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SYMBOLS 

The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of the 
Statistics Act. 

SIGNES CONVENTIONNELS 

Lea signes conventionnels suivants sont empioyés unifor-
mAment dana lea publications de Statistique Canada: 

0 	
nombres indisponibles. 

n'ayant pas lieu de figurer. 

- nAant ou zdro. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifids. 

x confidentiel an vertu des dIspositions de in T,,i sur in 
statiatique relatives au secret. 

NOTE 
	

NOTA 

Components may not add to totals due to rounding. 	Lea chiffres ayant Ate arrondis lea totaux ne correspon- 
dent pas toujours. 
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th 	dv,rt 	i tip, iconcies i re1uded 
in the survey reported gross hil lings to clients total-
iig $675.8 million and included media billings of 
$35.9 million, production charges of $121.4 million 
and other billings amounting to $18.6 million. Other 
billings include activities such as marketing and 
media research, public relations work, translation 
services, sales analysis and sales campaigns. Gross 
revenue amounted to $115.4 million and net profit (be-
fore income taxes) was reported at $10.2 million 

Total Billings, Gross Revenue and Net Profit 

As shown in Table 1, total billings increased 
from $586.2 million in 1973 to $675.8 million in 1974, 
an increase of 15.3%. Advertising billings increased 
by 13.9% (from $577.1 million to $657.2 million) while 
other billings from marketing and media research, 
public relations and other such services increased by 
105.5% (from $9.0 million to $18.6 million). 

Gross revenue increased to $115.4 million in 
1974, up 11.31 over the $103.7 million reported in 
1973. Gross revenue from advertising billings rose by 
10.1% while reported gross revenue from marketing and 
media research, public relations and other such serv-
ices increased by 43.0%. Other gross operating rev-
enue (i.e. retainers, fees) showed an increase of 
13.1% between 1973 and 1974. During this same period 
net profit (before deductions for income taxes) in-
creased by 7.2%. 

Please note that gross revenue data for the 
irs 1969 to 1974 are comparable to one another; 
over they are not comparable to the gross revenue 
i reported for the years 1965 to 1968 (Table 1). 

was brought about by a change in the 1969 ques-
nnaire design which substantially altered the data 
irted for the question relating to gross revenue 

ii-m market surveys, research and other services. 

Employment, Salariea and Wages 

Data relating to employment, salaries and wages 
is presented in Tables 2 and 3. Advertising agencies 
reported a total of 5,080 employees including 2,543 
males and 2,537 females. Salaries and wages totalled 
$66.6 million. Employment data reported for 1972, 
1973 and 1974 are not comparable to any of the previoua 
years. This was due to a change in the 1972 concept 
which required respondents to report employment for 
the last complete week (or closest pay period) of 
September instead of an annual average number of em-
ployees as requested for previous years. 

Employment, salaries and wages, and net profit 
data for the 199 incorporated firms are suirinerized in 
Table 3. The remaining 21 inincorporated firms re-
netted 26 irnployees with sel.irHs and w:igcs of $1.51 .000 

ii 	(becre incoiiw 	inn) ar i2.5,0O2. 

In 1974 a total of 27 firms were classified to 
the two Larger size groups (over $5,000,000 in bil-
linga) and reported $492.1 million in advertising bil-
lings. This accounted for 72.8% of the total billings 

l:,nada. In 1973 these same two size groups consist- 
f 25 firma who reported advertising billings of 

1.2 million which represented 73.4% of total 
H lungs. 

En 1974 lea 220 agences de publicité comprises dams 
l'enqute ont déclaré un chiffre d'affaires brut, de $675.8 
millions, ce qut comprend un chiffre d'affaires A l'égard des 
supports publicitaires de $535.9 millions, lea frais de pro-
duction se sont élevés 1 $121.4 millions et lea autres services 
I $18.6 millions. Lea autres chiffres d'affaires comprennent 
des services tels qua Is commercialisation et lea recherches 
sur lea supports publicitaires, le travail de relations publi-
ques, las services de traduction, l'anaiyse des ventes et lea 
campagnes de vente. Lea recettes brutes as sont élevées I 
$115.4 millions at le bCnéfice net (avant lea deductions 
d'imp6ts) I $10.2 millions. 

Chiffre d'affaires total, recettea brutes et bénéfice net 

Comme l'indique le tableau 1, le chiffre d'affaires 
total a augmenté de 15.3 Z passant de $586.2 millions en 1973 
1 $675.8 millions en 1974. Le chiffre d'affaires de publicité 
a augmente de 13.9 % (de $577.1 I $657.2 millions) tandia que 
les autrea chiffrea d'affaires provenant de is commercialiaa-
tion, des recherchea aur les aupports publicitaires, des re-
lations publiques et d'autres services de ce genre ont augmen-
té de 105.5 Z We $9.0 millions i $18.6 millions). 

Lea recettes brutes se sont élevées 1 $115.4 millions 
soit 11.3 Z d'augmentation par rapport sux $103.7 millions de 
1973. Las recettea brutes de publicité ont augmente de 10.1 % 
tandis qua lea recettes brutes de Is conmiercialisation, des 
recherches sur les supports publicitaires, des relations publi-
ques et d'autres services du mime genre ont augmenté de 43.0 Z. 
Lea autres recettes brutes d'exploitation (c.-I-d. lea hono-
raires recus d'avance) ont augmente de 13.1 1 entre 1973 at 
1974. Durant la meme période, le bénéf ice net (avant les 
retenues pour l'imp6t), a augmenté de 7.2 1. 

Veuillez noter que lea données sur les recettea brutes 
pour les années 1969 1 1976 sont comparables entre alias, 
toutefois, elles ne sont pas comparables aux données sur les 
recettes brutes déclaréea pour las années 1965 8 1968 (tableau 
1). La raison en eat Un changement introduit dana la formu-
lation du questionnaire de 1969, changement qui a considers-
blement modifié is nature des renseignements fournis quant awc 
recetres brutes au titre d'études de marché, de Is recherche 
et d'autres services. 

Emploi et rémunération 

Lea données relatives aux effectifa at aux salaires et 
traitements sont présentés aux tableaux 2 et 3. Les agences 
de publicité ont déclarC un effectif total de 5,080 employéa 
soit 2,543 hommes et 2,537 femmes et des traitements at sa-
laires $66.6 millions. Las données sur l'emploi de 1972, 1973 
et 1974ne peuvent 6tre comparées I aucune de celles des an-
nées précCdentes, du fair d'un changement de formulation in-
troduit dans le questionnaire de 1972. En effet, alors qu'au 
cours des annCes précédentes on demandait d'indiquer le nombre 
de personnes employees en moyenne par année, en 1972 on a de-
mandé d'indiquer le nombre d'employés ayant travaillé pendant 
la dernilre semaine complete de septembre ou pendant la periode 
de paie Is plus rapprochée. 

Lea donnCes stir las effectifs, lea salairea at traite-
ments et lea bénéfices nets des 199 entreprisea constituées en 
corporation sont rësutnées au tableau 3. Lea 21 autres entre-
prises non constituéea en corporation ont dCclaré un effectif 
de 26 employCs dont lea salaires et traitements s'élevaient I 
$151,000, et des bénéf ices nets (avant imp6ts) de $245,000. 

Concentration 

En 1974, 27 agences étalent classCes dana lea deux plus 
grandes categories (plus de $5,000,000 de chiffre d'affaires); 
elles dëclaraient au total $492.1 millions de chiffre d'affai-
res de publicité soit 72.8 1 du chiffre d'affaires total au 
Canada. Ces deux mmea categories comptaient 25 agences 
en 1973 et déclaraient $430.2 millions de chiffre d'af-
faires de publicité, soit 73.6 1 du chiffre d'affaires 
total. 
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Print Media Bi1ling 

Of the 220 advertising agencies 203 showed a 
breakdown of print media billings by type of print 
media. The results are summarized in Tables 5 and 6 

Media Selection 

Advertising agencies classified to the four 
smallest size groups (less than $10,000,000 in bil-
lings) reported the greatest proportion of their total 
advertising billings within the print media (62.9% to 
40.42). Firms classified to the largest size group 
($10,000,000 and over) showed the greatest proportion 
of their total advertising billings generated within 
the television media (49.62). 

Analysis of Advertising Billings 

Advertising billings is the amount charged to 
the customer. This amount is composed of two parts, a 
fee charged by the medis for the rental of time or 
space and a fee charged by the advertising agency or 
by a third party to produce the commercial. Table 8 
gives the breakdown of advertising billing by kinds of 
service. The table shows production charges amounted 
to 18.5 2 of advertising billings. It should be noted 
that production charges of print media are higher than 
the production charges for radio, television, and out-
door and transportation (18.0% compared to 10.02 14.4% 
and 10.92). 

Table 9 gives the same breakdown between media 
hilflngs and production charges by size groups. 

Chiffre d'affaires, imprit 

Sur lea 220 agences 	ti 
donné la r4partition de irul ii 	rcd it a iris 
selon le genre d'imprimés. Les résultats soft présentés ana 
tableaux 5 et 6. 

Choix de support publicitaire 

Lea agences de publicité classées dana les quatre plus 
petites categories (moms de $10,000,000 de chiffre d'affaires) 
ont déclaré que is plus grande partie de leur chifire d'af.-
faires de publicité provenait des imprimés (de 62.9 2 
40.4 2). Lea agences de publicité classées dana la catégorie 
18 plus importante ($10,000,000 et plus) Ont déclaré que is 
plus grande partie de leur chiffre d'affaires de publicitd 
provensit de messages publicitaires télédiffusis (49.6 2). 

Analyse du chiffre d'affaires de publicité 

Le chiffre d'affaires de publicité est le montant fac-
turé aux clients. Ce montant se compose de deux parties, lea 
frais de support de publicité pour l'espace ou le temps retenu 
et lea frais de production de l'annonce publicitaire réclamCs 
par l'agence de publicité ou par un tiers. La ventilation du 
chiffre d'affaires de publicité selon is genre de service est 
prêsentée au tableau 8. Le tableau indique que les frais de 
production constituaient 18.5 2 du chiffre d'affaires de pu-
blicité. 11 faut noter que lea frais de production pour impri-
més sont plus élevês que lea frais de production pour la radio, 
is télévision, lea panneaux-réclame et lea affiches utilisées 
dana lea moyens de transport (18.0 2 compare a 10.0 2, 14.4 2 
et 10.9 2). 

Le tableau 9 donne la méme ventilation entre frais de 
support publicitaire at frais de production selon les caté- 
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TABLE 1. SIary Statistics, Advertising Agencies in Canada, 1965-1974 

TABLEAU 1. St.tistique rdcapitulattve des agencea de publicitd au Canada, 1965-1974 

Other groas 
Anount of billings 	Gross revenue from 	operating 

- 	 - 	 revenue 
Chiffre d'affaires 	Recettes brutes su titre de 	(retainer., 

fees where 
coimeission is 

Advertising 
not applicable 

biliinga(1) 
or was 

Nner Market - Market rebstable to 
of surveys, Chiffre d'affaires surveys, 

the client) 

Year - Anode 
firms 
- 

Adwer- research de publicité(l) research 
Autrea recettes 

!Bombre 
thing and other and other 

brutes 

d'sgen- billtngs(l) services eervtces(2) d'exploitation 

Ce. 
- 

Chiffre 
- 

Etude de 
Total Per cent - 

Etude de 
(honoraires 

d'affaires macrho, Aunt mo 
of 

bilLings ,sarchl, 
dana Is can 
oü l'on ne 

de publi- racherrhe - - rerhercbe calcule pas de 
cttd(l) et sutres Montant pourcen. 

et autres 
CissiOn 

serviceu tags du 
services(2) 

on que 
chiffre relIc-ri a étf 
d'affairesl ristournée 

Total gross 
operat Eng 
revenue 	Net profit 

- 	(before di- 
Total des 	duction 

	

recettes brutes 	for income 

	

d'exploitstton 	taxes) 

Bend fire 
net 

(avant 
Per cent 	dCductiona 

	

of 	des lapOts 
Amount 	billings 	sur Is 

- 	- 	revenu) 
Montant 	Pourcen- 

tags du 
chit ftc 
d'affaires 

p 

1065 	159 	358,265 	4,294 	362,559 	56,498 	15.8 	4,295 	202 	60,995 	16.8 	5,712 
1066 	165 	396,687 	5,489 	402,176 	61,228 	15.4 	5,488 	199 	66,915 	16.6 	6,578 
1967 	176 	424,866 	4,749 	429,595 	67,872 	16.0 	4,750 	213 	72,835 	17.0 	6.020 
1968 	171 	421,813 	4,332 	426,145 	61,833 	16.1 	4,332 	311 	72,476 	17.0 	4,744 
1969 	165 	450,332 	5,811 	456,143 	73,225 	16.3 	3,964 	1,685 	78,874 	17.3 	0,389 
1970 	194 	462,732 	7,620 	470,352 	78.067 	16.9 	3,824 	1,005 	82,896 	17,6r 	7,670 
1971(3) 	. . 	. . 	. . 	. . 	.. 	. . 	. . 	.. 	.. 
1972 	189 	523,204 	11,862 	535,066 	87,713 	16.8 	3,440 	911 	92,064 	17.2 	9,364 
197) 	211 	577,117 	9,045 	586,162 	99,026 	17.2 	3,713 	928 	103,667 	17.7 	9,464 

2201 	657,209 	18,591 	675,800 	109,063 	16.6 1 	5,308 	1.050 	115,421 	17.1 	10,150 

(1) Includes production worb dons. - Coapreed I. travail di production. 
(2) The 1969 to 1974 data are not comparable to prior years. - Les donndes de 1969 i 1974 ne sont pae comparables sos anodes antdrteurea. 
(3) Coisparsble data for 1973 is not available. Limited data will be available from the 1971 Census of Merchandising and Services. - Des donndes comparable. 

ne  sant pas disponibles poor 1971. Qnelques donnges secant disponiblea dan. Is publicatton de 1971 du recenseruenr do comeerca at des services. 

TABLE 2. Employment and Gross Revenue for 1965-1974 

TABLEAU 2. Eeaploi at recettes brutes, 1965-1974 
- 

Year - Aenes 
Nrnl,er 	al 	lirms 

- 

Irons cr00000 

- 

Empioyees(1) - Employds(l) Total amount 
paid to employees 

- 

Per cent of 
gross revenue 

- Kale Female 
Nombre d'agences Recettes bruten - - Total Rdmondration Pourcentage des 

Hos Femacs totale recettes brutea 
0 1 000 number - nombre 91000 

1965 159 60.995 2.491 2,207 4,698 37,050 60.7 
1966 165 66,915 2,574 2,399 4,973 40,771 60.9 
1967 176 72.835 2,618 2,520 5,138 44,034 60.5 
1968 171 72,476 2,511 2.408 4,919 44,651 61.6 
1969 163 78,874 2,502 2,374 4,876 46,629 59.1 
1970 194 82,896 2,497 2.353 4,850 49,209 59,4 
1971(2) .. . 	 . . 	 . .. 
1972 189 92,064 2,308 2,166 4,474 53,014 57.6 
1973 211 303,667 2,427 2,439 4,866 59,559 57.5 
1974 220 115,421 2,543 2,537 5,080 66,589 

- 	 . 	 --------------------------------. --------  
prochde. 	

£7". vu is percuss cc pace is pin, rapS 

(2) Comparable data for 1971 is not available. Limited data will be available from the 1971 Cenaua of Merchandising and Services, - Des donn&.a comparable, me 
aont paa disponibles pour 1971. Qoelques données seront disponibles dens Is publication de 1971 du recenaement du cerce at des services. 

TABLE 3. Employment, Salaries and Wages, and Net profit of Incorporated Advertising Agencies, 1974, classified according to Total Gross Billings 

TABLEAU 3. Effectifu, salaires et traiteu.eot, at profit net des agences de publicitf. constitu8ea en aooi€té, 
classfes suivant leur chiffri d'affaires total brut, 1974 

Total gross billings - Chiffre d'affaire, total brot 

	

Less them 	1 	F 	$10,000,000- Item - Article 	
I 	- 	I 	soo.000.. 	$2,500,000. 	$5,000,000. 	and over 

Total 

	

I Ibm, de 	2,499,999 	I 	')"' 	- 

	

$500,000 	j 	 at plus 

-obor of firms - Nonbre d'agencea .................................. 
her of employees - No.sbre d'employda ............................. 
tries and wages - Traitement, it salairea ..................$000 
profit (before income taxes) - Bkndf Ice net (avant 

$duction des izsp8cs sur le revenu) .........................  

	

71 	86 	15 	10 	17 	199 

	

263 	854 	442 	523 	2,972 	5014 

	

2,289 	10,325 	5,279 	6,713 	41.832 	68,438 

	

350 	2,132 	711 	1.382 	5,330 	9.905 
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TABLE 4. Billings of Advertising Agencies, 1965-1 
Note: Agencies classified by amount of total bill 

TABLEAU 4. Chiffre d'affaires des sgences de publicitA, 
Noti Agences clasaAes scIon leur chiffre d'.ffairee 

Total billings - Chiffre d'.ffair.a total 

Year 
- 

Lass than 
- 

Moth. de 
$500 000 

8500,000. 
2,499,999 

82,500,000- 
4,999,999 

$5,000,000 
9,999,999 

_________ ___________ 

$10,000,000 
d over 

- 
at 	ins  

T t I 

AnnAe Nu.ber Number 
 _________ 

Number 
___________ 

Number Number Number 

of firma Amount of fjrmi Amount of firma Amount of fires Amount of firms Ant of firma Amount 

Sombre Montant Sombre Montant Sombre Montant Sombre Montant Sombre Montant Sombre Montant 

d'sgenc.s  d'agencea d'agence. ___ d'agence. ___  d'agsnces d'agences _____________ 

$'OOO $'OOO $000 $000 $'QOO $000 

1965 81 14,086 53 63,049 6 23,440 6 37,501 13 224,483 159 362,559 

1966 83 14,791 52 57,915 10 32.603 7 49,149 13 247,718 165 402,176 

1967 86 15,057 58 63,067 11 35,731 8 57,333 13 258,407 176 429,595 

1966 83 13,973 56 63,017 12 41,053 7 46,041 13 260,061 171 426,143 

1969 75 13,925 56 66,830 10 37,820 9 61,357 13 276,211 163 456,143 

1970 91 15,581 68 68,568 13 45,657 8 53,767 14 286,979 194 470,352 

1971(1) 	.. .. .. .. .. •. . 	. . . 	. .. . . 
1972 89 18,959 66 71,712 9 34,280 11 76,065 14 334,050 189 535,066 

1973 95 18,273 77 85,123 14 48,238 9 65,180 16 369,348 211 586,162 

1974 92 19,182 86 96,837 15 54.555 10 71,424 17 433,802 220 675,800 

(I) Comparebls data for 1971 is not available. Limited data will be available from the 1971 COnan. or Mereflanniaing and Service.. - Del données comparablea no 
soot p.s disponibles pour 1971. qual9ues données asront diaponiblea dana 1s publication de 1971 do recensemant du conm,erce at dee cervices. 

TABLE 5. Percentage Distribution of Print Media 8illings by Type and by Revenue Size Croup 
of Advertising Agenciee, 1974 

TABLEAU 5. Rkpartition proportionnefle du chiffre d'affaires des agencen de publicitA pour lea linprimAc par support publicitaire, 
scion Is type at Is tranche de revenu, 1974 

Number Other print 
of firma media (yellow 

Amount of shoving the Amount of Weekly pages, 	fare 
print breakdown print Daily Weak-end semi-weakly publications, 

Number media of print media Per news- (roto) tn-weekly Consumer Trada college 

Total billings of firms billings .edta billings cent papers magazines newspapers magazines papers papers, etc - 

Chiffre Sombre Chiffre Nou,bre Cbiffre Pour- Tour- Journeaux Joirniux Revue. de Revue. Autree 
d'affaires d'agen' d'affaires dogencea d'affaires ceo- naux de fin de hebdomadaire, consoma- profession- i,nprimAa 

can dana tea donnont pour lea tag* quoii- sesame bihebdoiza- teurs nell.. (pages jaoc,oc 
i.sprimAa Is chiffre supports diana daire at journaux 

d'affaires publieth trihebdo- agricolee, 

dana lea tairea madame Jo..arnaux col- 
i.primb. Ugiaux, etc.) 

par 
support 

publicitsire 

$'000 5 1 000 per test - pourcentage 

Lass than - Mom, de $500,000 
$ 	500,000-$2,499,999 92 9 1 933 84 9,471 100.0 	37.0 3.4 	4.6 7.2 32.8 15.0 

2,500,000- 4999999 86 42,308 83 41.501 100.0 	40.7 7.6 	6.4 15.4 22.8 7.1 

5,000,000- 9,999,999 15 24,038 12 19,297 100.0 	46.1 7.0 	a 26.2 10.9 a 

10,000,000 and over - at 10 22,623 9 20,518 100.0 	43.8 15.1 	o 27.0 819 x 

p1.. 	...................... 17 119,368 15 104,077 100.0 	43.8 14.7 	5.7 21.1 9.9 4.6 

Total 	...................... 220 1 	218,270 1 	203 1 	194,864 1 	100.0 	43.0 11.9 	5.9 20.4 13.8 5.0 

TABLE 6. Percentage Distribution of Individual Print Media Billings by Revenue Size Group 
of A0vertising Agenci.., 1976 

TABLEAU 6. Repartition proportionnelle do chifire d'affaires des agent.a de publicitA pour 1.a imprtmEa iodividu.ls per support 
publicitairs, salon Is tranche de revenu, 1974 

Number Other print 
of firma media (yellow 

Amount of showing the Amount of Weekly pages, fare 
print hreskdo,.n, print Daily Week-end aemi-weekly publications, 

Number media of print media new.- (roto) tn-weekly Consumer Trade college 
Total billings of firma billings sodla hillings papers magacinea nevapapers magazines pap.rs papera, etC.) 

Chtffre d'affairaa total Nombre Chiffre No,nbre Chiffres Jour- Jonrnaux Journaux Revue. de Revue" Autres 
d'agen- d'affaires d'sgences d'affaires nato de fin de hebdomadaire, consoassa profession- imprimis 

can dana Its donnant pour 1cm quoti- smnaine bihebdoima- teurs nellea (pages Jaunes, 
imprimés Is chiffre supports di.na ,iaire et journaux 

d'affaires publiet- tnihebdo- agricolea, 
dana lea tairea eadaire journaux col- 
impri,sAs lCgiau,c, 	etc.) 

par 
support 

publtcl tame 

$'DOO $'OOO per cant - pourcentag. 

Lesa than - Moms de $500,000 92 9,933 84 9,471 4.2 1.4 3.8 L7 11.6 

$ 	500,000-82,499,999 86 42,308 83 41,501 20.1 13.6 23.0 16,1 35.3 

2,500,000- 4,999,999 15 24,038 12 19,297 10.6 5.8 x 12.8 7.8 	a 

5,000,000- 9,999,999 10 22,623 9 20.518 10.7 13.4 x 14.0 6.8 	a 

10,000,000 and over - et plus 17 119,368 15 104,077 54.4 65.8 50.9 554 38.5 	S 

Total 	.......................1 100.0 10010 100.0 100.0 100.0 	100.0 

Total 	.......................... 220 218,270 203 196,664 63,871 23,180 11,607 39,677 26,830 	9.699 



FABLE 7. percentage Distribution of Advertising Billings by Mediun,, 1974 
, 	 (encies classified by amount of total billings) 

ALEAL 7. KdpartitiOo proportionnelle du chiffre d'affaires 4e poblicitA, par support publicitaire, 1974 
(Agences ciassees scion leur chiffre d'affaires total) 

Rep.-'ition 

Distribution of advertising 

du ci, Ifre d'affa''es 

billings 

do publiritA  
Direct 
sail, 

Adver- 
point of 

tising 
purchase, 

Number billings 
brochures, 

Total billings of firm. 
Outdoor and catalogues, 

- - Total 
Print cranspor- contest., 

Cbiffre d'affaires total Nnnbre 
media - Television 

- Radio 
t.stion 

- 
etc. 
- 

Other 
- Total 

d'agences Chiffre 
Imprt,nes TAlAvision Supports Par is Autres 

d affairs. entdrteurs ponte, 
do pubiicitd cc ass points 

transport do vonte, 
an coln brochures, 

catalogue.. 
conCOurs, 

etc. 1 
$'OOO per cent - poorcentage 

92 18,062 62.9 5.0 11.0 4.0 16.0 1.1 100.0 
$ 	500,000-92,499.999 	.......................... 86 94,325 54.1 18.9 16.1 2.8 6.7 1.4 100.0 

2,500,000- 	4,999,999 	.......................... 15 52,734 51.5 24.3 14.3 3.8 a a 100.0 

Less than - Moms de $500,000 .................... 

5,000,000- 	9999999 	.......................... 10 68,180 40.4 39.4 15.1 1.2 a a 100.0 
10,000,000 and over - at 	plus 	.................. 17 423,908 35.2 49.6 10.9 2.4 1.7 .2 1.00.0 

Total 	.......................................... 20 657.209 40.5 40.9 12.4 2.4 3.2 .6 100.0 

TA8LE 8. Advertising Billings to Clients by Medium and Kind of Service, 1974 

TABLEAU 8. Chiffre d'affaires do poblicitA, per support publtcitaire et genre 4. service, 1974 

N di 	- VAhi 	bli i 	i P5 	 ° 

Media billing. 
- 

Support p-- '- ltcit*its 

Production charges 
- 

oduction 
Total 

Aaont Per cant Per cent Amount Per cent 

Montant Pourcentase Pourcentage Montan Pourcentage 

FFrais 

riOt media - Imprim8 	........................... 218,270 82.0  18.0 266,194 100.0 
'levinion - Tdldvisien .......................... 229,950 85.6  14.4 248,637 100.0 
odio 	............................................ 73,185 90.0  10.0 81,321 100.0 
ctdoor and transportation - A l'extdrieur et 
transport 	on 	cun 	........................... 14,450 89.1 1,776 10.9 16,226 100.0 

Direct mail, point of purchano, brochures, 
conte.tn, etc. - Par is post., Lox points de 
vents, brochures, catalogues, concours, etc. ... ... 21,004 100.0 21,004 100.0 

Other 	- Autre 	.................................. ... ... 3,827 100.0 3,827 100.0 

Total 	.......................................... 535,855 81.5 121,354 18.5 657,209 100.0 

TABLE 9. Percentage Distribution of Advertising Billings by Medium and Kind of Service, by Size Group, 1974 
Note Agencies classified by aunt of total billings 

TABLEAU 9. Mpartition proportionnelle du chiffee d'affaires dv poblicitd, par support Ct genre de service, par ordre 4. grandeur, 1974 
Not.: Agencea ciassees salon jour chiffre d'affaires total 

	

MediaProduction 	 Media 	Production 
Total billings 	 billings 	charges 	 billings 	charges 

- 	 Total 	 I 	- 	- 	 Total  
Chiffrs d'affaires total 	 Support 	Frais de 	 Support 	Frau de 

	

____________________________ jmblicltatr production 	 ______________________ j"ublicirair production 
S'OOO 	 per cent - pourcentage 	 $'OOO 	 per cent - pourcentage 

Print media - isprImAs 	 Television - TAldvision 

	

Less than - Moms do $300,000 ............... . ... .11,361 	100.0 	87.4 	12.6 	 904 	100.0 	88.3 	11.7 

	

500,000-92,499,999 ...........................51,034 	100.0 	82.9 	17.1 	 17,849 	100.0 	83.5 	16.5 

	

2,500,000- 4,999,999 .......................... 27.141 	100.0 	88.6 	11.4 	 12,806 	100.0 	79.2 	20.8 

	

5,000,000- 9,999,999 .......................... 27.519 	100.0 	82.2 	17.8 	 26,889 	100.0 	87.3 	12.7 

	

10,000,000 and over - at plus ...................149,139 	100.0 	80.0 	20.0 	210.189 	100.0 	85.9 	14.1 

	

Total ..........................................266,194 	100.0 	82.0 	18.0 	268.637 	100.0 	55.0 	14.4 

Outdoor and transportation 
Radio 	 - 

- 	 Supports eArieur5 at transport en ton 

	

Tens than - Moms do $300,000 .................... ..1, 989 	100.0 	92.2 	7.8 	 727 	100.0 	83.4 	16.6 

	

500,000.92.499,999 ........................... .15, 1 37 	100.0 	90.3 	9.7 	 2,662 	100.0 	79.1 	20.9 

	

2,300,000- 4,999,999 ........................... ..7, 566 	100.0 	87.6 	12.4 	 2.002 	100.0 	89.1 	10.9 

	

0.000,000- 9,999,999 ........................... .10,288 	100.0 	86.1 	13.9 	 798 	100.0 	84.2 	15.8 

	

0,000,000 and over - et plua ................... 46,34 1 	100.0 	91.1 	8.9 	 10,037 	100.0 	92.5 	7.5 

	

Total ..........................................
81,321 	100,0 	90.0 	10.0 	16.226 	100.0 	89.1 	10.9 



I + Statistics Canada Statique Canada 
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ADVERTISING AGENCIES, 1974 

Co.rpl.t. and mill .5e on9y soWn 
day. of r.c&p? 

Collected aider authority of Statistics 
Act, Chap 1910-7I 72ge 15, Statutee of Canada 

(Esearplaire. (rascals di.ponibles 
our dessande) 

Renlae none as ddr.su if ton correct 

INSTRUCTIONS 

Report for your (local year (oors,al bunions year) ending at arty time bvroeee April I, 1974 and March 31, 1975. 

1. FORM OF ORGAHIZATIO$f—(cheh one boa) 

Individail propnetarship 	 P.rsaership 	 Incorporsied Company 	 [J Other (npeiIy)  

Naiben 

2. NUMBER OF OFFICES 

How msny oI(ieea lincladrng head office if in Canada) were operated during the reporting period ........................................ 

3. WORKING PROPRIETORS—(Nor applicable to incorporated companies) 
How 'sony proprietors were actively engaged in the business daring the refiortitig period' .................................................. 

4. PAID EMPLOYEES AND PAYROLL 

I.) Number 0f paid omploytasdurzng the lair complete week of September or closest pay pa' 
tied. Include working enecvri eel of incorporated companies but not proprietors of train' 
corporated bssinen.es. 	 It) Male ............_____________________ 

(ii) Female  
S (an.. cowsI 

(b.) Total salaries and wages paid to smp1ay..n during the business nor. Include commiaui000, bonuses leave pay and 
payments in kind. Include the sularica 01 working enecutive, of incorporated companies but do nor include the with. 
draws); of working pooprietus of untncoopo,ated businesses, Report gto.n pay before deductions, 

S. GROSS ADVERTISING BILLINGS TO CLIENTS 

Quote ''Midit. Billings" enacnly an billed to cheer. Principally, this will inclade net billings plss commission lenclsde commissions relto,,-
the clienrl, cost of programs in TV and radio program advertising, plus any other charges by station, network or performers, 
I:nder "Producriorr Charges" inclsde all billings to clients for octtra lip  producing print and other advertising and oo..ts.erviahs, incladc 
bonrds,erc. This will inLitoje net billings for chargen by art studios, production houses, freelancer., perfotmers used as coarerctaha. resi.I 
plus chotges lot work done by agency stall, plan commissions (eticlode hoar rebated to the client). 
II commissions are split with other agencies in Canada, adjust billiugn nccordingly. 
II enact figures are not a,ailsble please estimate carefully. 

MerIt. 

(if Daily newspaper. .................................... .......... 

ii) Weekend (rose) wagasiaes ............................. 

full Weekly, aomi's'eelily, sri-weekly newspapers 

(is) Co..—., msgaoinen .............. 

(vl Trade papers ..... ......... - ..... ............ .. ..... ..... .............................  

(vi) Other print media (e.g.. Yellow Pages, (arm poblicarions. 
college papers, etc.) .............................................................. 

(s) Tersl print tsadls .......... ..... ................................................ 

(hi Teleninion 

(c) Radio ........... 

(d) Ovtdoor nod transportation ................................................. 	
- - 

	

(c) Direct mail, point of p.rcbase, bcncbaren. cat.loguea, contests, 	 H. figures 

etc. (include mailing coal is "pradacstos charges") .. 	,,._ohoald be eniered_ 

	

(f) Other (movie theatre advertising, labels, logos, trade 	in the shaded 	urea. 

ahows, etc.) 	........................................................................ 

No figsteen 

should be entered _________. - 

in die shaded urea, 

i ::..J 	*L,im,i ccclvi 

Total gross sde..ofnitsg billing. 05 sliann. ................................-_________________  

6. OTHER GROSS BILLINGS TO CLIENTS—machens1 and media research, public relations mock, nrsn.iasien services, 
sales snolysea, saks campaigns, etc.. .......... ..  ........................ .............................. ...............................................................  

1. TOTAL GROSS BILLINGS TO CItENTS FOR MEDIA PRODUCTION AND SERVICES I t 
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$ 

	

 
ROSS REVENUE FROM ADVERTISING BILLINGS, i.e. revenue from billings reported in qitesrion 5 (include cash 	

(omit cents) 

is retained). 

ir-nue front media billingsr I) Contminsiono ..................................................................................................................... 

it) Foes 	................................................................................................................................. 

U,I Revenue from production work done by your own staff.......................................................................................................... 

fcl Revenue (corn outside pondocrion work (commissiona or fees) 	.................................................................................... 

(11 TOTAL GROSS REVENUE FROM ADVERTISING BILLINGS (8).' t RIb) 	Well ................................................ 

9. GROSS REVENUE FROM OTHER GROSS BILLINGS, r.e. revonae from billings reported in question 6 

OTHER GROSS OPERATING REVENUE — such as tetainers )sp.enlfy)  

I, TOTAL GROSS OPERATING REVENUE 18(d) 	0) ............................................................................................. 

12. NET  PROFIT (OR LOSS) BEFORE INCOME TAXES 	(s) Profit ....................................................................  

(b) Loss .............................................................................. 

CERTIFICATE 

THIS IS TO CERTIFY that the in(ormstion contained in this report is correct and complete to the best of my knowledge and beliel, and covers 
the period 

from - 	____________________________ 19 ________ to _________________________________________________ 19 

Name of petson responsible for completed form (please 

Address 	 letnpitone number and area 

L)ate 01 this report 
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Dlvi5ion du comnierce cc des servicrs 

AGENCES DE PtJBLICITE, 1974 

R.nvuyeran.oensplaire dnt.nt rnnpli dons ins 
30 iours mi rant In roniprion. 

Orclnrarson noige en sects de Is Lot sat Is 
statastique. chipitre IS. Statots du Csasda de 
1970-71-72. 

(Eisplish copies ssnilsble on cequest) 

as I'.d,esae. 111 I, . ins  

DIRECTIVE 

taunt poller votre doclarstion stir loosen finsacjre (I'aenee noritain d'aIInires) se tenn,nanc entre it Inc s -nil 1974 ci it SI mars 

1, FORME JURIDIQUE (cocker one yule) 

ltntrepr,gn iodivjdselle j Sociié en acm colleccil 0 Eatreprise conscinsén en corporation 0 Attire (penis.,) 

2.NOMBRE DE BUREAUX 	
Nobte 

Cnmhie,j dt' I,ureaun ty cotnpris In siege social, i'll Sc trouve as Canada) noIre encreprine s-c-nile esplortés su coats 
deIs psriodn de rn'l,rencet 	............................................................................................................................................................ 

3. PROPRIE'TAIRES ACTIFS (nc n'.pplique pa. attn encreprinen Cosnshitsrées en corporation) 
Combirn ide proptihoiren oat octivement participé A l'osploi cation ide I'enrrepri.e an coats ide Is pdrtode ide reference? 

4. SALARIES El RUUNERATION 

.1 Nntnbr, de nnIariGs su costs de Ii derniCrn semuinc- complCte ide nepiembeeou de lapCriode 
ide pope Is pius rspprochde. inclure Ins odminiscrotnurs actils ide nentrepra aeu consticuCen 
en cotpoturion nais non Its proprierairen d'enrreprises i5divlduellea, 1 llommes 

ii) Fntnmes  

bl Remun.rorion totali, dos salon.. as Levis di l'onnéa finnnt,StS, p cornpntl len connmisauotts, primes, CoogCn 	
S (aconic Ins cent;) 

ci psiements en nature. Comytne nunni Ins nrsitetsents den •dtainistr.re,rn actils den eshreprines cOnstiruoen en 
corporation, 1 V—cp,wo tourtlois den straits den propniCraires actifu den eatoeprions indinidoellea. Oéclsrez I. 
rCmunCrsulon brute, avant deductions, 

S. CHIFFRE D'AFFAIRES DE PUBLICITE 

lnncrire nous"Chilt,ndnflairns par suppers publioirninn",Iq monrant enact lactaré nun clients. Cette rubrique conutendraprincipsietnenc in mc,,' 
inst net ides lucturcs plus Is commission (nn macc pus comp!e des commissions ristournéns sun rlien is), In coot den ésninsionn dan. in cas 
In publicirC A Is rflCni Stone I a Is radio, plus les sutrrs Irain t'nigCn pat leo stAtIOns, Ins résr sun ins Ins euncurants. 
Souu "Pro). do prodostlon', tnscrjrr It contact dci sonumes Iactnrr'er Ins clients pour tons Its trataux pulrlucctaures, y cotnyras Ins maquc'rr 	- 
scenarIos, etc. Is's monuanto coinprendront In ,00nrsnr net des lacrures relatives out (rain nolan, par Ins srsd.os dart, Its matson, de 
tion, es artists's indépendanrs et Ins nuCcutants rjui ott pnrticipC £ In réslinatton ide mnnssgnn puhlcctuuntes, Ins noldes do compme, pIn 
(ntis your in travail de production du personnel de I opener. plun Ins comrsi sui,,n S (A Inclusion dn relIes qui soot ristournCcu uris clients. 
Si Ins commissions non. pnrtsgCes aver d'aunmns a gences au Canada, ceu,llnn lair-c Its recrilicarionu necenuoires, 
Passe ide chill men enacts, seaillez donrmnr use estimation sassi precise que possible,  

S ppo p bI 	
- 	

(ku d H 	

j 

i)Qnanidiena 	................................................................................. 

ii) Juamaus ide Fin do nemnine .................................................. 

iii) Jotsrnann hebdomnadsirn,bihebdosasdaire Cr trihebdoresadairn 

in) Renues des consornmuheuns ..................................................... 

,) Revues profesnionnelles ......................................................... 

vi) Attires imprirnés (par nuemple, Ins pagea jaunes, lea our 
nails agriceles, Inn jourvioux coilCgilin, etc.) ...................... 

a) Total, ltrrprlmnes 	................................................................................ 

hiTClCniniaa 	........................................................................................ 

c)Rsdio ......................................................................................... 

Ancun chIli,e 

nc dolt cue dérlsré 

.fnns It gtisC dci colonoes 

d) PubljcinC esrCmiear et transports en common ................................ 

ci PublivurC par Ia posse, tan points ide nente, brochures, casalo 
puns, concours, tic. linciure lea Frau 	 ntmn 	en de paste co 	"Fis 	 Ascun oh, Ire 

de production'') ................... .... ................... .............. ............ ..........ne  duty nrc declare—. 	 - 

11 Aunts (publicirC daarn len cusdmas, creation d'C,iqaetres, c'°' I'' In 00530 des <olomnes 

phisse, espositions cominerciale., etc.) ............... ... ..... ...., 

O,f in. d'nffnln.s di ps,bilnuré, total ...................  ......  .....j_,,,,,,,,,  

6. CHIFPRE D'AFFAIRES DO SERVICES NON PUBLICITA1RES—comtnercialissrion ci recherchea stir len 
pablicituires. travail ide ru'lssiona pabliqunn, nervices de traduction, analyses des vences, csmpsgneo ide neotn,  

1. CHIFFRE D'APFAIRES TOTAL SUPPORTS DE PUBLIClT, PRODUCTION El SERVICES) (5 ' ci 

. . . 	 (AU VERSO 



— 11 - 

S (canine lea enrol 
. RECETTES BRUTES DE PUBLICIT, cvst4.diro, teeettea alldcenien as biIfre diffaires déclard I. quenisus 5 
1-1— lea eacoapten renDs.). 
aI Recent. ptovenant den .upponn dv publicitd: 	 I) Ccai.i.nion ........... ...........................  

ii) Honceare. . ......................................... 

bi Recent. provenant do travail de production eUecr..é par voice personnel .......................................................................... 

c) Recents proven.nt do travail dv production denote a lextdrieoe (commissions ci honorsirea) .................................... 

1) RECETTES TOTALES BRUTES PROVENANI OF LA PUBLICITI (Ba)' Sb) 4 Sc)) ................................................ 

9. RECETTES BRUTES DE SERVICES NON PUBLICITAIRES. cear4.dirv.iecette. .V(erenren.a chiffrr dnflsires dd. 
clan6 	In question 6 	.......................................................................................................................................................... 

10. AUTRES RECETTES BRUTES OEXPLOITATION — rel. In. honorures reçua dn.nnce (pr.cinna) 

II. TOTAL DES RECETTES BRUTES DEXPLOITATION (Sd) .9 * 10) ......................................................................... 

12. BNPICE NET (OU PERTE NETTE) AVANT LES RETENUE5 POUR LIMP8T n) Bdndfice ................................. 

b) Pent ........................................ 

ATTESTATION 

.lhan 	
CERTIPIE pie lea nensegnemeons dense. dana Is pidsence drelsnation toni sansi enacts ci connp1ets que possible ci nicest I. period, 

di 	 19.....................sn  

Non or In pers000e quit tcmp1j I. lormul. (rn truce. no.1Ev,) 	 Poncho., 

SOn n.e 	 postal 	 I Namdco dv teléphoste ci 

Lisle de Ce rapped 

I 
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