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Lea signes suivarits sont employés dans cette 
publication de Statistique Canada: 

riornbres iridisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

P nombres provisoires. 

F nombres rectifiés. 

x confidentiel en vertu des dispositions de Is 
Loi sur Is statistique relatives au secret. 

NOTA 

Les chiffres ayant 1é arrondis, les totaux ne 
correspondent pas toujours. 

NOTE AU SUJ[T D[ CANSIM 

Les statistiques sur cette publicat.luii iii 
sont pas disponibles sur Is banque de donnée 
iriformatisees de Statistique Canada CANSIM (Sys-
tème canadien d'information socio-economique). 
Cependant, certaines statistiques actuelles et 
historiques sur les ventes et stocks des grands 
magasins (matrice no 112) ainsi que de nombreuses 
autres series sont accessibles sur CANSIM par le 
biais d'un terminal, d'.imprimes d'ordinateur ou 
sous une forme lisible par une machine. Pour plus 
de renseignements, s'adresser mu personnel de 
CANSIM, Division de l'analyse de conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (telephone 
613-951-8200), ou aux conseillers régionaux des 
bureaux de Statistique Canada situés a travers le 
Canada. 

cvigini c 

the following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applica-
ble. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require-
ments of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

Statistics on this publication are not 
available from Statistics Canada computer-
ized data bank CANSIM (Canadian Socio-Econo-
mic Information Management System) however, 
some current and historical statistics on 
Department Store Sales and Stocks (Matrix 
No. 112) as well as many other series are 
accessible on CANSIM via a terminal, on com-
puter printouts, or in machine readable 
form. For further information contact the 
CANSIM staff, Current Economic Analysis 
Division, Statistics Canada, Ottawa, K1A 0Z8 
(telephone 613-951-8200), or the regional 
advisors at the Statistics Canada offices 
located across Canada. 

This publication was prepared under the di-
rection of: 

P.N. Triandafillou, Director, 	Industry 
Division 

• C. Snyder, Associate Director, Distribu-
tional Trades Sub-division, Industry 
Division 

• R. Rasia, Chief, Retail Trade Section, 

Cette publication a été redigee sous Is direction 
de: 

P.N. Triandafillou, directeur, Division de 
1' industrie 

• C. Snyder, directeur associé, Sous-division du 
commerce de Is distribution, Division de i'm-
dustrie 

R. Rasia, chef, Section du commerce de detail, 
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Reporting Perijd 

Respondents to the survey were asked to 
report for the financial year ending at any 
time between April 1, 1985 and March 31, 
1986. 

Iér i ode de dét 1 drat iou 

On a demandé aux répondants a cette enquête de 
declarer pour l'année financière se Lerminant 
entre le ier  avril 1985 et le 31 mars 1986. 

INTRODIJCT ION 

This publication reports the results of 
the annual survey of all known retail chain 
and department store organizations operating 
in Canada. The primary purpose of the sur-
vey is to collect and measure total annual 
retail sales made by chain and department 
store organizations through retail outlets. 

This publication provides detailed tables 
on the retail sales of chain and department 
store organizations by kind of business, 
by province, by Census Metropolitan Area 
(F.M.A.), by Census Agglomeration (C.A.), by 
elected localities, by the number of stores 

operated and by sales size. Also included in 
he tables are statistics on such variables 
is salaries, inventories, cost of goods 
sold, gross profit, floor area and depart-
ment store sales by department. 

To supplement the data provided by the 
annual chain and department store survey, a 
list of other relevant publications issued 
by the Industry Division is given at the 
back of this publication. In particular, re-
ference should be made to the monthly series 
titled Retail Trade (Catalogue 63-005) and 
Department Store Sales and Stocks (Catalogue 
63-002). 

Cette publication présente les résultats de 
l'enquète annuelle menée auprès de toutes les en-
treprises a succursales et firmes de grands maga-
sins en exploitation au Canada et dorit on connalt 
l'existence. L'enquête vise essentiellement a 
mesurer le chiffre anriuel des ventes de detail 
réalisées par lea entreprises de grands magasins 
et de magasins 5 succursales par l'intermédiaire 
de leurs points de vente au detail. 

Dana cette publication on retrouve des 
tableaux détaillés sur lea ventes des entreprises 
des grands magasins et des magasins 6 succursales 
par genre de commerce, par province, par region 
métropolitaine de recensement (R.M.R.), par ag-
glomérat ion de recensement (A.R.), pour certaines 
localités, selon le nombre de magasins exploités 
et Ia grandeur des ventes. Lea tableaux préseri-
tent également des statistiques sur des variables 
comme lea salaires, lea stocks, le coat des mar-
chandises vendues, le profit brut, la superficie 
et les ventes des grands magasins par rayon. 

Afin de conpléter les données fournies par 
l'enquête annuelle sur lea grands magasins et les 
magasins 6 succursales, une liste d'autres bulle-
tins publiés per la Division de l'industrie eat 
reprodute a Is fin de cette publication. Le 
lecteur est invite a corisulter lea series men-
suelles irititulées Coninerce de detail (n° 63-005 
au catalogue) et Ventes et stocks des grands ma-
gasins (no  63-002 au catalogue). 



HIGHLIGHTS 
	 POINTS SAILLANIS 

Chain Store Organizations 
	 Entreprises de magasins A succursales 

Annual chain stores sales reached a total 
of $42.2 billion in 1985, an increase of 
8.6% over the previous year. The number of 
chain store organizations reporting in 
Canada increased to 1,292 for a net gain of 
57 chains over 1984. The maximum number of 
chain store outlets in operation during the 
year rose to 32,284, an increase of 2,023 
stores. 

The number of chain store organizations 
increased in all provinces except Prince 
Edward Island, ranging from one additional 
chain in each of Saskatchewan and Alberta to 
increases of 28 and 35 chains in Quebec and 
Ontario respectively. The latter two pro-
vinces also posted the largest increases in 
sales volume: Ontario, with total sales of 
$17.8 billion (up 7.4%), and Quebec, with 
sales of $7.5 billion (up 8.4%), followed by 
British Columbia, with sales of $5.1 bil-
lion, an increase of 12.7%. 

The unusually large percentage increase 
of 37.4% recorded for the Yukon and North-
west Territories (total sales, $146 million) 
was due to the inclusion, starting in 1985, 
of department store sales with sales of gen-
eral merchandise chain stores. An expansion 
in the number of chains in Newfoundland re-
sulted in a substantial increase of 14.6% 
(on sales of $768 million) in that prov-
ince. Moderate percentage increases were 
recorded for Saskatchewan (4.3%) and New 
Brunswick (5.6%). (See Table 3.) 

The following types of chain organiza-
tions registered significant sales growth in 
1985: furniture stores (with appliances), 
43.7%; toy and hobby stores, 25.7%; paint, 
glass and wallpaper stores, 23.4 10; family 
clothing stores, 22.9%; women's clothing 
stores, 17.1%. In some instances, changes in 
classification or in the number of chains 
accounted for year-over-year differences 
which were substantially above or below the 
combined average increase in sales of 8.6% 
for all stores. Supermarkets and grocery 
chains (which together with liquor stores 
accounted for 51.2% of total chain store 
sales) recorded an increase of 7.4%; sales 
of liquor stores increased by 4.9%. 

In 1985, sales of chain store outlets 
which operated as concessions in department 
stores amounted to $248.3 million, distri-
buted as follows: shoe, apparel, fabric and 
yarn group, 60.5%; food, beverage and drug 
group, 6.3%; other retail stores group, 
33.2%. These concession sales are included 

Les ventes annuelles des chalnes de iiajasu 

ont totalisé $42.2 milliards en 1985, soit UI 

hausse de 8.6% par rapport & l'année précédente. 
Le nombre d'entreprises de magasins N succursales 
en exploitation au Canada est passé & 1,292, soit 
une croissance nette de 57 chaInes comparative-
ment A 1984. Au cours de l'année, le nombre maxi-
mal de points de vente en exploitation est passé 

32,284, c'est-a-dire une augmentation de 2,023 
fnagasins. 

Le nombre d'entreprises de magasins a succur-
sales a augmenté dans toutes les provinces sauf 
l'tle-du-Prince-Edouard, allant d'une chalne sup-
plémentaire en Saskatchewan et en Alberta jusqu'a 
28 et 35 chatnes respectivement au Québec et en 
Ontario. Ces deux dernières provinces ont aussi 
enregistré les plus fortes hausses du volume des 
ventes: $17.8 milliards en Ontario (hausse de 
7.4%) et $7.5 milliards au Québec (hausse de 
8.4%); vient ensuite la Colombie-Britannique, 
dont les ventes ont atteint $5.1 milliards, soit 
une augmentation de 12.7%. 

Le taux d'augmentation particulièrement inor-
tant de 37.4% a été enregistré par le Yukon et 
les Territoires du Nord-Ouest (ventes tota1e, 
$146 millions); cette croissance était due 
l'inclusion, a compter de 1985, des ventes p 
les grands magasins et par lea magasins succn-
sales de marchandises diverses. L'augmentation It 
nombre de chalnes a Terre-Neuve explique lii  
hausse importante de 14.6% du volume des ventes 
(ventes totales, $768 millions) dans cette pro-
vince. Des augmentations modérées ont été enregi-
strées en Saskatchewan (4.3%) et eu Nouveau-
Brunswick (5.6%). (Voir tableau 3.) 

Les magasins 	succursales qui ont enregistré 
une augmentation notable des ventes en 1985 sont 
les suivants: les magasins de meubles (aver appa-
reils ménagers), 43.7%, les magasins de jouets et 
d'articles de loisir, 25.7%, les magasins de 
peiriture, de vitre et de papier-tenture, 23.4%, 
les magasins de vêtements pour Ia famille, 22.9%, 
les magasins de vêtements pour dames, 17.1%. Dans 
certains cas, des changements apportés è la clas-
sification ou au nombre de chatnes ont entraIné, 
d'une année a l'autre, des differences très supé-
rieures nu très inférieures & l'augmentation moy-
enne des ventes qui, pour l'ensemble des maga-
sins, se situe h 8.6%. Les supermarchés d'alimen-
tation et les chatnes d'épiceries (qui aver les 
magasins de spiritueux représentaient 51.2% du 
total des ventes des magasins & succursales) ont 
signalé une augmentation de 7.4%; les ventes des 
magasins de spiritueux ont augmenté de 4.9%. 

En 1985, les ventes des concessions de maga-
sins a succursales dens lea grands magasins Sc' 

sont élevées a $248.3 millions répartis de Ia 
façon suivante: le groupe des chaussures, vête-
ments, tissus et files, 60.5%, le groupe des ali-
ments, boissons et médicaments, 6.3%, le groupe 
des autres magasins de detail, 33.2 10. Les ventes 

I 
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iith the "host" department store data. 

The non-retail locations of retail chain 
ii Finizations reported sales of $1.1 billion 
in 1985. This amount has been excluded from 
the retail chain sector sales reported in 
this publication. 

Department Store Organizations 

Canadian department store organizations 
reported sales of $12.3 billion in 1985, an 
increase of 5.9% over 1984. The number of 
firms declined to 18 compared with a total 
of 24 a year earlier, with a net decrease in 
the maximum number of outlets to 815 in 1985 
from 819 in the previous year. 

With the exception of Prince Edward 
Island, which recorded a decline in sales of 
3.3%, sales increased in all provinces, led 
by Ontario (total sales $4.6 billion, up 
7.9%) and Quebec (total sales $2.3 billion, 
up 7.1%). The largest percentage increase, 
10.2%, was registered in Nova Scotia (total 
sales $399 million). (See Table 46.) 

Department store soles by 40 commodity 
;lepartments are given in Table 51. Sales in- 
'reased in 32 of the 40 departments, with 
he largest increases reported in hardware, 
paint and wallpaper (23.6%), furs (15.0%), 
iwellery (13.7%) and women's and misses 
sportswear (11.0%). Sales of automotive de-
partments (gasoline, oil, accessories, re-
pairs and supplies) registered the largest 
sales decline, 9.7%. 

In 1985, the market share held by depart-
ment stores compared with total retail trade 
declined in all provinces, to reach a nat-
ional average of 9.5% compared with 9.9% in 
1984. Department store sales as a percentage 
of total provincial retail sales ranged from 
12.810 in British Columbia to 6.6% in New-
foundland. (See Table 45.) 

The larger department store organiza-
tions, operating 20 or more stores, in-
creased in number from 9 to 10 firms in 
1985, and accounted for 98.6% of total de-
partment store sales compared with 89.1% in 
1984. At the same time, there was a decline 
in the number of smaller organizations, op-
erating less than 20 stores. (See Table 47.) 
I)rganizations with sales in excess of $100 
million captured 99.6% of department store 

'  'ales in 1985, compared with 98.5% in 1984. 
See Table 48.) The larger individual store 
'iitlets, with sales of $10 million or more, 
increased their share of the department 
store sector from 75.7% to 78.6% in 1985. 
(See Table 49.) 

des concessions sent comprises avec lea données 
des grands magasins concesseurs. 

Les points de vente hors du commerce de detail 
des entreprises dii secteur des chaIries de maga-
sins de detail ont signalé des ventes de $1.1 
milliard en 1985. Dans le present bulletin, ce 
montant est exclu des ventes des chairies de maga-
sins de detail. 

Entreprises des grands magasins 

Au Canada, les entreprises des grands magasins 
ont déclaré des ventes de $12.3 milliards en 
1985, soit une augmentation de 5.9% par rapport 
1984. Le nombre d'entreprises a baissé a 18, corn-
parativement au total de 24 l'année précédente, 
et ii y a me baisse nette du nombre maximal de 
points de vente, de 819 en 1984 815 en 1985. 

A l'exception de l'tle-du-Prince-douard, qui 
a enregistré une baisse des ventes de 3.310, lea 
ventes ont augmenté dans toutes lea provinces, 
lea plus fortes augmentations étant en Ontario 
(ventes totales, $4.6 milliards; hausse, 7.9%) et 
au Québec (ventes totales, $2.3 milliards; 
hausse, 7.1%). L'augmentation en pourcentage la 
plus importante, soit 10.2%, a étê signalée en 
Nouvelle-cosse (ventes totales, $399 millions). 
(Voir tableau 46.) 

Le tableau 51 présente lea ventes des grands 
magasins ventilées selon lea 40 rayons. Les yen-
tea des grands magasins se sont accrues dana 32 
des 40 rayons, lea plus fortes augmentations 
étant enregistrées dana les rayons de la quin-
caillerie, peinture et papier tenture (23.6%), 
fourrures (15.0%), bijouterie (13.7%) et des 
vtements sports pour dames et jeunes filles 
(11.0%). Les ventes des rayons de véhicules auto-
mobiles (essence, huule, accessoires d'automo-
bile, reparations et fournitures) ont accuse Ia 
baisse Ia plus importante, soit 9.7%. 

Par rapport è l'ensemble du commerce de dé-
tail, la part du marché détenue par lea grands 
magasins en 1985 a diminué dans toutes les pro-
vinces et a atteint une moyenne nationale de 
9.5%, comparativement 6 9.9% en 1984. Les ventes 
des grands magasins, en pourcentage de l'ensemble 
des ventes au detail provinciales, s'échelonnent 
de 12.8% en Colombie-Britannique è 6.6% a Terre-
Neuve. (Voir tableau 45.) 

Le nombre des grandes entreprises de grands 
magasins exploitant au moms 20 rnagasins a aug-
menté de 9 a 10 en 1985 et ces entreprises ont 
compté pour 98.6% des ventes totales des grands 
magasins, en comparaison de 89.1% en 1984. D'au-
tre part, ii y a eu une baisse du nombre des pe-
tites entreprises exploitant moms de 20 maga-
sins. (Voir tableau 47.) Les entreprises dont lea 
ventes dépassaient $100 millions ont accaparé 
99.6% des ventes des grands magasins en 1985 par 
rapport a 98.5% en 1984. (Voir tableau 48.) Lea 
points de vente irnportants, dont le chiffre d'af-
faires eat d'au moms $10 millions, ont augmenté 
leur part du secteur des grands magasins de 75.7% 
è 78.6% en 1985. (Voir tableau 49.) 
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Sales, Total Retail Trade, Canada: Independent Stores, Chain Stores and Department Stores, 
1976-1985 
Ventes de l'ensemble du commerce de detail, Canada: magasins iridépendarits, magas ins 
a succursales et grands magasins, 1976-1985 
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Chart-2 	 Graphique-2 
Sales, Retail Chain and Department Stores, Canada, by Trade Group, 1979 -1985 
Ventes, magasins de detail a succursales et grands magasins. Canada, 
par groupe de genre de commerce, 1979 - 1985 
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Chart -3 	 Giaphique - 3 

Retail Chain and Department Store Sales, by Region and Selected Kinds of Business, Canada, 1985 

Ventes des magasins de detail a succursales et des grands magasins, par region et selon certains genres de 
commerce, Canada, 1985 
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Chart -4 	 Graphique -4 

S 	Retail Chain and Department Stores, Canada: Percentage Distribution by Province of Sales 
of Selected Kinds of Business, 1985 
Magasins de detail a succursales et grands magasins, Canada: Repartition en pourcentage, par province, 
des ventes pour certains genres de commerce, 1985 
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TEXT TABLE I. Historical Statistics on Sales of Department Stores, Chain Stores and Independent Stores, as a Percentage oI 

Total Retail Trade, Canada, 1935-1985 

TABLEAU EXPLICATIF I. Statistiques historiques sur lea ventes 
indépendants, par rapport a l'ensenible 

des grands magaains, des magasina a auccursales et 
du coiiinerce de detail, Canada, 1935-1985 

des inaq;iic 

Total retail 	Department 	Chain store Inde- As a percentage of total retail trade 

trade 	 store sales 	sales pendent 
store sales Par rapport aux ventea totales au detail 

Year 	 Ventes to- 	 Ventes des 	Ventes des Ventes des 

tales su 	 grands ma- 	magasins a magasins in- Department Chain store Independent 

Année 	detail 	 gasins 	 succursalea dépendants store sales sales store sales 

Ventes des Ventes des Ventea des 

grands ma- magasina N magasins in- 
gasins succursales dépendanta 

thousands of dollars - milliers de dollars 

1935 1,879,929 208,472 380,784 1,290,673 11.1 20.2 68.7 

1940 2,603,849 269,313 514,308 1,820,228 10.3 19.8 69.9 

1945 3,939,679 428,192 860,826 2,650,661 10.9 21.8 67.3 

1950 8,265,635 766,397 1,507,930 5,991,308 9.3 18.2 72.5 

1955 11,770,494 1,010,670 2,343,912 8,415,912 8.6 19.9 71.5 

1960 15,356,643 1,312,546 3,443,640 10,600,457 8.6 22.4 69.0 

1965 20,714,192 1,818,049 4,951,736 13,944,407 8.8 23.9 67.3 

1970 27,560,853 2,852,320 7,675,946 17,032,587 10.3 27.9 61.8 
1971 31,387,959 3,193,589 8,918,293 19,276,077 10.2 28.4 61.4 

1972 34,107,619 3,713,871 10,078,030 20,315,718 10.9 29.5 59.6 

1973 38,361,817 4,346,759 11,338,250 22,676,808 11.3 29.6 59.1 

1974 44,564,490 5,110,902 13,672,046 25,781,542 11.5 30.7 57.8 
1975 51,181,528 5,828,141 15,905,757 29,447,630 11.4 31.1  
1976 56,716,573 6,514,325 17,180,568 33,021,680 11.5 30.3 58.2 
1977 61,553,769 6,960,460 18,959,534 35,653,775 11.3 30.8 57.9 

1978 68,911,365 7,790,490 21,125,753 39,995,122 11.3 30.7 58.LJ 

1979 77,216,624 8,652,972 23,552,121 45,011,531 11.2 30.5  
1980 84,432,555 9,597,256 26,343,735 48,491,564 11.4 31.2 57.4 
1981 94,196,164 10,295,178 29,609,737 54,291,249 10.9 31.4 57.7 
1982 97,861,894 10,284,895 32,688,635 54,888,564 10.5 33.4 56.1 

1983 106,542,674 11,001,426 35,437,820 60,103,428 10.3 33.3 56.4 

1984 116,726,575 11,576,014 38,865,041 66,285,520 9.9 33.3 56.8 
1985 129,597,093 12,261,128 42,197,656 75,138,309 9.5 32.6 58.0 

See Appendix III for explanation of adjustments to the data. 
Voir l'appendice III pour lexp1ication des modifications spportées aux données. 

I 

Text Tables 

The historical change that has taken place in the 
share of the retail market held by chain stores, de-
partment stores and independent stores over the past 
50 years is illustrated in Text Table I. The largest 
share of the retail market contrnues to be held by in-
dependent stores with sales of $75.1 billion in 1985, 
compared with chain store sales of $42.2 billion and 
department store sales of $12.3 billion. The market 
share held by independent stores has, however, de-
clined from a high of 72.5% in 1950 to an average of 
57.1% in the 1980's, posting a slight gain to 58.0% in 
1985. Chain store sales, as a percentage of total re-
tail sales, have risen from a low of 18.2% in 1950 to 
an average of 32.5% in the period 1980-1985. The mar-
ket share of department store organizations, which has 
declined steadily in recent years, reached a low of 
9.5% in 1985. For detailed statistics covering the 
chain sector in Canada over the past 50 years, refer 
to Table 1. 

Tableaux explicat ifs 

Le tableau explicatif 1 illustre lévolution, depuis plus 
de 50 ans, de is part du marché de detail détenue par les ma-
gasins a succursales, lea grands magasins et lea magaains in-
dependants. La part Is plus importante du marché de detail 
continue d'être détenue par lea magasins indépendants, dont 
les ventes ont totalisé $75.1 milliards en 1985 comparative-

sent a $42.2 milliards pour lea magaaina a succursales et 
$12.3 milliarda pour lea grands nagaains. La part du marchC 
détenue par lea magasins indépendaiits a cependant chute, pas-
aant dun sommet de 72.5% en 1950 è une moyenne de 57.1% pour 
lea années 80, enregistrant un leger gain en 1985 pour se 
chiffrer h 58.0%. Lea magaaina a euccursales entant que pour-
centsge du total des ventes du commerce de detail, a'est aceru 
d'un baa niveau de 18.2% en 1950 a une aoyenne de 32.5% pen-
dant is période 1980-1985. La part qui revient aux entreprise 
de grands magasins, qui a accuse un recul dana lea dernièr 
années, a atteint un baa de 9.5% en 1985. Le tableau 1 
Ferme des statiatiques détailiées aur le secteur des mag 
a auccursales au Canada au cours des 50 dernires années. I 



Text Table II presents the percentage 
hare of the chain sector market held by 
1ected kinds of business over the past 
ur years. Supermarket and grocery store 
hams continue to dominate, with a market 

share of 40.4% in 1985, marginally down from 
40.8% in 1984. (See Table 2 also.) 

Text Table III shows the percentage dis-
tributLon of the sales and number of chain 
store organizations classified by type of 
operation, annual sales volume and nlMnber of 
stores operated over the past four years. 
The market share of national, provincial and 
local chains remained fairly constant in 
1985, averaging 60.1%, 35.4% and 4.5% re-
spect ively. 

In 1985, chain organizations with annual 
sales volume of $100 million and over repre-
sented 70.5% of total chain sales; those 
with sales under $100 million but over $25 
million represented 17.1%, while those with 
sales under $25 million represented 12.4%. 
These proportions have varied only slightly 
in recent years. On the other hand, there 
has been a steady decline in the market 
share held by the larger chains, defined as 
those operating 100 or more stores, to 54.0% 

1985, from a share of 60.3% in 1982. (The 
Is from which these distributions were de- 
ved are given in Tables 4 and 5. See also 
ibles 6 and 7.) 

Text Table IV illustrates the monthly 
distribution of chain store sales. Sales in 
the first quarter have been characteristic-
ally about 21%, in the second and third 
quarters about 24 10, increasing in the fourth 
quarter to about 30% of total annual sales. 

Text Table V presents the average and me-
dian values of cost of goods sold and gross 
profit as a percentage of sales, by selected 
kinds of business. Gross profit margins 
ranged from averages of 18.4% for gasoline 
service stations and 20.1% for supermarkets 
to 59.2% for opticians and 59.5% for bakery 
products chains in 1985. 

I 
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Le tableau explicatif I1 indique la part pro-
centuelle de certains genres de commerce dans le 
marché des magasins a succursales au cours des 
quatre dernières annes. Les chanes de supermar-
chés et d'piceries continuent 5 doininer le sec-
teur, leur part du marché s'levant b 40.4% en 
1985, soit une très légère baisse par rapport è 
40.8% en 1984. (Voir aussi tableau 2.) 

Le tableau explicatif III indique Ia réparti-
Lion en pourcentage du nombre et des ventes des 
entreprises de magasins a succursales, selon le 
genre d'exploitation, le volume annuel des ventes 
et le nombre de magasins exploités mu cours des 
quatre dernières années. La part du marché des 
succursales nationales, provinciales et locales 
est derneurée assez constante en 1985 avec une 
moyenne respective de 60.1%, 35.4% et 4.5%. 

En 1985, les entreprises de magasins 6 succur-
sales dont les venles annuelles ant atteint au 
coins $100 millions représentaient 70.5% de l'en-
semble des ventes de ces entreprises, celles dont 
les ventes se situaient entre $25 millions et 
$100 millions représentaient 17.1 10', tandis que 
celles dont les ventes 6taient inférieures b $25 
millions représeritaient 12.4%. Ces pourcentages 
n'ont vane que peu au cours des recentes an-
nées. Per contre, Il y a eu une baisse constante, 
de 60.3% en 1982 a 54.0% en 1985, de Ia part du 
marche détenue par les entrepnises lea plus is-
portantes, c'est-à-dire celles qui exploitent au 
mains 1011 magasins. (Les données qul ant permis 
d'établir cette distribution figurent aux ta-
bleaux 4 et 5. Voir aussi tableaux 6 et 7.) 

Le tableau explicatif IV fait état de la ré-
partition mensuelle des ventes des magasins a 
succursales. Typiquement, Ia part des ventes du 
premier tnimestre a été de 21%, celle des 
deuxième et troisième tri'nestres d'environ 24%, 
et elle a atteint au quatrime trimestre environ 
30% des ventes totales de Pannée. 

Le tableau explicatif V fait état des valeurs 
moyennes et médianes du coUt des marchandises 
vendues et des bénéfices bruts en tant que pour-
centage des ventes, pour un certain nombre d'en-
trepnises choisies. Lea marges bénéficiaires 
brutes varient d'une moyenne de 18.4% pour les 
stations-service et de 20.1% pour lea super-
marches d'alimentation 6 une mayenne de 59.2% 
pour lea opticiens et 59.5% pour lea boulange-
ries-pâtissenies en 1985. 
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TEXT TABL.[ Ii. Chain Store Sales (excluding department stores), by Trade Group and Selected Kinds of Business, Canada, 	1911/ 

1985 

1982 1985 

Sales Distribution Sales Distribution 

Ventes tpmrtition Ventes Mêpartition 

No. 
'000 $000 

1 Food, beverage and drug group 20,425,232 62.5 21,453,120 60.5 

2 Supermarkets and grocery stores 14,500,556 44.4 15,078,511 42.5 

3 Liquor, wine and beer stores 4,787,339 14.6 5,036,165 14.2 

4 Pharmacies(1) 982,297 3.0 1,160,586 3.3 

5 Other food stores(2) 155,040 0.5 177,858 0.5 

6 Shoe, apparel, fabric and yarn group 3,491,737 10.7 3,952,362 11.2 

7 Shoe stores(S) 697,117 2.1 756,861 2.1 

8 Men's clothing stores 604,852 1.9 649,878 1.8 

9 Women's clothing stores 1,189,668 3,6 1,357,167 3.8 

10 Family clothing stores 844,828 2.6 993,799 2.8 

11 Other stores(4) 155,272 0.5 194,657 0.6 

12 Household furniture, appliances and furnishings 963,506 2.9 1,413,497 4.0 

group 

13 Household furniture stores(S) 439,431 1.3 758,595 2.1 

14 Other home furnishings stores(6) 524,075 1.6 655,102 

15 Automotive vehicles, parts and accessories, 2,291,729 7.0 2,522,1 1,  Li 

sales and services group 

16 Gasoline service stations 1,763,913 5.4 1,851i. 

17 Other automotive businessea(7) 527,816 1.6 666,564 I.' 

18 General retail merchandising group 3,297,149 10.1 3,539,154 10.0 

19 General stores 719,770 2.2 743,817 2.1 

20 Other general merchandise stores 2,577,379 7.9 2,795,337 7.9 

21 Other retail stores group 2,219,282 6.8 2,556,951 1.2 

22 Jewellery stores 404,253 1.2 419,434 1.2 

23 Other retail stores(8) 1,815,029 5.6 2,137,517 6.0 

24 TOTAL CHAIN STORE SALES 	 32,688,635 	100.0 	35,431,820 	100.0 

Includes: pharmacies, patent medicine and toiletries stores. 
Includes: bakery products stores; dairy products stores; candy and nut stores; tr,ii1 ard viq'tstite siorto; rn,.,l rrirkrH; 
delicatessens; health and dietary food stores; other specialty food stores. 

Includes: men's, women's, children's and family shoe stores. 
Includes: children's clothing stores; fur stores; fabric and yarn stores. 
Includes: household furniture stores (with or without appliances and furnishings). 
Includes: appliance, television, radio and stereo stores; home computer stores; appliance, television, radio and stereo 
repair shops; floor covering stores; drapery stores; lamp and lighting fixture stores; kitchen boutiques; bed and bath 
bout iquea; other home furnishings stores. 

Includes: automobile (new) dealers; tire, battery, parts and accessories stores; home and auto supply stores; paint and 
body repair shops; muffler replacement shops; motor vehicle glass replacement shops; other motor vehicle repair shops; car 
washes. 

Includes: book and stationery stores; florist shops; lawn and garden centres; hardware stores; paint, glass and wallpap-i 
stores; sporting goods stores; bicycle shops; musical instrument stores; record and tape stores; camera and photographi 
supply stores; toy and hobby stores; gift, novelty and souvenir stores; second-hand merchandise stores; opticians' shop; 
art galleries and artists' supply stores; luggage and leather goods stores; monLanent and tombstone dealers; pet stor'; 
mobile home dealers; motorcycle and snowmobile dealers; boats, outboard motors and boating accessories stores; other ri 
tail stores. 
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TA8LEAU EXPtICATIF II. Veotes des .agasins a succursales (sans lea grands magasins), par groupe de genre de coiierce et 
certains genres do co.uerce, Canada, 1982-1965 

1985 

Sales 	 Distribution 	Sales 	 Distribution 

Vontes 	 86partition 	Ventea 	 86partition 

N° $000  

22,703,639 58.4 24,284,766 57.5 Groupe des ali.ents, boiaaons et médicaments 

15,852,408 40.8 17,030,396 40.4 Supermarchs dalimentation et épiceries 2 5,279,585 13.6 5,502,713 13.0 Hagasins de spiritueux, do yin et de bière 3 1,380 9 260 3.6 1,544,418 3.7 Pharmacies(1) 4 191,386 0.5 207,238 0.5 Autres magasirm d'alimentation(2) 5 

4,463,536 11.5 5,096,143 12.1 Groupe des chaussures, vtementa, tiasus et files 6 

844,943 2.2 946,275 2.2 Hagasins de chaussures(3) 7 719,136 1.9 707,508 1.7 Magasins do vêtements pour hommes 8 1,556,522 4.0 1,822,605 4.3 Hagasins de vêtements pour dames 9 1,101,086 2.8 1,353,396 3.2 Macjasina de vtements pour is famille 10 241,849 0.6 266,360 0.6 Autrea magaslns(4) 11 

1,737,724 4.5 1,884,177 4.5 Groupe des .eilles, appareils et accessoirea d'ameu- 12 
blesent do maison 

933,372 2.4 1,002,623 2.4 Maqaaina do moubles de maison(5) IS 304,352 2.1 881,555 2.1 Autres magasina d'ameubleinent 	dr 	maiiun 14 

$,245,389 8.3 3,706 9 797 8.8 Groupe dea véhicules automobiles, pièces et accessoi- 15 
tea, vente et service 

1 526,830 6.5 2,945,975 7.0 Stations-service 16 718,559 1.8 760,822 1.8 Autre commercea de l'automobile(7) 17 

3,771,025 9.7 4,026,812 9.5 Groupe des magasins de marchandises diverses 18 

779,565 2.0 822,148 2.0 Magasins généraux 19 2,991,460 7.7 3,204,664 7.6 Autres magasins de marchandises diverses 20 

2,943,725 7.6 3,198,960 7.6 Groupe dam autres magasins de cMtaii 21 

467,201 1.2 505,499 1.2 Bijouteries 22 2,476,524 6.4 2,693,461 6.4 Autres magasiris de d6tail(9) 23 

38,865,041 	100.0 	 42,197,656 	100.0 	 TOTAL DES VENTES DES MAGASINS A SUCC1JRSALES 	 24 

Comprend: lea pharmacies, les magasins de mCdicaments brevetés et de produits de toilette. 
Conprend: lea boulangeries-pâtisserjes; lea laiteriea; les confisories et magasina de floix; lea magasina de fruits et 
legumes; los marches do viandes; les magasins de charcuteriea; lea magasins d'aliinents naturels et dietetiques; les autres 
magasina d'alimentation spécialisée. 
Comprend: lea magasins do chaussures pour hommes, dames, enfants et is farnille. 
Coirprend; lea magasina do vêtements pour enfants; lea magasins de fourrures; los magasins do tiasus et files. 
Comprerid: lea magasins de meublos de maison (avec ou sans appareils ménagers et accessoiroa d'ameublement), 
Conprend: lea magasins d'apparoila menagers, de pastes do television et do radio et dappareils atéréophoniques; los maga-
sins d'ordinateura personnela; les ateliers de reparation dappareils ménagers, do postea de television et do radio et 
d'appareiis stereophoniques; lea magasins de revêtements de sal; los magssins do tentures; lea magasins de lampes et d'ap-
pareila d'éclairago; los boutiques d'articles de cuisine; les boutiques pour Is literie et is salle do bain; lea autres 
magasiris d'ameublement de maiaon. 

Cornprend: 1e8 concessionnaxrem dautomobilea neuvea; lea magaains do pnous, daccumulateurs, de pièces et dacceaaoires; 
lea magasina de fournitures pour is maison et pour lautomobile; lea ateliers do peinture et de caroaserie; les ateliers 
do remplacement do silencieux; lea atoliera do rempiacement de glacos pour véhiculoa automobiles; lea autres ateliers de 
r'prirat ion de véhicules automobiles; lea lave-autog. 

rend: lea librairiog et papeteries; lea flouriates; les centres do jardinage; lea quincailleries; les megasina do 
Sure, do vitro et do papter-tenture; lea magasina darticles de sport; lea magasins de bicyclettes; lea magasins d'in-
rents do musique; lea magasins do disques et de bandes magnétiquea; lea magasina d'appareila et do fourniturea photo-
rhiquea; lea magasina de jouets et darticlea de loisir; lea magasina de cadeaux, d'articles de fantaisie et de souve- 

lea magasins de merchandises doccasion; les opticiens; lea galeries d'art et magaains do fournitures pour artiates; 
les magasins de bagages et de maroqulnerie; los magasins de monuments funéraires et de pierres tombales; lea magasina 
d'anirnaux do maison; lea marchanda de maiaona mobiles; lea marchands do inotocyclettes et do motoneigea; lea marchands de 
bateaux, de moteura hors-bard et daccesaoirea pour bateaux; lea autres magasina de vante su detail. 
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TEXt 	IABIF: 	lii. 	Retail Chain Stores 	(exclvl 	 I 	Ijr'' , 	i;iIi 	I'-i. 	1 

Characteristics, 1982-1915 

TABLEAU 1XP1__ICATIF 	III. 	liigasins cle cltai I 	 5trliI 	IIIIIiiII 

selon certainea caractdruiLiques, 	198Y-1985 

)jI 	rJI 	In 

I 	SIll 	I: 	I 	)lI 	t 	III 

1982 1983 1984 1985 

Nsjaber Sales Nnber Sales Ntriber Sales Nijuber Sales 

Nombre Ventes Nombre Ventes Nombre Ventes Nombre Ver,tes 

- per cent - pourcentaqe 

By type of operation - Par genre 
d 'exploitation 

Local - Locales 20.8 3.9 24.0 4.5 23.5 4.7 24.3 4.9 

Provjocil - Provinciales 44.3 35.2 44,4 35.7 45.4 35,0 45.0 35.6 

National - Nationales 34.9 60.9 31.6 59.8 31.1 611.3 30.7 59,6 

Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

By annual sales volJne - Salon le 
volue annuel des ventes 

Under - Moms de $5,000,000 58.2 3.9 58.3 4.2 57.3 4.1 56.11 3.8 

$ 	5,000,000-$24,999,999 25.9 9.3 26.5 9.7 26.4 9.1 27.0 8.6 

25,000,000- 99,999,999 10.9 16.5 9.9 15.3 10.8 16.1 11.5 17.1 

100,000,000 and over - et plus 5.0 70.3 5.3 70.8 5.5 751.7 5.5 70.5 

Total 11II.II lull_f) 1111)_If 1111_l 111(1. 1 ) 11)15_1I 11111_Il 11551.51 

By niiviber of stores operated - Se! 
le nombre de magasins exploités 

4- 9 stores - magasins 	 . 
10-49 stores - magasins 	 31.3 	11.8 

	

6.9 	17.7 

	

71). 7 	I 	1.1 	 77. 	1 	 l, 	• 	7 

	

6.0 	17.1 	 5.7 	16.6 	 5.7 	19.8 
50-99 stores - magasins 

100 stores and over - magasins pt. 
60.3 5.11 	58.3 	 57.6 	 5.3 	54.0 .5 

plus 	 5.7 

Total 	 100.0 	100.0 100.0 	100.0 	100.0 	100.0 	100.0 	100.0 

TEXT TABLE LV. Inthly Percentage Distribution of Chain Store Sales (excludinq depart.ent stores), Canada, 1982-1985 

TABLEAU EXPLICAIJI LV. Rdpartition en pourcentage, par mois, des ventes des magasins è auccursales (sans lee grand maqasins), 

Canada, 1982-1985 

Sales - Ventes 
Month 

Mois 1982 1983 1984 1985 

per cent - pourcentacle 

January - Janvier 7.1 6.8 6.8 6.7 
6.3 

February - Février 6.6 6.6 6.8 
8.0 7.7 

March - Mars 7.3 7.7 
7.6 7.7 

April - Avril 8.1 7.8 
8.1 8.5 

May - Mai 8.3 7.9 
8,8 8.1 

June - Juin 8.2 8.6 
7.9 7.8 

July - Juillet 8.8 8.4 
8.5 8.7 

August - AoOt 8.0 8.2 
8.3 7. 

Septeeber - Septembre 8.2 8.6 

October - Octobre 8.7 8.3 8.3 

November - Novembre 8.6 8.6 9.3 
11.6  

I 

December - Décembre 12.1 12.3 

Total 100.0 100.0 100.0 1051." 

Note: The percentage distribution shown in this table was derived from published data on monthly retail trade sales. 	- 

Nota: La distribution en pourcentage 6numer6e dane cm tableau explicatif est 	tirée de données puhliées sur lea ventes esn- 

suelles du corsnerce de detail. 



PE 

IA&E V. Cost of Goods Sold and Grass Profit, 05 0 Percentage of Iota! Sales, by Selected Kinds of Business, Canada, 1905 

343 EXPLICATIF V. Cofit dee eer-cf,aidjses venik,ea at profit brut, par rapport aux ventes totales, salon certlna genres do crrce, Canada, 1985 

Cost of goods sold Gross profit 

Prix de raviant Profit brut 

Hodian Average Median Average 

HiOrliane l4vyenne MiOdiane 4oyanna 

per c'ent - ;rnurcentaqe 

Food, beverage and dna) groin - Croupe den ali.ents, boissons at miOdicnts 

Soperrrrsrkets - Superearrh4s dxl Lvu'rrtatjo,, 80.0 79.9 70,0 20.9 Grocery stores - 	 picenies 
Bakery products stores - Produita de boulanqerie 

76.7 
35.4 

76.9 
40.5 

23.9 23.1 

I)airy products stores - Laiteries 77.3 14.1 
64.4 
22.7 

99.5 
25,9 Meat markets - MerchiOs de viandes 71.2 70,6 26.8 29.4 Other food stores(1) - Autres magasins d'alimentatlon(l) 61.7 61.4 38.3 38.6 Pharmaviag(2) 

66.0 65.1 34.0 34.9 

Shoe, apparel, fabric and yarn group - Groupe dee cheussures, vOtoreots, tiseus at files 

Shoe atores(5) - Haqasins dv chausaures(3) 55.1 54.5 44.9 45.5 Men's clothing stores - Magasins do v0taeents pour hoasses 52.2 52.9 47.0 47.1 Woorns ciothi,,g stores - Magssins do viOteeents pour davies 55.7 55.7 44.3 44.3 Children's clothing stores - Maqasivs de sOtevients pour enfants 60.9 62.5 39.2 37.5 
racily clothing and furnishings stores - Magasins da vOtvrvents et d'accessoires pour Is faeilla 58.3 57.2 41.7 42.9 Fabric and yarn stores - Nagss4ns dx ljseus et Filds 56.0 55.0 44.13 45.fl 

Household furniture, appliances and run,,ithl 	group - Groupe dee uav,E,les, appareils at 
acceaaoires d'thle,uent do 

Household furniture Stores (eith or rithout appliances) - Hsqasios dv cavities dv saison 
(avec ou sans appareils minagere) 

Floor covering sod drapery stores - Hoqsslns de revAtements vie sol at de tentures 
64.5 
50.5 

64.5 35.5 35.5 

r,ther hone furnish,r;,, vtore(4l - Ynas axtren meguslos pour asaublesent 	Ic saison(4) 63.7 
54.5 
61.7 

41.5 
56.9 

45.5 
IA.) 

A,,t,asstjye vehicles, parts and accessories group, sales and services - Croupa des vdhicules 
, 

auti,bilea, plboes at accessoires, sante at service 

1 vIle servicE. 	statist19 - 	Stat IOnS-service 
Ire, hsttery and accessories stores and home and auto supply stores - Osqasins de pnevs, d'sccu- 

86.7 81.6 33.3 18.4 

'railateurs at d'accesaoires at ssqssins de four,-,itures pour Ia maison at pour l'autoisohile 64.3 65.2 35.1 34.8 11 other automotive businesses(S) 	- bun 	svtres cossnerces dv 	l'sutne,ohiie(S) 40 1 5 51.0 59.5 49.0 

General ratail sardoandlaing group - Groupe des soqsains do marcbavsdiaes diversea 

Department stores - Grands maganins 62.8 63.9 37.2 36.1 General stores - Magasins gimirvus 90.9 79.7 19.1 20.3 Other general 05rchsndjse storns(6) - Autres magssivv dv msrctrsndvs,rs diverses)6) 70.1 69.4 29.9 30.6 

Other retail stores group - Groups des autrea eagasine do ,Mtail 

Rods and stationery stores - Libratries at papeteries 62.5 63.4 37.5 36.6 Sporting goods stores(7) - Maqasina darticles de sport))) 69.7 64.7 36.3 35.1 Record and tape stores - Msqssir,s de disquas et dv bandes magnitigues 69.5 66.8 34.5 33.2 Jewellery stores - Bijouteries $2.0 91.4 49.0 48.6 Toy and hobby stores - Maqasins dv jouets at d'srticles da loisira 59.7 62.3 40.3 37.1 Gift, novelty and souvenir shops - Hagasins dv csrieaus, d'articlea de fantsisies at de souvenirs 92.7 50.7 47.3 49.3 (,tvciana' shops - 	,t;ciena 
tva)qage and leather goods stores - Hoqasina de bagsqes at maroquinerie 

41.1 
53.0 

40.8 
53.0 

58,9 59.2 
Pet stores - Magasins d'snimauv de maleon 53.5 

47.0 47.0 
All other stores(B) - bus los autres msgasina(8) 

96.9 48.5 43.1 
56.0 51.0 44.0 46.2 

Ine 	candy and nut stores; fruit and vegetable stores; delicatessens; health and dietary 
classified. food stores; other specialty food stores not else-hare 

(1) Covqurend: 	las ronfiseries at 	las esgasins de nois; 	las magasins lie fruits at ldqunes; 	lea eaqetsins dvi charvutenies; 	3ev maqasina d'aliments naturals at duitiOtiquea 	isv at 	autres sagasins d'aliaents non classes aillaurs. 
(2) 	Includes, pharmacies, patent medicine and toiietrie stores. 

Cosprend: lea pharmacies, 	lee magasins lie medir,asents bresetds at de produits de toilette. 
Includes, man's, women's, children's and family shoe stores. 

(3) Coisprend: les ssgssins lie chaussuros pour hre,ases, dames, enfants at Is famille. 
(4) 	Includes: 	appliance, 	television, 	radio 	and stereo 	stores; 	hoop computer 	stores; 	appliance, lighting fisture television, 	radio and stereo repair shops; 	Isap and 

stores; kitchen boutiques; bed and bath boutiques; other hose furnishings stores not elsewhere classified. 
(4) Coguranri; 	les sagse;ns d'appsreils minsgers, 	de postes de tiliOvis;on, 	de 	radio at 	d'sppsrells nels; 	les steliers do rdpsrat ion d'appareils s#nsqers, de 	 de 

stdrdophoniques; los maqasina d'ordinataurs parson- 
postas 	tilivision, di, radio et dappareils stiOrdophoniques; 	las ssqasina da Iagoas at d'appareils d'iclatrage; 	lee boutiques d'art,rles de cuisine; 	las boutiques pour Is literie at 

dvi saison nor, classis ailleurs. Is salle dvi 	bain; les autres maqasins d'amaiitleaent 
(5) 	Includes; 	sutoe,obile (new) dealers; paint and body shops; suffler replacement shops; motor vehicle glass replacement shops; other motor vehicle re- pair shops; car washes. 

5 	Corsprend; 	les conceasionrvajres d'autoeobiles nauves; 	lea 	ateliers de peinture at 	do csroaserie; ateuiera lie reaplacesant do lee ateliars do rasplaceisent do silenclaus; 	lea 
glares pour ailticules automobiles; ls atel jars de riparation de viOiriculas sutasolsiles; 	las lave-sutos. Includes: variety stores and general merchandise stores. 

Coaprend;lea bazsrs at lee esqasins de marchsndlses diverses. 
Includes: sporting goods stores; bicycle shops; boats, outboard motors and boating accessories 
Coaprend: 	los maqasins d'artkcles dealers; motorcycle and snosasobile dealers. 

dvi sport; 	lee ssqssirs de bicyciettes; les 'sarchands do boteaus, 
teaus; les sarctrsnds de motocyclettes at de motoneiqes. lie aoteurs hors-bond at d'aecessoirea pour ba. 

1) 	Includes: 	florist shops; 	lawn and garden centres; hardware stores; paint, glass and wallpaper stores; 	nsjsical 	inetrusent stores; camera and photo- graphic supply stores; second-hand ,serrhsndlsw stores; art galleries and artists' supply stores; montesent 	tombstone and not elsewhere classified. dealers; othar retail stores 
vOl Coisprend; 	lea fleuristes; 	las centres de jardinaqe; lea quincailleries; lea elagasina de peinture, de aitra et do 

trvasents do 	Isisique; 	lea papler-tenture; les maqaslns dine- 
msgaa;ns d'apparells at de fournitures photographigues; 	las maqasins do marchandlses sagasina de fourniturea 	artletaa; las 	 do 

d'occasion; lea 	qalerles 	d'art at pour 	 magasins 	monusents funiraires at do pierraa toabsles; los autrea maqaalna de vente no diOtaii non clas- sis alileurs. 
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TAHL[ 1. Historical Statistics of Retail Oaine (excludinq department stores), Canada, 1935-1985 

iU [Al) 1. Statiatiquea historiques sur lee chalnea de magasins do detail (sans lea grands magasins), Canada, 1935-1985 

Ntjnber Number of stores Sales Salaries Accounts Inventory 
of and outstanding at year end 
chains Nontre de magasins Ventes wagea(1) at year end for stores and 

warehouses 

Year 
Nonre Average Total Average Rémunéra- CrCances Stocks 6 Is fin 

Année 	
de value per tton(1) actives & de l'année pour 
Chatnes store Is fin de maqasins et 

Maximum lann6o entrepôts 
Moyenne Valour Moyenrie 

totale par 

magasin 

No. - nbre $'OOO 

1935 445 7,666 8,022 364,130 47 36,382 30,189 55,062 

1940 451 7,131 7,522 508,554 71 46,462 43,230 80,256 

1945 429 6,580 6,705 876,209 133 68,196 16,368 97,260 

1950 423 7,155 7,483 1,559,693 218 129,334 65,flflO 219,584 

1955 496 8,274 8,734 2,353,955 285 199,611 127,362 268,953 

1960 537 9,954 10,594 3,468,413 348 362,099 175,048 398,758 

1965 602 10,677 11,240 4,683,159 439 508,756 179,283 501,870 

70 661 14,330 15,156 7,746,909 541 877,286 382,346 863,847 

11 833 15,976 16,317 8,918,293 558 961,793 401,757 1,005,248 

72 895 16,542 17,269 10,078,030 609 1,118,358 420,899 1,180,487 

1973 834 17,239 18,555 11,338,250 658 1,265,480 418,125 1,276,635 

1974 874 18,500 19,695 13,672,046 739 1,500,864 464,792 1,521,745 

1975 853 19,490 20,815 15,905,757 816 1,740,032 469,950 1,635,999 

1976 827 19,741 21,359 17,180,568 870 2,016,958 419,631 1,770,559 

1977 825 20,014 21,305 18,959,534 947 2,260,153 439,782 1,996,820 

1978 848 20,817 22,022 21,125,753 1,015 2,472,113 454,669 2,374,751 

1979 642 21,499 22,563 23,552,121 1,095 2,808,262 499,138 2,733,575 

1980 834 22,378 23,408 26,343,735 1,177 3,107,406 129,fl25 2,945,233 

1981 876 23,922 25,378 29,609,737 1,238 . 	. . 	. 3,343,184 

1982 1,001 25,786 27,094 32,688,635 1,268 . 	. . 3,426,341 

1983 1,145 26,966 28,202 35,437,820 1,314 4,263,385 .. 3,927,284 

1984 1,235 28,836 30,261 38,865,041 1,348 4,663,397 . 	. 4,343,169 

1985 1,292 30,665 32,284 42,197,656 1,376 4,914,140 .. 4,681,518 

Data prior to 1960 relate to atore employees on lv. 

p I I 	If i'r?II. 	 i 	I' 	 •I•I•''!• 
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TABLE 2. Principal Statistics of Retail Chains (excluding department stores), Canada, by Kind of Business, 198' 
	

S 

Kind of business 

No 

TOTAL. 

Food, beverage and drug grot 
1 Supermarkets 
2 Grocery stores 
3 Bakery products stores 
4 Dairy products stores 
5 Candy and nut stores 
6 Meat markets 
7 Other food stores(1) 
8 Liquor stores 
9 Wine stores 

10 Beer stores 
11 Pharmacies(2) 

Shoe, apparel, fthric and yarn group  
12 Shoe stores(3) 
13 Men's clothing stores 
14 Women's clothing stores 
15 Children's clothing stores 
16 Fur stores 
17 Family clothing stores 
18 Fabric and yarn stores 

Household furniture, appliances and furnishings group 
19 Household furniture stores (with appliances and furnishinqs 

20 Household furniture stores (without appliances and furnishings) 

21 Appliance, television, radio and stereo stores(4) 

22 Floor covering stores and drapery stores 
23 Other home furnishings stores(S) 

Automotive vehicles, parts and accessories group, sales and 
services 

24 Automobile (new) dealers 
25 Gasoline service stations 
26 Tire, battery, parts and accessories stores and home and auto 

supply stores 
27 Other motor vehicle services and repair shops(6) 

Chains Stores 

Chaines Maqasins 

'kjmber Percentaqe Average 
distribution 
of chains 

Maximum 
mbre Repartition Moyenne 

proport ionnelle 
des chalnea 

110. - lure 

1,292 	 100.0 	 30,665 	32,284 

65 5.0 1,730 1,901 
52 4.0 2,571 2,677 
10 0.8 68 76 
4 0.3 27 28 
6 0.5 284 290 
6 0.5 42 47 

19 1.5 170 183 
12 0.9 1,765 1,781 

6 0.5 173 184 
3 0.2 442 442 

81 6.3 905 959 

80 6.2 2,344 2,464 
35 2.7 843 

165 12.8 3,820 4,' 
13 

3 
1.0 
0.2 

218 
14 

108 8.4 1,956 2.11 
30 2.3 293 

15 1.2 113 120 

32 2.5 326 357 

32 2.5 869 906 

9 0.7 117 123 
28 2.2 306 537 

5 0.4 31 31 
45 3.5 2,057 2,139 
14 1.1 237 249 

25 1.9 480 490 

General retail merchandising group 
28 General stores 11 0.9 223 229 

29 Other general merchandise stores (variety and general merchsn- 52 2.5 2,449 2,535 

dise stores) 

Other retail stores group 
30 Book and stationery stores 55 2.6 941 996 

31 Florist shops 13 1.0 74 80 

32 Hardware stores 6 0.5 51 53 

33 Paint, glass and wallpaper stores 13 1.0 234 249 

34 Sporting goods stores(7) 26 2.0 445 467 

35 Record and tape stores 17 1.3 330 353 

36 Jewellery stores 49 3.8 835 869 

37 Camera and photographic supply stores 14 1.1 336 6fl 

38 Toy and hobby stores 17 1.3 204 

39 Gift, novelty and souvenir stores 32 2.5 340 

40 Second-hand merchandise stores 10 0.8 176 

41 Opticians' shops 52 4.0 568 

42 Luggage and leather goods stores 15 1.2 161 111 

43 Pet stores 11 0.9 131 

44 Other retail stores(8) 38 2.9 966 1,11 

See footnotes at end of tables. 
ii.,. 	n0 	nfl 	l,n,,-,e el-nee,, 	 ,n 	h,e 	ehie 	e,'e hn.,e,4 nn 	he enr,renale r,F monthly sa1e rpnnrta djrinn 1985. The total 

I 
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S 	ABL[AU 2. Stat istiques principales des chalnes de •eqaslns do detail (sans los grands usaqasina), Canada, par genre do 
comeuerce, 1985 

lea 	 Inventory at 
year end for 

Ventes 	 stores and 
warehouses 

Value 	Distribu- 	Salaries 	Stocks h is Genre de couriserce Lion of 	and 	 fin de 
sales 	wages 	1ann6e pour 

magasins et 
Valour 	Réparti- 	Rémunéra- 	entrepöts 

Lion des 	Lion 
ventes 

No 
$'ooO 	S 	 $000 	$000 

42,197,656 100.0 4,914,140 4,681,518 TDTA( 

Groupe des ailments, boissona at m6dicaments 
15,148,255 35.9 1,779,992 879,057 Supermarchés d'alimentat ion 1 
1,882,141 4.5 168,242 140,163 Cpiceries 2 

24,212 0.1 6,839 1,033 lloulanqeries-p8tisseries 3 
9,264 -- 1,163 694 Laiteries 4 

66,542 0.2 11,985 7,301 Confiseries et maqasins de noix 5 
20,910 -- 2,876 528 Marches de viandes 6 
6,311 0.2 13,742 8,376 Autres maqasins d'alimentation(l) 7 

4,575,408 10.8 365,880 ... Magasins de spiritueux 8 
33,940 0.1 7,121 4,351 Magasins de yin 9 

893,366 2.1 61,347 112 Maqasins do hière 111 
1,544,418 3.7 206,723 288,333 Pharmacies(2) 11 

Groupe des chaussures, vêteunents, tissus at riles 
946,275 2.2 163,855 254,442 Magasins de chaussures(3) 12 

17,508 1.7 94,268 167,117 Magasins de vètements pour hommes 13 
:,605 4.3 285,600 261,417 Hagasins de vétements pour dames 14 

, ,911 
x 

0.2 
x 

14,332 
x 

19,945 
x 

Maqasins de v8tements pour enfants 
Magasins de fourrures 

15 
16 

,396 3.2 207,245 280,610 Maqasins de vêtements pour Is famille 17 
1,197 0.4 25,224 42,121 Maqasins de tissue et ne riles 18 

Groupe des meobtea, appareils at acceasoires dameubleusent do maison 
Magasiris de meubles de maison (avec appareils unénaqers at accessoires 19 

"81,917 1.4 75,857 111,810 dameublement) 
Maqamins de meublee de rnaison (sans appareils ménaqera ni accessotres 20 

420,706 1.0 65,059 91,913 d'ameublement) 
Magasins d'appareii9 menagers, de postea de tClévision et de radio eL 21 

635,714 1.5 84,238 184,488 d'appareits stéréophoruiques(4) 
125,857 0,3 20,193 18,337 Magasirua do revétements de so) at de tentures 22 
119,984 0.3 24,050 33,803 Autres magasins dameubletlient de maison(5) 23 

Groupe des véhicules automobiles, pièces at scceasoires, vente at 
service 

29,778 0.6 25,960 39,246 Concessionnaires dautonuobiles (neuves) 24 
2,945,975 7.0 168,021 56,442 Stations-service 25 

Maqasins de pneus, daccunulateurs, 	la pièces et d'accessotres et 26 
213,784 0.5 42,752 46,723 magasins de fournitures pour is maison et pour i'automobite 

Autres services pour véhicules automobiles et ateliers de rCpara- 27 
277,260 0.7 66,296 33,626 tion(6) 

Groupe des unagasins de marchandises diversea 
822,148 1.9 94,816 110,354 Maqasins qéruéraux 28 

Autres maqasins de marchondises cliverses (hazars et maqasins de mar- 29 
3,204,664 7.6 320,237 755,190 chandisu's diverses) 

Groupe des autres maqasins do détsi 1 
390,582 0.9 59,765 97,947 Librairies at papeteries 30 
21,883 0.1 5,980 2,714 Ileuristes 31 

* C C C Quincailleries 32 
89,383 0.2 12,956 12,100 Magasins de peinture, de vitre et de papier-tenture 33 

507,012 0.7 42,869 70,516 Magasins darticles de sport(7) 34 
147,334 0.3 18,494 33,920 Maqasins de disques et de bandes magnetiques 35 
505,499 1.2 93,987 232,870 Bijouteries 36 
180,839 0.4 31,943 31,284 Magasins dappareils et de fournitures photographiques 37 

1,629 0.4 18,575 52,998 Magasins de jouets et d'art ides de loisir 38 
I. 	,218 0.3 20,117 31,069 Maqasins de cadeaux, d'articles de fantaisie at de souvenirs 39 

P 076 0.1 19,763 60 Magasins de marchandises d'occasion 40 
,332 0.3 36,141 13,142 Opticiens 41 

1,254 0.1 7,723 8,018 Magasins do baqaqea at do maroquinerie 42 
1,527 0.1 7,573 8,332 Magasins d'animaux de maison 43 
1 ,265 2.0 89,762 201,211 Autres magasins de vente au d6tail(8) 44 

Voir notes A is fin des tableaux. 
Nota: Lea données muir les magasine de spiritueux inclus dans ce tableau proviennent de i'aqréqat des declarations mensuelles 

des ventes on 1985. 	Lea stocks totaux de cam eaqasina étaient évsiijés 6 $409,179,000 le 31 ears 1986. 
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TABLE 3. Retail thains (excluding department stores), Canada, by Province, 1984 and 198 

TABLEAU 3. Clialnes de magasins de detail (sans lea grands maqasins), Canada, par provirec. i 

Province 
1984 	1985 

I 	.uJc 	hi,, 
198 5/1984 

Variation 
procentue Lie 
1985/1984 

Canada 

Chains(1) - Chalnem(1) No. - nbre 1,235 1,292 

Stores (maxinias) - Magasins (maximum) " ' 30,261 32,284 

SALES - TOTAL - VENuS $'OOO 38,865,041 42,197,656 +8.6 

Newfoundland - Terre-Neuve: 
Chains - Chalnes No. 	- nbre 98 103 
Stores (maximum) - Magasins (maximum) " " 549 569 
Sales - Total - Ventes $000 669,610 767,641 +14.6 

Prince Edward island - tie-du-Prince- 
rdouard: 

Chains - Chaines No. - nbre 39 39 
Stores (maximum) - Magasins (maximum) ' 95 99 
Sales - Total - Ventes $000 119,673 129,158 +7.9 

Nova Scotia - Nouvelle-tcosse: 
Chains - Chaines No. 	- nbre 147 151 
Stores (maximum) - Maqasins (maximum) 1. 

' 1,029 1,074 
Sales - Total - Ventes $'OOO 1,339,214 1,432,297 +7.0 

New Brunswick - Nouveau-Brunswick: 
Chains - ChaInes No. 	- nbre 114 121 
Stores 	'•: 	- 	 ''-' 	- 

Sales 

Québec: 
Chains 
Stores  
Sales - 	bLaT - Ventes $ , 000 6,949,665 7,S,490 .8.4 

Ontario: 
Chains - Chalnes No. 	- nbre 619 654 
Stores (maximum) - Magasina (maximum) " 12,897 13,668 
Sales - Total - Veotes $000 16,555,023 17,781,115 

Manitoba: 
Chains - Cheines No. - nbre 176 179 
Stores (maximum) - Magasins (maximum) " 1,149 1,201 
Sales -. Total - Ventes $'OOO 1,625,299 1,727,071 +6.3 

Saskatchewan: 
Chains - Chalnes No. - nbre 164 165 
Stores (maximum) - Magasiris (maximum) " 1,118 1,163 
Sales - Total - Ventem $'OOO 1,492,458 1,557,214 +4.3 

Alberta: 
Chains - Chatnes No. 	- nbre 310 311 
Stores (maximum) - Maqasina (maximum) 3,316 3,585 
Sales - Total - Ventes $'OOO 4,579,511 5,064,126 +10.6 

British Columbia - Colombie-Britannique: 
Chains - Chalnea No. 	- nbre 278 290 
Stores (maximum) - Magasins (maximum) 1. 1 . 3,169 3,502 
Sales - Total - Ventes $000 4,552,569 5,132,220 +12.7 

Yukon and Northwest Territories(2) - Yukon 
et 	Territoirea du Nord-Ouest(2): 

Chains - Chaines No. 	- nbre 10 14 
Stores (maximum) - Maqasine (maximum) " 80 85 
Sales - Total - Ventes $000 106,062 145,693 +37.4 

(1) The aggregate of the number of "Chains" by province does not add to the Canada total since many chains operate in mor 
than one province and are counted once only at the Canada level. 
La soxane des "Châines" par province ne correspond pas su total du Canada du fait quun grand nontre dentre elles operer 
dans plus dune province maim ne mont contées qu'une fois au niveau national. 
See Appendix III. 

(2) Voir Appendice III. 



AIIIE 4. Retail Chains (excluding department stores), by Pèjmher of Stores Operated, Canada, 1984 and 1985 

H\RIEAU 4. Chatnes do .agasins de detail (sans lea grands .aqasins), selon 10 noare de maqasins exploités, Canada, 1984 et 
1985 

Chains Stores Sales 
Number of stores operated (maximum) 

Nombre de magasins exploitCs Chalnes Magasins Ventes 
(maximum) 

No. - nbre % No. 	- ribre % $'OOO 

1984: 

4- 	9 stores - msgasins 755 61.1 4,226 14.0 4,436,150 11.4 
10- 49 stores - magasins 345 27.9 6,615 21.8 5,596,1186 14.4 
50- 99 stores - magasins 70 5.7 4,965 16.4 6,442,897 16.6 

100-199 stores - magasins 42 3.4 5,681 18.8 7,223,095 18.6 
200-299 stores - maqaslns 11 0.9 2,452 8.1 6,237,944 16.0 
300 stores and over - maqacirle et 	pius 12 1.0 6,322 20.9 8,928,868 23.0 

total 1,235 100.0 30 9 261 100.0 38,865,041 100.0 

1985: 

4- 	9 stores - magaslns 793 61.4 4,411 13.7 4,711,471 11.2 
lii- 49 stores - magaslns 358 27.7 7,060 21.9 6,136,228 15.0 
50- 99 stores - magasins 73 5.7 5,201 16.1 8,346,409 19.8 

100-199 stores - magasins 43 3.3 5,959 18.5 7,893,204 18.7 
200-299 stores - maqaains 13 1.0 2,972 9.2 8,308,711 19.7 
300 stores and over - magasins at plus 12 0.9 6,681 20.7 6,601,633 15.6 

Total 1,297 100.0 37,704 1(10.0 47,197,656 1011.1) 

I4II 	. I 	I II.ji', 	IIiiq 	11cLrntiit 	it 	, by AnruiI 	VoLijn,, Cimniii;, 	19114 atid 1911. 

TABLEAU 5. Chalnes de magasins de detail (sans les grands Inagasina), selon Ic volume des ventes annuelles, Canada, 1984 at 
1985 

Chains Stores Sales 
Annual sales volume (maximum) 

Volume annuel des ventes Chstnes Maqasiris Ventes 
(maximum) 

No. - nbro % No. - nbre % S'OoO 

1984: 

Under - Moms de $2,000,000 340 27.5 2,021 6.7 424,400 1.1 
$ 	2,000,0004 4,999,999 368 29.8 3,062 10.1 1 9 177,794 3.0 

5,000,000- 24,999,999 326 26.4 5,822 19.2 3,537,564 9.1 
25,000,000- 99,999,999 133 10.8 7,276 24.1 6,259,686 16.1 

100,000,000 and over - et plus 68 5.5 12,080 39.9 27,465,597 70.7 

Total 1,235 100.0 30,261 100.0 38,865,041 100.0 

I 

1985: 

tInder - Moms de $2,000,000 
,000,000-$ 4,999,999 
,000,000- 24,999,999 
,000,000- 99,999,999 

11,000,000 and over - at plus 

it al 

362 28.0 2,066 6.4 431,435 1.0 
362 28.0 2,937 9.1 1,153,125 2.7 
349 27.0 6,231 19.3 3,622,257 8.6 
148 11.5 8,287 25.7 7,221,011 17.1 
71 5.5 12,763 39.5 29,769,828 70.5 

1,292 100.0 32,284 100.0 42,197,656 100.0 
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7A&E 6. Retail Chains (padding depart.ent stores), by f+.er of Stores terated, by Selected Kinds of Buainpss, Canada, 1971' 

4-9 stores - maqasins 	 10-29 stores - maqauina 

Kind of business 
Chains 	Stores 	Distribution 	Chains 

(masimum) 	of sales 

Chslnes 	Haqasins 	Rpart it ion 	thames 
(masimirl) 	dee sentes 

No. - n 

Stores 	fliatrihution 
(masimijv( 	of sales 

Maqssins 	Rpart it ion 
(masimile) 	des ventes 

I Bakery products stores 8 50 s 2 26 

2 Other Fopd stores(1) 14 77 71.3 4 67 

3 Liquor stores 1 7 a 2 24 

4 n's clothing stores 20 109 12.3 10 161 71.2 

Children's clothing stores 6 32 11.7 6 110 

6 Fasily clothing stores 67 396 14.1 25 380 22.7 

7 HousehOld furniture stores (with appliances and Furnishings) 11 62 * 4 58 

8 Household furniture stores (without appliances and furnishings) 27 146 65.4 3 50 

9 Appliance, television, radio and stereo stores(S) 23 119 31.0 5 96 lfl.2 

10 Floor covering stores and drapery stores 5 16 s 5 77 41.5 

11 Other home furnishings stares(5) 17 90 31.0 9 166 

12 Automobile (new) dealers 4 19 x 7 12 

IS Gasoline sersice stations 19 109 4.0 5 63 2.1 

14 Other motor vehicle services and repair shops(6) 19 100 I 29 

15 General stores 9 43 17.5 3 13 

16 Other general merchandise stores (variety and general merchan- 11 73 4.9 8 129 6.1 

disc stares) 
17 Book and stationery stores 20 112 12.2 7 704 9.0 

18 Paint, glass and wallpaper stores 6 27 13.6 3 36 11.0 

19 Sporting goads stores(1) 18 91 29.0 5 69 

20 Record and tape stores 8 52 10.0 6 709 33.7 

21 Jewellery stores 29 141 10.5 16 292 75.4 

22 Casera and photographic supply stores 6 38 12.6 A 62 10.1 

23 lay and hobby stores 9 53 x 6 86 50.8 

24 Gift, novelty and souvenir stores 24 134 29.4 5 83 20.6 

25 Second-hand merchandise stores 6 33 22.9 3 45 

26 tticians 	shops 37 223 44.0 10 187 2'. 

27 luggage and leather goods stores 9 56 26.7 5 94 SI. 

28 Pet stores 6 32 23.5 4 52  

29 Other retail stores(8) 26 141 9.3 7 103 

See footnotes at end of tables. 

TAaI 7. Retaal Chains (excluding depsrt.ent stores), by Anesial Sales Vol,ae, by Selected Koada of Bosinees, Canada, 1985 

Under - 7'oins de 12,000,000 	 12,00f1,1171044,999,999 

Chains Stores Distribution Chains Stores Distribution 
Kind of business (masimisi,) of sales (masimum) of sales 

thames Hagasins Repartition Chatnes Maqesins Rdpartition 
(saslisue) des ventes (n,aslesiun) des ventes 

No. 
No. - nbre No. - obre 

1 Bakery products stores 5 31 s 4 38 52.9 

2 Other food stores(1) 8 47 9.7 6 65 21.5 

3 Liquor stores - - - - - - 
4 7n's clothing stores 4 17 0.8 10 55 4.5 

5 Children's clothing stores 3 14 2.9 4 33 11.7 

6 Family clothing stores 36 207 3.0 31 235 7.5 

7 Household furniture stores (with appliances and Furnishings) - - - 5 26 3.0 

B Household furniture stores (without appliances and furnishings) 6 29 1.7 II 82 10.1 

9 Appliance, television, radio and stereo storea(4) 6 28 1.2 5 38 2.5 

10 floor covering stores and drapery stor.s 1 5 s 3 24 5 

11 Other home furnishings stores(S) 12 72 11.8 6 53 75.7 

12 Automobile (new) dealers - - - - - - 
13 Gasoline service stations 2 9 s 6 32 0,7 

14 Other sotor vehicle services and repair shogs(6) 6 27 2.8 12 65 11.9 

15 General stores - - - 4 20 7.9 

16 Other general merchandise stores (variety and general merchan- 3 17 0,1 3 20 0.3 

dise stores) 
17 Book and stationery stores 12 62 3.2 9 86 7.0 

IS Paint, glass and .eallpaper stores 3 19 4.6 5 31 13.7 

19 Sporting goods stores(7) 6 24 3.0 8 56 10.0 

20 Record and tape stores 5 30 3.3 6 69 

21 Jewsllery stores 76 80 4.1 18 135 

22 Camera and photographic supply stores 4 41 s I B 

23 lay and hobby stores 8 46 5 2 24 

24 Gift, novelty and souvenir stores 72 133 22.3 6 101 

25 Second-hand merchandise stores 5 35 m 3 26 

26 Opticians' shops 31 190 29,1 16 227 

27 Luggage and leather goode stores 6 33 10.8 7 93 

28 Pet stores 6 37 20.0 3 30 

29 Other retail stores(S) 14 87 2.3 13 95 

See footnotes at end of tables. 

I 
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AU 6. Ch.lnee do .aqins do d6taii (sanot las grands .aqasine), melon Is sre do maqasine esploitês, pour certaine qanres de cerca. Canada, 
1985 

1 over - at plus lots) 

Chano Stores Distribution Chains Stores Sales 
C.nre da co,iarce (maol*) of sales (555us$, ) 

Chalnes Mogamina Rpartttion Chaines Magasir%s Vantos 
(mesimue) do. vantee (mosomus) 

NO 
6o. 	nbre No. - nbre S'OOO 

- - - 10 76 24,212 Aouienqortes-p8tiasertem 	 I 
1 39 x 19 183 86,311 Autres eaqesina d'slisentation(l) 	 2 
9 1,150 98.1 12 1,781 4,575,408 Maqavins do spirituous 	 3 
5 613 66.5 35 893 707,508 Maqssins do vèiements pour bonuses 	 A 
1 102 x 13 284 97,911 Maqasine de vAtements pour enfantm 	 5 

16 1,316 63.2 108 2,092 1,353,396 Magasins de vAtementa pour Is foacilie 	 6 
- - - 15 120 581,917 Maqasins do veobies do maisor 	(aver appareila ..negers at eecesaoiras 	7 

d'smaub Lament) 
2 161 cc 32 357 420,706 Maqavino do meuhies do salmon (sans appareils ménagora ri acceeaoires 	8 

ci' sme.cblement) 
4 691 58.9 32 906 635,714 Maqavins d'sppereiis mdnsqors, do posIes do t16vislon at do radio at 	9 

d apparel is stdrophorciquaa(4) 
30 cc 9 123 125,857 Maqasins do rovAtemonta ic sot at do tanturas 	 30 

2 81 cc 28 337 119,984 Autrev maqasins d'nmeubiemont do msison(5) 	 11 
- - - 5 31 269,778 Concassionnaires d'autoeobiles (nouvas) 	 12 

21 1,967 93.9 45 2,139 2,945,975 Stations-service 	 13 
5 362 76.4 25 490 277,260 Autree services pour v8hlcuies automobiles at atetiers de répere- 	14 

t ion(S) 
1 173 x 11 229 822,148 Magasins qéndrsuv 	 15 

13 2,533 89.0 32 2,535 3,204,664 Autrea asqasins do merchandises diversea (bszers at msqsmlne cia ear- 	16 
chandises, diversea) 

6 780 78.8 33 996 390,582 libreiries at pspetarias 	 17 
4 186 75.8 13 249 89,383 Msqaeins de peintura, do vitro at de paptor-tentura 	 18 
7 307 x 26 467 307,012 Maqasins d'art idea do sport(7) 	 19 
3 192 56.4 17 353 147,334 Megasins do cliaquas at do harlem eaqndtiqc,es 	 20 
4 636 64.1 49 869 505,499 Bijouterias 	 21 
A 260 77.3 14 360 180,839 Maqssins d'sppareila at do fournitures photoqrmoliquea 	 22 
2 86 a 17 225 150,629 Maqasics do jouata at d'art Ides do loIsic' 	 23 
3 147 v 32 364 123,218 Iiaqaains ci, cadeaus, d'orticles cia fsntsisie at do souvenir. 	 24 

114 10 192 32,076 Heqaair'a do .,srct,endi.ee d'occesion 	 25 
191 30.1 52 601 135,332 Opticienm 	 26 
31 cc 15 181 47,254 Maqasina de baqaqes at do marogulnerle 	 27 
56 11 140 40,527 Maqaslna d'anisaux do saloon 	 26 

757 38 1,1331 823,265 kitrem oaq.ains do sante an d6tail(8) 	 29 

- notes 4 Is fin des tablan, 

ii IAIJ 7. Ocalcea do wagamina do dotail (cans las grand. .agaaina), scion Is valuee clam o.ntem wmiu.iIa., pour rerteine genres do crce, Canada, 
1985 

$5,000,000 and over - at plus Total 

Chains Stores Distribution chains Stores Sales Cariro do cocasarca (macdecay) or sales (maxims,) 

Chalnea Magasins Acipartition Chainas Megasins Vantas 
(msslmum) des vantes (maoicyui) 

1 7 cc ILl 76 24,212 Roulanqeries-pstiamFrleo 	 1 
5 71 68.8 19 183 86,311 Autros maqasins d'alincontstdon(l) 	 2 

12 1,781 100.0 12 1.781 4,575,408 Maqasins do apirituous 	 3 
21 608 94.8 35 883 707,508 Magasins do vcltomrnts pour hovusas 	 4 
6 197 85.4 13 244 97,911 N.qsalrs cia vcltemants pour enfents 	 5 

41 1,650 89.5 108 2,1)92 1,353,396 Magasins do vêtementa pour is tamill, 	 6 
10 94 97.0 15 120 581,917 Msqaains cia maublam do maison (ever apparaile sdn.qers at eccessoires 	7 

d I ameublamont) 
13 246 88.2 32 357 420,706 Maqasins do macbias do aaison (mans app.reila mdnsgera ri acceasoire. 	8 

d • losaub iemont) 
21 840 96.3 32 906 635,714 Plaqasina d'scccpareiis mdnsgera, de poatea de tdl6vision at do radio at 	9 

d'appareiis stclr6ophoniques(4) 
5 94 89.3 9 123 125,857 Maqssins cia rev&tooenti do so] at da tenturos 	 10 

10 212 72.5 28 337 119,984 Autrem ocaqasina d'.seoblamont do salmon(S) 	 11 
5 31 100.0 5 31 269,778 Conceasionnaires d'eutoa,ohiiee (native.) 	 12 

37 2,098 99.2 45 2,139 2,945,975 5tstions-aorvice 	 13 
7 398 85.4 25 490 277,2613 Autros services pour vclliculeo eutomoblias at ateilere do rclpara- 	IA 

100(6) 
7 209 98.2 11 229 822,148 Mogasina gclnclrauc 	 IS 

26 2,494 99.6 32 2,535 3,204,664 Autros megasins do merchandises diversea (bezara at aeqasine do mar- 	16 
chandisea diversea) 

12 848 69.9 33 996 3913,582 Librsirias at papetorias 	 17 
5 199 81.7 13 249 89,383 Hagasins do peinturo, da vitro at cia papiar-tantura 	 18 

12 787 87.0 26 467 307,012 Msqasine d'articioa do aport(7) 	 19 
254 83.5 17 353 147,334 4aqasins do disquam at do bendea maqn6tiques 	 20 
654 86.6 49 869 505,499 Bijouterlea 	 21 
311 95.2 14 360 380,839 Maqaains d'appareiis at do rournitures photaqraphiquea 	 22 
155 89.7 17 225 150,629 Megasina do jaueta at d'srticios do blair 	 23 
130 60.6 32 364 123,218 Maganina do cadoauv, d'articlos do fantajaje at do souvenirs 	 24 

• 131 cc 10 192 32,076 Maqamlns do merchandises doccasion 	 25 
184 71.6 52 601 133,332 Opticiena 	 26 
55 s 15 181 47,254 Megseina de baqaqas at do meroqulneria 	 27 

• 73 x 11 140 40,527 Maqasins d'snlmauv de maison 	 28 
819 93.5 38 1,001 823,265 Autrea msqaaina do yenta au d6taii(8) 	 29 

Vicir notes 4 1s rio dee tableaus. 
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TABLE B. Retail Chains (excluding department stores), Total Floor Area, by Selected Kinds of Business and Selected 
Respondents, Canada, 1985(9) 

Chains 	Stores 	Total 	Total 	Average 
sales 	floor area 	sales per 

square metre 
kind of business 

Chalnes 	Magasins 	Ventes 	Superficie 	Ventes 
totales 	totale 	moyennes par 

metre carTe 
No. 

No. - nbre 	$'OOO 	m1  

TOTAL 

Food, beverage and drug group 

1 Supermarkets 
2 Grocery stores 
3 Bakery products stores 
4 Dairy products stores 
5 Candy and nut stores 
6 Meat markets 
7 Other food stores(1) 
B Liquor stores 
9 Wine stores 
10 Beer stores 
11 Pharmacies(2) 

Shoe, apparel, fabric and yarn group 

12 Shoe stores(3) 
13 Men's clothing stores 
14 Woaens clothing stores 
15 Children's clothing stores 
16 Family clothing stores 
17 Fabric and yarn stores 

Household furniture, appliances and furnishings 
group 

18 Household Iurniture stores (with appliances 
and furnishings) 

19 Household furniture stores (without appliances 
and furnishings) 

20 Appliance, television, radio and stereo 
stores(4) 

21 Floor covering stores and drapery stores 
22 Other home furnishings stores(S) 

General retail merchandising group 

23 General stores 
24 Other general merchandise stores (variety and 

general merchandise stores) 

Other retail stores group 

1,004 21,322 30,859,348 11,244,917 

55 1,464 13,052,116 3,312,692 3,881 
45 2,064 1,570,787 471,378 3,408 
7 45 17,022 7,847 3,115 
4 21 6,308 2,397 3,060 
6 269 64,576 17,995 4,092 
6 38 19,462 3,210 8,864 

16 144 64,781 25,168 2,771 
12 1,158 3,055,147 614,021 5,355 
5 146 30,322 8,321 7,757 
3 401 792,972 160,637 4,966 

75 815 1,459,596 364,251 4,474 

71 2,058 852,342 351,753 2,673 
31 763 662,093 264,649 2,67k 

136 2,735 1,364,513 694,422 2,57< 
11 165 76,188 43,151 2,001 
90 1,580 1,148,159 844,037 2,271 
24 179 90,160 95,973 1,2<'.. 

15 109 526,552 305,143 1,964 

26 268 301,141 327,566 1,474 

22 7511 507,156 144,105 4,370 

7 92 114,337 73,027 1,566 
22 240 97,640 55,887 2,472 

10 215 813,627 295,278 2,872 
27 1,129 1,848,743 1,763,347 1,538 

I 

25 Book and stationery stores 26 818 359,747 183,132 2,280 
26 Florist shops 12 63 16,804 20,382 2,023 
27 Paint, glass and wallpaper stores 11 181 68,876 47,568 1,715 
28 Sporting goods storea(7) 21 289 238,319 120,492 2,628 
29 Record and tape stores 14 282 130,229 42,833 3,058 
30 Jewellery stores 35 531 292,303 87,841 3,960 
31 Camera and photographic supply stores 13 176 88,138 19,816 5,001 

32 Toy and hobby stores 14 172 113,516 74,017 1,863 
33 Gift, novelty and souvenir stores 26 276 103,212 36,313 3,92< 

34 Second-hand merchandise stores 9 129 24,690 55,326 621 
35 Opticians' shops 43 473 108,579 44,107 3,0111 
36 Luggage and leather goods stores 14 145 43,076 14,509 3,69.4 
37 Pet stores 10 105 31,390 18,796 1,88h 
38 Other retail storea(8) 30 834 704,729 233,550 6,537 

See footnotes at end of tables. 



TDIAL 

Groupe des aliments, boissons at .edica.enta 

Supermarcfléa d'slimentat ion 
1piceriea 	 2 
Boulangeriea-ptiaseries 	 3 
Laiteries 	 4 
Confiseries ci rnagasina de noix 

	
5 

Marches de viandea 	 6 
Autres magasins d'alimentation(l) 

	
7 

Magaaina de spiritueux 	 8 
Magasins de yin 	 9 
Marjasis de bire 	 10 
Pharmaciea(2) 
	

11 

Groupe dea chaussures, vêtnseritm, timsum et files 

Magasins de chaussures(3) 12 
Magasins de vêtements pour hommes 13 
Magasins de vetements pour dames 14 
Magasins de vétements pour enfanta 15 
Magasins de v4temer,ts pour Is famtlle 16 
Magasins de tissus et de files 17 

Groupe des .et*lea, appareils et accessoires.d'a.eu-
ble.ent de saison 

Magasins do meublea de maison (avec appareils mna- 18 
gers et accessoires d'ameublement) 

Magaains de meubies de maison (sans appareils ména- 19 
gers ni accessoires d'ameublement) 

Magasins dappareils ménagera, de posies de tClévi- 20 
sion et de radio et d'appareila st6r6ophoniques(4) 

Magasins de rev4tements de sol ci de tentures 	21 
Autres magasins d'ameublement de ma.ison(5) 	 22 

Groupe des magasinB de earchandimee diversea 

Maqasins generaux 	 23 
Autres magasins de marchandises diverses (bazars at 24 

magasins de marchandisea diveraes) 

Groupe des autres magasina de detail 

33 

01L[AU 8. Chalnes de magasina de detail (asea lea grands magasina), sL)erficie totale selon certains genres cia corce et 
certains rCpondants, Canada, 1985(9) 

han sales Total Average sales Median sales 
r square floor area per aquare per square 

metre foot foot 

Ventes methanes Superficie Ventes Ventes 
par metre carré totale moyennes par médianea par 

pied carré pied carré 

ft- piL 

120,913,105 

3,650 35,620,349 361 339 
3,009 5,068,586 317 280 
2,795 84,380 290 260 
3,291 25,775 285 306 
3,435 193,498 381 319 
6,182 34,514 824 575 
1,912 270,625 258 178 
3,843 6,602,378 490 357 
4,999 89,470 721 465 
4,684 1,727,282 462 436 
3,620 3,916,678 416 337 

2,173 3,782,077 249 2071 
7,280 2,845,686 249 2121 

79 7,466,908 235 2031 

758 
754 

463,988 
9,075,672 

186 
212 

1641 
1631 

,F115 1,031,968 116 94 

1,013 3,281,108 183 94 

1,091 3,522,213 137 102 

3,311 1,549,515 406 308) 

1,517 785,241 146 141 
1,837 600,934 230 171 

2,457 3,175,036 267 729 
955 18,960,725 143 89 

1 

Genre de comerce 

1,956 1,969,163 212 182 Librairies et papeteries 25 
1,820 219,158 188 169 Fleuristes 26 
1,458 511,479 160 136 Magasins de peiniure, do vitre et de papler-tenture 27 
2,357 1,295,608 244 219 Magasins d'articles de aport(7) 28 
2,740 460,567 284 255 Mayssins de disques et de bandes magnCtiques 29 
3,349 944,527 368 311 Elijouteriea 30 
4,561 213,070 465 424 Magasins d'appareiis ci de fournitures photographi- 31 

ques 
1,820 795,880 173 169 Magasins de joueta ci darticlea de blair 32 

390,459 365 250 Magasins de cadeaux, d'articiea de fantaisie ci de 33 
souvenirs 

76 

594,906 58 54 Magasins do marchandises d'occasion 34 
64 474,274 280 220 Opticiena 35 

'22 156,007 344 272 Megaaina de bagages et do maroquinerie 36 
202,111 175 170 Magasins d'anirnaux do maiaon 37 

2,511,290 612 403 Autres magasins de vente au détail(8) 38 

Voir notes b is fin des tableaux. 
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TABLE 9. Retail Chains (excluding department stores), Floor Area Accessible to the Public, by Selected Kinds of Business and 
Selected Respondents, Canada, 1985(9) 

Chains 	Stores 	Total 	Floor area 	Average 
sales 	accessible 	sales per 

to the public 	square metre 
Kind of business 

Chalnes 	Magasins 	Ventes 	Superficie 	Ventes 
totales 	accessible 	moyennes per 

au public 	metre carr 
Mo. 

No. - nbre 	'0OO 	m1  

TOTAL 989 20,419 27,581,297 7,696,552 

Food, beverage and drug group 

1 	Supermarkets 52 1,216 10,386,047 1,906,221) 5,377 
2 	Grocery stores 44 1,966 1,514,415 356,110 4,313 

3 	Bakery products stores 6 32 13,719 3,521 4,245 
4 	Dairy products stores 4 21 6,308 1,720 4,269 
5 	Candy and nut stores 6 266 64,144 17,583 4,159 
6 	Meat markets 6 37 19,101 2,587 10,872 
7 	Other food stores(i) 15 105 55,404 16,185 3,361 
8 	Liquor stores 12 1,009 2,786,266 302,833 12,491 
9 	Wine stores 5 145 30,074 5,202 9,007 

10 	Beer stores 3 401 792,972 24,692 32,971 
11 	Pharmacies(2) 72 781 1,406,404 298,941 5,721 

Shoe, apparel, fabric and yarn group 

12 	Shop stores(3) 69 2,027 839,853 249,236 
13 	Men's clothing stores 31 761 661,764 238,321 2,8H 
14 	Women's clothing stores 135 2,653 1,342,831 612,474 2,66 
15 	Children's clothing stores 11 165 76,188 39,613 2,19 

16 	Family clothing stores 90 1,576 1,148,113 700,187 2,4211 
17 	Fabric and yarn stores 24 179 90,160 87,172 1,34 

Household furniture, appliances and furnishings 
group 

18 	Household furniture stores (with appliances and 15 107 525,025 192,261 2,606 
furnishings) 

19 	Household furniture stores (without appliances 27 269 301,580 250,389 1,666 
and furnishings) 

20 	Appliance, television, radio and stereo 22 747 505,998 133,847 4,619 
stores(4) 

21 	Floor covering stores and drapery stores 7 75 93,062 55,096 1,611 
22 	Other home furnishings stores(S) 22 240 97,640 51,468 2,634 

General retail .erchandising group 

23 	General stores 10 215 813,627 186,344 5,052 
24 	Other general merchandise stores (variety and 25 1,118 1,756,801 1,219,058 2,961 

general merchandise stores) 

Bther retail stores group 

25 	Book and stationery stores 26 782 348,357 155,959 2,475 
26 	Florist shop8 12 63 16,804 18,196 2,483 
27 	Paint, glass and wallpaper stores 11 181 68,876 43,146 2,065 
28 	Sporting goods stores(7) 21 264 211,349 75,857 3,943 
29 	Record and tape stores 14 268 125,701 37,930 3,246 
30 	Jewellery stores 34 525 291,676 79,454 4,212 
31 	Camera and photographic supply stores 13 176 88,138 17,084 6,626 

32 	Toy and hobby stores 14 172 113,516 63,962 2,135 
33 	Gift, novelty and aouvenir stores 26 263 101,201 32,766 4,296 

34 	Second-hand merchandise stores 9 129 24,690 44,431 691 
35 	Opticians' shops 43 473 108,579 39,664 3,41 
36 	Luggage and leather goods stores 14 140 40,823 13,162 3,85 
37 	Pet stores 10 109 34,456 17,094 2,1' 
38 	Other retail stores(8) 29 763 685,637 106,987 8,45) 

See footnotes at end of tables. 

I 

I 

I 
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S 	iA&[AJj 9. Chanes de magasins de detail (sans lea grands maqasina), surface accessible mu public melon certairia genres de 
cooerce et certains repondanta, Canada, 1985(9) 

Iclian sales Floor area Average sales Median sales 
per square accessible per square per square 
metre to the public foot foot 

Genre de colanerce 
Ventes médianes Superfine Ventes Ventes 
par metre carré accessible moyennea par mdianes par 

mu public pied carr6 pied carrê 
No ft2-pi2  

82,758,609 ... ... TOTAL 

Groupe des aliments, boiasona at medicaments 

5,141 20,496,992 500 478 Supermarcriés d'a!imentation 1 3,756 3,829,136 407 347 piceries 2 3,940 57,861 395 366 Boulangeries-pâtisserles 3 4,326 18,490 397 402 Laiteries 4 3,538 186,914 387 329 Confiseries et magasins de noix 5 8,548 27,818 1,011 795 Marchs de viandes 6 2,356 
7,550 

174,035 313 219 Autres magasins d'alimentation(l) 7 3,256,266 1,162 702 Maqasins de spiritueux 8 7,605 55,934 838 7(17 Moqasins de yin 9 29,596 265,506 3,066 2,752 Magasins de biCre 10 4,189 3,214,424 532 390 Pharmacies(2) 11 

Groupe des cheussures, vétements, tissus et files 
5,210 2,679,959 567 299 Magasins de chaussures(3) 12 2,562,595 269 231 Maynsins de vétements pour hoinmes 15 ,295 6,585,741 248 213 Magasins de vtements pour dames 14 

894 
1 935 

425,951 
7,528,892 

204 
225 

176 
180 

Magasins de vtements pour enfants 
Magasins de 

15 
.123 937,334 125 104 

vtements pour is famille 
Maqasins de tissus et de Files 

16 
17 

Groupe des meubles, appareils et acceseoirem d'smeu- 
bie.ent de maison 

1,552 2,067,522 242 126 Magasina de meubles de maison (avec appareils mCna- 18 
1,286 2,692,353 155 120 

germ et acceasoires d'ameublement) 
Magasins de meubles de maisorl (mans appareils mCna- 19 

3,414 1,439,215 430 318 
gers ni accessoires d'orneublement) 

Magasins d'appareils mCnsgers, de postes de tCl#vi- 20 
1,458 592,426 150 136 

sion at de radio et dappareila st6r6ophoniques(4) 

2,048 553,414 245 
Maqasins de revtements de aol at de tentures 21 

190 Autres magasins dameublement de maiaori(5) 22 

Groupe des magasina de .arthandiaea diverses 

	

4,300 	 2,003,694 	470 	 400 	 Magasins généraux 	 23 

	

1,287 	 13,108,153 	275 	 120 	 Autres magasins de marchandises diversea (bazars et 24 
maqasiris de marchandises diverses) 

Groupe des autrea magasina de detail 

2,115 
2,136 

1,676,977 
195,660 

230 
231 

197 
199 

Librairies at papeteries 25 
1,648 
3,433 

463,931 192 153 
Fleuristes 
Magasins de peinture, de vitre et de papier-terrture 

26 
27 

2,915 
815,672 
407,846 

367 
302 

319 Magasins d'articles de sport(7) 28 
3,564 854,344 392 

271 
331 

Magasins de disques at de bandes nagnCtiquea 29 
5,118 183,703 616 476 

Bijouterjee 
Magasina d'appareila et de fournitures photogra- 

30 
51 

1,998 
7,883 

687,764 199 186 
phiques 

Magasins de Jouets et d'articles de loisir 32 352,320 400 268 Magasins de cadeaux, d'articles de fantaisie et de 33 

639 
.705 

477,753 
426,490 

64 
318 

59 
252 

souvenirs 
Maysins de marchandises doccasion 
Opticians 

34 
903 35 
011 

141,526 
183,803 

357 
200 

270 
187 

Magasins de bagages et de maroquinerie 36 
.593 1,150,395 789 613 

Magasins d'aniinaux de maison 
Autres magasina de vente mu detail(S) 

37 
38 

Voir notes è is 	in des tableaux. 



56 

IAE 10. &.ber and Sales of Retail Chain Stores (excluding department stores), by Phyaicsl Size and Sales Per Square Hetre (Foot), by Selected K 
or Hominess and Selected Reapondents, Canada, 1985(9) 

Size of Store in equate metres (feet) - Salem per square metre (foot 

lailla du aegasin en mAtrea (piede) carr6s - Ventas par metre (pied) ciré 

Kind of business 	 Total 	Under - Moms de 100 (1,076) 	100-499 (1,076-5,511) 

Under - Moms de 	93.000 ($279) 	Under - Moms de 

$3,000 ($279) 	and over - et plus 	$3,000 ($279) 

No. 
No. - nbre 	$000 	No. - obre 	$'OOO 	No. - nbre 	$'OOO 	No. - nbrr 

TOTAL 20,417 27,798.927 1,390 211,032 3,735 2,156,237 6,800 

Food, bevera,J. and drug group 

1 	Supermarkets 1,216 
1,966 

10,386,047 
1,514,412 

8 
112 

821 
21,947 

1 
381 

667 
175,082 

38 
499 

2 	Grocery stores 
I 	Bakery products stores 32 13,719 6 921 15 4,488 5 

4 	Dairy products stores 21 
266 

6,308 
64,144 

6 
88 

805 
12,879 

10 
158 

3,410 
95,323 13 

Candy and nut stores 
37 19,101 - - 27 8,647 1 

6 	l'eot markets 
7 	Other food stores(1) 105 55,404 35 5,104 25 6,673 31 

8 	Liquor stores 1,009 2,786,266 5 
21 

655 
2,560 

135 
120 

156,678 
26,250 

97 
3 

9 	Wine stores 145 
401 

30,074 
792,971 - - 382 744,104 - 

10 	Beer stores 
11 	Pharmacies(2) 781 1,406,404 4 737 123 44,289 132 

Shoe, apparel, fthrlc and yarn group 

12 	Shoe storea(3) 2,027 839,853 210 34,128 652 267,407 708 

13 	Men's clothing stores 761 661,764 8 1,531 21 10,508 594 

14 	Women's clothing stores 2,653 1,342,831 165 26,710 201 67,232 1,68 

15 	Children's clothing stores 165 76,188 10 1,672 6 2,669 

16 	Fur stores 9 14,657 - - 1 1,983 

17 	Family clothing stores 1,576 1,148,113 79 13,506 136 51,333 

18 	Fabric and yarn stores 179 90,160 16 1,820 7 1,568 

Household furniture, appliances and furni- 
ahirejo group 

19 	Household furniture stores (with ac,plian- 107 525,025 1 -- - - 13 

cam and furnishings) 

20 	Household furniture stores (without ap- 269 301,580 7 1,270 14 4,648 80 

phancea and furnishings) 

21 	Appliance, television, radio and stereo 747 505,998 8 1,737 125 73,233 286 

stores(S) 

22 	Floor covering stores and drapery stores 75 93,062 - - - - 30 

23 	Other home furnimhinga stores(S) 241) 97,640 16 1,370 25 10,194 148 

Geoer.l retail .ertharwliaing group 

24 	General stores 215 833,627 1 398 6 4,937 24 

25 	Other general merchandise stores (variety 1,118 1,756,801 32 694 45 49,886 169 

and general merchandise stores) 

Othor retail stores group 

26 	Book and stationery stores 782 348,557 62 10,475 35 12,647 536 

27 	florist shops 63 16,804 31 4,795 10 2,884 lb 

28 	Hardware stores 
29 	Paint, glass and wallpaper stores 

49 
181 

196,975 
68,876 

- 

8 
- 

1,332 
- 

9 
- 

4,529 
8 

132 

30 	SportIng goods storas(7) 264 211,349 9 1,906 52 21,488 63 

31 	Record and tape stores 268 125,701 34 6,032 47 19,107 110 

32 	Jewellery stores 525 291,676 24 6,142 136 55,231 178 

33 	Camera and photographic supply stores 176 88,138 15 2,672 105 59,130 19 

54 	Toy and hobby stores 172 113,516 4 862 5 1,737 138 

35 	Gift, novelty and souvenir stores 263 101,201 47 5,485 72 25,468 97 

36 	Second-hand merchandise stores 329 24,690 29 1,362 1 263 9' 

37 	Opticians' shops 473 108,579 392 23,988 186 52,952 

39 	Luggage and leather goods stores 140 40,823 43 6,268 49 15,531 7 

39 	Pet stores 109 34,456 25 4,193 5 1,551 1. 

40 	Other retail stores(S) 163 685,637 50 6,454 409 142,490 7' 

See footnotes at end of tables. 



S 	't0 [MI 10. Mre do maqonino de .MtsIl 8 n.scursates et burn ventem (a'is ion qrwidn maqesin.), solon is teitle at ion ventea per 8tro (pied) c.rr6, 
pour certain. qenres ao cerce at certain. r8pondants, Canada, 1965(9) 

of store in square metre,. (feet) - Salon per square metre ((oot) 

s)le du .sgssin on metres (pied.) carrs - Ventem per metro (pied) carrd 

100-499 (1,076-5,371) 	 500 (5,382) and over - et plus 	Genre do comeerce 

Under - P4oins de 	$3,000 ($279) 	Under - Moire do 	$3,000 ($279) 
$3,000 ($279) 	and over - t plus 	$3,000 ($279) 	and over - et plus 

$000 	No. - vbre 	$000 	3n. - nbre 	
1'000 __________

- No. nbre 	$'oocJ 	
NO 

2,664,194 	4,912 	5.961,618 	2,116 	3,625,172 	1,624 	13,180,671 	10185. 

Croupe des sli.ent., boioaonm et .ódice- 
mnt, 

17,1)79 43 94,2..2 141 582,290 985 9,689,129 Supermarct.én dalimentation 1 192,610 884 735,977 9 11,557 81 377,239 epiceries 2 2,082 6 6,228 - - - 
- Boulanqeries-p8tisserios 3 680 2 1,911 - - - 
- laiteries 4 3,083 7 2,862 - - - - Conriseries at maqasins de noix 5 450 9 9,905 - - - - Msre1,69 do viandes 6 9,974 9 8,040 1 1,435 4 24,177 Autres maijssins d'alimentatlon(l) 7 '.1,749 621 1,713,947 8 9,932 343 851,305 P4sqasiris do spirituous 6 780 1 483 - - - 
- Maqasins do sin 9 

- 19 48,867 - - - - Magasing do bire 10 91,440 309 491,127 58 87,053 155 691,759 Pharmsc&es(2) 11 

Group., doe chaussuree, v8to.ents, tiamum 
at 	r.Iêe 

207,008 451 323,163 5 5,185 1 2,961 Mjs.t -m do chaussures))) 12 7 1,766 228 255,211) 73 100,006 32 90,761 Ma9uu ins de n8tements pour hoeenu 13 579 573 435,490 60 73,813 11 27,01)7 Megasins do sStovnnta pour dmnoo 14 
20 14,630 5 3,869 - - Maqasins de vêtementa pour enfavts 15 

P 255 
• 

• 

6 

3 

11,827 
229,492 

1,737 

- 

479 
6'. 

- 

867,712 
61,801 

- 

29 
- 

- 

360,555 
Ma4aninn do fourruros 
Ma4ssins do vêtomentm pour Is farnillo 

16 
17 

- Mnqinv do l,ssuB et 	do 1,1s 19 

Groupe den .e.1,los, appareils mE .ccem- 
soiree d'e.eijslenent do .aioon 

5,1)63 3 6,891 69 184,336 71 128,733 M813s,v 	de meit,leb do nelson (Mooc apes- 19 
roil,. m6nsqers Ct accessoires d'.meu- 

41,857 26 27,686 138 201,779 4 24,340 
b lament) 

MaQasins do moi*ilea do nelson (sans apes- 20 
roils m6nagers ni accessoires d'amau- 

102,140 310 272,769 12 18,805 6 37,314 
blement) 

l4agssins d'appareiis m8neqern, de poat.es 21 
do t8lAvioion et do radio at d'apparoilm 

13,109 1 931 42 20,559 2 8,463 
nt8r6opiioniquen(4) 

345g,strls do ren8temootm do sob at do ten- 22 

43,020 44 30, 70 3 Il 12,353 - - 

lures 
Autros magasins dameublemeat do mi.an(5) 23 

Groupe den .agamina do sarhandiaem di-
verses 

14,934 9 147,515 49 138,023 39 508,020 Maqasis 9n8raus 24 89,956 67 133,162 739 1,227,893 86 255,311 Autras msqasins do merchandise,. diverses 25 
(bazars et msyemins do merchandises dl- 
verses) 

Groupm den Sutton s.q..irim do d8t.il 

188,511 136 109,910 lii 25,221 1 3,593 Librair,os et papoterios 26 4,728 3 2,243 3 2,154 - - Fbeurist.eu 27 3,027 - - 39 186,396 2 7,542 Quancstlleries 28 42,938 25 15,793 7 4,284 - - Msqenins do peivturo, do vitro et do pa- 29 

27,139 94 80,904 39 57,175 7 22,736 
pier-tenture 

Na0ssins d'erticiaa am sport)?) 30 35,650 72 44,926 1 1,012 4 18,975 Ma,jaains do dioques at do bandem smqn8tt- 31 

74,780 385 342,824 - - 2 14,700 
9 

Bijo
0
u
0
t
5
eries 32 5,331 35 33,509 - - 2 7,495 Haqasins d'appareibs et do fournituren 33 

49,727 6 3,282 19 57,908 - - 

photographiques 
Maganins do jouets at darticles do blair 34 1,009 - 	 43 30,767 3 1,585 1 4,887 Magasins do cadeaux, d'articbes de fentel- 35 

114 - - 14 9,151 - - 

ate et do souvenirs 
Maqasins do marchandimee docemsion 36 

P
.437 
391 

20 
16 

13,402 
8,641 

1 
1 

401 
890 

- 

- 

- 

- 

ticlens 
t4aqssins do bagages at do maroquinerie 

37 
38 163 

.190 
9 

215 
5,279 

463,821 
1 

10 
770 

19,824 
- 

6 
- Ma3as)ns d'animaux do nelson 39 

25,659 Autres maqssins de vent., au d6tnil(8) 40 

oLes b Is fin doe tsbleaux. 
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IAILE 11. Retail Chains (excluding department stores), by Selected Kinds of Rusineas, Canada, 1984 and 1985 

1A81 [AU 11. ChaT nsa cM .agas ins de détax 1 (sans lea grands maqas ins), as Ion certains genres de colunerce, Canada, 1984 et 1 

Percent age change 
1985/1984 

Kind of business 1984 1985 
Variat inn 

tenre de commerce procentijel is 
1985/1984 

Supermarkets and grocery stores - Supermarchés 
d'alimentation et épiceries: 

Chains - Cheines No. 	- nbre 110 117 

Stores (maximum) - Magasina (maximum) 1. " 4,329 4,578 

Sales - Total - Ventes $'OOO 15,852,408 17,030,396 +7.4 

All other food stores(10) - bus autres magasins 
dalimentatton(10): 

Chains - Chaines No. - nbre 44 45 

Stores (maximum) - Magasina (maximum) 1. It 621 624 

Sales - Total - Ventes $000 191,386 207,238 +8.3 

Liquor stores - Maçjasina de spiritueux: 
Chains - Chaines No. - nbre 12 12 

Stores (maximum) - Magasins (maximum) 1. 11 1,768 1,781 

Sales - Total - Ventes $'OOO 4,362,716 4,575,408 +4.9 

Pharmacies(2): 
Chains - Chaines No. 	- nbre 75 81 

Stores (maximum) - Magasins (maximum) 1. 889 959 

Sales - Total - Ventes $000 1,380,260 1,544,41 

Shoe atores(3) - Magasina de chaussures(3): 
Chains - Chalnes No. 	- nbre 71 3(I 

Stores (maximum) - Magasiris (maximum) 1. 2,331 2,46 

Sales - Total - Ventes $'OOO 844,943 946,275 

Men's clothinq stores - Magasins de vétements 
pour hommes: 

Chains - Chaines No. - nbre 34 35 
Stores (maximum) - Magasina (maximum) 1. 1,037 883 

Sales - Total - Ventes $000 719,136 707,508 -1.6 

Women's clothing stores - Magasina de vtements 
pour dames: 

Chains - Chaines No. - nbre 155 165 

Stores (maximum) - Magaains (maximum) ' 3,659 4,056 

Sales - Total - Ventes $000 1,556,522 1,822,605 +17.1 

Family clothing stores - Magasins de vAtements pour 
Ia famille: 

Chains - Chalnes No. - nhre 104 108 

Stores (maximum) - Magasins (maximum) 11 " 1,739 2,092 

Sales - Total - Ventes $'OOO 1,101,086 1,353,396 +22.9 

Furniture stores (with appliances and furnishings) - 
Magasins de meubles (avec appareils menaqers et 
accessoires d'aaeublement): 

Chains - Chaines No. - nbre 16 15 
Stores (maximum) - Magasins (maximum) 11 1 . 117 120 

Sales - Total - Ventes $'OOO 404,905 581,917 +43.7 

Furniture stores (without appliances and fur- 
nishings) - Magasins de meubles (sans appareils 
ménagers ni accessotres dameublement): 

Chains - Chsines No. - nbre 37 32 

Stores (maximum) - Magaains (maximum) ' 363 
Sales - Total - Ventes loOn 529,467 420,711 

,EO 	footnot en at 	end of tables. 
sot so 	5 	1 	F1 0 	 h 
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S ABLE 11. Retail Chains (excluding department stores), by Selected Kinds of Business, Canada, 1994 and 1985 - Ioncluded 

ABLEAU 11. Chatnes de .agasine de detail (sane lea grands saqasins), melon certaina genres de coerce, Canada, 1984 at 
1985 - fin 

Percentciqe chanqe 

Kind of business 	 1984 	 1985 	
1985/1984 

Genre de coisnerce 	
Variat ion 
procentuelle 
198 5/1984 

Service stations - Stations-service: 
Chains - Chaines No. 	- nbre 45 45 
Stores (maximum) - Magasins (maximum) 11 1. 1,863 2,139 
Sales - Total - Ventes $000 2,526,830 2,945,975 +16.6 

General stores - Magasins géneraux: 
Chains - Chalnes No. 	- nbre 12 11 
Stores (maximum) - Magasins (maximum) " " 242 229 
Sales - Total - Ventes $000 779,565 822,148 +5.5 

Other general merchandise stores - Autres magasins 
de marchancitses diversea: 

Chains - Chalnes No. 	- nbre 32 32 
Stores (maximum) - Magasins (maximum) 11 

"  2,457 2,535 
Sales - Total - Ventes $000 2,991,460 3,204,664 +7,1 

Book and stationery stores - Librairiea et papeteries: 
Chains - Chaines No. - nbre 32 33 
Stores (maximum) - Magasins (maximum) ' " 828 996 
Sales - Total - Ventes $'OOcJ 343,561 390,582 +13.7 

"wellery stores - Bijouteries: 
sins - Chalnes No. - nbre 42 49 

1 ores (maximum) - Maqasins (maximum) . ' " 812 869 
des - Total - Ventes $'OOO 467,201 505,499 +8.2 

TABLE 12. Retail Chains (excluding department stores), by Type of Operation, 1984 and 1985 

TABLEAU 12. Chalnes de maqasins de detail (sans lea grands magasins), melon le genre d'exploitotion, 1994 at 1985 

Chains 	 Stores 	 Sales 
Type of operation 	 (maximum) 

Genre dexploitation 	 Chalnes 	 Magasins 	 Ventea 
(maximum) 

No. - nhre 	% 	 No. - nbre 	% 	 $'OOO 

1984: 
Local - Locales 290 23.5 1,634 5.4 1,818,907 4.7 
Provincial - Provincialea 561 45.4 9,049 29.9 13,592,768 35.11 
National - Nationoles 384 31.1 19,578 64.7 23,453,366 60.3 

Total 1,235 100.0 30,261 100.0 39,865,061 100.0 

1985: 
Local - Locales 314 24.3 1,786 5.5 2,047,646 4.9 
Provincial - Provinciales 582 45.0 9,303 28.8 15,015,464 35.6 
\stional - Nationales 396 30.7 21,195 65.7 25,134,546 59.6 

5 	Intel 1,292 100.0 32,294 100.0 42,197,656 100.0 
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TABLE 13. Retail Chain Stores (excludinq departsent atores), by Selected Localities, 1984 and 

IABEEAU 13. thames de .agaair8 de detail (sane lea qrwida saqaaina), eaton certatnea aqqlor 

Stores (maximun) 	 Selee 	 Chenq. 
in eel.. 

l4aqasina (maclieS.) 	 Ventes 	 1985/1994 

tar i at ion 
1984 	1985 	1984 	 1985 	 des nentes 

l985/1984 

6,i.- nbre 	 6005 

CANADA 30,261 32,284 38,865,041 42,197,656 .8.6 

Census metropolitan ereaa(l) - R6qions edtropolitaines de 
recenant(1) 19.943 21,222 26,685,762 29,053,061 .8.9 

Calgary, Ails. - AIb. 1,077 1,100 1,699,102 1,829,680 .7.7 
Chicoutimi-Jonquihre, Qué. 159 169 140,021 157,850 .12.7 
Edmonton, Alta. - AIb. 1,290 1,416 1,800,383 1,973,936 .9.6 
Halifax, 	N.S. 	- N.-C. 499 523 628,449 678,676 .8.0 
H,iilton, 	lInt. 985 988 1,345,002 1,235,170 .7.8 
K.tchener-Waterloo, Set. 513 540 613,960 670,090 .9.1 
London, lInt. 539 659 662,720 731.507 +10.4 
Montréal, Qué. 3,113 3,384 6,059,802 4,471,309 .8.9 
Oshawa, Dot. 238 248 325,301 347,832 .6.9 
Ottawa-Hull, Dot., Qué. 1,211 1,263 1,635,441 1,537,540 .7,1 
Québec, Qué. 062 858 908,633 960,195 *6.1 
Regina, Sash. 297 310 444,625 458,638 .3.2 
Saint John, N.B. 167 172 170,734 179,166 *4.9 
Saskatoon, Sash. 227 246 407,177 441,985 .8.5 
St. Catharines-Niaqara, lInt. 527 543 587,291 638,842 .8.8 
St. John's, NIld. - 1.-N. 195 201 290,238 330,455 .13.9 
Sudhury, lInt. 213 221 263,947 257,641 -2.4 
Thunder Bay, 0t. 210 211 263,344 286,287 +8.7 
Toronto, lInt. 4,489 4,763 6,338,452 6,005,178 .8.7 
lrois-Ri,ibrea, Qué. 125 131 99,821 104,706 .5.0 
Vancou,er, B.C. - C.-B. 1,586 1,740 2,363,040 2,734,963 +15.1 
Victoria, B.C. - C.-B. 297 347 338,791 365,280 *7.11 
Windsor, Set. 337 373 867,148 520,273 
Winnipeg, Man. 787 816 1,239,543 1,705,722 

Census aqgla..rations(1) - AqqlnsArati.wie de raceriee.uent(1) 4,899 5,220 6,132,199 6,516,186 

Population, 25,000 and over - at plus 4,094 4,782 4,958,078 5.298,077 

Baie Coneau, Qué. 26 38 50,839 55,819 
Barrie, Dot. 115 150 160,083 177,170 
Bellevil!e, 	Dot. 121 128 140,121 146,140 . 

Brantford, Set. 145 151 179,050 200,981 .17.. 
Brockxille, 	Set. 51 53 67,965 73,754 *8.5 
Char lottetoun, 	P.1.!. 	- 1.-P.C. 51) 51 72,197 78,286 .2.8 
Chatham, 	lInt. 130 139 126,724 134,237 .5.9 
Chilliwack, B.C. 	- C.-B. 55 61 70,170 77,870 .10.6 
Cornerbrook, NfLd. - 1.-N. 40 46 47.500 57,689 .21.5 
Cornwall, Set., Qué. 109 109 127,304 139,011 .9.2 
Courtenay, B.C. - C.-8. 38 41 59,833 68,436 .14.4 
Orunniondville, Qué. 41 41 43.589 42,434 -2.7 
Fredericton, N.B. 88 88 102,954 104,914 .1.9 
Cranky, Qué. 57 62 56,756 57,393 +1.1 
Guelph, Ont. 177 180 191,304 206,201 .7.0 
Joliette, QuA. 47 51 46,236 48,781 .5.5 
Iseloope, B.C. - C.-8. 111 120 133,496 141,633 .6.1 
Keloana, B.C. . C.-B. 99 114 160,126 167,291 *19.4 
Kingston, Set. 235 253 284,825 258,364 .5.5 
Medicine Flat, Alta. 	- Aib. 75 79 97,277 101,911 .4.8 
Midland, Set. 52 50 51,260 49,685 -3.2 
Moncton, N.B. ISO 167 198,423 214,972 .8.1 
Moose Jaw. Sash. 61 62 75,003 76,562 .2.1 
Nanaimo, B.C. - C.-8. 130 130 118,587 128,561 .8.4 
New Glasgow N.S. - 11.-C. 63 67 80,903 90,704 .12.0 
North Bay, lInt. 130 136 142,940 141,751 -0.8 
Orillia, 	Set. 61 62 84,002 88,347 .5.2 
Owen Sound, Set. 43 48 63,984 69,052 .8.0 
Peterborough, Set. 156 156 186,008 1911,041 .2.2 
Port #lberni, B.C. - C.-8. 26 30 37,019 39,486 .6.7 
Prince Albert, Sash. 71 73 97,638 102,344 *6.8 
Prince George, B.C. 	- C.-8. 79 86 139,184 150,228 .7.9 
Rimouslit, QuA. 50 51 44,912 47,339 .5.4 
Roi.yn, Qué. 24 27 42,301 49,413 *16.8 
Saint-Hyacinthe, Qué. 51 53 58,325 64,006 *9.7 
Saint-Jean-sur-Richel&eu, Qué. 74 85 63,757 73,545 .15.4 
Saint-36r8me, Qué. 78 81 73,504 80,631 .9.5 
Salaberry-de-Valleyfield, Qué. 45 44 43,309 41,111 -5.1 
Sarnia, Set. 162 173 184,637 193,901 .5.0 
SSult Ste. Marie, Dot. 145 148 187,790 199,815 *6.4 
Sept-f lee, Qué. 28 33 53,964 59,325 
Shawin,gsn, Qué. 61 63 42,428 45,119 
Sherbrooke, Qué. 125 148 135,534 187,296 
Sore!, Qué. 34 33 32,054 34,391 
Stratford, Set. 45 46 62,057 60,600 - 

Sydney, N.S. - 8.4 . 109 112 153,567 156,798 
Sydney Mines, N.S. - 8.-C. 22 23 29,927 32,924 
lerrace, B.C. - C.-8. 23 25 64,335 70,905 *1 
Thetford Mines, Qué. 22 20 12,654 27,110 

(I) Based on the 1981 Census designations. 
(1) D'aprkm las definitions di.i recensement de 1981. 

E 

I 

I 
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liii 13. Retail Chain Stores (excluding departaent stores), by Selected tocalitxes, 1984 and 1985 - 

slit IIAU 53. D.alnea do magasina de detail (amns lea grands .agasine), salon certairies sqq1rst ions, 

Continued 

1984 at 1985 - suite 

Stores (ssxusae) 541,5 Change 
in sales 

l4agasiris (sa,u,r.) Ventes 198511984 

Variation 
1984 1985 1984 1985 des ventes 

(985/1984 

No.. nbre S'flOO S 

Census agqlrst i( 1) - Cont. int,ed - Aqglratxone de 
recensesent(1) - suite 

Population, 25,1810 and over - Concluded - Population, 25,000 et 
plus - fin 

trenton, 	Set. 34 34 59,296 61,692 .$.9 
Iruro, N.S. - 9.4. 55 58 61,859 65,361 +2.4 
Vernon, B.C. 	- C.-8. 47 55 61,202 64,360 .5.2 
Victuriasille, Qué. 32 44 35,038 42,427 .21.1 

Population, 10,000-24,999 805 838 5,114,121 1,222,109 .4.1 

Asbestos, Qué. 3 1 2,715 7,844 .4,8 
Bsthurst, N.H. 48 50 49,775 48,695 -2.2 
Cançbellton, N.H. 28 30 32,863 34,113 .3.8 
Carbonear, NfId. - 1.-N. 23 23 30,407 15,846 .17.9 
Cobosirg, Set. 21 25 36,326 12,841 -9.6 
Dolbeau, Qué. 12 13 28,749 29,620 .3.0 
fdundston, N.B. 38 40 33,969 56,845 .8.5 
fergus, Ont. 18 16 24,640 26,067 +5.8 
Fun (Ion, Man. 8 9 9,168 9,144 -0.3 
Grand falls, Nild. 	- 1.-N. 22 21 36,177 37,863 +4.1 
Haileybury, lInt. 26 28 24,658 27,595 .12.8 
Ilawkesbury, lInt. 29 5) 34,514 39,535 .14.5 
tenor., 	lInt. 21 22 54,501 59,029 *8.3 
KenIsille, N.S. - 9,4. 25 29 57,911 42,453 .12.0 

Tuip.je, Qué. 14 17 11,449 18,108 .23.2 
rador City, Nt'ld. 	- 	1.-N. 14 16 22,9)0 24,475 .6.7 
rjte, 	Qué. 18 19 15,453 17,5$5 .13.5 

- .ington, Ont. 2(3 23 46,026 48,600 .5.6 
' may, 	lInt. 31 79 59,861 54,441 -- 

:q, 	Qué. 14 13 6,331 7,087 +11.9 
IS Battleford, 	Seek. 30 28 66,607 61,818 .1.8 
roocto, 	N.H. 9 10 21,089 18,110 -14.1 
broke, Set. 46 47 69,804 7(1,969 *3.1 
,sasa, lInt. 5 5 13,602 13,071 -3.9 

I*rtage Is Prairie, Han. 29 25 29.217 29,731 .1.8 
Powell Riser, B.C. - C.-8. 17 to 37,901 34,396 *3.9 
Prince Rupert, B.C. - C.-8. 18 18 39,530 47,694 *8.6 
Riv1kreduLouçs, Qué. 31 31 17,005 15,222 -10.5 
Saint-Georges, Qué. 23 21 17,420 19,305 .10.8 
Seiths Falls, Set. 28 24 41,126 38,057 -1.9 
S,,sxerexde, 	P.E.I. 	- l.-P.-(. 25 28 26.747 13,121 .23.8 
Swift Current, Sask. 25 27 59,384 60,240 .1.4 
tho ,w?son, Man, 16 16 38,788 41,914 +8.1 
trail, 	B.C. 	- C-B. 29 29 42,499 42,710 .0.5 
Yal-0'Or, Qué. 47 48 56,775 56,025 1.3 

Other selected localities - Certaires autrea localités 1,892 3,951 2,162,440 2,860.015 +3.5 

Ales, Qué. 35 36 20,807 26,688 *28.3 
A.therst, N.S. - 9.4. 20 19 28,735 30,854 .7.) 
AiWierstburg, Set. 13 13 25,335 22,608 *6.0 
Asos, Qué. 8 8 12.422 11,631 .9.7 
Astigonish, N.S. - 9.4. 12 12 30,174 28,894 -4.2 
Arnprior, tInt. 12 11 26,080 24,892 -4.6 
Aylsar, 	lInt. 8 7 6,588 6,455 -2.3 
Bay Roberts, NfId. 	- 1.-N. (0 12 14,189 21,480 .51.4 
Beauharnots, Qué. 4 4 1,663 2,085 +25.4 
Beaupré, Qué. 2 2 s x 
Blairmore, Alta. - AIb. 7 6 9,054 8,668 -4.3 
Bracebridge, lInt. 13 12 28,325 70.531 -28.9 
Bradford, Set. 9 9 6,547 7,878 .19.6 
Brandon, Man. 79 80 94,151 105,197 *11.7 
Bridgesater, N.S. - 9.4. 25 23 45,681 46,680 .2.2 
Brooks, Alta. 	- AIlS. 11 14 73,639 26,950 .13.8 
Casrose, Alta. - #1k. 20 22 34,468 34,349 -0.3 
Cap-Aus-Maules, Qué. 4 4 6,200 7,244 *16.8 
Caraguet, M.B. 7 B 9,657 (0,898 *12.9 
Carleton Place, Set, (0 12 7,966 9,326 .17.1 
Castlegar, B.C. - C.-B. 8 8 17,933 21,461 .19.7 
Chibounau, Qué. 12 12 14,313 13,110 -8.8 
Collingw004, Set. 25 24 36,818 36,909 .0.2 
Cowans,ille, Qué. 7 7 8,130 6,094 -26.8 
ronbrook, B.C. - C.-B. 37 43 61,097 62,670 +2.6 

mlsousie, 	N.H. 6 6 9,605 9,424 -1.9 
Shin, Han. 19 17 10,269 29,886 -1.3 

36 16 50,026 52,775 .9.1 

.,iOfl 

Creek, B.C. - C.-B. 
Riser, 	tInt. 6 6 32,625 12,914 .2,0 

Based on the 1985 Census designations. 
O'aprks les déf mit ions du recense,sent de 1981. 
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TA&E 13. Retail thain Stores (eacluding department stores), by Selected Localities, 1984 and 1985 - Cor,c1.iI 

rP&.EAU 13. Chaines de magasins de detail (sana lea grands .aqasins), selon certoines agqio.éretior,s, 1984 el 195 

 

I 
Stores (swami,,) 	 Sales 

Msqwioa (mesunun) 	Ventes 
in sales 
1985/1984 

 

Var nat ion 
1984 	1985 	1984 	 1985 	 des ventps 

1985/3984 

Other selected localities -. Concluded - Certaines autrea inca- 
l,tés - 	 fin 

Donnacona, Qué. 4 4 2,007 2,082 .1.7 
Drisahellec, 	Pits. 	- AIb. 9 9 7,595 8,124 .9.6 
Drydenn, 	Dot. 14 12 26,481 27,518 .3.9 
Duncan, B.C. - C.-8. 26 29 52,610 60,079 +14.2 
Dunnville, 	Dot. 12 12 17,351 18,122 +4.4 
Dunsille, 	Nfld. 	- 	3.-N. - - - - - 

East Broughton, Qué. 1 1 X in in 
Elliot 	Lake, 	Dot. 19 24 21,021 20,906 -0.5 
Eapannola, 	lint. 12 11 17,912 17,790 -0.7 
Estevan, Sask. 18 16 29,866 28,686 -4.0 
Forestuille, Qué. 5 9 9,005 8,997 -0.1 
Fort Erie, 	lint. 26 27 27,215 25,473 -6.4 
Fort Frances, Dot. 12 14 27,969 29,784 +6.5 
Fort HuMurray, Alta. 	- 415. 35 42 80,846 85,384 .5.6 
Fort 	St. 	John, B.C. - C.-B. 13 13 35,922 40,107 +11.7 
Cananoque, Dot. 9 9 18,684 17,967 -3.8 
GaspC, Qué. 12 12 17,120 17,676 .3.2 
Goderich, Dot. 19 20 29,737 30,097 +1.2 
Grande Prairie, Alt,. - #1k. 31 32 44,159 63,315 +43.4 
Gravenihurat, Ont. 8 9 14,791 10,673 -27.8 
Hanoner, Oct. 14 16 27,279 25,197 -7.6 
Hearst, [Jot 6 6 8,016 8,160 .1.8 
Hdbertovile, Qué. 1 1 o 
Hinton, AiLs. 	- P14. 6 5 8,841 9,587 +8.4 
Huntsville, 	Dot. 16 18 30,008 30,980 
Ingersoll, Dot. 12 13 17,945 20,928 
Iroquois Falls, Ont. 5 4 5,447 5,585 
Kapuskasing, 	lInt. 15 16 23,846 24,771 
Kimberley, B.C. 	- C.-B. 9 8 13,188 14,126 
Kinqsville, Dot. 8 9 10,939 12,234 
Kirkland Lake, 	lint. 19 19 28,916 27,221 
La Maibsie, Qué. 4 5 5,185 5,773 .1 
Leduc, PIta. 	- P1k. 14 16 29,137 33,663 
Lethbridqe, PIta. - Sib. 81 88 124,940 127,805 
Lincoln, 	Dot. 3 3 2,666 2,648 -0.7 
Listonnel, 	Ont, 12 11 15,885 16,508 .3.9 
Lloydmnnster, Pita. 	- SIb. 21 20 17,969 19,081 +6.2 
Matson, QuC. 133 18 23,211 26,203 *4.3 
Hulfort, 	Sask. IA 15 14,841 13,516 -8.9 
Melville, Sask. 11 10 11,910 11,149 -6.4 
Nerr,tt, B.C. 	- C.-8. 5 6 12,659 34,787 .16.8 
Milton, Dot. 35 35 44,034 41,878 -4.9 
Hunt-Joli, 	Qué. 11 11 10,226 9,833 -3.33 
Montmaqrny, Qué. 10 10 12,188 32,601 .3.4 
Nelson, B.C. 	- C.-B. 22 23 39,957 40,050 +0.2 
Newcastle, N.B. 13 13 30,870 33,700 .9.2 
Newcastle, Dot. 4 5 6,856 8,043 +17.3 
Orangeville, 	lint. 29 30 45,211 19,341 -9.0 
Parry Sound, lint. 20 20 37,515 37,185 -14.2 
Peoticton, B.C. 	- C.-B. 38 38 32,507 34,614 .6.5 
Perth, 	lInt. 10 10 13,911 13,998 *0.6 
Pierreville, Qué. 1 1 a 
Port 	Elgin, 	Dot. 11 9 9,346 8,270 -11.5 
Port Hope, 0t. 14 14 18,866 32,650 -32.9 
Portneuf, Qué. 1 1 ,n a in 
Quesnel, 	B.C. - C.-B. 22 22 36,478 18,058 +4.1 
Red Deer, Pita. - P1k. 137 149 150,616 164,702 .9.4 
Renfrea, 	Grit. 25 23 23,558 24,342 *3.3 
Rock Island, Qué. 2 2 a o 
Selkirk, Man. 14 13 24,515 26,234 .7.0 
Suncoe, Dot. 55 36 57,501 60,409 +5.3 
Spruce Grove, PIta. - Aib. 8 9 37,174 31,869 -14.3 
St. 	thomas, 	Dot. 49 48 73,229 78,984 .10.9 
Ste-Adele, Qué. 5 7 5,146 6,599 .28.2 
Ste-Agathe-des-Hunta, Qué. 5 4 5,606 3,836 -31.6 
Ste-Anne-des-Hunts, Qué. 8 8 9,272 9,829 .6.0 
Strathroy, Dot. 17 19 26,270 29,136 +11.1 
Sturgeon Falls, Dot. 7 7 14,748 12.214 -17.2 
laber, 	Pita. 	- 	NIb. 10 10 14,114 14,524 +2.9 
Tillsonburq, 	lint. 38 40 39,359 31,576 -19.8 
Timniioo, 	Dot. 62 66 82,580 78,922 -4.4 
Iwillingate, Nfld. 	- 1.-N. 5 5 2,365 2,454 .3.8 
Wallaceburq, Dot. 21 19 27,772 24,880 _1fl.i 
Wetaskisin, Alta. - P1k. 25 25 37,498 41,090 
Weyburn, Sask. 24 24 26,510 26,094 
Whitehorse, Nikon 8 10 9,831 23,006 
Williams Lake, B.C. 	- C.-B. 19 18 50,211 53,452 - 

Woodatock, Dot. 48 53 64,527 66,310 
Yarmouth, 	N.S. - N.-C. 19 18 39,410 39,739 
Yorkton, Sask. 30 31 38,510 60,431 

All other - Toutea lee autres 3,527 3,891 3,284,643 3,768,394 *16.7 
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TABLE 14. Historical Statistics on Supermarket and Grocery Chains, Canada, 1971-1985 

TABUIAIJ 14. Statistiques historiqts sur lea chalnes de super.archéa et d'épiceriem, Canada, 1971-1H I 
Chains 	Stares Sales Salaries Accounts Inventory 

and wages outstanding at year end 
Magasins Ventes at year end for stares and 

warehouses 

Year Chaines 	Average Total Average Rémuné- Créances Stocks 4 is fin 
value per ration actives 4 de iannée pour 

Année store is fin de maqasins et 
Maximum lannée entrepOts 

Moyenne Valeur Moyenne 
totale par 

magasin 

No. - nbre $'OOO 

1971 91 3,249 3,306 3,964,093 1,220 401,412 6,869 214,557 
1972 94 3,094 3,244 4,409,149 1,425 475,360 7,500 236,390 
1973 81 3,116 3,227 4,993,672 1,603 525,028 9,638 278,111 
1974 82 3,082 3,249 6,053,313 1,964 622,102 10,224 339,484 

1975 81 3,101 3,301 7,087,397 2,286 764,525 14,521 370,786 
1976 78 3,063 3,314 7,622,375 2,489 855,868 19,229 412,693 
1977 75 3,210 3,423 8,653,707 2,696 1,010,409 15,527 479,555 
1978 76 3,299 3,441 9,727,326 2,949 1,130,142 20,358 544,634 

1979 78 3,438 3,584 10,983,004 3,195 1,314,214 21,394 635,191 
1980 80 3,591 3,779 12,081,790 3,364 1,449,444 22,679 702,441 
1981 81 3,839 4,081 13,369,400 3,483 .. .. 784,825 
1982 86 3,921 4,149 14,500,556 3,698 .. .. 825,791 

1983 97 3,994 4,148 15,078,511 3,775 1,774,029 .. 899, 
1984 110 4,151 4,329 15,852,408 3,819 1,853,112 .. 902, 
1985 117 4,301 4,578 17,030,396 3,960 1,948,234 .. 1,019,2 

Dialnea de aupermarchés d'alimentation at d'épiceries 

Les ventes totales des chalnes de supermarchéa et d'epice-
ries ont auqaenté de 7.4% an 1985 pour atteindre $17,030.4 
millions, comparativement 8 $15,852.4 millions an 1984. Ourant 
cette période, le nombre de maqasina 8 succursales eat passé 8 
117, soit une augmentation de 7 chaines, alors que le nombre 
maximal de magasins exploités eat passé de 4,329 4 4,578. Le 
chiffre moyen des ventes par msqssin a atteint un sommet de 
$4.0 millions, an comparaison de $3.8 millions an 1984. 

Toutea las provinces ant signalé une hausse des ventes par 
rapport 4 l'année précédente. L'auqmentation particulièrement 
importante de 27.5% 4 Terre-Mauve eat due surtout 4 I'addition 
de deux grandes chalnea de supermarchés, bien que le nombre 
total de chatnea n'ait pas change. D'autrea auqmentstiona de 
pourcentage notables ont été siqnalees en Alberta, 13.4%, at 
so Québec, 10.2%. 

Las plus orar,dea chatnes d'alimentation, dont les ventea 
s'Clèvent 4 au moms $200 millions, représentsient 84.0% du 
total des ventes de toutes lea chatnes de supermarchCa et 
dCpiceries au Canada, comparativement 8 85.5% en 1984. 

Pour de plus amplea renseignements concernant lea chalnea 
de supermarehés at dépiceries, veuillez consulter tableaux 14 
, 19. 

Supermarket and Grocery Chains 

Total sales of supermarket and grocery chains grew 
by 7.4% in 1985 to $17,030.4 million from $15,852.4 
million in 1984. During this period, the number of 
chain organizations increased to 117, a gain of 7 
chains, while the maxirm.wn nu,iber of stores operated 
rose from 4,329 to 4,578 locations. The average sales 
per store reached a record high of $4.0 million, up 
from $3.8 million in 1984. 

All provinces reported higher sales compared with 
the previous year. An exceptionally large increase of 
27.5% in Newfoundland was mainly attributable to the 
addition of two large supermarket chains, although no 
net change in the total number of chains occurred. 
Other significant percentage increases were reported 
in Alberta, 13.4%, and in Quebec, 10.2%. 

The larger food chains, those with sales of $200 mil-
lion and over, accounted for 84.0% of the total sales 
of all supermarket and grocery chains in Canada, com-
pared with 85.5% in 1984. 

For further information covering supermarket and 
grocery chains, see Tables 14 to 19. 
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FABLE 15. Supermarket and Grocery Chains, Canada, by Province, 1984 and 1985 

tABLEAU 15. Chalnes de superanrchés at d'piceries, Canada, per province, 1984 at 1985 

Percentage change 
1985/1984 

Provnce 1984 1985 
Variation 
procentuelle 
1985/1984 

Canada 

Chains(1) - Che!nea(l) No. - nbre 110 117 

Stores (maxi.j.) - Magasins (.axi.iu) " " 4,329 4,578 

SALES - TOTAL - VENTES $'OOO 15,852,408 17,030,396 +7.4 

Newfoundland - Terre-Native: 
Chains - Chalnes No. - nbre 10 10 
Stores (maximum) - Magasins (maximum) " 74 73 
Sales - Total - Ventes 1 1 000 213,334 271,945 +27.5 

Prince Edward Island - Ile-du-Prince- 
douard 

Chains - Chstnes No. - nbre 5 5 
Stores (maximum) - Magasins (maximum) ' " 14 18 
Sales - Total - Ventes $'OOO x x x 

Nova Scotia - Nouvelle-coase: 
rins - Chanes No. - nbre 13 13 
tores (maximum) - Magasins (maximum) " " 177 191 
des - Total - Ventea $'OOO 640,300 695,848 +8.7 

.w Brunswick - Nouveau-Brunswick: 
- Chalnes No. 	- nbre 9 10 

F ,rea (maximum) - Magasins (maximum) " 76 93 
,ales - Total - Ventes $000 317,463 326,214 +2.8 

Quebec: 
Chains - Chafnes No. - nbre 22 22 
Stores (maximum) - Magasinm (maximum) " " 446 470 
Sales - Total - Ventes $000 2,375,776 2,618,437 +10.2 

Ontario: 
Chains - Chalnes No. - nbre 60 62 
Stores (maximum) - Magasina (maximum) " " 2,384 2,511 
Ssles - Total - Ventea 1 1 OOO 7,235,002 7,563,761 +4.5 

Manitoba: 
Chains - Chairies No. - nbre 10 9 
Stores (maximum) - Magasins (maximum) " " 166 162 
Sales - Total - Ventes $000 799,372 858,861 +7.4 

Saskatchewan: 
Chains - Chalnes No. 	- nbre 9 lii 
Stores (maximum) - Magasins (maximum) " " 139 141 
Sales - Total - Ventem $ 1 000 581,904 606,759 +4.3 

Alberta: 
Chains - Chatnes No. 	- nbre 14 18 
Stores (maximum) - Magasins (maximum) " " 441 476 
Sales - Total - Ventes $'OOO 1,682,226 1,907,867 +13.4 

British Columbia - Colombie-Britannique: 
Chains - Chslnos No. - nbre 14 13 
Stores (maximum) - Magasins (maximum) " ' 411 442 
Sales - Total - Ventea $000 1,964,755 2,130,731 +8.4 

kon and Northwest Territories - Yukon at 
lerritoires du Nord-Ouest: 

- Chalnas No. 	- nbre 1 1 
Forms (maximum) - Magasina (maximum) " 1 1 
lea - Total - Ventea 1 1 000 x x x 

I) The aggregate of the number of 	'Chains" by province does not add to the Canada total since many chains operate In more 
than one province and are counted once only at the Canada level. 

(1) La some des "Chstnes" par province ne correspond pam au total du Canada du fait qu'un grand nombre dentre allea operant 
dana plus d'une province maim ne sont comptées qu'une fojs mu niveau national. 
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TR&( 16. Superuarket and Grocery Chains by Nuaber of Stores Operated, Canada, 1984 and 1 ':I' 

1&tAU 16. ChaInss do super.erchés at d'picer1es salon Ic nre do .agaalns exploitds, I ........ '.'. '84 

Ntsnber of stores operated Chains Stores (aasle.) Sales 

Noebre 44 sarJsains esploités Chain.. Msgasins (maeiA,) Ventes  

No. - nbre S No. - nbre 	S 5000 

1984: 

4 	9 	stores - maysains 70 63.6 380 	 8.8 1 : 456 : 021 9.2 
10-49 	stores - magasins 20 18.2 371 	 6.6 811,135 5,5 
50-99 	stores - 50959105 11 10.0 768 	17.7 2 : 892964 18.2 

100-249 stores - eagasins 5 4.6 806 	16.6 6 : 519,240 41.1 
250 stores and over - magasins et plus 4 3.6 2,004 	46.5 4,113,048 26.0 

Total lID 100.0 4,329 	100.0 15,852,408 100.0 

1985: 

4- 9 	stores - ma9eslns 72 61.5 396 	 8.6 1,589,711 9.3 
30-49 	stores - sagasins 24 20.5 404 	 8.8 1,186,445 7.0 
30-99 	stores - sagasins 11 9.4 799 	17.5 4,471,321 26.2 

100-249 stores . magasins 6 5.1 854 	18.7 5,610,043 35.1 
250 stores and over . magasins et plus 4 3.4 2,125 	46.4 4,152,876 24.4 

Total 117 100.0 4,578 	100.0 11,030,396 100.0 

T68L[ 17. Super..rket and Grocery Chains by Annual Sales Voluae, Canada, 1984 and 1985 

T881[AU 11. Chalne. do .uper.arcti6a at d'épkcerles salon Is vol,e dee ventea aonueilea, Canada, 1984 at 1985 

Annual sales voluse Chains Stores (maxius.is) Sales 

Voluse ennuel des ventes Chain.. Magasins (maximia) Vantas 

No. - nbre S No. - nbre S 5000 8 

1944: 

Under - Mains de $20,000,000 56 50.9 426 9.8 373,746 2. 
S 20,000,000-$ 39,999,999 22 20.0 375 8.7 630,657 4.. 

40,000,000- 199,999,999 16 14.5 316 7.3 1,282,655 8. 
200,000,000- 699,999,999 11 10.0 2,225 51.4 4,523,950 28. 
700,000,000 and over - at plus 5 4.6 987 22.8 9,041,401 57.11 

Total 110 100.0 4,329 100.0 15,852,400 100.1 

1983: 

Under Mains de $20,000,000 59 50.4 402 8.8 424,053 2.5 
$ 20,000,000-S 39,999,999 21 17.9 366 8.0 606,078 3.6 

40,000,000- 199,999,999 20 11.1 448 9.8 1,689,875 9.9 
200,000,000- 699,999,999 II 9.4 2,535 55.4 5,005,897 29.4 
700,000,000 and over - at plus 6 5.1 825 16.0 9,304,493 54.6 

Total 117 100.0 4,578 100.0 11,030,396 100.0 

T881[ 18. Chain Suparsarketa and Grocery Stores by Annual Sales Vole, C.nadu, 1984 and 1985 

1I1NJ 18. Suceursalee des chainss do auper..rch6s at d'6piceriea salon Is vol,ae des sante, amuellea, Canada, 1984 at 1965 

Annual sales voluse Stores (mssi..,) Sales 

Voltilie annual des vent.. Magssins (assia.) Vent.. 

No. 	- obre S $'OOO 6 

1984: 

Under - Mains de $400,000 973 22.5 248,323 1.6 
S 	400,000-S 	999,999 1,385 32.0 822,903 5.2 

1,000,000- 	4,999,999 769 17.8 2,202.517 13.9 
5,000,000- 	7,999,999 485 11.2 3,115,065 19.6 
8,000,000- 11,999,999 400 9.2 3,972,566 25,1 

12,000,000 and over - at plus 317 7.3 5,490,974 34.6 

Total 4,329 100.0 15,652,406 100.0 

1985: 

Under - Mains ,le $400,000 1,013 22.1 257,848 1.5 
$ 	4630,000-5 	999,999 1,465 32.0 860,893 5.2 

1,000,000- 	4,999,999 909 19.9 2,519,654 14.8 
5,000,000- 	7,999,999 440 9.6 2,828,916 16.' 
8,000,000- 11,999,999 372 8.1 3,651,732 21. 

12,000,000 and over - at plus 379 8.3 6,665,293 40., 

Total 4,578 100.0 17,030,396 100.4 

I 
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S I UlI 1 19. Chain Superaarkets and Grocery Stores, by Selected localities, 1984 and 1985 

ooi EAU 19. Succurasles des chatnes de supecrctiéa at d'6picer1ea salon certainea agglratlons, 1984 at 1985 

Stores (saaios) Sale. Change 
in sale. 

Magsains (saxiai.) Ventes 1985/1984 

lariat ion 

1984 1965 1984 1985 
dcv ventea 

No. . nbre VuOu 

CAW8'A 4,329 4,578 15,852,413 17,030,396 .7.4 

Census metropolitan sress(l) - R4gions 	trapolitaines de 
recense.ent(1) 2,166 2,922 10,804,567 11,681,724 +8.1 

Calgar1, 	Alt,. 	- AIb. 377 179 546,811 592,37" 18.3 
Chicoitimi-Jonquilre, Qué. 12 11 a a 
tdamnton, Alto. - Alb. 165 178 745.931 442,441 +12.9 
Hsllfaa, 	N.S. 	- N.-l. 85 94 306.466 351,172 .18.6 
Hamilton, Dot. 186 164 486,138 517,186 +6.4 
Kitchener, 0t. 112 112 313,562 128,655 .4.8 
London, Ont. 87 109 299,860 323,191 .7.8 
Montréal, Qué. 255 267 1,283,206 1,455,535 .13.4 
Oshaaa, 0t. 56 61 139,958 141,576 *1.2 
Ottawa-Hull, Ont., Qué. 147 153 527,906 543,133 .2.9 
Qu84ec, Qué. 47 53 365,869 387,627 *5.9 
Regina, Soak. 511 48 190,072 194,491 *2.3 
Saint .)chn, N.B. 16 19 85,939 05,388 -0.1 
Saakatoon, Soak. 41 45 206,329 220,705 +7.0 
St. Catharanes-Niagara, Dot. 140 142 275,358 288,019 .4.6 
St. 	John's, Plld. 	- 	1.-N. 36 35 99,169 118,833 .19.8 
Sudbury, 0t. 34 35 125,288 115,396 .7.9 
Thunder Bay, Ont. 45 44 148,464 156,523 +5.4 
Toronto, Ont. 597 670 2,627,983 2,788,463 +6.1 
1roia-Rivirea, Qué. 6 5 a a a 
Vancouver, B.C. - C..8. 223 234 956,955 1,076,220 *12.5 
Victoria. B.C. 	- C.-B. 25 32 a a a 
W,ndaor, Dot. 88 100 219,319 243,023 *10.8 
Winnipeg. Man. 136 132 659,146 7118,518 +7.5 

Census agglomeratione(1) - Agqloératione de recens.sent(l) 

t'olat ion 25,000 and over - at plus 636 681 2.304,051 2,406.470 .4.4 

Comesu,Qué. 

5 5 a a a 
rrie, 	0t. 24 26 63,027 66,292 +5.2 
Ileville, 	Dot. 24 25 65,803 66.613 *1.2 
,tford, 	Ont. 34 37 91,600 103,282 +12.7 
kville, 	Dot. 12 13 36,922 39,794 *7.8 
lottetoa.n, 	P.E.I. 	- 9 11 27,861 29,355 .5.4 

I,lham, 	Dot. 21 311 64,490 68,452 .6.1 
Chilliwack, B.C. 	- C.-U. 8 9 34,404 38,100 .10.7 
Corn,.rbrook, Nfld. 	- 1.-N. 6 6 20,363 26.977 .32.5 
Cornwall, Dot., Qué. 18 19 65,874 70,161 .6.5 
Courtenay, B.C. - C.-8. 7 9 28,149 30,593 .8.0 
Ortmmondvilie, Qué. 2 2 a a a 
Fredericton, N.B. 6 9 a 40,466 a 
Grwry, Qué. 3 3 a a 
Cuclph, Oat. 73 32 95,063 102,357 *7.7 
Joliette, Qué. 2 2 x a a 
Keeloops, B.C. 	- C.-8. 14 14 70,617 71,674 .1.5 
Kelowna, B.C. - C.-B. 16 17 56,340 66,052 .17.2 
Kingston, Oat. 36 41 1117,737 111,371 .7.8 
Medicine Hat, Alto. - Mb. 12 14 46,546 48,598 .4.4 
Midland, Dot. 14 12 24,572 23,186 -5.6 
Macton, N.B. 25 29 75,910 77,311 .1,8 
MoSs .)ew, Sask. 12 10 39,299 39,459 .0.4 
Nanaimo, B.C. - C.-8. 8 10 47.545 49,353 .3.8 
New Glasgow, N.S. - N.-C. 15 17 46,787 52,738 *12.7 
North Bay, Oot. 27 26 70,606 71,839 +1.7 
Orillia, Ont. 15 15 40,374 42,210 +4.5 
Owen Sound, Oat. 13 14 35,963 37,734 +4.9 
Peterborough, Dat. 34 30 92,094 89,222 .3.1 
Port Alberni, B.C. - C.-B. 3 3 a a a 
Prince Albert, Sosk. 6 9 a a 
Prince George, B.C. . C.-B. 6 8 a a 
Ri,souski, Qué. 2 2 x a a 
Rouyn, Qué. 2 3 a a a 
Saint-Hyacinthe, Qué. 2 2 a a 
Saint-Jean-sur-Richelieu, Qué. 4 4 a a a 
Saint-JérBu,e, Qué. 4 4 a a 
Saleberry-de-ValleyField, Qué. 3 3 a a a 
Sarnia. Oat. 35 39 911,620 90,585 -0.3 
Sault Ste,Marie, Ont. 30 29 98.803 103,859 +5.1 
Sept-!les, Qué. 4 4 a 
Shawinigon, Qué. 2 2 a a a 
Sherbrooke, Qué. B 10 a a a 
Sorel, Qué. 2 2 a a a 
Stratford, Dot. 15 16 29,532 29,208 -1.3 

.1aey, 	N.S. 	- N.-t. II) 11 a a * 
iey Mines, N.S. - N... 8 9 a a * 
race, B.C. - C.-B. 3 3 a a a 
1 ford Mines, Qué. 3 1 a a 

W ',ton, 	Dot. 30 11 29,006 31,09? *7.2 
•ro, 	N.S. 	- 	N. 10 10 26,839 25,305 -12.3 

•ooa, B.C. 	- C.-8. 3 5 a a a 
Iorlavil1e, 	Qué, 2 2 a a a 

All other- Touted lea sutrea 927 975 2,143,795 2,942,199 +7.2 

(1) Bowed on the 1981 Census designations. 
(1) D'aprAa lea definitions du recwnseaent de 1981. 
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TABLE 20. Historical Statistics of Pharmacy Chains, Canada, 1971-1985(1) 

TABLEAU 20. Statistiques hiatoriques stir lea chatnes de pharmacies, Canada, 1971--19HK1.l 

Chains 	Stores Sales Salaries Accounts Inventory 
and wages outstanding at year end 

Magasins Ventes at year end for stores and 
warehouses 

Year 	Chalnes 	Average Total Average Résumé- Créances Stocks 6 Is fin 
value per ration act ives 5 de l'année pour 

Année store la fin de sayssiris et 
Haximtin l'année entrep8ts 

Moyenne Valeur t4oyenne 
totale par 

magasin 

-- 	 No. - nbre $'OOO  

1971 42 526 534 158,513 301 25,963 2,232 53,322 
1972 45 479 518 165,448 345 27,415 2,928 38,1)60 
1913 52 568 599 196,515 346 32,022 2,799 48,515 
1974 55 601 649 278,608 464 45,95U 3,700 64,527 

1975 49 578 615 333,438 577 51,084 4,948 73,618 
1976 48 615 650 369,221 600 60,934 5,640 80,096 
1977 44 572 635 401,097 701 68,562 7,025 85,090 
1978 52 627 671 473,419 755 77,633 9,197 96,437 

1979 52 620 654 525,899 848 85,594 10,380 104,307 
1980 51 626 663 633,929 1,013 100,870 17,021 130,281 
1981 63 721 753 781,986 1,085 . 	 . . 	 . 156,862 
1982 69 768 815 982,297 1,279 . 	 . .. 187,304 

1983 19 815 873 1,160,586 1,424 169,461 .. 214,791 
1984 75 855 889 1 9 380,260 1,614 192,100 . . 257,4 
1985 81 905 959 1,544,418 1,707 206,723 .. 

(1) Includes pharmacies, patent medicine and toiletries stores. 
(1) Comprerict: les pharmacies, les mayaainm de médicaments brevetés et de produita de totlette. 

I 

Pharmacy Chains 

Sales by pharmacy chains rose to $1,544.4 million 
in 1985, an increase of 11.9% from sales of $1,380.5 
million in 1984. The ninber of chain organizations 
increased to 81 from 75 in the previous year while the 
maximum nueber of outlets increased to 959 from 889 in 
1984. Average sales per store rose to $1.7 million in 
1985, up marginally from $1.6 million in 1984. 

Among the provinces, the year-over-year changes 
varied considerably. Quebec reported the most substan-
tial percentage increase in sales, 18.1%, and also the 
largest increase in the nueber of store outlets. In 
New Brunswick, sales declined by 19.2%, mainly because 
of a change in the composition of the survey universe, 
although no net change occurred in the ntmiber of 
chains or stores. Ontario and Quebec marginally in-
creased their shares of the pharmacy chain market in 
1985, to 36.6% and 23.1% respectively. 

The larger chains, with sales over $50 million, 
increased their market share to 56.7% of total phar-
macy chain store sales in 1985, coirared with 49.7% in 
1984. 

For further information on pharmacy chains, see 
Tables 20 to 25. 

Chalnem de pharmacies 

En 1985, lea ventes des chaines de pharmacies se sont éle-
vées I $1,544.4 millions, soit une augmentation de 11.9% par 
rapport I $1,380.3 millions en 1984. Le nombre d'entreprises 
de magasins I succursales a augmenté 1 81, comparativement I 
75 lannée précédente tandis quo le nombre maximal des points 
de vente eat passé de 889 en 1984 I 959. [p chiffre moyen des 
ventes par magasin a autjmenté de 5.8% pour sétablir I $1.7 
million en 1985, une hauaae maryinale coinparativement I $1.6 
million en 1984. 

Lea provinces ont enregistré dune année I l'autre des 
chanqemonts tres varies. Le Québec a signalC Is plus forte 
augmentation du pourcentage des ventes, sait 18.1%, et aussi 
l'augmentat ion Is plus yrande du nombre de points de vente. Au 
Nouveau-Brunswick, lea ventes ant accuse une baisse de 19.2%, 
en raison surtout de modifications apportées I Ia composition 
de lunivers de l'enquête, bien que 1e nombre de chalnes ou de 
maijasina n'ait pas change. LQntario et le Québec ant augmenté 
de façon marginale leur part du marcrié des chalnem de pharma-
cies en 1985 pour atteindre respect ivement 36.6% et 23.1%. 

La part du marché des chalnes plum importantes, dont les 
ventea excCdent $50 millions, eat passée de 49.7% du total des 
ventea des chatnes de pharmacies en 1984 1 56.7% en 1985. 

Pour de plus ainples renseignements concernan 
de pharmacies, veulller consulter tableaux 20 1 
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S TABLE 21. Pharmacy Chains, Canada, by Province, 1984 and 1985(1) 

IABLEALJ 21. Chatnes de pharmacies, Canada, par province, 1984 et 1985(1) 

Percentage change 
1985/1984 

Province 	 1984 	 1965 
Variation 
procentue lie 
1985/1 984 

Canada 

Chalna(2) - Ct,atnem(2) 	 No. - nbre 	 75 	 81 

Stores (saxinaja) - Magamins (maxiusmi) 	 ' 	" 	 889 	 959 

SALES - TOTAL - VENTES $000 1,380,260 1,544,418 +11.9 

Newfoundland - Terre-Neuve: 
Chains - Chalneg No. - nbre 4 4 
Stores (maximisi) - Magasins (maximljn) 11 23 26 
Sale8 - Total - Ventes $'OOO x 23,109 x 

Prince Edward Island - Ile-du-Prjnce- 
ldouard 

Chains - Chatnea No. - nbre 2 1 
Stores (maximum) - Plagasins (maximum) 1. 	

" 2 1 
Sales - Total - Ventes $'OOO x x x 

Nova Scotia - Nouvelle-cosse: 
Chains - Chatnes No. - nbre 3 4 
Stores (maximum) - Magasins (maximum) 11

" 40 42 
les - Total - Ventea $000 x x x 

iw Brunswick - Nouveau-Brunswick: 
iains - Chalnes No. - nbre 4 4 
1 ores (maximum) - Magesins (maximum) ' 	 ' 14 14 

'iales - Total - Ventes $'OOO 14,699 11,874 -19.2 

Lluébec: 
Chains - Chatnes No. - nbre 20 23 
Stores (maximum) - Magasins (maximum) 1. 	.1 119 157 
Sales - Total - Ventea $000 302,492 357,103 +18.1 

Ontario: 
Chains - Chalnes No. - nbre 24 25 
Stores (maximum) - Magasins (maximum) " 	 " 394 416 
Sales - Total - Ventes $000 486,907 564,512 +15,5 

Manitoba: 
Chains - Chainea No. - nbre 6 5 
Stores (maximum) - Magasins (maximum) " 39 36 
Sales - Total - Ventes $000 29,968 29,463 -1.6 

Saskatchewan: 
Chains - Chalnes No. - nbre 4 3 
Store8 (maximum) - Magasins (maximum) " 	 " 47 42 
Sales - Total - Ventes $000 x x x 

Alberta: 
Chains - Chatnes No. - nbre 15 15 
Stores (maximum) - Magasins (maximum) ' 	 ' 103 104 
Sales - Total - Ventes 8'000 129,265 133,250 +3.1 

British Columbia - Colombie-Britannique: 
Chains - Chalnes No. - nbre 13 16 
Stores (maximum) - Magasins (maximum) " 108 121 
Sales - Total - Ventea $000 265,750 294,781 +10.9 

Yukon and Northwest Territories - Yukon et 
Territoires du Nord-Ouest: 
ins - Chalnea No. - nbre - - 

tores (maximum) - Magmains (maximum) "  - - 

des - Total - Ventea S $'OOO - - - 

Includes: pharmacies, patent medicine and toiletries stores. 
) Conrend: lea pharmacies, lea magasins de médicaaentm brevetés et de produits de toilette. 

The aggregate of the number of "Chains" by province does not add to the Canada total since many chains operate in more 
than one province and are counted once only at the Canada level. 

(2) La sousne des 'Chalnes" par province ne correspond pam mu total du Canada du fait quun grand nombre d'entre elles opèrent 
dana plus dune province maim ne aont comptes qu'une foia mu niveau national. 
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198u: 22. Pharsacy Diatna, by Iber or Stores Operated, Canada, 1984 and 19850> 

TA8IE9*1 22. Dialnea de pharies melon Is nre de .agaaino eeploltés, Canada, 115 t-t 196, 

N.miber of stores operated Chain0 Stores (ma 

Nombre de magssina esploités Chetnes Mayssina (mesi.aI) Ventes 

No. - nbre S No. - nbre S 5000 

1984: 

4- 9 mtores - mayaanm 55 73.3 299 33.6 433,722 31.4 

10-19 atores - magasins 13 17.3 164 18.4 186,381 13.5 

20 stores and 00cr - iiagasino at plus 7 9.3 426 47.9 760,137 55.1 

Total 75 100.0 889 100.0 1,380,260 100.0 

1985: 

4- 9 stores - nayaa2na 59 72.8 325 33.9 418,136 27.1 

10-19 stores - meyssins 15 18.5 195 20.3 262,255 17.0 

20 stores and over - mayasins at plus 7 8.7 439 45.8 864,027 55.9 

lotal 81 100.0 959 100.0 1,544,418 100.0 

T*E 23. Phaesacy Chaina, by Annual Sales Voluae, Canada, 1984 and 1985(1) 

TA.(A0 23. Ooalrsa de phax.aciea aelon Ia vol.ae doe ventea aninuelles, Canade, 1984 at 1905(1) 

Annual sales values Chains Stores (maximum) Sales 

Volume annuel dea ventea Chalnes Magasins (maai,..le) Ventes 

No. - nbre S No. - nbre 	S $000 S 

1904: 

Under - Mains de $3,000,000 16 21.3 108 	 12.1 33,765 2. 

S 3,000,000-5 7,999,999 28 37.3 194 	 21.8 136,498 9. 

8,000,000- 49,999,999 27 16.0 262 	 29.5 523,535 

50,000,000 and over - at plus 4 5.3 325 	 36.6 696,462 49. 

Total 75 100.0 889 	 100.0 1,380,260 100.11 

1985: 

Under - Mains de $3,000,000 23 28.4 158 	 16.5 36,620 2.4 

$ 3,000,000-S 7,999,999 29 35.0 199 	 20.8 152,333 9.9 
8,000,000- 49,999,999 21 28.4 238 	 24.9 479,980 31.0 

50,000,000 and over - at plum 6 7.4 364 	 37.9 876,485 56.7 

Total 81 100.0 959 	 100.0 1,544,410 100.0 

14011 24. Chain Pharaacy Stoma, by Annual Sales Volume, Canada. 1984 and 1985(1) 

TABLEAu 24. Succurealee doe chalnem de phar.aciea melon Is volume des vesitee annuellea, Canada, 1984 at 1985(1) 

Annual aales volume 	 Stores (u,as%sja) 	 Salee 

Volume annuol dee cantos 	 Megesins (maxl*) 	 Ventes 

Sn. - nhra 	 S 	 $000 	 5 

1984: 

Under - Moms do $400,000 163 10.3 34,557 2.5 

S 	400,000-$ 	799,999 155 17.4 92,737 6.7 
800,000- 1,099,999 140 15.7 129,059 9.4 

1,100,000- 1,599,999 154 17.3 202,736 14.7 

1,600,000- 3,999,999 219 24.6 512,132 37.1 
4,000,000 and over - at plus 58 6.5 408,239 29.6 

Total 089 100.0 1,580,260 100.0 

1985: 

Under - Moms de $400,000 203 21.2 35,690 2.3 

$ 	400,000-$ 	799,999 164 17.1 97,093 6.3 
800,000- 1,099,999 120 12.5 112,838 7.1 

1,100,000- 1,599,999 160 16.7 211,857 13. 

1,600,000- 3,999,999 230 24.8 553,733 35. 

4,000,000 and over - at plus 74 7.7 533,209 34. 

Total 959 100.0 1,544,410 100.0 

(1) Includes: pharmacies, patent medicine and toiletries stores. 
(1) Coueprend: lea pharmacies, lee magmeine de m8dicmments brevet6m at de prodxiite de toiletta. 
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25. Da1n Ptiars.cy Stores, by Selected Local it tee, 1984 and 1985(1) 

'I LAd 25. Succursal.s des chaise de pharlee scion certainec .gqlrsLion., 1984 at 1985(1) 

Stores (maximum) 	Soles 	 ChanQe 
in sales 

Magamina (maaii*j) 	Ventea 	 1985/1984 

Variation 
1986 	1985 	1984 	1985 	des venice  

1985/1984 
- 	- 

No.- nbre 

CANADA 889 959 1,380,263 1,544,418 +11.9 
Census .etrc*olltnn areas(Z) - Regions .Atropolitainra de 

receneesent(2) 610 678 1,025,065 1,182,402 .15.3 
Calgary, Alto. 	- AID. 25 26 35,243 29,673 .15.8 
Chicoutimi-JonqulBre, Qué. 1 tO a a a 
F:deonton, 	Alt.. 	- Rib. 50 55 64,075 71,803 +12.1 
Halifaa, 	N.S. 	- N.-. 29 32 a a a 
Hamilton, Oat. 42 46 52,243 56,963 .9.0 
Kitchener, Ont. 10 13 10,798 13,290 .23.1 
London, 	Ont. 21 22 23,053 
Montréal, Qué. 61 75 210,705 246,252 +16.9 
Ushawa, Ont. 1jr 8 a 9,602 
OUawo-L4jll, Ont., Qué. 24 29 43,655 54,752 .25.4 
Québec, Qué, 15 17 a a a 
Regina, Sack. 19 18 43,655 a a 
Saint John, N.B. 3 
Saskatoon, Soak. 10 10 a a a 
St. Catharinea-Niagara, Ont. 16 15 16,226 19,434 .19.8 
St. 	John's, 	Nfld. 	- 1.-N. 15 17 11,753 14,260 .21.2 Sudbury, Ont. 8 8 7,557 7,679 .1.6 
Thunder Bay, LInt. 13 11 a a a 
toronto, Oat. IlZr 116 138,5lOr 165,627 *19.6 
Irois-Riotkres, Qué. 1 3 a C S 
Vancouver, B.C. - C.-B. 57 67 185,959 210,160 .13.0 
Victoria, B.C. 	- C-B. 14 16 19,959 22,436 +12.6 
Windaor, Dot. 26 26 a a a 
Winnipeg, Man. 56 34 a 28,486 a 
Census aqqlirations(2) - Aqglor.tiona de reeenue.,,nt(2) 
t'ni,,,lation, 25,000 and over - at plus 109 121 157,511 172,497 .9.5 

osesu, Qué. - 1 - a - 
,,Ont. 4 4 a a a ille, 	(lot. 3 3 a a a ford, 	Qut. 13 14 10,327 12,509 .21.1 
vitle, 	LInt. 2 2 a a a ottetown, 	P.I.I. 	- 	t.-P.-. 2 1 a a a 
as,Ont. 4 6 a a a aeck, B.C. 	- C.-B. 2 2 a a a crbrook, Mild. 	- 1.-N. 1 1 a a a Cornwall, (bnt., 	- QuC. 1 1 a C C Courtenay, B.C. - C.-B. 1 1 C C S 

Drreaondntlle, Qué. - - - - - 
Fredericton, N.B. 2 2 a a a 
Gronby, (JuC 1 1 a a a Cuwlph, 	LInt. 5 5 a a a Joliette, Qué. - - - - - 
Kanloopa, B.C. 	- C.-B. 1 1 a a 
Kelowna, B.C. - C.-B. 4 4 a a 

a 
a Kingston, Oat. 5 5 a a a Pcdicine Hat, Aits. - Aib. 4 4 a a a Midland, Ont. - - - - 

Moncton, N.B. 6 7 5,680 a a Moose Jaw, Soak. 2 2 a a a Nanaimo, B.C. 	- C.-B. 5 6 a a a New Glasgow, N.S. - N.-. 1 1 a a a North 8ay, Oat. 2 2 a a a OriLlia, 	LInt. 3 3 a a a Owen Sound, Dot. 1 2 a a a Peterborough, Dot. - - - - - 
Part Alberni, B.C. 	- C.-8. 1 1 a a a Prince Albert, Saak. 2 2 a a a Prince George, B.C. 	- C.-8. - 1 a Rimoaaki, Qué. 1 1 a a 

- 
a Rouyn, Qué. 1 1 a a a Salnt-Hyecinthe, Qué. 4 4 a a a Sair,t-Jean-aur-Richelieu, Qué. i 3 a a a Saint-JerOme, Qué. 6 6 11,568 12,535 .8.4 Salaberry-de-VatleyfieLd, Qué. - - - 

Semis, Ont. 6 6 a a x Sault Ste. Marie. ant. 2 2 a 
Sept-ties, Qué. - 1 - 

a 
S 

a 

9,awinigan, Qué. - - - - - 
Sherbrooke, Qué. 1 1 x a a Sorel, Qué. 1 1 0 a a Stratford, Ont. I 1 a a a Sydney, N.S. 	. N.-(. - - 
Sydney Mines, N.S. - (1.4. - - 
(errace, B.C. - C.-8. 3 3 a a a !hetford Mines, Qué. - - - - 
:renton, Ont. - 
ruro, 	N.S. 	- N.-t. 1 3 a a a "mnon, B.C. 	- C.-B. 3 3 a a a ctorlanlile, Qué. - 2 

All other - Toutse lee autmea 1er 160 178,797r 189,519 .6.0 

1) lncludca, pharsacieapatent medicine and toiletries stores. 
(I) Co.,rend: lea phareacies, lee magaaans de médLc.menta brevetéa ci de produits de tollette. 
(2) (need on the 1981 Cenaua designations. 
(2) D'aprAs lea définitiona du recenaement de 1981. 



I 

n 



SHtII Cl-IA INS 

CHAINES Ct MAGAS INS Ct CHAUSSURES 

I 

I 



Chains 	Stores 
	Sales 
	

Salaries 
and wages 

Magasins 
	

Ventes 

Year Chatnes 	Average 

Année 

Total 	Average 	Rémuné- 
value 	per 	ration 

store 
Max i mue 

Moyenne 	Valeur 	Hoyenne 
totale 	par 

magasin 

56 

TABLE 26. Historical Statistics of Shoe Chains, Canada, 1971-1985(1) 

TABLEAU 26. Stat istiquem historiques sue lea chatnes de maqasins de chauaaures, Canada, 1971-1985(1) I 
Accounts Inventory 
outstanding at year end 
at year end for stores and 

warehouses 

Créances Stocks 	Ia fin 
actives de l'snnée pour 
is fin de magasins et 
i'année entrepôts 

1971 76 1,545 1,579 177,734 115 34,002 610 45,957 
1972 75 1,585 1,650 192,788 122 37,742 575 49,784 
1973 67 1,540 1,684 210,400 137 39,081 760 58,984 
1974 67 1,580 1,728 234,283 148 44,411 1,526 63,662 

1975 67 1,640 1,778 272,546 166 52,937 1,902 73,469 
1976 65 1,715 1,805 314,772 184 66,292 3,992 86,891 
1977 65 1,707 1,814 344,640 202 75,115 8,129 100,911 
1978 70 1,831 1,971 423,460 231 67,809 2,609 140,180 

1979 72 1,916 2,043 523,381 273 106,786 3,347 175,692 
1980 68 1,965 2,117 570,028 290 115,726 2,837 188,826 
1981 64 2,086 2,247 658,689 316 .. .. 247,818 
1982 65 2,230 2,337 697,117 313 .. .. 198,973 

1983 64 2,219 2,345 756,861 341 144,179 .. 211,911 
1984 71 2,240 2,331 844,943 377 150,105 .. 230,6k 
1985 80 2,344 2,464 946,275 404 163,855 .. 254,4. 

(1) Includes: men's, women's, children's and family shoe stores. 
(1) Comprend: lea magasins de chaussurem pour hommes, dames, enfants et is famille. 

I 

For further information on shoe chains, see Tables 
26 to 31. 

Chatnes de magaaina de chmussures 

En 1985, lea ventes des ehalnes de magasins de chaussures 
se sont étabiies a $946.3 millions, soit une hausse de 12.0% 
per rapport 4 l'année précédente ($844.9 millions). Le nombre 
de chalnea de msgasins de chaussures a augmenté de 71 en 1984 
i 80 en 1985 et le nombre maximal de aagssins est passe de 
2,331 en 1984 a 2,464. Le chiffre moyen des ventes par magasin 
a sugmenté de 7.2%, pour sétablir a $404,000 en 1995. 

Québec eat toujours is province ayant la part du aarché is 
plus importante, soit 40.0% des ventes de toutes les chalnes 
de magasins de chaussures mu Canada. Toutes les provinces ont 
signalé une augmentation des ventes, ailant de 2.4% au Nou-
veau-Brunswick jusqua 20.1% en Nouvelle-cosse. 

Lea chatnes les plus importantes, dont lea ventes s'élèvent 
è plus de $12 millions, representsient 78.0% des ventes to-
tales des chalnes de magasins de chmussures, c'est--dire une 
augmentation de is part du marché qui, en 1984, était de 
74.5%. 

Pour de plus amples renmeignements concernant lea chainea 
de msgaains do chauasurea, veuillez consulter tableaux 26 
31. 

Shoe Chains 

Sales by shoe store chains reached $946.3 million 
in 1985, an increase of 12.0% from the previous year's 
total of $844.9 mitlion. The nLxnber of shoe chain or -
ganizations increased from 71 in 1984 to 80 in 1985; 
the maximum number of stores reached a total of 2,464, 
up from 2,331 in 1984. Average sales per store in-
creased by 7,2% to $404,000 in 1985. 

Quebec remained the leading province in terms of 
market share, with 40.0% of the sales of all shoe 
chain organizations in Canada. All provinces regis-
tered increased sales, ranging from 20.1% in Nova 
Scotia to 2.4% in New Brunswick. 

The larger chains, with sales of $12 million and 
over, accounted for 76.0% of total shoe chain store 
sales, up from a 74.5% market share in 1984. 

4 
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IA&E 27. Shoe Chains, Canada, by Province, 1984 and 1985(1) 

TABlEAU 27. Chanes de magamina de chausaurem, Canada, per province, 1984 at 1985(1) 

Percentage change 
198 5/1 984 

1984 	1985 Province 	
Variation 
procentuel le 
1985/1984 

Canada 

Chains(2) - Chslnea(2) No. - nbre 71 80 

Stores (saxiim) - Magmsinm (maxi..J.) 2,331 2,464 

SALES - TOTAL - VENTES $000 844,943 946,275 .12.0 

Newfoundland - Terre-Neuve: 
Chains - Chatnes No. 	- nbre 5 6 
Stores (maximum) - Magasins (maximum) 1. 35 36 
Sales - Total - Vontes $000 x x x 

Prince Edward Island - Ile-du-Prince- 
Edouard: 

Chains - ChaTnes No. - nbre 3 3 
Stores (maximum) - Magasins (maximum) " " 9 9 
Sales - Total - Ventea $000 x x x 

Nova Scotia - Nouvalle-lcoase: 
Chains - Chatnes No. - nbre 7 9 
Stores (maxirlaim) - Magasins (maximum) ' " 79 83 
'ales - Total - Ventes 5 1 000 17,784 21,355 +20.1 

New Brunswick - Nouveau-Brunswick: 
rains - Chalnes No. 	- nbre 8 8 
;toreo (maximum) - Magasins (maximum) " " 72 70 
Nales - Total - Ventea $'OOO 17,271 17,692 +2.4 

)uébac: 
Chains - Chatnes No. 	- nbre 46 53 
Stores (maximum) - Magasins (maximum) 11 

' 802 897 
Sales - Total - Ventes $'OOO 334,702 378,205 +13.0 

Ontario: 
Chains - Chalnes No. - nbre 42 45 
Stores (maximum) - Hagasins (maximum) ' " 848 870 
Sales - Total - Ventea $000 308,031 346,356 +12.4 

Manitoba: 
Chains - Chatnes No. - nbre 14 14 
Stores (maximum) - Magasina (maximum " " 65 65 
Sales - Total - Ventes $01fl0 21,519 23,139 +7.5 

Saskatchewan: 
Chains - Chatnes 'o. 	- nbre 10 10 
Stores (maximum) - Magasins (maximum) " 58 58 
Sales - Total - Ventes $000 16,221 17,559 +8.2 

Alberta: 
Chains - ChaXnes No. - nbre 22 20 
Stores (maximum) - Magasina (maximum) " ' 205 215 
Sales - Total - Ventes $'OOO 72,477 78,222 +7.9 

British Columbia - Colombie-Britannique: 
Chains - Chalnes No. 	- nbre 14 14 
Stores (maximum) - Magasinm (maximum) 11 

' 158 161 
Sales - Total - Ventes $'OOO 45,715 51,765 +13.2 

Yukon and Northwest Territories - Yukon et 
Territoires du Nord-Ouest: 

hams - Chatnes No. - nbre - - 

;ores (maximum) - Magasina (maximum)  
ales - Total - Ventes $'OOO - - - 

Includes: men's, women's, children's and family shoe stores. 
:1) Comprend: lea magasins do chaussures pour honynes, dames, enfants et Is fami lie. 
2) The aggregate of the number of "Chains" by province does not add to the Canada total since many chaine operate in more 

than one province and are counted once only at the Canada level. 
La sonaae des 'Chatnes" par province ne correspond pas au total du Canada du fait quun grand nombre dentre elba opèrent 
dana plus d'une province asia ne aont comptées qu'une foia au niveau national. 
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TAI 28. Shoe Chains, by P8er or Stores Operated, C.nsda, 1984 and 1985L 1 

1801180 28. Chalnsa do .agasina do chauseures solon 1s nro do sagasirm vop I Ii 	I '9I' 	1 	'111 	I' 

Nijeber of stores operated Chains Stores (085isum) Sales 

Nodere do asgsaine s'cplol.ts Chaines Hagasins (maximum Yentes 

No. - nbre S No. - nbre 	S $'UOO S 

1984: 

4- 9 stores - esgasins 34 47.9 lBS 7.9 74,858 8.9 
10-29 stores - mages:ns 20 28.2 521 13.8 130,682 15.5 
30-49 stores - oagssins 7 9.9 259 11.1 125,112 14.8 
50-99 stores - ms9ssins 5 7.0 342 14.7 128,804 15.2 
100 stores and over - msgssins at plus 5 7.0 1,224 52.5 385,487 45.6 

Total 71 100.0 2,331 100.0 844,943 100.0 

1985: 

4- 9 stores - eagasine 41 51.5 223 9.0 90,444 9.6 
10-29 stores - maqasins 20 25.0 313 12.7 152,025 16.1 
30-49 stores - mogasins 8 10.0 296 12.0 128,022 13.5 
50-99 stores - msgasir,s 6 7.5 428 17.4 176,603 18.6 
100 stores and over - msgssins at plus 5 6.2 1,204 48.9 399,381 42.2 

Total 80 100.0 2,468 100.0 946,275 100.0 

T80L( 29. Shøe Chains, by Annual Sales Vol,.e, Canada, 1984 and 1985(1) 

TA8L[MJ 29. Chaines do .ag.aine do chausmuree salon Is volte des vontes annuellos, Canada, 1984 at 1985(1) 

Annual sales volnee Chains Stores (eaxim.) Sales 

Volume annuel des ventea Chatnea Hagasins (maxineis) Ventes 

No. - nbre S No. - nbre 	S $'OOO 

1984: 

Under - Moms de $2,000,000 21 29.6 109 	 4.7 28,897 
$ 2,000,000-$ 4,999,999 22 31.0 214 	 9.2 73,657 

S,0013,10fl- 	11,999,999 13 18.3 338 	 14.5 112,506 
12,000,000- 39,999,999 9 12.7 379 	 16.2 199,5132 
40,000,000 and over - at plus 6 9.5 1,291 	 55.4 430,581 50.' 

Total 71 100.0 2,331 	 100.0 844,943 100.0 

1985: 

Under - Moms de 82,000,000 23 28.8 115 	 4.7 32,798 3.5 
S 2,000,000-$ 4,999,999 26 32.5 217 	 8.8 82,322 8.7 

5,000,000- 11,999,999 12 15.0 255 	 10.3 93,029 9.8 
12,000,000- 39,999,999 12 15.0 527 	 21.4 264,907 25.9 
80,000,000 and over - at plus 7 8.7 1,350 	 54.8 493,220 52.1 

Total 80 100.0 2,464 	 100.0 946,275 100.0 

TA&E 30. Chain Shoe Stores, by Annual Salem Vol.e, Canada, 1984 aM 1985(1) 

TAEMJ 30. Succursales doe chajnes do magaslns do cflausmures salon Is volume dee ventes .,ss,elles, Canada, 1984 at 1985(1) 

Annual aeles vohs,e 	 Stores (maximum) 	 Sales 

Volume annual des ventes 	 Magaeins (ssxieua) 	 Ventes 

No. - nbre 	 S 	 S'0153 	 S 

1984: 

Under - Moms de $100,000 178 7.6 11,286 1.3 
S100,0004199,999 459 19.7 69,624 8.2 
200,000- 299,999 519 22.3 130,000 15.4 
300,000- 499,999 685 29.4 261,775 31.0 
500,000 and over - at plus 490 21.0 372,258 44.1 

lotal 2,531 100.0 844,943 100.0 

1985: 

Under - Moms do $100,000 140 5.7 7,474 0.8 
5100,0004199,999 484 19.6 77,531 8.. 
200,000- 299,999 
300,000- 499,999 

566 
739 

23.0 
30.0 

144,896 
286,897 

15. 
50.' 

500,0110 and over - at plus 535 21.7 429,477 45. 

Total 2,464 100.0 946,275 100.15 

(1) Includes: sans, women's, children's and family shoe stores. 
(1) Corend: lee aagselns de chaussures pour ho,uses, doses, enfanta at Is fasifle. 
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ANtE 31. Chain Shoe Stores, by Selected localities, 1984 and 1905(1) 

IAl3l[AIJ 31. Succursales den chalnes de .agaains de chaumsures melon certairies agglouérationm, 1984 at 1985(1) 

Stores (maxineei) 	 Sales Change 
in salos 

Magasins (mosimum) 	 benlem 1985/1984 

Variation 

1984 	 1985 	 1984 1985 	 des ventes 
1985/1984 

CANADA 2,331 2,464 864,943 946,271' .12.11 
Census metropolitan areaa(2) - Regions m6tropolitaines de 

recense.ent(2) 1,672 1,792 676,212 163,890 *13.0 
Calgary, 	Alto. 	- Alt. 89 78 31,474 
Chicoutimi-Jovqu,Are, Qué. 26 26 10,349 10,933 
Edmonton, 	hits, 	- AIb. 87 ID) 32,377 37,887 .17.0 
Halifax, 	N.S. 	- N.-l. 31 36 10,082 12,158 .20.6 
Hamilton, 	lint. 62 56 17,727 19,404 .9.5 
Kitchener, 	lint. 37 36 10,561 11,052 +4.6 
London, lint. 41 49 12,067 13,683 .13.4 
Montrdal, Qué. 435 513 192,066 219,742 *14.4 
(whose, 	lint. 11 11 4,921 5,643 .10.7 
Ottawa-Hull, Dot., Qué. 91 97 43,014 45,439 .6.6 
QuCbec, Qué. 107 109 49,026 54,703 .11.6 
Regina, 	Sask. 23 23 6,177 6.722 .8.8 
Saint John, N.B. 17 17 3,794 3,972 .4.7 
Saskatoon, Sash. 15 15 5.809 6,167 +6.2 
St. Catharineo-Niagsra, 	lot. 24 23 6,735 7,274 +8.0 
St. 	John's, 	Nfld. 	- T.-N. 15 15 5,759 5,990 +4.0 
Sudhary, 	lint. 18 18 5,634 6,024 .6.9 
Thunder 0sy, 	lint. 15 13 0,232 4,481 .5.9 
Toronto, 	lint. 350 366 159,005 187,499 .17.9 
Trols-Rinihres, Qué. 18 19 7,931 8,281 .4.4 
Vancouver, B.C. 	- C.-B. 78 81 28,178 32,836 *16.5 
Victoria, B.0 .-C.-0. 14 17 3,511 4,586 +30.6 
Windsor, Ont. 17 20 7,461 8,335 .11.7 
Winnipeg, Man. 51 51 18,522 19,828 *8.2 
Census agglomerat iona(2) - Aqglo.érationa de recensement( 2) 

','1',,lation 25.000 and over - at plus 394 402 109,727 116,698 +6.4 
Coseau, Qud. 5 5 1,645 1,552 -5.7 

7 11 1,887 2,470 +30.9 

r,e, 	

Ont. 
•:leville, 	Ont. 7 8 3,717 1,949 +13.5 
• •v'tfard, 	lint. 9 8 2,628 2,650 

ckvilie, 	lint. 3 3 ii x 
•iloLtetown, 	P.E.I. 	- 	!.-P.4. 6 6 ii n 
ithan, 	lint. 12 12 1,538 2,124 -16.3 
Iliwack, 	B.C. 	- C.-B, 4 4 931 950 .2.0 Lurverbrook, HEld, 	- 1.-N. 3 7 5 5 

Cornwall, 	[Tnt., 	Qué. 9 7 1,850 1,614 -12.8 
Courtenay, B.C. 	- C.-B. 2 2 
Orusno,,dv,lle, 	Qué. 8 8 2,790 3,113 +11.6 
Fredericton, 	N.B. 14 33 3,795 3,705 -2.4 
liranby, 	Qué. 9 9 3,216 3,368 .4.7 
Guelph, lint. 10 11 2.393 3,038 .27.1 
.loliette, 	Qué. 12 13 4,259 4,994 +17.3 
Kamloops, B.C. 	- C.-B. 7 7 1,451 1,543 .6.3 
Kelowna, B.C. 	- C.-B. 6 6 1,738 1,782 *2.5 
Kingston, 	Ont. 22 22 5,699 4,990 -12.4 
Medicine Hat, Alto, 	- 414, 4 5 980 1,132 +15.5 
Midland, 	lint. 3 4 , 836 
Moncton, 	N.B. 15 14 5,274 5.186 -1.7 
Moose Jaw, Sank. 5 5 828 981 +18.5 
Nenmimo, 	B.C. 	- C.-8. 11 10 1,810 1,800 -0.6 
New 2iasgoa, N.S. - N.-. 7 9 1,210 2,210 +82.6 
North Bay, lint. 10 9 1,918 2,188 .14.1 
Orillia, 	Ont. 2 2 n s s 
Owen Sound, lint. 2 2 ii x 
Peterborough, lint. 11 10 3,579 2,504 -30.0 
Port Alberni, B.C. 	- C.-B. 2 2 x n 
Prince Albert, Sank. 4 4 986 1,088 .10.3 
Prince George, B.C. 	- C.-B. 7 7 1,707 1,674 -3.9 
Himouabi, Qué. 8 8 2,028 2,947 .4.2 
Ilouyn, Qué. 5 6 2,205 2,050 -7.0 
Somnt-Hyacinthe, Qué. 9 9 3,389 3,513 .3.7 
Snint-Jean-aur-Richelieu, Qué. 13 15 3,531 4,701 *21.8 Saint-JerOme, Qué. 13 14 4,000 5.222 .8.8 Salaberry_de_Valleyfield, Qué. 5 6 2,400 2,780 *15.8 Sarniw, Ont. 13 12 3,021 2,681 -11.3 
Sault Ste. Marie, Dot. 
Sept-tles, Qué. 

13 14 2,498 3,078 +23.2 

Shswinigwn, Qué, 
2 

12 
2 
9 

x 
2,881 2,964 .2.9 Sherbrooke, Qué, 19 22 9,373 10,782 *15,0 

Sorel, Qué. 7 7 2,368 2,601 *9.8 Stratford, 	lnt. 2 2 s s a 
Sydney, 	N.S. 	- N.-. 15 13 2,553 2,726 +6.8 
:vloey Mines, 	N.S. 	- N.-h. 3 3 5 

ace, B.C. - C.-B. 1 1 x a a 
•1 ford Mines, Qué. 3 3 u 1,104 

'ton,Ont. , 2 1 s n x ro, 	N.S. 	- N.-). 4 4 s a o 
on, B.C. 	- C.-B. 2 2 o s 

• 	•'torisvulle, 	Qué. 5 8 1,867 2,323 +24.4 

All other - toute, lea autres 265 270 59,005 65,602 .11.3 

I) 	Includes, men's, women's, children's and family shoe stores. 
Conprend: 	lea magaulns de chaussures pour ho,mnes, dames, enfanta at Ia fan,Ule. 
Baaed on the 1981 Census designations. 

(2) O'aprha lea definitions du recenaement de 1981. 
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TA&E 32. Historical Statistica of Women's Clothing Chaina, Canada, 1971-190 

TABLEAU 32. Statistiques historiques sur los chalnes de magasirla de vêtemenl 	iiiu 1,m 	1irtm1i, 

Chains 	Stores Sales Salaries Accounts Inventory 
and wages outstanding at year end 

Magasins Ventes at year end for stores and 
warehouses 

Year 	Chalnes 	Average Total Average Rmuné- Crésnees Stocks h la fin 

value per ration actives è de Iannée pour 
Année store is fin de maqasins ci 

Maximum l'ann#e entrepOts 

Moyenne Valour Moyenne 
totale par 

maqasin 

No. - nbre $'OOO 

1971 76 984 1,015 253,094 257 38,788 13,537 37,363 

1972 83 1,091 1,174 293,803 269 43,316 12,733 44,821 

1973 78 1,178 1,273 277,534 236 45,088 7,178 47,468 

1974 89 1,365 1,454 381,111 279 66,824 9,796 54,537 

1975 87 1,491 1,630 471,913 317 83,594 10,835 64,600 

1976 90 1,653 1,755 518,638 314 94,978 9,328 65,868 

1971 95 1,787 1,919 589,314 330 110,105 12,380 86,758 

1978 97 1,919 2,048 681,040 355 125,683 13,192 103,545 

1979 98 2,067 2,193 758,486 367 144,606 14,019 117,963 

1980 100 2,199 2,295 869,398 395 155,733 14,571 135,211 

1981 94 2,615 2,766 1,023,614 391 .. .. 181,234 

1982 120 2,986 3,095 1,189,668 398 .. .. 198,41111 

1983 142 3,214 3,355 1,357,167 422 215,418 .. 228,21. 

1984 155 3,467 3,659 1,556,522 449 246,939 .. 265,0' 

1985 165 3,820 4,056 1,822,605 477 285,600 . . 261,.' 

Women's Clothing Chains 	 Chalnes do magaains do vetements pour dames 

Total sales of women's clothing chains rose by 
17.1% in 1985 to reach a level of $1,822.6 million. 
The number of chain organizations increased to a total 
of 165 compared with 155 in 1984; the maximum number 
of store outlets increased to 4,056 from a total of 
3,659 a year earlier. Average sales per store were 
$477,000, up 6.2% from 1984. 

The two largest provinces, Ontario and (luebec, 
maintained the largest shares of the women's clothing 
chain market in 1985, 40.7% and 22.4% respectively. 
All provinces registered sales increases, ranging from 
23.1% in Saskatchewan to 7.9% in New Brunswick. 

The larger chains, with sales over $50 million, in-
creased their share of women's clothing chain store 
sales to 56.2% in 1985, conared with a market share 
of 51.0% in 1984. 

For further information on women's clothing chains 
see Tables 32-37. 

En 1985, 1cm ventes totales des chelnes de reaqasins tie  vb-
tements pour dames ont auqmenté de 17.1% et ont atteint 
$1,822.6 millions. Le nombre d'entreprises de magasins h suc-
cursales eat pass6 de 155 en 1984 6 165; Ic nombre maximal de 
points de vente a augmenté de 3,659 l'année prcddente 
4,056. Le chiffre moyen des ventes par maqasin a atteint 
$477,000, soit une augmentation de 6.2% par rapport h 1984. 

Lea deux plus grandes provinces, l'Ijntsrio et le (Iuéhec, 
continuent h détenir la plus grande part du marché des chalnes 
de maqasin de vêtements pour dames en 1985, soit 40.7% et 
22.4% respeetivement. Toutes lea provinces ont enreqistré une 
augmentation des ventes allant de 7.9% su Nouveau-Brunswick 
23.1% en Saskatchewan. 

Lea chalnes les plus importantes, dont lea ventes s'élèvent 
h plus do $50 millions, ont auqmenté leur part des ventes des 
chalnes de maqasins de vétements pour dames de 51.0% en 1984 
56.2% an 1985. 

Pour plum do renseiqnements concernant 1cm chaInem de maaa-
sins de vétements pour dames, veuillez consulter tableaux 32 b 
37. 

a 



63 • TABLE 33. Women's Clothing Chains, Canada, by Province, 1984 and 1985 

IABLEAU 33. Chatnea de magasina cia vAtements pour dames, Canada, per province, 1984 ot 1985 

Percentage change 
1985/1984 

Province 1984 1985 
Variation 
procentuelle 
1 985/1 984 

Canada 

Chains(1) - Chatnee(1) No. 	- nbre 155 165 

Stores (maximum) - Magasins (maximum) 1. 
"  3,659 4,056 

SALES - TOTAL - VENTES $000 1,556,522 1,822,605 +17.1 

Newfoundland - Terre-Neuve: 
Chains - Chalnes No. 	- nbre 17 17 
Stores (maximum) - Magasins (maximum) " 64 72 
Sales - Total - Ventes $000 27,197 30,289 +11.4 

Prince Edward Island - tIe-du-Prince- 
douard: 

Chains - Chanes No. 	- nbre 3 3 
Stores (maximum) - Magasins (maximum) " 7 7 
Sales - Total - Ventos $'OOO 3,167 3,623 -14.4 

Nova Scotia - Nouvelle-cosse: 
Chains - Chalnes No. 	- nbre 20 20 
Stores (maximum) - Magasina (msximue) ' 112 115 
iles - Total - Ventes $000 45,333 49,048 +8.2 , w Brunswick - Nouveau-Brunswick: 
nina - Chsnes No. 	- nbre 16 16 
urea (maximum) - Magaains (maximum) " " 108 106 
Ies - Total 	- Ventes $000 40,195 43,375 +7.9 

kibec: 
Chains - Chalnes No. 	- ribre 80 84 
Stores (maximum) - Magsains (maximum) 1. " 949 1,080 
Sales - Total - Ventem $'OOO 350,819 408,980 +16.6 

Ontario: 
Chains - Chalnea No. - nbre 77 87 
Stores (maximum) - Magasins (maximum) " 1,322 1,496 
Sales - Total - Ventes $'OOO 630,033 742,088 +17.8 

Manitoba: 
Chains - ChaTnes No. 	- nbre 27 27 
Stores (maximum) - Magaaina (maximum) " ' 142 147 
Sales - Total - Vontes $000 66,057 74,087 +12.2 

Saskatchewan: 
Chains - Chatnes No. 	- nbre 28 28 
Stores (maximum) - Magasins (maximum) 11 ' 125 138 
Sales - Total - Ventes $'OOO 49,287 60,688 +23.1 

Alberta: 
Chains - Chalnes No. 	- nbre 42 41 
Stores (maximum) - Magaains (maximum) 11 11 456 500 
Sales - Total - Ventes $000 184,829 223,978 +21.2 

British Columbia - Colombie-Britannique: 
Chains - Chalnea No. 	- nbre 35 35 
Stores (maximum) - Ilagasins (maximum) ' 374 395 
Sales - Total - Ventes $000 159,604 186,448 +16.8 

Yukon and Northwest Territories - Yukon at 
Terrjtoires du Nord-Ouest: 

ruins - Chalnes No. 	- nbre - - 
Hires (maximum) - Msgasins (maximum) 
iles - Total - Ventea 

I 

$'OOO 
"  - - - - - 

I) The aggregate of the number of 'Chains' 	by province does not add to the Canada total since many chains operate in more 
than one province and are counted once only at the Canada level. 

U La somme des "Chatnem" par province ne correspond pas mu total du Canada du fait qu'un grand nombre d'entre ellea oprent 
dons plus d'une province maim ne sont comptées qu'une fois au nivesu national. 
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I 1416 I 14. Woanr, 	Clothing Chn:rrn, hy N,er of toren Operated, Canada, 19134 an,) 1985 

IA&IAIJ 34. Dalnes do .agaairio do vAte.enta pour da solo,, le nre do w9asina , It,'.,. Ir,I,, "It; 

Nosier OF stores operated 

Nontre do magesins eaploitAs 

Chains 

Chalnes 

Storee (maxlm,p,,) 

Meossine (msviml,n) 

Slee 

Vntes 

No. - nbra S 4o. 	- dote 	S cOlT) 

1984 

4- 9 stores - msgesins 94 60.6 543 14.8 214,970 13.8 

10-19 stores - meas:ns 31 20.0 392 10.7 144,707 9.9 

20-49 stores - maqevins 11 7.1 343 9.4 157,165 10.1 

50-99 stores - msgeslr,s 11 7.1 824 22.9 280,317 18.0 

100 stores and over - 	aqevirts et pIns 8 5.Z 1,557 42.6 759,363 48.8 

Tot.l 155 100.0 3,659 100.0 1,556,522 100.0 

1985: 

4- 9 stores - maqssins 100 60.6 579 14.3 239,037 13.1 

10-19 stores - rsagasins 31 18.9 406 10.0 157,066 9.6 

20-49 stores - maqesins 14 8.5 399 9.6 169,579 9.2 

50-99 stores - magasins 9 5.5 632 15.6 235,544 12.9 

100 stores and over - magasins at plus 11 6.6 7,050 50.5 1,022,379 $6.1 

Total 165 100.0 4,056 100.0 1,822,685 100.0 

IAOLE 35. Won's Clothing Dains, by k,nual Sales Volt., Canada, 1984 and 1985 

TA1MJ 35. D.lrrs do oqaalna do wAL...nts pour ds solon 10 votose des ventes a,wsrllrs, Cara, 1984 at 1945 

Annual Bales volose 

Values annuel des ventas 

Chains 

Chaines 

Stores (masimus) 

Magasins (moximt,e) 

Soles 

Ventos 

No. - nbra S No. - nbre S 1'000 

1984: 

Under - Mains do $2,000,000 50 32.2 279 7.6 59,226 3. 

$ 2,000,000-5 4,999,999 58 37.4 470 12.8 176,862 11... 

5,000,000- 	9,999,999 21 13.5 369 10.1 149,637 9.' 

10,000,000- 19,999,999 10 6.5 427 11.7 137,653 8. 

20,000,000- 49,999,999 8 5.2 615 16.8 281,105 15.' 

50,000,000 and over - et plus 8 5.2 1,499 41.0 797,039 51. 

Total 153 100.0 3,659 100.0 1,556,522 100.0 

1985: 

Under - Maine do $2,000,000 52 31.5 288 7.1 60,386 3.3 

$ 2,000,000-5 4,999,999 60 36.4 459 11.3 191,499 10.5 

5,000,000- 	9,999,999 23 13.9 476 10.7 161,039 8.8 

10,000,000- 19,999,999 10 6.1 252 6.2 115,202 6.3 

20,000,000- 49,999,999 10 6.1 744 18.3 270,999 14.9 

50,000,000 and over - at plus 10 6.1 1,877 46.3 1,021,630 96.2 

Total 165 itItLO 4,056 100.0 1,022,605 100.0 

TAOL( 36. *en'a Clothing O9ain Stores, by 9ooual Sales Yole, Canada, 1984 and 1985 

198L(AIJ 36. Succuroales dos thai,s do .sgaaina do v8tnts pour da salon le voluse des ve,*es arramlles, Canada, 1984 at 1985 

Annual sales valose 	 Stores (ssoim,a,,) 	 Sales 

Valuee annual doe cantos 	 Magesins (meolsue) 	 Vent., 

No. - nbre 	 S 	 $000 	 S 

1984: 

I 

697 19.0 87,674 5.6 
613 16.8 154,174 9.9 

568 15.5 197,759 12.7 
871 23.8 380,881) 24.4 

484 13.2 280,038 18.0 

426 11.7 856,397 29.4 

3,659 100.0 1,556,522 100.0 

757 18.7 97,900 

599 14.8 150,122 

653 16.1 227,829 12; 

882 21.7 401,084 22. 

612 15.1 357,732 19, 

553 13.6 587,939 32.' 

4,056 100.0 1,822,605 100.11 

Under - Mains de $200,000 
$200,000-$299,999 
300,000- 399,999 
400,000- 499,999 
500,000- 699,999 
700,000 and over - at plus 

Total 

1985: 

Under - Mains do $200,000 
$200,000-$299 .999 
300,000- 399,999 
400,000- 499,999 
500,000- 699,999 
700,000 and over - at plus 

Total 
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S 161911 37, W,,n' Clol iriq tIio SIr.., by 5,1.,) .11 I 	oh) irs, I9t44 ,rs1 lH', 

I Ad) 612 37. Succursalea des rtaali.e, €1. .agaslns de v6te.eota pour dee a,lun certaines a9,Jlrat loon, 1984 et 1985 

Store. (maci...) 	 5.1cc 	 Chw,ge 
In sales 

Megacine (macilium) 	 Vente 	 1905/1984 

Variet ion 

1984 	 1985 	 1984 	 1985 	 d es ve 
1985/1

ntea  
984 

r,O. 	- nore )'ULOJ 

CAMN)A 3,659 4,056 1,556,522 1,822,605 +17.1 
Cer.us .etropolltan area.(l) - Régiona sétropolitainea tOe 

rccen.eiuient(1) 2,769 3,060 1,255,224 1,463,099 *16.6 

Calgary, Alta. 	- AIb. 159 169 71,721 87,192 .21.6 
Chicoutimi-JonqulVre, Qué. 41 39 10,968 12,302 .12.2 
[th,onton, ARe. - Aib. 216 245 87,123 105,369 .20.9 
Halite,, 8.5 .-N.-L 74 75 31,712 33,897 .6.9 
Hamilton, lint. 115 121 47,304 52.757 +11.5 
K&trViener, 	lint. 62 61 26,434 27,890 .5,5 
London, lint. 60 99 29,645 42,636 .43.8 
Montréal, Qué. 465 531 195,248 223,218 .14.3 
044,,,,., 	lint. 24 23 11,365 13,299 .17.0 
Ottawa-Hull, 	lint., Qué. 186 189 82,771 92,215 +11,4 
Québec, aué. 204 206 69,805 70,478 +12.4 
Regina, Seek. 56 64 21,637 27,577 .27.7 
Saint Jthn, N.B. 26 25 10,531 11,063 
SaakLoon, Seek. 30 33 16,242 19,574 +20.5 
St. Catharimes-Niagara, Ont. $8 39 17,537 18,881 +7.7 
St. 	John'., Slid. 	- 1.-N. 39 40 17,941 19,505 .8.7 
Sudbury, lint. 29 30 10,926 12,900 .18.1 
Thunder Bay, lint. 23 24 9,341 111,967 *17.4 
Toronto, lint. 908 597 290,556 343,978 .18.4 
Trois-BlviVrev, GuLf 33 35 10,119 11,748 .16.1 
Vancouver, B.C. 	- C.-0. 199 208 96,000 111,041) .15.7 
Victoria, B.C. 	- C-B. 43 5$ 15,927 21,115 .32.6 
Windsor, Got. 29 39 17,908 22,370 +24.9 
Winnipeg, Man. 110 115 56,499 63,148 .11.8 

Census .gg1raL ima( 1) - Aqgtr.t lone tOe reeen.nt( 1) 

u1nti. 25,000 and over - et plus 552 623 195,875 234,110 .19.5 

, o.e.u, Qué. 
i' 	Ont. 

2 
13 

9 
27 

x 1,569 

lie, 	lint. 19 22 
5,499 
5,563 

9,489 
0,268 

.72.6 
*48.6 

Ford, 	Dot. 15 15 5,249 5,751 *9.6 
:.c*ckv,hle, 	Ont. 6 5 1 1 6411 1,679 .2.4 
harlottetoen, 	P.E.I. 	- 	l.-P.-i. 4 4 1,921) 2,154 *12.2 

Chatham, lint. 21 22 6,133 6,563 .7.0 
Chilliwack, B.C. 	- C.-8. 6 0 2,403 3,018 .25.6 
Cornerbrook, Slid. - 1.-N. 4 6 a 2,228 
Cornwall, lint., Qud. 13 12 4,982 4,708 .2.7 
Courtenay, B.C. - C.-8. 1 1 a 
Oru,imondville, Qué. 5 5 1,595 1,764 +10.6 
Fredericton, 	N.B. 16 14 6,459 6,636 *2.7 
Granby, Qué. 11 14 2,838 3,778 +33.1 
Guniph, 	lint. 24 27 8,556 9,974 .16.6 
Joliette, Qué. 7 8 1,928 2,195 .13.8 
Kamioopa, B.C. - C.-8. 20 19 5,958 6,653 .11.7 
Kelowna, B.C. - C.-8. 13 13 5,824 7,279 .25.0 
Kingston, ant. 29 36 9,913 13,728 .38.5 
Medicine Hat, Alt.. - AIb. 10 ii 3,970 4,744 .19.5 
Midland, 	lint. 6 6 1,815 1,978 .9.0 
Moncton, N.B. 27 28 13,478 14,557 *8.0 
l44oae Jaw, Seek. 10 11 2,715 3,194 .17.6 
Nanaimo, 	B.C. 	- C.-8. 20 19 5,961 6,737 .13.0 
New Glasgow, N.S. - N.-i. 7 7 2,368 2,470 .4.3 
North Bay, Ont. 18 I? 5,939 6,1131 .1.5 
Or,liia, hint. 5 s 1,906 1,979 *3.0 
Owen Sound, Ont. 5 5 * a 
Peterborough, 001. 16 16 6,126 6,930 .13.1 
Port Alberria, 	B.C. - C.-B. 2 2 x a 
Prince Albert, Seak. 13 15 3,9129 4,585 .17.3 
Prince George, B.C. - C-B. 14 14 6,247 6,287 .0.6 
Rimouski, Qué. 9 11 2,532 3,932 +99.3 
Rouyn, Qué. 3 4 x 1,832 a 
Saint-Hyacinthe, Qué. 12 14 3,412 5,153 +51.11 
Seint-Jean-sur-Richelieu, Qué. 10 19 2,231 4,260 .90.9 
Saint-JerOme, QuC. 11 12 3,366 3,989 *18.5 
Salsbercy-de-Velleyfieid, Qué. 5 5 1,734 1,846 .6.5 
Semis, 	lint. 21 21 7,648 8,4121 *9.8 
Sault Ste. Marie, (Jot. 19 19 6,571 7,7441 *17.8 
Sept-tIes, Qué. 5 7 1,344 1,664 .23.8 
Shawinigan, Qué. 12 17 3,326 3,915 +17.7 
Sherbrooke, Qué. 17 26 6,331 8,362 *32.1 
Torn, Qué. 6 7 1,526 1,715 +12.4 
Stratford, 	lint. 2 2 a a a 
Sydney. N.S. 	- N. 17 14 5,534 6,217 .12.) 
Sydney Minea, N.S. - 8.4. - - - - - 

2 2 a a 

retrace, BC. 

- C.-8. 
Inetford Mines, Qué. 3 4 a a a 
reston, 	lint. 4 3 x a a 
ruro, N.S. - 8.4. 5 5 1,883 2,007 +6.6 

nernon, B.C. 	- C.-8. s 6 1,996 2,616 .31.1 
i,ctoriavhhle, 	Qué. 6 8 1,610 2,177 *35.2 

All other - loutea lee autree 738 373 105,423 125,395 +18.9 

(1) Based on the 1981 Census designations. 
(1) 0'.pr6s lea definitions di, rece,aeen,ent de 1981. 
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TABLE 38. Historical Statistics of Other General Merchandise D,aina, Canada, 1971-1985 

TABLEAU 38. Statistiques historiques our lea autres chairiem de .aqasins do marchandisea diverses, Canada, 1971-198W' 

Chains Stores Sales Salaries Inventory 
and wages at year end 

Magasins Ventes for stores and 
warehouses 

Year Chalnes Average Total Average Réruné- Stocks Ii la fin 
value per ration de l'année pour 

Année store magaSinS et 
Maximum entrepôts 

Moyenne Valeur Moyenne 
totale per 

magasin 

No. - nbre $o00 

1971 42 2,037 2,044 1,275,705 626 156,474 269,939 

1972 43 2,034 2,052 1,405,251 691 174,814 309,097 
1973 42 2,058 2,113 1,516,464 737 225,949 355,339 
1974 43 2,253 2,322 1,757,968 780 255,409 368,550 

1975 42 2,311 2,400 1,870,690 8(19 322,932 374,941 
1976 43 2,037 2,448 1,877,930 922 318,881 400,863 
1977 42 1,938 2,035 1,947,159 1,005 322,460 440,669 
1978 40 1,955 2,083 2,077,291 1,063 318,420 533,397 

1979 36 1,977 2,052 2,195,480 1,111 349,188 549,043 
1980 33 2,032 2,088 2,403,486 1,183 388,731 605,847 
1981 32 2,115 2,163 2,560,926 1,211 .. 637,943 
1982 28 2,144 2,200 2,577,379 1,202 . . 588,050 

1983 33 2,240 2,294 2,795,337 1,248 291,676 648,952 
1984 32 2,357 2,457 2,991,460 1,269 321,474 723 9 069 
1585 32 2.449 2,535 3,704,664 1,309 320,237 755,190 

I 

I 

Autres chalnes do magasiris do marcI%andIses diverses 

Le total des ventes des chaines de maqasins do marchandises 
diverses a auqmenté de 7.1% en 1985 pour atteindre c3,204.7 
millions, coriparativement h $2,991.5 millions en 1984. Au 
cours do cette mAme période, Tm nombre do chalnes s'est main-
tenu a 32; toutefois, le nombre maximal de maqasins a amenté 
do 2,457 a 2,535. 

2 l'exception de la Saskatchewan, oh ii y a eu une leqere 
haisse, toutes lea provinces ont enregistré une auqmentation 
des ventes par rapport 4 l'année précédente. Le Nouveau-
Brunswick a siqnale l'ajmentation la plus importante, aoit 
15.8%, due 4 l'addition d'une grande chalne de magasins do 
marchandises diverses. D'autres auqmentations importantes de 
pourcentaqe ont dtL6  siqnalées an Alberta, 10.9%, et 4 1 lie-
du-Prince4douard, 8.3%. 

Lea chalnes 1cm plus importantes tie maqasins de merchan-
dises diverges, dant les ventes s'élèvent au moms 8 $110 mil-
lions, ont représenté 78.7% du total des ventes de ce groupe, 
comparativement 4 78.1% en 1984. 

Pour do pius amples renseiqnements sur lea autres chatnes 
de maqasins de marchsndises diversea, veuillez consulter tab-
leaux 38 4 43. 

Other General Merchandise Chains 

Total sales of general merchandise chains grew by 
7.1% in 1985 to $3,204.7 million from $2,991.5 million 
in 1984. During the same period, the number of chain 
organizations remained constant at 32; the maximum 
number of stores, however, increased from 2,457 to 
2,535 locations. 

With the exception of Saskatchewan, which reported 
a slight decline, all provinces showed higher sales 
coni,ared with the previous year. New Brunswick re-
ported the most substantial percentage increase at 
15.8%, which was attributable to the addition of a 
large general merchandise chain. Other significant 
percentage increases were reported in Alberta, 10.9%, 
and in Prince Edward Island, 8.3%. 

The larger general merchandise chains, with sales 
of $110 million and over, accounted for 78.7% of the 
total sales of this group, conpared with 78.1% in 
1984. 

For further information on other general merchan-
dise chains, see Tables 38-43. 
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' 	 AILI.E 39. Other General Irchandise Chains, Canada, by Province, 1984 and 1985 

I I\tILEAIJ 39. Autrea chairiem de magasiris de marchandisam diverses, Canada, par province, 1984 et 1985 

Province 

Percentaqe change 
198 5/1984 

1984 	 1985 
Var uit ion 
procentue I li 
1985/1984 

Canada 

Chaina(1) - chalnea(1) No. 	- ribre 32 32 

Stores (saximtml) - 	 gasina (maxi) " " 2,457 2,535 

SALTS - TOTAL - VENTES $'OOO 2,991,460 3,204,664 +7.1 

Newfoundland - Terre-Neuve: 
Chains - Chalnes No. 	- nbre 7 8 
Stores (maximl.sn) - Hagasins (maximiJn) " 

' 112 114 
Sales - Total - Ventes $ 1 000 x x x 

Prince Edward Island - Ile-du-Prince- 
rdouard: 

Chains - Chaines No. - nbre 7 7 
Stores (maximum) - Magasina (maximum) " " 25 25 
Sales - Total - Ventes $'OOO 23,388 25,333 +8.3 

Nova Scotia - Nouvelle-Ecosse: 
Chains - Chalnes No. 	- nbre 10 10 
Stores (maximum) - Magasins (maximum) " " 158 165 

- Total - dentes $ 1 000 190,982 20fl,559 +5.0 

. 	

Brunswick - Nouveau-Brunswick: 
m 'a - Chalnes No. P - nbre 9 10 

,res (maximUm) - Magasins (maximum' ' 121 134 
- Total - Ventes $•000 135,435 156,897 .15.8 

Iij,bec: 
Chains - £hlnes No. - nbre 17 17 
Stores (maxirusan) 	- Maqasina (maximtjui) " ' 509 515 
Sales - Total - Ventes $ 1 000 522,283 551,577 +5.6 

Ontario: 
Chains - Chatnes No. 	- nbre 22 22 
Stores (maximum) - Maujasins (maximum) " 778 816 
Sales - Total - Ventes $'OOO 1,204,495 1,300,141 +7.9 

Manitoba: 
Chains - Chalnes No. - nbre 9 10 
Stores (maximum) - Magasins (maximum) ' " 128 133 
Sales - Total - Ventes $'OOO 119,100 121,286 +1.8 

Saskatchewan: 
Chains - Chalnes No. - nbre 10 10 
Stores (maximum) - Magasins (maximum) " 188 183 
Sales - Total - Ventes $000 197,768 194,648 -1.6 

Alberta: 
Chains - Chalnes No. 	- nbre 12 12 
Stores (maximum) - Magasins (maximum) It 

' 217 216 
Sales - Total - Ventes $'OOO 238,419 264,365 +10.9 

British Columbia - Colounbie-8ritannique: 
Chains - Chatnes No. 	- nbre 11 11 
Stores (maximum) - Magasins (maximum) ' 207 219 
Sales - Total - Ventes $000 241,545 253,067 +4.8 

Yukon and Northwest Territories - Yukon et 
Terrjtoires du Nord-Ouest: 

- Chalnes No. 	- nbre 2 3 
res (maximum) - Magasins (maximum) " 14 15 

- Total - Ventes P $000 x x x 

The aggregate of the ni.,nber of "Chains' 	by province does not add to the Canada total since many chains operate In more 
than one province and are counted once only at the Canada level. 

l) La some des "Chalnes' per province ne correspond pam au total du Canada du fait qu'un grand nombre dentre cues opèrent 
dens plus dune province mais ne sent courptées quune fois au nivesu national. 

(2) See Appendix III. 
(2) Voir Appendice III. 
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1A&E 40. Other General MerchandIse Chaina, by Niber of Stores Operated, Canada, 1984 and 141' 

IA&CAIJ 40. Autrea chaines do aa,aeine do .archandiees divermem selofl is nre de sagaaine v.p 
I 

Number or stores operated Chains Stores (maclowe) Salm 

Sombre de msgaens expioités Chatnes Ilegasins (maclean) Ventes 

No. - nbre S No. - nbre S 5 1 000 

1984: 

4- 9 stores - magasins 11 34.4 73 3.0 155,673 5.2 

10-49 stores - magasins 11 34.4 249 10.1 342,843 11.5 

50-79 stores - magasins 4 12.5 261 10.6 291,069 9.7 

80 stores and over - sagasine et plus 6 18.7 1,874 76.3 2,201,875 73.6 

Total 32 100.0 2,457 100.0 2,991,460 100.0 

1 985: 

4- 9 stores - megasins 11 34.4 13 2.9 155,870 4.9 

10-49 stores - meqesins 10 31.3 208 8.2 247,499 7.7 

50-79 stores - magasins 5 15.6 325 12.8 443,804 13.8 

80 stores and over - aagssins at plus 6 18.8 1,929 16.1 2,357.491 73.6 

Total 32 100.0 2,535 100.0 3,208,664 100.0 

TAOLE 41. Other General Merchandise Chains, by Annual Sales 9011.0, C.n.d., 1984 and 1985 

TA81EAIJ 41. Antt'as chalnes do saganina de .arthandlsea diversea salon is vol1.e dee ventee eanuellea, Canada, 1988 at 1985 

Annual sales volume Chains Stores (isasiuus) Sales 

Voluile annuel des ventes Chatnes Hagasina (macjean) Yentes 

No. - nbre S No. - nbre S 5000 5 

1984: 

Under - Moms de $10,000,000 10 31.2 80 3.3 48,032 

$ 10,000,000-s 49,999,999 9 28.1 214 8.7 170,424 

50,000,000- 109,999,999 6 18.8 261 10.6 436,894 

110,000,000 and over - et plus 7 21.9 1,902 77.4 2,336,110 711. 

lotal 32 100.0 2,457 100.0 2,991,860 100.11 

1985; 

Under - Moms de $10,000,000 9 29.1 65 2.6 37,715 1.2 

$ 10,001,000-11 49,999,999 10 31.3 244 9.6 182,794 5.7 

50,000,000- 109,999,999 6 19.8 265 10.5 462,139 14.4 

110,000,000 and over - at plus 7 21,9 1,961 77.4 2,522,016 19.7 

Total 32 100.0 2,535 100.0 3,208,664 100.0 

TA&E 42. Chain Other General Merchandise Stores, by Annual Sales Voltae, Canada, 1984 and 1985 

TA&EAIJ 42. Succursales des autree chalnes de .agasins de aarchandiaea diversea melon 54 vol1.e dma ventea annuellea, Canada, 1984 at 1985 

Annual sales volume Stores (maxiane) Sales 

Volume annuel dee ventee l4aganins (maoireim) Ventea 

No. - nbre 8 $000 

1984: 

Under - Moms do $300,000 515 21.0 92,079 3.3 

$ 	300,000-5 	599,999 563 22.9 248,517 8.3 
600,000- 	999,999 853 18.4 351,296 11.1 

1,000,000- 1,999,999 544 22.1 773,722 25.9 
2,000,000- 3,999,999 287 11.7 779,895 26.1 
4,000,000 and over - et plus 95 3.9 745,951 24.9 

Total 2,457 1181.0 2,991,468 100.0 

1985: 

Under - lOins do $300,000 484 19.1 96,361 
$ 	300,0004 	599,999 554 21.9 244,040 

600,000- 	999,999 493 19.4 383,254 
1,000,000- 1,999,999 565 22.3 807,209 2". 
2,000,000- 3,999,999 337 13.3 931,978 
4,000,000 and over - at plus 102 4,0 751,822 

Total 2,535 1011.0 3,204,664 100.0 
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1 f 43. Chain Other General Merthandise Stores, by Selected Localities, 1984 and 1985 

Sil LALJ 43. Succursales des sutrea chalnee de maqasins de sarchandises diverse.., Belon certaines aqqlori.8rstionn, 1984 at 1985 

Stores noximun) 	 Sales 
In vales 

Maqasins (maoimtan) 	 Ventes 	 1985/1984 

Verlot Ion 

1984 	 1985 	 1984 	 1985 	 ventes 
1985/1984 

CANADA 2,457 2,535 2,991,460 3,204,664 .7.1 

Ceneus metropolitan areos(i) - RAglan.. .Atropolitainea do 
recen8nt(1) 635 660 1,225,410 1,264,059 .3.1 

Oulgory, 	ilta. 	- 	Alt. 13 13 34,912 37,036 +6.1 
Chicoutimi_JnnquiVre, Qué. 6 6 x 9,123 
Edmonton, 	AILs. - ilb. 18 21 48,126 53,552 .10.9 
Ilolifas, 	N.S. 	- 	N.-€. 26 24 56,311 46,467 -17.5 
Hamilton, 	lInt 39 40 71,026 75,298 .6.0 
Kitchener, Ont. 21 22 34,194 33,124 .6.2 
London, 	tInt. 23 23 411,521 311,774 -24.2 
MontrAal, Qué. 136 139 1311,666 143,681 .8.4 
Oshaws, Oct. 12 12 39,038 41,243 +5.6 
ItLaws-Hull, Oct., Qué. 26 28 64,981 65,510 .8.1 
Québec, 	1j6. 23 23 36,613 33,595 -8.2 
Regina, Soak. 7 7 35,781 27,964 .21.8 
Saint 3ohn, N.B. 8 112 11,360 16,086 +41.6 
Saskotoon, 	Soak. 8 8 28,089 27,092 -3.5 
St. 	Cotharines-Nioqsra, tInt. 33 54 48,583 53,302 +9.7 
St. 	John's, 	Nfld. 	- 	T.-N. 6 5 14,951 
Sudbury, 	lInt. 9 10 17,087 16,952 -P.R 
Thunder 8ay, tInt. 7 7 o a 
Toronto, 	lInt. 149 152 353,921 376,738 .6.4 
Trois-Rivihre.., Qué. 2 2 n a 
Vancouver, B.C. 	- C.-8. 30 38 63,322 67,118 .6.0 
Victoria, 	B.C. 	- C.-8. 5 5 10,269 10,037 -2.2 
Windsor, tInt. 13 14 28,032 31,708 +13.1 
Winnipeg, Man. 15 19 38,241 36,977 -3.3 

(,,ov,o aqqlo.erHtiona(1) - AggineArations de recensement(1) 

lotIon 25,000 and over - at plus 212 303 451,067 491,510 *9.0 

lomeou, UuA. 3 3 a a a 
,v, 	tInt. 7 8 73,201) 24,661 .6.3 
'ville, 	lInt. 6 6 10,179 10,162 .5.7 

,,tford, 	tInt, 6 6 9,492 9,369 -1.2 
,ville, 	lInt. 2 6 a a a 

• 	,rlettmtoon, 	P.E.I. 	- t.-P.-I. 8 8 13,200 14,487 +9.8 
Chatham, 	tInt. 7 6 8,103 7,744 -4.4 
Chilliwack, 	B.C. 	- C.-B. 4 5 8,927 7,127 -20.2 
Cornerbrook, 	Sf14. - 0.-N. 4 5 7,141 7,881 .10.4 
Cornaull, Oct., Qué. 9 9 8,331 9,228 .14.8 
Courtenoy, B.C. 	- 0.-B. 2 4 
Drun,eondvjlle, Qué. 3 3 x a 
fredericton, N.B. 4 6 a 10,792 .64.2 
Granby, Qué. 1 1 a a a 
Suelph, 	tInt. 8 8 17,359 19,878 .14.5 
Joliette, QuA. 3 3 5,784 6,173 .,-6.7 
Kamloops, B.C. 	- 0.-B. 3 3 x 
Kelowna, B.C. - C.-B. 6 7 9,855 10,285 .4.4 
Kingston, tInt. 12 12 20,162 21,314 .5.7 
Medicine 	lot, Alta. 	- BIb. 5 5 10,710 11,108 +3.7 
Midland, 	tInt. 6 6 5,666 6,292 .31.0 
Moncton, N.B. 9 13 11,036 16,690 +51.2 
44ose Jaw, 	Soak. 7 7 10,163 10,196 .0.3 
Nansimo, 	B.C. - C.-B. 3 2 a a a 
New Gloeqow, 	N.S. - N.-I. 7 8 10,496 12,401 .18.1 
North Boy, tInt. 8 18 10,918 a a 
Orillia, 	tInt. £4 4 11,754 12.612 +7.5 
[loon Sound, tInt. 5 6 5,141 5,808 +15.0 
Pmterborougfl, 	lInt. 7 8 13,103 14,967 .14.2 
Port Alberni, B.C. - C.-B. 4 4 3,162 3,247 +2.7 
Prince Albert, Book. '4 4 5,849 5,653 -5.4 
Prince George, B.C. - C.-8. 4 3 7,958 9,090 .1.7 
Rimoumki, Qué. 4 4 a x a 
Rouyn, QuA. 4 4 11,811 13,009 .10.1 
Saint-Iiyscicthe, 	Qué. 3 5 a 6,710 a 
Saint-Jeon-sur-Richelieu, Qué. 4 5 4,209 5,061 .20.2 
Saint-JArBme, Qué. 4 4 a a a 
Saloberry-deValleyfield, Qué. 2 2 a 5 

Sarnia, Oct. 6 6 10,521 11,238 +6.9 
Soult Ste. Marie, 	tInt. 7 6 12,679 13,943 .10.0 
Sept-Iles, 	Qué. 2 2 a a 
Showinigon, Qué, 6 6 9,517 10,063 .5.7 
Sl,erbrooke, Qué, 2 2 a a a 
Sorel, QuA. 3 3 a a a 

.3 ford, 	Oct. 4 4 5,221 5,390 -0.6 
"y, 	N.S. 	- N.-. 18 17 21,923 24,698 *14.9 
up Hines, N.S. - N.-. 9 6 6,377 6,861 .7.6 
,,ce, 	B.C. 	- 	0.-B. 4 4 9,320 9,878 .6.0 
1 lord Mines, 	Qué. 2 2 a a a 
',lon, 	Sit. 6 6 11,679 12,040 +3.1 

N.S. 	- N.-1. 15 14 12,449 15,295 +22.9 
'un, 	B.C. 	- C.-B. 3 5 a 6,242 

• 	Iu,riaville, 	Qué. 3 3 8,568 9,991 *16.6 

All other - loutea lea autree 1.550 1.512 1,314,926 1,449,097 +10.2 

(1) Based on the 1981 Census designations. 
(1) D'oprba lea dAfanitiono du receoaeinent do 1981. 
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tABLE 44. Historical Statistics of Department Stores, Canada, 1971-1985 

I .I31EAU 44. Statistiques historiquea sur lea grands sagasins, Canada, 1971-1985 

Firms Stores Sales Salaries Accounts Inventory 
and wages outstanding at year end 

Magasins Ventes at year end for stores and 
(1) warehouses 

Firmes Average Amount Average Rémuné- Crêances Stocks h Is fin 
n 	a A né per ration act ives de l'année pour 

store is fin de magasins et 
Maximum l'année(l) entrep8ts 

Hoyenne Montont Moyenne 
par 
magasin 

No. - nbre $_ 1 000 

1971 .. 424 .. 3,193,589 7,532 . . .. 762,698 
1972 39 466 481 3,713,871 7,97U .. 823,252 859,494 
1973 36 510 531 4,546,759 8,523 .. 960,728 1,026,734 
1974 37 548 579 5,110,902 9,326 925,483 1,125,622 1,296,414 
1975 34 580 608 5,828,141 10,049 .. 1,232,296 1,349,476 
1976 32 608 619 6,514,325 10,714 1,236,029 1,313,877 1,614,824 
1977 32 634 644 6,960,460 10,979 1,307,404 1,380,525 1,676,793 
1978 29 662 686 7,790,490 11,768 1,415,179 1,518,782 1,952,433 
1979 28 703 713 8,652,972 12,309 1,521,406 1,651,999 2,202,408 
1980 27 735 752 9,597,256 13,057 1,725,010 1,658,191 2,505,521 
1981 26 773 798 10,295,178 13,318 . . 1,788,145 2,844,203 
1982 25 790 810 10,284,895 13,019 .. 1,755,331r 2,003,676 
1985 24 797 809 11,001,426 13,804 1,630,458 1,887,032 2,086,362 
1984 24 802 819 11,576,014 14,434 1,706,457 2,152,727 2,212,156 
1985 18 793 815 12,261,128 15,462 1,706,267 2,396,596 2,465,049 

Nffl: art.ing in 1982, the inventory represents the total stocks on hand (reported at 'cost prj&) it the end of the fiLi' 
perating periods. Prior to 1982, the inventory was based on the monthly stocks reported at 	selling price' as of 
''i:ember 	31 

NI: puia 1982, 	lea stocks reprsentent i'inventaire en main (déclaré au 'prix coUtant') 6 is fin de l'année d'affaires des 
it reprisea. Avant 1982, ces données provenaient des stocks mensuels dêclarés su 	prix de vente' 	Ia 31 décetibre. 

Ussed on the accounts outstanding reported as of December 31, 	1985 on the monthly survey (see Statistics Canada Catalogue 
no. 63-005). 

.1) 	Selon les crancea actives déclarées le 31 décembre, 1985 pour l'enqu8te mensuelle (corisulter len° 63-005 au catalogue, 
Stat ist ique Canada). 

TA&E 45. Historical Statistics of Sales of Department Stores, as a Percentage of Total Retail Trade, Canada, by Province, 
1971-19B5 

TABLEAU 65. Statistiques historiques aur lea ventes des grands magasins, 
Canada, melon Is province, 1971-1985 

per rapport è l'enae.ble dii coerce de detail, 

New- Prince Nova New British 
found- Edward Scotia Brunswick Colum- 

Year 	 land Island his 
Canada Quebec Mni- 	Saskat- Ontario 	 Alberta 

Année 	 Terre- Ile-du- Nou- Nouveau- Lobs 	h cewan 
Colombie- 

Neuve Prince- velle- Brunswick Britan- 
Edouard tcosse nique 

per cent - pourcentage 

1971 10.2 7.6 .. 6.8 7.2 7.3 10.3 16.6 6.1 14,4 
1972 10.9 7.8 8.3 7.9 7.8 7.9 11.1 16.4 6.2 16.1 14.5 
1973 11.3 7.8 10.2 8.8 8.1 8.4 11.4 16.2 6.8 16.9 15.2 
1974 11.5 8.9 13.0 8.9 8.6 8.5 11.6 15.8 6.9 16.7 15.0 
1975 11.4 8.3 14.2 9.0 8.9 8.7 11.4 15.6 7.2 16.1 15.3 
1976 11.5 7.9 15.2 9.0 9.1 9.0 11.5 15.7 7.2 15.9 14.9 
1977 11.3 7.8 15.1 9.1 9.3 8.5 11.4 15.9 7.6 15.5 14.5 
1978 11.3 7.5 14.4 8.8 9.3 8.5 11.4 15.8 7.5 15.4 14.9 
1979 11.2 7.7 14.5 8.5 9.2 8.2 11.4 15.7 7.5 14.9 15.4 
1980 11.4 7.6 14.6 8.8 9.1 8.3 11.2 15.1 7.5 14.2 15.3 
981 10.9 7.3 14.2 8.9 9.0 8.0 10.7 14.5 7.4 13.9 15.0 
982 10.5 6.9 14.6 8.9 8.9 7.6 10.2 14.0 7.4 13.7 14.6 
983 10.3 6.6 14.3 9,1 8.7 7,6 10.1 13.7 8.0 13.5 14.4 

1984 9.9 6.7 13.5 8.8 8.7 7.3 9.5 13.2 8.4 12.9 13.5 
1985 9.3 6.6 12.6 8.5 8.2 7.2 9.1 11.8 8.1 11.8 12.8 

Note: Prior to 1985, British Columbia included Yukon and Northwest Territories. 
Nota: Avant 1985, lea donnêes de Colombia BrLtannique, cornprennalent le Yukon et lea Territoirea du Nord Ouest. 
Note: See Appendix Ill for explanation of adjustments to the data. 
Nota: Voir l'appendice III pour l'explication des modifications apportCes aux données. 
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TA&E 46. Oepart.ent Stores, Canada, by Province, 1964 and 191 

TA&EAIJ 46. Grands saqasins, Canada, par province, 1984 et 19115 

Percentage cliij 
1985/1984 

1984 	 1985 
Province 	 Variation 

procentuelle 
1985/1984 

Canada 

Fir(1) - Fir.ea(l) No. 	- nbre 24 18 

Stores (maxi.Jm) - Nagasina (.axiU) " ' 819 815 

SALES - TOTAL - VENTES $'OOO 11,576,014 12,261,126 +5.9 

Newfoundland - Terre-Neuve: 
Firms - Firmes No. - nbre 7 7 

Storea (maximum) - Magasins (maximum) " ' 16 14 
Sales - Total - Ventes $000 141,367 151,177 +6.9 

Prince Edward Island - Ile-du-Prince- 
Ldouard: 

Firms - Firmes No. - nbre 5 5 
Stores (maximum) - Magasins (maximum) " ' 7 7 
Sales - Total - Ventes $000 71,029 68,684 -3.3 

Nova Scotia - Nouvelle-cosse: 
Firms - Firmes No. - nbre 7 7 
Stores (maximum) - Magasins (saximum) 1. U 33 34 
Sales - Total - Ventes $'OOO 361,698 

New Brunswick - Nouveau-Brunswick: 
Firms - Firmea No. 	- nbre 6 
Stores (maximum) - Magasins (maximum) 26 - 

Sales - Total - Ventes $'OOO 256,742 265,341 

Uubec: 
Firms - Firmes No. - nbre 11 11 
Stores (maximum) - Magasins (maximum) " " 168 166 
Sales - Total - Ventes $'OOO 2,142,653 2,295,796 +7.1 

Ontario: 
Firms - Firmea No. 	- nbre 14 11 
Stores (maximum) - ilagasios (maximum) " " 300 303 
Sales - Total - Ventes $000 4,217,139 4,550,933 +7.9 

Manitoba: 
Firms - Firmes No. - nbre 6 6 
Stores (maximum) - Magasins (maximum) It 

" 38 39 
Sales - Total - Ventes $'OOO 602,127 621,237 +3.2 

Saskatchewan: 
Firms - Firmes No. - nbre 7 7 
Stores (maximum) - Magasins (maximum) ' " 33 32 
Sales - Total - Ventes $'OOO 370,922 386,179 +4.1 

Alberta: 
Firms - Firmes No. - nbre 7 7 
Stores (maximum) - Magasins (maximum) 1. 

" 85 83 
Sales - Total - Ventes $'OOO 1,551,420 1,628,151 +4.9 

British Columbia - Colombie-Britannique: 
Firms - Firmes No. - nbre 7 1 
Stores (maximum) - Magamins (maximum) " ' 106 110 
Sales - Total - Ventea $000 1,825,222 1,894,962 +3.8 

Yukon and Northwest Territoriea(2) - 
Yukon et Territoires du Nord-Ouest(2): 

Firma - Firmes No. 	- nbre 4 - 

Stores (maximum) - Magasins (maximum) " " 7 - 

Sales - Total - Ventes $000 35,695 - 

(1) The aggregate of the number of "Firms" by province does not add to the Canada total thco  
one province and are counted once only at the Canada level. 
La aonwne des "Firmes" par province ne correspond pas au total du Canada du fait qu'un grand nombre d'entre ellea opérerit 
dens plus d'une province mais ne aont coiitées qu'une fois au niveau national. 
See Appendix III. 

(2) Voir Appendice III. 



Anrs.al sales volume Stores (macmess,) 

Volpe annual des vontes Magasina (,asi,mp) 

No. - nbra 

1984: 

Under - Mobs de $5,000,000 115 14.0 
S 5,000,000-S 9,999.999 328 40.0 
10,000,000- 19,999,999 236 28.9 
20,000,000- 49,999,999 112 13.7 
50,000,000 and over - at plus 28 3.4 

Total 019 100.0 

3985; 

Under - Hours do $5.000,000 88 10.8 
S 5,000,000-S 9,999,999 311 38.2 

10,000,000. 19,999,999 260 31.9 
20,000,000- 49,999,999 127 15.6 
0.000,000 and over - at plus 29 9.6 

.9 015 100.0 p 

Se lea 

Vantes 

	

345,481 
	

3.') 

	

2,465,810 
	

21.3 

	

3,258,807 
	

28.2 

	

3,340,917 
	

28.8 

	

2,164,999 
	

18.7 

	

11,576,014 
	

900.0 

	

268,939 
	

2.2 

	

2,357,886 
	

19.2 

	

3,581,297 
	

29.2 

	

3,763,562 
	

30.7 

	

2,289,484 
	

18.7 

	

12,261,120 
	

100.0 

NE 

, I All I 	4 1. 	0,urts,,nt 	:1 :r,. 	N,9w. r o 	0:, 9 l,'t v • 	Conud,, 	1984 

Aill IidJ 47. Grands magam 	solon Is n,re do points do yenta, 

nod 	19145  

Canada, 1984 at 1985 

'r of stores Operated Firms Stores (5axi,$) Sales 

Nombre do msqasins eeploltês FIrmea Ms0sslna (mssiai) Ventos 

No. - nbre S No. - nbro 	S $000 

1984: 

1-19 stores - 08958105 15 62.5 55 	 6.7 1,260,453 10.9 
20-99 stores - eaes:ns 6 25.0 370 	 45.2 6,745,587 58.3 
100 stores and over - saqasins et plus 3 12.5 394 	 48.1 3,569,974 30.8 

Total 24 100.0 819 	100.0 11,576,014 100.0 

1985: 

1-19 stores - esgosins 8 84.4 23 	 2.9 170,524 1.4 
20-99 stores - saqasins 7 38.9 388 	 47.6 8,206,524 66.9 
100 stores and over - asqasins at plum 3 16.7 404 	 49.6 3,884,080 31.7 

total 18 100.0 815 	 100.0 12,261,128 100.0 

1A&E 48. Oepart.ent Stores, by Anrual Sales Volo, Canada, 1984 and 1985 

T#.FMi 48. Grands .aqasins solon Is vol..e des emotes suwsielles, Canada, 1984 at 1985 

Annn9 	isles voice Firms Stores (soelsum) Sales 

Voicee annual des ventes Firses l4agamins (masiTos) Ventes 

No. - obre S No. - nbre 	S $000 8 

- Mobs do $100,000,000 13 54.2 28 	 3.4 174,989 1.5 
000.000 and over - et plus 11 45.8 791 	 96.6 11,40,025 98.5 

24 100.0 819 	 100.0 11,576,014 100.0 

Under - Moms do $100,000,000 1 38.9 11 	 1.3 48,497 0.8 
$100,000,000 and over - at plus 11 61.1 804 	 98.7 12,212,631 99.6 

Total 10 100.0 815 	 100.0 12,261,120 100.0 

1*811 49. Depart.ent Store Outlets, by Anrsual Sales Volae, Csnads, 1984 and 1985 

TA&EAU 49. Points do vents des grands .eqesine salon to yolo doe ventes annuelles, Canada, 1984 at 1985 

p 
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TA&t ',i). l&ber and Sale, or Department Store (kitlets, by Physical Size and Sale, Per Square Vetra (loot), Canada, 1988 and 19850 

Sales per square ,ietre (root) 

Ventes per metre (pied) carr4 
Size or stare in square metres (feet) 

tinder - 34.inv rim %l,flflh1-1,299 $1,100_1,599 

Total $1,000 ($93) ($93-$121) (61214189) 

Mo. - nbre $000 Mo. - nbre 50181 Wo. - nbre $000 Ma. - nhrm 

19134: 

lotal 770 11,315,123 53 258,1834 156 1,196,143 201 

Under -5 000 (53,820) 219 1,309,413 22 52,184 53 257,0633 58 

5 000-5 999 (53,820-64,573) 143 1,274,975 10 46,781 27 162,115 84 

6000-6 999 (64,584-75,337) 80 926,306 4 27,2233 17 1133,443 28 

7 (300-7 999 (75,348-86,101) 54 745,496 4 28,359 14 119,057 14 

8 000-8 999 (86,111-96,865) 66 1,097,494 1 31,237 Ii 108,084 16 

9 900-9 999 (96,875-107,629) 63 1,168,055 3 27,1142 14 155,334 11 

10 000 	(107,639) and over 145 8,193,389 6 58,881 20 264,490 30 

1985: 

Total 	 759 	11,942,585 	25 	 123,347 	133 	 1,045,274 	161 

(.k-,der 	-5 000 (53,820) 207 1,363,734 9 19,614 19 1133,776 	56 

5 000-5 999 (53,820-64,573) 143 1,363,281 6 30,372 22 136,757 	37 
6 000-6 999 (64,584-75,337) 80 997,661 2 9,8913 13 1331,049 	79 

7 000-7 999 (75,348-86,101) 51 731,552 3 17,664 12 105,798 	Ii 

8 000-8 999 (86,111-96,865) 69 1,189,007 3 23,618 12 12fl,763 
fl(3i 0 1 ,?7if2 1 9659 76 

1984: 

Total 	 100.0 	 100.0 	6.9 	 2.3 	20.3 	 10.6 	26.1 

1k:r -5 000 (53,820) 100.0 100,0 10.31 4.33 24.2 19,6 26.5 
5 000-5 999 (53,820-64,573) 100.0 100.0 7.0 3.6 18.9 12.7 30.7 
6 000-6 999 (64,584-75,337) 100.0 100.33 5.0 2.3 21,3 18.1 55.0 
7 000-7 999 (75,348-56,101) 100.0 100.0 7.4 3.3 75.9 16.0 25.9 

000-8 999 (86,111-96,865) 100.0 100.0 6.1 2.9 16.7 9.8 24.2 
9 000-9 999 (96,875-107,629) 100.0 100.0 8.8 2.4 22.7 11.3 17.4 

10000 1 107,639) and over 1110.0 1033.0 4.1 1.2 13.8 5.5 233.7 

1985: 

Total 100.0 100.0 3.3 3.0 11.3 8.8 22.0 

Under -5 000 (53,1320) 100.0 100.0 4.3 1.6 18.8 II., 27.1 
5 000-5 999 (53,820-64,573) 100.0 10010 4.2 2.2 15.4 10.0 22.4 

6 000-6 999 (64,584-75,337) 100.0 100.0 2.5 1.0 16.3 10.1 31.3 
7 000-7 999 (75,348-86,101) 1033.33 100.0 5.9 2.4 23.5 18.5 21.6 
8 000-8 999 (86,111-96,865) 300.0 100.0 8.3 2.0 17.4 10.2 18.8 
9 000-9 999 (96,875-107,629) 100.0 100.0 1.6 0.7 21.9 12.3 10.9 

30 000 (107,679) and over 100.0 100.0 0.7 33.3 13,1 4.8 15.9 

II 	I 	 ,3 prF 	o 	5, 3 .,r0 	o 	rro; 	hj5 	di.-1 rcr,rI 	rt,,r,r 

I 

I 

4 
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S 	1314)4)1 	Nccc,8,r 	Ic' 	ccct- 	rk, vent , 	cc 	ir 	cli Ccc) -circe. .7 	I 'cc,,, c-cd,-, 'a'tcc 	lid lcciIle c't 	I,' 	v - cd,,,, pill c,,5lr,' icced) cdde, lu_cc Ii,, 19114 0 
1 '1115)1 

len per aquare metre (foot) 

)cntes par metre (plevi) cerré 

Taille du magaaln an mAtres (pleda) farra 

$1,300-S1 ,599 	8160041,999 	 82,000-82,999 	 $3,000 ($279) 
(8121-8149) 	($149-5186) 	 ($186-8279) 	 and over - mt plua 

$ 1000 	No. - nbre 	$000 	No. - nbre 	$000 	No. - r,bre 	$ 1 000 

1984: 

2,019,216 172 2,196,363 119 2,894,517 69 2,750,241 Total 

390,713 60 432,°52 19 159,300 1 57,2135 16u:va de 5 000 (53,8271) 
546,2114 37 359,722 21 2611,660 4 99,714 5 0011-5 999 (55,1129-64,573) 
257,646 12 135,351 9 135,224 111 246,422 6 000-6 999 	(64,5114-79,331) 
150,031 5 68,185 9 168,419 8 215,445 7 1)011-7 999 	(75,140-86,101) 
200,458 15 226,987 11 232,853 9 297,918 11 000-8 999 (116,111-96,865) 
153,469 17 287,157 11 254,066 7 290,186 9 000_9 999 (96,875-107,629) 
560,617 26 686,009 59 1,683,995 24 1,543,391 10 0110 	(107,639) at p1u 

1985: 

1,624,0e6 014 2,101,272 147 3,506,423 15 2,942,105 Total 

347,238 70 505,612 26 225,822 7 81,853 Moing de 5 000 (53,82(1) 
249,968 50 482,972 29 362,549 4 100,622 5 000-5 999 (53,820-64.571) 
233,056 15 166,951 15 190,369 12 296,7511 6 000-6 999 (64,584-75,131) 
117.274 10 131,117 6 115,066 9 261,635 7 000-7 999 (15,348-86,101) 

-i1 18 275,479 12 241,912 11 363,324 8 000-8 999 (86,111-96,865) 
--24 18 317,597 19 334,1/3 9 358,390 9 9071_9 	499 	(9,475-lfl7,(?Q( 

1984: 

17.8 	22.3 	 19.4 	15.4 	 25.6 	9.0 	 24.3 	Total 

26.8 27.4 .3.0 8.7 12.2 3.2 4.4 Moinmc 	is 5 000 (53,820) 
27.2 25.9 28.2 14.7 20.5 2.8 7.8 5 000-5 999 (53,820-64,573) 
27.8 15.0 14.6 11.0 14.6 12.5 26.6 6 000-6 999 (64,5114-79,337) 
20 1 1 9.3 9.1 16.7 22.6 14.8 211.9 7 000-7 999 (79,368-116,101) 
18 1 3 22.7 20.7 16.7 21.2 13.6 27.1 8 000-8 999 	(116,111-96,1165) 
13.1 27,13 24.6 17.5 21.8 11.1 24.8 9 000-9 999 (96,875-107,629) 
11.7 17.9 14.1 26.9 35.1 16,6 32.2 10 000 (107,639) et plus 

1985: 

13.6 20.2 22.6 19.4 29.6 9.9 26.6 Total 

29,5 53.0 37.1 12.6 16.6 3.4 6.0 I#,jrc., dv 5  000 	(53,820) 
18.3 35.0 35.4 20.3 26.6 218 7.4 9 0011-9 999 	(53,8211-64,571) 
23.4 18.8 16.7 16.3 19.1 15,0 29.7 6 000-6 999 (64,584-75,337) 
16.4 19.6 17.9 11.8 15.7 17.6 33.1) 7 000-7 999 (75,348-86,101) 
13.6 26.1 23.2 17.4 20.5 15.9 30.6 8 000-11 999 (86,111-96,865) 
7.3 28.1 24.8 23.4 26.5 16.1 28.4 9 000-9 999 (96,875-107,629) 
8.3 22.8 16.4 31.7 40.4 15.9 29.8 10 000 (107,639) at plus 

11 4' encjlnI,e mu ten mcrc)cuc cc-,, cvic I nt 6qc,cr,' ucrc;-f 	iT' unncdc' sr,, ecreict , nn) - ecu :.ppart count 5 ml...; 'nt n-crc r 10'. 7c11 fl not pu, 7)1;- 1cr 9 etc etc LI 

0 
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TA&E 51. Depart.ent Store Sales, by Department, Canada, 1984 and 1985 

TABLEAU 51. Ventes des grands magasina, par rayon, Canada, 1984 et 1 913' 

Sales Change 
1985/1984 

Department Vente8 

Rayon Variation 
1984 1985 1985/1984 

No. 
$'OOO 

1 Women's and misses' dresses, housedresses, aprons and uniforms - 
Robes, robes de menage, tabliers at uniformes pour dames et 
jeunes filles 194,426 219,296 +12.6 

2 Women's and misses' coats and suits - Manteaux et tailleura pour 
dames et jeunes filles 205,866 216,171 +5.0 

3 Women's and misses' sportswear - Vétements sports pour dames et 
jeunes filles 665,147 737,996 +11.0 

4 Furs - Fourrures 41,047 47,206 +15.0 
S Infants' and children's wear and nursery equipment - Vêtementa pour 

bébés et enfants et articles de chambres d'enfants 296,927 312,994 +5.4 
6 Girls' and teenage girls' wear - Vêtements de fillettes et d'ado- 

lescentes 203,212 220,482 +8.5 
7 Lingerie and women's sleepwesr - Lingerie et vétements de nuit pour 

dames 243,948 244,654 +0.3 

8 Intimate apparel - Sous-vétements 132,542 141,511 +6.8 
9 Millinery - Chapesux 22,973 22,246 -3.2 

10 Women's and girls' hosiery - Baa pour dames et fillettes 128,598 133,676 +3.9 
11 Women's and girls' gloves, mitts and accessories - Gants, moufles 

et articles do parure pour dames et fillettes 202,930 221,741 +9.3 
12 Women's, misses' and children's footwear - Chaussures pour dames, 

Jeunea filles et enfants 306,828 323,289 
13 Men's clothing - Vêtements pour hommes 482,077 515,766 +7.1 
14 Men's furnishings - Articles dhabillement pour hommes 584,344 639,250 +9... 

15 Boys' clothing and furnishings - Vétements at articles dhabille- 
ment pour garcons 164,026 179,168 +9.: 

16 Men's and boys' footwear - Chaussures pour hommes et garcoris 198,718 213,631 +7. 
17 Food and kindred products - Produits alimentaires at connexes 742,302 753,730 +1.5 
18 Toiletries, cosmetics and drugs - Articles de toilette, cosmétiques 

et médicaments 664,007 733,969 +10.5 
19 Photographic equipment and supplies - Appareils et fournitures photo- 

graphiques 159,368 151,493 -4.9 
20 Piece goods - Tissus a Is pièce 47,987 43,656 -9.0 
21 Linens and domestics - Literie et linge de saison 352,67(1 388,290 +10.1 

22 Smaliwares and notions - Menus articles 102,878 107,248 +4.2 
23 China and glassware - Porcelaine et verrerie 159,735 165,497 +3.6 
24 Floor coverings - Revétements de plancher 147,030 164,948 +12.2 
25 Draperies, curtains and furniture coverings - Tentures, rideaux et 

housses 181,911 181,168 -0.4 
26 Lanps, pictures, mirrors and all other home furnishings - Lsepes, 

tableaux, cniroirs at autres articles d'ameublement pour Is maison 107,185 102,229 -4.6 
27 Furniture - Meubles 541,441 591,877 +9.3 
28 Major appliances - Gros appareils ménagers 547,514 586,463 +7.1 

29 Television, radio and fa.imic - lélévision, 	radio et musique 528,954 524,474 -0.8 
30 Housewares and small electrical appliances - Articles de ménege at 

petits apporeils électriques 444,025 452,630 +1.9 
31 Hardware, paint, wallpaper, etc. - Quincaillerie, peinture, 

papier-tenture, etc. 325,830 402,836 +23.6 
32 Phanbing, heating and building materials - Materiel de plomberie, 

chauffege et construction 128,014 117,582 -8.1 
33 Jewellery - Bijouterie 269,936 306,783 +13.7 
34 Toys and games - Jouets et jeux 339,018 357,125 +5.3 
35 Sporting goods and luggage - Articles de sport at valises 317,248 329,191 +3.8 

36 Stationery, books and magazines - Papeterie, livres et revues 380,530 383,636 +0.8 
37 Gasoline, oil, auto accessories, repairs and supplies - Essence, 

huile, accessoires d'automobile, reparation at fournitures 209,316 189,049 -9.7 
38 Meals and lunches - Repas et casse-croates 269,671 272,070 +0. 
39 Repairs and services - Services et travaux de reparation 131,272 147,552 +12.1 
40 All other departments - bus les autrea rayons 404,562 418,555 +3. 

41 All departments - Total - Tous lea rayomm 11,576,014 12,261,128 
I 
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4381 52(a). 4Jor and Junior Department Stores, Floor Area Accessible to the Pi80ic (square metres), Canada, 1983-1985(1) 

I 6ItEAIJ 52( a). CrarwM .aqasins trdit Lomels et populairea melon 1s euporficie aceseible mu pthlic (.ètres cmrr6s) • Caned., 1983-1985(1) 

Firms Number of Total floor Avereqo Percentage change 
locations soles area soles per average sales per 

,pe of deportment store square metre square metre 

Genre do graM maqasin Fumes Nomibre de Ventes Superficie Ventes Vorlet ion an pourcentaqe 
points de totales soyannes par ventes moyerwies par 
vents 'Atre carrA mAtre carrA 

No. - nbre $'OOO 

1983 

All locations - Total - Enale des 
points do vents 16 776 10,791,766 5 875 268 1,706 .6.1 

1984: 

All locations - Total - (na,le des 
points de sent. 16 770 11,315,123 5 880 963 1,807 .5.7 

19135: 

All locations - Iota! - tnale des 
points do vent. 12 759 11,942,585 S 888 554 1,913 +5.9 

Major department stores - Grands magasins 
"tradltionnels" 7 292 7,419,521 3 022 381 2,409 *7.2 

Junior deportment stores - Grend. esgasins 
"populairea" 5 467 4,523,065 2 866 173 1,602 .6.4 

141311 52(b). Major and Junior Department Stores, Floor Area Accessible to the Pthlic (aqus,e Feet), Canoda, 1983-1985(1) 

	

I P14 3 413 ' ).3.ruvh 	 I *.l Ii nw0 1111fm,1;iires aelon 1s auperFicie accessible ou public (pied. carrAs), C.na, 1983-1985(1) 

is 	Number of 	1ot1 	 Floor 	 Average 	 Percentage change 
locations 	sales 	 area 	 salem per 	 averaqe sales per 

square foot 	square Foot 

	

we de qrind nij: 	 rmes 	Nostre do 	Ventem 	 Superficle 	Ventes 	 Variation en pourcentaqe 
points do 	totalea 	 soyennes per 	ventee nayennes par 
vente 	 pied carrA 	pied carrA 

An - ,,h..o 	 t'nnn 	 fAL - 11 	5 

1983: 

All locetiomia - Total - Fnae,le dos 
point, do v.,te IA 776 10,791,766 63,174,928 159 .6.7 

1984: 

All iocation,, - Total - Lme1e doe 
points do vents 16 770 11,315,123 63,236,165 168 +5.7 

1985: 

All location. - lotal - Enseie dee 
point, do vents 12 759 11,942,585 63,317,789 178 .5.9 

Major depart.aent stores - Grands awgasins 
"traditionnels" 7 292 7,419,521 32,498,122 224 .7.2 

Junior department stores - Grands Ixagasins 
"populeires" 5 867 4,523,065 30,1319,067 149 .6.4 

(1) Excludes those outlets opened for only part of the year and locations of tires which did no€ieport floor area dais. 
(1) Nenglobe pss lea saqaeins exploit4s une partie de lonnAe seulement, ni ceux appartenont A des entreprisea gui n'ont P55 dclarA do chiffrea cur 1. 

superFicie. 

I 



1983: 

Total, all stores 

1984: 

Total, all stores 

1985: 

Total, all stores 

Major department stores 

Junior department stores 

Percentage change 1985/198 

Total, all stores 

809 14 7 34 26 164 

819 16 7 33 26 168 

815 14 7 34 27 166 

331 6 3 7 4 56 

484 8 4 27 23 110 

-0.5 	-12.5 	- 	#5.0 	+3.8 	-1./ 
I 
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TABLE 53. Major and Junior Department 5torea, Canada, by Province, 1983-1985 

Newfoundland Prince Nova 
Edward Scotia 
Island 

Type of department store 	Canada 1u6bec 
Terre-Neuve tie-du- Nouvelle- 	Nouveau- 

Prince- Ecosse 	Orunswick 
Idousrd 

Number of stores 

Nombre de magaains 

total sales 

Ventea totales 

thousands of dollars 

milliers de dollars 

69,367 324,986 240,728 1,959,144 

71,029 361,697 256,742 2,142,652 

68,684 398,626 265,383 2,295,796 

a 159,513 a 1,302,464 

a 259,115 x 993,532 

-5. 5 	+1U.? 	+3.4 - 	- 	- 	1.1 

1983: 

Total, all stores 

1984: 

Total, all stores 

1985: 

Total, all stores 

Major department stores 

Junior department stores 

Percentage change 1985/198 

Total, all stores 

	

11,001,426 	151,859 

	

11,576,014 	141,367 

	

12,261,128 	151,177 

	

7,655,382 	x 

	

4,605,745 	x 
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5511 I All 55. Crand9 naqi1n; I mdi I ioviii,.Is et popjlii res , Canada, par province, 1983-1985 	- 

dritish 	Yukon and 
):olumbia 	Northwest 

Territories 
Ontario 	Manitoba 	Saskatchewan 	I4lberta 	 Genre de grand magasin 

Colombie- 	Yukon et 
Britarmique 	Territoires du 

No rd-Ouest 

Njnber of stores 

Nombre de magasins 

1983: 

302 38 31 86 101 	 6 Ensemble des magasins 

1984; 

300 38 33 85 106 	 7 Ensemble des asgasina 

1985: 

303 39 32 83 110 	 - Ensemble des •agasina 

114 18 15 47 61 	 - Grands magasins 	'traditionnels" 

189 21 17 36 49 	 - Grands inagasins "populaires" 

nation procerituelle 1985/1984: 

-5.11 -5.8 	 ... losemble des •egmsiria 

Total sales 

Yentes totsies 

thousands of dollars 

milliers de dollars 

	

4,002,924 	565,076 	548,677 

	

4,217,140 	602,128 	370,922 

	

4,550,933 	621,236 	386,179 

	

2,759,251 	399,946 	 x 

	

1,791,682 	221,290 	 x 

1,541,415 1,784,189 	33,060 

1,551,420 1,825,222 	35,694 

1,628,151 1,894,962 	 - 

1,207,624 1,477,780 	 - 

420,527 417,182 	 - 

.-(l.)  

1985: 

Ensemble des •agasing 

1984: 

Ensemble des magasins 

1985: 

Enaemble des magasina 

Grands maqasins "trsditjonr,ejs' 

Grands magasins "populairea' 

istion procentuelle 1985/1984: 

I nsemble des aagasins 
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IABLE 54. Major and Junior Department Stores, by Selected Metropolitan Areas, 1983-1985 

Total 	of Metro- 
selected politan 
metro- areas as a 
p01 itan percentage 
areas of Canada 

Type of department store Canada Calgary idmonton Hamilton London 
lotal des Mgions 
regions mCtropoli- 
métropo- tames par 
litaines rapport aJ 
énianérées Canada 

Ntmber of stores - Nombre de magasins 

1983: 

Total all storea 809 412 50.9 28 34 23 14 

1983: 

Total all stores 819 415 50.7 27 34 23 14 

1985: 

Total all stores 815 418 51.3 27 34 23 16 

Major department stores 331 199 60.1 14 19 13 8 
Junior department stores 483 219 45.2 13 15 10 8 

Percentaqp change 1985/1984: 

Total all stores -0.5 +0.7 ... - - - +14.3 

Total sales - Verites total 

thousands of dollars 	- 	miIii. -  

1983: S 

Total all stores 11,001,426 1,175,940 65.2 593,671 699,826 297,447 168,484 

1984: 

Total all atores 11,576,014 7,516,779 64.9 596,302 703,088 310,582 180,082 

lYfIS: 

Total all stores 12,261,127 8,000,572 65.3 636,526 730,613 331,806 201,527 

Major department stores 7,655,382 5,758,563 75.2 487,266 552,949 244,479 109,366 
Junior department stores 4,605,745 2,242,009 48.7 149,260 177,664 87,327 92,161 

Percentage change 1985/1984: 

Total all stores +5.9 +6.4 ... +6.7 +3.9 +6.9 +11.9 

Average sales per locat ion - Ventes moyennes par magasin 

thousands of dollars - milliers de dollars 

1983: 5 

Total all stores 13,599 17,417 ... 21,203 20,583 12,932 12,035 

1984: 

Total all stores 14,134 18,115 ... 22,085 20,679 13,495 12 9 863 

1985: 

Total all stores 15,044 19,140 ... 23,515 21,489 14,426 12,59' 

Major department stores 23 9 128 28,957 . 	 . 	 . 34,805 29,103 18,806 13, 
Junior department stores 9,516 10,237 . 	 . 	 . 11,482 11,844 8,733  

Percentage change 1985/1984: 

Total all stores +6.4 +5.7 ...  +6.7 +3.9 +6.9 -2.1 
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4111 f AU 54 G rar,rh; mara ins I rad I t I niw pt S, pt popti lii rers, I on re rt a i nis: ri; I onn m t ropo lit i rie; , 1983-1985 

lit I Montréal 	
Hul I 	Uuébec 	Lattiariiies- 	Toronto 	Vancouver 	Victoria Winnipeg 	Genre de grand nagasiri

Niagara 

Number of stores - Nombre de magasins 

19135: 

81 32 20 14 86 41 9 30 (nse,1e des magasins 

19134: 

80 32 22 13 86 43 11 30 Ensemble des .agasine 

1985: 

77 32 22 13 90 43 11 30 Ense1e des •agasins 

31 
46 

12 
20 

8 
14 

4 
9 

45 213 6 13 Grands niagasins "traditiorinels" 
47 15 5 17 Grands nagasins "populaires" 

Variation procertuelle 1985/1984: 

-3.8 - - - +4.7 - - 
- Ensesible des magasins 

iotal sales - Ventes totales 

sands of dollars - milliers de dollars 

19133: 

1,171,444 483,716 272,119 144,289 1,573,641 1,055,600 204,471 511,232 Ensemble des .agasins 

1984: 

1,261,736 517,838 306,266 148,952 1,654,596 1,086,573 205,885 545,079 tnseithle des magasina 

1985:   

1,357,302 546,614 317,368 160,385 1,805,830 1,138,423 213,032 561,148 Ensemble des •agasinmn 

889,295 538,595 x 80,664 1,327,801 985,835 163,936 s Grands magasins "traditionnels" 468,007 208,019 x 79,719 478,029 152,588 49,U96 a Grands magasins "populairea" 

Variation procentuelle 1985/1984: 

+7.6 +5.6 +3.6 +7.7 +9.1 +4.8 +3.5 +2.9 Ensejle des saqasins 

Average sales per location - Ventes moyermnes par nagasin 

thousands of dollars - milliers de dollars 

1983: 

16,462 15,116 13,606 10,306 18,298 25,746 22,719 17,041 Enaeile des .agasins 

1984: 

15,772 16,182 13,921 11,458 19,239 25,269 18,717 18,169 [nse1e des magasins 

198 5: 

177627 

17,082 14,426 12,337 20,065 26,475 19,367 18,705 Enae,le des .aqaains 

,687 
1,174 

28,216 
10,401 

a 
a 

20,166 
8,858 

30,879 
10,171 

35,208 
10,173 

27,323 x Grands magasins "traditionnels" 
9,819 a Grands magasins "populaires" 

Variation procentuelle 1985/1984: 

+11.8 +5.6 +3.6 +7.7 +4.3 +4.8 +3.5 +3.0 Ensele des magasine 
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1A&E 55. Depart.ent Store Outlets, by Selected localities, 1984 and 1913, 

t*aI*iJ 55. Points do sante des qrando angasmus scion certainee agglo.drnt  

Stires mwsisa1l) 

MagosinO (masimum) 

¶984 	1985 

Sales 	 Change 
In soles 

Ventes 	 19135/1981 

Variation 

1984 	1985 

I 

NO. - norm a 	.,... -. 

C*NPA 819 815 11,576,014 12,261,128 +5.9 

Census .etropolitan areaa(1) - Regions métropolitaines do 
515 520 8,936,669 9,518,191 .6.5 

recensei,ent(1) 

Crilgary. 	Alt',. 	- AIb. 27 27 
6 

596,102 
66,330 

636,525 
70,946 

.6.7 

.7.0 
Ch,coutiml-Jonqii4re, Qué. 6 

34 54 705,088 710,613 .3.9 
Fdmonton, 	Vita. 	- Aib. 

14 15 198,585 227,294 .14.5 
HaitI's., 	N.S. 	- N.-L 

21 23 510,182 331,1307 .6.9 
Hamilton, 	lint. 

18 18 176,156 187,753 .6.4 
Kitchener, lint. 

14 16 180,082 201,527 .11.9 
London, lint. 
Montrlal, Qué. 80 77 1,261,756 1,557,302 .7.6 

Ostiesa, 	lint. 8 8 126,556 339,890 +10.7 

Ottawa-Hull. Ont., Qué. 32 52 517,858 546,614 .5.6 

Québec, G.A. 22 22 306,266 517,368 .1.6 

Regina, Sask. 8 13 127,241 110,482 .2.5 

Saint John, N.B. 6 
U 

6 
8 

69,893 
347,9111 

72,571 
152,033 

*3.8 
+2.8 

Saskot000, 5554. 
St. 	Catharines-Niaqora, lint. 13 13 148,952 160,584 .7.7 

St. 	John's, liPId. 	- 1.-N. 6 7 102,215 112,072 .9.6 

Sudliury, 	lint. 7 7 85,545 87,820 +2.9 

Thunder Boy, lint. 6 6 101,968 104,943 .2.9 

Toronto, Ont. 86 90 1,654,596 1,805,1329 .9.1 

Trois-Rivibres, Qué. 4 4 55,315 56,858 .2.8 

Vancouver, B.C. - C.-8. 43 43 1,086,573 1,158,425 +4.8 

Victoria, B.C. 	- C.-B. 11 II 205,885 213,032 .1.5 

Windsor, Ont. 9 9 162,607 174,965 +7.6 

Winnipeg, Man. 30 30 545,079 561,148 .2.9 

Ceneue ogglo.erationa(1) - A991006rations do recenant(1) 

Population 25,1800 and over - at plus 162 166 1,680,168 1,779,408 +".l 

Beie Comesu, QuC. 
3 

3 
4 40,612 48,837 .21. 

Borne, Ont. 
5 3 40,842 44,219 .1 

Belimville, Ont. 
5 5 52,615 54,956 •.i. 

Brantford, lint. 
Brockville, lint. 
Chanlottetoan, P.E.I. 	- t.-P.-i. 

2 
4 

2 
A 

s 
42,533 42,223  

thathac, lint. 4 4 42,405 44,900 .5,9 

Chilliwack, B.C. - C.-B. 3 3 27,138 28,683 .4.9 

Connerbrook, N5.ld. 	- 5.-N. 3 
4 

2 
4 

12,844 
42,721 

* 
44,558 

s 
.4.1 

Cornwall, lint., Qué. 
Courtenay, B.C. - C.-B. 1 1 5 X 'C 

On,s,,00ndville, Qué. 1 
5 

1 
6 

m 
48,893 55,989 +10.4 Irmdericton, N.B. 

Gronby, Qué. 3 5 28,066 33,021 *10.5 

Guelph, 	lint. 5 5 49,865 54,549 .9.4 

.Ioliette, 	Qué. 
Kamloops, B.C. 	- C.-8. 

1 
6 

1 
6 

'C 

77,959 
* 

80,989 .3.9 

Kelowna, B.C. - C.-B. 4 3 40,117 44,767 +11.6 

Kingston, lint. 5 5 72,944 78,814 .B.li 

Medicine Hat, Vita. 	- AIb. 4 4 32,372 34,143 .5.5 

Midland, lInt. 2 
5 

2 
5 

* 
82,686 

* 
85,154 .3.0 Moncton, N.B. 

3 3 23,664 25,965 .1.5 Moose Jaw, Sash. 
Nanalmo, B.C. 	- C.-B. 6 6 71,521 74,935 .5.4 

New Glasgow, N.S. - N.-. 3 3 21,624 23,524 .8.8 

North Bay, lint. 4 4 36,690 40,085 +9.5 

Orillia, 	lint. 2 2 x x 

Owen Sound, lint. 
Peterborough, lint. 

2 
4 

2 
4 

x 
61,633 

* 
65,896 .6.9 

Port Alberni, B.C. 	- C.-I3. 2 
5 

2 
5 

* 
36,164 

s 
57,638 .4.1 Prince Albert, Sask. 

Prince George, B.C. - C.-B. 4 5 79,303 75,908 -4.3 

Ri,aouaki, Qué. 2 3 'C * 
Rouyn, Qué. I 1 'C x * 
Saint-Hyarinthe, Qué. 
Sair,t-Jean-eur-Richeliau, Qué. 

1 
4 

1 
4 

a 
35,974 

x 
39,221 .9.0 

Ssint-JCrBme, Qué. 2 2 'C S 

Saiaberry-de-Y.11eyfleld, Qué. 2 
5 

2 
5 

a 
60,660 

s 
64,270 .6.0 Sarnia, 	lint. 

Seult Ste. Marie, Ont. 5 5 55,875 60,233 .1.13 

Sept-fles, Qué. 2 2 a s s 

Shawinigan, Qué. 
Sherbrooke, Qué. 

1 
5 

1 
6 

a 
67,178 

5 

74,980 
'C 

+11.6 

Sorel, Qué. 
Stratford, 	lint. 

2 
3 

2 
3 18,877 

X 

20,554 
* 

.9,9 

Sydney, 	N.S. 	- 11.-C. 5 5 56,742 56,737 

Sydney Mines, N.S. - N.-C. 1 1 s 

Terrace, B.C. 	- C.-B. 2 2 x 'C 

Thetford Mines, QuC. 1 1 s 

Trenton, lint. 1 1 5 

Truro, 	N.S. 	- 11.-C. 2 2 s a 

Vernon, B.C. - C.-B. 3 4 21,701 21,155 -- 

Victorisville, Qué. 1 1 x x 

All other - mutes lea autre. 142 129 959,170 963,522 .11.5 

(1) Based anIle 1981 Census designotlona. 
(1) D'aprAs lea definitions d,j cecenaes*nt do 1981. 

I 

I 
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stores; other specialty food stores. 

Includes: pharmacies, patent medicine 
and toiletries stores. 

Includes: men's, women's, children's 
and family shoe stores. 
Includes: appliance, television, radio 
and stereo stores. 

Includes: home computer stores; appli-
ances, television, radio and stereo 
repair shops; lamp and lighting fix-
ture stores; kitchen boutiques; bed and 
bath boutiques; other home furnishings 
stores not elsewhere classified. 

Includes: paint and body repair shops; 
muffler replacement shops; motor ve-
hicle glass replacement shops; other 
motor vehicle repair shops; car washes. 

(7') Includes: sportiog goods stores; bicy-
ne shops; boats, outboard motors and 
mating accessories dealers; motorcycle 
md snowmobile dealers. 

Includes: lawn and garden centres; mu-
sical instrument stores; art galleries 
and artists' supply stores; monunent 
and tombstone dealers; mobile home 
dealers; other retail stores not else-
where classified. 

Excludes those outlets only opened for 
part of the year and locations of firms 
which did not report floor area data. 

Includes: all food stores except super-
markets and grocery stores. 

"4rmt en 

d'aliments natiirels et diététiques; les 
autres mnaqasins d'alimentmtion spécialisée. 
Comprend: lea pharmacies, lea maqasins He 
mériicaments brevetés et de produ.its de tol-
lette. 
Comprend: les maqasins de chausaures pour 
hommes, dames, enfants et Ia famille. 
Comprend: lea maqasirms d'appareils ménaqers, 
de postes de télévision et de radio et 
d'appareils stéréophoniques. 
Comprend: lea maqasins d'ordinateurs person-
nels; les ateliers de reparation de posteo 
de télévision et de radio et d'appareils 
stéréophoniques; les maqasins de lampes et 
d'appareils 	d'éclairaqe; 	lea 	boutiques 
d'articles de cuisine; lea boutiques pour la 
literie et Ia salle de halo; lea autres 
magasins d'arneublement de maison non classes 
ai 1 leurs. 
Comprend: lea ateliers cie peinture et de 
carosserie; les ateliers de remplacement de 
silencieux; les ateliers de remplacement de 
glacea pour véhicules automobiles; 	les 
autres ateliers de reparation de véhicules 
automobiles; les lave-autos. 
Comnprend: les maqasins d'articles de sports; 
lea magasins de hicyclettes; les marchands 
de bateaux, de moteurs hors-bord et d'acces-
soires pour bateaux; les marchands de mnoto-
cyclettes et de motoneiqes. 
Comprend: lea centres de jardinaqe; les 
mnaqasins d'instruments de musique; 	lea 
qaleries d'art et lea magasins de fourni-
tures pour artistes; les maqasins de monu-
ments funéraires et pierres tombales; les 
marchands de maisons mobiles; lea autrea 
maqasins de vente au detail non classes 
at Ileurs. 
N'enqlohe pas les magasins exploités one 
partie de l'année seulement, ni ceux appar-
tenant At des entreprisea qui n'ont pam dé-
dare de chiffr'es sur la superficie. 
Comprend: tous les magasins d'alimental inn 
sauf les supermarchés et lea épiceries. 

I 





DEFINITIONS 

"Retail Trade", is defined as the aggre-
gate sales made through retail locations 
(outlets). 

A "retail 	location", as 	defined 	by 
Statistics Canada, is a business outlet 
(usually a store) in which the principal 
activity is the sale of merchandise and 
related services to the general public for 
household or personal consumption. Included 
in this definition are retail locations 
operated by non-retailing businesses, i.e., 
retail locations operated by businesses 
whose principal activity is manufacturing, 
wholesaling, government, construction, etc. 

A "department store" is defined as a re-
tail outlet that sells the following general 
lines of merchandise: 

fnmily clothing and apparel - at least six 
iinodity lines in this group, comprising at 
ist 20% of the outlet's total sales; 

i)iture, appliances and home Furnishings - 
least four commodity lines in this group, 

culnprising at least 10% of the outlet's 
total sales; 

all other (miscellaneous) - at least three 
commodity lines in this group, comprising at 
least 10% of the outlet's total sales. 

A "junior" department store is defined as 
a retailing entity which sells the same wide 
range of goods (see department store defini-
tion) that are sold in the more traditional 
(major) department stores and is popularly 
described as a discount operation. 

A "chain organization" is defined as an 
organization operating four or more retail 
outlets in the same kind of business under 
the same legal ownership at any time during 
the survey year. The only exception is 
"department store organizations" which are 
treated statistically with chain organiza- 
tions even though they may fail to meet the 
criteria of four or more retail stores. Any 
firm not meeting the above definition is 
aut.omatically classified as an "independent 
organization". Franchised stores and volun- 

y group stores are therefore considered 
independent organizations unless they can 
t all the conditions of the chain defini- 

t)fl. 
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DFINITI0N5 

"Coninerce de detail" signifie, l'ensemble des 
ventes faites par des points de vente au detail. 

tin "point de vente au detail", suivant Ia 
definition de Statistique Canada, est un local 
d'affaires (habituellement un maqasin) dont 
l'activité principale est la vente de marchan-
dises et de services connexes au grand public 
pour Is consoawnation ménaqère ou personnelle. 
Cette definition englobe les points de vente an 
detail exploités par des entreprises autres que 
des magasins de detail, c'est--dire par des 
entreprises dont l'activité principale est Is 
fabrication, le commerce de gros, l'administra-
tion publique, la construction, etc. 

On définit coinme "grand magasin" tout point He 
venle mu detail gui offre les categories qéné-
rales de marchandises indiquées ci-après: 

hahillement et vétements pour Is famille - ce 
groupe doit comporter au moms six categories de 
procluits et représenter un minimum de 20% du 
chiffre d'affaires du maqasin; 

meubles, appareils ménagers et articles cl'ameu-
blement - Ce groupe doit comporter au moms qua-
tre categories de produits et représenter un 
rninimun de 10% du chiffre d'affaires du maqasin; 

tous les autres articles (divers) - ce qroupe 
doit coinporter mu moms trois categories de 
marchandises et représenter un minimum de 10% du 
chiffre d'affaires du maqasin. 

tin grand maqasin "populaire" est défini come 
ëtant un point de vente au detail gui offre la 
même vaste ganine d'articles (voir Is definition 
d'un grand niagasin) que les grands maqasins "tra-
ditionnels" et gui est qénéralement considéré 
comae un niaqasin 4 prix réduits. 

On définit cornme "entreprises de maqasins 
succursales" toute entreprise gui exploite au 
moms quatre points de vente appartenant è un 
même genre de commerce et sous une même apparte-
nance juridique, a un moment donné de l'année 
d'enquete. Les "entreprises de grands maqasins" 
constituent Is seule exception, car elles sont 
considérées du point de vue statistique comme des 
entreprises de maqasins h succursales, mène si 
elles n'exploitent pas quatre points de verite. 
Toute entreprise dont le schema de structure ne 
concorde pas avec la definition ci-dessus est 
classée automatiquement dans la catégorie des 
"entreprises indépendantes". Par consequent, les 
maqasins des concessions et des groupements 
volontaires sont considérés comme des magasins 
indépendants, a mains qu'ils ne répandent a 
toutes les conditions mentionnées dans la défini-
tion d'un maqasin 6 succursales. 
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Ventes. Ii s'aqit du total des ventes de marchai 
dises et des recettes provenant de réparation, 
de In location de materiel, de la vente de repa' 
et d'autres services, mains les rendus, les ajtin-
tements et les rabais. La valeur des reprise:; 
n'est pas déduite. Les commissions sur In vente 
de rnarchandises appartenant b autrui et is valeur 
(au detail) des inarchanijises pr4iev6es par le 
propriétaire pour son usage personnel sont comp-
tees. Les recettes hors exploitation, les ren-
trees sur créances radiées et les taxes de vente 
directes mont exciues. 

Les estimations relatives au corrwnerce de de-
tail ne prennent pas en cofnpte les ventes direc-
tes, c'est-à-dire les ventes gui ne mont pam 
faites par l'intermediaire d'un point de vente mu 
detail, par exemple, les ventes directes par de-
marchaqe, les ventes de journaux ou de revues 
faites directement par les irnprimeurs ou edi-
teurs, les ventes faites par les cercies du livre 
et les clubs de disques et les ventes par distri-
buteurs automatiques. Ii n'y a cuu'une exception: 
les ventes par les entreprises des qrands maqa-. 
sins faites par catalogue, qul sont classees dans 
le genre de commerce des "maqasins de marchandi-
ses diverses"(l). En outre, le commerce de detail 
ne comprend pas les ventes mu detail des unites 
aiixiliaires (par execnple, entrepôts et sieges 
sociaux), ni les ventes des entrepreneurs dont 
l'activité principale ne relève pan dii commerco  
1e détni 1, n i 	1 rn nrrnt 1cm 	1'lm:mi I'nt 
ticulie r. 

A ux 	1:,:- 	:' 	,1 	1 ti 	lJ:; 	Ii; 
tail, on i , orisidere leo a ifs i rita rés 1 ic;Ces par lea 
concessions situées h l'intërieur d'uri grand 
rnagasin comae faisant partie de l'ensemble des 
affaires du magasin qui les shrite. Toutefois, 
dans le cas d'un rayon (ou d'un maqasin) d'ali-
mentatiori, on inclus les verites que si le rayon 
oi le maqasin fait partie intéqrnnte du grand 
magasin et n'est pas présenté au public sous une 
appellation quelconque qui diffère de celle dii 
grand magasin auquel ii est rattaché. 

Stocks. C'est In valeur des marchandises détenuem 
pour is revente dans les maqasins et les entre-
pets, y compris les stocks en transit mu Canada 
ou en consiqnation au Canada. On ne compte cepen-
dant pas les inarchandises détenues en consigna-
tion, ni les fournitures de maqasin et de bureau, 
ni les autres fournitures non destinées pour in 
revente. Les données sur les stocks peuvent être 
déclarées mu prix cotant, au prix dii marché (mu 
cofit courant de remplacement), plum bas que le 
prix coOtant ou dii marché et mu prix de vente. 

(1) Les ventes par catalogue des grands magasiris 
ne doivent pas être confondues avec les yen-
tes faites dans les points de vente des rnaqa-
sins h succursales exploitant des sall' 
d'exposition de ventes per catalogue, go: 
appartiennent plutôt mu genre de commerr'' 
"tous les autres rnaqasins de detail". 

Sales. The total sales of merchandise and 
receipts from repairs, equipment rental, 
restaurants and other services, less re-
turns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sale of goods owned by 
others and proprietors' withdrawals of goods 
(at the retail level) for personal use are 
included. Non-trading revenues, bad debts 
recovered and direct sales taxes are ex-
cluded. 

Retail trade estimates exclude sales from 
any form of direct selling which bypasses 
the retail store, for example, direct door-
to-door selling, sales of newspapers or 
magazines sold directly by printers or 
publishers, sales made by book and record 
clubs and sales made through automatic 
vending machines. The only exception to the 
direct selling exclusion is the catalogue 
sales activity of department store organiza-
tions which is classified to the "general 
merchandise stores" kind of business.(1) In 
addition, retail trade excludes: retail 
sales through ancillary units, e.g., 
warehouses, head offices, etc.; sales of 
contractors whose major activity is not 
retailing; and retail transactions between 
individuals. 

For retail trade estimates the sales of 
concessions located in department store out-
lets are regarded as part of the overall 
business of the department store outlet in 
which they are located. However, sales of an 
associated food department (or store) are 
included only if it is an integral part of 
the overall department store operation and 
is not identified to the public by any name 
which differs from that of the department 
store with which it is associated. 

Stocks. The value of goods held for resale 
in stores and in warehouses including inven-
tory in transit in Canada or on consignment 
to others in Canada. Excluded are goods con-
signed by others, store and office supplies 
and any other supplies not to be sold. in-
ventory data can be reported at cost price, 
market price (current replacement cost), 
lower of cost or market price and selling 
price. 

(1) The catalogue sales business of depart-
ment stores should not be confused with 
the sales made through outlets of chains 
operating catalogue sales showrooms 
which are classified to the "all other 
retail stores" kind of business. 



' 	'ii'chases. The total net purchases (gross 
Lue less returns, adjustments and dim- 
ints) 	at 	delivered 	price 	including 
ighL, insurance and other related costs. 
cost of new and used goods purchased for 

resale including appraisal value of goods 
taken in trade. 

Cost of goods sold. This value is obtained 
by calculating: opening inventory i- total 
purchases - closing inventory. 

Cross profit. This value is obtained by 
calculating: total sales - cost of goods 
sold. 

The average values are derived from the sum-
mation of cost of goods sold and gross pro-
fit percentages for each organization, 
divided by the number of organizations. The 
median values are the mid-points of the two 
series. Prior to 1979, cost of goods sold 
and gross profit percentages were derived by 
using kind of business totals over all 
organizations and thus are not strictly 
comparable with data for subsequent years. 
Extreme outliers however, were eliminated 
under both methods. 

, 	.ilaries and wages. The total payroll for 
year for all employees (including head 

ul ikce and warehouse personnel), before 
uiuctions for income tax, unemployment in-

uurunce, employee social security contribu-
tions, etc.. Salaries of working proprietors 
of unincorporated businesses are not in-
cluded, but for incorporated businesses, 
salaries of working executives are included. 

Accounts outstanding. The aggregate amount 
owing on all charge, installment or open 
credit accounts at the end of the year. The 
totals do not include accounts written off, 
accounts sold to financial institutions, or 
unearned income from financial charges. 

Type of operation. Chain store organizations 
are stratified into local, provincial and 
national chains. Local chains operate within 
one city or locality. Provincial chains 
operate stores in more than one locality but 
within one province. National chains operate 
stores in more than one province. 

Number of stores. The average number of sto- 
i; is obtained by averaging the numbers in 

P juration at the beginning, the mid-point 
ud at the end of the financial year of 
iain organizations. The maximum number of 
ures is the total number of stores opera-

led during the year, regardless of whether 
they were in operation all or part of the 
year. 

Achats. Ii s'aqit du montant net des achats (leur 
valeur brute, diminuée des rendus, des ajuste-
ments et des rabais) livrês au magasin, y compris 
Tes frais de transport et d'assurance et les 
autres frais connexes. Autrement dit, c'est le 
coQt des marchandises neuves ou d'occasion ache-
tes en vue de leur vente, y compris Ia valeur 
estimative des reprises. 

Prix de revient. On obtient cette danne en 
calculant: les stocks d'ouverture + les achats 
totaux - les stocks de fermeture. 

Profit brut. On obtient cette donnêe en calcu-
lant: les ventes totales - le prix de revient. 

Les valeurs moyennes mont obtenues en falsant is 
somme des pourcentages que reprsentaient le coOt 
des marchandises vendues et le profit brut de 
chaque entreprise, et en les divisant par le nom-
bre d'entreprises. Les valeurs mêdianes reprêsen-
tent les points centraux des deux sries. Avant 
1979 les pourcentages du coOt des marchandises 
vendues et du profit brut ont dtd calculês par is 
some des genres de commerce, pour l'ensemhle des 
entreprises; par consquent, jIm ne mont pam tout 
a fait comparables aux donnêes des annes sub-
sêquentes. Les valeurs extrmes ont néanmoins 6t6 
liminées en vertu de l'une et l'autre mthodes. 

Traitements et salaires. C'est Is rmunrat ion 
globale de tous les emp1oys (y compris les em-
ployês du siege social et des entrepOts) pour 
l'onne, avant les deductions des impOts sur le 
revenu, de la prime d'assurance-chomage, des 
charges sociales de l'employ, etc.. Les traite-
ments des propriêtaires actifs pour les entre-
prises non-constituées en soci6t6 par actions ne 
sont pas inclus, par contre, pour les entreprises 
constituées, les traitements des cadres actifs 
sont inclus. 

Cthances actives. Le total des sommes dues au 
titre des achats A credit ou a temperament è la 
fin de l'année. N'y figurent pam lea creances 
radiêes, les crêances vendues è des institutions 
financières, ni les revenus non gagnes provenant 
des frais de financemerit. 

Genre d'exploitation. On distiogue, pour les en-
treprises de magasins a succursales, les chanes 
locales, provinciales et nationales. Par chalnes 
locales, on entend celles dont l'activite s'exer-
cm 1'-intrieur d'une yule ou d'une localite. 
Les chalnes provinciales exploitent des maqasins 
dans plusieurs localites, maim & l'intérieur 
dune même province. Les chairies nationales 
exploitent des magasins dans plus d'une province. 

Nore de magasins. Pour obtenir le nombre moyen 
de magasins, on fait Is moyenne des magasiris en 
exploitation mu debut, au milieu et h Ia fin de 
l'exercice finncier des entreprises de magasins 
a succursales. Le nombre maximal de magasins est 
le nombre total des magasins en exploitation 
durant l'annêe, qu'ils aient dt6 exploits pen-
dant toute l'annêe ou une partie de l'annee seu-
lement. 
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Physical store size. For the purpose of this 
survey, the physical stare size of a loca-
tiori is defined as the gross floor area of 
the premises which is usually accessible to 
the public. 

Average sales per square metre (foot). This 
value is derived from the sum of the average 
sales per square metre (foot), for each re-
porting location, divided by the number of 
reporting locations. Prior to 1979 this 
value was derived from the sum of sales di-
vided by the sum of floor area, over all 
reporting locations, and therefore is not 
strictly comparable with the calculated 
floor area statistics of this publication. 

Census Metropolitan Area (C.M.A.). The main 
labour market area of an urbanized core 
having 100,000 or more population. The core 
is the central, continuously built-up area 
of an urban centre. CMAs are created by Sta-
tistics Canada, and are usually known by the 
name of their largest city. CMAs contain 
whole census subdivisions. CMAs are com-
prised of municipalities completely or 
partly inside the urbanized core, and other 
municipalities, if at least 40% of the em-
ployed labour force living in the munici-
pality works in the urbanized core, or at 
least 25% of the employed labour force 
working in the municipality lives in the 
urbanized core. 

Census Agglomeration (C.A.). This is defined 
in the same manner as a C.M.A. except that 
the urbanized core population is between 
10,000 and 99,999. This procedure represents 
a major change from the 1971 and 1976 me-
thods of definition and has resulted in 
substantial changes in C.A.'s and their 
boundaries. Twenty-three urban centres have 
become C.A.'s, and twenty-two 1976 C.A.'s 
have been dropped for 1981. The application 
of the new definition has often resulted in 
a substantial expansion in the geographical 
areas of Census Agglomerations. 

Taille du magasin. Aux fins de la prsente en-
quête, la taille d'un point de vente se dfini 
comme la superficie brute des locaux qui est 
hahituellement accessible au public. 

Ventes moyennes par metre (pied) carr. On cal-
cule cette variable en additionnant les ventes 
moyennes par metre (pied) carrê de chaque local 
d'affaires enquAt6 et en divisant la somme par le 
nombre de locaux dklarants. Avant 1979, on Ia 
calculait en faisant la somme des ventes, que 
l'on divisait par la superficie de tous les 
locaux dclarants, par consquent, les donnes 
sur la superficie publies cette anne ne sont 
pas strictement comparables A celles de cette pu-
blication. 

Rgion mtropolitaine de recensement (R.M.R.). 
C'est le principal march6 du travail d'un noyau 
urbanisé conptant. 100,000 habitants ou plus. Le 
noyau est Ia zone bâtie en continu d'un centre 
urbain. Les RMR sont cres par Statistique 
Canada et sont ordinairement dsignes par le nom 
de la yule principale. Elles renferment des sub-
divisions de recensernent completes. Les RMR corn-
prennent les municipalités qui se trouvent en 
totalitê ou en partie h l'intrieur du noyau 
urbanis6 ainsi que d'autres rnunicipalits, si au 
moms 40% de la population active occupe demeu-
rant dans la municipalitê travaille dans le noyaii 
urbanis, ou si mu moms 25% cte la poptilat ion 
active occupe travaillant do. 
demeure dans le noyau urbanis. 

Agg1omration de recensement (A.R.). i 1t iii 
lion rpond aux mêmes critères qu'une R.M.R. satif 
que la population du noyau urbanisé vane de 
10,000 & 99,999 habitants. Cette definition dif-
fère considerablement de celles de 1971 et 1976 
et a entraIrie naturellement une modification 
majeure des A.R. et de leurs limites. Vinqt-trois 
centres urbains mont devenus des A.R. et vingt-
deux A.R. de 1976 ant 6t6 supprimees dans la 
classification de 1981. L'application de cette 
nouvelle definition a entraIné souvent une expan-
sion considerable du territoire des agglomera-
tions de recensement. 

r 
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METHODOLOGY 

The annual chain and department store 
survey attempts to provide complete coverage 
of all known chain and department store 
organizations operating in Canada at any 
time during the survey year. Business orga-
nizations are first classified to the retail 
sector on the basis of Itcensus  value added" 
which is defined in retail trade as the dif-
ference between sales and the purchase price 
of the goods sold in a particular period. 
Companies which fall into the retail sector 
are then further classified to categories of 
business (using the five-digit Standard 
Industrial Classification code) on the basis 
of "major activity".(1) 

To maintain the chain universe on a cur-
rent basis, the industry Division carries 
out an annual profiling of all organizations 
suspected of being new chains. Businesses 
.'lpcted for inclusion in the monthly retail 

dc sample are also profiled during the 
'.r to obtain information on the number and 

ivity of locations operated. Such infor- 
ion is required not only to determine if 

individual businesses, particularly multi-
location businesses, qualify for treatment 
as chain organizations but also to isolate 
retail locations from non-retail and elimi-
nate the wholesale activity from the iden-
tified retail locations. 

p 

I 
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Appendice II 

ME I H000L OGLE 

L'enquête annuelle sur les maqasins h succur-
sales et les grands magasins cherche a fournir 
une couverture complete de toutes lea entreprises 
de magasins 6 succursales et de grands magasins 
connus qui exercent une activit6 au Canada h un 
moment donne pendant l'anne d'enquête. Lea en-
treprises sant d'abord classêes dana le secteur 
du commerce de detail d'aprBs Is "valeur ajoutee 
recensée", qui reprêsente dana Ce secteur Is dif-
frence entre le prix de vente et le prix d'achat 
des biens vendus pendant une priode determinee. 
Les societs qui appartiennent au commerce cie 
detail sont ensuite classêes dana des catqories 
d'activite (code ) cinq chiffres de la Classifi-
cation des activitês conomiques) d'aprs leur 
"principale act ivitê"(l) 

Afin de tenir a jour l'univers des succursa-
listes, la Division de l'industrie trace un pro-
fil annuel do toutes lea entreprises susceptiblee 
d'être de nauveaux magasins N succursales. Los 
firmes selectionnees pour 1'chantillon mensuel 
du commerce do detail font êgalement l'objet d'un 
profil qui donne des renseiqnements sur le nombre 
et l'act.ivite des points do vente exploites. Do 
tels renseignements servent non seulement è 
determiner si des entreprisea particulières, 
notamment les entreprises A points do vente 
multiples, peuvent être considerees comme des 
entreprises de magasins h succursales, mais 
encore a distinguer lea points do vente mu detail 
des autres et a eliminer lea activites de gros 
des points do vente au detail que l'on a iden-
tifi4s. 

Chaque point de vente au detail eat ensuite 
classe dana son propre genre de commerce. Comme 
un certain nombre d'entreprises exercent une 
activitê dans plusiours genres de commerce cia-
tincts et y exploitent dana chaque ems mu moms 
quatre magasins, chaque entreprise h succursales 
ainsi crée doit être classee a son propre genre 
do commerce. 

Lea entreprises de grands maqasins sont deter-
minees au cours de chaque recensement; la pre-
sente enquête ne vise que cellos gui continuent 
de repondre a Is definition d'un grand magasin 
donnee par le recensement. Avant le recensement 

(1) Pour de plus amples renseigneinents, consulter 
le manuel de la Classification des activites 
iconomiques, no 12-501F mu catalogue, paqes 

1. 

Each retail location is then further 
classified to its own kind of business. As 
some firms operate in several distinct kinds 
of business, each meeting the chain defini-
tion of four or more stores, each such chain 
organization must be allocated to its own 
kind of business classification. 

Department store organizations are de-
rived during each census and only those 
selected organizations that continue to meet 
the existing census department store defini-
tion are surveyed. Prior to the 1966 Census, 

(1) For additional information, see Stan-
dard Inckjstrial Classification 4rnuaI, 
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de 1966, los ventes des grands maqasins compr-
naient les operations do tous los points de vent 
exploités par les entreprises de grands maqasins, 
que ces points de vente aient répondu ou non 1 
definition d'un grand maqasin. A partir de 19M, 
tous los points de vente qui ne répondaient pas a 
cette definition (la plupart satisfaisaient a la 
definition de magasins b succursales) ont eté 
reclassés solon le genre de commerce correspon-
dant le mieux b leur gamme de produits. Do plus, 
los services de ventes par catalogue des qrands 
magasins ont eté reclassés dans le genre de com-
merce des "maqasins de marchandises divorses". 
Ainsi, les données qui fiqurent dans leo tableaux 
portant sur les grands maqasins ne s'appliquent 
qu'aux grands magasins commo tels et ne compren-
nent pas de donoées sur les ventes pour d'autres 
genres de commerce qui peuvent être exploités par 
leo entreprises déclarantes. 

A Ia suite des modifications apportées aux 
definitions l'occasion du recensement de 1966, 
leo ventes des concessions dans les grands maqa-
sins, qu'il s'agisse de concessions dépendants de 
chalnes ou de concessionnaires indépendants, sont 
maintenant comprises avec les dorinées sur les 
ventes des grands maqasins concesseurs. En consé-
quence, afln d'éviter le double compte des don-
nées sur le commerce total de detail, les ventes 
des concessions gui cot été effectuées dans des 
grands maqasins soot exclues du total des vente 
des magasins b succursales. Cette m4thode en-
tralne une certaine sous-estimation des chiffren 
de ventes et recettes nettes du secteur des maqa-
sins succursales. 

department store sales included the business 
of all outlets operated by department store 
organizations whether or not such outlets 
actually met the existing department store 
definition. Commencing in 1966, all of the 
non-department store locations (most of them 
meeting the chain definition) were reclassi-
fied to the kinds of businesses most appro-
priate to their commodity structure. In 
addition, the catalogue sales business of 
department stores was reclassified to the 
"general merchandise stores" kind of busi-
ness. Thus the data shown in the department 
store tables pertain only to department 
stores as such and do not include the sales 
data of other kinds of businesses which may 
be operated by the reporting department 
store organizations. 

As a result of definitional changes ini-
tiated in the 1966 Census, sales of conces-
sions in department store outlets, whether 
parts of chain organizations or independent 
concessionaires, are reported as part of the 
host department store sales data. Thus to 
avoid duplication in total retail trade 
data, concession sales which have taken 
place within department stores are excluded 
from the chain store totals. This methodo-
logy results in some understatement in the 
net sales and receipts data of the chain 
store sector. I 

4 
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ApjrritJire I I I 

The apparel and accessories group became 
the shoe, apparel, fabric and yarn group. 
The major changes in this group were: 
second-hand clothing stores became part of 
second-hand merchandise stores which are now 
included in the other retail stores group; 
other apparel stores are now included in 
family clothing stores; fabric and yarn 
stores were created by the amalgamation of 
piece goods stores and wool shops which were 
derived from the other retail stores group; 
women's ready-to-wear, lingerie and hosiery 
lures were conined into women's clothinq 

DIVERGENCES DANS LES D0NNEES CHRONOLOCIQIJES 

Le lecteur voudra noter qu'une partie des don-
nées sur les succursalistes, les grands maqasins 
et le total du commerce de detail peuvent diffé-
rer de celles obtenues originairement dans 
d'autres publications de Statistique Canada. En 
effet, les chiffres sur le commerce de detail 
présentés dans le tableau explicatif I et les 
tableaux 44 et 45 ont été ajustés, dana Is mesure 
do possible, afin de créer une série homociène. 

A partir de 1985, les grands maqasins opérent Ru 
Yukon et les Territoires du Nord-Oue8t ont dté 
reclassés comme succursalistes et au qroupe tie 
magasins de marchandises diverses. 

Revisions de 1980 

Suite h la conversion de la classification des 
genres de commerce (C. tie C.) de 1966, des modi-
fications ont été apportees aux genres de com-
merce ainsi que dana la composition des six (6) 
groupes de genre de commerce. Afin de mieux corn-
prendre la conversion, le lecteur devrait référer 
au tableau 2 de cette publication. 

Le groupe d'alimentation est devenu le qroupe 
des aliments, boissons et médicamenta. Les prin-
cipales modifications apportées aux genres de 
commerce dans cc groupe furent: les épiceries et 
les magasins d'dpiceries, confiseries et articles 
divers ont été réunis pour former les "épiceries" 
alors que lea épiceries avec viande fraiche 
s'appellent maintenant "supermarchés d'alirnenta-
tion". L'autre chanqement important 6 ce groupe 
fut l'ajout des maqasins de spiritueux, des 
maqasins de yin, des maqasins de hière et des 
pharmacies, lesquels proviennent du groupe des 
autres magasins de detail. 

Le groupe des vêtements et acceasoires s'ap-
pelle maintenant le groupe des chaussures, véte-
ments, tissue et files. Les chanqements majeurs 
apportés a ce groupe furent: lea maqasins de ye-
tements d'occasion gui font maintenant partie des 
maqasins de marchandises d'occasion du groupe des 
autres magasins de detail; lea autres meqasins He 
vêtements sont maintenant inclus dans les maqa-
sins de vêtements pour la famille; les mnaqasins 
de tissus et files constituent maintenant on 
genre de commerce autonome suite è la fusion des 
marchandises A Ia piece et des magasins tie lame 
gui proviennent du groupe des autres magasiris de 
detail; lea magasins de vêtements pour dames 
r'ts-à-porter, lea mnagasins de lingerie et bas 

ment maintenant "les maqasins de vêtements 
pctur dames". 

DIFFERENC{S IN HIStORICAL DATA 

The reader will note that part of the 
data on the chains, department stores and 
total retail trade may differ from data 
reported earlier in other publications of 
Statistics Canada. For example, the retail 
trade figures shown in Text Table I and 
tables 44 and 45 have been adjusted, wher-
ever possible, to create a more homogeneous 
series. 

Starting in 1985, department stores in 
the Yukon and Northwest Territories have 
been reclassified as general merchandise 
chain stores. 

1980 Revisions 

As a result of the conversion from the 
1966 to the 1980 kind of business classifi-
cation (K.0.B.), modifications to the kinds 
of businesses and to the composition of the 
i (6) major trade groups occurred. To 

, ditain a better understanding of the conver- 
.tn, the reader should refer to Table 2 of 
us publication. 

The food group was retitled the food, 
beverage and drug group. The amendments to 
the kinds of business in this group were: 
grocery stores and qrocery, confectionery 
and sundries stores were amalgamated to form 
the grocery stores kind of business; combi-
nation stores (grocery stores with fresh 
meat) were renamed supermarkets; liquor 
stores, wine stores, beer stores and pharmna-
cies were transferred to this group from the 
other retail stores group. 
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le qroupe de Ia quincaillerie et articles di' 
maison est devenu le groupe de meubles, appareil; 
et accessoires d'aneublement de maison. Les quiri-
cailleries et les maqasins de peinture, vitreri' 
et tapisserie ont été transférés au qroupe de; 
autres magasins de detail. Les rnagasins de neu-
bles, téléviseurs, radios et accessoires sorit 
devenus les magasins de meubles de maison (avec 
appareils ménaqers et accessoires d'arneuhlement) 
alors que les magasins de meubles sont maintenant 
appelés magasins de metibles de maison (sans 
appareils ménagers ni accessoires d'ameuhlement). 

Le groupe do l'automobile s'appelle maintenant 
le groupe des véhicules automobiles, pisces et 
accessoires, vente et service. Aucun chanqement 
majeur lut constaté suite la conversion. 

Le groupe des merchandises diverses a nodifié 
son nom pour groupe des magasins de marchandises 
diverses. Le chanqernent majeur apporté a ce qrou-
pe fut le rasserablement des manasins de marchan-
dises diverses (moms de 33% d'aliments) et des 
bazars pour ainsi former le genre ne commerce 
"autres maqasins de rnarchanrlises diverses". 

En dernier lieu, le groupe des autres maqasins 
de detail a conserve le même nom qu'il avait lors 
de la classification de 1966. Les principati'< 
changements apportés ce qroupe furent abordcn 
dans les qroupes ënunérés ci-haut. En rétrospec-
tive, les modifications majeures clans ce qroup' 
furent le transferts: des maqasins de spiritueux, 
des maqasins de yin, des magasins de bière et de 
pharmacies au qroupe des aliments, boissons et 
niédicanents; les magasins de lame du groupe des 
chaussures, vêtements, tissus et files; les gum-
cailleries et ths maqasins de peinture, vitrerie 
et tapisserie de l'ancien groupe des quincaille-
ries et articles de maison au qroupe des autres 
magasins de detail. 

Revisions de 1971 

Avant 1971, les genres de commerce classes 
dans le commerce de detail ont été révisés a 
maintes reprises pour qu'ils correspondent aux 
modifications apportées 6 la Classification des 
activités économiques. 

Afin d'établir une série sur le commerce de 
detail qui soit relativement comparable a 1971, 
on a effectué un certain nombre d'ajustements. 
L'ajustement principal provient du fait que les 
marchands de combustible ont été reclassés mu 
secteur du commerce de qros. Les ventes de ces 
marchands ont été retranchées des données 
initiales sur les commerce de detail pour los 
années qui ont précédé 1971. 

The hardware and home furnishings group 
became the household furniture, appliances 
and furnishings group. Hardware stores and 
paint, glass and wallpaper stores were tran-
sferred to the other retail stores group. 
Furniture, television, radio and appliance 
stores became household furniture stores 
(with appliances and furnishings), while 
furniture stores were renamed household fur-
niture stores (without appliances and fur-
nishings). 

The title of the automotive group was 
changed to automotive vehicles, parts and 
accessories group, sales and services. No 
major changes occurred as the result of the 
conversion. 

The general merchandise group was renamed 
the general retail merchandising group. The 
most important amendment to this group was 
the combination of general merchandise 
stores (less than 33% food) and variety 
stores to form the other general merchandise 
stores kind of business. 

Finally, the other retail stores group 
retained the same name as in the 1966 clas-
sification. The changes to this group 
resulting from the conversion are outlined 
in the five other groups mentioned above. 
The most important modifications to this 
group were the transfers of: liquor stores, 
wine stores, beer stores, and pharmacies to 
the food, beverage and drug group; wool 
shops to the shoe, apparel, fabric and yarn 
group; and hardware stores and paint, glass 
and wallpaper stores, originally part of the 
hardware and home furnishing group, to the 
other retail stores group. 

1971 Revisions 

During the period prior to 1971, the 
kinds of business classified to retail trade 
were revised a ntinber of times in accordance 
with changes to the Standard Industrial 
ClassiFication. 

To create a reasonably comparable retail 
trade series to 1971, a nuiiher of adjust-
ments were made. The most significant 
adjustment was due to the reclassification 
of fuel dealers to wholesale trade. Data for 
the years prior to 1971 were adjusted to 
remove the sales of fuel dealers from the 
original retail trade data. 

I 
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DATA RELIABILITY 
	

FIABILITC DES DONNLES 

The annual Retail Chain and Department 
Store Survey is a complete enumeration of 
all chain and department store locattons as 
reported by the organizations listed on the 
back pages of this publication. The survey 
can be considered as a complete census of 
the population under consideration and 
therefore not subject to sampling error; 
however, even under a census situation, with 
a complete enumeration each year of all 
known chain and department store locations, 
errors in published data can occur. These 
errors, called non-sampling errors, are pre-
sent whether a sample or a complete census 
of the population is taken and can be attri-
buted to one or more of the following sour-
ces: 

Coverage error. This error results from in-
complete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
o questionnaire design and the charac- 
ristics of the questions, inability or 

unwillingness of the respondent to provide 
correct information, misinterpretation of 
the questions because of definitional diffi-
culties. 

Non-response error. Some respondents may 
refuse to answer questions, some are unable 
to respond, while others may be too late in 
responding. Data for the non-responding 
units can be imputed using the data from 
responding units. The extent of error due to 
imputation is usually unknown and is very 
much dependent on any characteristic diffe-
rences between the respondent group and the 
non-respondent group in the survey. This 
error generally increases with increases in 
the non-response rate and attempts are 
therefore made to obtain as high a response 
rate as possible. 

Processing error. These are the errors that 
may occur at various stages of processing 
the data such as coding, data entry, verifi-
cation, editing, weighting, tabulation, 
etc.. 

L'enquête annuelle sur les magasins 5 succur-
sales et les grands magasins porte sur tous les 
points de vente des entreprises de magasins 
succursales et de grands magasins énumérées è la 
fin du present bulletin. rtant donné qu'elle peut 
être considérée comme un recensement exhaustif de 
la population observee, elle ne risque pas de 
comporter des erreurs d'échantillonnage. Par con-
tre, même les données publiees d'un recensement 
qui dénoinbre intégralement 6 chaque année l'en- 
semble des points de vente connus des magasins a 
succursales et des grands magasins peuvent être 
entachees d'erreurs. Celles-ci, dites non liées 
l'échantillonnage, se retrouvent tant dans les 
recensements que dans les enquêles par échantil-
lonnage. Elles sont dues un ou plusieurs fac-
teurs parmi les suivants: 

Le champ de l'enquête. Lerreur rsulte dun us- 
tage incomplet et dune couverture insuffisante 
de la population visée. 

La réponse. Ici, l'erreur peut être attribuable è 
la conception du questionnaire et aux caracté-
ristiques des questions, è l'incapacité ou au 
refus de l'enquête de fournir des renseignements 
exacts, 6 l'interprétation fautive des questions 
due a des problmes d'ordre sémantiqtie. 

La non-réponse. Certains enquêtés refusent de 
répondre, d'autres en sont incapables et d'autres 
encore répondent trop tard. Les données relatives 
aux non-répondants peuvent être imputées a partir 
des chiffres fournis par les répondants, s'ils 
existent. On ne connalt généralement pas l'impor-
tance de l'erreur d'imputation; celle-ci vane 
beaucoup selon les caracteristiques qui distin-
guent les répondants des non-répondants. Comme ce 
type d'erreur prend habituellement de l'ampleur a 
mesure quaugmente le taux de non-réponse, on 
s'efforce d'obtenir le meilleur taux de réponse 
possible. 

Le traitement. L'erreur petit se produire lors des 
diverses étapes du traitement des données, telles 
que le codage, l'entrée, Ia verification, Ia pon-
dération, la totalisation, etc.. 

I 
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Ii est difficile de inesurer les erreurs no 
liées a l'échantillonnage. En outre, ii faut h; 
cerner de sorte qu'elles ne nuisent pas & l'ut 
lisation ou a l'interprétation des chiffres déti 
nitifs. S'agissant des estimations du prseo 
bulletin, tout a été mis en oeuvre afin de mini-
miser ce genre d'erreur. Ainsi, les points de 
vente des magasins 6 succursales et des grands 
magasins ont ét définis aver beaucoup de 
prcision; les questionnaires ont été conçus avec 
soin afin de réduire au minimum le nombre 
d'interprétations éventuelles; les diverses 
tapes de verification et de traiteinent ont fail 

l'objet de contrôles d'acceptation détaillés; 
enfin, on n'a absolument rien negligé pour que le 
taux de non-réponse et le fardeau de réponse 
soient faibles. 

Les utilisateurs qui désirent comparer les 
données sur les ventes publiées dans le present 
bulletin aver les données publiées dans les bul-
letins précédents doivent tenir compte des fac-
teurs suivants: la créat ion et la suppression 
d'entreprises de magasins h succursales, l'aug-
mentation ou la diminution du nombre de magasins 
en exploitation; les variations de prix. L)e plus, 
en comparant les données sur les ventes publiées 
dana ce bulletin avec celles publiées dans les 
series mensuelles du commerce de detail, on doit 
tenir compte des differences entre les périodes 
sur lesquelles portent ces données. Par exeinpie, 
l'exercice financier ne coincide pas nécessaire--
ment a l'année civile; aux fins de l'enquête, 
cependarit, les données annuelles sont recueillie 
et rassemblées en fonction de l'exercice fina;i-
cier, alors que la statistique rnensuelle esi 
publiée d'après l'année civile. 

Non-sampling errors are difficult to mea-
sure. They require control so that their 
presence does not impair the use and inter-
pretation of the Final results. With regard 
to the estimates of this publication all 
attempts have been made to minimize the 
non-sampling errors: chain and department 
store locations have been defined in a most 
precise manner; the questionnaires have been 
carefully designed to minimize different 
interpretations; detailed acceptance testing 
has been carried out for the different 
stages of editing and processing; every pos-
sible effort has been made to reduce the 
non-response rate as well as the response 
burden. 

Users attempting to make comparisons 
between sales data published in this publi-
cation and data published in previous years 
must take into account the following fac-
tors: the emergence and disappearance of 
chain store organizations; increases and 
decreases in the number of stores operated; 
price changes. In addition, when making 
comparisons between the sales data published 
in this report and the data published in the 
monthly Retail Trade series, differences in 
the reporting periods must be taken into 
account. The financial reporting periods do 
not necessarily coincide with the calendar 
year. For survey purposes, the annual data 
are collected and compiled on a financial 
year basis while the monthly data are pub-
lished on a calendar year basis. 

I 
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DATA CONFIDENTIALITY 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identi-
fiable business without the previous consent 
in writing of that business.(1) The disclo-
sure of data likely to reveal specific 
information on the activity of a particular 
company is therefore systematically and 
rigorously controlled and regulated to 
prevent the publication or disclosure of any 
information deemed confidential. The rules 
regarding the confidentiality of parts of 
the results of merchandising surveys are 
therefore applied in such a way that no data 
are shown for cells (or statistical units) 
composed of fewer than three companies or of 
three or more, if these are dominated by one 
or two companies. In the publication, the 
information is withheld on this designated 
cell by entering an "Xe' in the appropriate 
ho x e a. 

Another way of preserving data confiden- 
;dity without having to enter an "X" is to 
rj)ifle (consolidate) the information for 
ected regions or selected kinds of busi- 
s. The aggregated data can then be pub-

lished. For example, in many cases data For 
the Yukon and Northwest Territories are in-
cluded with data for British Columbia. 

the rigorous application of these rules 
preserves the confidentiality of the infor-
mation and ultimately has little effect on 
the dissemination of merchandising survey 
results. 

(1) See Section 16 of the Statistics Act 
(Chapter 15), entitled "Secrecy". 

CONFIDENTIALITC DES DONNE5 

La loi interdit b Statistique Canada de diffu-
ser au qrand public des données qui pourraient 
servir b identifier une entreprise ou certaines 
de ses caractéristiques, sans avoir obtenu mu 
préalable l'autorisation écrite cle cette derniè-
re(1). Ainsi, le dévoilernent de données suscepti-
bles de révéler des renseiqnenients précis sur 
l'activité d'une entreprise particulière est sys-
tématiquement contrôlé suivant des dispositions 
strictes de telle sorte qu'aucun renseirinernent 
jugé secret ne soit publié ou divulqué. L'appli-
cation des rèqles sur le caractère secret dune 
partie des résultats des enquêtes sur le commerce 
s'établit donc de mariière a ce qu'aucune donnée 
ne soit révélée pour des cellules (ou unites 
statistiques) cornposées de moms de trois compa-
qnies, ou encore de trois ou plus lorsque cel-
les-ci sont dominées par une ou deux compaqniea. 
L'information concernant ces cellules eat dissi-
rnulée en inscrivant no 'X" aux différents postes 
visés dana la publication. 

tine autre façon de preserver le caractère con-
fidentiel de l'information sans pour autant avoir 

rnettre un "X", consiste b grouper (consolider) 
les données pour certaines regions ou certains 
genres de commerce. Les données airisi agréqer 
peuvent par la suite être publiées. Par exemple 
dana bien des cas, les données relatives mux 
Yukon et Territoires du Nord-Ouest sont incluses 
avec celles de la Colornhie-Britannique. 

Ainsi, par l'application rigoureuse de ces 
règles, le caractère privé de l'information eat 
preserve et n'affecte que très marqinalemeot en 
fin de compte la diffusion des résultats des 
enquêtes sur le commerce. 

(1) Voir l'article 16, intitulée Secret, du cha-
pitre 15 de la Loi sur la statistique. 

I 



4 



S 4ppendix VI 

1ST OF CHAIN STIJE ORGANIZATIONS IN CANADA, 1985 

Atipendice VI 

RPtRTOIRE DES ENTRFPRIS[S DE MACASINS A SUCCURSAICS AU CANADA, 1985 

Name and location - Nom et emplacement Name and location - Worn et emplacement 

Food, beverage and druq group - Groupe des alA- Overwaitea Ltd., 	B.C. 
ments, hoissons et médicaments Penner Foods Ltd., 	Man. 

owel1s Supermarket Ltd. 	(Powells Discount Foods), 
N .F. 

Supermarkets - Supermarchés d'alimentation Provigo 	(Distribution) 	Inc., 	Qué. 
ohert 	C. 	Meehan Ltd., 	IC.A 	Div., 	lint. 

Skaf Bros. 	Foods Limited, 	Ont. 
587610 Ontario Ltd., 	lint. Soheys Stores Ltd., 	N.S. 
Aliwest Supermarket Ltd., 	Alta. Steinberg 	Inc., 	Québec Div., 	Qué. 
Amalco Foods Ltd., Dominion Stores Div., 	Nfld. Stonq's Markets 	(1971) 	Ltd., 	B.C. 
Assoc. 	Coop de l'.reat 	Whale, 	flue. Sunnyhrook Foods Ltd., tint. 
Atlantic Whsl. 	Div. 	Loblaws Ltd., 	N.R. I.R.A. 	Foods Ltd., 	N.S. 
Batemans Foods Ltd., 	Alta. The Food Counter Ltd., 	tint. 
C. 	Blackburn Inc., 	Qué. The Food Group 	Inc., 	N.B. 
P.M. 	Caiheck 	Ltd., 	lint. The Great 	A. 	& P. 	Co. 	of Canada Ltd., 	lint.. 
Canada Safeway Ltd., 	Alta. Toher Enterprises 	(1979) Ltd., 	B.C. 
Canadian Forces Exchange System, tint. Vince Food Markets Ltd., 	tint. 

:jjtol 	Stores Ltd., 	N.S. F.E. 	Wade Co. 	Ltd., 	N.S. 
:ip des Consommateurs de Montréal., 	Qué. 
ner Market 	Ltd., 	R.r. 

Wade Enterprises Ltd., 	N.S. 
Westfair Foods Ltd., 	Man. 

nper Discount Foods (1973) 	Ltd., Nfld. Zehrmart Limited, 	lint. 
iriqo's Food Markets Dotario Ltd., 	tint. 
riniger 	Limited, 	tint. 

1 )omaroup Ltd., 	lint. 
C.A. Dunnett & Sons Ltd. 	(Niagara Farms Market), Grocery stores - 	piceries 

tint. 
Easy Save Foods Ltd., Nfld. 509126 Ontario Ltd. 	(Picadilly Stores), 	tint. 
Elliott Marr and Company Limited, 	l)t. Alimentation L'Oiseau Do Nuit 	Inc., Qué. 
Filis & Rirt 	Ltd. 	(Iluick 	P1k Funds), 	P.E.T. Atlantic Whsi. 	Div. 	Loblaws Ltd., 	N.B. 
Ferraros Ltd., 	cuper Valii Div., 	Man. Avondale Stores Ltd., 	lint. 
Food City Holdinqs Ltd., 	Alta. Barry Simpson Variety Stores 	(Welland) 	Ltd., 	tint. 
Fortinos Supermarket Ltd., Dot. Becker's Milk Co. 	Ltd., 	Dot. 
Freson Market 	Ltd., 	Alta. Alunenshein Holdings Ltd., 	Alta. 
C.estion Sap Inc. 	(Provicio & Super EA), 	Qué. Burns 1 Stop Convenience Stores Ltd., Dot. 
Gifford Farm Markets Ltd., Ont. Buy Low Foods Ltd., 	B.C. 
Groupe Epiciers !Jnis Metro Richelieu Inc., Div. Buzbys Variety Stores Ltd., 	tint. 

Maqasin Corporatif, 	flue. Caidwell Medford Ltd., Quickie Convenience Div., 
Guy finuchard 	Inc. 	(Proviqo), 	Due, tint. 
Hansen Foods Ltd., 	Alta. Captain Quick Markets Ltd., Nfld. 
Home & Pit.field Foods Ltd., 	Alta. Checkers Variety Ltd., 	tint. 
J. & R. 	Foods Ltd., 	Alta. Chunq Wah Discount Centre Ltd., B.C. 
Knob Hill 	Farms Ltd., 	lint. Convenience Services Ltd., 	Dot. 
L. & M. 	Food Market 	Ontario Ltd., 	lint. Dairy Case Convenience Stores Ltd., lint. 
La Ferme Carnaval 	Inc., 	Dot. Focenco Ltd., 	Nfld. 
Les Aliments Valdi 	(1986) 	Inc., 	Yesteryear Fopex Discount Ltd., 	tint. 

Groceries Div., W. Freezco Limited, Dot. 
Lohiaws Limited, 	lint.. R.A. 	Gill 	Ltd. 	(Gill 	Rros. 	Husky Services), 	Ont. Marché CP Market 	Inc., Qué. Green Gables Food Stores Ltd., N.S. 
Maritime Super Markets Ltd., 	N.B. Happy Shoppers 	(1976) 	Ltd., 	Sank. 
Mike's Supermarkets (1962) Ltd., 	Dot. 
1. Montemurro Inc., 	Due. 

Jackson Barn Surplus Food Centre Ltd., 	tint. 
Kenny Enterprises Ltd., 	Manes Mini 	Mart. 	Div., 

National 	Grocers Co. 	Ltd., 	lint. Nfld. 
New Dominion Stores Inc., 	tint. Klein's Holdinqs Ltd. 	(Kleins Food Mart), 	Sank. 
Ushawa Group Ltd., 	1)-it. Kwikie Minit 	Markets Ltd., 	lint. 
rishawa Holdings Ltd., 	N.S. Land's Happy Marts Ltd., Alta. 



102 

LIST OF D4AIN STOR[ ORGANIZATIONS IN CANADA, 1985 - Continued 

REPfRTOIR[ ni:s MAGASINS A SLJCCIJSALES AU CANADA, 1985 - suite 

Name and locat ion - Nom et emplacement 
	

Name and location - Nom et emplacement 

Food, beveraqe and druq qroup - Continued - 
Iroupe des aliments, boissons et mêdicaments - 
stt.e 

Rockdale Dairy Ltd., lint. 
Scarboro Fair Cony. Stores Ltd., tInt. 
C.J. Woolcox Stores Ltd., ftt. 

r.rocery stores - Concluded - Fpiceries - fin 

Leigh Simpson Management Ltd., Alta. 
Les Aliments Valdi (1986) Inc., lint. 
Little Short Stop Stores Ltd., ibit. 
Loeb Inc. (Pinto Corporate Stores), lint. 
Mac's Convenience Stores Ltd., tint. 
Maison A.L. Van Houtte Inc., Qué. 
Marche D'Alirnentatton D.P. Inc. (Depanneur Ia 

Maissonée), flue. 
Mm-A-Mart Ltd., lint.. 
No Frills - Loblaws Limited, lint. 
Perrette Dairy Ltd., Qué. 
Pinto Stores Limited, hit. 
Quik Pik Convenience Stores Ltd., N.S. 
J. Rabba Company Ltd. (Variety Food Fair), lint. 
L. & S. Radburn, Ont. 
Raymor Foods Ltd., lint. 
Remb Company Limited, tint. 
Romax Variety Ltd., Milk Marc Variety Div., lint 
Shopette Ltd., lint. 
Skippys Milk Limited, lint. 
Skylark Consultant and Drug Ltd. (Red Rooster), 

Alta. 
Southland Canada Inc., B.C. 
Stubberts Convenience Stores Ltd., N.S. 
Sung Food Enterprises Ltd., Kwick Save Stores, 

B.C. 
Town ? Country Foods Ltd., lint. 
Wood Lynn Farm Markets Limited, lint. 

Bakery products stores - Boulanqeries-pâtis-
series 

557993 Ontario Ltd. (Runs Master Bakery), lint. 
Cecutti Bakery Ltd., lint. 
Krusty's Thrift Bakery Ltd., B.C. 
La Sea Ltd., lint. 
Mcflavin Foods Ltd., P1. 

Misterfrench Fnterprises Ltd., B.C. 
National System of Baking Ltd., lint. 
Open Window Bakery Ltd., lint. 
Pohis Bakery & Pastry Ltd., B.C. 

r i , q x lie I i r.it F ,  ern of Pt t ws I t d 

fti i r y product 	stores 	I a  it or ics 

Candy and nut stores - Confiseries et maqasins 
de mix 

Bonbons Cuay Inc., Qué. 
DSC Nut Kitchen Ltd., Purdy's Nuts Kitchen Div 

B.C. 
Dean's O-iocolat.es Ltd., B.C. 
Frontier Fruit & Nut Co. Limited, lint. 
Laura Secord Inc., lint. 
R.C. Purdy Chocolates Ltd., B.C. 

Meat markets - Marches de viandes 

Boucherie Côté Inc., Qué. 
Boucherie F. Gaqné Inc., 
Boucherie Pierre Ltée., Qu€. 
Kosher Self Serv ice Meat Mar'kt 	I ., 0 i's. 

The Steak Shop Inc., lint. 
Wm. E. Westlake Foods Inc., hint. 

Other food stores - Autres maqasins d'alimentation 

BC Shop & Save Food Markets Ltd., B.C. 
Canadian Health Aids Co. Ltd., lint. 
Coffees of the World Inc., lint. 
Edeiweiss Delicatessen (1974) Ltd., B.C. 
Calloways Specialty Foods (1974) Ltd., B.C. 
fleneral Nutrition Centre Ltd., Ou. 
Health Supply Centre Ltd., Man. 
Murchies Tea & Coffee Ltd., B.C. 
Old Fashion Foods Limited, Sask. 
Pic-A-Pop Beverage Ltd., Man. 
Prince Health Food Centre Ltd., B.C. 
Sarah's Tea Coffee and Spices Ltd. (Sarah's Tea 

and Coffee), B.C. 
The Barn Deli Inc., lint. 
The Barn Fruit Markpts Inc., lint. 
The Sausage Kitchen Inc., lint. 
Strathcona Meat Market Ltd., Alta. 
Sun Nutritional Products Inc., The Health Shoppe 

Div., lint. 
Vnnrouver flnttlers ltd., The Pop 'hnpp Dlv., B.C. 

I 	[flfl(I 	I I d., 	flijc 

I iquor stores - Maqas ins do 	i r itueux 

I 
Ault Foods Ltd., lint. 	 Alberta Liquor Control Board, Alta. 
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S 1.151 IF CHAIN STORE ORGANIZATIONS IN CANADA, 1985 - Continued 

P(,'FRTOIRE DES 14AGASINS A SUCCISALFS AU CANADA, 1985 - suite 

Name and location - Nom et emplacement 
	

Name and location - Nom et emplacement 

Food, beverage and drug group - Coot inued - 
Groupe des aliments, boisnons et médicaments - 
Fujit P 

Liquor stores - Conc]t,ded - Maqasins de spin-
tueux - fin 

B.C. Liquor Control Board, B.C. 
I moor rontrnl Board of Imntario, Dot. 
New Brunswick Liquor Corp., N.B. 
Newfoundland Liquor Commission, NfId. 
Northwest Territnries Liquor System, N.W.T. 
Nova Scotia Liquor Commission, N.S. 
P.F.T. Liounr Control Commission, P.F.I. 
caskatchewan Liquor Board, Sask. 
Société des Alcools du Québec, Qué. 
The Liquor Control Commission, Man. 
Yukon iquor rorporat ion, Yukon 

Wine stores - Maqasins de yin 

1 res Wines Ltd., lint. 
'lrnes Wines Ltd., lint. 
Bright's Wines Ltd., Pot. 
rhateau-Gai Wines Ltd., Pot. 
Jordan & Ste-Michelle Cellar Ltd., lint. 
London Winery Ltd., Pot. 

Beer stores - P4aciasins de bière 

Brewers Association of NuJCI. Ltd., Nfld. 
Prewers Warehousino Co. Ltd., Pot. 
Northern Breweries Ltd., Pot. 

Pharmacies 

94272 Canada Ltd. (The Body Shoppe), rIot. 
123273 Canada Inc., Qué. 
P1319 Alberta Ltd., Alta. 

A P P 1)ruci Mart Ltd., Pot. 
Aqemian flruqs Limited, lint. 
Baydala Drugs Ltd., Alta. 
Beautiful You Cosmetics Ltd., Merle Norman 

Cosmetics Div., Alta. 
1. Belanqer & P. Gilbert Pharmaciens, Qué. 
H-Rite Drugs Ltd., Sask. 

V. Pharmacies Co. Ltd., lint. 
P't.s Drug Stores Hnldinos L.trl., lInt. 
Hirkes Drug Stores Ltd., Pot. 
uv1ans Drug Store Ltd., Alta. 

J.G. Cadieux 1976 Ltd., Qué. 

Canada Drug Mart Ltd., B.C. 
Choices West Enterprises Inc. (Faces Plus), B.C. 
Clinic Dispensary Ltd., B.C. 
Corninci Drugs Ltd., B.C. 
Cumberland Drugs Merivale Ltd., Qué. 
Dell Chemists (1975) Ltd., Pot. 
Dial flruo Stores Ltd., rowell Phrmarv Div., lint 
Dispensaries Limited, Alta. 
P.E. Doyon Inc., Qué. 
Dymond Drugs limited, lint.. 
Ecornony Prescription Ltd., l)nt. 
Elizabeth Drugs Ltd., Nfld. 
Entireprises C. Cloutier 1977 Inc., Qué. 
Estpharm Inc., Qué. 
Farhec Inc. (Pharmacie Jean-Coutu), Qué. 
Five S Atlantic Ltée. (Faces), lint. 
Ford Pharmacy Ltd., N.B. 
Cestion Blanchet Inc., Qué. 
flest ion lernaco Jnr. (Faces), flue. 
Henry's Pharmacy Ltd., lint. 
Holliday's Pharmacy Inc. Ont. 
Homac Drug Co. Ltd., Man. 
House of Faces (Faces), lint. 
J.G. Pharmacy Ltd., Alta. 
Jack Austin Drugs Ltd., lint. 
Kent Drugs Ltd., lint. 
Kharier, Weiner et Weiner, Qué. 
Lawton's Drun Stores Limited, NfId. 
Lawtons Drug Stores Ltd., M.S. 
L.C.S. Pharmacien (Pharrni-Conseils), Qué. 
L. Leone Pharmacy Ltd., Pot. 
Les Entreprises Norpharm Inc., Qué. 
Liril Cosmetics br., Pot. 
London Drug Limited, B.C. 
Lovell Drugs Limited, (kit. 
MacDonalds Prescriptions Ltd., B.C. 
Maqasins i'Fscomptes Montréal Inc., Qué. 

Mayrand Inc., Qué. 
McGill & tirme Ltd., B.C. 
McKenna's Drugstore Ltd. (Valu-Fair Health & 

Beauty Aids), N.S. 
Nieman Enterprises Ltd., Han. 
Northern Drugs Ltd., B.C. 
Owl Drug Co. Ltd., B.C. 
Pharmacie Michel Cadrin, Qué. 
Pharmacopole Inc., flue. 
Pharmaservice Inc., lint. 
Potter & Shaw Limited, (Jot. 
Renfrew Drugs Ltd., B.C. 

Better & R. Young Pharmaciens, Qué. 
Sarrazin Pooquette Inc., Qué. 
Saskatoon Drug & Stationery Co. Ltd., Sask. 
Seafair Drugs Ltd., B.C. 
Serqe Parent Pharmaciens, Qué. 
Skylark Consultants & Drug Ltd., Alta. 
Société De Gestion Masterworks Ltée., Kane's Super 

Drugmart Div., Qué. 
Société Gestion Franchise 2442 Inc., hue. 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1985 - Continue 

RIPERTOIR{ 0f3 MAGASINS A SUCCURSALES AU CANADA, 1985 - suite' 

Name and location - Norn et emplacement 	Name and location - Nom et emplacement 

I 

Food, beverage and drug group - Concluded - 
Groupe des aliments, boissons et médicmients - 
fin 

Pharmacies - Concluded - Fin 

Sprague Drug Ltd., Alta. 
Super X Drugs, lint. 
Supreme Drug Mart Ltd., Nfld. 
The Central Drug Stores Ltd., B.C. 
The Medicine Bottle Ltd., Alta. 
The Warehouse Drug Store Ltd., Hy & Zel's Drug 

Warehouse Div., lint. 
Title Stores Ltd., lint. 
Triangle Discount Stores Ltd., lint. 
Victoria Pharmacy Ltd., lint. 
Vincent Chartier Associés 1979 Ltée., Qué. 
Vladimir Holdings Co. Ltd., Alta. 

Shoe, apparel, fthric and yarn group - Groupe 
des chaussures, vêtements, tissus et files 

Shoe stores - Magasins de chaussures 

Armstrong & Richardson Ltd., lint. 
Bally Canada Inc., lint. 
Bata Industries Ltd., Bata Retail Div., lint. 
Boutique Cati, Qué. 
Boutique Cordoue (1977) Ltée., Qué. 
Boutique Quinto Ontario Ltd., Qué. 
Boutiques Leclerc (chaussures) Inc., Qué. 
Brown's Shoe Shops Inc., Qué. 
Bus Palladiun (Place Vertu Inc.), Qué. 
Calderone Shoe Co. Ltd., French Shoes Div., lint. 
Cemi Inc., Qué. 
Chaussures Aldo Inc., Qué. 
Chaussures Alti Ltée., Qué. 
Chaussures Barcal Inc., Naturalizer & Lily Simon 

Div., Qué. 
Chaussures Chloe Inc., Qué. 
Chaussures Cite Inc., Qué. 
Chaussures Gala Inc., Qué. 
Chaussures Italiennes Cortina Inc., Qué. 
Chaussures Opnat Ltée., Naturalizer Div., Qué. 
Chaussures Pegabo Inc., Qué. 
Chaussures Prom (Canada) Inc., Qué. 
Chaussures Trans-Canada Limitée, Qué. 
Chaussures Yellow Ltée., Qué. 
Church & Co. (Canada) Ltd., Dacks Shoes Div., 

lint. 
H.J. Dolan Limited, lint. 
Dolomity Shoe Store Ltd., lint. 
Donald Mugford Shoes Ltd., lint. 
Dr. Scholls Ltd., lint. 
Flormont Shoes Ltd., Qué. 

Florsheim Inc., lint. 
J. Paul Fortin Inc., Qué. 
Foster Shoe Corporat inn Ltd., lint 
French Shoes (1979) Ltd., Qué. 
Genesco Canada Inc., lint. 
Giroux & Deslauriers (1974) Inc., Qué. 
W.B. Hamilton Shoes (1860) Ltd., tint. 
Inqeborq Shoes Limited, lint. 
Jeffstone Shoe Co. Ltd., N.S. 
Joe Singer Shoes Ltd., lint. 
Kim Inc., Qué. 
Kinney Canada Inc., lint. 
La Rhonda Shoes Ltd., lint. 
F.X. Lasalle & Fils Ltée., Qué. 
J.B. Lefehvre Limitée, Qué. 
Le Salon Six Souliers Inc., Qué. 
Leo Barnett & Co., lint. 
Les Boutiques Newport Inc., Qué. 
Les Chaussures M.D.Q. Ltd., Qué. 
Les Chaussures Mike Ltée., Qué. 
Magasins Aux Beaux Souliers 198fl Inc. 

Maher Inc., lint. 
Markio Designs Inc., lint. 
Mayfair Shoes Co. Ltd., A]t. 
Morea Fine Shoes Ltd., lint. 
Morse Shoe (Canada) Ltd., IJ.'.A. 
Natural Footwear Limited, lint. 
Orphee Shoe Ltd., Qué. 
Pitt Self Service Stores Ltd., Qué. 
Provost Shoe Shops Ltd. (Naturalizer Shoes), N.S. 
Rizzo & Rizzo Shoes Ltd., lint. 
Salon de Chaussures Paul Inc., Qué. 
Salon de Chaussures (Pavane-Mayfair Ltée.), Qué. 
San Paul Investments Ltd. (Natijralizer Shoes), 

lint. 
Shalimar Shoes Ltd., lint. 
Simard & Voyer (1984) Inc., Qué. 
Skyline Shoes Ltd., Alta. 
Sterling Shoes (1983) Ltd., A.C. 
Susan Shoe Industries Ltd., Alta. 
Tall Crest Shoes, lint. 
Tara Shoes Limited, lint. 
The Shoe Shoppe Ltd., lint. 
The Villager Shoe Shoppes Ltd., Qué. 
Town Shoes Ltd., Ont. 
Varese Shoe Stores, lint. 
Varese Shoes (Ontario) Ltd., lint. 
P. Vella Shoes (Mississauga) Limited, lint. 
Vogue Shoe Shop (Fairview) Ltd., Qué. 
Warrington Inc., Collins Safety Shoes Dlv., lint. 

Men's clothing stores - Magasins de v,tuqner,l 
hoi,uies 

Armand Boudrias Ltée., Qué. 
Big Steel Man Inc., lint. 
Black Sheep Boutiques (1979) Ltd., Altu. 

I 
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I 1ST IF CHAIN STflRF flRCANIZATIONS IN CANADA, 1985 - Continued 

I(PFRTOIRE IFS MAC.ASINS A SUCCL!SALES AU CANADA, 1985 - suite 

Name and brat jon - Worn et ernolacemerit. 	 Name and location - Nom et emplacement 

I 

I 

Shoe, apparel, fabric and yarn group - Con-
tintied - Groupe des chaussures, vtements, 
tissus et files - suite 

Men's clothLnq stores - Concluded - Maqsins de 
vtements pour hoflines - fin 

Boutique Moustache Internationele Inc., flue. 
Bovines Limited, 11t. 
Cartiers Hens Shops Ltd., Qué. 
Dvlex Limited, lip Top Tailor Div., lint. 
Edward Chanmon Ltd., Men's Wear (liv., B.C. 
Elks Inc., lint. 
Frnest Enterprises (MTL) Ltd., Qué. 
E.R. Fisher Limited, Dot. 
Felix Hoinme Inc., flti. 
Framers Clothes Shops, lint. 
Fred Agher Stores for Men Ltd., B.C. 
A. Gesco Inc., Qué. 

Gold & Sons Ltd., Qué. 
[ton Fraser Inc., lint. 
rv Pnsen Inc., Men's Clnthinn Stores Div., 

lint 
'I iise of Morton Limited, (lot. 
LHn Pomer Sales Limited, lint. 
John Strauss P Sons Ltd., lint. 
Les Modes Saoa Inc., Qué. 
Lou Myles Limited, lint. 
MacLead Bros. Ltd., Alta. 
Marc Rovet. Inc. (Rout ique Jeune Hamrne), Qué. 
Marks Work Wearhouse Ltd., Alto. 
Mirhel Tamilia Inc., Qué. 
Moores The Suit People Inc., Qué. 
Hr. Rio-N-Tall Shop Ltd., B.C. 
Mr. Rio-N-Tall Shop (Alta.) Ltd., Man. 
Murray C.oldman Ltd., B.C. 
Myles Inc., Qué. 
Sauvé Frères (1957) Ltée., Qué. 
The Brick Shirt 1-buse Ltd. (Alan flouoh Men's 

Wear, flnt. 
Workanada Investments Ltd., B.C. 

Women's clothinq stores - Maqasins de vêteients 
pour dnes 

lr)901R Canada Inc. (Bout.iot,e Fxnress, Fmot.inns, 
Marie-t 4ni, FvsIon), flue. 

114170 Canada Inc., Boutique Charlee Div., Qué. 
l52 Canada Lt.ée., W. 

• "1516 Canada Inc. (Routic,ue Mode Neera), Qué. 
?97 Ontario Tnc. (Cotton Cinny), lint. 

•\.l'litlnn...Flle Inc., Qué. 
•l.tt. Inc., Qué. 
'.nin fliroux Inc., Qué. 
Altadore Druci Co. Ltd., Gloria Div., Alto.  

Alton-Lewis 1982 Ltd., lint. 
Arcade Ladies Shoppe Ltd., N.S. 
D. Assad Inc., W. 
Associated Merchandisers it ri . , \'pr 	I inqerie 

Lounoewear Div., 	lint. 
Auld-Phillips 	ltd., 	D.C. 
Ayres Ltd., 	Dot. 
Biqi Canada Ltd., 	Qué. 
Bliss Apparel 	Inc. 	(Bliss Weekend Wear), lint.. 
Filumers Ltée., W. 
Roes Ltd., 	Man. 
Bojou Ltd., 	Qué. 
Rout. ique 211 Ans 	Inc., 	Qué. 
Boutioue Anthony Saks Inc., Qué. 
Boutique Aujourd'hui Ltd., 	Qué. 
Boutique Chérie (Canada) 	Ltée., 	Qué. 
Boutique de Linoerte Amour 	Inc., Qué. 
Boutinue de Véternents le Vercheres Inc., Qué. 
Boutique Huit 	Inc., 	Qué. 
Bout uiue 	Todienne 	Inc. 	(Kaftan), 	Qué. 
Boutique Jacob 	Inc., 	Qué. 
Routioue Maharaja de Linde Canada Ltd., Qué. 
Boutique Marie-Claire Ltée., 	flue. 
Boutique Revue Inc., Qué. 
Boutique Simi, Qué. 
Boutique Sonic 	Inc., 	Qué. 
Rrissot 	Inc., 	flue. 
Brody's 	Town & Country (1967) Ltd., 	lint. 
Brooker Ridqe Clothiers 	Inc., 	tint. 
Bryan's Fashions Ltd., 	B.C. 
Busy Bodies 	Inc., 	lint. 
C.C. Marketing Inc., Max Brown Fashions Div., 	tint. 
C.N.G. 	Dress Ltd., 	Man. 
Caleche Boutique Ltd., 	lint. 
Chapman's Ladies Shops Ltd., B.C. 
Charlie Ladies Wear, lint. 
Chez L.ilianne 	Inc., 	Qué. 
Chez Sandra Inc., W. 
Cliffords Ladies Wear Ltd., Man. 
Cojana Fashion Shops Ltd., Qué. 
Conrez Group Ltd., 	lint. 
Cotton Ginny Marketing 	Inc., Ont. 
Cyrs Ltée., 	Qué. 
Dalmys Canada Ltd., W. 
Distinctive 	Apparel 	Ltd., 	lint,. 
Divine One Avenue Inc., Dot. 
Donna J. 	Fashion Sales Ltd., 	Alto. 
Doteta Apparel 	Shops Ltd., 	lint. 
Dvlex Limited, 	Rrmemar Store Div., 	lint. 
Flite Fashions 	(St. 	Thomas) Ltd., 	lint. 
Ella's 	Clothes Closet. 	Ltd., 	B.C. 
Ethos Limited, 	Alta. 
Fairweather 	Inc., 	lint. 
Fanny's Ltd., 	lint. 
lay Jackson (London) Ltd., 	Ont. 
Fay Jackson Ltd., 	Dot. 
Femcon Marketina Limited, Ont. 
France B. 	Pronuptia Inc., 	Qué. 



106 

LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 19B5 - Continued 

RPERTOLRE DES MAGASINS A SUCCIJRSALES AU CANADA, 1985 - suitp 

Name and location - Nom et emplacement 
	

Name and location - Noni et emplacement 

a 

Shoe, apparel, fabric and yarn group - Con-
tinued - Groupe des chaussures, vêteinents, 
tissus et files - suite 

Women's clothing stores - Concluded - Magasins 
de vêtements pour dunes - fin 

Gahy Gaby Inc., N.B. 
Galeries de l'légance Inc., Qué. 
Gallery of Fashions Ltd., Ont. 
Grafton Fraser Inc., lint. 
Harry Rosen Inc., Women's Clothing Stores Div., 

Ont. 
Hi-Lo Fashions Ltd., lint. 
Hollys, lint. 
Hosiery and Things Ltd., Ont. 
Innocence Fashions (Qué.) Ltd., Qué. 
Irene Hill Ltd., lint. 
Jadero Inc., Qué. 
Jaeger Canada Inc., Qué. 
Jagos Fashions Ltd., lint. 
Joenette Inc., Qué. 
Kaleidoscope Shop (1971) Ltd., Alta. 
Kevel Fashions Ltd., lint. 
La Bolte 6 Lingerie Inc., Qué. 
La Boutique du Gilet Inc., Qué. 
La Maison Chelsea Inc., Qué. 
La Vie en Rose Lingerie Canada Inc., lint. 
A.J. Larken Designs For Women Inc., lint. 
Laura Ashley Shops Ltd., Qué. 
Laura's Shoppe P.V. Inc., Qué. 
Les Boutiques San Francisco Inc., Qué. 
Les Boutiques San Francisco Mtl. Inc., Qué. 
Les Entreprises Dneiqes & Associes Ltée., Qué. 
Les Entreprises Gilet Stop Inc., Qué. 
Les Placements Beau-Art Inc., Qué. 
Les Placements Vinalco Inc., Qué. 
Lian Accessories Inc., Qué. 
Lily Simon Inc., Qué. 
Lindor Inc., Qué. 
Liptons Fashion Wear Limited, lint. 
Louis Dreyfus Retail Inc., lint. 
H.G.I. Stores Ltd., B.C. 
Mademoiselle Charmante Inc., Qué. 
Maison de Choix Inc., Qué. 
Marché du Bas Inc., Qué. 
Mariposa Stores Limited, B.C. 
Marks & Spencer Canada Inc., Qué. 
Marr Fashions Ltd., Man. 
Melanies Dress Shop Ltd., Alta. 
Metropolitan Ladies Wear (Can.) Ltd., Qué. 
Mia Fashions Inc., Qué. 
Mia Inc., Qué. 
Mme A. Courval Inc., Qué. 

Modes Fannie Inc., Qué. 
Modissa Ltd., Qué. 
Morning Star Tradinq Co., lint. 
Mr. Ashton Ltd., B.C. 
Ms. Emma Designs Ltd., lint. 
Norman & Film Ltée., Qué. 
Norman Albert Ltd., lint. 
One & One Boutique Ltd., lint. 
Orbar Ltd., lint. 
Pearlmans Ladies Wear Limited, Sask. 
Peggy's of Milton Ltd., lint. 
Pennington's Stores Ltd., lint. 
Pirjo Liisa Fashions Ltd., Man. 
Reitman's Inc., Qué. 
Rene's Ladies Apparel Ltd., B.C. 
Rickis Canada Ltd., Man. 
Romar Inc., lint. 
Royal Supply Co. Ltd., Teasers Ladies Wear Div., 

N.S. 
Sally Shops Ltd., lint. 
Sally Shops (Nova Scotia) Ltd. • 
Sally Shops (Ontario) Ltd., lint. 
Sally Shops (Vancouver) Ltd. , lint 

Salon Elen Lemire Inc., Qué. 
Sanjusha Ltd., Man. 
Scruples Fashions Incorporated, tint. 
Second Fiddle Ltd., lint. 
Serena Fashions Alberta Ltd., B.C. 
Serena Fashions Ltd., B.C. 
A. Setlakwe Ltée., Qué. 
Shirley K. Maternity (Canada) Ltd., Qué. 
Silk U Lina Ltd. (Karintina), Alta. 
Smart Set Fashions Ltd., Qué. 
St. Clair Shops Ltd., Alta. 
Susan J. Fashions Inc., lint. 
Suzy Creamcheese (Canada) Ltd., B.C. 
Suzy Shier Inc., Qué. 
Sweet Sixteen Inc., Qué. 
Telford Investments Ltd. (Super La Boutique & Lady 

Evelyn Lingerie), Alta. 
The Frill Seekers Inc., lint. 
The Jean Shop Limited, Nfld. 
The May Co. Ltd., lint. 
The Models Centre Modelling Supplies Inc., lint. 
The Tall Girl Shop Ltd., Alta. 
The Tiger Shirt Shop Ltd., B.C. 
Thérèse F3ergeron Corset Inc., Qué. 
Uniform World, lint. 
Varena Trading Limited, Wray's and Fashion Outlet 

Div., lint. 
Vêtements Dano Inc., Qué. 
Viki Inc., Qué. 
Vincent Ciarlo Enterprises Ltd., lint. 
F.W. Woolworth Co. Ltd. (Active World), lint. 
Yofi Creations Ltd., B.C. 
Zacks Fashions Ltd., lint. 

I 

I 
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]I OF CHAIN STORE ORGANIZATIONS IN CANADA, 1985 - Continued 

HFLRTOIRE DES MAGASINS A SIJCCURSALES AU CANADA, 1985 - suite 

Name and location - Noni et emplacement 
	

Name and location - Non et emplacement 

I 

Shoe, apparel, fabric and yarn group - Con-
tinued - Groupe des chaussures, vétements, 
tissus et files - suite 

Children's clothing stores - Magasins de 
vétements pour enfants 

Au Coin des Petits Inc., Qué. 
Boutique Bambino Inc., Qué. 
Carters Childrens Wear Ltd., B.C. 
Chez Beatrice & Fils Inc., Qué. 
E.P. Chester Ltd., Ont. 
Chomedey Clothes Inc., Qué. 
Flealth-Tex Canada Inc., Ont. 
Jack & Jill Co. Ltd., Alta. 
Kiddytown Ltd., Ont. 
Lawrence Kiddies Shoppe Inc., Qué. 
Rassart Inc. (Boutiques Des Petits), Qué 
Stephnies Fashions I td. , B.C. 

ur stores - Maqasirs de Four-rure 

A. & M. Flurtig Limited, Man. 
Cndn. Fur Shop of Saitoh Ltd., Ont. 
Mitchell Fur Company Limited, N.S. 

Family clothing stores - Magasins de vêtements 
pour la faviille 

487317 Ontario Ltd. (Ace Jeans), Ont. 
529880 Ontario Ltd., Ont. 
575443 Ontario Inc. (McTaggarts), Ont. 
Adam & Eve Unisex Specialty Ltd., Ont. 
Angelos Sportswear Limited, Ont. 
Bargain World (1981) Ltd., Man. 
Below The Belt Store (Edmonton) Ltd., Alta. 
Bonaprix Inc., Qué. 
Boutique des Amoureux Ltée., Qué. 
Boutique H Inc., Qué. 
Boutique le Pentagone Inc., Qué. 
Boutique Lensemblier Inc., Qué. 
Boutique les Impressions 80's Ltée., Qué. 
Boutique Maloney (Boutique Fuzz), Qué. 
Boutique Vagabond Inc., Qué. 
Boutique Zeroneutre Inc., Qué. 
C.C. Pant Shop, Ont. 
Catfish Calhoun Inc., Ont. 
Caveau des Jeans Ltée., Qué. 
Château Stores Ltd., Qué. 
Château Stores of Canada Ltd., Qué. 
Chic Masculin Ltée., Qué. 
Claudette Croteau Inc. Qué. 

Craig Brothers Ltd., Sask. 
J.D. Creaghan Co. Ltd., N.B. 
A. Croteau Ltée., Qué. 
Dalfens Atlantic Enterprises Ltd., Qué. 
Dalfens Ltée., Qué. 
G.R. Déchène & Fils Inc., Qué. 
Diffusion Taxi Inc. (Boutique Taxi), Qué. 
Discovery Clothing Ltd., Alta. 
Elks Inc., Dapper Dan Division, lInt. 
Excel Tee's Inc., Ont. 
Fashion Clearing House, lInt. 
Fred Asher Stores for Men Ltd. (Bootlegger 

Stores), B.C. 
Freedom Shops Canada Ltd., Qué. 
Geo. A. Jazzar & Sons Ltd., Qué. 
Gerofsky Enterprises Inc., I]nt. 
Ginette Croteau Inc., Qué. 
Grafton Fraser Inc., lInt. 
Greenberq Stores Limited, Qué. 
H. Halpen [sq. Ltd., lInt. 
londerson & Cudmore Ltd., P.E.I. 
olliday Funwear Inc., B.C. 

Holt Rerifrew & Co. Ltd., lInt. 
Hnwarth Inc., Qué. 
International Leather Fair Inc., B.C. 
Irvings Stores Ltd., Nfld. 
Jeans Lib Inc., Qué. 
Jeans & J. P. Inc., W. 
K F S Limited, lInt. 
Kasners Ltd., N.B. 
Key West Clothiers Inc., B.C. 
Le Blue Jean de L'Ouest Inc., Le Jean Bleu Div., 

Qué. 
La Jeans 0 Thèque Ltée., Qué. 
Lammies Western Wear Ltd., Alta. 
Le Jean Bleu de L'Est Inc., Qué. 
Lerad Holding Ltd., lint. 
Les Industries Pantorama Inc., W. 
Les Jeans Bleu Du Nord Inc., Qué. 
Les Magasins Hart Ltée., Qué. 
Les Magasins J. L. Taylor Inc., Qué. 
Les Magasins Jopej Canada Inc., Qué. 
Les Vêtements Arabesque Inc., lint. 
Lipson's Stores (1958) Ltd., lInt. 
Louise Croteau Inc., Qué. 
Marks & Spencer Canada Inc., lint. 
Midel Jeans Inc. (Bojean & Christopher), Qué. 
H. Nathansons Ladies Wear Limited, N.S. 
Nathar Ltd., lint. 
H. Penman Enterprises Inc., Jean Machine Div., 

lInt. 
Robert Crotemu Ltée. (Croteau Maqasin d'Aubaines), 

Qué. 
Québec Mode Inc., Qué. 
Quebec Unisex Ltd., Qué. 
Rena Enterprises Ltd., Alta. 
Riff's Limited, Nfld. 
Robinson Little & Co. Ltd., Man. 
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LIST nF CHAIN STORE ORGANIZATIONS IN CANADA, 1985 - Cont ir 

R(PFRTDIRF DES MAGASINS A S%'CLJSAL[S All CANADA, 1985 - 

Name and location - Non et emplacement 	 Name and location - Nom et emp1rement 

a 

Shoe, apparel, fabric and yarn qroup - Con-
eluded - Groupe des chaussures, vêtements, 
tissus et files - fin 

Family clothing stores - Concluded - Magasins de 
vêtements pour la fanille - fin 

Royal leather Goods Ltd., flnt. 
5.A.A.N. Stores Ltd., Man. 
Sheppard Temperance Fashion Ltd., flnt. 
Shirt Stop Limited, Ont. 
A. Silverman & Sons Ltd., flnt. 
Simi ltd., The Jeanery Div., Dot. 
Stampede Boot & Jeans Shop Ltd., Alta. 
Sterling Hosiery Mills (1976) Ltd., lInt. 
Super Touch T's, N.S. 
The Rout ique of Leathers Ltd., Alta. 
The raoadian Cirl Ltd., 11.5.4. 
The Connection Group Inc., lint. 
The Jeanery Limited, N.S. 
The Leather Plare Ltd., PC 

The Pant Loft Kingston Ltd., nut 
The Scottish Shop Limited, tint. 
The Tiger Shirt Shop Ltd., B.C. 
The Ynuno Manufacturers Incorporation, flnt. 
Thrifty Riding coorts Shop Ltd., lInt. 
Touch of Class Ladies Wear ltd., P.C. 
Tripp Distributing Ltd., Qué. 
Twin Fair Department Stores Ltd., tInt. 
universal Stores Inc., R.r. 
Warehouse floe Ltd., Man. 
Warrens Mens Wear Ltd., tInt. 
F. Wilansky Ltd. (Michael's), Nfld. 
Willy Wonderful Ltd., tint. 
Wise Inc., flue. 
F.W. Woolworth C0. ltd. (Robinson Stores), lInt. 
Zahé Chicago Ltée., Qué. 
Zellers Inc., Field Store Div., B.C. 

Fabric and yarn stores - Maqasins de tissus et 
de files 

Ron Clair House of Fabric (1972) Ltd., flue. 
Comptoir Manufacturier de Textile Ltée., Qué. 
Crucci Yarns Canada Ltd., tInt. 
fluthier lextiles Lu'iiled, fbi. 
Fabricland Distributors, flnt. 
Fabricland Pacific Ltd., tInt. 
Fabrieville Company Inc., Dot. 
Fahricville Maritimes Inc., tint. 
Fanny's Fabric (P.C.) Ltd., B.C. 
Fanny's Fabric (Caiqary), Alta. 
Fanny's Fabrics (Edmonton) Ltd., Alta. 

Caudet Fabric Ltd., lInt. 
Gold's Fabrics Ltd., B.C. 
Harley's Fabric Centres, B.C. 
Kinsie Wool Crafts Limited, tInt. 
Kinsie Woo! Shops Limited, flnt. 
La Cie de Textile Goodman Joliette, Qué. 
Phildar Ltée. (Boutique Phildar), Qué. 
Polka Dot Fabrics Ltd., lInt. 
Promafil Canada Ltée., Qué. 
Robinson Little & Co. Ltd., Man. 
R.P. Rossy Inc. (Tissus Marthec), Qué. 
Silk fl Lina Ltd., Alta. 
Textile Bargain House Ltd., Dot. 
We81 Coast Woolen Mills Ltd., B.C. 
(hite Elna Sewing Centre, Alta. 
William Junor Ltd., Lizanne Shops Div., tint. 
Young Fquities Ltd., Alta. 

Household furniture, appliances and furniohiriqo 
group - Groupe des meubles, appareils H 
accessoires d'ameuh1eient de maison 

Household furniture stores (with appliancns and 
furnishings) - Maqasins de metiiles de maison 
(avec m,pareils ménaqers et accessoires 
d' anet*,lement) 

Ameublements M T Inc., Qué. 
Rrault & Martineau Inc., flue. 
Cohens (Western) Ltd., Nfld. 
Coleman Shoppers World Ltd. (Colemans Furniture 

World), Nfld. 
C.A. Defehr and Sons, Man. 
P. Fnolands Warehouse Ltd., N.S. 
James Street Hardware & Furniture Company Ltd., 

Dnt. 
Leans Furniture Ltd., tInt. 
M & C Imports & Sales Ltd., Alta. 
Med juck & Budovitch Ltd., N.R. 
No Frills Appliances & TV Ltd., tint. 
Schwartz & Co. Ltd., N.S. 
The Brick Warehouse Ltd., Alta. 
The T. Faton Co. Ltd., (do Furniture, Appliance, 

Radio & T.V. Store), tint. 
Wosk's Limited, B.C. 

Household furniture stores (without appliances and 
furnishings) - Maqasins de metkiles de matson 
(sans apparvils mCrua(jpr S ri 	res r-o i rt-s d • 
blenient) 

462612 Onio Inc. 	eclum I iirni 11; r-- i nt 

I 
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1 01 CHAIN STORE (1IGANIZAIIONS IN CANADA, 1985 - Continued 

IRTflIPF DES MAr.ASINS A SUCCURSALFS Alt CANADA, 1985 - suite 

Name and location - Nom et emplacement 	 Maine and location - Nom et emplacement 

I 

Household furniture, appliances and furnishings 
oroun - rontinued - Groupe des meuhies, appa-
reils et accessoires d'ameublement demaison - 
'nil t P 

Household furniture stores (without appliances 
and furnishinqs) - Concluded - Maqasins de 
metiiles de maison (sans appareils ménaqers iii 
accessoires d'IneLtilernent) - fin 

ranadian Brass Red Boutique (1984) Ltd. (Brass-
tique Sleep Shoppes), Ont. 

Cannonhall Bed Shoppe, (lot. 
rhesterrield Shop (flnt.) Ltd., (lit. 
Christaray Enterprises Ltd., (lot. 
Country romfort Centre Ltd. (Cloud Nine Waterbed 

Gallery), N.B. 
Pe Boers Furniture Ltd., (lit. 
Grantree Furniture Rental Ltd., U.S.A. 
fl.lI.S. Canada Inc., Qué. 
Ikea Limited, B.C. 
)im Jer Investment Ltd., N.S. 
kinor Holclions Ltd., Pnt. 
i Galerie flu Meuhie Inc., flue. 
es Arneuhiements ChAteau d'Aujourd'hui Inc., 
Qué. 

Les Haaasins Pascal Ltée., flué. 
M & S Furniture Ltd., lint. 
Mnisnn du Matelas Montréal Inc., Qué. 
Majoli Furniture Ltd. (The Sleep Factory), Dot. 
Metibles Ire! Itée., flue. 
Mount Fverest Investments Inc., Federal Furni-

ture (liv., (lot. 
National Waterbed Co. Ltd., Ont. 
Park Furniture Ltd., (lot. 
Peter Landsman & Asoc. Inc. (The Baby's Room), 

(lot. 
Riviera Waterbeds Ltd., B.C. 
Struc Tube Ltée., Qué. 
C.H. Tao Limited (China Panda), (lot. 
The Bombay Furniture Cnmpaov of Canada Inc., 

lint. 
The Lounsbury Co. Ltd. (Euro), N.R. 
The Waterbed Gallery Ltd., Ont. 
The Waterbed King Ltd., Dot. 
Waterbed Unlimited (19R5) Inc., flu.  

Adi's Video Shoppe, Man. 
Advance T.V. & Car Radio Centre Ltd., Man. 
A.F.M. Video Only Inc., B.C. 
Allied TV and Audio Inc., Man. 
Atlantigue Image & Son Inc., Qué. 
Bedard Louis Inc., flue. 
Centre du Rasoir Flee. Mtl. Inc., Qué. 
Cyhar Neutronics Corp., Qué. 
Dakota Development. Co. Ltd. (Kelly Electronic 

World), B.C. 
Fnderhy Electric Ltd. (Saena Electronics and 

Appliances), B.C. 
Geodis Inc., Dot. 
Home & Rural Appliances Ltd., Dot. 
J.K. Industries Ltd. (Mister Sweeper), P.C. 
JohnPark Electronic Ltd. (Ri-Fi Centre), Ont. 
Kellys & fleyonq Sound Corp. Ltd., B.C. 
Krazy Kelly's Ltd., Lint. 
Mad Man Madman Limited, lint. 
Mad Man Murphy Ltd., Nflrt. 
Majestic Sound Warehouse Ltd., Lint. 
MeKays Television and Appliances Limited, Dot. 
Medler-McKay Holdings Ltd. (Krazy Kellys), Lint. 
Micro Cooking Centre Ltd., flot. 
Midnorthern Appliance Industries Corp., Lint. 
Mortiel Factory Sound Entrps. Ltd. (Factory Sound), 

B.C. 
Saskatoon TV Centre Ltd., Sask. 
Stereo People of Canada Ltd., Alta. 
Tandy Electronics Ltd., Lint. 
Westminster Stereo Ltd., B.C. 
Wickham's Television Ltd., Ont. 

Floor coverings and drapery stores - Magasins de 
revêtements de aol et de tentures 

Alexanian & Sons Limited, lint. 
B. & K. Carpet, Nild. 
Carpita Corporation, (lot. 
flivmak Corporation, (lot. 
Harrison Drapetex (Eastern) Inc., Qué. 
Jordans Carpets (Alberta) Ltd., B.C. 
Jordan's Carpets (B.C.) Ltd., B.C. 
The Drapery Shoppe (1965) Ltd., (lot. 
Woodshed Properties Inc. (B B Barqoons), Ont. 

I 
Appliance, television, radio and stereo stores - 

Maqasins d'appareils ménagers, de postes de 
ttEévision et de radio et d'appareils stéréo- 
ihoniques 

421 Ontario Corp. (Hi fi City), (lot. 
A & B Sound (Vancouver) Ltd., B.C. 
Active Component Sales Corp., flue. 

Other hoiie furnishings - Autres maqasins d'aneu-
blement de maison 

Advanced Consumer Electronics Ltd. (Compu 
Centres), Dot. 

Advent Inv. Group of Can. Inc., Lint. 
BC Bathrooms Beautiful Ltd., B.C. 
Buy Rite Lighting Ltd., B.C. 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1985 - Continued 

RIPERTOIRE D€S MAGASINS A SUCCURSALES AU CANADA, 1985 - suit. 

Name and location - Nom et emplacement 	Name and location - Nom et emplacement 

Household furniture, appliances and furnishings 
group -. Concluded - Groupe des metliles, appa-
reils et accessoires d'anethlement de maison - 
I in 

Other home furnishings - Concluded - Autres 
magasins d'ameublement de maison - fin 

Cameo Sleep Shop Ltd. (The Sleep Shop), Ont. 
Compucentre Computer Centre Ltd., Qué. 
Dasse Enterprises Corporation, Qué. 
Dominion Textile Inc., Qué. 
Electrohome Limited, lint. 
Eurodown Quilts Ltd., B.C. 
Hospitality Home Furnishings Ltd., B.C. 
Lighting Unlimited Corp. Ltd., Ont. 
Living Lighting of Canada Inc., lint. 
McIntosh & Watts Ltd., lint. 
Reed's China & Gilt Shop (Edmonton) Ltd., Alta. 
Rob McIntosh China Inc., lint. 
Royal Doulton Canada Inc., Retail Div., lint. 
Sagar Linens Inc. lint. 
Stokes Limited, Qué. 
Stokes Ontario Ltd., Qué. 
Sunbeam Corp. (Canada) Ltd., Sunbeam Appliances 

Div., lint. 
Talana Holdings Ltd., B.C. 
Tandy Electronics Ltd. (Radio Shack), lint. 
The House of Knives Ltd., Ont. 
The LIV Group Inc., Ont. 
Vacuum Vacuum Ltd., Ont. 
Wicker Emporium Ltd., N.S. 
William Junor Ltd., lint. 

Automotive vehicles, parts and accessories, 
sales and services group - Groupe des véhi-
cules automobiles, pièces et accessoires, 
vente et service 

Automobile dealers - Concessionnaires d'automo-
biles 

Edgar Automotive Ltd., Alta. 
The Dick Irwin Group Ltd., B.C. 
The Hickman Motors Ltd., Wild. 
The Lounsbury Co. Ltd., Automotive Div., N.B. 
The Royal Garage Ltd., Nfld. 

Gasoline service stations and garages - Sta-
tions-service et garages 

399966 Ontario Limited, Ont. 
Actton Super Save Gas Stns. Ltd., B.C.  

Canadian Forces Exchange System, Service Sta-
tions Div., Ont. 

Canadian Tire Corporation Ltd., Gas Bars Div., 
lint. 

Canlube Ltd., Alta. 
Chevron Canada Ltd., B.C. 
Domo Gasoline Corp. Ltd., Man. 
Donald Bell's Petroleum Ltd., lint. 
Essences Richelieu Inc., Qué. 
Fas Gas Oil Ltd., Alta. 
First Pioneer Investments Ltd. (Pioneer Petro-

leums), lint. 
Flying D of Severn Bridge Ltd., lint. 
Gale's Gas Bar Ltd., lint. 
Golden Triangle Oil Limited, lint. 
Green Gables Food Stores Ltd., N.S. 
Gulf Canada Ltd., lint. 
Hill Holdings Ltd., Sask. 
Last Mountain Co-op Ltd., Sask. 
Leemond Enterprises Ltd., Qué. 
Les Pétroles A. Belzile Inc., qué. 
Les Pétroles R L Inc., Qué. 
Les Produits Pétroliers Elan Ltée., Que. 
Loeb Inc., Top Valu Gasmerts Div., lint. 
Mid-Island Consumer Services Co-op. (Hut  

B.C. 
Mohawk Oil Co. Ltd., Service Stations Div., B.C. 
Montgomery Superstations Ltd., lint. 
Mr. Gas Limited, lint. 
Mueller Holdings Ltd., Alta. 
Payless Gas Co. 1972 Ltd., B.C. 
Penguin Petroleum Products Ltd., lint. 
Perrette Dairy Ltd., Gas Sales Div., Qué. 
Petro Canada Products Inc., lint. 
Red River Coop Ltd., Man. 
Saveway Gas & Fuels Ltd., lint. 
Sergaz Inc., qué. 
Serv-a-Car Ltd., lint. 
Shell Canada Products Ltd., Alta. 
Sherwood Co-Operative Assoc. Ltd., Sask. 
Steva Petroletins Inc., DX Oil Div., Qué. 
Sunoco Inc., Pronto Division, Ont. 
Sunoco Inc., S.M.S. Division, lint. 
Suny's Petroleum Inc., lint. 
Tamlann Investments Ltd., lint. 
Weaver Liquifuels, Div. of Ultra Mar Canada Inc., 

On t. 
Wycliffe Gas Bar Ltd., lint. 

Tire, battery, parts and accessories stores and 
home and auto supply stores - Magasins tie 
pneus, d'acctiuulateurs de pièces et d'acces-

soires et magasins de fournitures pour Ui 
maison et l'automobile 

B. & D. Tire Town Ltd., Alta. 
Davis Automotive Centre 1982 Ltd., Alta. 
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LIST IF CHAIN STPRI flRGAPfl7ATIflNS IN CANADA, 1985 - Continued 

P(PfRTOIR[T DES P4ACASINS A SUCC(JSAI[S All CANADA, 1985 - suite 

Name and location - Nom et emplacement 	 Name and location - Norn et emplacement 

Automotive vehicles, parts and accessories, 
sales and services group - Concluded - Groupe 
des véhicules automobiles, pièces et acces-
soiree. vente et service - suite 

Tire, battery, parts and accessories stores and 
home md auto supply stores - roncluded - 
I4aqasins de pneus, d'acc&rulateurs de pièces 
et d'accessoires et moqasins de fournitures 
pour Is unaison et l'automobile - fin 

Dix Distributors Ltd., B.C. 
Firestone Canada Inc., tint. 
Goodyear Canada Inc., tint. 
James Tire Centres Ltd., Sask. 
Karhelt Speed and Custom Inc., Ont. 
N.R.R. Enterprises Ltd., B.C. 
icific Associate Stores Ltd., B.C. 
rformance Improvements Speed Shops Ltd., tnt. 
S. lane and Lane Enterprises Ltd. (Riaskin and 
Lane Tire Centre), Alta. 

'iperior Tire Co. Ltd., tint. 
I.A.P. Inc. (Western Handy Andy), Qué. 
Vente & Service de Radios d'Autos, St. Laurent 

Ltée., flue. 

Tamlann Investments Ltd., tint. 
Tenneco Canada Corp., Speedy Muffler King Div., 

tint. 
The Car Iloctor Ltd. (Midas  Muffler Shops), tint 
The Mufflernian Ltd., Inci. One Stop Brake, tint 
Vitrerie D'Auto Saquenay Ltée., Qué. 

General merchandising group - Groupe des maqa-
sins de marchandises diverses 

General stores - Maqasins qénéraux 

Calgary Co-op Ass. Ltd., Alta. 
Coop Réqional Nipissinq Sudbury Ltée., tllot. 
Dept. of Rrjral Anricultural A Northern hey., 

Nfld. 
Edmonton Co-op Assoc. Ltd., Alta. 
Gateway Co-op Assoc. Lid., Sask. 
Mudson's Ray Co., tint. 
Last Mountain Co-op Ltd., Sask. 
Lloydminster & Dist. Aqric. Co-op Assn. Ltd., 

Sask. 
North Rattleford Co-op Assoc. Ltd., Sask. 
Prince Albert Co-operative Assoc. Ltd., Sask. 
The Pineland Co-operative Assoc. Ltd., Sask. 

I 

Other motor vehicles services and repair shops - 
Autres services pour vél,icules automobiles et 
ateliers de reparation 

Action Muffler Ltd., Alta. 
Alchemy Systems Ltd. (Midas Muffler Sho), P.C. 
Benson Spring Service Ltd., tint. 
Concord Class Ltd., Alta. 
rtjstnm Muffler Service Ltd., flue. 
Donreid Mufflers Ltd., tint. 
Dynasty Automotive Industries Ltd., Alta. 
Groupe TCG (Québec) Inc., Div. C. Lebemu, Qué. 
Croupe ICC (Quéhec) Inc., Div. Monsieur Muffler, 

Qué. 
Hamilton Radiator Service Ltd., (lot. 
Hub City Glass Ltd., B.C. 
Hub City Glass (Regina) Ltd., Sask. 
Jorohiri Investments Ltd. (Midas Muffler), tint. 
Killeen's Auto & Plate Class Ltd., Man. 
Lof Class of Canada Ltd. (Stand. Auto Glass), 

I)nt. 
1 das Automotive Limited, tint. 

lopa Holdings Ltd., Alta. 
R Auto Glass Ltd., tint. 

;ixori Auto Body Shop, tint. 
)peedy Auto Glass Ltd., tint. 

flther general .erchandise stores (variety and 
qeneral merchandise stores) - Maqasins de 
marchandises diverses (bazars et maqasins de 
marchand ieee diverses) 

Price Stores Ltd., tint. 
Army & Navy Dept. Store Ltd., Sask. 
Bargain Harold's Discount Ltd., Oni. 
Bargain Harold's Pickering Ltd., (lot. 
Beamish Stores Limited, tint. 
Better Buy Discount Stores Ltd., tint. 
P1-Way Stores Ltd., Ont. 
Canadian Forces Exchange System, Ont. 
Glenn's Rarnain Stores Can. Ltd., Qué. 
H.P. & F. Ltd., tint. 
K-Mart Canada Ltd. (Variety Stores), tint. 
Les Magasins Continental Ltée., Qué. 
Les TMaaasins korvette Ltée., flue. 
Liquidation Choc. Inc., Qué. 
MacLeod Stedman Ltd., Stedman's Div., tint. 
MacLeod Stedman Inc., Marl. 
Manasins de Variétés Ltée., Qué. 
Maciasins Laurentiens Inc., Qué. 
Marks & Spencers Canada Inc., Peoples Div., Qué. 
Metropolitan Stores (MIS) Ltd., Qué. 
Michael Rossy Ltd., Qué. 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1985 - Continii' 

RrPFRrOIRE DES MACASINS A SLJCCLNSAIES AU CANADA, 1985 - suit 

Name and location - Nom et. emplacement 
	

Name and locaL inn - Nom et emplacement 

General merchandising group - Concluded - Groupe 
des magasins de marchandises diverses 

Other general merchandise stores (variety and 
general merchandise stores) - Concluded - 
Maqasins de marchandises diverses (ha2ars et 
maqasins de marchandises diverses) 

Nahour Stores Ltd., lint. 
Pier 1 Imports of Canada (1978) Inc., Qué. 
Pioneer Co-op Assoc. Ltd., Sask. 
Regent Stores Limttée, Qué. 
S. Rossy Inc., Qué. 
Sears Canada Inc., flnt. 
Stylerite Department Stores Ltd., Man. 
Syiru Ltd. (Cross Town Dept. Store), lint. 
F.W. Woolworth Co. Ltd., lint. 
7ellers Inc., Fields Store Div., 8.1'. 
Zellers Inc., Qué. 

Other retail stores group - Groupe des autres 
magasins de detail 

Rook and stationery stores - Librairies et pape-
teries 

91438 Canada Ltée, Qué. 
Rlack Bond Rooks IrI., P.C. 
Rook Market Inc., lint. 
Canadian Corp. Management Co. Ltd. (Wilson Sta-

tioners), lint. 
Canton Cards Ltd., lint. 
Classic Rookshops (International) Ltd., lint. 
Claude Payet.te Inc. (1985), Qué. 
Coles Book Stores Ltd., lint. 
Duthie Rooks Ltd., B.C. 
Fpic Rook Stores Ltd., flnt. 
Godards Stationery Ltd., lint. 
C.uelph Campus Co-operative, lint. 
Holder Brokerage (1971) Ltd., N.B. 
Keynote-Shopette Card Shops Ltd., lint. 
Lihrairie foyer Inc., Qué. 
Lihrairie Decnarc Inc., Qué. 
Lihrairie du Flammarion-Scorpioo Ltée., Qué. 
Librairie Garneau Qué. 1982 Ltée, Qué. 
I ihrairie Lemeac Inc. (Lihrairie et Peojc,nale 

Lemeac), Qué. 
Lichtmans News Agency Inc., lint. 
Mahons Stationery Ltd., N.S. 
Mennonite Publishing House Inc., U.S.A. 
Moyer Vico Corp. (The Teacher Store), lint. 

Oxford Book Shop Ltd., lint. 
F. Pilon Inc., W. 
Saint .lohn News Co. Ltd. (Book Mart), N.R. 
Shopette Ltd., lint. 
W.H. Smith Ltd., lint. 
United Book Stores (1975) Ltd., N.B. 
Wai Yin Limited (Sun Wa Rook Store), lint. 
Wee Book Inn Enterprises Ltd., Alta. 
Wendell Holmes Bookshop Ltd., lint. 
William E. Coutts Company Limited, lint. 

Florists shops - Fleuristes 

Aberdeen Florists Ltd., lint. 
Canadian National Florists Ltd., Alta. 
Central Alberta Florists Ltd., Alta. 
Deans Nursery Ltd., N.S. 
Fernlea Flowers Ltd., lint. 
Fine's Flowers Ltd., lint. 
rallariher Flowers Ltd., fl;' 
Kiondyke Gardens Ltd., AU:. 
Laura Sharpe Flowers Ltd., 
Pli]jar's Florist P. flreenhoun 	d. , 
Queen City Florist Enterprises Ltd., Sask. 
The Greenery Florists Ltd., N.S. 
Tiffany's Plants Ltd., B.C. 

Hardware stores - Quincailleries 

Aylwarrts Limiter1, NJf1d. 
Master Jeyer Group Ltd. (Pay-N-Pak), B.C. 
J. Pascal Inc., Qué. 
Société Cooperative Agnicole des Appalaches, Qué. 
Thorsness Hardware Ltd., Sask. 
Thunderbird Electric t' Pluahino Supplies Ltd., 

B.C. 

Paint, glass and wallpaper stores - Maqasins de 
peinture, de vitre et de papier paint 

Century Paint & Wallpaper Ltd., lint. 
Cloverdale Paint & Chemicals Ltd., B.C. 
Color Your World Inc., flnt. 
Cuneo Interiors Ltd., lint. 
J.F. Eastwood Ltd. (St. Clair Paint N W! pap;'r 

(London)), lint. 
Foucray Canada Inc., Qué. 
International Paints Canada Ltd., [Jii. 
Martin Aerqeron Inc., Qué. 
Mills Paint Sales Ltd., B.C. 
Itlympia Paint'N Tile Inc., Alta. 
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1ST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1985 - Continued 

S 	dI'LRTOIR[ DES P4AGASINS A SUCCtJRSAL[S AU CANADA, 1985 - suite 

Nuse and location - Nom et emplacement 	Name and location - Nom et emplacement 

Other retail stores group - Continued - Groupe 
des autres maqasins de detail - suite 

Paint, glass and wallpaper stores - Concluded - 
Maqasins de peinture, de vitre et de papier 
peint 

Paint World Inc., Qué. 
St. Clair Paint A Wallpaper Co. Ltd., Ont, 
Tibbetts Colour Centre Ltd., N.S. 

Music World Limited, Ont. 
National Record Distributors Ltd., Man. 
M. Penman Lot. Inc. (Sunrise Records & Tapes), 

On t. 
Rembrandt Holdings Ltd., B.C. 
Rock Entertainment Accessories Inc. (Records on 

Wheels), Dot. 
Sniderman Radio Sales A Service Ltd., Ont. 
Sound Insight Ltd. (A. A A. Records & Tapes'), 

Ont. 
Sound 21 Canada Inc., Ont. 
The New Sound Ltd., N.S. 

I 

I 

Sporting goods stores - Magasins d'articles de 
sport 

541899 Ontario Inc., McMaster Sports, Dot. 
Aiko Enterprises Inc., B.C. 
André Lalonde Sports Inc., Qué. 

ta Industries Ltd., Ont. 
iitique de Ski Cortina (Rockland) Ltée., Qué. 
p's Bicycle Stores Ltd., B.C. 
nmpion Sports Ltd., B.C. 

[Iiude Beaulieu Sports Inc., Qué. 
tillegiate Arlington Sports Inc., Qué. 
Donran Leasing & Enterprises Ltd., Ont. 
Eddie Bauer Outdoor Outfitters, Ont. 
E.J.N. Sports Ltd., Dot. 
First Effort Investments Ltd. (Spats, Joggers, 

Ladies Choice), Ont. 
Forzani's Locker Room Ltd., Alta. 
Gordon Aulenback Ltd., B.C. 
Hackett's Part of Your Game Ltd., Ont. 
Kinney Canada Inc., Ont. 
Maurice Oberson Inc., Qué. 
National Gym Clothing Limited, Ont. 
Red Deer Sports World (1977) Ltd., Alta. 
Sports Experts Inc., Qué. 
Superstar Athletic Footwear Ltd., B.C. 
The Athletes Foot Ltd., Ont. 
The Clarke Group Ltd., Ont. 
Tommy & Lefehvre Ltd., Ont. 
Valiquette and Sons Sporting Goods Ltd., Qué. 

Record and tape stores - Magasins de disques et 
de bandes magnétiques 

114189 Canada Inc. (Abbey Road Records), Ont. 
Alidisc Distributors Limited, Retail Div., Dot 
Iue Note Records & Tapes, Alta. 
'pital Records EMI of Canada Ltd., Ont. 
inper Records (Sam The Record Man), Ont.. 

H'e Jay Music Ltd., B.C. 
[)iscus Music World Ltd., Qué. 

1 istributions Diskade Inc., Qué. 

Jewellery stores - Bijouteries 

105191 Holdings Ltd., Alta. 
Alt.een Brothers Ltd., Nfld. 
Alteen's Jewellers Ltd., N.S. 
Ani Jewellery Ltd., Ont. 
Ann-Louise Jewellers Ltd., B.C. 
Anstett Jewellers Lid., Dot. 
Ben Moss Jewellers Western Canada Ltd., Man. 
Bijouterie Baie Comesu Inc. (Bijouterie Rayon 

d'Or), Qué. 
Bijoutenie Laviqueur (Montréal) Inc., Qué. 
Bijouterie Saphir Inc., Qué. 
Breslauer & Warren Jewellers Ltd., Man. 
Brinkhaus the Jewellery Source Ltd., B.C. 
Charm Jewellery Ltd., N.S. 
Charm Jewellery (Newfoundland) Ltd., N.S. 
Ciro's Jewellers (Mayfair) Inc., Ont. 
Craftsman Jewellers Ltd., Alta, 
Crescent Jewellers & Appliances Ltd., N.S. 
Diamont Elinor Inc., Qué. 
Fibba's Jewellers Ltd., B.C. 
Henry Birks & Sons (Montréal) Ltd. (Birmanco), Qué 
Henry Birks & Sons Ltd. (Birmanco), Qué. 
Henry Birks & Sons Ltd. (O.B. Allen), Qué. 
Henry Birks & Sons Ltd. (Ostranders), Qué. 
Henry Birks et Fils Ltée. (Doucet), Qué. 
Joaillerie de L'Fstnie Ltée., Qué. 
Jubilee Jewellers Inc., Ont. 
Kern's Jewellery (Midtown) Ltd., Dot. 
Kerns Jewellery (Ontario) Ltd., Ont. 
La Maison d'Or Joailliers Inc., flnt. 
Latendresse Rijoutier Québec Inc., Qué. 
Les Investissnients Arden Inc., Qué. 
Mappins Ltd., Div. Peoples Jewellers, Dot. 
MFB Central Limited, Ont. 
Morse Jewellers Inc., Ont. 
Murdoch's Gem Shop Ltd., Yukon 
Neills Jewellery (1974) Ltd., Men. 
P.D. Murphy Ltd., Dot. 
Peoples Jewellers Ltd., Ont. 
Peoples Jewellers (Québec) Inc., Ont. 



114 

LIST OF CHAIN STORE ORGANIZAT IONS IN CANADA, 1985 - ContiniiJ 

REPERTOIRE DES MAGASINS A SUCCURSALES AU CANADA, 1985 - suit 

Name and location - Nom et emplacement 
	Name and location - Nom et emplacement 

Other retail stores group - Continued - Groupe 
des autres magasins de dtail - fin 

Jewellery stores - Concluded - Bijouteries 

Peter Cortesis Jewellers Limited, lint. 
Potter's Jewellers Ltd., B.C. 
Reesors Jewellery (1978) Ltd., Man. 
D.C. Taylor Jewellers Ltd., lint. 
The Clock Gallery Ltd., lint. 
A.I. Tower Ltd., N.B. 
Walters Jewellers Ltd., lint. 
Wasson Investments Ltd., N.S. 
W.G. Young Co. Ltd., lint. 
Yu Fashion Accessories Ltd., lint. 

Cnera and photographic supply stores - Magasins 
d'appareils et de fournitures photoqraphiques 

Astral Bellevue Pathe Inc., Qué. 
Camera World Limited, Ont. 
Chas Abel Photo Service Ltd. (Snap Shops), lint 
Eddie Black's Ltd., lint. 
Japan Camera Centre Ltd., lint. 
Kerrisdale Cameras Ltd., B.C. 
Kits Camera Ltd., B.C. 
Lens & Shutter Cameras Ltd., B.C. 
Les Studios Gosselin Ltée., Qué. 
McBain Camera Ltd., Alta. 
Photo Metro Inc., Ont. 
Robinson's Camera Ctre. Ltd., Alta. 
St. Cyr Photo Hall Inc., Qué. 
Tootons Ltd., Nfld. 

Toy and hobby stores - Magasins de jouets et 
d'articles de loisir 

Consiiners Distributing Co. Ltd., lint. 
Creative People Ltd., Ont. 
Dominion Playworid Limited, lint. 
[land Distributors Ltd., B.C. 
G.R.L. Toy Box Inc., Qué. 
Gerry Lewis Limited, lint. 
Hans Christian Toy Stores Ltd., Man. 
Joubec Inc., Qué. 
Kwan's Enterprises Ltd., Sask. 
Merryland Toys Ltd., Ont. 
Pro Holdings Ltd., N.B. 
Shopette Ltd., lint.. 
Silverberg Toys Canada Ltd., Qué.  

Tops in Toys Ltd., Alta. 
Toy World Ltd., lint. 
Toys R Us Canada Ltd., lint. 
Wayboy Co. Ltd. (Leisure World), Ont. 

Gift, novelty and souvenir stores - Magasins de 
cadeaux, d'articles de fantaisie et de souve-
n irs 

Arctic Co-operatives Ltd., Man. 
Cara Operations Limited, lint.. 
Davis Agency of Ottawa Ltd., lint. 
Discovery House Trading Ltd., B.C. 
Flertom Investments Inc. (Best Wishes Card), Ont. 
Hills Koksilah Store Ltd., B.C. 
Holders Gift Shops Ltd. (Bowrinq), lint. 
Joel Cadeau Inc., Qué. 
Le Grenier d'Emilie Inc., Qué. 
Le Rouet Métiers d'Art Inc., Qué. 
Lendick Enterprises Ltd., B.C. 
Locksmith Supply Company Ltd., Ont. 
Marc Singer Ltd., B.C. 
Maxstan Imperial Limited (Imperial :.;i1Lwr 
Muurmill Enterprises Ltd., lint. 
National Key Co. of Canada Ltd., lint. 
Niagara Parks Commission, lint. 
Oceanic Cost Plus Imports Ltd., B.C. 
Orbar Ltd., Giftware Div., Ont. 
Pandora's Box Boutique (COQ.) Ltd., B.C. 
Rodrique Bédard Inc., Qué. 
Rutherfords Stores Limited, lint. 
Smoke Shop (Fredericton) Ltd., N.B. 
Son-Rise Enterprises Ltd., N.B. 
Telford Investments Ltd. (Just for Lovers, Lc ve 

n'Stuff), Alta. 
The Brandy Tree Shoppes Inc., lint. 
The Florentine Shop Ltd., lint. 
The Key House Limited, N.S. 
TWS Enterprises, B.C. 
Wild Side Notions, lint. 
Wit's End Card & Gift Shop Ltd., N.S. 
Yanda Giftware Ltd., Ont. 

Second-hand merchandise stores - Magasins de mar-
chandises d' occasion 

Amity Association of Hamilton (Amity loodwiIl 
Industries), lint. 
Canadian Goodwill Industries Ltd., Mar. 
Exta Holdings Limited, lint. 
Goodwill Enterprises for the 
Goodwill Rehabilitation Services of Alberta, Alta. 

I 
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LIST OF CHAIN STORE ORGANIZATIONS IN CANADA, 1985 - Continued 

RrPFRTI1IRE ITS MAGASINS A SUCC1JSALFS AU CANADA, 1985 - suite 

Name and location - Nom et emplacement 
	

Name and location - Nom et. emplacement 

Other retail stores group - Concluded - Groupe 
des autres maqasins de detail - fin 

Second-hand merchandise stores - Concluded - 
Maqasins de marchandises d'occasion 

London Goodwill Industry Associated, (c/a Goodwill 
Thrift Shop), flnt. 

Salvation Army Family Thrift., N.S. 
Society for Goodwill Services, Dot. 
St. Vincent de Paul, tint. 
St. Vincent de Paul Store, Ont. 

Sea View Optical Ltd., B.C. 
Service D'flptique Elite Ltée., Qué. 
Shopper's Optical (Canada) Ltd., Man. 
Standard Optical Co. Ltd., Ont. 
Steward N. Kinp Ltd., Man. 
Sutherland & Parkins Opticians, tint. 
Tentron Optical Enterprises Inc., Alta. 
Thistletown Trading Limited, Dot. 
Tru-Value Optical Ltd., B.C. 
United Optical I.td., tint. 
Vanier Optical Ltd., Ont. 
Weddew Ltd., W.E. Davies, Hamilton, Ont. 
Western Discount Optical Ltd., B.C. 

Opticians' shops - Opticians Luqqaqe and leather goods stores - Maqasins de 
bagaqes et maroquinerie 

1flR72O Canada Ltd., 	Dot. 
41134 Ontario 	Limited, 	tint. Access Leather Ioods Inc. Qué. 
1073 Manitoba Ltd., Man. Boutique des Rosiers Inc., Qué. 
\OCO 	Ltd., 	tint. Boutique Jerome Inc., Qué. 
I. 	Bell 	Inc., 	flue. rnflacutt 	Luaane Ltd., 	tint. 
raddnck Optical 	Co. 	Ltd., 	tint. J.E. 	Fournier Ltée. 	(Articles de Cuir), 	Qué. 
ranox Company Ltd., Ont. Georqe Mercier Ltée., W. 

iudciet 	Optical 	(Canada) 	Ltd., 	tint. 3 B's Bagatelle Ltd., 	B.C. 
Burns Optical 	Ltd., 	lInt. JBS Rags, Alta. 
Chilliwack Optical 	Co. 	Ltd., 	B.C. J.L. 	Satchel Shops Ltd., 	B.C. 
Crown Optical, Alta. Xinney Canada 	Inc., 	tint. 
Derouin Opticians Ltd., 	tint. Les Accessoires Luvin du Canada Inc., Qué. 
Dr. Josephson Ltd., Dot. Malery Inc. 	(The Leather Mart), 	tint. 
F. 	Farhat 	Optician, 	flue. Nouveautes IJnic 	Inc., 	flue. 
Fred .Shorney Ltd., 	flnt. Tandy Crafts Ltd., 	tint. 
Hakiin Optical Laboratory Ltd., 	Ont. The Towne Cobbler Ltd., tint. 
Hale Optical 	Co. 	Ltd., 	B.C. 
Hauck Opticians Ltd. 	(Hatick Vision & Hearinci Aid), 

Alte. 
House of Spectacles (Manitoba) Ltd., 	lInt. Pet stores - Maqasins d'animaux de maison 
Ipro Corporation, Sterling Optical, U.S.A. 
Laurentian Optical Ltd., W. Adsetts Borda 	Inc., 	tint. 
London Optical 	Ltd., 	B.C. Aquarium Toronto, 	lint. 
Marc C.ossette & Associés 	Inc., 	flue. Boutique d'Animaux Yogi 	Inc., 	Qué. 
McAdam Optical Dispensary Limited, tint. C D B Enterprises Ltd., 	B.C. 
Geo. 	H. 	Neims Ltd., 	tint. Halt Distributors Ltd., 	Dot. 
Oakden Optical 	Co. 	Ltd., 	B.C. Mister Pet Stores, Dot. 
fleulist 	Prescription Co. 	Ltd., 	B.C. MT 	Pet 	Centre, 	tint. 
Optical Prescription Co. 	(Edmonton) Ltd., 	tint. Pet Fair Pet Centre Maritime Ltd., Qué. 
Optical 	Prescription Co. 	(North) Ltd., 	Ont. Pet Fair Pet Centre Ltd., W. 
Optical Prescription Co. 	(Saskatoon) Ltd., 	tint. P3's Pet Centres Ltd., 	Dot. 
flotioue Direct 	Inc., 	flue. Ryan's Pet Food Terminal 	Inc., 	tint. 
Pearle Vision Centre of Canada Ltd., 	B.C. 
'unt Optical Co. 	(1973) Ltd., 	Sask. 

P recision Optics Ltd., 	Dot. 
rescription Optical Co. Ltd., B.C. Other retail stores - Autres magasins de ventes 
'uhlic Optical 	Ltd., 	Dot. su detail 
'ohert 	Laforce 	Inc., 	flue. 
rederick Trading Ltd. 	(Sanqer Contact 	Lens), E.G. 	Arthurs & Sons Ltd., 	Ont. 
Dot. Bell Canada, Qué. 

Save-Do Optical Ltd., 	B.C. Cascade Orcian Centre Ltd., 	B.C. 
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LIST 111 CHAIN 510111 ORGANIZATIONS IN CANADA, 1985 - Conc1url 

REPERTOIRE DES MAGASINS A SUCCLJSALES AU CANADA, 1995 - fin 

Name and location - Nom et emplacement 	 Name and location - Nom et emplacemeol 

Other retail stores group - Concluded - Groupe des 
autres magasins de detail - fin 

Other retail stores - Concluded - Autres maqasins 
de ventes au detail - fin 

Consumers Distrihutino Co. Ltd., Ont. 
Distinctive Graphics Can. Ltd., Ont. 
Doncaster Medical Supplies Ltd., Ont. 
FJwick Enterprises Ltd. (The Candle Shop), flnt. 
Encadrements Ste-Anne Inc., Qué. 
Garfield News Co. of Canada Ltd., Dot. 
Golds Tobacco & Variety Ltd., lint. 
Imasco Retail Inc., tiCS Group, lint. 
Internationa] Cinar Stores, lint. 
Koyman fla]Ieries Licited, Dot. 
La Maison du Cadre MDC Inc., Qué. 
Les Services Atlantiques Ltée., Qué. 
Lono & Mefluarie ltd., lint. 

1 nrhr 	Tnr. • flii. 

Maison Pkhile de Thetford Inc., Qué. 
Maritime Frame It Ltd., N.S. 
Maxicom Pistrihuteur He Variétés Tnc., fltn. 
Metro Maqazine Inc., Qué. 
Mister Keys Ltd., lint. 
Parbhoo Company Limited, Wiff'N Puff Div., lInt. 
Piscine Trevi Inc., W. 
Penis Pictures & Frames ltd., B.C. 
Pesco Memorials, Sask. 
Scriptures Press Publication Ltd. (F P Bookshops 
Div.), lint. 

cotjnd of Music Sales Ltd., R.(. 
Studio Willis Inc., Qué. 
The B and B P&jsic Ltd., B.C. 
The Frame Up Ltd., lint. 
The Reqina &isic Box Ltd., Sask. 
Thihodesu I4olclinqs Ltd., Aita. 
Toms Candy & Tobacco Shops Ltd., B.C. 
Transit Shops Inc., lint. 
U-Frame It, B.C. 
White Rose Cra ft P. Nursp rv 	I 	I t ii . 	Iln 
Wi n' Art 	n 	. 	. 1' 



ApperI i x V I I 

LIST OF DEPARTMENT STORE ORGANIZATIONS IN CANADA, 1985(1) 

Appendice VII 

REPERTOIRE DES ENTREPRISES DE GRAPFS MAGASINS AU CANADA, 1985(1) 

Name and location - Nom et emplacement 

"Major" department store organizations - Entre-
prises de grands magasins traditionnels 

Ayre's Ltd., Nild. 
Baine Johnston and Co. Ltd., Bowring Div., Nfld. 
R.T. Holman Ltd., P.E.I. 
Hudson's Bay Co., Unt. 
Jas. A. Ogilvy's Inc., Qué. 
Lloydminster & District Agricultural Co-op 

Association Ltd., Sask. 
Magasin .1.0. Hubert Ltée., Qué. 
Robinson Ogilvy Inc., Ont. 
Sears Canada Inc., Dot. 
Simpsons Limited, Ont. 

Name and location - Nom et emplacement 

Smith & Chapple Ltd., Ont. 
The T. Eaton Co. Ltd., Unt. 
Woodward Stores Ltd., B.C. 

"Junior" department store organizations(2) - 
Entreprises de grands magasins populaires(2) 

K-Mart Canada Limited, Ont. 
Steinberg Inc., Miracle Mart Div., Qué. 
Towers Department Stores Inc., Ont. 
Woolco Department Stores, Ont. 
Zeller's Inc., Qué. 

uicethe 1971 Census of Merchandising and Services, numerous department store organizations have 
ed operations due to financa1 difficulties and/or amalgamations with other department store 

Jj(anizations or simply because a change in the commodities carried has made it necessary to re-
rssify the firm. 

Depuis le recensement de 1971 du commerce et des services, de nombreuses firmes de grands magasins 
ant cessé leurs operations consécutivement è des difficultés financières ou a des fusions avec 
d'autres firmes, ou simplement parce qu'elles ne vendaient plus les mêmes marchandises et qu'il a 
fallu les reclasser. 
A junior department store is defined as a retailing entity which sells the same wide range of 
goods (see department store definition Appendix I) that are sold in the more traditional "major" 
department stores and is popularly described as a discount operation. 

(2) Un grand magasin populaire est défini coinme étant un point de vente au detail qui offre la même 
vaste gamme d'articles (voir la definition d'un grand magasin 6 l'appendice I) que les grands 
magasins traditionnels et qui eat généralement considéré comme un magasin a prix réduits. 

I 
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Statistique Canada 
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CHOIX DL PUBLICATIONS 

a 
pubILc 	i)iiLi  

Section du commerce de detail, Division de 1 in-

dustrie. 

SELECTED PUBL ICAI IONS 

Follow ny are jub I ical '()I's of t ie I ndLi - 

try Division in the Retail Trade sector. 

C at a loe 

63-002 Department Store Sales and Stocks. 
M., Bil. 31 pages. First Issue, 1938 
(ISSN 0380-7045). 

63-004 Department Store Monthly Sales, by 
Province and Metropolitan Area. P1., 
Bil. 1 page. First Issue, 1950 (ISSN 
0709-8650). 

63-005 Retail Trade. P1., Bil. Approx. 85 
pages. First Issue, 1929 (ISSN 0380-
6146). 

63-007 New Motor Vehicle Sales. M., Bil. 
Approx. 25 pages. First Issue, 1932 
(ISSN 0705-5595). 

63-014 Merchandising Inventories. Fl., Bil. 
30 pages. First Issue, 1972 (ISSN 
0380-7177). 

63-210 Retail Chain and Department stores. 
A., Bil. Approx. 100 pages. First 
Issue,1933 (ISSN 0380-7878). 

63-213 Vending Machine Operators. A., Bil. 
45 pages. First Issue, 1958 (LSSN 
0527-6411). 

63-218 Direct Selling Canada. A., Bil. 25 
pages. First Issue, 1966-67 (ISSN 
0590-5702). 

63-219 Campus Book Stores. A., Bil. Approx. 
35 pages. First Issue, 1968-69 (ISSN 
0380-6286). 

63-224 Market Research Handbook. A., Bil. 
700 pages. First Issue, 1975 (ISSN 
0590-9325). 

Catalogue 

63-002 Ventes et stocks des grands magasins. M., 
Bil. 31 pages. Premier numéro, 1938 (ISSN 
0380-7045). 

63-004 Ventes mensuelles des grands magasins, par 
province et region mnétropolitaine. Fl., 
Bil. 1 page. Premier numéro, 1950 (ISSN 
0709-8650). 

63-005 Commerce de detail. M., Bil. Environ 85 
pages. Premier numéro, 1929 (ISSN 0380-
6146). 

63-007 Ventes de véhicules automobiles neufs. Fl., 
Bil. Environ 25 pages. Premier numéro, 
1932 (ISSN 0705-5595). 

63-014 Stocks commerciaux. M., Bil. .30 pmmn. 

Premier numéro, 1972 (ISSN 0380-7117). 

63-210 Magasins de detail a succursales et les 
grands magasins. A., Bil. Environ 100 
pages. Premier nuniéro, 1933 (ISSN 0380-
7878). 

63-213 Exploitants de distributeurs automatiques. 
A., Bil. 45 pages. Premier numéro, 1958 
(ISSN 0527-6411). 

63-218 La vente directe au Canada. A., Bil. 25 
pages. Premier numéro, 1966-67 (ISSN 
0590-5702). 

63-219 Librairies de campus. A., Bil. Environ 35 
pages. Premier numéro, 1968-69 (ISSN 
0380-6286). 

63-224 Recueil statistique des etudes de marché. 
A., Bil. 700 pages. Premier ntinéro, 1975 
(ISSN 0590-9325. 

63-538 Retail Trade Historical Statistics, 
1972-1979. 0., Bil. 695 pages. (ISBN 
0-660-506-1 3-0) 

63-538 Commerce de detail ntaimstique.; hiatiri 

ques, 1972-1979. H.S., 811. 695 pages. 
(ISBN 0-660-506-13-0) 



Operating Results Series, Retail Trade. 0., 

Is Oil. (First Issue, 1974): 

Catalogue 

63-603 Men's Retail Clothing Stores, 1983 

63-606 Retail Shoe Stores, 1977 

63-607 Retail Drug Stores, 1983 

63-608 Retail Florists, 1983 

63-609 Retail Jewellery Stores, 1983 

63-610 Retail Hardware Stores, 1980 

63-611 Women's Retail Clothing Stores, 1980 

63-612 Retail Family Clothing Stores, 1980 

H. - Monthly A. - Annual Bil. - Bilingual 
0. - Occasional 

In addition to the selected publications 
listed above, Statistics Canada publishes 

,
Thn

wide range of' statistical reports on 
adian economic and social affairs. A com-

prehensive catalogue of all current publica-
tions is available from Statistics Canada, 
ittawa (Canada), K1A 016. 

Catalogue 11-204E, price Canada $10.00, 
other countries $11.50. 

Série des Résultats d'exploitation, Commerce de 
detail. H.S., 8il. (Premier nunéro, 1974) 

Catalogue 

63-603 Magasins de vétemnents pour hommnes, 1983 

63-606 Magasins de vente au detail de chaussures, 
1977 

63-607 Pharmacies au detail, 1983 

63-608 Fleuristes détaillants, 1983 

63-609 t3ijouteries au detail, 1983 

63-610 Magasins de vente au detail de quincaille-
ne, 1980 

63-611 Magasins de vente au detail de vtements 
pour dames, 1980 

63-612 Magasins de vente au detail de vêtements 
pour Ia famille, 1980 

H. - Mensuel 	A. - Annuel 	Bil. - Bilingue 
H.S. - Hors série 

Outre les publications énumérées ci-dessus, 
Statistique Canada publie une grande variété de 
bulletins statistiques sur Ia situation écono-
mique et sociale du Canada. On peut se procurer 
un catalogue cornplet des publications courantes 
en s'adressant è Statistique Canada, Ottawa 
(Canada), K1A 016. 

NO 11-204F, prix Canada $10.00, autres pays 
$11.50. 
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