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Data in Many For... 

Statistics Canada disseminates date in a variety of 
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Maps and other geographic reference materials are 
available for some types of data. Direct access to 
aggregated information is possible through CANSIM, 
Statistics Canada's machine-readable data base and 
retrieval system. 
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Inquiries about this publication and related statis-
tics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Dew donnéms sous plueieurs for.es. 

Statistique Canada diffuse lea données sous formes diverseb. 
Outre lea publications, des totalisations habituelles et spé-
ciales sont offertea aur imprimés dordinateur, sur microfi-
ches at microfilms et sur bandes magnétiques. Des cartes et 
d'autres documents dm référence géographiques sont disponible 
pour certaines sortea de donnéea. L'accès direct è des données 
agrégées est possible par Ia truchement de CANSIM, is base de 
donnéss ordinolingue et le système dextraction de Ststistique 
Canada. 

Coent obtmnir d'autrea renaeigneaents 

Toutes demandes de renseignements au sujet de cette publica-
tion ou de statistiques et services connexes doivent étre 
adressées è: 

Section du coawnerce de detail, 
Division de lindustrie, 

Statistics 	Canada, 	Ottawa, 	K1A 	016 	(Telephone: Statistique Canada, 	Ottawa, 	K1A 016 	(téléphone: 	990-9656) 	ou 
990-9656) or to the Statistics Canada 	reference cen- so centre de consultation de Stat istique Canada è: 
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St. Johns 	(772-4073) Sturgeon Falls 	(753-4888) St. John's 	(772-4073) Sturgeon Falls 	(753-4888) 
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Toll-free 	access 	is 	provided in 	all 	provinces 	and Un 	service 	dappel 	interurbain sans 	frais 	est 	offert, 	di 
territories, for 	users who reside outside the 	local toutes les provinces et dana lea territoires, 	aux utilisateur. 
dialing area of any of the regional reference centres. qui habitent è l'extCrieur des zones de co.jnication localt 

des centres r6gion8ux de consultation. 

Newfoundland and Labrador Zenith 0-7037 Terre-Neuve et labrador Zenith 0-7031 

Nova Scotia, New Brunswick Nouvelle-cosse, Nouveau-Brunswick 
and Prince Edward Island 1-800-565-7192 et 	Ile-du-Prince-ldouard 1-800-565-7192 

Quebec 1-800-361-2831 Québec 1-800-361-2831 

Ontario 1-800-268-1151 Ontario 1-800-268-1151 

Manitoba 1-800-282-8006 Manitoba 1-800-282-8006 

Saskatchewan 1(112)800-667-3524 Saskatchewan 1(112)800-667-3524 
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(area served by (territoire desservi par 	Is 
NorthwestTel 	Inc.) Zenith 0-8913 Northwestlel 	Inc.) Zenith 0-8915 

Northwest Territories 
(area served by 
Northwestiel Inc.) 	Call collect 420-2011 

How to Order Publications 

This and other Statistics Canada publications may be 
purchased from local authorized agents and other 
community bookstores, through the local Ststistics 
Canada offices, or by mail order to Publication Sales, 
Statistics Canada, Ottawa, K1A 0T6. 

1(613)993-7276 
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SIGNES CUNVENJIONNELS 

Les signes suivants sont employés dans cette 
publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au secret. 

NOTA 

Les chiffres ayant éte arrondis, les totaux ne 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

Les statistiques sur cette publication 	in 

sont pas disponibles sur la banque de doiiiuos 
informatisées de Statistique Canada CANSIM (Sys-
tëme canadien d'information socio-économique). 
Cependant, certaines statistiques actuelles et 
historiques sur les ventes et stocks des grands 
magasins (matrice no 112) ainsi que de nombreuses 
autres series sont accessibles sur CANSIM par le 
biais d'un terminal, d'imprimés d'ordinateur ou 
sous une forme lisible par une machine. Pour plus 
de renseignements, s'adresser au personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Statlstique Canada, Ottawa, K1A 0Z8 (téléphone 
613-990-8200), ou aux conseillers régionaux des 
bureaux de Statistique Canada situés b travers le 
Canada. 

5't13OLS 

The foLlowing symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

Statistics on this publication are not 
available from Statistics Canada computer-
ized data bank CANSIM (Canadian Soclo-Econo-
mic Information Management System) however, 
some current and historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112) as well as many other series are 
accessible on CANSIM via a terminal, on com-
puter printouts, or in machine readable 
form. For further information contact the 
CANSIM staff, Current Economic Analysis 
Division, Statistics Canada, Ottawa, K1A 0L8 
(telephone 613-990-8200), or the regional 
advisors at the Statistics Canada offices 
located across Canada. 

This publication was prepared under the di-
rection of: 

D. Desjardins, Director, Industry Divi-
sion 

C. Snyder, Associate Director, Distribu-
tional Trades Sub-division, Industry 
Division 

R. Rasia, Chief, Reti1 Trade Section, 
Industry 1) v Ii no 
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de: 

• D. Desjardins, directeur, Division de Pindus-
trie 

• C. Snyder, directeur associé, Sous-division du 
commerce de la distribution, Division de Pin-
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Respondents to the survey were asked to 
report for the financial year ending at any 
time between April 1, 1984 and March 31, 
1985. 

i ode ne i1,c t d 'at ocr i 

On a demaridd aux rpondants b cette ernquête He 
declarer pour l'annêe financière so terminant 
entre Ia ier  avril 1984 et le 31 mars 1985. 

1NIREIXICT ION 

This publication reports the results of 
the annual survey of all known retail chain 
and department store organizations operating 
in Canada. The primary purpose of the sur-
vey is to collect and measure total annual 
retail sales made by chain and department 
store organizations through retail outlets. 

Cette publication présente les resultats de 
Penquête annuelle menee auprès de toutes los en-
treprises a succursales et firmes de grands maga-
sins en exploitation au Canada et dont on connalt 
l'existence. L'enquête vise essentiellement a 
mesurer le chiffre annuel des ventes de detail 
réalisées par lea entreprises de grands magasins 
et de rnagasins h succursales par l'intermêdiaire 
de leurs points de vente au detail. 

Dans cette publication on retrouve des 
tableaux dét.aillés sur les ventes des entreprises 
des grands magasins et des magasins h succursales 
par genre de commerce, per province, par réciion 
metropolitaine de recensement (R.M.R.), par aq-
glonieration do recensement (A.R.), pour certaines 
localités, selon le nombre do magasinis exploités 
et is grandeur des ventes. Los tableaux presen-
tent égalemerrt des statistiques sur des variables 
comme los salaires, los stocks, le coOt des mar-
chandises vendues, le profit brut, la superficie 
et les ventes des grands maqasins par rayon. 

Depuis Is publication He 1982 sur les Magasins 
de detail è succursales et lea grands maqasins, 
le système de classification des genres de corn-
merce de 1966 (lesquels relevaient de Ia classi-
fication des activités économiques (C.A.E.) de 
1960) est passé Ia classification type des 
industries (C.T.I.) de 1980. De plus arnples 
renseignements sur la conversion sont disponibles 

Pappendice IlL. On a Cgalemont introduit is 
version do la classification géographique pour 
1981 gui rernplace cello de 1976. 

Afin do completer lea données fournies par 
Penrquête arinuelle sur les grands maqasiris et los 
inagasins succursales, one liste dautres bulle-
tins publiés par la Division do l'industrie (an-
ciennement Division du commerce et des services) 
est reproduite Ia fin de cette publication. Le 
lecteur est invite a consulter les series men-
suelles int.itulées Conaerce do detail (0  63-005 
no cataloquri) et Ventes et stocks des qrands ma- 
qinir1n 	r° ( 	I)fl )  a i 	it 	lire 

This publication provides detailed tables 
on the retail sales of chain and department 
store organizations by kind of business, 
hy province, by Census Metropolitan Area 
C.M.A.), by Census Agglomeration (C.A.), by 

selectedlocalities, by the nsnber of stores 
operated and by sales size. Also included in 
the tables are statistics on such variables 
as salaries, inventories, cost of goods 
sold, gross profit, floor area data and 
department store sales by department. 

Starting with the 1982 Retail Chain and 
Department Stores publication, the 1966 Kind 
of Business classification system, which was 
based on the 1960 Standard industrial Clas-
sification (S.1.C.), was converted to the 
1980 S.I.C.. Further information related to 
this conversion can be obtained in Appendix 
Ill. Also, the 1981 Standard Geographical 
Classification version was introduced to 
replace the 1976 version. 

To supplement the data provided by the 
annual chain and department store survey, a 
list of other relevant publications issued 
by the industry Division (formerly Merchan-
dising and Services Division) is given at 
the back of this publication. In particular, 
reference should be made to the monthly se-
ries titled Retail Trade (Catalogue 63-005) 
and Department Store Sales and Stocks (Cata- 
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SLIIMARY OF RESULTS 
	

SOI94AIRE DES RESULTATS 

Chain Store Organizations 	 Ent.reprises des magasins A succursales 
	 I 

Lea ventes annuelles des chalnes (1  
ont totalisé $38.9 milliards en 1984, uric hausse 
de 9.7% par rapport 'a l'année précédente. Le nom-
bre dentreprises de magasins 'a succursales en 
exploitation au Canada est passé de 1,145 'a 1,235 
pour une croissance nette de 90 chalnes cornpara-
tivement 'a 1983. Le nombre maximal de points de 
vente s'est aussi élevé de 28,202 en 1983 'a 
30,261 en 1984 pour une augmentation de 2,059 
magas ins. 

Toutes les provinces et tous lea territoires 
ont enregistré des augment.at ions des ventes 
s'étendant. de 17.4% 'a i'lIe-du-Prince-douard 'a 
5.3% au Nouveau-Brunswick et en Saskatchewan. La 
Colombie-Britannique (14.5%), la Nouvelie-cosse 
(13.2%), le Manitoba (12.1%) et le Québec (10.6%) 
ont enreqistré des gains supérieurs 'a la moyenne 
nationale. De fortes augmentations au nivemu du 
nombre de chalnes de magasins de detail se sortt 
produites en Ontario et au Québec, soit une 
hausse de 39 chalnes chacune, en Colombie-Britan-
nique, une hausse de 26 et 'a Terre-Neuve, avec 15 
nouvelles chalnes. Des ajouts importants dans le 
nombre maximal de magasins ont été enregistrés en 
Ontario (860), mu Québec (411), en Colombie-
Britannique (313) et en Alberta (207). 

Lea genres de commerce suivants ont enreqist 
une augmentation significative de leurs ventes 
1984: les stations-service (36.1 90), lea maqasilN 
de meubles sans appareils ménagers ni accessoii-; 
dameublement (30.6%), et lea librairies-pape-
teries (29.8%). Lea supermarchés d'alimentation 
et les épiceries, et lea magasins de spiritueux, 
lesquels ont coinpté pour appoximativement 50% de 
lensemble des ventes des chalnes de maqasiris, 
ont signalé des augmentat ions respectives de 5.1% 
et 3.6% par rapport 'a 1983. 

En 1984, les ventes des concessions des maqa-
sins 'a succursales se sont élevées 'a $243.1 mil-
lions, réparties parmi lea groupes de genre de 
commerce suivants: le groupe des aliments, bois-
sons et médicaments (6.6%), le groupe des chaus-
sures, vétements, tissus et files (63.3%) et le 
groupe des autres magasins de detail (30.1%). Lea 
ventes des concessions sont comprises avec lea 
données des grands magasins concesseurs. 

L'activité hors du commerce de detail exercée 
par lea points de vente des entreprises du sec-
teur des chalnes de magasins de detail a totalisé 
$888.7 millions en 1984. Ce montant a été exclu 
des ventes des magasiris 'a succursales de detail. 
Durant la même période, des ventes totales de 
$108.5 millions ont été etiregistrées par lea 
points de vente au detail des entreprises clii 
commerce de gros. Ce total eat Cqaiement exrft 
des to il i;i! p'iset 
letin. 

Annual chain stores sales reached a total 
of $38.9 billion in 1984, an increase of 
9.7 10 over the previous year. The number of 
chain store organizations reported in Canada 
increased from 1,145 to 1,235 for a net gain 
of 90 chains over 1983. The maximum number 
of chain store outlets also rose from 28,202 
in 1983 to 30,261 in 1984 for a net increase 
of 2,059 stores. 

All provinces and territories recorded 
sales increases ranging from 17.4% in Prince 
Edward island to 5.3% in New Brunswick and 
in Saskatchewan. British Columbia (14.5%), 
Nova Scotia (13.2%), Manitoba (12.1%) and 
Quebec (10.6%) posted gains that were signi-
ficantly higher than the national average. 
Major increases in the number of retail 
chains occurred in Ontario and Quebec, up by 
39 chains each, in British Columbia, up by 
26, arid in Newfoundland, up by 15 chains. 
Major additions in the maximum number of 
stores were recorded in Ontario (860), 
Quebec (411), British Columbia (313) and 
Alberta (207). 

The following kinds of businesses reg-
istered significant sales growth in 1984: 
gasoline service stations (36.1%), furniture 
stores without appliances and furnishings 
(30.6%), and book and stationery stores 
(29.8%). Supermarkets and grocery stores, 
and liquor stores, which in total account 
for approximately 50% of total chain stores 
sales, registered increases of 5.1% and 3.6% 
respectively as coirpared to 1983. 

In 1984, concession sales by chain orga-
nizations amounted to $243.1 million dis-
tributed over the following trade groups: 
food, beverage and drug group (6.6%), shoe, 
apparel, fabric and yarn group (63.3%), and 
other retail stores group (30.1%). These 
concession sales are included as part of the 
(host) department stores data. 

The non-retail locations of retail es-
tablishments in the retail chain sector 
reported sales of $888.7 million in 1984. 
This amount has been excluded from the 
retail chain sector sales. During the same 
period, total sales of $108.5 million were 
registered by the retail locations of whole-
sale establishments. This total also is 
excluded from the tabulations presented in 
this publication. 

n 
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);artment Store Organizations 

Department store organizations reported 
es of $11.6 billion in 1984, up 5.2% from 

the 1983 level of $11.0 billion. Even though 
the ninber of department store organizations 
remained constant at 24, the maximum number 
of outlets increased by 10 to 819 stores in 
1984. 

Department store sales by 40 commodity 
departments for 1983 and 1984 are given in 
Table 51. Sales increased in 33 of the 40 
departments, with the largest increases re-
ported in women's and misses' coats and 
suits (12.7%), toys and games (11.1%) and 
men's clothing (11.0%). The most notable de-
creases were recorded in piece goods (9.3%) 
and plumbing, heating and building materials 
(5.3%). 

At the provincial level, when compared 
to last year, department store sales were 
higher in all provinces with gains ranging 
from 11.3% in Nova Scotia to 0.6% in 
Alberta. Notable increases were recorded in 
Quebec (9.4%) and the Yukon and Northwest 
Territories (8.0%). 

lii1984, the market share held by depart- 
it stores as compared to the total retail 
dde at the national level decreased by 

[).4% from a year earlier to reach 9.9%, the 
lowest since 1970. At the provincial level, 
only two provinces recorded a market share 
increase: Saskatchewan, up from 8.0% to 8.4% 
and Newfoundland, up from 6.6% to 6.7%. New 
Brunswick's market share remained stable at 
8.7% while all other provinces recorded a 
decrease. The most important decreases 
occurred in British Columbia, from 14.4% to 
13.5%, and in Prince Edward Island, from 
14.3% to 13.5%. 

The trend to "bigness" holds true most 
emphatically in the department store sector 
where the major growth is concentrated in 
the larger department store organizations. 
Organizations operating 20 stores arid over 
accounted for 89.1% of total department 
store sales in 1984, compared to 88.4% in 
1983. The larger organizations showing sales 
in excess of $100 million captured 98.5% of 
department store sales in 1984, compared to 
98.2% in 1983, while the larger store out-
lets with sales of $10 million or more in-
creased their share of the department sector 
from 72.9% to 75.7%. 

Entreprises des grands maqasins 

Les entreprises des grands magasins ant décla-
ré des ventes do $11.6 milliards en 1984, soit 
une hausse de 5.2% par rapport a $11.0 milliards 
en 1983. Quoique le nombre d'entreprises de 
grands magasins soit demeurd constant N 24, le 
nombre maximal do magasins a augmenté de 10 pour 
at.Leindre 819 locaux en 1984. 

Le tableau 51 présente les ventes des grands 
maqasins en 1983 et 1984 et les vent ile parmi 40 
rayons. Les ventes des grands magasins se sont 
accrues dans 33 des 40 rayons, les plus fortes 
augmentations étant eriregistres dans les rayons 
de manteaux et tailleurs pour dames et jeunes 
filles (12.7%), de jouels et jeux (11.1%) et de 
vêtements pour hommes (11.0%). Les diminutions 
les plus importantes ant 6t4 déclarées dans les 
rayons des tissus a la pièce (9.3%) ainsi que 
dans le materiel de plomberie, chauffage et con-
struction (5.3%). 

Au niveau provincial, les ventes des grands 
magasins ant progressé dans toutes les provinces, 
comparativement è l'année antérteure avec des 
gains s'echelonnant de 11.3% en Nouvelle-cosse a 
0.6% en Alberta. Des accroissements remarquables 
ant été enregistrés au Québec (9.4%) ainsi qu'au 
Yukon et dans les Territoires do Nord-Ouest 
(8.0%). 

En 1984, Ia part de marché des grands maga-
sins, en comparaison du commerce de detail total 
au niveau national, a chute de 0.4% par rapport a 
l'anriée précédente pour atteindre le plus bas 
taux depuis 1970, soit 9.9%. Au niveau provin-
cial, deux provinces seulement ont déclaré un 
aecroissement de leur part de marché: Is Saskat-
chewan, de 8.0% 6 8.4% et Terre-Neuve, do 6.6% 
6.7%. La part de marché du Nouveau-Brunswick est 
demeurée inchangée alors quo toutes los autres 
provinces ant enreqistré une baisse. Les plus 
importantes diminutions sont survenues en Colon-
bie-Britannique de 14.4% a 13.5 10 et è l'Ile-du-
Prince-Edouard de 14.3% a 13.5%. 

La tendance au "gigantisme" est des plus évi-
dente dans le secteur des grands magasins o6 Ia 
plus grande partie de Is croissance est attri-
buable aux plus grandes entreprises. Ainsi, les 
entreprises exploitant 20 magasins ou plus ant 
compté pour 89.1% des ventes totales des grands 
magasins en 1984, comparativement & 88.4% en 
1983. Pour leur part, los entreprises dont les 
ventes dépassalent $100 millions ant accaparé 
98.5% des ventes des grands magasins en 1984, 
contre 98.2% en 1983, alors que les points de 
vente ayant un chiffre d'affaires d'au mains $10 
millions ont vu leur part des ventes totales des 
qrands maqasins auqmenté de 72.9% l 75.7%. 
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Chart - 1 

Sales, Total Retail Trade, Independent Stores, Chain Stores 
and Department Stores, 1980-1984 

Ventes de l'ensemble du commerce de detail, des magasins indépendants. 
des magasins a succursales et des grands magasins, 1980-1984 
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IX! TABU 1. Hiatorical Statistics on Sales of Department Stores, Chain Stores and Independent Stores, as a Percentage of 
Total Retail Trade, Canada, 1930-1984 

IABIEAIJ EXPIICATIF 1. Statistiques historiques sur lea ventes des grands magasins, des .eqaains a succurselea et des maqasins 
indêpendants, par rapport è 1' ense1e du comeerce de d&ta ii, Canada, 1930-1984 

Total retail 
	

Department 	Chain store 	Inde- 	 As a percentage of total retail trade 
trade 	 atore sales 	sales 	 perident 

store sales 
	

Par rapport sue ventes totales su detail 

Year 	Ventes to- 
tales au 

Aonée 	detail 

Ventea des 	Vent.es des 
grands ma- 	magasins 
gasins 	 succursales 

Ventes des 
magasins in- 	Department 
dependants 	store sales 

Ventes des 
grands ma-
gasins 

Chain store Independent 
sales store sales 

Ventes dea Ventes des 
maqasins h maqasins in- 
succursales dependents 

I 

thousands of dollars - milliers de dollars 

1930 2,392,241 289,131 495,061 1,608,049 12.1 20.7 67.2 
1935 1,879,929 208,472 380,784 1,290,673 11.1 20.2 68.7 
1940 2,603,849 269,313 514,308 1,820,228 10.3 19.8 69.9 
945 3,939,679 428,192 860,826 2,650,661 10.9 21.8 67.3 

1950 8,265,635 766,397 1,507,930 5,991,308 9.3 18.2 72.5 

1955 11,770,494 1,010,670 2,343,912 8,415,912 8.6 19.9 71.5 
1960 15,356,643 1,312,546 3,443,640 10,600,457 8.6 22.4 69.0 
1965 20,714,192 1,818,049 4,951,736 13,944,407 8.8 23.9 67.3 
1970 27,560,853 2,852,320 7,675,946 17,032,587 10.3 27.9 61.8 
1971 31,387,959 3,193,589 8,918,293 19,276,077 10.2 28.4 61.4 

1972 34,107,619 3,713,871 10,078,030 20,315,718 10.9 29.5 59.6 
1973 38,361,817 4,346,759 11,338,250 22,676,808 11.3 29.6 59.1 
974 44,564,490 5,110,902 13,672,046 25,781,542 11.5 30.7 57.8 
:175 51,181,528 5,828,141 15,905,757 29,447,630 11.4 31.1 57.5 

176 56,716,573 6,514,325 17,180,568 33,021,680 11.5 30.3 58.2 

:177 61,553,769 6,960,460 18,959,534 35,633,775 11.3 30.8 57.9 
68,911,365 7,790,490 21,125,753 39,995,122 11.3 30.7 58.0 

.179 77,216,624 8,652,972 23,552,121 45,011,531 11.2 30.5 58.3 
980 84,432,555 9,597,256 26,343,735 48,491,564 11.4 31.2 57.4 

1981 94,196,164 10,295,178 29,609,737 54,291,249 10.9 31.4 57.7 

1982 97,861,894 10,284,895 32,688,635 54,888,364 10.5 33.4 56.1 
1983 106,542,674 11,001,426 35,437,820 60,103,428 10.3 35.3 56.4 
1984 116,726,575 11,576,014 38,865,041 66,285,520 9.9 33.3 56.8 

See Appendix ill for explanation of adjustments to the data. 
Voir lappendice Ill pour lexplicateon des modifications apportees aux donnCes. 

The historical change that has taken place in the 
share of the retail market held by chain stores, de-
partment stores and independent stores over the past 
50 years is illustrated in Text Table 1. The largest 
share of the market continues to be held by indepen-
dent stores with sales of $66.3 billion in 1984, 
coapared to chain store sales of $38.9 billion and 
department store sales of $11.6 billion. The market 
share held by the independent stores has decreased 
dramatically from a high of 72.5% noted in 1950 to 
their present level of 56.8%. Chain stores, on the 
other hand, have increased their share of the retail 
market from a low of 18.2% in 1950 to 33.3% in 1984. 
Chain store sales, as a percentage of total retail 
sales, have remained relatively constant between 30% 
and 33%, for the past ten years. During the same 
period, the market share of total retail trade by 
department store organizations remained between 10% 
and 11%. For detailed statistics covering the chain 

Pus -Ia sr 	the past 	er) s'ars, 	refer Is 

Le tableau explicatif I illustre lévolution, depuis plus 
de 50 ans, de la part du marché de detail dCtenue par lea 
magasina b succursales, les grands maqasins at les magastns 
independents. La part Is plus inortante du marchC continue 
d'être d4tenue par les magasins independents, dont les ventes 
ont totelisé $66.3 milliards en 1984 contre $38.9 milliards 
pour lea magssins a succurssles et $11.6 milliards pour lea 
grands magasiris. La part de marche ddtenue per les maqasina 
iridépendants s fortement chute, passant d'uri sommet de 72.5% 
en 1950 h 56.8% an 1984. En revanche, Is secteur des magasina 
è succuraales a progreasivement accru as part du marché de 
detail, qui sest Clevée de 18.2% an 1950 b 33.3% en 1984. La 
part des ventea totales qu'accaparent les magasins a succor-
sales eat reatée relativement stable depuis lea dix dernières 
ann&es, s'4tablissant entre 30% et 33%. Pendant is même pC-
node, Is part gui revient aux entreprises de grands msgesins 
eat dsmeurêe entre 10% et 11%. Le tableau 1 renferme des ate-
tistiquea detaillees sun Is secteur des magssins a succursales 
au Canada so Coors des 50 dernires annAee. 
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TEXI I&E LI. Percentage Distribution of Chain Stores Sales, by Trade Group and Selected Kinds of Business, Canada, 1981- 
1984(1) 

1981 1982 

Sales Distribution Sales Distribution 

Ventes Repartition Ventes Repartition 
No. 

$'OOO $000 

I Food beverage and drug group 18,379,193 62.1 20,425,232 62.5 

2 Supermerkets and grocery stores 13,369,400 45.2 14,500,556 44.4 
3 Liquor, wine and beer stores 4,099,352 13.8 4,787,539 14.6 
4 PhemaciesC2) 781,986 2.7 902,297 3.0 
S Other food stores(3) 129,055 0.4 155,040 0.5 

6 Shoe, apparel, fabric and yarn group 2,967,626 10.0 3,491,731 10.7 

7 Shoe stores(4) 658,689 2.2 697,117 2.1 
8 Men's clothing stores 468,377 1.6 604,852 1.9 
9 Women's clothing stores 1,023,615 3.5 1,189,668 3.6 

10 Family clothing stores 685,430 2.3 844,828 2.6 
II Others(S) 131,515 0.4 155,272 0.5 

12 Household furniture, appliances and furnishings 941,485 3.2 963,506 2.9 
group 

13 Household Furniture stores(6) 460,716 1.6 439,431 1.3 
14 Others(7) 486,769 1.6 524,075 1.6  

15 Automotive vehicles, parts and accessories group, 2,043,416 6.9 2,291,129 7.0 
males and services 

16 Gasoline service stations 1,526,201 5.2 I,763,1 
17 Others(8) 517,215 1.7 527,81r, 1.6 

18 General retail .erchandisinq group 3,223 9 845 10.9 3,297,149 10.1 

19 General stores 662,919 2.2 719,770 2.2 
20 Other general merchandise stores 2,560,926 8.7 2,577,379 7.9 

21 Other retail stores group 2,047,572 6.9 2,219,282 6.8 

22 .Jewellery stores 395,671 1.3 404,253 1.2 
23 Other retail stores(9) 1,651,901 5.6 1,815,029 5.6 

24 TOTAL 	 29,609,737 	100.0 	 32,688,635 	100.0 

Does not include department stores. 
Includes: pharmacies and patent medicine and toiletries stores. 
Includes: bakery products stores; dairy products stores; candy and nut stores; fruit and vegetable stores; meat markets; 
delicatessens; health arid dietary food stores; and other specialty food stores. 

includes: men's, women's, children's and family shoe stores. 
includes: children's clothing stores; fur stores; and fabric and yarn stores. 
includes: household furniture stores (with and without appliances and furnishings). 
includes: television, radio and stereo stores (with and without appliances); home computer stores; appliance, television, 
radio and stereo repair shops; floor covering stores; drapery stores; lamp and lighting fixture stores; kitchen boutiques; 
bed and bath boutiques; and other home furnishings stores. 

Includes: automobile (new) dealers; tire, battery, parts and accessories stores; home and auto supplies stores; paint and 
body repair shops; muffler replacement shops; motor vehicle glass replacement shops; other motor vehicle repair shops; and 
car waahes. 

lncludes: book and stationery stores; florist shops; lawn and garden centres; hardware stores; paint, glass and walipapt 
stores; sporting goods stores; bicycle shops; musical instr,snent stores; record and tape stores; camera and photographi 
supply stores; toy and hobby stores; gift, novelty and souvenir stores; second-hand merchandise stores; opticians' shop-; 
art galleries and artists' supply stores; luggage and leather goods stores; monunent arid tombstone dealers; pet stores: 
mobile home dealers; motorcycle and snovnohile dealers; boats, outboard motors and boating accessories stores; and other 
retail stores. 

I 
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IA&EAU EXftICAIIF IL. Rpartition en pourcentage des ventes des magasina 6 succursalea, par qroupe do qenre de conaierce et 
certains genres do collanerce, Canada, 1981-1984(1) 

1983 1984 

Sales Distribution Sales Distribution 

Ventes Repartition Ventes RCpartit ion 
NO 

$'OOO $000 

21,453,120 60.5 22,703,639 58.4 Groupe des ali.enta, boissona et medicents 1 

15,078,511 42.5 15,852,408 40.8 Supermarchés d'alimentat ion et épiceries 2 
5,036,165 14.2 5,279,585 13.6 Maqasins do spiritueux, de yin et de bière 3 
1,160,586 3.3 1,380,260 3.6 Pharmaciea(2) 4 

177,858 0.5 191,386 0.5 Autres maqasins d'alimentation(3) 5 

3,952,362 11.2 4,463,536 11.5 Groupe des ctuiusauros, vêtements, tissus et files 6 

756,861 2.1 844,943 2.2 Masnis de chaijssures(4) 7 
649,878 1.8 719,136 1.9 Magasins de v&tements pour hommea 8 

1,357,167 3.8 1,556,522 4.0 Maqasiria de vêtements pour dames 9 
993,799 2.8 1,101,086 2.8 Maqssins de vOtements pour Is famille 10 
194,657 0.6 241,849 0.6 Autres(5) 11 

1,413,497 4.0 1,737,724 4.5 Groupe des meubles, apparels et accessoires d'ameu- 12 
blement de maison 

758,395 2.1 933,372 2.4 Magasina de meubles de maison(6) 13 
655,102 1.9 804,352 2.1 Autres(7) 14 

2,,!? • / S 1.1 , 24, SRi 0. Goupe des véhicules automobi leg, pièces et accesaoi- 15 
rem, vente et SerVLCe 

.1 at ions-service 16 
.0 Autres(8) 17 

3,539,154 10.0 3,771,025 9.7 Croupe des maqssins de marchandises diverses 18 

743,817 2.1 779,565 2.0 Maqasins qeneraux 19 
2,795,337 7.9 2,991,460 7.7 Autres maqasins de marchandises diverges 20 

2,556 9 951 1.2 2,943,725 7.6 Groupe des autres magasins de detail 21 

419,434 1.2 467,201 1.2 Rijouteries 22 
2,137,517 6.0 2,476,524 6.4 Autres nsaqas.ins de d6taii(9) 23 

35,437,820 	100.0 	 38,865,041 	100.0 	 tOTAL 	 24 

Ne comprerid pas los grands magaains. 
Comprend: les pharmacies et lea maqasins de mCdicamenta hrevetës et de produils de toilette. 
Comprend: lea boulangeries.p8tiaseries; lea laiteriea; les confiseries et magaairis de noix; les rnaqasilis de fruit.s et 
légi,nes; lea marches de viandes; lea magasins de charcuteries; lea maqasins d'alimerits naturela et dietetigues; et lee 
autres magasins dalimentaLion spécislisée. 
Comprend: lea maqasins de chaussures pour honimes, dames, enfanta et Ia fami lie. 
Comprend: les magasins de vétements pour enfants; lea maqasins de fourrures; et les magasins de tissus et files. 
Comprend: lea maqasins de meubles de maison (avec et sans appareils ménaqers et accessoires dameuhlement). 
Comprend: lea magasins de postes de television et de radio et d'appareils stereophonques (evec et sans eppareils ména-
gets); les magasins dordiiiateura peraonnels; lea ateliers do répsrat ion d'appareila rnénagers, de postea de télévision at 
do radio et d'appareils stCréophoniques; lea maqaaliis do revêtements de aol; lea magasins de tentures; les maqaains de 
lampes et d'appareils d'éclairage; lea boutiques d'art ides de cuisine; lea boutiques pour is literie et Is salle do bain; 
at lea sutres magasins d'ameublement de maiaon. 
Comprend: Lea concessionnairos deutomobi Lea neuves; lea maqasins de pneus, rVaccisnulateura, do pièces et d'acceasoires; 
lea magasns do fourniturea pour is maison et pour l'automobile; lea ateliers tIe peinture et de carosserie; lea ateliers 
do remplacement tIe silencieux; lea ateliers do remplacement de qlacea pour véhicules automobiles; lea autres ateliera de 

paration de véhicules automobiles; et lea hive-autos. 
mprend: los librairies et papeteries; lea fleuriates; lea centres de jardinaqe; lee quincailleriea; lea magasins tie 

'inture, de vitre et do papier point; lea maqasins d'art ides tie sport; lea maqasins de hicyclettes; lea msqssins d'in-
?rijnents de musique; lea magaaina de disques et tie bandea maqnétiques; lea maqasins deppareils et do fournitures 
otographiquea; les maqaaxna de jouets at d'articles de loisir; lea inaqasins do cadeaux, d'erticles de fantajaje et tie 

uuvenirs; lea magasiris de marchendisea doccasion; las opticiens; les qaleries d'art et maqasina tie fournitures pout 
artiates; lea maqosina de haqaqes et de maroqulnerie; lea maqaaina tie monisnonts funéraires et tie pierres tombales; lea 
magasins d'animaux do maison; lea marchanda tie maisons mobiles; lea marchands tie motocyclettea et de motoneiqes; lea 
marcharids do bateaux, do moteurs hora-bord et d'acceaaoires pour bateaux; et lea autres maqasins tie vente au detail. 
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Text Table 11 presents the percentage 
share of the chain sector market held by 
selected kinds of businesses over the past 
four years. Supermarket and grocery store 
chains continue to dominate the chain sector 
with a market share of 40.8% in 1984, down 
slightly from the 42.5 90' recorded in 1983. 
Liquor, wine and beer stores continue to 
maintain the next largest market share 
amounting to 13.6% in 1984. For more detail-
ed kind of business data on percentage sales 
distribution covering the 1984 chain market, 
see Table 2. 

Text Table III shows, in summary form 
percentage distributions on the number and 
sales of chain store organizations classi-
fied by type of operation, by annual sales 
volume and by number of stores operated over 
the past four years. 

The market share of provincial chains in-
creased slightly during the past four years, 
from 33.0% in 1981 to 35.0% in 1984; this 
caused a decline in the national chains 
whose market share dropped from 62.3% in 
1981 to 60.3% in 1984. 

In 1984, chain organizations with annual 
sales volume of $100 million and over re-
presented 70.7% of total chain sales, up 
slightly from the 70.2% recorded in 1981, 
while smaller chains with less than $5 mil-
lion captured 4.1% of the market in 1984, 
compared to the 3.4% recorded in 1981. In 
addition, smaller chains operating 9 stores 
or less accounted for 11.4% in 1984 and 8.7% 
in 1981, while larger chains operating 100 
stores and over accounted for 57.6% of all 
chain stores in 1984 and 61.4% in 1981. The 
data on these distributions for 1983 and 
1984 are given in Tables 4 and 5 of this 
publication. For more details on the 1984 
data by selected kinds of business covering 
the distributions on number of stores oper-
ated and annual sales volume, see Tables 6 
arid 7. 

Text Table IV illustrates the monthly 
distribution of chain store sales expressed 
as a percentage of total annual sales. The 
customary acceleration of sales in the final 
months of the year, particularly in Decem-
ber, results in the final quarter of the 
year increasing its share to about 30% of 
total annual sales. This is chiefly at the 
expense of the first quarter which, as a 
consequence, dips to around 20% of total 
annual sales. The percentage distribution 
shown in this Text Table was derived from 
published data on monthly retail trade 
sales. 

Le tableau explicatif II indique la part pro-
cent.uelle de certains genres de commerce dans le 
narché des magasins succursales au cours deo 
quatre dernières années. Les chamnes de super-
marches et dpiceries continuent a dominer le 
secteur, leur part du marché s'élevarit 'a 40.8% en 
1984, accusant une légère baisse par rapport 
42.5% en 1983. Les niagasins de spiritueux, de yin 
et de bière continuent a occuper is deuxième 
place avec 13.6% du marche en 1984. Le tableau 2 
présente une ventilation plus détaillée de la 
repartition en pourcentaqe des ventes des saga-
sins a succursales en 1984 selon le genre de com-
merce. 

Le tableau explicatif III resume la réparti-
Lion en pourcentage du nombre et des ventes des 
entreprises de magasins a succursales selon le 
genre dexploitation, le volume annuel des ventes 
et le nombre de maqasins exploités au cours des 
quatre dernières années. 

La part de marché des chalnes provinciales a 
legèrement augmenté au cours des quatre dernières 
années, passant de 33.0% en 1981 'a 35.0% en 
1984. Cette augmentation a entramné un déclin 
pour lea chalnes nationales lesquelles ant vu 
leur part de marché chuter de 62.3% en 1981 a 
60.3% en 1984. 

En 1984, les entreprises de magasins a succur-
sales dont les ventes annuelles atteiqnaient -ni 
mains $100 millions représentaient 70.7% de Pen-
semble des ventes des chalnes, soit une léqère 
hausse comparativement a la part de marché do 
70.2 10' enregistrée en 1981. 1)'autre part, ins 
chalnes ayant rapporté moms de $5 millions en 
1984 se sont. accaparées 4.1% de la part de marché 
contre 3.4% en 1981. De plus, en 1984, les 
chalnes operant 9 maqasins ou moms représen-
taient 11.4% du nombre de magasins a succursales 
comparativernent 'a 8.7% en 1981, alors que lea 
grandes chaines operant au moms 100 magasins 
représentaient 57.6% du nambre d'entreprises de 
magasiris 'a succursales en 1984 et 61.4% en 1981. 
On trouvera aux tableaux 4 et 5 les données de 
1983 et. 1984 concernant ces répartit ions. De 
plus, les tableaux 6 et 7 donnent, pour certains 
genres de commerce en 1984, une ventilation plus 
fine du nornbre de magasins exploités et du volume 
des ventes annuelles. 

Le tableau explicetif IV fait état de la re-
partition rnensuelle des ventes des magasins 'a 
succursales en pourcentage des ventes annuelles 
totales. L'intensification traditionnelle des 
ventes pendant les derniers mois de l'année, et 
plus particulièrement en décembre, faiL grimoer 
la part do dernier trimestre a environ 30% des 
ventes annuelles. Conséquemment, le premier 
trimestre de l'année suivante comple pour a peu 
près 20% seulement des ventes annuelles. La dis-
tribution en pourcentage ênurnérêe dana ce tableau 
explicatif est tirée de données publiées sur 1t' 
ventes mensuelles du commerce de detail. 
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LXI TABLE III. Percentage Distribution of Number and 

IABLEAU EXPLICATIF III. Repartition en pourcentage du 

Sales of 

nombre et 

Chain Stores, Canada, 1981-1964(1) 

de8 ventes des magaaina h succursalea, Canada, 1981-1984(1) 

1981 1982 1983 1984 

Ninber Sales Nunber Sales Number Sales Nunber Sales 

Nombre Ventes Nombre Vontes Nombre Ventes Nombre Ventos 

per cent - pourcent age 

By type of operation - Per genre 
d exploitation 

Local 	- Locales 21,1 4.7 20.8 3.9 24.0 4.5 23.5 4.7 
Provincial - Provinclales 42.4 33.0 44.3 35.2 44.4 35.7 45.4 35.0 
National - Nat ionales 36.5 62.3 34.9 60.9 31.6 59,13 31,1 60.3 

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

By annual sales volune - Selon is 
volt.ee annuel des ventes 

Under - £"oins de $5,000,000 54.5 3.4 58.2 3,9 58.3 4.2 57.3 4.1 
$ 	5,000,000-$24,999,999 28.5 9,7 25.9 9.3 26.5 9.7 26.4 9.1 
25,000,000- 99,999,999 11.6 16,7 10.9 16.5 9.9 15.3 10.8 16.1 
100,000,000 and over - et 	plus 5.4 70.2 5.0 70.3 5.3 70.13 5.5 70,7 

Total 100.0 100.0 100.0 100,0 100,0 100.0 100.0 100.0 

By nu.ber of stores operated - Salon 
nombre de maqasins exploités 

' .9 stores - maqasins 52.4 8.7 56.1 9.2 60.3 10.9 61.1 11.4 
11.49 stores - magaains 34.6 13,9 31.3 12.8 28.7 13.7 27.9 14.4 

)9 stores - magasins 7.1 16.0 6.9 17.7 6.0 17.1 5.7 16.6 
L1LI stores and over - inagasins et 
plus 5.9 61.4 5.7 60.3 5.0 513.3 5.3 57.6 

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

TEXT TABLE IV. Percentage Distribution of Annual Chain Store Sales, by Manth, Canada, 1981-1984(1) 

TABLEAU EXPLICATIF IV. Repartition en pourcentage des ventes annuelles des magasins a succursales, par mUiR, Canada, 1961- 
1984(1) 

Sales - Ventes Month 

Mois 	 1981 1982 1983 1984 

per cent - pourcentage 

January - Janvier 	7,3 7.1 6.8 6.8 
February - Février 	6.5 6.6 6.6 6.8 
March - Mars 	 7.2 7.3 7.7 8.0 
April 	- Avril 	7.7 8.1 7.13 7.6 
May - Mai 	 8.4 8.3 7.9 8.1 
June - Juin 	 8,3 8.2 8.6 8,8 
July 	- 	Juillot 	13.4 8.13 8.4 7.9 
August - AoCit 	8.2 8.0 8.2 13.5 
September - Septembre 	13.2 8.2 8.6 8.3 
I)i'tober - Octobre 	9.2 8.7 8.3 13.3 
,vember - Novembre 	8.6 8.6 8.6 9.3 
cember - Déce,nbre 	12.0 12.1 12.3 11.6 

lotal 	 100.0 100.0 100.0 100.0 

Does not include department stores. 
1) Ne cornprend pam los grands magasins. 
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TEXT 18811 V. Cost of Coods Sold and Cross ProfIt, as a Percentage or Total Sales, by Selected Kinds of Business, Canada, 19104 

1881LNJ EXPIICATIF V. CoOt des asrchandises vanà,es at profit brut, per rapport mom ventes totales, melon certaine genres 6: ass:- runt,, 1983 

Cost of goods sold 

Pris do rovient 

Median 	 Average 

MAth moo 	Meyenne 

per cent - pourcent age 

Gross profit 

Profit brut 

Median 	 Average 

MAdiane 	38syenne 

Food, beverage and drug group - Groupe des aliite, boissons at eddicents 

Supermarkets - StipermarchAs d'slimentation 80.4 78.6 19.6 21.2 
Gracery stores - 	piceries 79.3 78.4 20.7 21.6 
Bakery products stores - Produits de boulanqeria 43.1 46.6 56.9 53.4 
Dairy products - Laiteroes 63.3 67.2 36.7 32.8 
Meal markets - MarchAs do viandas 75.2 75.4 24.8 24.6 
Other food stores(1( 	- Autrea maqasins d'alimentstion(l) 59.1 61.6 40.9 36.4 

Shoe, apparel, fdoric and yarn group - Croupe doe chausaures, v6teaenta, tiesus at fitAa 

ioe stores(2) - Maqasins do chouvsurem(Z) 55.6 54.4 44.4 45.6 
Hens clothing stores - Magasins de vAt emeits pour hoesses 53.0 53.8 41.0 46.2 
Women's clothing stores - Maqasins de v8teonts pour dames 55.8 55.4 44.2 44.6 
Children's clothing stores - Magamins de vêtements pour enfants 59.9 60.4 40.1 39.6 
Family clothing and furnishings stores - Magasons do v8te,sents at d'acceasoires pour Is Fanifle 60.0 59.8 40.0 40.2 
Fabric and yarn stores - Magasina do t isaus at 	FilAs 56.0 56.0 42.0 44.0 

Wousehold furniture, appliances and furnishings group - Craupe den .atl,Ies, appareila at 
accessoires d'amoubleamnt do aaison 

Houaehuld furniture stores (itith and aithout appliances) - Magasins de meubles do salmon 
(avec 01 sans appareis mAnagers) 	 66.0 	 65,3 	 34.0 	 34.7 

floor covering ad drapery stores . Magasino de rev8tements do sol at do tentures 	 56.6 	 55.8 	 43.4 	 44.2 
All other home furnishings stores(3) - bus autres maqasins pour ameublemert do muison(3) 	 66.1 	 61.1 	 35.7 	 36.7 

Automotive vehicles, parts and accessories group, sales and services - Crappe des vAhiculov 
automobiles, pièces at acceesoires, sante at service 

Gasoline service stations - 5tatiorrs-service 	 :. 
lire, battery and accessories stores and home and auto supply stores - Maqssins do poet:' 

mulateurs at d'sccessoiras at msgasins de fournitures pour to 'raison at pour l'automoh,,o 	 4,(t 

All other automotive businesses(4) - Tows autres romimerces do l'automobile(4) 	 42.1 	 47.0 	 57.9 

General retail .erchandising group - Groupe des maqasins de .archasdisee diversee 

Department stores - Grands magasina 	 65.5 	 64.0 	 36.5 	 35.1 
General stores - Maqasins gAnAraua 	 80.1 	 80.1 	 19.9 	 19.9 
Other general merchandise atoree(5) - Autres maqasins de marchsndises divor%es(S) 	 66.3 	 66.5 	 33.7 	 33.7 

Other retail stores group - Groupe des autres magasins do ddt.ail 

Book and stationery stores - Librairies at papeteriea 62.3 62.5 37.7 37.5 
Sporting goods stures)6) - Msgasios d'art tries do aport(6) 67.8 65.7 32.2 34.8 
Record and tape stores - Msgssir:s de disqueo at de bandes imaqnAtiques 66.8 67.1 51.2 32.7 

Jese Ilery stores - Bijouteries 52.3 51.4 47.9 48.6 
by and hobby stores - Magasins do jouets at d'art:cles do loisirs 56.4 59,7 41.6 40.3 
Gift, novelty and souvenir shops - Haqasino de cadeauc, d'articles de fanitaisies at do souvenirs 54.7 58.7 45.1 43.3 

lticisr,s' 	shops - 	,t:ciens 41.2 62.2 58.8 57.8 
Luggage and leather goods stores - Maqasins do bagaqes at saroquinerie 53.5 54.2 46.5 453 
Pet stores - Magasons d'anieaus do matson 56.0 60.2 42.0 39.8 

All other stores(7) - bus 1cm autres magamirra(7) 58.3 55.1 41.7 44.9 

(1) tricludes: candy and nut stores; fruit and vegetable stores; delicatessens; health and dietary food stores; and other specialty food stores not 
elsewhere classified. 
Coeprond: lee confiseries at 108 magastris do ruin; lee magasins do Fruits at lAgirres; lea maqasins de charcuteries: lea maqasins d'aliments naturels 
at diAtAtuques at lee autres maqasira d'aliments non classds siUeurs. 
Includes: men's, woven's, children's and family shoe stores. 

(2) rAlepreld: lee mogasirla do chaussures pour hommes, dames, entonts at Is tsmille. 
(3) Includes: television, radio and stereo stores with slid without appliances; home computer stores; appliances, television, radio and stereo repair 

shops; lump and lighting flutures stores; kitchen boutiques; bed and bath boutiques; and other home furnishing stores not elsewhere rlams:ficd. 
(3) Coepreid: lee sagasirs de pastes do tillAvinior: at do radio at d'appare:ls stArdophorriques avec at sorB aypareils mvinsiiere; leo maqasins d'ordrrra-

teors personnels; lea ateliers de r6parstion do pastes de tAlfvisior, 01 Se radio at dappareils stArdophoniaries; les msitssl'is do lampeu at darers-
reils d'dclairage: lea boutiques d'artacles de cuisine; lea boutiques pour Is literie at Is salle do ham; at lea autres riagasins d'ameoblement do 
matson nun classAs ailleurs. 

(4) Includes: automobile (new) dealers; paint and body shops; muffler replacement shops; motor vehicle glass replacement shops; other motor vehicle 
repair shops; and car asshes. 

(4) Coeprend: lea corcessionnairas d'autoeobiles reuves; leo ateliers de peiriture at do carosserie; lea atoliera do reerplacersent do silenc:eua; lea 
ateliers de reeplocoment do glares pour vAhicules automobiles; lea akeliers do rAparat ion do sAhicules automobiles; at los lace-autos. 

(5) lncludes: variety stores and general oerchandise stores. 
(5) Conrprend; lea bazars at les 559.5mB do merchandises diverges. 
(6) Includes: sporting goods stores; bicycle shops; boats, outboard motors and boat trig accessories dealers; arid motorcycle and sno,isuibile dealer,. 
(6) Co,'rrrend: los mogasins d'art idea do sport; lea maqasins de hicyclettes; los marchands do bateaus, do moteurs hors-herd at d'accessoires port 

teaus; at les marchands do reotocyclettes at do mat orre:qes. 
(7) lr,cludes: florist shops; lean and garden centres; hardware stores; ps;nt, glass and wallpaper stores; eusical ;nstrvsrrent stores; camera and i' 

graphic supply stores; secoird-hand morchundioe stores; art galleries and artists' supply stores; monirrent aid inebstorre dealers; and other 
&orcrs rot elsewhere classified. 

(7) Corprerrd los fleuristes; los centres do jardinage; los qui:rcaillerierr; lee maqasins de peinture, de vitro at de papier point; ;es maoasins 
tr,anenb.s do unique; lea maqarmins d'aypareils ot de fourrirtureu yhot,rrsphiqJen; Iris maqan:es de marchandises d'uccssror; lea quleries d'art 
magasiris do fourn:tures purr art isles; leo magasirs de nun.smer,ts furrAraires at do pierres tornbates; at los sot res magnets do voile so dAta: 
classAs ailleura. 

a 
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Chart - 2 

Percentage Distribution of Chain Stores Sales, by Trade Group, Canada, 1983 and 1984 
Repartition en pourcentage des ventes des magasins a succursales, 
par groupe de genre de commerce, Canada,1983 et 1984 (1) 

1983 	 1984 

-6- 	 -6- 
72' 	 ••,••,, 

Graphlque - 2 
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Groupe des aliments, boissons et 
medicanrents 

2 Shoe, apparel, fabric and yarn group 
Groupe des chaussures. vétements 
tissus at files 

I-louSehotd furniture, appliances 	'4- 
and furnishings group 	 8.3o 

roupe des rneubles. appareils et 
iccessoires dameublement de maison 

-utomotive vehicles, parts and 
accessories group, sales and services 
Groupe des véhicules automobiles. 
pieces 81 accessoires. vente 81 service 

General retail merchandising group 
Groupe des rragasins de marchandises 
diverses 

6 Other retail stores group 
Groupe des autres magasins de detail 

Source: Text table II. - Tableau explicatif ft. 

(1 ) ExcLides DorarimenI Stores --- No comprend nan in cr5 - us macpairs 

Chad - 	 Graphique - 3 

Percentage Distribution of Chain Stores Sales, by Province,1983 and 1984(1) 
Repartition en pourcentage des ventes des magasins a succursales, par province,1983 et 1984( 1 ) 

a 

1) Excludes Department Stores - Ne corriprend pus les grands magasins 
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Chart —4 

' 	Chain Stores Sales by Selected Metropolitan Areas and Provinces, 1981.1984( 1 ) 

Ventes des magasins a succursales selon certaines regions métropolitaines 
etprovinces, 1981.1984(1) 
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I 

$ mitlion 
17.000 - 

14.000 

13.000 

12.000 

11.000 

8,000 

7.000 

6,000 

5,000 

4,300 

3.000 

2,000 

1.000 

-[-r- d 
Provinces 

C 	 () 
0 2 r  $ mdliens 

1 7.1)01) 

II- 

1.1 

ill)) 

ii ()011 

5.000 

4,000 

3,000 

2,000 

.000 

0 
981 	 19)12 	 1983 	 1 984 
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IABU 	1. Historical Statishes of Retail Chains in Canada, 1930-1984(15) S 	IABIIAU 1. Statistiques historiques sur lea chalnes de .agssina de detail au Canada, 19311-1984(15) 

Number Number of stores Sales Salaries Accounts Inventory 
of and outstanding at 	year 	end 
chains Nombre de magasins Ventes wages(1) at year end for stores and 

warehouses 

Year 
Nombre Average Value Average Rémunéra- Créances Stocka h Is fin 

Anne 
de per tion(1) actives b de lannée pour 
Cha1nes store Is fin de magasina et 

Maximum l'onnée entrepôts 
Moyenne Valeur Moyenne 

par 

magasi n 

No. - nbre $000 $000 $000 $'UOU 

1930 518 8,097 8,504 487,336 60,187 50,405 .. t,0,457 

1935 445 7,666 8,022 364,130 47 9 499 36,382 30,189 59,062 

1940 451 7,131 7,522 508,554 71,316 46,462 43,230 80 0 256 

1945 429 6,580 6,705 876,209 133,162 68,196 16,368 97,260 

1950 423 7,155 7,483 1,559,693 217,986 129,334 65,000 219,584 

1955 496 8,274 8,734 2,353,955 284,500 199,611 127,362 268,953 

1960 537 9,954 10,594 3,468,413 348,444 382,099 175,048 398,758 

(9 602 10,677 11,240 4,683,159 438,621 508,756 179,283 501,870 

5 	I 1 .,530 15,156 7,746,909 540,608 877,286 382,346 863,847 

11') 813 15,976 16,317 8,918,293 558,231 961,793 401,757 1,005,248 

1972 895 16,542 17,269 10,078,030 609,239 1,118,358 420,899 1,180,487 

1973 834 17,239 18,555 11,338,250 657,709 1,265,480 418,125 1,276,635 

1974 874 18,500 19,695 13,672,046 739,029 1,500,864 464,792 1,521,745 

1975 853 19,490 20,815 15,905,757 816,098 1,740,032 469,950 1,635,999 

1976 827 19,741 21,359 17,180,568 870,299 2,016,958 419,631 1,770,559 

1977 825 20,014 21,305 18,959,534 947,314 2,260,153 439,782 1,996,820 

1978 848 20,817 22,022 21,125,753 1,014,832 2,472,113 454,669 2,374,751 

1979 842 21,499 22,563 23,552,121 1,095,498 2,808,282 499,138 2 9 733,575 

1980 834 22,378 23,408 26,343,735 1,177,216 3 9 107,406 529,025 2 9 945,233 

1981 876 23,922 25,378 29,609,737 1,237,762 . 	 . . 	 . 3,343,184 

1982 1,001 25,786 27,094 32,688,635 1,267,689 .. .. 3,426,341 

1983 1,145 26,966r 28,202 35,437,820 1,314,167r 4,263,385 .. 3,927,284r 

1984 1,235 28,836 30,261 38,865,041 1,347,796 4,663,397 .. 4,343,169 

footnote(s) 	at end of tables. 
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TABLE 2. Principal Statistics of Retail Chains in Canada, by Kind of Business, 1984(15) 

Chains Stores 

Chaines t4agasi 

Number Percentage Average 
Kind of business  distribution 

of chains 
Maximum 

Nombre Repartition Moyenne 
proportionnefle 
des chalnes 

No. 
No. - nbre 

TOTAL 1,235 100.0 28,836 30,261 

Food, beverage and drug group 
1 Supermarkets 57 4.6 1,731 1,831 
2 Grocery stores 53 4.3 2,420 2,498 
3 Bakery products stores 9 0.7 70 79 
4 Dairy products stores 4 0.3 20 23 
5 Candy and nut stores 6 0.5 279 286 
6 Meat 	market.s 6 0.5 42 43 
7 Other food storea(2) 19 1.5 174 190 
B Liquor stores 12 1.0 1,748 1,768 
9 Wine stores 6 0.5 167 178 

10 Beer stores 3 0.2 444 447 
11 Pharinacies(3) 75 6.1 855 889 

Shoe, apparel, fabric and yarn group 
12 Shoe stores(4) 71 5.7 2,240 2,331 
13 Men's clothing stores 34 2.8 1,006 1,037 
14 Women's clothing stores 155 12.6 3,467 3,659 
15 Children's clothing stores 13 1.1 195 
16 Fur stores 2 0.2 10 Ii 
17 Family clothing stores 104  
18 Fabric and yarn stores 30 . 

Household furniture, appliances and furnishings group 
19 Household furniture stores (with appliances and furnishings) lb 

20 Household furniture stores (without appliances and furnishings) 37 3.0 142 363 

21 Appliance, television, radio and stereo stores(S) 27 2.2 785 817 

22 Floor covering stores and drapery stores 9 0.7 114 120 
23 Other home furnishings stores(6) 26 2.1 297 317 

Auto.otive vehicles, parts and accessories group, sales and 
services 

24 Automobile (flew) dealers 5 0.4 31 31 
25 Gasoline service stations 45 3.6 1,775 1,863 
26 Tire, battery, parts and accessories stores and home and auto 13 1.1 247 263 

supply stores 
27 Other motor vehicle services and repair ahops(7) 24 1.9 474 491 

General retail merchandising group 
28 General stores 12 1.0 237 242 
29 Other general merchandise stores (variety and general merchsn- 32 2.6 2,357 2,457 

dise stores) 

Other retail stores group 
30 Book and stationery stores 32 2.6 770 828 
31 Florist shops 15 1.2 87 98 
32 Hardware stores 8 0.6 57 62 
33 Paint, glass and wallpaper stores 12 1.0 216 235 
34 Sporting goods stores(8) 23 1.9 340 360 
35 Record and tape stores 15 1.2 295 308 
36 Jewellery stores 42 3.4 780 1512 
37 Camera and photographic supply stores 14 1.1 282 305 
38 Toy and hobby stores 16 1.3 194 206 
39 Gift, novelty and souvenir stores 30 2.4 386 424 
40 Second-hand merchandise stores 9 0.7 170 
41 Opticians' shops 47 3.8 465  
42 Luggage and leather goods stores 17 1.4 172 
43 Pet stores 13 1.1 124 4 

44 Other retail stores(9) 37 3.0 973  

See footnote(s) 	at end of tables. 
Note: Data on liquor stores included in this table are based on the aggregate of monthly sales reports during 1984. The total 

inventory of these stores as at March 31, 1985, was estimated to be $399,083,000. 

I 
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tABLEAU 2. Statistiques principales des chanes de magasins de detail au Canada, par genre de commerce, 19134(15) 

Value 	 Distribu- 
tion of 
sales 

Valour 	Rparti- 
tion des 
sentes 

$ , 000 

38,865,041 	100.0 

Inventory at 
year end for 
stores and 
warehouses 

Stocks è Is 
fin de 
l'annéo pour 
magssins et 
entrepôts 

Salaries 
and 
wages 

Rrnunéra-
tion 

lea 

e nt es 

4,663,391 	4,343,169 

Genre de commerce 

No 

TOTAL 

Groupe des alimenta, boisauns et médicamenta 
14,138,025 36.4 	1,696,764 772,028 Superrearchés dalirnentat ion 1 
1,714,383 4.4 156,348 130,598 rpiceries 2 

25,587 0.1 5,791 1,110 Boulsngeries-pètisseries 3 
5,041 -- 782 446 laiteries 4 

62,281 0.2 13,531 4,974 Confiseries et magasins de noix 5 
19,556 0.1 2,933 491 Marches de viandos 6 
78,920 0.2 12,844 8,791 Autres magasins d'alimentation(2) 7 

4,362,716 11.2 384,320 . 	.. Msgasins do spirituous 8 
33,330 0.1 6,371 5,458 Magasins de yin 9 

883,539 2.3 56,155 340 Msgasins de bière 10 
1,3130,260 3.6 192,100 257,471 Pharmacies(3) 11 

Groupe des chaussures, vétements, tissus et I ilés 
844,943 2.2 150,105 230,685 Magasins de chsussures(4) 12 
719,136 1.9 111,976 206,779 Msgssirrs do vêtements pour hommes 13 

1,556,522 4.0 246,939 265,055 Magasins de vêtements pour dames 14 
14,108 0.2 13,229 16,993 Msgssins do vêloments pour enfonts 15 

a Msgssins de fourrures 16 
241,157 Magasins de vêtement.s pour 	La 	farnn Lie 17 

a Magasins do tissus et de files 18 

Croupe des meubles, appareils et accessoires d'ameubl(-ment do maisori 
I 80,955 Magasins de meubles do maison (avec appareils sénaqeLs 41 accesso.ireu 1) 

d' srneublement) 
528,467 1,4 77,655 105,297 Magasins de meubles de maison (sans sppareils ménsgera ni accessoires 20 

d' anioublesent) 
572,341 1.5 72,296 145,798 Magasins dappareils ménagers, de postes de télévision et de radio et 21 

d'sppareils st6reophoniques(5) 
122,632 0.3 20,097 16,945 Mayssina de revêternents do aol et de tentures 22 
109,380 0.3 21,899 28,903 Autres magasins d'srneublemerit 	do rnaison(6) 23 

Groupe des vétilcules automobiles, pièces et accessoirea, vente et 
service 

233,997 0.6 22,291 29,976 Concessionnaires doutomobiles (neuves) 24 
2,526,630 6.5 157,111 66,072 Stations-service 25 

229,042 0.6 39,644 63,560 Magssins de pneus, dsccuinulateurs, do pièces et daccessoires et 26 
nagasins do fournitures pour Is maison et pour 	l'automobile 

255,520 0.7 63,982 31,921 Autres services pour véhicuies automobiles et ateliers de repays- 27 
t ion (7) 

Groupe des maqaains do marchandises diverges 
779,565 2.0 92,880 104,021 Magasins génétsux 28 

2,991,460 7.7 321,474 723,069 Autrea niaqasins do marchandisos diversos (bazaus et 	inagasins de 	na- 29 
chandises divorses) 

Groupe des autres magasins de detail 
343,561 0.9 52,290 77,913 Librairies et pspeteries 30 
24,208 0.1 5,547 3,107 Fleuristes 31 

a a a a Quincailleries 32 
72,440 0.2 11,350 12,347 Magasins do peinture, de vitro et de papier peint 33 

260,6733 0.7 34,127 69,943 Magasins darticles de sport(8) 34 
132,260 0.3 15,291 26,434 Msgssins do disques et do bandes magnétiques 35 
467,201 1.2 86,836 194,903 Bijouteries 36 
161,567 0.4 27,289 25,156 Magasins dsppareils 41 de fournitutes photogrsphiques 37 
119,875 0.1 15,506 48,177 Msyasins do jouet.s et d'atticles do 	loisir 38 
131,927 0,1 21,065 36,571 Msyssins de cedeaux, 	darticles de fentoisie et do souvenirs 39 

17,648 0.1 18,230 304 Msgasins do rnsrehandises doccasion 40 
17,617 0.3 33,566 14,065 Opticiens 41 

43,047 

0.1 7,099 13,426 Magasins de bagages et de maroquinerie 42 
6,607 0.1 6,531 6,986 Magasirs d'animaux do maison 43 

1'5,,287 2,1 82,376 193,959 Autres rnsgasins de vente au d6tail(9) 44 

note(s) è Ia fin des tableaux. 
Nota: Los données sur 	lea maqasins de spiritueux inclus dana ce tableau proviennent do legrégat 	des declarations mensuelles 

des ventes on 1984. Lea stocks totaux de ces magasins Ctaient 	évalués è $399,083,000 le 31 	mars 1985. 
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TABLE 3. Retail Chains, by Province, 1983 and 1984(15) 

TABLEAU 3. Cha!nes de magasins de detail, par province, 1983 et 1984(15) 

Province 
1983 1984 

Percentage chang' 
1984/1983 

Variation 
procent uelle 
1984/1 903 

Canada 

Chains(10) - Chalnea(10) 

Stores (maximum) - Hagasins (iaximtn) 

SALES - TOTAL - 'dENIES 

Newfoundland - Terre-Neuve: 
Chains - Chalnes 
Stores (maximum) - Magasins (maximum) 
Sales - Totai - Ventes 

Prince Edward Island - tle-du-Prince-
douard: 

Chains - Chalnes 
Stores (maximum) - Magasins (maximum) 
Sales - Total - Ventea 

Nova Scotia - Nouvelle-coase: 
Chains - Chalnes 
Storms (maximum) - Magasins (maximum) 
Sales - Total - Ventes 

New Brunswick - Nouveau-Brunswick: 
Chains - Chalnes 
Stores (maximum) - Magasins (maximum) 
Sales - Total - Ventes 

Québec: 
Chains - Chaines 
Stores (maximum) - Magasins (maximum) 
Sales - Total - Ventes 

Ontario: 
Chains - Chalnes 
Stores (maximum) - Magasins (maximum) 
Sales - Total - Ventea 

Manitoba: 
Chains - Chalnes 
Stores (maximum) - Magasins (maximum) 
Sales - Total - Ventes 

Saskatchewan: 
Chains - Chalnea 
Stores (maximum) - Magasins (maximum) 
Sales - Total - Ventes 

Alberta: 
Chains - Chalnea 
Stores (maximum) - Magasins (maximum) 
Sales - Total - Ventes 

British Columbia - Colombie-Britannique: 
Chains - Chaloes 
Stores (maximum) - Magasins (maximum) 
Sales - Total - Ventes 

Yukon and Northwest Territories - Yukon et 
Territoires du Nord-Ouest: 

Chains - Chalnes 
Stores (maximum) - Magasins (maximum) 
Sales - Total - Ventem 

No. - nbre 

$ , 000 

No. - nbre 
1. 

$ '000 

No. - nbre 

$ '000 

No. - nbre 

$000 

No. - nbre 

$ '000 

No. - nbre 

$ '000 

No. - nbre 

$ , 000 

No. - nbre 

$ , 000 

No. - nbre 
11 

$ '000 

No. - nbre 

$ '000 

No. - nbre 

$ '000 

No. - nbre 

$ '000 

1,145 

28,202 

35,431,820 

83 
485 

627,718 

38 
89 

101,975 

138 
956 

1,182,767 

109 
723 

832,046 

391 
5,700 

6,283,680 

580 
12,037 

15,160,374 

169 
1,101 

1,449,803 

163 
1,067 

1,417,619 

306 
3,109 

4,309,789 

252 
2,856 

3,974,951 

9r 
79 

97,098 

1,235 

30,261 

	

38,865,041 
	+9.1 

98 
549 

	

669,610 	+6.7 

39 
95 

	

119,673 	+17.4 

147 
1,029 

	

1,339,214 	+ 13. 2 

114 
748 

	

875,975 	+5. 

430 
6,111 

	

6,949,665 	+10.6 

619 
12,097 

	

16,555,023 	+9.2 

176 
1,149 

	

1,625,299 	+12.1 

164 
1,118 

	

1,492,458 	+5.3 

31(3 
3,316 

	

4,579,511 	+6.1 

278 
3,169 

	

4,552,569 	+14.5 

1 U 

	

106,042 	.2 

See footnote(s) at end of tables. 
Voir note(s) 	is fin des tableaux. 
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tABLE 4. Retail Ehalns, by Number of Stores Operated, Canada, 1983 and 1984(15) 

TABlEAU 4. Chalnea de magamina de detail, salon Is noSre de magasina exploités, Canada, 1983 et 1984(15) 

Chains Stores Sales 
Sunber of stores operated (maximum) 

Nombre de magasins exploitês Chalnes Magasina Ventes 

(maximum) 

No. - nbre % No. - nbre % $000 

1 983: 

4- 	9 stores - magamins 690 60.3 3,861 13.7 3,865,328 10.9 
10- 49 stores - magasins 329 28.7 6,386 22.6 4,855,140 13.7 

50- 99 stores - magasiris 69 6.0 4,819 17.1 6,069,958 17.1 
100-199 stores - magasins 36 3.1 4,869 17.3 6,295,567 17.8 
200-299 stores - rnaqasins 8 0.7 1,764 6.3 5,537,681 15.6 

300 sto 	and ovor 	- 	naasins et 	plus 13 1.1 6,503 23.1 8,814,146 24.9 

Total 1,145 100.0 28,202 100.0 35,437,820 100.0 

1984: 

4- 	9 stores - magasins 755 61.1 4,226 14.0 4,436,150 11.4 

10- 49 stores - magasins 345 27.9 6,615 21.8 5,596,086 14.4 

50- 99 stores - magasins 70 5.7 4,965 16.4 6,442,897 16.6 
100-199 stores - magasins 42 3.4 5,681 18.8 7,223,095 18.6 

200-299 stores - magasins 11 0.9 2,452 8.1 6,237,944 16.0 

300 stores and over - magasina et plus 12 1.0 6,322 20.9 8,928,868 23.0 

Total 1,235 100.0 30,261 100.0 38,865,041 100.0 

fd not 	at oni nf ahl on. 

TAil I 	. ITt ai I 	irn.;, by /tjlrSI;31 	 VuT,jnp, Iaci;ida, 19115 arid 1I14(1'r) 

TA8LEA(J 5. Chalnea de magasins de detail, selon le volume des ventes annuelles, Canada, 1983 et 1984(15) 

Chains 	 Stores 	 Sales 

Annual sales volume 	 (maximum) 

Volume annuel des ventes 	 Chslnes 	 Magaainm 	 Ventea 

(maximum) 

No. - nbre 	% 	No. - nbre 	% 	 5 1 000 

1983: 

Under - Moms do $2,000,000 

$ 2,000,000-$ 4,999,999 
5,000,000- 24,999,999 

25,000,000- 99,999,999 

100,000,000 and over - et plus 

Total 

1984: 

Under - Moms de $2,000,000 

$ 2,000,000-$ 4,999,999 
5,000,000- 24,999,999 
,000,000- 99,999,999 

000,000 and over - et plus 

total 

re footnote(s) at end of tables. 

Voir note(s) b la fin des tableaux. 

330 28.8 1,955 6.9 400,641 1,1 

338 29.5 2,980 10.6 1,090,208 3.1 

303 26.4 5,752 20.4 3,431,526 9.7 

113 9.9 6,585 23.4 5,425,598 15.3 

61 5.3 10,930 38.8 25,089,847 70.8 

1,145 100.0 28,202 ióo.0 35,437,820 100.0 

340 27.5 2,021 6.7 424,400 1.1 

368 29.8 3,062 10.1 1,177,794 3.0 

326 26.4 5,822 19.2 3,537,564 9.1 

133 10.8 7,276 24.1 6,259,686 16.1 

68 5.5 12,080 39.9 27,465,597 70.7 

1,235 100.0 30,261 100.0 38,865,041 100.0 
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TABLE 6. Retail Chains, by t*iaber of Stores Lerated, by Selected Kinds of Business, Canada, 1984(15) 

4-9 stores - nagoorns 

Chains 	Stores 	Distribution 
(r,eoimv,$) 	of sales 

Chabnes 	Megasins 	Repartition 
(maoisvss) 	des ner,tes  

10-29 stores - sagasru 

Chains 	Stores 
)masisr,i) 	of sales 

Chalnes 	Haqasins 	R8partition 
(msnimnn( 	des venIce 

Kind of business 

1 Bakery products stores 
2 Oilier Food stores(2) 
7 Liquor stores 
4 Men's clothing stores 
5 ChiLdren's elothing stores 
6 Family clothing stores 
7 Household furniture atotes (with appliances and furnishings) 

8 Household furniture storea (without appliances and furnishings) 

9 Appliance, television, radio and stereo etores(S) 

10 Floor covering stores and drapery stores 
11 Other home furnishings stores(6) 
12 Automobile (new) dealers 
13 Gasoline service stations 
14 Other motor vehicle services and repair shops(7) 

15 General stores 
16 Other general merchandise stores (variety and general merchan-

dise stores) 
17 Book and stationery stores 
18 Paint, glass and wallpaper stores 
19 Sporting goods stores(0) 
20 Revor 11 ar,d tape stores 
21 Jewellery stores 
22 Camera and photographic supply stores 
21 by and hobby stores 
24 Gift, novelty arid souvenir Storms 
25 Second-hand verchandi se stores 
26 Opticians' shopS 
27 Luggage and leather goods stores 
28 Pet stores 
29 Other retail stores(9 

See fooLnote(s) at end of 

So. 	- 'iSle . No. 	- ,rbre 

5 25 v6.7 4 54 113.3 
1$ 67 72.0 5 85 

7 o 2 23 s 
18 98 10.9 9 131 16.3 
6 35 14.0 6 9 

68 412 1.7 25 401 26.4 
12 68 a 4 49 

32 170 50.7 3 47 

19 94 28.6 4 68 11.0 

3 16 9.5 6 104 90.5 
16 87 31.6 9 177 
4 19 n 1 12 s 

17 102 4.7 9 152 8.0 
18 1111 a 1 233 

10 51 20.2 1 Ito a 
11 73 5.2 8 130 5.9 

19 105 11.6 II 104 11.8 
6 32 13.4 2 29 

16 84 30.4 4 51 10.4 
6 39 10.7 6 1119 36.4 

24 127 9.4 14 253 23.7 
7 38 13.7 4 60 1014 
II 41 a 6 88 56.8 

20 11)6 20.8 7 109 19.2 
5 28 16.5 3 44 

32 199 42.6 11 365 27.8 
13 83 511.9 4 96 49.1 

it 54 34.9 3 411 

L. 
TABLE 1. Retail Chains, by A,u,  

Under - Hoins de $2,000,000 	 $2,0011,LlrJU-$4,999,999 

Kind of business Chains Stores Distribution Chains Stores ULstribut ion 
(msulmum) of sales (mavlmvjn) of sales 

Chabnes Magasiris Repartition Chalnes Magasins Repartition 
r,00jmi,nr) des ventes (mar,imv,n) des ventes 

No. 
No. - nbre No. - nbre S 

3 Bakery products stores 1 21 14.2 6 58 85.8 
2 Other food stores(2) 9 57 13.4 6 60 25.6 
3 Liquor stores - - - - - - 

4 Men's clothing stores 3 15 0.6 12 75 6.1 
5 Children's clothing atores 3 15 4.1 6 71 23.1 
6 family clothing stores 37 247 11.2 35 267 10.2 
7 Household furniture stores (with appliances and furnishings) - - - 3 12 2.9 

6 Household furniture stores (without appliances and furnishings) 9 'iS 2.4 16 97 10.1 

9 Appliance, television, radio and stereo stores(S) 4 18 0.8 i, 39 9.5 

10 floor covering stores and drapery atores - - - 3 16 9.5 
ii Other home Furnlvhivgs atores(6) 10 61 12.6 7 47 16.7 
12 Automobile (new) dealero - - - - - - 

13 GasolIne service stst ions 1 4 s 11 22 
14 Other motor vehicle services and repair shops(7) 7 38 4.0 10 55 11.0 

15 General stores 1 5 a 2 10 
16 Other general merchandise stores (variety and general merchan- 2 12 s 6 29 

dise mtores) 
Ii Book said stationery stores 19 13 4.9 9 81 8.11 
18 Paint, glass and wallpaper storew 3 18 4.6 4 26 12.1 
19 Sporting goods otoreo(ti) 3 14 2.11 7 50 7.9 
20 Record and tape stores 3 17 3.2 6 66 14.8 
21 lewellery stores 13 65 3.6 16 138 9.3 
22 Camera and photographic supply stores 5 33 x 1 15 
23 lop and hobby stores 6 29 6.5 4 52 12.' 
24 GiFt, novelty and souvenir stores 21 134 19.1 5 70 12. 
25 Second-hand merchandise stores 7 55 a - - - 

26 Opticiwno' 	shops 30 200 34.5 14 196 40." 
27 tuqgsge and leather goods stores 8 60 19.7 7 70 
213 Pet stores 7 45 20.9 5 49 
29 Other retail storms(9) 15 81 2.5 13 167 4.1 

See footnote(s) at end of tables. 
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FALl 6. Dn.Sno. do .oga.ins do dAtali, scion Ic no.bre de .agSsins esploltAs, pour certains genres do crce, Canada. 1984(15) 

.rd over - at plus 	 lotal 

Ine Stores Distribution Chains Stores Sales 
more 	e rorcs (mavimus) OF sales (eaxisum) 

Chalnes Haqasin. Rpart1tion Chaines Hoqasins Ventes 
(maximum) des aentea (maeinx.sI,) 

60 
1o. 	- nbre S No. - nbro '000 

- - - 9 79 25,587 Boulanqotles-p4tisseries 	 1 
38 19 190 78,920 Autres saqasins delimentetion(2) 	 2 

9 1,718 98.7 12 3,768 4,362,716 Maqasios 	70 spirItuous 	 3 
7 808 72.8 14 1,037 719,136 Haqains de x#tements pour hoees 	 4 
1 104 n 13 235 84,1118 Maqoslns de x8tennents poor enfants 

11 926 56.9 104 1,739 1,101,086 Muqsxs do vMonerts pour 	is famille 	 6 
- - - 16 117 404,906 Meqasins do neublos do moison (anoe appacolls vénaqors at aceSasolies 	7 

d anoublernrnt) 
2 146 s 37 363 528,467 Msqusios 10 moubies de malson (sans ippareils méneqere ni s,ceamolres 	8 

0 aneubienenl) 
4 655 60.3 27 817 512,341 Megasina d'apparei!s mnaqers, do posies do t6i8nision at do radio at 	9 

dapporoils sl6iéophon3qucs(5) 
- - 9 120 122,632 Maqasins Os ren8tements do sot at de tontures 	 30 

1 53 a 26 317 109,180 Autros maqasins daseublonont do maison(6) 	 Ii 
- - - 5 11 233,997 Concessionneiren dautoinoblies (neuxem) 	 32 

19 1,609 87.3 45 1,863 2,526810 Stations-sernice 	 13 
1 162 75.4 24 491 255,520 Autres seroices pour n8tnirules automobiles at atoi era Os r8para- 	IS 

100(7) 
177 a 12 242 779,565 Haqoatna qAnArsus 	 15 

11 2,254 88.9 32 2,447 2,991,460 Astros segasins do sarch.ndlsea dinersos (bazsra ot segoalne de sac- 	16 
chandises divotsea) 

5 619 76.6 32 828 343,561 Libranines at papeteries 	 Ii 
4 174 a 12 235 72,448 Haqasins do peintnro, do nitro at do papier peint 	 IS 
5 225 59.2 21 360 260,678 Msjasins dart Ides do sport(8) 	 19 
3 160 62.9 15 308 132,268 Haqasins de disques at do bandea aaqnêtiquos 	 20 
4 432 66.9 42 812 467,201 Bijoutorios 	 21 
3 207 75.8 14 305 161,567 Ilsgasins dapparanis at do fournitues photographiques 	 22 
2 77 a 16 206 119,875 Maqastns do Jousts 01 derides do 10151, 	 21 
3 209 60.0 30 424 131,927 Haqasina do cadeax, d'art ides do fantaisie at do souvenIrs 	 24 
1 107 a 9 179 27,648 Maqasirs do merchandise. d'occeaion 	 25 
4 136 29.6 47 499 117,617 Optidiena 	 26 

- - 17 179 43,041 Haqoniris do bagagos at do maroqninerie 	 27 
41 K 11 335 36,607 Ms9asle danivaun do nelson 	 28 

770 86.0 37 997 806,287 Auttes maqasins de vente au d6taii(9) 	 29 

vole(s) h is fin don Isblceus. 

liliEALI 7. thames Os •.gonine de detail solon le eol.e des vents. .inuelies, pour certalns genres de crce, Canada, 1984(15) 

$,000,000 si over - at plus 	 Intel 

Chains 	Stores 	Distribution 	Chains 	Stores 	Sales 
(nassJn) 	of sales 	 (maximue) 	 Gena do commerce 

Cvatnea 	I4sgasins 	RCpartition 	Chainos 	l4oqasins 	Vertes 
(masim,.) 	doe nentom 	 (maximum) 

No 
No. - nbrc 	 No. - nbre 	 $000 

- - - 9 79 25,587 Ooulanqorien-p8tsssonios 1 
o 53 60.8 19 190 78,920 Autism niaqasins dolimentotion(2) 2 

12 1,768 100.0 12 1,768 4,362,716 Maqsains do epirntueus 3 
19 949 933 54 1,037 719,136 Moqesna do aPtesents pour hoesses 4 
4 149 72.8 11 235 84,108 Maqaslns do u8teeents pour enfants 5 

52 1,226 85.6 104 1,739 1,101,086 Haqesina do aPtesents pour Is faimitie 6 
13 105 97.7 16 117 404,906 Magasina do seubios do melson (aver appereils m8naqers at acoessoirom 	7 

damoubioaont) 
12 221 87,5 17 163 528,467 Maqasins do ieubies do matson (sans apparoils m8nagera ri secesmoirea 	B 

damoubioment) 
17 760 95.7 27 817 512,341 Haqasins dapperelis a6naqors, de poetos do t6l8vision at Os radio at 	9 

d'sppareiis ntCr6optioniquem(5) 
6 104 90.5 9 120 122,612 Haqasins de ro4leents do sot at do tonturos 10 
9 209 70.7 26 117 109,380 Autros naqasins daseublenent de maiaon(6) 11 
6 31 100.0 5 31 233,997 Concensionnalrom dauts.sobiles (nones) 12 

40 1,837 99.4 45 1,863 2,526,830 Stations-soruice Ii 
7 398 85.0 24 491 255,520 Aires soruices pour nAtirules automobiles at ateliera do r4pst'a- 	14 

I b(?) 
9 227 99.0 12 242 779,565 Magasina gAnAraus 15 

26 2,416 99.5 32 2,457 2,991,460 Autres naqasins de merchandises diverses (bazare at magaais do mar- 	16 
chendises divorsos) 

10 674 86.7 32 828 147,561 Librairies 01 	papeteries 17 
5 191 83.1 12 235 72,448 H5qasirn do poiture, de oUr, at do papier point 18 

13 296 90.1 23 360 260,678 Magasmna dartirica do aport(8) 19 
6 225 82.0 16 308 132,268 Magss,mns do disques at do bandes maqadtiquos 20 

13 609 87.1 42 812 467,201 Btjouterles 21 
8 257 94.6 14 305 161,567 Maqanias d'spparolis at do fournituros photogreptIquos 22 

126 80.9 16 206 119,875 Maqasins do Joueta at darticies do loisir 21 
220 68.9 II) 424 131,927 Haqssins de radeaus, derides do fantsiaie at Os souvenirs 24 
124 s 9 179 27,648 Hanjasina do marchandisea dorcasion 25 

25,4 47 499 117,617 Opticians 26 

P
101 
49 s I? 179 43,047 Maqesins do bagagea at do saroquinerle 27 
41 s 13 135 36,6417 Megaalne danimsus do manson 28 

149 92.7 37 997 806,287 Autrea eaqoalna do vents au d6tall(9) 29 

note(s) 8 Is fin dam tableaus. 
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TABLE B. Retail Chains, Total Floor Area, by Selected Kinds of Business, Canada, 1984(11,15) 

Chains 	Stores 	Total 	Total 	Averap 	
I 

sales 	floor area 	sales pr 
squar 	t 

Kind of business 
Chalnes 	Magasins 	Ventea 	Super ficie 	Ventes 

totales 	totale 	moyennes par 
metre carr& 

No. 
No. - nbre 	$000 	Inz 	 $ 

TOTAL 965 20,565 28,949,240 10,935,902 

Food, beverage and drug group 

1 Supermarkets 49 1,518 12,118,351 3,565,296 3,726 
2 Grocery stores 46 2,051 1,515,997 470,405 3,224 
3 Bakery products stores 8 54 16,767 7,890 2,956 
4 Dairy products stores 4 15 2,763 1,258 3,198 
S Candy and nut stores 6 271 61,069 18,079 5,912 
6 Meat markets 6 41 19,355 3,433 8,733 
7 Other food stores(2) 14 135 58,157 26,789 2,439 
8 Liquor stores 12 1,133 2,879,464 591,089 5,130 
9 Wine stores 5 132 29,127 8,010 8,289 
10 Beer stores 3 403 790,216 163,004 4,887 
11 Pharmacies(3) 64 762 1,288,761 344,140 4,633 

Shoe, apparel, fabric and yarn grot 

12 Shoe stores(4) 63 1,980 765,644 540,003 2,465 
13 Men's clothing stores 32 938 681,205 292,122 2,508 
14 Women's clothing stores 128 2,498 1,170,611 580,610 2,287 
15 Children's clothing stores 12 150 68,200 36,205 2,106 
16 Family clothina stores 88 1,379 p63,346 704,441 2,118 
17 :,Iflhi 7n,h'1 81,8 l,J 

Household furniture, appliances and furnishings 
group 

18 Household furniture stores (with appliances 13 93 303,849 170,438 2,296 
and furnishings) 

19 Household furniture stores (without appliances 29 265 417,659 461,695 1,288 
and furnishings) 

20 Appliance, television, radio and 8tereo 15 684 427,199 128,379 4,291 
stores(S) 

21 Floor covering stores and drapery stores 8 99 113,165 71,868 1,802 
22 Other home furnishings stores(6) 21 213 86,821 53,664 2,518 

Ceneral retail merchandising group 

23 General stores 11 226 761,508 288,701 2,652 
24 Other general merchandise stores (variety and 28 1,059 1,672,625 1,700,301 1,455 

general merchandise stores) 

Other retail stores grow 

25 Book and stationery stores 24 583 274,643 146,219 2,235 
26 Florist shops 13 63 16,296 19,727 2,156 
27 Paint, glass and wallpaper stores 11 185 62,214 48,009 1,546 
28 Sporting goods stores(S) 19 252 204,639 110,063 2,369 
29 Record and tape stores 13 273 124,073 42,567 2 7 951 
30 Jewollery stores 36 690 432,222 140,541 3,523 
31 Camera and photographic supp1y stores 13 157 78,711 19,232 4,471 

32 Toy and hobby stores 12 156 56,338 32,052 1,874 
33 Gift, novelty and souvenir stores 26 308 116,007 46,842 2,804 

34 Second-hand merchandise stores 9 130 22,841 60,761 565 
35 Opticians 	shope 42 377 96,982 34,117 3,349 
36 Luggage and leather goods stores 17 165 41,610 19,803 3,421 
37 Pet stores 9 83 23,536 15,411 1,750 
38 Other retail stores(9) 33 899 710,600 232,899 5,966 

See footnote(s) at end of tables. 
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TABLEAU 8. Chalnes de sagasins de detail, superficie totale salon certains genres de coerce, Canada, 1984(11 0 15) 

'1djan sales 	Total 
.)F square 	floor area 
iit re 

Ventes médianes 	Superficie 
per metre carré 	totale 

ftL_ p1 

Average sales 	Median sales 
per square 	per square 
foot 	foot 

Ventes 	Ventea 
moyennes per 	médianes par 
pied carré 	pied carré 

Genre de commerce 

NO 

I 

117,590,368 	... 	 ... 	 TOTAL 

Groe des ali.ents, boismons et .édica.enta 

3,481 36,164,472 347 324 Supermarchés d'alimentation 	 1 
2,954 5,058,117 300 275 Lpiceries 	 2 
2,129 84,844 275 198 8oulangeries-ptisseries 	 3 
2,436 13,530 297 227 Laiteries 	 4 
3,282 194,399 364 305 Confiseries et magasins de noix 	5 
6,288 36,914 812 585 Marches de viandes 	 6 
1,712 288,055 227 159 Autres magasins d'alimentation(2) 	7 
3,740 6,355,800 477 348 Magaslns de spiritueux 	 B 
5,043 86,129 771 469 Magasins de yin 	 9 
4,591 1,752,732 454 427 Magasina de bière 	 10 
3,441 3,700,431 431 320 Pharmacies(3) 	 11 

Groupe des chauss,jres, vêtements, tisaus at files 

2,019 3,655,947 229 188 Magasins de chaussurea(4) 	 12 
2,164 3,141,094 233 201 Magasins de v&tements pour horsnes 	13 
1,992 6,243,118 213 185 Magasins de vAtements pour dames 	14 
1,827 389,303 196 170 Magasins de vêtements pour enfants 	15 
1,518 8,219,798 197 141 Maqasins de vetements pour is famille 	16 

I!: 1 ijasins de tiesus et 	de files 	17 

i;ruupe des meubles, appereila et accessoires d'ameu- 
b lement de maison 

1,021 1,852,665 214 95 Magasins de meublea de maison (avec appareils mCna- 	18 
qers et accessoires d'ameubiement) 

895 4,964,465 120 83 Magasins de meubles de maison (sans appareils mCna- 	19 
gets ni accessoires d'ameublement) 

3,178 1,380,419 399 296 Magasins dappareila ménagers, de postes de télévi- 	20 
sion et de radio et 	d'appareils ster6ophoniques(5) 

1,492 772,779 168 139 Magasins cia revAtements de sol et de tenturea 	21 
1,884 577,027 234 175 Autres magasins dameublement de maison(6) 	22 

Groupe des magasins de marchandimes diverses 

2,232 3,104,312 247 208 Magasins généraux 23 
876 18,282,803 135 82 Autres magasins de marchandises diverses (bazars et 24 

magasins de merchandises diverses) 

Groupe des autres magasins de detail 

1,895 1,572,244 208 176 Librairies et papeteries 25 
1,759 212,122 200 164 Fleuristes 26 
1,274 516,221 144 118 Magasins de peinture, de vitre at de papier peint 27 
2,044 1,183,478 220 190 Magasins darticles de sport(8) 28 
2,660 457,706 274 247 Magssins de disques et de bandes magnétiques 29 
3,161 1,511,195 328 294 Bijouteries 30 
4,103 206,801 416 382 Magasins d'appareils et de fournitures photographi- 31 

ques 
1,800 344,646 174 167 Magasins de Jouets et d'articles de loisir 32 
2,007 503,680 261 187 Maqasins de cadeaux, d'articles de fantaisie et de 33 

SouVeni rs 
527 653,346 53 49 Magasins de merchandises doccasion 34 
,818 366,847 311 262 Opticiers 35 
.192 212,936 318 204 Magasins de bagages et de maroquinerie 36 
1,711 165,715 163 159 Plagasins d'animaux de maison 37 
,954 2,504,290 555 368 Autres magaains de vente mu d6tail(9) 38 

oir note(s) a is fin dee tableaux. 
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TABLE 9. Retail Chains, Floor Area Accessible to the Public, by Selected Kinds of Business, Canada, 1984(11,15) 

Chains 	Stores 	Total 	Floor area 	Averaq 
sales 	accessible 	sales 

to the public 	square iotr 

Kind of business 
Chalnes 	Magasins 	Ventes 	Superficie 	Ventes 

totales 	accessible 	moyennes par 
au public 	mtre carré 

No. 
No. - nbre 	'000 	mL 

TOTAL 949 19,650 25,552,146 7,333,898 

Food, beverage and drug group 

1 Supermarkets 47 1,238 9,681,014 1,867,961 5,169 

2 Grocery stores 44 1,950 1,458,284 355,197 4,145 

3 Bakery products stores 6 33 12,293 2,677 5,687 

4 Dairy products stores 4 15 2,763 1,101 3,314 

5 Candy and nut stores 6 268 60,642 17,620 3,972 

6 Meat markets 6 40 18,996 2,715 10,771 

7 Other food storos(2) 13 102 51,636 17,U33 3,014 

B Liquor stores 12 988 2,633,295 289,820 12,109 

9 Wine stores 5 130 28,796 4,710 9,804 

10 Beer stores 3 403 790,216 24,862 32,658 

11 Pharmacies(3) 63 745 1,256,494 288,962 5,824 

Shoe, apparel, fabric and yarn group 

12 Shoe stores(4) 62 1,957 757,159 240,242 3,727 

13 Men's clothing stores 32 935 679,669 265,285 2,674 

14 Women's clothing stores 127 2,419 1,140,230 514,171 2,423 

15 Children's clothing stores 12 150 68,200 32,728 2,3411 

is Farni is 	riothinq stores 88 1,377 963,308 624,800 2, 24 1 
Irri 25 53'  

Household furn i ure, app 1 i ;lnces and furnishi nqs 
qroup 

18 Household furniture stores (with appliances and 13 92 303,573 126,167 2,774 

furnishings) 
19 Household furniture stores (without appliances 29 262 409,992 319,130 1,510 

and furnishings) 
20 Appliance, television, 	radio and stereo 15 681 425,873 121,447 5,014 

stores(S) 
21 Floor covering stores and drapery stores 8 79 93,415 51,553 2,029 

22 Other home furnishings stores(6) 21 213 86,821 50,069 2,661 

General retail merchandising group 

23 General stores 11 226 761,508 180,376 4,630 

24 Other general merchandise stores (variety and 26 1,028 1,584,836 1,159,680 2,865 

general merchandise stores) 

Other retail stores group 

25 Book and stationery stores 23 556 266,323 118,256 2 1 536 
26 Florist shops 13 63 16,296 17,462 2,584 

27 Paint, glass and wallpaper stores 11 185 62,214 43,912 1,891 

28 Sporting goods stores(8) 19 229 183,113 68,011 3,600 

29 Record and tape stores 13 259 120,454 37,403 3,172 

30 Jewellery stores 35 684 431,500 120,898 3,825 

31 Camera and photographic supply stores 13 157 78,711 16,483 4,850 

32 Toy and hobby stores 12 156 56,338 29 1 694 2,113 

33 Gift, novelty and souvenir stores 26 297 114,227 42,474 3,209 

34 Second-hand merchandise storea 9 130 22,841 44,518 

35 Opticians' 	shops 42 377 96,982 30,600 3,832 

36 Luggage and leather goods stores 16 156 38,836 15,494 

37 Pet stores 9 82 23,198 12,553 1,912 

38 Other retail stores(9) 32 823 695,433 103,653 7 1 943 

See footnote(s) at end of tables. 
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TABLEAU 9. Chalnes de maqasins de detail, surface accessible au public selon certains genres de coerce, Canada, 1984(11,15) 

Irdian soles Floor area Average sales Median saleB 
rr square accessible per square per square 

netre to the public foot foot 
Genre de conanerce 

Ventes médianes Superficie Ventes Ventes 
par metre carr6 accessible moyennes pr médianes par 

au public pied carrê pied carré 
NO 

ft'-pi 2  $ 

78,859,103 ... ... 1(HAI 

Groupe des alimenta, boiasons at médica.entB 

4,885 20,085,597 481 454 Supermarchés d'alimentotion 1 
3,674 3,819,318 386 342 tpiceries 2 
4,174 28,788 529 388 Boulangeries-pAtisseries 3 
2,515 11,840 308 234 Laiteries 4 
3,293 189,466 369 306 Confiseries et magasins de noix 5 
7,689 29,168 1,002 715 Marches de viandes 6 
2,123 183,154 280 197 Autres magasina d'alimentation(2) 7 
7,429 3,116,341 1,126 691 Magasins de spiritueux 8 
8,242 50,649 912 766 Magasins de yin 9 

29,011 267,330 3,037 2,698 Magasins de bière 10 
3,930 3,107,116 542 366 Pharmacies(3) 11 

Groupe des chaussurea, vAte.ents, tissus at files 

3,001 2,583,249 347 279 Magasins de chausaures(4) 12 
2,339 2,852,530 249 218 Magasins de vAtements pour hoinmes 13 
2,106 5,528,724 225 196 Magasins de vétements pour dames 14 

77 351,909 218 193 Magasina de vétements pour enfants 15 
H (,,718.?84 213 160 Magasins de vétements pour Is faniille 16 

Jaains de tiasus at de files 17 

(roupe des neublea, appareila at acceasoirea dsmeu- 
blement de maiaon 

1,416 1,356,637 258 132 Magasins de meublee cle maiaon (avec appereila ména- 18 
gers et accessoires d'ameublement) 

1,071 3,431,502 140 100 Magasins de meubles de maison (sans appareils ména- 19 
gers ni acces8oires d'ameublement) 

3,268 1,305,877 466 304 Magasins dsppareils ménagers, de poates de télévi- 20 
sion et de radio et d'appareils sterCophoniquea(5) 

1,697 554,328 189 158 Magasins de revAtements de aol et de tenturea 21 
1,989 538,378 247 185 Autres magasina d'ameublement de maison(6) 22 

Groupe des magasins de marthandisea diveraea 

3,701 1,939,524 431 352 Magasins généraux 23 
1,211 12,469,675 266 113 Autres magasins de narchandiaes diverses (bazara et 24 

magasins de marchandises diverses) 

Groups des autrea magasins de detail 

2,111 1,271,573 236 196 Librairies et papeteries 25 
2,154 187,761 240 200 Fleuristes 26 
1,413 472,174 176 131 Magasins de peirture, de vitre et de papier peint 27 
3,120 731,306 335 290 Magaaina d'art ides de sport(8) 20 
2,884 402,178 295 268 Magasins de disques et de bandea msgnétiquea 29 
3,403 1,299,975 356 317 Bijouteries 31) 
4,377 177,234 451 407 Magasins dappareils et de fournitures photogra- 31 

phiques 
1,921 319,294 197 179 Magasins de ,jouets et d'articlea de loisir 32 
2,150 456 9 706 298 200 Magasins de cadeaux, d'articles de Iantaiaie at de 33 

souvenirs 
07 478,689 59 55 Magasins de marchandises doccaalon 34 

4 329,034 356 306 Opticiens 35 
15 166,601 340 215 Mogasins de bagaqes et de maroquinerie 36 
'3 134,981 183 182 Magasins danimaux de maison 37 
6)3 1,114,545 739 583 Autres magasina de vente mu d6tail(9) 38 

note(s) 	h Is fin des tableaux. 
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TABL[ 10. Number and Sales of Retail Chain Stores, by Physical Size end Sales Per Square Metre (Foot), by Selected Kind. of Bu.ineas, Canad., 1984 
(11,15) 

Size of store in square latres (feet) Sales per square metre (foot 

laille du msqaain an metres (pieds) carrda - Ventee per metre (pied 	0 

Kind of businosa 
Total Under - Home de 100 (1,076) 100-499 	(1,076-5,371) 

Under - Memo de $3,000 ($279) Under - F'bins de 
$3,000 ($279) and over - et plua $3,000 ($279) 

No. 
No. 	- ,,bre $000 No. . nbre $000 No. - nbre $'OUO No. - nbre 

TOTAL 19,704 25,142,094 1,388 210,487 3,563 2,055,589 6,169 

Food, beverage and drvç grov 

1 Supermarkets 1,234 9,681,014 6 63U 2 8U0 36 
2 Crorery stores 1,950 1,458,284 126 22,797 371 168,405 513 

Bakery products stores 13 12,293 8 1,152 19 7,723 3 
4 Dairy products stores iS 2,763 5 645 6 1,197 4 

Candy and nut stores 268 60,642 97 14,333 149 40,493 18 
6 Meat markets 40 18,996 1 132 29 9,417 1 
7 Other rood storea(2) 102 51,636 35 4,834 24 5,414 29 
8 Liquor stores 988 2,631,295 5 831 137 144,993 100 
9 Wine stores 130 28,796 17 2,062 109 25,322 2 

10 Beer stores 403 790,216 - - 384 741,893 
11 Pharmaciev)3) 745 1,256,494 6 3,050 1112 43,514 152 

Shoe, apparel, fthric and yarn groqu 

12 Shoe storea(4) 1,957 757,159 205 32,617 613 049.137 768 
13 Men's clothing stores 935 679,469 12 2,392 25 12,171 567 
14 Women's clothing stores 2,419 1,140,230 178 28,055 146 46,254 
15 Children's clothing stores 150 68,200 12 1,884 7 2,976 
16 fur stores 7 4,7,95 - - 1 7,42:' 
11 family clothing stores  
18 Fabric and yarn stores . 

Household furniture, appliances and furni 
airings qroi 

19 Household furniture stores (with applian- 94 3U3,75 - - I 104 U 
ceo and furnishings) 

20 Household furniture stores (without ap- 262 409,992 6 1,222 6 2,029 65 
pliances and furnishings) 

21 Appliance, television, radio and stereo 681 425,873 5 1,146 105 67,657 277 
stores(S) 

22 floor covering stores and drapery stores 79 93,415 - 4 1,613 28 

23 Other home furnishings 9tores(6) 211 86,821 18 2,493 26 9,030 127 

General retail .erchandiaing groigi 

24 Generalstores 246 763,508 2 309 6 4.275 :79 
25 Other general merchandise stores (variety 1,1128 1,584,816 10 674 47 46,926 122 

and general merchandise stores) 

Other retail stores grov4 

26 Book and stationery stores 556 266,321 36 6,168 36 12,711 376 
27 Florist shops 61 16,296 28 4,003 35 4,$04 16 
28 hardware stores 47 181,253 - - - - 9 
29 Paint, glass and wallpaper stores 185 62,214 8 1,386 9 4,446 141 

10 Sporting goods stores(8) 229 183,113 9 1,851 33 13,203 66 
31 Record and tape stores 259 120,454 34 6,333 43 16,00 107 

31 Jewellery stores 684 631,500 41 6,125 148 58,U21 239 
35 Camera and photographic supply stores 151 78,711 231 4,287 8U 34,862 16 

34 Toy and hobby stores 156 56,338 4 994 5 1,7324 139 
15 Gift, novelty and souvenir stores 297 114,227 38 5,517 55 22,09' 163 

36 Serond-hand merchandise stores 130 22,841 21 1,137 1 281 
37 Opticians' shops 377 96,982 121 16,089 184 55,514 7 
38 Luggage and leather goods sloreo 156 18,816 53 6,498 43 33,159 
59 Pet stores 82 23,398 19 3,236 4 1,225 
40 Other relail stores(9) 825 695,613 76 9,228 443 1)7,UI3J 

See footnote(s) 	at 	end of tables. . 
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,I 4RLEAU 10. Nothr. d. ..qsalns de ,Mteil h succurealee at leurs ventes, salon 1s tailla at lee ventes par .ètro (pied) r.rró, pour certalne genres de 
coorcr, Canada, 1984(11,15) 

•e of 810r0 in square metres (feet) - Sales per squsra metre (foot) 

iIle du magesin an .ètras (plods) carrés - Vantes per metre (pied) carré 

100-499 (1,076-5,371) 	 500 (5,382) and over - at plus 	
Genre de coenarce 

Under - loins de 	 $3,000 ($279) 	 Under - loins de 	 $3,000 ($279) 
$3,000 ($279) 	 and over - at plus 	 $3,000 ($279) 	 and over - at plua 

NO 
$000 	 No. - abre 	$000 	No. - nbre 	$000 	No. - nbre 	$000 

2,613,072 	 4,356 	 5,461,195 	2,039 	 3,333,671 	1,589 	 12,068,080 	101*1 

Cro,4ie des .lueente, boisuona at Mdic.- 
santa 

18,357 52 120,122 126 463.143 1,016 9,077,963 Supermerch46 d'aiimeotsl ion 	 1 
202,255 934 662,580 23 32,181 83 370,067 Cpiceries 	 2 

1,890 3 2,328 - - - - Boulanqeries-p*tiaseries 	 3 
920 - - - - - - laiteries 	 4 

4,108 4 1,709 - - - - Confiseries at magasins do mole 	 5 
562 9 8,885 . - - - MercMs do viandea 	 6 

6,611 7 7,969 3 3,782 4 21,027 Autrea magasina daliment.tion(2) 	 7 
56,369 601 1,679,940 9 13,906 136 737,256 Hagamins do splritueux 	 8 

519 2 894 . - - - Magasina do win 	 9 
- 19 48,325 - - - - Mag.sina do bi6re 	 10 

115,018 281 427,452 69 97,287 135 572,173 Pharmaciea(3) 	 13 

Cros.e dos ch.ua.urea, vAte.ante, tissue 
at fil4s 

217,056 166 251,743 4 3,868 1 2,738 Ilagasins do rheuasures(4) 	 12 
264,140 230 231,073 79 109,791 22 60,101 Magasins do v8ten.onts pour hessian 	 1) 
657,446 402 316,360 56 64,065 11 28,050 MagamAns do oAtemonta pour dssas 	 14 

23 18,476 3 2,381 - - Maqasins do v8temente pour enfanta 	 IS 
06 5 6,567 - - - - Maqasins de fourrures 	 16 

177 77 711,7'?) 17 1119,2)7 MuqasIns do vêtaments pour is famille 	17 
• • •• - 9oqaeins do teaus at do filAs 	 18 

iroaçe doe .oubloe, app.reil. at .cc.B- 
soiree d'saowlat do saloon 

1-J 1 	),o' 60 1IS,,) 1) 1(1,255 Maqasina de methles do malady (000c spas- 	19 
rails mAnagers at eccoseorree d'saou- 
blesant) 

30,461 23 28,566 157 274,735 5 72,979 Maqamina do meublem do mai500 (sane appa- 	20 
rails mAnagers ni eccessoiros d'wseu- 
blew'ent) 

99,811 277 220,771 14 19,908 3 16,580 Megasins d'eppereils mAnagers, do pastes 	21 
do IdlAwision at do radio at d'appmrouls 
mtAr6ophoniques(5) 

12,667 6 4,242 39 66,114 2 8,778 Magasins do r,v8tomento do aol at do ten- 	22 
tures 

43,210 31 19,162 12 11,239 1 1,688 Autres oagssir,s d'iamaublament do eetson(6) 23 

Groupo doe ""irks da ..rclsandi.ra di-
verses 

17,590 98 139,693 54 131,750 37 467,892 Magamlris g(nrauu 	 24 
61,346 67 125,340 712 1,147,827 70 2U2,722 Autres sagasina de merchandises divorsea 	25 

(bazars at 05955mm do marcp,andlaaa di- 
verses) 

Groups dos autrea saqlns do detail 

145,581 92 75,592 15 24,399 1 1,871 librairlos at papeteries 	 26 
4,297 4 2,591 2 1,100 - - Fleurlstea 	 27 
3,605 - - 36 170,225 2 7,423 Qumncaillerias 	 28 

40,851 19 12,185 8 3,348 - - Magasine de pointure, do vitro at do pa- 	29 
pier point 

26,613 79 63,593 35 57,351 7 20,502 Megasina dart Ic Lea do eport(8) 	 30 
36,977 70 41,913 2 2,425 3 16,177 Magasins do disquem at do bandes magriAll- 	31 

ques 
99,687 265 210,974 1 2,083 10 54,010 Bijoutoriea 	 32 
4,527 31 27,750 - - 2 7,289 Maqasiom d'apoaralis at do fourniturea 	37 

photograph 18905 

49,610 5 2,652 3 1,378 - - Maqasins do Jouets at d'.rticles do blair 54 
44,235 36 26,001 3 1,665 2 14,718 Msgaslns do cadeaus, d'articbos da fantsi- 35 

ste at do sou000irs 
384 - - 12 8,036 - - Maqssins do sarchandisos d'occssion 	 36 
176 20 13,634 1 369 - - 1t 101cn$ 	 $7 

.419 11 5,515 1 625 - 1459551mm do bagagom at do meroqulnaria 	59 
I282 4 2,455 - - - - Msgssins d'animauw do nelson 	 $9 

• 212 221 490,506 5 5,901 6 25,536 Autres maqamino do vonte su d4btali(9) 	40 

'ate(s) 1i is fin des tableaus. 
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TABLE 11. Retail Chains, by Selected Kinds of Business, Canada, 1983 and 1984(15) 

TABLEAU 11. Chalnes de magasins de dtai1 melon certains genres de enerce, Canada, 1983 at 1984(15 

Percentage ch. 

Kind of business 	
1983 	 1984 	

1984/1983 

Genre de rofisserce 	 Variation 
procentuel le 
1984 /1 983 

Supermarkets and grocery stores - Supermarchés 
d'aljmentation et épiceries: 

Chains - Chalnes No. - nbre 97 110 
Stores (maximLjn) - Magasins (maximlJa) H  4,148 4,329 
Soles - Total - Ventes 8 1 000 15,078,511 15,852,408 +5.1 

All other food stores(13) - bus aut.res magosins 
d olimentation(13): 

Chains - Chalnes No. 	- nbre 45 44 
Stores (maximum) - Magasins (maximum) " " 607 621 
Sales - Total - Ventes 8000 177,858 191,3136 +7.6 

tiquor stores - Mogasins de spiritueux; 
Chains - Chaines No. 	- nbre 12 12 
Stores (maximum) - Magasins (maximum) " 1,744 1,768 
Sales - Total - Ventes $000 4,212,718 4,362,716 +3.6 

Phsrmacies(3): 
Chains - Chamnes No. 	- nbre 79 75 
Stores (maximum) - Magasins (maximum) ' ' 
Sales - Total - Ventes 

Shoe stores(4) - Magasins de chaussures' 
Chains - Chalnes , 
St ores (maximum) - Magasins (maximum) - 
Sales - Total - Ventes $'UULJ 75,8i1 644,4 

Men's clothing stores - Magamins de v8tements 
pour homines: 

Chains - Cholnes No. - nbre 36 34 
Stores (maximum) - Maqasins (maximum) " ' 1,052 1,037 
Sales - Total - Ventem 8000 649,878 719,136 +10.7 

Women's clothing stores - Magasins de vétementa 
pour dames; 

Chains - Chaines No. 	- nbre 142 155 
Stores (maximum) - Magasins (maximum) " " 3,355 3,659 
Sales - Total - Ventes $'OOO 1,357,167 1,556,522 +14.7 

Family clothing stores - Magasins de vétements pour 
Is 	famille; 

Chains - Chalnea No. - nbre 105 104 
Stores (maximum) - Magasins (maximum) " H  1,625 1,739 
Sales - Total - Ventes $000 993,799 1,101,086 +10.8 

Furniture stores (with appliances and furnishings) - 
Magasins de meubies (avec appareiis ménagerm at 
accessoirea d' ameublement): 

Chains - Chalnes No. 	- nbre 17 16 
Stores (maximum) - Magasins (maximum) " " 111 117 
Sales - Total - Ventes $'OOO 353,1380 404,905 +14.4 

Furniture stores (without appliances and fur- 
nishings) - Magamins de meubles (sans appareils 
ménagers ni accessoirem d'ameubleisent): 

Chains - Chalnes No. 	- nbre 29 37 
Stores (maximum) - Magasins (maximum) " 284 363 
Sales - Total - Ventes $ '1)110 4 04, 	1' 52R,.s 7  * 

I II'II 	 I 	sd 	I 

I 
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IABIE 11. Retail Chains, by Selected Kinds of Business, Canada, 1983 and 1984(15) - Concluded 

tABLEAU 11. Chalnea de .agaains de detail selon certaina genres do cerce, Canada, 1983 et 1984(15) - fn 

Kind of business 

Genre de coasnerce 

Percentage change 
1984 /1 98 3 

1983 	 1984 
Variation 
procentuel Ic 
1984/1983 

Service stations - Stations-service: 
Chains - Chalnes No. 	- nbre 35 45 
Stores (maximum) - Megasins (maximum) " ' 1,471 1,863 
Sales - Total - Ventes $000 1,856,171 2,526,830 +36.1 

General stores - Magasins gAnCraux: 
Chains 	Chalnes No. 	- nbre 12 12 
Stores (maximum) - Ilagaainm (maximum) " " 241 242 
Sales - Total - Ventes $000 743,817 779,565 +4.13 

Other general merchandise stores - Autres magasins 
de marchandises diverses: 

Chains - Chalnes No. - nbre 33 32 
Stores (maximum) - Magasins (maximum) 2,294 2,457 
Sales - Total - Ventes $ 1 000 2,795,337 2,991,460 +7.0 

tlook and stationery stores - Librairies et papeteriea: 
Chains - Chalnes No. - nbre 27 32 
Stores (maximum) - Magasins (maximum) " 653 828 
Sales - Total - Ventes $000 264,600 343,561 +29.8 

Jewellery stores - Bijouteries: 
Chains - Chalnes No. - nbre 39 42 
it ores (maximum) - Plagasins (maximum) " " 801 812 

- Total - Ventes $'OOO 419,434 £161,201 +11.4 

I ;ee footnote(s) at end of tables. 
oir note(s) h Is fin des tableaux. 

TABLE 12. Retail Chains, by Type of (eration, 1983 and 1984(15) 

TABLEAU 12. Chelnes de magasins do detail, selon le genre d'exploitation, 1983 et 1984(15) 

Chains Stores Sates 
Type of operation (maximum) 

Genre d'exploitation Chalnes Magasina Ventea 
(maximum) 

No. - nbre No. - nbre % $'UOO 

198 3: 
Local - Locales 275 24.0 1,539 5.4 1,593,200 4.5 
Provincial 	- Provini-iales SOB 44.4 8,478 30.1 12,638,396 35.7 
National 	- 	Nat innalos 362 31.6 18,185 64.5 21,206,224 59.8 

Total 1,145 100.0 26,202 100.0 35,437,820 100.0 

1984: 
Local - Locales 290 23.5 1,634 5.4 1,818,907 4.7 
Provincial - Provinclales 561 45.4 9,049 29.9 13,592,768 35.0 
National - Nationales 384 31.1 19,578 64.7 23,453,366 60.3 

totol 	 1,235 	 100.0 	30,261 	 100.0 	38,865,041 	100.0 

i'e footnote(s) at end of tables. 
.ir note(s) h Is fin des tableaux. 
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TABLE 13. Retail thain Stores, by Selected localities, 1983 and 19840 

TABlEAU 13. Cholnes de •agasina de detail melon certalnes sggLroti000, 1')Hi .3 1 3+431 , ) 

Stores (eanmmme,) 	Sales 	 Change 

in aale+ 

Hagasins (maxinaju) 	Ventes 	 1988/19111 

Variation 

1983 	1984 	1903 	1984 	des ventes 

1984/1963 

No.- nbre 	 5 1 000 	 S 

CANAIM 

Census •etropolitan areae(12) - Regions .étropoiitainea de 

recenoe.ent( 12) 

Calgary, Alt.. - Alb. 

Chicout imi-Joriquikre, Qué. 
Edmonton, Alt.. - Aib. 

Hslifso, N.S. - N.-l. 

Hasi ito., Oct. 

Kitchener-Waterloo, Ont. 

London, Oct. 

MontrCal, Qué. 
Oahswa, Oct. 

Ottawa-Hull, Ont., Qué. 
qu84ec, Qué. 
Regina, 5ssk. 
Saint John, N.B. 

Saskat000, 588k, 

St. Catharines-NIaqals, Oct. 

St. Jotv,e, Vfld. - 1.-N. 

Sudbury, Oct. 

Thunder Bay, Oat. 

Toronto, Oat. 

Tro,s-Rinikres, Qué. 
Vancouner, B.C. - C.-B. 

Victoria, B.0 - 

Windsor, Oat. 

Winnipeg, Han. 

Census agqlrstlons(12) - Aqglc6rationa de receneeaent(12) 

PopulatIon, 25,000 and over - at plus 

Baie Cnseau, Qué. 
Barrie, Oat. 
Onlienille, Oct. 
Bract ford, Ont. 

Brock+ille, Omit. 

Charlottetown, P.E.I. - 

Cliatham, Oat. 

Chilliwack, B.C. - C.-B. 
Cornerbrook, Nfld. - 1.-N. 

Cornwall, Ont., Qué. 
Courtenmsy, B.C. - C.-B. 

Drusaondwille, Qué. 
Fredericton, N.B. 
Granby, Qué. 
Guelph, Omit. 

Joliette, Qué. 
Kacloops, B.C. - C.-8. 

Kelowne, B.C. - C.-B. 

kingston, Oct. 

Medicine Hat, Alta. - 8th. 
Midland, Oat. 

Moncton, N.B. 
Moose Jaw, Sask. 

Hanaiso. B.C. - C.-B. 

Has Glasgow N.S. - 

North Bay, Oct. 

Orillma, Oct. 
Owen Sound, Oat. 

Ppterborough, Omit. 

Port Alberni, B.C. - C.-B. 

Prince Albert, Sask. 

Pclnce George, B.C. - C.-B. 

Rbanuski, Qué. 
Rouyn, Qué. 
Saint-Hyacinthe, Qué. 
Saint-Jean-sur-tlichelieu, Qué. 
S1nt-J8rbne, g,é. 
Salaberry-de-Valleyfield, Qué. 
Semi., Omit. 

Sault Ste. MarIe, Oat. 

Sept-tlea, Qué. 
Shasinigen, Qué. 
Sherbrooke, Qué. 
Sorel, Qué. 
Stratford, Oat. 

Sydney, N.S. - N.-t. 

Sydney Mines, N.S. - +1.4. 

Terrace, B.C. - C.-B. 

Vhetford Mines, Qué. 

See footnote(s) at end of table. 

Voir note(8) 11 Is fin de8 tableaus. 

28,202 30,261 35,437,020 18,865,041 .9.7 

18,479 19,943 24,131,715 26,685,162 .10.6 

1,009 1,077 1,573,354 1,699,102 

147 199 134,227 140,023 .4.3 

1,203 1,290 1,691,153 1,80O,583 +6.3 

458 499 571,822 628,449 +9,9 

884 985 999,941 1,145.802 .14.6 

485 513 965,690 613,960 .8.5 

489 539 513,905 662,720 .15.5 

2,888 1,113 3,675,083 4,059,802 +10.5 

215 238 327,189 325,101 -0.6 

1,1)1 1,211 1,325,968 1,435,441 .8.3 

756 862 693,974 904,633 +30.4 

284 297 430,161) 444,625 .3.4 

151 167 134,365 170,734 .27.1 

205 227 177,043 407,172 *8.0 

488 527 528,640 5117,291 .11.1 

165 195 278,107 290,238 .4.1 

200 213 252,619 261,947 .4.5 

178 210 236,131 263,344 .11.5 

4,281 4,489 5,861,248 6,114,492 .8.3 

118 125 96,799 99,821 .3.1 

1,451 1,566 2,043,555 2,363.040 *15.6 

222 297 258,571 338,791 .31.0 

311 337 421,175 467,148 *10.9 

764 787 1.007,629 1,259,503 .11 

4,542 4,899 5,617,126 6,132,199 .9.) 

3,761 4,094 4,306,206 4,958,078 .10.4 

24 26 49,802 50,839 

111 115 144,804 160,083 

101 121 127,876 140,121 

138 145 164,077 179,1190 

49 51 68,458 67,965 -0.7 

45 50 58,609 72,197 .23.2 

115 150 105,889 126,724 +19.1 
56 55 66,802 7U,37a +5.4 

42 40 45,647 47,500 .4.1 

104 109 114,015 727,304 *10.9 

28 34 48,903 59,1135 .22.4 

39 41 39,210 01,589 .11.2 

80 88 129,158 102,954 -20.7 

57 57 46,620 56,756 .21.7 

158 177 165,961 191,104 *15.3 

41 47 37,768 46,236 *22.4 

99 111 116,629 153.496 *14.5 

80 99 123,445 140,126 *13.5 

216 235 219,788 244,825 +31.4 

73 75 89,642 97,277 .8.5 

49 52 48,402 51,260 .5.9 

144 150 186,816 1911,423 .6.2 

60 61 70,919 75,003 .5.0 

122 130 99,217 118,581 *19.5 

60 63 73,394 80,983 .10.3 

121 130 138,624 142,940 +3.1 

60 61 81,183 84,002 .5.5 

41 43 58,121 63,944 .10.0 

144 156 112,259 186,008 *11.0 

26 26 $4,112 37,019 .8.5 

69 71 89,423 97,638 *9.2 

65 79 122,129 139,184 .14.0 

54 50 43,146 44,912 *4.1 

22 24 56,487 42,301 .9.9 

51 51 57,287 58,325 +1.6 

68 74 59,195 61,757 .1.7 

74 78 65,673 75,584 .12.0 

46 45 42,839 43,309 *1.1 

141 162 158,253 184,637 .16.7 

106 145 170,350 187,190 *10.2 

27 28 53,666 53,964 .0.6 

54 61 57,696 42,428 +12.7 

125 125 128,358 135,534 

34 34 33,063 12,054 

39 45 55,1911 62,057 .32.4 

98 109 116,100 153,567 

18 22 25,585 29,927 .1 

22 23 61,627 64,335 

18 22 22,010 32,654 +44. 

I 
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Ill t 15. Retail Chain Stores, by Selected LocalitIes, 1983 and 1984(15) - Continued 

1l1[AU 13. Chalnes de eagasins do detail salon certaines agglo.Bratlon., 1983 at 1984(15) - suite 

I 

Census sgglo.eratlon.(12) - Continued - Aqgl,6rst Ions do 
recenar.ent(12) - suite 

Popuiston, 25,000 and over - Concluded - Population, 25,000 at 
plus - fin 

Trenton, (kit. 
Iruro, N.S. - N.-t. 
Ve,r,00, B.C. - C-B. 
Vi,toris+illp, QuA. 

Population, 10,000-24,999 

Asbosto., QuA. 
Balhur.it, N.B. 
CaolwIl1on, N.B. 
Carbonear, srto. - 1.-N. 
Coboury, (Sit. 
Dotbeau, QuA. 
Ednjndston, N.B. 
Fergus, OnS. 
Fun flon, lien. 
Grand Fails, Slid. - 1.-N. 
Halteybury, (Sit. 
HaakPSbuly, Ont. 
tenors, (kit. 
Kentotile, N.S. - 
Is luque, QuA. 
iluador City, Sf14. - 1.-N. 

hole, UuA. 
ninyton, Ont. 
1say, (kit. 

lb Battleford, Sask. 
sects, N.B. 
!'tOkO, Ont. 
isaac. Ont. 
rage is Prairie, Man. 

losell River, B.C. - C.-B. 
Prince Rupert, B.C. - C.-8. 
Rivi#re-du-loup, QuA. 
Saint-Georges, QuA. 
Seilhs Falls, Ont. 
Su,nerstde, P.E.I. - 
Swift Current, Soak. 
IhoWson, Man. 
Trail, B.C. - C..B. 
Vat-OUr, QuA. 

Other selected localities - Certalnes autrea iocalitAa 

Ales, QuA. 
Amherst, N.S. - 5.-C. 
A.8ierstburq, (kit. 
Amos, QuA. 
6,t igonisli, N.S. - 5.-C. 
Arnprior, (kit. 
Aylnier. (kit. 
Bay Roberts, Slid. - 1.-N. 
800uharnols, QuA. 
BesuprA, QuA. 
Biairisore, Alto. - BIb. 
Brarebridge, (kit. 
Bradford, (lot. 
Brandon, Nan. 
Bridgesater, N.S. - 5.-I'. 
Brooks. Ails. - Alb. 
Cenrosor, Alto. - Aft. 
Cap-Auo-Meules, QuA. 
Caraquet, N.B. 
Carleton Place, Ont. 
Castlegar, B.C. - C.-8. 
Chlbo.z2alaau, QuA. 
Cot(ingsood. tilt. 
Cowanavilie, QuA. 
Cranbrook, B.C. - C.-fl. 

thousie, N.B. 
ohm, Han. 

Creek, B.C. - C.-8. 
I River, (kit, 

footnote(s) at end of tables. 
note(s) 6 Is fin des tableau,,. 

Stores (manimue) 

Hogasins (maxleue) 

1981 	 1984 

Sates 

Ventes 

1983 1984 

Change 
in 	siilea 
1984/1983 

Variation 
des ventes 
1984/1981 

No.- ribre $'lJOO 8 

14 34 57,281 59,496 .1.5 
55 49,438 61,859 .29.2 

43 47 
5,735 

61,2112 .7.9 
III 52 54,591 75,1138 ..1. I 

781 805 1,111,520 5,514,121 .5.6 

3 3 2,645 2,715 .2.6 
87 411 52,769 49,773 -5.7 
25 211 29,569 12,863 .11.2 
22 25 311,36? 30,407 .0.3 
21 21 36,666 36,326 -09 
12 12 28,002 28,749 +2.7 
34 38 30,85) 33,969 .10.1 
18 58 22,565 24,660 .9.2 
8 B 8,810 9,168 .4.1 

21 22 34,619 36,177 .4.5 
25 26 22,298 24,458 .9.7 
30 29 32,640 54,514 .5.7 
20 21 50,932 54,501 *7.0 
20 25 30,458 $7,911 .24.5 
14 14 10,491 11,449 .9.1 
13 14 18,628 22,930 .23.1 
18 18 17,649 15,(453 -12.4 
22 211 46,466 46,026 -0.9 
30 31 57,747 59,461 .3.0 
13 14 6,775 6,351 -6.5 
32 30 61,947 66,6177 .7.5 
8 9 20,722 21,089 .1.11 

44 46 64,623 68,81)4 .6.5 
7 5 16,055 13,602 -15.1 

10 29 28,073 29,217 .9.1 
18 17 36,532 57,907 .5.8 
16 18 36.5110 $9, 551) .7.8 
28 31 14.210 17,1105 .19.7 
21 21 13,489 17,421) .29.1 
22 24 37,298 41,126 +10.1 
25 25 24,935 26,747 .7.3 
27 25 58,200 59,384 .2.0 
16 16 35,842 38,788 .8.2 
30 29 40,962 42,499 +5.8 
41 47 51,212 56,775 *10.9 

1,740 1,892 2,558,099 2,762,440 .8.0 

13 35 37,760 20,807 .15.9 
23 20 25,829 28,715 .15.3 
12 53 19,399 21,335 .10.0 
8 8 12,543 12,422 -1.0 

10 12 22,484 30,578 +54,2 
12 32 24,605 26,080 .6.0 

7 8 7,598 6,588 -13.3 
5 10 7,732 54,189 *83.5 
5 4 1,644 1,663 .1.2 
1 2 x 
6 7 8,923 9,U54 +1.5 

10 13 24,159 28,325 .17.2 
9 9 6,189 6,547 .5.8 

70 19 83,963 94,151 .32.1 
20 25 37,440 45,681 +22.0 
11 11 21,276 23,639 +11.1 
22 20 35,608 36,4611 -3.2 

1 4 o 6,2011 
6 7 8,785 9,657 .10.0 

12 10 7,211 7,966 +10.5 
5 8 17,894 17,933 .0.2 

12 12 13,862 14,313 .3.3 
18 25 35,885 36,818 .2.6 

7 7 50,219 8,530 -38.5 
37 37 58,637 61,097 .4.2 
6 6 9,189 9,605 .4.5 

58 19 27,273 30,269 *51.0 
14 16 27,927 30,026 +7.5 
6 6 12,271 12,625 +2.9 
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TABLE 13. Retail Chain Stores, by Selected Localities, 1983 and 1984(15) - Concluded 

TABLEAU 13. DiaSne. de .agaeins de detail selon certalnes agqlo.érations, 1983 at 1984(15) - 

Stores (mOnim,.) 

Hagasins (,aei,$) 

1983 	 1984 

Sales 

Ventea 

1983 1984 

Chanqe 
in sales 
1984/1983 

Bar ist ion 
des .entea 
1984/1981 

No.- nbre $000 

Other selected localities - Concluded - Certuine. sutres bce- 
lité. - fin 

Dorinacona, Qué. 3 4 1,831 2,11)7 +9.6 

Drqiuheller, AIls. 	- AIb. 8 9 1,518 7,595 .0.2 

Dryden, Oat. 12 14 24,070 26,481 .10.0 

Duncan, B.C. - C.-8. 22 26 38,077 52,610 .38.2 

Duan,ille, Oat. 12 12 16,825 17,351 .3.3 

Dunollie, 	Nfld. 	- 	T.-N. - - - - - 

East Broughton, Qué. 1 1 x x 

Elliot 	Lake, 	Ont, 17 19 22,066 21,021 -4.1 

Eapanola, 11,t. 12 12 18,337 17,912 -2.3 

Estevan, Sssk. 18 18 28,388 29,866 .5.2 

Fore8tnille, Qué. 5 5 8,366 9,005 *7.6 

Fort Erie, Ont. 24 26 25,011 27,215 .8.8 

Fort Frances, Oat. 12 32 25,952 27,969 *7.8 

Fort MeMurray, Ails. 	AIb. 26 35 61,605 80,846 .19.6 

Fort 	St. John, B.C. 	- C.-B. 11 13 34,685 35,922 .3.6 

Gananoque, Oat. 9 9 16,426 18,684 .13.7 

Gespé, Qué. 11 12 14,835 11,120 +15.4 

boderich, Oat. 18 19 25,796 29,731 .15.1 

Grande Prairie, 	Alto. 	- Aib. 31 31 44,605 44,159 -1,0 

Gravenhurst, Oat. 8 8 14,659 14,791 

Hanoner, Oat. 14 14 25,690 27,279 +6.2 

Hearst, Ont 6 6 7,578 8,016 .5.8 

Hébertville, Qué. 1 1 s 
Hinton, Alta. - AiD. 4 6 6,850 8,841 *29.1 

Huntsville, Oat. 15 16 27,767 30,1108 .5.1 

Ingersoll, Oat. 14 32 17,620 17,945 

Iroquois Falls, Oat, 4 5 5,199 5,447 

Kapuokasing, Oat. 16 15 21,992 23,846 

Kimberley, B.C. 	- C.-8. 9 9 12,727 13,188 

Kingoville, Oat. 8 8 10,236 10,919 

Kirkland Lake, Oat. 17 19 27,037 28,916 

La Halbsie, Qué. 4 4 4,798 5,185 . 

Leduc, 	Alto. 	- AID. 11 14 27,469 29,137 

lethbridge, Alto. 	- AIb. 84 87 126,772 124,940 - 

Lincoln, Oat. 3 3 2,626 2,666 

Listoael, 	Oat, 13 12 15,029 15,865 .5.7 

Lloydeinster, Alta. 	- Aib. 23 21 16,693 17,969 .7.6 

Malone, Qué. 15 18 20,631 23,211 .12.5 

Helfort, SasS. 15 14 14,349 14,841 .3.4 

Helnille, Sask. 10 11 11,243 11,910 .5.9 

Merritt, B.C. 	- C.-B. 5 5 12,150 12,659 +4.2 

Hilton, Oat. 30 35 45,397 44,034 -2.0 

1k,nt-Joli, 	Qué. B 11 10,185 10,226 -1.5 

Hontnaqny, l7u8. II 10 12,514 12,788 -2.6 

Nelson, B.C. 	- C.-8. 22 22 38,718 39,957 .3.2 

Newcastle, N.B. 13 13 29,909 30,970 .3.2 

Newcastle, Oat. 4 4 6,160 6,856 .11.3 

Oranqe.ille, Oat. 27 29 40,768 43,231 .6.0 

Parry Sound, Oat. 19 20 34,762 31,515 *7.9 

Pentirton, B.C. 	- C.-B. 36 38 31,838 32,507 .2.1 

Perth, Oat. 9 10 13,393 13,911 .3.9 

Pierrenille, 	Qué. 1 1 
Port [1gm, Oat. 8 11 1,027 9,346 .33.0 

Port Hope, Oat. 13 14 18,331 16,866 .2.9 

Portneuf, Qué. 1 1 a o 

Quesnel, B.C. - C.-B. 21 22 15,240 16,478 .3.5 

Red Deer, Alta. 	- Alt. 124 131 152,760 150,616 -1.4 

Rerifrew, Oat. 20 25 18,433 23,558 *27.6 

Rock I,land, Qué. 2 2 5 

Selkirk, Man. 13 14 20,463 24,515 .4.6 

Simcoe, Oat. 27 35 43,424 57,501 *32.4 

Spruce Gro,e, Ails. - AID. 7 8 36,317 37,174 .2.4 

St. 	Thiasas, Oat. 46 49 55,215 71,229 .29.0 

Ste-AdSIe, Qué. N 5 3,714 5,146 .38.6 

Ste-Aqathe-des-Sbats, Qué. 4 5 5,817 5,606 -1.6 

Ste-Anne-dee-Hunts, Qué. 7 8 8,258 9,212 .12.3 

Strathroy, 	Oat. 15 17 22,541 26,270 .16.5 

Sturqen Falls, Ont. 7 7 15,240 14,748 -3.2 

laber, 	Alto. 	- 	434. 10 10 14,885 14,114 -5.2 

Ii lleonburg, 	Ont. 30 50 $3,929 19,159 .16.0 

lineman, 	Ont. 60 62 80,160 82,580 .1.0 

hoillingate, 	Nfld. 	- 1.-N. 3 5 K 2,365 

Wallaceburg, Oat. 17 21 27,250 27,772 .1.9 

Wetaskiwin, Ails. 	- Alt. 26 25 36,014 37,498 .u1 

Weyburn, SasS. 26 24 25,495 26,510 

Whitehorse, Sukon 6 9 a 9,533 

Williams take, B.C. 	- C.-8. 18 19 45,595 50,211 

Woodstock, Onl. 41 48 59,661 64,527 

Varsouth, N.S. 	- N.-l. 17 19 35,243 39,410 

TorSion, Sask. 27 $0 37,234 50,510 

All other - Toutes lea sutrea 3,431 3,521 3,124,453 3,284,843 

See footnote(s) at end of tables. 
Voir note(s) b Is Fin des tableaus. 
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et d'épiceries, par province, 1983 et 1984 
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TABLE 14. Historical Statistics on Supermarket and Grocery chains, Canada, 1970-1984 

IASLEAIJ 14. Statistiques historiques aur les chetnes de aupermarchés at d'dpiceries, Canada, 1970-1984 

Chains Stores Sales Salaries Accounts Inventory 
and wages outstanding at year end 

Magasins Ventes at year end for stores and 
warehouses 

Year Chalnes Average Amount Average Rénunê- Créances Stocks a Is fin 

Année per ration actives b de lannée pour 
store Is fin de magasins et 

Maximum l'année entrepôts 
Moyenne Montant Mayenne 

par 
magasin 

No. - nbre $'OOO $'OOO $000 $000 $ 1 000 

1970 80 2,878 3,063 3,522,287 1,224 384,795 2,978 195,790 
1971 91 3,249 3,306 3,964,093 1,220 401,412 6,869 214,557 
1972 94 3,094 3,244 4,409,149 1,425 475,360 7,500 236,390 
1973 81 3,116 3,227 4,993,672 1,603 525 9 028 9,658 218,111 

1974 82 3,082 3,249 6,053,313 1,964 622,102 10,224 339,484 
1975 81 3,101 3,301 7,087,397 2,286 764,525 14,521 370,786 
1976 78 3,063 3,314 7,622,375 2,489 855,868 19,229 412,693 
1977 75 3,210 3,423 8,653,107 2,696 1,010,409 15,527 479,555 

1978 76 3,299 3,441 9,727,326 2,949 1,130,142 20,358 544,634 
1979 78 3,438 3,584 10,983,004 3,195 1,314,214 21,394 635,191 
1980 80 3,591 3,779 12,081,790 3,364 1,449,444 22,679 702 9 441 
1981 81 3,839 4,081 13,369,400 3,483 . 	 . .. 784,825 

1982 86 3,921 4,149 14,500,556 3,698 .. . . 825,791 
1983 97 3,994r 4,148 15,070,511 3,775r 1,774,029 .. 899,394 

hiL 110 4,151 4,329 15,852,408 3,819 1,853,112 .. 902,626 

rijnraarket and Grocery Chains Chalnes de supermarehés et d'épiceriea 

htal sales of supermarket and grocery chains grew 
by 5.1% in 1984 to $15,852.4 million from $15,078.5 
million in 1983. During this period, the number of 
chain organizations increased to 110, a gain of 13 
chains, while the maximum number of stores operated 
ruse from 4,148 to 4,329 locations. The average sales 
per store advanced from $3,775,000 to $3,819,000. 
lriventories at year end increased from $899.4 million 
in 1983 to $902.6 million in 1984. 

All provinces reported higher sales coripared to a 
year earlier, with increases ranging from 16.0% in 
Nova Scotia to 2.2% in Quebec. Ontario had the great-
est number of chain organizations, 60, up from the 51 
registered in 1985, followed by Quebec with 22 chain 
organizations as in 1983. Notable increases in the 
maximum number of stores operated were reported in 
Ontario, from 2,265 to 2,384, and in British Columbia, 
from 377 to 411. Newfoundland and Alberta both posted 
iricreaaes of 22 stores. Significant declines were 
registered in Quebec and in Manitoba with decreases of 
11 and 10 stores respectively. 

As in previous years, supermarket and grocery 
chains held the largest single share of sales by all 
chain organizations, accounting for 40.8% of the total 
sales in 1984. Of this share, approximately two thirds 
of the sales were registered in the central provinces 
of Ontario and Quebec. The trend towards the concen-
tration of sales among the large food chains continued 
in 1984, with chains that reported annual sales of 
$200 million and over accounting for 85.5% of the 

iL sales. 

, 	 br further information covering supermarket and 
I 'cry chains, see Tables 14 to 19 of this publica- 

Les ventes totales des chalnes de aupermarchés at d'épice-
rlea ont augmenté de 5.1% en 1984 pour atteindre $15,852.4 
millions coirparativement b $15,078.5 million8 erifegistrés an 
1983. Durant cette période, le nombre do maqasins h succor-
sales eat passé b 110, soit one augmentation de 13 chalnes, 
alors qua Is nombre maximal de magssins eat passé de 4,148 
4,329 locaux. Lea ventes moyennes par magaain sont passées de 
$3,775,000 a $3,819,000. Lea stocks h Ia fin de l'année ont 
majoré de $899.4 millions en 1983 b $902.6 millions en 1984. 

Toutes lea provinces ont signalé des hausmma de leurs vmn-
tea cornparativement 6 Pannée antérieure avec des augments-
Lions aétendant de 16.0% an Nouvelle-lcosae h 2.2% au Québec. 
L'Ontario conptait Is plus grand nombre dentreprises de 
magssins & succursales, soit 60 conparativement b 51 en 1983, 
suivi du Québec avec 22 chalneri tout comma an 1983. Des ajouts 
irnportants au niveau du nombre maximal de magasinrs furent con-
states en Ontario do 2,265 a 2,384, at an Colombie-Britsnniique 
de 377 h 411. Terre-Neuve et lAlberte ont rapporté des 
hausses identiques de 22 magasins. La Québec et le Manitoba 
ont enregistré des diminutions prononcCes, soil des baiases de 
11 et 10 mugasins respectivement. 

Comes par lea annéea précédentes, lea chatnes de mupermur-
chés eL d'épiceries ont accaparé Ia plus groase part des von-
tea des entreprises de magaains N auccursales, soiL 40.8% du 
total des ventes en 1984. Environ lea deux tiers dea ventes 
ont été faites dans lee provinces de lOntario et du Québec. 
La tendance au niveau de is concentration des ventes parmi lea 
grandes chalnes dalimentation s'est poursuivie en 1984, alora 
que lea chalnes gui ont déclaré des ventes snnuelles de $200 
millions at plus constitusient 85.5% des ventes totalea. 

Pour de plua amples renaeiqnements concernant lea chalnea 
de supermarchés at dépiceriea, veuillez consulter lea ta-
bleaux 14 a 19 de cette publication. 
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TABLE 15. Supermarket and Grocery Chains by Province, 1983 and 1984 

TABLEAU 15. Chalnes de aupermarchés et d'épiceries, par province, 1983 et 1984 

Province 
1983 1984 

Percentage ch. 
1984/1983 

Variation 
procentuelle 
1984/1983 

Canada 

Chains(10) - Chalnes(10) No. - nbre 97 110 

Stores (maxilmJn) - Msgamins (maxim....) 4,148 4,329 

SALES - TOTAL - VENTES $'OOO 15,078,511 15,852,408 +5.1 

Newfoundland - Terre-Neuve: 
Chains - Chalnee No. - nbre 7 10 
Stores (maximum) - Magasins (maximum) ' 52 74 
Sales - Total - Ventes $000 208,130 213,334 +2.5 

Prince Edward Island - tle-du-Prince- 
douard: 

Chains - Cholnes No. - nbre 5 5 
Stores (maximum) - Magasins (maximum) 1. 

"  12 14 
Sales - Total - Ventes $000 x x x 

Nova Scotia - Nouvelle-rcosse: 
Chains - Chalnes No. - nbre 12 13 
Stores (maximum) - Magasins (maximum) 1  170 177 
Sales - Total - Ventes $000 551,912 640,300 

New Brunswick - Nouveau-Brunswick: 
Chains - Chalnes No. 	- nbre 9 
Stores (msxisum) - Magasins (maximum) " 81 
Sales - Total - Ventes $000 284,436 317,465 

Québec: 
Chains - Chalnes No. 	- nbre 22 22 
Stores (maximum) - Hagasins (maximum) ' 457 446 
Sales - Total - Ventes $000 2,325,744 2,375,776 +2.2 

Ontario: 
Chains - Chalnes No. 	- nbre 51 60 
Stores (maximum) - Magasina (maximum) 2,265 2,384 
Sales - Total - Ventes $'OOO 6,996,039 7,235,002 +3.4 

Manitoba: 
Chains - Chalnes No. 	- nbre 10 10 
Stores (maximum) - Magasins (maximum) 1. 176 166 
Sales - Total - Ventea $000 710,889 799,372 +12.4 

Saskatchewan: 
Chains - Chalnea No. 	- nbre 9 9 
Stores (maximum) - Magasins (maximum) ' 138 139 
Salem - Total - Ventea $'OOO 545,803 581,904 +6.6 

Alberta: 
Chains - Chaines No. - nbre 13 14 
Stores (maximum) - Magamina (maximum) ' ' 419 441 
Sales - Total - Ventes $'OOO 1,616,649 1,682,226 

British Columbia - Colombie-Britannique: 
Chains - Chalnea No. 	- nbre 13 14 
Stores (maximum) - Magasins (maximum) 11 377 411 
Sales - Total - Ventes $'OOO 1,807,183 1,964,755 +8.7 

Yukon and Northwest Territories - Yukon at 
Territoires du Nord-Ouest: 

Chains - Chalnes No. - nbre 1 
Stores (maximum) - Magasins (maximum) 11 

"  1 1 
Sales - Total - Ventes $000 x 

See footnote(s) at end of tables. 
Voir note(s) h Is fin des tableaux. 
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S ABLE 16. Super.erket and Grocery Chaina by 6ber of Store, (lp.rated, Canada, 1983 and 1984 

5811*01 16. Chs$naa tie siger.arch&a at d'picer1ea aelon le nora de magnmins eaploit6s, Canada, 1983 at 1984 

"bet of stores operated Chains Stores (e,aie) Sales 

So,t,re de maqesins esploitAs Chalnas Haqasans (sealant.) Ventea 

No. - nbre S No. - nbre S $'OOfl S 

1993; 

4- 9 	stores - msqaains 57 58.8 317 7.6 1,186,933 7.9 
10-49 	stores - maqesina 20 20.6 358 8.6 861,491 5.7 
50-99 	stores - magasina 11 11.3 741 17.9 2,482,008 16.3 

100-249 stores - ssgaains 4 4.1 576 13.9 4,767,389 31.6 
250 stores and over - maqasina at pius 5 5.2 2,356 52.0 5,780,691 38.3 

Total 97 100.0 4,148 100.0 15,078,511 100.0 

1984; 

4- 9 	stores - magasins 70 63,6 180 8.8 1,456,021 9.2 
10-49 	stores - magasina 20 18.2 371 8.6 871,135 5.5 
50-99 	stores - niaqaatna 11 10.0 768 17.7 2,892,964 18.2 

100-249 stores - sagas;ns 5 4.6 1106 18.6 6,519,240 43.1 
250 stores and over - mugasins et plus 4 3.6 2,004 46.3 4,113,048 

Total 110 100.0 4,329 100.0 15,852,408 100.0 

TA&E 17. Superrket and Grocery Chaina by Annual Sales Voluar, Canada, 1983 and 1988 

TABLEAU 11. Chalnes de auper.arcftAa at d11pic.ries salon Is soluae des ventes ww,ueiies, Canada, 1983 at 1984 

Annual sales voluse ChaIns Stores (saolm,at) Sales 

Volu,,e annual des seotea Chaloes Magasins (maaieua) Ventes 

No. - obre 	S Mo. 	- flOra  

1983: 

icr Moms da $20,000,000 116 	 47.4 464 	 11.2 556,225 2.4 
10,000,000-S 39,999,999 21 	 21.6 $38 	 8.1 604,691 4.0 

14 	 14.4 221 	 5.3 1,042,012 6.9 

.0,000,000- 

199,999,999 
'10,000,000- 699,999,999 11 	 11.3 2,081 	 50.2 3,943,787 26.2 

0,000,000 and over - et plus 5 	 5.2 1,044 	 25.2 9,131,795 60.6 

ntai 97 	 100.0 4,148 	 100.0 15,078.511 100.0 

1k,der - t#,tno cie $20,000,000 56 	 50.9 426 	 9.8 373,746 2.4 
$ 20,000,000-S 39,999,999 22 	 20.0 375 	 8.7 630,657 0.0 

40,000,000- 199,999,999 16 	 14.5 316 	 7.3 1,282,655 8.1 
200,000,000- 699,999,999 11 	 10.0 2,225 	 51.4 0,523,950 28.5 
700,000,000 and over - at plus 5 	 4.6 987 	 22.8 9,041,401 57.0 

IOt.l 110 	 100.0 4,329 	 100.0 15,052,408 100,0 

IASLE 18. Chain Superearketa and Grocery Stores by Annual Sales VoI., Canada, 1983 and 1984 

TABLEAU 18. Succursaiea des chairies de superasrch6s at d'épiceries scion is voluae des ventes annuellee, Canada, 1985 at 1984 

Annual sales vol,sv' Stores 	(n,aaleun,) Sales 

Valuee annual des ventes Magasins (sasimum) Ventes 

No. - nbre S $'000 S 

1983: 

Under - Moms de $400,000 1,031 24.9 278,681 1.8 
S 	400,000-S 	999,999 1,169 28.2 683,704 4.5 

3,000,000- 	4,999,999 775 18.7 2,347,952 15.6 
5,000,000- 	7,999,999 478 11.5 1,043,698 20.2 
8,000,000- 11,999,999 413 10.0 4,040,9711 26.8 

12,000,000 and over - .3 plus 282 6.8 4,683,499 51.1 

Iot.l 4,148 100.0 15,018,511 1011.0 

1984; 

Under - Moms de $400,000 973 22.5 249,323 1.6 
400,000-8 	999,999 1,385 32.0 822,903 5.2 

1,000,000- 	4,999,999 769 17.8 2,202,577 13.9 
',000,000- 	7,999,999 485 11.2 3,115,064 19.6 
1,000,000- 11,999,999 400 9.2 3,972,566 25.1 
1,0012,000 and over - at plus 317 7.3 5,490,974 34.6 

,tei 4,329 100.0 15,852,408 100.0 
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TAB1.t 19. thain Super.arket. .nd Grocery Store, by Selected Localities, 1983 and 1944 

TABLEAU 19. Succursalea des chain,. do atçer.archés at d' ápiceria. aelan certaines 0991 us rot cm, 198' e t 1944 

Stores (ma,umtsn) 	 Sales 	 Change 
In 88108 

Magasins (saoimas) 	Vente. 	 1984/1983 

Venal ion 

1983 	1984 	1983 	 1984 	 des nenles 
1984/1983 

No. - nbre 	 $000 	 1. 

CANADA 	 4,148 	8,329 	15,078,511 	15,852,413 	.5.1 

Census estropolitan are.a(12) - Regions .êtropolltainea do 
reeenee.ent(12) 2,657 2,766 10,249,393 10,804,567 .5.4 

Calgary, 	Alto. 	- AIb. 170 177 531,988 546,811 .2.8 
Chicoutimi-Jonquibre, Qué. 12 12 0 0 0 

Edmonton, Alto. 	- AID. 155 165 702,933 745,931 .6.1 
lialif.,, 	N.S. 	- N. 85 85 286,341 306,466 .7.0 
Haeilton, Ott. 167 186 421,049 486,138 +15.5 
Kotchener, (tnt. 104 112 304,560 113,562 .3.0 
London, Ont. 78 87 259,747 299,860 .15.4 
Montréal, M. 265 255 1,285,582 1,293,206 -0.2 
Dabawa, Ott. 54 56 173,731 139,958 -19.4 
Ottawa-Hull, Ont., Qué. 184 147 536,693 527,906 -1.6 
Québec, Qué. 46 47 261,081 365,869 o-40.1 
Regina, Sash. 52 50 181,203 19u,072 .4.9 
Saint 3ohn, N.B. 16 16 58,007 8S,99 +48.2 
Sesi,atoon, S4. 40 41 190,321 206,129 +8.4 
St. Cathanines-Niagara, Ott. 136 180 254,489 275,354 .8.2 
St. 	John's, Nfld. - T.-N. 19 36 94,951 99,169 .4.4 
Sudbury, Ott. 31 34 128,130 125,288 -2.2 
Thuider Bay, Ont. 24 45 111,982 148,464 .12.5 
Toronto, Ott. 596 597 2,594,204 2,627,985 .1.3 
Trola-Rlvibres, Qué. 6 6 9 0 

Vancouver, B.C. - C.-B, 207 223 870,267 956,955 .10.0 
Victoria, 	B.C. -  C.-8. 22 25 0 o 0 

Windsor, Ott. 83 88 206,055 219,319 .6.4 
Winnipeg, Maci. 145 136 578,024 659,146 .14.0 

Cen.u. aggln.erstiona(12) - Aqglratlons do recenaeaent(12) 

Population 25,000 and over - at plus 608 636 2,166,022 2,304,051 .6.1 

Baie Comeau, Qué. 5 5 0 

Barrio, Ont. 24 24 59,436 63,027 
BelleojIle, 	Ott. 23 24 61,933 65,803 
Brantford, Ont. 35 34 87,391 91,680 
Brorkyille, 	Ott. 12 12 40,344 36,922  
Chanlottetos, P.E.I. 	- 	T.-P.-. 6 9 0 27,861 
Chatham, Ott. 19 21 54,482 64,490 .18.4 
ChIlliwack, 	B.C. 	- C.-B. 9 8 31,384 34,404 .9.6 
Cornerbrook, HEld. - 1.-N. 6 6 22,229 20,363 -8.4 
Cornwall, Ott., Qué. 20 18 62.398 65,874 *5.6 
Courtenay, B.C. 	- C.-6. 6 1 25,859 28,149 +8.9 
Druemondoille, Qué. 3 2 19,023 0 

Fredenicton, N.B. 9 B 5 0 0 

Granby, Qué. 3 3 0 o 

Gumiph, Ott. 31 33 89,784 95,063 .5.9 
Jollette, Qué. 2 2 o 5 

Komloops, B.C. - C.-B. 12 14 60,793 70,617 +16.2 
Kelowna, B.C. 	- C.-8. 11 16 50,882 56,340 .10.7 
Kingston, Ott. 31 36 100,055 107,737 +7.7 
Medicine Hat, Alta. - Alb. 12 12 44,689 46,546 *4.2 
Midland, Ott. 14 14 26,593 24,572 -7.6 
Moncton, N.B. 29 25 76,539 75,910 -0.8 
Moose Jaw, SHah. 10 12 36,550 39,299 *7.5 
Nanaiwo, B.C. - C.-B. 9 8 47,527 41,545 -- 
Mow Glasgow, N.S. - N.-F. 14 15 41,850 46,787 .11.8 
North Bay, (tnt. 28 27 73,029 71J,606 -3.) 
Orillia, 	Ott. 17 15 41,983 40,374 -3.11 
Owen Soond, (tnt. 13 13 54,248 55,963 *5.0 
Peterborough, Ott. 34 34 88,454 92,094 .4.1 
Port Alberni, B.C. - C.-B. 3 3 0 x 0 

Prince Albert, Sask. 8 B 0 0 5 

Prince George, B.C. - C.-B. 7 6 x 0 9 

Risouski, Qué. 2 2 x 0 0 

Rouyn, Qué. 3 2 x 0 a 
Saint_Hyacinthe, Qué. 3 2 
Saint-Jean-sur-Richelieu, Qué. 4 4 0 0 

Saint-Jérhee, Qué. 3 4 0 a a 
lslaberry-de-Valleyfield, Qué. 3 3 5 0 

lamb, 	(tnt. 27 35 74,832 90,620 +21.1 
Sault Ste.Marie, (tnt. 24 30 94,841 98,803 .4.2 
Sept-ties, Qué. 4 4 0 0 0 

Shawinigan, Qué. 2 2 s 0 a 
Sherbrooke, Qué. 8 B 53,116 a a 
lord, Qué. 2 2 * 0 

Stratford, (tnt. 15 15 31,409 29,532 
Sydney, N.S. 	- N.-. 8 10 s s 
Sydney Mines, N.S. - N.-. 3 8 0 0 

Terrace, B.C. 	- C.-B. 3 3 0 0 

Ihetford Mines, Qué. 2 3 0 0 

Trenton, Ott. 10 10 28,264 29,006 
Truro, N.S. 	- N.-k. 12 10 21,021 28,839 01. 

Vernon, B.C. 	- C.-8. 3 3 a 
Victoriaville, Qué. 2 2 a a 

All other - Toutes 1.. sutce. 885 927 2,662,296 2,743,795 +3.1 

See FOOtnotOts) 81 OflO OF laDles. 
Voir mote(s) S Is fin des tableaus, 
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Chart - 7 

Sales of Pharmacy Chains, Canada, 1980-1 984 

Ventes des chaines de pharmacies, Canada, 1980-1984 

Graphique - 7 

I 

Chiri -, 3 	 Graphrque 	8 

Percentage Distribution of Sales for Pharmacy Chains, by Province, 1983 and 1984 

Repartition en pourcentage des ventes des chaines de pharmacies, par province, 1983 et 1984 

1983 Newfoundland 	 1984 
(1) 

1 	 1 Terre-Neuve 	 (1) 
- 1 - 2 -  -1-2- 

Prince Edward Island 	 1 	' 	 38- 

: 2 Fle-du-Prince-Edouard 	 -10- 

Nova Scotia 
- 5 -  3 

Nouvelle-Ecosse 

New Brunswick 

Nouveau-Brunswick 

5 Québec 	 -9- 

0)  

(5' ~ 

6 Ontario 

7 	Manitoba 	 - 7- 

8 	Saskatch'-war'  

9 	Alberta 

BritIsh (_wril 

 10 Colombie-Britannique 
6 Yukon and Northwest TCr,tOuiCS 121 	 -6- 

'ii 	-I 	I err 	i''rr-o 	N 	rr -1- UL 
 

Source Table 21. - Tableau 

(1)DuelocontIdentIaIity,thr'-U  

Pour des raisons de confjdOrrtrairle, 	a 	epartrtloir err pourceritage des verrlev pour cortair'res provinces i t e51 p.is JOnrrei.r Sirparerr - 	 - 

There are no Pharmacy Chains in the territories. 
(2) 11 ny a aucune chaine de pharmacies dens les territoires. 



49 

IARI,E 20. Historical Statistics of Pharmacy Chains, Canada, 1970-1984(3) 

tail AU 20. Stattatiqueii historiques sur lea chalnes de pharmacies, Canada, 1970-1984(3) 

Chains 	Stores Sales Sa lanes Accounts Inventory 
and wages outstandinq at year end 

Magasins Ventes at year end for stores and 
warehouses 

Year 	
Chainea 	Average Value Average Rémuné- Créances Stocks h is fin 

Annêe per ration actives h do 	l'a,iriée pour 
store La fin de maqasins at 

Maximum lann&i entrepôts 
Mayenrie Valeur Moyenne 

par 
magasin 

No. - nbre $000 $'OOO $000 $'OOO $000 

970 35 464 498 125,328 270 20,970 1,797 25,981 
1971 42 526 534 158,513 501 25,963 2,232 33,322 
1972 45 479 518 165,448 345 27,415 2,928 38,060 
973 52 568 599 196,515 346 32,022 2,799 48,515 

1974 55 601 649 278,608 464 45,950 3,700 64,327 
1975 49 578 615 533,438 577 51,084 4,948 75,618 
1976 48 615 650 369,221 600 60,934 5,640 80,096 
1977 44 572 635 401,097 701 68,562 7,025 85,090 

1978 52 627 671 473,419 755 77,633 9,197 96,437 
1979 52 620 654 525,899 848 85,594 10,380 104,307 
1980 51 626 663 635,929 1,013 100,870 17,021 130,281 
1981 63 721 753 781,986 1,085 .. . 	 . 156,862 

1982 69 768 815 982,297 1,279 .. .. 187,504 
383 79 815' 873 1,160.586 1,424r 169,461 .. 214,791 
984 75 855 889 1,380,260 1,614 192,100 .. 257,471 

cee footnote(s) at end of tables. 
o1r note(s) is fin 	dog tableaux. 

Pharmacy Chains 

Pharmacy chains showed a significant growth in 1984 
with sales of $1,380.3 million, up 18.9% from the 
$1,160.6 million reported a year earlier. Inventories 
at year end rose from $214.8 million in 1983 to $257.5 
million in 1984. The average sales per store juired 
from $1,424,000 1 $1,614,000, an increase of 13.3%. 

Even, though the total number of chains dropped by 
four to total 75 in 1984, the maximum number of stores 
increased to 889 locations in 1984, compared to 875 
locations in 1983. Major sales increases were regis-
tered in Quebec (36.8%), Ontario (17.6%) and Rnitish 
Columbs (16.1%). 

At the provincial level, the number of chain orga-
nizations increased by two in British Columbia, by one 
in Newfoundland, Quebec and Manitoba, while Ontario 
lost three chains and Nova Scotia one. In other pro-
vincea the number of chains remained stable. 

Iherefore, the large sales increases registered by 
some provinces were mainly due to the higher sales 
volumes reported by several firms. 

In 1984, Ontario accounted for 55.4% of all phar-
macy chain stores sales in Canada, followed by Quebec 
(21.9%) and British Columbia (19.2%). The trend to-
.ards the concentration of sales among the large phar-
icy chains coot iriued in 1984: chains that reported 

.nles volumes of $8 million and over increased their 
ital share of market from 82.4% in 1983 to 87.6% in 

1384. 

Detailed data on pharmacy chains are provided in 
Tables 20 to 25 of this publication. 

Clialnea de pharmacies 

Lea chalnes de pharmacies ont enreqist ré uric augment at non 
importante en 1984, lea ventes nrtteiqnant $1,380.3 milliona, 
soit 18.9% do plus nue lea $1,160.6 millions enreqistrés en 
1983. Les stocks en fin dexeicice so sent sccrus ne $214.8 
millions en 1983 è $257.5 millions en 1984. tea ventes moyenn-
rica per maqasin ont auqmennté de 13.3%, passant de $1,424,000 
$1,614,000. 

Quoique Ic numbre total de maqaainis Ii succursalea ant chute 
do quatre pour sétsblir & 75 en 1984, le nombre maximal do 
maqasiris a auqmenté, pour attenindre 889 beaux en 1984 corn-
psrativernent 873 locaux en 1983. Lea ventes se soot particu-
lirement accrues Ru Québec (36.8%), en Ontario (11.6%) at an 
Colambie-flritarinique (16.1%). 

Au niveau provincial, be oomhre d'entrepnises de macjasins 
succursales a augmentC de deux en Columbie-Britannique, de un 

Terre-Neuve, au Québec ainsi qu'au Manitoba, landis qua 
l'Ontario en a perdu trois et Is Mouvelle-coase one. Dana lea 
autres provinces, le nombre de chuTes est demeurC inchanqé. 

Par consequent, lea augmentations majeures enreqiatrées 
dana cert sines provinces ant ét é principa lenient occasiorinées 
per les fortes croissances déclaréea par plusieurs entre-
prises. 

En 1984, l'Ontario constituait 35.4% de toutes lea ventea 
des chalnes do pharmacies so Canada sinivi per le Québec 
(2 1.9%) et Is Colombie-Britannique (19.2%). La tondance RU flI-
veau de Is concentration des ventes parmi lea qrsndes chalnes 
scsI poursuivie en 1984, alors que lea chalnes gui ont dé-
dare un volume de ventes de $8 millions et plus ont augmenté 
lour part totale de marché de 82.4% en 1983 b 87.6% en 1984. 

Les chnffres détoillés sur lea chalnes de pharmacies soot 
présentés dang lea tableaux 20 b 25 de cette publication. 
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TABLE 21. Pharmacy Chains, by Province, 1983 and 1984(3) 

TABLEAU 21. Chalnee de pharmacies, par province, 1983 et 19840) 

Prov inca 

Percentage Churq 
1984 /1 983 

1983 	 1984 
Variation 
procentue lie 
1984/1983 

Canada 

Chains(10) - Chalnem(10) No. - nbre 79 75 

Stores (maximi..) - Hagemins (axi..) 873 889 

SALES - TOTAL - VENTES $'OOO 1,160,586 1,380,260 

Newfound1and - Terre-Meuve: 
Chains - Chalnes No. - nbre 3 4 
Stores (maximum) - Magasins maximum) 1. 

" 23 23 
Sales - Total - Ventes $'OOO x x 

Prince Edward Island - tle-du-Prince- 
Edouard: 

Chains - Chalnes No. 	- nbre 2 2 
Stores (maximum) - Magaains (maximum) 11 

" 2 2 
Sales - Total - Ventes $000 x x 

Nova Scotia - Nouve1le-Ecosse: 
Chains - Chalnes No. - nbre 4 3 
Stores (maximum) - Magasins (maximum) " 37 40 

Sales - Total - Ventes $000 x 

New Brunswick - Nouveau-Brunswick: 
Chains - Chalnes No. - nbre 4 9 
Stores (maximum) - Magasins (maximum) 11 

' 15 14 

Sales - Total - Ventes $'OOO x 14,699 

Quebec: 
Chains - Chalnes No. - nbre 19 20 
Stores (maximum) - Magasins (maximum) 1. 112 119 
Sales - Total - Ventes $'OOO 221,040 302,492 

Ontario: 
Chains - Chalnes No. - nbre 27 24 
Stores (maximum) - Magasins (maximum) 1. 

' 391 394 
Sales - Total - Ventes $'OOO 415,884 488,907 

Manitoba: 
Chains - Chalnes No. 	- obre 5 6 
Stores (maximum) - Magasins (maximum) 1 . 40 39 
Sales - Total - Ventes $000 28,941 29,968 

Saskatchewan: 
Chains - Chalnes No. - nbre 4 4 
Stores (maximum) - Magasina (maximum) 1. 

" 47 47 
Sales - Total - Ventes $'OOO 70,839 x 

Alberta: 
Chains - Chalnes No. - nbre 15 15 
Stores (maximum) - Magasins (maximum) ' 102 103 
Sales - Total - Ventes $000 122,723 129,265 

British Columbia - Colombie-Britannique: 
Chains - Chalnea No. - nbre 11 13 
Stores (maximum) - Magasina (maximum) ' " 104 108 
Sales - Total - Ventes $'OOO 228,875 265,750 

Yukon and Northwest Territories - Yukon at 
Territoirea du Nord-Ouest: 

Chains - Chalnes No. 	- nbre - 

Stores (maximum) - Magasins (maximum) ' - - 

Sales - Total - Ventes $000 - 

See footnote(s) at end of tables. 
Voir note(s) h is fin des tableaux. 

+18.9 

x 

x 

+36.8 

+17.6 

+3.5 

x 

+5.3 

+16.1 

I 
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I 22. Pharmacy Chain., by tImber of Store. Operated, C.nada, 1985 and 1984(3) 

Aol I AU 22. Chain.. do pharmacies solon 1s nothre dr .agaeins exploité., Canada, 1983 at 1984(3) 

of stores operated 	 Chains 	 Stores (maxt.ua) 	 Sales 

5vbre do aagaeins exploité. 	 ChaIn.. 	 Nagasins (ta.sus( 	 Yentes 

No. - nbre 	% 	 No. - nbre 	t 	 5'OOO 

1983: 

4- 9 stores - sagasins 60 75.9 326 37.3 357,027 3(1.8 
10-19 stores - magamons 12 15.2 161 18.4 150,362 13.0 
20 stores and over - magaains at plus 7 6.9 386 64.2 653,217 56.3 

total 79 100.0 873 100.0 1,160,586 100.0 

3984: 

4- 9 stores - magasins 55 73.3 299 33.6 433,722 31.4 
10-19 stores - megasins 13 17.3 164 18.4 166,381 13.5 
20 stores and over - asgssina at plus 7 9.3 426 47.9 760,157 55.1 

Tot48 75 100.0 889 100.0 1,360,268 100.0 

See footnote(s) at end of tables. 
Voir note(s) 4 to fin des tablaauo. 

TA&t 27. Pharaacy Chain., by Annual Sales Volta., Canada, 1983 and 1984(3) 

TA&(AU 23. ChaIn, do pharmacies melon Is voluao doe monies annuelles, Canada, 1983 at 1984(3) 

Annual sales volume 

Vohae annual do. nentem 

Chains 

Chain.. 

Stores (savimum) 

Nagasina (mas:.aa) 

Sales 

Vent.. 

No. - nbre S No. - nbre 	S 5'OOO S 

1981: 

Under - I8on. do $3,000,080 21 29.1 111 	 12.7 45,775 5.9 
$ 1,000,000-5 7,999,999 31 39.2 225 	 25.8 157,911 11.6 

0010,_ 49,999,999 20 25.3 211 	 24.2 369,306 31.6 
000,000 and over - et plus 5 6.3 326 	 37.3 587,596 50.6 

lvi ol 79 100.0 873 	 100.0 1,168,586 100.0 

- 	inm de $3,000,000 16 21.5 108 12.1 33,765 2.4 
000,000-$ 7,999,999 28 37.3 194 21.8 136,698 9.9 

0000,000- 49,999,999 27 36.0 262 29.5 523,535 37.9 
50,000,000 and over - at plus 4 5.3 325 36.6 666,462 49.7 

Iot.l 75 100.0 889 100.0 1,380,268 100.0 

See footnot .(9) at end of tables. 
Voir note(s) 8 is fin des tableaux. 

TABL( 24. Chain Pharmacy Star.., by Annual Sales Yak.., Canada, 1985 and 1984(5) 

T48L(*J 24. Succuraales dos chaIn., do pharmacies asIan 1s mob., doe monies a,xsrll.s, Canada, 1983 at 1984(3) 

Annual sales volume 	 Stores (maximum) 	 Sales 

Volume aonuel des ventes 	 Matlssins (a.slaua) 	 Venice 

No. - nbre 	 S 	 5'OOU 	 S 

1983: 

Under - l+,ins de $400,000 
$ 480,000-S 799,999 

880,000- 1,099,999 
1,100,000- 1,599,999 
1,600,800- 3,999,999 
4,000,000 and over - et plum 

Total 

1984: 

Under - Mom. do $400,000 
$ 400,000-S 799,999 

800,000- 1,099,999 
1,100,000- 1,599,999 
1,680,800- 3,999,999 
4,000,000 and over - et pius 

I,,tot 

175 20.0 41,972 3.6 
194 22.2 116,126 10.0 
151 37.3 141,873 12.2 
133 15.2 175,514 15.1 
182 20.8 403,383 34.8 

38 4.4 281,715 24.3 

873 100.0 1,168,586 100.0 

161 18.3 54,557 2.5 
155 17.4 92,737 6.7 
140 15.7 129,859 9.4 
154 17.3 202,736 14.7 
219 24.6 512,132 37.1 

58 6.5 408,239 29.6 

889 11)3.0 1,360,260 100.0 
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IABII 25. ChaIn Pharmacy Stores, by Selected tocatities, 1903 and 1984(3) 

1*811*0 25. Succursalea dee chaSnee de phar.acies melon certainen agglr.tions, 1983 at 1984(5) 

Stores (meoimum) 	 soles 

Magasins (malmua) 	 Veatea 

1983 	 1984 
	

1983 

No. - obre 

CAMADA 
	

873 	 889 

[I 
in sales 
1984/1983 

Variation 
des oentea 

1984 	 1984/1983 

1,160,586 	 1,380,263 	.10.9 

Census metropolitan areae(12) - Regions métropoltteinew de 
recenaeient(1 2) 

Calfiar., Alta. - BIb. 
Cm out isi-Jonquière, Qué. 
tdmor,ton, Vita. - Bib. 
tialifas, N.S. - N.-t. 
Hamilton, fist. 
Kitchener, Ont. 
london, lIST. 
Montréal, Qué. 
Oshaws, Oat. 
Ottawa-Hull, flat., Qué. 
QuCbec, Qué. 
Regina, Sash. 
Saint John, N.B. 
Seskatoon, Sash. 
St. Catharineo-Nragara, lISt. 
St. Johns, Nf Id. - 1.-N. 
Sudbsry, Oat. 
Thunder Bay, Oft 
Toronto, lISt. 
Trois-Rioikres, Qué. 
Vancouver, B.C. 	C.-B. 
Victoria, B.C. - C.-B. 
Windsor, Oat. 
Winnipeg, lan. 

Census agqleratior,s(12) - Agglomerations de recensement(12) 

Population, 25,000 and over - et pius 

Bale Comesu, Qué. 
Barrie, Oat. 
Believille, Oat. 
Brarrt ford, Clot. 
Brockville, Oat. 
Charlottetoims, P.E.E. - t.-P.-t. 
Chatham, lInt. 
Chhlilvack, B.C. - C.-B. 
Cornerbrook, Nfld. - 1.-N. 
Cornwall, Oat., . Qué. 
Courtenay, B.C. - C.-B. 
t)ruvmondville, Qué. 
Fredericton, N.B. 
Gramby, Qué 
Cuelpti, Oat. 
Joliette, Qué. 
Kamloops, B.C. - C.-B. 
Keloana, B.C. - C.-B. 
Kingston, Oat. 
Medicine lot, Alto. - Bib. 
Midland, Oat. 
Moncton, N.B. 
Moose Jaw, Sash. 
Nariaimno, B.C. - C.-B. 
New Glasgow, 5.5 .-N.-l. 
North 8ay, Ont. 
Orillia, finS. 
Owen Sound, flat. 
Peterborough, Oat. 
Port Aibersi, B.C. - C.-B. 
Prior,. Albert, Sash. 
Prince George, B.C. - C.-8. 
Rintfuski, Qué. 
Assist, Qué. 
Saint-Hyacinthe, fluA. 
Saint-Jeart-sur-Richellou, Qué. 
Saint-JérBee, Qué. 
Salaberry-de-Valleyfield, Qué. 
Sarnia, Oat. 
Sault Ste. Marie, finS. 
Sept-tles, Qué. 
Shawinigan, Qué. 
Sherbrooke, Qué. 
Sorel, Qué. 
Stratford, Ont. 
Sydney, N.S. - 
Sydney Mines, N.S. - N.-l. 
Terrace, B.C. - C.-B. 
Titer ford Mines, Qué. 
Irenton, Oat. 
Iruro, N.S.-N.-. 
Vernon, B.C. - C.-B. 
VirtoriA+i!le, Qué. 

Alt other - Toutes las autrem 

See footnote)a) at end of tables. 
AstIr note(s) 4 Is fin des tableaus. 
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Chart-9 

Sales of Shoe Chains, Canada, 1980-1 984 

Ventes des chaines de magasins de chaussures, Canada, 1980-1984 
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Chart —10 

Percentage Distribution of Sales of Shoe Chains, by Province, 1983 and 1984 

Repartition en pourcentage des ventes des chaines de magasins 
de chaussures, par province, 1983 et 1984 

1983 
(1) 

	

-2-3- 	 Newfoundland 

	

.0 	 4. 	 I 
Terre-Neuve 

2 Prince Edward Island 
Tle-du-Prince-Eciouarcj 

-8- Nova Scotia 	
1 

7. 	
Nouvelle-cosse 	 -7- 

) 5~ 	

New PrlInsw!rk 

No. 

5 Oue 

6 Ort- 

7 Manitu. 

8 Saskatcteew 

9 Alberta 

10 British Columbia 	 - 

Colombie-Britannique 

Yukon and Northwest Territories (2) 
Yukon et Territoires du Nord-Ouest 1 ' 

Source. Table 27. - Tableau 27. 
(1) Due to confidentiality, the percentage distribution of sales for certain provinces is not given separatek 

Pour des raisons de confidentialite, Ia repartition en pourcentage des ventes pour cerlaines provinces  

There are no Shoe Chains in the territories. 
(2) 11 ny a aucune chaine de magasins de chaussures dana les territoires. 
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TABLE 26. Historical Statistica of Shoe Chains, Canada, 1970-1984(4) 

AOL [Al] 26. Stetietiques historiques sur lea chalnea de magasina de chauasuree, Canada, 1970-1984(4) 

Chains Stores Sales Salaries Accounts Inventory 
and wages outstanding at year end 

Magasins Ventes at year end for stores and 
warehouses 

Year 
Chalnes Average Amount Average Réiruné- Créances Stocks 4 Is fin 

Année per ration act ives 8 de l'annêe pour 
store is fin de magasins at 

Maximum l'année entrepôt a 
Hoyenne Montsnt Moyenne 

par 
magasin 

No. - nbre $'OOO $'OOO $000 $000 $'OOO 

1970 66 1,330 1,429 152,759 115 27,760 848 40,064 
1971 76 1,545 1,579 177,734 115 34,002 610 45,957 
1972 75 1,585 1,650 192,788 122 37,742 515 49,784 
1973 67 1,540 1,684 210,400 137 39,081 760 58,984 

1974 67 1,580 1,728 234,283 148 44,411 1,526 63,662 
1975 67 1,640 1,778 272,546 166 52,937 1,902 73,469 
1976 65 1,715 1,805 314,772 184 66,292 3,992 86,891 
1977 65 1,707 1,814 344,640 202 75,115 8,129 100,911 

1978 70 1,831 1,971 423,460 231 87,809 2,609 140,180 
1979 12 1,916 2,043 523,381 273 106,786 3,347 175,692 
1980 68 1,965 2,117 570,028 290 115,726 2,837 188,826 
1981 64 2,086 2,247 658,689 316 .. .. 247,818 

1982 65 2,230 2,337 697,117 313 .. .. 198,973 
983 64 2,219 2,345 756,861 341r 144,179 .. 211,911 
1984 71 2,240 2,331 844,943 377 150,105 . . 230,683 

See footnote(s) at end of tables. 
Voir note(s) 8 Is fin des tableaux. 

chatnea de asgaains de chaussurem 

En 1984, les ventea des chalnes de maqamins de chausmures 
se sorit établjes 8 $844.9 millions en hausse de 11.6% compa-
rativement 8 lannée précédente 3756.9 millions). Lea stocks 
en fin d'exercjce se mont acerua de $211.9 millions 4 $230.7 
millions su cours de Is même période. Lea chatnes de magaaina 
de chaussures sont passéea de 64 an 1983 8 71 en 1984, alors 
que le nombre maximal de magasins est passé de 2,345 8 2,331. 
Lea ventea moyennes per rasgasin ont augmenté de $341,000 an 
1983 8 $377,000 en 1984. 

Lea hausses des ventes lea plus marquees ont Cté enreqis-
trees au Québec (16.8%), en Ontario (10.5%) et au Manitoba 
(9.1%). Las autres provinces ant enregistré des augmentations 
variant de 6.2% en Colombie-Britannique 4 2.8% en Saskat-
chewan. Les seules provinces ayant eriregistré une hausse dana 
le nombre de chanes furent: le Québec (6), l'Alberta (2) et 
Ia Colombie-Britannique (1). Le Québec fut Is seule province 8 
enregiatrer une augmentation importante dans Is nombre de 
magasins, soit une hausse de 29. L'Ontario, per ailleurs, a vu 
son nombre de magasina augmenter de un alors qu'aucun change-
merit ne fut enregistre 8 Terre-Neuve at 8 lIle-du-Pririce-
rdouard. Toutes les autres provinces ant accuse une bais8e 
dans leur nombre de magaains. Quoique Is nombre maximal de 
maqasins ait chute dana plusieurs provinces, lea augmentationa 
des ventea émanant de plusieurs compagniea ont neutralisé 
partiellement cette tendance, juat.ifiant ainsi laugmentation 
des ventes dana ces provinces. 

Lea chatnes de magaaina de chauasures ayant dam ventea de 
$12 millions et plus ont diminué leur part de marché de 75.5% 
en 1983 8 74.5% en 1984. Le Québec et l'Ontario repréaentaient 
en 1984, 39.6% et 36.5% respectivement des ventes de l'indus-
trie des chalnes de maqasins de chaussures au Canada. 

Pour de plus ans?les renseignementa concernant lea chainem 
de magasins de chaussures voir lea tableaux 26 8 31 de cette 
publication. 

Shoe Chains 

Sales by shoe store chains reached $844.9 million 
in 1984, an increase of 11.6% from the previous year's 
total ($756.9 million). Inventories at year end ad-
vanced from $211.9 million to $230.7 million for the 
same period. Shoe chain organizations increased in 
number, from 64 in 1983 to 71 in 1984, while the maxi-
mum number of stores declined, from 2,345 to 2,331. 
The average sales per store increased from $341,000 in 
1983 to $377,000 in 1984. 

The largest increases in sales were recorded in 
Quebec (16.8%), Ontario (10.5%) and Manitoba (9.1%). 
in other provinces, increases ranged from 6.2% in 
British Columbia to 2.8% in Saskatchewan. The only 
provinces to register an increase in the number of 
chain organizations were: Quebec (6), Alberta (2) and 
British Columbia (1). Quebec was the only province 
shuwing a significant increase in the number of 
stores, up by 29. Ontario gained one store, Newfound-
land and Prince Edward Island remained stable while 
all other provinces indicated a loss in the number of 
stores. Even though the maximum number of stores 
diminished in several provinces, sales growth gener-
ated by geveral companies partially counteracted these 
decreases and contributed to the sales increases in 
those provinces. 

Shoe chains with sales of $12 million and over 
registered a decrease in their market share, from 
75.5% in 1983 to 74.5% in 1984. In 1984, Quebec and 
Ontario represented 39.6% and 36.5% respectively of 
the sales of the shoe chain industry in Canada. 

For further information covering shoe chains, see 
Tables 26 to 31 of this publication. 
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TABlE 27. Shoe Chains, by Province, 1985 and 1984(4) 

TABlEAU 27. Chaines de magasins de chaussurea, par province, 1983 et 1984(4) 

Percentage chal 
1984/1983 

1983 1984 
Province Var tot ion 

procent uelle 
1984/19133 

Canada 

Chains(10) - Chelnes(10) No. 	- nbri 64 71 

Stores (.axi) - Magasins (maximI) 2,345 2,331 

SALES - T()IAE - VENTES $'OOO 756,861 844,943 +11.6 

Newfoundland - Terre-Neuve: 
Chains - Cholnes No. 	- nbre 6 5 
Stores (maximum) - Plagasins (maximum) 11 35 35 
Sales - Total - Ventes $000 8,381 x a 

Prince Edward Island - tie-du-Prince- 
douard: 

Chains - Chalnes No. 	- nbro 3 3 
Stores (maximum) 	- Magaains (maximum) 9 9 
Sales - Total - Ventes $ 1 000 a a x 

Nova Scotia - Nouvelle-cosse: 
Chains - Chalnes No. 	- nbre 9 7 
Stores (maximum) - Magasiris (maximum) 1. 1 . 84 79 
Sales - Total - Ventes $'OOO a 17,784 

New Brunswick - Nouveau-Brunswick: 
Chains - Chalnes No. 	- nbre 10 H 

Stores (maximum) 	- Magasins (maximum) 11 73 77 
Sales - Total - Verites $000 16,552 17,271 

Québec: 
Chains - Chatnes No. 	- nbre 40 46 
Stores (maximum) - Magasins (maximum) 11 11 773 802 
Sales - Total - Ventes $000 286,661 334,702 +16.8 

On I ar i o; 
Chains - Chalnes No. 	- nbre 42 42 
Stores (maximum) - Magasins (maximum) 1. 1 . 847 848 
Sales - Total - Ventes $000 278,765 308,031 +10.5 

Manitoba: 
Chains - Chslries No. - nbre 14 14 
Stores (maximum) - Magasins (maximum) 1. . 1 77 65 
Sales - Total - Ventes $000 19,730 21,519 +9.1 

Saskatchewan: 
Chains - Chalnes No. 	- nbre 10 10 
Stores (maximum) - Magaains (maximum) 1. 64 58 
Sales - Total - Ventes $000 15,786 16,221 +2.8 

Al berta: 
Chains - Chalnes No. 	- nbre 20 22 
Stores (maximum) - Magasiris (maximum) 214 205 
Sales - Total - Ventes $'OOO 68,343 72,477 +6.0 

British Columbia - Colombie-Britannique: 
Chains - Chalnes No. 	- nbre 13 14 
Stores (maximum) - Magasins (maximum) 169 158 
Sales - Total - Ventea $000 43,052 45,715 +6.2 

Yukon and Northwest Territories - Yukon et 
Territoires du Nord-Ouest: 

Chains - Chalnea No. 	- nbre - - 
Stores (maximum) - Magasins (maximum) 11 1. - - 
Sales - Total - Ventea $000 - - - AM 

See footnote(s) at end of tables. 
Voir note(s) b Is fin des tableaux. 
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S 	
IA8L( 28. Shoe Chains, by Nuaber or Stores ter.ted, Canada, 1963 and 1989(8) 

A&[AIJ 28. Chalnea do .eqaeina do ch.uaaures aelon to nro do .aqaaina emploltAs, C.n.da, 1983 at 1984(4) 

,umber of stores operated 

Sombre do maqaaina esploIta 

Chains 

Chalnea 

Stores (maximum) 

Magasina (maximum) 

Sales 

Vontes 

No. - nbre S No. - obre 	S $000 S 

1981: 

4- 9 stores - magamina 29 45.3 161 	 6.9 62,556 8.3 
10-29 StoreS - sagasina 15 23.4 239 	 10.2 91.225 12.1 
30-49 stores - •agsaina 8 12.5 303 	 12.9 127,360 16.8 
50-99 stores - maqasina 6 9.6 436 	 18.6 143,299 18.9 
100 stores and over - •sgaaina at pIus 6 9.4 1,206 	 $1.4 332,421 43.9 

Total 64 100.0 2,345 	 100.0 756,061 100.0 

1984: 

4- 9 stores - ssgssins 34 47.9 1115 	 7.9 74,858 8.9 
10-29 stores - magasins 20 28.2 321 	 13.8 130,682 15.5 
30-49 stores - magaaina 7 9.9 259 	 11.1 125,112 14.8 
50-99 stores - magssins 5 7.0 342 	 14.7 128,804 15.2 
100 stores and over - eagesina et plus 5 7.0 1,224 	 52.5 385,487 45.6 

Total 71 100.0 2,331 	 100.0 648,983 100.0 

See footnote(s) at end of tables. 
Voir note(s) 4 is fin des tabioSus. 

TAflE 29. Shoe Chains, by Annual Sale, Voluae, Canada, 1983 and 1988(4) 

TA&EAU 29. Chalnos do aegasina do chaussures solon is velie des ventes aw,uellea, Canada, 1983 at 1984(4) 

Annual ssles volume Chains Stores )es,n:mon,) 

Volume annoel des yenta. Chalnes Magasins (maximum) Ventes 

No. - nbre 	S No. nbre 	N $000 N 

- Poins la $2,000,000 17 26.6 91 3.9 21,636 2.9 
..iI,000-$ 4,999,999 , 19 29.7 186 7,9 61,703 8.1 

311,000- 	11,999,999 12 18.7 363 15.5 102,191 13.5 
10,000- 39,999,999 11 17.2 607 25.9 256,872 34.2 
00,000 and over 	at plum 5 7.6 1,094 46.8 312,460 41.1 

I 64 itILO 2,145 100.0 756,861 100.0 

1984: 

Under - Moms de $2,000,000 21 29.6 109 4.7 28,897 3.4 

$ 2,000,000-5 4,999,999 22 31.0 214 9.2 73,657 8.8 
5,000,000- 11,999,999 I) 18.3 138 14.5 112,506 13.3 

12,000,000- 39999,999 9 12.7 379 16.2 199,502 23.8 
40,000,000 and over - at pius 6 8.5 1,291 55,4 410,381 50.9 

Total 71 100.0 2,331 100.0 044,943 100.0 

See footnote(s) at end of tables. 
Voir note(s) 6 Is fir, des tableaus. 

188tE 30. Chain Shoe Stores, by Annual Sales Volume, Canada, 1983 and 1984(4) 

tAfl[AU 30. Succuraal.a do, chainra do .agasina do chausaurea salon is volume des vantes arw,ualle,, Canada, 1983 at 1964(4) 

Annual sales volume Stores (maximum) Sales 

Volume annual des ventes Magasins (maxims,) Ventes 

No. - nbre S $000 

1983: 

Under - Moina da $100,000 222 9.5 12,801 I.? 
$100,000-519 9 ,999 603 25.7 90,343 11.9 
200,000- 299,999 520 22.2 129,937 17.2 
300,000- 499,999 596 25.4 228,017 30.2 
500,000 and over - et plus 404 17.2 295,365 39.0 

Total 2,345 100.0 756,861 100.0 

1984: 

I IIe r 	- Moms 	ic $100,000 178 7.6 11,286 1.3 
.000-5199,999 459 19.7 69,624 8.2 
.33110- 	299,999 519 22.3 130,000 15.4 
.100- 499,999 685 29.4 261,775 31.0 
.100and over - at plua 490 21.0 372,258 44.1 

II 	.1 2,331 100.0 848,943 100.0 

r 	footnote(s) at and or tables. 
nir note(s) 	N Is fin des tableaus. 
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TABLE 31. Qagin 9soe SLore, by Selected loc.litie., 1983 and 1984(4) 

TABLEAU 31. Succursalea des chalnes de ..qasine de rhaus.urea salon certainea agglc6rationa, 1983 at 19844) 

Stores (masinasu) 	 Sate+ 
in salea 

Magasins (588 inaSi) 	Ventes 	 1984/1983 

Variation 

1983 	 1984 	 1983 	 1984 	 des veotes 
1984/1983 

No. - obre 	 $3500 

CANADA 	 2,345 	 2,331 	 756,861 	 844,943 	 *11.6 

Census .etropoliton areae(12) - Regions sétropoliteines de 
recenaeaent(12) 1444r 1,672 600,855r 676,212 *12.5 

Calysiv, 	Alta. 	- Aib. 85 89 29,539 31,474 .6.6 
Chicsutimi-Jonqulbre, Qué. 21 06 9,294 10,349 .11.4 
Etho,iton, Mis. - Mb. 97 87 30,549 32,377 .6.0 
Halifas, 	N.S. 	- N.-. 34 31 10,514 10,082 -4.1 
Hasilton, 	Ont. 65 62 17,706 17,727 *0.1 
Kitchener, Ont. 36 31 8,835 10,561 *19.5 
London, Ont. 38 41 10,777 12,067 .12.0 
MontrCal, Qué. 401 435 163,881 192,066 +11.2 
Oshawa, ant, 10 11 4,663 4,921 .5.5 
Ottawa-Hull, Qnt., Qué. 97 91 40,183 43,014 .7.0 
Québec, Qué. 98 107 37,813 49,026 .29.7 
Beglna, 588k. 24 23 6,011 6,177 *2.8 
Saint 	John, N.B. 19 17 3,714 3,794 *2.2 
Saakstoon, Saak, 17 15 5,667 5,809 .2.9 
St. Catharinea-Niagara, Qut. 24 24 6,110 6,735 .10.2 
St. JoTsi's, 	Nrld. 	- 1.-N. 15 iS 5,597 5,759 .2.9 
Sudbury, Oft. 20 18 5,727 5,634 -1.6 
Thrg,der Bay, Ont. 13 15 3,539 4,232 *19.6 
Toronto, 	ant. 350 350 141,564 159,005 .12.1 
Irons-Anuierea, Qué. 19 18 6,420 7,931 *23.5 
Vancouser, B.C. 	- C.-B. 86 78 25,806 28,178 +9.2 
Victoria, 	B.C. 	- C.-B. 12 14 3,086 3,511 .13.8 
Windsor, lInt. 17 17 7,597 7,461 .0.9 
Winnipeg, Man. 60 51 16,481 18,122 *11.2 

Cen.,a aggher.tions(12) - Agglrationa de recenae.ent(12) 

Population 25,000 and over - at plus 808 394 100,571 109,121 .1 

Baie Cooeau, Qué, 4 5 1,226 1,645 .3.. 

Barrie, Ont. 8 7 1,792 1,887 
Bellenalle, Ont. 7 7 1,760 1,717 
Brantford, Ont. 9 9 2,585 2,620 
Brocksille, ant. 3 3 8 
Chacloitetoan, P.E.I. 	- t.-f-€. 6 6 a s 
Chathsa, 	ant. 13 12 2,399 2,538 .5.8 
COn Iliwack, B.C. 	- C.-B. 4 4 800 931 .16.4 
Cornerbrook, Nfld. 	- 1.-N. 3 3 a s n 
Cornwall, Ont., Qué. 9 9 1,720 1,850 .7.6 
Courtenay, B.C. 	- C.-8. 2 2 x a 
Oruasondvitle, Qué. 11 8 2,537 2,790 *10.0 
fredericton, N.B. 14 14 3,218 3,795 .17.2 
Granby, Qué. 9 9 2,770 3,216 *16.1 
Guelph, ant. 8 ii) 2,150 2,393 *11.3 
Joliette, Qué. 10 12 3,945 4,259 .8.0 
Kealoops, B.C. 	- C.-B. 9 7 1,465 1,451 -1.0 
I<elownw, B.C. 	- C.-Q. 5 6 a 1,738 
Kingaton, 	ant. 20 22 4,864 5,699 *17.2 
Medicine Hat, Alta. - Mb. 7 4 1,304 980 -24.8 
Midland, ant. 3 1 327 
Moncton, N.B. 14 15 4,909 5,27. *7,4 
Inoae Jaw, 	Seek. 7 5 1,069 828 -22.5 
Nanaiso, B.C. 	- C-B. 13 11 2,023 1,810 .10.5 
Now Glawrjoa,, 	N.S. 	- N.-l. 8 7 1,118 1,210 *8.2 
North Bay, Ont. 12 10 1,735 1,918 .10.5 
Orillia, 	041. 2 2 a a s 
Owen Soisid, lInt. 3 2 a 
Peterbocough, Qut. 10 11 2,937 3,579 *21.9 
Port Alberni, B.C. - C.-8. 2 2 a a a 
Prince Albert, Saab. 5 4 1,051 986 -6.2 
Prince George, B.C. 	- C.-B. 8 7 1,989 1,707 -14.2 
Blonoeki, Qué. 9 8 2,464 2,828 +14.8 
Rouyn, Qué. 6 5 2,055 2,205 .7.3 
Saint-Hyacinthe, Qué. 10 9 2,985 3,389 +15.5 
Saint-Jearn-sur-Rachelieu, Qué. 14 13 3,009 3,531 .17.3 
Saint-J6r04e, Qué. 14 13 4,487 4,800 *7.0 
Salaberry-de-Valleyfield, Qué. 6 5 2,261 2,400 .6.3 
Semis, ant. 12 13 2,775 3,021 .8.9 
Sault Ste. Marie, Qut. 10 13 2,198 2,498 *13.6 
Sept-flea, Qué. 2 2 a a 
Sinawinigen, Qué. 9 12 2,785 2,881 +3.5 
Sherbrooke, Qué. 21 19 8,633 9,373 +8.6 
Sorel, Qué. 7 7 2,118 2,368 *11.8 
Stratford, 	tInt. 2 2 
Sydney, N.S. 	- 9.-if. 15 15 2,646 2,553 
Sydney Mines, N.S. - N. -Af. 3 3 X a 
terrace, B.C. 	- C.-8. 1 1 a * 
Thetford Hines, QuC. 3 0 a a 
Trenton, Qut. 2 2 a 
Truro, 	N.S. 	- 9.-if. 4 4 5 
Vernon, B.C. 	- C.-B. 1 2 a 
Victoriaville, Qué. 3 5 1,488 1,867 .2 

All other - louise lea sutras 277 265 55,434 59,005 .6.4 

See footnote(s) at end of tables. 
Voir note(s) It Is fin des tableaus. 
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Chart - 11 Graphtque - 11 

Sales of Women's Clothing Chains, Canada, 1980-1984 

Ventes des chaines de magasins de vêtements pour dames, Canada,1980-1 984 
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Source TabV 32 	Tahi;m 32 

Graphique - 12 Chart— 12 

Pecentage Distribution of Sales of Women's Clothing Chains, by Province, 1983 and 198 

Repartition en pourcentage des ventes des chaines de magasins de 
vêtements pour dames, par province, 1983 et 1984 
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Chains 	Stores 

Magas ins 

Year Chalnes 	Average 

Année 

Sales 
	

Salaries 
and wages 

Venitea 

Value 	 Average 	Rémuné- 
per 	 ration 
store 

Accounts Inventory 
autat anidinq at year end 
at year end for stores and 

warehouses 

[réances Stocks è Is fin 
act Lies b de l'année pour 
is fin de maqasins et 
I année eat repOts Maximum 

828 869 182,640 221 28,315 11,477 28,377 
984 1,015 253,094 257 38,788 13,537 37,363 

1,091 1,174 293,803 269 43,316 12,733 44,821 
1,178 1,273 277,554 236 45,088 7,178 47,468 

1,365 1,454 381,111 279 66,824 9,796 $4,537 
1,491 1,630 471,913 317 83,594 10,835 64,6(10 
1,653 1,755 518,638 314 94,978 9,328 65,868 
1,787 1,919 589,314 330 110,105 12,380 86,758 

1,919 2,048 681,040 355 125,683 13,192 103,545 
2,067 2,193 758,486 367 144,606 14,019 117,963 
2,199 2,295 869,398 595 155,733 14,571 135,211 
2,615 2,766 1,023,614 391 .. .. 181,234 

2,986 3,095 1,189,668 398 ., ,. 198,400 
3,214r 3,355 1,357,167 422r 215,418 . 	

. 228 , 214r 

3,467 3,659 1,556,522 449 246,939 .. 265,055 

1970 	 56 
1971 	 76 
1972 	 83 
1973 	 78 

1974 	 89 
1975 	 87 
1976 	 90 
1977 	 95 

1978 	 97 
1979 	 98 
1980 	 100 
1981 	 94 

1982 	 120 
1it3 	 142 

155 
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TABLE 32. Historical Statistics of Woman's Clothing Chains, Canada, 1970-1984 

TABLEAU 32. Statistiques historiques sur lea chalnes de magasins de vtements pour dames, Canada, 1970-1984 

Muyenine 	 Valeur 	 Moyenne 
par 
magasin 

No. - nbre 	 $'OOO 	 $'DOO 	 $000 	 $000 	 $'ooO 

,Qc,rrur 	II it Ii 

lotal sales of wumens clothing chainis iii 1984 in-
creased by 14.7% reaching a level of $1,556.5 mil-
lion. The number of chain organizations increased by 
13 to a total of 155 in 1984, while the maximum number 
of stores operated grew by 304 to reach 3,659. The 
average sales per store advanced from $422,000, to 
$449,000 while the inventories at year end also in-
creased from $228.2 million to $265.1 million. 

All provinces recorded sales increases, with gains 
ranging from 22.2% in Quebec, to 2.8% in Saskatche-
wan. The most notable increases in the number of chain 
organizationa were registered in Quebec (15), New-
foundland (4), Qutario (3) and British Columbia (3). 
Notable increases in the maximum number of stores were 
alsu reported in Quebec (136), Ontario (128), 8ritish 
Columbia (22) and Newfoundland (13). 

The 9.9% increase in sales recorded by Alberta was 
due to several firms reporting higher sales, as the 
number of chains decreased by two and the number of 
stores by four. 

Ontario accounted for 40.5% of the market share of 
all women's clothing chain stores in Canada during 
1984. 

Chain organizations operating 100 stores or over 
counted for 48.8% of total women's clothing sales in 
tt4 conared to a 51.3% share in 1983, while chain 
anizationswith annual sales of $20 million and 

represented 66.5% of the market share in 1984, 
.iipared to 67.1% in 1983. 

See Tables 52 to 32 for detailed information cover-
iiq women's clothing chains in Canada. 

t le InIi 	II is iii 	ifii( it 	it I 

En 1984, les ventes tot ales des chalnes de maqasins de ye-
tements pour dames ont augmenté de 14.7% pour se chiffrer è 
$1,556.5 millions. Le nombre d'entrepriaes de magaaina a suc-
cursales a augmenté de 13, atteiqnant 155 en 1984, alora que 
le nombre maximal de magasins exploités s'eat accru de 304 
pour totaliser 3,659 maqaains. Las ventea moyennes par magasin 
ont augmenté de $422,000 h $449,000, slurs que lea stocks h Is 
fin de l'annêe ont majoré de $228.2 millions a $265.1 mil-
lions. 

Toutes lea provinces oat indiqué des augmentations des 
veritea, lea gains s'échelonnant de 22.2% su Québec a 2.8% en 
Saskatchewan. Les ajouts lea plus importants dana Is nombre 
dentreprisea de magasins a succursales se sont produits mu 
Québec (15), a Terre-Mauve (4), en cy,tario (3) et en Colombie-
Britannique (3). Des gains importants dana le nombre maximal 
de magasina ant étê éqalement enregiatréa au Québec (136), en 
Ontario (128), en Colombie-Britannique (22) at a Terre-Mauve 
(Is). 

L'augmentation de 9.9% des ventes eniregistrée per l'Alberts 
est due è plusleurs entreprises qui ont déclaré des hausaee 
dans leurs ventes slurs qua le nombre de chalnes a diminué de 
deux at le nombre de magasins de quatre. 

L'Ontario s'est accaparé 40.5% de Is part du marché de 
chalnes de magasins de vêtements pour dames au Canada en 1984. 

Lea chalnea operant 100 magasins at plua conatituaient, en 
1984, 48.8% de toutes lea ventes des chalnes de magasins de 
vêtements pour dames comparativement è 51.3% an 1983, alora 
qua lea chalnes dCclarant on volume de ventea annuelles de $20 
millions et plus représentajent 66.5% de Is part de marché 
comparativement 11 67.1% en 1983. 

Lea tableaux 32 	37 donnent plus de details sur lea chat- 
nes de maqaains de vêtementa pour dames. 
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TABLE 33. Women's Clothing Chains, by Province, 1983 and 1984 

TABLEAU 33. ChaThes de .agaeins de vête.enta pour des, per province, 1983 at 1984 
	 I 

Province 

Percentage Change 
1984/1983 

1983 	 1984 
Variation 
prOcentue lie 
1984/1983 

Canada 

Chaina(10) - Chalnem(10) No. 	- nbre 142 155 

Stores (.mxi.t) - Maqasina (.axi.) 11 1 . 3,355 3,659 

SALES - TOTAL - VENTES $'OOO 1,357,167 1,556,522 +14.7 

Newfoundland - Terre-Neuve: 
Chains - Chalnes No. 	- nbre 13 17 
Stores (maximum) - Plagasins (maximum) 51 64 
Sales 	Total - Ventes $000 23,411 27,197 +16.2 

Prince Edward Island - tie-du-Prince- 
douard: 

Chains - Chalnes No. 	- nbre 3 3 
Stores (maximum) - Maqasins (maximum) ' " 7 7 
Sales - Total - Vontes $'OOo 2,894 3,167 +9.4 

Nova Scotia - Nouvelle-cosse: 
Chains - Chalnes No. 	- nbre 19 20 
Stores (maximum) - Magasins (maximum) " 113 112 
Sales 	Total 	Ventes $000 42,927 45,333 +5.6 

New Brunswick - Nouveau-Brismwick: 
Chains - Chslnes No. 	- nbre 16 1, 
Stores (maximum) - Msgssins (maximum) " 102 108 
Sales - Total - Ventea $'OOO 37,417 40,15 

Québec: 
Chains - Chatnes No. - obre 65 80 
Stores (maximum) - Magasins (maximum) " " 813 949 
Sales - Total - Ventes $000 287,182 350,819 +22.2 

Ont sri o: 
Chains - Chalnea No. - nbre 74 77 
Stores (maximum) - Magasins (maximum) ' 1,194 1,322 
Sales - Total - Ventes $000 540,597 630,033 +16.5 

Manitoba: 
Chains - Chalnes No. - nbre 27 27 
Stores (maximum) - Magasins (maximum) " ' 138 142 
Sales - Total - Ventes $000 59,636 66,057 +10.8 

Saskatchewan: 
Chains - Chslnes No. - nbre 30 28 
Stores (maximum) . Magasins (maximum) ' " 125 125 
Sales - Total - Ventes $'OOO 47,952 49,287 +2.8 

Alberta: 
Chains - Chalnes No. - nbre 44 42 
Stores (maximum) - Magasins (maximum) " 460 456 
Sales - Total - Ventes $'OOO 168,153 184,829 +9.9 

British Columbia - Colombie-Britannique: 
Chains - Chamnea No. - nbre 32 35 
Stores (maximum) - Mogaains (maximum) 11 

"  352 374 
Salea - Total - Ventes $'OOO 146,999 159,604 +8.6 

Yukon and Northwest Territories - Yukon et 
Territoires du Nord-Oueat: 

Chains - Chalnes No. - nbro - - 

Stores (maximum) - Magasins (maximum) " " - - 

Sales - Total - Ventes $'OOO - - 

See footnote(s) at end of tables. 
Voir note(s) h Is fin des tableaus. 
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I 34. Woman's Clothing Chains, by Number of Stores Operated, Caned., 1983 and 1984 

AU 34. Chalnea de .aqasine de s6te,ta pour da aelon is nothre Os .agaaina exploit6., Canada, 1983 at 1984 

'r of stores operated Chains Stares (msnimu,a) Sales 

5onbre Os msgssins enploit#v ChaIns. Nagasina (masi.um) V.ntea 

No. - nbre S No. - nbre 	S $000 S 

1983: 

4- 9 stores - magavins 85 60.0 478 14.2 116,608 1$.0 
10-19 stores - saqas:na 25 17.6 3111 9.2 100,432 7.4 
20-49 stores - magasina 15 10.6 465 13.9 164,384 U.S 
50-99 stores - magasins 9 6.3 623 18.4 218,023 16.1 

100 stores and over - magaalns Pt plus 8 5.6 1,479 44.1 695,719 31.3 

Total 142 100.0 3,355 100.0 1,)57,167 100.0 

1984: 

4- 9 stores - magau:ns 94 60.6 543 14.8 214,970 13.8 
10-19 stores - meqasina 11 20.0 392 10.7 144,707 9.3 
20-49 stores 	magaslns 11 7.1 343 9.4 157,163 10.1 
50-99 stores - msgaalna 11 7.1 824 22.5 280,317 18.0 

100 stores and over - magasins ci plus 8 5.2 1,557 42.6 759,363 46.8 

Tot.! 155 100.0 3,659 100.0 1,556,522 100.0 

TABLE 35. Woman's Clothing Chains, by Annual Sales Volume, Canada, 1983 and 1984 

IABL(*IJ 35. ChaInss ci, m.qseAna Os vAtemants pour das salon 1s volume des vent.. aiwiirilea, Canada, 1983 at 1984 

Annual sales voltase Chains Stores (manliSim) Sates 

Volume annuel des ventes Chain.. Nagasins (ma,imu.) Vents. 

No. - nbre S No. - nbre 	S 5000 

- W,Ins de 52,000,000 54 38.0 298 8.9 64,858 4.8 
, 1 300,000-S 4,999,999 46 33.8 426 12.7 150,667 11.1 

9,999,999 Ii 12.0 383 11.4 124,591 9.2 P 00,000- 
• 	.01111,000- 	19,999,999 8 5.6 323 9.6 107,589 7,9 

120,000- 49,999,999 8 56 640 19.1 220,808 16.3 
10010,000 and over - ci plus 7 6.9 1,265 38.3 688,854 50.8 

.1:1 142 100.0 3,355 100.0 1,357,161 100.0 

1984: 

Under - Wolna de $2 9 000,000 30 32.2 279 7.6 58,226 3.7 
$ 2,000,000-5 4,999,999 58 37.4 470 12.8 176,862 11.4 

5,000,000- 	9,999,999 21 13.5 369 10.1 149,637 9.6 
10,000,000- 19,999,999 10 6.5 427 11 1 7 137,653 8,8 
20,000,000- 49,999,999 8 5.2 615 16.8 261,305 15.5 
50,000,000 and over - at plus 8 5.2 1,499 41.0 793,039 53.0 

Total 155 100.0 3,639 100.0 1,556,522 100.0 

TABLE 36. Chain *,n'a Clothing Star.., by Annual Sales Voi, Canada, 1983 and 1984 

TABLEAU 36. Succurm.l.s des chains. de ..gaslns Os vAtemsnts pour dmaee aelon is volume des vents. arw,umllas, Caned., 1983 at 1984 

Annual sale. vole 

Values onnuel des veotes 

Stores )msvinum 

Msqa8ins (maiulvum) 

Sale. 

Vents. 

No. - nbre $'O(X) S 

1983: 

Under - Womb de $200,000 703 21.0 90,442 6.7 
5200,000-11299,999 649 19.3 161,743 11.9 
300,000- 399,999 590 17.6 206,891 15.2 
400,000- 499,999 572 17.0 251,403 18.5 
300,000- 699,999 511 15.2 296,254 21.8 
700,000 and over - el plus 330 9,11 350,432 25.8 

Total 3,355 100.0 3,357,167 100.0 

1984: 

'i 	- Woins de $200,000 697 19.0 87,674 5.6 
i 	1 1 1)00-5299 1 999 613 16.8 154,174 9.9 

000- 399,999 368 13.5 197,759 12.7 
.000- 499,999 871 23.8 380,480 24.4 

99 .000- 699,9 P 684 13.2 280,038 16.0 
.1500 and over - at plus 426 11.7 456,397 29.4 

3,659 100.0 1,556,522 100.0 
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IABL( 57. Ossin Wo.an'. Clothing Storee, by Selected Localities, 1983 and 1984 

TA&CAU 37. Succurasles dee chslnee de .acjaaina de v*t..mnta pour das asian certaines aqg1r.tione, 1963 at 1984 

 

I 
Stores (masimLan) 	 Sales 

Hagasins (roasiwuw) 	 VenIce 

1983 	 1984 	 1985 	 1984 

In sales 
1984/1983 

Variation 
des ventea 
1984/1983 

 

Co. 	- Ilure 1 uuu a 

CANADA 3,355 3,659 1,357,161 1,556,522 .54.7 

Census astropolitani areas(12) - Regions métropoliteinea de 
receneeasrit(12) 2,461 2,169 1,073,444 1,255,224 .16.9 

Calgary, 	Allo. 	415. 154 159 64,306 71,721 .11.5 

Chicoutimi-Jonquibre, Qué. 38 41 17,373 10,968 +5.7 

EcBnonton, Vita. - Mb. 208 216 76,326 87,123 .14.1 
Flalifan, 	N.S. 	- f8.-. 72 74 29,801 31,732 .6.4 
Hawilton, Oct. 97 115 38,694 47,304 +22.3 

Kitchaner, Ont. 55 62 22,658 26,434 .16.7 
London, Ont. 51 60 24,794 29,641 .19.6 

Montréal, Qué. 389 465 153,598 195,248 .27.1 

Oshaws, Oct. 20 24 9,750 11,365 .16.6 

Ottawa-Hull, Ont., Qué. 166 186 73,771 82,771 .12.2 

Québec, Qué. 151 204 55,258 69,805 .26.3 
Regina, 5554. 51 56 21,461 21,60$ .0.7 

Saint 	John, N.B. 26 26 9,878 10,531 .6.6 
Saskatoon, Soak. 27 10 15,006 16,242 .8.2 

St. 	Catberinee-Niagare, Oct. 32 38 14,024 17,537 .25.0 
St. Johns, 	Nfld. 	- 	l..P1. 32 39 16,555 17,941 +8.4 

Sudhury, 041. 27 29 9,677 10,926 .12.9 

Thunder Bay, Ont. 23 27 7,927 9,341 *17.8 

Toronto, Ont. 463 508 245,575) 290,556 .18.3 

Trois-RiviVres, Qué. 30 33 8,860 10,119 *14.2 

Vancouver, S.C. - C.-B. 162 199 85,136 96,000 .12.8 
Victoria, B.C. 	- C.-8. 33 43 15,878 15,927 04.8 
Windsor, Ont. 28 29 56,243 17,908 *10.3 

Winnipeg, Men. 104 110 49,898 56,499 +13.2 

Census agglomeretione(12) - Agglneóratlons de rccensesent(12) 

Population 25,000 and over - at plus 316 552 173,726 195,875 *12.7 

Bale Coneau, Qué. 2 2 s 
Borne, Ont. 12 11 5,068 5,499 

Belle.l)le, 	Oct. 11 19 4,379 5,563 
Brent ford, Ont. 11 15 4,36)) 5,249 
Brorlr.il)e, 	(Sit. 5 6 1,385 1,640 *l. 
Charlottetuwn, P.E.I. 	- 	T.-p.-C. 4 4 3,956 1,921) 
Chathae,, 	Oct. 17 21 4,423 6,133 .39.1 
Chilliseck, B.C. 	- C.-B. 6 6 2,436 2,403 -1.4 
Cornerbrook, Nfld. 	- 1.-N. 4 4 5 5 

Cornwall, 	Ont., 	Qué. 12 13 3,686 4,482 *24.3 
Courtenay, B.C. 	- C.-8. 3 1 a a 
Drri'mondvllle, QuC. 5 5 1,687 1,595 -5.5 
frederictan, N.B. 16 16 6,543 6,559 .5.1 

Cranby, Qué. 32 11 2,466 2,838 +35.1 
Guelpb, Oct. 16 24 6,642 8,556 .28.8 

Joliette, QuC. 8 7 2,042 1,928 -5.6 

Kenloops, B.C. 	- C.-B. 19 20 5,958 5,958 - 
Kelowna, B.C. - C.-B. 12 33 5,778 5,824 .0.8 

Kingston, Ont. 26 29 8,324 9,913 .19.1 
Medicine Hat, Alto. 	. A)b• 12 17 3,706 3,970 .7.5 

Midland, 	0')). S 6 860 1,815 .111.0 

Mor.-lon, N.H. 25 27 12,873 13,678 .4.7 
hnose Jaw, Seek. 11 10 2,510 2,715 .11.7 
Nanaiso, 	B.C. - C.-B. 19 20 5,329 5,961 .11.9 
New Glasgow, N.S. 	- N.-. 9 7 2,517 2,168 -6.7 
North Bay, 0.1. 18 18 5,132 5,939 .15.7 

Orillia, 	0')). 5 5 1,623 1,906 *17.6 

Owen Sound, Ont. ' 
Peterborovwjh, Ont. 13 16 5,239 6,126 .16.9 

Port 	Alberni, 	B.C. 	- C.-0. 3 2 u a 
Prince Albert, 	Seek. 15 13 3,432 3,909 .13.9 
Prince George, B.C. - C.-8. 11 14 5,828 6,247 .7.2 

Rimouski, QuC. 11 9 2 1 658 2,512 -4.7 

Bouyn, QuC. 3 3 a s 

Saint-Hyacinthe, Qué. 10 12 2,271 3,412 .50.2 
Saint-Jean'-sur-Rrehelieu, Qué. 9 ii) 1,713 2,211 +30.2 
Saint-JCrban, Qué. 12 11 2,942 3,366 .34.4 

Saiberry-de-Vaileyf'ield, Qué. 7 5 1,537 1,754 +12.8 

Semi,, 	Oct. 19 21 6,195 7,648 .23.5 

Sault 	Ste. 	Marie, 	0'.t. 12 19 5,607 6,571 +17.2 

Sept-ties. QuC. 5 S 1,211 1,344 .11.0 

Shawir.igan, Qué. Ii 12 2,638 3,326 .17.2 

Sherbrooke, Qué. 20 17 6,388 6,311 -0.9 

Sorel, Qué. 6 6 1,527 1,526 -0.1 

Stretford, Oct. 2 2 s s 

Sydney, 	N.S. 	- N.-t. 52 15 6,776 5,534 •' 
Sydney MiOc's, N.S. 	- N. -t. - - . - 
Terrace, B.0 .-C.-8. 2 2 x * 
lhet ford Mines, Qué. 1 3 5 

Trenton, Ont. 4 4 x 5 

Trura, 	N.S. 	- N.-. 5 5 1,752 1,883 
Vernon, B.C. 	- C.-B. 5 5 1,904 1,996 
Vlctoriauille, QuC. 5 6 1,027 1,510 

All other - Tautea lee autree 3713 336 109,994 105,423 -4.2 

See footnote(s) at end of tables. 
VoIc note(a) 4 1w fin des tableaus. 

I 
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Chart — 13 

Sales of Other General Merchandise Chains, Canada,1980-1 984 

Ventes des autres chaines de magasins de marchandises diverses, Canada, 1980-1984 
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Chart - 14 

Percentage Distribution of Sales of Other General Merchandise Chains, 
by ProvInce, 1983 and 1984 

Repartition en pourcentage des ventes des autres chaines de magasins de 
marchandises diverses, par province, 1983 et 1984 
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(1) Due to confidentiality, the pc nnlags :ls!i 	 :1 salts 1 ,D , ::- ai prJi -,'nscs is nct 	s)ardt-- 
(1) Pour des rausons de confudentaiite, la repartition en pourcentage des ventes pour cerlainos provinces nest pas donnée separement. 
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ABLE 38. Historical Statistica of Other General Merchdiae Chains, Canada, 1910-1984 

IABLEAIJ 58. Statiatiques historiques sur lea autres chainea do magasins de aarchadiaes diverses, Canada, 1970-1984 

Chains Stores Sales Salariee Inventory 
and wages at year end 

Magasins Ventes for stores and 
warehouses 

Year 
Chalnea Average Value Average Rmun4- Stocks h Is fin 

Année per ration de l'anno pour 
store maqasine et 

Maximum entrep8ts 
Moyenne Valeur Moyenne 

par 
magasin 

No. - nbre $'OOO $000 $'OOO $'OOO 

1970 31 1,907 1,947 1,124,261 590 152,385 
1971 42 2,037 2,044 1,275,705 626 156,474 269,939 
1972 43 2,034 2,052 1,405,251 691 174,814 309,097 
1973 42 2,058 2,113 1,516,464 737 225,949 355,339 

1974 43 2,253 2,522 1,757,968 780 255,409 368,550 
1975 42 2,311 2,400 1,870,690 809 322,932 374,941 
1976 43 2,037 2,448 1,877,930 922 318,881 400,863 
1977 42 1,938 2,035 1,947,159 1,005 322,460 440,669 

1978 40 1,955 2,083 2,077,291 1,063 318,420 533,397 
1979 36 1,977 2,052 2,195,480 1,111 349,188 549,043 
1980 33 2,032 2,088 2,403,486 1,183 388,731 605,847 
1981 32 2,115 2,163 2,560,926 1,211 .. 637,943 

1982 28 2,144 2,200 2,577,379 1,202 .. 588,050 
1983 33 2,240 2,294 2,795,337 1,248 291,676 648 , 952r 

32 2,357 2,457 2,991,460 1,269 321,474 723,069 

I 
tt her General Ierchar,dAse Chains 	 Autres chatnem de .aqaains de .archandises divorams 

Les ventes des autres chalnes de magaains do marchandisea 
diverges ont auqment6 de 7.0% pour atteindre $2,991.5 mit-
lions en 1984. Lea stocks è is fin de lexercice oat auqment 
passant de $649.0 millions an 1983 h $723.1 millions on 1984, 
alora que les ventes moyennes per maqasin ont auqmenté do 
$1,248,000 b $1,269,000. Le no,rre de chatnes a diminué do un 
durant cette priode; par contre, le nombre maximal de maqa-
sins, seat accru de 163 maqaaina pour atteindre un total cM 
2,457. 

Entre 1983 et 1984, los taux do croissance des ventes lee 
plus forts ont dtd aignalés è l'tle-du-Prince-(douard (15.9%), 
au Manitoba (15.0%) at en Ontario (14.1%). Des diminutions as 
sont produites en Colombie-Britannique (5.1%) et en Saskat-
chewan (2.9%). 11 y a eu peu de variation dana Is nombre do 
chalnes, b l'exception de Terre-Neuve gui a signalé un gain do 
deux chanes, alora quo lea gains lea plus importants au 
nlveau du nombre maximal de magasins as sont produits an 
Ontario (80), en Alberta (24), en Mouvelle-Ccosse (16) at an 
Saskatchewan (16). 

Durant 1984, 1'Ontario conatituait 40.3% de Is part de 
marché pour lea ventes dee autres chalnea do maqasino de 
marchandjaes diverses comparativetnent 6 37.8% en 1983. 

Lea magasins h auccursales dana is catéqorie 50 maqasins et 
plus as mont accapars d'une part de marché moindre, pasaant 
de 84.6% des ventes annuelles en 1983 A 83.3% en 1984. 

Pour de plus amplea renseignements sur les autres chalnee 
maqesins de merchandises diverges, voir los tableaux 
(iT. 

Sales by other general merchandise chains increased 
by 7.0% to $2,991.5 million in 1984. The inventories 
at year end advanced from $649.0 million in 1983 to 
$725.1 million in 1984, while the average sales per 
store increased from $1,248,000 to $1,269,000. The 
number of chains decreased by one during that period; 
however, the maximum nister of stores increased sharp-
ly by 163 stores to reach a total of 2,457. 

Between 1983 and 1984, the highest rates of in-
crease in sales were recorded in Prince Edward island 
(15.9%), Manitoba (15.0%) and Ontario (14.1%). De-
creases were observed in British CoLumbia (5.1%) and 
in Saskatchewan (2.9%). There was little variation in 
the nijaber of chains except for Newfoundland, up by 2 
chains, while the most notable gains in the maximum 
number of stores were registered in Ontario (80), 
Alberta (24), Nova Scotia (16) and Saskatchewan (16). 

During 1984, Ontario accounted for 40.3% of the 
market share of other general merchandise chains 
sales, conared to 37.8% in 1983. 

The market share of chain organizations in the 
category of 50 or more stores decreased slightly from 
84.6% in 1983 to 83.3% in 1984 in terms of annual 
sales volume. 

See Tables 38 to 43 for detailed data covering 
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TABLE 39. Other General P4erchdise Chains, by Province, 1983 and 1984 

TABLEAU 39. Autrea chaines de magasins de marchandisee diversea, per province, 1983 et 1984 

Percentage chan 
1984/1983 

1983 	1984 Province 	
Variation 
procentuelle 
1984/1983 

Canada 

Chains(10) - Chalnes(1O) No. 	- nbre 33 32 

Stores (saximum) - Magasins (.aximum) 1
1 2,294 2,457 

SALES - TOTAL - VENTES $000 2,795,337 2,991,460 +7.0 

Newfoundland - Terre-Neuve: 
Chains - Chalnes No. 	- nbre 5 7 
Stores (maximum) - Magasins (maximum) 1.  11 102 112 
Sales - Total - Ventes $'OOO x x x 

Prince Edward Island - tle-du-Prince- 
douard: 

Chains - Chalnes No. - nbre 6 7 
Stores (maximum) - Magasins (maximum) " 21 25 
Sales - Total - Ventes $'OOO 20,171 23,388 +15.9 

Nova Scotia - Nouvelle-cosse: 
Chains - Chalnes No. - nbre 10 10 
Stores (maximum) - Magasins (maximum) " 142 158 
Sales - Total - Ventes $000 182,627 190,982 

New Brunswick - Nouveau-Brunswick: 
Chains - Chanes No. - nbre 8 
Stores (maximum) - Magasins (maximum) " U  116 121 
Sales - Total - Ventes $'OOO 133,896 135,435 ~ 1.1 

Québec: 
Chains - Chalnes No. 	- nbre 18 17 
Stores (maximum) - Magasins (maximum) 512 509 
Sales - Total - Ventes $'OOO 495,933 522,283 +5.3 

Ontario: 
Chains - Chalnes No. 	- nbre 21 22 
Stores (maximum) - Magasins (maximum) 11 698 778 
Sales - Total - Ventes $ 1 000 1,055,923 1,204,495 +14.1 

Manitoba; 
Chains - Chalnes No, - nbre 8 9 
Stores (maximum) - Msgasins (maximum) I 

" 115 128 
Sales - Total - Ventes $000 103,578 119,100 +15,0 

Saskatchewan: 
Chains - Chalnes No. - nbre 11 10 
Stores (maximum) - Magasins (maximum) " " 172 188 
Sales - Total - Ventes $000 203,596 197,768 -2.9 

Alberta: 
Chains - Chalnes No. 	- nbre 12 12 
Stores (maximum) - Magasins (maximum) 193 217 
Sales - Total - Ventes $'OOO 235,535 238,419 +1.2 

British Columbia - Colombie-Britannique: 
Chains - Chalnes No. - nbre 12 11 
Stores (maximum) - Magasins (maximum) 208 207 
Sales - Total - Ventes $'OOO 254,609 241,545 -5.1 

Yukon and Northwest Territories - Yukon at 
Territoires du Nord-Ouest: 

Chains - Chalnes No. - nbre Z 2 
Stores (maximum) - Magasins (maximum) ' " 15 14 
Sales - Total - Ventes $'OOO a x 

See footnote(s) at end of tables. 
Voir note(s) b Is fin des tableaux. 

I 
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S 	
IA&( 40. Other General #rchandise Chains, by 14j.ber of Stores (berated, Canada, 1983 and 1984 

IABt[A1J 40. Autree chalriea de •ageslne de .archandioes diserees salon Is nore de .aqeeins expioita, Canada, 1983 at 1984 

Sonber of stores operated Chains Stores (maniesjm) Saleo 

Non,bre dc maqsajns enploit8s Chalnes Nsgssins (masOnic) Ventea 

No, - nbre S No. - nbre 	S $'OOO 

1983: 

4- 9 stores - naqssins 12 36.4 75 	 3.3 161,659 5.8 
10-49 stores - msgssins 11 33.3 218 	 9.5 268,216 9.6 
50-79 stores - asqasins 6 18.2 378 	 16.5 464,015 16.6 
80 stores and over - msqasins at plus 4 12.1 1,623 	 7U.7 1,901,448 68.0 

Total 73 100.0 2,294 	 100.0 2,795,337 100.0 

1984: 

4- 9 stores - maqasins 11 34.4 73 	 3.0 155,673 5.2 
10-49 stores - magssins 11 34.4 249 	 10.1 342,843 11.5 
50-79 stores - msqssins 4 12.5 261 	 10.6 291,069 9.7 
80 stores and over - maqasins at pius 6 18.7 1,874 	 76.3 2,201,875 73.6 

Total 32 100.0 2,457 	 100.0 2,991,460 100.0 

1*811 41. Other General Prchandiee Chains, by Annual Sales Vohae, Canada, 1983 and 1984 

TA&[AIJ 41. Autrea chalnes da aaqaeins de .arohandisea diveraes salon Is voltae des ventee ennuellea, Canada, 1983 at 1984 

Annual sales volume Chains Stores (manicaus) Sales 

Volume annual des ventes Chalnes Magasins (man n,s,,) Ventes 

No. - nbre S No, - nbre S $'OOO S 

87: 

.4: 	- Moms dc $10,000,000 12 36.4 86 3.7 54,738 2.0 
30.3 210 9.2 218,709 7.8 

. 	

1110,0004 49,999,999 10 
20,000- 109,999,999 7 21.2 775 16.3 620,442 22.2 
1JU,000 and over - at pius 4 12.1 1,623 70.7 1,901,448 68.0 

ii 33 100.0 2,294 100.0 2,195,331 100.0 

1984: 

Under - MoOns dc $10,000,000 10 31.2 811 3.3 48,032 3.6 
$ 10,000,000-s 49,999,999 9 28.1 214 11.7 17U,424 5.7 

50,000,000- 109,999,999 6 18.8 261 10.6 436,894 14.6 
110,000,000 and over - at plus 7 21.9 1,902 77.4 2,336,110 78.1 

Totai 32 100.0 2,457 100.0 2,991,460 100.0 

1*811 42. Chain Other General Prchand0se Stores, by Annual Sales Volume, Canada, 1983 and 1984 

0*811*11 42. Surcursalea dee eutree chalnes de maqasina op aarct,andtaee diveracs scion le eol.,ae des ventea annuelies, Canada, 1983 et 1984 

Annual sales volume Stores (masirajm) Sales 

Volume annuel des ventes Msgasins (masimum) Ventes 

No. 	- nbre S 

3983: 

Under - Moir's dv $300,000 495 21.6 92,128 3.3 
$ 	300,000-S 	599,999 541 23.6 257,992 8 1 5 

600,000- 	999,999 394 37.2 305, 3UU 10.9 
1,000,000- 1,999,999 489 21.3 693,1113 24.9 
2,000,000- 	3,999,999 296 12.9 789,044 28.2 
4,000,000 and over - cl pius 79 3.4 679,059 24.3 

lotsl 2,294 100.0 2,195,337 100.0 

1984: 

Jo,-ter - MoOns dv $301,000 515 21.0 92,079 1.1 
300,000-0 	599,999 563 22.9 248,517 U.S 
600,000- 	999,999 453 19.4 351,296 11.7 

1,000,000-1,999,999 

544 22.1 773,722 25.9 
2,000,000- 3,999,999 287 11.7 779,895 26.1 
,000,000 and over - ci pius 95 1.9 745,951 24.9 

Total 2,457 100.0 2,991,460 100.0 
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14811 43. Disin Other General brchondi,o Stores, by Selected localities, 1983 and 1984 

jA&tAU 43. Succura.l.a des autres chelnes do eag.eina do .erctaandleea dAyeaes, salon certainos agglrOtiofle, 1983 at 1984 

Stores (sealmuwi) 	 Sales 

Maysaina (aaoiinus) 	 Ventea 

1983 	 1984 	 1983 

Loarige 
in oalea 
1984/1 983 

tar iat ion 
des ventee 

1784 	 1984/1983 

CANADA 2,294 2,457 2,795,337 2,991,460 .7.0 

Cenau..etropoliten aroae(12) - Regions aétropoIit.lnas do 
recenae.ent(12) 585 635 1,149,369 1,225870 .6.6 

Calgary, 	Vita. 	- Bib. 13 13 40.044 34,912 -12.8 
Ch1cout.a1-onqubre, Qué. 6 6 a a a 
Edoonton, Bits. - BIb. 36 18 51,722 48,326 .6.6 
Halifas, N.S. - 4.-C. 18 26 54,258 56,311 .3,8 
Hauilton, Dot 36 39 63,726 71,026 .11.5 

Kitchener, Ont. 18 21 28.221 34,194 .21.2 
London, Dot. 16 23 34,089 40,521 .18.9 

HontrBol, Qué. 139 136 126,945 130,666 .2.9 
Oshawa, (kit. 9 12 30,007 39,038 *30.1 

Ottawa-Hull, Ont., Qué. 26 26 54,153 60,581 *11.9 
Québec, Qué. 23 23 33,853 36,613 .8.2 
Regina, Soak. 6 7 42.570 35,781 -15.9 
Saint 3ohn, N.S. 7 8 11,103 11,360 .2.3 
Sealcetoon, Soak. 8 8 29,980 28,089 -6.3 
St 	Catharines-Niagara, (kit. 26 33 39,926 48,583 .21.7 
St. Jotac . a, Nfld. 	- 1.-N. 5 6 16,507 14,957 .9.4 
Sudbury, (kit. 8 9 16,667 17,087 .2.5 
Thunder Bay, Ont. 5 7 6,617 5 X 

Toronto, Dot. 136 149 314,249 353,921 +12.6 
Trola-Rinibrea, Qué. 2 2 a a a 
Vancou.er, B.C. - C.-B. 32 30 76,526 63,322 -17.3 
Victoria, B.C. 	- C.-B. 5 5 11,025 10,265 -6.9 
Windsor, 	(kit. 10 13 21,944 28,032 .27.7 
Winnipeg, Man. IS 15 31,941 38,247 +19.7 

Cenaus sqgl,erstione(12) - Agg1r.tiona do recennt(12) 

Population 25,000 and over - at pli 244 272 409,382 451,067 *10.2 

Baie Comeau, Qué. 3 3 a a 
Barrio, 0t. 6 7 20,322 21,200 +1. - 
Bellevilie, 	Dot. 6 6 9,177 10,179 
Brwitfard, Ont. 5 6 7,248 9,482 
Brockaille, (kit. 2 2 a a 
Charlotteto,,n, P.E.I. 	- t.-P.-C. 6 B 11,360 13,2(1) 
Chatham, Ont. 5 7 6,451 8,103 .25.6 
Chiliiwack, B.C. 	- C.-8. 5 4 8,500 8,927 *5.0 
Cornerbrook, Nfld. 	- T.-N. 4 4 6,594 7,141 .8.3 
Cornwall, Dot., Qué. 6 9 5,788 8,331 .43.9 

Courtenay, B.C. - (.-B. 2 2 a a a 
Drunisoodville, Qué. 3 3 x 5 

fredericton, N.B. 5 4 11,358 a 
Granby, Qué. 1 1 a a 
Guelph, Dot, 7 8 11,209 17,359 .56.9 
.lollette, 	Qué. 3 3 4,681 5,784 .23.6 
Kaicloopa, 	B.C. 	- C.-B. 3 3 a a 
Keloans, B.C. 	- C.-B. 5 6 9,672 9,855 -.1.9 
Kingston, Ont. 10 12 17,177 20,162 .17.4 
Medicine Hat, Bite. - AIb. 5 5 10,719 10,710 0.1 
Midland, Ont. 4 6 4,247 5,666 .33.4 
Moncton, N.B. 9 9 11,181 11,036 -1.3 
?boae Jaw, Seek. 7 7 10,326 10,163 -1.6 
Manaimo, B.C. 	- C.-8. 4 3 2,615 a 

w Glaagow, 	N.S. 	- N.-E. 6 7 10,263 10,496 .2.3 
ralrth Bay, Ont. 7 8 a 10,914 a 
Orillia, 	Ont. 5 4 11,661 11,734 .0.6 
Owen Sound, Dot. 4 5 3,985 5,141 *29.0 
Peterborough, Dot. 7 7 11,364 13,103 .15.3 
Port Alberoc, B.C. - C.-8. 3 4 X 3,162 a 
Prince Albert, 	Seek. 4 ii 6,387 5,849 -8.4 
Prince George, B.C. - C.-8. 3 4 1,747 1,958 .2.1 

Rimouaki, Qué. 5 4 a a a 
Rouyn, Qué. 3 4 a 11,811 
Seint-Hyaciothe, Qué. 3 3 a a 
Saint-Jew.-aur-Rlchelieu, Qué. S 4 2,378 4,209 .77.0 
Saint-JBrhee, Qué. 4 4 cc a a 
Salaberry-de-V.11eyfield, Qué. 2 2 a a a 
Sarnia, Dot. 4 6 cc 10,521 a 
Sault Ste. Marie, Ont. 5 7 11,462 12,679 .10.6 

Sept-llea, Qué. 2 2 cc a a 
S1iawinigw, Qué. 5 6 7,593 9,517 .25.3 
Sherbeooke, Qué. 2 2 a a a 
Sorel, Qué. 3 3 * a a 
Stratford, Ont. 2 4 cc 5,221 a 

Sydney, N.S. 	- #.-C. 13 14 20,804 21.523  
Sydney Miraea, N.S. - 4.-C. 5 5 6,416 6,317 
Terrace, B.C. - C.-B. 4 4 9,464 9,320 -. 
That ford Mines, Qué. 2 2 a a 
Trenton, (kit. 6 6 11,187 11,679 

TFuIO, N.S. . N. 10 17 9,414 12,449 
Vernon, B.C. 	- C.-B. 3 3 a a 
Victoriaville, Qué. 3 3 9,777 8,568 

All other - Io,*e* lee auto.. 1,465 1,550 1,236,584 1,314,926 *6.3 

See footnote(s) it end of tables. 
Voir note(s) h 1s fin des tableaus. 

I 
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Chart - 15 	 Graphlque - 15 

Sales of Department Stores, Canada, 1980-1984 
Ventes des grands magasins, Canada. 1980-1984 
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Source Table 46 - Tableau 46 
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\FILE 44. Historical Statistics of Department Stores, Canada, 1970-1984 

I \IILEAIJ 44. Statistiques historiques aur lea grands maqasins, Canada, 1970-1984 

Chains 	Stores 	 Sales 
	

Salaries 
and wages 

Magasins 	 Ventea 

Year Chatiies 	Average 	 Amount 	 Average 	!T&nuné- 

Arinéc 	
per 	 rat inn 
store 

Masimum 
Moyenne t'rit ant Moyeone 

par 
magas in 

N0, r,hr $000 $000 $'OOO $'OOO $'OOO 

1970 . 	 . 388 .. 2,852,320 7,351 .. . 	 . 691,246 
1971 .. 424 .. 3,193,589 7,532 .. .. 762,698 
1972 59 466 481 5,713,871 7,970 .. 823,252 859,494 
1973 36 510 531 4,346,759 8,523 .. 960,728 1,026,734 

1974 37 548 579 5,110,902 9,326 925,483 1,125,622 1,296,414 
975 54 580 608 5,828,141 10,049 ., 1,232,296 1,549,476 

1976 32 608 619 6,514,325 10,714 1,236,029 1,313,877 1,614,824 
1977 52 634 644 6,960,460 10,979 1,307,404 1,380,525 1,676,793 

1978 29 662 686 7,790,490 11,768 1,415,179 1,518,782 1,952,433 
1979 28 703 713 8,652,972 12,309 1,521,406 1,631,999 2,202,408 
1980 27 755 752 9,597,256 13,057 1,725,010 1,658,191 2,505,521 
1981 26 773 798 10,295,178 13,318 .. 1,788,145 2,844,203 

1982 25 790 810 10,284,895 13,019 .. 1,755,331" 2 1 003 1 676r 
185 24 797 809 11,001,426 13,804 1,630,458 1,887,032 2,086,362r 

114 24 802 819 11,576,014 14,434 1,706,457 2,152,727 2,212,156 

Start: ing in 1982, 	the inventory represents the total stocks on hand (reported at 	'cost price') 	at 	the end of the firms' 

Nile: 
operating periods. Prior to 1982, 	the inventory was based on the monthly stocks reported at 	selling price' 	as of 
December 31. The monthly stocks (in $000) reported as of December 31, 1983 = $3,222,506 and for 1984 = 	$3,138,168. 

4ut.a: Depuis 1982, los stocks représentent l'inventaire en main (déclaré au 'prix coitsnt') è Is fin do 1'annêe d'affairea des 
entreprises. Avant 	1982, ces données proenaient des stocks mensuels déclarés au 'prix de vents' 	le 31 décembre. Lee 
stocks inensuels (en $000) déclsrês le 31 dcembre 1983 = $3,222,506 et pour 1984 = $3,158,168. 

TABLE 45. Historical Statistics of Sales of Department Stores, as a Percentage of Total Retail Trads, by Province, 1970-1984 

TABLEAU 45. Statistiques historiques sur lea ventes des grands magasins, par rapport a l'eneeiirible du eumeerce de detail, melon 
is province, 1970-1984 

Year 

Anriée 
Canada 

New- 
found- 
land 

Terre- 
Neuve 

Prince 
Edward 
IsLand 

Ite-du- 
Prince- 
douard 

Nova 
Scotia 

Nou- 
velle- 
rcosse 

New 
Brunswick 

Nouveau- 
Brunswick 

Quebec Ontario 
Mani- 
toba 

Saskat- 
chewan 

Alberta 

British 
Colum-
bia(14) 

Coloie-
Britan-
nigue(14) 

per cent - pourcerlt age 

1970 10.3 7.8 7.7 6.7 6.8 7,5 10.4 16.2 6.5 14.4 14.5 
1971 10.2 7.6 . . 6.8 7.2 7.3 10.3 16,6 6.1 14.4 
1972 10.9 7.8 8.3 7.9 7.8 7.9 11.1 16.4 6.2 16.1 14.5 
1973 11.3 7.8 10.2 8.8 8.1 8.4 11.4 16.2 6.8 16.9 15.2 
1974 11.5 8.9 13.0 8.9 8.6 8.5 11,6 15.8 6.9 16.7 15.0 

1975 11.4 8.3 14.2 9.0 8.9 8.7 11.4 15.6 7.2 16.1 15.3 
1976 11.5 7.9 15.2 9.0 9.1 9.0 11.5 15.7 7,2 15.9 14.9 
1977 11.3 7.8 15.1 9,1 9.5 8.5 11.4 15.9 7,6 15.5 14.5 
1978 11.3 7.5 14.4 8,8 9.3 8.5 11,4 15.8 7,5 15.4 14.9 

1979 11.2 7.7 14.5 8.5 9.2 8.2 11.4 15.7 7.5 14.9 15.4 

110 11.4 7.6 14.6 8.8 9.1 8.3 11.2 15.1 7.5 14.2 15.3 
81 10.9 7.3 14.2 8.9 9,0 8.0 10.7 14.5 7.4 13.9 15.or 

10.5 6.9 14.6 8.9 8.9 7.6 10.2 14,0 7.4 13.7 

lIZ 
83 10.3 6.6 14,3 9.1 8.7 7,6 10.1 13,7 8,0 13.5 14,4r 

I 	816 9,9 6.7 13,5 8.8 8.7 7.3 9.5 13,2 8.4 12.9 13.5 

c footnote(s) at end of tables. 
ioir note(s) a Is fin des tableaux. 
Note: See Appendix ill 	for explanation of adjustments to the data. 
Plots: Voir lappendice Ill pour l'explication des modifications apportées aux données, 



TABLE 46. Departhent Stores, by Province, 1983 and 1984 

TABLEAU 46. Grands .agaslnm, per province, 1983 at 1984 

Percentage chanqP 
1984/1983 

Province 1983 1984 
Var iat ion 
procent uelle 
1984/1983 

Canada 

Chains(10) - thalnea(10) No. - nbre 24 24 

Stores (saxi.ia) - Magamins (.axi.i.) 809 819 

SALES - TOTAL - VENTES $'OOD 11,001,426 11,576,014 +5.2 

Newfoundland - Terre-Neuve: 
Chains - Chalnes No. - nbre 7 7 
Stores (maximum) - Magasins (maximum) " 14 16 
Sales - Total - Ventes $'OOO 131,859 141,367 +7.2 

Prince Edward Island - tie-do-Prince- 
douard: 

Chains - Chalnes No. - nbre 5 5 
Stores (maximum) - Mega8ins (maxilnun) ' 7 7 
Sales - Total - Ventes $'OOO 69,367 71,029 +2.4 

Nova Scotia - Nouvelle-cosse: 
Chains - Chalnes No. - nbre 8 7 
Stores (maximum) - Magasins (maximum) 1. 

"  34 33 
Sales - Total - Ventes $'OOO 324,986 361,698 +11.3 

New Brunswick - Nouveau-Brunswick: 
Chains - Chalnes No. - nbre 6 6 
5tores (maximum) - Magasins (maximum) " 26 26 
Sales - Total - Ventes $000 240,727 256,74 +6.7 

Québec: 
Chains - Chalnes No. - nbre 11 11 
Stores (maximum) - Magasins (maximum) " 164 168 
Sales - Total - Ventes $'OOO 1,959,144 2,142,653 +9.4 

Ontario: 
Chains - Chalnea No. - nbre 15 14 
Stores (maximum) - Magasins (maximum) 302 300 
Sales - Total - Ventes $'OOO 4,002,925 4,217,139 +5.4 

Manitoba: 
Chains - Chalnes No. 	- nbre 6 6 
Stores (maximum) - Magasins (maximum) " 38 38 
Sales - Total - Ventes $000 565,077 602,127 +6.6 

Saskatchewan: 
Chains - Chslnes No. 	- nbre 7 7 
Stores (maximum) - Magaains (maximum) ' 31 33 
Sales - Total - Ventes $000 348,677 370,922 +6.4 

Alberta: 
Chains - Chalnem No. 	- nbre 7 7 
Stores (maximum) - Magasiris (maximum) 86 85 
Sales - Total - Ventes $000 1,541,415 1,551,420 +0.6 

British Columbia - Colombie-Britannique: 
Chains - Chalnea No. 	- nbre 7 7 
Stores (maximum) - Magasins (maximum) 11 1. 101 106 
Sales - Total - Ventes $'OOO 1,784,189 1,825,222 +2.3 

Yukon and Northwest Territories - 
Yukon et Territoires du Nord-Oueat: 

Chains - Chalnes No. - nbre 3 4 
Stores (maximum) - Magamins (maximum) 11 6 7 
Sales - Total - Ventes $'OOO 33,060 35,695 +8.0 	 - 

See footnote(s) at end of tables. 
Volt note(s) b Is Fin des tableaux. 
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' 	 1*1111 47. Oepart.ant Store., by ISer or Outlet., Canada, 1983 and 1984 

IA8L(ALI 47. Grands .agina aelm 1s nre de points de sante, Canada, 1983 at 1984 

Nun,ber of stores operated 	 Chaina 	 5tores (maaimua) 	 Sales 

Soabre da maqasins eaplolt8e 	 COsInes 	 MagasIns (.aa:ana) 	 yenta. 

No. - nbre 	S 	 No. - nbre 	S 	 Solo 

1983: 

1- 3 atorea - .sqaelns 11 45.8 17 2.1 85,162 0.8 
4-19 stores - .s,av,n. 4 16,7 36 4.4 1,188,075 10.8 

20-99 storen . maqasins 5 20.8 271 33.5 5,135,666 46.7 
100 stores and over - m.gssins at plus 4 16.7 485 60.0 4,592,523 41.7 

total 24 100.0 809 100.0 11,001,826 100.0 

1984, 

1- 3 stores - msqsains 11 85.8 15 1.8 65,086 0.6 
4-19 stores - magaslns 4 16.7 40 4.9 1,195,361 10.3 

20-99 stores - ssgastns 6 25.0 370 45.2 6,745,587 58.5 
100 store, and over - .,gaslns at plus 3 12.5 394 48.1 3,569,974 50.8 

Total 24 100.0 819 100.0 11,576,018 100.0 

TA&( 48. Depart.ent Store., by Annual Sale. Volas, Canada, 1983 and 1984 

1881.(AU 48. Grands .aqaslna asIan le vol,ae 8.* sante. a,wivalla., Canada, 1983 at 1984 

Annual .ates vol,a,e Chains Stores (saxisum) Sales 

Voltsa annual des vente, CIlatnes Nagasin, (maxi) Sante. 

No. 	- flOra S No. 	- r,bre S 1000 S 

483: 

30 3.7 198,939 1.8 

Indar 

- P6ins de $100,000,000 	 13 	 54.2 
00,003,000 and over - at plus 	 11 	 45.8 779 96.3 10,802,487 98.2 

total 	 24 	 100.0 809 100.0 11,001,426 100.0 

1984: 

Under - Ibm, de $100,000,000 	 13 	 54.2 28 3.4 178,989 1.5 
$100,000,000 and over - at plus 	 11 	 45.8 791 96.6 11,401,025 98.5 

Total 	 24 	 100.0 819 100.0 11,576,014 100.0 

IA&.E 49. Oepart.ant Store Outlets, by Annual Sale. Voluae, Canada, 1983 and 1984 

IA&EAIJ 49. Pomnta de sante des grands aagasins aelon Is voluae des .,ente. annuell... Canada, 1983 at 1964 

Annual sale. vol,ne 	 Stores (ma,3) Sale. 

Voluee annual des ventea 	 Hagasine (aasi) Vents, 

No. - nbre S 5 1 000 

1983: 

Under - Worn, de $5,000000 127 15.7 435,536 4.0 
S 5,000,000-S 9,999,999 345 42.6 2,544,632 23.1 
10,000,000- 19,999,999 206 25.5 2,852,093 25.7 
20,000,000- 49,999,999 103 12.7 3,031,114 27.6 
$0,000,000 and over - at plus 28 3.5 2,158.050 19.6 

Tot.l 809 100.0 11,001,426 100.0 

1984: 

Under - Moms de 15,000,000 115 14.9 385,481 3.0 
$ 5,000,000-$ 9,999,999 328 40.0 2,465,810 21,3 
10,000,000- 19,999,999 236 28.9 3,258,807 28.2 
20,000,000- 49,999,999 112 13.7 5,340,917 28.8 
'0,000,001) and over - at plus 28 3.4 2,164,999 18.7 

10 	Total 819 100.0 11,576,014 100.0 
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TABLE 50. F&ber and Sales of Dep.rtit Store thjtlets, by Physical Size and Sales Per Square Netre (Foot), Canada, 1983 and 1981(1 

Sales per square metre (foot) 

Ventes par m6tre (pied) carré 

Size of store in square metres (feet) 

Under - Mains do 	$1,000-Sl,299 	$1,300-$1,599 
Total 	 $1,000 ($93) 	 ($93-$121) 	 ($1214149) 

No. - nbre 	$000 	Na. - nbre 	$000 	No. - nbre 	$'OOO 	No. - nbre 

1981: 

lotsl 	 776 	10,791,766 	99 	494,229 	581 	1,405,791 	106 

(bideT -5 000 	(53,820) 228 1,234,668 44 123,235 54 254,380 	66 

S 000-5 999 (53,820-64,573) 144 1,193,756 19 92,431 39 244,095 	35 

6 000-6 999 (64,584-75,337) 78 844,412 8 39,416 19 117,940 	25 

7 000-7 999 (75,348-86,101) 54 723,036 5 30,616 17 144,827 	11 

8 000-8 999 (86,111-96,865) 64 1,014,122 4 29,069 15 141,893 	13 

9 000-9 999 (96,875-107,629) 60 1,066,051 6 54,531 11 120,590 	10 

30 000 (107,639) and over 148 4,715,723 13 124,931 26 360,106 	26 

1984: 

Total 	 Till 	11,315,125 	53 	250,004 	156 	1,196,743 	201 

(hider -5 lOU 	(51,820 219 1,309,413 22 52,384 53 257,060 	58 

5 000-5 999 	(51,820-64,571) 143 3,274,975 TO 46,281 27 162,315 	44 
6 000-6 999 	(64,584-79,357) 80 926,306 4 21,220 17 130,843 	28 
7 000-7 999 	(75,348-86,101) 54 745,496 4 24,359 14 119,057 	14 

8 000-8 999 (86,111-96,865) 66 1,097,494 4 31,237 11 108,044 
9 000-9 999 	(96,879-107,629) 63 1,168,055 3 27,842 14 155,336 

10 501 	(107,6 0  and 	,,"i 145 791,1,1 ii 'u.8b1 311 

1981: 

total 	 100.0 	100.0 	12.8 	4.6 	23.3 	13.0 	24.0 

Under -5 000 (53,820) 100.0 100.0 19.3 10.0 23.7 20.6 28.9 

5 000-5 999 (53,820-64,573) 100.0 100.0 13.2 7.7 27.1 20.4 24.3 

6 000-6 999 (64,584-75,337) 100.0 100.0 10.3 4.7 24.4 16.3 32.1 

7 000-7 999 (75,348-86,101) 100.0 100.0 9.3 4.2 31.5 20.0 20.4 
8 00(1-8 999 	(86,131-96,865) 100.0 100.0 6.3 2.9 23.4 14.2 ZOO 
9 000-9 999 (96,875-107,629) 100.0 100.0 10.0 5.1 18.3 11.3 16.7 

10 000 (107,639) and over 100.0 100.0 9.0 2.6 17.6 7.6 17.6 

1984: 

Total 	 100.0 	100.0 	6.9 	2.3 	20.3 	10.6 	26.1 

Under -5 000 (53,820) 100.0 100.0 10.0 4.0 24.2 19.6 26.5 

5 000-9 999 (53,820-64,573) 100.0 100 1 0 7.0 3.6 10.9 12.7 30.7 

6 000-6 999 (64,584-75, 137) 100.0 100.0 5.0 2.3 21.3 14.1 31.0 

7 000-7 999 	(75,348-86,101) 100.0 100.0 7.4 3.3 21.9 16.0 29.9 

8 000-8 999 (86,111-96,965) 100.0 10U.)) 6.1 2.9 16.7 9.8 24.2 

9 000-9 999 (96,875-107,629) 100.0 100.0 4.8 2.4 22.2 13.3 17.4 

10 000 (107,639) and over 100.0 100.0 4.1 1.2 13.8 5.5 20.7 

See footnote(s) 	at end of tables. 

I 
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8313 [AU 50. P6iro de points de sante dee qr&nda usqasina at laura sontee, salon Is Louis at las vantee, par mAtre (pied) cnrr8, Canada, 1983 at 
- 	1984(11) 

per equare metre (foot) 

's par .tre (pied) carrd 
lot lie do a5088un an metres (ptad) carrAs 

$l,300-$1,599 	81,600-$1,999 	$2,000-$2,999 	$3,000 ($279) 
($1214149) 	($1494186) 	($1864279) 	and Doer - at plus 

$'OOO 	No. - obre 	$000 	No. - nbre 	$'00(1 	No. - 'ibre 	$000 

1 483: 

1,782,381 148 2,007,586 95 2,488,818 67 2,612,958 lotol 

395,605 42 292,609 15 111,707 7 57,332 Moms da 5 000 (53,820) 
274,671 34 332,945 13 156,800 4 92,413 5 000-5 999 (53,820-64,57)) 
227,857 10 110,179 7 109,480 9 219,119 o 1100-6 999 (64,584.75,337) 
118,171 5 72,547 8 145,843 8 211,012 7 000-7 999 (75,348-86,101) 
157,032 12 375,993 22 248,818 8 259,356 8 000-8 999 )86,111-96,865) 
134,779 20 331,278 6 143,637 7 281,255 9 000-9 999 (96,875-107,629) 
474,266 25 691,835 34 1,572,535 24 1,492,053 10 000 (107,639) at p1ua 

2984: 

2,019,214 	liZ 	2,196,363 	119 	2,894,517 	69 	2,750,281 	Total 

350,713 60 432,952 19 159,100 	7 57,205 Moina de 5 000 (53,820) 
346,284 37 559,722 21 260,660 	4 99,714 S 100-5 999 (53,820-64,573) 
251,646 12 155,351 9 135,224 	10 246,427 6 000-6 999 (64,584-75,337) 
150,031 5 68,185 9 168,419 	8 215,445 7 000-7 999 (75, 548-86,301) 

(I 7 3 ?.t1 , ( 7(7)113 9 	1111(19  

1983: 

16.5 	19.1 	18.6 	12.2 	23.3 	8.6 	24.2 	Total 

32.0 18.4 23.7 6.6 9.0 3.1 4.6 34no, de 	. 	 00(1 	51,82(1) 
23.0 23.6 27.9 9.0 13.1 2.8 7.8 5 0011-5 999 	(51,820-64,573) 
27.0 12.8 13.3 9.0 13.0 11.5 26.0 6 000-6 999 (64,584-75,337) 
16.3 9.3 10.0 14.8 20.2 14.8 29.2 7 000-7 999 (75,148-86,101) 
15.5 18.8 17.4 18.8 24.5 12.5 25.6 8 000-8 999 (86,111-96,865) 
12.6 33.3 33.3 10.0 13.5 11.7 26.4 9 000-9 999 (96,875-307,629) 
10.1 16.9 14.7 23.0 33.3 16.2 31.6 10 000 (107,659) et plus 

1984: 

17.8 22.3 19,4 15,4 25.6 9.0 24.3 Total 

26.8 27.4 33.0 8.7 12,2 3.2 4.4 Moi,,s de 5 000 	53,820) 
27.2 25.9 28.2 34.7 20.5 2.8 7.8 5 000-5 999 (53,8213-64,573J 
27.8 15.0 14.6 11.2 14.6 12.5 26.6 6 000-6 999 (64,584-75,597) 
20.1 9,3 9.1 36.7 22.6 14.8 28.9 1 00(1-7 999 	(75,148-86,101) 
18.3 22.7 20.7 16.7 21.2 13.6 27.1 8 000-8 999 (86,111.96,865) 
13.1 27.0 24.6 17.5 21.8 11.1 24.8 9 0110-9 999 (96,875-107,629) 
11.7 17,9 14,3 26.9 35.1 16.6 32.2 10 000 (107,699) at plus 

Voir note(s) h Is fin des tsbleauo. 
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TA&E 51. Depart.ent Store Sales, by Depart.ent, Canada, 1983 and 1984 

TA&EAU 51 • Ventea dma grwsda magaaina, par rayon, Canada, 1983 et 1984 

Sales 
	

Change 

Department 	 Ventes 
	 1984/1 983 

Rayon Variation 
1983 	 1984 	 1984/1983 

No. 
$ , 000 

1 Women's and misses' dresses, houaedresses, aprons and uniforms - 
Robes, robes de ménage, tabliers et uniformes pour dames at 
jeunes flues 185,513 194,426 +4.8 

2 Women's and misses' coats and suits - Manteaux at tailleurs pour 
daises et jeunes filles 182,683 205,866 +12.7 

3 Women's and misses' sportswear - Vêtements sports pour dames et 
Jeunes flues 610,547 665,147 +8.9 

4 Furs - Fourrures 38,477 41,047 +6.7 
5 Infants' 	and children's wear and nursery equipment - Vêtements pour 

bêbês et enfants at articles de chambres d'enfants 281,632 296,927 +5.4 
6 Girls' 	and teenage girls' wear - Vêtements de fillettes at d'sdo- 

lescentes 187,341 203,212 +8.5 
7 Lingerie and women's sleepwear - Lingerie et vtements de nuit pour 

dames 226,971 243,94B +1.5 

B Intimate apparel - Sous-vêtements 123,869 132,542 +7.0 
9 Millinery - Chapesux 21,338 22,973 +7.7 

10 Women's and girls' hosiery - Baa pour dames et fillettem 126,587 128,598 +1.6 
11 Women's and girls' 	gloves, mitts and accessories - Gants, moufles 

et articles de parure pour dames et fillettes 190,577 202,930 +6.5 
12 Women's, misses' 	and children's footwear - Chaussures pour dames, 

jeunes filles et enf'ants 285,979 306,828 +7.3 
13 Men's clothing - Vêtements pour hommes 434,354 482,077 +11.8 
14 Men's furnishings - Articles d'habillecnent pour homes 537,500 584,344 +8.7 

15 Boys' clothing and furnishings - V8tements at articles d'habille- 
sent pour garcons 152,412 164,026 

16 Men's and boys' 	footwear - Chaussures pour hommes et garçons 191,335 198,718 
17 Food and kindred products - Produits alimentaires et connexes 699,549 742,302 
18 Toiletries, cosmetics and drugs - Articles de toilette, coasétiques 

et médicaments 624,862 664,007 +6.3 
19 Photographic equipment and supplies - Appareila at fournitures photo- 

graphiques 163,880 159,368 -2.8 
20 Piece goods - Tisaus b Is pThce 52,902 47,987 -9.3 
21 Linens and domestics - Literie et linge de maison 337,414 352,670 

22 Smallwares and notions - Menus articles 104,606 102,878 -1.7 
23 China and glassware - Porcelaine et verrerie 154,672 159,735 +3.3 
24 Floor coverings - Revétements de plancher 150,720 147,030 -2.4 
25 Draperies, curtains and furniture coverings - Teritures, rideaux et 

housses 180,281 181,911 +0.9 
26 Lamps, pictures, mirrors and all other home furnishings - Lampes, 

tableaux, miroirs at autres articles daineublement pour Is mmison 108,912 107,185 -1.6 
27 Furniture - Meubles 525,456 541,441 +3.0 
28 Major appliances - Gros appareils ménagers 520,577 547,514 +5.2 

29 Television, radio and music - I616vision, radio et musique 515,048 528,954 +2.7 
30 Housewares and small electrical appliances - Articles de ménage et 

petits appareils électriques 440,026 444,025 +0.9 
31 Hardware, paint, wallpaper, etc. - Quincaillerie, peinture, 

papier-tenture, etc. 311,076 325,830 +4.7 
32 Pliinbing, heating and building materials - Materiel de plomberie, 

chsuffage et construction 135,202 128,014 -5.3 
33 Jewellery - Bijouterie 247,633 269,936 +9.0 
34 Toys and games - Jouets et jeux 305,031 339,018 +11.1 
35 Sporting goods and luggage - Articles de sport et valises 309,321 317,248 +2.6 

36 Stationery, books and magazines - Pmpeterie, livres at revues 361,015 380,530 +5.4 
37 Gasoline, oil, auto accessories, repairs and supplies - [ssence, 

huile, accessoires dautomobile, reparation at fournitures 213,729 209,316 -2.1 
38 Meals and lunches - Repss et casse-croOtes 260,863 269,671 
39 Repairs and services - Services at travsux de reparation 123,249 131,272 
40 All other departments - Thus lea autres rayons 378,220 404,562 +1.0 

41 All departments - Total - Toua lea rayone 11,001,426 11,576,014 +5.2 
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TABI[ 52. Major and Junior Depart.ent Stores, Floor Area Accessible to the Public, Canada, 1982-1984(11) 

TAIILEAU 52. Cranda magasins traditionnels et populelres selon Is superficie accessible mu pijilic, Canada, 1982-1984(11) 

Chains 	Number of 	Total 	Floor 	Average 	Median 
locations 	sales 	area 	sales per 	sales per 

Type of department store 	 square metre 	square metre 

Genre de grand magasin 	Chalnes 	Nombre de 	Ventes 	Superficie 	Ventes 	Ventes 
poxnts de 	totales 	moyennes 	m4dianes 
vente 	 per mtre 	par metre 

carré 	cane 

No. - r,bre 	$ 1 000 	m1  

1982: 

All locations - Total - Ensemble des 
points de vente 	 24 	769 	10,094,393 	5 783 981 	1,600 	1,372 

1983: 

All locations - Total - Ensemble des 
points de vente 	 16 	176 	10,791,766 	5 815 268 	1,706 	1,455 

1984: 

All locationa - Total - Ensemble des 
points de vente 	 16 	770 	11,315,123 	5 880 963 	1,807 	1,569 

Major department stores - Grands magasins 
"traditionnels" 	 11 	314 	7,124,242 	3 055 757 	2,246 	1,918 

Junior department stores - Grands msgsslns 
'nnptilaires" 	 5 	456 	4,190,880 	2 825 206 	1,505 	1,478 

ragesales 	Median sales 	Annual percentage 
square 	per square 	change 

foot 
Variation annuelle 

tea 	Ventes 	on pourcentage 
ioyennes 	médianes 
par pied 	per pied 
carrC 	carré 	Average sales 	Median sales 

per square 	per square 
metre (foot) 	metre (foot) 

Ventes 	Ventes 
moyennes par 	médlanes per 
metre (pied) 	metre (pied) 
carré 	carré 

ft 2  - p1 2 	$ 

1982: 

All locations - Total - Ensemble des 
points de vente 	 62,244,190 	149 	127 	-3.2 	-2.3 

1983: 

All locations - Total - Ensemble des 
pointa de vente 	 63,174,928 	159 	135 	+6.7 	+6.5 

1984: 

All locations - Total - Ensemble des 
points de vente 	 63,236,165 	168 	146 	+5.7 	+8.1 

Major department stores - Grands magasins 
"tcaditionnels" 	 32,857,603 	209 	178 	+5.0 	+9.9 
or department stores - Grands magasins 

P 	)opulairea 	 30,378,562 	140 	137 	+7.7 	+6.2 

footnote(s) at end of tables. 
ir note(s) b Is fin des tableaus. 
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TABLE 53. Major and Junior Department Stores, by Province, 1982-1984 

Newfoundland 	Prince 	Nova 	New 

Edward 	Scotia 	Brunswick 

Island 

Type of department store 	Canada 	 Uuibec 
Terre-Neuve 	tie-du- 	Nouvelle- 	Nouveau- 

Prince- 	fcosse 	Brunswick 

Ldouard 

Number - Nombre 

810 	14 	7 32 26 167 

809 	14 	7 34 26 164 

819 	16 	7 33 26 168 
345 	8 	3 7 4 57 

474 	8 	4 26 22 111 

+1.2 	+14.3 	- -2.9 - +2.4 

Total sales - Ventes totales 

thousands of dollars - milliers de dollars 

1982: 

Total, all stores 

1983: 

Total, all stores 

1984: 

Total, all stores 
Major department stores 

Junior department stores 

Percentage change 1984/1983 

Total, all stores 

1982: 

Total, all stores 

1983: 

Total, all stores 

1984: 

Total, all atores 
Major department stores 
Junior department stores 

Percentage change 1984/1983 

Total, all stores 

	

10,284,895 	123,937 

	

11,001,426 	131,859 

	

11,576,014 	141,367 

	

7,331,953 	x 

	

4,244,061 	5 

	

+5.2 	+7.2 

62,616 278,666 221,348 1,804,932 

69,367 324,986 240,728 1,959,144 

71,029 361,697 256,742 2,142,652 
x 119,8 a 1,235,553 
a 242,359 a 907,099 

+2.4 	+11.3 	+6.7 	+9.4 

I 



Nunber - Nombre 

304 	38 29 84 102 7 

302 	38 31 86 101 6 

300 	38 33 85 106 7 
112 	18 16 50 64 6 
188 	20 17 35 42 1 

-0.7 	- +6.5 -1.2 +5.0 +16.7 

tal sales - Ventes totales 

Hnusar,dsof dollars - milliers de dollars 
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IAIIIEAU 53. Grds magasins traditionnels et populaires, par province, 1982-1984 

fo tish 	Yukon and 
1umbia 	Northwest 

Territories 
Ontario 	Manitoba 	fiaskatchewan 	alberta 	 Genre de grand magasin 

Colombie- 	Yukon et 
Britannique 	Territoires du 

Nord-Duest 

	

3,672,943 	536,829 	302,358 

	

4,002,924 	565,076 	348,677 

	

4,217,140 	602,128 	370,922 

	

2,566,938 	391,924 	 x 

	

1,650,202 	210,204 	 x 

	

+5.4 	+6.6 	+6.4  

	

1,512,131 	1,734,050 	35,086 

	

1,541,415 	1,784,189 	33,060 

	

1,551,420 	1,825,222 	35,694 

	

1,166,287 	1,457,908 	x 

	

385,133 	367,314 	x 

	

+0.6 	+2.3 	+8.0  

1982: 

Ensemble des .agaains 

1983: 

Enseable des augasina 

1984: 

Enseuble des .agasine 
Grands maqasins 'traditionnels" 
Grands magasins 'populairea' 

Variation procentuelle 1984/1983: 

lnoe.ble des .agaaina 

1982: 

Ense,nble des magasina 

1983: 

Enseable des .agasins 

1984: 

Ense.,ble des .sgasina 
Grands maqasina "traditionnels' 
Grands mayssins "populaires" 

Variation procentuelle 1984/1 983: 

Enseable des magaaina 
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TABLE 54. Major and Junior Departaent Stores, by Selected Metropolitan Areas, 1982-1984 

Type of department store 

1982: 

Total all stores 

198 3: 

Total all stores 

1984: 

Total all stores 
Major department stores 

Junior department stores 

Percentage change 1984/1985: 

Total all stores 

1902: 

Total all stores 

1983: 

Total all stores 

1984: 

Total all stores 
Major department stores 
Junior department stores 

Percentage change 1984/1983: 

Total all stores 

1962: 

Total all stores 

1903: 

Total all stores 

1984: 

Total all stores 
Major department stores 

Junior department stores 

Percentage change 1984/1 983: 
Total all stores 

Total of 	Metro- 

selected 	politan 
metro- 	areas , s 
politan 	percentage 
areas 	of Canada 

Canada 	 Calgary 	Ecknonton 	Hnilton 	London 
Total des 	Regions 
regions 	mtropoli- 
mêtropo- 	tames par 
litaines 	rapport au 
Cnitnérêes 	Canada 

Munber of stores - Nombre de nagasins 

610 412 50.9 28 32 23 14 

809 412 50.9 28 34 23 14 

819 415 50.7 21 34 23 14 
345 194 56.2 14 19 13 6 
474 221 46.6 13 15 10 8 

+1.2 .0.7 ... -3.6 - - - 

Total sales - Ventes totales 

thow;mids 	if io1ajs 	- 	mi!liprs 	de lol 	Iii; 

10,284,395 6,798,188 66.1 601,634 619,270 214,536 154,859 

11,001,426 7,175,940 65.2 593,671 699,826 297,467 168,484 

11,516,014 7,516,779 64.9 596,302 703,088 310,382 180,082 
7,331,953 5,430,822 74.1 457,173 537,041 229,534 x 
4,244,061 2,085,957 49.2 139,129 166,047 80,848 5 

+5.2 +4.7 ... .0.4 +0.5 +4.3 .6.9 

Average sales per location - Ventes moyennes par magasin 

thousands of dollars - milliers de dollars 

12,691 16,502 130.0 21,487 21,227 11,936 11,061 

13,599 17,411 128.1 21,203 20,583 12,932 12,035 

14,134 18,113 128.2 22,085 20,679 13,495 12,863 
21,252 27,994 131.7 32,655 28,265 17,656 x 
8,954 9,439 105.4 10,702 11,070 8,1185 

+3.9 +4.0 ... .4.2 +0.5 t4,14 

,.Q 	I 
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FAALEAU 54. Grds magasins traditionnels et populaires 8elon certaines regions uaétropoliteuies, 1982-1984 

Mo:ilréaI 	Uubec Cathar inca- 	lororito 	Vancouver 	Victoria 	1nnIpe9 	(eru e dr yi and nuuoin 
U 	

Niagara 

Number of stores - Nombre do msqasins 

1982: 

81 32 18 	15 88 42 9 30 Ensemble des magasins 

1983 

81 32 20 	14 86 41 9 30 Ensemble des magasins 

1 984: 

80 32 22 	13 86 43 11 30 Ensemble des magasina 
31 12 8 	4 40 28 6 13 Grands magasins "traditionnels" 

49 20 14 	9 46 15 5 17 Grands magesins "populsires" 

Venal ion procentuelle 1984/1983: 

-1.2 - +10.0 	-7.1 - +4.9 +22.2 - Ensemble des magasins 

1,tal sales - Ventes totales 

, 	 in 	 0i 	of 	dnl!sni; 	- 	 mi!] imrmm 	In 	In! I.'mrs 

1132: 

1,08,3I17 457,989 258,215 	1 34, 7 1,472,569 1,040,855 198,019 485,8I1 S Insemble des magasins 

1983: 

1,171,444 483,716 272,119 144,289 1,573,641 1,055,600 204,471 511,232 EnsembLe des magasins 

1984: 

1,261,736 517,838 306,266 148,952 1,654,596 1,086,573 205,885 545,079 Ensemble des •agaainm 
830,355 329,934 x 	76,589 1,212,378 941,804 159,493 x Grands 58985mm "traditionnels" 

431,381 187,905 a 	72,363 442,218 144,769 46,392 a Grands magesins "populaires" 

Variation procentuelle 1984/1983: 

+7.7 +7.1 +12.5 	+3.2 +5.1 +2.9 i0.7 +6.6 Ensemble des magasins 

Average sales per location - Ventes moyennes par msgasin 

thousands of dollars - millions de dollars 

13,399 13,531 13,234 8,982 16,734 

14,462 15,116 13,606 10,306 18,298 

15,772 16,182 13,921 11,458 19,239 
26,786 27,495 x 19,147 30,309 

8,804 9,395 a 8,040 9,613 

+9.1 +7.1 +2.3 +11.2 +5.1 

1982: 

24,782 22,002 16,194 Ensemble des magasina 

1983: 

25,746 22,719 17,041 Ensemble des magaains 

1984: 

25,269 18,717 18,169 Ensemble des magasins 
33,636 26,582 a Grands magasins "traditionneis" 

9,651 9,278 a Grands magasins "populaires" 

Variation procentuelle 1984/1983: 

-1.9 -17.6 +6.6 Ensemble des magasins 
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148*1 55. Deportment Store (LI lets, by Selected Localities, 1983 and 1984 

TABLEAU 55. Polnta do eente dee grands meqasins selon certainea aqglo.érations, 1983 at 1984 

Stores (08.45.15) 

Maqasins (masimul) 

1983 	 1984 

Sal'. 

Vontes 

1981 1994 

Ct,ange 
in sales 
1984/1983 

Var .8tion 

No. 	- nbre S'ODO 

CANADA 809 819 11,001,426 11,576,014 +5.2 

Census metropolitan areaa(12) - Regions .6tropolitainea do 
recenent(12) 512 515 8,505,719 8,936,669 .5.1 

Calgary, 	Alta. 	- AIb. 28 27 593,671 596,302 .0.4 
Chicoutimi-Jo1ui6re, Qué. 6 6 63,467 66,330 .4.5 
Edmonton, Alto. - Mb. 34 34 699,826 703,088 .0.3 
Halifsx, 	N.S. 	- N.-C. 14 14 176,636 198,585 *12.4 
Hamilton, Oct. 23 23 297,447 310,382 .4.3 
Kitchener, Ont. 19 18 169,897 176,136 .3.7 
London, Ont. 14 14 168,494 180,082 *6.9 
Montréal, Qué. 81 80 1,171,444 1,261,736 .7.7 
Oshawa, Oct. 6 8 112,816 126,356 .12.0 
Ottawa-Hull, Oct., Qué. 32 32 483,716 517,838 *7.1 
Québec, Qué. 20 22 272,119 306,266 .12.5 
Regina, Sask. 8 8 116,738 127,241 *9.0 
Saint John, N.B. 6 6 67,143 69,893 .4.1 
Saskatoon, Sask. 8 8 144,405 347,901 .2.4 
St. Cstharnms-Nisqsra, Ont. 14 13 164,289 148,952 *3.2 
St. 	Jo*v,'s, 	Nftd. 	- 	1.-N. 6 6 95,398 102,213 +7.1 
Sudbury, Oct. 7 7 82,490 85,345 .3.5 
1h,a.der Bay, Ont. 6 6 96,118 101,968 .6.1 
toronto, Oct. 86 86 1,573,641 1,654,596 *5.1 
Trois-Risibree, Qué. 4 4 49,884 55,115 *10.9 
Vai,couver, B.C. - C.-B. 41 43 1,055,600 1,086,573 .2.9 
Victoria, B.C. - C.-8. 9 11 200,471 205,885 .0.7 
Windsor, 	(hit. 10 9 154,797 162,607 .5.0 
Winnipeg, Man. 30 30 511,232 545,079 .6.6 

Cans,.. 	gglnser.tiona(12) - AgginsArationa do rocerweeent(12) 

Population 25,000 and over - et plus 162 162 1,593,165 1,680,168  

Bate Com,n, Qué. 3 3 
Barrie, Oft. 3 1 39,143 40,612 
Belleuille, 	Oct. 3 3 38,651 40,942 
Brantford, Ont. 5 5 51,479 52,615 
Brock.ille, 	(hit. 2 2 . * 
Charlottetown, P.F.I. 	- 	1.-P.-t'. 4 4 41,471 42,533  
Chatbam, Oct. 4 4 38,794 42,405 .9.3 
Chilliwack, B.C. 	- C.-8. 3 3 26,523 27,338 *3.1 
Cornerhrook, 	NEId. 	- 1.-N. 2 3 s 12,844 
Cornwall, 	Dot., Qué. 4 4 40,830 42,721 .4.6 
Courtensy, B.C. 	- C.-9. 1 1 a x 
Druemondoille, Qué. 1 1 
fredericton, 	N.B. 5 5 45,929 48,893 *6.5 
Granby, Qué. 3 3 24,798 28,066 .13.2 
Cuetph, Oct. 4 5 39,201 49,865 +27.2 
Jolielte, 	Qué. 1 1 
Kosloopo, B.C. 	- C.-B. 6 6 78,600 77,959 -0.8 
Kelowna, B.C. 	- C.-B. 3 4 37,600 40,117 .6.7 
Kingston, Oct. 6 5 72,553 72,944 .0.5 
Medicine Hat, Bite. 	- All. 4 4 33,037 32,372 -2.0 
Midland, 	Ont. 2 2 
P¼,ncton, 	N.B. 5 5 76,748 82,686 .7.7 
Noose Jaw, Sash. 3 3 23,625 23,664 .0.2 
Nanaim,,, 	B.0 .-C.-B. 6 6 69,230 71,121 *2.7 
hew Glasgow, N.S. 	- N.-l. 3 5 19,259 21,624 *12.3 
North Bay, (1t. 4 4 35,049 36,690 .4.7 
Orillia, 	001, 2 2 x s a 
Owen Sound, Oct. 2 2 a a 
Peterborough, Oct. 4 4 58,412 61,633 .5.5 
Port Alberni, B.C. - C.-8. 2 2 5 5 

Prince Albert, Soak. 5 5 34,088 16,164 .6.1 
Prince George, B.C. - C.-8. 4 4 76,200 79,303 .4.1 
Riouski, Qué. 2 2 X 5 a 
Rouyn, Qué. 1 1 a u 
Saint-Hyacinthe, Qué. 1 1 a a 
Saint-Jeen-sur-R,chelieu, Qué. 4 4 32,110 15,974 .12.0 
Saint-JCrBme, Qué. 2 2 a a 
Salaberry.deValleyf,eld, Qué. 2 2 a s 
Sarnia, 	Oct. 6 5 61,810 60,660 -1.9 
Saull Ste. Marie, Oct. 5 5 55,903 55,875 -0.1 
Sept-Tles, Qué. 2 2 5 

Shawinigan, Qué. 1 1 a x x 
Sherbrooke, Qué, 5 5 60,735 67,178 *10.6 
Sorel, Qué. 2 2 a a 
Stratford, Oct. 3 5 18,439 18,877 
Sydney, 	N.S. 	- N.-&. 6 5 52,469 56,742  
Sydney Nines, N.S. 	- N.-E. 1 1 a 5 

terrace, B.C. 	- C.-8. 2 2 a 
Thetford Mines, Qué. 1 1 s 
trenton, Dot. 1 1 a 
Truro, 	5.5. 	- N.-l. 2 2 a a 
Vernon, B.C. - C.-B. 3 5 22,816 21,701 
Viclorlaville, Qué. 1 1 

All other - tootea lea autres 135 142 902,541 959,178 .6,5 

See footnote(s) at end of tables. 
Soar note(s) 6 Is fin des tableaus. 



Footnotes 

Figures prior to 1960 relate to store 
employees only. 
Includes: fruit and vegetable stores, 
delicatessens, health and dietary food 
stores and other specialty food stores. 

Includes: pharmacies and patent medi-
cine and toiletries stores. 

Includes: men's, women's, children's 
and family shoe stores. 
includes: television, radio and stereo 
stores with and without appliances. 

Includes: home computer stores; appli-
ances, television, radio and stereo 
repair shops; lamp and lighting fix-
tures stores; kitchen boutiques; bed 
and bath boutiques; and other home 
furnishing stores not elsewhere clas-
sified. 

Includes: paint and body repair shops; 
muffler replacement shops; motor ve-
hicle glass replacement shops; other 
motor vehicle repair shops; and car 
washes. 

) Includes: sporting goods stores; bicy-
r'Ieshops; boats, outboard motors and 
busting accessories dealers; and motor-
cycle and snonobile dealers. 

9) Includes: lawn and garden centres; mu-
sical instrument stores; art galleries 
and artists' supply stores; monument 
and tombstone dealers; mobile home 
dealers; and other retail stores not 
elsewhere classified. 

The aggregate of the number of "Chains" 
by province does not add to the Canada 
total since many chains operate in more 
than one province and are consequently, 
only counted once at the Canada level. 
Excludes those outlets only opened for 
part of a year and locations of firms 
which did not report floor area data. 

Based on the 1981 Census designations. 

Includes: all food stores except super-
markets and grocery stores. 
Includes: Yukon arid Northwest Territo-
ries. 
Does not include department stores. 
Based on the accounts outstanding re-
ported as of December 31, 1984 on the 
t'irit h ly survey. ( See St t 1st 1CS CAr1sd 

I' 	

II 	Ht  

Notes 

Avant 1960, Ce chiffre représeritait lee em-
ployés de magasin seulement. 
Comprend: les magasins de fruits et legumes, 
lee maqasins de charcuteries, les maqasins 
d'aliments naturels et diététiques et les 
autres magasins d'alimentation specialisee. 
Comprerid: les pharmacies et lee maqasiris de 
médicaments brevetés et de produits de toi-
lette. 
Comprend: les maqasins de chaussures pour 
hommes, dames, enfar,ts et La famiLle. 
Comprend: lee magasins de pastes de télévi-
sian et de radio et d'appareils steréophoni-
ques avec et sans appareils ménaqers. 
Comprend: lee maqasins d'ordiriateurs person-
nels; Les ateliers de reparation de pastes 
de têlévision et de radio et d'appareils 
stereophoniques; lee rnagasins de lampes et 
d'appareils 	d'eclairage; 	lee 	boutiques 
d'articles de cuisine; lee boutiques pour Is 
literie et La salle de hain et lee autres 
magasins d'ameublement de maison non classes 
ai 1 leurs. 
Comprend: lee ateliers de peinture et de 
carosserie; les ateliers de remplacement de 
silencieux; lee ateliers de remplacemerit de 
qlaces pour véhicules automobiles; 	lee 
autres ateliers de reparation de véhicules 
automobiles; et les lave-autos. 
Comprend: lee maqasins d'articles de sports; 
les magasins de bicyclett.es; lee marchands 
de bateaux, de moteurs hors-bard et d'acces-
soiree pour bateaux; et lee marchands de 
mot.ocyclettes eli de motoneiqes. 
Comprend: lee centres de jardinaqe; lee 
maqasins d'instrunients de musique; 	lee 
qaleries d'art et lee maqasins de fourni-
tures pour artistes; les maqasins de monu-
ments funéraires et pierres tombales; lee 
marchands de maisorie mobiles; et lea autres 
maqasiris de vente au detail non classes 
ai 1 leurs. 
La somme des "Chalnes" par province ne cor-
respond pas au total du Canada rlu fait qu'un 
grand nombre d'entre elles opèrent dane plus 
d'une province mais ne sont comptees qu'urie 
fois au niveau national. 

(ii) N'englobe pas les magasins exploités one 
partie de l'annCe seulement, ni ceux appar-
tenant a des entreprises qui n'ont pas dé-
dare de chiffres cur la superficie. 
Daprès les definitions do recensement de 
1981. 

Comprend: tous lee magaeins d'alimentation 
sauf lee superniarchés et les Cpiceries. 
Comprend: le Yukon et lee Territoires du 
Nord-fluest. 
Ne comprend pas les grands maqaeins. 
Selon les créances actives déclarêes le 31 
décembre 1984 pour l'enquête mensuelle. 
(Cpritj!t Pr h' n 





Appendix I 

DEFINITIONS 

"Retail Trade", is defined as the aggre-
gate sales made through retail locations 
(outlets). 

A "retail 	location", as 	defined 	by 
Statistics Canada, is a business outlet 
(usually a store) in which the principal 
activity is the sale of merchandise and 
related services to the general public for 
household or personal consumption. Included 
in this definition are retail locations 
operated by non-retailing businesses, i.e., 
retail locations operated by businesses 
whose principal activity is manufacturing, 
wholesaling, government, construction, etc. 

A "department store" is defined as a re-
tail outlet that sells the following general 
lines of merchandise: 

family clothing and apparel - at least six 
rnrnrnnr1jt' 1 npq in this 	 rotp, cornprisin: 

I 	 I 	k 	lit I 	I 

least tour commodity hues in this yroup, 
Iuuruprising at least 10% of the outlet's 
total sales; 

all other (miscellaneous) - at least three 
commodity lines in this group, comprising at 
least 10% of the outlet's total sales. 

A "Junior" Department Store is defined as 
a retailing entity which sells the same wide 
range of goods (see department store defini-
tion) that are sold in the more traditional 
(major) department stores and is popularly 
described as a discount operation. 

A "chain organization" is defined as an 
organization operating four or more retail 
outlets in the same kind of business under 
the same legal ownership at any time during 
the survey year. The only exception is 
"department store organizations" which are 
treated statistically with chain organiza-
tions even though they may fail to meet the 
criteria of four or more retail stores. Any 
firm not meeting the above definition is 
automatically classified as an "independent 
organization". Franchised stores and volun-
I ury group stores are therefore considered 

independent organizations unless they can 

ut
all the conditions of the chain defjnj-

Ion. 

Appendice I 

DOINITIONS 

"Conunerce de detail" signifie, l'ensemble des 
ventes faites par des points de vente au detail. 

Un "point de vente au detail", suivant la 
definition de Statistique Canada, est un local 
d'affaires (habituellement un magasin) dont 
l'activité principale est la vente de marchan-
dises et de services connexes au grand public 
pour la consomrnation ménagère ou personnelle. 
Cette définit ion englobe les points de vente au 
detail exploités par des entreprises autres que 
des magasins de detail, c'est--dire par des 
entreprises dont l'activité principale est Is 
fabrication, le commerce de gros, l'administra-
tion publique, la construction, etc. 

On définit comme "grand magasin" tout point de 
vente au detail qui offre les categories géné-
rales de marchandises indiquées ci-après: 

habillement et vêtements pour la famille - ce 
rroupe doit comporter au moms six categories de 
roduits et représenter un minimum de 20% du 

cniffre d'affaires du magasin; 

hrubips, appareils ménagers et articles d'ameu-
blernent - ce groupe doit comporter au moms qua-
tre categories de produits et représenter un 
minimum de 10% du chiffre d'affaires du magasin; 

tous les autres articles (divers) - ce groupe 
doit coinporter au moms trois categories de 
marchandises et représenter un minimum de 10% du 
chiffre d'affaires du magasin. 

Un grand unagasin "populaire" est défini comme 
étant un point de verute au detail qui offre la 
même vaste gamme d'articles (voir la definition 
d'un grand magasin) que les grands magasins "tra-
ditionnels" et qui est généralement considéré 
comme un mnagasin b prix réduits. 

On définit comme "entreprises de magasins a 
succursales" toute entreprise qui exploite au 
moms quatre points de vente appartenant h un 
même genre de commerce et sous one même apparte-
nance juridique, a un moment donné de l'année 
d'enquête. Les "entreprises de grands magasins" 
constituent la seule exception, car elles sont 
considérées du point de vue statist ique comme des 
entreprises de magasins h succursales, même si 
elles n'exploitent pas quatre points de vente. 
Toute entreprise dont le schema de structure ne 
concorde pas avec la definition ci-dessus est 
classée automatiquement dans la catégorie des 
"entreprises indépendantes". Par consequent, lea 
magasins des concessions et des groupements 
volontaires sont considérés comme des magasins 
indépendants, a moms qu'ils ne répondent 
toutes les conditions mentionnées dans Ia défini-
tion d'un magasin a succursales. 
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Ventes. Ii s'agit du total des ventes de marchari--
dises et des recettes provenant de reparations, 
de Is location de materiel, de la vente de repsn 
et d'autres services, moms lea rendus, les ajus-
tements et les rabais. La valeur des reprisen 
n'est pas déduite. Lea commissions sur Ia vente 
de marchandises appartenant b autrui et la valeur 
(au detail) des marchandises prélevées par le 
propriétaire pour son usage personnel sont comp-
tees. Les recettes hors exploitation, les ren-
trees sur créances radiées et les taxes de vente 
directes sont exclues. 

Les estimations relatives au commerce de dé-
tail ne prennent pas en compte les ventes direc-
tes, c'est-à-dire les ventes qui ne sont pas 
faites par l'intermédiaire d'un point de vente au 
detail, par exemple, les ventes directes par dé-
marchage, les ventes de Journaux ou de revues 
faites directement par les imprimeurs ou édi-
teurs, lea ventes faites par les cercles du livre 
et les clubs de disques et lea ventes par distri-
buteurs automatiques. Il n'y a qu'une exception: 
les ventes par lea entreprises des grands maga-
sins faites par catalogue, qui sont classées dana 
le genre de commerce des "magasins de marchandi-
ses diverses"(l). En outre, le commerce de detail 
ne comprend pas les ventes au detail des unites 
auxiliaires (par exemple, entrepOts et sieges 
sociaux), ni les ventes des entrepreneurs dont 
l'activité principsie ne reU-ve ps du rnrisnerre 
de détwi , H leo np(rat ions de detsi l ent tn psi-
tic u lie r 

Aux fins des cot jest ions du coiilinerce de dé-
tail, on considère les af'faires réalisées par inn 

concessions situées h l'intérieur d'un grand 
magasin comme faisant partie de l'ensemb.le des 
affaires du magasin qui lea abrite. Toutefois, 
dans le cas d'un rayon (ou d'un magasin) d'ali-
mentation, on inclus les ventes que si le rayon 
ob le magasin fait partie intégrante du grand 
magasin et n'est pas présenté au public sous une 
appellation quelconque qui diffère de celle du 
grand magasin auquel il est rattaché. 

Stocks. C'est Ia valeur des marchandises détenues 
pour Ia revente dans les magasins et les entre-
pots, y compris les stocks en transit au Canada 
Cu en consignation au Canada. On ne cornpte cepen-
dant pas les marchandises détenues en consigna-
tion, ni les fournitures de magasin et de bureau, 
ni les autres fournitures non destinées pour la 
reverite. Les données sur lea stocks peuvent être 
déclarées au prix coOtant, au prix du marcné (au 
coOt courant de remplacement), plus bas que le 
prix coOtant ou du marché et au prix de vente. 

(1) Les ventes par catalogue des grands magasins 
ne doivent pas être confondues avec les yen-
tes faites dans les points de vente des maga-
sins succursales exploitant des salles 
d'exposition de ventes par catalogue, qut 
appartiennent plutOt au genre de nnnnr' 

"tous les autres rnagasins de detail. I 

Sales. The total sales of merchandise and 
receipts from repairs, equipment rental, 
restaurants and other services, less re-
turns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sales of goods owned by 
others and proprietors' withdrawals of goods 
(at retail) for personal use are included. 
Non-trading revenues, bad debts recovered 
and direct sales taxes are excluded. 

Retail trade estimates exclude sales from 
any form of direct selling which bypasses 
the retail store, for example, direct door-
to-door selling, sales of newspapers or 
magazines sold directly by printers or 
publishers, sales made by book and record 
clubs and sales made through automatic 
vending machines. The only exception to the 
direct selling exclusion is the catalogue 
sales activity of department store organiza-
tions which are classified to the "general 
merchandise stores" kind of business.(1) In 
addition, retail trade excludes: retail 
sales through ancillary units, e.g., 
warehouses, head offices, etc.; sales of 
contractors whose major activity is not 
retailing; and retail transactions between 
individuals. 

For retail trade estimates the sales of 
concessions located in department store out-
lets are regarded as part of the overall 
business of the department store outlet in 
which they are located. 1-lowever, sales of an 
associated food department (or store) are 
included only if it is an integral part of 
the overall department store operation and 
is not identified to the public by any name 
which differs from that of the department 
store with which it is associated. 

Stocks. The value of goods held for resale 
in stores and in warehouses including inven-
tory in transit in Canada or on consignment 
to others in Canada. Excluded are goods con-
signed by others, store and office supplies 
and any other supplies not to be sold. In-
ventory data can be reported at cost price, 
market price (current replacement cost), 
lower of cost or market price and selling 
price. 

(1) The catalogue sales business of depart-
ment stores should not be confused with 
the sales made through outlets of chains 
operating catalogue sales showrooms 
which are classified to the "all other 
retail stores" kind of business. 

I 

I 
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Number of stores. The average number of sto- 
res is obtained by averaging the numbers in 
eration at the beginning, the mid-point 
l at the end of the financial year of 

' 
i
sin organizations. The maximum number of 
ores is the total number of stores opera-
ii during the year, regardless of whether 
ey were operated all or part of the year. 

Achats. Ii s'agit du montant net des achats (leur 
valeur brute, diminuée des rendus, des ajuste-
ments et des rabais) livrés au magasin, y compris 
lea frais de transport et d'assurance et lea 
autres frais connexes. Autrement dit, c'est le 
roUt des marchandises neuves ou d'occasion ache-
tees en vue de leur vente, y compris Ia valeur 
estimative des reprises. 

Prix de revient. On obtient cette donnée en 
calculant: les stocks douverture + lea achats 
totaux - les stocks de fermeture. 

Profit brut. On obtient cette donnée en calcu-
lant: les ventes totales - le prix de revient. 

Les valeurs moyennes sont obtenues en faisant la 
somme des pourcentages que représentaient le coat 
des marchandises vendues et le profit brut de 
chaque entreprise, et en lea divisant per le nom-
bre d'entreprises. Les valeurs médianes représen-
tent lea points centraux des deux series. Avant 
1979 les pourcentagea du coOt des marchandises 
vendues et du profit brut ont été calculés par Is 
somme des genres de commerce, pour l'ensemble des 
entreprises; par consequent, its ne sont pas tout 
'a fait comparables aux valeurs obtenues pour 
1982. Lea valeurs extremes ont néanmoins été eli-
minées en vertu de l'une et l'autre méthodes. 

Traitements et salaires. C'est la rémunération 
globale de tous lea employés (y compris les em-
ployés du siege social et des entrepôta) pour 
l'année, avant lea deductions des irnpôts sur le 
revenu, de Ia prime dassurance-chömage, des 
charges sociales de l'employé, etc.. Lea traite-
ments des propriétaires actifs pour lea entre-
prises non-constituées en sociétê par actions ne 
sont pas inclus, par contre, pour lea entreprises 
conatituées, lea traitements des cadres actifs 
sont inclus. 

Créances actives. Le total des somes dues au 
titre des achats 'a credit ou 'a temperament 'a Ia 
fin de l'année. N'y uigurent pas lea créances 
radiéea, lea créances vendues 'a des institutions 
financières, ni lea revenus non gagnés provenant 
des frais de financement. 

Genre d'exploitation. On distingue, pour lea en-
treprises de magasins 'a succursales, lea chainea 
locales, provinciales et nationales. Par chalnes 
locales, on entend celles dont l'activité s'exer-
ce 'a l'intérieur d'une ville ou d'une localité. 
Les chaInes provinciales exploitent des magasins 
dans plusieurs localités, mais 'a l'intérieur 
d'une même province. Les chalnes nationales 
exploitent des magasina dans plus d'une province. 

Nombre de magasins. Pour obtenir le nombre mnoyen 
de magasins, on fait Ia moyenne des magasina en 
exploitation au debut, au milieu et 'a Is fin de 
l'exercice financier des entreprises de magasins 
'a succursales. Le nombre maximal de magasins eat 
le nombre total des magasins en exploitation 
durant l'année, qu'ils aient été exploités pen-
dant toute l'année ou une partie de l'année seu-
lement. 

u'chases. The total net purchases (gross 

' 	

Jue less returns, adjustments and dis- 
Lints) at delivered price including 

Height, insurance and other related costs. 
Tie cost of new and used goods purchased for 
resale including appraisal value of goods 
taken in trade. 

Cost of goods sold. This value is obtained 
by calculating: opening inventory + total 
purchases - closing inventory. 

Gross profit. This value is obtained by 
calculating: total sales - cost of goods 
sold. 

The average values are derived from the sun 
mat.ion of cost of goods sold and gross pro-
fit percentages, for each organization, 
divided by the number of organizations. The 
median values are the mid-points of the two 
series. Prior to 1979, cost of goods sold 
and gross profit percentages were derived by 
using kind of businesses totals over all 
organizations and thus are not strictly 
comparable to the values derived for 1982. 
Extreme outliers however, were eliminated 
under both methods. 

Su[aries and wages. The total payroll for 

ie 

 year for all employees (including head 
Hfice and warehouse personnel), before 

luctions for income tax, unemployment in- 
rance, employee social security contribu- 

tions, etc.. Salaries of working proprietors 
of unincorporated businesses are not in- 
cluded, but for incorporated businesses, 
salaries of working executives are included. 

Accounts outstanding. The aggregate amount 
owing on all charge, installment or open 
credit accounts at the end of the year. The 
totals do not include accounts written off, 
accounts sold to financial institutions, or 
unearned income from financial charges. 

Type of operation. Chain store organizations 
are stratified into local, provincial and 
national chains. Local chains operate within 
one city or locality. Provincial chains 
operate stores in more than one locality but 
within one province. National chains operate 
stores in more than one province. 
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Physical store size. For the purpose of this 
survey, the physical store size of a loca-
tion is defined as the gross floor area of 
the premises which is usually accessible to 
the public. 

Average sales per square metre (foot). This 
value is derived from the sum of the average 
sales per square metre (foot), for each re-
porting location, divided by the number of 
reporting locations. Prior to 1979 this 
value was derived from the sum of sales di-
vided by the sum of floor area, over all 
reporting locations, and therefore is not 
strictly comparable with the calculated 
floor area statistics of this publication. 
Data automation has now allowed for the more 
complex methods to be used which in turn 
should provide more accurate and relevant 
statistics to the user. 

Median sales per square metre (foot). This 
value is the mid-point in the series of 
average sales per square metre (foot) such 
that there are as many values below the 
point as there are above it. 

Census Metropolitan Area (C.M.A.). The main 
labour market area of an urbanized core 
having 100,000 or more population. The core 
is the central, continuously built-up area 
of an urban centre. CMAs are created by Sta-
tistics Canada, and are usually known by the 
name of their largest city. CMAs contain 
whole census subdivisions. CMAs are con-
primed of municipalities completely or 
partly inside the urbanized core, and other 
municipalities, if at least 40% of the em-
ployed labour force living in the rnunici-
pality works in the urbanized core, or at 
least 25% of the employed labour force 
working in the municipality lives in the 
urbanized core. (Trois-Rivières, Qué, became 
the 24th CMA as the result of recent growth 
in its urbanized core.) 

Census Agglomeration (C.A.). This is defined 
in the same manner as a C.M.A. except that 
the urbanized core population is between 
10,000 and 99,999. This procedure represents 
a major change from the 1971 and 1976 me-
thods of definition and has resulted in 
substantial changes in C.A.'s and their 
boundaries. Twenty-three urban centres have 
become C.A.'s, and twenty-two 1976 C.A.'s 
have been dropped for 1981. The application 
of the new definition has often resulted in 
a substantial expansion in the geographical 
areas of Census Agglomerations. 

Taille du magasin. Aux fins de la présente en-
quête, la taille d'un point de vente me définit 
comme la superficie brute des beaux qui est 
habituellement accessible au public. 

Ventes moyennes par .ètre (pied) carré. On cal-
cule cette variable en additionnant les ventes 
moyennes par metre (pied) carré de chaque local 
d'affaires enquêté et en divisant la somme par le 
nombre de locaux déclarants. Avant 1979, on la 
calculait en faisant Ia somme des ventes, que 
l'on divisait par la superficie de tous lea 
beaux déclarants, par consequent, lea données 
sur la superficie publiées cette année ne sont 
pas strictement comparables h celles de cette pu-
blication. L'automatisation favorise désormais le 
recours des méthodes plus eompliquées, qui 
devraient, b leur tour, fournir b l'utiiisateur 
une statistique plus precise et plus utile. 

Ventes médianea par metre (pied) carré. Il s'agit 
de la valeur centrale de la série des ventes 
moyennes par metre (pied) carré; autrement dit, 
ii y a autant de valeurs en-dessous de ce point 
qu' au-dessus. 

Region métropolitaine de recensement (R.M.R.). 
C'est le principal marché du travail d'un noyau 
urbanisé comptant 100,000 habitants ou plus. Le 
noyau est la zone btie en continu d'un centre 
urbain. [em RMR sont créées par Statistique 
Canada et sont ordinairement désignées par le noin 
de la yule principale. [lies renferment des sub-
divisions de recensement completes. Les RMR con-
prennent les municipalités qui Se trouvent en 
totalité ou en partie b l'intérieur du noyau 
urbanisé ainsi que d'autres municipalités, si au 
moms 40% de la population active occupée deineu-
rant dans la municipalité travaille dans le noyau 
urbanisé, ou si au moms 25% de la population 
active occupée travaillant dans la municipalité 
demeure dans le noyau urbanisé. (La region metro-
politaine de Trois-Rivières, Qué. est devenue la 
24e RMR par suite de l'expansion récente de son 
noyau urbanisé). 

Agglomeration de recensement (AR.). [a défini-
tion répond aux rnêmes critères qu'une R.M.R. sauf 
que la population du noyau urbanisé vane de 
10,000 b 99,999 habitants. Cette definition dif-
fère considérablement de celles de 1971 et 1976 
et a entralné naturellement une modification 
majeure des A.R. et de leurs .limites. Vinyt-trois 
centres urbains soot devenus des A.R. et vingt-
deux A.R. de 1976 ont été supprimées dans la 
classification de 1981. ['application de cette 
nouvelle definition a entralné souvent une expan-
sion considerable du territoire des aggboméra-
tions de recensernent. 

I 
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ILTU000LOCY 

The annual chain and department store 
survey attempts to provide a complete 
coverage of all known chain and department 
store organizations operating in Canada at 
any time during the survey year. Business 
organizations are first classified to the 
riajl sector on the basis of "census value 
added" which is defined in retail trade as 
the difference between sales and the pur-
chase price of the goods sold in a particu-
lar period. Companies which fall into the 
retail sector are then further classified to 
categories of business (using the five-digit 
Standard Industrial Classification code) on 
the basis of "major activity".(l) 

To maintain the chain universe on a cur-
rent basis, the Industry Division carries 
out an annual profiling of all organizations 
suspected of being new chains. Businesses 
selected for inclusion in the monthly retail 
rade sample are also profiled during the 

viar to obtain information on the number and 
artivity of locations operated. Such infor-
mit ion is required not only to determine if 
icidividual businesses, particularly multi-
location businesses, qualify for treatment 
as chain organizations but also to isolate 
retail locations from non-retail and elimi-
nate the wholesale activity from the iden-
tified retail locations. 

Each retail location is then further 
classified to its own kind of business and 
also, since some firms operate in several 
distinct kinds of business, each meeting the 
chain definition of four or more stores, 
each such chain organization rm.jst be allo-
cated to its own kind of business classifi-
cat ion. 

Department store organizations are de-
rived during each census and only those 
selected organizations that continue to meet 
the existing census department store delini-
tiori are surveyed. Prior to the 1966 Census, 

(1) For additional information, see Stan-
dard Industrial Classification Manual, 
Catalogue No. 12501E,  pages 203-220. 

HTHODOLOGIE 

L'enquête annuelle sur les magasins h succur-
sales et lea grands magasins cherche fournir 
une couverture complete de toutes les entreprises 
de magasins succursales et de grands magasins 
connus qui exercent une activité au Canada b un 
moment donné pendant l'année d'enquête. Les en-
treprises sont d'abord classées dans le secteur 
du commerce de detail d'aprs Is "valeur ajoutée 
recensée", qui représente dans ce secteur Ia dif-
férence entre le prix de vente et le prix d'achat 
des biens vendus pendant une période déterminée. 
Lea sociétés qui appartienrient au commerce de 
detail soot erisuite classées dans des categories 
d'activitê (code h cinq chiffres de la Classifi-
cation des activités écoriomiques) d'après leur 
"principale activité"(l). 

Afin de tenir a jour l'univers des succursa-
listes, Is Division de l'industrie trace un pro-
fil annuel de toutes les entreprises susceptibles 
d'être de nouveaux magasins h succursales. Lea 
firmes sélectionnées pour l'échantillon mensuel 
du commerce de detail font éga.lement l'objet d'un 
profil qui donne des renseignements sur le nombre 
et l'activité des points de vente exploités. De 
tels renseignements servent non seulement a 
determiner si des entreprises particulières, 
notamment lea entreprises h points de vente 
multiples, peuvent être considérées comme des 
entreprises de magasins succursales, mais 
encore h distinguer les points de vente au detail 
des autres et b éliminer les activités de gros 
des points de vente au detail que l'on a iden-
Li fiés. 

Chaque point de vente mu detail est ensuite 
classé dens son propre genre de commerce, de 
plus, comme un certain nombre d'entreprises 
exercent une act ivité dans plusieurs genres de 
commerce distincts et y exploitent dana chaque 
cas mu moms quatre magasins, chaque entreprise 
succursales ainsi créée doit être classée & son 
propre genre de commerce. 

Les entreprises de grands magasins sont deter-
mir,ées mu cours de cheque recerisement; la pré-
sente enquête ne vise que celles qui continuent 
de répondre a Is definition d'un grand magasin 
donnée par le recensement. Avant le recensement 

(1) Pour de plus amples renseignements, consulter 
le manuel de Is Classification des activités 
économiques, no 1 2-5[]1F su rat al oqtie, paqen 



- 92 - 

de 1966, les ventes des grands magasins compre-
najent les operations de tous les points de vent 
exploités par les entreprises de grands magasins, 
que ces points de vente aient répondu ou non 
definition d'un grand magasin. A partir de 1966. 
tous les points de vente qui ne répondaient pas i 
cette definition (la plupart satisfaisaient 6 la 
definition de magasins b succursales) ont été 
reclassés selon le genre de commerce correspon-
dant le mieux b leur gamme de produits. De plus, 
les services de ventes par catalogue des grands 
magasins ont été reclassés dans le genre de com-
merce des "magasins de marchandises diverses'. 
Ainsi, les données qui figurent dans les tableaux 
portant sur les grands magasins ne s'appliquent 
qu'aux grands magasins comme tels et ne compren-
nent pas de données sur les ventes pour d'autres 
genres de commerce qui peuvent être exploités par 
les entreprises déclarantes. 

A la suite des modifications apportées aux 
definitions b l'occasion du recensement de 1966, 
les ventes des concessions dans lea grands maga-
sins, qu'il s'agisse de concessions dépendant de 
chalnes cu de concessionnaires indépendants, sont 
maintenant comprises avec les données sur les 
ventes des grands magasins concesseurs. En consé-
quence, afin d'éviter le double cote des don-
nées sur le commerce total de detail, les ventes 
des concessions qui ont été effectuées dans des 
grands magasiris sont exclues du total des verites 
des magasins It succursales. Cette méthode en-
traine une certaine sous-estimation des chiffres 
de ventes et recettes nettes du secteur des mage-
sins a succursales. 

department store sales included the business 
of all outlets operated by department store 
organizations whether or not such outlets 
actually met the existing department store 
definition. Commencing in 1966, all of the 
non-department store locations (most of them 
meeting the chain definition) were reclassi-
fied to the kinds of businesses most appro-
priate to their commodity structure. In 
addition, the catalogue sales business of 
department stores was reclassified to the 
"general merchandise stores" kind of busi-
ness. Thus the data shown in the department 
store tables pertain only to department 
stores as such and do not include the sales 
data of other kinds of businesses which may 
be operated by the reporting department 
store organizations. 

As a result of definitional changes ini-
tiated in the 1966 Census, sales of conces-
sions in department store outlets, whether 
parts of chain organizations or independent 
concessionaires, are reported as part of the 
host department store sales data. Thus to 
avoid duplication in total retail trade 
data, concession sales which have taken 
place within department stores are excluded 
from the chain stores totals. This methodo-
logy results in some understatement in the 
net sales and receipts data of the chain 
store sector. 

I 

I 
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DIFI[RENC[S IN HISTORICAL DATA 

The reader will note that part of the 
juta on the chains, department stores and 
ital retail trade may differ from original 
ported data in other publications of Sta-

ist ics Canada. The retail trade figures 
;hown in Text Table I and tables 44 and 45 
have been adjusted, whenever possible, in 
order to create a homogeneous series. 

It should also be noted that the availa-
bility of accurate source data on floor area 
is very much dependent on the precision and 
judgment of the many respondents. Conse-
quently, users of these data are cautioned 
that the statistics should be of greater 
value in the future with the accumulation of 
historical data as well as with wider and 
more enhanced participation of respondents. 

1980 Revisions 

a result of the conversion from the 

P
.o to the 1980 kind of business classifi- 
ion (K.0.B.), modifications to the kinds 
businesses and to the composition of the 
(6) major trade groups has occurred. To 

tarn a better understanding of the conver-
sion, the reader should refer to Table 2 of 
this publication. 

The food group has been retitled the 
food, beverage and drug group. The amend-
ments to the kinds of business in this group 
are: the grocery stores and the grocery, 
confectionery and sundries stores were aoiai-
gamated to form the grocery stores kind of 
business; the combination stores (grocery 
stores with fresh meat) were renamed super-
markets; liquor stores, wine stores, beer 
stores and pharmacies have been transferred 
to this group from the other retail stores 
group. 

The apparel and accessories group is now 
called the shoe, apparel, fabric and yarn 
group. The major differences in this group 
are: second hand clothing stores are now 
part of second-hand merchandise stores which 
are included in the other retail stores 
group; other apparel stores are now included 
in family clothing stores; fabric and yarn 
otores were created by the amalgamation 
iipiece goods stores and wool shops which 
rome from the other retail stores group; 
women's ready-to-wear stores and lingerie 
and hosiery stores are now combined into 

DIVERGENCES DANS LES DONN[S CHRONOLOGIQUES 

Le leeteur voudra rioter qu'une partie des don-
nées sur les succursalistes, les grands magasins 
et le total du commerce de detail peuvent diffé-
rer de celies obtenues originairement dans 
d'autres publications de Statistique Canada. En 
effet, lea chiffres sur le commerce de detail 
présentés dans le tableau explicatif I et lee 
tableaux 44 et 45 ont été ajustés, dans Is mesure 
du possible, afin de créer une série homogène. 

11 convient aussi de noter que Is production 
de données de base précises sur Is superficie dé-
pend, dans une large mesure, de l'exactitude des 
réponses et du discernement des nombreux enquê-
tés. C'est pourquoi les utilisateurs devraient so 
méfier; ces données seront plus utiles 'a l'ave-
nir, lorsqu'elles seront fondées sur une masse 
plus imposante de données historiques et sur une 
participation accrue des enquêtés. 

Revisions de 1980 

Suite 	Ia conversion de Ia classification des 
genres de commerce (II. de C.) de 1966, des modi-
fications ont éte apportées aux genres de com-
merce ainsi que dans Is composition des six (6) 
groupes de genre de commerce. Afin de mieux corn-
prendre Is conversion, le lecteur devrait référer 
au tableau 2 de cette publication. 

Le groupe d'alimentation est maintenant connu 
sous le nom groupe des aliments, boissons et 
médicaments. Lea principales modifications ap-
portées aux genres de commerce dana ce groupe 
furent: les épiceries et lea magasins d'épice-
ries, confiseries et articles divers ont été 
réunis pour former les "épiceries" alors que les 
épiceries avec viande fraIche s'appellent main-
tenant "supermarchés d'alimentation". L'autre 
changement important 'a ce groupe fut l'ajout des 
magasins de spiritueux, des magasins de yin, des 
magasins de bière et des pharmacies, lesquels 
proviennent du groupe des autres magasins de 
detail. 

Le groupe des véteunents et accessoirea s'ap-
pelle rnaintenant le groupe des chaussures, véte-
ments, tissus et files. Les changeinents majeurs 
apportés 'a ce groupe furent: les magasins de ye-
tements d'occasion qui font maintenant partie des 
magasins de marchandises d'occasion du groupe des 
autres magasins de detail; les autres magasins de 
vêtements sont maintenant inclus dons les inaga-
sins de vêtements pour Is famille; lee magasins 
de tissus et files constituent maintenant Un 
genre de commerce autonorne suite 'a Is fusion des 
inarchandises 'a Is pièce et des magasins de lame 
qui proviennent du groupe des autres magasins de 
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women's clothing stores. 

The hardware and home furnishings group 
has become the household furniture, applian-
ces and furnishings group. In this case, 
hardware stores and paint, glass and wall-
paper stores were transferred to the other 
retail stores group. Furniture, television, 
radio and appliance stores changed it's name 
to household furniture stores (with applian-
ces and furnishings), while furniture stores 
was renamed, household furniture stores 
(without appliances and furnishings). 

detail; les magasins de vêtements pour dames, 
prêts-à-porter et les magasins de lingerie et bas 
foment maintenant "les magasins de vêtements 
pour dames". 

Le groupe de Is quincaillerie et articles de 
maison est devenu le groupe de meubles, appareils 
et accessoires d'eub1ement de maison. Les quin-
cailleries et les magasins de peinture, vitrerie 
et tapisserie ant été transfêrés au groupe des 
autres magasins de detail. Les magasins de meu-
bles, téléviseurs, radios et accessoires ant 
modifié leur nom pour magasins de meubles de 
maison (avec appareils ménagers et accessoires 
d'ameublement) alors que les magasins de meubles 
sant maintenant appelés magasins de meubles de 
maison (sans appareils ménagers ni accessoires 
d'ameublement). 

Le groupe de l'automobile s'appelle maintenant 
le groupe des véhicules automobiles, pièces et 
accessoires, vente et service. Aucun changement 
majeur fut constaté suite b la conversion. 

Le groupe des marchandises diverses a modifié 
son nom pour groupe des magasins de marchandises 
diverses. Le changement majeur apporté a ce grou-
pe fut le rassemblement des magasins de marchan-
dises diverses (mains de 33% d'aliments) et des 
bazars pour ainsi former le genre de commerce 
"autres magasins de marchandises diverses". 

En dernier lieu, le groupe des autres magasins 
de detail a conserve le même nom quil avait lors 
de la classification de 1966. Les principaux 
charigements apportés a ce groupe furent abordés 
dans les groupes énumérés ci-haut. En rétrospec-
Live, les modifications majeures dans ce groupe 
furent le transfert: des magasins de spiritueux, 
des magasins de yin, des magasins de bière et des 
pharmacies au groupe des ali.ents, boissons et 
médicaments; les magasins de lame du groupe des 
chaussures, vêtements, tissus et files; les quin-
cailleries et les magasins de peinture, vitrerie 
et tapisserie de l'ancien groupe des quincaille-
ties et articles de maison au groupe des autres 
magasins de detail. 

Revisions de 1971 

Avant 1971, les genres de commerce classes 
dans le commerce de detail ant éte révisés a 
maintes reprises pour qu'ils correspondent aux 
modifications apportées è Ia Classification des 
act ivités économiques. 

Afin d'établir une série sur le commerce de 
detail qui salt relat.ivement comparable a 1971, 
on a effectué un certain nombre d'ajustements, 
dont voici les principaux. 

En 1971, les marchands de combustible ont et 
reclassés dans le commerce de gros. Les ventes (li 
ces marchands ont été retranchées des donnée 
initiales sur le commerce de detail pour les an-
nées qui ant précédé 1971. 

The automotive group's new title is the 
automotive vehicles, parts and accessories 
group, sales and services. No major changes 
occurred as the result of the conversion. 

The general merchandise group changed 
it's name to the general retail merchan-
dising group. The most important amendment 
to this group is the combination of the 
general merchandise stores (less than 33% 
food) and the variety stores to form the 
other general merchandise stores kind of 
business. 

Finally, the other retail stores group 
retained the same name as in the 1966 clas-
sification. The changes resulting from the 
conversion of this group were given in the 
five groups mentioned above. In retrospect 
the most important modifications to this 
group were the transfer of: liquor stores, 
wine stores, beer stores, and pharmacies to 
the food, beverage and drug group; the wool 
shops to the shoe, apparel, fabric and yarn 
group; and hardware stores and paint, glass 
and wallpaper stores originally part of the 
hardware and home furnishing group to the 
other retail stores group. 

1971 Revisions 

During the period prior to 1971, the 
kinds of business classified to retail trade 
have been revised a number of times in ac-
cordance with changes to the Standard Indus-
trial Classification. 

To create a reasonably comparable retail 
trade series to 1971, a number of adjust-
ments were made. The most significant were 
as follows. 

In 1971, fuel dealers were reclassified 
to wholesale trade. For the years prior to 
1971 the sales of fuel dealers were elimi-
nated from the original retail trade data. 

I 
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DATA RELIABILITY 
	

FIABILITE DES DONNES 

The annual Retail Chain and Department 
Store Survey is a complete enumeration of 
all chain and department store locations as 
reported by the organizations listed on the 
back pages of this publication. The survey 
can be considered as a complete census of 
the population under consideration and 
therefore not subject to sampling error; 
however, even under a census situation, with 
a complete entiseration each year of all 
known chain and department store locations, 
errors in published data can occur. These 
errors, called non-sampling errors, are pre-
sent whether a sample or a complete census 
of the population is taken and can be attri-
buted to one or more of the following sour-
ces: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the charac-
teristics of the questions, inability or 
unwillingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding 
units can be imputed using the data from 
responding units. The extent of error due to 
imputation is usually unknown and is very 
much dependent on any characteristic diffe-
rences between the respondent group and the 
non-respondent group in the survey. This 
error generally increases with increases in 
the non-response rate and attempts are 
therefore made to obtain as high a response 
rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
the data such as coding, data entry, verifi-
cation, editing, weighting, tabulation, 
etc.. 

L'enquête annuelle sur les magasins è succur-
sales et les grands magasins porte sur tous les 
points de vente des entreprises de magasins è 
succursales et de grands magasins énumérées h Ia 
fin du present bulletin. Etant donné qu'elle peut 
être considérée comme un recensement exhaustif de 
Ia population observée, elle ne risque pas de 
comporter des erreurs d'échantillonnage. Par con-
tre, même les données publiées d'un recensement 
qui dénombre intégralement b chaque année l'en-
sernble des points de vente connus des magasins 
succursales et des grands magasins peuvent être 
entachées d'erreurs. Celles-ci, dites non liées 
l'échantillonnage, se retrouvent tant dans les 
recensements que dans les enquètes par échantil-
lonnage. Elles sont dues b un ou plusieurs fac-
teurs parmi les suivants: 

Le champ de l'enquête. Lerreur résulte d'un lis-
tage incornplet et d'une couverture insuffisante 
de la population visée. 

La réponae. Ici, l'erreur peut être attribuable a 
la conception du questionnaire et aux caracté-
ristiques des questions, b l'incapacité ou au 
refus de l'enquêté de fournir des renseignements 
exacts, h l'interprétation fautive des questions 
due b des problmes d'ordre sémantique. 

La non-réponse. Certains enquêtés refusent de 
répondre, dautres en sont incapables et d'autres 
encore répondent trop tard. Les données relatives 
aux non-répondants peuvent être imputées a partir 
des chiffres fournis par les répondants, s'ils 
existent. On ne connalt généralement pas l'impor-
tance de l'erreur d'imputation; celle-ci vane 
beaucoup selon les caractéristiques qui distin-
guent les répondants des non-répondants. Comme ce 
type d'erreur prend habituellement de l'ampleur a 
mesure qu'auqmente le taux de non-réponse, on 
s'efforce d'obtenir le meilleur taux de réponse 
possible. 

Le traitement. L'erreur peut se produire lots des 
diverses étapes du traitement des données, telles 
que le codage, l'entrée, la vérificat ion, Ia pan-
dération, Ia totalisation, etc.. 
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Ii est difficile de mesurer les erreurs nuii 
liées 'a léchantillonnage. En outre, ii faut h' 
cerner de sorte qu'elles ne nuisent pas a l'uti-
lisation ou 'a l'interprétation des chiffres defi 
nitifs. S'agissant des estimations du préseii 
bulletin, tout a été mis en oeuvre afin de mini-
miser ce genre d'erreur. Ainsi, les points de 
vente des magasins 'a succursales et des grands 
magasins ont été définis avec beaucoup de 
precision; les questionnaires ont été concus avec 
soin afin de réduire au minimum le nombre 
d'interprétations éventuelles; les diverses 
étapes de verification et de traitemerit ont fait 
l'objet de contrôles d'acceptation détaillés; 
enfin, on n'a absolument rien negligé pour que le 
taux de nori-réponse et le fardeau de réponse 
soient faibles. 

Les utilisateurs qui désirent comparer les 
données sur les verites publiées daris le present 
bulletin avec les données publiées dans les bul-
letins précédents doivent tenir conpte des fac-
teurs suivants: la creation et la suppression 
d'entreprises de magasins 'a succursales, Paug-
mentation ou la diminution du nornbre de magasins 
en exploitation et les variations de prix. De 
plus, en comparant les données sur les ventes 
publiées daris ce bulletin avec celles publiées 
dans les series mensuelles du commerce de detail, 
on doit aussi tenir compte des differences entre 
les périodes sur lesquelles portent ces données. 
Par exemple, ]'exercice financier iie coincide p 
toujours 'a l'année civile; aux fins de T'enquête, 
ceperidant, les données annuelles sont recueiIlie 
et rassemblées en fonction de l'exercice finari-
cier, alors que la statistique mensuelle est pu-
bliée d'après l'année civile. 

Non-sampling errors are difficult to mea-
sure. More important, non-sampling errors 
require control so that their presence does 
not impair the use and interpretation of 
final results. With regard to the estimates 
of this publication all attempts have been 
made to minimize the non-sampling errors: 
chain and department store locations have 
been defined in a most precise manner; the 
questionnaires have been carefully designed 
to minimize different interpretations; de-
tailed acceptance testing has been carried 
out for the different stages of editing and 
processing; and every possible effort has 
been made to reduce the non-response rate as 
well as the response burden. 

Users attempting to make comparisons 
between sales data published in this publi-
cation and data published in previous years 
nust take into account the following fac-
tors: the emergence and disappearance of 
chain store organizations; increases and 
decreases in the number of stores operated 
and price changes. In addition, when making 
comparisons between the sales data published 
in this report and the data published in the 
monthly Retail Trade series, one must also 
take into account the differences in the 
reporting periods. The financial reporting 
periods do not always coincide with the 
calendar year. For survey purposes, the 
annual data are collected and compiled on a 
financial year basis while the monthly data 
are published on a calendar year basis. 

I 

I 



l p('n(I ] x V 

DATA CONFIDENTIALITY 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(1) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and 
rigorously controlled and regulated to 
prevent the publication or disclosure of any 
information deemed confidential. The rules 
regarding the confidentiality of parts of 
the results of merchandising surveys are 
therefore applied in such a way that no data 
are shown for cells (or statistical units) 
composed of fewer than three companies or of 
three or more if these are dominated by one 
or two companies. Then, in the publication 
itself, the information is withheld on this 
designated cell by entering an "X" in the 
appropriate boxes. 

Another way of preserving data confiden- 
;itity without having to enter an ItXI  is to 
ibine (consolidate) the information for 
lected regions or selected kind of busi-

i;s. The data in question can then simply 
br aggregated and published in a less de-
tailed, but still confidential form. For 
example, in many cases the data for the 
Northwest Territories and the Yukon are 
included with the British Columbia data. 

The rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandising survey 
results. 

(1) See Section 16 of the Statistics Act 
(Chapter 15), entitled "Secrecy". 
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CONFIDENTIALITC DES DONNÉE 

La loi interdit a Statistique Canada de diffu-
ser au grand public des données qui pourraient 
servir h identifier une entreprise ou certaines 
de ses caractéristiques, sans avoir obtenu au 
préaiable l'autorisation écrite de cette derni-
re(1). Ainsi, le dévoilement de données suscepti-
bles de révéler des renseignements précis sur 
l'activité d'une entreprise particulière est sys-
tématiquement contrôlé suivant des dispositions 
strictes de telle sorte qu'aucun renseigneinent 
jugé secret ne soit publié ou divulgué. L'appli-
cation des rgles sur le caractare secret d'une 
partie des résultats des enquêtes sur le commerce 
s'établit donc de manière ce qu'aucune donnée 
ne soit révélée pour des cellules (ou unites 
stat istiques) coinposées de moms de trois compa-
gnies, ou encore de trois ou plus lorsque cel-
les-ci mont domiriées par une ou deux compagnies. 
Par Ia suite l'information concernant ces cellu-
les est dissimulée en inscrivant un "X" aux dif-
férents postes visés dans la publication. 

Une autre façon de preserver le caractère con-
fidentiel de l'information sans pour autant avoir 
'a rnettre un "X", consiste h grouper (consolider) 
les données pour certaines regions ou cert.ains 
genres de commerce. Ii suffit alors d'agréger les 
données visées et de les presenter sous une forme 
moms détaillée mais qui respecte la consigne de 
confidentialité. Par exemple dans bien des cam, 
les données relatives aux Territoires du Nord-
Ouest et du Yukon soot incluses avec celles de la 
Colombi e-Britanriique. 

Ainsi, par l'application rigoureuse de ces 
rag.les, le caractère privé de l'information eat 
préservé et n'affecte que très marginalement en 
fin de compte Ia diffusion des résultats des 
enquêtes sur le commerce. 

(1) Voir l'article 16, intitulée Secret, du cha-
pitre 15 de Ia Loi sur la statistique. 





Skaf Bros. Foods Limited, lint. 
Sobeys Stores Ltd., N.S. 
Steinberg Inc., Québec Div., Qué. 
Stong's Markets (1971) Ltd., B.C. 
Sunnybrook Foods Ltd., lint. 
T.R.A. Foods Ltd., N.S. 
The Great A. & P. Co. of Canada Ltd., 
Tober Enterprises (1979) Ltd., B.C. 
Valdi Food Inc., Yesteryear Groceries 
Vince Food Markets Ltd., lint. 
F.E. Wade Co. Ltd., N.S. 
Wade Enterprises Ltd., N.S. 
Westfair Foods Ltd., Man. 
Zehmmart Limited, lint 

lint. 

Div., Ont. 

Grocery stores - piceries 
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LIST OF CHAIN STOR[ ORGANIZATiONS IN CANADA, 1984 

Appendice VI 

REPERTOIRE DES ENTREPRISES DE MACASINS A SUCCURSALES AU CANADA, 1984 

Name and location - Non et emplacement 	Name and location - Nom et emplacement 

I 

I 

Food, beverage and drug group - Groupe des au-
ments, boissons et médicaments 

Supermarkets - Supermarchés d' alimentat ion 

Alichoix Grenier Inc., Alt a. 
Alimentation Dallaire Inc., Qué. 
Aliwest Supermarket Ltd., Alta. 
Amaico Foods Ltd., Dominion Stores Div., Nfid. 
Batemans Foods Ltd., Alta. 
G. Blackburn Inc., Qué. 
R.M. Calbeck Ltd., lint. 
Canada Safeway Ltd., Alta. 
Canadian Forces Exchange System, lint. 
Capitol Stores Ltd., N.S. 
Coop des Consommateurs de Montréal, Qué. 
Cooper Market Ltd., B.C. 
Cooper Discount Foods (1973) Ltd., Nfld. 
Cousins Food Inc., Ont. 
Darriqo's Food Markets Ontario Ltd., 
Darrigo's Supermarkets Ltd., lint. 
Dominion Stores Ltd., Ont. 
Easy Save Foods Ltd., Nfld. 
Elliott Marr and Company Limited, lint 
Ellis & Birt Ltd., P.E.I. 
Ferraros Ltd., Super Valu Div., Man. 
Food City Holdings Ltd., Alta. 
Fortinos Supermarket Ltd., lint. 
Guy Bouchard Inc., Qué. 
Hansen Foods Ltd., Alta. 
Home & Pitfield Foods Ltd., Alta. 
Knob Hill Farms Ltd., lint. 
L & H Food Market lintario Ltd., lint. 
La Ferme Carnaval Inc., Qué. 
Loblaws Limited, lint. 
Loblaws Ltd., Atlantic Whsl, N.B. 
Loeb Inc., IGA Corporate Stores, lint. 
Marché GP Market Inc., Qué. 
Maritime Super Markets Ltd., N.H. 
Mike's Supermarkets (1962) Ltd., lint. 
J. Montemurro Inc., Qué. 
National Grocers Co. Ltd., Ont. 
Oshawa Group Ltd., lint. 
fishawa Holdings Ltd., N.S. 
Uverwaitea Ltd., B.C. 
Cenner Foods Ltd., Han. 
Provigo (Distribution) Inc., Qué. 
Fobert C. Meehan Ltd., IGA Div., Onti. 

Alirnentation L'Oiseau De Nuit Inc., Qué. 
Ont. 	Avondale Stores Ltd., lint. 

Barry SiWson  Variety Stores (Welland) Ltd., lint. 
Becker's Milk Co. Ltd., lint. 
Blumenshein Holdings Ltd., Alta. 
Burns I Stop Convenience Stores Ltd., lint. 
Buy Low Foods Ltd., B.C. 
Buzbys Variety Stores Ltd., lint. 
Caldwell Medford Ltd., Quickie Convenience Div., 

lint.. 
Checkers Variety Ltd., lint. 
Chung Wah Discount Centre Ltd., B.C. 
Convenience Services Ltd., lint. 
Dairy Case Convenience Stores Ltd., lint. 
Focenco Ltd., Nfld. 
Fopex Discount Ltd., lint. 
Four Star Enterprises Ltd., Man. 
Freezco Limited, lint. 
R.A. Gill Ltd., Gill Bros. Husky Services, lint. 
Green Gables Food Stores Ltd., N.S. 
Happy Shoppers (1976) Ltd., Sask. 
Jackson Barn Surplus Food Centre Ltd., lint. 
Kellough Bros. Dairy Ltd., Ont. 
Kenny Enterprises Ltd., Manes Mini Mart Div., 

Nfld. 
Klein's Holdings Ltd., Kleins Food Mart, Sask. 
Kwikie Minit Markets Ltd., lint. 
L & S Radburn, lint. 
Land's Happy Marts Ltd., Alt.a. 
Les Développements lirano Ltée., Qué. 
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RPERTOIRE DES MAGASINS A SUCCURSALES AU CANADA, 1984 - suittn  

Name and location - Nom et emplacement 
	

Name and location - Nom et emplacement 

Food, beverage and drug group - Continued - 
Groupe des ailments, boissons et mddicaments - 
suite 

Grocery stores - Concluded - piceries - fin 

Little Short Stop Stores Ltd., Ont. 
Loblaws Ltd., Atlantic Whsl. Div., N.B. 
Loeb Inc., Pinto Corporate Stores, Ont. 
Lucky Seven Foods Ltd., B.C. 
Macs Convenience Stores Ltd., Ont. 
Maison A.L. Van Houtte Inc., Qué. 
Marketing Services Limited, Nfld. 
Mm-A-Mart Ltd., lint. 
No Frills - Loblaws Limited, lint. 
Perrette Dairy Ltd., Qué. 
Pinto Stores Limited, Ont. 
Quik Pik Convenience Stores Ltd., N.S. 
Remb Coripany Limited, Ont. 
Romax Variety Ltd., Milk Marc 'var it y l)i • , (irt 

Royal Oak Dairy Ltd., lint. 
Shopette Ltd., Ont. 
Skippys Milk Limited, Ont. 
Southland Canada Inc., 7-11 Food Stores, B.C. 
Squareroot Enterprises Limited, Ont. 
Stubberts Convenience Stores Ltd., N.S. 
Sung Food Enterprises Ltd., Kwick Save Stores, 

B.C. 
Town & Country Foods Ltd., lint. 
Va.ldi Food Inc., lint. 
Westmount Plaza Ltd., Ont. 
Wood Lynn Farm Markets Limited, Ont. 

Bakery products stores - Boulangeries-pMis-
series 

Cecutti Bakery, lint. 
Krusty's Thrift Bakery Ltd., B.C. 
La Sem Ltd., Ont. 
McGavin Foods Ltd., B.C. 
Misterfrench Enterprises Ltd., B.C. 
National System of Baking Ltd., Ont. 
Open Window Bakery Ltd., Ont. 
Stouffville Bakery Ltd., lint. 
Swiss Pastries & Delicatessen of Ottawa Ltd., 

lint. 

Dairy products stores - Laiteries 

Fromagerie Meuldor Inc., Qué. 
Rockdale Dairy Ltd., lint. 
Scarboro Fair Cony. Stores Ltd., lint. 
C.J. Woolcox Stores Ltd., Ont. 

Candy and nut stores - Confiseries et maqasins 
de noix 

Bonbons Guay Inc., Qué. 
DSC Nut Kitchen Ltd., Purdy's Nuts Kitchen Div., 

B.C. 
Dean's Chocolates Ltd., B.C. 
Frontier Fruit & Nut Co. Limited, Ont. 
Laura Secord Ltd., lint. 
R.C. Purdy Chocolates Ltd., B.C. 

Meat markets - Marches de viandes 

Boucherie Côte Inc., Qué. 
Boucherie F. Gagné Inc., Qué. 
Boucherie Pierre Ltée., Qué. 
Kosher Self Service Meat Market Ltd., Qué. 
The Steak Shop Inc., lint. 
Wa. 	Wcat I ;kc r) Ic Ii. 	I)r' 

Other food stores - Autres magasins d'alimentatirni 

BC Shop & Save Food Markets Ltd., B.C. 
Canadian Health Aids Co. Ltd., lint. 
Coffees of the World Inc., lint. 
Edeiweiss Delicatessen (1974) Ltd., B.C. 
Galloways Specialty Foods (1974) Ltd., B.C. 
General Nutrition Centre Ltd., Qué. 
Health Supply Centre Ltd., Ont. 
Murchies Tea & Coffee Ltd., B.C. 
Old Fashion Foods Limited, Sask. 
Plc-A-Pop Beverage Ltd., Man. 
Prince Health Food Centre Ltd., B.C. 
Sarahs Tea Coffee and Spices Ltd., Sarahs Tea and 

Coffee, B.C. 
The Barn Deli Inc., Ont. 
The Barn Fruit Markets Inc., lint. 
The Sausage Kitchen Inc., lint. 
Strathcona Meat Market Ltd., Alta. 
Sun Nutritional Products Inc., The Health Shoppe 

Div., lint. 
Vancouver Bottlers Ltd., The Pop Shoppe Div., B.C. 
Vogels Foods Ltd., Qué. 

Liquor stores - Maqasins de spiritueux 

Alberta Liquor Control Board, Alt ri. 
B.C. Liquor Control Board, B.C. 
Liquor Control Board of Ontario, unt.. 
New Brunswick Liquor Corp., N.B. 
Newfoundland Liquor Commission, Nfld. 
Northwest Territories Liquor System, N.W.I. 

I 
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I RP[RTOIRE DES MAGASINS A SUCCURSALES AU CANADA, 1984 - suite 

Name and location - Nom et emplacement. 	 Name and location - Nom et emplacement 

Food, beverage and drug group - Continued - 
Groupe des aliments, boissons et médicaments - 
suite 

liquor stores - Concluded - Magasins de spin-
tueux - fin 

Nova Scotia Liquor Commission, N.S. 
P.E.I. Liquor Control Commission, P.E.I. 
Saskatchewan Liquor Board, Sask. 
Société des Alcools du Québec, Qué. 
The Liquor Control Commission, Man. 
Yukon Liquor Corporation, Yukon 

mine stores - Magasins de yin 

Andres Wines Ltd., Ont. 
Barnes Wines Ltd., Ont. 
Dright's Wines Ltd., Ont. 

P 	Chateau-Gai Wines Ltd., Ont. 
Jordan & Ste-Michelle Cellar Ltd., Ont. 
london Winery Ltd., Ont. 

Beer stores - Maqasins de bière 

Brewers Association of Nfld. Ltd., Nfld. 
Brewers Warehousing Co. Ltd., Ont. 
Northern Breweries Ltd., Ont. 

Pharmacies 

94272 Canada Ltd., Ont. 
123273 Canada Inc., Qué. 
301319 Alberta Ltd., Alta. 
A & P Drug Mart Ltd., Ont. 
Agemian Drugs Limited, Ont. 
Baydala Drugs Ltd., Alta. 
Beautiful You Cosmetics Ltd., t4rle Norman 

Cosmetics Div., Alta. 
Bi-Rite Drugs Ltd., Sask. 
Big V. Pharmacies Co. Ltd., tint. 
Boots Drug Stores 1-loldings Ltd., Ont. 
Bourkes Drug Stores Ltd., Ont. 
Boylans Drug Store Ltd., Alt a. 
J.G. Cadieux 1976 Ltd., Qué. 
Canada Drug Mart Ltd., B.C. 
ClinicDispensary Ltd., B.C. 
[tinberland Drugs Merivale Ltd., Qué. 
Dell Chemists (1975) Ltd., tint.  

Dial Drug Stores Ltd., Cowell Pharmacy Div., tint. 
Dispensaries Limited, Alta. 
P.E. Doyon Inc., Qué. 
Dymond Drugs Limited, Ont. 
Ecomony Prescription Ltd., tint. 
Elizabeth Drugs Ltd., Nifid. 
Entreprises C. Cloutier 1977 Inc., Qué. 
Estpharm Inc., Qué. 
Ford Pharmacy Ltd., N.H. 
Gestion Blanchet Inc., Qué. 
Henry's Pharmacy Ltd., tint. 
Homac Drug Co. Ltd., Man. 
J.C. Pharmacy Ltd., Alta. 
Jack Austin Drugs Lt.d., Ont. 
Kent Drugs Ltd. (Pharmacy Locations Only), tint. 
Kent Drugs Ltd. (Patent Medicine), tint. 
Khaner, Weiner et Weiner, Qué. 
Lawton's Drug Stores Limited, Nfld. 
Lawtons Drug Stores Ltd., N.S. 
L. Leone Pharmacy Ltd., Ont. 
Les Ent.reprises Norpharm Inc., Qué. 
Ligi Cosmetics Inc., tint. 
London Drug Limited, B.C. 
Lovell Drugs Limited, Ont. 
MacDonalds Prescriptions Ltd., B.C. 
Magasins d'Esconptes Montréal inc., Qué. 

Mayrand Inc., Qué. 
McGill & Orme Ltd., B.C. 
Niernan Enterprises Ltd., Man. 
Northern Drugs Ltd., B.C. 
Owl Drug Co. Ltd., B.C. 
Pharrnacie Jean Coutu, Qué. 
Pharmacie Michel Cadrin, Qué. 
Pharmaservice Inc., Ont. 
Potter & Shaw Limited, Ont. 
Renfrew Drugs Ltd., B.C. 

Retter & R. Young Pharmaciens, Qué. 
Sarrazin Choquette Inc., Qué. 
Saskatoon Drug & Stationery Co. Ltd., Sask. 
Seafair Drugs Ltd., B.C. 
Serge Parent Pharmaciens, Qué. 
Skylark Consultants & Drug Ltd., Alta. 
Smiths Drug Store (Digby) Ltd., N.S. 
Société De Gestion Masterworks Ltée., Kane's Super 

Drugmart Div., Qué. 
Société Gestion Franchise 242 Inc., Qué. 
Sprague Drug Ltd., Alta. 
Super-Centre Brunet Ltée., Qué. 
Super X Drugs, Ont. 
Supreme Drug Mart Ltd., Nfld. 
The Central Drug Stores Ltd., B.C. 
The Medicine Bottle Ltd., Alta. 
The Warehouse Drug Store Ltd., Hy & Zel's Drug 

Warehouse Div., Ont. 
Title Stores Ltd., Ont. 
Triangle Discount Stores Ltd., tint. 
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LIST OF CHAIN STORE ORGANIZAIIONS IN CANADA, 1984 - Continued 

RI!P[RJOIRE DES HAGASINS A SIJCCIJRSALES AU CANADA, 1984 - suite 

Name and location - Nom et emplacement 	Name and location - Nom et emplucernerit 

Food, beverage and drug group - Concluded - 
Groupe des aliments, boissons et médicaments - 
fin 

Pharsacies - Concluded - fin 

Valu-Fair Health & Beauty Aids Ltd., N.S. 
Victoria Pharmacy Ltd., Ont. 
Vincent Chattier Associés 1979 Ltée., Qué. 
Vladimir Holdings Co. Ltd., Alta. 
White Cross Pharmacy (1965) Ltd., Sask. 

Shoe, apparel, fabric and yarn group - Groupe 
des chaussures, vêtements, tissus et files 

Shoe stores - 4aqasins de chaussures 

Armstrong & Richardson Ltd., Ont. 
Bally Canada Inc., Ont. 
Beta Industries Ltd., Bata Retail Div., Ont. 
Boutique Cati, Qué. 
Boutique Cordoue (1977) Ltée., Qué. 
Boutiques Leclerc (chaussures) Inc., Qué. 
Brown's Shoe Shops Inc., Qué. 
British Boot Shop (Western) Ltd., Alta. 
Calderone Shoe Co. Ltd., Ont. 
Cemi Inc., Qué. 
Chaussures Aldo Inc., Qué. 
Chaussures Alti Ltée., Qué. 
Chaussures Barcal Inc., Naturalizer & Lily Simon 
Div., Qué. 

Chaussures Chloe Inc., Qué. 
Chaussures Cite Inc., Qué. 
Chaussures F. Lajoie Inc., Qué. 
Chaussures Opnat Ltée., Naturalizer Div., Qué. 
Chaussures Pegabo Inc., Qué. 
Chaussures Prom (Canada) Inc., Qué. 
Chaussures Trans-Canada Limitée, Qué. 
Chaussures Yellow Ltée., Qué. 
Church & Co. (Canada) Ltd., Decks Shoes Div., 

On t. 
Darcell Ltée., Qué. 
H.J. Dolan Limited, Ont. 
Dolomity Shoe Store Ltd., Ont. 
Donald Mugford Shoes Ltd., Ont. 
Dr. Scholls Ltd., Ont. 
Flormont Shoes Ltd., Qué. 
Florsheim Inc., Ont. 
Foothills Footwear Wholesalers (1979) Ltd., 
Alta. 

J. Paul Fortin Inc., Qué. 
Foster Shoe Corporation Ltd., Ont. 
French Shoes (1979) Ltd., Qué. 

Genesco Canada Inc., Ont. 
W.B. Hamilton Shoes (1860) Ltd., Naturalizer Div., 

Ont. 
W.B. Hamilton Shoes (1860) Ltd., Walkwel Div., 

Ont. 
Ingebory Shoes Limited, Ont. 
Joe Singer Shoes Ltd., Ont. 
Kim Inc., Qué. 
Kinney Shoes of Canada Ltd., Ont. 
La Rhonda Shoes Ltd., Ont. 
F.X. Lasalle & Fils Ltée., Qué. 
J.B. Lefebvre Limitée, Qué. 
Le Salon Six Souliers Inc., Qué. 
Leo Barnett & Co., Ont. 
Lea Boutiques Newport Inc., Qué, 
Les Chaussures Mike Ltée., Qué. 
Magasins Aux Beaux Souliers (1980) Inc., Qué. 
Maher Inc., Ont. 
Mayfair Shoes Co. Ltd., Alta. 
Morea Fine Shoes Ltd., Ont. 
Morse Shoe (Canada) Ltd., U.S.A. 
Natural Footwear Limited, Ont, 
Pitt Self Service Stores Ltd., Qué. 
Rizzo & Rizzo Shoes Ltd., Ont. 
Salon de Chaussures Paul Inc., Qué. 
Salon de Chaussures Pavane Mayfair Ltée., Qué. 
Shalimar Shoes Ltd., Ont. 
Simard & Voyer (1984) Inc., Qué. 
Skyline Shoes Ltd., Alta. 
Sterling Shoes (1983) Ltd., B.C. 
Tall Crest Shoes, Alta. 
Tara Shoes Limited, Ont. 
The Shoe Shoppe Ltd., Ont. 
The Villager Shoe Shoppes Ltd., Qué. 
Town Shoes Ltd., Ont. 
Varese Shoe Stores, Ont. 
Varese Shoes (Ontario) Ltd., Ont. 
P. Vella Shoes (Mississauga) Limited, Ont. 
Vogue Shoe Shop (Fairview) Ltd., Qué. 
Warrington Inc., Collins Safety Shoes Div., Ont. 

Hen's clothing stores - Magasins de vétements pour 
honimes 

112404 Canada Inc., Big Steel Man, Ont. 
Arrnand Boudrias Ltée., Qué. 
Aux Habits Dorion Ltée., Qué. 
Black Sheep Boutiques (1979) Ltd., Alta. 
Boutique Moustache Internationale Inc., Qué. 
Cartiers Mens Shops Ltd., Qué. 
Dylex Limited, lip  Top Tailor Div., lInt. 
Edward Chapman Ltd., Men's Wear Di., B.L. 
Elks Inc., Ont. 
Ernest Enterprises (MTL) Ltd., Qu. 
E.R. Fisher Limited, Ont. 

I 
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RPERTOIRE DES MAGASINS A SUCCURSALES AU CANADA, 1984 - suite 

Name and location - Nom et emplacement 	Name and location - Nom et emplacement 

Shoe, apparel, fabric and yarn group - Con-
tinued - Groupe des chaussures, vêtements, 
tissus et files - suite 

Men's clothing stores - Concluded - Magains de 
vête.ents pour hounes - fin 

Frasers Clothes Shops, Ont. 
Fred Asher Stores for Men Ltd., B.C. 
A. Gasco Inc., Qué. 
A. Gold & Sons Ltd., Qué. 
Grafton Fraser Inc., Ont. 
Harry Rosen Inc., Men's Clothing Stores Div., 

Ont. 
House of Morton Limited, Ont. 
John Pomer Sales Limited, Oat. 
John Strauss & Sons Ltd., Ont. 
Les Modes Saga Inc., Qué. 
Lou Myles Limited, Ont. 
MacLead Bros. Ltd., Alta. 
Marc Bovet Inc., Boutique Jeune Homme, Qué. 
Nhrks Work Wearhouse Ltd., Alta. 
'i-heI Tamilia Inc., Qué. 

)IPS The Suit People Inc. , Qué. 
i. Big-N-Tall Shop Ltd., B.C. 

Mr. Big-N-Tall Shop (AiLs.) Ltd., Man. 
Murray Goldman Ltd., B.C. 
Myles Inc., Qué. 
Sauvé Freres (1957) Ltée., Qué. 
Thrifty Riding & Sports Shop Ltd., Ont. 
Workanada Investments Ltd., B.C. 

Women's clothing stores - Magasins de vétements 
pour dames 

109018 Canada Inc., Boutique Express, Emotions, 
Marie-Moi, Evasion, Qué. 

112404 Canada Inc., Fairweather Div., Ont. 
114170 Canada Inc., Boutique Charlee Div., Qué. 
116652 Canada Ltée., Qué. 
130516 Canada Inc., Boutique Mode Neera, Qué. 
508297 Ontario Inc., Cotton Ginny, Ont. 
Addition-Elle Inc., Qué. 
Akat Inc., Qué. 
Alain Giroux Inc., Qué. 
Altadore Drug Co., Ltd., Gloria Div., Alta. 
Alton-L.ewis 1982 Ltd., Ont. 
Arcade Ladies Shoppe Ltd., N.S. 
D. Assad Inc., Qué. 

;ociated Merchandisers Ltd., Venus Lingerie & 
, 	oungewear Div., Oat. 

Id-Phil.lips Ltd., B.C. 
ips Ltd., Ont. 
i Canada Ltd., Qué.  

Blumers Ltée., Qué. 
Boes Ltd., Man. 
Bojou Ltd., Qué. 
Boutique 20 Ans Inc., Qué. 
Boutique Aujourd'hui Ltd., Qué. 
Boutique Chérie (Canada) Ltée., Qué. 
Boutique de Lingerie Amour Inc., Qué. 
Boutique Maharaja de Linde Canada Ltd., Qué. 
Boutique Marie-Claire Ltée., Qué. 
Boutique Revue Inc., Qué. 
Boutique Simi, Qué. 
Bowies Fashions Ltd., B.C. 
Brissot Inc., Qué. 
Brody's Town & Country (1967) Ltd., Ont. 
Brooker Ridge Clothiers Inc., Ont. 
Bryan's Fashions Ltd., B.C. 
Busy Bodies Inc., Ont. 
C.C. Marketing Inc., Max Brown Fashions Div., Ont. 
C.N.G. Dress Ltd., Man. 
Caleche Boutique Ltd., Ont. 
Charlie Ladies Wear, Ont. 
Chez Lilianne Inc., Qué. 
Chez Sandra Inc., Qué. 
Cliffords Ladies Wear Ltd., Man. 
Cojana Fashion Shops Ltd., Qué. 
Conrez Group Ltd., Ont. 
Cotton Ginny International Ltd., Ont. 
Cyrs Ltée., Qué. 
Dairnys Canada Ltd., Qué. 
Distinctive Apparel Ltd., Ont. 
Divine One Avenue Inc., Oat. 
Donna J. Fashion Sales Ltd., Alta. 
Dylex Limited, Braemar Store Div., Ont. 
Edward Chapman Ladies Shop Ltd., B.C. 
Ella's Clothes Closet Ltd., B.C. 
Ethos Limited, Alta. 
Fanny's Ltd., Ont. 
Fashion Town Ltd., Ont. 
Fay Jackson Ltd., Ont. 
Femcon Marketing Limited, Oat. 
Fizbi, Ont. 
France B. Pronuptia Inc., Qué. 
Gaby Gaby Inc., N.B. 
Galeries de l'E16gance Inc., Qué. 
Gallery of Fashions Ltd., Ont. 
Laura Ashley Shops Ltd., Qué. 
Grafton Fraser Inc., Ont, 
Harry Rosen Inc., Women's Clothing Stores Div., 

Ont. 
Hi-La Fashions Ltd., Ont. 
Hollys, Oat. 
Hosiery and Things Ltd., Ont. 
Icewool Inc., Man. 
Irene Hill Ltd., Ont. 
Innocence Fashions (Qué.) Ltd., Qué. 
Jadero Inc., Qué. 
Jaeger Canada Inc., Qué. 
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Name and location - Nom et emplacement 	 Name and 1ocation - Norn et emplacement 

Shoe, apparel, fabric and yarn group - Con-
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tiesus et files - suite 

Women's clothing stores - Concluded - I4agasins 
de vtements pour dames - fin 

Joenette Inc., Qué. 
Kaleidoscope Shop (1971) Ltd., Alta. 
Karintina, Silk-0-Lina Div., Alta. 
Kevel Fashions Ltd., Dot. 
La Bolte h Lingerie Inc., Qué. 
La Boutique du Gilet Inc., Qué. 
La Maison Chelsea Inc., Qué. 
B.J. Larken Designs For Women Inc., Ont. 
Laura's Shoppe P.V. Inc., Qué. 
Le Garage Boutique Ltée., Qué. 
Lea Boutiques San Francisco Inc., Qué. 
Les Boutiques San Francisco Mtl. Inc., Qué. 
Lea Entreprises Gilet Stop Inc., Qué. 
Lea Placements Beau-Art Inc., Qué. 
Les Placements Vinalco Inc., Qué. 
Li1y Simon Inc., Qué. 
Lindor Inc., Qué. 
Liptons Fashion Wear Limited, Ont. 
Louis Dreyfus Retail Inc., Dot. 
M.G.I. Stores Ltd., B.C. 
Mademoiselle Charmante Inc., Qué. 
Maison de Choix Inc., Qué. 
Marché du Bas Inc., Qué. 
Mariposa Stores Limited, B.C. 
Marks & Spencer Canada Inc., Qué. 
Marr Fashions Ltd., Man. 
May Co. Ltd., Ont. 
Melanies Dress Shop Ltd., Alta. 
Mercerie Chez Joey Inc., M. 
Metropolitan Ladies Wear (Can.) Ltd., Qué. 
Mia Fashions Ltd. , M. 
Mia Inc., Qué. 
Mae A. Courval Inc., Qué. 
Modes Fannie Inc., Qué. 
Modissa Ltd., Qué. 
Morning Star Trading Co., Ont. 
Mr. Ashton Ltd., B.C. 
Norman & Fils Ltée., Qué. 
Norman Gilbert Ltd., Ont. 
One & One Boutique Ltd., Ont. 
Orbar Ltd., Dot. 
Peartmans Ladies Wear Limited, Sask. 
Pennington's Stores Ltd., Ont. 
Pirjo hiss Fashions Ltd., Man. 
Plaza Boutique Le Bag Ltd., Qué. 
Pollack Pour Elle Ltée., Qué. 
Reitrnan's Inc., M. 
Rene's Ladies Apparel Ltd., B.C. 

Rickis Canada Ltd., Man. 
Romar Inc., Qué. 
Royal Supply Co. Ltd., Teasers Ladies Wear Div., 

N.S. 
Sally Shops Ltd., Ont. 
Sally Shops (Nova Scotia) Ltd., Ont. 
Sally Shops (Ontario) Ltd., Ont. 
Sally Shops (Vancouver) Ltd., Lint. 
Salon Elen Lemire Inc., Qué. 
Sanjusha Ltd., Man. 
Second Fiddle Ltd., Orit. 
Serena Fashions Alberta Ltd., B.C. 
Serena Fashions Ltd., B.C. 
A. Setlakwe Ltée., Qué. 
Shirley K. Maternity (Canada) Ltd., Qué. 
Smart Set Fashions Ltd., Qué. 
St. Clair Shops Ltd., Alta. 
Suzy Creamcheese (Canada) Ltd., B.C. 
Suzy Shier Inc., Qué. 
Sweet Sixteen Inc., Qué. 
The Bare Essentials Ltd., Ont. 
The Frill Seekers Inc., Ont 
The Jean Shop Limited, NIld. 
The Tall Girl Shop Ltd., A]tH. 
The Tiger Shirt Shop Ltd., B.L. 
Thérse Bergeron Corsetière Inc. , 
Uniform World, Dot. 
Varena Trading Limited, Wray's and Fashion Outlet 

Div., Lint. 
Vêtemerits Dano Inc., Qué. 
Viki Inc., Qué. 
Vincent Giarlo Enterprises Ltd., Ont. 
W.G. Ladies Shop Ltd., Alta. 
F.W. Woolworth Co. Ltd., Ont. 
Yofi Creations Ltd., B.C. 
Zacks Fashions Ltd., Ont. 

Children's clothing stores - Hagasins de vêtements 
pour enfants 

Au Coin des Petits Inc., Qué. 
Carters Childrens Wear Ltd., B.C. 
Chez Beatrice & Fils Inc., Qué. 
E.P. Chester Ltd., Ont. 
Chomedey Clothes Inc., Qué. 
Realth-Tex Canada Inc., Ont. 
Jack & Jill Co. Ltd., Alta. 
Kiddytown Ltd., Ont. 
Lawrence Kiddies Shoppe Inc., Qué. 
H.L. Orfus Sales Co. Ltd., Ont. 
Rassart Inc., Boutiques Des Pet it, [Ju. 
Stephanies Fashions [it., B.C. 
Zellers Inc., Qué. 
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Fur stores - Magasins de fourrure 

A. & M. Hurtig Limited, Man. 
Cndn Fur Shop of Saitoh Ltd., Ont. 

Family clothing stores - Magasins de vétements 
pour is fniiie 

575443 Ontario Inc., Mclaggarts, Ont. 
Adam & Eve Unisex specialty Ltd., Ont. 
Angelos Sportswear Limited, Ont. 
Bargain World (1981) Ltd., Man. 
Below The Belt Store (Edmonton) Ltd., Alta 
Boriaprix Inc., Qué. 
Boutique Arvisais Enrg., Qué. 
Boutiquedes Amoureux Ltée., Qué. 
Boutique H Inc., Qué. 
Boutique les Impressions 80's Ltée., Qué. 
Boutique Le Pentagone Inc., Qué. 
Boutique Lensemblier Inc., Qué. 
Boutique Vagabond Inc., Qué. 
Boutique Zeroneutre Inc., Qué. 
C.C. Pant Shop, Ont. 
Catfish Calhoun Inc., Ont. 
Caveau des Jeans Ltée., Qué. 
Chateau Stores Ltd., Qué. 
Chateau Stores of Canada Ltd., Qué. 
Chic Masculin Ltée., Qué. 
Craig Brothers Ltd., Sask. 
J.D. Creaghan Co. Ltd., N.B. 
Creative Sportswear Co. Ltd., Ont. 
A. Croteau Ltée., Qué. 
Claudette Croteau Inc., Qué. 
Ginette Croteau Inc., Qué. 
Louise Croteau Inc., Qué. 
Dalfens Atlantic Enterprises Ltd., Qué. 
Dalfens Ltée., Qué. 
Dapper Dan Inc., Ont. 
G.H. Déchène & Fils Inc., Qué. 
Diffusion Taxi Inc., Boutique Taxi, Qué. 
Discovery Clothing Ltd., Alta. 
Erroca Enterprises Ltd., Ont. 
Freedom Shops Canada Ltd., Qué. 
Geo. A. Jazzar & Sons Ltd., Qué. 
Gerofaky Enterprises Inc., Ont. 
Grafton Fraser Inc., Ont. 

' 

	

	Greenberg Stores Limited, Qué. 
Henderson & Cudmore Ltd., P.E.I. 
Holliday Funwear Inc., B.C. 
Holt Renfrew & Co. Ltd., Ont.  

Howarth Inc., Qué, 
International Leather Fair Inc., B.C. 
Irvings Stores Ltd., Nfld. 
Jean Lib Inc., Qué. 
Jeans & J P Inc., Qué. 
Jolly Jean Jungle Ltd., B.C. 
K F S Limited, Ont. 
Kasners Ltd., N.B. 
Key West Clothiers Inc., B.C. 
La Blue Jean de L'Ouest Inc., Le Jean Bleu Div., 

Qué. 
La Jeans 0 Thèque Ltée., Qué. 
Lammies Western Wear Ltd., Alta. 
Le Jean Bleu de L'Est Inc., Qué. 
Lerad Holding Ltd., Ont. 
Les Industries Pantorama Inc., Qué. 
Les Jeans Bleu Du Word Inc., Qué. 
Les Magasins Hart Ltée., Qué. 
Les Magasins J L Taylor Inc., Qué. 
Les Vétements Arabesque Inc., Qué. 
Lipson's Stores (1958) Ltd., Ont. 
Mac's Factory Outlet Ltd., Nfld. 
Magasins Charles de France Inc., Qué. 
Marks & Spencer Canada Inc., Ont. 
H. Nathansons Ladies Wear Limited, N.S. 
Nathar Ltd., Ont. 
M. Penman Enterprises Inc., Jean Machine Div., 

Ont. 
Peter Wolf Clothing Ltd., Alta. 
Québec Mode Inc., Qué. 
Quebec Unisex Ltd., Qué. 
Rana Enterprises Ltd., Alta. 
Riff's Limited, Nfld. 
Robinson Little & Co. Ltd., Man. 
Royal Leather Goods Ltd., Ont. 
S.A.A.N. Stores Ltd., Man. 
Sheppard Temperance Fashion Ltd., Ont. 
Shirt Stop Limited, Ont. 
A. Silverman & Sons Ltd., Ont. 
Simi Ltd., The Jeanery Div., Ont. 
Stampede Boot & Jeans Shop Ltd., Alta. 
Sterling Hosiery Mills (1976) Ltd., Ont. 
Super Touch l's, N.S. 
The Boutique of Leathers Ltd., Alta. 
The Canadian Girl Ltd., U.S.A. 
The Connection Group Inc., Ont. 
The Jeanery Limited, N.S. 
The Leather Place Ltd., B.C. 
The Pant Loft Kingston Ltd., Ont. 
The Scottish Shop Limited, Ont. 
The Tiger Shirt Shop Ltd., B.C. 
The Young Manufacturers Incorporation, Ont. 
Top Banana Shops Inc., Alta. 
Touch of Class Ladies Wear Ltd., B.C. 
Tripp Distributing Ltd., Qué. 
Twin Fair Department Stores Ltd., Ont. 
Universal Stores Inc., B.C. 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1984 - Cont iriued 

REPERTOIRE DES KAGASINS A SUCCURSALES AU CANADA, 1984 - 

Name and location - Nom et emplacement 	Name arid location - Noin et ernpiaceuient 

Shoe 1  apparel, fabric and yarn group - Con- 	Household furniture, appliances and furnishings 
tinued - Groupe des chaussures, vêtements, 	group - Groupe des meubles, appareils et 
tissus et files - suite 	 accessoires d'eublement de maison 

Family clothing stores - Concluded - Magasins de 
vêtementa pour Is famille - fin 

Warehouse One Ltd., Man. 
Warrens Mens Wear Ltd., Ont. 
F. Wilansky Ltd., Michael's, N4f'ld. 
Willy Wonderful Ltd., Ont. 
Wise Inc., Qué. 
Zabé Chicago Ltée., Qué. 
Zellers Inc., Field Store Div. , B.C. 

Fabric and yarn stores - Maqaains de tissus et 
de files 

Bou Clair House of Fabric (1972) Ltd., Qué. 
Comptoir Manufacturier de Textile Ltée., Qué. 
Crucci Yarns Canada Ltd., Ont. 
Duthler Textiles Limited, Ont. 
Fabricland Distributors, tJnt. 
Fabricland Pacific Ltd., Ont. 
Fabricville Company Inc., Ont. 
Fabricville Maritimes Inc., Ont. 
Fannys Fabric (B.C.) Ltd., B.C. 
Fanny's Fabric (Calgary), Alta. 
Fanny's Fabrics (Edmonton) Ltd., Alta. 
Fannys Fabrics (Man) Ltd., Sask. 
Fannys Fabrics (Sask) Ltd., Sask. 
Gaudet Fabric Ltd., Ont. 
Gold's Fabrics Ltd., B.C. 
Harley's Fabric Centres, B.C. 
Kinsie Wool Crafts Limited, Ont. 
Kinsie Wool Shops Limited, Ont. 
La Cie de Textile Goodman Joliette, Qué. 
Lizanrie Shops Ltd., Ont. 
Phildar Ltée., Boutique Phildar, Qué. 
Polka bot Fabrics Ltd., Ont. 
Promafil Canada Ltée., Qué. 
Robinson Little & Co. Ltd., Man. 
R.P. Rossy Inc., Tissus Martbec, Qué. 
Silk 0 Lina Ltd., Alta. 
Textile Bargain House Ltd., Ont. 
West Coast Woolen Mills Ltd., B.C. 
White Elna Sewing Centre, Alta. 
Young Equities Ltd., Alta. 

Household furniture stores (with appliances and 
furnishings) - Magasins de meubles de maison 
(avec appareils ménagers et accessoires 
d'ameublement) 

Ameublements M I Inc., Qué. 
Brault & Martineau Inc., Qué. 
Cohens (Western) Ltd., Nfld. 
Coleman Shoppers World Ltd., Colemans Furniture 

World, Nfld. 
Danforth Radio Co. Ltd., Ont. 
C.A. Defehr and Sons, Man. 
H. Englands Warehouse Ltd., N.S. 
James Street Hardware & Furniture Company Ltd., 

Ont. 
M & G Imports & Sales Ltd., Alta. 
Medjuck & Budovitch Ltd., N.B. 
No Frills Appliances & TV Ltd., Oni 
Schwartz & Co. Ltd., N.S. 
Stuarts Furniture & Appliances, Ont.. 
The Brick Warehouse Ltd., Alta. 
The T. Eaton Co. Ltd., (do Furniture, Appliance, 

Radio & T.V. Store), Ont. 
Wosk's Limited, B.C. 

Household furniture stores (without appliances and 
furnishings) - Magasins de meubles de maison 
(sans appareils unénagers ni accessoires d'aeu-
blement) 

462612 Ontario Inc., Techum Furniture, Ont.. 
528636 Ontario Limited, The Waterbed Company, Ont. 
Canadian Brass Bed Boutique Ltd., Ont. 
Cannonball Bed Shoppes, Ont. 
Chesterfield Shop (Ont.) Ltd., Ont. 
Christaray Enterprises Ltd., Ont. 
Combined Furniture Warehouse Sales Ltd., Ont. 
Country Comfort Centre Ltd., N.B. 
De Boers Furniture Ltd., Ont. 
Dynasty Waterbeds Ltd., Man. 
Grantree Furniture Rental Ltd., U.S.A. 
G.U.S. Canada Inc., Qué. 
Ikea Limited, B.C. 
Jim Jer Investment. Ltd., N.S. 

I 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1984 - Continued 

REPERT0IRE DES MAGASINS A SUCCLJRSALES AU CANADA, 1984 - suite 

Name and location - Nom et emplacement 	 Name and location - Non et emplacement 

Household furniture, appliances and furnishings 
group - Continued - Groupe des meuiles, appa-
reils et accessoires d'ameublefnent de maison - 
suit e 

Household furniture stores (without appliances 
and furnishings) - Concluded - Magasins de 
meubles de maison (sans appareils ménogers ni 
accessoires d'ameublement) - fin 

Jonor Holdings Ltd., Dot. 
La Galerie Du Meuble Inc., Qué. 
La Maison du Matelas Montréal Inc., Qué. 
Peter Landsman & Assoc. Inc., The Baby's Room 

Div., tint. 
Leans Furniture Ltd., Ont. 
Les Ameublernents Chateau d'Aujourd'hui Inc., 

Qué. 
Les Magasins Pascal Ltée., Qué. 
Lounsbury Co. Ltd. (Furniture), N.B. 
M & S Furniture Ltd., Ont. 
Majoli Furniture Ltd., The Sleep Factory, tint. 
t 4eubles Erel Ltée., Qué. 
Mount Everest Investments Inc., Federal Furni-

ture Div., Dot. 
National Waterbed Co. Ltd., Ont. 
Oakville Dominion Furniture Ltd., Ui -it. 
Park Furniture Ltd., Ont. 
Peacocks Furniture Village Ltd., B.C. 
Struc Tube Ltée., Qué. 
C.H. Tan Limited, China Panda, Dot. 
The Bombay Furniture Company of Canada Inc., 

Dot. 
The Waterbed Gallery Ltd., Ont. 
The Waterbed King Ltd., Dnt. 
Wave Length Enterprises Ltd., Plta. 
Western Waterbed Dist. Ltd., Alta. 

Appliance, television, radio and stereo stores - 
Magasins d' appareils ménagers, de po8tes de 
télévision et de radio et d'apporeils stéréo-
phoniques 

385423 Ontario Corp., Hi fi City, Ont. 
A & B Sound (Vancouver) Ltd., B.C. 
Active Component Sales Corp., Qué. 
Adi's Video Shoppe, Man. 
Advance T.V. & Car Radio Centre Ltd., Man. 
Ulied TV and Audio Inc., Man. 
Hdard Louis Inc., Qué. 
('ntre d'Image & de Son Atlantique Ltée., Qué. 
entre du Rasoir Elec. Mtl. Inc., Qué. 
\)ar Neutronics Corp., Qué. 

co Sound Distributors Ltd., Alta.  

Electronic Depot Inc., Ont. 
Enderby Electric Limited, Saena Electronics and 

Appliances, B.C. 
Gendis Inc., B.C. 
Home & Rural Appliances Ltd., tint. 
Kellys & Deyonq Sound Corp. Ltd., B.C. 
Mad Man Madigan Limited, Ont. 
Majestic Sound Warehouse Ltd., Ont. 
McKays Television and Appliances Limited, tint. 
Micro Cooking Centre Ltd., tint. 
Midnorthern Appliance Industries Corp., Ont. 
Saskatoon TV Centre Ltd., Sask. 
Stereo People of Canada Ltd., Alto. 
Tandy Electronics Ltd., Ont. 
hog Enterprise Inc., Ont. 
Westminster Stereo Ltd., B.C. 
Wickham's Television Ltd., Dot. 

Floor coverings and drapery stores - Maqasina de 
revétements de sol et de tentures 

Alexanian & Sons Limited, Ont. 
B. & K. Carpet, Nfld. 
Carpita Corporation, Ont. 
Givmak Corporation, Dot. 
Harrison Drapetex (Eastern) Inc., Qué. 
Jordans Carpets Alberta Ltd., B.C. 
Jordan's Carpets (B.C.) Ltd., B.C. 
Mayfair Drapery & Rug Company (Toronto) Ltd., Ont. 
The Drapery Shoppe (1965) Ltd., Ont. 

Other home furnishings - Autres magasins d'ameu-
blement de maison 

Advanced Consumer Electronics Ltd., Compu Centres, 
Ont. 

Advent mv. Group of Can. Inc., tint. 
Basic Little Shops Inc., Qué. 
BC Bathrooms Beautiful Ltd., B.C. 
Cameo Sleep Shop Ltd., The Sleep Shop, Dot. 
Compucentre Computer Centre Ltd., Qué. 
Dasse Enterprises Corporation, Qué. 
Dominion Textile Inc., Qué. 
Electrohome Limited, Ont. 
Eurodown Quilts Ltd., B.C. 
Hospitality Home Furnishings Ltd., B.C. 
Imasco Retail Inc., Dot. 
Lighting Unlimited Corp. Ltd., Ont. 
Living Lighting of Canada Inc., Ont. 
McIntosh & Watts Ltd., Dot. 
Reed's China & Gift Shop (Edmonton) Ltd., Alta. 
Royal Daulton Canada Inc., Retail Div., Dot. 
Stokes Limited, Qué. 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1984 - Continued 

RCPERTOIRE DES MAGASINS A SUCCURSALES AU CANADA, 1984 - suite 

Name and location - Nom et emplacement 
	

Name and location - Nom et emplacement 

Household furniture, appliances and furnishings 
group - Concluded - Groupe de8 meubles, appa-
reils et accessoires d'neublement de maison - 
fin 

Other home furnishings - Concluded - Autres 
magasins d'ameublement de liaison - fin 

Sudbury Housewares Ltd., Ont. 
Sunbeam Corp. Canada Ltd., Sunbeam Appliances 
Div., Ont. 

Talana Holdings Ltd., B.C. 
Tandy E1ectronics Ltd., Radio Shack, Ont. 
The House of Knives Ltd., Ont. 
Vacuum Vacuum Ltd., Ont. 
Wicker Emporium Ltd., N.S. 
William Junor Ltd., Ont. 

Automotive vehicles, parts and accessories, 
sales and services group - Groupe des véhi-
cules automobiles, pièces et accessoires, 
vente et service 

Automobile dealers - Concessionnaires d'automo-
biles 

Edgar Automotive Ltd., Alta. 
The Dick Irwin Group Ltd., B.C. 
The Hickman Motors Ltd., Nfld. 
The Lounsbury Co. Ltd., Automotive Div., N.B. 
The Royal Garage Ltd., Nfld. 

Les Pétroles R L Inc., Qué. 
Les Produits Pétroliers Elan Ltée., Qué. 
Loeb Inc., Top Valu Gasmarts Div., Ont. 
C.E. Mactavish Ltd., Ont. 
Mid-Island Consumer Services Co-op., Hub Co-op., 

B.C. 
Mohawk Oil Co. Ltd., Service Stations Div., B.C. 
Montgomery Superstations Ltd., Ont. 
Mr. Gas Limited, Ont. 
Mr. Lube Automotive Centres Ltd., Alta. 
Mueller Holdings Ltd., Alta. 
Natomas of Canada Ltd., DX Oil Div., Qué. 
Niagara Holdings Ltd., Alta. 
Payless Gas Co. 1972 Ltd., B.C. 
Penguin Petroleum Products Ltd., Ont. 
Perrette Dairy Ltd., Gas Sales Div., Qué. 
Petro Canada Products Inc., Ontario Service 

Stations Div., Ont. 
Petro Canada Products Inc., Qué. 
Petro Canada Products Inc., Western locations, 

Alta. 
Red River Coop Ltd., Man, 
Sergaz Inc., Qué. 
Serv-a-Car Ltd., Ont 
Shell Canada Ltd., Lint. 
Sherwood Co-Operative Assoc. Ltd., Sask. 
Sunoco Inc., Pronto Division, Lint. 
Sunoco Inc., S.M.S. Division, Ont. 
Suny's Petroleum Inc., Ont. 
Superparket Ltd., Ont. 
Tamlann Investments Ltd., Ont. 
The Oshawa Holdings Ltd., Ont. 
Weaver Liquifuels, Div. of Ultra Mar Canada Inc., 

Ont. 
Wycliffe Gas Bar Ltd., Ont. 

Gasoline service stations and garages - Sta-
tions-service et garages 

Action Super Save Gas Stns Ltd., B.C. 
Canadian Forces Exchange System, Service Sta-

tions Div., Ont. 
Canadian Tire Corporation Ltd., Gas Bars Div., 
Ont. 

Domo Gasoline Corp. Ltd., Service Stations Div., 
Man. 

Donald Bell's Petroleum Ltd., Ont. 
Essences Richelieu Inc., Qué. 
First Pioneer Investments Ltd., Pioneer Petro-

leums, Ont. 
Flying 0 of Severn Bridge Ltd., Ont. 
Gale's Gas Bar Ltd., Ont. 
Golden Triangle Oil Limited, Ont. 
Gulf Canada Ltd., Ont. 
Last Mountain Co-op Ltd., Sask. 
Leemond Enterprises Ltd., Qué. 
Les Pétroles A. Belzile Inc., Qué. 

Tire, battery, parts and accessories stores and 
home and auto supply stores - Magasins de 
pneus, d'acct,nulateurs de pièces et d'acces-
soires et magasins de fournitures pour is 
maison et l'autoobile 

B. & D. Tire Town Ltd., Alta. 
Davis Automotive Centre 1982 Ltd., Alta. 
Dix Distributors Ltd., B.C. 
Firestone Canada Inc., Ont. 
Goodyear Canada Inc., Ont. 
Handy Andy Inc., Qué. 
James Tire Centres Ltd., Sask. 
Karbelt Speed and Custom Inc., Ont. 
Pacific Associates Stores Ltd., B.C. 
Performance Improvements Speed Shops Ltd., Ont. 
R.S. Lane and Lane Enterprises Ltd., Blaskin and 
Lane Tire Centre, Alta. 

Superior Tire Co. Ltd., Ont. 
Veco Supplies Limited, Canadian Tire Association 

stores, B.C. 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1984 - Continued 

REPERTOIRE DES IIAGASINS A SUCCURSALES AU CANADA, 1984 - suite 

Name and location - Non et emplacement Name and location - Nom et emplacement 

Automotive vehicles, parts and accessories, 	 The Delta Co-op Assoc. Ltd., Sask. 
sales and services group - Concluded - Groupe 	The Pineland Co-operative Assoc. Ltd., Sask. 
des véhicules automobiles 1  pièces et accessoi- 
res, vente et service - fin 

Other general merchandise stores (variety and 
Other motor vehicles services and repair shops - 	general merchandise stores) - Magasins de 

Autres services pour véhicules automobiles et 	marchandises diverses (bazars et magasins de 
ateliers de reparation 	 marchandises diverses) 

Action Muffler Ltd., Alta. 
Alchemy Systems Ltd., Midas Muffler Shops, B.C. 
Benson Spring Service Ltd., Ont. 
Calgary Glass (1984) Ltd., Alta. 
Concord Glass Ltd., Alta. 
Custom Muffler Service Ltd., Qué. 
Donreid Mufflers Ltd., Ont. 
Groupe TCG (Québec) Inc., Div. C. Lebeau, Qué. 
Groupe ICC (Québec) Inc., Div. Monsieur Muffler, 

Qué. 
Hamilton Radiator Service Ltd., lint. 
Hub City Glass Ltd., B.C. 
Hub City Glass (Regina) Ltd., Sask. 
illeen's Auto & Plate Glass Ltd., Man. 
of Glass of Canada Ltd., Stand Auto Glass, lint. 

Midas Automotive Limited, Ont. 
Jilopa Holdings Ltd., Alta. 
P & R Auto Glass Ltd., Ont. 
Saxon Auto Body Shop, Ont. 
Speedy Auto Glass Ltd., Ont. 
Tamlann Investments Ltd., lint. 
Tenneco Canada Corp., Speedy Muffler King Div., 

On t. 
The Car Doctor Ltd., Midas Muffler Shops, Ont. 
The Mufflerman Ltd., mci. One Stop Brake, lint. 
Vitrerie D'Auto Saquenay Ltée., Qué. 

General merchandising group - Groupe des maga-
sins de marchandises diverses 

General stores - Hagasins généraux 

Calgary Co-op Ass. Ltd., Alta. 
Coop Régiona.l Nipissing, Ont. 
Dept. of Rural Agricultural & Northern Dev. 

Nfld. 
Edmonton Co-op Assoc. Ltd., Alta. 
Gateway Co-op Assoc. Ltd., Sask. 
Hudson's Bay Co., Ont. 
last Mountain Co-op Ltd., Sask. 
I loydminster & Dist. Agric. Co-op Assn. Ltd., 10 	 Sask. 
orth Battleford Co-op Assoc. Ltd., Sask. 

Prince Albert Co-operative Assoc. Ltd., Sask. 

Price Stores Ltd., Ont. 
Army & Navy Dept. Store Ltd., Sask. 
Bargain Harold's Discount Ltd., Ont. 
Bargain Harold's Pickering Ltd., lint. 
Beamish Stores Limited, lint. 
Better Buy Discount Stores Ltd., lint. 
Bi-Way Stores Ltd., lint. 
Canadian Forces Exchange System, lint. 
Fahiman Dept. Stores Ltd., Alta. 
Glenn's Bargain Stores Can. Ltd., Qué. 
H.P. & F. Ltd., lint. 
K-Mart Canada Ltd., Variety Stores, Ont. 
Les Magasins Continental Ltée., Qué. 
Les Magasins Korvette Ltée., Qué. 
MacLeod Stedman Ltd., Stedman's Div., lint. 
MacLeod Stedman Inc., Man. 
Magasins de Variétés Ltée., Qué. 
Magasins Laurentiens Inc., Qué. 
Marks & Spencers Canada Inc., Peoples Div., Qué. 
Metropolitan Stores (MTS) Ltd., Qué. 
Michael Rossy Ltd., Qué. 
Nabour Stores Ltd., lint. 
Pier I Imports of Canada (1975) Inc., Qué. 
Pioneer Co-op Assoc. Ltd., Sask. 
Regent Stores Limitée, Qué. 
S.Rossy Inc., Qué. 
Sears Canada Inc., Ont. 
Stylerite Department Stores Ltd., Man. 
Syiru Ltd., Cross Town Dept. Store, lint. 
F.W. Woolworth Co. Ltd., lint. 
Zellers Inc., Fields Store Div., B.C. 
Zellers Inc., Qué. 

Other retail stores group - Groupe des autres 
magasins de detail 

Book and stationery stores - Librairies et pape-
teries 

91438 Canada Ltée, Qué. 
Black Bond Books Ltd., B.C. 
Canadian Corp. Management Co. Ltd., Wilson Sta-

tioners, lint. 
Classic Bookshops (International) Ltd., Ont. 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1984 - Continuri 

REPERTOIRE DES MAGASIN5 A SUCCURSALES AU CANADA, 1984 - suile 

Name and location - Nom et emplacement 	Name and location - Nom et emplacement 

Other retail stores group - Continued - Groupe 
des autres magasins de detail - suite 

Book and stationery stores - Concluded - Librai-
ties et papeteries - fin 

Claude Payette Inc., Qué. 
Coles Book Stores Ltd., Grit. 
Epic Book Stores Ltd., Grit. 
Godards Stationery Ltd., Grit. 
Guelph Canpus Co-operative, Grit. 
Holder Brokerage (1971) Ltd., N.B. 
Keynote-Shopette Card Shops Ltd., Grit. 
La Librairie l'Action Ltée., Qué. 
Les Librairies G. Boyer Ltée., Qué. 
Librairie Cartier Mignault Ltée., Ont, 
Librairie Demarc Inc., Qué. 
Librairie du Flammarion-Scorpion Ltée., Qué. 
Librairie Garneau Qué. 1982 Ltée, Qué. 
Librairie Lemeac Inc., Librairie et Regionale 

Lemeac, Qué. 
Lichtmans News Agency Inc., Grit. 
Mahoris Stationery Ltd., N.S. 
H.H. Marshall Ltd., N.S. 
Mennonite Publishing House Inc., U.S.A. 
Moyer Vice Corp., The Teacher Store, Grit. 
Oxford Book Shop Ltd., Grit. 
F. Pilon Inc., Qué. 
Saint John News Co. Ltd., Book Mart, N.B. 
Scriptures Press Publications Ltd., Grit. 
W.H. Smith Ltd., Ont. 
United Book Stores (1975) Ltd., N.B. 
Wai Yip Limited, Sun Wa Book Store, Ont. 
Wee Book Inn Enterprises Ltd., Alta. 
William E. Coutts Company Limited, Grit. 

Florists shops - Fleuristes 

Aberdeen Florists Ltd., Grit. 
Blue Mountain Florist Ltd., B.C. 
Canadian National Florists Ltd., Alta. 
Central Alberta Florists Ltd., Alta. 
Deans Nursery Ltd., N.S. 
Fernlea Flowers Ltd., Grit. 
Fine's Flowers Ltd., Ont. 
Gallagher Flowers Ltd., Grit. 
Kiondyke Gardens Ltd., Alta. 
Millar's Florist & Greenhouses Ltd., Sask. 
Oyen Flowers Ltd., Alta. 
Plantation Indoor Plants Ltd., B.C. 
Queen City Florist Enterprises Ltd., Sask. 
The Greenery Florists Ltd., N.S. 
Tiffany's Plants Ltd., B.C. 

Hardware stores - Quincailleries 

Aylwards Limited, Nfld. 
Master Jeyer Group Ltd., Pay-N-Pak, B.C. 
Merit Stores Ltd., Alta. 
J. Pascal Inc., Qué. 
Pascal Stores Ltd. (Ontario), Qué. 
Société Cooperative Agricole des Appalaches, Qué. 
Thorsness Hardware Ltd., Sask. 
Thunderbird Electric & Plumbing Supplies Ltd., 
B.C. 

Paint, glass and wallpaper stores - Magasins de 
peinture, de vitre et de papier peint 

Century Paint & Wallpaper Ltd., Grit. 
Cloverdale Paint & Chemicals Ltd., B.C. 
Color your World Inc., Grit. 
Foucray Canada Inc., Qué. 
Froates Moldings Inc., Wallpaper Cleariri:.' 

Grit. 
International Paints (Retail) Ltd., Que. 
Martin Bergeron Inc., Qué. 
Mills Paint Sales Ltd., B.C. 
Olympia Paint'N Tile Inc., Alta. 
Paint World Inc., Qué. 
St. Clair Paint & Wallpaper Co. Ltd., Grit. 
Tibbetts Colour Centre Ltd., N.S. 

Sporting goods stores - Magasins d'articlea de 
sport 

41899 Ontario Inc., McMaster Sports, Ont. 
André Lalonde Sports Inc., Qué. 
Bata Industries Ltd., Grit. 
Boutique de Ski Cortina (Rockland) Ltée., Qué. 
Cap's Bicycle Stores Ltd., B.C. 
Champion Sports Ltd., B.C. 
Claude Beaulieu Sports Inc., Qué. 
Collegiate Arlington Sports Inc., Ont. 
Doriran Leasing & Enterprises Ltd., Grit. 
E.J.N. Sports Ltd., Ont. 
Eddie Bauer Outdoor Outfitters, Ont. 
Forzani's Locker Room Ltd., Alta. 
Gordon Aulenback Ltd., B.C. 
Hackett's Part of Your Game Ltd., Grit. 
Hart Marine Ltd., Neptune Marine Service, Orit. 
Kinney Shoes of Canada Ltd., Ont. 
National Gym Clothing Limited, Ont. 
Red Deer Sports World (1977) LId., 
Sports Experts Inc., Qué. 
Sports Jules Lavigne Inc., Qué. 
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1ST 01 CHAIN STORE ORGANIZATIONS IN CANADA, 1984 - Continued 

REPERTOIRE DES HAGASINS A SUCCURSALES AU CANADA, 1984 - suite 

Name and location - Nom et emplacement 
	

Name and location - Nom et emplacement 

I 

Other retail stores group - Continued - Groupe 
des autres magasins de detail - suite 

Sporting goods stores - Concluded - Magasins 
d'articles de sport - fin 

Superstar Athletic Footwear Ltd., B.C. 
The Athletes Foot Ltd., Ont. 
Tommy & Lefebvre Ltd., Ont. 

Record and tape stores - Hagasins de disques et 
de bandes ivagnétiques 

Alldisc Distributors Limited, Retail Div., Ont. 
Blue Note Records & Tapes, Alta. 
Capital Records EMI of Canada Ltd., Ont. 
Cooper Records, Sam The Record Man, Ont. 
Dee Jay Music Ltd., B.C. 
iscus Music World Ltd., Qué. 

Distributions Diskade Inc., Qué. 
lusic World Limited, Ont. 
National Record Distributors Ltd., Man. 
Dembrandt Holdings Ltd., B.C. 
Dniderman Radio Sales & Service Ltd., Ont. 
Sound Insight Ltd., A. & A. Records & Tapes, 

Ont. 
Sound 21 Canada Inc., Ont. 
Sunrise Records & Tapes (Perlman), Ont. 
The New Sound Ltd., N.S. 

Iewellery stores - Bijouteries 

105191 Holdings Ltd., AiIm. 
O.B. Allan Ltd., Qué. 
Alteeri Brothers Ltd., Nfld. 
Alteen's Jewellers Ltd., N.S. 
Ann-Louise Jewellers Ltd., B.C. 
Anstett Jewellers Ltd., Ont. 
Ben Moss Jewellers Western Canada Ltd., Man. 
Bijouterie Lavigueur (Montréal) Inc., Qué. 
Breslauer & Warren Jewellers Ltd., Man. 
Brinkhaus the Jewellery Source Ltd., B.C. 
Charm Jewellery Ltd., N.S. 
Ciro's Jewellers (Mayfair) Inc., Ont. 
Craftsman Jewellers Ltd., Alta. 
Grassie Jewellers Ltd., B.C. 
Henry Birks et lila Ltée., Div. Doucet Bijou- 

tiers, Qué. 
lenry Birks & Sons Ltd., Qué. 
leriry Birks & Sons (Montréal) Lt.d., Qué. 
Inaillerie de L'Estrie Ltée., Qué. 
ubilee Jewellers Inc., Ont. 

Kern's Jewellery (Midtown) Ltd., Ont. 
La Maison d'Or Joailliers Inc., Ont. 
Latendresse Bijoutier Québec Inc., Qué. 
Mappins Ltd., Ont. 
MFB Central Limited, Ont. 
Morse Jewellers Inc., Ont. 
Murdoch's Gem Shop Ltd., Yukon 
P.D. Murphy Ltd., Ont. 
Neills Jewellery (1974) Ltd., Man. 
Orfèvrerie Laurier Inc., Qué. 
Ustranders Jewellers Limited, Ont. 
Peoples Jewellers Ltd., Ont. 
Peoples Jewellers (Québec) Inc., Ont. 
Peter Cortesis Jewellers Limited, Ont. 
Potter's Jewellers Ltd., B.C. 
Reesors Jewellery (1978) Ltd., Man. 
D.C. Taylor Jewellers Ltd., Ont. 
The Clock Gallery Ltd., Ont. 
A.I. Tower Ltd., N.B. 
Walters Jewellers Ltd., Ont. 
Wasson Investments Ltd., N.S. 
W.G. Young Co. Ltd., Oni. 
Vu Fashion Accessories Ltd., (lint. 

Camera and photographic supply stores - Hagasins 
d'appareila et de fournitures photographiques 

Astral Bellevue Pathe Inc., Ont. 
Camera World Limited, Ont. 
Dunne & Rundle Ltd., B.C. 
Eddie Black's Ltd., Ont. 
Island Colour Labs Ltd., B.C. 
Japan Camera Centre Ltd., Ont. 
Kerrisdale Cameras Ltd., B.C. 
Kits Camera Ltd., B.C. 
Lens & Shutter Cameras Ltd., B.C. 
Lea Studios Gosselin Ltée., Qué. 
McBain Camera Ltd., Alta. 
Photo Metro Inc., Ont. 
Robinson's Camera Ctre. Ltd., Alt a. 
St. Cyr Photo Hall Inc., Qué. 

Toy and hobby stores - Plaqasins de jouets et 
d'articles de loisir 

Consumers Distributing Co. Ltd., Ont. 
Creative People Ltd., Ont. 
Dominion Piayworld Limited, Ont. 
Eland Distributors Ltd., B.C. 
G.R.L. Toy Box Inc., Qué. 
Joubec Inc., Qué. 
Kwan's Enterprises Ltd., Sask. 
Gerry Lewis Limited, Ont. 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1984 - Continued 

R1P[RTOIRE DES P4AGASINS A SUCCURSALES AU CANADA, 1984 - suite 

Name and location - Nom et eop1acement 	 Name and location - Nom et emplacement 

I 

Other retail stores group - Continued - Groupe 
des autres maqasins de detail - suite 

Toy and hobby stores - Concluded - Magasins de 
jouets et d'articles de loisir - fin 

Hans Christian Toy Stores Ltd., Man. 
Merryland Toys Ltd., lint. 
Shopette Ltd., lint. 
Silverberg Toys Canada Ltd., Qué. 
lops in Toys Ltd., Alta. 
Toy World Ltd., Ont. 
Toys B Us Canada Ltd., Ont. 
Wayboy Co. Ltd., Leisure World, tInt. 

Gift, novelty and souvenir stores - Hagasins de 
cadeaux, d'articles de fantaisie et de souve-
nirs 

Arctic Co-operatives Ltd., Man. 
Bowring Bros. Ltd., Nfld. 
Cara Operations Limited, Ont. 
Canton Cards Ltd., Ont. 
Charid Management Ltd., Ont. 
Davis Agency of Ottawa Ltd., Ont. 
Flertom Investments Inc., Best Wishes Card, tInt. 
Hills Koksilah Store Ltd., B.C. 
Joel Cadeau Inc., Qué. 
Le Rouet Métiers d'Art Inc., Qué. 
Lendick Enterprises Ltd., B.C. 
Locksmith Supply Conany Ltd., Ont. 
Marc Singer Ltd., B.C. 
Maxstan Imperial Limited, Imperial Giftware, Ont. 
Murmill Enterprises Ltd., Ont. 
Niagara Parks Commission, Ont. 
Oceanic Cost Plus Imports Ltd., B.C. 
Orbar Ltd., Giftware Div., Ont. 
Pandora's Box Boutique (COQ) Ltd., B.C. 
Rodrigue Bédard Inc., Qué. 
Rutherfords Stores Limited, Ont. 
Smoke Shop (Fredericton) Ltd., N.B. 
Son-Rise Enterprises Ltd., N.B. 
Sreenigne Investments Ltd., Alta. 
The Brandy Tree Shoppes Inc., Ont. 
The Key House Limited, N.S. 
The Wicker Shop, B.C. 
Vivian Howard Gifts Ltd., Ont. 
Wild Side Notions, lint. 
Wit's End Card & 1i1t Shop Ltd., N.S.  

Second-hand merchandise stores - Hagasirus de mar-
chandises d' occasion 

Canadian Goodwill Industries Ltd., Man. 
Ex-Toggery Ltd., Ont. 
Goodwill Enterprises for the Handicapped, B.C. 
Goodwill Rehabilitation Services of Alberta, AILs. 
London Goodwill Industry Associated, (do Goodwill 

Thrift Shop), lint. 
St. Vincent de Paul, lint. 
St. Vincent de Paul Store, Ont. 
Salvation Army Family Thrift, N.S. 
Society for Goodwill Services, Ont. 

Opticians' shops - Opticiens 

108720 Canada Ltd., Ont. 
41134 Ontario Limited, tInt. 

61073 Manitoba Ltd., MHn. 
Aoco Ltd., tInt. 
H. Bell Inc., Qué. 
Braddock Optical Co. Ltd., ml 
Branox Company Ltd., lint. 
Budget Optical (Canada) Ltd., lint.. 
Burns Optical Ltd., tInt. 
Chilliwack Optical Co. Ltd., B.C. 
Crown Optical, Alta. 
Derouin Opticians Ltd., lint. 
Dr. Josephson Ltd., tInt. 
Fred Shorney Ltd., lint. 
Fredrick Trading Ltd., lint. 
Hakim Optical Laboratory Ltd., Ont. 
Hale Optical Associates Ltd., B.C. 
Hale Optical Co. (Kingsway) Ltd., B.C. 
Hale Optical Co. Ltd., B.C. 
House of Spectacles (Manitoba) Ltd., Orit. 
Ipco Corporation, Sterling Optical, U.S.A. 
Laureritian Optical Ltd., Qué. 
London Optical Ltd., B.C. 
Marc Cossette & Associés Inc., Qué. 
McAdam Optical Dispensary Limited, N.B. 
Geo. H. Nelms Ltd., Ont. 
liakden Optical Co. Ltd., B.C. 
Oculist Prescription Co. Ltd., B.C. 
Optical Prescription Co. (Edmonton) Ltd., lint. 
Optical Prescription Co. (North) Ltd., Ont. 
Optical Prescription Co. (Saskatoon) Ltd., lint. 
Optique Direct Inc., Qué. 
Prescription Optical Co. Ltd., B.C. 
Pub] ir Opt irs] ltd., 1)nt 
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S RPCR1OIRE DES MAGASINS A SUCCURSALES AU CANADA, 1984 - suite 

Name and location - Norn et emplacement 	Name and location - Nom et emplacement 

Other retail stores group - Continued - Groupe 
des autres magasins de detail - suite 

Opticians' shops - Concluded - Opticiens - fin 

Robert Laforce Inc., Qué. 
Save-On Optical Ltd., B.C. 
Service D'Optique Elite Ltée., Qué. 
Shopper's Optical (Canada) Ltd., Man. 
Standard Optical Co. Ltd., Ont. 
Steward N. King Ltd., Man. 
Sutherland & Parkins Opticians, Ont. 
Tentron Optical Enterprises Inc., Alta. 
Ihistletown Trading Limited, Ont. 
Tru-Value Optical Ltd., B.C. 
United Optical Ltd., Ont. 
Weddew Ltd., W.E. Davies, Hamilton, Ont. 
Western Discount Optical Ltd., B.C. 

I 	Luggage and leather goods stores - Magasins de 
baqages et maroquinerie 

it ides de Cuir Access. Inc., Qué. 
rt ides De Cuir J.E. Fournier Ltée., Qué. 

Bags Plus Ltd., Ont. 
Boutique des Rosiers Inc., Qué. 
Collacutt Luggage Ltd., Ont. 
George Herder Ltée., Qué. 
3 B's Baqatelle Ltd., B.C. 
.]BS Bags, Alta. 
J.L. Satchel Shops Ltd., B.C. 
Kinney Shoes of Canada Ltd., Ont. 
Les Accessoires Luvin du Canada Inc., Qué. 
Maison Jérôme Inc., Qué. 
Malery Inc., The Leather Mart, Ont. 
Nouveautés Unic Inc., Qué. 
Tandy Crafts Ltd., Ont. 
The Luggage Rack Ltd., Ont. 
The Towne Cobbler Ltd., Ont. 

Pet stores - Magasins d'animaux de maison 

Adsetts Borda Inc., Ont. 
Animal House Co. Ltd., N.S. 
Aquarium Toronto, Ont. 
C D B Enterprises Ltd., B.C. 
Global Pet Food Sales, Ont. 

Holt Grocery Distributors Ltd., Ont. 
Magasin D'Animaux Favoris Nolet Inc., Qué. 
Mister Pet Stores, Ont. 
MT Pet Centre, Ont. 
Pet Fair Pet Centre Maritime Ltd., Qué. 
Pet Fair Pet Centre Ltd., Qué. 
P3's Pet Centres Ltd., Ont. 
Ryan's Pet Food Terminal Inc., Ont. 

Other reLail stores - Autres magasins de ventes 
au detail 

E.G. Arthurs & Sons Ltd., Unt. 
Bell Canada, Qué. 
Cascade Organ Centre Ltd., B.C. 
Consumers Distributing Co. Ltd., Ont. 
Distinctive Graphics Can. Ltd., Ont. 
Doncaster Medical Supplies Ltd., Ont. 
Elwick Enterprises Ltd., The Candle Shop, Ont. 
Encadrements Ste-Anne Inc., Qué. 
Garfield News Co. of Canada Ltd., Ont. 
Golds Tobacco & Variety Ltd., Ont. 
Imasco Retail Inc., UCS Group, Ont. 
International Cigar Stores, Unt. 
Knudsen's Pipe Dream (1974) Ltd., Man. 
Koyman Galleries Limited, Ont. 
La Maison du Cadre MDC Inc., Qué. 
Les Services Atlantiques Ltée., Qué. 
Long & McQuade Musical Instruments Ltd., Ont. 
Macha Inc., Qué. 
Maison Mobile de Thetford Inc., Qué. 
Maritime Frame It Ltd., N.S. 
Metro Magazine Inc., Qué. 
Mister Keys Ltd., Ont. 
National Key Company of Canada Ltd., lint. 
Parbhoo Company Limited, Wiff'N Puff Div., Ont. 
Regis Pictures & Frames Ltd., B.C. 
Remco Memorials, Sask. 
Sound of Music Sales Ltd., B.C. 
Studio Willis Inc., Qué. 
The B and B Music Ltd., B.C. 
The Frame Up Ltd., Ont. 
The Regina Music Box Ltd., Sask. 
Toms Candy & Tobacco Shops Ltd., N.S. 
Transit Shops Inc., Ont. 
U-Frame It, B.C. 
Western Keyboards Ltd., Sask. 
White Rose Craft & Nursery Sales Ltd., lint. 
Wine Art Sales Ltd., B.C. 
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Appendix VII 

LIST OF DEPARTI4NT STORE ORGANIZATIONS IN CANADA, 1984(1) 

Appendice VII 

RFPERTOIRE DES ENTREPRISES OF GRAM)S MAGASINS AU CANADA, 1984(1) 

Name and location - Nom et emplacement 

"Major" department store organizations - Entre-
primes de grands maqasins traditionnels 

Ayre's Ltd., NfId. 
Baine Johnston and Co. Ltd., Bowring Div., Nfld 
C. Caplan Ltd., Ont. 
Charles Ogilvy Ltd., Ont. 
Goudies Ltd., Ont. 
R.T. Holman Ltd., P.E.I. 
Hougens Ltd., Yukon 
Hougens Watson Lake 84, Yukon 
Hudson's Bay Co., Ont. 
Jas. A. Ogilvy's Inc., Qué. 
I loydininster & District Agricultural Co-op 
Association Ltd., Sask. 

'Iagasin J.O. Hubert Ltée., Qué. 
;.W. Robinson Co. Ltd., Ont. 
;iwsons Limited, Ont.  

Name and location - Norn et emplacement 

Sears Canada Inc., Ont. 
Smith & Chapple Ltd., Ont. 
The T. Eaton Co. Ltd., Ont. 
Woodward Stores (Alte.) Ltd., B.C. 
Woodward Stores (B.C.) Ltd., B.C. 

"Junior" department store orqanizations(2) - 
Entreprises de grands magasins populaires(2) 

K-Mart Canada Limited, Ont. 
Oshawa Holdings Ltd., Towers Department Stores 

Div., Ont. 
Steinberg Inc., Miracle Mart Div., Qué. 
F. W. Woolworth Co. Ltd., Woolco Department Stores 

Div., Ont. 
Zelier's Inc., Qué. 

1) Since the 1971 Census of Merchandising and Services, numerous department store organizations have 
ceased operations due to financial difficulties and/or amalgamations with other department store 
organizations or simply because a change in the commodities carried has made it necessary to re-
classify the firm. 
Depuis le recensement de 1971 du commerce et des services, de nombreuses firmes de grands magaains 
ant cessé leurs operations consécutivement b des difficultés f'inancières ou a des fusions avec 
d'autres firmes, ou sirnplement parce qu'elles ne vendaient plus les mêmes marchandises et qu'il a 
fallu les reclasser. 
A junior department store is defined as a retailing entity which sells the same wide range of 
goods (see department store definition Appendix I) that are sold in the more traditional "major" 
department stores and is popularly described as a discount operation. 

(2) Un grand magasin populaire est défini comme étant un point de vente au detail qui offre la même 
vaste gamme d'articles (voir la definition d'un grand magasin b l'appendice I) que les grands 
magasins traditionnels et qui est généralement considéré canine un magasin a prix réduits. 
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Catalogue 
	 Cataloque 

63-002 Department Store Sales and Stocks. 

P.1., Ru. 55 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Sales by Region. 
Advance Release. M., Bil. 1 page. 

First Issue, 1950 (ISSN 0709-8650). 

63-005 Retail Trade. P.1., Bil. Approx. 85 
panes. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., 811. 
Approx. 25 pages. First Issue, 1932 

(ISSN 0705-5595). 

-fl14 Merchandising Inventories. M., Bil. 
fl pages. First Issue, 1972 (ISSN 
'c30-71 77). 

63-210 Retail Chain and Department stores. 
A., Bit. Approx. 100 pages. First 

Issue,1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (ISSN 

0527-6411). 

63-218 Direct Selling Canada. A., Bit. 25 
pages. First Issue, 1966-67 (ISSN 

0590-5702). 

63-219 Capus Book Stores. A., Ru. Approx. 
35 paqes. First Issue, 1968-69 (ISSN 

0380-6286). 

63-224 Market Research Handbook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 

0590-9325). 

63-002 Ventes et stocks des grands maqasins. M.. 

Bit. 55 pages. l'recnier nIJTro, 1938 (lS1)N 
0380-7045). 

63-004 Ventes des grands magasins par region. 
Rapport provisoire. H., Bit. 1 page. Pre-

mier nu.IflérO, 1950 (ISSN 0709-8650). 

63-005 Commerce de detail. H., Bit. Environ 85 
pages. Premier nuséro, 1929 (ISSN 0380-

6146). 

63-007 Ventes de véhicules automobiles neufs. M., 
Bil. Environ 25 pages. Premier nunéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. H., Bit. 30 pages. 

Premier nunéro, 1972 (ISSN 0380-7177). 

63-210 Magasins de detail b succursales et les 
grands magasins. A., Bit. Environ 100 

pages. Premier nunéro, 1933 (ISSN 0380-

7878). 

63-213 Exploitants de distributeurs automatiques. 
A., Bil. 45 pages. Premier rujnéro, 1958 

(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Bit. 25 
pages. Premier nunéro, 1966-67 (ISSN 

0590-5702). 

63-219 Librairies de cnpus. A., Bil. Environ 35 
panes. Premier nijnéro, 1968-69 (!SSN 

0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Bit. 700 pages. Premier nt.snéro, 1975 

(ISSN 0590-9325). 

-53R Retail Trade Historical Statistics, 
172-1979. 0., Bit. 695 pages. (ISBN 

'-660-506-1 3-0) 

Results - Retail Trade. 	0., Bit. 

60 pages. First Issue, 1974. 

63-538 Commerce de detail statistiaues histori-
ques, 1972-1979. H.S., Bil. 695 pages. 

(ISBN 0-660-506-13-0) 

Résultats d'exploitation - Commerce de dét!. 
H.S., Bil. 60 pages. Premier nunéro, 1974. 
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Catalogue 
	

Catalogue 

63-603 Men's Retail Clothinq Stores, 1981 
	

63-603 Magasins de vétements pour hommes, 1981 

63-606 Retail Shoe Stores, 1977 
	

63-606 Magasins de vente au detail de chausstir, 
1977 

63-607 Retail Drug Stores, 1981 

63-608 Retail Florists, 1981 

63-609 Retail Jewellery Stores, 1981 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothinq Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

M. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 
a wide range of statistical reports on 
Canadian economic and social affairs. A com-
prehensive cataloque of all current publica-
tions is available from Statistics Canada, 
Ottawa (Canada), K1A 0T6. 

Catalogue 11-204E, price Canada $5.00, Other 
Countries $6.00. 

63-607 Pharmacies au detail, 1981 

63-608 Fleuristes d6taillants, 1981 

63-609 Bijouteries au detail, 1981 

63-610 Magasins de vente au detail de cp.iincaille-
ne, 1980 

63-611 Magasins de vente au detail de vêtements 
pour daes, 1980 

63-612 Magasins de vente au detail de vêtements 
pour Ia famille, 1980 

M. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications én.jnérées ci-dessus, 
Statistique Canada publie uie grande variété de 
bulletins statistiques sur Ia situation écono-
mique et Asociale du Canada. On peut se procurer 
un catalogue complet des publications counantr-
en s'adressant b Statistique Canada, Ottiw 
(Canada), K1A 0L6 . 

NO 11-204F, pnix Canada $5.00, Autres pays $6.00. 


