6. OTHER GROSS BILLINGS TO CLIENTS —marketing and media research, public relations work, translation services, 

sales analyses, sales campaigns, etc. ............................................... ......... ..................................................................................... 

7. TOTAL GROSS BILLINGS TO CLIENTS FOR MEDIA, PRODUCTION AND SERVICES (5+6) 

xaxxx 
ass'' 

axt'ax 
555*X 

'xxx' 
XSxxx 

''xxx 
'xxx' 

'xxx' 
nxsxa 

5XXXX 

nxnxa 
(mii Cents) 
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Revenue from work 
done by own staff 	 Total1  revenue 

plus commission on 	 drom 

production charges 	 a vertising 

8. GROSS REVENUE FROM ADVERTIS. 	S (onit rents) 	 S (omit cents) 	 S (omit renta) 
ING BILLINGS, i.e. revenue from bill-
ings reported in question 5 (isclude 
cash discounts rrtau,,ed) I 1 .1 1 

9. GROSS REVENUE FROM OTHER GROSS BILLINGS, i.e. revenue from billings reported in question 6 ................ 

10. OTHER GROSS OPERATING REVENUE —such an retainers ........................................ ............................................................  

ii. TOTAL GROSS OPERATING REVENUE (8.9+10) 	................................................................................................................. 

12. NET  PROFIT (OR LOSS) BEFORE INCOME TAXES 	in) Profit ...................................................................................  

IS) Loan 	.. ................ 

CERTIFICATE 

rt is correct and complete to the best of my knowledge and belief, and covers the 
Jell od 

from__________________________________________ 19 	to ______________________________________________ 

Name (please print) 	 TitLe 

Signature 
	

Telephone number 

Address 
	

Date of this report 

Revenue from media billings 

- Commissions 	 -- 	 Fees 

$ (Omit cents) 

V 

(U401)). 



Renvoper un enemplaire dUment renipli au plus mid un mois apr.. rc.pIlon 

Declaration target en ve,iu de 
La Loi nut I. niatisttque. 
chupirre 257. St. tuts ten sO. 
du Canada, 1052. 

CON FIDENTIEL 

)3UREAI FEDERAL DE LA STATISTIQUF: 

Division du commerce et des services 

('TTA 	- CAXAI)A 

AGENCES DE PUBLICITE 
1970 

Corriger I. non ci I 'adresne, i'll y a lieu  

1. FORME .JURIDIQUE - (pointer one case) 

Proprit individuelle 	 Socititi en non colleccif 	E Sociiii consiirtae 	 Au ire (prcmser) 

2. NOMBRE DE BUREAUX 

Combien tie bureau. (y compris Ic siege social, si) se irouve art Canada) vorre entreprise a-r'elle expIoittn en 1970' .... 
3. PROPRIITAIRES ACTIFS —(ire s'app)ique pas aua sociéts constiiutts) 

Combien tie propritaireu ont activement participi 1 l'ettplotratton do lentreprrse en 19'0' 	(a) Ilommes ..................... 

4. EMPLOY ES RMUNERES ET FEUILLE DE PAlE 	 (b) Fernmes ....................... 

a) Nombre moyen d'employés durani l'.nnee. Incline les direcceurs des ;ociéiés 
consricuées. mais non len propriécaires des sociCten non consrittaes 	 (i) Hommes 

Nombre 

(ii) Femmes ....................... 
hi ttlontanc global verse arts employés menhionnés ci-dessus en traitements, salairen, commissions. gracihcations. pare 	

$ (nriieiIU' CS cenis) 

do congé Cl palemenis en nature. Declarer it montant bout, avant deductions. Induce Its tr,itementu des directeurs 
ac'ii(s ties sociécs consrinaées,m.is non lea reirairs opérés par len propriétnures acrils dans Ic can den sociét&s non 
constitucen 

5. CIIIFFRE DAFFAIRES DE PUBLICITE 
Faure tie chiI(res exacts, veui Ilez denser tine estimation aussi precise quo possible. 
macrue noun ''Chifire d'affaires par support publicitaire'', Ic montanrenact facturé attn clients. Ccitt rubrique contrendra principalemeni to man-
runt net des faccuren plus ia commission ne tenor pan compte des Commissions  rtniournCes auG clients). Ic cotir des emissions dana to can de 
publicire a La rClCvision eta La radio, plus lea uuLros (rats enagCs par Its stations, len restarts ott Its enCcutants. 
Sorts "Fruis do production'', inscnire It montanr des nommes facrurCes attn clients pour roan len truvaux publictraires, y compris len riaqueues-
scenarios. etc. I.es montants comprendronc Ic moncant net des factures relatives nun fruis euigCs par its studios d'art, Its maisons at produc-
tion, lea artistes indCpendants Cr lea eaCcutants rjui oar parcicipC a In rCnlisacion do messages publicitaires, lea soldes de compte. plus len 
(rain pour It travail de production du personnel de I agence, plus len commissions ( l'encluston tie, celles qur sent ristournCes aun licnts(, 
Si Its commissions sont partagees avec daunts agences air Canada, veuillez faire len rectifications nCcessaires. 

C.biffre d'affaires 	 Erain Support publicitaure 	 par support publicitaire 	 tie production 	
Total 

zanun 	 anus; 

Susan 	 XXXX 

sauna 	 ansun 

iii) Journartu hebdoinadaire, bihebdomadaire er crihebdomadnire 	______________________ 	It S S S S 	 S S S S S 

il Journaux quotidiens 	...................................................................______________________ 	 a a a a a 	 x 	x xan 

Sans; 	 anus; 

Suns; 	 51151 

ii)Journauxde(indesemaine 	...................... 	............. ..... ........ 	.________________ 	sauna 	 nunu 

	

ivlRevuesdesconaotnmateurs ................................ ..................... 	.__________________ 	ann:;; 	 xxx.. 

	

vi) Autres imprimCn (pso eaemple, los pages inunes, lea jour- 	 n a S S 5 	 5 5 5 u a 

	

naus ugricolen, len (ournatux collégiuls, etc.) ...................... 	a x i a a 	 _____a_a a a a 

v) Revue. professionnelles 	................................... ... ................... 	.________________________ 	S S X S S 	 S I I S S 

S )omettre Les Cents) 	$ (otaerrre len cents) 

a) 	Total. 	imprimCs 	............................................................................... 

hiTelemston 	........................................................................................ 

c) Radio .................................................................................................. 

di Supports extCrieurs et transports en commun ............................ 
ci PublicitC parIa posce, sun points tie venre, brochures, catalo' 

5ues, concours, etc. (inclure len (rain de pence comme "Frais 	 ; u a a 
e production'') 	. ............................................................................ ...-  

	

f) Aunts (publicitC dan, len cinema,, creation d'Ciiquectes, grin 	 n X. 
 X a * 

phisme, eaposicions conimerciales. ccc.) ......................................
( 	I 

Chifle, d'affaires ao publicité, total 	... 

6. CHIFFRE D'AFFAIRES DE SERVICES NON PUBLICITAIRES —organination de Is vente et recherches nut Its supports 
publicituires, ti-avail de relations publiquen, services tie rraduction, analynea des venten, campagnes de vente, etc. 

7. CHIFFRE D'AFFAIRES TOTAL (SUPPORTS PUBLICITAIRES, PRODUCTION El SERVICES) (5+6) 
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Recertes provenanc du chiffre 	 Recerres provtnarrc 
d'affaires des sapports pubIiccaires 	 dx cravad ellectue 

parvocre personnel, 
plus commission 

Commissions 	 1-lonotaires 	 Sur les ff.is tIe 
production 

8. RECETTES BRUTES DE PUBLICIT, 	S (onrerire les cents) 	 3 (onteicre Ins cents) 	$ (onteltre les cnnrs) 
cesr -i-dire. recetces afftrcnces au 
chiffre d'affaires d6ci a r6 a Ia question 
S (inclure (Cs escompres rerenus)  

9. RECETTES BRUTES DE SERVICES NON PUBLICITAIRES, c'esc--d.re, recerres affsrenres au chifire d'affaires de 
dare a la questIon 6 

10. AUTRES RECETTES BRUTES DEXPLOITATION .- clx les honoruires reças davanre 

11. TOTAL DES RECETTES BRUTES D'EXPLOITATION (8 0) 	10) ......................................................................... 

12. BENEFICE NET (OU PERTE NETTE) AVANT LES RETENUES POUR L'IMPÔT a) F3nCfice .................................... 

h)Perte 	................................... 

Rece cccx 
locales 

provenan I 
tIe 13 

publtccr 

S tomerire es cenrsl 

ATTESTATION 

Le soussigné certilie que les rcsseignemencs indiquCs dans cecce tICclaracion Sonc, 1 sa connaissance. exacts et complc'ts. er qu'ils visenr l.s 
peniode allonc. 

dx. 	____________________________ _19___au ___________________________________ 19 

iom (en caraecres moalCs) 	 litre (ou Ioccccion) 

Sinacure 
	

Numêro de telephone 

Adresse 
	

Date de Ia dCclaracron 

6403-36.2 
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