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NOTE 

Components may not add to totals due to rounding 

SIGNES CONVENTIONNELS 

Las aignes conventionnela suivants sont employes unifor-
m4ment dana lea publications de Statiseique Canada; 

nombres indisponibles. 

nayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

E nombres rectiflés. 

x confidentiet en vertu des dispositions de Is Loi sur Is 
sististique relatives au secret. 

NOTA 	 I 
Lea chiffres ayant été arrondis les totaux ne correspi-

dent pas toujours. 

SYMBOLS 

The fol1o.iing standard symbol8 are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

- - amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of the 
Statistics Act. 

( 
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ADVERTISING AGENCIES 	 AGENCES DE PUELICITE 

nIi dU1 LiOn 

En 1972, lea 189 agences de publicité comprises dana 
l'enqulte ont déclaré un chiffre d'affaires total, brut, de 
$535,065,705, ce qui comprend un chiffre d'affaires a l'égard 
des supports publicitaires de $415,250,213; lea frais de 
production ae soot dlevéa I $107,953,488 et lea autres services 
I $11,862,004. Lea autres chiffres d'affaires comprennent des 
services tela que la commercialisation et lea recherches sur 
lea supports publicitaires, le travail de relations publiques, 
lea services de traduction, l'analyse des ventes et las cam-
pagnes de yenta. Lea recetiea brutes se soot éievées 8 
$92,063,968 et le bénéfice net (avant lea deductions dimpBts) 
I $9,363,609. 

Ii eat 8 noter que lea données de même nature sur les 
agences de publicite ne soot pas disponibles pour 1971, Pen-
quete n'ayant pas Cté effectuée cette année-lI. Quelques 
renseignements, de nature plus limitCe, seront disponibles 
pour 1971 dana lea publications traitant du Recensement du 
Commerce et dee Services de 1971. Las rdaultats obtenus pour 
1972 sont donc compares aug chiffres publiCs pour 1970. 

Chiffre d'affaires total, recettes brutes et bfnCfice net 

Comma l'indique le tableau 1, le chiffre d'affaires 
total a augmenté de 13.8 7, passant de $470,352,117 en 1970 8 
$535,065,705 en 1972. Le chiffre d'affaires de publicitC a 
augmenté de 13.1 '4 (de $462,731,972 8 $523,203,701) dana l'in-
tervalle de ces deux annCes tandis qua les autres chiffres 
d'affaires provenant de la commarcialisation, des recherches 
sur lea supports publicitaires, des relations publiques et 
d'autres services de ce genre ont augmentC de 55.7 7. (de 

-$7,620,145 I $11,862,004). 

Lea recettes brutes Se soot élevCes I $92,063,968 soit 
11.1 'I. daugmentation par rapport aux $82,895,710 de 1970. 
Les recettes brutes de publicitC ont augmenté de 12.4 '4 tandis 
que lea recettes brutes de to commercialisation, des re. 
cherchea sur les supports publicitairea, des relations 
publiques at d'autres services du même genre ont diminuC de 
10.0 7, dans l'intervalle de ces deux anuCea. Las autres 
recettes brutes dexploitation (c.-I-d. lea honoraires recus 
d'avance) ont diminuf de 9,3 7. entre 1970 et 1972. Durant Is 
mêine période, le bCnéfice net (avant lea retenues pour lim- 

a augmentd de 22.1 '/.. 

Veuillez noter qua lea recettes brutes des annies 1969, 
1970 at 1972 peuvent atre comparées entre elles. Las ran-
seignements relatifs aux annCes 1964 8 1968 peuvent lire com-
pares entre eux mais ne peuvent pas lire compares aux ren-
seignements de 1969, 1970 at 1972 (tableau 1). La raison en 
eat un changement introduit dans Is formulation du question-
naire de 1969, changement qui a considCrablement modifiC la 
nature des renseignements fournis quant aug recettes brutes 
au titre dCtudea de marchC, de is recherche et d'autres 
services. 

Emploi at rémunCration 

Lea renseignemenia ayant trait I l'emploi et 8 is rC-
munCration sont résumés aux tableaux 2 et 3. Las agences de 
publicitf ont déclarC avoir employC 4,474 personnes dont 
2,308 employêa de sexe masculin at 2,166 employéa de aexe 
fCminin, et avoir payC $53,014,072 en rémunCration. Lea 
donnCes sur l'emploi de 1972 ne peuvent ltre comparées 8 
aucune de celles des années prCcfdentea, du fair d'un chan-
gement de formulation introduit dana le questionnaire de 
cette année là. En effet, alors qu'au coura des annéea pré-
cIdentas on demaridait dindiquer le nombra de peraonnes 
- sployfes en moyenne par annde, en 1972, on a demandC d'in-
f:qrier le nombre d'employCs ayant travaillC pendant Ia der-
ricre semaine complIte de septambre ou pendant is période de 

110 Ia plus rapprochée, 

• IlL Us)dUC I 

In 1972, the 189 advertising agencies included 
in the survey reported gross advertising billings 
to clients totalling $535,065,705 and included media 
billings of $415,250,213; production charges of 
$107,953,488 and other billings amounting to 
$11,862,004. Other billings include activities such 
as marketing and media research; public relations 
work, translation services, sales analysis and sales 
campaigns. Gross revenue amounted to $92,063,968 and 
net profit (before income taxes) was reported at 
59,63,609. 

It should be noted that comparable 1971 adver-
tising agency data will not be available because the 
program was not conducted for that year. For 1971, 
some limited data will be available in the 1971 pub-
lications of the Census of Merchandising and Services 
The 1972 results have, therefore, been compared to 
the published 1970 figures. 

Total Billings, Gross Revenue and Net Profit 

As shown in Table 1, total billings increased 
from $470,352,117 in 1970 to $535,065,705 in 1972, an 
increase of 13.8 7,. Advertising billings increased 
by 13.1 i (from $462,731,972 to $523,203,701) between 
the two years while other billings from marketing and 
rirdia research, public relations and other such serv- 

es increased by 55.7 7, (from $7,620,145 to 
c;E2,004). 

ross revenue increased to $92,063,968 in 1972, 
.1 7, over the $82,895,710 reported in 1970. 
revenue from advertising billings rose by 12.4 7. 

while reported gross revenue from marketing and media 
research, public relations and other such services 
decreased by 10.0 7 between the two years. Other 
gross operating revenue (i.e. retainers, fees) showed 
a decrease of 9.3 '4 between 1970 and 1972. During 
this same period net profit (before deductions for 
income taxes) increased by 22.1 '4. 

Please note that gross revenue data for the 
years 1969, 1970 and 1972 are comparable to one anoth-
er. The data for the years 1964 to 1968, though 
comparable between these years, are not comparable to 
1969, 1970 and 1972 (Table 1). This was brought 
about by a change in the 1969 questionnaire design 
which substantially altered the data reported for the 
question relating to gross revenue from market sur-
veys, research and other services. 

Employment and Salaries and Wages 

Data relating to employment and salaries and 
wages is presented in tables 2 and 3. Advertising 
agencies reported a total of 4,474 employees including 
2,308 males and 2,166 females and salaries and wages 
totalling $53,014,072. Employment data reported for 
1972 is not comparable to any of the previous years. 
This was due to a change in the 1972 concept which 
required respondents to report employment for the 
.1st complete week (or closest pay period) of 
..ptenrhr'r inste;li] if iii nirrirril RVt r:1.'e irrrmhr'r rF 

...-, 	r•i•(Jl!,. 5tt 	f! 	:,,.!i 



- 4 - 

Concentration 

En 1972, 25 agences dtaient classées dana les deux p1i 
grandes categories (plus de $5,000,000 de chiffre d'affaire; 
elles ddclaraient au total $410,115,089 de chiffre d'affair'. 
de publicitd soft 76.6 7. du chiffre d'affaires total au 
Canada. Ces deux nmes categories comptaient 22 agences en 
1970 et ddclaraient $340,745,932 de chiffre d'affaires de 
publicitd, soit 72.4 '7. do chiffre d'affaire total. 

Chiffre d'affaires, imprimds 

Sur les 189 agences de publicitd considdrdes, 166 ont 
donnf Is repartition de leur chiffre d'affaires en imprimés 
selon le genre d'imprimds. Lea rdsultats sont prfsentds aux 
tableaux 5 et 6. 

Choix de support publicitaire 

Lea sgences de publicitd classdes dans les trois plus 
petites categories (moms de $5,000,000 de chiffre d'affai-
res) ont ddclsré qua la plus grande partie de leur chiffre 
d'affaires de publicitd provenait des imprimds (de 44.9 7. 

61.6 7.). Ce qui n'est pas le cas pour lea agences clss-
sees dana les deux plus grandes categories (plus de 
$5,000,000 de chiufre d'affaires). Ces agences ont ddcla-
rd que 43.1 7, et 43,5 7., respectivement, de leur chiffre 
d'affaires de publicitd provenait de is tdlévision. 

Analyse du chiffre d'affaires de publicitd 

Le chiffre d'affaires de publicitd eat le montani fac-
turd aux clients. Ce montant se compose de deux parties, lea 
frais de support de publicitd pour l'espace ou le tampa rete' 
et las frais de production de l'annonce publicitaire réclaiii 
par l'agence de publicité ou par un tiers. La ventilation 
chiffre d'affaires de publicitd salon le genre de service 
prfsentde au tableau 8. La tableau indique qua lea frais Lb  

production constituaient 20.6 'I. du chiffre d'affaires de 
publicitd. 11 faut noter que lee frais de production pour 
imprimds sont plus Clevds que lea frais de production poor 
radio, Is télévision, les panneawc-rdclame et lea affiches 
utilisdes dana les moyena de transport (22.0 7. compard 
14.1 7., 7.9 7. et 15.7 7.). 

La tableau 9 donne Is mnême ventilation entre frais de 
support publicitaire et frais de production salon lea catd-
gories d'agences. 

Concentration 

In 1972, a total of 25 firms were classified to 
the two larger size groups (over $5,000,000 in bil-
lings) reporting $410,115,089 in advertising billings 
or 76.6 7. of the total billings in Canada. These same 
two size groups in 1970, consisting of 22 firms, re-
ported advertising billings of $340,745,932 repre-
senting 72.4 7. of total billings. 

Print Media Billings 

Of the 189 advertising agencies, 166 showed a 
breakdown of print media billings by type of print 
media. The results are summarized in Tables 5 and 

Media Selection 

Advertising agencies classified to the three 
smaller size groups (less than $5,000,000 in bil-
lings) reported the greatest proportion of their total 
advertising billings within the print media (44.9 7. 
to 61.6 7.). This pattern was not duplicated for firms 
classified to the two larger size groups (over 
$5,000,000 in billings). These firma showed 43.1 7. 
and 43.5 7. of their respective total billings were 
generated within the television media. 

Analysis of Advertising Billingg 

Advertising billings is the amount charged to 
the customer. This amount is composed of two parts, 
a fee charged by the media for the rental of time or 
space and a fee charged by the advertising agency or 
by a third party to produce the commercial. Table 8 
gives the breakdown of advertising billing by kinds of 
service. The table shows production charges were 
20.6 7. of advertising billings. It should be noted 
that production charges of print media are higher than 
the production charges for radio, television and out-
door and transportation (22.0 7, compared to 14.1 
7.9 7, and 15.7 7.). 

Table 9 gives the same breakdown between media 
billings and production charges by size groups. 

4 
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A41,F. 1. 	Sussoary StatiStics, Advertising Agencien in Canada, 1966-1972 

I. Scatiatique rdcaptculttive dee agencen do publicitd su Canada, 1964.1972 

Other gross 
Amount of billings 

- 
Cross revenue on operating 

revenue 
Chiffre d'affaires 

- 
Recettan brutes an titre 6. (retainer., 

fees where 
cos.eisnion is Net profit 
not applicable total (before de- 

Number 

Advertising 
billings(l) 

or was 
rebstable to 

duction 
for income 

of 
Market - Market the client) taxes) 

firms 
surveys, Chiffs-. d'affaires Surveys, 

Year - Annde - Adver- 
tising 

research 
and ether 

de publicitd(l) research 
Autres recetcee Bdndf ice 

Nambre 
d'agen- billings(l) aermices 

and other 
eervices(2) 

dbrutes net 
- 

- total - 'exploitacion (avant 
ces 

Chiffre etude de Per cent 
etude de 

(honeraire. Per 	nt ddductionn 
d'affaires narchd, of 

u.s-s-he, 
dens 1. cas of den tmp8ts 

de pobli- recherche Amount billings 
recherche 

oh I'on ma Amount billings sur 1. 
citd(j) at autces 

- - 
at autres 

calcule pan 6. - - revenu) 
service. Mootant POurcen- conuission Nontant Pourcen- 

tags do services (2 ou que tsgedo 
chiffre I cello-cl a etC chiffre 

d'affaires ristournde d'affaires 

	

   au_client) 	I__________ ___________  
dollars 	 dollar. 	 dollars 

	

1964 ..............149 314,354,627 3,785.712 318,140,339 49,619,164 	15.8 3,785,712 	187,056 53,591,932 	16.8 	4,081,379 

	

1965 .............159 358,264,704 4,294,643 362,559,347 56,497,703 	15.8 4,294,643 	202.368 60,994,714 	16.8 	5,712,001 

	

1966 ............. 165 396,687,409 5.488,460 402,175,869 61,227,597 	15.4 5,488,460 	199,128 66,915,185 	'16.6 	6,578,493 

	

1967 ............. 176 424,845,770 4,749.467 429,195.237 67,871,692 	56.0 4,749667 	213,445 72,834,604 	17.0 	6,019,603 

	

1968 .............171 421,812,807 4,332,114 426,144.921 67,833,415 	16.1 4,332,114 	310,745 72,476,274 	57.0 	4,744,010 

	

1969 .............163 450,332,349 5,810,461 456,142,810 73,225,447 	16.5 3,964,017 	1,664,781 78,874,175 	17.3 	9,388,551 

	

1970 ............. 194 462,731,972 7,620,145 470,352,117 78,066,833 	16.9 3.824,357 	1,004,520 82,895,710 	11.6 	7,670,258 

	

1972 .............889 523,203,701 1,862,004 535,065.705 87,712,532 	56.8 3,440,291 	911,145 92,063,968 	17.2 	9,363,609 

(1) Include, production work done. - Comprend le travail de production. 
(2) The 1969 and 1970 data are not comparable to prior yeas -a. - lea donndea do 1969 et do 1970 mc soot pas cooparables sax anodes antdrieures. 

TABLE 2. tn,ploymsut and Gross Revenue for 8964-8972 

TABLEAU 2. Emploi at rececte. brutes, 1964-1972 

- 

'ar - Anode 
Nunther of firma 

- 
Cross revenue 

- 
E.ploy.es (l) - Eaployds(l) Total amount 

paid to employees 
- 

Per cent of 
groan revenue 

Male Fa,sale 
Nombre d'agences Recetten brutes - - total R#aasn4rtion Pourcentag. des 

Feamma _ta5aj. recetres brute. 
dollars number - sombre dollars 

149 53,591,932 2,375 2,078 4,453 33.170,850 61.9 
159 60,994,714 2,491 2,207 4,698 37,049,736 60.7 

1966 165 66,915,185 2,574 2,399 4,973 40,771,172 60.9 
1967 176 72,834,604 2,618 2,520 5,138 4-4,034,036 60.5 
1969 871 72 .476.274 2,511 2,608 4,919 44,651,258 61.6 
1969 163 78,874,175 2.502 2,374 4.876 46,628,740 59.1 
1970 194 82,895.710 2.497 2,353 4.850 49,209,223 59.4 
8972 189 92,063,968 2.308 2,166 4,474 53,014,072 57,6 

(1) As of the last cotnolete week of Sectember 1972 or closest n.y asrind. - La ,I.,-n5bro 	a,.ns ,,.i* 9. 	 ,sa, ,-,.. 	 ., 
rapprochde. 

TABLE 3. Employment and Net Revenue of Advertising Agencies, 1972, Clasnified According to Total Billings and Los-a of Organization 

TABLEAU 3. Emplol et retetres nettes en 1972 des agences de publicird, clssades ,uivant leur chiffre d'affaires total at lear forma d'organisation 

a L 
Net 

d 

Total billings - Chiffre d'affaires total 
Form of organization 

- Less than $10,000,000 
Fos-na 	organ sat On d' 	i 	i - $500,000. $2,500,000- $5,000,000- and over 

Total Moms do 2,499,999 4999999 9999999 - 
$500,000  at pine  

;-,rporated firma - Socidtds coaatitudea 

72 64 9 11 14 170 
246 735 258 586 2,606 4,431 

r,eu 	and wages - Traitements 	cc 	salairen 	.....................$ 2,139,401 7,768,488 3,115,620 7,017,832 32,646,807 52.688,148 
profit (before incooe taxes) - Bdndf ice net (avant ddduction 
a 	iap0ce 	our 	In 	revenu) 	......................................$ 462,860 1.419.792 629.676 1,048,864 5,515,615 9,076,807 

Unincorporated firma - SociCtds non constitudea 

17 2 - - - 19 

- 	;on,bre d'agencea ................................ 
- Nombre d'employds 	........................... 

21 22 - - - 43 
noB and wages - Traitements at 	Salairen 	.....................$ a x - - - 325,924 

'r of firma - Nombre d'.genc.s ................................

of working proprietors - Nombrea do propridraires act ifs 19 2 - - - 21 

•r of employees - Nombre d'empinyds ...........................

'rofit (before proprietors' salaries and income raze.) - - 
,,ifjce net 	(avant deduction des craltements des prapridtaires 

lea 	impOts 	our 	Is 	revonu) 	.... ............................... 	$ X x - - - 286,802 
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TAbLE 4. Billings of Advertising Agencies, 1964-3 
Note, Agencies classified by emount of total b11 

TAIIL2AU 4. Chiffre d'affaires des agences de pebiiciL, 
Note, Ageocee ciestes selon [our chiffre d'affaire, 

Total billings - Chitfra d'affaires total 

Less than 	 $10,000,000 

	

Year 	lloins de 	 2.499,990 	4,999,999 	91999,999 	 - 

	

- 	$500,000      	at nlus  
- 	 $500,000- 	$2,500,000- 	$5,000,000- 	and over 	 Total  

AnnAe 	Number 	 Number 	 Number 	 Number 	 Number 	 Number 
of firms 	Amount 	of firms 	Amount 	of finns 	Amount 	of firms 	A,eOsnt 	of firms 	Amount 	of firms 	Amount 
No,sbre 	Hontant 	Wo,sbra 	Montant 	Nombre 	)4ontant 	Nombre 	Montant 	No,sbre 	Montant 	Norabre 	liontant 

d'agences 	d'agences 	d'agencea 	d'sgeuces 	d'agences 	d'agences  
dollars 	 dollars 	 dollars 	 dollars 	 dollars 	 dollars 

1964 	 81 	14,952,983 	44 	48,810,741 	6 	22,613,840 	6 	38,045,815 	12 	193,716,960 	149 	318,140,339 
1965 	 81 	16,086,483 	53 	63.069,366 	6 	23,440,169 	6 	37,500,729 	13 	224.482.600 	159 1362.559.347 
1966 	 83 	14,790,938 	52 	57.915,159 	10 	32,603,195 	1 	49,148,590 	13 	247.717.987 	165 	402.175869 
1967 	 86 	15.057,551 	58 	63,066,955 	11 	35,731,322 	8 	57,332,654 	13 	258,406,749 	176 	429.595.237 
1968 	 83 	13,973,050 	56 	63,016,996 	12 	41,052,625 	7 	48,040,688 	13 	260,061,562 	171 	426.144,921 
1969 	 75 	13,925,111 	56 	66.829,989 	10 	37,819,657 	9 	61,356,921 	13 	276,211,132 	163 	456.142.810 
1970 	 91 	15,381.417 	68 	68,567.816 	13 	45,656.952 	8 	53,766,793 	14 	286,979,139 	194 	470.352,117 
1972 	 89 	18,958,577 	66 	71,111,790 	9 	34,280,269 	11 1 	76,064,892 	14 	334,050,197 	189 	535,065,705 

TABLE 5. print Media Billings by type of Print Media as Percentage of Total Print Media, 1972 
Note' Agencies classified by amoast of total billings 

TABLEAU 5. Chiffre d'affaires dams lea imprirnAs par support publicitafre par rapport as montant total du chiffre d'affaires dana lea imprinds. 1972 
Note: Agences classics salon leur chlffre d'affaires total 

Number 
of firm, 	 Other print 

showing the 	 media (yellow 
Amount of 	breakdown 	,kjnount of 	 Weekly 	 pages, farm 

print 	of print 	print 	 Daily 	Week-end 	senf-weekly 	 publications, 
Number 	media 	media 	 media 	Per 	news- 	(tutu) 	tn-weekly 	Consumer 	Trade 	 college 

of firms 	billings 	by type 	billings 	cent 	papers 	magazines 	newspapers 	magacines 	papers 	papers, etc.) 

Total billings 	 Norabre 	Chi if cc 	Nombre 	Chfffre 	Pour- 	Jour- 	,Journaux 	Journeux 	Revue, dr 	ReuseS 	 Autres 

- 	 d'agen- 	d'affaires 	d'agences 	d'affaires 	ten- 	naun 	de fin de hebdmeadalre, 	consasn- 	profession- 	imprinO' 

Chiffre d'affaires total 	ces 	dens lea 	donnant 	dams lea 	tage 	quoti- 	semaine 	bihebdoma- 	teurs 	nelles 	(pages 7a 
imprimis 	Ia yen- 	imprinds 	 diens 	 daira et 	 journo 

tllation 	 trihebdo- 	 agr1col 
du thiffrs 	 nadaire 	 journaux 
d'affaires 	 Iégiaux. 
dans len 
inprimdn 

par support 
publiuntaire     

dollars 	 dollars 	 per cent - pourcenisge 

Less than - Moms de $500,000 	89 	9,519,481 	 81 	8,690.412 	100.0 	35.8 	3.5 	 3.7 	11.6 	 35,3 	 10.1 

$ 	500,000-92,499,999 	 66 	30,455,037 	 58 	25,567,600 	100.0 	62,5 	 7.0 	 5.0 	14.4 	 23.1 	 8.0 

2,500,000- 4,999,999 	 9 	11,977,423 	 7 	8,301,700 	100.0 	54.7 	 x 	 a 	222 	 13.6 	 a 

5,000,000- 9,999,999 	 11 	23,277.956 	 9 	19,388,784 	100.0 	42.4 	 x 	 a 	323 	 13,3 	 a 

10,000,000 and over - at 
plus 	...................... 14 	96,753,418 	 11 1  75,226,462 	100,0 	43,8 	 9.4 	 4,9 	25.1 	 12.3 	 4.5 

Total 	..................... 189 	01.983,315 	 166 	37,174,758 	100.0 	43.5 	8.0 	 4.2 	23.1 	 16.0 	 5.2 

TABLE 6. Print Media Billings by Type of Print Media as Percentage of Individual Print Medis, 1972 
Note: Agencies classified by amount of total billings 

TABLEAU 6. Chiffre d'affaires d.ns las imprimés par support publictraire per rapport as chiffrn d'affaires dams chaq,a support publicinatra, 1972 
Nota, Agences clas68ee scIon leur chitfre d'affaire, total 

Number 
of firma 	 Other prirt  

showing the 	 media (y.1.. 

A,souni of 	breakdown 	Amount of 	 Weekly 	 pages. 
print 	of print 	print 	Daily 	WOmb-end 	semi-weekly 	 poblicarlo- 

Number 	media 	media 	media 	new,- 	(roto) 	tn-weekly 	Consumer 	Trade 	collrg.- 
of finns 	billings 	by type 	billings 	papers 	magazines 	newspapers 	magazines 	papers 	papers. 

Total billings 	 Nmbre 	Chtffre 	Nombre 	Cl,lffre 	Jour- 	Journaux 	Journaun 	Revuas do 	Revues 	 Autr,-c 

- 	 d'agen- 	d'affaires 	d'agences 	d'atfairen 	naun 	do fin de betdomadalre, 	consosnna- 	profession- 	impnime' 

Chiffre d'affairae total 	tea 	dana las 	dormant 	damn Len 	quotf- 	semaine 	bihebdoma- 	teurs 	nelles 	(pages jot. 
imprimds 	Is men- 	in,prfmis 	diem, 	 ,ialre at 	 journa'.- 

tilation 	 triltebdu. 	 agricoles, 
du chiffre 	 madaire 	 journaun col- 
d'affaires 	 lAglaus. etc.) 
dana las 
imprimin 

par support 
publicitaire  

dollar, 	 dollars 	 per cast - poIrcentsge 

less chan- 110155 de $300,000 	 89 	9,519,495 	 81 	8,690,412 	 5,2 	2,8 	 5,5 	3,2 	 14.0 
$ 	500,000-$2,499,999 	 66 	30,455,037 	 58 	25,567,400 	 18.2 	16.3 	 22.3 	11.6 	 26.9 

2,500,000- 4,999,999 	 9 	11,977,423 	 7 	8,301,700 	 7.6 	 a 	 x 	 5.8 	 5.1 
5,000,000- 9,999,999 	 II 	23,277,956 	 9 	19,388,784 	 13.8 	 a 	 a 	19.8 	 11.7 

10,000,000 and over - en 
plus ........................i4 	96,753,418 	 11 	75,226,462 	 55.2 	64,4 	 63.3 	59.6 	 42,3  

Total 	......................7, 	 100.0 	100.0 	 100.0 	100.0 	 100.0 	 1 

Tstsl 	......................$ 	 89 171,983,315 	 166 137,174,758 	59.668,414 	11,027,040 	5,169,042 	1,676,292 	21,938,119 	7,095,851 

I 

It 

I 



MW 

7. Percentage Distribution of Advertising Billings by Medium, 1972 
(Agencies classified by amount of total billings) 

on proportionnelle du chiffre d'sffairee de pobltcttA, par support publicltaire, 1972 
(Agencen clausdes aelon leur chiffre d'affaires total) 

Dietribution of advertising billings 

Rdpar'ition do ci' ftc. d'.ffa''en do pobli"td  
Direct 
mail, 

Adver - point of 
tining purchase,  

Number billings brochures, 
Total 	billings of firms Outdoor and catalogues, 

- Total Print transpor- contests, 
(i, 	ffre d'affaires total Ncbre media Television cads,, etc. Other 

d'sgoncca Chifiro 
- - Radio - - - Total 

d'affatros lisprimds TAlAvlulon Supports Par la Autres 
do publicicO extdricurn poste, 

et sun points 
transport de vence, 
an cIn brochures, 

catalogues, 
concours, 

etc.  
dollars per cent - pourcentage 

89 18,257,841 61.6 12.2 11.3 2.5 11.2 1.2 I 	100.0 
66 68,756,706 53.4 18.3 15.3 3.4 8.0 1.6 100.0 
9 34.169.555 4-4.9 29.5 17.7 3.0 a a 100,0 

Less than - Moms do $500,000 .................... 

11 73,082,122 38.2 43.2 10.9 3.9 a a I 100.0 

$ 	500,00042.499,999 ........................... 
2,500,000- 4,999,999 ........................... 
5.000.000- 9,999,999 	........................... 

14 328,937,477 39.3 43.5 13.2 2.9 a a 100.0 

189 523,203,701 42.1 38.1 12.1 3.1 4.0 0,6 100.0 

10,000,000 and over - cc plus ................... 

Total 	.......................................... 

TABLE B. Advertising Billings to Clients by Iledium and Kind of Service, 1972 

TABLEAU 8. Chtffre d'affaires do publicitd, par support publicitaire Ct genre do service, 1972 

Media billings Production charges 
- 

- Total 
Media - Support publicitaire Support pohlicitaire Frais de 	odction  

Amount Per cent Amount Per cent mount Per cent 

Kontant Pourcentage Montaut Pourcentage Montant Pot,rcentage 

:1 	media - 	lmprtmAs 	.................... ...... 171,983. 313 78.0 48,484,485 22.0 220,467,800 100.0 
171,358,572 85.9 28,200,695 14.1 199,559,267 100.0 58,428,260 92.1 5,038,611 7.9 63,484,871 1000 

loot and transportation - A l'extArieur cc 

-vIsion - TAlAvisio,, 	.......................... 

13,480,066 

. 

84.3 2,505,263 35.7 35,985,329 1000 Direct sail, 	point of purchase, brochures, 
contents, etc. - Par is paste, aux points do 

transport en cs,meoo 	............................ 

vente, brochures, catalogues, concouru, etc. 	.. ,., ... 20,782,268 100.0 20,782,268 100.0 ... ... 2,942,166 100.0 2,942.166 100.0 

415,250,21.3 79.4 107,953,488 20.6 523,203,701 100.0 

Other - Autres ...................................

Total 	.......................................... 

TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Sire Croup, 1972 
Note: Agencies classified by amount of total billings 

TABLEAU 9. Rdpariitlon proportionnelle do chiffre d'affaires de publicito, par support cc genre de service, par ordre de grandeur, 1972 
Nota: Agencee ciassdes scIon lout chiffre d'affaires total 

Media Production I 	Media Production 
Total billings 

- Total 
billings 

- 

charges 
- Total  

billings charges 

Qtiffre d'affaires total Support Prams de I 	Support Frais de  
)ubliettalre production  ?ublicitaire production 

amount - montant J 	per cent - pourcentage amount - montant 	per cent - poorcentage 

Print media - Imprtmda Televisios - T6ldvtsion 

:ss 	than - Moms de 	$500,000 	. .................. 
500,000-$2,499,999 	........................... 

10,000,000 and 	over - ci 	p1os 	............ . ..... 

.31,268,278 
36,751,566 
15,334,548 
27.920,818 

129,212,590 

100.0 
100.0 
100.0 
100.0 
100.0 

84.6 
82.9 
78,1 
83.4 
74.9 

15.4 
17.1 
21,9 
16.6 
25.1 

2.231.422 
12.605,675 
10,097,575 
31,503.696 

143,120,899 

100.0 
100.0 
100.0 
100,0 
100.0 

90.5 
84.5 
81.8 
85.9 
86.2 

9.5 
15.5 
18.2 
14,1 
13.8 

220,467,800 

. 

100.0 78.0 22.0 399,559,267 100,0 85.9 14.1 

2,500,000- 4,999,999 	........................... 
5,000,000- 9,999,999 	........................... 

Total 	. ........................................ 

Outdoor and transportation 
Radio 

than - Iloins 	do 	$500,000 	...................... 
00,000-$2,499,999 	........................... 

- 	00,0O0- 4,999,999 	........................... 
, 	 70,000- 9.999.999 ........................... 

_________ 

	

2,052,423 	100,0 	95.9 	4.1 

	

.10,495,330 	100,0 	92.1 	7.9 

	

6,045,856 	100,0 	90.9 	9.1 

	

7,973,366 	100.0 	92.5 	7.5 

	

36,899,896 	100.0 	91.9 	8.1 

Supports ext6rieura at transport en Como.,n 

451,201 
2,318,421 
1,011,863 
2,855,910 
9,347,934 

100.0 
100.0 
100.0 
300.0 
100.0 

78.8 
83.8 
85.9 
88.7 
83.2 

21.2 
16.2 
14.1 
11.3 
16.8 

63,466,871 100.0 92.1 7.9 15,985,329 100.0 84.3 15.1 

70,000 and over - et plus ................... 

al 	.......................................... 

I 



1+ S1atistks Canada Statistique Canada 

ADVERTISING AGENCIES, 972 

Cotsplete and mall on. copy within 
30 dops of receipt 

Aathorry —Sratinticn Act, Chaprer 15, 
Srststeo of Canada 1970-71 -72. 

(Eaeatplaires frunçain d.sponibles 
sat dissuade) 

Rev,so quote at address ifont eOttt 	 - 

INSTRUCTIONS 

Report for your fiscal year (ttnnnal business pear) endrag at any irac between April I 1972 and Match 31, 1973.   

1. FORM OF ORGANIZATION —(check one boa) 

T Individual proprietorship 	E3 Parrsership 	 Iococporared Ctrmpany 	 Other (Specify) 

2. NUM8ER OF OFFICES 

Ilosniosollicer, (inc lu,)tng head ohio0 ifin Casads) mere operated during the reporting period' ........................................ 

3. WORKING PROPRIETORS—)ior applicable to incorporated compuniert) 
How many proprietors were actively engaged in the business during the reporting period' ................................................ 

4. PAID EMPLOYEES AND PAYROLL 

lal Numberaf paid employees during the lust complete week of September orc loses, pay e 
nod. Include working etiecurines of incorporated companIes but not proprietors of ants- 
carporared businesses. 	 (.1 Male .............................. 

(ii) Female.......................... 

(h) 'loral salaries and wages paid to employees during the business year. Include coatmi anions, bonuses, leave pay and 
payments is kind. Include the salaries of working esecutive of incorporated companies but do not include the with-
drawal sal working ptopnierors of snisri,,porated businesses. Report gtons pay before deductions. 

5. GROSS ADVERTISING BILLINGS TO CLIENTS 

(.fnnre 	Media Billings' .'nui'tly an billed to client. Principally, this will include nor billings plan cotnrniunion )enclude co,rrmts,,ons rebater) 
the client), cost of programs in TV and radio program advettistng, plus any other charges hy station, network or penlontners. 
Uttder ''Production Charges" include all billings to clients for actually prinlucing print and otfte, advertising and commerctsls, tnclude st' 
bnards,etc. This will include net billings (or cltatges by art studios, production bonuses. (teelancers, petfonners used an co,nmeecmaln, residua 
plus charges lot work done by agency staff, plus cotsosissions (enclude those rebated to the citenr). 
If commissioas are split with other agencies is Canada. adjust billings accordingly. 
If eaucr figs ten are not available, please eatnna re one fully. 

Media 	 Media billings 	 Production charges 	 Total 

$ (Gnu rents1 

() 	Doily 	newsp.peen .............. 	............... .......................... ............ 

(ii) Week-end (roto) 	ntagscines 	. .... 	... ..................................... ._  

(iii) Weekly, semi-weekly, ui-weekly newspapers 	....................  

. 

(is') 	Consume, 	magnoines 	.................. 	..... 	....... 	......... 	......... - .... 

Is) Trade papers 

(vi) tither print media fe,g 	Vellum Pages, fans 	publications, 
college 	papers. 	etc.l 	.......................................... 	... 	.............. 

I 	omit crv,S I (owls cents) 

- 	 - ...-............. (.1 Total print media .. ............... ....... .. 	................................... ........... 

fbITeleninioo .................................................................................... 

(c) l(ndk, 	....................................................................................  

4 
(d) Ostdoor and 	transportation......................................................... 

(c) Direct mail, point of purchase. brachas, cutalogses,contestn, 
etc. (include mailing cost in "production charges'') . ............. ..  

	

(F) Other 	(movie 	theatre 	advertising. 	lubela, 	logos, 	trade 

	

ahows, 	etci 	.................................................................... 

Total grass adn.rtisang billings to chants 

6. OTHER GROSS BILLINGS TO CI..IENTS _macbeting and media research, public relntionn work, translation services, 
sales 	analyses, 	sales 	campaignu, 	etc. ........................................................................................................................................... 

TOTAL CROSS B'L L NGS 1 0 CLIPP4TS Fog MEI)IA 	PRODUCTION AND SERVICES 

I 

4 



POS5 REVENUE FROM ADVERTISING BILLINGS, i.e. revenue from billings reported in question 5 (include ssh 

mu 

byyour own scuff.......................................................................................................... 

cl Revenue from outside production work (commissions or fees) ........................................................................................ 

(d) TOTAL GROSS REVENUE FROM ADVERTISING BILLINGS ...................................................................................... 

9. GROSS REVENUE FROM OTHER GROSS BILLINGS, i.e. revenue from billings reported in question 6 ............... 

tO OTHER GROSS OPERATIND REVENUE _..-h 	,.ra..rn (sr,ecifn) -..-.-..-- 	.--- .........-.-.- 

 
* 	 Ii. TOTAL GROSS OPERATING REVENUE (8(d) °9 1 (0) .................................................................................................... 

12. NET  PROFIT (OR LOSS) BEFORE INCOME TAXES 	(a) Pcofic ........................................................................ - - 

(b) Loss .................................................................................. 

CERTIFICATE 

This is to certify dt.* the inlormution contained is this report in correct and complete to the beat of my knowledge and belinf, and covets he 
period 

from__________________________________ I9.._.to 

Name (pIcnic print) 	 I Title 

lelephufle nwnbCr 

Date ot this report 



If Slatistics Canada Slatitique Canada 

It 	i.I,rfl 	 In rriilIiI(iC( 	 Cr 

AGENCES DE PUBUCITE, 1972 

Renonyoranonomploire dmone rempl A. I.. 
30 jour. sui000t In rdceptlon. 

Dririsraiton enigrie en vertu do 1. lot stir 1. 
ntartsiiqae. chapirre IS, Sracuts do Canada do 
1970-71.72. 

{Englinh cupien istt,lnblo on request) 

Corsperl. IWOt Cl l'.d,flne, Lii p  a lieu  

DIRECTIVE 

Faites porter vorto declaration nut tanner Iinanoière II' unrrCe norma it d'allaires) so rennrnnnl encre It let anl 1972 cc it Cl mars 1973. 

1, FORME JURIDIQUE li.oc)rer une case) 

	

rlrtvprive rirdividuello 	Soclrirri on nom collectif j Encreprise consticurie on corporation fl Autre (precinct)  

2. NOMBRE 0€ BUREAUX 	
Nombie 

ornlrien do hurcaux (v vomptit It siege social, nil on cr0000 an c:nnuda) oCt10 encteptivo a-c-tile onpiourris art court 
it a rc , Clt duo lotcnv' 

3. PROPRIETAIRES ACTIFS me s'appliqoo pan ann enrrr'prisen ronntrinries On cotporationi 
(omlricn dv proyririrnires nor acricernen I purricipri S l'ouploirnrioo do lenireprise Ou court. do Ia pririode do rrildrence'  

4. SALARIES El RMUNRATlOH 

at Nombre do saintiris no tours do In derniSre romaine camplce do ueptembtoon do I. pCnode 
de pave Is plus rupprochCe. Incliaw ion udn,iniscrntears uciifs den ensreprtnen 000stitu6es 
en corporation main non Its propriesnires dentrepriseu individnvliou. 	 0Ilommon 

ii) Femmen  

hi Rritsundtarion rotate den sniatsCs an cours do F arrnrio finanrihe, p cwnpris Its COmmissions, primm mopes ya,Cs 	
S loarotire Ion ttnuil 

or puiemonru on nature. Compter nosni its trairementa den adminisrrateurn aittis des entiepriscsciinntrrUoevon 
corporation, S lencopriom rourelrrin don rerrails dos propriritsiren aciilndes ontroprisos indivrduolles, Declarer In 
remuneration brute, avant deduction,. - - 

5. CHIFFRE D'AFFAIRES 0€ PUBLICITE 

lnscrirr sons ''ChiIIred'afIoiras pot support pnblicltnin",le monroni enact factutC non clients. Cello rubrrque coniiendrnprrnerpairmonc to 
rant nor don failures plus Ia commission inc renez pus rumple den carnmisston% risrournrio& sun clienrn). It cor don Sminnions darn It ca 
I. puhiicirC a Ia 0Cvision or 1 In radio, plus Its norren Irain en, grin par Its srar,ons. Its rriseounou ion 
Sons ''From do production'', inscriro it monrani des sommes lucrurrien aun clients pour runs Ion tranaux pohiucir sires, p comprin Its muquorl 
scrioarrov, crc. ten monrairts comprendront to monrani net des iacturos relatives aun train 00rpm par its studios d'art, len macsoon do prcn 1 . 

sian, its arrinren iodCpendunrs or ten osricutan rs rjni ont parrictpri S In réair,arion do messagon pulrlucttaires, Its nolden do conrpro, pins 
(rain pour In' travail do prodacrion du personnel tie I agence, plus los commissions Is ionclu.sron do cellos qui soft ristournries aos clicorsi. 
Si ton commissions son, partagries avec donuts agences au Canada, venilior lane Its tocirlicaiionv nriiensarrev. 
Faure do chiltros enacts. neujller donner uno essim.tion aasni precise quo possible. 	 ___________________ 

	

Sapprs pabliciroire 	 do production 	
- 	 Foral

par

if Quntidions .................................................................... 

ill Journnun do fin do romaine .......................................... 

jill Journaun hobdonradnire, bihebdomadairo or rrjhobstontudairr 

in> Ronuen don 000samrrmuteuts ................................................ 

vi Revuen protessionnelios 

nil Anirru inrprimrin (par 000mplo, Ion pages lauren, Ins jour-
naun agricitlon, los ionrnOnu coikgiuls. etc.) ..................... 

ni Total, tmprlmés . .......................... 

hI TClCvision 	..................... 

of Radto .... 

I
n .....i..., 	........ 

 

dl PublicirC ocrCrtrur or crunsporss en corrrmun ............................. 

el Puhlicirri parIa paste, aun points do noose, brochures, cutalo' 

j
uts, concouts • etc. (induce Its train do posse comme ''Fnts 
e productrurr'') 

I) Aucren Ipublicinri dunn Its ctndmas, crdntion d'ririqnorcea, gra- 
phisme, expositionsommor 	I 	I 

 

Chill,er d'nllntnnn do pablinlrC, total  

6. CHIFFRE D'AFFAIRES DE SERVICES NON PUBLICITAIRES —corssmorcjnlivorion or rochetches nor Its su(jrS 
publiciraires. travail do reia Lions publtques, services do traducrion, analyses ties veures, campognes do vento. ci.. 

1. CHIFFRE D'AFFAIRES TOTAL (SUPPORTS 0€ PuBLICITg, PRODUCTION El SERVICES) (5 'il 

... 	 All VERSO 

4 

L. 

4 



A. RECETTES BRUTES OE PUBLICIT. rt4-Iirc, r cones ul rontea to ch.Ihe daffairos décl.re I Is qsesuso 5
S (strn Ic. cons.t 

H uCc:c 	 .lurnaai 	 rrulucøn eIiccu p.I our 	 j 

ci Recents pr000n.nt du travail do production cifeccué I lertértear (conrmiss,ono or hononarres) 

d) RECETTES TOTALES BRUTES PROVENANT DE LA PUBLlCIT ....................................................................  

9. RECETTES BRUTES DE SERVICES NON PUBLICITAIRES, c'eor4-dire.cecenses alkrentenas chifiro daffaircu di-
1 It qorriron H 

10. AUTRES RECETTES BRUTES DEXPLOITATION ...nelt lot honornirot roçan davnnce (préciscu) 

I I. TOTAL DES RECETTES BRUTES DEXPLOITATION (8(d) + 9 • 10) ............................................................................... 

2. 8ENFICE NET (OU PERTE NETTE) AVANT LES RETENUES POUR LIMPÔT n)  Béndfico ................................  

hIPorto ........................................ 

ATTESTATION 

0, soussind cercilic quo Ion rensoigoemennss donnCs dune cone declaration sour. I tnt connuisuance, easers et compIets or qual scinent In 
pdniodo allant. 

dna_______________________________________ 19....................an ____________________________________ 19....... 

Worn (on c.r.cteros maniC.) 	 True (a. buenos) 

- Sipnurure 	 Nurser. dv téléphone 

Adroase 	 One do Is declaration 
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