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CENSUS OF MERCHANDISING AND SERVICE ESTABLISHIvNTS. 

The positic.r, of the corporate chain in relation to the total 
retail trade of the country remained unchanged in 1935 compared with the 
preceding year, according to the results of the annual Census of Merchan-
dising and Service Establishments. There were 445 different chain store 
companies in Canada in 935 and, together, these operated a total of 8,022 
individual units. Total chain sales for the year were $364,129,800 or 
17.9 per cent of the total retail trade, the proportion of chain to total 
sales remaining unchanged frm t1i3 preceding year, when 445 chain companies 
operated 8,210 stores wit.i 347,i86,100 sales. A1thugh the number of 
chain firms did not vary over the two--year period, their identity was not 
the same. Thirty-two firms, included in the chain count for 1934, either 
went out of business in that year or else reduced the number of their 
stores below the four-store limit necessary for inclusion in the chain 
store category and were, therefore, omitted from the 1935 figures. This 
decrease was offset by the introduction of 32 new firms, either through 
the formation of new companies or the expansion of two- or three-store 
multiples to full-fledged chains. 

The 41.5  chains operating in 1935 required the services of 
30,449 male and 14,920 femalD employees, to whom $36,382,000 were paid in 
salaries and wages. These figures relate to store employees only; head 
office and warehouse employees and payroll are not included. Stocks on 
hand at the end of 1935 totalled 55,062100, of which goods carried in 
the stores were valued at 442,796,200 and warehouse stocks at 12,2ó5,00. 
Customers' accounts ou;standing on the tOoks of retail chains at the end 
of 1935 were valued at 430,471,100. 

In addition to the 445 corporate chain companies, there were 
37 voluntary chains or groups of independent retailers grouped for buying 
and/or advertising purposes. These groups were comprised of approximately 
7,300 indiviva1 members and, although the amount of business these trans-
acted is not known, information was secured to show that purchases at 
wholesale prices from t.ie affiliated wholesale companies totalled 431,053,-
633. 

Scope of Reort.--Information covering the operations of 
chains within each province 1.3 to be found in the provincial reports on 
retail trade which have already been published. In addition, a special 
report, "Food Chains in Canada, 1935 11 , has also been issued. The present 
report provides a summary of the activities of retail chains in Canada 
during 1935 together with comparative figures for earlier years, but it 
does not give all the detail shown in the provincial reports nor does it 
give the details regarding food cheins to be found in the special report 
already mentioned. The firms whose activities are summarized here include 
all organizations operating i'ollr or more retail units, exclusive only of 
department stores. Voluntary chains, in which the various stores are in-
dividually owned and operated but which are grouped for buying and/or 
advertising purposes, are not .ncluded with the company chains. A brief 
reference to these voluntary uhains is made in a separate section of this 
report. 

Variations in Chain Ratios_by_inds_gBusiness. --Ratio of 
chain sales to total sales for most individual lines of business as well 
as for the total retail trade as a whole remained practically unchanged In 
1935 from the preceding year. 	he onl:T important change was for filling 



stati\çns, 	in which industry the transition of an increasing number of units 
former.!y operated directly by the large gasoline companies to the leased LitOfl type resulted in a reduction in the ratio h of chain to total sales crL 30. 	per cent in 1934 to 25.3 per cent in 1935. A substantial reduc- tion in the number of units or furniture store chains resulted in a decrease in the ratio of chain sales to total for this classification from 19.2 per cent in 1934 to 15.6 per cent in 1935. 

Comparison of chain ratios for 1935 and 1930 for those lines of business in which chains are of most importance reveals the differences shown below: 
Chain Ratio 

Kind of Business io fs Change 

Shoe 	stores 	. . . . . . . . . . 	. . . 	. . . . . ...... 	. 
Grocery and combination stores 

21.5 30.8 1 9.3 
• 

Fillirigstations 	...... 
29.5 
22.4 

32.5 
25.3 

4- 	3.0 
4-2.9 Lumber and building material dealers 28.1 30.3 4- 	2.2 

Drug s t ore s 
6.0 7.7 4.1.7 

. 	. 	. 	. 	...... 	. 	...... 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 

	

Candy and confectionery stores 	.......... 
18.2 
10.1 

19.8 
10.8 

 4- 	1.6  
1 Var I e t y 	s t ore s 	. . . ........ . . . . . • ........ 

Tobacco stores and stands 89.1 89.4 
.? 

+ 	• 3 
...,.... ..... 

Office, school and store supplies and 
25.1 24.8 - 	.6 

equipment 	•••. ••... •.••.. •'t••so 

Men's and boys' clothing and furnishings 
56.1 54.4 - 1.7 

stores 	(inc 1.uding custom tailors) 	.... 13.7 11.9 - 1.8 Fish and meat markets 	...., 	...... 
Women's apparel and accessories stores 

9.7 
12.3 

7.2 
10.3 

- 2.5 
- 2.0 Restaurants and eating places 17.7 14.4 - 3.3 Furrilturestores 	........................ 

Radioandmusjcstores 
22.8 15.6 -7.2 

.................. 21.0 11.3 -9.7 

Variations in Chain Ratios by Provinces.--slight increases in 
chain ratios in 1935 over 1934 were recorded in five provinces and slight 
decreases In four. In comparison with 1930, increases in 1935 were re-
corded in six provinces and decreases in three. A comparison of the chain 
ratios for the several provinces for 1930 and 1935 reveals the changes 
shown below: 

Chain Ratio 
Province 1930 195 Change 

/0 

N ova 	S c o t i a 	..................... 12.2 16.9 4- 4.7  
Alberta 	. . . 	............... * . . . . •I•••.. • . 14.1 15.3 A 1.2 
Saskatehewari............................ 18.0 19.1 1 1.1 Ontario 	... 1.1•S* e 	• ................ . . 19.5 20.2 4- .7 New 	Br un awi c k 	• 	...... 	. 	. . . 	. . . . • 14.Z 14.8 4. • 6 BritishOolunibja 	........................ 19.3 19.9 + .6 Prince 	Edward 	Island 	.................... 4.9 4,7 - .2 Manitoba 	. . . . • ............. 11.7 11.4 - .3 Quebec 	• 	............... 	• 	...... . . . 18.0 15.8 - 2.2 

Summary by Kinds of Business.-.-The 445 chain companies operat-
ing In 1935 included 7 grocery or combination store chains with 2,151 
stores and 4101,418,400 sales. In addition, there were 13 meat market 
chains with 158 stores and ZO 4,217,500 sales. Including grocery and com-
bination stores and meat markets, chain sales totalled $105,635,900 or 
28.5 per cent of the total business of all such stores, including both 
chains and independents. Twenty-nine drug store chains operated a total 
of 311 unit stores with sales amounting to $12,164,100 or 19.8 per cent of 
total drug store sales. There were 38 dealers in lumber and building 
materials, each of which operated four or more retail yards and are, there-
fore, included in this chain suAnmary. These 38 companies operated 828 
yards with $11,197,000 sales. Variety store chains numbered 14 and these 
operated 390 stores with $37 7 914,000 sales. Summary statistics showing 
the number of chains, chain stores and sales, together with the ratios of 
chain to total sales, are given in Table 2, first, for all retail trade as 
a whole and then for those lines of business in which chains are of con-
siderable Importance. 
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Chain Store Gross Margins.--The term "gross margin" is used 
% here to represent the amount remaining after deducting the net cost of 

goods sold from net sales. The net cost of goods sold is calculated from 
the net cost of goods purchased during the year and from the inventory 
values at the beginning and close of the period. The net cost of goods 
purchased includes the invoice value less all returns, allowances and dis-
counts, plus inward freight, cartage to warehouse, duty, insurance in 
transit, and other expenses incidental to receipt of merchandise. Ware-
housing charges and costs of transportation from warehouses to stores are 
not included in the purchase price and all operating expenses of the 
stores are, of course, excluded. Transportation costs of goods shipped 
directly from wholesalers, manufacturers or factory to the retail stores 
were to be included in the value of purchases. 

Most of the larger chain store companies, in addition to per-
forming the duties of retailers, carry on the functions of wholesalers in 
so far as the physical handling of merchandise is concerned. A number of 
chain oompanies also indicated that their warehouses carried on a slight 
amount of wholesale business with other retailers in addition to supplying 
their own stores. The gross margin figures shown herein are calculated 
from the difference between the total value of purchases and total sales, 
including any wholesale sales in addition to store transactions. These 
figures, therefore, represent the gross profit applicable to the chains' 
retailing and wholesaling functions combined. 

Manufacturer-controlled chains are operated primarily to dis-
tribute the products of the manufacturing plants of the parent company. In 
most cases, data regarding laid down cost of merchandise at the retail 
branches were not available so that figures for such kind-of-business clas-
sifications as household appliance stores and office appliance stores which 
are operated largely by manufacturing plants are omitted from the tables 
giving gross margin tigures Many of the candy and confectionery chains 
indicated that they manufactured the goods which were sold by their bran-
ches and figures for these also have been excluded from the tables. 

Gross Margins for Selected Kinds of Business 

Grocery Chains.--Gross margin for grocery chgim& to,rmed 15-96 
per cent of net sales in 1935 compared with 17.57 per cent in 1934. An 
exact comparison of these ratios is not valid, however, on account of the 
reclassification of some firms in the two years as between grocery chains 
atid combination store chains. An analysis of gross margins of grocery 
chains will be found in the special report, "Food Chains in Canada, 1935 11 , 

from which it will be seen that gross margin percentage of net sales in-
creaaes as the size of chain increases. 

Combiflaton Store Chains.--Combinatiofl store chains operate 
stores part of which are usually purely grocery units while others sell 
both, groceries and fresh meats. Gross margin for combination store chains 
as a whole formed 19.99 per cent of net sales in 1935 compared with 19.38 
per cent in 1934. A special analysis of combination store chains is also 
contained in the special report on food chains referred to above. 

Meat Market Chains.--Gross margin for meat market chains aver-
aged 2.58 per cent of net sales in 1935 compared with 23.90 per cent In 
19,340 

Variety Store Chains.--Variety store chain gross margin aver-
aged 6.34 per cent of net sales in 1935 compared with 36.62 per cent in 
1934. In Table 8 the variety store chains operating in 1935 are classified 
according to size, first, on the basis of number of stores and, second, 
according to amount of annual sales. The ratio of gross margin to total 
sales Is given in each case and it will be noted that the ratio varies 
directly as the size of chain. 

Apparel Group.--GroSS margin for men's and boys' clothing and 
furnishings store chains averaged 32.41 per cent of net sales in 1935 com-
pared with 32.31 per cent in 1934. Gross margin percentage of net sales 
is slightly lower in the case of women's apparel and accessories than for 
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men's clothing and furnishings, averaging 31.57 per cent of net sales in 
1935 and 30.22 per cent in 1934. 

The 24 shoe store chains had average gross margin of 30.03 per 
cent of net sales in 1935 compared with 28.10 per cent in 1934. Shoe store 
chains are classified according to size in Table 9 and it is seen that 
gross margin varied from 25.48 per cent for a group of six companies each 
having between 6 and 10 stores to 31.94 per cent for three chains each with 
more than 25 branches. When classified according to total annual business, 
gross margin varied from 27.25 per cent for 15 chains each with less than 
250,000 sales to 31.14 per cent for four chains each doing more than half 
a million dollars worth of business. 

Lumber and 3uilding Materials Dea1ers.--7hile differing in many 
respecDs froth the ordInary chain store system, lumber and building mater -
ials dealers are classified as chains for the Census of Merchandising if 
they operate four or more retail yards. Gross margin for all lumber and 
building materials dealer chains averaged 26.48 per cent of net sales in 
1935 compared with 25.60 per cent in 1934. In Table 10 these chains are 
classified according to size both on the basis of the number of yards oper-
ated and also according to total annual sales. When classified according 
to number of yards, gross margin is shown to form 23.19 per cent of sales 
for a group of six companies each with fewer than six yards and it appears 
to remain relatively constant a approximately 27 per cent for each of the 
other size groups. When classified according to total sales, the smaller 
organizations are again found to operate on the smallest gross margin. 
These results are somewhat at variance with those shown in the correspond-
ing reports last year where the gross margin percentage was higher for the 
smaller than the larger firms. Before constructing the tables for 1935, 
all data relating to gross margin for lumber and building materials dealer 
chains were verified so that the figures given here are as accurate as it 
is possible to make them by means of a postal canvass. 

Drug Store Chains.--There were 29 drug store chains in Canada 
in 1935 and these operated 307 stores with $12,164,100 sales. Gross margin 
for drug chains averaged. 31.48 per cent of sales in 1935 compared with 
31.54 per cent in 1934. Drug chains are classified according to size of 
business in Table 11 and the gross margin applicable to each size class is 
shown. 

Voluntary Chains 

According to the information available, there were 37 voluntary 
chains in Canada in 1935 and these included approximately 7,300 individual 
members. No information is available to show the value of sales for these 
chains but, according to reports received, primarily from affiliated whole-
sale companies, purchases at wholesale prices by members amounted to 
31,053,633 in 1935. Exact data on the extent of the voluntary chain 
system in Canada are difficult to obtain. A cOnsiderable number of whole-
sale firms which formerly indicated that they were associated with these 
buying groups now state that they offer the same terms to all their clients. 
On the other hand, there may be many groups of retail merchants who do some 
buying on a co-operative basis but which are not recognized or known as 
voluntary chains. 

Voluntary chains continue to function primarily in the grocery 
field.. Of the 37 chains in 1935 for which figures are available, 29 were 
associated with wholesale grocers. These 29 groups were comprised of 
6,465 individual members and purchases at wholesale prices totalled 27,- 
525 9 349. A summary of the information available relating to the activities 
of voluntary chains is presented in Table 12. 



Table l.--Su.niniary of Retail Chains in Canada, 193 

(Number of Chains, Stores, Personnel, Payroll, Sales, Stocks and Accounts Outstanding) 

• •-- 	 -- -----. -- 

Net Sales, - 19 
-. 

- 
____________________________ -- 

Customers' 
Employment and Wage Facts % of % of(2) Accounts 

Kind of Business er Number of Stores ffitoreorees onl total total StockB on Hand, Outstand- 
chain chain End of Year, At Cost ing, Dec. Salaries 

rLMaxi mum Stores 1arehouses ns 

tN 

a1e Female and wes t sa1e aa1e 

AU Chains, Total(1) I 	7666 8.022 30.44.9 :92i) 36382,00O 364,129,800 100,00 42,796,200 12,265,900 30 471,100 
All Chains Less Government Liquo I 

Stores, 	Total 	.... 	• 

Food Group, 	Total 	. 	........ 

Bakery product chains(3) 
4 

7 

77O  4 

2 58i3 
61J39 

2, 723 

72.0O 400  100000 O410C 

b,800 
7810154,oO9 94O0 36.611,.9 

76 83 56 178 138,700 868,900 .24 .28 11,900 6,200 
Candy and confectionery chains ...... 9 167 174 290 747 643800 3,787,100  1.04 L23 69,100 93,900 33,600 
Grocery chains 	...,.. 	. 38 592 611 1 .755 670 1,633,500  23,870,900 6.56 7.77 1,683,1 00 743,700 331,700 
Combination atore chains 35 1498 ),54tJ 197 1,025  6, 005, 200  77547,500  21,.30 25,24 4,255000 2,777,400 70 9,500  
iieat market chains .., 13 151 158  592 27 455,800 4,217,500  1.16  1.37 ic8,800 9,500 135,800 

Country General StoreChains, Total 14 22 19 557OO QQ 2.01 •j49..jQ9zJLQQ j_.. Q95,9pfL 
448 766,7 3O General Merchandise Group, Total, 21 i 686 IjQQ 4.0 2 260800 i1o6 j3_.1O 86300  

6 62 
9 

64) 
9) 

148 304 296,600 2,346,800 .64 .76 601,900 2,100 65,600 
Dry goods 	store chains 	•... ...... 
General merchandise store chains ...., 
Variety, 5-and--1, and to-a-dollar 

store 	chains 	........ ..,...,..,, 14 377 390 1,231 7,582 4,889,300  37,914,000 10.41 12.34 5,184,800 861,300 8,200 
Automotive Group, Total ..... 64 800 - 3,1291 5 J.186 2 400 22,679,000  623 7.38  jb809Q 73CO _ 220 , 700 

4. 
27 

36 
611 

36 
74-7 

Automobile dsaler chains 	..........,, 
Filling station chains 	,.,.,..,.,.., 

873 
2,182 

49 
4 

1,J.93,lO0  
1.,922,C00 

9,784 ; 700 
12,407,600(4) 

269 
3.41 

3.18 
4.04 

1,457,400 
3b,400 

--- 
7,300 

411,400 
444,400 

Apparel Group, Total 	00 68 67 j4 1 2 947 11 2l2,000 12Q2 _j 05 _961,900 _jQ.Q. _dQ 
Men's and boys' clothing and furnish- 

ing 	chains (including custom tailors) 14 150 163 571 91 693, 400 6,615,100 1.82 2.15 1,070,800 204,500 526,800 
Family clothing chains 	... .., 12 67 69 366 488 805,100 7,829,000  2.15  2 .55 1,697,000  8,600 730,000 
omen's apparel and accessories chains 18 158 169 49 584 446,500 4,904,200 1.34 1.60 808,400 94,200 34,400 

Shoe 	store 	chains 	..................., 24 303 313 961 128 967,000  8,4.47,200 2.32 2.75 2,4b5,700 255,500 58,500 

(1) Group totals may include figures for classifications which cannot be shown seoaratelv without disclosin2 individual oDerations. 
In computing the percentages in this column, the sales of Government liquor stores have been omitted from the total chain figures. 
Exclusive of manufacturing bakeries. 
According to revisions received since the main body of this report was compiled, the sales for gasoline filling station chains should be 

increa8ed by approximately $500,000. 

] 
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Table l.--Summyof Retail Chains in Canada, 193(Continued) 

(Number of Chains, Stores, Personnel, Payroll, Sales, Stocks and Accounts Outstanding) 

f 

Kin 

Bui 

Hardware 
Lumber a 

Fun 

Furnituri 
Househoic 
Radio an 

Re a 

Oth 
Drug stoi 
Gift, no 

chains 
Jewel ler 
Office, 

equipmE 
Tobacco 
Governmer 
Brewers' 
Unclassit 

I Net Sales 193 Customers' 

k'iiount 

'of 
tota.l 
chain 
sales 

% of(2) 
total 
chain 
sales 

of Business if Number 
if 	of 

js 

Number of Stores 
195_ 

Employment and Wage Facts 

I Salaries 4a)e 	Fern lj 	ndwaea 

Stocks on Hand, 
Endof Yea 	At Cost 

Stores 	arehoues 

Accounts 
Outstand-
ing, 	Dec. 

yra Maximum 

idings Materials Group, 	rotal 900 2 j64 -& 1,5200 jjO 4 jj ,897,2 00  10,182,300 
store chains 	.,, 
rd building material chains 

12 
38 

64 
814 

65 
828 

294 
1,102 

23 
7 

36l600 
1,060,800  

3,842,900 
11,197,000 

1.06 
3.08 

1.25 
3.64 

1,2)0,500 
4,5:5,000 --- 

635,400 
9,479,000 

riiture and Household Group, 
ta)............ _34 94 408 2,811 461 J38jQp 1J5600 4.18 j6 

8 
19 
5 

65 
292 
28 

68 
302 
29 

408 
2,020 

308 

75 
322 
62 

487,600 
2,358,300 
386,200 

4,546,300 
8,349,400  
1,981,700 

J.025 
2.29 
.54 

899,600 

1,514,600 
458,700 

1 7 6 ,500  
390,300 
--- 

2,624,300 
6,002,900 
1,899,300 

3 store chains 
aprliance store chains .... 

.1 music store chains 	....,...,. 

1.48 
2.72 
.64 

baurant Chains, Total ,.,..,.., - 1_ 186 209 _J 117_ i,585,00 584,600 1.81 2.14 130,400 
92 1,743 1 77j jJ 1266 116,90O 11183300 	31 ll,S3QQ 6,4146OO 4818300 r Retail Chains, Total ....,. 

29 307 311 3.96 2 , 152 ,500  501,100 120,900 e 	chains 	..........,....,.,,, 
ielty, toy ar 	camera store 

1,548 361 1,594,800 12,164,100 	3.34 

store chains 	.....,..,., 2 26 570 32P 931,900 7,106,100 	1.95  2.31 1 ,7 69,500  6,800 1,481,600 
choo1 and store supplies and 
nt dealer chains 12 140 141 1,020 115 1,819,500  7,482,500 	2.05 2.44 1,505,400 538,200 1,601,100 
;tore 	chains 	,.....,..,...,.,, 
it liquor stores 
warehouse chains 

11 
8 
6 

230 
596 
39 

241 
598 
39 

535 
1.682 

237 

65 
41 
26 

624,400 
2,609,800 

192,400 

	

5,736,700 	1 e58  

	

56,830,400 	15,61 
12,302,200(3) 3.38 

1.87 

4,00 

492,000 
3,091,600 

161,900 
4,446,600 

90,400 

ied kinds of business .. 22 396 411 1,180 130 1,344,100 14,208,200 I 	3.90 -_4.62 2,872,900 - 	760,000 1 ,524 ,300  
Group totals may include figures for classifications which cannot be shown separately without disclosing individual operations. 
In computing the percentages in this column, the sales of Government liquor stores have been omitted from the total chain figures. 
Sales of brewers' warehouse chains include a certain amount of wholesale business. 
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Table 2.--Principal Statistics of ?etail Chains, Selected Kinds of Business, 
1930 and 1933 -1935 

Kind of Business_-  1930 1933 1934 1935 
ALL STORES, TOTAL -- 

Chains (number) 518 461 445 445 
Stores 	(maximum) 	..... .  8,504 8,230 8,210 8,022 
Chain sales $ 3 7 ,36,000 328,902,600 347,186,100 i 364,129,800 
Total sales (aL. store.) 2 ,755,569,900 Q1,775,6i,O0O y1,941,470,000 Q2,035,817,000 

chains to total 	.,.., 17.7 18,5 17.9 17,9 

Candy and Confectionery 
Stores -- 

Chains 	(number) 	..... 	.. 14 8 10 9 
Store8 (maximum) 	...., 169 167 184 174 
Chain 	sales 	.....,...., 5,448,300 4 3,568 ,500 4 3,669,500 3,787,100 
Total sales (all stores) 4 54,176,100 33,010,000 33,880,000 35,202,000 
%, 	chains to total 	.... 10.1 10.8 10.8 10.8 

rocery and Combination 
Stores -- 

Chains (number) 66 75 74 73 
Stores 	(maximum) 	•.,,,. 2,127 2,221 2,239 2,151 
Chain 	sales 	,,.,,,.... 	,, 119,498,600 o 98,862,100 4 100,874,900 4 101,418,400 
Total sales (all stores) 405,403,400 2 97,307,000 307,478,000 312,197,000 
%, chains to total 	..,. 29.5 33.3 32.8 32.5 

'ish and Meat Markets -- 
Chains 	(number) 	., 21 16 12 13 
Stores (maximum) 225 177 156 158  
Chain sales 8,083,900 4,776,400 4,037,900 4 4,217,500 
Total sales (all stores) ,i 83,026,200 50,090,000 V 55,578,000 58,712,000 
%, chains to total 9 , 7 9.5 7.3 7.2 

Variety Stores -- 
Chains (number) 15 14 14 14 
Stores 	(maximum) 	..,.. 327 356 372 390 
Chain 	sales 	.,.,..,....,, 39,383,600 33,348,600 35,646,500 ,, 37,914,000 
Total sales (all stores) 44,212,200 I 37,256,000  ç, 40,041,000 42,409,000 
Z, 	chains to total 	..... 89.1 89.5 89.0 89.4 

'i11ing Stations -- 
Chains 	(number) 	,....,. 28 30 27 27 
Stations (maximum) 743 837 845 747 
Chain sales 	....... 14 , 8 75,300  14,071,100 j 14,638000 12,407,600 
Total sales (all stores) 66,449,300 48,278,000 j 48,037,000 48,987,000 
%, 	chains to total 	..,. 22.4 29.1 30.5 25.3 

Ien'a and Boys' Clothing and 
Furnishings (including 
custom tailors) -- 

Chains (number) 22 14 13 14 
Stores 	(maximum) 	.,,,,... 191 135 151 163 
Chain sales 	.,.,.....,, 9,866,800 5,405,200 5,961,600 6,615,100 
Total sales (all stores) e 72,110,500 44,435,000 49,901,000 53,166,000 
%, 	chains to total i,. - . 13.7 12.2 11.9 12.4 

?ainily Clothing Stores -- 
Chains 	(number) 	.,,..,, 13 12 12 12 
Stores 	(maximum) 	..o..,o 58 63 70 69 
Chain sales 	.....,.,.., 4,746,600 i 6,722,000 7,407,700 4 7,829,000 
Total sales (all stores) 42,144,100 31,582,000 35,575, 000 37,702,000 
%, 	chains to total 	,.,, 11.3 21,3 20.8 20,8 

Jomen's Apparel and Acces- 
sories Stores -- 

Chains (number) 28 15 15 18 
Stores (maximum) 203 148 171 2.69 
Chain sales p 8,584,800 4,029,400 • 4 ,506 , 800 4 4,904,200 
Total sales (al). stores) 4 69,806,000 4 44,699,000  4  47,474,000  4  4 7,565, 0Q0  
%, 	chains to total 	,.,., 12,3 9 1 0 9.5 10.3 



Table 2.--Principal Statistics of Retail Chains, Selected KindoofBusinoss 

1930 and  193371935  (Continued) 

Is 

	Kind of Business 
	

193 0 	1 	1933 	I 	193 4 	I 	193 

Shoe Stores -- 

	

Chains (number) ,....... 	17 	22 	22 	24 

	

Stores (maximum) ....... 	203 	274 	30Y 	313 

	

Chain sales ,........... 	7,702,700 	7,114,800 	8,037,400 	8,447,200 

	

Total sales (all stores) 	35,908,000 425989,000  v27,002,000  02 7,43 1 ,000  

	

%, chains to total ..... 	21.5 	27. 4 	29.8 	308 
Hardware Stores -- 

	

Chains (number) ....,... 	13 	14 	14 	12 

	

Stores (maximum) ....... 	1 70 	76 	74 	65 

	

Chain sales ............ 	4,218,100 4 3, 024 ,500  4 4,052,700 	3,842,900 

	

Total sales (all stores) 	70,891,7 00 42,732,000 47,917,000 y50,043,000 

	

%, chains to total ..... 	6.0 	7.1 	8.5 	7.7 

Lumber and Building Material 
Dealers -- 

	

Chains (number) ........ 	46 	42 	42 	38 

	

Yards (maximum) ........ 	1,035 	883 	877 	828 
Chain sales .......... 	18,597,500 4 9,505,700 10,570,800  11,197,000 

	

Total sales (all stores) 	66,200,700 2 9,33 1 , 000 34,3 02 , 000  ç36,904,000 

	

%, chains to total ..... 	28.1 	32,4 	30.8 	30,3 

Furniture Stores -- 

	

Chains (number) .,...,,. 	8 	9 	8 	8 

	

Stores (maximum) ....... 	96 	84 	80 	68 
Chain sales ............ 9,367,900 j 4,317,400  5,131,000 0 4 ,546 ,300  
Total sales (all stores) $41,016,5 00 23,073,000 426,765,000 429,229,000 
%, chains to total ..... 22.8 18.7 19. 2  15,6 

Radio and MUBiC Stores -- 

	

Chains (number) ........ 	7 	4 	2 	5 

	

Stores (maximum) ....... 	75 	30 	19 	29 

	

Chain sales ............ 	7,104,100 $ 1, 0 70,300 	(x) y 1,981,700 

	

Total sales (all stores) 	33,894,200 413,440,000 15,524,000 1 7,516 , 000  

	

h, chains to total i.... 	 21,0 	8,0 	(x) 	113 

Restaurants -- 

	

Chains (number) •....... 	21 	17 	15 	13 

	

Stores (maximum) •,..... 	262 	240 	225 	209 

	

Chain sales ............ Q13,438,600 	7,129,300 	6,792, 200 	6,584,600 

	

Total sales (all stores) 	75,977,l00 41,667, 000 ,44,087,000 45,825,000 

	

chains to total ..... 	17.7 	17.1 	15. 4 	14.4 

Drug Store8 -- 

	

Chains (number) ..,...., 	31 	29 	29 	29 

	

Stores (maximum) ..,.... 	292 	301 	306 	311 
Chain sales ............ l3,971,3 00  1 1, 001 ,300  11 ,594,000  412, 164, 100 
Total sales (all stores) $76,848,900 o57,253,000  $59,458,000 461353,000 
%, chains to total ..... 18.2 19.2 19.5 19.8 

Office, School and Store Sup- 
plies and Equipment Dealers - 

	

Chains (number) •..,.,.. 	16 	11 	12 	12 

	

Stores (maximum) .,,..., 	173 	144 	139 	141 
Chain sales .,...,..,... 41,134, 200 5,332,100 6,613,300 7,482,500 
Total sales (all stores) $19,829,900 l0,003,000  412,269,000  413,746,000 
%, chains to total .,... 56.1 53,3 53.9 54,4 

Tobacco Stores and Stands - 

	

Chains (number) ........ 	9 	9 	11 	11 

	

Stores (maximum) ....... 	215 	234 	238 	241 

	

Chain sales ............ 	7,800,700 	5,446,200 . 5,652,500 	5,736,700 

	

Total sales (all stores) 	30,7 02, 800  21,586,000 çi22,551,000 23,l29,00O 

	

%, chains to total ..... 	25.4 	25,2 	25.1 	24.8 
Liquor Stores -- 

	

Chains ~maximum)number) ,......, 	9 	8 	8 	8 
Stores 	....... 	645 	595 	607 	598 
Chain sales ............ 400,394,000 Q54,672,700 v56,206,000  5 6 ,830 , 400 

An (x) indicates that figures are withheld to avoid disclosing individual 
operations. 
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15.9 
69.3 

92 
627 

19,059,400 
120,413,000 
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ç 	19,656,400 
128,202,000 

15.3 
78.9 
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1,234 

$ 	3 4 ,056,300 
189,181,100 

i8,o 
100,0 

90 
1,046 

20,755,200 
103,051,000 

20.1 
60.9 

88 
1,038 

22,104,000 
111,637,000 

19.8 
64.9 

88 
1,009 

I, 	22,788,800 
119,137,000 

19.1 
66.9 

91 
434 

22,105,800 
189,243,900 

11.7 
100.0 

73 
374 

13,619,700 
121,224,000 

11.2 
61.6 

70 
364 

14,942,100 
129,847,000 

11.5 
67.6 

72 
370 

	

1 	15,630,600 

	

i 	137,533,000 
11.4 
70.7 

250 
3,276 

214,391,330 
1,099,990,200 

1.. 9. 
100.0 

217 
3,210 

150,908,000 
735,861,000 
20.5 
70.4 

213 
3,223 

161,586,300 
814,994,000 

19.8 
75.4 

206 
3,173 

1 71 ,540 ,000 
848,014,000 

20,2 
80.0 

175 
1,698 

117,100,400 
4 651 , 138,500 

18.0 
100.0 

147 
1,668 

73,398,300 4 
421,139,000 

17.4 
62.7 

142 
1 , 680 

72,946,100 
447,093,000 

16.3 
62e3 

139 
1,612 

72,810,300 
c 461,864,000 

15.8 
62.2 

42 
168 

1,958,700 
84,371,900 
14.2 
lOOeO 

41 
190 

$ 	7,581,300 
52,249,000 
14.5 
63.4 

42 
195 

8,493,700 
58,oi6,000 
14,6 
71.0 

45 
194 

Q 	91055,900 
61,318,000 
14.8 
75.7 
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Table 3 -PrincpalStatistjcsoj'Retajl Chains by Provinces, 1930 and 1933-1935 

1930 
	

1 933 	1 	1934 	1 	1935 

CANADk - - 
Chains (number) - 
Stores (maximum) 
Chain sales 
Total sales (all stores) 
%, chains to total 
Index of chan sales 

British Columbia 
Chains (number) 
Stores (maxImum) 
Chain sales 
Total sales (all stores) 
%, chains to total 
Index of chain sals 

Alberta -- 
Chains (numb) 
Stores (maxmum) 
Chain sales 
Total sales (all stores) 
%, chains to total 
Index of chain sales 

Saskatchewan -- 
Chains (number) 
Stores (maximum) 	0 

Chain sales 
Total sales (all stores) 
%, chains to total ,,. 
Index of chain sales 

Manitoba -- 
Chains (number) 
Stores (maximum) 
Chain sales 
Total sales (all stores) 
%, chains to total 
Index of chain sales 

Ontario -- 
Chains number) 
Stores (maximum) 
Chain sales 
Total saes (all stores) 
%, chains to total 
Index of chain sales 

Quebec -- 
Chains (number) 
Stores (maximum) 
Chain sales 	... 
Total sales (all stores) 
Z, chains to total 
Index of chain sales 

New Brunswick -- 
Chains (number) 
Stores (maximum) ,..... 
Chain sales 
Total sales (all stores) 
%, chains to total 
Index of chain sales 
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Table 3.--Princ,pa1 Statistics of Retail Chains by Provinces, 1930 and 1933-1935 

- 	 1 930 1 933 1934 1935 

Nova Scotia -- 
Chains (number) 48 50 47 47 (maximum) 227 283 274 283 Chain sales 412 , 163,300 11 ,715,500 Q12,613,200 43,623,300 Total sales (all stores) 99,51'i,900 y68,274000 V76,124,000 j80,409,000 
%, 	chains to total 	..,,. 12.2 17.2 16.6 16.9 
Index of chain sales ,.- 100.0 96.3 103.7 112.0 

Prince Edward Island -- 
Chains 	(number) 	..,..,. 7 5 7 8 Stores 	(maximum) 	,...,,, 12 8 8 8 Chain 	sales 	....... , .,, 4 	678,700 350 ,900 411,100 460,200 
Total sales (all stores) )13,773,700 8 , 873,000 9,649,000 9 0 836,000 
%, chains to total 4.9 4.0 4.3 4.7 
Index of chain sales ... 103.0 51.7 60.6 67.8 

Yukon and Northwest 
Territories -- 
Chaine 	(number) 	.....,. 6 4 5 5 Stores 	(maximum) 	....... 81 74 76 75 Chain sales 
Total sales (all stores) 

2,087,700 
3,216,100 

4 	898,600 
1,765,000 ,, 

i, 	1,232,500 
2,088,000 

4 1,345,500 
%, 	chains to total s. , . ,  64,9 50,9 59.0 

2,197,000 
61.2 

Index of ch&in sales .., 100.0 43.0 59.0 64.4 
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Table 4--Chains OZasaified According to Type of Operation 

Type of Operation 

1934    ____ 	1935  

Number 
of 

Chains 

Number 
of 

Stores 
(Average) 

Total Chain 
Sales 

_ 

Per Cent 
of Total 

Chain 
Sales 

Average 
Sales 
Per 

Store 

Number 
of 

Chains 

Number 
of 

Stores 
(Average) 

Total Chain 
Sales 

- 

Per Cent 
of Total 
Chain 
Sales 

Average 
Sales 
Per 
Store 

All Chains, Total. 445 7,804 - 3384,200 100.00 - 44,642 445 7,666 364,129, 800  100.00 47,499 

166 
169 
61 
49 

1,224 
2,609 
1,607 
2,364 

48,096,000 
130,199,100 
59,915, 800  
110,172,700  

13.81 
37.37 
17.20 
31.62 

39,294 
49,904 
37,284 
46,604 

156  
179 
60 
50 

1,141 
2,661 
1,525 
2,339 

53,038,700 
139,065,000 
57,218,900 
114,807,200  

14.57 
38.19 
15.71 
31.53 

46,484 
52,260 
37,521 
49,084 

Local chains ... 
Provincial chains 
Sectional chains 
National chains. 

Table 5.--Chains Classified According to Number of Units Operated 

( 

Size of Chain 

1934 -   __________ 	19_35  
Number Per Cent Average Number Per Cent Average 

Number of Total Chain of Total Sales Number of Total Chain of Total Sales 

of Sales Chain Per of Units Sales Chain Per 

Chains (Average)  Sales Unit Chains (Average)  Sales Unit_ 

445 7,804 - 348,4,200 100.00 44642 -7,666 364,12900 100.9_ 47,499 

171 723 34,838 ,30a 10.00 48,186 170 715 37,36,100 10.25 52,176 

126 943 40,446,300 11.61 42,891 128 958 45,368,000 12.46 47,357 

84 1,29 6  57,459,000 16.49 44,336 86 1,345 68,816,700 18.90 51,165 

30 1 , 051  37,184,700  10.68 35,380 29 1,004 34,785,700  9.55 34,647 

21 1,463 51,010,000 14.64 34,867 19 1,341 51,244,300 14.07 38,213 

13 2,328 127,445,900  36.58 54,745 13 2,303 126,609,000 34.77 54,976 

All Chains, Total. 

Chains having less 
than 6 units 
6 - 10 units 
11 - 25 unite 
26 - 50 units 
51 - 100 units 
More than 100 

units 



I 	( 

Table_6.--Chains_ClassifiedAccording to Total Sales Volume 

Number Per Cent Average Number Per Cent Average 
Size of Chain 	Number 	of 	Total Chain of Total Sales 	Number 	of Total Chain of Total Sales 

of 	Units 	Sales Chain Per of 	Units Sales Chain Per 
Chains 	(Average)  Sales Uni_ 	Chains 	(Average)  Sales Uni_ 

All Chains, Total 	•o... 	44j .. 	Vj, 804 	348,384.,200 10300 7,666 12900 _jQ0Q 7d22 
Chains having sales of- 
Less than y100 , 000 	83 	461 	5,543,600 1159 3.7,025 77 	394 4,961,200 1,36 12,592 
•41 3 00 ,000 - i250 , 000 	3.51 	111i 	25. 215, 200  7.24 22696 150 	1,069 24,840,200 6.82 23,237 
250,000-500,000 .,, 	88 	1,035 	30,952,200 8,89 29,906 103 	1,128 35,443,200 9.73 31,421 
5C0,000-i,000,000 	52 	992 	35,233600 10.11 35,518 53 	932 38,220,300 10.50 41,009 
1,000,000-2,500,000 	39 	1,303 	59,496,800 17.08 45,661 37 	1,24.3 57,961,500 15.92 46,630 
2 ,500,000 - 5, 000 , 00 0 	14 	987 	48,327,900 13,87 4.8,964 14 	1,143 48,756,300 13.39 42,656 

More than 	5,000,000. 	13 	]915 	143,614004L22 74,995 141,757 &9±L L 87,619 - 

TabieJ. --Chain StoreGross arKins  Selected Kinds of Businej 

Number (1)  Gross Main 
Kind of Business of Chains Net Chain Per Cent of 

_ting Sales AmountjTotalsalee 

Grocerystorechains..0 38 243 85,900  3,897,2 00 15.9b 
Combination store chains 35 77,928,200 15,581,300 19.99 
Meat market chains (including sea foods) 1000 13 4,217,500 994,500  23.58 
Country general store ch.in 	,., 27 7,375,600 1,411,300 19.13 

6 2,021,800 563,500 28.12 
Varietystorechains,...,....00•........  ......... 14 37,992,100 13,06,900  36.34 
Automobi1edealerchains,,,, 0 0 0 00 0 .,,,,..,,,,,,,,. 4 9,784,700 1 , 6 7,500  17.35 
Men's and boys' clothing and .Lurnishings store chains(2) U 3,994,600 1,254,800 32.41 
Fami1yc1othingstorechains 	... ........ .. .... ... 12 7,839,700 2,174,900  27.74 
Women's apparel and acossories store chains(3) ..,..., 13 4,600,800 1,452,400 31.57 
Shoe 	store 	chains 	............ 24 8,484,800 2,547, 800  30,03 

12 3,842,900 950,500 24.73 
Lumber and building material dealer chains ..,....,,.., 38 11,213,700 2,969,800 26.48 
Furniturestorechains,  ... ........... ,,....,., ...... 8 

13 
4,546,300 
6,620,500 

1,594,400  
3,381,200 

35.07 
51.07 

Drugetorechains 	.................... ............., 29 12,284,300 3,866 ,500  31.48 
Restaurantchains 	...... ..,.,.,...,..., 	................ 

Coal 	and wood yard 	chains 	........................ ........... 3 2,574,500 467,900  18.17 
Tobacco 	storechains 	............................... 11 	1 6,503,900 	1 1,563,500  1 24.04 
1) In some instances these?iüres include a small amount of wholesale buiiiiess in addition to store sales. 

Hat and cap store chains and custom tailor chains not included. 
MIllinery chains not included. 
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Table 8.--Variey Store Chain Gross Marne,75 

A. 	Chains Classified According to Number of Stores.  

Gross X7 
Per Cent Number Number of Per Cent Sales 

Size of Chain of Stores Store Sales of Chain Per of Total 
Chains (AveraeJ Sales Store Amount Sales2j 

All Chains, 	Total 	........... 14_ -- _377_ _1Z 	14 1 000 100.00 0068 

Chains having 
Less than 10 stores 	.............. 5 33 1,200,000 3.16 36,364 3,752 2 9.3 6  
10-25 	stores 	.....,..., ......... OS 5 79 7,305,900 19,27  92,480 20,879 28.51-  
More than 25 stores 	............. 4 265 29,408,100 77057 1110,974L 113,438 38. 

B. 	Chains_Classified According to Total Sales Volume.  

All Chains, Total 14 377 _1P00 100.00 
•
loo.568 138,069L1 :  

Chains having sales of -- 

3,751,300  9,89 38,673 11 ,3 1  2 9H  
89) 

Over ,1,000,000 	........,..... 5 280 1 	34,162,700 90.11 1122,010 1 	126,755 37.10 

Table q.--Shoe Stor6 Chain Gross_Margins,1 

A. 	Thains Classified According to Number of Stores. 

T All Chains, 	Total 	..,........, 24 33 _7200 100,00 

Chains having -- 
Less than 6 stores 	......, 9 40 1,294,600 15.33  32,365 3,618, 27.92 
6-10 stores 	,..,,,,,.,,............ 6 45 1,138,800 13.48 25,307 2,902 25.46 
11-25 stores 6 78 2,214,000 26.21 28,385 6,742 30.30 
More than 25 stores 3 140 3,799,800 44.98 27,141 12,216j 31.94 

rrhainq 	r.InQc%ifiAA 	krrdivic' to Tnt1 Sales Vo1ume, 

All Chains, Total ,. 	.. 	. 

Chains having sales of -- 

24 -. - 8 1 447,200 100.00 __2 

.S0u.00!- 

LAU 25,478  

90 
2,206,200 26.12 22,512 6,016 27.25  

2 50, 000-$500 , 000 	. 5 49 1 , 858 , 200  22.00 37,922 5,735 30.68 

More than 	500,000 	,,....... 4 156 4,382,800 51,88 28,095 13,727  31.14 

L. 

009F 

d1I7 	 midd]áM id of the year 0  
(2) The gross margin percentage is b -. - ed upen o -ti sales, including store sales and any wholesale sales nie direct from warehouses 



8 

Table 10.--Lumber and Building Materis Chain Gross Margins, 1935 
	 I 

A. Chains Classified According to Number of 4its. 

Average Gross Margin 

Size of Chain 
Number 

of 
Chains 

Number of 
Units 

(Average) 
Yard Sales 

Per Cent 
of Chain 
 Sales 

Sales 
Per 
Unit Amount 

Per Cent 
of Total 
Sales(2) 

All Chains, Total 	.............. 814 11.197,000 100.00 13.756 29268 - 	 26.48 

Chains having -- 
Less than 6 units 	......... e......... 

6-10 units 	........ 
11 -25 units 	 ...... 
26-50 units....e 	.......•.••,..., 
More than 50 units......... .......... 

6 
10 
13 
5 
4 

27 
78 

234 
161 
314 

1,421,000 
1,065,900 
2,812,600 
2,312,100 
3,585,400 

12.69 
9.52 

25.12 
20.65 
32.02 

52,630 
13,665 
12,020 
14,361 
11,418 

3,296 
2,886 
7,344 
6,388 
9,784 

23.19 
27.08  
26.11 
27.43 
27.29 

B. Chains Classified According to Total Sales Volume. 

F8_ 814 11 , 197,000 100.00 13,75 6  29,698 26.48 
All Chains, 	Total 	•............. 

Chains having sales of -- 
Lees than 	100,000 	....... ........ 

	

100,000-250,000 	.......... . 

	

250,000-500,000 	................... 
More 	than 1500,000 	.............,.... 

10 
13 
9 
6 

63 
190 
221 
340 

570,000 
2,167, 200  
3,170, 100  
5,289,700  

5.09 
19.36  
28 .31  
47.24  

9,048 
11,406 
14,344 
15,58 

1,288 
51991 
8,051 

14,368 

22.60 
27.64 
25.40 
27.08 

(l)The average number of units was derived from the numbers reported at the beginning, miWl.Le aUG ena 01 

the year. 
(2) The gross margin percentage is based upon total sales, including any wholesale business not passing 

directly through the retail yards. 



___[Number Nuri  
Size of Chain 	of 	S 

2 

Chains having 
- 

6 -10 stores 
Lessthan6storeg,,,,., 0 .,.,, 

tOOOOCøOCtO6OO•(00006000 

11 
11 

LJ'LLL 

Table ll.--Dg Store Chain Gross Margins, 1935 

A. Chain8 Classified According to Number of Stores. 

- 	40  

3 

4 

(i) 
ber of 
tores Store Sales 

Per Cent 
of Chain 

Average 
Sale8 
Per 

Gross Mgn 
Per Cent 
of Total 

Sales Store Amount SalesL 

307 12.164,100 1.0000 ,J 

47 
86 
L74 

1,311,500 
2838,000 
8,o16600 

10,78 
2333 
65.89 

2 7,904 
33,000 
46,061 

4,173 
8,974 

2 5,52 1 

31.80 
30.49 
31.78 

B. Chains Classified According to Total Sales Volume. 

i2 ._39I. 114j00 i0000 39622 _,48 

5 23 335,400 317 16,757 1,163 30.18 
....,,,. 	13 82 2,261,400 18.59 27,578 6,753 28.53 

6 55 1 , 857,900 15.27 33,780 6,186 33.30  
5 147 7,659,400 62,97 52,105 24,563 32.01 

JUl Chains, Total 

Chains having sales of 
Less than00.. COO 
100.000-j250,000 
.250,00o-.5oo,000 
More than ,5u0 ,000 .. o.,. 

The average number of stores was derived from the numbers reported at the beginning, middle and end of 
the year. 

The gross margin percentage is based upon total sales, including store sales and any wholesale sales 
made direct from warehouses. 
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