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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Maps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division. 

Des données sous p].usieurs forines... 

Statistique Canada diffuse les données sous formes 
diverses Outre les publications, des totalisations 
habituelles et spéciales sont offertes sur imprimes 
d'ordinateur, sur microfiches et microfilms et sur 
bandea magnétiques. Des cartes et dautres documen:s 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accès direct a des 
données agrégées est possible par le truchement ae 
CANSIM, la base de donnees ordinolingue et le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques et services connexes 
doivent étre adressées a: 

Section du commerce de detail, 
Division de l'industrie, 

Statistics Canada, 	Ottawa, K1A 0T6 (Telephone: Statistique Canada, 	Ottawa, K1A 0T6 (tClCphone: 
951-9656) or to the 	Statistics Canada reference 951-9656) ou au centre de consultation de Statistique 
centre in: Canada 1: 

St. 	John's (772-4073) Winnipeg (983-4020) St. 	John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 
Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 
and territories, for users who rssids outsde 
the local da1ing area of any of the regional 
reference centres. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia 

(South and Central) 1-800-663-1551 
Yukon and Northern B.C. 	(area 

served by NorthwesTel Inc.) Zenith 08913 
Northwest Territories 

(area served by 
NorthwesTel 	Inc.) 	Call collect 403-495-3028 

Now to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Publication Sales, Statistics Canada, Ottawa, 
K1A 0T6. 

Un service d'appel interurbain sans frais est offert, 
dana toutes lea 	provinces et 	dana les 	territoires, 
au:s utilisatsurs qui h.bitsnt I I .xtéri.ur des zones 
do comic.ti.on locale des centres régmonaux de con- 
sultation. 

Terre-Neuve et Labrador 1-800-563-4255 
Nouvelle-Ecosse, Nouveau-Brunswick 
et Ile-du-Prince-Edouard 1-800-565-7192 

Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
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Alberta 1-800-282-3907 
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(sud et centrale) 1-800-663-1551 
Yukon et nord de la C. -B. 	(territoire 
desservi par Ia NorhtwesTel Inc.) Zenith 08913 

Territoires du Nord-Ouest (territoire 
desservi par la NorthwesTel 
Inc.) 	Appalez I frais virés au 403-495-3028 

Comment commander lee publications 

On peut me procurer cette pu.lication et les autres 
publications de Statistique Canada auprCs des agents 
autorimes et des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
en écrivant ' la Section des ventes des publications, 
Statistique Canada, Ottawa, K1A 0Th. 

1(613)951-7277 	 1(613)951-7277 

Facsimile Number 1(613)951-1584 	Numéro du telCcopieur 1(613)951-1584 
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The following symbols are used in this 
Statistics Canada publication: 

• - figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too s.all to be expressed. 

r r.vis.d figures. 

x confidential to most secrecy requirements 
of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANS IN 

Statistics in this publication are not 
available from Statistics Canada computerized 
data bank CANSIM (Canadian Socio-Economic In-
-formation Management System). Some current and 
historical statistics on departmsn* store sales 
and stocks (Matrix No.112) as well as other 
retail trade series are accessible on CANSIM 
via termimal, on computer printouts, or in 
machine readable for.. For futher information 
contact the CANSIM staff. Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of: 

• P.N. Triandafillou, Director, 	Industry 
Division 

• B. Nss, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

e 0. Code, Chief, 	Retail Trade Section, 
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Division 
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nombres indisponibles. 

nayank pas lieu de figurer. 

- nlant eu zire. 

-- noubres irifimes. 

r nombres rectifils. 

x con-fidenti.1 on v.rtu des dispositions de la Lot 
sur la statistique relatives au s.crmt. 

NOTA 

Les chiffras ayant Iti arrondis, las *o*aux no 
correspondent pas toujours. 

NOTE AU SUJET DI CANSIN 

Lea statistiques sur cette publication no sont 
pas disponibles sur is banque de donnles informati-
ales de Sta -tistigus Canada CANSIJI (système canadien 
d'information socio-lconoaiqus). Cependant, certal-
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ainsi qus de no.breuses autres slriss, sont accessi-
bl.s sur CANSIM par le biais dun terminal, d'impri-
mIs dordinateur ou de supports ordinolingues. Pour 
plus de renseigne.ents, sadress.r au personnel de 
CANSIM, Statistique Canada, Ottawa, K1A 0Z8 (till-
phone 613-951-8200), ou aux conseillars rIgionaux des 
bureaux de Statistique Canada situis I travers 1. 
Canada. 
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HIGHLIGHTS 

Chain Store Organizations, 1989 

Annual chain stores sales reached a total of 
$55.8 billion in 1989, an increase of 6.3% 
over the previous year revised estimate. The 
number of chain store organizations reporting 
in Canada decreased to 1,121 from 1,187 in 
1988. The maximum number of chain store out-
lets in operation during the year rose to 
37,482, an increase of 496 stores. 

All provinces recorded increases in sales 
volume, led by Ontario, with total sales of 
$23.5 billion (up 5.4k) followed by Quebec 
with sales of $9.5 billion (up 6.4Z) and Brit-
ish Columbia with sales of $7.5 billion, an 
increase of 9.8Z. 

British Columbia posted the most significant 
percentage sales growth, with 9.8X. The number 
of chains organizations decreased in all prov-
inces except for Nova Scotia, Saskatchewan and 
British Columbia which reported light gains. 
The number of chains remained unchanged at Ii 
in the Yukon and Northwest Territories. 

The following types of chain organizations 
registered significant sales increases in 
19891 other home furnishings stores 29.ZZi  
record and tape stores, 25.lZj and bakery 
products stores, 21.27. Supermarkets and 
grocery chains (which together with liquor and 
boar stores accounted for 48.37 of total chain 
store sales) recorded an increase of 3.47. 

In 1989, sales of chain store outlets which 
operated as concessions in department stores 
amounted to $603.9 million, of which 49.27 
were in the shoe, apparel, fabric and yarn 
group. Concession sales are included with the 
"host department store data. 

The non-retail locations of retail chain 
organizations reported sales of $1.8 billion 
in 1989. This amount has been excluded from 
the retail chain sector sales reported in this 
publication. 

Departoant Store Organizations, 1989 

Canadian 	department store 	organizations 
reported sales of $14.0 billion in 1989, an 
increased of 5.17 over 1988. The number of 
firms remained unchanged at 14, with a net 
increase in the maximum number of outlets to 
860 in 1989 from 837 in the previous year. 

FAITS SAILLANTS 

ntreprises de •agasins B suocursales, 1989 

Les ventas annualles des chaines de magasins 
ont totalisé $55.8 milliards an 1989, soit una 
hausse de 6.37 par rapport aux chiffres révi-
sés da lannóe prócédente. L. nombre d.ntr.-
prises de magasins a succursales an exploita-
tion au Canada est passé de 1,187 an 1988 B 
1,121 an 1989. Au cours de lannée, 1s nombre 
maximal de points de vents an exploitation 
sest élevé 1 37,482, cc qui represento une 
augmentation de 496 magasins. 

Toutas les provinces ont enregistré des 
hausses de volume de ventes, lOntario vient 
on tBte, av.c des ventes do $23.5 milliards 
(haussa do 5.471 suivi du QuCbec, avec $9.5 
milliards (hausse de 6.47) at do Is Colombie-
Britannique, avec $7.5 milliards hausse de 
9.87). 

La Colo.bi.-Britannique a enr.gistrC un gain 
de 9.87, Is plus important@ hausse de vente an 
pourcentage . 1e nombre d.ntr.prises do maga-
sins it succursales I diminuó dens toutes las 
provinces sauf on Nouv.11.-coss., Sakatche-
wan at en Colombie-Britannique o on a note 
une lCgIra augmentation. La nombre dentrepri-
ses do magasins I succursales est demeuré 
inchangé, soit 11, dans las Torrikoires du 
Nord-Ouest at 1. Yukon. 

Los magasins I succursalas qui ont enr.gis-
trC une augmentation notable des ventes on 
1989 sont las suivantsl las autros magasins 
dameublement de maisons 29.27; las magasins 
do disques at de bandes magnótiques 25.17; les 
boulangeries pá*isseries 21.27.. Las supermar-
chCs dalimentation at las chaines dépicerios 
(qui avac las magasins de spirituaux at du 
bilre reprCsentai.nt 48.37 du total das ventes 
d.s magasins I succursales) ont augm.nté do 
3.47. 

En 1989, las v.ntes des concessions da maga-
sins I succursalas dans las grands magasins se 
sont élevéas I $603.9 millions; de cc total, 
49.27 proviant du groups des chaussures, vets-
ments, tissus at files. Las ventes dos conces-
sions sont comprises avec los donnóas des 
grands magasins concesseurs. 

Las points de vent, hors du commerce do 
detail des entraprises du s.cteur das chaines 
do magasins de detail ont signalé d.s vantas 
de $1.8 milliards an 1989. Dans 1s present 
bulletin, co montant est exclu dos v.nt.s des 
chalnas do magasins de detail. 

Entreprisso ds grands .agasins, 1989 

Au Canada, las entreprisas des grands maga-
sins ont dCclaré dos ventes da $14.0 milliards 
an 1989, soit una augmentation do 5.17 par 
rapport 1 1988. Le nombre dontreprises est 
demaurC inchangC, soit 14 an 1989 alors quunu 
augmentation n.tte du nombro maximal de points 
de vent., fut notóo, calui-ci passant do 837 B 
860 au cours de cetta period.. 



All 	provinces and 	territories reported 
higher sales compared to 1988, with the excep-
tion of Saskatchewan where sales decreased by 
0.3?. Increases ranged from 9.0? in British 
Columbia to 1.2? in Prince Edward Island. 

Department store sales by 40 coumodity de-
partments are shown in Table 51. Sales 
increased in 23 departments, with significant 
percentage increases reported for sporting 
goods and luggage (33.2?.), millinery (25.6?.) 
and infants and children's wear and nursery 
equipment (23.0?.). Sales of men's clothing 
registered a notable decline of 25.6?.. 

In 1989, the market share held by department 
stores compared to the total chain stores 
decreased to 20.0?. Dspart..nt store sales as 
a percentage of total provincial chain stores 
sales ranged from 38.1? in Prince Edward 
Island to 13.7? in Newfoundland. 

Las ventes ont progressé dans toutes les 
provinces at tous lea territoires, comparaki-

vement a 1988, a lexception de Is Saskatche-
wan oü lea ventes ont diminuéea de 0.3?. Les 
gains séchelonnent de 9.0? an Colombie-Bri-
tannique a 1.2? a l'Ile-du-Prince-Edouard. 

La tableau 51 préserite les ventes des grands 
magasins ventilées salon les 40 rayons. Lea 
ventas des grands magasins se sont accrues 
dens 23 rayons, las plus fortes augmentations, 
an pourcentage, étant enregistrées dans las 
rayons darticles de sport at valises (33.2?), 
de chapeaux (25.6?) at de vêtemen*s pour bébés 
at enfants at articles de chambres denfants 
(23.0?). Las ventes de vétements pour hommes 
ont accuse une baisse notable, soit 25.6?. 

Per rapport i lensembla des magasins 
succursalus, Is part du marchC détenue per les 
grands magasins an 1989 a diminuó pour sa 
chiffrer a 20.0?. Lea ventes des grands maga-
sins, an pourcentage de lensemble des ventes 
provinciales des magasins 6 succursales, sC-
chelonnent da 38.1? 1 lIle-du-Prince-Cdouard, 
6 13.7? 1 Terre-Neuve. 

x 



Chart 1 	 Graphique I 

Sales, Total Retail Trade, Canada: 	 Ventes de l'ensemble du commerce de detail, 
Independent Stores, Chain Stores and 	 Canada: magasins indépendants, magasins 
Department Stores, 1980-1989 	 a succursales et grands magasins, 1980-1989 
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Chart 2 	 Graphique 2 

Retail Chain and Department Store Sales, 	 Ventes des magasins de detail a succursales et 
by Region and Selected Kinds of Business, 	des grands magasins, par region et selon certains 
Canada, 1989 	 genres de commerce, Canada, 1989 
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Text Table I. Historical Statistics on Sales of Departeent Stores, Chain Stores and Independent Stores, as a Percentage of 
Total Retail Trade, Canada, 1935• 1989 

Tableau ExplicatiF I. 	Statistiques historiques cur les ventes 
indépendants, par rapport a l'ense.ble 

des grands eagasins, des •agasins a succursales et des 

du coerce de detail, Canada, 1935 1989 
•agasins 

Total Dopart.ent Chain store mdc- As a percentage of total retail trade 

retail store sales sales pendant 

Year trad, store sales Par rapport aux vontes totales au ditail 

Annóe Ventes Ventes des V.ntes des VanteS des Departeant Chain store Independent 

totales grands luagasins 5 .agasins in- store sales sales store sales 

au detail aegasins succursalas dependents 
Ventas des Sjentes des Vontos des 

grands magesins a •agasins 
magasins succursales independents 

thousands of dollars - •illiors do dollars 

1935 1,879,929 208,472 380,784 1,290,673 11.1 20.2 68.7 

1940 2,603,849 269,313 514,308 1,820,228 10.3 19.8 69.9 

1945 3,939,679 428,192 860,826 2,650,661 10.9 21.8 67.3 

1950 8,265,635 766,397 1,507,930 5,991,308 9.3 18.2 72.5 

1955 11,770,494 1,010,670 2,343,912 8,415,912 8.6 19.9 71.5 

1960 15,356,643 1,312,546 3,443,640 10,600,457 8.6 22.4 69.0 

1965 20,714,192 1,818,049 4,951,736 13,944,407 8.8 23.9 67.3 

1970 27,560,853 2,852,320 7,675,946 17,032,587 10.3 27.9 61.8 

1971 31,387,959 3,193,589 8,918,293 19,276,017 10.2 28.4 61.4 

1972 34,107,619 3,713,871 10,078,030 20,315,718 10.9 29.5 59.6 

1973 38,361,817 4,366,759 11,338,250 22,676,808 11.3 29.6 59.1 

1974 44,564,490 5,110,902 13,672,046 25,781,542 11.5 30.7 57.8 

1975 51,181,528 5,828,141 15,905,757 29,447,630 11.4 31.1 57.5 

1976 56,716,573 6,514,325 17,180,568 33,021,680 11.5 30.3 58.2 

1977 61,553,769 6,960,460 18,959,534 35,633,775 11.3 30.8 57.9 

1978 68,911,365 7,790,490 21,125,753 39,995,122 11.3 30.7 58.0 

1979 77,216,624 8,652,972 23,552,121 45,011,531 11.2 30.5 58.3 

1980 84,432,555 9,597,256 26,343,735 48,491,564 11.4 31.2 57.4 

1981 94,196,164 10,295,178 29,609,737 54,291,249 10.9 31.4 57.7 

1982 97,861,894 10,284,895 32,688,635 54,888,364 10.5 33.4 56.1 

1983 106,542,674 11,001,426 35,437,820 60,103,428 10.3 33.3 56.4 

1984 116,726,575 11,576,014 38,865,041 66,285,520 9.9 33.3 56.8 

1985 129,597,093 12,261,128 42,197,656 75,138,309 9.5 32.6 58.0 

1986 140,150,410 12,902,694 45,374,612 81,873,104 9.2 32.4 58.4 

1987 154,190,353 1Z,951,527 49,573,816 91,665,010 8.4 32.2 59.4 

1988 165,931,455r 13,310,868 S2,450,950r 100,169,657 8.0 31.6 60.4 

1989 174,652,971 13,985,600 55,769,857 104,897,516 8.0 31.9 60.1 

See Appendix III for explanation of adjust..nts to the data. 
Voir lappandice III pour l'axpllcation des •odifications apportóes aux donnies. 

Text Tab2es 

The historical change that has taken place 
in the share of the retail market held by 
chain stores, department stores and indepen-
dent stores over the past 50 years is illus-
trated in Text Table I. The largest share of 
the retail market continues to be held by 
independent stores with sales of $104.9 bil-
lion in 1989, compared with chain store sales 
of $55.8 billion and department store sales of 
$14.0 billion. The market share held by inde-
pendent stores has, however, declined from a 

high of 72.5Z in 1950 to an average of 58.IZ 
in the 1980's. This steady decline was 
reversed in 1985 when the share of market held 
by independent stores rose in each of the next 
four years to reach 60.4% in 1988. In 1989, 
the share decline slightly to reach 60.1X. 
Chain store sales, as a percentage of total 
retail sales, have risen from a low of 18.2Z 
in 1950 to an average of 32.Z during the 

Tableaux exp1catits 

Le tableau explicatif I illustre l'évolu-
tion, depuis plus do 50 ans, de la part du 
m.rchó de dátail dtenue par les magasins a 
succursales, las grands magasins at les maga-
sins indópendants. La part la plus importante 
du marchó de dtail continue d'être détenue 
per las magasins indépendants, dont las ventes 
ont totalisó $104.9 milliards an 1989, compa-

rativement a $55.8 milliards pour las magasins 

ê succursales ct $14.0 milliards pour les 
grands magasins. La part du marcho dótenue par 
las magasins indépendants, a cependant chute, 
passant d'un sommet de 72.5Z on 1950, a ume 

moyenne de 58.1% dams les années 1980. Cetfe 

tendance a Ia baisse fut renversé an 1985, 
alors qua la part du riarché détenue par las 
magasins indépendants sest accrue a chaque 
année, pour atteindre 60.4Z on 1988. En 1989, 
cette part a diminuó lCgêrement, pour attein-
dre 60.1Z. Les magasins I succursales dCtien- 



1980's. The market share of department store 
organizations, which has declined steadily in 
recent years maintained a low of 8.0? in 1989. 
Detailed statistics covering the chain sector 
in Canada over the past 50 years are presented 
in Table 1. 

Text Table II presents the percentage share 
of the chain sector market held by selected 
kinds of business over the past four years. 
Supermarket and grocery store chains continue 
to dominate, with a market share of 37.0? in 
1989, marginally down from 37.9? in 1988. See 
also Table 2.1 

Text Table III shows the percentage dis-
tribution of the sales and number of chain 
store organizations classified by type of 
operation, annual sales volu.e and number of 
stores operated over the past four years. The 
market share of national, provincial and local 
chains has remained fairly constant, averaging 
57.1?., 39.5? and 3.4? respectively. 

In 1989, chain organizations with annual 
sales volume of $100 million and over repre-
sented 73.8? of total chain store sales; those 
with sales under $100 million but over $25 
million represented 15.6?, while those with 
sales under $25 millions represented 10.6?. 

Text Table IV illustrates the monthly dis-
tribution of chain store sales. Sales in the 
first quarter have been characteristically 
about 21?., in the second and third quarters 
about 25?, increasing in the fourth quarter to 
about 29? of total annual sales. 

Text Table V presents the average and median 
values of cost of goods sold and gross profit 
as a percentage of sales, by selected kinds of 
business. Gross profit margins ranged from 
median values of 15.3? for gasoline service 
stations and garage to 63.8? for opticians' 
shops in 1989. 

nent, depuis Is debut de Is décennie, une 
moyenne de 32.3? du total des ventes du com-
merce de dtail, une hausse comparativement au 
creux da 18.2? observe an 1950. La part qui 
revient aux en*reprises de grands magasins, 
qui ont accuse un recul constant dans las 
d.rnières annóes, sest maintenue a 8.0? an 
1989. Le tableau 1 renferme des statistiques 
dótaillCes sur Is secteur des magasins I suc-
cursales au Canada au cours des 50 derniIres 
annóes. 

Le tableau explicatif II indique La part, an 
pourcentage, de cartains genres de commerce 
dans Is marchg des magasins I succursales au 
cours des quatre d.rniIre annóes. Les chanes 
de supermarchés at d'ópiceries continuent I 
dominer 1s secteur, sayant approprié 37.0? du 
marchó an 1989, soit une iágIre baisse par 
rapport 1 1988 (37.9?.). (Voir aussi tableau 
2.) 

Le tableau explicatif III indique Is rCpar-
tition an pourcentage, des ventes at du nombre 
dentreprises de magasins i succursales, scion 
1s genre dexpioitation, Is volume annuel des 
ventes at le nombre do magasins exploitCs au 
cours des quatre derniIres annóes. La part du 
.archC des succursalas nationales, provincia-
les at locales sst d..euróe assaz constant., 
avec une moyenne respective de 57.1?, 39.5? at 
3.4?. 

En 1989, les entraprises de magasins I suc-
cursales dont les ventes annuelles ont atteint 
au moms $100 millions, r.prósentaient 73.8% 
de lensemble des ventas de ces entreprises. 
Celles dont les ventes se situaient entre $25 
millions et $100 millions raprCs.ntaient 
15.6?, tandis qua celles dont les ventes 6-
taient inférieures I $25 millions raprésen-
taient 10.6?. 

L. tableau axplicatif IV fait etat da Is 
repartition mensuelle des v.ntes des magasins 
I succursales. Typiquement, Is part des ventes 
du premier trim.stre a etC da 21?, celia des 
deuxiIme at troisième trim.stres denviron 
25?, at ella a atteint au quatrilma trim.str. 
environ 29? des ventes totales de ]annóa. 

Le tableau explicatif V fait Ctat des ye-
leurs moyennes at mCdianes du coCt des mer-
chandises v.ndues at des bCnéfices bruts an 
tant qua pourcentage des ventes, pour un cer-
tain nombre dentreprises choisies. Les marges 
bCnCficiaires brutes sCchsionnent dune va-
leur mCdiane de 15.3? pour les stations-ser-
vice at garage 1 63.87 pour las opticiens an 
1989. 
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Text Table IX 

Chain Store Sales (excluding dipartoont stores), by Trade Group and Selected Kinds of Business, Canada, 1986• 1989 

1986 - - 	- 1987 

Sales Distribution Sales Distribution 

Ventes R6partition Ventes Repartition 

No. 

$'OOO '/ 5 1 000  

1 	Food, beverage and drug group 	25,835,427 56.9 27,457,653 

2 	Super.arkets and grocery stores 18,185.000 40.1 19,177,565 38.7 

3 	Liquor, wine and beer stores 5,612,054 12.4 5,809,918 11.7 

4 	Pher.acies 1,785,382 3.9 2,151,880 4.3 

S 	Other food stores 3  252,992 0.6 318,290 0.6 

6 	Shoe, apparel, fabric and yarn group 5,668,614 12.5 6,235,121 12.6 

7 	Sho, store3 3  1,010,072 2.2 1,059,438 2.1 

8 	Ken's clothing stores 788,771 1.7 889,071 1.8 
9 	Woesns clothing stores 2,024,732 4.5 2,206,392 4.5 

10 	Fa.ily clothing stores 1,528,891 3.4 1,717,059 3.5 
11 	Other stores 4  316,149 0.7 363,160 0.7 

12 	HoUsehold furniture, appliances and 2 1 173,831 4.8 2 1549,623 5.1 
furnishings group 

13 	Household furnitur, stores' 1,212,771 2.7 1,394,466 2.8 
14 	Other ho.e furnishings stores' 961,060 2.1 1,155,157 2.3 

IS 	Autoeotive vehicles, parts and 3 1811 1 123 8.4 5,062,903 10.2 
accessories, sales and services group 

16 	Gasoline service stations and garages 2,885,433 6.4 4,119,649 8.3 

17 	Other autouctive business..' 925,691 2.0 943,254 1.9 

18 	General retail oorctiandising group 4,127,761 9.1 4 1 108,941 8.3 

19 	General Stores 859,331 1.9 919,673 1.9 

20 	Other general earchandis, stores 3,268,430 7.2 3,189,269 6.4 

21 	Other retail stores group 3 1 757,885 8.3 4,159,574 8.4 

22 	Jewellery stores 521,375 1.1 544,067 1.1 

23 	Other retail stores' 3,236,481 7.1 3,615,506 7.3 

24 	TOTAL CHAIN STORE SALES 45,374,612 100.0 49,573,816 100.0 

1 Includes: pharmacies; patent esdicine and toiletries stores. 
Includ..: bakery products stores; dairy products stores; candy and nut stores; fruit and vegetable stores; meet markets; 
delicatessens; health and dietary food stores; other specialty food stores. 

Includes: men's, woeen's, children's and family shoe stores. 
' Includes: children's clothing stores; fur stores; fabric and yarn stores. 

Includes: household furniture stores (with or without appliances and furnishings). 
' Includes: appliance, television, radio and stereo stores; appliance, television, radio and stereo repair shops; floor covering 

stores; drapery stores; leap and lighting fixture stores; kitchen boutiques; bed and bath boutiques; other hoee furnishings 
stores. 

Includes: automobile (new and used) dealers; motor ho.e and travel trailer dealers; home and euto supply stores; tire, battery, 
parts and accessories stores; paint and body repair shops; muffler replaceeent shops; motor vehicle glass replace.ent shops; 
other .otor vehicle repair shops; car washes; other motor vehicle services. 

' Includes: book and stationery stores; florist shops; lawn and garden centres; hardware stores; paint, glass and wallpaper 
stores; sporting goods stores; bicycle shops; .usical instru.ent stores; record and tape stores; cae.ra and photographic 
supply stores; toy and hobby stores; gift, novelty and souvenir stores; second-hand merchandise stores; opticians' shops; art 
galleries and artists' supply stores; luggage and leather goods stores; .oniaent and toebstone dealers; pet stores; eobile 
ho.a dealers; eotorcycle and snowmobile dealers; other retail stores. 

xvi 



Tableau Explicatif II 

Ventes des •agasins C succursales (sans las grands •agasins), par groupe di genre di coerce et certains genres de coerce, 
Canada, 1986' 1989 

1988 1989 

Sales Distribution Sales Distribution 

V.ntes Repartition V.ntss Repartition 
No 

5•000 1'. s 1 000 1 

28,782,651r 54.9 29,846,843 53.5 Groups des al$.aents, boissons at 	1 
•édicments 

19,899,935 37.9 20,655,286 37.0 Sup.r.erchia d'ali..ritation it épjcsri.s 	2 
6,160,231r 11.7r 6,298,794 11.3 Nagasins do spirituous, di Vlfl at do bier. 	S 
2,366,835 4.5 2,523,364 4.5 Pharacias 1 	 4 

355,651 0.7 369,359 0.7 Autr.s •agaains dali..ntation 2 	S 

6,545, 166 12.5 6 1968,846 U.S roups des chaussures, v8teents, tissus 	6 
it files 

1,070,406 2.0 1,146,444 2.1 Nagasins di chaussures 3 	7 
1,014,226 1.9 1,086,620 2.0 Plsgasins do viteaonts pour hois 	8 
2,295,132 4.4 2,417,072 4.3 Nagasins di vite.ints pour doses 	9 
1,776,264 3.4 1,907,826 3.4 Nagasins di vit...nts pour is fi.iIl. 	10 
389,139 0.7 408,865 0.7 Autr.s sagasins' 	 11 

2 1 9681848 5.7 3,117,156 5.6 Groups des emables, appareils at 	12 
acceswires d'eublent de .aisan 

1,542,061 2.9 1,612,645 2.9 Nagasins di..ublss do .sison 5 	13 
1,426,781 2.7 1,504,510 2.7 Autrei aagasins da.eubie.ent di seison' 	14 

5,354,160 10.2 5 0 956 1 259 10.7 Groupss uss v6tiiculez autosobiles, 	15 
pièces at acceucires, vents at service 

4,353,905 8.3 4,878,033 5.8 Stations-s.rvics at garages 	16 
1,000,254 1.9 1,078,226 1.9 Autre cou..rc.s do l'8uto.oi1e 7 	17 

4 1 268,621 8.1 5,015,432 9.0 GrOups des .agasins di .archandises 	18 
divsrses 

1,006,028 1.9 1,559,335 2.8 Nagasins gónóraux 	 19 
3,259,593 6.2 3,456,097 6.2 Autre .sgaains di aerchandisos diversos 	20 

4,536,503 8.7r 4,865,360 8.7 Groups des autres •agasins di detail 	21 

	

565,464 	1.1 	632,811 	1.1 	iijouteries 	 22 

	

3,969,039 	7.6 	4,232,549 	7.6 	Autro •agasins do dCteii' 	23 

	

52 1450 1950r 	100.0 	55,769,857 	100.0 	TOTAL DES VENTES DES MAGASINS Ji 	26 
S$JCCURSALES 

Co.pr.nd: its ptar.sci.s; ii, sagasin. di •ódica..nts br.v.tCs it di produits do toil.tt.. 
Co.pr.nd: los boulangari.s-pAtissoriis; los 1.lt.ri.s; los confis.ri.s at •agasins di noix; lea .agssins di fruits at lógu.as; 
los •archCs di viandos; los .sgasins di charcut.ri.s; las .sgssins d'sli.oiits naturals it diCtCtiqu.s; les autres .agasins 
dali..ntstion spócialisós. 
Co.pr.nd: los eagasins do chautsurus pour hois, dais,, infants it is fa.illi. 

' Couprend: los .agssins do vitoisnts pour infants; lii •agasins do foururis; los .aqa,ins do tiseus at files. 
' Cooprind: los aagasins do .oubi.. do .aison (avic ou sans appar.ils .ánagers it eccossoiros a..ub1o.snt). 
Couprind: i.e .agasins dapparoi1s .ánag.rs, di post.0 di tClCvision it do radio it d'apparL .s stiriophoniquos; los at.1i.rs 
di reparation d'apparoils .óneg.rs, do post.s di tClIvision at di radio at deppsriils stCrCophoniqus; los segasins di 
r.vitaints di aol; los .agssins di tontur.s; isa sagsskns di laspos it d'appareils dóclaireg.; los boutiques dsrticl.s di 

cuisine; los boutiques pour is Uteri. it In saIls do bain; las autr.s sagasins d'aseubls..nt do saison. 
Couprond: las concossionnairas d'euto.obilis (nouvos it d'occesion);lss .archands di roulottos .otorises it di roulottos do 
voyage; lea .agasins di fournitur.a pour is seison at pour l'aut000bil.; l.a .agaains di pn.us, deccueulateurs, do pièces it 
daccassoirss; los at.liors di p.inturo it di carossiri.; i.e stellar, 6o rs.placs..nt do sil.ncioux; las atoliors di rs.pla 
cai.nt do glaces pour vChiculot auto.obil.s; 1.s autres atoliers do rápsrstion do véhiculso euto.oflilss; los levi-autos; lea 
autres s.rvic.s pour véhiculas autneobilos. 

' Coaprend: los librairies it pap.terias; I.e fl.uriit.a; lee contros do jadinage; us quincailleri.e; lee .agasins di pointura, 
di vitro it di papiir-tantura; lea .agasins darticles do sporta i.e aagsins di bicyclottas; los segasios dinstrusents do 
.usiqus; lee .agasins do disqu.s it di bandis u.gnótiques; i.e .agasins d'aa,porails it do fournitures photogrephiquis; los 
.agsaine di jouots at darticles di loisir; 1.. .ags,ins do cadeaux, d'articles do fantaisio it di souvenirs; its .agasins do 

•archandises doccssion; Las opticians; lea galerias dart at asgasine di fouroitur.s pour artistos; las •agasins di bagag.s 
at do •aroquiooriu; las •agasins do •onu.ents funérairos it do pisrrsa to.balos; los •agasins danieeux do aaison; los 
.archands do .exsons mobjios; los sarwis do .otocyciottos at di .oton.1gss los autros maqasins do vonto au dotail. 
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Text Table III. Retail Chain Stores (excluding departient stores), Canada: Percentage Distribution by Selected Characteristics, 
l98b 1989 

Tableau Explicatif III. Magasins do detail I succursales (sans los grands •agasiits) Canada: repartition en pourcentage selon 
certaines caractCristiques, 1986 1989 

1986 	1967 	1988 	189 

Nu.b.r 	Sales 	Nuebar 	Sales 	Nueb.r 	Sales 	Nu.br 	Sales 

Noebre 	Ventes 	Noabr. 	Ventes 	Noubre dentes 	No.bre Ventes 

per cent - pourcentge 

By type of operation 	Par genre d'exp3.oitatien 

Locel - Locales 23.1 4.2 24.1 	3.9 	22.3 3.5 21.5 3.4 

Provincial - Provincial.s 45.4 35.0 43.9 	34.7 	43.0 39.6 43.2 39.5 

National - Natlonales 31.5 60.8 32.0 	61.4 	34.7 56.9 35.3 57.1 

Total 100.0 100.0 100.0 	100.0 	100.0 100.0 100.0 100.0 

By annual sales volie 	Salon le volsae 
annual des ventes 

Under - Ploins do $5,000,000 54.5 3.6 52.4 	3.3 	44.3 2.9 37.9 2.3 

$ 5,000,000 - $24,999,999 27.4 8.3 29.2 	8.5 	34.3 8.3 38.4 8.3 

25,000,000 - 	99,999,999 12.2 17.2 12.2 	16.1 	14.4 16.5 15.6 15.6 

100,000,000 and over - it pIus 5.9 70.9 6.2 	72.1 	7.0 72.4r 8.1 73.8 

Total 100.0 100.0 100.0 	100.0 	100.0 100.0 100.0 100.0 

By nsmb.r of stores operated 	Solon Ic 
no.bre do •agasins exploitCs 

4 - 	9 stores - .egesins 60.7 12.0 59.6 	10.9 	55.3 10.2 51.7 11.0 

10 - 49 stores - .agaslns 27.9 15.2 29.0 	18.6 	31.3 17.8 33.6 17.3 

50 - 99 stores - .aeasins 5.9 19.4 5.7 	16.4 	6.7 17.8 7.2 16.3 

100 stores and over - .agaslne at plus 5.5 53.3 5.7 	54.0 	6.8 54.1 7.5 53.5 

Total 100.0 100.0 100.0 	100.0 	100.0 100.0 100.0 100.0 

Text Table IV. 	Monthly Percentags Distribution of Chain Store Sales (excluding departeent starts), Canada, 1986-1989 

Tableau Explicatif IV. 	Repartition on pourcentage, par •ois, des ventes des eagasins C succuresles (sans les grands •agasins), 
Canada, 1986.1989 

Month Soles - V.ntss 

Mole 1966 1987 1988 1989 

per cent - pourcen tags 

January - .Janvler 7.3 7.3 7.0 6.7 

February - Fivrler 6.5 6.5 6.6 6.5 

March - Mars 7.6 7.2 7.7 7.8 

April - Avrll 7.7 7.8 7.8 7.7 

May - Nal 8.7 8.5 7.9 812 

Juna - JuIn 8.0 8.3 8.3 5.7 

July - JuIllet 8.1 8.3 8.4 8.1 

August - Aolt 8.7 8.3 8.1 8.3 

Sept..ber - S.pto.bre 8.1 8.2 8.4 8.6 

October - Octobre 8.6 9.0 6.4 8.1 

Nov..b.r - Noveubre 9.1 8.8 8.9 9.0 

D.c..b.r - OCcsebrs 11.6 11.8 123 12.2 

Total 100.0 100.0 100.0 100.0 

Note: 	The p.rcent090 distribution shown in this tabl, was derived from published data on •onthly retail trod, sales. 

Nota: 	La distribution on pourcentage ónu. ne dens ce tableau oxplicatif est tirée do donnéss publióes sun los ventes •.nsuelles 

du coeeurce do detail. 
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Text Table V. Cost of Goods Sold and Gross Profit, as a Percentage of Total Sales, by Selected Kinds of Business, Canada, 1989 
Tableau Explicatif V. CoOt des •archandises vendues at profit brut, par rapport aux ventes totales, solon certains genres de 

omm 	Canada, 1989 

Cost of goods sold Gross proflt 

Prix do roviont Profit brut 

Median Average Median Average 

Midiane Moyenna Median. Moyenr,e 

per cent - pourcentage 

Food, beverage and drug group 	Groupe des ali.ents, boissons at •édicents 
Supermarkets - Super.archCs d'ali.enttion 79.4 78.8 20.6 21.2 

Grocery stores - 	picerias 77.9 77.6 22.1 22.4 
Bakery products stores - Produits do boulangorie 37.7 46.6 62.3 53.4 

Dairy products Stores - Leiteries 73.2 73.2 26.8 26.8 
Moat markets - Marches do viandes 69.1 66.6 30.9 33.4 

Other food stores 1  - Autres eagasins d'alimentation' 59.9 58.4 40.1 41.6 

Pharmacies2 71.8 70.8 28.2 29.2 

Shoe, apparel, fabric and yarn group - Groupe de chaussures, vêteents, 
tissus at files 

Sho, storms3  - Megasins do chaussures3 52.6 54.1 47.4 45,9 
Men's clothing stores - Magasins de vitam.rits pour hommes 53.6 53.5 46.4 46.5 
Women's clothing stores - Magasins de vitoa,onts pour dames 55.6 56.4 44.4 43.6 
Childrens clothing stores - Magasins do vCtemonts pour enfantS 54.9 57.1 45.1 42.9 
Family clothing and furnishings stores - l4sgasins de vCte.onts at 57.0 57.3 63.0 42.7 

d'accessoiros pour Is fa.illo 
Fabric and yarn stores - Magasins do tissus at files 50.8 53.8 49.2 46.2 

Household furniture, appliances and furnishings group - Groupe des 
meubles, appareils at accessoires d'eaeublemsnt do •aison 

household furniture stores (w;th or without appliances) - Magesins 65.2 64.3 34.8 35.7 

do m.ubles do •aison (avec ou sans appareils mónagers) 
Floor covering and drapery stores - Magasins de revit000nts do sol at 65.1 61.1 34.9 38.9 

do tentures 
All other home furnishings stores' - Thus autres •agasins pour 70.4 67.4 29.6 32.6 

a.eublemont do maison' 

Auto.otive vehicles, parts and accessories group, sales and services 
Groupe des véhicules autouo*iies, pièces at accessoires, vente at service 

Gasoline service stations and garages - Stations-service at garages 84.7 83.2 15.3 16.8 
Tire, battery and accessories stores and home and auto supply stores - 64.6 66.4 35.4 33.6 
Magasins do pnous, d'accumulatours at d'accessoiros at magasins do 
fournituros pour Is maison at pour l'automobile 

All other automotive busiraesses 5  - bus autres commerces do l'auto.obile5  46.2 50.8 53.8 49.2 

General retail •erchandising group 	Groupe des •agasins de •archandises 
diverses 

Department stores - Grands magaslns 64.2 63.5 35.8 36.5 

General stores - Magasins généraux 81.8 81.2 18.2 18.8 

Other general merchandise stores 6  - Autres .agasins do merchandises diversos' 70.2 69.5 29.8 30.5 

Other retail stores group 	Groupe des autres sagasins de detail 
Book and stationery stores - Librairies at papeterios 60.3 62.3 39.7 37.7 

Sporting goods stores 7  - Magasins d'articles de sport 7  61.0 60.2 39.0 39.8 
Record and tape stores - Magasins do disques at do bndes •egnétiquos 64.8 62.4 35.2 37.6 

.jewellery stores - Bijouteries 50.7 51.0 49.3 49.0 

Toy and hobby stores - Maqasins do jouets at d'articles do loisirs 58.4 58.4 41.6 41.6 

Gift, novelty and souvenir shops - Magasins do cadoaux, darticles do 49.4 48.1 50.6 51.9 

fantaisies at do souvenirs 
36.2 36.1 63.8 63.9 Opticians' shops - Opticiens 

luggage and leather goods storos - Nagasins de bagag.s at •aroquinorie 50.8 54.8 49.2 45.2 

Pet stores - Magasins d'animaux do •aiSOn 65.0 63.9 35.0 36.1 

All other stores' - bus les autr.s .agasins' 60.6 56.7 39.4 43.3 

Includes: candy and nut stores; fruit and vegetable stores; delicatessens; health and dietary food stores; other specialty food 
stores not elsewhere classified. - Coaprend: los confiseries at lea magasins do noix; los magasins do fruits at legumes; lea 
magasins do charcuterieS; les •agasins d'aliments naturols at diCtétiques; los eutres megasins d'aliments non clssós ailleurs. 

2 Includes: pharmacies; patent modecino and toiletries stores. - Comprend: los pharmacies; les megasins do •Cdicaments brsvetis 
at do produits do toilotte. 
Includes: u.n's, women's, children's and fasily shoe stores. - Comprend: les mag.slns do chaussures pour ho..Os, dames, 
onfants at Is famillo. 

' Includes: appliance, television, radio and stereo stores; applianco, television, radio and stereo repair shops; lamp and 
lighting fixture stores; kitchen boutiques; bed and bath boutiques; other ho., furnishings stores not elsewhere classified. - 
Co.prond los •agasins d'appareils mónagers, do postes do tClivision, do radio at d'appareils stiréophoniques; lea ateliers do 
reparation d'apparoils mCnagors, do postes do tClCvision, do radio at d'appareila stCrCophoniquae; los megasina do lampos at 

d'apparails d'Cclairage, lea boutiques d'articles do cuisine; los boutiques pour 18 llterie at Is salle de bain; los autrms 
magasins da.eublement do •alson non classes ailleurs. 
Includes: automobile (flew and used) dealers; aotor home and travel trailer dealers; muffler replacement shops; motor vehicle 
glass replace.ent shops; other .otor vehicle repair shops; other motor vehiclo services. - Couprond: los concessionnaires 
d'automobiles (neuves at d'occasion); los marchands do roulottes motorisGs at do roulottos de voyage; lea atmliers do rempla-
cement do silencieux; los ataliors do re.placement do glacos pour véhicules automobiles; los autres atellors do reparation do 
vChicules automobiles; los autros servicos pour véhiculos automobiles. 

' Includes: variety stores and general merchandise stores. - Comprond: los bazars at les .agasins do marchandisas divorses. 
Includes: sporting goods stores; bicycle shops. - Comprond: los .agasins d'articles do sport; los magasins do bicyclettes. 
Includes: florist shops; lawn and garden centres; hardware stores; paint, glass and wallpaper stores; musical instrument 
stores; camera and photographic supply stores; second-hand merchandise stores; art galleries and artists' supply stores; 
monument and tombstone dealers; other retail stores not olsewherO classified. - Coeprend: les fleuristos; los centres do 
jardinaga; los qujncailleries; los magasins do peinture, do vitro at do papior-tanturo; los magasins d'instru.onts do musique; 
lea mogasins d'eppareils at do fournitures photoqraphiques; los megasins do •.rchendisas d'occasion; los galorles d'art at 
•agasins do fournitures pour artistos; los •agasins do monuments funireiros at do pierres toubales; los autres magasins do 
vonte au ditail non classes ailleurs. 
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Table 1. 	Historical Statistics of Retail Chains (excluding departhunt stores), Canada, 1931989 
TableaU 1. Statistiques historiques sw' its chimes de •agasiris do dötail (sans les grands .agasins), Canada, 1935' 1989 

Nu.br Nuab.r of stores 	- Sales Salaries Accounts Inventory at 
of and outstanding year and for 

Year 	 chain5 P4o.bre di .agesins Vsntes wagesi at year and stores and 
Warehouses 

Annái 	Noebra Average Total Average 
de value 	per store Cróanc.s Stocks i 

chain.. Maxi.ue ratio& activ.s 8 Ia fin di 
Moyanne Velsur I4oy.nne is fin do l'annie pour 

totals per l'ennó. •egasins at 
eagesin antrepóts 

No. - nbr. 	- 5 1 000 

1935 445 1,666 8,022 364,130 47 36,362 30,189 55,062 

1940 451 7,131 7,522 508,554 71 46,462 43,230 80,256 

1945 429 6,580 6,705 876,209 133 66,196 16,368 97,260 

1950 423 7,155 7,463 1,559,693 218 129.334 65,000 219,564 

1955 496 8,274 8,734 2,353,955 285 199,611 127,362 268,953 

1960 537 9,954 10,594 3,468,413 348 382,099 175,046 398,758 

1965 602 10,677 11,240 4,683,159 439 508,756 179,283 501,870 

1970 661 14,330 15,156 7,746,909 541 877,286 382,346 663,847 

1971 833 15,976 16,317 8,918,293 556 961,793 401,757 1,005,248 

1972 895 16,542 11,269 10,078,030 609 1,118,358 420,899 1,180,487 

1973 634 17,239 18,555 11,338,250 658 1,265,460 418,125 1,276,635 

1974 874 18,500 19,695 13,672,046 739 1,500,864 464,192 1,521,145 

1975 853 19,490 20,815 15,905,757 816 1,740,032 469,950 1,635,999 

1976 827 19,741 21,359 17,180,568 810 2,016,956 419,631 1,770,559 

1977 825 20,014 21,305 18,959,534 947 2,260,153 439,782 1,996,820 

1978 848 20,817 22,022 21,125,753 1,015 2,472,113 454,669 2,374,751 

1979 842 21,499 22,563 23,552,121 1,095 2,806,282 499,136 2,733,575 

1980 834 22,378 23,408 26,343,735 1,177 3,107,406 529,025 2,945,233 

1981 876 23,922 25,376 29,609,737 1,238 .. .. 3,343,184 

1982 1,001 25,766 27,094 32,686,635 1,268 -. .. 3,426,341 

1983 1,145 26,966 28,202 35,437,820 1,314 4,263,385 .. 3,927,284 

1984 1,235 28,836 30,261 36,865,041 1,348 4,663,397 .. 4,343,169 

1985 1,292 30,665 32,284 42,197,656 1,376 4,914,140 .. 4,681,518 

1986 1,267 31,840 33,603 45,374,612 1,425 5,340,545 . 5,258,413 

1987 1,308 34,492 36,327 49,573,816 1,437 5,807,554 .. 5,497,830 

1988 	 1,187 	35,300 	36,986 	52,450,950r 	1,466 	6,274,864r 	 5,799,372 

1989 	 1,121 	35,572 	37,482 	55,769,857 	1,568 	6,609,226 	 .. 	6,239,113 

Data prior to 1960 relete to store i.ployi.s only. 
Avant 1960, I.e donnó.s reprós.ntaient Jos e.ployáe di .again s.uls..nt. 
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Tabla 2. 	Principal Statistics of Retail Chains (excluding depareflt stores), Canada, by kind of Business, 1989 

Chains Stores 
Chain.s Plagasins 

Kind of business Huab.r Percentage Avarage 
distribution 

of chains 
Haxiaua 

Noabre Repartition Noy.nn. 
proportionnelle 

No. 
des chein.s 

Mo. - nbra 

TOThL 1 1 121 100.0 35,572 37,482 

Food, heveragS and drug group 

1 Superearkits 52 4.6 1,476 1,550 

2 Grocery stores 42 3.7 2,822 2,940 

3 Bakery products stores 8 0.7 
0.1 

89 
10 

94 
11 

4 Dairy products stores 1 
4 0.4 277 283 5 Candy and nut stores 
6 0.5 33 41 

6 
7 

Meat •arkets 
Other food stOres' 14 1.2 187 197 

8 Liquor and beer stores 14 1.2 2,212 2,224 

9 Wine stores 5 0.4 212 233 

10 Phar.ecies2 82 7.3 932 988 

Shoe, apparel, fabric and yarn group 

11 Shoe stores3 56 5.2 2,417 2,603 

12 Men's clothing stores 40 3.6 1,116 1,161 

13 Wouns clothing stores 118 10.5 4,675 4,950 

14 ChIldren's clothing stor.s 12 1.1 346 382 
14 

15 Fur stores 2 
90 

0.2 
8.0 

12 
2,336 2,505 

16 Fa.ily clothing stores 
20 1.8 256 280 

17 Fabric and yarn stores 

4ousehold furniture, appliances and ftrnishings 
group 

18 Household furniture stores (with appliances 23 2.1 313 333 

19 
and furnishings) 

Household furniture stores (without appliances 26 2.3 247 263 

20 
and furnishings) 

Appliance, television, radio and stereo 34 3.0 1,002 1,042 

21 
stores' 

Floor covering stores and drapery stores 17 1.5 168 178 

22 Other ho.e furnishings stores' 23 2.1 309 338 

Auto.otive vehicles, parts and accessories group, 
sales and services 

23 Auto.obile (new and usd) deelars 6 0.5 
5.3 

40 
4,031 

40 
4,143 

24 Gasolin, service stations and garages 59 
177 186 

25 Tire, batt•ry, parts and accessories stores and ho.. 9 0,8 
and auto supply stores 

26 Other .otor vehicle s,rvicss and repair shops' 28 2.5 565 591 

General retail .erchsndising group 

27 
26 

G.n.ral stores 
Other general 	.rch.ndis. stores (variety and 

12 
28 

1.1 
2.5 

230 
2,437 

235 
2,491 

gen.ral ..rchandis. stores) 

Other retail stores group 

29 Book and stationery stores 27 2.4 1,018 1,071 
43 

30 Florist shops 7 
9 

0.6 
0.6 

39 
115 144 

31 Hardware stores 
16 1.4 204 224 

32 PaInt, glass and wallpaper stores 
33 2.9 727 779 

33 Sporting goods store27 
13 1.2 551 597 

34 Record and tape stores 
37 3.3 857 904 

35 J.wellsry stores 
15 1.3 557 665 

36 Ca..re and photographic supply stor.s 
1.2 254 263 37 Toy and hobby stores 13 

18 1.6 323 350 
38 Gift, novelty and souvenir stores 

8 0.7 188 200 
39 Second-hand .erchandlse stores 

34 3.0 511 562 
40 OptIcians' shops 

11 1.0 167 180 
41 Luggage and leaTher goods stores 

12 1.1 158 184 
42 
43 

P.t stores 
Other retail stores$ 35 3.1 976 1,020 

See footnotes at and of tables. 
included in this table are based on the aggregate of •onthly sales raprts during 1989. 	The total 

HOtS: Data on liquor Stores 
inventory of these stores as at March 31, 1990 was estivatod to be 5485,949,755. 
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Tableau 2. Statistiques principales des chaiioes do eagasins do detail (sans los grands sagasins), Canada, par genre do 
coerce, 1989 

Salas Inventory at 
Ventas year and for 

stores and 
warehouses 	Genre do co...rce 

Value 	Distribu- Salaries 
tion of and Stocks a is 

sales wages fin do 
l'annóe pour 

Vai.ur 	Réparti- Ré.,iáration .agasins at 
tio4l des entrepàts 
ventes No 

$ . 000 X s 1 000 s 1 000 

55,769,857 100.0 6,609,226 6 1 239 1 113 TOTAL 

Groupe des alleents, boissons et •édicaents 

18,338,428 32.9 2,203,251 956,822 Suporuarchés dalie.ntation 
2,316,858 4.2 223,014 184,986 Epicories 2 

33,095 0.1 7,636 959 Boulangari.s-pôtissaries 3 

x x S x Laiteries 4 

x x x x Confiserias at .agasins do noix 5 
26,005 -- 3.678 423 Marches do viandoC 6 

208,236 0.4 32,111 10,577 Autras magasins d'allmentationl 7 
6,259,614 11.2 486,257 ... Magasins de spirltuaux at 0o bier, a 

39,180 0.1 9,482 6,499 Magasins do win 9 
2,523,364 4.5 300,553 438,515 Phar.acies 2  10 

Groupe des chaussures, vête.ents, tissus at files 

1,148,444 2.1 190,464 289,987 Magasins do chaussures 3  11 
1,086,620 1.9 153,886 242,903 Magasins do vite.ants pour ho..as 12 
2,417,072 4.3 407,425 340,313 Magasins do váteeonts pour da.es 13 

170,261 0.3 24,075 33,198 Magasins do viteeaflts pour enfants 14 
-- x x Magasins do fourrures 15 

1,907,826 3.4 315,102 366,456 Magasins do vCteeent8 pour is fa.ille 16 
218,565 0.4 40,567 48,050 Magasiris do tissus at do fIles 17 

Groupe des .eubles, appareils at accetsoirls d'eubleeant 
do 	aison 

1.180,405 2.1 174,154 252,233 Magasins do ..tthl.s do •aison (avoc apparails .Enag.rs 18 
at accessoir.s daaeubleeant) 

432,240 0.8 49,771 102,161 Magasins do 	.ubles do liaison (sans apprei1s •ánag.rs 19 
iii accessoires da.ouble.ont) 

1,106,300 2.0 142,802 261,405 Magasins dappareils •ónag.rs, do postea do tClAvaslon 20 
at Uu radio at dapparei1s stér6ophonlqu.5 4  

.26,205 0.4 33,798 22,445 Magasins do revéte..nts do sal at do tenturo, 21 

172,006 0.3 32,243 45,251 Autr.s .agssiris da.oubla.ent do maisons 22 

Groupe des vhicules autosobiles, pièces at aocessolres, 
vente at service 

433,882 0.8 33,010 69,039 Cancassionnaires dauto.ohilos (neuvas at d'occasion) 23 

4,878,033 8.7 356,081 197,074 Stations-service at garages 24 

248,412 0.4 52,429 45,082 Magasins do pn.us, doccu.ulat.urs, do pièces at 25 
daccessoir.s at •agasins de fournituras pour is 
.aison at pour lauto.obile 

395,933 0.7 90,497 43,718 Autres services pour vChicules auto.obilos at atsilors 26 
do reparation 

roupe des u.gasins do •archandis*3 divorces 

1,559,335 2.8 162,275 179,764 Ilagasins ginóraux 27 

3,456,097 6.2 307,094 793,660 Autras .agasins do earchandisos diversea (bezars at 28 
.agaskns do carchandisos divsrs.$) 

Greupe des autras •agasins do d*tail 

539,338 1.0 78,839 149,769 Librairies at pap.t.rioa 29 

20,913 -- 4.424 1,894 Fleuristes 30 

310,842 0.6 51,716 87,343 Quincailleries 31 

116,476 0.2 24,910 25,025 Magasins do pointure, do vitro at do popier-tentura 32 

666,881 1.2 84,475 172.415 Magasins darticies do sport 7  33 

307,545 0.6 39,057 81,419 Magasins do disques at 0o bandes aagnótiqu.o 34 

632,811 1.1 108,849 284.008 Bijouterios 35 

264,769 0.5 59,479 52,229 1agasins d'appareiis at do fournitures photographiquas 36 

364,292 0.7 34,608 116,816 Magasins do jousts at darticles do blair 37 

137,386 0.2 24,665 23,068 Magasins do cadoaux, d'articles as fantaisis at do souvenirs 38 

63,331 0.1 29,514 2,041 Magasins do .archendis.s doccaslon 39 

200,799 0.4 62,402 23,887 Opticians 40 

58,296 0.1 10,716 7,520 Magasins do bagagas at do •aroquin.rio 41 

66,983 0.1 9.728 10,666 Magasins dani.aux do .aison 42 

1,114,897 2.0 132,256 259,064 Autras .agasins do yenta au detail' 43 

Voir notes è Ia fin 
Natal 	Las donnó.s 

des tableaux. 
sur lea •agasins do spirituaux inclus dons ce tableau proviannint Os Pagrigat dos declarations .ensuoiies 

dos vantas on 1989. Las stocks totaux do ces •agasins itai.nt ivaiuó. C $485,949,755 1. 31 ears 1990. 
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Table 3. 	Retail Chains (excluding deparent stores), Canada, by Province, 1988 and 1989 
Tableau 3. Chaines de •agasins de detail (sans les grands •agasins), Canada, par province, 1988 et 1989 

Province 1988 1989 

Percentage chenge 
1989/1988 

Variation an 
pourcentage 

1989/1988 

Canada 
Chains 1  - Chalnes' Ho. • nbre 1,187 11121 
Stores (.axi.t) • Magasins (j) C U 37,482  
SALES - TOTAL 	VENTES $'OOO 52,450,950r 58,769,857 4.3 

Newfoundland - Terre-Mauve: 
Chains - Chain.; No. - nbre 116 115 
Stores (aaxieue) - Magasins (asxi..a) 690 714 
Sales - Total - Ventes S'OOO 1,031,655 1,054,363 +2.2 

Prince Edward Island - tl.-du-Princ.-douard: 
Chains - Chalne; No. - rre 43 42 
Stores (.axleu.) - Magasins (.axleu.) 126 117 
Sales - Total - Vent.; $000 143,131r 147,268 +2.9 

Nova Scotia - Nouve11.-coss.: 
Chains - Chaines No. - ribre 158 159 
Stores (eaxiue) - Nagasins (e.xle.a) - ' 1,210 1,254 
Sale; - Total - Ventes S'000 1,764,670 1,863,237 +5.6 

New Brunswick - Nouveau-Brunswick: 
Chains - Chaines No. - nbre 142 132 
Stores (.axi.ue) - Magasins (.exI) 899 904 
Sales - Total - Ventes S'OOO 1,168,175 1,200,036 .2.7 

Québec: 
Chains - themes No. - nbre 433 419 
Stores (.axi.ua) - Hegasins (.axl.ue) ' 7,709 7,705 
Sales - Total - Ventes $'OOO 8,906,263 9,480490 +6.4 

Ontario: 
Chains - Chaines No. - nbre 627 583 
Stores (.axi.ue) - Nagasins (.ax1e) - 15,188 15,382 
Sales - Total - Ventes 5'OOO 22,299,261 23,500,073 

Manitoba: 
Chains - Chaines No. - nbre 221 218 
Stores (eaxi.u.) - Hagasins (eexi) - 1,455 1.485 
Sal.; - Total - V.ntes S'OOO 2,204,007 2,314,881 45.0 

Saskatchewan: 
Chains - Chaines No. - nbre 175 180 
Stores (.axieua) - Magasins (eaxleue) " " 1,372 1,409 
Sales - Total - Ventes V000 1,802,011 1,842,567 .2.3 

Alberta: 
Chains - Cheines No. - nbre 313 312 
Stores (asxi.ue) - Hagasins (eaxieue) - - 4,283 4,335 
Sales - Total - V.ntes $000 6,158,046 6,716,618 +9.1 

British Coluabia - Co1o.ble-Britav.iqu.: 
Chains - Chain.s No. - nb,. 275 289 
Stores (.axieu.) - Megasins (.axi.ue) 3,974 4,099 
Sales - Total - Vant.s S'OOO 6,797,228 7,464,731 .9.8 

Yukon and Northwest Territories 2  - 
Yukon at Territoires du Mord-Ouest 2  

Chains - Chain.; No. - nbre 11 11 
Stores (.axieue) - 	$agasins (.sxieu.) " .' 80 78 
Sales - Total - Vent.; 5'OOO 176.503 185,967 .5.4 

The aggregat, of the nuer of chains by province does not add to the Canada total since eany chains Operate in eore than one 
province and are counted once only at the Canada level. 
La so..e dCs cheines per province no correspond pas au total du Canada du falt qu'un grand noubre d'entre elles opirent dens 
plus dune province .ais no sont co.ptée; guune fois su niveau national. 
See Appendix II, Differences in Historical Data. 

2 Voir Appendice II, Divergences dana lea donnees chronologiques. 
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Table 4. 	Retail Chains (excluding depart.ent stores), by Nber of Stores Operated, Canada, 1988 and 1989 
Tableau 4. Chaines do •egasins do detail (sans les grands •agasins), salon le noubre de •agasins exploitCs, Canada, 1988 at 1989 

Cheins 	 Stores 	 Sales 

Nu.bar of stores operated 	 (.axi.u) 

No.bre de .agasins •xploitAs 	 Chein.s 	 Neqasins 	 Ventes 
(.ax.ua) 

No. - nbre 	7. 	No. - obre 	7 	$000 

656 55.3 3,725 10.1 5.369,437 10.2 
371 31.3 7,508 20.3 9,351,454r 17.8 
79 6.7 5,470 14.8 9,360,052 17.8 
50 4.2 7,269 19.7 10,986,455 20.9 
15 1.3 3,409 9.2 7,524,547 14.3 
16 1.3 9,605 26.0 9,859,005 18.8 

1 1 187 100.0 36,986 100.0 52,450,950r 100.0 

579 51.7 3,321 8.9 6,139,173 11.0 
377 33.6 7,668 20.5 9,623,185 17.3 
81 7.2 5,617 15.0 10,187,671 18.3 
52 4.6 7,478 20.0 11,876,453 21.3 
16 1.4 3,713 9.9 7,411,262 13.3 
16 1.4 9,685 25.8 10,532,113 18.9 

1 1 121 100.0 37,482 100.0 55,769,857 100.0 

1988: 

4 - 	9 stores - .ageslns 
10 - 49 stores - ..aslns 
SO - 99 stores - .egasins 
100 - 199 stores - .agasins 
200 - 299 stores - •agaslns 
300 stores and over - usgasins at plus 

Total 

1989: 

4 - 9 stores - .agasins 
10 - 49 stores - .agasins 
SO - 99 stores - megasins 
100 - 199 stores - .egasins 
200 - 299 store, - .aga,ins 
300 stores and over - eagasins at plui 

Total 

Table S. 	Retail Chains (excluding deparent stores), by Annual Sales Valas, Canada, 1988 and 1989 
Tablaau S. Chaln.s do •agasins do detail (sans Los grands .aguins), salon le volis des vontes annuelles, Canada, 1988 it 1989 

Chains 	 Stores 	 Sales 
Annual sales volua. 	 (.axiat) 

Vo1e ennuel des ventes 	 Chain.s 	 Magesins 	 dante, 
(.ax i.,a) 

No. - nbre 	7. 	No. - nbre 	7. 	$'OOO 	7. 

198$: 

Under 	Moms de $2,000,000 123 10.4 780 2.1 188,910 0.4 

6 	2,000,000 - 8 4,999,999 403 34.0 2,972 8.0 1,322,461 2.5 

5,000,000 - 	24,999,999 407 34.3 6,833 18.5 4,351,359 8.3 

25,000,000 - 	99,999,999 171 14.4 9,501 25.7 8,639,814r 16.5 

100,000,000 and over - at plus 83 7.0 16,900 45.7 37,948,406 72.4r 

Total 1 1 187 100.0 36,986 100.0 52,430,950r 100.0 

1989: 

Under - Moms do $2,000.000 66 5.9 375 1.0 100,810 0.2 

S 	2,000,000 - $ 4,999,999 359 32.0 2,817 7.5 1,170,586 2.1 

5,000,000 - 	24,999,999 430 38.4 6,965 18.6 4,626,948 8.3 

25,000,000 - 	99,999,999 175 15.6 9,899 26.4 8,697,492 15.6 

100,000,000 and over - at plus 91 8.1 17,426 46.5 41,174,021 73.8 

Total 1 1 121 100.0 37,482 100.0 55,769,857 100.0 
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Table 6. Retail Chain! (excluding departoent store!), by Hiber of Stores Op, by Selected Kinds of Business, Canada, 1989 

4-9 stores - gasins 10-29 stores - segasins 

Stores Distribution Chains Stores Distribution 

Kind of business Chains (uaxiuUa) of sales (.axi.u.) of sales 

Chaines 4agaslne R6partition Choines Nogasins Repartition 

No. (.axi.$) des ventes (uaxi.u.) des ventes 

No. - nbr. z No. - nbre Z 

1 Bakery products stores 4 21 33.2 4 73 66.8 

2 Other food storest 11 59 89.2 1 18 x 

3 Liquor and hoer stores 3 16 x 1 15 x 

4 Mens clothing stores 21 126 9.7 12 201 19.2 

S Childre&s clothing stores 2 12 x 8 173 43.6 

6 Fa.11y clothing stores 42 261 10.0 25 419 23.6 

7 Household furnitur, stores (with 16 80 26.5 4 75 x 

appliances and furnishings) 

8 Household furniture stores (without 21 126 84.9 3 40 x 
appliancas and furnishings) 

9 A1ie,we. talevi.inn. radio and 22 105 16.4 8 136 30.5 
stereo stores 4  

10 Floor covering stores and drapery 13 64 42.6 3 65 5 

stores 

11 Othsr hoew furnishings store.' 13 79 41.0 7 121 5 

12 Auto.obile (new and used) dealers 5 28 x 1 12 x 

13 Gasoline s.rvice stations and 28 163 4.3 11 164 3.3 

garages 

14 Other actor vehicle services and 17 83 15.2 6 101 16.8 

repair shops' 

15 G.n.ral stores 9 42 43.2 2 25 

16 Other gneral ..rchendise stor.a 10 56 4.5 6 106 5.9 

(variety and general merchandise 
stores) 

17 Rook and stationery stores 16 103 14.5 5 80 5.8 

18 Paint, glass and wallpaper stores 11 58 25.2 3 42 x 

19 Sporting goods stores 7  21 113 20.8 6 136 25.3 

20 Record and two stores 1 4 x 7 132 x 

21 .i.w.11ery stores 20 121 14.6 11 229 19.7 

22 Ca.era and photographic ssply stores 5 30 8.2 5. 67 7.3 

23 Toy and hobby stores 4 22 x 7 126 83.6 

24 Gift, novelty and souvenir stores 10 60 15.9 5 66 37.5 

25 Sacond-hand .erchandlse stores 4 24 18.1 3 47 x 

26 Opticians 	shops 13 92 19.4 15 251 41.1 

27 Luggage and leather goods store. 3 16 x 6 94 47.7 

28 Pet stores 7 35 37.2 4 68 x 

29 Other retail stores 23 135 13.5 7 94 9.9 

S.e footnotes at and of tables. 



1 	49 x 17 178 226,205 

3 	136 x 23 338 172,006 

- 	- - 6 40 433,882 

20 	3,816 92.6 59 4,143 4,878,033 

5 	407 68.0 '8 591 395,933 

1 	168 X 12 235 1,559,335 

12 	2,329 89.6 28 2,491 3,456,097 

6 	886 79.7 27 1,071 539,338 

2 	126 x 16 224 116,476 

4 	530 54.0 33 779 666,811 

5 	461 85.3 13 597 307,345 

6 	554 65.7 37 904 632,811 

5 	568 64.5 15 665 264,769 

2 	115 x 13 263 364,292 

3 	224 46.6 18 350 137,366 

1 	129 x 8 200 63,331 

6 	219 39.6 34 562 200,799 

2 	70 x 11 180 58,296 

1 	81 x 12 154 66,983 

5 	791 76.6 35 1,020 1,114,897 

Voir notes A 1s fin dos tableaux. 
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Tableau 6. Chalnes de •agasins do detail (sans Los grands •agasins), scion le no.bre do •agastns exploitCs, pour csrtains genres 
gnres do co.aerca, Canada, 1989 

30 and over - at plus Total 

Stores Distribution Chains Stores Sales 
Chains (aaxj.ue) of sales (aaxi.t) Genre da couaerce 

ChaIn.. Magasins Repartition Chaines Nagasins Vent.. 
(•axi.u.) des ventes (.axi.u.) No 

No. - nbre z No. - nbre $'OOO 

- - - 8 94 33,095 Boulangeri.s -pãtissaries 1 

2 120 x 14 197 208,236 Autres .agasins d'aliaentatlon 1  2 

10 2,193 99.0 14 2,224 6,259,614 Ilegaslns ao spiritueux at a. bier. 3 

7 834 71.1 40 1.161 1,086,620 Magasins de vCt..ents pour houses 4 

2 197 x 32 382 170,262 Magasins do vCte.ants pour onfents 5 

23 1,525 66.5 90 2.505 1,907,826 P4agaains do viteuents pour In feujije 6 

3 178 x 23 333 1,180,405 Magaslns do ..ublas do .alson (avec appareils 7 
.ánegers at accassoiras d'e..ubla.ent) 

2 97 x 26 263 432,240 Magasins do .eublas da .aison (sans apparsils a 
.énagers ni eccessoir.. da.eA1..ent) 

4 801 53.1 34 1,042 1,106,300 Nag.sins d'appareils .ónag.rs, de post.. do 9 
télCvision at do radio at d'epparails 
stIróophoniques 4  

lagasins do rsviteuents do sal at do tuntures 10 

Autres ..gaslns da.euble.ent do saigon' 11 

Conc..sionnairas d'auto.obilea (nuvas at usage..) 12 

Stations-service at garages 13 

Autres services pour vóhtcules auto.obiles at 14 
at.1i.rs do reparation' 

Magasin. gónóraux 15 

Autre. .agas ins do .archandi..s diver... (baser. 16 
at .agasins da .archandis.. diverges) 

Librairiss at pap.t.rie. 17 

Nagasins do painture, dS vitre at do pepier-tentur. 18 

Nagasins d'articlas do sport 7  19 

Nagasins do disquas at do band.. .egnitiques 20 

Sljout.ri.s 21 

Nagasins d'.pp.reils at do fournituras 22 
pIotographiqu.s 

Magasins do jousts at d'articiSs do leisir 23 

N.g..ins do cadoaux, d'articl.s cio fantaisie at 24 
do souvenirs 

Nagesins do sarchandis.. d'occaslon 25 

Opticians 26 

Magasins do bagages at do .uroquinerie 27 

N.gasins d'ani.aux do saigon 25 

Autr.5 .agasins do vent* au ditail' 29 
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Table 7. Retail Chains (excluding deperent stores), by Annual Sales Voli.e, by Selected kinds of Business, Canada, 1989 

Under - P4oins do $2,000,000 - $2,000,000 - $4,999,999 

Stores Distribution Chains Stores Distribution 

Kind of business Chains (eaxiuuu) of sales (.axiauu) of sales 

Chain.s Megasins R8partition Chaines Magasin. Róportitlon 

No. (uaxi.uu) des ventes (uaxi) des vantes 

No. 	- nbra z No. nbre Z 

1 Bakery products stores 1 4 x 5 45 52.0 

2 Other food stores 1  2 11 x 3 18 

3 Liquor and bear stores - - - 1 4 x 

4 Ken's clothing Stores 2 8 x 16 105 

S Children's clothing stores - - - 4 48 7.8 

6 Foully clothing stores 6 36 0.5 32 253 5.3 

7 Household furniture stores (with - - - 4 16 0.9 

appliances and furnishings) 

8 Household furniture stores (wIthout 1 4 x 10 66 x 

appliances and furnishings) 

9 Loolianc., television, radio and 1 5 x 8 40 K 

stereo stores' 

10 Floor cov.ring stores and drapery 1 5 x 5 24 5 

storoS 

11 Other hoee furnishings stores' 1 5 * 8 76 K 

12 Auto.obile (new and usad) dealers 1 4 K - - - 

13 Gasoline service stations and 1 4 x 8 42 x 

garages 

14 Other .otor vehicle s.rvic.s and 2 8 x 16 101 x 

repair shops' 

15 G.n.r.l stores - - - 2 10 5 

16 Other general .erchandise stores - - - 4 27 0.4 

(variety and general u.rchandise 
stores) 

17 Book and stationery stores 3 18 1.0 9 70 5.4 

16 Paint, glass and wallpaper stores 2 11 x 10 59 x 

19 SportIng goods stores 1  3 15 0.8 6 42 5.0 

20 Record and tape stores - - - 4 41 5.2 

21 Jew.11ery stores 4 23 0.9 18 158 9.6 

22 Ca.era and photographic supply stores 1 S x 7 153 5 

23 Toy and hobby stores 3 14 x 1 6 a 

24 Gift, novelty and souvenir stores 2 13 a 9 58 x 

25 Second-hand ..rchandlse storos - - - 5 40 23.6 

26 OpticIans' shops 2 21 x 19 199 K 

27 Luggage and leather goods stores - - - 7 94 40.4 

26 Pet stores 2 10 x 6 58 x 

29 Other retail storess 2 11 a 18 138 a 

S.. footnotes at end of tables. 



11 	149 90.8 17 178 226,205 

14 	257 84.1 23 338 172,006 

5 	36 a 6 40 433,682 

50 	4,097 99.3 59 4,143 4,878,033 

10 	482 85.8 28 591 395,933 

10 	225 x 12 235 1,559 1 335 

24 	2,464 99.6 28 2,491 3,456,097 

15 983 93.6 27 1,071 539,338 

4 154 73.1 16 224 116,476 

22 722 94.2 33 779 666,881 

9 556 94.8 13 597 307,345 

15 723 89.4 37 904 632,811 

7 507 91.4 15 665 264,769 

9 241 96.0 13 263 364,292 

7 279 82.0 18 350 137,386 

3 160 76.4 8 200 63,331 

13 342 67.5 34 562 200,799 

4 86 59.6 11 180 58,296 

4 116 62.6 12 184 66,983 

15 871 94.7 35 1,020 1,114,897 

Voir notes C Is fin dos tableaux. 
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Tableau 7. Chimes do •agasmns do detail (sans las grands aagasins), selon le vo1ae des ventes annuelles, pour certains genres 
de coerce, Canada, 1989 

$5,000,000 and over - at plus Total 

Stores Distribution Chains Stores Sales 
Chains (.axi.u.) of sales (aexiaUu) Genre do co..arce 

Chainos I4agasins Repartition Chainas lagasins Vantes 
(.axi.u.) dos ventes (.axl.u.) NO 

No. - nbre z No. - nbrs $ 1 000 

2 45 x 8 94 33,095 goulangorias-pâtisserial 

9 168 93.8 14 197 208,236 Autr.s .agasins d'ali..ntatio& 2 

13 2,220 x 14 2,224 6,259,614 Magasins de spiritu.ux at do biIre 3 

22 1,048 94.8 40 1,161 1,086,620 Magasins do vCte.ents pour ho..os 4 

8 334 92.2 12 382 170,261 liagasins do vCta.ants pour anfants 5 

52 2,216 94.2 90 2,505 1,907,826 POegasins do vCte.ents pour Is fa.illa 6 

19 315 99.1 23 333 1,180,405 Nagasins do ..1as do .aison (avac apporeils 7 
.ónagars at accassoiros d'a.eubloa.nt) 

15 193 92.1 26 263 432,240 Nagasins do aoublas do •alson (sans appareils 8 
sénagors ni accassoires d'aaoubls•ont) 

25 997 97.6 34 1,042 1,106,300 Nagaslns dappareils .inag.rs, do post•s do 9 
t1ev1sion at do radio at aappar000s 
stCróophoniquos 

Nagesins do ravituanti do sol at do tinturos 10 

Sutros aegosins d'a.ot1a.Snt do .aiscn' 11 

Conc.ssionnair.s d'eut000bilas (nouvos at d'occasions) 12 

Stations-service at garages 13 

Autros s.rvic.s pour váhiculss aut000bllas at 14 
at.li.rs do riparotion' 

Magesins gánáraux 15 

Autres aegasins do •arch.ndisos divorces (bazors 16 
at .egesins do .archandisas divarsos) 

Librairias at popotoriss 17 

Magasins do pointuro, da vitro at do papiar-tanture 18 

Nagasins d'articlas do sport 7  19 

Nogasins do disquos at do bandos .egnitiquos 20 

Bijoutorios 21 

Nagasins d'appar.ils at do fournituros 22 
photographiques 

Megasins do jou.ts at darticlss do blair 23 

Nagasins do cadoaux, d'articlas do fantaisio at 24 
do souvenirs 

Magasini do .orchandis.s doccasion 25 

Opticians 26 

Nagas ins do bagagos at do aaroquinoria 27 

Hagasins d'ani.aux da •aison 28 

Autras magesins do vanto Cu ditaila 29 
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Table B. 	Retail Chains (excluding departoent stores), Total Floor Area, by Selected Kinds of Business and Selected Respondents, 
Canada, 1989' 

Cheins 	Stores 	Total Total Average 
sales floor area sales per 

Kind of business square aetre 

Chalnes 	Magasins 	Ventes Superficie Ventes 

No. totales totale uoyennes par 
.ètre carró 

No. - nbre 	$000 	a' 	S 

TOTAL 	 886 	24,992 	42 1 189 1 152 	12,817,698 

Food, beverage and drug group 

1 	Superuarkets 50 1,406 17,354,900 3,764,124 4,567 
2 	Grocery stores 39 2,444 2,049,361 523,576 4,043 
3 	Sakery products stores 5 45 18,440 7,126 3,377 
4 	Dairy products stores 1 10 X 1,322 5 

5 	Candy and nut stores 4 272 x 17,548 x 
6 	pleat .arkets 6 28 23,227 4,375 5,400 
7 	Other food stores' 13 171 184,348 42,880 3,000 
8 	Liquor and beer stores 14 1,604 4,540,246 759,178 6,180 
9 	Wine stores 4 167 32,735 8,414 6,865 

10 	Phar.acies 2  73 856 2,350,115 489,542 5,356 

Shoe, apparel, fabric and yarn group 

11 	Shoe stores 3  57 2,266 1,070,617 368,960 3,142 
12 	Non's clothing stores 34 989 999,836 342,502 3,128 
13 	No.en's clothing storos 101 3,578 1,904,439 747,106 2,900 
14 	ChIldren's clothing stores 10 285 148,174 84,475 1,997 
15 	Fa.ily clothing stores 84 2,057 1,736,507 1,150,644 2,605 
16 	FabrIc and yarn stores 17 160 165,720 140,686 1,307 

I$ousehold furniture, appliances and furnishings 
group 

17 	Household furniture stores (with applIances 21 279 1,115,296 642,217 1,758 
and furnishings) 

18 	Household furniture stores (without appliances 20 196 392,122 144,251 2,793 
and furnishings) 

19 	Appliance, television, radio and stereo 22 871 744,626 191,306 4,810 
stores' 

20 	Floor covering stores and drapery stores 12 143 185,708 108,698 2,243 
21 	Other hoee furnishings StOres 5  21 274 144,384 67,873 3,329 

General retail oerchandising group 

22 	General stores 10 216 980,140 296,480 3,332 
23 	Other general .erct,andise stores (variety and 26 1,114 2,023,690 1,575,911 1,948 

general eerchandls. stores) 

Other retail stores group 

24 	BooK and stationery stores 24 934 512,157 204,141 2,729 
25 	Florist shops 6 35 14,485 8,643 2,465 
26 	Paint, glass and wallpaper stores 13 164 102,818 56,004 2,074 
27 	Sporting goods stores' 26 604 560,905 172,419 4,264 
28 	Record and tape stores 12 279 193,546 44,452 4,041 
29 	Jewellery stores 31 751 546,222 130,553 5,016 
30 	Caeera and photographic supply stores 14 513 249,785 59,270 5,193 
31 	Toy and hobby stores 12 236 340,904 180,038 2,370 

32 	Gift, novelty and souvenir stores 16 239 110,254 29,495 4,799 

33 	Second-hand .erchandlse stores 7 173 54,884 100,071 720 
34 	Opticians' shops 32 427 170,611 45,966 4,483 
35 	Luggage and leather goods stores 11 159 55,004 17,424 3,386 
36 	Pet stores 9 109 43.396 23,963 2,118 
37 	Other retail stores 29 898 966,683 266,061 9,921 

See footnotes at and of tables. 
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Tableau 8. Chatnes do .agasins do aötail (sans los grands lagasins), superficie totals, solon certains genres do coerce at 
certains répondants, Canada, 1989' 

	

Madan 	Total 	Average sal.. 	Median sales 

	

s,les per 	floor area 	per square 	per square 

	

squra ..etre 	 foot 	 foot 
Genr, a. co.sarca 

	

Ventes 	Sup.rfici. 	Ventes 	Veotes 

	

mQdietnes per 	total. 	•oyennes par 	aódianes par 

	

aètre carri 	 pied carré 	pied carri 	 NO 

	

S 	ftz - pj 7 	 5 	 $ 

	

137,824,689 	 ... 	 •.. 	TOTAL 

Groups des alLeents, boissons at .édica.ents 

4,349 40,474,452 425 404 Superearchés d'aliaQntatiOn 
3,470 5,629,852 376 323 gpicaries z 

3 3,084 76,619 314 287 Boulang.rles-pitis$,rie( 
x 14.215 x x Laiterias 4 

188,683 x x Confis.rlai at .egasns ds noix S 

5,076 47,043 502 472 Merchés d. viandss 6 

1,869 461,078 279 174 Autrus aagasins d'alia.ntatlon 1  7 

5,552 8,163,206 575 516 Magasins do spiritusux at de bier, 8 

4,458 90,469 638 415 Magaslns de yin 9 
10 4,521 5,263,894 498 420 Phar.eci.15 

Groups des chaussures, vêtsnts, tissus at files 

2,663 3,967,314 292 248 Magaslns a. chaussures1  11 

2,752 3,682,817 291 256 Magaslns ao vCtee.nts pour ho.ees 12 

2,460 8,033,397 270 229 Nagaslns Oe vita..nts pour daass 13 

1,959 908,336 186 182 M.gaslns ao vite.ents pour enfents 14 

1,990 12,372,518 242 186 Magesins do vCtesents pour Is fe.11le 15 

1,191 1,512,771 122 111 M.gasins do tiasus at a. filCs 16 

Groups des asubles, appareils at accessetres d'aesubleSftt 
do .aiwn 

1,106 6.905,560 163 103 Megeslns de eaubles a. .alson (avec appereils .inag.rs 17 
at acc.ssolres d'eesubla.ent) 

1,364 1,551,084 260 127 P$ega.lns d. .ei41es a. .el,on (sans appareil. aénag.rs 18 
ni eccessoires d'aesuble.snt) 

4,083 2,057,072 447 380 MagasIns d'.pparalls .ónagers, de post.s d. tClCvision 19 
at de radio at d'apperails .t6r6ophonlquas 4  

1,941 1,168,794 209 181 Magasins ao ravôtesents d. 501 at da tentur.s 20 

2,539 729,815 310 236 Autres .agaslns d'a.eubleeent de maisons 21 

Groups des •agasins do •archandises diverses 

3,005 3,187,956 310 279 MeQasins géniraux 22 
23 

1,272 16,945,270 181 118 Autres •agasins de sarchandis.. diverses (bazars at 
usgasins da .archandises diverses) 

Groups des autres sagasins do detail 

2,390 2,195,067 254 222 t.lbralri.s at p.p.t.ries 24 
25 

1,861 
1,798 

92,934 
602,195 

229 
193 

173 
167 

Fleurlstes 
Nagaslns de painture, do vitre at d. papier-tentura 26 

3,699 1,853,963 397 344 Magasins d'articles do sport' 27 

3,681 477,974 576 542 Nagaslns ao disqu.s at de bandes uegnitiqu.s 28 

4,495 1,403,801 466 
483 

418 
404 

Sljouterles 
Nagasins d'apparails at do fournitures photographiqUes 

29 
30 

4,341 
2,203 

637,310 
1,935.891 220 205 Nagasins da jousts at darticies a. loisir 31 

3,374 317,151 446 314 Magesins de cadaux, d'srticls$ de fantsisie at de souvenirs 32 

632 1,076,035 67 59 Negesins d. •archandls.s d'occaaion 33 

3,726 
3,147 

494,253 
187,357 

417 
315 

346 
293 

OptIcians 
Magesins do bagagel at do esroquln.ris 

34 
35 

2,085 257,662 197 194 PIagasins d'ani.eux da meison 36 
37 

4,958 2,860,872 923 461 Autras esgasins do vente eta d6tail5 

Voir notss A Is fin de. tableaux. 
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Table 9. 	Retail Chains (excluding departeent stores), Floor Area Accessible to the Public, by Selected Kinds of Business 
and Selected Respondents, Canada, 1989 

Chains 	Stores Total Floor area Average 
sales accessible sales per 

Kind of business to the public square •etre 

Chaines 	tegasins V.nt.s Superficie Yantas 

No. total.. accessible •OyenneS par 
su public .itre carré 

No - 	,n.- s•000 . $ 

TOTAL 

Food, beverage and drug group 

1 	Sup.r.arkets 
2 	Grocery stores 
3 	0a,ery products stores 
4 	Dairy products stores 
5 	Candy and nut stores 
6 	Neat .arkets 
7 	Oth.r food stores' 
8 	Liquor and b..r stores 
9 	Win, stores 

10 	Phareaciesz 

Shoe, apparel, fabric and yarn group 

11 	Sho. stores 3  
12 	PSens clothing stores 
13 	Woeen's clothing stores 
14 	Children's clothing stores 
15 	Fa.ily clothing stores 
16 	Fabric and yarn stores 

Household furniture, appliances and furnishings 
group 

17 	Household furniture stores (with appliances 
and furnishings) 

18 

	

	Household furnitur, stores (without appliances 
and furnishings) 

19 	Appliance, television, radio and stereo 
stores' 

20 	Floor covering stores and drapery stores 
21 	Other ho.e furnishings stores 5  

General retail •erchandislng group 

22 	General stores 
23 	Other general .erchandise stores (veriety end 

g.neral ..rchendis. stores) 

Other retail stores group 

24 	Ooo# and stationery stores 
25 	Florist shops 
26 	Paint, glass and wallpaper stores 
27 	Sporting goods stores 1  
28 	Record end tap, stores 
29 	.i,w,llery stores 
30 	Caeere and photographic supply stores 
31 	Toy and hobby stores 
32 	Gift, novelty and souvenir stores 
33 	Second-hand ..rchandls. stores 
34 	Opticians' shops 
35 	Luggage and leather goods stores 
36 	Pet stores 
37 	Other retail stores 

See footnotes at end of tables. 

885 	24,323 	41.057,429 	9,745,867 

49 	1,365 16,818,470 2,842,468 5,963 
39 	2,160 1,874,526 378.804 5,252 
5 	45 18,440 5,075 4,306 
1 	10 X 820 x 
4 	272 x 16,672 x 
6 	28 23,227 4,093 6,205 
13 	106 176,571 26,577 4,719 
14 	1,448 4,206,329 348,327 21,830 
4 	167 32,735 6,905 7,597 

73 	830 2,302,779 410,573 6,921 

56 2,218 1,057,299 282,860 4,283 
34 987 999,141 303,311 31386 

101 3.601 1,920,103 713,719 3,022 
10 277 144,942 76,283 2,197 
64 2,057 1,737,550 924,069 2,738 
17 180 165,720 133,626 1,369 

21 281 1,117,157 455,367 2,052 

20 190 388,947 103,372 5,167 

22 871 744,626 168,335 5,159 

12 143 185,759 99,134 2,414 
21 273 143,857 54,279 3,738 

10 216 980,140 184,710 5,743 
26 1,117 2,026,869 1,176,177 3,403 

24 	934 512,321 177,099 2,958 
6 	34 11,084 6,240 3,093 
13 	165 103,448 51,256 2,401 
26 	595 555,313 143,325 4,948 
12 	267 185,333 381958 4,338 
32 	757 549,656 116,185 5,163 
14 	510 248,517 56,037 5,467 
12 	238 341,670 118,188 2,705 
16 	236 109,396 24,847 5,250 
7 	173 54,884 84,222 817 

32 	425 170,433 39,949 5,160 
11 	159 55,004 16,443 3,604 
9 	108 41,696 20,042 2,266 

29 	860 952,620 137,500 11,985 



15 

Tableau 9. Chalnes de .agasins do detail (sans las grands .agasins), suporficie accessible au public, salon certains genres 
de coercs at certains répondants, Canada, 1989 

	

Median sales 	Floor area 	Average sales 	Median sales 

	

per square 	accessible 	per square 	per square 

	

•,tra 	to the public 	 foot 	 foot 
Genre de coRaerce 

	

Ventes 	Superficle 	Vsntas 	Ventas 

	

medianas par 	accessible 	.oy.nfles par 	eedia,ws par 

	

mItre carrC 	au public 	pied carrI 	pied cern 	 N0 

	

$ 	ft2  - pi 2 	 $ 	 S 

	

104,79,297 	 ... 	 ... 	TOTAL 

Groups des allients, boissons at •Cdicents 

5,774 30,564,175 555 537 Sup.r.archás d'eliRantatiofl 

4,405 4,073,162 488 410 tpiceries 2 

4,123 54,572 2,738 383 Boulang.ries-pGtlSssrles 3 

a 8,820 x a Laiteries 4 

a 179,272 a a Confiserias at .agasins di noix 
6,090 44,013 577 566 Marchis de viandsa 6 

3,642 285,773 439 339 Autres sagesins d'ali.ent.tio& 7 

12,642 3,745,453 2,030 1,176 Nagasins Os spiritueux at de bier. 8 

5,575 74,245 706 519 Nagasins Osyin 9 

5,319 4,414,766 644 495 Pharmacies2 10 

Groups des chaussures, vItsnts, tissus at files 

3,621 3,041,725 399 337 Nagasins Os chaussures 3  11 

3,038 3,261,413 315 283 Nagasins de viteusnts pour hoes 12 

2,578 7,674,394 281 240 Magasins di vitRaefltS pour da.s 13 

2,115 820,250 204 197 Magasins Os viteeents pour enfents 14 

2,122 9,936,222 255 197 Magasins Os vte.snts pour to fa.l11e 15 

1,235 1,434,842 127 115 Plagasins de tissue at do fuSs 16 

Groups dee 	subles, appweU3 at accessoires d'eublSnt 
di maisOn 

1,295 4,896,416 191 120 Megasins di .subl.s Os saison (av.c appereils managers 17 
at accassoiras daasubla.ent) 

1,724 1,111,526 481 160 Magasins di .eubles de umison (sans appareils .in.g.rs 18 
ni acc.seoir.s d'aaeubla.ent) 

4,245 1.810,055 480 395 Ptagasins deppar.ils managers, da poetic de tSlSvision 19 
at Os radio at dappereils stSrSophoniquss' 

2,103 1,065,959 225 1% Magasins Os revitmaints di aol at Os tantures 20 

2,857 583,648 346 269 Autras magasIns d'amaublsaant Os eaison 5  21 

Groups des •agastns do •arohandises divarees 

4,994 1,986,126 534 464 Nagasins g6n6reux 22 
23 1,653 12,647,067 317 154 Autras magasins da •archandisec diverses (bazers at 

•egaslr.s Os earchendises divsrses) 

Groups des autris •ag.sins do detail 

2,610 1,904,292 275 243 Librairles at pap.t.riss 24 
25 

2,210 
2,015 

67,099 
551,136 

281 
223 

206 
187 

F1aurltes 
Itagasins da psintur., da ultra it do papi.r-tsntur. 26 

4,250 1,541,124 460 395 Magasins darticl.s Os sport' 27 

3,986 418,908 405 371 Magasins do disquss at da band.s eagnStiqu.s 28 

4,633 1,249,304 480 431 Sijoutsrias 29 
30 4,446 602,551 508 413 Pagesins dappareils at di fournitures photographiquss 

2,629 1,270,836 252 245 Magasine Os jousts at d'articias Os loisir 31 

3,640 267,169 488 339 Nagasins Os cadsaux, dartici., Os fantalsie at Os souvenirs 32 

683 905,616 76 64 Itagasins Os earchandises doccasion 33 

4,372 429,564 480 407 Opticians 34 
35 

3,166 176,802 335 294 Nagasins do bsgges at di .aroquln.rie 
2,129 215,506 211 198 Magasins danimaux do •alson 36 

7 0 693 1,478,493 1,115 715 Autres .agssins da vente au dItch' 57 

Voir notes S in fin des t.ble.ux. 
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Table 10. 	t4i.ber and Sales of Retail Chain Steres (excluding departeent stores), by Physical Size and Sales Per Square Metre 
(Foot), by Selected Kinds of Business and Selected Respondents, Canada, 1989 

Size of store in square eetres (feet) - Sales per square metre (foot) 

Taille du eagasin an •ètres (pled;) carris - 

Vent.; par .itre (pied) carré 
Kind of buSinSss Total  

under - Moms 0. 100 (1,076) 100-499 	(1,076-5,371) 

Under - loins 0. $3,000 (S29) Under - Mains 0. 
No. $3,000 ($279) and over - at plus $3,000 ($279) 

No. - nbra S'OOO No. 	nbre S000 No. - nbre $'OOO No. - nbre 

TOTAL 24,413 41,324420 1 1 113 172,579 4,602 3,021,254 6,852 

Food, beverage and drug 
group 

1 Superuarkets 1,365 16,818,470 3 183 6 1,638 21 
2 Grocery stores 2,160 1,874,526 36 7,649 396 203,091 453 
3 Bakery products stores 45 18,440 4 835 23 9,084 11 
4 Dairy products stores 10 a 1 a 7 a - 

S Candy and nut stores 272 a 30 a 230 a 5 
6 Meet earkets 28 23,227 - 10 3,336 5 
7 Other food store.' 106 176,571 15 1,820 30 8,118 30 
8 Liquor and beer stores 1,646 4,206,329 5 779 503 1,199,486 57 

9 WIn, stores 167 32,735 43 4,215 122 26.027 2 
10 Phar.acies2  830 2,302,779 6 800 114 70,887 84 

ShOe, apprel, fabric and 
yen group 

11 Sho, stores 3  2,218 1,057,299 197 28,472 715 305,669 693 
12 Men's clothing stores 987 999,141 9 1,428 50 23,755 413 
13 Wo.en's clothing store; 3,601 1,920,103 183 31,985 332 135,362 1,977 
14 Children's clothing stores 277 144,942 8 1,296 9 3,301 194 
15 Fur stores 13 a 2 a 4 x 1 
16 Feelly clothing stores 2,057 1,737,550 65 12,085 184 84,155 748 

17 FabrIc and yarn stores 180 165,720 1 262 1 528 37 

Household furniture, 
appliances and 
furnishings group 

16 Household furniture stores 281 1,117,157 - - - - 44 

(with appliances and 
furnishings) 

19 Household furniture stores 190 388,947 1 83 21 11,515 92 
(without appliances and 
furnishings) 

20 ApplIance, television, redio 871 744,626 8 1,184 113 73,184 213 
and stereo stores' 

21 Floor covering stores and 143 185,759 20 4,377 10 4,514 16 
drapery stores 

22 Other ho.e furnishIngs 273 143,857 22 3,639 53 16,508 99 
stores 

General retail isrchandising 
group 

23 General stores 216 980,160 - - 3 3,437 22 
24 Other general .erchandls. 1,117 2,026,869 5 527 36 54,060 100 

stores (variety and 
general .erchandise 
stores) 

Other retail stores group 

25 Book and stationery stores 936 512,321 55 10,715 47 21,624 516 
26 Florist shops 34 11,084 8 983 11 4,448 12 
27 Herdwere stores 77 249,565 - - 1 1,775 15 
25 Paint, glass and wallpaper 185 103,448 3 330 8 3,253 121 

stores 
29 SportIng goods stores' 595 555,313 9 1,906 149 85,092 104 

30 Record and tape stores 267 185,333 16 2,848 59 24,477 77 

31 Jewellerystores 757 549,654 48 6,851 236 104,714 106 

32 Caeere and photographic 510 248,517 102 14,516 251 117,469 51 
supply stores 

33 lay and hobby stores 236 341,670 7 1,131 7 2,348 127 

34 GIft, novelty and souvenIr 236 109,396 32 3,464 92 32,555 57 
stores 

35 Second-hand .erchandise 173 54,684 29 2,121 - - 111 
stores 

36 Opticians 	shops 425 170,433 53 7,929 244 87,757 67 

37 Luggage and leather goods 159 55,004 43 6,570 49 19,422 30 

stores 
38 Pt stores 106 41,696 13 2,493 5 1,429 70 

39 Other retail stores' 860 952,620 31 4,599 469 184,073 69 

See footnotes at and of tables. 
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Tableau 10. No.bre de •agasins do detail 6 succursales at leurs ventes (sans los grands uagasins), selon la taille et les 
ventes par metre (pied) carré, pour certains genres de mmo 	at certains répondants, Canada, 1989' 

Size of store in square metros (feat) - Sales per square metre (foot) 

Talilo du maqasin on metres (plods) carrCs - Ventos par metro (pied) carrá 

Genre do co..orco 
100-499 (1,076-5,371) 	 500 (5,382) and over - at plus 

	

Under - loins do 	 $3,000 ($279) 	 Under - Moms do 	 $3,000 ($279) 
$3,000 ($279) 	 and over - at plus 	 $3,000 ($279) 	 and over - at plus 	 No 

	

S'OOO 	No. - nbro 	$'OOO 	No. nbra 	$'OOO 	No. - nbre 	 $'OOO 

	

2,846,407 	7,322 9,109,840 	2,369 	4,208,878 	2455 	21,965,862 TOTAL 

11,488 52 112,065 89 439,072 1,194 16,254,022 
178,989 1,206 1,239,126 13 23,308 56 222,364 

3,368 7 5,152 - - - - 

- 2 x - - - - 

x 7 x - - - - 

1,650 13 18,241 - - - - 

8,788 15 22,186 3 4.514 13 131,144 
34,610 718 2,117,532 9 12,499 156 841,424 

492 - - - - - - 

53,567 320 602,446 56 112,033 250 1,463,046 

235,685 606 476,912 5 4,572 2 5,989 
232,582 391 428,826 53 81,811 71 230,739 
844,314 1,017 788,942 77 81,795 15 37,704 
82,955 46 38,536 19 15,757 1 3,098 

x 6 x - - - - 

313,967 453 399,281 567 675,710 40 252,352 

18,144 4 2,436 137 144,351 - - 

22,689 13 11,869 179 388,508 45 694,090 

32,944 25 139,125 49 83,697 2 121,583 

86,501 501 470,442 22 38,584 14 74,731 

10,162 14 15,232 76 125,716 7 25,758 

38,743 76 56,061 21 20,984 2 7,922 

12,064 93 174,219 46 121,491 52 668,930 
57,192 74 151,809 756 1,353,710 146 409,571 

Groupe des aliaents, boissons 
et •édicents 

Suporuuarchés dalicentation 	 1 
picories 	 2 

Boulangeries-pStisserios 	 3 
Laitorios 	 4 
Corifisorios at magasins do noix 	S 
MarchCs do viandos 	 6 
Autres moyasins d'aii.entation' 	7 
Magasins do spirituous at do 	8 

bier. 
Magesins do yin 	 9 
Pt,eruacios2 	 10 

Groupo des chaussures, vCte.ents, 
tissus at files 

Magasins do cheussuras3 	 11 
Magasins de vCto.eflts pour ho..es 12 
Magasiris do vito.onts pour dames 13 
Magasins do vete.onts pour anfentsl4 
Magasins do fourruros 	 15 
Megasins do vCte.ants pour In 	16 

fe, ill a 
Megasins do tissus at do filó. 	17 

Groupe des •eubles, apparails 
at accessoires d'ameublement 
do •aison 

Megesins do meublos do .eison 	18 
(avoc apparoils .ónagors at 
occoscoires d'a.ouble.ont) 

Magasins do .oublos do meison 	19 
(sans epparoils .Cnaqors ni 
accossoires d'e,otthlouent) 

Megesins d'apparoils .ónagors, 	20 
do postas cia télIvision at 
cia radio at d'apparoils 
st6r6ophoniqu.s 4  

Nagasins do rovito.onts do sal 	21 
at do torituroc 

Autros .egeslns da..ubloa.nt 	22 
de ma icon8  

Grocipe des •agasins do 
•archandises divarses 

Magas ins gónóraux 	 2 
Autros magasins cia merchandises 2 

diversos (bazers at 000asiris 
do •archandisos divorsos) 

Groupe des autres •agasins do 
detail 

187,301 298 242,357 12 39,087 4 11,237 Librairios at pop.terios 25 
4,255 1 359 2 1,040 - - Flouristos 26 

7,444 2 1,738 55 218,620 4 19,988 Quinceillori.s 27 

56,578 45 36,607 8 6,680 - - Magacins do pointuro, do vitro 28 
at do pepior - tonturo 

47,368 272 252,136 31 57,689 30 111,123 Mogasins d'articles do sport 7  29 
27,264 110 91,954 1 1,705 4 37,066 Megasins cio disquos at ci. 30 

bandes •egnótiquos 
46,834 352 319,108 2 3,363 31 68,785 Bijoutorias 31 
14,542 100 98,641 5 1,351 1 1,998 Negasins d'apparails at do 32 

fournituros photographiquos 
49,547 57 32,488 23 81,887 17 176,269 Megasins do jouats at d'articlos 33 

do loisir 

20,321 54 45,793 - - 1 7,264 Megosins do codeaux, d'articlos 34 
do fanteisie at do souvenirs 

20,591 - - 33 32,172 - - Megesins do merchandises 35 
d'occasion 

25,406 61 51,341 - - - - Opticlons 36 

8,559 36 19,873 1 579 - - Negasins do be0000s at do 37 
•eroquinorio 

23413 18 10,829 2 3,531 - - Magasins d'ani.aux do maison 38 

26,668 257 614,553 17 33,062 17 89,665 Autras .egesins do yenta au 39 
ditaii °  

Voir notes a Ia fin dos tableaux. 



18 

Table 11. Retail Chains (excluding departient stores), by Selected Kinds of Business, Canada, 1988 and 1989 
Tableau 11. Chaines de •agasins de detail (sans Los grands .agasins), salon certains genres do cc..erce, Canada, 1988 et 1989 

Kind of business 

Genre do co.urce 

1988 1989 

Percentage change 
1989/1988 

Variation an 
pourcontage 

1989/1988 

Sup.r.arkets and grocery stores - Sup.rivarchés 
d'ali.entation at ipiceries: 94 Chains - Chains; No. - nbre 103 

Store5 (.axi.u.) - Nagasins (eaxi.u.) 4,450 4,490 

Sales - Total - Ventes S'OOO 19,899,935 20,655,286 3.8 

All other food stores'°- Tous autros •agaslns 
d'all..ntation'°: 

Chains - Chaines No. - nbre 36 33 

Stores (•axisuu) - Nagasins (.axiuuu) 616 626 

Sales - Total - Vents; $'OOO 355,651 369,359 +3.9 

Liquor and beer stores - Nagasins de 
spiritueux at do bière: 

Chains - Chaines No. - nbre 14 14 

Stores (.axi.i.) - P4aga;ins (.axi.u.) - 2,222 2,224 

Sales - Total - Vent.; $000 6,121,962r 6,259,614 +2.2 

Pt,ar.ecies 
Chains - Chain.; No. - nbre 84 82 

Stores (.exi.u.) - Magasins (..xi.u.) 1,083 988 

Sales - Total - Ventes $000 2,366,835 2,523,364 +6.6 

Shoe stores3  - Nagasins do cheussures: 
Chains - Chaines No. - nbre 64 58 

Stores (•axieu.) - Nagasins (.axlet) 2,549 2,603 

Sales - Total 	Ventes $000 1,070,406 1,148,444 +7.3 

Mens clothing stores - Nagesins do uit..ents 
pour ho...;: 

Chains - Chaines P40. - nbro 42 40 

Stores (.axi.u.) - Nagasins (.axi.u.) 1,116 l,L61 

Sale; - Total - Ventes 5'ODO 1,014,226 1,086,620 *7.1 

Wo•en's clothing stores - Magasins de vôto.ants 
pour dames: 

Chains - Chamnes No. - nbre 129 118 

Stores (uaxi.um) - Hagasins (.axi.u.) " 4,840 4,950 

Sales - Total - Vent.; 5 1 000 2,295,132 2,417,072 +5.3 

Fa.ily clothing store; - Nagasins de vite..nts 
pour 1; fa.ille: 

Chains - Chain.; No. - nbre 94 90 

Stores (..xi.u.) - Hagasins (.axl.u.) 2,429 2,505 

Sales - Total - V.ntes S'OOO 1,776,264 1,907,826 +7.4 

Furniture stores (with appliances and 
furnishings) - Hagasins do .eubles 
(avec apperoils eénagers at 
accessoire; d'a.euble..nt): 

Chains - Chain.; No. - nbre 25 23 

Stores (.axi.ua) - Hagasins (.exi.t) " - 325 333 

Sales - Total - Ventes 5'OOO 1,136,210 1,180,405 *3.9 

Furniture store; (without eppliances and 
furnishings) - Nagasins do •eubles 
(sans epparells .ónagers ni 
acc.ssoir.s d'a..uDl...nt): 

26 Chains - Chaines No. - nbre 28 
Stores (.axi.uu) - I4agaslns (.axi.) 245 263 

+6.5 
Sales - Total - Ventes 5000 405,851 432,240 

See footnotes at end of tables. 
Vojr note; a la fAn des tableaux. 
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Table 11. Retail Chains (excluding aepartaent stores), by Selected Kinds of Business, Canada. 1988 and 1989 - Concluced 
Tableau 11. Chalnos de •agasins do detail (sans los grands •agasins), solon certains genres de coerce, Canada, 1988 et 1989 

fin 

PercOntago change 

Kind of business 	
88 	

1989/1988 
19 	1989 

Genre da couerce 	 Variation on 
pourcentage 

1989/1986 

Servic, stations and garages - Statlons 
service at garages: 

57 59 Chains - Chain.. No. - nbre 
Stores (.exisuu) - Magasins (.axi.uu) 3,994 4,143 

Sales 	Total - Vents. $000 4,353,905 4,878,033 +12.0 

G.n.ral stores - Magas ins généraux: 
Chains - Chaines No. - nbre 12 12 
Stores (.axi.u.) - Magasins (.axi.u.) - 229 25S 

Sales - Total - Vent.. S'OOO 1,006,028 1,559,335 +55.0 

Other general merchandise stores - 
Autr.S magesins de •archandisas 
diverses: 

Chains - Chain.. No. - nbre 27 28 
Stores (saxisus) - Mags.ins (.axi.us) ' 	 - 2,562 2,491 

Sales - Total - V.ntes $ 1 000 3,259,593 3,456,097 +6.0 

Sook and stationery stores - Librairl.. 
at pap.teries: 

Chains - Chain.. No. - nbrs 25 27 

Stores (.axi.u.) - Magasins (.axi.u.) '. 1,034 1,071 

Sales - Total - Vents. s . 000 495,168 539,338 +8.9 

Jewsliery stores - Bijout.ri..: 
Chain. - Chainss No. - nbre 39 37 
Stor.s (saxisu.) - Magasins (.axi.us) ' 	 " 910 904 

632,811 +11.9 Sales - Total - V.ntes 5'OOO 565,464 

Table 12. Retail Chains (excluding departoent stores), by Type of Operation, 1988 and 1989 
Tableau 12. Chaines do •agasins do detail (sans los grands sagasins), solon le genre d'exploitation. 1988 et 1989 

	

Stores 	 Sales 

Type of operation 	 Chains 	 (.axi.u.) 

Genre d'exploitation 	 Chain.. 	 Magasins 	 Vents. 
(Sex i.u.) 

No. - nbr. 	Z 	No. - nbre 	X 	$'OOO 

1988: 

Local - Locales 265 22.3 1.573 4.3 1,811,397 3.5 

Provincial - Provinciales 510 43.0 9,821 26.6 20,769,751r 39.6 

National - Nationates 412 34.7 25,592 69.2 29,869,802 56.9 

Total 1,187 100.0 36,986 100.0 52,450,950r 100.0 

1989: 

Local - Locales 241 21.5 1,468 3.9 1.917,313 3.4 

Provincial - ProvIncials. 484 43.2 
35.3 

10,118 
25,8% 

27.0 
69.1 

22,008,417 
31,844.067 

39.5 
57.1 

National - Nationales 3% 

Total 1 1 121 100.0 37,682 100.0 55,769,857 100.0 



20 

Table 13. Retail Chain Stores (excluding doparent stores), by Selected Localities, 1988 and 1989 
Tableau 13. Chalnes de eagasins de detail (sans Los grands •agasins), selon certaines agglouerations, 1988 at 1989 

Stores - Megasins 
.axi.uu 

1988 	1989 

Sales 

1988 

- VentSs 

1989 

in sales 
1989/1988 

Variation 
des ventes 
1989/1988 

Mo. - nbre 5 1 000 Z 

CANADA 36,986 37,682 52,450,950r 55,769,857 46.3 

Census •etropolitan areas1 	Regions .étropolitaines 24,545 24,966 36,658,748 39 1 158 1 278 +6,8 
de reconsesent1 

Calgary, Alta. 	- AIb. 1,365 1,391 2,210,685 2,445,740 10.6 
Chlcoutiui-Jonquière, Qué. 189 180 159,956 180,213 +12.7 

Ed.onton, Alta. 	- Alb. 1,6% 1,699 2,471,103 2,682,133 +8.5 

Halifax, 	N.S. 	- 	N.-. 580 597 838,116 889,528 6.1 

Hacilton, Oat. 1,014 975 1,588,862 1,612,086 1.6 

Kltcfl.ner, Oat. 625 629 914,315 982,367 

London, Ont. 705 787 875,716 915,065 +4.5 

Montreal, Qué. 4,001 3,980 5,012,466 5,331,589 +8.4 

Oshawe, Oat. 276 280 521,060 563,251 +8.1 

Ottawa-Hull, Oat., Qué. 1,457 1,468 1,792,977 1.914,540 +8.8 

Québec, Qué. 972 967 1.214,234 1,280,196 +5.4 

Regina, Sack. 358 3.85 563,081 594,366 5.6 

Saint John, M.B. 181 189 225,898 244,421 +8.2 

Saskatoon, Sack. 342 353 550,013 569,567 3.6 
St. Catharines-Niagare, Oat. 587 608 747,262 759,905 +1.7 

St. 	John's, Nfld. 	- 1.-N. 245 257 441,881 461,235 +4.4 

Sudbury, Oat. 244 244 311,412 330,850 +4.2 
Th,p,d,r Bay, Oat. 225 213 336,872 355,764 5.6 

Toronto, Oat, 5,431 5,592 9,015,741 9,632,804 +6.8 

Trois-Rivjircs, Qué. 142 134 153,091 160,321 +4.7 

Vancouver, B.C. 	- C.-B. 2,027 2,145 3,809,401 4,268,810 +12.1 
Victoria, 	B.C. 	- C.-B. 366 363 517,110 544,374 +5.3 

Windsor, Ont. 639 432 647,169 625,940 3.3 

Winnipeg, Men. 1,080 1,098 1,742,325 1,813,213 +4.1 

Census agglo.sraticnsi 	AggI.o.rations do 5,934 5,959 7,838.3Dbr 8,239,634 .4.9 
recensanenti 

Population, 25,000 and over 	at plus 5,012 5,035 6,438,477r 6 1 766,048 •5.1 
Baie Co.eau, Qué. 31 28 46,488 43,713 -6.0 

Barns, Oat. 201 199 256,065 267,350 +4.4 

B.11.vills, Ont. 129 118 154,205 147,006 +4.7 

Brentford, Oat. 211 214 242,383 247,663 +2.1 

Brockvllle, Oat. 69 67 68,117 73,561 +8.0 

Cherlott•town, P.E.I. - I.-P.4 59 84,186r 04,430 •0.3 
Chathas, Oat. 134 124 146,325 148,454 +1.5 
Chilliweck, B.C. 	- C.-B. 65 67 101,647 117,364 415.5 
Cornerbrook, Nfld. - 1.-N. 57 57 78,610 78,348 -0.3 

Cornwall, Oat. Qué. 112 111 139,615 133,447 4.4 

Courtenay, B.C. 	- C.-8. 43 44 77,632 84,5% •9.0 
flru..ondvllls, Qué. 51 76 82,703 88,244 
Fredaricton, N.B. 96 98 124,394 126,742 +1.9 

Granby, Qué. 70 73 82,637 94,291 +14.1 

Guelph, Oat. 193 191 244,205 267,415 +9.5 

Joliette, Qué. 49 46 47,666 44,435 -6.6 

Ka.loops, B.C. 	- C.-B. 136 144 199,266 217,894 +9.3 

Kelowna, B.C. 	- C.-B. 125 128 219,462 231,509 +5.5 

Kingston, Oat. 255 247 310,775 326,265 +5.0 

Medicina Hat, Alta. 	- Alt,. 85 87 122,281 124,480 +1.8 

Midland, Oat. 62 66 64,060 72,368 +13.0 

Moncton, N.R. 227 223 329,755 336,367 +2.0 
Moose Jaw, Sack. 73 75 80,615 81,592 +1.2 
Nanai.o, B.C. 	- C.-B. 152 143 144,611 172,611 +19.4 

New Glasgow, M.S. 	- N.-. 78 80 111,380 118,044 +6.0 

North Bay, Oat. 148 142 162,861 174,580 +7.2 

Orillie, Oat. 73 77 111,784 1231583 +10.6 

0we, Sound, Oat. 89 90 92,300 107,183 +16.1 

Psterboroui, Oat. 175 172 238,009 247,583 +4.0 

Port Alberni, B.C. 	- C.-B. 31 32 46,964 49,029 +4.4 

Prince Albert, Sack. 92 89 115,438 118,079 +2.3 

Prince George, B.C. 	- C.-B. 114 117 200,424 217,529 .8.5 

Rj.ouski, Qué. 66 73 59,298 83,100 +40.1 

Rouyn, Qué. 34 40 31,445 31,165 -0.9 

Saint-Hyacinths, Qué. 55 60 62,436 65,818 +5.4 

Saint-Jeen-sur-Richelieu, 	Qué. 84 83 97,627 99,619 +2.0 

Saint-Jórô.e, Qué. 89 89 95,805 961232 •0.4 

Salaberry-de-Valleyfield, Qué. 48 52 39,670 40,608 +2.4 

Sarnia, Oat. 189 188 249,735 257,746 +3.2 

Sault Ste. Marie, Oat. 157 147 203,168 201,277 0.9 

S.pt-lles, Qué. 32 34 60,864 60,959 •0.2 

Shawinigan, Qué. 76 70 67,288 76,417 +13.6 

Sherbrooke, Qué. 191 197 188,781 209,998 +11.2 

Sorel, Qué. 42 56 47,069 54,871 +16.6 

Stratford, Oat. 53 51 72,807 74,990 *3.0 

Sydney, N.S. 	- P1.-C. 116 114 189,191 191,382 +1.2 

Sydney Mines, N.S. - H.-L 24 21 43,073 41,191 -4.4 

Terrace, B.C. 	- C.-B. 33 33 80,127 83,620 .4.4 

Th.tford Mines, Qué. 31 31 46,878 46,933 +0.1 

Based on the 1981 Census designations. - fl&'rós Icc dIflnitions du r.censassnt d. 1981. 
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Table 13. Retail Chain Stores (excluding departeent stores), by Selected Localities, 1988 and 1989 - Continued 
Tableau 13. Chaines do •agasins oe detail (sans les grands .agasins), scion certaines aggloérattans, 1988 et 1989 - suit. 

Stores - Magasins 
.aiauu 

1988 	1989 

Sal.s 

1988 

- V.nt.s 

1989 

Change 
in sales 

1969/1988 

Varit1on 
des ventes 
1989/1988 

No. - nbre 5'OOO 1 
Census agglo.erationsi - 	Continued - AgglosCratiOflS 

de reCenSe.ant 	- suite 
Population, 15,000 and over - Concluded - Population, 

15,000 et plus - fin 
Trenton, Oat. 30 29 63,046 61,795 - 2.0 
Truro, 	N.S. 	- N.-. 59 74 81,865 88,716 +8.4 

Vernon, B.C. 	- C.-B. 65 67 79,965 85,420 +6.8 
Victoriaville, Qué. 46 42 51,456 48,633 -5.5 

Population, 10,000 	24,999 922 924 1,419,829r 1,473,389 43.8 
Asbestos, Qué. 6 5 4,136 4,423 .6.9 
Bathurst, N.E. 57 63 69,654 71,081 +2.0 
Caupbellton, N.B. 30 31 39,237 43,130 +9.9 
Carbonear, Nfld. - 1.-H. 27 28 47,501 47,314 -0.4 
Cobourg, Oat. 25 27 36,620 42,906 .17.2 
Dolbeau, Qué. 14 11 24,829 14,129 -43.1 
Edmundatori, N.E. 41 41 39,914 39,279 -1.6 
Fergus, Ont. 17 15 36,221 39,623 +94 
Flin Flor, Nan. 9 9 11,453 12,478 •8.9 
Grand Falls, Nfld. 	- 1.-H. 29 29 53,007 52 1888 -0.2 
Halleybury, Oat. 27 27 25,335 25,774 +1,7 
Hawk.sbury, Oat. 34 30 44,320 44,174 -0.3 
Kenora, Ont. 22 20 64,853 68,586 •5.8 
Kentviils, 	N.S. 	- N.-E. 41 39 59,839 64,427 +7.7 

L. luau., Qué. 16 16 18,009 15,210 -15.5 
Labrador City, Nfld. 	- 1.-N. 16 16 30,822 26,656 -13.5 
Lachute, Qué. 22 20 25,247 19,362 -23.3 
I.ea.ington, Ont. 24 27 48,849 50,964 +4.3 

Lindsay, Ont. 33 33 75,263 79,137 +5.1 
Nagog, Qué. 18 19 16,499 19,675 +19.2 
North Battleford, Susk. 28 30 65,266 68,581 5.1 
Drnaocto, N.E. 13 15 24,793 24,105 -2.8 
Pe.broke, Dat. 55 50 82,026 84,916 +3.5 
Petewawa, Dot. 6 6 14,999 16,792 .12.0 
Portage La Prairie, Non. 33 34 28,267 30,170 6.7 
Powell River, B.C. 	- C. -B. 19 18 44,317 46,523 +5,0 
Prince Ruagrt, B.C. 	- C.-B. 23 23 46,211 44,756 -3.1 
iviIre-du-Loup, Qué. 32 35 28,649 37,451 +30.7 

Saint-Georges, Qué. 23 25 26,079 28,984 +11.1 
S.ths Falls, Oat. 25 24 43,983 48,508 +10.3 

Su..erslde, P.E.I. 	- t.-P.-. 32 29 36,429r 39,088 +7.3 
Swift Current, Sask. 43 42 64,169 67,632 +5.4 

Tho.pson, Man. 16 17 52,972 59,608 +12.5 
Trail, 	B.C. 	- 	C.-B. 29 28 39,580 41,576 +5.0 
Val-DOr, Qué. 37 42 50,481 53,485 .6.0 

Other selected localities • Certaines 2 1 294 2 1 314 3,314,287 3,515,488 .4.1 
autres locaUtCs 

Al.., Qué. 41 36 27,556 22,758 -17.4 

A.h.rst, N.S. 	- N.-. 22 20 3S,095 36,543 +4.1 

A.h.rstburg, ant. 14 16 24,695 25,348 +2.6 

A.os, Qué. 20 19 15,650 15,998 .2.2 

Antigonish, N.S. 	- N.-. 19 16 30,352 30,843 +1.6 

*rnprier, Dat. 13 13 31,424 31,680 .0.8 

Ay1.er, Oat. 6 6 7,079 7,442 .5.1 

Bay Roberts, Nfld. 	- 1.-N. 17 is 28,606 29,291 •2.4 

Beouharnois, Qué. 5 6 3,812 3,501 

Be.upri3Ouá. 2 2 x x x 

Blair.ore, 	Alta. 	- AIb. 4 3 4,032 3,775 -6.4 

Bracebridge, Ont. 13 16 20,819 25,299 +21.5 

Bradford, Ont. 8 9 10,156 11,715 +15.4 

Brandon, Non. 87 94 110,176 119,353 .8.3 

Bridgewater, N.S. 	H.-. 30 45 54,936 59,384 .8.1 

Brooks, Alta. 	- Aib. 14 13 26,237 25,790 -1.7 

Ca.ros., Alta. 	Aib. 25 22 30,279 33,358 10.1 

Cap-Aux-N.ules, Qué. 4 2 6,462 K 'C 

Carequet, N.B. 10 9 11,038 11,561 .4.7 

Carleton Place, Oat. 12 15 11,290 13,067 +15.7 

Castlegar, B.C. 	- C.-B. 8 8 21,948 23,041 •5.0 

Chibouga.au, Qué. 9 8 10,558 10,030 -4.8 

Collingwood, Ont. 28 29 49,635 55,209 +11.2 

Cow.asville, Qué. 15 15 11,212 12,701 +13.3 

Creabrook, B.C. 	- C.-B. 43 42 62,475 63,784 •2.1 

Dalhousie, N.B. 11 12 13,047 15,141 +16.0 

Dauphin, Men. 20 19 30,145 33,442 +10.9 

l)awson Cr..k, B.C. 	- C.-B. 27 30 33,782 54,499 +2.1 

Deep River, Oat. 7 6 6,250 4,685 -25.0 

Ilonnacona, Qui. 5 5 3,329 6,225 +87.0 

t)ru.heller, Alt.. 	- AIb. 7 8 7,596 11,070 +45.7 

Uryden, Ont. 12 13 32,421 39,100 +20.6 

Based on the 1981 Census designations. - DaprIs Ics definitions du rcansawent de 1981. 
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Table 13. Retail Chain Stores (excluding departlent stores), by Selected Localities, 1988 and 1989 - Concluded 
Tableau LI. Chalnes de •egasins de detail (sans les grands •agasins), scion certainus aggloerations, 1988 at 1989 - fin 

Lflfl9O 
Stores - Nagasins 	 Sales - Vent.s 	 in sales 

aeslaus 	 1989/1988 

Var i at ion 
1988 	1989 	1988 

	
1989 	des vent.. 

1989/1988 

No. 	nbra 	 9 1 000 	 X 
Other selected localities - Concluded - Certaines 

autres localitCs - fin 
Duncan, B.C. - C.-B. 
Dunoville, Oat. 
East Broughton, Qué. 
Elliot Lake, Ont. 
Espanole, Oat. 
Estevan, Seek. 
Forostville, Qué. 
Fort Erie, Oat. 
Fort Frances, Ont. 
Fort McMurray, Alt.. - Aib. 
Fort St. John, B.C. - C.-B. 
Gananoqu., Ont. 
Gasp., Qué. 
Coder ich, Oat. 
Cranda Prairie, Alt.. - Aib. 
Gravenhurst, Oat. 
Hanover, Ont. 
Hearst, Oat. 
Hébertville, Qué. 
Hinton, Alta. - Aib. 
Huntsville, Oat. 
Ingersoll, Oat. 
Iroquois Falls, Oat. 
Kapuskasing, Oat. 
ki.berley, B.C. - C.-B. 
Kingsvllle, Oat. 
Kirkland Lake, Oat. 
La Malbaie, Qué. 
Leduc, Alt.. - Aib. 
Lethbridge, Alt.. - Aib. 
Lincoln, Oat. 
Listowel, Oat. 
lloyd.instsr, Alt.. - Aib. 
Natane, Qué. 
Melfort, Seek. 
Melville, Sask. 
Merritt, B.C. - C.-8. 
Milton, Oat. 
Nont-Joli, Qué. 
Mont.ay, Qué. 
Nelson, B.C. - C. -B. 
Newcastle, N.E. 
Newcastle, Oat. 
Orarigeville, Dnt. 
Perry Sound, Oat. 
Penticton, B.C. - C.-B. 
Perth, Oat. 
Pierreville, Qué. 
Port Elgin, Oat. 
Port Hope, Oat. 
Portneuf, Qué. 
Quesnal, B.C. - C.-B. 
Red Deer, Alt.. - Alb. 
Renf raw, Oat. 
Rock Island, Qué. 
Selkirk, Man. 
Si.co, Oat. 
Spruce Grove, Alt.. - Aib. 
St. Thoasi, Oat. 
Ste-Adele, Qué. 
Ste-Ag.th.-des-Monts, Qué. 
Ste-Anne-des-Plants, Qué. 
Strathroy, Oat. 
Sturgeon Falls, Oat. 
Taber, Alt.. - Aib. 
Tilsonburg, Oat. 
Ti..lns, Oat. 
Twillingate, Nfld. - T.-N. 
W.11aceburg, Oat. 
Wetaskiwin, Alt.. - AIb. 
Weyburn, Sack. 
Whitehorse, Yukon 
Williams Lake, B.C. - C.-B. 
Woodstock, Oat. 
Yar.outh, N.S. - N.. 
Yorkton, Sack. 

All other Toutes les autres 

30 29 82,341 86,495 
13 11 20,423 20,466 

1 1 x S 

26 22 20,392 21,134 
11 11 20,065 20,985 
20 20 25,366 22,682 
9 10 12,150 12,472 

24 22 25,185 24,449 
15 16 32,708 34,667 
53 55 89,165 92,936 
21 22 49,167 52,252 
12 11 22,140 20,423 
22 26 23,662 28,433 
24 23 34,296 35,023 
48 43 90,552 97,578 

8 8 13,741 11,909 
18 17 21,168 21,442 

5 7 8,864 9,598 
1 1 x S 

9 8 10,441 11,727 
22 20 36,621 37,994 
13 12 23,899 24,797 

4 4 6,905 7,224 
16 18 28,853 29,377 
8 6 12,912 11,120 
8 9 20,003 21,789 

20 19 29,057 24,563 
7 8 9,139 9,973 

19 20 35,673 37,022 
163 181 174,449 196,194 

3 3 3,351 3,515 
13 14 21,207 23,222 
29 30 21,182 34,375 
19 21 26,822 24,030 
11 11 10,814 10,835 

7 8 10,094 10,340 
10 11 19,165 21,485 
43 43 58,369 63,747 
13 11 13,748 13,751 
17 16 19,031 16,544 
17 17 40,658 42,447 
12 13 35,651 36,602 
8 8 10,680 10,696 

32 32 60,041 65,209 
19 19 37,238 39,695 
47 49 52,796 61,106 
11 14 14,592 15,947 

1 1 x x 
11 13 19,391 21,506 
15 12 16,331 16,140 

1 1 x x 
26 26 44,586 48,821 

150 144 192,372 202,611 
20 20 24,534 26,108 

1 1 x 
15 15 24,823 27,982 
35 31 68,194 69,491 
20 21 39,532 41,751 
63 69 93,829 95,422 

9 9 13,963 15,579 
6 8 6,926 10,011 
8 8 10,544 10,958 

20 20 38,426 41,450 
9 10 11,587 13,337 

11 11 15,824 15,968 
46 42 39,358 48,019 
16 70 91,258 93,853 

6 7 3,875 4,537 
20 19 28,609 29,962 
21 20 36,361 38,812 
22 20 19,532 17,502 

9 9 25,241 27,110 
21 20 67,204 68,450 
49 49 79,016 83,362 
36 36 47,474 51,959 
46 48 41,814 47,018 

4 1 213 4,243 4,619,607r 4 1 886,665 .5.1 
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Table 14. Historical statistics on Superiarket and Grocery Chains, Canada, 1974• 1989 
Tableau 14. Statistiques historiques sur lee chalnes do superuarchés et d'épicories, Canada, 1974' 1989 

Year 

Anna 

Chains 

Chaines 

Stores 

Magesins 

Average 

Maxl.ua 

Moyenne 

Sales 

Yentes 

Total 	Average 

value 	per store 

Valeur 	Moyanne 

totale 	per 

aegasin 

Salaries 
and 

wages 

ration 

Accounts 

outstanding 
at year and 

Cróances 
active 8 

La fin de 

l'année 

Inventory at 
year and for 

stores and 

warehouses 

Stocks 8 
Is fin de 

l'annie pour 
magasins at 

entr.pôts 

No. - nbrs $•000 

1974 82 3,052 3,249 6,053,313 1,964 622,102 10,224 339,484 

1975 81 3,101 3,301 7,087,397 2,286 764,525 14,521 370,786 

1976 78 3,063 3,314 7,622,375 2,459 855,868 19,229 412,693 

1977 75 3,210 3,423 8,653,707 2,696 1,010,409 15,527 479,555 

1978 76 3 1 299 3,641 9,727,326 2,949 1,130,142 20,358 544,634 

1979 18 3,438 3,564 10,983,004 3,195 1,314,214 21,394 635,191 

1980 80 3,591 3,779 12,081,790 3,364 1,449,444 22,679 702,441 

1981 81 3,839 6,081 13,369,400 3,483 .. .. 784,825 

1982 86 3,921 4,149 14,500,556 3,698 .. .. 825,791 

1983 97 3,994 4,145 15,078,511 3,775 1,774,029 . - 899,394 

1984 110 4,151 4,329 15,852,408 3,819 1,853,112 .. 902,626 

1985 117 4,301 4,578 17,030,396 3,960 1,948,234 .. 1,019,220 

1986 112 4,207 4,428 18,185,000 4,323 2,121,516 .. 1,012,551 

1987 113 4,249 4,428 19,177,565 4,513 2,189,013 .. 1,080,067 

1985 103 4,298 4,450 19,899,935 4,630 2,414,835 .. 1,051,246 

1989 94 4,298 4,490 20,655,286 4,806 2,426,265 .. 1,141,807 

SupraarKat and Grocery C$aina 

• Sales of supermarket and grocery chains 
totalled $20.7 billion in 1989, up 3.87 over 
the 1988 level of $19.9 billion. 

• The number of chain organizations decreased 
from 103 to 94 while the maximum number of 
stores increased slightly to 4,490. The user 
should note that the observed decline in the 
number of chains is the result of new sampl-
ing thresholds applied this year. 

• Average sales per store increased to $4.8 
million from $4.6 million in 1988. 

• All 	provinces and 	territories reported 
higher sales compared with the previous 
year, except for Quebec, 1-1.37.) and Prince 
Edward Island (-0.77). The most significant 
percentage increases were reported in Brit-
ish Columbia, (10.67), Alberta, (8.0)7 and 
Manitoba, (5.47). 

chalnes de eup.r.archés d' a1a.ntatiofl at 
d 'ópia.ri.s 

• Las ventes des chaines do supermarchés at 
d'ópic.ries sa sont chiffróes a $20.7 mu-
liards an 1989, soit une haussa da 3.87 
comparativement au niveau da $19.9 milliards 
atteint an 1988. 

• La nombre de magasins I succursales a dimi-
nué de 103 1 94, alors qua 1s nombra maximal 
de magasins exploités a augmenté légIrament 
pour atteindre 4,490. L'utilisataur ss dolt 
de notar que Is contraction du nombra d. 
magasins I succursalas résulte da l'intro-
duction de nouveaux seuils dans 1s processus 
d'échantillonage. 

• La chiffre moyen des vantes par magasin a 
augmenté pour passé de $4.6 millions an 
1988 a $4.8 millions an 1989. 

• Toutes les provincas at tarritoires ont 
signalé des hausses de vantes par rapport I 
l'année précédenta, I laxcaption du Québec 
(-1.37) at lIle-du-Prince-Edouard (-0.77). 
Les augmentations, on pourcentaga, las plus 
importantes 'furent anregis*ráes an Colombia-
Britanniqua (10.67), on Alberta (8.07) at au 
Manitoba (5.47). 
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Table 15. Superoarket and Grocery Chains, Canada, by Province, 1988 and 1989 
Tableau IS. Chalnes de superiarchés et d'épiCerieS, Canada, par province, 1988 et 1989 

Province 	 1988 1989 

Percentaga change 
1989/1988 

Variation an 
pourcentage 

1989/1988 

Canada 

Chains 	Chalnesl 

Stores (.axiat) Ilagasins (uiaia) 

SALES • TOTAL - VENTES 

Newfoundland - Terre-Nsuve: 
Chains - Chaines 
stores (.axi.u.) - Hagasins (uaxl.u.) 
Sales - Total - V.flt.S 

Prince Edward Island - tle-du-Prince-douard: 
Chains - Chalnes 
Stores (.axi.u.) - Magasins (.axi.u.) 
Sales Total - Ventas 

Nova Scotia - Nouv.11.-tcoss.: 
Chains - Cheines 
Stores (.axi.u) - Nagasins (.axi.t) 
Sales - Total - V.ntes 

New Brunswick . Nouveau-Brunswick: 
Chains - Chaines 
Stores (.axiau.) - Magasins (.axi.,.) 
Sales - Total - Vantes 

Ouéb.c: 
Chains - Chaines 
Stores (.axi.u.) - Magasins (aaxi.) 
Saiss - Total - V.ntes 

Ontario: 
Chains - Chaines 
Stores (.axi.t) - Magasins (.asi.u.) 
Sales Total 	Vntes 

Manitoba: 
Chains - Chalnes 
Stores (.axi.u.) - Magasins (..xi.,) 
Sales - Total - Ventus 

Saskatchewan: 
Chains - Chaln.s 
Stores (.xi.) 	Magacins (ea,tlau.) 
Sales - Total - Vsntee 

Alberta: 
Chains - Chaines 
Stores (uaxiU..) - Magasins (nxiuu) 
Sales - Total - Vent.s 

British Colu.bia - Colo.bie-Britanflique: 
Chains Chain.s 
Stores (.xl.a) - Megasins (..xl.i) 
Sales - Total - Ventes 

Yukon and Northwst Territories - 
Yukon at Territoires du Nord-Duelt: 

Chains - Chain.s 
Stores (.axi.u.) - Magasins (.axi.) 
Sales - Total - V.ntes 

No. - nbrC 

8000 

1 The aggregate of the r,uber of chains by provinc, does not add to the Canada total since eany chains operate in more than one 
province and are counted once only at the Canada level. 
La soe des chaines par province ne correspond pas au total du Canada du felt Quun grand nobre dentre dIes opir.nt dans 
plus dun. province .ais no cant cotóes qifune fois au nivsau national. 
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Table 16. Superuarket and Grocery Chains, by Nber of Stores Operated, Canada, 1988 and 1989 
Tableau 16. Chimes de superearchés at d'bpiceries, selon le nOubri as •agasins exploitbs, Canada, 1988 et 1989 

umber of stores operated - Chains Stores (.exi.u.) Sales 

Nouibre de .egasins exploitás Chaines Magasins (eaximua) Ventes 

No. - hare 1 No. - nbre Z $'OOO Z 
1988: 

4 - 	9 stores - •aqesins 59 57.3 347 7.8 1,531.485 717 

10 - 	49 stores - magasine 26 25.2 497 11.2 2.297,024 11.5 

50 - 	99 stores - .agasine 9 8.7 624 14.0 5,377,955 27.0 

100 - 249 stores - megasins 5 4.9 753 16.9 5,666,536 28.5 

250 stores and over - magasins at plus 4 3.9 2,229 50.1 5,026,934 25.3 

Total 103 100.0 4,450 100.0 19,899,935 100.0 

1989: 

4 - 	9 stores - 	agaslns 50 53.2 507 6.8 1.609,740 7.8 

10 - 	 69 stores - 	agaslns 26 27.7 512 11.4 1.965,680 915 

50 - 	 99 stores - .agasins 8 8.5 527 11.7 6,005,834 29.1 

100 - 249 stores - .agasins 6 6.4 844 18.8 5,719,021 27.7 

250 stores and over - .agasins at plus 4 4.3 2,300 51.2 5,355,011 25.9 

Total 94 100.0 4 1 490 100.0 20,655,286 100.0 

Table 17. Supersarket and Grocery Chains, by Annual Sales Voli.., Canada, 1988 and 1989 
Tableau 17. Chalnes do super.arcfiés at d'piclrius, salon 10 veli.e des ventes annuelles, Canada, 1988 et 1989 

Annual sales volu.. Chains - Stores (.aai.u.) Sales 

Volu.e annual des ventas Chaines Magasins (.exl.u.) V.nt.s 

No. - nbre Z No. - nbre Z $ 1 000 

1988: 

Under - l4oins de $20,000,000 44 42.7 522 7.2 318,912 1.6 
S 	20,000,000 - $ 39,999,999 20 19.4 268 6.0 611,783 311 

40,000,000 - 	199,999,999 20 19.4 577 13.0 1,460,120 7.3 
200,000,000 - 	699,999,999 12 11.7 2,338 52.5 5,187,844 26.1 
700,000,000 and over - at plus 7 6.8 945 21.2 12,321,276 61.9 

Total 103 100.0 4,450 100,0 19,899,935 100.0 

1989: 

Under - Moms de $20,000,000 36 38.3 315 7.0 279,602 1.4 

$ 	20,000,000 - $ 39,999,999 19 20.2 177 3.9 591,532 2.9 

40,000,000 - 	199,999,999 20 2113 658 14.7 1,324.378 6.4 

200,000,000 - 	699,999,999 11 11.7 2,349 52.3 4,710.925 22.8 

700,000,000 and over 	- at plus 8 8.5 991 22.1 13,768,848 66.6 

Total 94 100.0 4,490 100.0 20,655,286 100.0 

Table 18. 	Chain Superoaricets and Grocery Stores, by Annual Sales Voli.e, Canada, 1988 and 1989 
Tableau 18. 	Succursales des chalnes de superuarchés at d'bpiceries, solon le volie des ventes annuelles, Canada, 1988 at 1989 

Annuai sales voluce Stores (.axi.tm) Sales 

Volu.e annual des ventes Magasins (.axi.u.) V.nt.a 

No. 	- nflr. Y. 5 1 000 

1988: 

under - Moms a. $400,000 744 16.7 201,942 1.0 

S 	400,000 - $ 	999,999 1,675 37.6 1,061,840 5.3 

1,000,000 - 	 4,999,999 780 17.5 1,862,944 9.4 

5,000,000 - 	7,999,999 337 7.6 2,152,365 10.8 

81000,000 - 	11,999,999 358 8.0 3,547,452 17.8 

12,000,000 and over - at plus 556 12.5 11,073,391 55.6 

Total 4,450 100.0 19 1 899 1 935 100.0 

1989: 

Under - Moms de $400,000 755 16.8 198,607 1.0 

S 	400,000 - S 	999,999 1,711 38.1 1,080,444 5.2 

1,000,000 - 	4,999,999 805 17.9 1,640,018 019 

5,000,000 - 	7,999,999 286 6.4 1,855,504 9.0 

8.000,000 - 	11,999,999 331 7.4 3,319,931 16.1 

12,000,000 and over - at plus 602 13.4 12,360,782 59.8 

Total 4,490 100.0 20,655,286 100.0 
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Table 19. Chain Superuarkets and Grocery Stores, by Selected Localities, 1988 and 1989 
Tableau 19. Succursales des chaines ae superearchés at a'épiceries, salon certaines aggl.o.érations, 1988 at 1989 

Stores - Magasins 
(uaxi.ue) 

1988 	1989 

Sales 

1988 

- VOntes 

1989 

Change in sales 
1989/1988 

Variation des 
ventes 1989/1988 

No. - nbr5 $000 Z 

CANADA 4,450 4,490 19,899,935 20,655,236 43.8 
Census .etropolitan areas1 	Regions •Ctropolitaines 

do recense.entt 2,815 2,855 13,806,051 14,332,143 .3.8 
Calgary, Alta. 	- 8Th. 174 178 719,472 779,901 .8.4 

Chicouti.i-Jonquièr., Qué. 7 7 x X x 

Ed.onton, Alta. 	- Aib. 178 194 1,090,072 1,160,020 +6.4 

Halifax, M.S. 	- N. 	8. 95 94 451.236 466,773 +3.4 

Haeilton, Ont. 150 142 623,843 586,976 .5.9 

Kitchener, Ont. 122 130 428,499 457,336 +6.7 

London, Ont. 116 131 350,028 337,657 -3.5 

Montréal, Qué. 234 222 1,434,421 1,362,410 -3.6 

Oshawa, Ont. 65 64 227,465 255,556 +12.3 

Ottawa-hull, Ont., Qué. 138 139 532,293 556,399 +4.5 

Québec, Qué. 53 46 438,090 427,087 -2.5 

Regina, SasK. 34 37 x x x 

Saint John, N.B. 21 22 116,305 125,849 +8.2 

Saskatoon, SasK. 42 42 272,778 x x 

St. Catharin.a-Niagare, Ont. 150 150 294,304 295,897 +0.5 

St. 	John's, Nfld. 	- 1.-N. 38 38 164,487 174,955 +6.4 

Sudbury, Qut. 26 25 102,225 98,525 -3.6 

Thunder Bay, Ont. 45 47 179,606 187,549 *4.5 

Toronto, Ont. 622 634 3,198,517 3,304,877 +3.3 

Trois-RiviIr.s, Qué. 6 6 63,544 71.580 •12.6 

Vancouver, B.C. - C.-B. 245 249 1,533,438 1,734,617 •13.1 

Victoria, B.C. 	- C.-B. 29 28 145,840 145,003 -0.6 

Windsor, Ont. 103 106 262,472 247,308 -5.8 

Winnipeg, Man. 122 124 866,965 911,934 +5.2 

Census agglo.erationsl 	Agglo.eration$ Us 
recensesenti 

Population, 25,000 and over • at plus 693 679 2,779,282 2 1860 1 259 42.9 
Bai.Co.sau,Qué. 3 3 x x S 

Barn., Ont. 32 33 69,900 72,505 +3.7 

B.11evlll., Ont. 22 21 74,799 64,861 -13.3 

Brantford, ant. 37 40 118,144 113,379 -4.0 

Brockvllle, Ont. 11 8 28,345 27,616 -2.6 

Charlotteto,m, P.E.I. 	- t.-P.-E. 14 13 38,888 37,081 -4.6 

Chathea, Ont. 27 26 72,053 69,334 -3.8 

Chilliwack, B.C. 	- C.-B. 10 9 59,555 73,203 +22.9 

Corn.rbrook, Nfld. - T.-N. 6 6 33,168 34,901 +5.2 

Cornwall, ant. Qué. 17 16 70,951 64,573 -9.0 

Courtenay, B.C. 	- C.-B. 8 8 41,058 44,477 *8.3 

Druueondville, Qué. 3 3 42,140 44,412 +5.4 

Fred.nicton, N.B. 8 8 x S x 

Granby, Qué. 3 3 x S x 

Gu.lph, ant. 32 31 113,606 131,512 •15.6 

Jollette, Qué. 1 1 x x x 

Kauloops, B.C. 	- C.-B. 17 17 111,077 114,714 +3.3 

Kelowna, B.C. 	- C.-B. 15 16 94,832 98,886 +4.3 

Kingston, Ont. 39 39 124,739 123,513 -1.0 

Medicine Hat, Alta. - Alb. 15 14 54,194 49.732 -8.2 

Midland, ant. 13 13 24,334 26,762 '10.0 

Moncton, N.B. 25 23 135,610 135,604 -- 
Moos. .Jaw, Sask. 12 12 40,250 41,350 +2.7 

Planai.o, B.C. 	- C.-B. 11 8 51,118 62,021 +21.3 

Now Glasgow, N.S. 	- N.-. 15 16 59,566 63,179 46.1 

North lay,  Ont. 24 23 75,773 79,550 +5.0 

Onillia, Ont. 19 17 52,533 55,205 '5.1 

Owsn Sound, ant. 16 16 44,641 50,665 .13.5 

Peterborough, ant. 26 23 95,423 97,332 +2.0 

Port Albrnl, B.C. 	- C.-B. S S x x x 

Prince Albert, Sask. 15 14 36,652 38,104 +4.0 

Prince George, B.C. 	- C.B. 18 18 108,562 118,711 9.3 

Ri.ouski, Qué. 2 3 x 28,513 5 

Rouyn, Qué. - - - - - 
Saint-Hyacinths, Qué. 1 1 x S x 

Salnt-Jean-sur-Rlchelieu, Qué. 6 5 49,266 51,6.40 +4.8 

Saint-Jérôau, Qué. 3 2 x x x 

Salaberry-de-Valleyfield, Qué. 1 2 x x x 

Sarnia, Ont. 45 45 116,872 116,851 -- 

Sault Ste. 	Marie, Ont. 23 23 x 91,825 5 

Sept-tIes, Qué. 4 4 x K 

Sflawinigan, Qué. 3 3 x x x 

Sh.rbrooke, Qué. 6 7 5 x x 

Sore!, Qué. 2 3 x x K 

Stratford, Ont. 17 is 39,407 40,508 +2.8 

Sydney, N.S. 	- N.-. 18 15 89,866 86,851 -3.4 

Sydney Mines, M.S. - N.-. 9 9 x K x 

Terrace, B.C. 	- C.-B. 
thetford Mines, Qué. 

3 
6 

3 
6 

x 
27,625 

x 
27,385 

x 
-0.9 

Trsnton, Ont. 
Truro, M.S. 	- N.-. 

9 
8 

8 
8 

25,704 
39,599 

x 
40,572 '2.5 

Vernon, B.C. 	- C_-B. 7 7 35,504 39,917 '12.4 

Victoriavilla, Qué. 
All other . louSes let autres 

1 
942 

1 
960 

x 
3,314,599 

x 
3,462,882 

x 
.4.5 

Sas.d on the 1981 Census designations. - DsprIs lea dáfinitions do recense..nt de 1981. 
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Table 20. 	Historical Statistics 01 Pharuacy Chains, Canada, 1974.19891 

Tableau 20. Statistiques historiques sur les chaines de pharuacies, Canada, 1976.19891 

stores Sales Salarias Accounts Inventory at 

and outstanding year and for 

Year Chains Magasins Ventes wagss at year and storss and 
warehous.s 

Annóe thain.s Average Total Average 

value per store Rieunó- Cróances Stocks A 

P4aximm ration actives 6 Is fin da 

Moyenn. Veleur loyerwe Is fin de l'année pour 

totale par l'annóe aegasins at 

megesin entragôts 

No. 	- r,br. $1000 

1974 55 601 649 278,608 464 45,950 3,700 64,327 

1975 49 578 615 333,431 577 51,084 4,948 73,618 

1976 48 615 650 369,221 600 60,934 5,640 80,096 

1977 44 572 635 401,097 701 68,562 7,025 85,090 

1978 52 627 671 473,419 755 77,633 9,197 96,437 

1979 52 620 654 525.899 848 85.594 10,380 104,307 

1960 51 626 663 633,929 1,013 100,870 17,021 130,281 

1961 63 721 753 781,986 1,085 .. 156,862 

1982 69 761 815 982,297 1,279 .. .. 187,304 

1983 79 815 873 1,160,516 1.424 169,461 .. 214,791 

1984 75 855 889 1,380,260 1,614 192,100 .. 257,471 

1985 81 905 959 1,544,416 1,707 206,723 .. 288,333 

1986 82 950 1,017 1,765,382 1,879 238.603 .. 340,865 

1987 62 977 1,043 2,151,880 2,203 272,151 .. 415.232 

1988 84 1,017 1,083 2,366.835 2,327 286,954 .. 427,595 

1989 62 932 988 2,523,364 2,707 300,553 .. 438,515 

Includes phareacies, patent ..dicine end toiletries stores. 
Coeprend lee pharuacies, las aagasins de .ódicaeants brevetIs at da produits de toilette. 

Phara@y Chains 

• Pharmacy chains reported total sales of $2.5 
billion in 1989, an increase of 6.6Z from 
1988. 

• The number of organizations decreased to 82. 
The maximum number of outlets in op•ra*ion 
decreased to 988 compared with 1,083 in 
1988. 

• Average sales per store amounted to $2.7 
million, up from $2.3 million in 1988. 

• Seven of ten provinces reported higher sales 
compared with the previous year. Significant 
percentage increases were reported in Que-
bec, 12.3Z and in New Brunswick, 11.5?.. 

• Ontario remained the leading province in 
terms of market share, with 46.7Z of sales 
of all pharmacy chains organizations in 
Canada. 

Chelnes ds phar.acies 

• En 	1989, 	las ventes 	des 	chaines de 
pharmacies ont atteint $2.5 milliards, soit 
une hausse de 6.6Z par rapport a 1988. 

• Le nombre d.ntreprises a diminué pour se 
chiffrer 1 82. La nombre maximal de points 
de vente exploités est passé de 1,083 an 
1988 a 988 an 1989. 

• Le chiffre moyen des v.ntes par magasin 
sest álevé I $2.7 millions, en hauss. 
co.parativemen* I $2.3 millions an 1988. 

• Sept des dix provinces ant inscrit des haus-
ses de v.nt.s par rapport I lannés précé-
dante. Les augmentations las plus importan-
t.s,.n pourcsntago, furent enr.gistróes au 
Québec (12.3Z) at au Nouveau-Brunswick 
(II .5X). 

• L'Ontario déti.nt toujours Is plus grosset 
part du marché, alors que 46.7Z de toutes 
les ventes par l.s chainas de pharmacies au 
Canada ont eu lieu dans cette province. 
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Table 21. Phar.aCy Chains, Canada, by Province, 1988 and 1989 1  
Tableau 21. Chaines do pharuacies, Canada, par province, 1988 at 19891 

Percentage cnango 
1989/1988 

Province 
	 1988 

	
1989 	

Variation an 
pourcentage 

1989/1988 

Canada 

Chainst Chalnes 

Stores (.axiii.) . Magasins (.axia) 

SALES . TOTAL VENTES 

Newfoundland - Terre-Neuve; 
Chains - Chalnos 
Stores (maximua) - Magasins (uaximu.) 
Sales - Total - Ventes 

Prince Edward Island - I1e-du-Prince-douard: 
Chains - Chainos 
Stores (Uaxi.um) - Magasins (.axi.u.) 
Sales - Total 	Ventes 

Nova Scotia - Nouve1le-cesse: 
Chains - Chaines 
Stores (maximum) - I4agasins (.axi.u.) 
Sales - Total - Ventes 

Now Brunswick - Nouveau-Brunswick: 
Chains - Chaines 
Stores (maxiuUu) - Magasins (maximum) 
Sales - Total - Ventes 

Québec: 
Chains - Chaines 
Stor.s (axi.u.) - Magasins (.axi.u.) 
Sal., - Total - Ventes 

Ontario; 
Chains - Chain., 
Stores (maxiUum) - Megasins (maximum) 
Sales - Total - Ventes 

Manitoba: 
Chains - Chalnes 
Stores (.axi.um) - Magasios (maximum) 
Sales - Total - yenta, 

Saskatchewan: 
Chains - Chaines 
Stores (.axlmum) - I4agasins (.axi.U.) 
Sales - Total - Ventes 

Alberta: 
Chains - Chaines 
Stores (.axi.uu) - Magasins (maximu.) 
Sales - total - Ventes 

British Columbia - Colo.bie-Britannique: 
Chains - Chainas 
Stores (maximu.) - Magasins (maxium) 
Sales - Total - Ventes 

Yukon and Northwest Territories - 
Yukon at Territoires du Nord-Ou.st: 

Chains - ChaIn., 
Stores (.axi.u.) - Naqasins (.axi.uu) 
Sales - Total - V.ntes 

	

No. • nbre 
	

84 
	

82 

U 	U 
	

1,083 
	

988 

	

$ 1 009 
	

2,366,835 
	

2,523,364 
	

.6.6 

	

No. - nbre 
	4 
	

2 

	

27 
	

25 

	

6'OOO 
	

24,683 
	x 	x 

	

No. - nbra 
	1 
	

1 

	

1 
	

1 

	

6000 
	

S 
	 x 	 S 

	

No. - nbra 
	4 
	

4 

	

42 
	

40 

	

$•000 
	

S 
	

S 
	 x 

	

No. - nbre 
	S 
	

4 

	

17 
	

16 

	

5•000 
	

17.645 
	

19.679 
	•ll .5 

	

NO. - obre 
	28 
	

31 

	

212 
	

189 

	

$ 000 
	

454,299 
	

510,387 

	

No. - nbr. 
	30 
	

26 

	

497 
	

466 

	

5'OOO 
	

1,105,892 
	

1,179,577 
	+6.7 

	

Na. - nb,s 
	8 
	7 

	

39 
	

36 

	

5 000 	a 	a 	x 

	

No. - nbre 
	3 
	

3 

	

44 
	

41 

	

$ . 000 
	a 	S 

	 a 

	

No. - nbre 
	14 
	

13 

	

103 
	

90 

	

s.000 
	

204,151 
	

215,898 
	+5.8 

	

No. - nbra 
	

11 
	

11 

	

101 
	

84 

	

$000 
	

382,745 
	

404,332 
	

+5.6 

No. - nbre 

$000 

Includes pharmacies, patent mdicine and toiletries stores. 
Co.prond les phar.acies, las magasins do .édica.ents brevetés at de produits de toilette. 

2 The aggregate of the number of chains by province does not add to the Canada total since •any chains operate in more than one 
province and are counted once only at the Canada level. 

2 La comma des chaines par province no correspond gas au total du Canada du felt qu'un grand no.bre d.ntre elles opérent dens 
plus duna province •ais no soot co.ptées quune fois mu r.iv.au national. 



33 

Table 22. Pharvacy Chains, by NIber of Stores Operated, Canada, 1988 and 19891 
Tableau 22. Chalnes da phareacies, salon Ic no.bre is •agasins exploitès, Canada, 1988 et 1989 1  

4umhar of stores op.rated 

No.bra da aagasins exploltAs 

Chains 

Chain., 

Stores 

P4OaSins 

(.axi.u.) 

(uaxiu.) 

Sales 

dentes 

No. - nbra No. 	- nbre S000 

1988: 

4 - 	9 stores - •agasins 55 65.5 302 27.9 474,156 20.0 
10 - 19 stores - .aqasin, 20 23.8 268 24.7 656,905 27.8 
20 stores and over - megasins at plus 9 10.7 513 47.4 1.235,774 52.2 

Total 84 100.0 1 1 083 100.0 2,366,835 100.0 

1989: 

4 - 	9 stores - aegaslne 56 68.3 2% 30.0 554,459 22.0 
10 - 19 stores - eagasins 16 19.5 225 22.8 564,713 22.4 
20 stores and over - •egesins at plus 10 12.2 467 47.3 1,404,192 55.6 

Total 82 100.0 988 100.0 2,123,364 100.0 

Table 23. Pharuacy Chains, by Annual Sales Volie, Canada, 1988 and 19891 
Tableau U. Chainse de pharuaciss, salon Is volie des ventes annuslies, Canada, 1988 et 19891 

Annual sales voj.e 

Volues annual d.c vent.! 

Chains 

Chair.., 

Stores 

Iieg.slns 

(Uxiu) 

(.axl.u.) 

Sales 

Vent., 

No. - nbre No. - nOr. Z $'OOO Z 

1988: 

Under - Moms de 83,000.000 12 14.3 121 11.2 25,365 1.1 
$ 3,000,000 - $ 7,999,999 31 36.9 191 17.6 161,712 6.8 

8.000,000 - 	 49,999,999 31 36.9 288 26.6 601,850 25.4 
50,000.000 and over - at plus 10 11.9 483 44.6 1 0577,908 66.7 

Total 84 100.0 1 1 083 100.0 2,366,835 100.0 

1989: 

Under - Moms 0. *3,000,000 12 14.6 71 7.2 27,511 1.1 
$ 3,000,000 - S 7,999,999 24 29.3 137 13.9 138,931 5.5 

8,000,000 - 	 49,999,999 36 43.9 365 36.9 684,077 27.1 
50,000,000 and over - at plus 10 12.2 415 42.0 1.672,846 66.3 

Total 82 100.0 988 100.0 2,523364 100.0 

Table 24. Chain Phareacy Stores, by Annual Sales Voiuee, Canada, 1988 and 19891 
Tableau 24. Succursales des chalnes as phariacies, scion Is volme des ventes ennualles, Canada, 1988 at 19891 

Annual sales volu.. 	 Storsi (esxia) 	 Sales 

Volu.e annu.l des v.ntes 	 Nogasins (.exluu.) 	 Vent.s 

No. - nbre 	Z 	8000 

1986: 

Under - Ijoins 0. $400,000 
$ 400,000 - $ 799,999 

800,000 - 1 1 099 1 999 
1,100,000 - 1,599,999 
1 1600,000 - 3 1 999,999 
4,000,000 and over - at plus 

Total 

1989: 

Under - Moms da $400,000 
S 	400,000 - $ 799,999 

600,000 - 1,099,999 
1.100,000 - 1,599.999 
1,600,000 - 3,999,999 
4,000,000 and over - at plus 

Total 

194 17.9 34,487 1.5 
151 13.9 89,633 3.8 
110 10.2 104,528 4.4 
254 14.2 205,728 8.7 
334 30.8 807,806 34.1 
140 12.9 1,124,653 47.5 

1,083 100.0 2 1 366 1 835 100.0 

125 12.7 27,900 1.1 
146 14.8 85,743 3.4 
87 8.8 84,241 3.3 
138 14.0 187,686 7.4 
336 34.0 859,433 34.1 
156 15.8 1,278,561 50.7 

988 100.0 2 1 523,364 100.0 

2 Includes: PP.ar..cies. patent .sdlclna and toiletries stores. 
1 Co.pr.nd: L.s phar.aciss, l.s .agasins 0o eódice..nts brevetis at d. prodults 0. tollett.. 
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Table 25. 	Chain Pharuacy Stores, by Selected Localities, 1988 and 19891 
Tableau 25. 	Succursales des chalnes Qe phareacies, selan certaines agglouérations, 1988 et 19891 

Stores - Magasina Change in sales 
(.axies) Sales - Ventes 198911988 

Variation des 
1988 1989 1988 1989 vent.! 1989/1988 

No. - nbre $1000 1 

CANADA 1,083 988 2 1388,833 2,523,364 +6.6 

Census •etropolitafl areasz 	R6gions •étropolitaiflls 
757 669 1,818,513 1,856,020 .2.2 de recensementz 
31 29 74,665 78,907 .5.7 

Calgary, Alta. 	- Alb. 
S 5 x x Cfljcoutiai-Jonqujère, Qué. 

Edeonton, Alta. 	- AIb. 49 37 87,713 87,028 -0.8 

Halifax, 	N.S. 	- N. 	. 23 
55 

24 
50 

X 

119,668 
x 

138,584 
x 

.15.8 
Ha.ilton, Ont. 

18 17 43,061 47,443 •10.2 
Kitchener, Ont. 

30 30 61,366 71,767 +16.9 
London, Ont. 
Montréal, Qué. 97 73 237,449 261,798 +1.7 

Oshawe, Ont. 8 7 29,893 27,827 -6.9 

Ottawa-Hull, Ont., Qué. 49 43 76,922 84,393 ,9.7 

Québec, Qué. 30 23 73,122 81,291 +11.2 

Regina, Sask. 19 19 x x x 

Saint John, N.B. 5 5 x x x 

Saskatoon, Sask. 12 
25 

11 
23 

x 
67,467 

x 
55,200 

x 
-18.2 St. Catharin.s-Niagare, ant. 

St. 	Johns, Nfld. 	- 1.-N. 16 
9 

18 
9 

x 
20,493 

x 
22,154 

x 
8.1 

Sudbury, Ont. 
Thund.r Bay, Ont. 12 

127 
12 

121 
x 

330,538 
N 

336,658 
N 

4 1.9 
Toronto, Ont. 
Trois-Rlvières, Qué. 1 1 x N x 

Vancouver, B.C. - c.8. 54 43 x N N 

Victoria, B.C. 	- C.-B. 14 14 N x N 

Windsor, Ont. 26 21 x x x 

Winnip.g, Man. 38 34 x x N 

Census aggl010rationsa 	*gglcéretlons do 
recense.cntZ 

Population, 25,000 and over • et plus 153 140 273,782 339,859 .23.2 

Bais Co..au, Qué. 1 
10 

- 
9 

N 
20,619 

- 
31,718 +53.8 

Barrio, ant. 
Belleville, Ont. 3 

18 
2 

13 
N 

18,764 
x 

18.909 
N 

+0.8 
Brantford, Ont. 
Rrockville, Ont. 2 2 x x x 

Charlottetown, P.E.I. 	- 1.-P. -E. 1 1 N N x 

Chatha., Ont. 3 3 x N x 

Chilliwack, B.C. 	- C.-!. 2 - x - 
Cornerbrook, NfId. 	- 1.-N. 2 2 x N N 

Cornwall, Ont. Qué. 1 - N - 
Court.nay, B.C. 	- C.-S. 1 1 N N N 

Oru.eondvills, Qué. - - - - - 
Fredericton, N.B. 2 

4 
2 
6 

N 

x 
x 

14,677 
x 
x 

Grnby, Qué. 
7 7 14,888 15,790 +6.1 

Gu.lph, Ont. 
Joliette, Qué. - - - - - 
Ka.loops, B.C. 	- C.-B. 1 1 N N 

Kelowna, B.C. 	- C.-!. 3 
7 

3 
6 

x 
17,897 

x 
24,676 

N 
+37.9 

Kingston, Ont. x x 
Medicine Mat, Alta. - Alb. 6 7 x 

Midland, Ont. 1 1 N N N 

Moncton,N.B. 8 7 x K N 

Moose Jaw, Bask. 1 1 x x N 

Nanai.o, B.C. 	- C.-!. 6 6 N x x 

New Glasgow, N.S. - N.4. 3 2 x N N 
x 

North Bay, Ont. 2 2 x x 

Orillia, Ont. 3 3 x N N 
x 

Owen Sound, Ont. 3 2 N x 

P.terborough, Ont. 1 2 x x K 

Port Alberni, B.C. 	- C.-!. - - - - - 
Prince Albert, Bask. 2 1 N N N 

Prince G.org., B.C. 	- C.- B. - - - - - 
Rj.ouski, Qué. 4 4 x x x 

Rouyn, Qué. 1 1 N x N 

Saint-Hyacinthe, Qué. 5 5 N N N 

Saint-J.an-surRichelieu, 	Qué. 1 1 
5 

N 
16,418 

x 
17,476 

N 
+6.4 

Saint-Járô.., Qué. 6 
Salaberry-de-Valleyfield, Qué. - 

7 
- 
8 

- 
19,761 23,585 

- +19.4 
Sarnia, Ont. 

8 7 x a N 
SaultSt.. Marie, Ont. x 
Sept - Iles, Qué. 2 1 N a 

Shewinigan, Qué. - 
3 

- 
5 

- 
N 

- 7,105 - N 
Sherbrooke, Qué. N 
Sor.l,Qué. 1 1 N N 

Stratford, Ont. 1 1 N N N 

Sydney, N.S. 	- N.-. 1 - a 

Sydney Mines, N.S. 	- N.-t. - - - - - 
Terrace, B.C. 	- C.-B. 4 4 N N N 

Thetford Mines, Qué. - - - - - 
Trenton, Ont. 1 1 x a 

Truro, N.S. 	- N. -. 2 2 x N 

Vernon, 	B.C. 	- C. -8. 2 2 N 

- 
N - 

Victoriaville, Qué. 
811 other • Toutes les autoes 

- 
173 

- 
179 274,541 - 327,483 - 419.3 

Includes pherawcies, patent ..dicine and toiletries stor•s. - Ca.prnd 1.s phar..cies, les .agasins do eédicaewnts brevetis at 
do produits do toilette. 
Ras.d on the 1981 Census doslgoatlons. - O'après lea definitions do recens.ent d. 1961. 
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Table 26. 	Historical Statistics of Shoe Chains, Canada, 1974-19891 

Taoleau 26. Statistiques historigues sur lee chalnes do •agasins be chaussures, Canada, 1974.19891 

Stores Sales Salaries Accounts Inventory at 

and outstanding year and for 

Year 	Chains 	Magasins Ventes wages at year and stores and 

warehouses 

AnnA. 	Chaines 	Average Total Average 

value 	per store R6mn4- CrAanc.s Stocks ô 

Naxi.um ration active, A la fin 6. 

Iloyenne Valeur Moyenne Ia fin do lannAa pour 

totale par l'annAe magaslns at 

aegasin .ntr.pâts 

No. - nbre $000 

1974 67 1,580 1,728 234,283 148 44,411 1,526 63,662 

1975 67 1,640 1,778 272,546 166 52,937 1,902 73,469 

1976 65 1,715 1,805 314,772 184 66,292 3,992 86,891 

1977 65 1,707 1,814 344,640 202 75,115 8,129 100,911 

1978 70 1,831 1,971 423,460 231 87,809 2,609 140,180 

1979 72 1,916 2,043 523,381 273 106,786 3,347 175,692 

1980 68 1,965 2,117 570,028 290 115,726 2,837 188,826 

1981 64 2,086 2,247 658,689 316 - - .. 247,818 

1982 65 2,230 2,337 697,117 313 - -. 198,973 

1983 64 2,219 2,345 756,861 341 144,179 .. 211,911 

1984 71 2,240 2,331 844,943 377 150,105 .. 230,683 

1985 80 2,344 2,464 946,275 404 163,855 .. 254,442 

198.6 79 2,365 2,522 1,010,072 427 173,815 .. 274,024 

1987 81 2,465 2,643 1,059,438 430 187,516 .. 271,267 

1968 64 2,421 2,549 1,070,406 442 182,634 .. 269,674 

1989 58 2,417 2,603 1,148,444 475 190,464 .. 289,987 

Includes men's, wome&s, children's and family shoo storeS. 
Corend iss ..gasins 6o chaussur.s pour ho...s, dame., anfants at Is f..ill.. 

Sp. Chains 

e Sales by shoo store chains reached a total 
of $1.1 billion in 1989, an increase of 7.3Z 
from the previous year. 

• The number of shoe 	chain organizations 
decreased to total of 58 chains. 	This 
decline is largely based on increased sampl-
ing thresholds applied in 1988. The maximum 
number of stores in operation increased to 
2,603 from 2,549 in 1988. 

• Average sales per store increased by 7.5% to 
$475,000 in 1989. 

• All provinces reported higher sales compared 
with the previous year. Significant percen-
tage increases were reported in British 
Colu.bia, 15.1 and in Ontario, 10.2Z. 

• Ontario was the leading province in terms of 
market share, with 37.8Z of the sales of all 
shoe chain organizations in Canada. 

Chaln.s de •agasins d. chaussuras 

• En 1989, lea ventes des ch.Ines de magasins 
de chaussures ont atteint un total de $1.1 
milliard, une hausse de 7.3% par rapport I 
1 annóe prócident.. 

• Le nombre do chalnes de .sagasins de chaussu-
rae a passá d. 64 an 1988 1 58 an 1989. 
Cette baisse rásulte, an grande partie, 
dune augm.ntation dana lea seuils du pro-
cessus déchantillonage on 1988. La nombre 
maximal de magasins axploités seat chiffró 
1 2,603, une hausse par rapport au niveau de 
2,549 enregistré an 1988. 

• Lu chiffre moy.n d.c ventes par magasin 
seat accrue de 7.5'i, pour atteindre 
$475,000 an 1989. 

• Toutes lea provinces ont signal.6 des haussea 
de verutes par rapport I lanné. prêcéd.nt.. 
Des augrientations important.s furent enre-
gistró.s an Colombie-Britanniqu. (15.1?.) at 
on Ontario 110.2). 

• La province do l'Ontario détiant la part du 
marché la plus importante, soit 37.8Z des 
ventes do toutes los chamnos do magasins do 
chaussures au Canada. 
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Table 27. Shoe Chains, Canada, by Province, 1988 and 19891 
Tableau 27. Chaines de •agasins de chaussUres, Canada, par province, 1988 et 19891 

Percentage change 
1989/1988 

Province 	 1988 	1989 
Variation an 
pourcentage 

1989/1988 

Canada 

Chainsz 	ChaInesZ No. 	nbre 64 58 

Stores (.axi.uu) 	Nagasins (•axiii) aa 2,549 2,603 

SALES . TOTAL • VENTES $'OOO 1,070,406 1,168,444 47.3 

Newfoundland - Terre-Neuve: 
Chains - Chain.. No. - nbre 7 7 
Stores (.axi.um) - Megesins (eaximu.) 29 29 
Sales - Total - Ventes 5000 x a x 

Prince Edward Island - 1le-du-Prince-douerd: 
Chains - Chain.. No. - nbre 3 3 
Stores (.axl.u.) - Nagesins (.axlua) 10 8 
Sales - Total - V.ntes $000 a a a 

Nova Scotia - Nouvsl1e-cosse: 
Chains - Chain.. No. - nbre 13 13 
Stores (.axl.u.) - Nagasins (.axi.u.) ' 91 95 
Sales - Total - Ventes $ 1 000 24,964 25,715 +3.0 

New Brunswick - Nouveau-Brunswick: 
Chains - Chaines No. - nbre 11 11 
Stores (.axl.u.) 	- Megasins (eaxi.u.) - 71 70 
Sales - Total 	- Ventas S000 20,169 20,960 •3.9 

Quóbec: 
Chains - Chaines No. 	- nbre 38 34 

Stores (.axi.uu) 	- Ilagasins (.axiuu.) '  906 910 
Sale. - Total - Vsntes $'OOO 411,263 424,236 *3.2 

Ontario: 
Chains - Chaines No. - nbre 40 36 
Stores (.axi.u.) - Magasin. (.axi.ia) " 865 913 
Sales - Total - Vent.. $000 393,463 433,739 +10.2 

Nanito86: 
Chains - Chaines No. - nbr. 20 17 
Stores (.axieu.) - Magesins (.axi.u.) 83 81 
Sales - Total - Vent., 5 1 000 27,927 30,588 +8.8 

Saskatchewan: 
Chains - Chaines No. - nbra 12 12 
Store. (.axi.u.) - Nagasins (.axi.uu) - 64 65 
Sales - Total - Vsntes $000 19,862 20,055 +1.0 

Alberta: 
Chains - Chain.s No. - nbre 23 20 
Stores (maxicu.) - Maga.lns (.axiai) 

$400 
248 237 

Sales - Total - Ventes 85,137 93,740 +10.1 

British Colu.bze - Colo.bie-Brltennique: 
Chains - Chain.. No. - nOw. 17 16 
Stores (axiuu.) - Magasins (.exl.ue) - 	- 182 195 
Sales - Total - Vantes $'OOO 74,461 85,682 +15.1 

Yukon and Northwest Territories - 
Yukon at Territoire. du Nord-Ouest: 

Chains - Chalnes No. - nbre - - 
Stores (.axi.uu) - Negasins (.axi.ue)  
Sales - Total - Vent., $000 - - 

Includes cans, woewn's, chlldrans and fe.ily shoe storas. 
Coirend las aegasins de chaussures pour ho..es, daaes, anfants at Ia fa.ille. 
The aggregate of the nu.ber of chains by province does not add to the Canada total since .any chains operate in more than one 

province and are counted once only at the Canada level. 
Z La soe des cheines par province no correspond Des au total du Canada du felt qu'un grand nore d'entre cUes opérent dens 
plus dune provinca •ais no sont co.ptes qu'une fols eu niv.au national. 
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Table 28. Shoe Chains, by HIber of Stores Operated, Canada, 1988 and 1989' 
Tableau 28. Chaines do •agasins do chaussures, solon Ic noubre de •agasins exploités, Canada, 1988 at 1989 1  

Nuabar of stores operated Chains Stores 	.axiuua) Sales 

Noebre do •agasins •xploltIs Chain.s Magasins (.axi.uu) dentos 

No. - nbre 7. No. - nbre Z S000 7. 

1988: 

4 - 	9 stores - eagasins 26 40.6 152 6.0 65,101 6.1 
10 - 29 stores - •agasins 18 28.1 292 11.5 142,097 13.3 
30 - 49 stores - eagasins 5 7.8 190 7.5 89,587 8.4 
50 - 99 stores - sagasins 8 12.5 556 21.8 249,618 23.3 
100 Stores and over - •egasins at plus 7 10.9 1,359 53.3 524,003 49.0 

Total 64 100.0 2,549 100.0 1,070,406 100.0 

1989: 

4 - 	9 stores - •agasins 23 39.7 142 5.5 60,808 5.3 
10 - 29 stores - .agasins 16 27.6 287 11.0 141,227 12.8 
30 - 49 stores - .agasins 4 6.9 147 5.6 77,314 6.7 
50 - 99 stores - .agasins 7 12.1 457 17.6 224,052 19.5 
100 stores and over - .aga.lns at plus 8 13.8 1,570 60.3 639,044 55.6 

Total 58 100.0 2,603 100.0 1468,444 100,0 

Table 29. 	Shoe Chains, by Annual Sales Volte, Canada, 1988 and 19891 
Tableau 29, 	Chalnu5 do .agasins do chaussures, scIon Ic volae des ventes annuelles, Canada, 1988 at 19891 

Annual sales votuas Chains Stores (eosi.uu) Sales 

Volu.e annual des v•ntss Chains Megaslns (.axi.ua) Ventos 

No. - nbre 7. No. - nbrs Z 6000 

1988: 

Und.r - Main. an $2,000,000 7 10.9 48 1.9 11,332 1.1 
$ 2,000,000 - S 4,999,999 27 42.2 207 8.1 81,858 7.6 

5,000,000 - 	11,999.999 9 14.1 206 8.1 63,926 6.0 
12,000,000 - 	39,999,999 14 21.9 811 31.e 349,044 32.6 
46,000,000 and over - at plus 7 10.9 1,277 50.1 S4,247 52.7 

Total 64 100.0 2449 100.0 1,070,406 100.0 

1989: 

Under - Mains do $2,000,000 5 	8.6 28 1.1 8,972 0.8 
S 2,000,000 - $ 4,999.999 23 	39.7 181 7.0 72,381 6.3 

5 1 000,000 - 	11,999.999 10 	17.2 206 7.9 77,713 6.8 
12,000,000 - 	39,999,999 10 	17.2 601 23.1 231,4% 20.2 
40,000,000 and over - at plus 10 	17.2 1,587 61.0 757,881 66.0 

Total 58 	100.0 2,603 100,0 1,168,444 100.0 

Table 30. 	Chain Shoe Stores, by Annual Sales Voli.., Canada, 1988 and 19891 
Tableau 30 • 	Succursales des chalnes do •agasins do chaussures, scion Is vole des ventes annusiles, Canada, 1988 at 1989 1  

Annual sal.s volu.. Stores (.axi.u.) Sales 

Volu.e annual des vant.s Magasins (..xi) Vantes 

No. - nbrs Z $000 

1988: 

Under - MoAns do $100,000 227 8.9 12,478 1.2 
$100,000 - 5199 1 999 330 12.9 50.619 6.7 

200,000 - 	299,999 482 18.9 120,567 11.3 

300,000 - 	499,999 781 30.6 303,296 28.3 

500.000 and over - at plus 729 28.6 583,447 54.5 

Total 2,549 100.0 1,070,406 100.0 

1989: 

Undor - Mains do $100,000 178 6.8 9,503 0.8 

$100,000 - 5199.999 326 12.5 50,248 4.4 

200,000 - 	299,999 521 20.0 130,193 11.3 

300,000 - 	499,999 781 30.0 305,258 26.6 

500,000 and over - at plus 797 30.6 653,242 56.9 

Total 2,603 100.0 1,148,444 100.0 

Includes eon's, wo.ens's, children's and feolly sho. stores. 
Cooprend las eogasins do chaussuras pour ho.ees, daa.s, snfnts at la fa.ille. 
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Table 31. Chain Shoe Stores, by Selected Localities, 1958 and 19891 
Tableau 31. Succursales des chaines di .agasths Us chaussures, solon certaines agglo.érations, 1988 et 19891 

Stores - Magasins 
(..xl.u.) 

1986 	 1989 

Sales 

1986 

- Ventes 

1989 

Change in sales 
1989/1988 

Variation des 
v.ntes 1989/1988 

No. - nOire 5000 

CANADA 2,549 2,603 1,070,406 1,148,444 .7,3 
Census •etropolitan areasi 	Regions .Ctropolitainss 

ae recensesentZ 1 1 892 1 1 931 879,314 942 1 295 +7.2 
Calgary, Alta. 	- Aib. 86 84 33,450 36,946 +10.5 

C1,icoutl.i-Jonquiôre, Qué. 30 28 11,535 11,564 *0.3 

Ed.onton, Alta. 	- Alb. 119 113 40,563 44,785 +10.4 

Halifax, 	N.S. 	- N. 	9. 43 44 15,506 14,906 -3.9 

Ha.ilton, Quit. 54 56 22,277 24,477 .9.9 

Kitchener, Ont. 34 36 13,140 13,942 +6.1 

London, Ont. 44 55 16,174 19,675 +21.6 

Montréal, Qué. 514 507 243,855 249,722 +2.4 

Oshawa, Ont. 11 14 6,398 6,715 +5.0 

Ottawa-Hull, Ont., Qué. 106 107 50,305 57,620 +14.5 

Québec, Qué. 112 113 61,021 62,394 +2.3 

Regina, S.sk. 21 23 7,497 7,288 -2.8 

Saint John, N.B. 17 17 4,807 4,961 3.2 

Sasetoon, Sask. 18 18 7,172 7,364 .2.7 

St. Catharirues-Niegere, Ont. 20 22 1,358 6,180 +11.2 

St. 	John's, Nfld. 	- T.-N. 14 14 6,904 7,522 •9.0 

Suury, Ont. 12 14 5,029 5,158 +2.6 

Thtgid.r Bay, Ont. 9 B 4,271 4,017 5.9 

Toronto, Ont. 393 421 222,803 244,016 '9.5 

Trois-RiviIrss, Qué. 19 17 8,935 9,055 +1.3 

Vancouver, B.C. - C.8. 113 120 51,522 58,391 13.3 

Victoria, B.C. 	- C.-B. 14 15 6,010 7,185 +19.6 

Windsor, Ont. 20 20 8,452 9,907 +17.2 

Winnipeg, Man. 65 65 24,330 26,505 +6.9 

Census agglo.erationsZ 	Agglosratlons Us 
recensosentZ 

Population, 25,000 and over • it plus 370 376 122,640 132,519 48.1 
Baie Co..au, Qué, 4 4 1,304 1,416 +5.6 

Barn., Quit. 10 12 2,965 3,755 +26.6 

B.1l.ville, Ont. 6 5 1,890 2,025 +7.1 

Brantford, Ont. 11 11 3,172 3,423 +7.9 

Brockvills, Ont. 4 3 x x x 

Charlottetown, P.E.I. - i.-P.-E. 6 5 x x 

Chatha., Ont. 6 6 2,167 2,070 -4.5 

Chilliwack, B.C. 	- C.-B. 2 2 x x x 

Cornerbrook, Nfld. - 1.-N. 4 4 x x x 

Cornwall, Ont. Qué. 7 6 1,707 1,786 +4.4 

Courtenay, B.C. - C.-B. 2 2 ii x 

Dru..ondville. Qué. 6 11 2,908 3,757 29.2 

Fredericton, N.E. 10 11 3,467 3,780 +9.0 

Granby, Qué. 12 10 4,258 4,526 +6.3 

Gu.Lph, Ont. 11 10 3,448 3,293 -4.5 

Joliette, Qué. 9 9 4,164 4,315 +4.1 

Keuloops, B.C. 	- C.-B. 5 6 1,428 1,683 +17.9 

Keiowna, B.C. 	- C.-B. 4 5 2,072 2,727 +31.6 

Kingston, Quit. 15 13 4,338 4,776 10.1 

Medicine Hat, Alt.. - Alb. 4 4 1,216 1,302 +7.1 

Midland, Ont. 4 6 986 1,233 +25.1 

Moncton, N.E. 20 17 6,782 6,931 +2.2 

Moos. Jaw, Sask. 3 3 683 689 •0.9 

Nanai.o, B.C. 	- C.-B. 9 9 2,222 2,490 +12.1 

New Glasgow, N.S. - N.-. 10 10 2,237 2,363 +5.6 

North Bay, Ont. 8 8 2,287 2,065 -9.7 

Orillia, Ont. 2 5 x 1,238 x 

Owen Sound, Quit. 4 3 807 942 +16.7 

Petarborough, Ont. 9 10 3,158 3,582 +13.4 

Port Albarril, B.C. 	- C.-B. 1 1 x x x 

Prince Albert, Sask. 4 4 1,286 1,264 1.7 

Prince George, B.C. 	- C.-B. 5 5 2,065 2,418 +17.1 

Ri.ouski, Qué. 5 8 3,332 3,581 *7.5 

Rouyn, Qué. 6 9 2,208 2,715 +23.0 

Saint-Hyacinth., Qué. 9 10 3,503 3,579 +2.2 

Saint-j.an-sur-Rlctislieu, 	Qué. 13 13 4,767 5.348 12.2 

Saint-Jérô.e, Qué. 11 11 4,955 5,195 +4.8 

Salab.rry-d.vallsyfleld, Qué. 6 7 2,731 2,613 -4.3 

Semis, Ont. 7 7 2 1 585 2,736 +5.8 

Seult St.. Marl., Owt. 11 11 2,318 2,758 •19.0 

S.pt-t1.s, Qué. 3 3 1,150 1,169 -0.9 

Shawinigan, Qué. 10 9 2,667 3,266 +13.9 

Sh.rbrooke, Qué. 27 25 11,919 11,691 -1.9 

Sorel, Qué. 8 9 2,504 2,622 +4.7 

Stratford, Quit. 
Sydney, N.S. 	- N.-. 

2 
9 

2 
9 

x 
2,268 

x 
2,526 

ii 
*11.4 

Sydney Mines, N.S. - N. -. 3 2 x x x 

Terrace, B.C. 	- C.-6. 
Thetford Mines, Qué. 

1 
4 

1 
5 

x 
1,315 

a 
1,460 

a 
+11.0 

Trenton, Ont. 1 1 a a a 

Truro, N.S. 	- N.-. 3 5 a 913 a 

Vernon, B.C. 	- C.-B. 3 3 936 1,020 •9.0 

Victoriaville, Qué. 6 6 
296 

2,872 
68,453 

2,953 
73,625 

+2.8 
.7.6 411 other 	Toutes les autres 287 

Includes eons, wo..n's, thlldr.n's end fe.11y sho. stores. - Co.pr.nd les .agasins do chaussurse pour hoeu.s, da..s, erifants 
at la f..11l.. 
Based an the 1961 Census deslgri.tlons. - D'rCs l.a definitions du r.censa.ant da 1981. 
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Table 32. 	HistorIcal Statistics of Wosen's Clothing Chains, Canada, 1974•1989 
Taoleau 32. Statistiques historipues sur los chaines de •agasins de v6tents pour des, Canada, 1974.1989 

year 

Annáe 

Chains 

Chaines 

Stores 

Magasins 

Average 

Naxleus 

I4oyenne 

Sales 

Ventes 

Total 	Average 

value 	per store 

YaI.ur 	Moyenne 

total. 	par 

.agasin 

Salaries 
and 

wages 

R6.unó- 
ration 

Accots 
outstanding 
at year and 

Cróances 
activ.s I 

1s fin de 
PannIe 

Inventory at 

year end for 
stores and 
wCrehouses 

Stocks a 
Is fIn de 

l'annIo pour 

eagasins et 

entrepôts 

Ho. 	- nbre $000 

1974 89 1,365 1,454 381,111 279 66,824 9,796 54,537 

1975 87 1 0 491 1,630 471,913 317 83,594 10,835 64 0 600 

1916 90 1,653 1,755 518,638 314 94,978 9,328 65,868 

1977 95 1,787 1,919 589,514 330 110,105 12,380 86,758 

1978 97 1,919 2,046 681,040 355 125,683 13.192 103,545 

1979 98 2,067 2.193 758,486 367 144,606 14,019 117,963 

1980 100 2,199 2,295 869,398 395 155,733 14.571 135,211 

1981 94 2,615 2,766 1,0Z3,614 391 .. .. l61,Z34 

1982 120 2,986 3,095 1,189,668 398 .. .. 198,400 

1983 142 3,214 3,355 1,357,167 422 215,418 .. 226,214 

1984 155 3,467 3,659 1,556,522 449 246,939 .. 265,055 

1985 165 3,820 4,056 1,622,605 477 285,600 .. 261,417 

1966 156 4,061 4,256 2,024,732 499 318,743 .. 342,915 

1987 173 4.492 4,694 2,206,392 491 358,655 .. 506,495 

1988 129 4,610 4,840 2,295,132 496 382,467 .. 323,730 

1989 118 4,675 4,950 2,417,072 517 407,425 .. 340,313 

Wosn' a Clothing Chains 

• Sales of women's clothing chains ross by 
5.3Z in 1989 to a total of $2.4 billion. 

• The number of chain organizations decreased 
to 118 from 129 in the previous year. This 
decline is largely based on increased sampl-
ing thresholds applied in 1988. The maximum 
number of locations in operation expanded to 
a total of 4,950 compared with 4,840 in 
1988. 

• Average sales per store rose from $498,000 
in 1988 to $517,000 in 1989. 

• All provinces reported higher sales compared 
with the previous year. Significant percen-
tage increases were raported in Prince 
Edward 	Island, 19.2X and 	Newfoundland, 
16.3Z.  

• Ontario remained the leading province in 
terms of market share, with 39.6Z of the 
sales of all women's clothing chains in 

Canada. 

chalnes de .agasins de vêt...nta pour ds 

• En 1989s l.a ventes des chaines de magesins 
de vêt.ments pour dames ont augmentó du 5.3% 
pour atteindra un total de $2.4 milliards. 

• 1a nombre d.ntreprises de magasins i suc-
cursales a diminuó de 129 an 1988 a 118 an 
1989. Cette baisse rósulte, an grande par-
tie, dune augmentation dana lea sculls du 
procassus d'chantillonage on 1988. Le noun-
bre maximal do points de vente seat accru 
de 4,840 lannóe prócód.nte 1 4,950 an 1989. 

• Le chiffre moyen des ven*.s par magasin I 
augmenté de $498,000 an 1988, 1 $517,000 an 
1989. 

• Toutes lea provinces ont signalé des hausses 
de ventes par rapport I l'année prócdsrute. 
Les augmentat ions lea plus importantas fu-
rent enregis*ré.s a l'tle-du-Prince-Edouard 
(19.2?.) at Terre-Neuve (16.3Z). 

• LOntarlo détient toujours la part du marchó 
la plus important., soik 39.6? des ventsa de 
toutes lea chaines de magasins ds vêtamen*s 
pour dames au Canada. 
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Table 33. Woen's Clothing Chains, Canada, by Province, 1988 and 1989 
Tableau 33. Chaines de •agasins de vêteuents pour dm55, Canada • par province, 1988 et 1989 

Percentage change 
1989/1988 

Province 	 1988 	1989 
Variation an 
pourcentage 

1989/1988 

Canada 

Chains' 	Chaines' 	 Ho. 	nbre 	129 	11.8 

Stores (.mi.i.) Megasths (imiu) 	U 	U 	 4,840 	4,950 

SALES TOTAL • VEIfTES 	 $'OaO 	2,295,132 	2,417,072 	.5.3 

Newfoundland - Tarre-Neuve: 
Chains - Chaines No. - nbr. 20 20 
Stores (.axi.i) - Magasins (.axi) - 87 59 

Saiss - Total - Ventas 5'OOO 39,162 45,543 +16.3 

Prince Edward Island - Il.-du-Princ.-dcuard: 
Chains - Chain., Na. - nbr. 4 4 
Stores (.axi.m) - Magaains (.axi.i) 10 10 

Sales - Total - Vent., S000 4,299 5,125 +19.2 

Nova Scotia - Nouvel1e4cosse: 
Chains - Chain.. No. 	- ribr. 21 20 
Stores (uaxi.U) - Magasins (.axi.u.) 

5400 
134 138 

Sales - Total - Yenta, 58,676 6,623 10.1 

New Brunswick - Nouveu-Brunswick 
Chains - Chaines No. - nbre 18 18 
Stores (.axi.t) - Magasins (.axi.ua) 121 124 
Sales - Total - Ventus $000 49,967 54,226 •8.5 

Québec: 
Chains - Chaines No. 	- nbru 64 64 
Stores (.axi.u.) - Magasins (.axi.u.) 1,235 1,295 
Sal.. _ Total - Vent.. $000 548,968 585,917 +6.4 

Ontario: 
Chains - Chain.. No. - nbre 78 70 
Stores (.axi.u.) - Magasin. (.axi.u.) " 	- 1,727 1,755 

Sal.. - Total - Vent.. 5•000 941,972 956,821 1.6 

Manitoba: 
Chains - Chaines No. - nbr. 37 36 
Stores (axi.ua) . Megasins (.exi.uu) - 	- 201 202 
Sal.. - Total - Vent.. 6000 92,697 94,246 +1.7 

Saskatchewan: 
Chains - Chaines No. - rr. 23 23 
Stores (ewxi.a) - Maøa.ins (saxi.u.) 169 176 
Sales - Total - Vent.. 5000 68,924 76,751 +11.4 

Alberta: 
Chains - Chain.. No. - nbre 43 41 
Stores (.axi.uu) - Magasins (.axi) - 	'S  642 631 
Sales - Total - Vent.s $'OOO 256,392 280,144 +9.3 

British Coluabia - Colo.bie-Brltannique: 
Chains - Chain.. No. 	- rr. 40 35 
Stores (.axi.u.) - Plagasins (aaxiva) 514 530 
Sales - Total - Vent., 1'OOO 234,074 255,676 +9.2 

Yukon and Northwest Territories 
Yukon at Tarritoires do Nord-Ou.st: 

Chains - Chain.. No. 	nbre - - 
Stores (eaxicus) - Megasins (.axi.uu) - - - 
Sales - Total - Ventes 5000 - 

The aggregate of the nuaber of chains by province does not add to the Canada total since eany chains operate In .ore than one 
province and are counted once only at the Canada level. 

1 La soa.e des chain., par province no correspond pas au total du Canada du fait qu'un grand noebre dentre aXles opIr.nt dens 
plus dune province ccis no sont co.ptóes qu'une fois au nlveau national. 
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Table 34. lOosen's Clothing Chains, by Niaosr of Stores Operated, Canada, 1988 and 1989 
Tableau 34. Chalnes do •agasins dl vOta.ents pour doseS, salon le noubre as •agasins exploitOs, Canada, 1988 at 1989 

Huabar of stores Operated 	 Chains 	Stores (.axi.ua) 	Sales 

Noebre de esgasins exploités 	Chainas 	Nagasins (.axi.u) 	Vent.s 

No. 	- nbre Z No. - nbr.  
1988: 

4 - 	9 stores - .egesins 56 43.4 345 7.1 191.666 8.4 
10 - 19 Stores - eagasins 36 27.9 476 9.8 198,885 8.7 
20 - 49 stores - magasins 14 10.9 418 8.6 206,709 9.0 
50 - 99 stores eagasins 8 6.2 513 10.6 255,046 11.1 
100 stores and over - eagasins at plus 15 11.6 3,088 63.8 1,442,626 62.9 

Total 129 100.0 4,840 100.0 2 1 295,132 100.0 

1969: 

4 - 	9 stores - usgasins 41 34.7 258 5.2 136,452 5.6 
10 - 19 stores - eagasios 40 33.9 569 11.5 265,937 11.0 
20 - 49 stores eagasins 12 10.2 324 6.5 130,014 5.4 
50 - 99 stores megasins 10 8.5 664 13.4 361,775 13.0 
100 stores and over - .agasins at plus 15 12.7 3,135 63.3 1,522,894 63.0 

Total 118 100.0 4,950 100.0 2,417,072 100,0 

Table 35. lOosen's Clothing Chains, by Annual Sales Volie, Canada, 1988 and 1989 
Tableau 35. Chalnes de •agastns do vitosents pour des, salon 10 vollme des ventex aimuelles, Canada, 1988 at 1989 

Ainual sales volume 	 Chains 	Stores (eOxi.u) 	Sales 

Voju.• arwul des ventes 	 Chaines 	Mag.slfls (.exles) 	Ventes 

No. 	- flbre '. No. - nbre Z S'OOO Z 
1988: 

Under 	Mains de 62,000,000 14 10.9 94 1.9 23,527 1.0 
S 2,000,000 - 6 4,999,999 48 37.2 360 7.4 151,567 6.6 

5,000,000 - 	9.999,999 32 24.8 481 9.9 218,649 9.5 
10,000,000 - 	19,999,999 10 7.8 245 5.1 127,974 5.6 
20,000,000 - 	49,999,999 13 10.1 1 1 068 22.5 405,050 17.6 
50,000,000 and over - at plus 12 9.3 2,572 53.1 11368 1 365 59.6 

Total 129 100.0 41840 100.0 2,295,132 100.0 

1989: 

Under - Mains do $2,000,000 5 4.2 35 0.7 5,962 0.2 
$ 2,000,000 - $ 4,999,999 39 33.1 293 5.9 118,891 4.9 

5,000,000 - 	9,999,999 37 31.4 573 11.6 249,512 10.3 
10.000,000 - 	19,999,999 14 11.9 360 7.3 189,161 7.8 
20,000,000 - 	49,999,999 10 8.5 1,001 20.2 336,307 13.9 
50.000,000 and over - at plus 13 11.0 2,688 54.3 1,517,239 62.8 

Total 118 100.0 4,950 100.0 2,417,072 100.0 

Table 36. Wo.en's Clothing Chain Stores, by Annual Sales Voliae, Canada, 1988 and 1989 
Tableau 36. Succursales des chaines do .agasins do vOtosents pour doses, scion Xe voliae des ventes annuelles, Canada, 1988 

at 1989 

A,w,ual sales value. 	 Stores (.axi.u.) 	 Sales 

Voluse annual des vent.s 	 Magasins (.axi.u.) 	 Ventes 

No. - nbre 8'OOO Z 
1988: 

Under - Mains de $200,000 636 13.1 65,796 3.7 
$200,000 - $299,999 776 16.0 193,743 8.4 
300,000 - 	 399 1 999 933 19.3 328,233 14.3 
400,000 - 	499,999 936 19.3 422,492 18.4 
500,000 - 	699,999 616 16.9 476,368 20.6 
700,000 and over - at pIus 742 1513 788,498 34.4 

Total 4 1 840 100.0 2,295,132 100.0 

1989: 

Undar 	Mains de $200,000 600 12.1 71,968 3.0 
5200,000 - $299,999 738 14.9 181,899 7.5 
300,000 - 	399,999 834 16.8 295,070 12.1 
.00,000 - 	499,999 969 19.6 440,261 18.2 
500,000 - 	 699,999 1,032 20.8 617,627 25.6 
700,000 and over - at plus 777 15.7 812,248 33.6 

Total 4 1 950 100.0 2,417 0 072 100.0 
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Table 37. Wosn's Clothing Chain Stores, by Selected Localities, 1988 and 1989 
Tableau 37. Succursales des chaines de •agesins de vOtauents pour des, selon certainee agglosCrations, 1988 at 1989 

Stores - Magas ins 
(.axl.u.) 

1988 	1989 

- 

Sales 

1988 

- Vent.. 

1959 

Change in sales 
1989/1988 

Variation des 
ventes 1989/1988 

No. - nOr. S000 

CANADA 4,840 (0,950 2495 1 132 2,417,072 45.3 
Census •etropolitan areas' 	Regions •Ctrepoiitaines 

de recense.ent1 3,698 3,758 1,866,400 1 1 950 1 021 44.5 
Calgary, Alta. 	- Alb. 240 233 98,372 106,905 +8.7 

ChicoutlaiJonquière, Qué. 47 48 17,579 18,065 +2.8 

Edmonton, Alta. 	- AIb. 291 288 121,429 132,531 +9.1 

Halifax, N.S. 	- N.-E. 92 89 40,847 43,401 .6.3 

Ha.ilton, Ont. 127 117 61,613 60,183 -2.3 

Kjtchenr, Cot. 78 72 39,072 38,889 -0.5 

London, Ont. 93 99 50,269 50,552 +0.6 

Montréal, Qué. 658 484 314,738 329,146 +4.6 

Oshawa, Dot. 22 24 15,511 15,409 -0.7 

Ottawa-Hull, Cot., Qué. 231 214 111,141 118,119 .6.3 

Ouób.c, Qué. 193 205 93,161 99,280 +6.6 

Regina, Sask. 64 70 28,574 32,119 *12.4 

Saint John, N.B. 28 32 11,923 14,188 *19.0 

Saskatoon, Sask. 51 52 24,793 27,550 11.1 
St. Catharines-Niagera, Got. 36 41 19,885 20,855 449 

St. 	Johns, Nfld. 	- T.-N. 53 53 24,378 27,145 .11.4 

Sudbury, Got. 34 37 15,576 17,364 +11.5 

Thunder Bay, Dot. 24 21 12,620 11,605 -8.0 

Toronto, Dot. 720 766 465,502 473,513 +1.7 

Trols-Rlvièr.s, Qué. 33 31 14,460 14,736 +1.9 

Vancouver, B.C. - C.-6. 304 310 151,178 161,060 .6.5 

Victoria, 	B.C. 	- C.-$. 54 53 25,238 27,779 '10.1 

Windsor, Cot. 50 46 25,548 26,034 +1.9 

Winnipeg, 	Ian. 173 173 82,995 53,593 +0.7 

Census agglo.erations' - Agglo.érattans de 
recansosentl 

Population, 25,000 and over - at plus 713 747 286,372 312,023 09.0 
Bale Co.eeu, Qué. 3 3 1,091 1,145 .4.9 

Barn., Got. 30 28 13,735 13,585 -1.1 

Bellsvill., Ont. 23 21 9,316 8,742 -6.2 

Brantford, Cot. 30 28 10,209 11,370 +11.4 

Brockvjlle, Got. 9 9 2,534 2,967 +17.1 

Charlottetown, P.E.I. 	- t.P.. 7 7 x X 

Chatha., Cot. 25 22 7,185 7,644 +6.4 

Chilliwack, B.C. 	- C.-B. 5 9 3,259 3,622 +11.1 
Corn.rbrook, Nfld. - 1.-N. 8 9 3,193 4,593 +43.8 

Cornwall, Dot. Qué. 13 17 5,621 6,486 +15.4 
Courtenay, B.C. 	- C.-R. 3 4 1,292 1,676 .29.7 

Dr.ondvi1le, Qué. 6 13 1,973 2,956 +49.8 

Frednlcton, N.B. 17 16 7,994 8,846 +10.7 
Granby, Qué. 13 15 5,717 61059 .6.0 

Gu.lph, Dot. 30 30 12,272 11,770 -4.1 

Jolietto, Qué. 8 8 2,729 2,751 +0.8 

Keuloops, B.C. 	- C. -B. 22 22 6,935 8,487 +22.4 

Kalowna, 	B.C. 	- C.-B. 14 15 7,375 8,015 +5.7 

Kingston, Ont. 33 32 15,302 15,051 -1.6 

Medicine Hat, Alta. 	- AIb. 14 16 5,489 5,820 +6.0 

Midland, Ont. 6 6 2,257 1,530 -32.2 

Noncton, N.B. 40 39 19,755 201968 +6.1 

Nooso Jaw, Sask. 11 11 3,110 3,555 414.3 

P4.n.i.o, B.C. 	- C.-B. 24 25 8,255 10,133 +22.7 

New Glasgow, N.S. - N.-. 5 9 3.082 3,687 .19.6 

North Bay, Ont. 22 22 7,890 8,373 .6.1 
Onillia, Dot. 8 7 2,565 2,480 -3.3 

Owen Sound, Ont. 14 14 4,743 5,057 +6.6 

P.terborough, Ont. 16 20 8,134 8,387 +3.1 

Port Alberni, S.C. 	- C.B. 2 2 x x a 

Prince Albert, 5.5k. 15 15 4,756 5,548 +16.7 

Prince George, B.C. - C.B. 17 18 7,277 8,595 +18.1 

Ri.ouski, Qué. 12 15 4,673 7,105 +52.0 

Rouyn, Qué. 6 8 2,400 2,840 .18.3 

Saint-Hyacinttw, Qué. 13 17 4,572 5,307 +16.1 

Saint-Jean-sur-RIchuliaw, 	Qué. 15 17 5,559 5,481 -1.4 

Saint-Jérô.., Qué. 16 17 7,703 7,632 -0.9 

Salab.rry-d.-Vallsyfl.ld, Qué. 4 6 1,538 2,461 +60.0 

Sarnia, Dot. 20 20 7,926 8,597 +8.5 

Sault Ste. Marie, Got. 22 21 9,199 9,376 +1.9 

Sept-iles, Qué. 5 5 1,387 1,454 +4.8 

Shawinigan, Qué. 15 15 4,412 4,248 -3.7 

ué  Sherbrooke, Q. 34 35 12,913 14,330 +11.0 

Sor.l, Qué. 3 7 x 2,015 5 

Stratford, Dot. 
Sydney, H.S. 	- N.-. 

2 
15 

2 
15 

x 
7,724 

a 
5,394 

a 
+5.7 

Sydney Mines. N.S. 	- N.. - - - - - 

Terrace, B.C. 	- C.-B. 
Thetford Mines, Qué. 

3 
4 

4 
4 

x 
5,099 

x 
5,456 

x 
+7.0 

Trenton, Ont. 
Truro, N.S. 	- N.-. 

- 

6 
- 

9 
- 

2,579 
- 

3,451 
- +33.8 

Vernon, B.C. 	- C.-B. 10 10 3,816 4,184 +9.6 

Victoriaville, Qué. 9 10 3,168 3,267 +3.1 

All other - Toutes les autres 631 445 142,360 155 1 030 .8.9 

Based on the 1981 Census designations. - Oaprès 1.5 definitIons d,.j rec.os.ewnt a. 1981. 
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Table 38. 	HIstorical Statistics of Other General lerchandise Chains, Canada, 1974 1989 
Tableau 38. Statistiques historiques sur les chaines d'autres •agasins do uarchandises diverses, Canada, 1974• 1989 

Year 

*nnéo 

Chains 

Chaines 

Stores 

lagasifls 

Avorag. 

Maxiuuu 

Moy•nn. 

Solos 

Ventes 

Total value 

Valour total. 

Av.rega 

par storo 

Moy.nne 

par magasin 

Salaries 

and wagas 

Ré.uná-

ration 

Iny.ntory at 

year end for 

stores and 

warehouses 

Stocks 6 

1s fin do 

l'annós pour 

•agasins at 

.ntr.póts 

No. 	- nbr. $'OOO 

1974 43 2,253 2,322 1,757,968 780 255,409 368,550 

1975 42 2,311 2,400 1,870,690 809 322,932 374,941 

1976 43 2,037 2,448 1,877,930 922 318,881 400,863 

1977 42 1,938 2,035 1,947,159 1,005 322,460 440,669 

1978 40 1,955 2,083 2,077,291 1,063 318,420 533,397 

1979 36 1.977 2,052 2,195,480 1,111 349,188 549,063 

1980 33 2,032 2,088 2,403,486 1,183 388,731 605,847 

1981 32 2,115 2,163 2,560,926 1,211 .. 637,943 

1982 28 2,144 2,200 2,577,379 1,202 .. 588,050 

1983 33 2,240 2,294 2,795,337 1,248 291,676 648.952 

1984 32 2,357 2,457 2,991,460 1,269 321,474 723,069 

1985 32 2,649 2,535 3,204,664 1,309 320,237 755.190 

1986 28 2,383 2,539 3,268,430 1,372 316,625 969,285 

1987 26 2,427 2,518 3,189,269 1,314 266,783 716,344 

1988 27 2,482 2,562 3,259,593 1,313 290,898 739,324 

1989 28 2,437 2,491 5,456,097 1,418 307,094 793,660 

Other Gsn•ral Merchandiss Chains 

• Sales of other g.n.r.l merchandise chains in 
1989 ros• by 6.OZ over 1988 levels. 

• The number of chain organizations increased 
slightly from 27 in 1988 to 28 in 1989. The 
maximum number of stores in operation was 
lower in 1989, a total of 2,491 r.tail out-
lets compared with 2,562 in 1988. 

• Average sales per store increased by 8.OZ to 
$1.4 million in 1989. 

• All provinces with the exception of New 
Brunswick and Quebec reported sales 
increases. Significant percentage gains were 
reported in British Columbia, 17.3Z and in 
Alberta, 15.4Z. 

chaln.s d'autrss •aqasins de merchandises 
diverass 

• Lee v.ntes des chalnes dautr.s luagasins de 
marchandises divers.s ant augmenté d. 6.0 
par rapport au niv.au de 1988. 

• Le nombre d. magasins I succursales est 
passé de 27 an 1988 a 28 on 1989. Le nombre 
maximal de magasins an exploitation a dimi-
nué on 1989, atteignant un total d. 2,491 
points de vent., comparativement 1 2,562 an 
1988. 

• Le chiffro moyen des v.ntes par magasin 
s'est accru de 8.OZ pour atteindrs $1.4 mil-
lion an 1989. 

• Toutes l.s provinces a l'.xcep*ion du Nou-
v.au-Brunswick at du Québec ant enrsgistré 
des gains. Les augmantations lee plus impor-
tantes ant êtó signaléss an Colombis-Britan-
niqu. 17.3Z at an Alberta 115.4Z1. 
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Tadle 39. Other General Merchandise Chains, Canada, by province, 1988 and 1989 
TabLeau 39. Chaines d' autres .agasins de •archandises diverses, Canada, par province, 1988 et 1989 

Percen thge change 
1980/1988 

Province 	 1988 	 1989 
Variation an 
pourcentaga 

1989/1988 

Canada 

Chainsi • ChalnesL No. 	nbre 27 28 

stores (8j) . Maqasins (iiai.) a 1 1 562 2,491 

SALES . TUTAL • VEHTES $'aoo 3,259,593 3,45,97 4.6.0 

N.wfousidland - Terre-Neuvu: 
Chains - Chaines No. - nbrs 8 9 

Stores (.axi.uU) - 	lagasins (.axl.u.) 
5400 

139 162 

Sal.s - Total - V.nt.s K K K 

Prince Edward Island - t1e-du-Princ.-douard: 
Chains - Chaines No. - nbre 5 6 

Stor.s (uaxi) - N.g.sins (.axi.t) - 	- 26 Z3 
Sal.s - Total - Ventes S000 21,502 22,710 +5.6 

ova Scotia - Nouvell.-Ecosge: 
name - Chaines No. - nbre 10 10 

tor.s (.axi.u.) - Nagasins (eaxiva) - 185 171 

Sales - Total - Ventes $000 211,888 235,146 +11.0 

New Brunswick - Nouveau-Brunswick: 
Chains - Chalnes No, - nbr. 9 7 
Stores (.axieta) - Negasins (.sxieue) 130 121 
Sales - Total - Ventes S000 156,380 150,576 -3.7 

Québec: 
Chains - Chaines No. - nbre 15 15 

Stores (.axi.ua) - Nagasins (xl.u.) -  519 466 

Sales - Total - Ventes $000 551,670 542,914 -16 

Ontario: 
Chains - Chaines No. - nbr. 18 17 

Stores (.exieu) - N.gaslns (.axi.) 
5400 

864 834 

Sales - Total - V.nt.s 1,399,036 1,451,203 +3.7 

Manitoba: 
Chains - Chaines No. 	- rre 8 9 

Stores (uaxiai) - Magasins (.sxiuia) - 	- 136 137 

Sales - Total - V.ntes $000 127,164 140,618 .10.6 

Sask.tct,.ww: 
Chains - Chaines No. 	- rre 9 10 

Stores (.axieue) - Magasins (.exi.I.) - 174 174 

Sates - Total - Ventes $000 163,306 180,834 +10.7 

Alberta: 
Chains - Ch.in.s No. - nbr. 9 10 

Stores (eaxi) - Nagasins (eaxiau.) 194 203 

Sales - Total - Ventes $000 218,066 251,728 *15.4 

British Coluubia - Coloebie-Britamique: 
Chains - Chajnes No. - nbre 8 10 

Stores (.axi.) - Negasins (.axi.) -  182 186 

Sales - Total - Ventes V000 234,155 274,612 .17.3 

Yukon and Northwest Territories2  - 
Yukon at Turritoires du NordOuest 2  

Chains - Chaines No. - nbre 3 3 

Stores (eaxiu) - Megasins (.axieu.) - 	- 13 12 

Sales - Total - Ventes 5 , 000 x 

The aggregate of the n4er of chains by province does not add to the Canada total since wy chains operate in more than one 

provincu and are counted once only at the Canada level. 
La so..* des chainus par province no correspond pas au total du Canada du fait qu'un grand noebre d'entre dies opirent dens 
plus d'uno province aels no aUnt co.ptóes qu'isie fois au niv.au national. 
S.. Appendix II. Differences in Historical Data. 
Voir Append ice II. Divergences dens lea donnéss chronologiques. 
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Table 40. Other General Merchandise Chains, by Nsber of Stores Operated, Canada, 1988 and 1989 
Tableau 40. Chalnes d'autres •agasins de •archanaisas diverses, scion le nnebre do .agasins exploités, Canada, 1988 et 1989 

Nu.ber of stores operated 

Noebre €0. .agaslns •xploitós 

Chains 

Chaines 

Stores 

Plagasins 

(eaxi.i.) 

(.axiouu) 

Sales 

Ventes 

No. - nbre No. - nbrs Z $'OOO Z 

1988: 

4 - 	9 stores - 	agasins 9 33.3 47 1.6 140,430 4.3 
10 - 49 stores - .agasins 9 33.3 247 9.6 199,115 6.1 
50 stores and over - eagasins at plus 9 33.3 2.268 88.5 2,920,048 89.6 

Total 27 100.0 2 1 562 100.0 3 1 259,593 100.0 

1989: 

4 - 	9 stores - .ag.sins 10 35.7 56 2.2 155,161 4.5 
10 - 49 stores - 	agaslns 11 39.3 311 12.5 400,801 11.6 
50 stores and over - •egasins at plus 7 25.0 2,124 85.3 2,900,129 83.9 

Total 28 100.0 2,491 100.0 3,456,097 100.0 

Table 41. 	Other General Merchandise ChainL, by Annual 
Tableau 41. 	Chalnes d'autres sagasins do •archandises 

Sales Volme, Canada, 1988 and 1989 
diverses, scion is volias des v.ntss annusllss, Canada, 1988 at 1989 

Annual sales volume Chains Stores (.axioua) Sales 

Vol,ae annual des v.ntes Chaines Nagaskns (..xi.u.) Ventes 

No. - nbre Z No. - nbre 7. S 1 000 7. 

1988: 

Under - Moms de *10,000,000 8 29.6 65 2.5 5 5 

S 10,000,000 - $ 49,999,999 11 60.7 342 13.3 283,941 6.7 
50.000,000 - 	 109,999,999 2 7.4 57 2.2 a a 

110,000,000 and over - at plus 6 22.2 2,098 81.9 2,789,316 85.6 

Total 27 100.0 2,562 100.0 3,259,593 100.0 

IIj;5 

Under - Moms de $10,000,000 6 28.6 62 2.5 43,120 1.2 
S 10,000,000 - $ 49,999,999 10 35.7 242 9.7 239,505 6.9 

50,000,000 - 	109,999,999 3 10.7 96 3.9 185,697 5.4 
110.000,000 and over - at plus 7 25.0 2.091 83.9 2,987,775 86.4 

Total 28 100.0 2,491 100.0 3,456,097 100.0 

Table 42. Chain other General Merchandise Stores, by Annual Sales Vol€e, Canada, 1988 and 1989 
Tableau 42. Succursales des chalnes d' autres •agasins do •archandisos diverses, scion Ia voltms des vsntss annuelles, Canada, 

1988 at 1989 

Annual sales volu.. 	 Storsa (.axi.u.) 	 Sales 

Volu.e annu.l des v.ntes 	 I4agasins (.axl.u.) 	 V.nt.s 

- ribra 
	 $000 

1981: 

Under - Moms de $300,000 
$ 300.000 - $ 599.999 

600,000 - 999.999 
1 1 000,000 - 1,999.999 
2,000,000 - 3.999,999 
4,000,000 and over - at plus 

Total 

1989: 

Undr - MoOns de $300,000 
3 300,000 - $ 599,999 

600,000 - 999,999 
1,000.000 - 1,999,999 
2,000.000 - 3,999,999 
4,000,000 and over - at plus 

Total 

499 19.5 90,676 2.8 
545 21.3 239,666 7.4 
447 174 351,074 10.8 
623 24.3 915.933 28.1 
352 13.7 931.864 28.6 

96 3.7 730,381 22.4 

2,562 100.0 3,259,593 100.0 

437 17.5 81,906 2.4 
517 20.8 225,085 6.5 
402 16.1 315,241 9.1 
642 25.8 947,889 27.4 
375 15.1 991,116 26.7 
118 47 894,861 25.9 

2 1 491 100.0 3,456,097 100.0 
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Table 63. Chain other General Merchandise Stores, by Selected Localities, 1088 and 1989 
Tableau 43. Succursales des chalnas d'autres •agasins do •archandises diverses, scion certaines agglo.erations, 1988 et 1989 

Stores - Magasins 
(.axiuua) 

1988 	1989 

Sales - 

1988 

Ventes 

1989 

Change in sales 
1989/1988 

Variation des 
v.ntes 1989/1988 

No. - nbre SO0O 

CANADA 2,562 2,491 3,259,593 3,456,097 .6.0 
Census aetropolitan areas1 - Regions •étropolitaines 

de recenseuenti 657 643 1,281,040 1 1395,809 .9.0 
Calgary, Alta. 	- aib. 10 11 31,947 36,235 113,4 

Chicouti.i-JonquiIre, Qué. 6 3 X X S 

Ed.onton, Alta. - am. 23 26 49,082 57,183 +16.5 

Halifax, N.S. 	- N.-. 27 23 45,672 64,729 +41.7 

Ha.ilton, Ont. 43 41 84,043 83,239 -1.0 

Kitchener, Ont. 23 23 42,818 42,609 -0.5 

London, Ont. 24 22 38,554 36,737 -6.7 

Montréal, Qué. 108 102 149,942 150,975 +0.7 

Oshewa, Ont. 13 12 29,741 26,718 -10.2 

Ottawa-Hull, Ont., Qué. 31 31 62,715 71,538 +14.1 

QuebeC, Qué. 23 21 28,467 29,253 +2.8 

Regina, Sask. 5 6 17,846 32,442 +81.8 

Saint John, N.B. 11 14 18,580 19,765 +6.4 

Saskatoon, Saak. 7 8 18,387 18,714 +1.8 
St. Catharines-Niagara, Ont. 40 40 52,140 55,127 +5.7 

St. 	Jofln's, Hfld. 	- 1.-N. 7 7 22,108 22,911 +3.6 

Sudbury, Ont. 11 11 20,983 21,035 +0.2 

Thunder Say, Ont. 6 6 12,506 11,616 -7.1 

Toronto, Ont. 171 160 394,649 432,043 +9.5 

Trois-Rlvlères, Qué. 3 3 x a a 

Vancouver, B.C. 	- C.-B. 16 23 61,359 83,398 +35.9 

Victoria, 	B.C. 	C.8. 4 3 4.881 a a 

Windsor, Ont. 16 17 31,995 29,953 -6.4 

Winnipeg, Man. 29 30 48,948 53,412 9.1 

Census aggicuerations' - AggJ.auera'tions do 
recense.entL 

Population, 25,000 and over 	at plus 302 293 507,132 506,668 •0.1 
Baie Co.eau, Qué. 4 4 9,064 9,480 +4.6 

Barrie, Ont. 8 7 23,554 23,287 -1.1 

Belleville, Ont, 8 7 13,494 12,205 -9.6 

Brantford, Ont. 9 10 13,739 14,794 +7.7 

Brockville, Ont. 2 3 a 6,574 x 

Charlottetown, P.E.I. 	- t.-P.-. 7 7 10,265 11,349 +10.6 

Chathee, Ont. 7 7 10,823 10,635 -1.7 

Chilliweck, B.C. 	- C.-B. 3 3 7,474 7,896 +5.6 

Corn.rbrook, Mfld. - 1.-N. 6 6 12,357 12,326 -0,3 

Cornwall, Ont. Qué. 9 9 11,163 10,193 -8.7 

Courtenay, S.C. 	- C.-B. 4 4 a a a 

Oru..ondville, Qué. 1 1 a a a 

Fredericton, H.S. 5 5 11,210 10,637 -5.1 

Granby, Qué. 1 1 x a a 

Gulph, Ont. 9 8 14,348 13,595 -5.2 

Joliette, Qué. 3 3 6,808 6,951 +2.1 

Kasloops, 	B.C. 	- C. -B. 1 1 x a a 

ICelowne, 	B.C. 	- C.-E. 4 4 7,934 8,552 +7.8 

Kingston, Ont. 12 11 20,523 18,530 -9.7 

Medicine Hat, Alta. 	- Aib. 4 3 10,486 a a 

Midland, Ont. 7 7 8,014 7,591 -5.3 

Moncton, N.B. 13 13 16,555 15,963 -3.6 

Moose Jaw, Salk. 5 5 6,189 6,012 2.9 

Nanai.o, B.C. 	- C.-B. 2 2 a a x 

New Glasgow, N.S. - N.-L 9 8 17,659 17,013 -3.7 

North Bay, Ont. 17 15 16,243 17,079 +5.1 

Orillia. Ont. S 5 14,362 15,331 +6.7 

Owen Sound, Ont. 6 6 6,729 6,643 -1.3 

Paterborough, Ont. ii 12 17,152 16,986 -1.0 

Port Alberril, B.C. 	- C.-S. 5 5 3,556 a a 

Prince Albert, Sask. 3 3 4,189 4,129 -1.4 

Prince George, B.C. - C.-8. 3 3 6,819 7,265 +6.5 

Rienuski, Qué. 4 4 a a a 

Rouyn, Qué. 4 4 13,365 11,536 -13.7 

Saint-Hyacinthe, Qué. 3 3 6,142 6,315 +2.8 

Saint-J.an-sur-Rich.ileu, 	Qué. 4 3 4,459 3,362 '24.6 

Saint-Jóró.., Qué. 3 3 a x a 

Salaberry-de-Valleyfield, Qué. 3 3 a a a 

Sarnia, ant. 8 7 12,907 12,477 -3.3 

Sault Ste. Marie, ant. 7 7 15,760 15,254 -3.2 

Sept-Iles, Qué. 2 2 a a a 

Shawinigan, Qué. 6 6 a a a 

Sherbrooke, Qué. 3 3 x a a 

Sorel,Qué. 3 2 a a a 

Stratford, Ont. 3 3 6,145 5,813 -5.4 

Sydney, N.S. 	- N.-. 18 19 30,253 31,976 .5.7 

Sydney Mines, N.S. 	- N. -L 5 4 7,283 a a 

Terrace, B.C. 	- C.-B. 3 3 a S S 

Thetford Mines, Qué. 3 3 a a a 

Trenton, ant. 5 6 12,591 13,697 +8.8 

Truro, 	N.S. 	- 	N.-. 13 13 13,288 12,481 +6.1 

Vernon, B.C. 	- C.-B. 4 3 a a a 

Victoriaville, Qué. 5 4 8,826 a a 

All other 	Tou'tes las autrts 1,603 1 0555 1,471,413 1 1553,622 .5.6 

Based on the 1081 Census designations. -Oaprès lea definitions du r.censs.ent de 1981. 
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Table 44. 	Historical Statistics of Depertient Stores, Canada, 1974 1989 
Taoleau 44. Statistiques historiques sur las grands .agasins, Canada, 1974-1989 

Stores Sales Salaries Accounts Inventory at 
and outstanding year and for 

Year Fires Hag.sins Yentas wages at year end' stores and 
warehouses 

Anne, Flr.et Average Total Average 
valu, per store Récuni- Crünce, Stocks a 

Maxi.um ration active, 6 Is fin ds 
Moyenno Valeur Nayenna In fin de l'anMe pour 

totele par l'annó.' .agasins at 
eagasin entrepôts 

No. - nbre $'OOO 

1974 37 548 579 5,110,902 9,326 925,483 1,125,622 1,296.414 
1975 34 580 608 5,828,141 10,049 .. 1,232,296 1,349,476 
1976 32 608 619 6,514,325 10,714 1,236,029 1,313,877 1,614,824 
1977 32 634 644 6,960,460 10,979 1,307,404 1,380,525 1,676,793 

1978 29 662 686 7,790,490 11,768 1,415,179 1,518,782 1,952,433 
1979 28 703 713 8,652,972 12,309 1,521,406 1,631,999 2,202,408 
1980 27 735 752 9,597,256 13,057 1,725,010 1,658,191 2,505,521 
1981 26 773 798 10,295,178 13,318 .. 1,788,145 2,844,203 

1982 25 790 810 10,284,895 13,019 .. 1,755,331 2,003,676 
1983 24 797 809 11,001,426 13,804 1,630,458 1,887,032 2,086,362 
1984 24 802 819 11,576,014 14,434 1,706,457 2,152,727 2,212,156 
1985 18 793 815 12,261,128 15,462 1,706,267 2,396,596 2,465,049 

1986 16 789 607 12,902,694 16,353 2,036,770 2,521,548 2,806,523 
1987 15 819 842 12,951,527 15,814 1,982,657 2,668,759 2,767,744 
1988 14 823 837 13,310,848 16,174 2,001,794 2,954,493 2,670,505 
1989 14 840 860 13,985,600 16,650 1,981,251 3,250,429 2,865,109 

Note: Starting in 1982, the inventory repres.nts the total stocks on hand (reported at cost price') at the and of the fires' 
operating period.. Prior to 1982, the inventory was based on the .onthly stocks reported at 'selling price' as of 
Dace.bar 31. 

Nota: Depuis 1962, 1.s stocks r.pris.ntant l'inventeire an cain (diclaré au prix cotant') 8 Is fin de 1ann4e d'affaires 
des entreprises. Avant 1982, ccs donnóes provenaient dee stocks aensuels dóclerós au 'prix de vent.' 1. 31 déceubre. 

1  Based on the eccounts outstanding reported on the .onthly survey for Deceuber of each year (see Statistics Canada Catalogue 
no. 63-002). 
Salon las crCances actives dócleróes pour 1',nquite .ensuelle pour dóce.bre de cheque annóe (consulter 1. no 63-002 au 
catalogue) 

Table 45. 	Historical Statistics of Sales of Departoent Stores, as a Percentage of Total Retail Trade, Canada, by Province 
1976- 1989 

Tableau 45 • 	Statlstiques historiques cur los ventec 	es grands 
________ 

.agasinc, par rapport 8 l'enale du ooeraa de detail, 
Canada, salon is province, 1974-1989 

Hcw- Prince Nova New British 
found Edward Scotia Brunswick Colu.bia 

Year 	land Island 
Canada Québec 	Ontario 	Manitoba 	Saikat- 	Alberta 

Anni. 	Terre- Ile-du- Nou- Nouveau- chewan 	Coloie- 
Neuve Prince- yelle Brunswick Britannique 

douard ecosse 

per cent - pourcentags 

1976 11.5 8.9 13.0 8.9 8.6 8.5 11.6 15.8 6.9 16.7 15.0 
1975 11.4 8.3 14.2 9.0 8.9 8.7 11.4 15.6 7.2 16.1 15.3 
1976 11.5 7.9 15.2 9.0 9.1 9.0 11.5 15.7 7.2 15.9 14.9 
1977 11.3 7.8 15.1 9.1 9.3 8.5 11.4 15.9 7.6 15.5 14.5 

1978 11.3 7.5 14.4 8.8 9.3 8.5 11.4 15.6 7.5 15.4 14.9 
1979 11.2 7.7 14.5 8.5 9.2 8.2 11.4 15.7 7.5 14.9 15.4 
1980 11.4 7.6 14.6 8.8 9.1 8.3 11.2 15.1 7.5 14.2 15.3 
1981 10.9 7.3 14.2 8.9 9.0 8.0 10.7 14.5 7.4 13.9 15.0 

1982 10.5 6.9 14.6 8.9 6.9 7.6 10.2 14.0 7.4 13.7 14.6 
1983 10.3 6.6 14.3 9.1 8.7 7.6 10.1 13.7 8.0 13.5 14.4 
1984 9.9 6.7 13.5 8.6 6.7 7.3 9.5 13.2 8.4 12.9 13.5 
1985 9.5 6.6 12.6 8.5 6.2 7.2 9.1 11.8 8.1 11.6 12.6 

1986 9.2 6.4 12.3 8.7 7.6 6.9 9.1 11.5 7.8 11.4 12.4 
1967 8.4 5.5 12.8 8.3 7.5 6.3 8.8 10.4 7.5 10.0 10.5 
iqaa 6.0 5.2 12.6 6.0 7.3 6.1 86 9.6 7.2 9.2 9.6 
1989 8.0 5.0 12.1 7.9 7.1 6.1 8.7 9.3 7.0 8.9 9.3 

Note: Prior to 1965, British Coluebia included Yukon and Northwest Territories. 
See Appendix II for explanation of adjuetuents to the data. 

Hots: Avant 1985, les donná.s da Coloebie Britennique, co.prennaient is Yukon at 1.. Terrltoire, du Nord-Ouest. 
Voir l'appendice II pour Pexplication des aodifications epportáes eux Oonni.i. 
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7 
37 

453,850 

6 
28 

302,963 

11 
156 

2,548, 740 

10 
330 

5,526,673 

6 
34 

513,581 

6 
32 

396,521 

7 
95 

1,472,643 

7 
107 

1,786,045 

16 

880 

13,988,600 +5.1 

5 
12 

168,077 +3•5 

4 
6 

90,473 +1.2 

7 
39 

469,834 +3.5 

6 
31 

311,191 +5.0 

10 
161 

2,603,184 2. 1 

10 
346 

5,851,800 +5.9 

6 
35 

590,271 +2.9 

6 
32 

39S,323 -0.3 

7 
93 

1,551,592 +5.4 

7 
105 

1,948,855 +9. 0 
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Table 46. Departoent Stores • Canada, by Province, 1988 and 1989 
Tableau 46. Srands •agasins, Canada, par province, 1988 at 1989 

Province 1988 1989 

rcentage change 
1989/1988 

Variation an 
pourcentage 

1989/1988 

Canada 

Fir,sl 	Firuesi 

Stores (.axLu.m) Magasins (•axi) 

SALES • TOTAL VENTES 

Newfoundland - T.rre-Nsuve: 
Fir.. - Fir.., 
Stor.s (.axi.u.) - Ilagasin. (.xl.) 
Sales - Total - Vent., 

Prince Edward Island - tie 	Princ.-douard: 
Fires - Firs 
Stores (.axia) - Magasins (.axi.a) 
Sales - Total - Ventes 

Novs Scotia - Nouv.11.-co.,.: 
Fi.rs - Fjr.es 
Stores (.axi.u.) - Nagasins (.axi.) 
Sal.. - Total - Vent., 

New Brunswick - Mouveuftrun,wick: 
Fir., - Firs 
Stores (u,axi.uu) - Magasins (.axiue) 
Sales - Total - Ventas 

Québec: 
Fir., - Firees 
Stores (.axi.u.) - Magasins (.axieu.) 
Sal.. - Total - Vent., 

Ontario: 
FIr.s - Fir... 
Stores (uaxi.uu) - fagasins 	 mumi 
Sales - Total - Vent., 

Manitoba: 
Fir., - Fir... 
Stores (.axi.u.) - Mag..ln. (.axiaa) 
Sales - Total - Vent.. 

Saskatchewan: 
Fires - Fir.es 
Stores (.axi.u.) - Nagasins (.axiuu.) 
Sales - Total - Vent., 

Alberta: 
Fires - Flr.es 
Stores (.axlet) - Magasins (.axlj.) 
Sales - Total - Vent., 

British Colu.bia - Coloebis-Brltannlqus: 
Fir., - Fir.es 
Stores (.axl.u.) - Nagesins (.axl.u.) 
Sales - Total - Ventes 

Yukon and Northwest Territories 2  - 
Yukon at Territoires du Nord-Ouest': 

Fir.. - Flrs 
Stores (.5xi.m) - Nagasins (.axi.ua) 
Sales - Total - Vent., 

No. - nbre 

5000 

The aggregate of the ni.br of fir.s by province does not add to the Canada total since .any fir., operate In more than one 
province and are counted once only at the Canada level. 
La so..e des f1rs per province no correspond pas au total du Canada du felt quun grand noubre dentre dies opórant dans 
plus d'une province .ais no sent co.ptáes q,fune fols au niveau national. 

2 Se. Appendix II. Differences in Historical Data. 
Voir Appendice II. Divergences dens i.s donnée, chronologiques. 
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Table 47. Departoent Stores, by PQmber of Outlets, Canada, 1988 and 1989 
Tableau 47. Grands eagasins, selon Xe noubre do points Us vents, Canada, 1988 at 1989 

Nu.bsr of stores operated Fins Stores (aexisus) Sales 

No.bre de sages ins sxploités Fir.es Negacins (.axi.uu) Ventes 

No. - nbre 1 No. - nbre  

1958: 

1 - 49 stores - eagasins 8 57.1 136 16.2 2,117,251 15.9 
50 stores and over - •agasins at plus 6 42.9 701 83.8 11,193,597 84.1 

Total 14 100.0 837 100.0 13 1310 1848 100.0 

1989: 

1 - 49 stores - sagasins 	 7 	 50.0 	 75 	 8.7 	 1,478,575 	 10.6 
SO stores and over - .agasins at plus 	7 	 50.0 	 785 	 91.3 	 12,507,025 	 89.4 

Total 	 14 	100.0 	860 	100.0 	13,988,600 	100.0 

Table 48. Deparent Stores, by Annual Sales Vole, Canada, 1988 and 1989 
Tableau 48. Grands .agasins, solon Is voliae des ventes aiviusllss, Canada • 1988 at 1989 

A,w,ual sale, voluse Fires Stores (aaxieU) Sales 

Volu.e eiva1 dsa ventes Firues Magasins (.axi.us) V.nt.s 

No. - nbre 1 No. 	- nflr.  

1968: 

Under - 14o1r. de $999,999,999 8 57.1 136 	 16.2 2,117,251 15.9 
$999,999,999 and over - at PIUS 6 42.9 701 	 83.8 11,193,597 84.1 

Total 14 100.0 837 	100.0 13,310,848 100.0 

1989: 

Under - Mains U. $999,999,999 8 57.1 128 	 14.9 2,050,573 14.7 

$999,999,999 and over 	at plus 6 42.9 732 	 85.1 11,935,027 85.3 

Total 14 100.0 860 	100.0 13,985,600 100.0 

Table 49. 	Departlont Store Outlets, by Annual Sales Voluce, Canada, 1988 and 1989 
Tableau 49. 	Points do vents des grands •agutns, solon le voI'e des ventes annuelles, Canada, 1988 at 1989 

Annual sal.g volus. Stores (.axi.u.) Sales 

Voluse arvvu.1 des v.ntes Magasins (..xi.u.) Vsntes 

No. - nbr. 1 1 

1988: 

Under - Moms de $5,000,000 68 8.1 201,766 1.5 

$ 5 1 000.000 - $ 9 1 999,999 222 26.5 1,735,526 13.0 

10,000,000 - 	19,999,999 377 45.0 5,140,239 58.6 

20,000,000 - 	49,999,999 143 17.1 4,140,029 31.1 

50,000,000 and over - at plus 27 3.2 2,093,288 15.7 

Total 837 100.0 13,310,848 100.0 

1969: 

Under - Moms de $5,000,000 81 9.4 260.035 1.9 

S 5,000,000 - $ 9,999,999 210 24.4 1,670,867 11.9 

10,000,000 	19,999,999 387 45.0 5,362,791 38.3 

20,000,000 - 	49,999,999 157 18.3 4,681,516 33.5 

50,000,000 and over - at plus 25 2.9 2,010,391 14.4 

Total 860 100.0 13 1 985 1 600 100.0 
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Table 50. Niber and Sales of Departoent Store Outlets, by Physical Size and Sales Per Square Metre (Foot), Canada, 1988 
and 19891 

Sales per square eatre (foot) 

Vantes par m6tre (pied) carré 

Size of store in square ..tres (f.et) 
Under - Mains de 	$1,000 - $1,299 	$1 1 300 - $1,599 

	

Total 	$1,000 ($93) 	($93 - $121) 	($121 - $149) 

	

No. - nbr. 	$'OOO 	No. - nbre 	$000 	No. - nbr. 	$'OOO 	No. - nbre 

1988: 

Total 	 813 13,159,551 	23 	107,898 	58 	526,702 	132 

Under - 5 000 	(53,820) 240 1,761,258 14 30,242 12 53,628 35 

5 000 - 5 999 (53,820 - 64,573) 149 1,625,622 2 10,445 9 55,863 19 

6000 -6 999 (64,584 - 75,337) 79 1,156,781 - - 2 15,525 12 

7 000 - 7 999 (75,348 - 86,101) 59 892,306 3 20,372 6 52,999 11 

a 000 - 8999 (86,111 - 96,865) 63 1,090,382 1 5,850 8 77,761 14 

9 000 - 9 999 (96.875 - 107,629) 63 1,331,950 2 18,577 6 67,986 12 

10 000 (107,639) and over 160 5,301,251 1 22,412 15 202,940 29 

1989: 

Total 816 13,700,144 14 58,886 58 486,591 107 

Under - 5 000 (53,820) 234 1,814,161 6 14,248 17 71,027 26 

5 000 - 5 999 (53,820 - 64,573) 150 1,679,791 3 14,641 8 48,365 16 

6 000 - 6 999 (64,564 - 75,337) 82 1,277,212 - - 4 32,941 6 

7 000 - 7 999 (75,346 - 86,101) 58 923,243 3 15,721 5 43,244 9 

8000-8 999 (86,111 -96,865) 68 1,241,839 1 3,650 6 56,011 10 

9000 -9999(96,875- 107,629) 66 1,435,770 - - 7 75,366 14 

10 000 (107,639) and over 158 5,528,126 1 10,626 11 157,637 26 

per cent - pourcentage 

1988: 

Total 	 100.0 	100.0 	 2.8 	0.8 	 7.1 	4.0 	 16.2 

Under - 5 000 (53,820) 100.0 100.0 5.6 1.7 5.0 3.0 14.6 

5 000 - 5 999 (53,820 - 64,573) 100.0 100.0 1.3 0.6 6.0 3.4 12.8 

6 000 - 6 999 (64,564 - 75,337) 100.0 100.0 - - 2.5 1.3 15.2 

7 000 - 7 999 (75,346 - 86,101) 100.0 100.0 5.1 2.3 10.2 5.9 18.6 

8 000 - 8 999 (86,111 - 96,865) 100.0 100.0 1.6 0.5 12.7 7.1 22.2 

9 000 - 9 999 (96,875 - 107,629) 100.0 100.0 3.2 1.4 9.5 5.1 19.0 

10 000 (107,639) and over 100.0 100.0 0.6 0.4 9.4 3.8 18.1 

1989: 

Total 	 100.0 	100.0 	1.7 	0.4 	7.1 	3.6 	13.1 

Under - 5 000 (53.820) 100.0 100.0 2.6 0.8 7.3 3.9 11.1 

S 000 - 5 999 (53,820 - 64,573) 100.0 100.0 2.0 0.9 5.3 2.9 10.7 

6 000 - 6 999 (64,564 - 75,337) 100.0 100.0 - - 4.9 2.6 7.3 
15.5 

7 000 - 7 999 (75,348 - 86,101) 100.0 100.0 5.2 1.7 8.6 4.7 

6 000 - 8 999 (86,111 - 96,865) 100.0 100.0 1.5 0.3 8.8 4.7 14.7 

9 000 - 9 999 (96,875 - 107,629) 100.0 100.0 - - 10.6 5.2 21.2 

10 000 (107,639) and over 100.0 100.0 0.6 0.2 7.0 3.0 16.5 

Excludes those outlets opened for only part of the year and locations of fires which did not report floor area data. 



87 	3,024,101 

16 	166,934 
9 	162,162 

11 	296,396 
6 	173,141 
8 	267,266 

10 	408,560 
27 	1,549,642 

1988: 

Total 

Mains de 5 000 (53,820) 
5 000-5 999 (53,820-64,573) 
6 000-6 999 (64,584-75,337) 
7 000-7 999 (75,348-86,101) 
8 000-8 999 (86,111-96,865) 
9 000-9 999 (96,875-107,629) 
10,000 (107,639) at plus 

1989: 

104 3,673,010 Total 

16 	179,264 	I4oins ds 5 000 (53,820) 
10 	187,237 	5 000-5 999 (53,820-64,573) 
13 	362,168 	6 000-6 999 (64,584-75,337) 
10 	287,227 	7 000-7 999 (75,348-86,101) 
11 	367,476 	8 000-8 999 (86,111-96.865) 
11 	467,574 	9 000-9 999 (96,675-107,629) 
33 	1,822,062 	10,000 (107,639) at plus 
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Tableau 50. Hoobre de points de vente des grands .agasins et leurs vents!, salon Ia taille et les ventes, par .itre (pied) 
carte, Canada, 1988 et 1989 1  

- 	 Sales per square ..tre (foot) 

Ventes par .ètr. (pied) carri 	 Tailla du usgasin an witres (pi.ds) 
carrie 

Si .300-51,599 	$1,600 - $1,999 	$2,000 - $2,999 	53,000 ($279) 

($121 - $149) 	($149 - $186) 	($186 - $279) 	and over - at plus 

$000 	No. - nbra 	$000 	No. - nbr. 	$'OOO 	No. - nbr. 	S 1 000 

1,484,192 203 2,652,475 310 5,364,183 

191.598 61 423,074 102 895.782 

146,855 40 390,644 70 859,653 

116,678 22 251,081 32 477,101 
119,648 14 184,093 19 342.055 

172,408 13 199,324 19 367,783 

168,867 13 222,402 20 445,558 

568,138 40 981,867 48 1,976,251 

1,242,200 204 2,675,468 329 5,543,987 

152,861 55 377,391 114 1,019,369 
127,537 41 401,964 72 900,047 
57,925 23 269,842 36 554,337 
98,099 15 198,518 16 280,433 

118,956 16 232,558 24 461,185 
195,242 13 225,499 21 472,090 
491.580 41 969,696 46 1,876,526 

per cent - pourcsntage 

11.3 25.0 20.2 38.1 40.8 10.7 

10.9 25.4 24.0 42.5 50.9 6.7 

9.0 26.8 24.0 47.0 52.9 6.0 

10.1 27.8 21.7 40.5 41.2 13.9 
13.4 23.7 20.6 32.2 38.3 10.2 

15.8 20.6 18.3 30.2 33.7 12.7 

12.7 20.6 16.7 31.7 33.5 15.9 

10.7 25.0 18.5 30.0 37.3 16.9 

9.1 	25.0 	19.5 	40.3 	40.6 	12.7 

8.4 23.5 20.8 48.7 56.2 6.6 

7.6 27.3 23.9 48.0 53.6 6.7 

4.5 28.0 21.1 43.9 43.4 15.9 

10.6 25.9 21.5 27.6 30.4 17.2 

9.6 23.5 18.7 35.3 37.1 16.2 

13.6 19.7 15.7 31.8 32.9 16.7 

9.2 25.9 16.2 29.1 35.2 20.9 

1988: 

23.0 Total 

9.5 	Mains d. 5 000 (53,820) 
10.0 	5 000-5 999 (53,620-64,573) 
25.6 	6 000-6 999 (64,584-75,337) 
19.4 	7 000-7 999 (75,348-86,101) 
24.5 	6 000-8 999 (86,111-96,865) 
30.7 	9 000-9 999 (96,875-107,629) 
29.2 	10,000 (107,639) at plus 

1969: 

28.8 Total 

9.9 	Mains d. 5 000 (53,820) 
11.1 	5 000-5 999 (53,820-64,573) 
28.4 	6 000-6 999 (64,584-75,537) 
31.1 	7 000-7 999 (75.348-66,101) 
29.6 	8 000-6 999 (86,111-96,865) 
32.6 	9 000-9 999 (96,675-107,629) 
34.2 	10,000 (107,639) at plus 

N'.nglobo pee lea ..gasins axploitis un. partis de l'iiis s.ulsant, ni c.ux appertenent a d.c entrspris.s qul n'ont pee 
diclaró 0o chiffr.s sur la superfici.. 
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Table 51. Departoent Store Sales, by Departient, Canada, 1988 and 1989 
Tableau 51. Ventes des grands •agasins, par rayon, Canada, 1988 et 1989 

Sal•s 	 Change 

Dep.rteant 	 1989/1988 
V.nt.s 

Rayon 	 Variation 

No. 	 1968 	 1989 	 1989/1988 

1 Wo.oris and discs 	dresses, housedresses, aprons and unifores - 193,486 196,778 '1.7 
Robes, robes de .ónag., tebliers at uniforues pour da.Ss 

2 
at jeunes fill., 

Wo.eri's and •iss.s' coats and suits - Manteaux at tailleurs 201,095 195,150 -3.0 

3 
pour daeas at jeunes flues 

Wo.ens and .lss.s 	sportswear - Vôteaents sports pour do..a 664,952 956,369 +10.6 

at jeunes filles 
32,681 26,112 -20.1 4 

5 
Furs - Fourrur.s 
Infants' and children's wear and nursery .quip.ant - Vête.antS 422,542 519,534 +23.0 

pour bóbis at enfanta at articles do cheabres d'enfants 
6 Girls' and teenage girls' wear - Vite.ents do fi11.tt.s at 236,950 227,695 -3.9 

7 
d • adoleicentes 

LIngerie and wo..n's sl..pw.ar - Lingerie at vit.eants do nuit 267,815 257,878 -3.7 

pour leaSe 

8 Intiaate apparel - Sous-vItsaunts 184,295 195,001 +5.8 

9 Milliri.ry - Chapeaux 18,203 22,663 +25.6 

10 Woeen's and girls' hosiery - Ras pour da.es at fillett.s 166,138 170,794 .2.8 

11 blo..n's and girls' gloves, .itts and accessories - Cents, 230,521 230,289 -0,1 
.oufles at articles do parurs pour da.Ss at fillett.s 

12 Wo.en's, .iss.s' and children's footwear - Chaussur.s 376,070 343,164 -9.2 
pour de.es, jeunas Fillos at .nfents 

13 Men's clothing - Vits.ents pour hoeues 414,358 308,120 25.6 

14 Men's furnishings - Articles d'habille..flt pour hoe.es 895,114 940,737 +7,3 

15 Boys' clothing and furnishings - Viteeents at articles 229,808 268,313 .13.3 

16 
d'habillent pour garsons 

Men's and boys' footwear - Cheussures pour hoas at 232,854 201,721 -13.4 

17 
garcon. 

Food and kindred products - Produits ali..nteir.s at 312,108 340,697 '9.2 

18 
connex 

Toiletrio
s

s
s  
, cos.etics and drugs - Articles do toilette, 839,426 894,218 '6.8 

cos.ótlques at eidlcaaents 
19 Photographic equipeent and supplies - Apparsils at 126,975 134,339 +4.2 

fournitur.s photogr.phiques 
20 Piece goods - Tiasus ô Ia pièce 44,390 41,313 -6.9 

21 Linens and dosestics - uteri. at ling. do .elson 465,915 524,276 '12.5 

22 Saallwares and notions - Menus articles 113,932 127,509 '11,9 

Z3 China and glassware - Porcelain. at verrerie 186,288 226,044 +21.3 

24 Floor coverings - Revite.ents de plancher 168,138 173,951 +3,5 

25 Draperies, curtains and furniture coverings - T.ntures, 191,372 165,373 -3.1 

26 
rideeux at housses 

Laws, pictures, •irrors and all othSr ho.. furnishings - 129,341 120,282 -7.0 
Lawes, tableaux, eirolrs at eutres articles d'aaw.leasnt 

27 
pour la saison 

Furniture - Mei1es 670,015 701,650 +4.7 

28 Major appll.ncss - Gras appareils einegers 601,386 627,549 +4.4 

29 Television, radio and .uslc - Tólóvision, radio at eu.lqu. 603,941 660,407 +9.3 

30 Housewares and s11 electrical appliances - Articles do 550,450 503,872 -8.5 

ónage at petits appareils ólectriqu.s 
31 Hardware, paint, wallpaper, etc. - Quincaillerie, p.lriture, 383,151 442,137 +15.4 

32 
papiottenture, etc. 

Pluabing, heating and building .at.rlals - Materiel do 162,868 147,697 -9.3 

ploeber is, chauf f age at construction 
33 - Bijouterie ,iewellery 315,406 311,830 -1.1 

34 
35 

Toys and ge.es - Jousts at jeux 
Sporting goods and luggage - Articles do sport at valises 

393,049 
393,917 

383,692 
524,666 

-2.4 
+33.2 

36 Stationery, books end .agazines - Papeteri., livr.a at revUes 420,935 416,323 -1.1 

37 Gasoline, oil, auto accessories, repairs and supplies - 159,930 156,671 2.0 

Essence, hull., accessories d'autoaobile, reparation 

38 
at fournitures 

Meals and lu.iich.s - Rapes at c.sse-crout.s 258,763 260,729 '0.8 

39 Repairs and services - Services at travaux do reparation 261,756 339,242 +20.4 

40 All other depart.ents - Tous les eutras rayon. 566,514 666,613 +17.7 

41 All departisats 	Total • bus Its rayons 13,310,848 1,3,988,800 .5.1 
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Table 52(a). Major and Junior Departoent Stores, Floor Area Accessible to the Public (square .etres), Canada, 1987.19891 
Tableau 52(a). Grands .agasins traditionnels at populaires, scion la superficie accessible au public (ètres carr6s), Canada, 

1987• 19891 

Flr.s Nu.ber of Total Floor Median Percentage 
locations sales area sales per change •.dian 

Type of dspartent store squar, sales per 
aetre square •atre 

Genro do grand .agasln FIr.es No.br. de Ventes Sup.rficie Ventes Variation on 
points de totales •ádln.s pourcentage 

yenta par &&tre ventes .ódlenes 
carri par .itre cerrA 

No. - nOr. $1000 12 $ 

1907: 

All locations • Total 	Ense.ble des 
points do yenta 14 798 12,783,051 6 1 052,387 1 1880 .2.9 

1968: 

All locations 	Total 	Enseble 
des points do yenta 14 813 13 1 159 1551 6,112,167 1,982 .5.4 

1989: 

All locations Total • F.nsoobla 
des points do yenta 	 14 	816 	13,700,144 	6,106,773 	2,046 	43.2 

Major depart..nt stores - Grands 
.agaskns traditionnels 	9 	 312 	 7,960,631 	3,158,154 	 2,200 	 4.4 • 7 

.k,,ior d.psrt.ent stores - Grands 
..gasins populeires 	 5 	 504 	 5,739,513 	2,948,619 	 2,000 	 +3.6 

Table 52(b). Major and Junior D.purto.nt Stores, Floor Area Accessible to the Public (square feet), Canada, 1987.19891 
Tableau 52(b). Grands sagasins traditionnsls at populaires, salon Is superficie accessible an pUblic (pieds carrs), Canada, 

1987.19891 

Flr.s Nir of Total Floor Median percentage 
locations sal.s area sal.s per ctenge ..dlen 

Type of depert..nt store square sales per 
toot square foot 

Genre de grand ..g.sin Fireus Noubre do Ventes Superficie Vuntes Variation on 
points do totales sédlanes pourcentage 

vents per pied vuntes .ódianes 
carr6 per pied c.rrá 

No. - nOr. $ 1 080 ftz - $ 1 

1987: 

All locations . Total 	Ensable des 
points do yenta 14 798 12,783,051 65,079,631 115 .2.9 

1968: 

All locations • Total • Ensouble 
on points di ventS 14 813 13 1 159 1551 65,722,221 184 45.1 

1989: 

All locations Total . Enseuble 
des points di vente 	 14 	816 	13,700,144 	65,664,227 	190 	.3.3 

Major depart.ent stores - Grands 
.agasins tredltionnels 	 9 	 312 	 7,960,631 	33,958,649 	 205 	 +4.6 

Junior deperteunt stores - Grands 
..gasins populair.s 	 5 	 504 	 5,739,513 	31,705,576 	 186 	 +3.3 

Exciudss those outlets opened for only pert of the year and locations of flr.s which did not report floor area data. 
Wonglobe pes les eagesins exploitós Une pertie cio laoni, seulsuent, ni ceux appartanant A d.s entreprises qui n'ont pus 
dociarQ is chjfres sur Ia super1jci. 
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Table 53. Major and Junior Departient Stores, Canada, by Province, 1987• 1989 

Newfoundland Prince 	Nova Nov 
Edward 	Scotia Srunswick 
Island 

Type of depart.ant store Canada Qu000c 

Terre-Neuve Ile-du- 	Nouvelle- Nouveau- 
Prince- 	ecosse Brunswick 
douerd 

nur of stores - noabre de eagasins 

1987: 

Total, all stores 842 14 6 	37 28 160 

1988: 

Total, all stores 837 12 6 	37 28 156 

1989: 

Total, all stores 860 12 6 	39 31 161 

Major departeent stores 334 2 1 	10 5 54 

Junior d.part.ent stores 526 10 5 	29 26 107 

Percentage change 1989/1988: 

Total, all stores .2.7 .5.4 .10.7 03.2 

Total sale. 

Vant.s total.s 

thousands of dollars - uillj.rs do do..lars 

1987: 

Total, all stores 12,951,527 152,079 81,794 (44 1 481 289,549 2,470,991 

1988: 

Total, all stores 13,310,848 162,446 89,387 453,830 302,964 2,548,740 

1989: 

Total, all stores 13,985,600 168,076 90,473 469,834 318,191 2,603,183 

Major d.part.ant stores 8,128,577 x * 158,762 x 1,421,612 

Junior depart.ent stor.. 5,857,023 x x 311,072 x 1,181,571 

Parc.ntege change 1989/1988: 

Total, all stores .5.1 .3.5 .1.2 .3.5 05.0 •2.1 

See 8pp.ndix II, Differences In HistorIcal Data. 
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Tableau 5.3. Grands •agasins traditionnels ct populaires, Canada, par province, 1987- 1989 

British Yukon and 
Coluabia Northw.st 

Terr i tori as' 
Ontar:o Manitoba 	Saskatchewan A'berta C.nra de grand s.gasln 

Coloubie -  Yukon at 
Britannique T.rrltoirss du 

Nord-Ouast' 

Nuaber of stores - Noebre de magasins 

1987: 

3.33 37 32 89 106 - Enseuble des •.gasins 

1986: 

330 34 32 95 107 Ense.ble des •agasins 

1989: 

366 35 32 93 105 Ensbie dos •agasins 

132 14 13 49 54 - Grands aegauins traditioan.ls 

214 21 19 44 51 - Grands •egaulns populaires 

Variation an pourcentage 1969/1988: 

44.8 42.9 - •2.9 -1.9 E.nsb1e doe uigasins 

Total sales 

V.ntes totales 

thousands of dollars - uilliers de dollars 
thousands of dollars - 	.ulliers de dollars 

1987: 

• 	Ensie dSS •agasins 

1986: 

• 	Ensble doe •agasins 

1969: 

• 	Ensoubie des .agastns 

- 	Grands eagasins truditiorsiels 

- 	Grands •aqaslns populelr.s 

Variation on pourcsntag. 1989/1988: 

Ensouble des .agasins 

5,248,348 	597,655 	 396,044 	1 1 678 1 288 	1 1 804,300 

5,526,673 573,581 396,521 	1 1472,643 1,786,046 

5 1 851 1 800 590,271 395,323 	1 1 551.592 1,946,855 

3,396,994 349,291 a 	1,046,386 1,396,741 

2,454,806 240,980 x 	505,206 550,114 

459 	.2.9 	 -0.3 	.54 	 .9.0 

I Voir Appendice II. Divergences dens las donnóes chronologiqusu. 
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Table 54. Major and Junior Departoent Stores, by Selected Metropolitan Areas, 1987•1989 

Total of Metro- 
selected politan 

metro- arias as a 
pol itan percentage 

areas of Canada Calgary 	Edmonton Hamilton London 

Type of depart..nt storo Canada 
Total des Req ions 

regions .ótropoli- 
.átropo- tames par 
litaines rapports au 

énu.CrCes Canada 

Number of stores - No.bre di maqasins 

1 

1987: 

Total, all stores 862 636 51.8 28 36 25 16 

1988: 

Total, all stores 837 439 52.4 30 39 25 15 

1989: 

Total, all stores 860 451 52.4 29 39 24 17 

Major department stores 334 217 65.0 15 22 14 8 

Junior department storms 526 234 44.5 14 17 10 9 

Percentage change 1989/1988: 

Total, all stores .2.7 .2.7 ... .33 .6.0 013.3 

Total sales - Vent.s totales 

$'OOO $000 1 thousends of doljars - uilliers do dollar5 

1987: 

Total, all stores 12,951,527 8 1335,301 64.6 573,662 647,601 382,487 239,817 

1988: 

Total, all stores 13,310,848 8,478,603 63.7 568,776 645,876 405,708 251 1 919 

1989: 

Total, all stores 13,985,600 8,873,817 63.4 600,709 680,601 427 1394 270,041 

Nujor department storms 8,128,577 6,095,861 75.0 434,141 472,994 310,767 144,352 

Junior department stores 5,857,023 2,777,957 47.4 166,543 207,407 116,627 125,689 

Percentage thing. 1989/1988: 

Total, all stores .5.1 .4.7 ... .5.6 45.3 ..3 07.2 

Average sales per location - Ventes .Oyefln.s per •agasin 

5000 $000 1 thousands of dollars - •illiers de dollars 

1987: 

Total, all stores 15 1383 19,118 ... 	20,488 17,989 15,299 14,989 

1988: 

Total, all stores 15,903 19,313 ... 	15,959 16,792 16,228 16,795 

1989: 

Total, all stores 16,262 19,676 ... 	20,714 17,446 17,808 15,885 

Major department stores 24,337 28,092 ... 	28,943 21,500 22,198 18,044 

Junior department store. 11,135 11,872 ... 	11,898 12,200 11,663 13,965 

P.rc.nteqe change 1989/1988: 

Total, all stores .2.3 .1.9 ... 	49.3 .3.9 49.7 5.4 



19,194 	16,877 	13 1 827 

19,908 	17,766 	16,919 

19 1 552 	18,711 	17,376 

30,871 	29,699 
11,854 	12,219 	x 

11,929 21,272 24 1 083 19,459 

12,429 22,094 22,785 19,507 

13,292 21,181 25,249 19,835 

20,922 30,810 32,683 24,802 
9,824 11,696 12,239 12,882 

-2.2 	.5.3 	42.7 	.6.9 	-4.1 	.10.8 	01.7 
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Tableau 56. Grands •agasins traditionnels at populaires, Canada, salon certaines regions .Ctropolitaines, 1987-1989 

MontreBI 	0ttawa 	Quóbec 	Catherine.- 	Toronto Vancouv.r 	Victoria 	Winnipeg 	Genra as grand magasin 

	

Hull 	Niagara 

Nuabr of stores - No.bra do •agasins 

1987: 

74 36 22 	16 	99 44 11 29 EnseuDle des •agasins 

1986: 

73 35 21 	16 	100 63 11 29 F.ns.ubLe des eagasins 

1989: 

74 35 21 	16 	110 44 12 30 EnssuDie des •agasins 

30 13 8 	5 	54 28 7 13 Grands •.gasins tradltlocw.1s 
44 22 13 	11 	56 16 5 17 Grnds ..gasins populeires 

Variation on pourcuntega 1989/1986: 

.1.4 .10.0 -2.2 09.1 43.4 Ensu.Dlu des •agasins 

Total sales - Vent., totalsa 

thousands of dollars - •illiers de dollars 

1987: 

1,420,527 607,356 368,197 190,869 2 1 105,933 1 1 039,651 214,048 564,936 Ensemble on •agaslns 

1968: 

1,439,089 621,826 353,309 198,858 2,209,592 1,025,316 214 1380 321,752 Ensemble des 0098sins 

1989: 

1,446,854 654,891 344,905 212,675 2,329,925 1,110,949 238,025 537,048 Ensemble des •agasins 

926,137 386,082 x 104,610 1,663,763 915,120 173,615 x Grands .agaslns traditlonneis 
520,717 268,809 x 106,065 666,162 195,829 64,410 x Grand, .agaskns populeires 

Variation an pourcentege 1989/1988: 

•08 .5.3 .2.7 .6.9 .5.4 .8.4 .10.9 .2.9 EnseuDle des ..gasins 

Average sales per location - Ventes .oyenn.s per .agasin 

thousands of dollers - •llli.rs de dollars 

1987: 

	

18,791 	Ensemble des .agasin: 

198$: 

	

17,991 	EnsIdole des .agasin$ 

1969: 

	

17,902 	Ensemble des .agasins 

	

x 	Grands •agaslns traditlonnels 

	

x 	Grands sagasins populair.s 

Variation an pourcenteg. 1989/1988: 

	

-0.5 	Ensble des •agastns 
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Table 55. Departoent Store Outlets, by Selected Localities, 1958 and 1989 
Tableau 55. Points de vente des grands •agasins, salon certaines agglo.erations, 1988 at 1989 

Stores - Mgasins 
.axi.u. 

1988 	 1989 

Sales 

1988 

- Ventes 

1989 

in sales 
1989/1988 

Variation 
des ventas 
1989/1988 

Mo. - nbre 5000 7. 

CANADA 837 860 13,310 1 848 13,985,600 45.1 
Census utropolitan areul - Regions mAbropolitaines 

do recensanenti 542 556 10 1 153 1 998 10,610,585 44.5 
Calgary, Alta. 	- AIb. 30 29 568,777 600,709 +5.6 

Chicouti.i-Jonquière, Qué. 5 S 74,246 79,482 .7.1 

Ed.onton, Alta. - AIb. 39 39 645,875 680,401 +5.3 

Halifax, 	N.S. 	- H.-E. 16 17 250.457 259,113 .3.5 

Heeilton, Ont. 25 24 405,708 427,394 +5.3 

Kitchener, Ont. 19 15 224,066 235,581 .5.1 

London, Ont. is 17 251,919 270,041 .7.2 

Montréal, Qué. 73 74 1,459,089 1,446,855 0.8 

Oshewa, Ont. 9 10 177,458 182,547 +2.9 

Ottawa-Hull, Ont., Quj. 35 35 621,826 654,891 +5.3 

Québec, Qué. 21 21 355,309 364,906 +2.7 

Regina, Sasl. 8 8 134,142 134,594 +0.3 

Saint John, N.B. 6 6 78,400 81,953 +4.5 

Saskatoon, Sask. 8 8 151,190 151,830 *0.4 

St. Catharin.s-Niegare, Ont. 16 16 198,858 212,675 +6.9 

St. 	John's, Nfld. 	- 1.-N. 7 7 127,675 132,264 +3.6 

Sudbury, Ont. 7 7 106,171 114,988 .8.3 

Thunder Bay, Ont. 6 6 116,627 117,548 +0.8 

Toronto, Ont. 100 110 2,209,592 2,329,926 +54 

Trois-Rlvlèr.s, Qué. 4 4 64,927 69,376 +6.9 

Vancouver, B.C. - C.-B. 45 44 1,025,316 1,110,949 *8.4 

Victoria, 	B.C. 	- C.-8. ii 12 214,580 236,026 +10.9 

Windsor, Ont. 8 9 170,038 117,488 +4.4 

Winnipeg, Plan. 29 30 521,752 537,049 +2.9 

Census agglaserationsi 	AggI.oêrat*ons do 
recensent1 

Population, 25,000 and over • it plus 172 177 2 1 095,080 2,247,218 47.3 
Baie Co.e.u, Qué. 1 1 x * 
Barn., Ont. 5 5 75,871 85,073 +12.1 

Bellevill., Ont. 3 3 54,559 57,659 .5.7 

Brantford, Ont. 6 6 73,585 79,706 +8.3 

Rrockville, Ont. 3 3 27,336 28,510 .4.5 

Charlottatown, P.E.I. 	- t.-P.-C 4 4 x x x 

ch.th, Oat. 4 4 51,511 52,447 +1.8 

thilliwack, B.C. 	- C.-B. 3 3 34,105 39,493 '15.8 

Cornerbrook, Nfld. - T.-N. 2 2 x x 
Cornwall, Ont. Qué. 4 4 54,335 57,450 +5.7 

Courtenay, B.C. - C.-B. 2 1 x K x 

Dru..ondvlll., Qué. 2 4 x 25,368 K 

Fredericton, N.B. 6 6 62,145 62,636 +0.8 

Cranby, Qué. 3 3 37,940 36,780 -3.1 

Guelph, Ont. 5 5 67,069 72,259 +7.7 

Jollstte, Qué. 1 1 x x * 
Ka.loops, B.C. 	- C. -B. 6 6 75,783 82,350 +8.7 

Ketowna, B.C. 	- C.-B. 4 3 53,083 58,694 •10.6 

Kingston, Oat. 6 6 93,187 102,645 +10.1 

Medicine Hat, Alta. - Aib. 4 4 35,002 37,401 .6.9 

Midland, Oat. 2 2 x x x 

Moncton, H.R. 5 6 94,601 101,225 +7.0 

Moos. Jaw, Sask. 2 2 x x * 
Nenal.o, B.C. 	- C.-8. 6 6 80,853 89,990 +11.3 

New Glasgow, N.S. 	- N.-. 4 4 30,696 30,557 0.5 

North Bay, Oat. 4 4 50,533 53,479 +5.8 

Orillia, Ont. 3 3 x K K 

Owen Sound, Oat. 4 4 39,022 42,274 +8.3 

Peterborough, Oat. 6 6 87,768 95,647 +9.0 

Port Alberni, B.C. - C.-B. 2 2 * x * 
Prince Albert, Sask. 5 5 40,041 39,353 -1.7 

Prince G.org., B.C. - C.-B. 4 4 65,695 72,618 +10.5 

Rl.ouski, Qué. 2 2 K x x 

Rouyn, Qué. 2 2 x x x 

Saint-Hyacinth., Qué. 1 1 x K x 

S.jnt-J.an-sur-Rlcheli.u, 	Qué. 4 4 50,200 53,661 6.9 

Saint-Jórô.e, Qué. 2 2 * K x 

Salab.rry-de-Vall.yfield, Qué. 2 2 * K 

Sarnia, Ont. 5 5 68,439 72,226 +5.5 

Sault St.. Maria, Oat. 5 5 67,066 70,417 +5.0 

S.pt-tl.s, Qué. 1 1 x a K 

Shawinigan, Qué. 1 1 a a x 

Sh.rbrooke, Qué. 6 6 89,533 93,933 +4.9 

Sorel, Qué. 2 4 x 24,097 a 

Stratford, Ont. 3 4 24,085 26,846 +11.5 

Sydney, N.S. 	- N.-. 5 5 65,843 65,054 

Sydney Mines, M.S. 	- N. -. 1 1 a a S 

Terrace, B.C. 	- C.-B. 1 1 a X 

Thetford Mines, Qué. 1 1 * X S 

Trenton, Oat. 1 1 a K S 

Truro, N.S., N.C. 2 3 a 22,199 x 

Vernon, B.C. 	- C-B. 3 3 27,053 29,543 +9.2 

Victoriaville, Qué. 
All other 	Toutes Los eutres 

1 
123 

1 
127 

a 
1,061,769 

a 
1,127,799 

K 

+6.2 

Based on the 1981 Census designations. - D'eprss les definitions du r.cens..ent o. 1981. 



Footnotes 

Includes: fruit and vegetable stores; 
delicatessens; health and dietary food 
stores; other specialty food stores. 

Includes: pharmacies; patent medicine and 
toiletries stores. 

Includes: men's, women's, children's and 
family shoe stores. 

Includes: appliance, television, radio 
and stereo stores. 

Includes: appliance, television, radio 
and stereo repair 	shops; 	lamp 	and 
lighting fixture stores; kitchen bou-
tiques; bed and bath boutiques; other 
home furnishings stores not elsewhere 
classified. 

Notes 

Comprend: les magasins de fruits at légu-
mes; les magasins de charcuteries; les 
magasins daliments naturels at diétóti-
ques; les autres magasins dalimentation 
spocialisas. 

Comprend: les pharmacies, les magasins 
de médicaments brevetés at de produits de 
toilette. 

Comprend: les magasins de chaussures pour 
ho.mes, dames, enfants at Is femille. 

Comprend: les magasins dappareils ména-
gers, de postes de télévision at de radio 
at dappareils stóréophoniques. 

Comprend: les ateliers de reparation de 
postes de tdlévision at de radio at dap-
pareils stóréophoniques; l.s magasins de 
lampes at dappareils déclairage; les 
boutiques darticles de cuisine; les bou-
tiques pour Is literie at Is salle de 
bai,,; let autres magasins d'am.ublement 
de maison non classes ailleurs. 

(6) Includes: motor home and t 
dealers; paint and body 
muffler replacement shops; 
glass replacement shops) 
vehicle repair shops; other 
services. 

ravel trailer 	(6) 
repair shops; 
motor vehicle 
other motor 

motor vehicle 

Comprend: les marchands de roulottes iso-
torisCs at de roulottes de voyage; let 
atsliers de puinture at de carosserie; 
les ateliers de r..place.ent de silen-
ci.ux; let ateliers de remplacement de 
glac.s pour véhicul.s automobiles; les 
autrus ateliers de reparation de véhicu-
les automobiles; let autres services pour 
vChicules automobiles. 

Includes: sporting goods stores; bicycle 
shops. 

Includes: lawn and garden centres; musi-
cal instrument stores; art galleries and 
artists 	supply stores; monument and 
tombstone dealers; mobile ho.e dealers; 
other retail stores not elsewhere clas-
sified. 

Excludes those outlets opened for only 
part of the year and locations of firms 
which did not report floor area data. 

Includes: all food stores except super-
markets and grocery stores. 

Comprend: les 	magasins darticles de 
sports; les magasins de bicyclettes. 

Comprend: les centres de jardin.ge; les 
magasins diristruments de musique; les 
galeries d'art at les magasins de fourni-
tures pour artistes; let magasins de mo-
numents funéraires at pierres tombales; 
les .archands de maisons mobiles; les 
autres •agasins de vents au detail non 
classes ailisurs. 

Nenglobe pas les magasins exploitCs une 
partie de lannée seulement, ni ceux ap-
partenant I des entreprises qui nont pas 
dCclaré de chiffres sur Is superficie. 

Comprend: tous les magasins dalimenta-
tion sauf les supermarchés at les épice-
ries. 





Appendix I 

DEFINITIONS 

R.tail Trade 	is defined as the aggregate 
sales made through retail locations (outlets). 

A wrotail loeation, as defined by Statis-
tics Canada, is a business outlet usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public for household or personal 
consumption. Included in this definition are 
retail locations operated by non-retailing 
businesses, i.e., retail locations operated by 
businesses whose principal activity is manu-
facturing, wholesaling, government, construc-
tion, etc. 

A Odepartment store 	is defined as a 
retail outlet that sells the following general 
lines of merchandise: 

family clothing and apparel - at least six 
commodity lines in this group, comprising at 
least 20X of the outlets total sales; 

furniture, appliances and home furnishings - 
at least four commodity lines in this group, 
comprising at least 1OZ of the outlets total 
sales; 

all other (miscellaneous) - at least three 
commodity lines in this group, comprising at 
least 10Z of the outlets total sales. 

A un1or departo.nt store is defined as 
a retailing entity which sells the same wide 
range of goods (see department store defini-
tion) that ar* sold in the more traditional 
mmajorO departont stores and is popularly 
described as a discount operation. 

A mchain arganizationm is defin.d as an 
organization operating four or more retail 
outlets in the same kind of business under the 
same legal ownership at any time during the 
survey year. The only exception is d.part-
.nt store organizationsm which are treated 
statistically with chain organizations even 
though they may fail to meet the criterion of 
four or more retail stores. Any firm not meet-
ing the abov, definition is automatically 
classified as an mindapendent organizatian. 
Franchised stores and voluntary group stores 
are therefore considered as independent organ-
izations unless they meet all the conditions 
of the chain definition. 

Appendice I 

DFINITIONS 

Cosmerce da ddtailw signifie lensembie 
des ventes faites par des points de vents mu 
detail. 

Un Opoint de vents au détail, suivant 1s 
dófinition da Statistique Canada, est un local 
daffaires (habituellement un magasin) dont 
lactivitó principals est Is vents de merchan-
dises at de services connexes au grand public 
pour In conso.mation mánagèro ou personn.11.. 
C.tte definition englobe las points de vent, 
au detail exploites par des entreprises autres 
qua des magasins da dótail, cmst-à-dire par 
des .ntrepris.s dont lactivi*C principale est 
Is fabrication, 1s commerce do gros, ladmi-
nistration publique, 1s construction, etc.. 

On définit comma Ogrand magasinO tout 
point de v.nte cu detail qui offre las catégo-
ries génóral.s de marchandis.s indiquC.s ci-
après: 

habillement at vêt.m.nts pour Is famill. - cc 
groups doit comport.r au mains six catCgori.a 
do produits at reprós.nt.r un minimum de 20X 
du chiffre daffaires du magasin; 

m.ubl.s, appar.ils minagers at articles da-
meublement - ce groups doit comport.r au moms 
quatre catCgories de produits at reprós.nter 
un minimu, a. IOZ du chjffre daff.ir.s du 
magas in; 

tous las autres articlas (div.rs) - cc groups 
doit co.porter au coins trois categories de 
merchandises at représ.nt.r un minimum da lOX 
du chiffre daffair.s du magasin. 

On grand •agasin apopu2sirew ask dCfini 
come. Ctant un point de yenta au detail qui 
offre In mê.e vaste gamma darticles (voir In 
dáfinition dun grand magaain) que las grands 
magasins tradit1onne2s at qui est gCnCral.-
aent conidIró comes un magasin I prix ré-
duits. 

On dCfinit comm. wentroprises de .agasins A 
succursa2asO touts entrapris. qui .xploite au 
coins quatre points da vents appart.nant i un 
me.e ganra da commerce at sous une coma appar-
kenance juridiqu., I un moment donnó da lan-
né. denquôte. L.a mentroprises d. grands 
nagas1nsO constituent Is seuls exception, car 
silas sont considérias du point de vue statis-
tique comma des entraprises de magasins I 
succursalas, moms si elles nexploitent pas 
quatr* points da vent.. Touts entr.prise dont 
Is schema da structure no concord* pas avac In 
definition ci-dassus .st classCa automatique-
cent dans Is categoric des mentroprises indé-
pendantas. Par consequent, las magasins des 
concessions at des group.ments volontairas 
sont considCrés comma des magasins indép.n-
dants, I coins quils no rópond.nt i toutas 
las conditions m.ntionnées dens Is definition 
dun magasin I succursalas. 
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Sales: 	The total sales of merchandise and 
receipts from repairs, equipment rental, res-
taurants and other services, less returns, 
adjustments and discounts. Trade-in allowances 
are not deducted. Commissions earned from the 
sale of goods owned by others and proprietors 
withdrawals of goods (at the retail level) for 
personal use are included. Non-trading rev-
enues, bad debts recovered and direct sales 
taxes are excluded. 

Retail trade estimates exclude sales from 
any form of direct selling which bypasses the 
retail store, for example, house-to-house 
canvassing, sales of newspapers or magazines 
made directly by printers or publishers, sales 
made by book and record clubs and sales made 
through automatic vending machines. The only 
exception to the direct selling exclusion is 
the catalogue sales activity of department 
store organizations which is classified to the 
general merchandise stores" kind of busi-

ness. 1  In addition, retail trade excludes: 
retail sales through ancillary uni*s,e.g., 
warehouses, head offices, etc.j sales of con-
tractors whose major activity is not retail-
ing: and retail transactions between individ-
uals. 

For retail trade estimates the sales of 
concessions located in department store out-
lets are regarded as part of the overall busi-
ness of the department store outlet in which 
they are located. However, sales of an associ-
ated food department (or store) are included 
only if it is an integral part of the overall 
department store operation and is not ident-
ified to the public by any name which differs 
from that of the department store with which 
it is associated. 

Stocks: 	The value of goods held for resale 
in stores and in warehouses including inven-
tory in transit in Canada or on consignment to 
others in Canada. Excluded are goods consigned 
by others, store and office supplies and any 
other supplies not to be sold. Inventory data 
can be reported at cost price, market price 
(current replacement cost), lower of cost or 
market price, or selling price. 

Purchases: 	The total net purchases (gross 
value less returns, adjustments and discounts) 
at delivered price including freight, insur-
ance and other related costs. The cost of new 
and used goods purchased for resale including 
appraisal value of goods taken in trade. 

The catalogue sales business of department 
stores should not be confused with the sales 
made through outlets of chains operating 
catalogue sales showroo.s which are clas-
sified to the "all other retail stores" kind 
of business. 

Ventes : Ii sagit du total des ventes de 
marchandises at des recettes provonant de 
reparations, de In location do materiel, de la 
vente de repas at dautres services, mains las 
rendus, let ajuste.ents ct let rabais. La 
valeur des reprises nest pat dCduite. Las 
commissions sur Is vents de marchandises ap-
partenant a autrui at Is valour (au detail) 
des marchandises prólevCes par Is propriótaire 
pour son usage personnel sont comptóes. Las 
recettes hors exploitation, las rentrees sur 
crCances radiées at las taxes de vents direc-
tes sont exclues. 

Let estimations relatives au commerce de 
detail no prennent pas on compte las vontes 
directes, c'es*-I-dire las ventes qui no sont 
pat faites par linteruuódiaire dun point de 
vents au dCtail, per exemple, los ventes di-
rectes par dCmarchage, las ventes do journaux 
ou de revues faites directement par los impri-
meurs ou éditeurs, lot venkes faites per les 
cercles du livre et let clubs de disques at 
let ventes per distributeurs automatiques. Il 
ny a quuno exception: les ventes par let 
entreprises des grands •agasins faites per 
catalogue, qui sont classóos dans Is genre de 
commerce des magasins do ruarchandises diver-
ses . En outre, 1s commerce de dótail no 
comprend pat les ventes au dótail des unites 
auxiliaires (par exomple, entrepôts at sieges 
sociaux), ni las v.ntes dos entrepreneurs dont 
lac*ivitC principale ne relève pat du com-
merce do dCtail, ni let opCrations do dCtail 
entre particuliers. 

Aux fins des estimations du commerce do 
dCtail, on considCra let affairos róalisóes 
par let concessions situCes I lintCriour dun 
grand .agasin comae faisant partie de lensem-
blo dos affaires du ivagasin qui let abrite. 
Toutefois, dans le cat dun rayon (ou dun 
magasin) dalimentation, on inclus let ventes 
quo si 1s rayon oi In magasin fait perUs 
intCgrante du grand magatin at nest pat pro-
sentO au public sous uno appellation quelcon-
quo qui diffIre do celle du grand magasin 
auquol ii ott rattaché. 

Stocks: 	Cost Is valour dot marchandisos 
détenuos pour Is rovonte dans los magasins at 
let en*ropôts, y coepris let stocks on transit 
au Canada ou on consignation au Canada. On no 
co.pto cepondant pat let marchandises dCtonuos 
on consignation, rd let fournikuros de magasin 
at do bureau, ni les autres fournituras non 
destinOes pour Is revonto. Let donnéos sur let 
stocks pouvent être dOclarOes au prix coCitant, 
au prix du sarché (au coQt courant do rempla-
cement), plus bat que 1s prix coutant ou du 
marchO at au prix do vent.. 

Achats: 	Xl sagi* du montant net des achats 
(lour valour brute, diminuOe dos rendus, dot 
ajustaments at des rabais) livrCs au nagasin, 
y compris let frais do transport at dassu-
ranco at los autres frais connoxes. Autrement 
dit, cest Is coüt des marchandises nouves ou 
doccasion acheties an vue do leur vente, y 
compris Is valour estimative des reprises. 

Let vontes par catalogue des grands magasin 
no doivent pat Itro confondues av.c le 
ventes faites dans lot points do yenta des 
magasins a succursales .xploitant des salles 
dexposition do vontes par catalogue, qui 
appartiennent plutôt au genre de commerce 
"tous lot autres magasins do detail. 
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Cost of goods sold: 	This value is obtained 
by calculating; opening inventory + total pur-
chases - closing inventory. 

Gross profit: 	This value is obtained by 
calculating; total sales - cost of goods sold. 

The average values are derived from the summa-
tion of cos± of goods sold and gross profit 
percentages of sales for each organization, 
divided by the number of organizations. The 
median values are the mid-points of the two 
series. Prior to 1979, cost of goods sold and 
gross profit percentages were derived by using 
kind of business totals over all organizations 
and thus are not strictly comparable with data 
f or subsequent years. 

Salaries and wages: 	The total payroll for 
the year for all employees (including head 
office and warehouse personnel), before deduc-
tions for incom, tax, unemployment insurance, 
employee social security contributions, etc.. 
Salaries of working proprietors of unincorpor-
ated businesses are not included, but for 
incorporated businesses, salaries of working 
executives are included. 

Acoounts outstanding: The aggregate amount 
owing on all charge, installment or open 
credit accounts at the and of the year. The 
totals do not include accounts written off, 
accounts sold to financial institutions, or 
unearned income from financial charges. 

Type of operation: 	Chain store organizations 
are stratified into local, provincial and 
national chains. Local chains operate within 
one city or locality. Provincial chains oper-
ate stores in more than one locality but with-
in one province. National chains operate 
stores in more than one province. 

Niber of stores: 	The average number of 
stores is obtained by averaging the number of 
stores in operation at the beginning, the 
mid-point and at the and of the financial year 
of chain organizations. The maximum number of 
stores is the total number of stores operated 
during the year, regardless of whether they 
were in operation all or part of the year. 

Physical store size: 	For the purpose of this 
survey, the physical store size of a location 
is defined as the gross floor area of the 
premises which is usually accessible to the 
public. 

Prax do revient: 	On ob'ti.n* ce±'te donnée an 
calculant los stocks douverture + los achats 
totaux - los stocks do fermeture. 

Profit brut: 	On obtient ce'tte donnée an 
calculant: los ventes totales - lo prix do 
reviont. 

Los valeurs moyennes sont obtanues an faisant 
la somme des pourcentagos quo représentaient 
le coot des marchandises vendues at le profit 
brut do chaque entreprise, at an les divisant 
par le nombre dentreprises. Los valeurs me-
dianes représentent las points centraux des 
deux series. Avant 1979 las pourcontages du 
coOt des marchandises venduos at du profit 
brut ont étó calculés par la sommo des genres 
de commerce, pour lensemble des entreprises 
per consCqusnt,ils no sont pas tout i fait 
comparablos aux données des annéos subséquen-
tea. 

Traitesants at salairess 	C eat la rémunéra- 
tion globale de tous les employCs (y compris 
lea employés du siege social at des en'trepôts) 
pour lannéo, avant lea deductions des impôts 
sur lo revenu, do la prime dassurance-chôma-
go, des charges sociales do leinployé, etc.. 
Les traitements des propriCtaires actifs pour 
las entreprises non-constituées on sociCtC par 
actions no sont pas inclus, per contre, pour 
las antreprisas constituées, lea traitements 
des cadres actifs sont inclus. 

Créanaes octAves: 	La total des sommes dues 
au Litre des achats C crCdit ou I temperament 
I la fin da lannóe. Ny figurent pea lea 
creances radiées, lea créances vendues C des 
institutions financiCres, ni los revenus non 
gagnés provenant des freis de financement. 

Genre d'exploitation: 	On distingu., pour las 
entreprises de magasins I succursales, lea 
chalnos locales, provinciales at nationalos. 
Par chaines locales, on entend colles don't 
lactivité sexarce a lintórieur dune ville 
ou dune localité. Los chaInes provinciales 
axploitent des magasins dens plusieurs locali-
tés, mais I lintérieur dune même province. 
Lea chanes nationales exploitent des mag.sins 
dans plus dune province. 

Nombre do •agasins: 	Pour obtenir 1e nombre 
moyan do magasins, on fait la moyonna des 
magasins an exploitation au debut, au milieu 
at a la fin do laxercice financier des entre-
prises do magasins a succursales. Lo nombre 
maximal da magasins est le nombre total des 
magasins an exploitation durant lannCo, 
quils aient été oxploités pendant toute lan-
née ou uno partie do lannée seulemont. 

Tailla du •agasin: 	Aux fins do la prCsente 
enquê*e, la 'taillo dun point do vonte so 
définit comma la suparficie brute des locaux 
qui est habituallament accessible au public. 
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Averag, sales per square metre (foot) 	This 
value is derived from the sum of the average 
sales per square metre (foot), for each re-
porting location, divided by the number of 
reporting locations. Prior to 1979 this value 
was derived from the sum of sales divided by 
the sum of floor area, overall reporting loca-
tions, and therefore is not strictly compar-
able with the calculated floor area statistics 
of this publication. 

Census Metropolitan Area (C.M.A.): 	The main 
labour market area of an urbanized core having 
100,000 or more population. The core is the 
central, continuously built-up area of an 
urban centre. C.M.A. • s are created by Statis-
tics Canada, and are usually known by the name 
of their largest city. C.M.A.s contain whole 
census subdivisions. C.M.A.s are comprised of 
municipalities completely or partly inside the 
urbanized core, and other municipalities, if 
at least 40% of the employed labour force 
living in the municipality works in the urban-
ized core, or at least 25Z of the employed 
labour force working in the .unicipality lives 
in the urbanized core. 

Census Agg]a.eraton (C.A.): 	This is defined 
in the some manner as a C.M.A. except that the 
urbanized core population is between 10,000 
and 99,999. This procedure represents a major 
change from the 1971 and 1976 methods of defi-
nition and has resulted in substantial changes 
in C.A.s and their boundaries. Twenty-three 
urban centres have become C.A.s, and twenty-
two 1976 C.A.s have been dropped for 1981. 
The application of the new definition has 
often resulted in a substantial expansion in 
the geographical areas of Census Agglomer-
at ions. 

Ventes mayannes par metre (pied) carré: On 
calcule cette variable an additionnant las 
ventes moyennes per metre (pied) carré de 
chaque local daffairas anquêtó at on divisant 
Is somme par 1s nombre de locaux déclarants. 
Avant 1979, on Is calculait on faisant is 
somma des vantes, que lon divisait par ira 
superficie de tous lea locaux déclarants, par 
consequent, las données sur la superficie 
publiées no sont pas strictement comparabl.s C 
celles de cette publication. 

Region .étropolitaine de r.c.nsa.ent CR .11 .R.): 
Cast Is principal marchC du travail dun 
noyau urbanisC comptant 100,000 habitants ou 
plus. Le noyau eat Is zone bCtia an continu 
dun centre urbain. Les R.M.R. sont creles par 
Statistiqu. Canada at sont ordinairement dCsi-
gnées par Is nom d. Is villa principale. Elles 
renferment des subdivisions de recensam.n* 
complCtes. Les R.M.R. comprennent les munici-
palités qui se trouvent an totalitC ou an 
partia C lintórieur du noyau urbanisó ainsi 
qua dautras municipalités, si au moms 40Z de 
la population active occupóe demeurant dans Is 
municipalitC travaille dans 1s noyau urbanisé, 
OU si au coins 25Z de Is population active 
occupém travaillarit dens Is municipalitC de-
usure dans 1s noyau urbanisé. 

Aggla.ératon de r.c.nse.ant CA .R. I: 	La 
difinition répond aux mecca critCres quune 
R.M.R. sauf que Is population du noyau urba-
nisC vans d. 10,000 1 99,999 habitants. Cette 
definition diffIre considérablement de calles 
de 1971 at 1976 at a sn*raIné naturellement 
une modification majeur. des A.R. at de leurs 
limites. Vingt-trois centres urbains sork 
devenus des A.R. at vingt-deux A.R. de 197 4 ont été supprimCes dans Is classification do 
1981. Lapplication de cette nouvelle défini-
tion a entramnC souvent une expansion considC-
rable du ternitoire des agglomerations d. 
recansement. 
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METHODOLOGY 

The Annual Chain and Department Store Survey 
attempts to provide complete coverage of all 
known chain and department store organi-
zations, with total sales above thresholds 
which may vary from province to province, 
operating in Canada at any time during the 
survey year. Business organizations are first 
classified to the retail sector on the basis 
of "census value added which is defined in 
retail trade as the difference between sales 
and the purchase price of the goods sold in a 
particular period. Companies which fall into 
the retail sector are than further classified 
to categories of business (using the five-
digit Standard Industrial Classification cods) 
on the basis of major activity. 

Each retail location is classified to its 
own kind of business. As some chain organiz-
ations operate in several distinct kinds of 
business, each meeting the chain definition of 
four or more stores, each such chain is allo-
cated to its own kind of business classifica-
tiori. 

Department store organizations are derived 
during each census and only those selected 
organizations that continue to most the exist-
ing census departeent store definition are 
surveyed. Prior to the 1966 Census, department 
store sales included the business of all out-
lets operated by department store organi-
zations whether or not such outlets actually 
mat the existing department store definition. 
In 1966, all of the non-department store loca-
tions (most of them meeting the chain defini-
tion) were reclassified to the kinds of busi-
nesses most appropriate to their commodity 
structure. In addition, the catalogue sales 
business of department stores was reclassified 
to the general merchandise stores kind of 
business. Thus the data shown in the depart-
ment store tables pertain only to department 
stores as such and do not include the sales 
data of other kinds of businesses which may be 
operated by the reporting department store 
organizations. 
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MITHODOLOGIE 

Lenquête annuelle sur les magasins a suc-
cursales at lea grands magasins cherche a 
fournir une couverture complàte de toutes lea 
entreprises de magasins I succursales at de 
grands magasina connus qui exercent une acti-
vité au Canada I un moment donné pendant lan-
née d'enquIte at qui dóclar.nt des ventes 
totales au-dessus de différenta seuils provin-
ciaux pré-déterminés. Lea .ntrepis.s sont 
dabord classóes dana Is sectsur du commerce 
de detail daprIa Is valeur ajoutCe recen-
sC., qui reprCs.nts dans cs sscteur Is diffC-
rencs entre 1@ prix do vents at Is prix da-
chat des bisris vendus pendant une periods 
dCterminCe at qui dCclarent des ventes totalea 
au-d.ssus do diffCrents s.uils provinciaux 
prC-détarminCs. L.a sociCtCs qui appartiannant 
su commerce de detail sont ensuita ciassCes 
dana des categories dactivité (code I cinq 
chiffres de Is Classification des activités 
Cconomiquea) daprIs leur "principals activi-
tC' .' 

Chaque point de vents au detail est claasé 
dana son propre genre d. commerce. Comme un 
certain nombre dentreprisas exercent une 
activité dana plusieurs genres de commerce 
distincts at y exploitent dana chaque cas su 
moms quatra magasins, chaque entrspriae 
succursales ainsi crCée doit ôtre claasóe I 
son propre genre ds commerce. 

Lea entreprises de grands magasins sont 
dCterminCes au cours de chaque reconsomento 1s 
presents enquIts no vise qua celles qui conti-
nusnt de répondre I Is definition dun grand 
megasin donnée per 1. recans.eent. Avant is 
recensement de 1966, lea ventes des grands 
magasins comprenaient lea operations ds tous 
les points de vents exploités par lea entre-
pris.s de grands magasins, que cea points de 
vents aient rópondu ou non I Is definition 
dun grand magasin. En 1966, toua isa points 
de vents qui no rópondaient pea I c.tts défi-
nition (la plupart satisfaisaient a is défini-
tion de magasins I succursales) ont Cté re-
classes scion 1s genre de commerce correspon-
dant is mieux I leur gamma ds produits. Dc 
plus, 1.s services ds ventes per catalogue des 
grands magasina ont Cté reclassCs dana 1s 
genre de commsrce des "magasins de marchandi-
sea diverses. Ainsi, lea donnCss qui figurent 
dana lea tableaux portant aur lea grands maga-
sins ne sappliqusnt qu'aux grands magasins 
comma tels at ne comprennent pas de données 
aur lea vsntes pour dautrea genres da com-
merce qui peuvsnt Itre exploitCs par lea en-
treprises dCclarantes. 

For additional information, see 	Standard 	Pour de plus amples rens.ignemsnts, consul- 
Industrial Classficatiafl Manual, Catalogue 	tsr 1s manuel de is Classificatien des 
No. 12-501E, pages 203-220. 	 activités econasiquss, no 12-501F au cata- 

logue, pages 213-231. 
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Sales of concessions in department store out-
lets, whether parts of chain organizations or 
independent concessionaires, are reported as 
part of the host department store sales data. 
Thus to avoid duplication in total retail 
trade data, concession sales which have taken 
place within department stores are excluded 
from the chain store totals. This methodology 
results in some understatement in the not 
sales and receipts data of the chain store 
sector. 

DIFFERENCES IN HISTORICAL DATA 

The reader will note that part of the data 
on the chains, department stores and total 
retail trade may differ from data reported 
earlier in other publications of Statistics 
Canada. For •xample, the retail trade figures 
shown in Text Table I and tables 44 and 45 
have been adjusted, wherever possible, to 
create a more homogeneous series. 

Starting in 1985, department stores in the 
Yukon and Northwest Territories 	were 
reclassified as 	general merchandise chain 
stores. 

Starting in 1988, a sampling process based 
on sales thresholds was introduced to the 
Retail Chain and Department Store Survey. As a 
result, approximately 200 chain organizations 
were removed from the survey. The impact of 
these changes on sales, however, is estimated 
at less than 0.5%. 

1982 Revisions 

As a result of the conversion from the 1966 
to the 1980 kind of business classification 
(K.O.B.), modifications were made, starting in 
1982, to the composition of the six major 
trade groups. ISee Table 2.) An explanation of 
these changes is given in previous issues of 
this publication. 

Las ventes des concessions dans les grands 
magasins, qu'il sagisse de concessions dépen-
dants de chaines ou de concessionnaires indé-
pendarits, sont maintanant cOmprise5 avec las 
données sur las ventas des grands magasins 
concasseurs. En consequence, afin déviter Is 
double compte des données sur La commerce 
total de detail, las ventes des concessions 
qui ont étó effectuCes dana des grands maga-
sins sont exclues du total des ventes des 
magasiris a succursales. Catte méthode entraIne 
une certaine sous-estimation des chiffres da 
ventes at recettes nettes du secteur des maga-
sins a succursalas, 
DIVERGENCES DANS LES DONNES CHRONOLOGIQUES 

La lectaur doit prendra note qu'une partie 
des données sur les succursalistes, lea grands 
magasins at Is total du commerce de detail 
peut différer da celles préssntées antórieure-
ment dans dautres publications de Statistique 
Canada. En effet, les chiffres sur Is commerce 
de detail présentés dens Is tableau explicatif 
I at les tableaux 44 at 45 ont CtC ajustés, 
dans Is assure du possible, afin de crCer une 
sons homogône. 

A partir de 1985, las grands magasins opé-
rant au Yukon at dens las Ternitoires No 
Nord-Ouest ont étO reclassOs comma magasins 
de marchandises diverses. 

En 1988, un processus dOchan'tillonage uti-
lisant des seuils do ventss comma cni'tères da 
selection fut Otablit pour lenquôte des maga-
sins a succursalas at des grands magasins. Ce 
changament a prOcipitO une baisse danvirons 
200 antrapnises da magasins a succursales 
enquêtOas. On estime cependant quen termes de 
ventas, ces entreprises ne raprOsentent que 
0.5Z du total. 

Revisions No 1982 

Suite a 1* conversion de In classification 
des genres de commerce (G. d. C.) da 1966 i Is 
classification des genres de commerce de 1980) 
des modifications ont etC apportOes, commen-
gant an 1982, dens Is composition des six 
groupes de genre de commerce. (Voir tableau 
2.1 Une explication de ces changements ast 
dOcrite dens Las editions prOcOderites de cette 
publication. 



Appendia III 

DATA RELIABILITY 

The Annual Retail Chain and Department Store 
Survey is a complete enumeration of all chain 
and department store locations as reported by 
the organizations listed on the back pages of 
this publication. The survey can be considered 
as a complete census of the population under 
consideration and therefore not subject to 
sampling .rror however, even under a census 
situation, with a complete enumeration each 
year of all known chain and department store 
locations, errors in published data can occur. 
These errors, called non-sampling errors, are 
present whether a sample or a complete census 
of the population is taken and can be 
attributed to one or more of the following 
sources: 

Coverage error. 	This error results from 
incomplete listing and inadequate coverage of 
the population of intarest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the questions, inability or unwilling-
ness of the respondent to provide correct 
information or misinterpretation of the ques-
tions because of definitional difficulties. 

Pn-responaa error. 	Some respondents may 
refuse to answer questions, some are unable to 
respond, while others may be too late in re-
sponding. Data for the non-responding units 
can be imputed using the data from responding 
units. The extent of error due to imputation 
is usually unknown and is very much dependent 
on any characteristic differences between the 
respondent group and the non-respondent group 
in the survey. This error generally increases 
with increases in the non-response rate and 
attempts are therefore made to obtain as high 
a response rate as possible. 

Procsslng error. These are the errors that 
may occur at various stages of processing the 
data such as coding, data entry, v.rification, 
editing, weighting, tabulation, etc.. 

Non-sampling 	errors 	are 	difficult 	to 
measure. They require control so that their 
presence does not impair the use and interpre-
tation of the final results. With regard to 
the estimates of this publication all attempts 
have been made to minimize the non-sampling 
errors: chain and department store locations 
have been defined in a most precise mannarl 
the questionnaires have been carefully 
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FIABILITh DS DONNUS 

L'enquête annuelle sur les magasins a suc-
cursales at las grands magasins porte sur tous 
las points de vente des entreprisas de maga-
sins a succursales at de grands magasins ónu-
mérées a Is fin du prósent bulletin. Etant 
donnó quelle peut être considérée comme un 
recansement exhaustif de la population obser-
vóe, ella no risque pas da comporter des er-
reurs dechantillonnage. Par contre, même Las 
données publióas dun r.censamant qui dénombre 
intégralemant I cheque annóe lensemble des 
points de vente connus des magasins a succur-
sales at des grands magasins peuvent Itra 
antachées derreurs. Celles-ci, dit.s non 
liées I léchantillonnage, se retrouvent tant 
dans las recensaments qua dana las anqultas 
par óchantillonnag.. Elles sont dues a un ou 
plusleurs factaurs parmi las suivants: 

La clip de l'enquêt.. 	Lerreur résulte dun 
listage incomplat at duno couverture insuffi-
santa do La population visé.. 

La réponas. 	Ici, lerr.ur peut Itra attri- 
buable I Is conception du questionnaire at aux 
caractéristiquss des questions, I lincapacité 
ou au refus de l.nquIté de fournir des ran-
seignamunts exacts ou I linterprétation fau-
tiva des questions due I des probilmas dordre 
secant ique. 

La non-répoms. 	C.rtains enquItés rafusant 
do répondre, dautras an sent incapables at 
dautres encore répondent trop tard. Las don-
noes relatives aux non-rOpondants peuvent Itre 
imputOes I partir des chiffr.s fournis par Las 
répondants. On no connait gOnOralement pas 
limportance da lerraur dimpu*ation celia-
ci vane beaucoup salon las caractOristiquas 
qui distinguent las rOpondants des non-rOpon-
dants. Comma ce type derreur prend habitual-
lement de lamplaur I mesura qu'augmante 1s 
taux da non-rOponse, on safforce dobtenir Is 
maillaur taux da rOponse possible. 

L.a traiteent. 	Lerreur p.u± se produire 
lors des divers.s Otapes du traitement des 
donnoas, tallas qua Is codage, lentrOe. Is 
verification, Is pondOration, Is totalisation, 
etc.. 

Ii est difficila da mesurar las arraurs non 
hOes I lOchantihlonnag.. En outre, ii faut 
las carnar de sorte queues no nuisant pea I 
lutilisation ou a lin*arprOtation des chif-
fres dOfinitifs. Sagissant des estimations du 
present bulletin, tout a OtO mis an oauvre 
afin da minimisar co genre derreur. Ainsi, 
las points de yenta des magasins a succursales 
at des grands magasins ont OtO dOfinis avec 
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designed to minimize different interpreta-
tions; detailed acceptance testing has been 
carried out for the different stages of edit-
ing and processing; every possible effort has 
been made to reduce the non-response rate as 
well as the response burden. 

Users attempting to make comparisons between 
sales data published in this publication and 
data published in previous years must take 
into account the following factors: the emerg-
ence and disappearance of chain store organiz-
ations; increases and decreases in the number 
of stores operated; price changes. In addi-
tion, when making comparisons between the 
sales data published in this report and the 
data published in the monthly Retail Trade 
series, differences in the reporting periods 
must be taken into account. The financial 
reporting periods do not necessarily coincide 
with the calendar year. For survey purposes, 
the annual data are collected and compiled on 
a financial year basis while the monthly data 
are published on a calendar year basis.  

beaucoup de precision; las questionnaires ont 
congus avec soin afin de réduire au mini-

mum le nombre d interpretations óven*uelles; 
lea div.rses étapes de verification at de 
traitement ont fait isobjet  de contrôles dac-
ceptation détaillés; enfin, on na absolument 
rien negligé pour que 1e taux de non-réponsa 
at le fardeau de réponse soient faibles. 

Les utilisateurs qul désirent comparer les 
donnóes sur les ventes publiées dans le pro-
sent bulletin avec las données publióes dans 
lea bulletins précédents doivent tenir compto 
des facteurs suivants: la creation at la sup-
pression dentreprises de magasins a succursa-
lea; laugmentation ou la diminution du nombre 
de magasins on exploitation; las variations de 
prix. 0o plus, on coeparant les donnóes sur 
lea vuntes publiées dans cc bulletin avec 
celles publiOes dana les series mensuelles du 
commerce de detail, on dolt tenir compte des 
differences entre lea périodes sur lesquelles 
portent ces données. Par example, l°exercioe 
financier no coincide pas nécessairement a 
lannée civile; aux fins de lenquêt., cepen-
dant, lea données annuelles sont recueillies 
at rassemblOes an foriction de lexarcice fi-
nancier, alors que la statistique mensuelle 
est publiCe daprés lannée civile. 
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DATA CONFIDENT ZAL flY 

Statistics Canada is prohibited by law from 
publishing any statistics which would divulge 
information relating to any identifiable busi-
ness without the previous consent in writing 
of that business. 1  The disclosure of data 
likely to reveal specific information on the 
activity of a particular co.pany is therefore 
systematically and rigorously controlled and 
regulated to prevent the publication or dis-

closure of any information deemed confiden-
tial. The rules regarding the confidentiality 
of parts of the results of merchandising sur-
veys are therefore applied in such a way that 
no data are shown for cells lor statistical 
units composed of fewer than three companies 
or of three or •ora, if these are dominated by 
one or two companies. In the publication, the 
information is withheld on this designated 
cell by entering an "X' in the appropriate 
boxes. 

Another way of preserving data confidential-
ity without having to enter an "X" is to com-
bine (consolidata) the information for 
selected regions or selected kinds of busi-
ness. The aggregated data can then be pub-
lishad. For example, in many cases, data for 
the Yukon and Northwest Territories are 
included with data for British Columbia. 

The rigorous application of these rules 
preserves the confidentiality of the informa-
tion and ultimately has little effect on the 
dissemination of the retail chain survey 
results. 

Sea the Statistics Act, 1985, Chapter 519. 

Appendice IV 

CONFIDENTIALIT11 DES DONN&ES 

La loi interdit a Statistique Canada de 
diffuser au grand public des données qui pour-
raient servir i identifier una entreprise ou 
certaines de ses carac±éristiques, sans avoir 
obtenu au préalable l'autorisation écrite de 
cette derni6re 2 . Ainsi, le dévoilement de 
données susceptibles de révéler des renseigne-
mants précis sur lactivité dune entraprise 
particuliàre ast systématiquement contróló 
suivant des dispositions strictes de tells 
sorts quaucun rensaignement jugé secret no 
soit publié ou divulgué. Lapplication des 
rIgles sur 1e caractère secret dune partie 
des résultats des enquêtes sur le commerce 
sétablit donc de manière I cc quaucune don-
née no soit róvélée pour des cellules (ou 
unites statistiques) compo..s de coins de 
trois compagnies, ou encore de trois ou plus 
lorsque celles-ci sorit dominCss par une ou 
deux compagnies. Linformation concernant ces 
cellules est dissimulCe on inscrivant un "X 
aux diffCrents postes visCs dens la publica-
t ion. 

Une autre facon de preserver 1e caractIre 
confidentiel d. 1 information sans pour autant 
avoir I maitre un X, consists a grouper 
(consoliderl las donnCes pour certaines rC-
giorus ou certains genres de commerce. Las 
donrióas ainsi agrégCes peuvent par la suite 
lire publiCes. Par exemple, dens bien des cas, 
lea données relatives aux Yukon at Territoires 
du Nord-Ouest sont incluses avec celles de In 
Colombie-Bri tannique. 

Ajnsj, per lapplication rigoureuse de ces 
rlgles, 1s caractlre privC de 1 information 
est préservé at naffecte qua trIs marginale-
ment enfin de compte 1a diffusion des résul-
tats des enqultes sur les magasins I succursa-
les. 

Voir Is Loi sur la statistique, 1985, chapi-
tre S19. 





AppendiK V 
Appendice V 

List of Chain Store Organizations in Canada, 1989 
Repertoire des entr.prises de magasins a succursalas, au Canada, 1989 

Name and Location - Nom at emplacement 	Name and location - Mom at emplacement 

Food, beverage and drug group - Groups des alisents, boissofl$ at •édicents 

Sup.r.arlcats - Sup.r.archés d 'alisantation 

Aligro Inc., Qué. 
Aligro Inc. (L.s Aliments Valdi), Ont. 
Amalco Foods (1987) Ltd. (Dominion Stores), 

Nfld. 
Associated Grocers Limited, Aiwest Supermarkets 

Div., Alta. 
Batemans Foods Ltd., Alta. 
C.A. Dunnett 8 Sons Ltd. (Niagara Farms 

Market), Ont. 
Calbecks Food Markets Inc., Ont. 
Canada Safeway Ltd., Alta. 
Canadian Forces Exchange System, Ont. 
China Can Enterprises Ltd., B.C. 
Combined Merchandisers Inc. (Super Centre), 

Ont. 
Cooper Ma 	t Ltd., E. C. 
Edmonton 	p.rative iimited., Alta. 
F.E. Made 	. Ltd., N.S. 
Ferraros ..d. (Super Valu), Man. 
Focenco Ltd., Nfld. 
Food City Holdings Ltd., Alta. 
Food Market Holdings Co. Ltd., N.B. 
Fortinos Supermarket Ltd., Ont. 
Freson Market Ltd., Alta. 
Home & Pitfield Foods Ltd., Alts. 
Hudon & Daudelin LtCe., Qué. 
Jim Pattison Industries Ltd., Overwaitea Foods 

Div., B.C. 
Knob Hill Farms Ltd., Ont. 

L. & H. Food Market Ontario Ltd., Ont. 
La Ferma Carnaval Inc., Qué. 
Loblaws Supermarkets Ltd., Ont. 
Marché Bellemare Inc., Qué. 
Marchi GP Market Inc., Division Québec, Qué. 
Marchi Viens (1985) Ltóe., Qué. 
Hikes Supermarkets (1962) Ltd., Ont. 
Oshawa Group Ltd., Ont. 
Oshawa Holdings Ltd., N.S. 
Penner Foods Ltd., Man. 
Powells Supermarket Ltd. (Powells Discount 

Foods), Nfld. 
Provigo (Distribution) Inc., Qué. 
Robert C. Machan Ltd. (IGA), Ont. 
Skaf Bros. Foods Limited, Ont. 
Sobeys Inc., N.S. 
Stanko 8 Boshyk Ltd., Ont. 
Steinberg Inc., Québec Div., Qué. 
Stongs Markets Ltd., B.C. 
Sunnybrook Foods Ltd., Ont. 
Super Marché A. Gagnon Inc., Qué. 
The Food Group Inc., N.B. 
The Great A. & P. Co. of Canada Ltd., Ont. 
The Kitchen Table Inc., Ont. 
Tober Enterprises (1979) Ltd., B.C. 
Vinco Food Inc. (Vinet's Food King), Alta. 
Had. Enterprises Ltd., N.S. 
I4.stfair Foods Ltd., Man. 
Zehrmart Inc., Ont. 

Grocery stores - tpic.ries 

Aligro Inc., Valdi Foods Div., Ont. 
Avondal. Stores Ltd., Ont. 
Blumansch.in Holdings Ltd., Alta. 
Burns 1 Stop Convenience Stores Ltd., Ont. 
Buy Low Foods Ltd., B.C. 
Buzbys Variety Stores Ltd., Ont. 
Caidwell Med+ord Ltd. (Quickie Convenience), 

Ont. 
Checkers Variety Limited, Orit. 
Chung Hah Discount Centre Ltd., B.C. 
Convenience Services Ltd., Ort*. 
Dairy Case Convenience Stores Ltd., Ont. 
Ellis & Birt Ltd. (Quick Pik Foods), P.E.I. 
Food Stop Inc., Sask. 
Freezco Limited, Ont. 
Green Gables Food Stores Ltd., N.S. 
Hasty Market Inc., Ont. 
J. a I. Convenience Stores Ltd., Sask. 
J. Rabba Company Ltd. (Variety Food Fair), 

Ont. 
Jacksons Barn Value Foods Ltd., Ont. 
Kenny Enterprises Ltd. (Manes Mini Mart), 

Mild. 
Kwikie Minit Markets Ltd., Ont. 

Lands Happy Marts Ltd., Alta. 
Little Short Stop Stores Ltd., Ont. 
Loblaws Supermarkets Ltd., No Frills Stores, 

Ont. 
Macs Convenience Stores Ltd., Ont. 
Mr. C. Stores Ltd. (Mr. G.), B.C. 
Perrette Inc., Qué. 
Pinto Stores Limited, Ont. 
Quik Pik Convenience Stores Ltd., N.S. 
Raymor Foods Ltd., Ont. 
Red Circle Limited, Nfld. 
Remb Company Limited, Ont. 
Romax Variety Ltd. (Milk Marc Variety), Ont. 
Shopette Ltd., Ont. 
Short Stop Foods (1984) limited, Nfld. 
Skippys Milk Limited, Ont. 
Southland Canada Inc. (7-Eleven), B.C. 
Squareroot Enterprises Ltd. (Rave 

Convenience), Ont. 
Starvin Marvin's Company Ltd., N.S. 
Stubberts Convenience Stores Ltd., N.S. 
The Becker Milk Company Ltd., Ont. 
543577 Ontario Inc. (Hestside Jug City), 

Ont. 
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List of Chain Store Organizations in Canada, 1969 - Continued 
Repertoire d.c entreprises de •agasins A succursaleS, au Canada 1989 - suite 

Name and Location - Non at emplacement 
	Name and location - Nom at emplacement 

Food, beverag, and drug group - Continued - Oroupe des alisents, boissons at •Cdicaoents - suite 

Bakery Products Stores - Boulangeries-PAtisseries 

Bens Limited, N.S. 
Cinnaroll Bakeries Ltd., Alta. 
Franchises Pitisseries Allard Inc., Qué 
Lynn Management Ltd., Ont. 
McGavin Foods Ltd., Man. 

National System of Baking Ltd., Onk. 
Northpark Bakeries Ltd. (Buns Master 

Bakery), Sask. 
Swiss Pastries & Delicatessen of Ottawa 

Ltd., Ont. 

Dairy products stores - Laiteries 

Ault Foods Ltd., Ont, 

Candy and nut stores - Contiseries et .agasins de noix 

Deans Chocolates Ltd., B.C. 
Frontier Fruit I Nut Co. Limited, Ont. 

Laura Secord Inc., Ont. 
R.C. Purdy Chocolates Ltd., B.C. 

Most •arket$ - Narahás do viandos 

Bisch Investments Ltd. (M & M Meat Shops), 	Boucheri. F. Gagné Inc., Qué. 

Ont. 	 Cressuans Most Market Ltd., Ont. 

Black Angus Freezer Beef Ltd., Ont. 	The Steak Shop Inc., Ont. 

Boucherie Côtó Inc., Qué. 

Other food stores - Autr.s •agasins d'alm.ntatiofl 

BC Shop & Save Food Markets Ltd., B.C. 
Coffees of the World Inc. (Timothys Coffees 

of the World), Ont. 
Denninger Limited., Ont. 
General Nutrition Centre Ltd., Qua. 
Le Détaillant du Jardin Inc., Qué. 
Los Entreprises Michel Lapierre Inc. (Le 
VCgétarien Enrg.), Qué. 

Longo Bros. Fruit Markets Inc., Ont. 
Maison A.L. Van Houtte Inc., Qué. 
Murchies Tea & Coffee Ltd., B.C. 
Old Fashion Foods Limited, Sask. 
Pic-A-Pop Beverage Ltd., Man. 
Sun Nutritional Products Inc., Ont. 
The Barn Fruit Markets Inc., Ont. 
Vita Health Company (1985) Ltd., Man. 

Liquor stores - Nagasins do spirituei 

Alberta Liquor Control Board, Alta. 
British Columbia Liquor Distribution Branch, 

B.C. 
Liquor Control Board of Ontario, Ont. 
Manitoba Liquor Control Commission, Man. 
New Brunswick Liquor Corp., N.B. 
Newfoundland Liquor Corporation, Nfld. 

Northwest Territories Liquor Control Board, 
N.H.T. 

Nova Scotia Liquor Commission, N.S. 
P.E.I. Liquor Control Commission, P.E.I. 
Saskatchewan Liquor Board, Sask. 
Société des Alcools du Québec, Qué. 
Yukon Liquor Corporation, Yukon 

Win. stores - Nagasins de yin 

Andres Win.s Ltd., Ont. 
Brights Hines Ltd., Ont. 
Hillebrand Estates Winery Ltd., Ont. 

London Winery Limited, Ont. 
Ridout Hines Ltd., Ont. 

Besr stors - Magasins do bier. 

Brewers Association of Nfld. Ltd., Nfld. 	Brewers Retail Inc., Ont 
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List of Chain Store Organizations in Canada 1989 - Continued 
Repertoire des antreprises de eagasins A succursal.s, au Canada, 1989 - suite 

Name and Location - Nom at emplacement 
	

Name and location - Nom at emplacement 

Food, beverage and drug group - Concluded - Groups des alioonts, boissons at •Cdicents - fin 

Pharoacias 

A & P Drug Mart Ltd., Ont. 
Amherst Drug Ltd. (Amherst Dispensary), Ont. 
Austin Health Care Corp., Ont. 
B.E.A. Per Capita Consulting Corporation 

(Vitamin Discount Store), B.C. 
B. Mayrand Inc., Qué. 
Bam Lipalo Inc. (Pharmaxie), Qué. 
Baydala Drugs Ltd., Alta. 
Bi-rite Drugs Ltd., Sask. 
Big V. Pharmacies Co. Ltd., Ont. 
Bourkes Drug Stores Ltd., Ont. 
Boutiques Dana Un .Jardin Inc., Qué. 
Boylans Drug Store Ltd., Alta. 
Clinic Dispensary Ltd., B.C. 
Consumers Drug Mart Ltd., Man. 
Country Drug Store Ltd., Ont. 
Cumberland Drugs Merrival. Ltd., Qué. 
D. Ross Cochran. Pharmacy Ltd., N.S. 
Dell Chemists (1975) Ltd., Ont. 
Dial Drug Stores Ltd., Ont. 
Dispensaries Limited, Alta. 
Drug World Ltd. (Drug World Warehouse Drug 

Store), Ont. 
Elizabeth Drugs Ltd., Nfld. 
Estpharm Inc., Qué. 
Farbec Inc. (Pharmacie .Jean-Coutu), Qué. 
Ford Pharmacy Ltd., N.B. 
General Drugs Ltd., B.C. 
Gestion Blanchet Inc., Qué. 
Herbies Drug Warehouse Ltd., Ont. 
Homac Drug Co. Ltd., Man. 
My & Zel's Inc., Ont. 
Katlou Inc. (Pharma-Centre Cumberland), Qué. 
Katlou Inc., Pharmacies only, Qué. 
Kent Drugs Ltd., Ont. 
L.C.S. Pharmaci.n (Pharma-Conseils), Qué. 
L. Leon. Pharmacy Ltd., Ont. 
Lawtons Drug Stores Limited, Nfld. 
Lawtons Drug Stores Ltd., N.S. 
Las Entreprises Bourget & Tissaur Inc., Qué. 
Lea Entreprises Commercialea Paul A. Pleunier 

Inc., Patent Medicine Stores, Qué. 
Lea Entreprises Commerciales Paul A. Meunier 

Inc., Pharmacies, Qué. 
Las Entreprises Michel Lahays Inc., Qué. 

Los En*repris.s Norpharm Inc., Qué. 
Las Entreprises Yvemat Inc., Qué. 
London Drugs Limited, B.C. 
Lovell Drugs Limited, Ont. 
Magasins dEscomptes Montréal Inc., Qué. 
Mart Mackenzie Drugs Ltd., Ont. 
McGill & Orme Ltd., B.C. 
Michel Dana VariCté Inc., Qué. 
Nisman Enterprises Ltd., Man. 
Northern Drugs Ltd., B.C. 
Oak Pharmacies Ltd., Ont. 
Orano Limited, Ont. 
Owl Drug Co. Ltd., B.C. 
Pharma Plus Orugmarts Ltd., Ont. 
Pharmacie Jacques Raymond, Qué. 
Pharmacopole Inc., Qué. 
Ph.rmaservice Inc., Ont. 
Potter & Shaw Ltd., Ont. 
Premiers Pharmacies Inc. (I.D.A. Pharmacy), 

Ont. 
Seafair Drugs Ltd., B.C. 
Société de Gastion Masterworks Ltée. 

(Kanes Super Drugmart), Qué. 
Socióté L.C.S. Enrg., Qué. 
Sprague Drug Ltd., Pat.nt Medicine Stores, 

Alta. 
Sprague Drug Ltd., Pharmacies, Alta. 
Superpharm Montréal Ltóe., Qué. 
The Central Drug Stores Ltd., B.C. 
The Medicine Bottle Ltd., Alta. 
The Saskatoon Drug & Stationery Company Ltd. 

(Pinders Drugs), Sask. 
Title Stores Ltd., Ont. 
Triangle Discount Stores Ltd., Ont. 
University Health & Beauty Aids Inc., Qué. 
Variété La Loupiot Inc., Qué. 
Vaniétés Mich.l Dana Inc., Qué. 
Victoria Pharmacy Ltd., Ont. 
Vincent Chartier Associés 1979 Ltó.., Qué. 
Vladimir Holdings Co. Ltd., Alta. 
N. Brunet & Cia (1982) Ltée., Qué. 
123273 Canada Inc., Qué. 
153924 Canada Inc., (Jean-Coutu), Qué. 
2529-4893 Québec Inc., Qué. 
94272 Canada Ltd. (The Body Shop), Ont. 
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List of Chain Store Organizations in Canada, 1989 - Continued 
Repertoire des entr.pris.5 do magasins A suocursalas, au Canada, 1989 - suite 

Nam. and Location - Non at ..placem.nt 	Na.. and location - Horn at emplacement 

Shoe, apparel, fabric and yarn group - Oroupe des chaussur.s, vAto.ents, tissus at files 

Slic, stores - MaqaSinS de ch.ussures 

Agnew Group Inc., Ont. 
Armstrong & Richardson Ltd., Ont. 
Bally Canada Inc. (Retail), Ont. 
Bata Industries Ltd. Bata Retail, Ont. 
Boutique Tatan. (1982) Inc. (Chaussures 

Ponti), Qué. 
Brown Shoe Co. of Canada Ltd., Qué. 
Calderone Shoe Co. Ltd., Ont. 
Caldarone Shoe Co. Ltd., French Shoes Div., 

Qué. 
Chaussures Aldo Inc., Qué. 
Chaussures Alti Ltée., Qué. 
Chaussuras Cite Inc., Qué. 
Chaussures Gala Inc., Qué. 
Ch.ussurss Trans-Canada LjiuitC., Qué. 
Chaussures Yellow Lté.., Qué. 
Church £ Company (Canada) Limited, Ont. 
Collins Safety Inc. (Collins Safety Shoes), 

Ont. 
Comark Inc., Small Business Group Div., Ont. 
Dr. Scholls Ltd., Ont. 
Family Shoe Shoppe (1985) Ltd., N.B. 
Flormont Shoes Ltd., Qué. 
Florsheim Inc., Ont. 
H.J. Dolan Limited (Dolan Shoes), Ont. 
Ing.borg Shoes Limited, Ont. 
J.B. Lef.bvr. Limitée, Qué. 
J. Paul Fortin Inc., Qué. 
.J.da Shoes Inc., B.C. 
.Jeffstone Shoe Co. Ltd., N.S. 
Joe Singer Shoes Ltd., Ont. 
Kinney Canada Inc., Family Shoes, Ont. 
Kinney Caned. Inc., Ladies Shoes, Ont. 
La Chaussur. Browns Inc., Qué. 

L.a Boutiques Newport Inc., Qué. 
Los Magasins Libre Service Pitt Ltée., Qué. 
Maher Inc., Ont. 
Markio Designs Inc., Ont. 
Morse Shoe (Canada) Ltd., U.S.A. 
Mugford Shoes Limited, Ont. 
Orphee Shoe Ltd., Qué. 
P. V.11. Shoes (Mississauga) Limited, 

(Cheslers Shoes), Ont. 
Panda 3G Inc. (Chaussures Pond.), Qué. 
Pop.y. Shoes Limited, Ont. 
Prom Shoes Inc. (Charles David/Studios 10 

Shoes), Qué. 
Provost Shoe Shops Ltd. (N.tur.lizer Shoes), 

N.S. 
Rizzo & Rizzo Shoes Ltd., Ont. 
Salon de Chaussures Pavane-Mayfair Ito.., 

Qué. 
Salon Six Souliers Inc., Qué. 
S.npaul Investments Ltd. (Naturaliz.r 

Shoes), Ont. 
Skyline Shoes Ltd., Alt.. 
Soda Footwear Inc., Alt.. 
Sterling Shoes Ltd., B.C. 
Tar. Shoes Limited, Ont. 
The Tall Girl Shop Ltd. (T.11 Crest Shoss), 

Ont. 
Town Shoes Ltd., Ont. 
V.nity Shoes Ltd., Alt.. 
V.rese Shoes Limited, Ont. 
Via Veneto Shoes Ltd. (Davinci Sho.$), Alt.. 
H.B. Hamilton Shoes (1860) Ltd., Ont. 
85105 Canada Inc. (Villager Shoe Shoppes), 

Qué. 

Non's clothing stores - N.gasins do vAteo.nts pour haes 

Div., Ont. 

& Chapys), 

Qué. 

ant. 

A. Gasco Inc., Qué. 
A. Gold & Sons Ltd., Qué. 
Amend Boudrias Ltée., Qué. 
B.I. Clothing Group Ltd., Alt.. 
Big Steal Man Inc., Ont. 
Boutiques Les Trojs G Inc., Qué. 
Destination Shops Inc. (Mr. BigN Tall 

Shop), Qué. 
Dozier Boutique Inc., Qué. 
Dyl.x Limited, Tip Top Tailor 
E.R. Fisher Limited, Ont. 
Edward Chapman Ltd. (Chapeans 

B.C. 
Elks Inc., Ont. 
Ernest Enterprises (MTL) Ltd., 
Felix Homme Inc., Qué. 
Frasers Clothes Shops, Ont. 
C. Strauss & Co. Inc., Ont. 
Grafton Fraser Inc., Ont. 
Harry Ros•n Inc., ant. 
House of Morton Limited, Ont. 
International Clothiers Inc., 
John Poner Sales Limited, Ont. 

Kinney Canada Inc. (Randy River), Ont. 
Los Boutiques Hestcoast Inc., Qué. 
MecLeod Bros. Ltd., Alt.. 
Marc Sovet Inc., Qué. 
Harks Work Wearhouse Ltd., Alt.. 
M.rc.ries Cartier Lté.., Qua. 
Michel Ta.ilia Inc., Qué. 
Moores The Suit People Inc., Ont. 
Mr. Big-N-Tall Shop Ltd., B.C. 
Murray Goldman Ltd., B.C. 
Ports International Limited, Ont. 
Rosmor Mans Shops Ltd. (Barclays Store for 

Men), Ont. 
Sauvé Frères LimitOe. Qué. 
Str.ussco Holdings Ltd. (Star Hens Shop), 

Ont. 
The Brick Shirt House Ltd. (Alan Cough Hens 

Wear), Ont. 
Ti. Rack (Canada) Ltd., Ont. 
V.1 B.rgs Mans Hear Group, Alt.. 
Zia. Enterprises Ltd. (Gentlemens Court), 

Ont. 
149297 Canada Inc. (Moustache), Qué. 
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List of Chain Store Organizations in Canada, 1989 - Continued 
Repertoire des entreprises de eagasins A succursales, au Canada, 1989 - suit. 

Name and Location - Horn at emplacement 
	

Name and location - Horn at emplacement 

Shoe, apparel, fabric and yarn group - Continued - Groups des chaussuras, v8te.ents, tissus at 

files - suit. 

Wooen 's clothing stores - Nagasins de v8te.ents pour des 

A. Setlakwe Ltée., Qué. 
Al Schwartz Enterprises Limited (Suzys 

Fashions), Ont. 
Arcade Ladies Shoppe Ltd., N.S. 
Associated Merchandisers Ltd. (Venus 

Lingerie & Loungewear), Ont. 
Auld-PhillipS Ltd., B.C. 
Ayres Ltd. (J. Plicha.ls/Kristy Allan), Ont. 
Bigi Canada Ltd., Qué. 
Bijouteri. Diadem. Inc., Qué. 
Bikini Village (Ontario) Inc., Qué. 
Bikini Village Inc., Qué. 
Boutique Anthony Saks Inc., Qué. 
Boutique Au Coton Inc. B.A.C., Qué. 
Boutique Chérie (Canada) Ito.., Qué. 
Boutique d. Vêtem.nts 1. Verchèr.s Inc., 

Qué. 
Boutique F-Il Inc., Qué. 
Boutique Jacob Inc., Qué. 
Boutique M.ri.-Claire Ltée., Qué. 
Boutique Revue Inc., Qué. 
Boutique Selection Inc., Qué. 
Brissot Inc., Qué. 
Brody's Town £ Country (1967) Ltd., Ont. 
Bryan's Fashions Ltd., B.C. 
C.C. Mark.ting Inc. (Max Brown Fashions), 

Ont. 
Calèche Boutique Ltd., Ont. 
Canadian Fashion Merchandising Corp., Ont. 
Carley & Katz Limited, (Maggi.$), Ont. 
Chapman's Ladies Shops Ltd., B.C. 
Charis.a Fashion Ltd. (Margaretta), B.C. 
Charlie Ladies Hear, Ont. 
Chez Sandra Inc., Qué. 
Ciarlo Enterprises Ltd., Ont. 
Cliffords Ladies Hear Ltd., Man. 
Co.ark Inc., Ont. 
Conrez Group Ltd., Ont. 
Cotton Ginny Ltd., Ont. 
Cotton Tree Fashion Inc. (Busy Bodies), Ont. 
Creations Limited (Fair Lady Fashions), Ont. 
Cyrs LtOe., Qué. 
Dalmys (Canada) Ltd., Qué. 
Divine One Avenue Inc., Ont. 
Dylex Limited, Bra.mar Store Div., Ont. 
Ethos Limited, ALta. 
Fairweather Inc., Ont. 
F..con Marketing Limited, Ont. 
Florence Lewis Sportswear Ltd., Ont. 
France B. Pronuptia Inc., Qué. 
Francines Stores Inc., Alta. 
Gallery of Fashions Ltd. (The Village Shop), 

Ont. 
Gestion Eric-Bernard Inc., Qué. 
Gloria & Co. Fashions Ltd., Alta. 
Grafton Fraser Inc., Ont. 
Hollys, Ont. 
Innocence Fashions (Qué.) Ltd., Qué. 
Jaeger Canada Inc., U.S.A. 
Jaggs Fashions Ltd., Ont. 
Jean Plus D.O.L. Inc., Qué. 
Joenette Inc., Qué. 
Kaleidoscope Shop (1971) Ltd. (Dori Lynn 

Fashions), Alta. 

Kinney Canada Inc., Ont. 
La Bolt. a Lingerie Inc., Qué. 
La Ci. Aldaro Ltd., Qué. 
La Maison Chelsea Inc., Qué. 
La Vie an Rose Lingerie Canada Inc., Ont. 
Laura Ashley Shops Ltd., Qué. 
Laura's Shoppe P.V. Inc., Qué. 
Les Boutiques San Francisco Inc., Qué. 
Les Industries Pantorama Inc. (Station 
Coton), Qué. 

Les Placements Vinalco Inc., Qué. 
Lindor Inc., Qué. 
Liptons International Limited, Ont. 
M.R. Ashton Ltd., B.C. 
Mademoiselle Charmante Inc., Qué. 
liaison de Choix Inc., Qué. 
Marc Downs Clothing Ltd., B.C. 
Mariposa Stores Limited Partnership, B.C. 
Marks & Spencer Canada Inc. D'Allaird's 

Div., Qué. 
Marr Fashions Ltd., Man. 
Melanies Fashions Ltd., Alta. 
Metropolitan Ladies Hear (Can) Ltd., Qué. 
Mi. Fashions Inc., Qué. 
ha Inc., Qué. 
Modes Fannie Inc., Qué. 
Morning Star Trading Co., Ont. 
Norman $ Fils LtOe., Qué. 
One Plus One Fashions Inc., Ont. 
Orbar Ltd., Ont. 
Pearlmans Ladies Hear Limited, Sask. 
Pearls Fashions Ltd., B.C. 
Peggy's of Milton Ltd., Ont. 
Pennington's Stores Ltd., Ont. 
Pirjo Liisa Fashions Ltd., Man. 
Ports International Ltd., Ont. 
Reitmans Inc., Qué. 
Salon Elen Le.ire Inc., Qué. 
Second Fiddle Ltd., Ont. 
Serena Fashions Alberta Ltd., B.C. 
Serene Fashions Ltd., B.C. 
Shirmax Retail Ltd., Qué. 
Shirmon Fashions Inc., Qué. 
Sindrew Sportswear Inc., Qué. 
Street Level Clothing, Ont. 
Susan J. Fashions Inc., Ont. 
Suzy Creamcheese (Canada) Ltd., B.C. 
Suzy Shier Inc., Qué. 
The Electric Company Inc. (Coton On), Ont. 
The Jean Shop Limited, Nfld. 
The Tall Girl Shop Ltd. (Tall Girl), Ont. 
Trevincor Investments Ltd. (Cotton Ginny), 

Ont. 
Unique Touch Inc., Ont. 
Vêteaents Dano Inc., Qué. 
Viki Inc., Qué. 
Yofi Creations Ltd., B.C. 
Zacks Fashions Ltd., Ont. 
109018 Canada Inc., Qué. 
113560 Canada Inc. (Giggles), Ont. 
116652 Canada LtO.., Qué. 
596590 Ontario Ltd. (Lynn Fashions), Orrt. 
93650 Canada Ltd., Qué. 
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List of Chain Store Organizations in Canada, 1989 - Continued 
Repertoire des entreprises de •agasins A succursales, au Canada, 1989 - suite 

Name and Location - Nom at emplacement 
	 Name and location - Nom at emplacement 

Shoe, apparel, fabric and yarn group - Continued - Oroupa des chaussures, vëte.ents, tissus at 
files - suite 

Children's clothing stores - Magasins de vCte..nts pour enfants 

Boutique Jacob Inc. (Jacob Jr.), Qué. 
Chez Beatrice & Fils Inc., Qué. 
Clement Ltée., Qué. 
Comark Inc., Div. Au Coin des Petits, Qué 
Balmy's Canada Ltd. (Dalmy's Kids), Qué. 
E.P. Chester Ltd. (Kids World), Ont. 
F.H. Woolworth Co. Ltd. (Kids Mart/ U.B. 

Anywear), Ont. 

J.K. Children's Wear Inc. (Just Kids), Qué. 
Jack & Jill Co. Ltd., Alta. 
Kiddytown Ltd., Ont. 
S.A.A.N. Stores Ltd. (S.A.A.N. For Kids), 

Han. 
Stephani.s Fashions Ltd., B.C. 

Fur stores - Magasins da fourrura 

A. & M. Hurtig Limit.d, Man. 	 Canadian Fur Shop of Saitoh Ltd., Ont. 

Fily clothing storas - Magasins de vêteaents pour la fill. 

A. Croteau Ltée., Qué. 
Below The Belt Ltd., Alta. 
Benbloor Store Inc. (Benetton), Ont. 
Bo Jeans Lib (1989) Inc., Qué. 
Boutique Colori Inc., Qué. 
Boutique 1. Pentagon. Inc., Qué. 
Boutique Lens.mblier Inc., Qué. 
Boutique las Amoursux LtCe. (Las Amoureux), 

Qué. 
Boutique Maloni Unisex Inc. (Boutique 

Fuzz), Qué. 
Boutique Vagabond Inc., Qué. 
C.C. Pants Shop Ltd., Ont. 
Cav.au des Jeans LtCs., Qué. 
Château Stores of Canada Ltd. (La Château), 

Qué. 
Claudette Croteau Inc., Qué. 
Comark Inc., Bootlegger/Cape Comfort Div., 

B.C. 
Comark Inc. (Brettons), Ont. 
Dalfens Atlantic Enterprises Ltd., Qué. 
Dalfens Ltée., Qué. 
Elks Inc., Dapper Dan Division, Ont. 
Esprit (1980) Ltd., Qué. 
Exsell Group Inc. (Beaver Canoe), Ont. 
F.W. Woolworth Co. Ltd. (Robinson Stores), 

Ont. 
F. Hilansky Ltd. (Michael's), Nfld. 
Freedom Shops Canada Ltd., Qué. 
G.H. Déchène & Fils Inc., Qué. 
Gerofsky Enterprises Inc. (Gerrards), Ont. 
Ginette Croteau Inc., Qué. 
Grafton Fraser Inc., Ont. 
Great Northern Merchants Inc., P.E.I. 
Groupe Zabé Inc., Qué. 
H. Halpern Esq. Ltd., Ont. 
H. Nathansons Ladies Wear Limited, N.S. 
Henderson & Cudmere Ltd., P.E.I. 
Holt Renfrew & Co. Ltd., Ont. 
Hudson's Bay Co., Fields Stores Division, 

B.C. 
Hutch Enterprises Ltd., B.C. 
International Clothiers Inc. (Hoolskins), 

Ont. 
International Laath.r Fair Inc., B.C. 
Irvings Stores Ltd., Qué. 
J.A. Giddan Holdings Ltd. (Giddens 

Industries), B.C. 
J.O. Dubois A Fils Inc., Qué. 
Jeans 9 J.P. Inc., Qué. 

Kasners Ltd., N.B. 
Kettle Creek Canvas Co. Ltd., Ont. 
Key Most Clothiers Inc., B.C. 
KFS Limited, Orit. 
Kinney Canada Inc., Ont. 
La Jeans 0 Thèque Ité.., Qué. 
Lammles Western Hear Ltd., Alta 
La Jean Bleu Inc., Qué. 
Las Boutiques San Francisco Inc., Qué. 
Las Enchères Mini-Prix Ltée., Qué. 
Lea Industries Pantorajua Inc., Qué. 
Les Jeans Bleu du Nerd Inc., Qué. 
Las Magasins Hart Lté.., Qué. 
Las Hagasins J.L. Taylor Inc., Qué. 
Las Magasins Jopej Canada Inc., Qué. 
Las Vêtam.n*s Arabesque Inc., Qué. 
Lipson's Stores Ltd., Ont. 
Louise Croteau Inc., Qué. 
M. Parlusan Ent. Inc. & R. Perlman Ent. Inc. 

(Jean Machine), Ont. 
Magasins de Ventes au Detail Bedo Inc., Qué. 
Magasins Greenberg Limitóe, Qué. 
Mantiqus Fashions Ltd., B.C. 
Marks £ Spencer Canada Inc., Ont. 
Michael Gold Enterprises Inc., Ont. 
Nathar Ltd., Ont. 
Off The Wall Holdings Ltd., B.C. 
Québec Unisex Ltd., Qué. 
Royal Leather Goods Ltd., Ont. 
S.A.A.N. Stores Ltd., Man. 
Sheppard Temperance Fashion Ltd., Ont. 
Sterling Hosiery Mills (1976) Ltd., Ont. 
Swiaco Aquatic Supplies Ltd., Alta 
The Boutique of Leathers Ltd., Alta. 
The Jeanery Limited, N.S. 
The Leather Ranch Ltd., Ont. 
The Young Manufacturers Incorporation, Ont. 
Thrifty Riding and Sport Shop Ltd., Ont. 
Trait Plods Inc. (Globus), Qué. 
Tripp Distributing Ltd., Qué. 
Universal Stores Inc., B.C. 
Warehouse One Ltd., Man. 
Warren's Man's Wear Ltd. (Warren's House of 

Britches), Ont. 
Hilly Wonderful Ltd., Ont 
Winners Apparel Ltd., Ont 
Wise Stores Inc., Qué. 
036123 NB Ltd. (Mighty Mart), N.B. 
529880 Ontario Ltd., Ont. 
575443 Ontario Inc. (McTaggarts), Ont. 
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List of Chain Store Organizations in Canada, 1989 - Continued 
Repertoire des entreprises do •agasins A succursales, au Canada, 1989 - suite 

Name and Location - Non at emplacement 
	

Name and location - Nom at amplacament 

Shoe, apparel, fabric and yarn group - Concluded Groupe des chaussures, vCte.ents, tissus at 
files - fin 

Fabric and yarn stores - Magasins do tissus at do 'files 

Bouclair House of Fabric Inc., Qué. 
Duthier Textiles Limited, Ont. 
Fabricland Distributors Inc., Ont. 
Fabricland Midwest Ltd., Ont. 
Fabricland Pacific Ltd., Ont. 
Fabricville Company Inc., Orrt. 
Fabricville Maritim.s Inc., Ont. 
Fannys Fabrics (B.C.) Ltd., B.C. 
Fannys Fabrics (Calgary), Alta. 
Fannys Fabrics (Edmonton) Ltd., Alta 
Fanny's Fabrics (Man,) Ltd., Sask. 

Fannys Fabrics (Sask.) Ltd., Sask. 
Gergo Fabrics Ltd. (Bouclair House of 

Fabrics), Qué. 
Kinsie Wool Shops Limited, Ont. 
Kitchener Textiles Ltd., Ont. 
Lizannes Fabrics Ltd., Ont. 
Polka Dot Fabrics Ltd. (Polka-Dot), Ont. 
Textile Bargain House Ltd. (Fabric & Drapery 

Mill), Ont. 
Young Equities Ltd., Alta. 
352523 BC Ltd., B.C. 

IIoushold furniture, appliances and furnishings gro - Group. des •eubles, appareils at 
accessoires d 'eubleesnt do •aison 

Household furniture stores (with appliances and furnishings) - Magasins do .eubles do •aiwn 
(avec apparails .Cnag.rs at accessoires d'a.euble.ent) 

Brault & Mar'kineau Inc., Qué. 
C.A. Defehr & Sons. (Do Fehr Furniture 

Appliances), Man. 
Cohens Home Furnishing Ltd., Nfld. 
Coleman Shoppers World Ltd. (Coleman's 

Furniture World), Nfld. 
Decomeubles V. Inc., Qué. 
Domon Ltée., Qué. 
G.A. Fletcher Music Company Ltd., B.C. 
G.U.S. Canada Inc., Qué. 
Gegnon & Frères Côte-Nord Ltée., Qué. 
La PAre du Meuble Inc., Qué. 
Leons Furniture Ltd., Ont. 

Les Magasins Pascal Lté.., Qué. 
& Medjuck & Budovitch Ltd., N.B. 

Northgate Furniture Ltd., B.C. 
Notre Dame Agencies Ltd., Nfld. 
Rentown Enterprises Inc., Alta. 
Saks Furniture Ltd., Ont. 
Schwartz & CO. Ltd., N.S. 
Tel-Star TV Appliance & Home Furniture Ltd., 

N.S. 
The Brick Warehouse Corporation, Alta. 
The Lounsbury Co. Ltd., N.B. 
The T. Eaton Co. Ltd., Ont. 
Wosk's Limited, B.C. 

Household furnitur, stores (without appliances and furnishings) - Haqasins do .eubles do •aison 
(sans appareils •énagers ni accessoiras d'aeuble.ent) 

Ameublemants Gerard Pierre Inc. (Las 
Professionnels du Matelas), Qué. 

BCbó Rama L'tée., Qué. 
Big Mall Furnishings Ltd. (Chair Place), 

Ont. 
Boutique Bonne Nuit Inc., Qué. 
Canadian Brass Bed Boutique (1984) Ltd. 

Brasstique Sleep Shoppes), Ont. 
Chesterfield Shop (Ont.) Ltd., Ont. 
Do Boors Furniture Ltd., Ont. 
Domicil Inc., Qué. 
Ikea Canada Ltd. Partnership, B.C. 
.ionor Holdings Ltd. (Grand Design), Ont. 
Kocohani Holdings (Ontario) Ltd. (Waterbed 

Magic), B.C. 
La Galerie du Meuble Inc., Qué. 
Las Ameublaments ChAteau dAujourd'hui Inc 

Qué. 

H. & S. Furniture Ltd. (Arrow Furniture), 
Ont. 

Maison du Matalas Montréal Inc., Qué. 
Majoli Furniture (1983) LtCe. (The Sleep 

Factory), Ont. 
Mueller Furniture & Interiors Inc., Ont. 
Peter Landsman & Assoc. Inc. (The Baby's 

Room), Ont. 
Price Busters Furniture Ltd., B.C. 
Riffs Limited, Nfld. 
Struc Tube Ltie., Qué. 
The Bombay Furnitures Company of Canada Inc 

Ont. 
The Waterbed Gallery Ltd., Ont. 
The Woodloft Incorporated, Ont. 
United Buy & Sell Service B.C. Inc., B.C. 
Waterbed Unlimited (1985) Inc. (Lits deau 

Illimités), Qué. 
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List of Chain Store Organizations in Canada, 1989 - Continued 
Repertoire des entreprises de •agasins A succursal.., au Canada, 1989 - suite 

Name and Location - NOR at emplacement 
	

Name and location - NOR at emplacement 

Household furniture, appliances and furnishings group - Concluded - Groupe des •.ubles, 
appareils at accessoires d'eubleeont de •aisan - fin 

Appliance, television, radio and stereo stores - Nagasins d'appar.ils .Cnag.rs, de paste de 
tClCvision at de radio at d' appareilS stéreophoniques 

A.E.M. Video Only Inc., B.C. 
Advance T.V. & Car Radio Centre Ltd., Man. 
Atlantique Image & Son Inc., Qué. 
Bddard Louis Inc., Qué. 
Bois Francs Electronique Victoriaville Inc., 

Qué. 
Centre du Rasoir gi.ctrique d. Montréal 

Inc., Qué. 
Dakota Development Co. Ltd. (Kelly 

Electronic World), B.C. 
Dixon Sewing Centre Ltd., Sask. 
Far East Electronics Ltd., Alta. 
G.V. Schnittker Ltd., Ont. 
Home & Rural Appliances Ltd., Ont. 
Intertan Canada Ltd., Ont. 
J.M. Saucier Ltée., Qué. 
Krazy Kelly's Ltd., Ont. 
Majestic Sound Warehouse Ltd., Ont. 
McKays Television and Appliances Limited, 

Ont. 
Medler-McK.y Holdings Ltd. (Krazy Ke].lys), 

Ont. 
Midnorthern Appliance Industries Corp., Ont. 

Multitech Warehouse Direct (AB) Inc. 
(Warehouse Direct), Alta. 

Multitech Warehouse Direct (B.C.) Inc., Alta. 
Multitech Warehouse Direct (Ontario) Inc., 

Alta. 
Multitech Warehouse Direct (Qué.) Inc., Alta. 
Quans TV & Appliances Ltd., Ont. 
RCfection dAspirateurs de Montréal Inc., 

Qué. 
Sony of Canada Ltd., Ont. 
Sounds Around Inc.. Alta. 
Stereo Emporium of Canada Limited, Ont. 
Stereo People of Canada Ltd., Ont. 
The Discount Stereo Store Ltd. (Bass 

Electronics), Ont. 
Vycom Electronics Ltd. (Future Shops), B.C. 
149667 Canada Inc. (Centre Hi-Fi), Qué. 
1859-9555 Québec Inc. (André Legault - TV), 

Qué. 
2001 Stereo & Video Centre Ltd., Ont. 
314272 Alberta Ltd., Alta. 

Floor covering and drap.ry stores - Nagasins de revétesents de sal at de tentures 

Alexanian & Sons Limited, Ont. 
B.B. Bargoons Inc., Ont. 
Benchmark Floors Inc., Ont. 
Bridgeport Self-Serve Carpet Centre Ltd., 
Buritt Brothers Floor Covering Ltd., B.C. 
Carpet Supermarket Ltd., Alta. 
Carpita Corporation, Ont. 
Contour Blind & Shade (Canada) Ltd., B.C. 
Crazy Joe's Drapery Warehouse Ltd., Ont. 

Greyfair Furniture & Carpet Ltd., Ont. 
Jordan. Carp.teria Ltd., B.C. 
Jordans Carpets (Alberta) Ltd., B.C. 

B.C. 	Jordan. Carpets (B.C.) Ltd., B.C. 
Paradis-Millette Inc., Qué. 
Valiquettu Ltée., Qué. 
139088 Canada Ltée., Qué. 
98599 Canada Limited (Wacky Wheatleys 

Carpet Warehouse), N.S. 

Other ho.. furnishings - Autres magasins d 'es.ubl..ent de .aison 

Pot Pourri Ho.ewares Limited, Ont. 
Rob McIntosh China Inc. Retail Division, 

Ont. 
Ont. 	Royal Doulton Canada Inc., Ont. 

Slats Blinds Ltd., Ont. 
Stokes Inc., Qué. 
Sunbeam Corporation (Canada) Ltd., Ont. 
The House of Knives Ltd., Ont. 
The LIV Group Inc., Ont. 
Wicker Emporium Ltd., N.S. 
277357 Alberta Ltd. (The Lighting Centre), 

Alta. 
545902 Ontario Limited (Golden Dolphin), Ont. 

Boiteau Lu.inaire Inc., Qué. 
Bourque Consumer Electronics Service Inc 

Ont. 
Cameo Sleep Shop Ltd. (The Sleep Shop), 
Dominion Textile Inc., Qué. 
F.W. Woolworth Co. Ltd. (Ashbrooks), Ont 
Federal Industries Consu.er Group Inc. 

(Junors), Ont. 
Hospitality Home Furnishings Ltd., B.C. 
Lighting Unlimited Corp. Ltd., Ont. 
Liquidation Choc Inc. (Liqui Choc), Qué. 
Living Lighting of Canada Inc., Ont. 
McIntosh & W.tt. Ltd., Ont. 
Pier 1 Imports of Can (1978) Inc., Qué. 
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List of Chain Store Organizations in Canada, 1989 - Continued 
Repertoire des entreprisas do magasins a succursalas, au Canada, 1989 - suite 

Nam. and Location - Non at emplacement 
	

Name and location - Nom at emplacement 

Auto.OtiVO vehicles, parts and accessories, sales and services group - Graupe des 
vChicules autosobilesp pièces at accessoireS, yenta et service 

Autocbile dealers - ConcessionnaireS d'auto.obiles 

House of Cars Ltd., Alta. 	 The Hickman Motors Ltd., Nfld. 
Jim Pattison Industries Ltd. (Jim Pattison 	The Lounsbury Co Ltd. (Auto), N.B. 

Automotive Group), B.C. 	 The Royal Garage Ltd., Nfld. 
Motor Village Group Inc., Alta. 

Gasoline service stations and garages - Stations-Service at garages 

Actton Super Save Gas Stns. Ltd., B.C. 
Autotec Oil Co. Inc., Sask. 
C. Corp. (Ontario) Inc. (Top Valu Gasm.rks), 

Ont. 
C.E. Mactavish Ltd., Ont. 
Canadian Forces Exchange System, Ont. 
Canadian Tire Corporation Ltd., Ont. 
Chevron Canada Ltd., B.C. 
Domo Gasoline Corporation Ltd., Man. 
Donald Bells Petroleum Ltd., Ont. 
Durkin Service Centre Ltd., Ont. 
Edmonton Cooperative Association Limited, 

Alta. 
Essences Rich.lieu Inc., Qué. 
Fas Gas Oil Ltd., Alta. 
First Pioneer Investments Ltd. (Pioneer 

Petroleums), Ont. 
Flying D of Severn Bridge Ltd., Ont. 
Gales Gas Bar Ltd., Ont. 
Garage Pierre-Paul Desforges Inc. Garage 

A.C.T.), Qué. 
Gas King Oil Co. Ltd., Alta. 
Gasoline Station Piti. Taxicab Ltd., Qué. 
Golden Traingle Oils Limited, Ont. 
Green Gables Food Stores Ltd., N.S. 
Hawkins Gas Bar Ltd., Ont. 
Imperial Oil Limited, Ont. 
Last Mountain Co-op Ltd., Sask. 
Las Investissements La.bda Inc., Qué. 
Les Pétrolet A. Belzile Inc., Qué. 
Las Pétroles R.L. Inc., Qué. 
M.B.H. Petroleum Services Inc., Ont. 
MC Asphalt Petroleum Limited, Ont. 

Mohawk Oil Co. Ltd., B.C. 
Mr. Gas Limited, Ont. 
Olco Petroleum Group Inc. Ontario Motor 

Fuels Div., Qué. 
Oshawa Holdings Ltd., Automotive Division, 

Ont. 
P.R. Berthiaume Fuels Limited, Ont. 
Payless Gas Co. 1972 Ltd., B.C. 
Penguin Petroleum Products Ltd., Ont. 
Perrette Dairy Ltd., Qué. 
Petro Canada Inc., Ont. 
Pétroles Ronoce Inc., Qué. 
Phillippe Gosselin & Assoc. Ltée., Qué. 
R.S. Lan. and Lane Enterprises Ltd. (Bl.skin 
and Lane Tire Centre), Alta. 

Red River Coop Ltd., Man. 
Robert McNeely, Ont. 
Saskatoon Co-op Assoc. Ltd., Sask. 
Saveway Gas & Fuels Ltd., Ont. 
Scottys Gas Inc., Ont. 
Sergaz Inc., Qué. 
Serv-a-Car Ltd., Ont. 
Shell Canada Products Ltd., Alta. 
Sherwood Co-operative Assoc. Ltd., Sask. 
Sunoco Inc., SMS Div., Ont. 
Sunys Petroleum Inc., Ont. 
Tamlann Investments Ltd., Ont. 
Top Oil Resources Ltd., Ont. 
Unipetro Resources Inc. (Esso), Ont. 
Hycliffe Gas Bar Ltd., Ont. 
151742 Canada Inc. (Pennys Gas Bars), Ont. 
399966 Ontario Limited (Rowe Fuels), Ont. 
403761 Ontario Lid. (Robbins Gas Bar), ant. 

Tire, battery, parts and accessories stores and hoe and auto supply stores - Plagasins de pneus, 
d' acculateurs, de pièces at d • accessoires at •agasins de fournitures pour Ia •aison at 

l'auto.obile 

Andys Tire Shop Ltd., N.S. 
B. & D. Tire Town Ltd. (Tire Town), Alta. 
Bridgestone-Firestone (Canada) Inc., Sask. 
Direct Tire Centres Inc., Ont. 
Dix Distributors Ltd. (Cal Van Auto Supply), 

B.C. 

Goodyear Canada Inc. (Goodyear Go Centre), 
Ont. 

Pacific Associate Stores Ltd., B.C. 
Performance Improvements Speed Shops Ltd., 

Ont. 
Pneudis (Montréal) Inc., Qué. 
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List of Chain Store Organizations in Canada. 1989 - Continued 
Repertoire des entreprises de •.gasins a succursales, au Canada, 1989 - suite 

Name and Location - Non at emplacement 
	

Name and location - Mom at emplacement 

Autoative vehicles, parts and accessories, sales and services group - Concluded - Groups des 
véhicules autooubiles, pièces at accessoiras, vents at service - fin 

Other motor vehicle services and repair shops - Autres services pour véhicules autneobiles 
at ateliers de reparation 

Alchemy Systems Ltd. Partnership (Midas 
Muffler Shops, B.C. 

Allards Paint & Body Shop, Ont. 
Benson Spring Service Ltd., Ont. 
Custom Muffler Service Ltd., Qué. 
Donr.id Mufflers Ltd., Ont. 
Faucher & Fils LtCe. (Duro Vitres), Qué. 
Groups TCG (Québec) Inc., Div. G. Lebeau, 

Qué. 
Groups TCG (Québec) Inc., Div. Monsieur 

Muffler, Qué. 
Howard Brothers Inc., Ont. 
Hub City Glass (Regina) Ltd. (Speedy Auto 

Glass), B.C. 
Hub City Glass Ltd. (Speedy Auto Glass), 

B.C. 
J.D. Nelson Radiator Company Ltd., Alt.. 
Jack Butkus Limited, Ont. 
K I K Glass Ltd., Sask.  

Les RCcréatifs Girardins Inc., Qué. 
Lof Glass of Canada Ltd. (Standard Auto 
Glass), Ont. 

Maple Leaf Petroleum Ltd. (Mr. Lube 
Automotive Centres), Onk. 

Mid Island Brake & Muffler., B.C. 
Midas Automotive Limited, Ont. 
P. & R. Auto Glass Ltd., Ont. 
Speedy Auto Glass Ltd., Ont. 
Speedy Muffler King Inc., Ont. 
TBBS Recreational Products Inc., Ont. 
The Mufflerman Ltd. (md. One Stop Brake), 

Ont. 
Trans Canada Glass Ltd., B.C. 
Vitrsrie d'Auto Saguenay Ltó.., Qué. 
Western Crystal Glass Ltd., Alt.. 
Westwind Investments Ltd. (Midas Muffler), 

Alt.. 

General serchandising group - Grouge des .agasins d. .archandis.s diverse. 

General stores - Magasins gènCraux 

Battlefords and District Co-operative Ltd., 	Fair-May Discount Centre Ltd., Orit. 
Sask. 	 Gateway Co-op Association Ltd., Sask. 

Calgary Co-op Association Ltd., Alt.. 	Last Mountain Co-op Ltd., Sask. 
Club Price Canada Inc., Qué. 	 Lloydminstsr & District Cooperative Ltd., 
Coop Rigional Nipissing Sudbury LtCe., Ont. 	Sask. 
Costco Wholesale Corp., B.C. 	 Prince Albert Coop Assoc. Ltd., Sask. 
Dept. of Development, Labrador Operations 	The Northern Company Inc., Man. 

Div., Nfld. 

Other general •erchandisa stores (variety and general •erchandise stores) - Autrss •agasirts 
de •archandises diverses (bazars at •agasins de marchandises diverses) 

Army & Navy Dept. Store Ltd., Sask. 
Bargain Harold's Discount Ltd., Ont. 
Better Buy Discount Stores Ltd., Ont. 
Bi-May Stores Ltd., Ont, 
Canadian Forces Exchange System, Ont. 
F.M. Woolworth Co. Ltd. (Woolworth Stores), 

Ont. 
H.P. & F. Discount Mart Ltd., Ont. 
Hudson's Bay Co., Field Store Div., B.C. 
K-Mart Canada Ltd. (Variety Stores), Ont. 
Las Magasins Korvette Ltóe., Qué. 
MacLead Stedman Inc., Stedmans and Deal 

Rita Div., On*. 
Magasin I Rayons Maxi Inc., Qué. 
Magasins Regent Ltés., Qué. 
Majestic Distributing Co. Ltd., Ont. 
Marks & Spencer Canada Inc., Peoples Div., 

Qué. 

Metropolitan Stores ((ITS) Ltd., Qué. 
Michael Rossy Ltd., Qué. 
Nabour Stores Ltd., Ont. 
Pioneer Co-op Assoc. Ltd., Sask. 
R.P. Rossy Inc., Qué. 
Rif(s Limited, Nfld. 
Robin Jones & Whitman Inc., Qué. 
S. Rossy Inc., Qué. 
Sears Canada Inc. (Other General 

Merchandise Stores), Ont. 
Sears Canada Inc. (Clearance Centres), Ont. 
Stylerite Department Stores Ltd., Man. 
Target Incorporated Limited (Target 

Discount), Nfld. 
639489 Ontario Ltd. (So Low Family 

Discount, Ont. 
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List of Chain Store Organizations in Canada, 1989 - Continued 
Repertoire dus .ntreprises do .agasins A succursales, au Canada, 1989 - suite 

Name and Location - Non at emplacement 	Name and location - Nom at emplacement 

Ot1er retail stores group - Groupe des autres •agasins de detail 

Book and stationery stores - Librairies at papeteries 

Administration Cjtadelle Inc. 	(Librairi. Librairie Demarc Inc., 	Qué. 
Garneau & Librairie LAction), Qué. Librairie Flammarion-Scorpion Ltée., Qué. 

Black Bond Books Ltd., 	B.C. Librairies Boyer Ltó.., Qué. 
Canton Cards Ltd., 	Ont. Lichtmans News Agency Inc., Ont. 
Claude Payette (1985) 	Inc., 	Qué. Livrophile Inc., Qué, 
Coles Book Stores Ltd., Ont. Mahons Stationery Ltd., N.S. 
Colas Book Stores Ltd. 	(Prospero Books), Mennonite Publishing House Inc. 	(Provident 

Ont. Bookstores), U.S.A. 
Duthie Books Ltd., 	B.C. Moyer Vico Corp. 	(Moy.rs The Teachers 
Edwards Books & Arts Limited, Ont. Store), 	Ont. 
Federal Industries Consumer Group (Wilson Oxford Book Shop Ltd., Ont. 

Stationers), 	Ont. Saint John News Co. 	Ltd. 	(Book Mart), N.B. 
Flertom Investments Inc., Ont. The Kard Kiosk Ltd., Alta. 
Codards Stationery Ltd., Ont. United Book Stores 	(1975) 	Ltd., 	N.B. 
Holder Brokerage (1971) 	Ltd., 	N.B. N.H. 	Smith Inc., 	Ont. 
Las Librairies Flammarion LiCe., Qué. William E. 	Coutta Company Limited, Ont. 

Florist shops - Fleuristu 

Art Knapp Plantland Ltd., B.C. Millar's Florist & Greenhouses Ltd., Sask. 
Central Alberta Florist Ltd., 	Alta. Queen City Florist Enterprises Ltd., Sack. 
Fines Flowers Ltd., 	Ont. Van Woes Roses Inc. 	(Mostly Roses Florist), 
Kiondyko Flower Boutique Ltd., Alt.. Ont. 

Hardware stores - Quincailleries 

Buzy Bee Machine Tools Ltd., Ont. 
Caprice Distributors Ltd., Man. 
Cooperative Agricole RCgioriale Parisvills, 

Qué. 
J. Pascal Inc., Qué. 
Lee Valley Tools Ltd., Ont. 

Macleod Stedman Inc., Macleods Division, 
Han. 

Sutherland Supply (1976) Ltd., Man. 
Thorsn.ss Hardware Ltd., Sack. 
Thunderbird Electric & Plumbing Supplies 

Ltd., B.C. 

Paint, glass and wallpaper stores - Magasins de peinture, de vitro at do papier peint 

Al Wayne Holdings Ltd. (St. Clair Paint & 
Wallpaper), Ont. 

Century Paint & Wallpaper Ltd., Ont. 
Cloverdale Paint Inc., B.C. 
Color Your World Inc., Ont. 
Cuneo Interiors Limited, Ont. 
Ed Baggaley Limited (Color Your World), Orit. 
F. Calamia Franchise Ltd. (St. Clair Paint 

& Paper), Ont. 
Heers Decorating & Design Centres Inc., 

Ont. 

J.F. Eastwood Ltd. (St Clair Paint $ 
Wallpaper (London)), Ont. 

Martin Berg.ron Inc., Qué. 
Mills Paint Sales Ltd., B.C. 
Olympia PaintN Tile Inc., Alta 
Paint World Inc. (Empire), Qué. 
St. Clair Paint & Wallpaper Co. Ltd., Ont. 
145099 Canada Inc. (Ultralux), Qué. 
150313 Canada Inc. (Ultralux), Ont. 
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List of Chain Store Organizations in Canada, 1909 - Continued 
Repertoire des entreprises do •agasins A succursalas, au Canada, 1909 - suite 

Name and Location - Nom at emplacement 
	

Name and location - Worn at emplacement 

Other retail stores group - Continued - Groups des autres •agasins do detail - suite 

Sporting goods stores - Nagasins d' articles do sport 

Abercrombie & Fitch Co. (Canada) Inc., B.C. 
André Lalonde Sports Inc., Qué. 
Bat. Industries Ltd. (Athletes World), Ont. 
Can Ski Sportshop (1975) Ltd., B.C. 
Caps Bicycle Stores Ltd., B.C. 
Claude Beauliau Sports Inc., Qué. 
Cloves Sporting Goods Ltd., N.S. 
Eastern Sports Ltd., N.B. 
E.J.N. Sports Ltd., Ont. 
First Effort Investments Ltd. (Spats Joggers 

Ladies Choice), Ont. 
Fitnessland Inc., Ont. 
Forzani Sun Sports Ltd., Alt.. 
Forzanis Locker Room Ltd., Alts. 
Jensen Jackets & Crests Ltd., Alta. 
John Marr Enterprises (La Pied D'Athlèt.), 

Qué. 
Kinney Canada Inc., Ont. 
La Baron Outdoor Products Ltd., Qué. 

Las Entreprises Sparan Inc., Qué. 
Monod Sports (1982) Ltd., Alt.. 
N.B. Golf and Tennis Ltd., B.C. 
National Gym Clothing Limited, Ont. 
Natural Footwear Limited, Ont. 
Nigal Hogarth Holdings Ltd. (Hogarth's 

Sport & Ski Store), B.C. 
Riordan Ski & Sports Ltd., Ont, 
Spiegel of Canada International General 

Merchandise Inc. (Eddie B.uer Outdoor 
Outfitters), Ont. 

Sport-Check International Ltd., Alt.. 
Sports Experts Inc., Qué. 
Superstar Athletic Footwear Ltd., B.C. 
The Athletes Foot Ltd., Ont. 
The Fishin Hole (1982) Ltd., Alt.. 
Thomas Black & Sons Canada (1984) Ltd., Ont. 
Ultra Sports Li.ited, N.S. 
United Army Surplus Sales Ltd., Man. 

Record and tape stores - Nagasins d. disques at do bandes •agnCtiques 

Blue Note Records & Tapes, Alta. 
Cooper Records, Ont. 
Groups do Musique Trans Canada Inc., Qué. 
1. Monde do Musiqua Discus L'tóe., Qué. 
M. Penman Ent. Inc. & R. Perluuan Ent. Inc. 

(Sunrise Records & Tapes), Ont. 
Music World Limited, Ont. 
National Record Distributors Ltd., Man. 
Rembrandt Holdings Ltd. (Kareena Services), 

B.C. 

Rock Ent.rtain.ent Accessories Inc. (Records 
on Wheels), Ont. 

Sniderman Radio Sales 
	Service Ltd., Ont. 

Sound Insight Ltd. (A 
	

A Records & Tapes), 
Ont. 

Sound 21 Canada Inc., Ont. 
T.•i Canada Inc. HMV Canada Div., Ont. 

Jewellery stores - Ri:jouteries 

A.I. Tower Ltd. (Tower Jewellers), N.B. 
Alteen Brothers Ltd., Nfld. 
Ann-Louise Jewellers Ltd., B.C. 
Anstett Jewellers Ltd., Ont. 
Atlantic Island Gifts Ltd. (Two Plus Two 

Jewellery), P.E.I. 
Ben Moss Jewellers Western Canada Ltd., Man. 
Bijoutarie Lavigueur (Montréal) Inc., Qué. 
Charm Jewellery (Newfoundland) Ltd., N.S. 
Charm Jewsilery Ltd., N.S. 
Ciro's Jewellers (Mayfair) Inc., Ont. 
Crescent Jewellers & Appliances Ltd., N.S. 
D.C. Taylor Jewellers Ltd., Onk. 
Diamant Elinor Inc., Qué. 
Emesco Imports of Canada Ltd. (European 

Jewelisry), Ont. 
F.H. Woolworth Co. Ltd. (Afterthoughts), Ont. 
Gold Brick Jewellery Ltd., Alt.. 
Henry Birks & Sons Ltd. Qué. 
Henry Birks at Fils (Montréal) Ltée., Qué. 
Jubilee Jewellers Inc., Ont. 

Kerns Jewullery (Midtown) Ltd., Ont. 
La Maison dOr Joailli.rs Inc., Ont. 
Mappins Inc., Ont. 
Morse Jewellers Inc., Ont. 
Murdoch's Gem Shop Ltd., Yukon 
P.O. Murphy Ltd., Ont. 
Peoples Jewellers Ltd., Ont. 
Peter Cortesis Jewellers Limited, Ont. 
Placements Arden Inc., Qué. 
Reesors .Jewellery (1978) Ltd., Man. 
The Clock Gallery Ltd., Ont. 
W.G. Young Co. Ltd., Ont. 
Walters Jewellers Ltd., Ont. 
Yu Fashions Ltd., Ont. 
296980 Alberta Ltd. (Independent Jewellers), 

Alt.. 
346237 Alberta Ltd. (Independent Jewellers), 

Alt.. 
720299 Ontario Ltd., Ont. 
728031 Ontario Ltd., Ont. 
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List of Chain Store Organizations in Canada, 1989 - Continued 
Repertoire des entreprises do •agasins A succursales, au Canada, 1989 - suite 

Name and Locution - Non at emplacement 
	

Name and location - Non at emplacement 

Other retail stores group - Continued - Groupe des autres •agasins de detail - suite 

Canera and photographic supply stores - Magasins d'appareils at do fournitures photographiques 

Abbass Colour Ltd. ([cone Colour), N.B. 
Astral Bellovue Path. Inc. (Astral Photo), 

Qué. 
Banff Film Lab., Alta. 
Black Photo Corporation, Ont. 
Chas. Abel Photo Service Ltd. (Snap Shops), 

Ont. 
Direct Film Inc., Qué. 
Herre Camera Shop Incorporated, Ont. 

Japan Camera Centre Ltd., Ont. 
K.rrisdale Cameras Ltd., B.C. 
Les Studios Gosselin L*ée., Qué. 
McBain Camera Ltd., Alta. 
Photo Metro Inc., Ont. 
Queen Street Camera Inc., Ont. 
Robinsons Camera Centre Ltd., Alta. 
Tootons Ltd., Nfld. 

Toy and hobby stores - U'Sagasins do jouets at d 'articles do loisir 

Anjam Enterprises Inc. (Games-a-Lot), Ont. 
Consumers Distributing Co. Ltd. (Toy City/ 

Toyville), Ont. 
Creative People Ltd. (Luisure Horid), Ont. 
Eland Distributors Ltd., B.C. 
Gerry Lewis Limited, Ont. 
Hans Christian Toy Stores Ltd., Man. 
International Learning Corp. (Play & Learn), 

Sask. 

tierryland Toys Ltd., Ont. 
Pro Holdings Ltd., N.B. 
R. & H. Trading Ltd., Ont. 
Tops in Toys Ltd., Alta, 
Toy Horld Ltd., Ont. 
Toys R Us Canada Ltd., Ont. 

Gift, novelty and souvenir stores - Magasins do aadea, d 'articl.s do fantaisis at do souvenirs 

Adhill Enterprises Inc. (Hallmark), Ont. 
Artic Co-operatives Ltd. (Northern Images), 

Man. 
Boutique Insanité Fairview Inc., Qué. 
Cara Operations Limited, Ont. 
Davis Agency of Ottawa Ltd., Orit. 
Discovery Houss Trading Ltd., B.C. 
Elfin Investments Ltd. Browsers Nook), Ont 
Gupta Souvenirs Limited, Ont. 
Halicrown Gifts Inc. (Bowring), Ont. 

Le Rou.t MCtiers dArt Inc., Qué. 
National Key Canada Ltd., Ont. 
Niagara Parks Commission, Ont. 
Pspieriffic Inc., Qué. 
Rutherfords Stores Limited, Ont. 
San Francisco Gifts Ltd., Alta. 
The Brandy Tree Shoppes Inc., Ont. 
The Florentine Shop Ltd., Ont. 
The Spirit of Christmas Limited, Alta. 

Second-hand ..rchandise stores - Nagasins do •archandises d'occasion 

Amity Goodwill Industries, Ont. 
Exto Holdings Limited (Ex-Toggery), Ont. 
Goodwill Enterprises for the Handicapped, 

B.C. 
Goodwill Industries, Ont. 

London Goodwill Industry Association, Ont. 
Royal City Antiques & Fine Furniture Ltd., 

Ont. 
Salvation Army Family Thrift, N.S. 
Value Village Stores Ltd., U.S.A. 

Optician's shops - Opticiens 

Aoco Ltd., Ont. 
Braddock Optical Ltd., Ont. 
Budget Optical (Canada) Ltd. 10ptical 

Factory), Ont. 
Burns Optical Ltd., Ont. 
Centre Vision Robert Laforc. Inc., Qué. 
Crown Optical, Alta. 
Derouin Opticians Ltd., Ont. 
Or. Josephson Ltd., Ont. 
F. Farhat Optician, Qué. 
Fred Shorney Ltd., Ont. 
George H. Neims Ltd., Ont. 
Hakim Optical Laboratory Ltd., Ont. 
Hale Optical Co Ltd., B.C. 
imperial Optical Co. Ltd., Ont. 
Ipco Corporation (Sterling Optical), U.S.A. 
Laurentian Optical Ltd. (Optique 

Laurentienne), Ont. 
Lenscrafters Inc., Ont. 

London Optical Ltd., B.C. 
Marc Cossette & Associés 1987 Inc., Qué. 
Oculist Prescription Co. Ltd., B.C. 
Optical Factory Inc., On*. 
Optical Prescription Co. Ltd., Ont. 
Optical Prescription Co. (Edmonton) Ltd., 

Ont. 
Opticana Eyew.ar Inc., B.C. 
Optique Direct Inc., Qué. 
Pearls Vision Centre of Canada Ltd., B.C. 
Prescription Optical Co. Ltd. (London 

Optical), B.C. 
Public Optical Ltd., Ont. 
Shoppers Optical (Canada) Ltd., Man. 
Shorneys Optical (Atlantic) Ltd., Ont. 
Stewart N. King Ltd., Man. 
Thistletown Trading Limited, Ont. 
Tru-Valu Optical Ltd., B.C. 
Vogue Optical Limited, P.E.I. 



L25t of Chain Store Organizations in Canada, 1989 - Concluded 
Repertoire des entraprises de eagasins A succursales, au Canada, 1989 - fin 

Name and Location - Non at emplacement 
	

Name and location - Nem at emplacement 

Other retail stores group - Concluded - Groupe dos autres •agasins do detail - fin 

Luggage and leather goods stores - Magasins de bagages at .aroquinerie 

Articles de Cuir J.E. Fournier Ltée., Qué. 	J.L. Satchel Shops Ltd., B.C. 
Boos Ltd., Man. 	 JBS Bags & Baggage Ltd., Alta. 
Boutique Jerome Inc., Qué. 	 Les Accessoires Luvin du Canada Inc., Qué. 
Chaussures Aldo Inc. (Access), Qué. 	Ottawa Leather Goods Ltd., Ont. 
Collacutt Luggage Ltd., Ont. 	 Tandycrafts Ltd., Ont. 
George Herder Ltée., Qué. 

Pet stores - Magasins d • ani.aux d. •aison 

A-i Aquarium & P.t Supply Ltd., Sask. 	Global Pet Food Sales Inc., Ont. 
Adse*ts Retail Enterprises Inc. 441 Pet 	J.E. Mondou (1983) LtCe., Qué. 

Centres), Ont. 	 P.J. s Pet Centres Ltd., Ont. 
All Pet Enterprises Ltd. (Pet Food Plus), Ont. 	Pet Valu Inc., Ont. 
Aquarium Toronto, Ont. 	 Ryan's P.t Food Terminal Inc., Ont. 
Doghouse Kennel Supply Group (Doghouse 	Tisol Industries Lid. (Tisol Pet Foods 

Kennel), Alta. 	 Supermarkets), B.C. 
Frandul Farms Ltd. (Chow Town), B.C. 

Other retail stores - Autres .agasins do ventes au detail 

A.L. CoJ.lis and Son Ltd., Nfld. 
B.C. Medical Equipment Ltd. (B.C. Medequip), 

B.C. 
Boll Canada, Qué. 
Cascade Organ & Piano Ltd., B.C. 
Consumers Distributing Co. Ltd., Ont. 
Cypress ((ems R.crsa*ion Centre Ltd., B.C. 
Encadremunts Ste-Anne Inc., Qué. 
Estrisdele Inc. (Centre Citadels), Qué. 
Garfield News Co. Of Canada Ltd., Ont, 
Golds Tobacco & Variety Ltd., Ont. 
Gordon Price Music Ltd., Alta. 
I.asco Retail Inc. (UCS Group), Ont. 
International Cigar Stores, Ont. 
Koyman Galleries Limited, Ont. 
La Maison du Cadre (GB) Inc., Qué. 
Lendick Enterprises Ltd., B.C. 
Long & McQuade (Sask) Ltd., Sask. 
Long & McQuade Ltd., Ont. 
Macha Inc., Qué. 

Mavpech Holdings Inc. (Doncaster Medical 
Supplies), Ont. 

Mister Keys Ltd., Ont. 
National Art Limited (Maritime Frame-It), 

N.S. 
North American Lumber Ltd. (Midway Home 

Sales), Man. 
Piscine Trevi Inc., Qué. 
Primes do Luxe Inc., Qué. 
Reoco Memorials Ltd., Sask. 
St Johns Music Ltd., Man. 
The B and B Music Ltd., B.C. 
The Benjamin Koyman Group Inc., Ont. 
The UCS Group (1982) Limited, Ont. 
Tom Lee Music Co. Ltd., B.C. 
Toms Candy £ Tobacco Shops Lid., N.S. 
Hard Music Ltd., B.C. 
Hhite Rose Craft A Nursery Sales Ltd., Ont. 
Nine Art Sales Ltd., Ont. 



Appendix VI 
Appandice VI 

List ol Departoent Store Organizations, in Canada, 1989 
Repertoire des entr.pris.s do grands .agasins, au Canada, 1989 

Name and Location - Non at emplacement 
	

Name and location - Non at emplacement 

wMajorw departo.nt store organizations - Entreprises do grands magasins traditionnels 

Baine Johnston and Co. Ltd. (Bowring), Nfld. 	Sears Canada Inc., Ont. 
Comark Inc., Robinson Ogilvy Division, Ont. 	Simpsons Limited, Ont. 
Hudson's Bay Co., Ont. 	 The T. Eaton Co. Ltd., Ont. 
Jas. A. Ogilvy Inc., Qué. 	 Hoodward Stores Ltd., B.C. 
Ilagasin J.O. Hubert Lté.., Qué. 

Junior departoent store orgazationsi - Entr.prises de grands •agasins mpopulairesm ,  

F.H. Hoolworth Co. Ltd. (Hoolco Dept. 	Towers Department Stores Inc./ Grands 
Stores), Ont. 	 Magasins Towers Inc., Ont. 

K-Mart Canada Limited, Ont. 	 Zeliers Inc., Qué. 
Las Magasins H Inc/H Stores Inc., Qué. 

A junior department store is defined as a retailing entity which sails the same wide range of 
goods (see department store definition Appendix I) that are sold in the more traditional 
major" department stores and is popularity described as a discount operation. 

Un grand magasin populaire est dCfini comme Ctant un point de yenta au detail qui offre Is 
même vaste gamma darticles (voir la definition dun grand magasin I lappendice I) qua lea 
grand magasins traditionnels at qui est généralament considéré comma un magasin I prix 
rduj±s. 
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