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The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

- - amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of the 
Statistics Act. 

;1uNLs LONVETIONNELS 

Lea signes conventionnels suivants sont employs unifor-
mément dana lea publications de Statistique Canada: 

nombres indisponibles. 

nayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiCs. 

x confidentiel an vertu des dispositions de lii Loi sur Is 
atatistique relatives au secret. 

I 

NOTE 

Components may not add to totals due to rounding 

NOTA 

Lea chiffres ayant 6t6 arrondis les totaux ne correspon-
dent pas toujours. 

I 

I 
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ng $586.2 million and included media billings of 
$462.5 million, production charges of $114.6 million and 
other billings amounting to $9.0 million. Other bill-
ings include activities such as marketing and media 
research, public relations work, translation services, 
sales analysis and sales campaigns. Cr085 revenue 
amounted to $103.7 million and net profit (before in-
come taxes) was reported at $9.5 million. 

Total Billings, Gross Revenue and Net Profit 

As shown in Table 1, total billings increased 
from $535.1 million in 1972 to $586.2 million in 1973, 
an increase of 9.52. Advertising billings increased 
by 10.3% (from $523.2 million to $577.1 million) while 
other billings from marketing and media research, 
public relations and other such services decreased by 
24.4% (from $11.9 million to $9.0 million). 

Gross revenue increase to $103.7 million in 1973 
up 12.6% over the $92.1 million reported in 1972. 
Cross revenue from advertising billings rose by 12.9% 
while reported gross revenue from marketing and media 
research, public relations and other such services 
increased by 7.9%. Other gross operating revenue (i.e. 
retainers, fees) showed an increase of 1.9% between 
1972 and 1973. During this same period net profit 
(before deductions for income taxes) increased by 1.1%. 

Please note that gross revenue data for the years 
969 to 1973 are comparable to one another, however they 
re not comparable to the gross revenue data reported 
or the years 1964 to 1968 (Table 1). This was brought 
bout by a change in the 1969 questionnaire design 
.'htch substantially altered the data reported for the 
;uestion relating to gross revenue from market surveys, 
research and other services. 

Employment, Salaries and Wages 

Data relating to employment, salaries and wages 
is presented in Tables 2 and 3. Advertising agencies 
reported a total of 4,866 employees including 2,427 
males and 2,439 females. Salaries and wages totalled 
$59.6 million. Employment data reported for 1972 and 
1973 are not comparable to any of the previous years. 
This was due to a change in the 1972 concept which re-
quired respondents to report employment for the last 
complete week (or closest pay period) of September 
instead of an annual average number of employees as 
requeated for previous years. 

Employment, salaries and wages, and net profit 
data for the 188 incorporated firms are summarized in 
Table 3. The remaining 23 unincorporated firms reported 
69 employees with salaries and wages of $526.000 and 
net profit (before Income taxes) at $530,100. 

Concentration 

In 1973, a total of 25 firms were classified to 
the two larger size groups (over $5,000,000 in billings) 
reporting $430.2 million in advertising billings or 
73.4% of the total billings in Canada. These same 
two size groups in 1972, consisting of 25 firms, re-
j)o1- ted advertising hillfrigs of v.02.0 million repre- 
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l'enqulte ont diar on eIiIr 	i'afiajres brut, de $586.2 
millions, ce qui comprend un chifire d'affaires B l'egard des 
supports publicitaires de $462.5 millions, lea frais de pro-
duction me sont élevés B $114.6 millions et lea autres services 
B $9.0 millions. Lea autres chiffres d'affaires comprennent des 
services tels que is commercialisation et lea recherches sur lea 
supports publicitaires, le travail de relations publiques, lea 
services de traduction, l'analyse des ventes at lea campagnes 
de vente. Lea recettes brutes se mont 6levées I $103.7 millions 
et le bënêflce net (avant lea deductions d'imp6ts) B $9.5 mil-
lions. 

Chlffre d'affaires total, recettea brutes et bdnéfjce net 

Comme l'indique le tableau 1, le chiifre d'affaires total 
a augmenté de 9.5 Z passant de $535.1 millions an 1972 1 $586.2 
millions an 1973. 	Le chiffre d'affaires de publicitC a aug- 
menté de 10.3 1 (de $523.2 B $577.1 millions) tandis que lea 
autres chiffres d'affaires provenant de Is coimnercialisation, 
des recherches sur lea supports publicitairea, des relations 
publiques at d'autres services de ce genre ont diminué de 
24.4 1 (de $11.9 millions B $9.0 millions). 

Lea recettes brutes se mont élevées B $103.7 millions soit 
12.6 1 d'augmentation par rapport aux $92.1 millions de 1972. 
Lea recettes brutes de publicité ont sugmenté de 12.9 1 tandis 
qua les recettes brutes de Ia commercialisation, des recherches 
aur las supports publicitaires, des relations publiques at 
d'autres services du meme genre ont augmente de 7.9 1. Lea 
autres recettes brutes d'exploitation (c.-B-d. lea honoraires 
recus davance) ont augmenté de 1.9 1 entre 1972 at 1973. 
Durant 18 mme pdriode, le bdnéfice net (avant lea retenues 
pour l'implt), a augmenté de 1.1 Z. 

Veuiilez noter que lea données stir lea recettes brutes 
pour lea années 1969 1 1973 sont comparablea eatre dies, toute-
fois, elles ne sont pam comparables aux données sur lea recettes 
brutes déclarées pour lea années 1964 1 1968 (tableau 1). La 
raison an eat un changement introduit dans la formulation du 
questionnaire de 1969, change.ment qui a considgrablement modiflé 
is nature des renseignements fournis quant aux recettes brutes 
su titre d'études de marché, de is recherehe at d'autres ser-
vices. 

Emploi et remuneration 

Les donnêes relatives aux effectlfs at aux salairea et 
traitements soot présentés sux tableaux 2 at 3. Les agences de 
publicité ont dCclaré un effectif total de 4,866 employés aoit 
2,427 hommes et 2,439 femmea at des traitementa at salairea 
$59.6 millions. Les données sur l'emploi de 1972 et 1973 ne 
peuvent atre comparées B aucune do celles des années précé-
dentes, du fait d'un changement do formulation introduit dana 
le questionnaire de 1972. En effet, alors qu'au cours des 
années précédentes on demandait d'indiquer le nombre de per-
sonnes employBes an moyenne par année, an 1972 on a demandé 
d'indiquer le nombre d'employés ayant travaillé pendant Is 
dernire semaine complete de aeptembre ou pendant Is période de 
pate is plus rapprochée. 

Les donnCes sur les effectifs, les salatrea St traite-
ments et les bénBfices nets des 188 entreprises constituées en 
corporation soot résumées au tableau 3. Les 23 autres entre-
primes non constituées en corporation ont declare on effectif 
de 69 euiployés dont les salaires et traiternents s'élevaient 
B $526,000, at des bénéf ices nets (avant impts) de $530,000. 

Concentration 

En 1973, 25 agences étaient ciassCes dana las deux plus 
grandes categories (plus de $5,000,000 de chiffre d'affaires); 
ellea déclarajent au total $430.2 millions de chiffre d'affaires 
de publicité soit 73.4 1 do chiffre d'affaires total au Canada. 
Ces deux m8mes categories comptalent 25 agences en 1972 at dé- 
elarsient $402.0 millioiis de 	FiiffrI'jff.,jr- 	<in niihlicjr.<, 
so 	 ii <hi lire 	ii 	:0<1 
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Print Media Billings 

Of the 211 advertising agencies 180 showed a 
breakdown of print media billings by type of print 
media. The results are summarized in Tables 5 and 6. 

Media Selection 

Advertising agencies classified to the three 
smaller size groups (less than $5,000,000 in billings) 
reported the greatest proportion of their total adver -
tising billings within the print media (53.7% to 60.6%) 
This pattern was not duplicated for firms classified to 
the two larger size groups ($5,000,000-$9,999,999 and 
$10,000,000 and over). These firms showed 50.4% and 
46.8% of their respective total billings were generated 
within the television media. 

Analysis of Advertising Billings 

Advertising billings is the amount charged to 
the customer. This amount is composed of two parts, a 
fee charged by the media for the rental of time or space 
and a fee charged by the advertising agency or by a 
third party to produce the commercial. Table 8 gives 
the breakdown of advertising billing by kinds of ser-
vice. The table shows production charges were 19.9% of 
advertising billings. it should be noted that produc-
tion charges of print media are higher than the produc-
tion charges for radio, television, and outdoor and 
transportation (19.7% compared to 8.22, 16.7% and 
14.9%). 

Table 9 gives the same breakdown between media 
1, 1 inr 	.inI 	_n ch rc.c 1v 

Chiffre d'affaires, impri 

Sur las 211 agences th 	i t cns ithrs, 
donné is repartition de leur chiffre d'affaires en impriwé 
scion le genre d'iiaprimés. Lea résultats sont présentés aux 
tableaux 5 et 6. 

Choix de support publicitaire 

Lea agences de publicité classées dans las trois plus 
petites categories (moths de $5,000,000 de chiffre d'affaires) 
ont déclaré que Ia plus grande partie de leur chiffre d'affaires 
de publicité provenaft des imprimés (de 53.7 Z 1 60.6 1). Ce 
qui n'est pas is cas pour lea agences clsssées dana lea deux 
plus grandes categories ($5,000,000-$9,999,999 et $10,000,000 
et plus). Ces agences ant déclard que 50.4 L et 46.8 7., respec-
tivement, de leur chiffre d'affaires de publicité provenant 
de la télévision. 

Analyse du chiffre d'affaires de publicité 

Le chiffre d'affaires de publicitC est le mantant fac-
tore aux clients. Ce montant se compose de deux parties, las 
frais de support de publicité pour l'espace ou le tampa retenu 
et lea frets de production de l'annonce publicitaire réclsinés 
par l'agence de publicité ou par un tiers. La ventilation du 
chiffre d'affaires de publicité salon le genre de service est 
préaentée so tableau 8. La tableau indique qua lea frais de 
production conatituaient 19.9 % du chiffre d'affaires de pu-
blicité. 11 faut noter que lea frais de production pour impri-
més sont plus élevés que lee fraia de production pour Is radio, 
La télévision, lea panneaux-réciame at las affiches utilisées 
dans les mayena de transport (19.7 % compare 1 8.2 %, 16.7 % 
at 14.9 %). 

Le tableau 9 donne is méine ventilation entre fraix d,  
support cu1l ic Its r Lt f ru * dp production Seion lea 
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A. 

-\A,fAU 	1. 	Stotiutiqoc 	ricupitolattve des ageocen de 	publiCIL6 so Caods, 	1964-1973 

- -- 
- - Ocher gross 

Amount of billings Gross revenue on operating 
- - revenue 

Cbtffre d'affaires Recettes bruteS so titro de (retsiners, 
fees where 

cosinission is 
not applicable 

éverci.tng 
billinga(l) 

w
e
as  

rebatabl
or

to number Market - Marker 
of the client) 

od Year - Ane 
firms Adver- 

surveys, 
research 

Cbiffre d'affaires 
de publicitd(l) 

surveys, 
research 

- 

Autres rerettes - 

Nombre 
tising and other and other 

brute. 

d'agen- 
billings(S) services services(2) d'esploitation 	- 

ce. 
- 

Chiffre 
- 

. 
Etude de 

Total Per cent - 	 - 
Etude de 

(honor.jres 

d'affaires marché, Amount 
of 

billings marché, 
dens Ic rae 

Ion Se 
depubli. recherche - - recherche 

calcuie pan de 
cjtd(l) et entree Montant pourcen. et l u cre. comsission 

services rage du 
services(2) 

so que 
chiffre celle-ci a dtf 

d'af faire. riscournEe 

Total gre.. 
Operat jog 
revenue 	 Net profit 

- 	 (before de- 
Total des 	 duct ion 

	

reretteo brutes 	for income 

	

d'expioitation 	 taxes) 

Bdndf ire 
net 

(avant 
Per cent 	deduct ions 

	

of 	de. i,epôts 
Amount 	billings 	our le 

- 	 - 	 revenu) 
Blontant 	Pourcen- 

tage du 
chiffre 

d'affaires 

1964 149 514,355 3.785 318.140 49,619 15.6 3.786 187 53,592 16.8 4,081 
1965 159 358,265 4,294 362,559 56,498 15.8 4,295 202 60,995 16.8 5,712 
1966 165 396,687 5,489 402,176 61,228 15.4 5,488 199 66,915 16.6 6,578 
1967 176 424,846 4,749 429.595 67,872 16.0 4,750 213 72,835 17.0 6,020 
1968 171 421,813 4,352 426,145 67,833 16.1 4,332 311 72,476 17.0 4,744 
1969 163 450,352 5.811 456,143 73,225 16.3 3,964 1,685 78,874 17.3 9,389 
1970 594 462,732 7.620 470,352 78,067 16.9 3,824 1,005 82,896 17,6r 7,670 
1971(3) . 	 . . . .. .. .. .. .. .. . 

1972 189 523,204 11,862 535,066 87,713 16.8 3,440 911 92,064 17,2 9,364 
1973 211 577,117 9,045 586,162 99,026 17.2 5,713 928 103,667 17.7 9,464 

(1) Includes pr 	uction v rk ,Ion.. - Coeprend 1s travail de production. 
(7) The 1969 to 1973 data are not roeparobie to prior years. - Len donnden de 1969 i 1973 no sont p.s comparables sue anodes sntdrteures. 

17 	 5to 	for 	1071 	j 	 'ot 	ooin'.1r. 	.1lnied 	71 1eevst 	frorn 1h, 	1971 	Corcon 	of M iry 	H 	rro,or 	. 	 - 	 ' 	 . 

. 	.............- 	1A1. 	 ... 	lqo- 	.to-oA 	e,ro 	.... 	 in 	.. 	.lo7lon 	... 	I71 	.- 	.-..o,'o 

:.\y:.E 2. Eaployncct and Gross Revenue for 1964-1973 

TABLEAU 2. Emploi at recettee brutes, 1964-1973 

7. 	1 	- 	7. 	8 	1 OYSCI 
Total 	unt Per cent of 

Number of firm. Gross revenue paid to e1oyeea gross revenue 
Male Pumale Year - AnnA, - - - - 

Noabre d'agences Recettes brutes - - Total Rfasndration Poorcentage des 
iloomes Pe,s totale recettea brute. 

$'OOo number - noebre $000 

5964 149 53,592 2,375 2,078 4,453 33.171 61.9 
1965 159 60,995 2,491 2.207 4,698 37,050 60.7 
1966 165 66,915 2,574 2,399 4,973 40,771 60.9 
1967 176 72,835 2,618 2,520 5,138 44,034 60.5 
1968 171 72,676 2,511 2,408 4,919 44,651 61.6 
1969 163 78,874 2,502 2,374 4,876 46.629 59.1 
1970 194 82,896 2,497 2.353 4,850 49,209 59.4 
1971(2) . 	 . . 	 . .. .. . 

1972 189 92,064 2,308 2,166 4,474 53,014 57.6 
1973 211 103,667 2,427 2,439 4,866 59.559 57.5 

flS A. of the laat 1ate seek of Ss.tm.ber 5973 or elsae.t say ,,a,ind. - l.a deomlIr. sefna de ,,aS. .9.. s.nr.b,. 1471 ,u, 	 Ia ,.a,'fn.l. A. ,.el. 	1.  
prochCe. 

(2) Comparsble data for 1971 is not available. Limited data will be available from the 1971 Cenau. of Merchandising and Service.. - 0.s donndes coarsb1ea ,,e 
sont p.s dinponible. pour 1971. Quelquee donnCes .eronc disponibles dane 1. publication .9.. 1971 do recenaement du rrce at des services. 

TA31Z 3. Employment Salarte. and Wages and Net profit of Incorporated Mvertiaing Agencie., 1973, classified according to Total Gross Billings 

TABLEAU 3. Effectifa, salatres at traiteesent it profit net das agences de publicitd, constituées an sociCtC, 
claaslas suivant lear chiffre d'affaires total bout, 1973 

Total gross billings - Chit Er. d'affaires total bout 

Las. than $10,000,000- 
Item - Article 

- $500,000- $2,500,000- $5,000,000- and over 
Mains do 2,499,999 4,999,999 9999999 - total 

8500,000 at plua  

74 76 13 9 16 188 P 251 804 372 448 2,922 4,797 
Nuroher 	of 	firma 	- Nombre 	d'agenres 	................................... ... 

dories and wages - Traitemanta at salatres 	.................. $'OOO 1,889 9.553 4,359 5,065 38,168 59,033 
'nocher of 	employees - Plombre d'employ&a 	.............................. .. 

profit (before income taxes) - BAnAfice net (avant deduction des 
imp6ta 	our 	Is 	revanu) 	....................................... 9'OQO 213 5,630 456 1,169 5,468 8,934 
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Noto- Ageclos I. sni:ied I yomooc: ,i tOol bii1i. 

TABLEAU 4. Chiffre d'affaires des agencea de publicitd, 1941-
Nota Agences classfas solon leur chiffre d'affaires total 

Total billing. - Chiffre d'affaires total 

Less than $10,000,000 
- $500,000- $2,500,000- $5,000,000- and over Tot 1 

Year Moire de 2,499,999 4.999,999 9,999,999 - 
- $500000  et 	lus  

AumEs Number ikx.ber Number Number Number Number 
of firma Amount of firm. Amount of firms Amount of firms Amount of firms Amount of firma Amount 

Noinbre Montsnt Nounbre Montant Numbre Montant lfoobre Montant No,sbre Montanc Non,brs Montant 
d'agences d'agences ___ d'agencss ______ d'agences ___ d'agenc.a ___________ d'agences  

8'OOO $'OOO $'OOO $'000 $000 $000 

1964 81 14,953 44 48,811 6 22,614 6 36,046 12 193,716 149 318,140 
1965 81 14,086 53 63,049 6 23,440 6 37,501 13 224,483 159 362,559 
1966 83 14,791 52 57,915 10 32,603 7 49,149 13 247,718 165 402,176 
1967 86 15,057 58 63,067 11 35,731 8 57,333 13 258,407 176 429,595 
1968 83 13,973 56 63,017 12 41,053 7 48,041 13 260,061 171 426,145 
1969 75 13,925 56 66,830 10 37,820 9 61,357 13 276,211 163 456,143 
1970 91 15,381 68 68,568 13 45,657 8 53,767 14 286,979 194 470,352 

-. .. .. .. . 	. . 
1972 89 18,959 66 71,712 9 34,280 11 76,065 14 334,050 189 535,066 
1973 95 18,273 77 85,123 14 48,238 9 65,180 16 369,348 211 586,162 

(1) Comparable data for 1971 is not available. ..imited data will be available from the 1971 Census of Merchandising and Service,. - Pea domndsa comparables me 
soot paz disponibles poor 1971. Quelques donnA.n aeront diaponibles dana Is publication do 1971 do recensement do cerce at des services. 

TABLE 5. Print Media Billings by Type of Print Media as Percentage of Total Print Media, 1973 
Note: Agencies classified by amount of total billings 

TABLEAU 5. Chiffre d'affaires dana l.a 1mpris par support publicitaire par rapport so .00tant total do chiffre d'affaires dan. 15. imprimds, 1973 
Nota: Agences claa.fes nelon lear chtffre d'affaires total 

Number 
of fir,ss Other print 

showing the ,sedia (yellow 
Amount of breakdown Amount of Weekly pages, 	farm 

print of print prior Daily Week-end semi-weekly publications, 
Numbet media media media Per news- (rota) tn-weekly Consumer Trade college 

Total billings of firms billings by type billings cent papers magazines newspapers magazines papers papers, etc 

Chiffre 	5ff5j55  total Nos,bra Chiffre Nombre Chiffre Pour- Jour- Joarneaux Joornaux Revuss de Revues Aocren 
d'sgen- d'affaires d'agences d'affaires can- nsux do fin de hebdomadaire, connooma- profession- imprinit 

tee dans lea dormant dane las rage quoti- samaine bihebdoms- teurs nelles (pages jao 
ieprLa 1s yen- impriads diena daire at Joornaoc 

tilation trihebdo- egnicolrn, 
do chiffre ,nad.ire joornaux Ci - 
d'affaires légiaux, 	etc.> 
dana las 
i,apnimAs 

per support 
psiblicitsire ___ _________  

$'OOO $'000 per cent - pourcentage 

lass than - Moths de $500,000 93 9,221 80 8,374 100.0 	34.9 2.3 	 4,7 	 6.1 34.4 15.6 

$ 	500,000-$2,499,999 77 36,334 69 32,768 100.0 	37.8 5.9 	 7.5 	13.9 27.6 7.3 
2,500,000- 4,999,999 14 21,419 8 13,157 100.0 	44.7 x 	 x 	 23.2 14.6 3.9 
5,000,000- 9,999,999 9 17.180 9 17,180 100.0 	47.4 x 	 a 	 38.7 5.5 2.9 

10,000,000 and over - at 
16 109,232 14 89,597 100.0 	42.9 10.4 	 2.9 	29.2 11.6 3.0 plus 	....................... 

Total 	...................... 211 193,386 180 161,076 100.0 	42.1 8,2 	 319 	25.5 15.7 4.6 

TABLE 6. Print Media Billings by Type of Print Media as Percentage of Individual Print Media, 1973 
8g: Agencies classified by amount of total billings 

TABLEAU 6. Chiffre d'affaires dana lea [mpnimda par support publicitairs par rapport so chtffre d'affaires dana chaque support pubilcitaire, 1973 
Nota: Agencea classdes scion laur chiffre d'affaires total 

Number 
of firms Other print 

showing the medic (yellow 
Amount of breakdown Amount of Weekly pages, far., 

print of print print Daily Week-end semi-weekly publications, 
Number media media medic news- (rotn) tn-weekly Consumer Trade college 

Total billings of fires billings by type billings papers magazines newspapers magazines papers papers, etc.) 

Cbiffre d'affaires total Nombre Chiffre Noebre Chiffre Jour- Journaox Journaux Revoes de Revuen Autres 
d'agen- d'affsires d'agencas d'affairea naux de fin de habdomedaire, connome,a- profession- imprimdn 

ces dens lea donnant dana lea quoti- semaine bihebdona- teurs nelles (pages Jaunes, 
imprimds Is van- imprimds diens daire at Journaux 

tilctinn trihebdo- agricoles, 
do chiffre madaire Journaux col 

d'affaires ldgiaux, etc.) 
dana lea 
imprimfs 

per support 
blicitaire 

$'OOO $'000 per cent - pourcentcge 

less than - Moths de $500,000 95 9,221 80 8,374 4,3 1.5 6.3 1.6 11.4 1• 

$ 	500,000-$2,499,999 77 36,334 69 32,768 18.3 14.4 39,6 11.1 35.9  

2.500,000- 4,999,999 14 21,419 8 13,157 8.7 a x 7.4 7.6 
5,000.000- 9 1 999,999 9 17,180 9 17,180 12.0 a x 16.2 3.8 

10,000,000 and over - at plus 16 109.232 14 89,597 56.7 69,7 41.3 63.7 41.3 1 

Total 100.0 100.0 100,0 1000 100.0 100.0 

Total 	.......................$ 211 193,386 180 161,076 67,787 13,323 6,219 41,127 25.216 7,404 
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I 	(II 

tion proportionneile do chiffre d'affaires de publicite, par support publicitaire, 1973 
(Agerces clasades selon leur chifire d'affaires total) 

Total billings 

iffre d'affaires total 

LesS than - Moms de $500,000 ................... 
$ 500,000-92,499999 .......................... 

2,500,000- 4,999,999 .......................... 
5,000,000- 9,999,999 .......................... 

10,000,000 and over - St plus .................. 

Total......................................... 

mail, 

Adver- poInt of I 
tining purchase, 

Rer billings brochures, I 
I I  of firms Outdoor and catalogues, 

- Total 
Print transpor. contests, 

Nombre 
media Television tation etc. Other 

d'agences Chtffre - - R5diO - - - Total 

d'affaires 
laprimAs TAiAviaion Supports Par is Autres 

de publicitA extdrieurs pouts, 
ci aux points 

transport di vents, 
en cjn brochures, 

catalogues, 
concours, 

etc.  
$'OOO per cent - pourcentage 

95 17,734 60.6 10.8 11.0 	I 	3.0 	 12.5 	2.1 	I 	100.0 
77 82,268 53.7 	I 19.1 16.7 	 2.6 	I 	7.0 	I 	0.9 	I 	100.0 
14 46,938 55.5 20.1 13.6 	 5.2 	I 	I 	x 	I 	100.0 
9 64,509 31.9 	I 50.4 11.8 	 2.7 	I 	a 	I 	s 	I 	100.0 

16 365,668 38.1 	I 46.8 10.6 	I 	2.6 	 1.6 	I 	0.3 	I 	100.0 

211 577,117 41.7 40.0 I 11.9 	 2.8 	 2.9 I 	0.7 	100.0 

p 

'CABLE S. Advertising Billings to Clients by Medium and Kind of Service, 1973 

TABLEAU 8. Chiffre d'affaires de publicitA, par support publicitsire et genre de Service, 1973 

- S 	ri 	bli 1' 	pu 

Media billings 
- 

Support p"licitair 

Production charges 
- 

Prats de 	oduction  
Total 

Amount Per cent Amount Per cent Amount Per cent 

Montant Pourcentage Montani Pourcentage Montant Pourcentage 
$'OOO $000 1 000 

193,386 80.3 47.380 19.7 240,766 100.0 
192,171 83.3 38.512 16.7 230,683 100.0 
63,045 9118 5,651 8.2 68,696 100.0 

ot 	media - 	Imprimds 	........................... 

Outdoor and transportation - A l'extArisur at 

Hevision - Tdlfvision 	.......................... 

transport 	an 	c.,n 	........................... 13,923 85.1 2,433 14.9 16,356 100.0 
Direct sail, point of purchase, brochures, 

Radio 	............................................ .. 

contests, Sic. - Par Ia poste, sum points de 
vente, brochures, catalogues, contours, Sic. 	.. ... ... 16,889 100.0 16,889 100.0 

Other 	- 	Autres 	.................................. ... ... 3,727 100.0 3,727 100.0 

Total 	.......................................... 462,525 80.1 114,592 19.9 577,117 100.0 

TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Size Group, 1973 
Note: Agencies classified by amount of total billings 

TABLEAU 9. RApartition proporcionnslle du chiffre d'affaires do publicitA, par support et genre do service, par ordre do grandeur. 1973 
Nota: Agesces classdes selon leur chiffre d'affaires total 

Media Production - - j 	Media Production 
Total billings billings I 	charges billings charges 

- Total - 

[blit.irel  

 - Total - - 
Chiffre d'a.ffa3res total Support  Frais de Support Frais de 

production 'ublicitair production 
$'OOO 	J 	per cent - pourcentage 91000 	J 	per cent - pourcentage 

Print media - Impriods Television - tAlAvision 

	

less than - Moms de 9500.000 .................... ..10, 753 	100.0 	85.6 	 16.2 	 1,917 	100 . 0 1 	77.5 	 22.5 
$ 	500,000-$2,499,999 ............... ........... . .4.4,207 	100.0 	82.2 	 17,8 	 15,733 	100.0 	84.6 	 15.4 

	

2,500,000- 4,999,999 ...........................26,060 	1000 	82.2 	 17.8 	 9,433 	100.0 	81.4 	 18.6 

	

5,000,000- 9,999,999 ...........................20,561 	100.0 	83.6 	 16.4 	 32,544 	100.0 	86.6 	 13.4 

	

10,000,000 and over - et plus ...................159,185 	100.0 	 78.5 	21.5 	 171,056 	100,0 	82.7 	 17.3 

	

Total ..........................................240,766 	100.0 	80.3 	 19.7 	 230,683 	100.0 	83.3 	 16.7 

Outdoor and transportation 
Radio 	 - 

-- 	___________ __upports_eslArteurs at transport en 505am 

	

than - Moina do $500,000 ................... . ..1,958 	100.0 	69.5 	 10.5 	 527 	100.0 	 78.6 	 21.4 

	

500,000.92,499,999 .......................... . .13,749 	100.0 	90.9 	 9.1 	 2.156 	100.0 	85.9 	 14.1 

	

'.500,000- 4,999,999 ........................... .6,377 	100,0 	92.4 	 7.6 	 2,460 	100.0 	87.3 	 12.7 

	

.000,000- 9,999,999 ........................... .7,648 	100.0 	92.1 	 7.9 	 1,719 	100.0 	89.1 	 10.9 

	

11.000,000 and ,,eae - ci plus ................... 38,964 	100.0 	92.0 	 8.0 	 9,494 	100.0 	84.0 	 16.0 

	

Total .......................................... 68,696 	100.0 	91.8 	 8.2 	 16,356 	100.0 	85.1 	 14.9 
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\IlllIi,ll,, l,lrl y.11i.I'l.l.l'. 	 I 

ADVERTISING AGENCIES, 1973 

Cotnsplate and r,o,I 	ospy withrn 
30 days of receipt 

Collected under authority of Statistics 
Act, Chapter IS, Stature, of Canada 
1970.71.72 

lEsernplaireu frsnçais dinponibles 
nur demsndtl 

Rn. sac none o' .idreuo it non correct  

INSTRUCTIONS 

Ifepoti for yuan fiscal year (no,nnnl bosincss year) ending at any time between April 1, 1975 and Notch SI. 1974. 

1. FORM OF ORGANIZATION —(check one bonl 

] Individual proprietornhip 	 Parsnecahip 	 ] Incorporated Company 	 ] Other (.pecify)_.............._ - 

NuarbOrt 

2. NUMBER OF OFFICES 

flow many of lice, (including head office if irs Canada) were operated during the reporting period' ........................................ 

3. WORKING PROPRIETORS —(Nor applicable to incorporated companion) 
flow many ptoprieiors were actively engated in the business during the reporting period' .................................................... 

4. PAID EMPLOYEES AND PAYROLL 

I.) Number of poidemployeesduring the last complete week of September or closest pay pe' 
nod. Include working enccurtnra of tnconporamed companies but not proprietors of unin- 
corporated busineunea. 	 Cl) Male ........ . ............ .________________________ 

(ill I'ensele .......... ........ ..... .-- 
$ iamlr train) 

(b) Total salaries and wagen paid to employecs during the business year. Include commissions, bonuses, leant pay roil 
poytneorn in kind. Include he ualorieu of soiiing cvi' 	id - v,,1 ci, , , rid 	,,r.iu.c. ',,i ., ............ -il. 	4,  

dransalu of working proprietors of aniscorpor.iu .i 'or- i-i- i 4,. 	 , 	 ,, 

S. GROSS ADVERTISING BILLINGS TO CLIENTS 

Quote "Undin Billings" enacnly as billed to cl,ci'. I',,,,,-, I '. - ,ho-;,,n, 	 ic-i-, 	I!,,,, ...................... i.. 

the client1, cost ci ,mroorums in TV and radio ri-car, ii s,-:,,.w c . iI"'-"° 0,1,,- . I,......... „,o,o,,,,,,o.L;--,I..,. 

Under ''Prmduormsn Chorgas” iacfodc oil htllins ii, cli's, 	or ii ,i,sIIv yloviodcg 'i,,ii in.) Oilier ii idIliul,, 	 id l0Olr,',.,,!-i 

board.,erc. This will include net billings lot u-barges by art studios. pro.iuciioo houses. Irvelaricems, perfonrrera used In cenimnrcials,rn 
plus charges (or work done by agency staff, pius commissions Include those rebated ro the cltenrl. 
If commissions are split with other agencies in Canada, Admit billiegn accordingly. 
If enact figures are not available, please estimate carnally. 

Modia Media billings Production chargea  

Ii) 	Daily 	newspapers .................................................................... 

(ii) Weok.end (roto) 	nragazinea .............. . .................................... 

(iii) Weekly, nerni'weekly, tn-weekly newnpapnra .................... 

(iv) Consumer 	magazinen 	.......................................................... 

lv) 	Trade 	papers 	....................................................................... 

(ni) Other print media (e.g. YelIos Pages. (arm 	p.blicarioa., 
college 	papern. etc.) ....................... ...................................... 

(u) Total 	media print 	.......................... ................................ 

._-_____ 

IbmTolenia its .............................. ........... ............................................... 

Id 	Radio ................  ............................................................. ................ 

(d) 	Outdoor 	and 	rnansporlation 	....................................................... 

(c) Direct mail, point of purrha.e, beochurca. catalogues, contests. 

(f) Other 	(movie 	theatre 	adnecsisisg, 	labels, 	logos, 	trade 
shown . 	etc.) 	............................................................................. 

Total gnuss nd'e.rnising billings to rllania 

. 

._____________________  

etc. (include nailing cost in "productions chargeo')  

0,5,1 (eels 

6. OTHER GROSS BILLINGS TO CLIENTS — tssrltering and media macarch, public rlanions monk, mretsslariost nemnicen. 
isles 	analyses, 	soles 	campatgns, 	etc .... .............................................................................................................. 

7. TOTAL GROSS BILLINGS TO CLIENTS FOR MEDIA. PRODUCTION AND SERVICES (S * (I) 

-. 	-- 	i 	-.,-. 



- 9 - 

d. 	.. ........ J) 

(a) Revenue from media bli g 	)Cotsm 	no 	 I 
ii) Fees  

fbi Revenue from production work dove by your cmv staff 	 . 

frI Revenue from outside production work (co,nm,nsioos or lees) 

(d) TOTAL GROSS REVENUE FROM ADVERTISING BILLINGS.. ..... .... .................................. ....................................  

9. GROSS REVENUE FROM OTHER GROSS BILLINGS, i.v. revenue from billings roported in question 6 ....................  

U. OTHER GROSS OPERATING REVENUE—such as reusinern (upecify) 	
PF 

t1 	TOTAL GROSS OPERATING REVENUE (8(d) •. 	1,  101 	............................................................................................... 

12. NET  PROFfT (OR LOSS), BEFORE INCOME TAXES 	(a) Profit ........ ......,, ................- ....._ ................__________________ 

(b) 	Loan 	............................................................... 

CERTIFICATE 

This is r.o certify chat the information contained in this report is correct and complete to the best of my knowledge sod belief, an,) covers hr 
ye nod 

from____________________________________ 19 — to __________________________________ 19_ 

gnatttft 	 number 

report 
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AGEPICES DE PUBLICITE, 173 

Renvop.r an enemoplaire drnent r.mpli dons I., 
30 jour. e.iinant In rócaprlon. 

flklararion rnige en cerru do Is Lo. nut Is 
utaristiquc. chapitre IS, Scoracs do Canoda tie 
1970-71-72. 

(English cnpen ovailablr on reqi. ni) 

DIRECTIVE 

Faires porter noIre d&lararion mar I'année Iinunciêre (I'sonr normair J'allairrs) no retminont encre In let avril 1973 cc In (I man 1971. 	 - 

I, FORME ,IURIDIQUE (eoehet one cone) 
I niirpt.ce ind.c,duelk 	J Sociêré en nom collecrif 	Entrrprisrconnr,nr&e en corporation 	Aunt (prEciser) 

2. NOMBRE DE BUREAUX 	
Noinbnr 

Coo.hirn JrI,uresun (ycomprin It siepr social, nil se inmate an Canada) noire onireprise a-t.ellt enpIotii an tours 
cIt a ptU.odc tin rrUcicnr 

3. PROPRIETAIRE5 ACTIFS Inc suppliqor pan 000 enrrrpnioro consriioErsrncorporutionl 
Conbon cIt proprirncees ont nerivemeiri participti I l'roploitation de l'enrreprise no Coors dr Is pérrode tic rtiltircnce' 

4, SALARIES El RMUNgRATloN 
I iombre Jr tulane% su coors tie Ia drrnire restraint complte tie sepremhreou tie Is pEniode 
tie pope Is plus napprochér. Inc lure It, odmini strareurs ftc. Is rica ennrcprisrs constItutes 
en sorporarion main non It's piopriéruire% d'rnnreprisrs in rliciduelles. if llomnnes ......................... 

ijl Femrses 
- 	 - 	 . 	 . 	. 	S Iornetut let testis) 

bI Rcmunnrai,on totaIr ties soluries arc (ours tie I annec lrnsnrciere, p conrprrs len rnmrnnssionn, primes, congns Jraynn 
Ct paienrnenns en nature. (umpire ussni len in ,itrrnonrs ties udminiurracrurs occur den enriepncses constItutes en 
corporsiios. 1 I'enceprion inurefurin des reman'. ties propriersires aciuf, ties enrreprusrs indecidoelles. I)tclarrz Is 
remsustratuon brute, avant deductions. 

S. CHIFFRE D'AFFAIRES DE PUBLICITIE  
Inscire sours ''Ch.f)red'n)fairss par support publrcrio)re'', It muinruni enact lacrurt sun clients. Ccitt oabriqae conrienduapninnipalemenc I, 
ant ncr des facruues plus Ia otnmissron Inc rener pun cnrnptr den co,smissions riicrourntes nun cIieot I, Ic coat des tinusn,ons dens Iv 
Is publicirt S I. rClCsision cilIa radio, plus 1e, Lames fears en,g 	par It, sturions, Ic srcue.un on its estc-uronru. 
Soon "F,n.a do production". inscrire Ic ,nnniant den ,ummes lot tortes uun Clients pour tous len rracaux publu cuuaire., p comprun in, Iraq 
sctnniins, tic. Los monrrarin, ccrrsprendronu Ic rrlonranr net den lacruren relari Venus * Iiais enigtn par leo studios d'art, Its maroons de I 
lion, Its artiste. independ.ntn ci Its vstcotanis i(ui ocr patnccipt 	Is réolinatios tie mensoges publucrinires, len nolclen tie counpre, pItt 
fruis pour It ttacail tie proclucciont du personnel cIt I agener, plus Irs cornminsioos (A lest lunron tie celles qsi sent t,suourntes nsa client -  . 

Si Its commissions sont partoptes aces d'ootien apencen so Canada. ceuillez (ores Its recrcficonuonc ntcesnaires. 
Foote tie chifires enacts, ceuilkz douscrer sot estimation 00551 preciun qse possible. 

Chil 
Support pablicimatre 	 - 	 p.r,ulnporrpuhlici;aire 	 tie 

1 	Qootidiens 	........... ........................ 	............... .......................... 

ii) Joumaten de fin de semojnc 

iii) Joucrnana hebdomadnire,bihrbdornadoirr em rrihebdonrad.ire  

.-- 

nl Revues ptolensionncllen - 	 - - - 	 - 

nil Aa,res 	irnprtrsts (pur esrmple, irs p0gm 	aLoes, lea janet-  
nansa.grrcoks, Its journaux colltptalo, etc.) 

nn corsrnn Sjo.n.cireion concal 

in) Revs,es den coosornmsreors ................................................ 

a) brat, 	imprimtin 	........................ 	.......... 	.... 	........ 	...... 	.. 	...................  

b) Ttltsiucon 	................................................................................ 

clRadig................................................................................. 

d) Pablicitt esrtr,eui et transports en ccnsmun 	...... 	.... 	....._-.---. 	- 

e) Pulnlicict pat In posrc, aua points tic nenre, brochures, cnralo' 	 - 

puts. concooro, etc. linnlure its Irsiuc tie posit tumor ''Fins 
r1e 	production") 	............................................................... 

I) Aunts (poblicimé tans lea cindman, crEation d'triquerces, pro' - 

phuame, expositions 	cocnuruercualen, tic,) ............. . ................ .........- a 	cirreutre 

- Chifirn d'nfln d. public)it, racal  

6. CHIFFRE D'AFFAIRES DE SERVICES NON PUBL1CITAIRES—cocnrnercu.iisorion 	er 	rec-Irerches 	nor 	lea 	uuppnrls 
pal. Iicrrcnircs, travail tic relations publiqurn, neiniemrs tie rraducuian, analyses des ventes, eumpagnes tie store, etc. 

7, CHIFFRE D'AFFAIRES TOTAL (SUPPORTS DE PUBLICIT r  PRODUCTION ET SERVICES) IS - 61 

AU VEScO 

r 



MIM 

S. RECETES BRUTES UE PUIILICITE 	,.-.. 	 fftrnrs 	hti.l 	-Jhl 	: 

Me 	e.r -r,n.rnr drn sppor. Se uSl 	r.. 	 i) Coonnon,  

ii) II onora iron  

5 H eve zr-s I ocr-flash d. 1:4cchl de produrrzoo cUr-owe par court personnel .  

el Rove Ire, rrovcoao I lu ruvarl do producrion effecruC 1 l'exrêrieur (commissions cc hoaocaires) ...... .........________________________ 

IS RECETTES TOTALES BRUTES PROVENANT DE LA PUBLICIT ........................ ... ................. ............................  

9. RECETTES BRUTES DE SERVICES NON PUBLICITAIRES. c'eeer4.dirc, reedIer ullCresrenur. ehilIre dallsirtn dC-
eIa quruIrorr Sr 	 ....... 	...... .... 	.. ......... ........ . ................ ............... .............................................  

ID. AUTRES RECETTES BRUTES DEXPLOITATIOH-rrin Jr. houcor.ireu reçsu d'uvaruee (pcineu( _____________ I  

11. TOTAL DES RECETTES BRUTES DEXPLOITATION ID(d) • 9 • 	0) ...... 	... 	...... ..................... ..... . .......................  

2. BHFICE NET (OU PERTE NETTE) AVANT LES RETENUES POUR LIMPÔT n) EldnCfice ................................  

bI Perre .. 	 .. 	 I 

ATTESTATION 

Jc, sounsl6ne. cercilee quo lea rensergnerrrenrn JonnSs duos cdrrc déclararion none, a mu connuissarrce. eaucrn Cr complers, cc quils fescue lee 
pCriodc .rllanr. 

due _______________________________-  19..............._....an................._.....  

Nom (en ca:acrkcs wrouIh) 	 I Tine Lou foncrios,) 

lure 

I)uce do I. dicluracion 

—6.2 
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