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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Naps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Des données sous plusieurs formes... 

Statistlque Canada diffuse les donnees sous forres 
diverses. Outre les publications, des totalisator.s 
habituelles at spéciales sont offertes sur imprimés 
d'ordinateur, sur microfiches at microfilms at sur 
bandes magnétiques. Des cartes at d'autres documen:s 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accès direct a des 
données agrégees est possible par le truchement de 
CANSIM, la base de données ordinolingue at le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques at services connexes 
doivent étre adressées 

Section du commerce de detail, 
Division de l'industrie, 

Statistics Canada, 	Ottawa, K1A OT6 (Telephone: Statistique Canada, 	Ottawa, KIA OT6 (téléphone: 
951-9656) or to the 	Statistics Canada reference 951-9656) 	ou au centre de consultation de Statistique 
centre ifl: Canada a: 

St. 	John's (772-4073) Winnipeg (983-4020) St. 	John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 
Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 
and territories, for ussrs who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia 

(South and Central) 1-800-663-1551 
Yukon and Northern B.C. 	(area 

served by NorthwesTel Inc.) Zenith 0-8913 
Northwest Territories 

(area served by 
NorthwesTel Inc.) 	Call collect 403-495-3028 

Un service d'appel interurbain sans frais est offert, 
dans toutes les provinces at dans les territoires, 
aux utilisateurs qui habitant A 1 6 extéri.ur des zones 
do counication locale des centres régionaux de con-
sultation. 

Terre-Neuve at Labrador 1-800-563-4255 
Nouvelle-Ecosse, Nouveau-Brunswick 

at fl.e-du-Prince-Edouard 1-800-565-7192 
Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Sud de l'Alberta 1-800-472-9708 
Colombie -Bri tannique 

(sud et centrale) 1-800-663-1551 
Yukon at nord de la C. -B. 	(territoire 
desservi par la NorthwesTel Inc.) Zenith 0-8913 

Territoires du Nord-Ouest (territoire 
desservi par la NorthwesTel 
Inc.) 	Appelez a frais virés au 403-495-3028 

How to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Publication Sales, Statistics Canada, Ottawa, 
K1A 0T6, 

1(613)951-7277 

Facsimile Number 1(613)951-1584 

National toll free order line 1-800-267-6677 

Toronto 
Credit card only (973-8018)  

Comment commander les publications 

On peut se procurer cette publication at les autres 
publications de Statistique Canada auprès des agents 
autorisCs at des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
an écrivant a la Section des ventes des publications, 
Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

Numéro du tClócopieur 1(613)951-1584 

Commandes: 1-800-267-6677(sans frais partout au Canada) 

Toronto 
Carte de credit seulement (973-8018) 
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Note of Appreciation 

Canada owes the success of Its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses 
and governments. Accurate and timely statistical 
information could not be produced without their 
continueC cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établl entre 
Statistique Canada at Ia population, les entreprises 
at les administrations canadiennes. Sans cette 
collaboration at cette bonne volonté, if serait 
impossible de produire des statistiques precises 
at actuelies. 



SYNBOLS 

The following symbols are used in This 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANS IN 

Statistics in this publication are not 
available from Statistics Canada computerized 
data bank CANSIII (Canadian Socio-Economic In-
formation Management System). Some current and 
historical statistics on department store sales 
and stocks (Matrix No.112) as well as other 
retail trade series are accessible on CANSIM 
via tarmimal, on computer printouts, or in 
machine readable form. For futher information 
contact the CANSIM staff. Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under 	the 
direction of: 

e 0. Andrusiak, 	Director, 	Industry 
Division 

e B. Ne.es, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

e 0. Code, Chief, 	Retail 	Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

SIGNES CONVENTIONNELS 

Les sign.s suivants sorrt empioyés dans cette 
publication de Statistique Canada: 

nombres indisponibles. 

nayant pas lieu de figurer. 

- nóant ou zóro. 

-- nombres infimus. 

r nombres r.ctifiés. 

* confidential an vertu des dispositions de Is Loi 
sur Is statistique relatives au secret. 

NOTA 

Lea chiffres ayant été arrondis, les totaux no 
correspondent pas touours. 

NOTE AU SSJJ!T BE CANS IN 

Lee sta*istiques cur cette publication no son -t 
pee disponibles sur la banque de donnees inforina*i-
sees de Statistique Canada CANSIH (système canadisri 
d'information socio-économique). Cependant, certai-
nec statistiques actuelles at historiques sur las 
vsntes at stocks des grands magasins (matrice no 112) 
sinai qua de nombreuses autr.s sáries, sont accessi-
bias sur CANSIM par Is biais d'un terminal, d'impri-
ass d'ordinateur ou de supports ordinolingues. Pour 
plus de renseignemants, sadresser au personnel de 
CANSIM, Statistique Canada, Ottawa, K1A 0Z8 (tell-
phone 613-951-8200), ou aux conseillers rlgionaux des 
bureaux de Statistiqu. Canada situls a travers 1. 
Canada. 

Cette publication a ltl rldigéa sous la direction de: 

a 0. Andrusiak, 	directeur, 	Division 	de 
1' industrie 

e B. N$, directeur adjoint, Sous-division des 
commerces de distribution, Division de lindus-
tn. 

a 0. Coda, chef, Section du commerce de detail, 
Sous-division des commerces de distribution, 
Division de l'indus*rie 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Library Materials, ANSI Z39.48 - 1984. 

Le papier utilisé dans Ia presente publication répond aux 
exigences minimales de "American National Standard for 
Information Sciences - 'Permanence of Paper for Printed 
Library Materials', ANSI Z39.48 - 1984 
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HIGHLIGHTS 
	

FAITS SAILLANTS 

Chain Store Organzations, 1990 

Annual chain store sales reached a total of 
$58.2 billion in 1990, an increase of 5.1% 
over the previous year revised estimate. The 
number of chain storo organizations reporting 
in Canada increased to 1,152 from 1,122(r) in 
1989. The maximum number of chain store out-
lets in operation during the year rose to 
39,269, an increase of 1,719 stores. 

All provinces recorded increases in sales 
volume, except for Newfoundland and the Tern-
tories. The most significant sales volume in-
creases were reported by Ontario with total 
sales of $24.6 billion (up 4.5?) followed by 
Quebec with sales of $9.4 billion (up 3.2?.) 
and British Columbia with sales of $8.3 bil-
lion (up 10.7?). 

British Columbia posted the most significant 
percentage sales growth with 10.7?.. The num-
ber of chain organizations increased in all 
provinces except for Prince Edward Island and 
Quebec, which reported light losses. The num-
ber of chains remained unchanged in Nova 
Scotia and Alberta. 

Higher sales were primarily altribuabla, in 
order of dollar impact, to increases reported 
by supermarkets and grocery stores (3.7?), 
liquor and beer stores (1.3'/.) and gasoline 
service stations and garages (18.4?). Partly 
counter-balancing these gains was a decline 
reported by other general merchandise stores 
(-3.0?). 

In 1990, sales of chain store outlets which 
operated as concessions in department stores 
amounted to $611.4 million, of which 49.8? 
were in the shoe, apparel, fabric and yarn 
group. Concession sales are included with the 
"host" department store data. 

0epar'ent Store Organizations, 1990 

Canadian 	department store 	organizations 
reported sales of $14.1 billion in 1990, an 
increase of 1.1? over 1989. The number of 
firms remained unchanged at 14, with a net 
increase in the maximum number of outlets to 
902 in 1990 from 860 in the previous year. 

Entreprises de magasins a succursaes, 1990 
Les ventes annuelles dos chaines de magasins 

ont totalisé 58,2 milliards $ on 1990, soil 
uno hausso do 5,1? par rapport aux chiffres 
révisés do lannáe précédenta. La nombre 
dantreprises do magasins a succursales an 
exploitation au Canada ost passé do 1 122(r) 
on 1989 1 1 152 an 1990. Au cours do lannéa, 
le nombre maximal do points do vents an ex-
ploitation sost élavé ê 39 269, ce qui re-
presento une augmentation de 1 719 magasins. 

Toutas los provinces ont enregistré des 
haussas do volume des vantes, a lexception 
de Terre-Neuve at des Territoires. LOntanio 
viont an tête, avec des vanes do 24,6 mu-
hands $ (hausso do 4,5?) suivi du Québec, 
avoc 9,4 milliards $ (hausse do 3,2?) at do Is 
Colombie-Britanniqu. avec 8,3 milhiards $ 
(haussa de 10,77). 

La Colombie-Bnitannique a enregistré un gain 
do 10,7?, la plus importanto hausso do vents 
on pourcentage . La nombro dentroprises do 
magasins a succursales a augmentC dans toutes 
los provinces sauf I lIle-du-Prince-douard 
at au Québec oü on a note une légére diminu-
tion. La nombre dontraprisas do magasins I 
succursales ask domeuré inchangé, on Nouvolle-
Ecosse at an Alberta. 

Par ordre dimportance an dollars, l aug_ 
mentation ast dabord attribuable aux v.ntes 
plu5 ClevIes, déclaréos par los supermarchés 
dalim.ntation at épiceries (3,7?), leo maga-
sins do spirituaux at do bier. (1,3?) at los 
stations-service at garages (18,4?). Cas aug-
mentations ont été partiellement contreba-
lancées par uno baisse des vantes des autres 
magasins do marchandisas divarses (-3,0?). 

En 1990, los ventes des concessions do maga-
sins I succursalos dans has grands magasins so 
sont élavêes 1 611,4 millions $, do cc total, 
49,8% proviont du group* des chaussures, vête-
monts, tissus at files. Las vanes dos conces-
sions sont comprises avec las donnCes des 
grands magasins concesseurs. 

Entraprisos des grands •agasins, 1990 

Au Canada, los ontreprisos des grands maga-
sins ont déclaré des vent.s do 14,1 mihliards 
$ an 1990, soit une augmentation do 1,1? par 
rapport 1 1989. La nombro dontropnises ost 
domeuré inchangé, soil 14 an 1990 alors quune 
augmentation netto du nombre maximal do points 
do yenta, fut note., colui-ci passant do 860 1 
902 au cours do cotta périoda. 
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All provinces reported higher sales compared 
*0 1989, with the exception of Ontario where 
sales decreased by 0.4Z. Increases ranged from 
23.4% in Newfoundland to 0.2? in Nova Scotia. 

Department store sales by 40 commodity de-
partments are shown in Table 51. Sales 
increased in 20 departments, with significant 
percentage increases reported for infants 
and childrens wear and nursery equipment 
(11.3Z), food and kindred products (9.5?) and 
intimate apparel (8.4?). Sales of womens 
and misses dresses, housedrassos, aprons and 
uniforms registered a notable decline of 
21 .7?. 

In 1990, the market share held by department 
stores compared to total chain stores de-
creased to 19.57. Department store sales as 
a percentage of total provincial chain store 
sales ranged from 22.1? in Quebec to 16.4? in 
Newfoundland. 

Los vontes ont progressé dans koutes las 
provinces comparativemen* a 1989, 1 laxcep-
tion de lOntario oi las ventas ont diminués 
do 0,4?. Les gains séchelonnent de 23,4? 1 
Tarre-Neuve 1 0,2? an Nouvalle-Ecosse. 

Le tableau 51 présento las ventes des grands 
magasins ventilées salon les 40 rayons. Les 
ventes des grands magasins so sont accrues 
dans 20 rayons, las plus fortes augmentations, 
an pourcentage, étant enregistrées dams las 
rayons do vltemen*s pour bébés at enfants at 
articles de chambres denfants (11,3?.), des 
produits alimentaires at connexes (9,5?) at 
des sous-vêtemants (8,4?). Las robes, robes de 
ménage, tabliers at uniformas pour dames at 
jeunes filles ont accuse una baissa notable do 
21 ,7Z. 

Par rapport a lensemble des magasins I 
succursales, la part du marche détenue par las 
grands magasins an 1990 a diminué pour se 
chiffrer 1 19,5?. Lee ventas des grands maga-
sins, on pourcentage de lensemble des ventes 
provinciales des magasins I succursales, se-
chelonnent do 22,1? au Québec, 1 16,4? 1 
Tar re-Neuve. 
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Chart 1 	 Graphique 1 

Retail Chain and Department Store Sales, 	 Ventes des magasins de detail a succursales et 
by Region and Selected Industry Classes, 	des grands magasins, par region et selon certaines 
Canada, 1990 	 classes industrielles, Canada, 1990 
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Chart 2 	 Graphique 2 

Retail Chain and Department Stores, 	 Magasins de detail a succursales et grands 
Canada: Percentage Distribution, 	 magasins, Canada: Repartition en pourcentage, 
by Province, of Sales of Selected Industry 	par province, des ventes pour certaines classes 
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Text Table I. Historical Statistics on Sales of Department Stores, Chain Stores and Independent Stores, as a Percentage of 
Total Retail Trade, Canada, 	19351990 

Tableau Explicati'f I. 	Statistipues historiques sur les ventes 
indépendants, par rapport a l'ensesble 

des grands •agasins, des magasins a succursales et des 

dli coerce de detail, Canada, 	1935'1990 
.agasins 

lotal Departeent Chain store mdc- As a percertage of total retail trade 
retail store sales sales pendant 

Year trade store sales Par rapport aux ventes totales au detail 

AnnCe Ventes Ventas des Ventes des Ventes des Department Chain store Independent 

totales grands eagasins 6 eagasins in- 5tore sales sales store sales 

au detail agaslns succursales dépendants 
Ventes des Ventes des Ventes des 

grands magasins 6 •agasoris 

•agesins succursales independents 

thousands of dollars - •illiers do dollars 

1935 1,879,929 208,472 380,784 1,290,673 11.1 20.2 68.7 

1940 2,603,849 269,313 514,308 1,820,228 10.3 19.8 69.9 

1945 3,939,679 428,192 860,826 2,650,661 10.9 21.8 67.3 

1950 8,265,635 766,397 1,507,930 5,991,308 9.3 18.2 72.5 

1955 11,770,494 1,010,670 2,343,912 8,415,912 8.6 19.9 71.5 

1960 15,356,643 1,312,546 3,443,640 10,600,457 8.6 22.4 69.0 

1965 20,714,192 1,818,049 4,951,736 13,944,401 8.8 23.9 67.3 

1970 27,560,853 2,852,320 7,675,946 17,032,587 10.3 27.9 61.8 

1971 31,387,959 3,193,589 8,918,293 19,276,077 10.2 28.4 61.4 

1912 34,107,619 3,713,871 10,078,030 20,315,718 10.9 29.5 59.6 

1973 38,361,817 4,346,759 11,338,250 22,676,808 11.3 29,6 59.1 

1974 44,564,490 5,110,902 13,672,046 25,781,542 11.5 30.7 57.8 

1975 51,181,528 5,828,141 15,905,757 29,441,630 11.4 31.1 57.5 

1976 56,716,573 6,514,325 17,180,568 33,021,680 11.5 30.3 58.2 

1977 61,553,769 6,960,460 18,959,534 35,633,775 11.3 30.8 57.9 

1978 68,911,365 7,790,490 21,125,153 39,995,122 11.3 30.7 58.0 

1979 77,216,624 8,652,912 23,552,121 45,011,531 11.2 30.5 58.3 

1980 84,432,555 9,597,256 26,343,735 48,491,564 11.4 31.2 57.4 

1981 94,196,164 10,295,178 29,609,737 54,291,249 10.9 31.4 57.7 

1982 97,861,894 10,284,895 32,688,635 54,888,364 10.5 33.4 56.1 

1983 106,542,674 11,001,426 35,437,820 60,103,428 10.3 33.3 56.4 

1984 116,726,575 11,576,014 38,865,041 66,285,520 9.9 33.3 56.8 

1985 129,597,093 12,261,128 42,197,656 75,138,309 9.5 32.6 58.0 

1986 140,150,410 12,902,694 45,374,612 81,873,104 9.2 32.4 58.4 

1987 154,190,353 12,951,527 49,573,816 91,665,010 8.4 32.2 59.4 

1988 165,931,455 13,310,848 52,450,950 100,169,657 8.0 31.6 60.4 

1989 189,301,700r 13,985,600 55,405,367r 119,910,733r 7.4r 29.3r 63.3r 

1990 192,558,300 14,141,308 58,226,583 120,190,409 7.3 30.2 62.4 

See Appendix III for explanation of adjuatcents to the data. 
Voir i'app.ndice III pour Pexplication des modifications apportCcs aux donnéss. 

T.xt Tabisa 	 Tabloawi exp1aatits 

The historical change that has taken place 
in the share of the retail market held by 

chain stores, department stores and indepen-
dent stores over the past 50 years is illus-
trated in Text Table I. The largest share of 
the retail market continues to be held by 
independent stores with sales of $120.2 bil-
lion in 1990, compared with chain store sales 
of $58.2 billion and department stare sales of 
$14.1 billion. The market share held by inde-
pendent stores has, however, declined from a 

high of 72.5Z in 1950 to an average of 58.4Z 
in the 1980s. This steady decline was 
reversed in 1985 when the share of market held 

La tableau explicatif I illustre lévolu-
tion, dapuis plus de 50 ans, do la part du 
marché de detail détenue par las magasins a 
succursalas, las grands ,nagasins at les maga-
sins independents. La part la plus importante 
du marché de detail continue dêIre détenue 
par las magasirts indCpendants, dont los vontes 
on't totalisé 120,2 milliards $ an 1990, com-
parativ.aent 1 58,2 milliards $ pour les ma-
gasins I succursal.s at 14,1 milliards $ pour 
los grands magasins. La part du marché détenue 
par las magasins indépendants, a copendant 
chute, passant dun sommat de 72,SX an 1950, a 
une moy.nna d. 58,4X darts las annóes 1980. 
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by independent stores rose in each of the next 
four years to reach 63.3Zr in 1989. In 1990, 
the share decreased slightly to reach 62.4Z. 
Chain store sales, as a percentage of total 
retail sales, have risen from a low of 18.2Z 
in 1950 to an average of 32.1Z during the 
1980s. The market share of department store 
organizations, which has declined steadily in 
recent years reached a low of 7.3Z in 1990. 
Detailed statistics covering the chain sector 
in Canada over the past 55 years are presented 
in Table 1. 

Text Table II presents the percentage share 
of the chain sector market held by selected 
industry classes over the past four years. 
Supermarket and grocery store chains continue 
to dominate, with a market share of 36.8Z in 
1990, marginally down from 37.3(r)Z in 1989. 
(See also Table 2.) 

Text Table III shows the percentage dis-
tribution of the sales and number of chain 
store organizations classified by ±ypo of 
operation, annual sales volume and number of 
stores operated over the past four years. The 
market share of national, provincial and local 
chains has remained fairly constant, averaging 
62.7Z, 34.3k and 3.OZ respectively. 

In 1990, chain organizations with annual 
sales volume of $100 million and over repre-
sented 75.1% of total chain store salesi those 
with sales under $100 million but over $25 
million represented 14.7k, while those with 
sales under $25 million represented 10.2X. 

Text Table IV presents the average and median 
values of cost of goods sold and gross profit 
as a porcentage of sales, by selected industry 
classes. Gross profit margins ranged from 
median values of 115.5Z for gasoline service 
stations and garages to 61.9Z for opticians 
shops in 1990. 

Cette tendance a la baisse fut renversé on 
1985, alors quo la part du marché détenue par 
les magasins indépendants s'esk accrue a 
chaque annóe, pour atteindre 63,3Zr an 1989. 
En 1990, cotta part a diminuó légèrement, pour 
atteindre 62,4%. Lea magasins a succursales 
détiennent, depuis 1s debut do is décennie, 
une moyenno de 32,1X du total des ventas du 
du commerce do detail, uno hausse comparative-
mont au creux de 18,2Z observe an 1950. La 
part qui revient aux entreprises do grands ma-
gasiris, qui ont accuse un recul constant dana 
lea dernjères années, eat tombóo a 7,3Z an 
on 1990. Lo tableau 1 renferme des statisti-
quos détaillées sur Is sectour des magasins I 
succursalos au Canada au cours des 55 der-
rnères années. 

Le tableau explicatif II indique la part, an 
pourcentage, do cortaines classes industrial-
los dana Is marche des magasins I succursales 
au cours des quatre derniIres années. Las 
chaInes de supermarchés at dápic.ries conti-
nuent I dominer Is secteur, sayant appropriC 
36,8% du marché an 1990, soit une légIre 
baisse par rapport a 1989 (37,3Zr). (Voir 
aussi tableau 2.) 

Le tableau explicatif III indique Is répar-
tition an pourcentage, des ventes at du nombre 
don±reprisas do magasins I succursales, solon 
1s genre d'axploitation, Is volume annuel des 
veritos at Is nombre do magasins exploités au 
cours des quatre darniIres annécs. La part du 
marchC dos succursales nationales, provincia-
los at locales oat demourée assez constante, 
avec une moyenne respective do 62,7?., 34,3Z at 
3, OZ. 

En 1990, lea entrepris.s do magasins I suc-
cursales dont los vontes annuelles ont atteint 
au moms 100 millions $, représentaient 75,1Z 
do l'ensemhle dos ventes do ces ontreprises. 
Cellas dont lea ventos ae situaiont entre 25 
millions $ at 100 millions $ représontaiont 
14,7Z, tandis quo cellos dont los ventes 
étaient inférioures I 25 millions $ représon-
taiort* 10,2Z. 

La tableau oxplicatif IV fait ótat d.c va-
laura moyenn.s at médianes du co* des mar-
chandises vonduos at des bénéfices bruts an 
tant qua pourcentago des ventos, pour un cer-
tain nombre dentreprises choisios. Los marg.s 
bónéficiaires brutes séchelonnent dune va-
lour médiane do 15,5X pour lee stations-ser-
vice at garages a 61,9Z pour los opticiens an 
1990. 
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Text Table II 

Chain Store Sales (excluding departeent stores), by Trade Group and Selected Industry Classes, Canada, 1987-1990 

1967 
	

1968 

Sales Distribution Sales Distribution 

Ventes R6partitlon Ventes Repartition 
No. 

4•000 Z 51000 

1 Food, beverage and drug group 27,457,613 55.4 28,782,651 54.9 

2 Sup.r.arkete and grocery stores 19,177,565 38.7 19,899,935 379 
3 LIquor, wine and beer stores 5,809,918 11.7 6,160,231 11.7 
4 Pharmacies 1  2,151,860 4.3 2,366,835 4.5 
5 Other food stores 2  318,290 0.6 355,651 0.7 

6 Shoe, apparel, fabric and yarn group 6,235,121 12.6 6,545,166 12.5 

7 Shoe stores 1,059,438 2.1 1,070,406 2.0 
6 Men's clothing stores 889,071 1.8 1,014,226 1.9 
9 Women's clothing stores 2,206,392 4.5 2,295,132 4.4 

10 Other clothing stores, n.e.c. 1,717,059 3.5 1,776,264 3.4 
11 Other stores 3  363,160 0.7 389,139 0.7 

12 Household furniture, appliances and 2,549,623 5.1 2,968,848 5.7 
furnishings group 

13 Household furniture stores' 1,394,466 2.8 1,542,061 2.9 
14 Other household furnishings stores' 1,155,157 2.3 1,426,787 2.7 

IS Autouotive vehicles, parts and 5,062,903 10.2 5 1 354 1 160 10.2 
accessories, sales and services group 

16 Gasoline service stations and garages 4,119,649 8.3 4,353,905 8.1 
17 Other automotive busln.ssas' 943,254 1.9 1,000,254 1." 

18 General retail •erchandising group 4,106,941 8.3 4,265,621 8.1 

19 	General stores 919.673 1.9 1,006,028 1.9 
20 	Other general •.rchandise stores 3.189,269 6.4 3,259,593 6.2 

21 	Other retail stores group 4,159,574 8.4 4,534403 8.7 

22 	.Jewellery stores 544,067 1.1 565,464 1.1 
23 	Other retail stores' 3,615,506 7.3 3,969,039 7.6 

24 	TOTAL C*4AIH STUOE SALES 49473 1 816 100.0 52,650,950 100.0 

includes: pharmacies; patent medicine and toiletries stores. 
2 Includes: btery products stores; candy and nut stor.s; fruit and vegetable stores; meat arkets; other specialty food stores, 

n.e.c. 
Includes: children's clothing stores; fur stores; fabric and yarn stores. 

' includes: household furniture stores (with or without appliances and furnishings). 
' Includes: appliance, television, radio and stereo stores; applienc., television, radio and stereo repair shops; floor covering 

stores; drapery stores; other household furnishings stores. 

' Includes: autoeoblle (new and used) dealers; home and auto supply stores; tire, battery, parts and accessories stores; paint 
and body repair shops; .uffier replace..nt shops; .otor vehicle glass replacement shops; other motor vehicle repair shops; 
car washes; other motor vehicle services. 

' Includes: book and stationery stores; florist shops; lawn and garden centres; hardware stores; paint, glass and wallpap.r 
stores; sporting goods stores; bicycle shops; musical instrument stores; record and tape stores; ca.era and photographic 
supply stores; toy and hobby stores; gift, novelty and souvenir stores; second-hand merchandise stores; opticians' shops; art 
galleries and artists' supply storss; luggage and leather goods stores; monument and toebstone dealers; pet stores; coin and 
sta.p dealers; mobile hose dealers; motorcycle and snowmobile dealers; other retail stores. 
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Tableau Explicatif XX 

Ventes des magasins a succursales (sans les grands ,uagasins), par groupe de genre de comuerce et certaines classes industrielles, 
Canada, 1987• 1990 

1989 1990 

Sales 	Distribution Sales Distribution 

Vontas 	Repartition Vontos Repartition 
No 

5 1 000 	 I t'OOO Z 

29,452.700r 	 53.2r 30,427,587 52.3 Groupa des aliaents, boissons et 1 
médicents 

20,655,286 	 37.3r 21,416,101 36.8 Supor.arcPiós d'ali.entatjon at épicarios 2 
5,904,690r 	 10.7r 5,981,667 10.3 Magasins do spirituoux, do yin at do bièro 3 
2,523,364 	 4.6r 2,616,857 4.5 PharmaciosL 4 

369,359 	 0.7 412,962 0.7 Autr.s •agasios d'1imontation 2  5 

7,000,054r 	 12.6r 7,176,036 12.3 Groupe des chaussures, vOteients, tissus 6 
et Files 

1,148,444 	 2.1 1,130,588 1.9 Megosins do cheussuros 7 
1,086,620 	 2.0 1,119,062 1.9 Magasins do vôto.onts pour ho..oi 8 
2,448,280r 	 4.4r 2,419,002 4.2 Magasins do vCtou.nts pour da..s 9 
1,907,826 	 3.4 2,075,961 3.6 Autras •agaslns do vCto.qnts, n.c.a. 10 

408,885 	 0.7 431,422 0.7 Autros wagasinS 3  11 

3,117,156 	 5.6 3,038,079 5.2 Groupe des •eubles, appareils et 12 
accessoires d'euble.ent do .aison 

1,612,645 	 2.9 1,671,089 2.9 Megaslns do coublos do •aison' 13 
1,504,510 	 2.7 1,366,990 2.4 Autros .000sins d'accassoiros 14 

d'a.oubloaont 5  
5 1 956 1 259 	 10.8r 7,104,015 12.2 Groupes des vOhioules auto.obiles, 15 

pièces at accessoires, yenta at service 

4,878,033 	 8.8 5,775.151 9.9 Stations-service at garages 16 
1,078,226 	 1.9 1,328.864 2.3 Autros co...rcas do l'auto.obllo' 17 

5,015,432 	 9.1r 5,381.S93 9.2 Groupe des •agasins do •archandises 18 
diverses 

1,559,335 	 2.8 2,028,989 3.5 Megeslns gènóreux 19 
3,456,097 	 6.2 3,352,594 5.8 Autros aegasins de warchandises diverse, 20 

4,8h3,166r 	 8.8r 5 1 099 1 283 8.8 Groupe des autres .agasins do detail 21 

632,811 	 1.1 639,990 1.1 Sijoutorla. 22 
4,230,955r 	 7.6 4,459,292 7.7 Autros •egaslns do detail 7  23 

55,405,367r 	 100.0 58 1 226 1 583 100.0 TOTAL DES VEI4TES DES MAGASINS A 24 
SUCC*JRSALES 

Coaprond: 1.g phar.ecios; los .agasins do w6clicaments brøvotés at do produits do toilotto. 
2 Coaprond: los boulangorios-pAtissario,; las confisarlos at .agasins do noix; los .ogasins do fruits at lógu..s; 

los •archés do viandos; los eutros .agasins d'ali.ontation spéclalisis, n.c.a. 
Co.prond: los .egasins do vôto.onts pour onfents; los •agasins do fourrures; las eagesins do tissus at fIlü. 
Co.prond: los eegesjns do .oublos do .aison (avec ou sons opperoils sénegor, at eccossoiros d'aaoublo.ont). 
Co.prond: los •egasins d'apparoils .ónagors, do postos do télévision at do radio at d'apperoils stirAophonlqu.s; las ateliors 
do ráparation d'apperolls .énagers, do postos do tólávilon at do radio at d'eppmr.ils st4r6opPoniqu.s; las eagasins do 
rovétemonts do so!; las •agasins do tenturos; lea autros eagasins d'ccossolrgs d'oaoubl000nt. 

' Coaprond: los concossionnairas d'auto.oblles (nouvos at d'occasion);los earchands do roulottes .otoriséos at do roulottas do 
voyago; los magasins do fournituros pour la •alson at pour l'auto.obil.; los cegesins do pnous, d'eccu.uletours, do plècai at 
d'accossolros; los atallars do painturo at do cerossario; los atollors do ro.pleco.ent do siloncioux; lag atoliars do roupla- 
ce.ent do glecos pour véticulos auto.obilos; los autros etaliors do rCperatlon do véficulos outo.obllos; los love-autos; los 
autros sorvicos pour vihiculas auto.obiles. 
Couprend: los librairios at papotorios; las flauristos; los centres do jardinago; los quincaillorl.s; los ougasins do pointuro, 
do vitro at do papior-tentura; lea aeqasins darticlos do sport; los •agasins do bicyclottos; Los aegasins d'instru..nts do 
usique; lot .eqasins do disqu.s at do bandos 	agnétiquos; los aegasine dapparoils at do fournituros photogrophiquos; lot 

•egaains do jouats at darticlos do loisir; los maqasins do cadoaux, darticlas do fentaisia at do souvenirs; los magasins do 
.archandisos doccasjo; las opticians; las qalarios dart at aegasins do fournituros pour artistes; los •egaslns do bagages 
at do •aroquinorio; lot .agosins do eonuuonts funCraires at do piarras toubalas; las uegasins danisaux do ealson; los uarchands 
do pièces do .onoaio at do ti.bros; los uarchenda da •aisons •obiles; los ourctiands do motocyclettas at do 	otonoigos; lao 
eutros .egasins do yenta su detail. 
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Text Table III. Retail Chain Stores (excluding departoent stores), Canada: Percentage Distribution by Selected Characteristics, 

1987- 1990 
Tableau Explicatif III. Nagasins de detail a succursales (sans las grands magasins), Canada: repartition en pourcentage selon 

certaines caractéristiques, 1987- 1990 

1987 	 1988 	 1989 	 1990 

Number 	Sales 	Number 	Sales 	Number 	Sales 	Number 	Sales 

No.bra 	Ventes 	Noubre 	Vent.s 	Noabre Ventes 	No.bre Ventes 

per cent - pourcentage 

By type of operation - Par genre d'explaitation 

Local - Locales 

Provinclel - Provinclales 

National - Natlonales 

Total 

24.1 3.9 22.3 3.5 21.5 3.5r 20.3 3.0 

43.9 34.7 43.0 39.6 43.lr 39.Or 45.3 34.3 

3210 61.4 34.7 56.9 35.4r 57.5r 34.4 62.7 

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

By annual sales volie - Salon le voliae 
annuel des vontes 

Under - Moms de $5,000,000 

$ 5,000,000 - $24,999,999 

25,000,000 - 99,999 1 999 

100,000,000 and over - at plus 

Total 

52.4 3.3 44.3 2.9 37.9 2.3 38.5 2.1 

29.2 8.5 34.3 8.3 38.3r 8.4r 38.2 8.1 

12.2 16.1 14.4 16.5 15.7r 15.8r 14.8 1..7 

6.2 72.1 7.0 72.4 8.1 73.6r 8.4 75.1 

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

By ntber of stores operated - Solon lo 
noabre de aegasins explaitCs 

4 - 9 stores - u.gasins 

10 - 49 stores - magosins 

50 - 99 stores - gesins 

100 stores and over - ..gaslns at plus 

Total 

59.6 10.9 55.3 10.2 51.6r 11.1r 52.3 11.7 

29.0 18.6 31.3 17.8 33.6 17.4r 33.2 17.7 

5.7 16.4 6.7 17.8 7.3r 18.Sr 7.1 18.1 

5.7 54.0 6.6 54.1 7.5 53.lr 7.4 52.6 

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
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Text Table IV. Cost of Goods Sold and Gross Profit, as a Percentage of Total Sales, by Selected Industry Classes, Canada, 1990 
Tableau Explicatif Iv. caüt des marchandises vendues et profit brut, par rapport aux ventes totales, selon certaines classes 

industrielles, Canada, 1990 

Cost of goods said Gross profit 

Prix do revient Profit brut 

Median Average Median Average 

Médiane Moyanno Median. Moyenne 

per cent - pourcentago 

Food, beverage and drug group - Groupe des alijents, boissons et médicents 
Supermarkets - Superearchés d'allmontation 79.5 79.3 20.5 20.1 
Grocery stores - Epicarlas 78.1 78.3 21.9 21.7 
Bakery products stores - Produ1ts do boulangerlo 42.3 49.7 57.7 50.3 
Moat markets - Marches do viandes 73.4 70.3 26.6 29.7 
Othor food stores 1  - Autres magasins d'alimentetion 1  60.8 56.5 39.2 43.5 
Pharmacies 2  12.4 70.4 27.6 29.6 

Shoe, apparel, fabric and yarn group 	Groups do chaussures, vOte.ents, 
tissus et files 

Shoe stores - Magasins do chaussures 52.5 53.4 47.5 46.6 
Men's clothing stores - Megasins do vCtoments pour hommes 53.6 55.5 46.4 44.5 
Women's clothing stores - Magasins do vCtements pour demos 54.0 54.8 46.0 45.2 
Children's clothing stores - Magasins do vCtements pour enfants 56.5 57.6 43.5 42.4 
Other clothing stores, n.e.c. - Autres megasins do vitements, 

n.c.e. 57.8 58.4 42.2 41.6 
Fabric and yarn stores - Hagasins do tissus at fIles 50.4 51.9 49.6 48.1 

Household furniture, appliances and furnishings group 	Groups des 
meubles, appareils et accessoires d'euble.ent do •aison 

Household furniture storos (with or without appliances) - Megasins 
do moubles do malson (avoc ou sans appmroils mónag.rs) 66.0 66.4 34.0 33.6 

Floor covering and drapery stores - Magasins do rovitomonts do sal at 
de tenturos 66.6 66.3 33.4 33.7 

Other household furnishings stores 3  - Autros magasins d'accossolr.s 
d'a.euble.ont 3  67.9 64.4 32.1 35.6 

Auto.ot lye vehicles, parts and accessories group, sales and services 
Groupe des véhicules auto.obiles, pièces et accessoires, vente at service 

Gasoline service stations and garages - Stations-service at garages 84.5 80.0 15.5 20.0 
Tire, battery, parts and accessories stores and home and auto supply stores - 

Magasins de pnous, d'accu.ulmteurs, do pièces at d'accessoiros at megasins do 
fournitures pour Is meison at pour l'auto.oblle 67.2 67.2 32.8 32.8 

All other automotive businesses 4  - Tous los eutres comeercos do l'auto.obil.' 40.9 46.7 59.1 53.3 

General retail •erohandising group - Groupe des .agasins do •archafldises 
diverses 

Department stores - Grands magasins 64.7 64.0 35.3 36.0 
General storos - Magasins généraux 80.7 79.7 19.3 20.3 
Other general merchandis. stores 1  - Autres magasins do merchandises divorsos0  69.3 71.2 30.7 28.8 

Other retail stores group 	Groups des autres •agasins do detail 
Boolc and stationery stores - librairles at papeterios 61.0 61.6 39.0 38.4 
Sporting goods storos' - Magasins d'articles do sport' 62.3 63.8 37.7 36.2 
Record and tape stores - Maga5ins do disques at do bandos .mgnétlquos 66.8 66.3 33.2 33.7 
Jawollery stores - aijoutorios 49.4 48.9 50.6 51.1 
Toy and hobby stores - Magasins do jouots at d'articles do loislrs 59.2 62.3 40.8 37.7 
Gift, novelty and souvenir shops - Magasins do cedeaux, d'mrticl.s do 

fantaisies at do souvenirs 52.4 51.4 47.6 48.6 
Opticians' shops - Opticians 38.1 36.6 61.9 63.4 
luggage and loather goods stores - Megosins do begag.s at •aroquln.rio 50.0 45.7 50.0 54.3 
Pot stores - Megasins d'animaux do moison 63.6 61.4 36.4 38.6 
All other stores 	- bus los eutros •agaslns' 58.6 55.8 41.4 44.2 

1 Includes: candy and nut storms; fruit and vegetablo stores; other specialty food stores not elsewhere classified. - Co.prend: 
los confisories at las magasins do noix; lea magesins do fruits at legumes; les autros magasins d'alisontation spécialisCs, n.c.o. 

2 Includes: pharmacies; patent medocino and toiletries stores. - Comprend: los pharmacies; los .agasins do midicaments brovetCs 
at do produits do toiletto. 
Includes: appliance, television, radio and stereo storom; applionca, television, radio and stereo repair shops; 
other household furnishings stores not elsewhere classified. - Comprend: los magasins d'appareils eónagers, do postes do 
tClóvislon, do radio at d'apparoils stCróophonlquos; Los atoliers do reparation d'apparmils mCnagors, do postos do tilCvision, 
do radio at d'appareils stérCophoniques; lea autros •agasins d'accessolres d'a.eublemont. 

' Includes: auto.obilo (now and used) dealers; muffler replacement shops; motor vehicle glass raplece..nt shops; other motor 
vehicle repair shops; other motor vehicle sorvices. - Comprend: los concessionnaires d'aut000biles (nouvos at d'occasion); 
d'automobiles (nouvos at d'occasion); los atoliera do re.placo..nt do siloncloux; los ateliars do rooplace.ont do glacos pour 
véhiculos automobiles; Los eutres atoliors do reparation do vóhicuies automobiles; lea autres services pour véhicules auto-
mobiles. 
Includos: variety stores and general merchandise stores. - Comprond: los bazars at los magasins do marchandises divers.s. 

' Includes: sporting goods stores; bicycle shops. - Comprond: los magasins d'articlos do sport; las magasins do bicyclettos. 
Includos: florist shops; lawn and garden centres; hardware stores; paint, glass and wallpaper stores; musical instrument 
stores; camera and photographic supply stores; second-hand merchandise stores; art gmllerios and artists' supply stores; 
monument and tombstone dealers; coin and stamp dealers; other retail stores not elsewhere classified. - Comprend: lea 
fleuristos; los contros do jardinago; los quinceilleries; los magasins do peinture, do vitro at do papier-tonturo; lea 
megasins dinstruments do musique; los oegasins d'appareils at do fournituros photographiquos; lea magesins do merchandises 
d'occasion; las galeries dart at magasins do fournitures pour artistes; los magasins do monuments funérairos at do pierres 
tombalos; los marchands do pièces do monneio at do timbros; Las autres megasins do vonto mu detail non classes ailleurs. 
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Table 1. 	Historical Statistics of Retail Chains (excluding department stores), Canada, 1935-1990 
Tableau 1. Statistiques historiques sur les chaines de magasins de detail (sans los grands magasins), Canada, 1935-1990 

- Nuaber Nu.ber of stores Sales Salaries Accounts Inventory at 
of and outstanding year and for 

Year chains No.bra do magasins Veotes wages' at year end stores and 
warehouses 

Annéa Noubre Average Total Average 
de value 	per store Ré,uné- Créances Stocks a 

chainos Naxijue ration' act ives 6 la fin do 
Koyenne Valeur Iloyanne la Fin do l'année pour 

totale per l'annCe magasins at 
magesin entrepôts 

No. - nbre 5000 

1935 445 7,666 8,022 364,130 47 36,382 30,189 55,062 

1940 451 7,131 7,522 508,554 71 46,462 43,230 80,256 

1945 429 6,580 6,705 876,209 133 68.196 16,368 97,260 

1950 423 7,155 7,483 1,559,693 218 129,334 65,000 219,584 

1955 4% 8,274 8,734 2,353,955 285 199,611 127,362 268,953 

1960 537 9,954 10,594 3,468,413 348 382,099 175,048 398,758 

1965 602 10,677 11,240 4,683,159 439 508,756 179,283 501,870 

1970 661 14,330 15,156 7,746,909 541 877,286 382,346 863,647 

1971 833 15,976 16,317 8,918,293 558 961,793 401,757 1,005,248 

1972 895 16,542 17,269 10,078,030 609 1,118,358 420,899 1,180,487 

1973 834 17,239 18,555 11,338,250 658 1,265,480 418,125 1,276,635 

1974 874 18,500 19,695 13,672,046 739 1,500,864 464,792 1,521,745 

1975 853 19,490 20,815 15,905,757 816 1,740,032 469,950 1,635,999 

1976 827 19,741 21,359 17,180,568 870 2,016,958 419,631 1,770,559 

1977 825 20,014 21,305 15,959,534 947 2,260,153 439,782 1,996,820 

1978 848 20,817 22,022 21,125,753 1,015 2,472,113 454,669 2,374,751 

1979 842 21,499 22,563 23,552,121 1,095 2,808,282 499,138 2,733,575 

1960 834 22,378 23,408 26,343,735 1,177 3,107,406 529,025 2,945,233 

1981 876 23,922 25,378 29,609,737 1,238 .. .. 3,343,184 

1982 1,001 25,786 27,094 32,688,635 1,268 .. 3,426,341 

1983 1,145 26,966 28,202 35,437,820 1,314 4,263,385 - 3,927,284 

1984 1,235 28,836 30,261 38,665,041 1,348 4,663,397 .. 4,343,169 

1985 1,292 30,665 32,284 42,197,656 1,376 4,914,140 .. 4,681,518 

1986 1,267 31,840 33,603 45,374,612 1,425 5,340,545 .. 5,258,413 

1987 1,308 34,492 36,327 49,573,816 1,437 5,807,554 .. 5,497,830 

1988 1,187 35,300 36,986 52,450,950 1,486 6,274,864 .. 5,799,372 

1989 1,122r 35,633r 37,550r 55,405,367r 1,555r 6,576,965r .. 6,247,494r 

1990 1,152 37,129 39,269 58,226,583 1,568 6,903,103 .. 6,240,248 

Date prior to 1960 relate to store euploywes only. 
Avant 1960, lea donnáes représontaient lea euployis de megasin seulecent. 
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Table 2. Principal Statistics of Retail Chains (excluding departuent stores), Canada, by Industry Class, 1990 

Chains 	 Stores 
Chairies 	 Magas ins 

Industry class 	 Number 	Percentage 	 Average 
distribution 

of chains 
Maximum 

No,sbre 	Répartltion 	 Moyenne 
proportionnelle 

No. 	 dos chalnes 

No. - nbre 

TOTAL 	 1 1 152 	 100.0 	 37,129 	 39 1 269 

Food, beverage and drug group 

1 	Supermarkets 
2 	Grocery stores 
3 	Bakery products stores 
4 	Candy and nut stores 
5 	Meet markets 
6 	Other food stores' 
7 	Liquor and beer stores 
8 	Wine stores 
9 	Phereecies 2  

Shoe, apparel, fabric and yarn group 

10 	Shoe stores 
11 	Men's clothing stores 
12 	Wo..ns clothing stores 
13 	Children's clothing stores 
14 	Fur stores 
15 	Other clothing stores, n.e.c. 
16 	Fabric and yarn stores 

Household furniture, appliances and furnishings 
group 

17 	Household furniture stores (with appliances 
and furnishings) 

18 	Household furniture stor.s (without appliances 
and furnishings) 

19 	Appliance, television, radio and st.r.o 
stores 3  

20 	Floor covering stores and drapery stores 
21 	Other household furnishings store.' 

Autotive vehicles, parts and accessories group, 
sales and services 

22 	Automobile (new and used) dealers 
23 	Gasoline servic, stations and garages 
24 	TIre, battery, parts and accessories stor•s and home 

and auto supply stores 

25 	Other motor vehicle services and repair shops' 

48 4.2 1,464 1,563 
46 4.0 2,738 2,844 

9 0.8 95 103 
5 0.4 287 297 
6 0.5 33 37 

16 1.4 209 217 
14 1.2 2,223 2,239 
5 0.4 215 228 

80 6.9 945 1,009 

62 5.4 2,308 2,560 
45 3.9 1,181 1,233 

120 10.4 4,859 5,086 
11 1.0 318 334 
2 0.2 13 14 

90 7.8 2,500 2,687 
19 1.6 263 282 

26 2.3 343 354 

26 2.3 195 208 

28 2.4 1,042 1,068 

13 1.1 133 141 
23 2.0 322 344 

6 0.5 40 40 
64 5.6 4,415 4,750 

9 0.8 167 172 

26 2.3 592 607 

General retail •erchandising group 

26 General stores 13 1.1 237 243 
27 Other general .erchandise stores (variety and 28 2.4 2,861 2,962 

general merchandise stores) 

Other retail stures group 

28 Booic and stationery stores 29 2.5 1,102 1,178 
29 Florist shops 7 0.6 44 48 
30 Hardwar, stores 8 0.7 116 135 
31 Paint, glass and wallpaper stores 13 1.1 178 199 
32 Sporting goods stores' 33 2.9 795 859 
33 Record and tape stores 14 1.2 582 603 
34 .Jewellery stores 41 3.6 920 975 
35 Camera and photographic supply stores 17 1.5 471 503 
36 Toy and hobby stores 14 1.2 287 303 
37 Gift, novelty and souvenir stores 23 2.0 359 409 
36 Second-hand merchandise stores 9 0.8 194 211 
39 Opticians' shops 33 2.9 625 667 
40 Luggage and leather goods stores 13 1.1 201 215 
41 P.t stores 16 1.4 219 249 
42 Other retail StoreS 7  42 3.6 1,038 1,093 

See footnotss at end of tables. 
Note: Data on liquor stores includd in this table are based on the aggrsgats of monthly sales reports during 1990. 	The total 

inventory of these stores as at March 31, 1991 was estimated to be 430,943,301. 
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Tableau 2. Statistiques principales des chaines de .agasins de detail (sans les grands eagasins), Canada, par classe industrielle 
1990 

Sales Inventory at 
Ventes year and for 

stores and 
warehouses 	 Classe industriello 

Value 	Distribu- Salaries 
tion of and Stocks A is 

sales wages fin do 
l'eonée pour 

Valour 	RAparti -  RA.uniration usgasins at 
tion des entrepóts 

ventas No 

S'OOO 5000 $000 

58,226,583 100.0 6,903,103 6,240,248 TOTAL 

11 Groupe des aiiients, boissons at médicaents 

19,030,519 32.7 2,306,838 1,055,366 Supor.archis d'ali.ontetlon 
2,385,583 4.1 202,200 175,042 Epicaries 2 

31,893 0.1 11,852 725 Boulangerios-pitisserios 3 
x x x x Confiseries at eagasins do noix 4 
x x x x ItarchAs do viandes 5 

251,544 0.4 38,013 11,000 Autres magasins dalluontation' 6 
5,940,023 10.2 441,051 ... 4agssins do splritu.ux at do blAre 7 

41.643 0.1 10,292 6.397 Magasins do win 8 
2,616,857 4.5 321,240 418,876 Pharmacies 2  9 

Groupe des chaussuros, vête.ents, tissue at lilés 

1,130,588 1.9 195,061 291,400 Nagasins do thaussures 10 
1,119,062 1.9 163,403 199,071 Magesins do vitesents pour hommos 11 
2,419,002 4.2 422,465 364,846 Magaslns do vitements pour dames 12 

166,259 0.3 21,994 29,747 Magasins do vItomonts pour enfants 13 
a a a a Magesins do fourrures 14 

2,075,961 3.6 355,737 363,550 Autres •egasins do vito.ents, n.c.a. 15 
247,089 0.4 46,260 51,131 I4agasins do tissus at do files 16 

Groupe doe •eubles, appareile at accessoires d'eubleeent 
do •aison 

1,239,177 2.1 181,636 232,950 Magesins do .ublws do .aison (av.c apparoils •inagors 17 
at accessoires da.ouble.ont) 

431,912 0.7 50,796 70,513 Magasins do .eubles do liaison (sans appsrolls mAnagers 16 
ni accessoires d'eoeubleuent) 

1,034,531 1.8 125,882 227,365 Magasins d'appareiis .Anogers, do pastes do télivision 19 
at do radio at d'appareils st6r6ophoniqu.s 3  

158,576 0.3 27,419 22,386 Ngasins do revite.ents do sol at de tentures 20 
171,883 0.3 36,206 45,904 Autros .ageslns d'eccossokros d'eaeubla.ont 4  21 

Groupe des v6hicules auto.obiles, pièces at aocsuoiree, 
vente at service 

688,597 1.2 80,710 212,353 Concesslonnalros d'auto.otuil.s (nouv.s at d'occsion) 22 
5,775,151 9.9 318,613 206,076 Stations-s.rvico at garages 23 

238,622 0.4 54,106 46,136 Magaslns do pnaus, daccu.ulat.urs, do pièces at 24 
d'accossolros at megasirus do fouroituros pour Is 
liaison at pour lauto.obila 

401,644 0.7 107,700 31,684 Autres services pour véhicules automobiles at ateli.rs 25 
do reparation5  

Groupe des .agasins do •archandises diverses 

2,028,989 3.5 172,046 200,084 Magasins gAniraux 26 
3,352,594 5.8 377,418 717,739 Autros .agasins do marchendisee divarso 	(bszars at 27 

•agasins do .archandis.s divorsos) 

Groupe des autree •agasins do dAtail 

597,995 1.0 90,534 156,341 Llbrairies at pap.toriss 28 
13,567 -- 4,589 1,774 Flouristos 29 

297,119 0.5 55,105 65,241 Quincaillorlss 30 
100,605 0.2 23,221 22,655 Magasins do p.intur., do vitro at do pepior-teruture 31 
712,522 1.2 104,482 190,455 Magasins d'articlas do sport' 32 
333,391 0.6 49,616 77,252 Magasins do disques at do bendos magnAtiquos 33 
639,990 1.1 116,822 267,298 Bijouterles 54 
262,434 0.5 53,564 37,388 Magasins d'appareils at do fournituro, photographiqu.s 35 
397,992 0.7 39,777 106,551 Magasins do jouets at darticlos do loisir 36 
153,072 0.3 28,996 27,724 Magasins do cadosux, d'articlos do fantaisim at do souvenirs 37 
74,622 0.1 35,736 2,643 Magasins do •archendioos doccasion 38 

245,158 0.4 73,273 29,155 Opticiens 39 
70,321 0.1 12,460 11,465 Msgasins do begagas at do .aroquinerio 40 
78,850 0.1 10,994 13,732 Ptagesins danl.aux do maison 41 

1,121,644 1.9 105,670 239,468 Autros usgesins do vents su d6ta11 1  42 

Voir notos A Is fin dos tableaux. 
Hots: 	Los donnáes cur los .sgasins de spiritucux inclus dens ce tableau proviennent de l'agrAgat des declarations .onsuolles 

des ventes an 1990. Los stocks totaux do cos .sgssins itciont ivaluis 6 430,943,301 Is 31 mars 1991. 
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Table 3. 	Retail Chains (excluding department stores), Canada, by Province, 1989 and 1990 
Tableau 3. Chaines ae •agasins do detail (sans les grands aagasins), Canada, par province, 1989 ct 1990 

Percentage change 
1990/1989 

Province 	 1989 	1990 
Variation an 
pourcentage 

1990/1989 

Canada 
Chalnsl 	Chalnesl No. nbre 1,122r 1 1 152 
Stores (aaxilia) 	Magasins (.axiaia) U 2 37,550r 39,269 
SALES 	TOTAL 	VENTES $ 1 000 55,605,3611'r 58,226,583 .5.1 

Newfoundland - Terre-Native: 
Chains - Chaines No. - nbre 116r 122 
Stores (.axl.u.) - Megasins (.exlaua) 715r 762 
Sales - Total - Ventes 5000 1,055,345r 1,054,715 -0.1 

Prince Edward Island - tle-du-Prince-douard: 
Chains - Chain., No. - nbre 42 40 
Stores (usaximu.) - Magasins (aexi.u.) ' 117 124 
Sales - Total - yenta, $ 1 000 147,268 157,114 6.7 

Nova Scotia - Nouv.Jj.-cosse: 
Chains - Chain., No. - nbre 160r 160 
Stores (aaxl.u.) - Magasins (.axi.u.) - 1,255r 1,305 
Sales - Total - Yenta, 5 1 000 1,863,838r 1,923,597 +3.2 

New 8runswlck - Nouveau-Brunswick: 
Chains - Chaines No. - nbra 133r 136 
Stores (.exi.u.) - Magasins (.axi.u.) " 905r 964 
Sales - Total - Vent., S'OOO 1,200,322r 1,215,194 +1.2 

Québec: 
Chains - Chaines No. - nbr. 419 415 
Stores (.axi.u.) - Magasins (.,xi.ua) .' 7,705 8,030 
Sales - Total - Yenta. 6•000 9,085,986r 9,380,570 +3.2 

On tar io: 
Chains - Chaines No. - nbr. 584r 598 
Stores (.axiat) - Nagasins (.exi.u.) ' 15,432r 16,179 
Sales - Total - Vanta. $99 23,533,341r 24,589,396 +4.5 

Manitoba: 
Chains - Chain., No. - nbrs 219r 220 
Stores (aaxi.u.) - Magasins (.axi.u.) -  1,488r 1,533 
Sale, - Total - Vents. 5000 2,315,020r 2,392,08S +3.3 

Saskatchawn: 
Chains - Chalnas No. - nbra 180 191 
Stores (saxl.uu) - Nagesins (mexl.u.) -  - 1,409 1,497 
Sal., - Total - yenta, 5000 1,641 1 273r 1,886,150 +2.4 

Alberta: 
Chains - Chelnas No. - nbra 313r 313 
Stores (aaxlau.) - Maga.in. (aaxl.uu) 4,344r 4,474 
Sales - Total - Ventas 1'000 6,716,971r 7,185,065 +7.0 

British Coltbla - Co1ol.-Britanniqua: 
Chains - Cheinas No. - nbre 290r 295 
Stores (.axiuum) - Magasins (.exi.u.) - " 4,102r 4.316 
Sales - Total - Vents, $000 7,460,036r 8,257,644 +10.7 

Yukon and Northwest Territories 5  - 
Yukon at Territoire. du Nord-Oue.t' 

Chains - Chaines No. - nbra 11 16 
Stores (.ax1ua) - Magasins (.exi.u.) "  78 85 
Sales - Total - Ventes 6000 185,967 185,053 -0.5 

1 The aggregate of the nu.ber of chains by province does not add to the Canada total since .any chains operate In more than one 
province and are counted once only at the Canada level. 
La so..e des chaines par province no correspond paa au total du Canada du felt quun grand no.bre d'antre alias operant dens 
plus dune province .ais no sont co.ptóes qifune fols su nivsau national. 

' See Appendix II, Differences In Historical flats. 
Vol r Append Ice Ii • Divergences dens lea donnó.s chronolog lque.. 
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Table 4. 	Retail Chains (excluding departient stores), by Nuober of Stores Operated, Canada, 1989 and 1990 
Tableau 4. Chalnes do lagasins de detail (sans Los grands lagasins), selon le no.bre de eagasins exploitds, Canada, 1989 et 1990 

Chains 	 Stores 	 Sales 
Number of stores operated 	 (maximu.) 

Noubre do magasins oxploitCs 	 Chimes 	 Magasins 	 Vantes 
(.axiou.) 

No. - nbre 	 Z 	 No. - nbre 	 $ 1 000 

1989: 

4 - 	 9 stores - mageslns 579 51.6r 31321 8.8r 6,137,579r 11.lr 
10 - 	 49 5tores - .agastns 377 33.6 7,668 20.4r 9,623,185 17.4r 
50 - 	 99 stores - nagaslns 82r 7.3r S,685r 1S.lr 10,233,290r 18.5r 

100 - 199 stores - magasins 52 4.6 7,478 19.9r 11,862,042r 21.4r 
200 - 299 stores - •egasins 16 1.4 3,713 9.9 7,411,262 13.4r 
300 sters and over - .agasins at plus 16 1.4 9,685 25.8 10,138,010r 18.3r 

Total 1,122r 100.0 37,SSOr 100.0 55,605,367r 100.0 

1990: 

4 - 	 9 stores - .agaslns 602 52.3 3,413 8.7 6,818,473 11.7 
10 - 	 49 stores - .egaslns 383 33.2 7.856 20.0 10,281,268 17.7 
50 - 	 99 stores - •agaslns 82 7.1 5,894 15.0 10,523,148 18.1 

100 - 199 stores - aegaslns 48 4.2 6,712 17.1 8,632,107 14.8 
200 - 299 stores - .agaelns 20 1.7 4,579 11.7 10,955,723 18.8 
300 stores and over - .agasins it plus 17 1.5 10,815 27.5 11,015,864 18.9 

Total 1,152 100.0 39,269 100.0 58,226,583 100.0 

Table S. 	Retail Chains (excluding departient storos), by Annual Sales Voluoe, Canada, 1989 and 1990 
Tableau 5. Chalnes do .agasins de detail (sans Los grands .agasins), solon Ia voluoe des ventes annuelles, Canada, 1989 at 1990 

Chains 	 Stores 	 Sales 
Annual sales volume 	 (.axi.u.) 

Volume annuel des ventes 	 Chain.. 	 Negasins 	 Ventes 
(mexi.um) 

No. - nbre 	 Z 	 No. - nbr. 	 z 	 $000 

1989: 

Under - Moms de $2,000,000 
$ 2,000,000 - $ 4,999,999 

5,000,000 - 24,999,999 
25,000,000 - 99,999,999 

100,000,000 and over - it plus 

Total 

67r 6.Or 382r 1.0 101,803r 0.2 
358r 31.9r 2,810r 7.5 1,167,998r 2.1 
430 38.3r 6,965 18.5r 4,626,948 8.4r 
176r 15.7r 9,967r 26.5r 8,728,700r 15.8r 
91 8.1 17,426 46.4r 40,779,918r 73.6r 

1 1 122r 100.0 37,550r 100.0 55,405,367r 100.0 

117 10.2 689 1.8 152,600 0.3 
327 28.4 2,513 6.4 1,083,995 1.9 
640 38.2 7,380 18.8 4,695,173 8.1 
171 14.8 9,516 26.2 8,557,233 14.7 
97 8.4 19,169 48.8 43.737,582 75.1 

1,152 100.0 39,269 100.0 58,226,583 100.0 

Under - Mains de $2,000,000 
$ 2,000,000 - $ 4,999,999 

5,000,000 - 24,999,999 
25,000,000 - 99,999,999 

100,000,000 and over - it plus 

Total 
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Table 6. Retail Chains (excluding department stores), by Number of Stores Operated, by Selected Industry Classes, Canada, 1990 

4-9 stores - magasins 10-29 stores - eagasins 

Stores Distribution Chains 	 Stores Distribution 
Industry class 	 Chains 	(.axl.u.) of sales (maxi.u.) of sales 

Chaines 	Nagasins Repartition Chaines 	Nagasins Repartition 
No. 	 (.aximue) des ventes (eexi.u.) des vente 

No. - nbre Z No. 	- nbre 1 

1 	Bakery products stores 5 25 29.0 4 78 71.0 

2 	Other food stOres 1  11 60 80.6 3 46 a 

3 	Liquor and beer stores 3 17 a 1 16 x 

4 	Nens clothing stores 26 151 10.2 12 216 20.7 

5 	Childrens clothing stores 3 16 a 6 133 37.1 

6 	Other clothing stores, n.e.c. 42 253 9.1 25 437 21.3 

7 	household furniture stores (with 19 96 31.1 4 82 a 
appliances and furnishings) 

8 	household furniture stores (wIthout 23 131 84.2 2 39 a 
appliances and furnishings) 

9 	ApplIance, television, radio and 16 78 11.5 7 124 30.2 
stereo stores' 

10 Floor covering stores and drapery 9 48 46.6 3 55 a 
stores 

11 Other household furnishings stores' 13 76 36.7 7 110 a 

12 Automobile (new and used) dealers 5 28 a 1 12 a 

13 lasollne service stations and 31 174 4.4 13 189 3.0 
gareg.s 

14 Other motor vehicle services and 14 70 12.0 6 86 13.6 
repair shopsC 

15 General stores 10 52 53.5 2 26 a 

16 Other general merchandise stores 11 67 4.6 6 124 2.3 
(variety and general .erchandis. 
stores) 

17 Book and stationery storas 16 iCS 13.7 7 125 9.1 

18 Paint, glass and wallpaper stores 9 45 21.2 2 29 a 

19 Sporting goods stores' 20 104 16.4 8 131 23.7 

20 Record and tape stores 2 11 a 6 101 a 

21 J.w.11ery stores 21 122 12.9 13 255 20.1 

22 Camera and photographic supply stores 8 40 11.4 5 61 7.8 

23 Toy and hobby stores 4 24 1.7 6 97 13.0 

24 GIft, novelty and souvenir stores 13 78 19.3 7 95 36.6 

25 Second-hand merchandise stores 5 25 19.8 3 56 a 

26 OpticIans' shops 14 96 15.7 11 179 33.6 

27 Luggage and leather goods stores 4 24 a 7 115 49.5 

28 Pet store. 9 44 31.6 5 84 a 

29 Other retail store.' 27 151 11.7 10 140 13.5 

See footnotes at and of tables. 
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Tableau b. Chalnes de •agasins de detail (sans les grands magasins), selon le noubre de magasins exploités, pour certaines 
classes industrielles, Canada, 1990 

30 and over - at plus 	 lotal 

	

Stores Distribution 	Chains 	Stores 	Sales 

	

Chains (maximum) 	of sales 	 (eaxioum) 	 Classe industrious 

Chaines 	Magesins 	Repartition 	Che3nas Nagesins 	Ventes 

	

(maximum) 	des vontes 	 (maximum) 	 No 

No. - nbro 	 Z 	 No. - nbra 	6 1 000 

- - 
- 9 103 31,893 Boulang.rios-pStisseries 

2 111 x 16 217 251,544 Autros magesins dall.entatlon 1 	 2 

10 2,206 99.0 14 2,239 5,940,023 Magesins do spirituous at do bière 	 3 

7 866 69.1 45 1,233 1,119,062 Negesins do vôte.onts pour hommos 	 4 

2 185 x 11 334 166,259 Nageslns do vâtou,onts pour onfents 	 5 

23 1,997 69.7 90 2,687 2,075,961 Autres megasins do vitamants, n.c.a. 	 6 

3 176 x 26 354 1,239,177 Hegasins do meublos do maison (avoc apparoils 	 7 
mnagors at accossoires daaeuble.ant) 

1 38 x 26 208 431,912 Negusins do meublos do maison (sans apparails 	 8 
ménagers ni accossoiros dea.ublo.ont) 

5 866 58.3 28 1,068 1,036,531 Ileqasins dappareils •Cnag.rs, do postes do 	 9 
tálCvision at do radio at depparsils 
st6r6ophoniques 3  

1 38 x 13 141 158,576 Nagesins do rvête.ents do aol at do tenturos 	 10 

3 158 x 23 344 171,883 Autres magesins d'ecceasoiro. de.oubl...nt' 	 11 

- - 
- 6 40 688,597 Concossionneiros dauto.obil.. (n.uv.s at doccasion) 	12 

O 4,387 92.6 64 4,750 5,775,151 Stations-service at garages 	 13 

451 74.4 26 607 401,644 Autros services pour véhicuiss automobiles at 	 14 
ateliars do reparation 5  

165 x 13 243 2,028,989 N,goslns ginéraux 	 15 

11 2,771 93.1 28 2,962 3,352,594 Autres .agaslns do merchandises diversos (bezars 	16 
at mogesiris do merchandises diverses) 

6 948 77.2 29 1,178 597,995 Librelries at pepotorlos 	 17 

2 125 x 13 199 100,605 Negasino do pointura, do vitro at do pepier-tonture 	18 

5 624 59.9 33 859 712,522 Hagasins d'articlos do sport' 	 19 

6 491 86.1 14 603 333,391 Hagasino do disques at do bandos megnItiques 	 20 

7 598 67.0 41 975 639,990 Bijoutories 	 21 

4 402 80.7 17 503 262,434 Nageslns d'epparoils at do fournituras 	 22 
photogrephiques 

4 182 85.4 14 303 397,992 Hagasins do jousts at derticl.s do lolsir 	 23 

3 236 44.1 23 409 153,072 Hegesins do cedeaux, derticlas do fantaisi. at 	 24 
do souvenirs 

1 130 x 9 211 74,622 Hogasins do marchendis.s d'occesion 	 25 

8 392 50.7 33 667 245,158 Opticions 	 26 

2 76 x 13 215 70,321 Plagesins do begeqas at do ucroquinari. 	 27 

2 121 x 16 249 78,850 Hegesins d'eni.aux do meison 	 28 

5 802 74.8 42 1,093 1,121,644 Autras macedna do vents mu detail' 	 29 

Voir notes C 1e fin des tableaux. 
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Table 7. Retail Chains (excluding departlent stores), by Annual Sales Volie, by Selected Industry Classes, Canada, 1990 

Under - loins de $2,000,000 $2,000,000 - $4,999,999 

Stores Distribution Chains 	 Stores 	Oistributior 
Industry class 	 Chains (.axi.u.) of sales (aaxi.u.) 	 of sales 

Chaines Plagasins Repartition Chain.. 	llagasins 	Repartition 
Ho. (.axi.uu) des ventes (maxi.u.) 	 des ventes 

No. 	- nbra Z No. 	- nbre 	 7. 

1 	BaKery products stores 3 12 a 4 45 44.5 

2 	Other food stores 1  3 17 a 2 15 a 

3 	Liquor and beer stores - - 1 4 a 

4 	Hen's clothing stores 4 17 0.5 16 90 4.7 

S 	Children's clothing stores 2 23 a 2 12 a 

6 	Other clothing stores, n.e.c. 10 73 0.6 28 250 4.4 

7 	Household furnitur, stores (with 2 8 a 3 13 IC 

appliances and furnishings) 

8 	Household furniture stores (without 3 20 1.1 7 37 5.8 
appliances and furnishings) 

9 	ApplIance, television, radio and 2 10 a S 21 a 
stereo stores3  

10 	Floor covering stores and drapery - - - 3 17 7.0 
stores 

11 	Other household furnishings stores4  4 22 3.5 7 66 13.2 

12 	Autouoblle (nuw and used) dealers - - . - - 

13 	Gasoline service stations and 1 4 a 7 52 a 
gerages 

14 	Other •otor vehicle services and 1 4 x 14 87 a 
repair shops 5  

15 	General stores - - - 2 10 a 

16 	Other general .erchandise stores 1 4 a 4 32 a 
(variety and general ..rchandls. 
stores) 

17 	Book and stationery stores 3 15 0.6 9 81 4.9 

18 	Paint, glass and wallpaper stores 5 35 a 5 22 14.9 

19 	Sporting goods store.' 2 10 a 10 54 a 

20 	Record and tap, stores - - - 4 33 4.7 

21 	Jewellery stor.s 6 26 1.0 19 162 10.4 

22 	Caeara and photographic supply stores 3 12 0.7 6 52 7.2 

23 	Toy and hobby stores 4 37 a 2 18 a 

24 	GIft, novelty and souvenir stores 4 23 3.8 12 91 21.3 

25 	Second-hand merchandise stores 1 4 a 4 34 a 

26 	OptIcians' shops 5 33 2.6 15 iS! 20.9 

27 	Luggage and leether goods stores 1 8 a 7 79 a 

28 	Pet stores 4 19 5.6 7 72 31.5 

29 	Other r.tail stores 7  7 38 0.8 19 147 5.6 

Se, footnotes at and of tables. 
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Tableau 7. Chalnes de magasins do detail (sans los grands magasins), Solon le voluae des ventes annuelles, pour certaines classes 
industrielles, Canada, 1990 

55,000,000 and over - at plus 	 Total 

	

Stores Distribution 	Chains 	Stores 	Sales 
Chains (maximum) 	of sales 	 (maximum) 	 Classa industrielle 

Chainas 	Magasina 	Repartition 	Chamnes Magasins 	Ventes 
(maximum) 	des ventes 	 (maximum) 	 No 

No. - nbre 	 X 	 No. - obre 	S•000 

2 	 46 x 9 103 31,893 Boulangerles-pâtisseries 	 1 

11 	 185 95.3 16 217 251,544 Autres magasins d'alimentation' 	 2 

13 	2,235 x 14 2,239 5,940,023 Nagasirts cia splrituaux at de bière 	 3 

25 	1,126 94.9 45 1,233 1,119,062 Magasins de vitements pour ho.mes 	 4 

7 	 299 95.6 11 334 166,259 Magasins de vCta.ents pour enfants 	 5 

52 	2,364 95.0 90 2,687 2,075,961 Autras magasins de vôte.ants, n.c.a. 	 6 

21 	 333 98.9 26 354 1,239,177 Magasins de meubles de maison (avec apparells 	 7 
mCnagers at accessoiras d'a.aublement) 

16 	 151 93.1 26 208 431,912 Magasins de maubles cia maison (sans apparails 	 8 
managers ni accassoires damaubla.ant) 

21 	1,037 98.0 28 1,068 1,036,531 Pagaslns d'apparells ménagars, cio postes cia 	 9 
tClCvislon at ci. radio at dapparei1s 
st6r6ophoniquas 3  

10 	 124 93.0 13 141 158,576 Magasins de revCta.ents da sal at cia tenturas 	 10 

12 256 83.2 23 344 171,813 Autres magasins daccassoiras da.aublamant' 11 

6 40 100.0 6 40 688,597 Concesslonnalras dauto.oblles (neuvas at d'occa,lon) 12 

56 4,714 99.5 64 4,750 5,775,151 Stations-service at garages 13 

11 516 87.7 26 607 401,644 Autres services pour vihiculas auto.obilas at 14 
ateliars da reparation 5  

11 233 x 13 243 2,028,989 Magasins g8náraux 15 

23 2,926 99.5 28 2,962 3,352,594 Autres •agaslnm da .erchandlsas divarss (bazars 16 
at magasins ci. •archandlses div.rsas) 

17 1,082 94.4 29 1,178 597,995 Librairies at papateries 17 

3 142 x 13 199 100,605 Magasins da peinture, da vitra at cia papler-tantura 18 

21 794 94.4 33 859 712,522 Magasins darticlas ci. sport' 19 

10 570 95.3 14 603 333,391 Magasins da disquas at ci. bandas .agnitlquas 20 

16 787 88.6 41 975 639,990 Sljoutarias 21 

8 439 92.1 17 503 262,434 Magasins dapparails at cia fournituras 22 
photographiquas 

8 248 96.9 14 303 397,992 Nagasins cia jocats at darticlas d. loisir 23 

7 293 74.9 23 409 153,072 Magasins do cadamux, darticles ci. fantaisi. at 24 
di souvenirs 

4 173 82.3 9 211 74,622 Magasins di merchandises doccaslon 25 

13 483 76.5 33 667 245,158 OpticIans 26 

S 128 64.6 13 215 70,321 Kagasins da bagagas at ci. •mroqulnarie 27 

5 158 62.9 16 249 78,850 Ilagasins dani.aux de maison 28 

16 908 93.6 42 1,093 1,121,644 Autras .aga.lnm de yenta au dCtail 7  29 

Voir notes 6 Is fin di tableaux. 
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-I. 

Table 8. Retail Chains (excluding departeent stores), Total Floor Area, by Selected Industry Classes and Selected Respondents, 
Canada, 19906 

Chains 	Stores 	Total Total Average 
gales floor area sales per 

Industry class square metre 

Chainas 	Magasins 	Ventea Superficie Vantes 
No. 	 totales totale moyannes par 

eetre carrá 

No. 	- nbre 	 51000 12 $ 

TOTAL 	 875 	25,089 	43,151,127 	12,983,874 

Food, beverage and drug group 

1 	Superaarkats 46 1,335 17,828,507 3,774,537 4,686 
2 	Grocery stores 38 2,493 2,130,727 522,411 4,210 
3 	Eakary products stores 6 63 21,373 8,286 3,516 
4 	Candy and nut stores 4 263 x 17,186 x 

5 	Heat markets 5 25 a 3,710 a 
6 	Other food stores' 14 115 210,062 40,917 4,429 
7 	Liquor and beer stores 14 1,617 4,204,241 788,597 5,797 
8 	Win. stores 5 203 40,838 11,179 6,448 
9 	PharmacIes2  67 801 2,447,638 469,315 6,080 

Shoe, apparel, fabric and yarn group 

10 	Shoe stores 56 2,077 1,041,049 349,540 3,262 
11 	Hen's clothing stores 37 1,067 1,033,733 362,070 3,211 
12 	Women's clothing stores 98 3,581 1,815,403 744,097 2,802 
13 	Children's clothing stores 10 286 153,246 87,159 1,889 
14 	Other clothing stores, n.e.c. 82 2,220 1,886,642 1,167,568 2,804 
15 	Fabric and yarn stores 18 193 163,446 149,236 1,363 

Household furniture, appliances and furnishings 
group 

16 	Household furniture stores (with appliances 23 307 1,162,621 716,532 1,687 
and furnishings) 

17 	Household furniturs stores (without appliances 20 149 371,430 134,305 3,488 
and furnishings) 

18 	Appliance, television, radio and stereo 22 937 733,888 222,281 3,981 
stores3  

19 	Floor covering stores and drapery stores 12 115 136,913 106,504 1,819 
20 	Other household furnishings stores' 20 277 137,031 64,293 3,234 

General retail •erchandising group 

21 	General stores 11 219 1,369,127 368,544 3,469 
22 	Other general merchandise stores (variety and 25 1,114 2,027,778 1,495,061 1,993 

general merchandis. stores) 

Other retail stores group 

23 	Book and stationary stores 23 977 541,464 209,007 2,784 
24 	Florist shops 5 26 10,751 5,480 2,397 
25 	Paint, glass and wallpaper stores 12 154 91,658 50,116 2,057 
26 	Sporting goods stores' 26 679 606,714 191,694 4,084 
27 	Record and tape stores 12 325 241,345 55,744 4,067 
28 	Jewellery stores 34 771 587,963 127,547 5,225 
29 	Ca..ra and photographic supply stores 12 363 229,637 43,489 6,140 
30 	Toy and hobby store. 11 221 343,345 187,089 2,305 
31 	Gift, novelty and souvenir stores 17 255 116,891 32,950 4,145 
32 	Second-hand .erchandise stores 7 178 60,940 98,916 697 
33 	Opticians 	shops 30 471 201,258 56,224 4,320 
34 	Luggage and leather goods stores 12 175 63,549 18,167 3,854 
35 	Pet stores 10 110 46,774 24,755 2,209 
36 	Other retail storas' 31 905 954,841 279,368 9,303 

See footnotes at and of tables. 
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Tableau 8. Chalnes de aagasins de detail (sans los grands magasins), superficie totale, salon certaines classes industrielles et 
certains répondants, Canada, 19908 

	

Median 	 Total 	Average sales 	Median sales 

	

sales per 	floor area 	per square 	per square 

	

square metre 	 foot 	 foot 
Classa industrielle 

	

Ventes 	Superficie 	 Ventes 	 Ventes 

	

médianes par 	 totala 	aoyennes par 	médianes par 

	

.ôtra carró 	 pied carré 	pied carré 	 NO 

	

$ 	ft2 - p1 2 	 S 	 S 

	

139,611,560 	 ... 	 ... 	 TOTAL 

Groupe des alilents, boissons et •édica.ents 

4,448 40,586,419 436 414 Superuarchés d'allmentation 
3,505 5,617,323 392 326 picarlas 	 2 
3,064 89,097 327 285 Boulangeries-pãtlsserles 	 3 

x 184,796 x x Confiserias at .agasins de nolx 	 4 
x 39,888 x x Marches de viandes 	 5 

3,788 439,969 412 352 Autres .agasins d'all.entatlon' 	 6 
5,095 8,479,537 539 474 Magesins de splrltueux at de biCre 	 7 
3,814 120,203 600 355 Maqasins de yin 	 8 
5,091 5,046,396 565 473 Phar.acies 2 	 9 

Groupe dos chaussures, vête.ents, tissus et f lies 

2,709 3,758,500 303 252 Magasins de chaussures 	 10 
2,768 3,893,231 299 257 Magasins de vCte.ents pour holices 	 11 
2,399 8,001,042 261 223 Plegesins do vCteaents pour daees 	 12 
1,731 937,191 176 161 Plagasins de vCteaents pour enfants 	 13 
2,196 12,554,494 261 204 Autres .egaslns de vite.ents, n.c.a. 	 14 
1,280 1,604,691 127 119 Magaslns de tissus at de files 	 15 

Groupe des ceubies, appareils at accessoires d'eaeubieuent 
do .aison 

1,003 7,704,640 157 93 Magasins de .eubles de caison (avec apper.11s .ánagers 	 16 
at accessoires da.euble.ent) 

1,921 1,444,136 324 179 Magasins de eeubles de caison (sans epporajls .én.gers 	 17 
ni accessoires d'a.euble.ent) 

3,268 2,390,123 370 304 Hagaslns d'apparells •énagers, de postes de tClCvlsion 	 18 
at da radio at d'appareils st6r6ophonlquea 3  

1,246 1,145,208 169 116 Hegasins de revitcuents da sol at de tenturea 	 19 
2,600 691,324 301 242 Autres .agasins daccessoiras d'aueubleeant 4 	 20 

Groupe dos •agasins do •archandises diverses 

3,139 3,962,840 323 292 Magaslns généreux 	 21 
1,311 16,075,927 165 122 Autras eagasins de uarchandlses diverses (bazars at 	 22 

eagasins de earcl,andises diversas) 

Groupe des autres •agasins do detail 

2,394 2,247,392 259 223 Llbrairles at pap.t.rl.s 	 23 
1,989 58,925 223 185 Fleuristes 	 24 
1,884 538,881 191 175 Magesins de peinture, de vitra at de papler - tanture 	 25 
3,634 2,061,222 380 338 Megasins darticles da sports 	 26 
3,628 599,403 378 337 Magasins de disquas at de bendes eagnótiqu.s 	 27 
4,571 1,371,469 486 425 Bljouteries 	 28 
5,182 467,622 571 482 Megesins d'appareils at de fournitures photographiquos 	 29 
2,225 2,011,707 214 207 Megesins de jouets at d'articles da loisir 	 30 
3,418 354,305 366 318 Mageslns de cadeeux, d'erticles do fantelsie at do souvenIrs 	31 

594 1,063,610 65 55 Ilegaslns de aarchandisas d'occaslon 	 32 
3,660 604,564 402 342 Opticians 	 33 
3,663 195,341 356 341 Megasins do bagages at de •aroqulnorl. 	 34 
2,079 266,182 205 193 Magaslns d'ani.aux de maison 	 35 
4,757 3,003,962 865 442 Autres aegasins do yenta au detail' 	 36 

Voir notes I Is fin des tableaux. 
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Table 9. Retail Chains (excluding departsent stores), Floor Area Accessible to the Public, by Selected Industry Classes 
and Selected Respondents, Canada, 19906 

Chains 	Stores Total Floor area Average 
sales accessible sales per 

Industry class to the public square metre 

Chaines 	Nagasins Ventes Suparficie Vantas 
Mo. totales accessible •oyennes par 

ati public metre carré 

No. - nbre $'OOO 1 5 S 

TOTAL 	 874 	24,614 	42,033,967 	9,908,976 

Food, beverage and drug group 

1 	S,wer.arkets 45 1,295 17,264,597 2,860,774 6,054 
2 	Grocery stores 38 2,299 1,991,310 401,057 5,328 
3 	Bakery products stores 6 63 21,373 6,350 4,114 
6 	Candy and nut stores 6 263 a 16,308 a 
5 	Meat sarkets 5 25 a 3,479 a 
6 	Other food stores 1  14 114 210,061 30,866 5,274 
7 	Liquor and beer stores 14 1,460 3,832,486 379,645 20,466 
8 	Wino stores 5 203 40,838 9,363 7,091 
9 	Pharmacies 2  67 798 2,444,533 606,164 7,760 

Shoe, apparel, fabric and yarn group 

10 	Shoe stores 55 2,028 1,027,115 265,542 4,404 
11 	Men's clothing stores 37 1,065 1,032,944 322,988 3,452 
12 	Woaens clothing stores 98 3,582 1,818,934 702,168 2,933 
13 	Children's clothing stores 10 279 150,260 79,248 2,064 
14 	Other clothing stores, n.e.c. 82 2,224 1,886,231 949,652 2,913 
15 	Fabric and yarn stores 18 194 183,801 141,899 1,434 

Household furniture, appliances and furnishings 
group 

16 	Household furniture store. (with appliance. 23 306 1,164,587 499,218 1,993 
and furnishings) 

17 	Household furniture store. (without appliances 20 145 366,283 92,804 6,562 
and furnishings) 

18 	ApplIance, television, radio and st.r.o 22 936 732,467 192,285 4,412 
store. 3  

19 	Floor covering stores and drapery stuns 12 114 136,368 96,901 2,007 
20 	Other household furnishings stores' 20 276 136,450 52,304 3,599 

General retail merchandising group 

21 	General storas 11 217 1,369,127 228,454 5,761 
22 	Other general .rchandise stores (variety and 25 1,115 2,028,818 1,103,366 3,397 

general merchandise stores) 

Other retail stores group 

23 	Book and stationery stores 23 978 541,595 185,822 3,016 
24 	Florist shops 5 27 9,282 3,915 3,259 
25 	PaInt, glass and wallpaper store. 12 155 92,314 44,331 2,436 
26 	SportIng goods stores' 26 670 603,523 163,526 4,691 
27 	Record and tsp, stores 12 310 225,021 47,562 4,370 
28 	.J.wallery stores 35 778 590,267 116,989 5,395 
29 	Caera and photographic sjply stores 12 383 229,637 41,290 6,511 
30 	Toy and hobby store. 11 223 343,447 119,722 2,647 
31 	GIft, novelty and souvenir store, 17 253 116,891 28,701 4,437 
32 	Second-hand merchandise stores 7 178 60,940 79,631 834 
33 	Opticians' shops 30 471 201,258 48,018 6,953 
34 	Luggage and leather goods stor•s 12 175 63,549 17,185 4,094 
35 	Pet stores 10 110 46,774 22,045 2,354 
36 	Other retail store2 7  31 900 952,782 147,404 11,493 

See footnotes at end of tables. 
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Tableau 9. Chalnes do .agasins do detail (sans les grands magasins), superficie accessible au public, solon certaines classes 
industrielles et certains répondants, Canada, 19908 

	

Median sales 	Floor area 	Average sales 	Median salos 

	

par square 	accessible 	per square 	per square 

	

metro 	to the public 	 foot 	 foot 
Classo industrlolle 

	

Ventas 	Suporficio 	Vantes 	Ventes 

	

médjanas par 	accessible 	moyannas per 	médianes par 

	

metro carrC 	au public 	pied carré 	pied carré 	 NO 

	

$ 	ft 2  - pi 2 	 $ 	 S 

	

106,568,120 	 ... 	 ... 	 TOTAL 

Groupe des ali.ents, boissons et aédicauents 

5,818 30,761,015 563 541 SuporuarchCs d'alimantatjon 
4,391 4,312,443 495 408 Epicaries 	 2 
3,674 68,280 383 342 Soulmngerlas-pâtlsserios 	 3 

x 175,351 x x Confiseries at magasins da noix 	 4 
x 37,408 x x Marches do viandos 	 5 

4,884 331,896 490 454 Autres magasins d'alimentation 1 	 6 
10,045 4,082,203 1,903 934 Magasins da spiritueux at de blère 	 7 
4,814 100,673 659 468 Magasins de yIn 	 8 
6.019 4,367.350 722 560 Phar.acias 2 	 9 

Groupe des chausiures, v0tents, tissus et files 

3,635 2,855,295 410 338 Magesins do chaussuros 	 10 
3,047 3,472,984 321 283 Magaslns do vôte.ants pour homuas 	 11 
2,510 7,550,193 273 233 Megasins do vite.ants pour da.as 	 12 
1,908 852,127 192 177 Hagasins do vita.ants pour enfants 	 13 
2,288 10,211,307 271 213 Autros augasins do vôta.ants, n.c.a. 	 14 
1,350 1,525,795 133 126 Megaslns do tissus at do fIles 	 15 

Groupe doe •eubles, appareils et accessoires d'eub1euent 
do .aison 

1.300 5,367,932 185 121 Hagaslns do maublas de 	aison (evac apparalls .énagars 	16 
at eccessoiros d'a.euble.ont) 

2,110 997,890 610 196 Magasins de •eubløs do •aiso,, (sans apperail. managers 	17 
ni acc.ssoitas d'a.uublo.ent) 

3,454 2,067,579 410 321 Plagaslns d'apparalls managers, de pastes do tClCvislon 	18 
at do radio at dapparoils st6r6opNonlqu.s3  

1,322 1,063,452 187 123 Megasins do rovôt.ants do sol at do tenturas 	 19 
2,766 562,410 335 257 Autros .ageslns d'accassoiros d'aa.ublo.ant' 	 20 

Groupe des •agasins do •archandises diverses 

5,113 2,456,496 536 475 Megaslns ginCraux 	 21 
1,688 11,864,147 316 157 Autras megesins de aerchandisas divarsas (bazars at 	 22 

magasins do merchandises divorsos) 

Groupe des autres nagasins do detail 

2,625 1,998,091 280 244 Librairi.s at papatorios 	 23 
2,276 42,100 303 212 Flauristos 	 24 
2,179 476,677 227 203 Megaslns do paintura, de vitro at do paplar-tantura 	 25 
3,989 1,758,343 436 371 Magasino d'erticlas do sport' 	 26 
3,817 511,421 406 355 Megasins do dlsquas at do bandas .agnátlqu.s 	 27 
4,685 1,257,949 502 436 Sijouterias 	 28 
5,405 443,975 606 503 Megasins d'epperells at da fournitur.s photographiquas 	29 
2,662 1,287,332 246 248 Megasins da jouats at d'articlos do lolsir 	 30 
3,529 308,615 413 328 Magasins da cedaaux, d'articles de fantelsia at da souvenIrs 	31 

694 856,246 78 65 Hageslns da merchandises d'occasion 	 32 
4,174 516,326 461 388 OptIcians 	 33 
3,760 184,786 381 350 Magasins do bagagam at de maroquinarl. 	 34 
2,200 237,044 219 205 Hagasins d'ani.aux do maison 	 35 
7,460 1,584,989 1,069 694 Autros .egasins do yenta mu detail' 	 36 

Voir notes C Ia fin dos tableaux. 
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Table 10. Number and Sales of Retail Chain Stores (excluding department stores), by Physical Size and Sales Per Square Metre 
(Foot), by Selected Industry Classes and Selected Respondents, Canada, 19906  

Size of store in square metres (feet) - Sales per square metre (foot) 

Taille du magasin on metres (pieds) carrés - 
Ventes par .ètra (pied) cerré 

Industry class Total  
Under - Moms de 100 (1,076) 100-499 (1,076-5,371) 

Under - Moms de $3,000 ($279) Under - Moms de 
No. $3,000 ($279) and over - at plus $3,000 	($279) 

No. - nbre $000 No. - nbre $000 No. - nbre $'OQO No. 	- nbre 

TOTAL 24 9 718 42,292,894 1,120 180,373 4,595 3,015,064 6 1 965 

Food, beverage and drug 
group 

1 Superuarkets 1,295 17,264,597 2 225 - - 3 
2 Grocery stores 2,299 1,991,310 18 3,126 383 212,992 563 
3 Bakery products stores 63 21,373 11 1,301 30 10,691 14 
4 Candy and nut stores 263 x 22 x 230 x 4 
5 heat •arkets 25 x S x 5 x 3 
6 Other food stores 1  114 210,061 8 950 40 12,475 28 
7 Liquor and bear stores 1,460 3,832,486 11 1,503 504 1,176,890 71 

8 Wine stores 203 40,838 61 8,327 135 31,100 6 
9 Phsruacies 2  798 2,444,533 7 1,200 105 75,202 55 

Shoe, apparel, fabric and 
yarn group 

10 Shoe stores 2,028 1,027,115 154 27,872 637 278,416 616 
11 I4ens clothing store. 1,065 1,032,944 9 1,824 72 32,225 448 
12 Wo.ens clothing stores 3,582 1,818,934 186 30,919 359 141,966 2,005 
13 Children's clothing stores 279 150,260 5 695 10 3,231 210 
14 Fur stores 12 a 1 a 4 a 2 
15 Other clothing stores, n.e.c. 2,224 1,886,231 112 17,874 213 103,943 745 

16 Fabric and yarn stores 194 183,801 3 572 2 1,163 44 

Household furniture, 
appliances and 
furnishings group 

17 Household furniture stores 308 1,164,587 - - 1 328 56 
(with appliances and 
furnishings) 

18 Household furniture stores 145 366,283 1 33 22 13,061 40 
(without appliances and 
furnishings) 

19 Appliance, television, radio 936 732,467 50 10,832 82 67,874 313 
and stereo stores3  

20 	Floor covering stores and 
drapery stores 

21 	Other household furnishing. 
stores 4  

General retail merchandising 
grow 

22 	General stores 
23 	Other general marchandise 

stores (variety and 
general merchandise 
stores) 

Other retail stores group 

24 	Book and stationary stores 
25 	Florist shops 
26 	Hardware stores 
27 	Paint, glass and wallpaper 

stores 
28 	Sporting goods stores 4  
29 	Record and tape stores 

30 	Jewellery store. 
31 	Ca..ra and photographic 

supply stores 
32 	Toy and hobby stores 

33 	GIft, novelty and souvenir 
stores 

34 

	

	Second-hand merchandise 
stores 

35 	Opticians' shops 
36 	Luggage and leather good. 

stores 
37 	Pet stores 
31 	Other retail stores 7  

See footnotes at and of tables. 

	

114 	136,368 	 - 	 - 	 3 	2,082 
	

18 

	

276 	136,450 
	

28 	4,421 	 58 	16,473 
	

105 

	

217 	1,369,127 
	

13 

	

1,115 	2,028,818 
	

5 	 479 	 36 	51,120 
	

99 

978 541,595 58 11,100 46 22,110 538 
27 9,282 5 872 9 3,433 11 
92 242,428 - - 1 1,464 22 

155 92,314 1 21 6 2,389 94 

670 603,523 15 2,838 159 85,484 119 
310 225,021 33 6,674 55 23,881 80 

778 590,267 39 5,690 264 117,003 95 
383 229,637 38 6,606 210 111,221 35 

223 343,447 9 1,183 4 961 109 

253 116,891 44 4,936 87 22,417 51 

178 60,940 25 1,743 1 199 115 

471 201,258 68 9,149 241 90,179 78 
175 63,549 34 5,124 78 30,197 24 

110 46,774 16 3,165 4 1,350 63 
900 952,782 36 4,928 497 196,911 70 
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Tableau 10. Houbre do •agasins de detail a succursales at leurs ventes (sans Los grands eagasins), solon la taille ct los 
ventos par metre (pied) carré, pour certaines classes industrielles et certains répondants, Canada, 19900 

Szo of store in square metros (feet) - Sales per square metre (foot) 

Tailla du megesin an eâtres (pieds) carrés - Ventes par metro (pied) carré 

Classe iridustrielle 
100-499 (1,076-5,371) 	 500 (5,382) and over - at plus 

	

Under - Moms do 	 $3,000 ($279) 	 Under - Moms do 	 $3,000 ($279) 
$3,000 ($279) 	 and over - at plus 	 $3,000 ($279) 	 and over - at plus 	 NO 

	

S'OOO 	No. - nbro 	$'OOO 	No. nbre 	S000 	Nc. - nbre 	 $000 

	

2,832,660 	7,499 	9,061,261 	2,375 	4,046,837 	2,164 	23,156,699 	TOTAL 

1,944 45 104,528 81 368,047 1,164 16,789,853 
233,779 1,284 1,353,713 7 12,289 44 175,412 

4,264 8 5,118 - - - - 

x 7 x - - - - 

x 12 X - - - - 

9,398 16 27,488 3 4,674 19 155,277 
41,983 711 1,753,697 12 16,117 151 842,297 

1,017 1 394 - - - - 

37,444 321 658,698 56 105,185 254 1,566,804 

222,443 614 488,114 S 4,251 2 6,019 
254,937 408 431,902 58 90,398 70 221,658 
808,164 942 729,266 74 66,458 16 42,161 
92,053 31 30,934 22 19,560 1 3,787 

S x - - - - 

301,562 565 514,417 550 693,718 39 254,716 

22,319 1 858 144 158,889 - - 

28,702 13 11,521 192 413,734 46 710,303 

20,308 31 138,280 47 78,646 4 115,954 

97,492 431 417,696 33 45,159 27 113,415 

10,974 10 7,502 77 95,016 6 20,793 

39,560 61 45,324 22 24,024 2 6,649 

7,790 96 183,891 49 120,616 59 1,056,830 
53,283 73 153,664 723 1,198,450 179 571,822 

Groupe des alilents, boissons 
at mOdicents 

Supormarchés d'eli.ontatlon 	 1 
picorias 	 2 

Soulang.ries-pãtlssorioe 	 3 
Conhiserlas at magasins do nois 	4 
Marches do viandos 	 5 
Autros megasins d'ali.antetion' 	6 
Magasins do spiritueux at do 	7 

bièro 
Magesins do yin 	 8 
Pharmacies 2 	 9 

Groupe des chaussures, vêteuents, 
tissus at files 

Negesins do chaussuras 	 10 
Mages Ins do vite.onts pour ho..as 11 
Magasins do v6t000nts pour doses 12 
Megasins do vôt000nts pour onfants13 
Magasins do fourruras 	 14 
Autros eagesins do vCto.ents, 	15 

n.c.a. 
Magasins do tissus at do files 	16 

Groupe des meubles, appareils 
at accessoires d'meubleuent 
do maison 

Mogasins do ..ubles do aelson 	17 
(evec apperells •inag.rs at 
accossoiros d a.eublo.00t) 

Mogasins do •eublos do seAson 	10 
(sans apparells .énagors ni 
accossoir.s d' oaoubleaent) 

Magasins depperails ménogero, 	19 
do postes do télCvislon at 
do radio at d'apporoils 
st6r6op1osi iqu.s3  

Nagasins do rovit000nts do Sol 	20 
at do tonturos 

Autros .agesins d'accossolroi 	21 
d'a.oublo.ont 4  

Oroupe des magasins de 
•archandises divorses 

Megasins génCreux 	 22 
Autros magasins do marchandises 23 

divorses (bazars at eagasins 
do •archandisos diversos) 

Groupe des autres •agasins do 
dOtail 

193,951 318 259,316 12 22,968 6 32,150 librairIas at papoterios 24 
3,856 1 571 1 549 - - Fleurlstas 25 

11,443 5 8,044 62 214,925 2 6,551 Quincaillerios 26 
45,831 43 33,560 11 10,513 - - Negasins do painturo, do vitro 27 

at do papior-tenturo 
56,322 307 286,467 46 87,317 24 85,094 Megaslns d'articlas do sport' 28 
26,405 135 122,109 2 3,580 5 42,372 Megasins do disquas at do 29 

bandes megnétiquom 
42,013 365 355,604 4 7,664 9 62,294 Bijouterlos 30 
10,831 99 100,623 1 354 - - Megasins d'apparoils at do 31 

fournituros photographiqu.s 
36,507 65 40,227 19 89,532 17 175,038 Magasins do Jousts at d'erticlas 32 

do blair 
17,983 68 59,868 2 1,684 1 10,002 Magasins do cad.aux, d'articlos 33 

do fantalsio at do souvenirs 

20,281 2 2,094 35 36,623 - - Magosins do merchandIses 34 
ci' occasion 

24,982 84 76,948 - - - - Opticians 35 
6,823 38 20,794 1 610 - - Megasins do begages at do 36 

saroquinorie 
20,784 22 14,646 5 6,830 - - Magasins d'anluaux do saison 37 
22,579 261 590,259 19 48,657 17 89,448 Autres .ageslns do yenta au 38 

déte 

Voir notes a Ia fin dos tableaux. 
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Table 11. Retail Chains (excluding departeent stores), by Selected Industry Classes, Canada, 1989 and 1990 
Tableau 11. Chalnes de eagasinS do detail (sans les grands •agasins), scion certaines classes industrielles, Canada, 1989 ot 1990 

Percentage change 
Industry class 	 1990/1989 

1989 	 1990 
Classe industrielle 	 Variation an 

pourcentage 
1990/1989 

Supersarkets and grocery stores - Suparmarchós 
da1ie.ntation at épiceries: 

Chains - ChaInes No. 	- nbre 94 94 
Stores (.axis) - Hegasins (saxisu.) 4,490 4,407 
Sales - Total - Vantes $'OOO 20,655,286 21,416,101 	 +3.7 

All other food stores'- bus lea autres •agasins 
d'ali•eotation 1  

Chains - Chaines No. - nbre 33 36 
Stores (maximu.) - Hagasins (.axi.u.) 626 654 
Sales - Total - Vntes $000 369,359 412,962 	 11.8 

Liquor and bear stores - Magasins do 
spirituaux at de bier.: 

Chains - Chalnes No. - nbre 14 14 
Stores (.axi.u.) - ttagasins (.axi.u.) - 2,224 2,239 
Sales - Total - Ventes s . 000 5,865,51lr 5,940,023 +1.3 

Phar.acies 5 • 
Chains - Chaines No. - nbre 82 80 
Stor•s (.axi.u.) - Negasins (.exi.u.) 988 1,009 
Sales - Total - Ventes s•000 2,523,364 2,616,857 +3.7 

Shoe stores 	- Hagesins de chaussuras 
Chains - Chaines No. - flbra 58 62 
Stores (.axi.u.) - Hagasins (.axlu.) 2,603 2,560 
Sales - Total - Ventes 5000 1,148,444 1.130,588 -1.6 

Man's clothing stores - Plagasins de vCte.ients 
pour ho...s: 

Chains - Chaines ko. - nbre 40 45 
Stores (.exieu.) - Nagasins (.axi.u.) 1,161 1,235 
Sales - Total - Ventes S'OOO 1,086,620 1,119,062 •3.0 

Wosan's clothing stores - HagasIns do vitsaents 
pour da.es: 

Chains - Chaines No. - nbr. 119r 120 
Stores (.axl.u.) - Hagasins (eaxisu.) -  5,OlBr 5,086 
Sales - Total - Ventes 8'OOO 2,448,280r 2,419,002 -1.2 

Other clothing stores, n.e.c. - Autres sagasins 
de vita.ants, n.c.e. 

Chains - Chaines No. - nbr. 90 90 
Stores (.axi.u.) - Hagssins (.sxi.u.) ' 2,505 2,687 
Sales - Total - Vantes S'OOO 1,907,826 2,075,%1 	 +8.8 

Furniture stores (with appliances and 
furnishings) - PIgaslns de .eubl.s 
(avec apparails .ónagers at 
accessoires da..tl..ant): 

Chains - Cheines No. - nbre 23 26 
Stores (aaxl.u.) - Hagasins (.axi.u.) 333 354 
Sales - Total - yenta, S'OOO 1,180,405 1,239,177 	 +5.0 

Furniture stores (without appliances and 
furnishings) - Nagasins de esubles 
(sans appareils .ónag.rs ni 
accessoiras d'a.eubla.ent): 

Chains - Chain.s No. 	- ribre 26 26 
Stores (saxisu.) - Magssins (.axi.ua) 263 208 
Sales - Total - Vantes 5'O00 432,240 431,912 	 -0.1 

Sea footnotes at and of tables. 
Voir notes 4 Ia fin des tableaux. 
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Table 11. Retail Chains (excluding department stores), by Selected Industry Classes, Canada, 1989 and 1990 	Concluded 
Tableau 11. Chalnes de •agasins do detail (sans les grands magasins), selon certaines classes industrielles, Canada, 1989 et 

1990 - fin 

Percentage change 
Industry class 	 1990/1989 

1989 	 1990 
Classa industrielle 	 Variation an 

pourcentege 
1990/1989 

Service stations and garages - Stations- 
service at garages: 

Chains - Chaines No. - nbre 59 64 
Stores (maximu.) - Magasins (.axi.u.) " 4,143 4,750 
Sales - Total - Ventes S'OOO 4,878,033 5,775,151 +18.4 

General stores - Magasins ginóreux: 
Chains - Chaines No. - nbre 12 13 
Stores (maxieu•) - Magasins (.axi.u.) - 235 243 
Sales - Total - Vantes S'OOO 1,559,335 2,028,989 +30.1 

Other general merchandise stores - 
Autras magas Ins de •archandises 
diversas: 

Chains - Chaines No. - nbre 28 28 
Stores (maximum) - Magasins (axiRua) " " 2,491 2,962 
Salem - Total - Ventes S000 3,456,097 3,352,594 -3.0 

Soold and stationary stores - Librairies 
at papeteries: 

Chains - Chairies No. - nbre 27 29 
Stores (aaxi.uu) - Megasins (.axieu.) " 1,071 1,178 
Sales - Total - Ventes S'OOO 539,338 597,995 10.9 

Jewellery stores - Sijouterles: 
Chains - Chaines No. - nbre 37 41 
Stores (maximum) - Magesins (.axl.u.) " 904 975 
Sales - Total - Ventes $000 632,811 639,990 1.1 

Table 12. Retail Chains (excluding department stores), by Type of Operation, 1989 and 1990 
Tableau 12. Chaines do •agasins do dCtail (sans lee grands •agasins), solon le genre d'exploitation, 1989 et 1990 

	

Stores 	 Salem 
Type of operation 	 Chains 	 (.axi.u.) 

Genre d'.xploitation 	 Chalnes 	 Megasins 	 VenIce 
(eaxl.u.) 

No. - nbre 	 Z 	 Mo. - nbr• 	 $'OOO 	X 

1989: 

Local - Locales 241 21.5 1,468 3.9 1,917,313 3.5r 
Provincial - Provinclales 484 43.lr 10,118 26.9r 21,614,374r 39.Or 
National - Netionales 397r 3S.4r 25,964r 69.1 31,873,681r 57.Sr 

Total 1,122r 100.0 31,550r 100.0 55 1 405,367r 100.0 

1990: 

Local - Locales 234 20.3 1,408 3.6 1,738,610 3.0 
Provincial - Provinciales 522 45.3 10,214 26.0 19,991,344 34.3 
National - Natlonales 396 34.4 27,647 70.4 36,496,629 62.7 

Total 11152 100.0 39,269 100,0 58 1 226 1 583 100,0 
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Table 13. Retail Chain Stores (excluding departaent stores), by Selected Localities, 1989 and 1990 
Tableau 13. Chalnes do magasins de detail (sans las grands eagasins), selon certaines agglolCrations, 1989 et 1990 

Stores - Magasins 	 Sales - Vntes 	 in sai. 
maximua 	 1990/198 ,' 

Variation 
1989 	 1990 	 1989 	 1990 	 des ventes 

1990/1989 

No. 	- nbr. S'OOO Z 

CANADA 37,550r 39,269 55,405,367r 58 1 226 1 583 .5.1 

Census .etropolitan areas 	Regions •Ctropolitaines 25,011r 26,025 38,920,967r 41,117,981 *5.6 
de recensolentt 

Calgary, Cite. 	- Aib. 1,395r 1,468 2,446,403r 2,705,623 10.6 
Chicouti.i-Jonqulère, Qué. 180 189 171,740r 177,763 •3.5 
Ed.onton, Alt.. 	- Alb. 1,701r 1,693 2,681,496r 2,740,091 2.2 
Halifax, N.S. 	- N.-. 598r 623 890,128r 918,555 +3.2 
Ha.liton, Ont. 978r 1,084 1,614,456r 1,617,137 *0.2 
Kitchener, Ont. 630r 644 983.228r 1,029,587 +4.7 
London, Ont. 792r 797 918.778r 985,213 +7.2 
Montréal, Qué. 3,980 4,033 5,137,767r 5,210,281 +1.4 
Oshawa, Ont. 281r 303 563,813r 602,885 +6.9 
Ottawa-Hull, Ont., QuI. 1,471r 1,577 I,902,318r 2,030,528 
Québec, Qué. 967 1,020 1,248.484r 1,365,480 +9.4 
Regina, Sack. 385 399 593,946r 612,468 3.1 
Saint John, N.E. 	- N.-B. 190r 202 244,707r 257,402 +5.2 
Saskatoon, Sack. 353 393 568,846r 592,668 +4.2 
St. Catherinas-Niagera, Ont. 608 614 759,905 794,250 +4.5 
St. Johns, Nfld. 	- T.-N. 258r 271 462,218r 484,274 *4.8 
Sudbury, Ont. 245r 260 331,524r 355,962 *7.4 
Thunder Say, Ont. 214r 216 356,502r 362,475 +1.7 
Toronto, Ont. 5,606r 5,835 9,639,497r 10,237,320 6.2 
Trois-Riviôres, Qué. 134 146 154,792r 178,197 415.1 
Vancouver, B.C. 	- C.-B. 2,148r 2,265 4,267,104r 4,754,664 +11.4 
Victoria, B.C. 	- C.-B. 363 409 543,542r 597,502 9.9 
Windsor, Ont. 433r 443 626,366r 635,802 +1.5 
Winnipeg, Men. 1.101r 1,141 1,813,407r 1,871,854 +3.2 

Census aggloserationsl . Agglosérations do 5,860r 6,193 7,947,6901,  8 1 110 1 335 .2.0 
recense.enti 

Population, 25,000 and over • at plus 4,935r 5,218 6,488,171r 6,687,391 .3.1 
Bale Co..au, Qué. 28 27 41,600r 38,364 -7.8 
Barn., Ont. 200r 211 268,487r 281,848 +5.0 
Belleville, Ont. 119r 120 148,049r 148,883 +0.6 
Brantford, Ont. 214 207 247,324r 227,727 -79 
Brockyille, Ont. 68r 75 74,280r 78,419 +5.6 
Charlottetown, P.E.I. 	- I.-P.- 59 66 84,430 96,074 +13.8 
Chatha., Ont. 125r 125 149,160r 144,694 -3.0 
Chilliwack, B.C. 	- C. -8. 67 65 117,245r 126,048 +7.5 
Cornerbrook, Nfld. - T.-N. 57 69 78,348 79,558 1.5 
Cornwall, Ont. 112r 123 133,987r 139,789 +4.3 
Courtaney, B.C. - C.-B. 44 45 84,466r 91,926 +8.8 
Dru..ondvllle, Qué. 76 85 85,094r 84,249 -1.0 
Fredericton, N.B. 	- N.-B. 98 122 126,742 133,873 5.6 
Cranby, Qué. 73 72 90,614r 78,497 -13.4 
Cuelph, ant. 192r 192 268,327r 282,799 +5.4 
Joliette, Qué. 46 65 41,174r 45,728 +11.1 
Kauloops, B.C. 	- C. -8. 144 150 217,610r 237,940 +9.3 
Kelowna, B.C. 	- C.-B. 128 134 231,117r 283,713 +22.8 
Kingston, Ont. 249r 271 327,944r 353,672 +7.8 
Medicine Hat, Alt.. - AIb. 87 92 124,368r 116,089 -6.7 
Midland, ant. 67r- 66 73,078r 75,591 +3.4 
l4oncton, N.E. 	- N.-E. 223 240 336,367 342,861 +1.9 
Moose Jaw, Sack. 75 72 81,592 81,222 -0.5 
Manai.o, B.C. - C.-B. 143 148 172,262r 193,117 +12.1 
New Glasgow, H.S. - N.-. 80 88 118,044 123,280 +4.4 
North Bay, Ont. 143r 142 175,398r 177,969 +1.5 
Orillia, Ont. 78r 84 124,384r 126,595 +1.8 
Owen Sound, Ont. 91r 92 108,025r 112,202 +3.9 
Peterborough, Ont. 173r 176 248,947r 250,879 +0.8 
Prince Albert, Seek. 89 92 117,985r 122,170 +3.5 
Prince George, B.C. 	- C. -8. 117 124 217,172r 231,945 +6.8 
Risouski, Qué. 73 84 79,131r 88,111 •11.3 
Rouyn, Qué. 40 35 28,642r 27,950 -2.4 
Saint-Hyacinthe, Qué. 60 66 62,032r 57,679 -7.0 
Saint-Jeari-sur-Rlch.11eu, 	Qua. 83 87 95,446r 102,769 '7.7 
Saint-Jérô.e, Qué. 89 89 91,137r 90,778 -0.4 
Salaberry-de-Velleyfield, Qué. 52 55 37,550r 47,451 +26.4 
Sarnia, Ont. 189r 197 258,353r 249,093 -3.6 
Sault Ste. Merle, ant. 148r 159 201,972r 198,267 -1.8 
Sept-tlas, Qué. 34 37 59,141r 54,233 -8.3 
Shawinigan, Qué. 70 70 73,665r 63,369 -14.0 
Sherbrooke, Qué. 197 210 202,324r 201,731 -0.3 
Sorel, Qué. 56 67 53,091r 52,706 -0.7 
Stratford, Ont. 51 66 74,990 82,318 +9.8 
Sydney, N.S. 	- N.-. 114 118 191,382 192,100 +0.4 
Thetford Nines, Qué. 31 33 45,602r 40,796 -10.5 

1 Based on the 1981 Census designations. - D'eprèc 1.s definitIons du recens...nt de 1981. 
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Table 13. 	Retail Chain Stores (excluding department stores), by Selected Localities, 	1989 and 1990 - Continued 
Tableau 13. 	Chaines de magasins de detail (sans los grands magasins), selon certaines agglomerations, 1989 et 1990 - 	suite 

Change 
Stores - Magasins Sales - Ventes in sales 

maximum 1990/1989 

Variation 
1989 1990 1989 1990 des ventes 

1990/1989 

No. 	- nbre 5000 1 
Census agglo.eratlonsl - 	 Continued - Agglomerations 

de recensementt - suite 
Population, 25,000 and over - Concluded - Population, 

25,000 et plus - fin 
Truro, 	N.S. 	- 	N.-. 74 76 88.716 92,856 +4.7 
Vernon. 	B.C. 	- 	C.-S. 67 64 85,309r 93,600 +9.7 
Victoriaville, Qué. 42 65 46,068r 43,863 -4.8 

Population, 10,000 	24,999 925r 975 1,459,519r 1,422,944 '2.5 
Asbestos, Qué. 5 4 3,949r 3,430 -13.1 
Bathurst, 	N.B. 	- N.-B. 63 64 71,081 67,672 -4.8 
Ca.pbellton, N.B. 	- N.-B. 31 31 43,130 45,978 +6.6 
Carbonear, Nfld. 	- 1.-N. 28 29 47,314 36,456 -22.9 
Cobourg, Ont. 27 38 42,906 53,400 •24.5 
Dolbeau, Qué. 11 18 13,301r 15,065 13.3 
Ed.undston, N.B. 	- N.-B. 41 64 39,279 39,429 +0.4 
Fergus, Ont. 15 16 39,623 42,492 +7.2 
Fun Flon, Man. 9 8 12,478 12,158 -2.6 
Grand Fells, Nfid. 	- 1.-N. 29 30 52,888 43,984 -16.8 
Hailgybury, Ont. 27 26 25,774 24,880 35 
Hawkesbury, Ont. 30 35 43,797r 44,535 +1.7 
Kenora, Ont. 21r 23 69,198r 64,154 -7.3 
Kentvilla, N.S. 	- 	N. -. 39 48 64,427 67,821 +5•3 
La Tuque, Qué. 16 15 14,386r 10,915 -24.1 
Labrador City, Nfld. 	- 1.-N. 16 15 26,656 24,764 -7.1 
Lachute, Qué. 20 22 18,109r 17,507 -3.3 
Leeaington, Ont. 27 29 50,964 45,312 -11.1 
Lindsay, Ont. 33 34 79,137 79,893 +1.0 
Magog, Qué. 19 18 16,581r 12,716 -23.3 
North Bettleford, Sask. 30 32 68,581 67,888 -1.0 
Oro.octo, N.B. 	- N.-B. 15 16 24,105 25,232 +4.7 
Pembroke, Ont. 50 52 84,914 77,536 -8.7 
Petewewa, Ont. 6 12 16,792 18,980 13.0 
Portage La Prairie, Man. 34 28 30,110r 30,552 1.5 
Powell River, B.C. 	- C.-B. 18 19 46,523 44,149 -5.1 
Prince Rupurt, B.C. 	- C.-B. 23 20 44,756 49,281 +10.1 
Rivière-du-Loup, Qué. 35 34 35,358r 38,161 +7.9 
Saint-Georges, Qué. 25 26 26,253r 27,089 +3.2 
S.iths Falls, Ont. 24 27 48,508 50,407 +3.9 
Su..erside, P.E.I. 	- t.-P.-E. 29 29 39,088 37,873 -3.1 
Swift Current, Sask. 42 47 67,632 61,556 -9.0 
Tho.pson, Man. 17 19 59,608 53,981 -9.4 
Trail, B.C. 	- 	C.-B. 28 29 41,508r 39,121 -5.8 
Val-IYOr, Qué. 42 38 50,805r 48,597 -4.3 

Other selected localities 	Certainms 2,320r 2,412 3,491,lllr 3,577,580 +2.5 
au'tres localités 

Alma, Qué. 36 38 20.698r 20,881 0.9 
Amherst, N.S. 	- N.-E. 20 25 36,543 40,878 +11.9 
A.herstburg, Ont. 16 15 25,348 24,052 -5.1 
A.os, Qué. 19 17 14,975r 13,731 -8.3 
Antigonish, N.S. 	- N. -. 18 20 30,843 31,299 +1.5 
Arnprior, Ont. 13 14 31,680 29,221 -7.8 
Aylaer, Ont. 6 7 7,442 9,173 +23.3 
Bay Roberts, Nfld. 	- T. -N. 15 15 29,291 26,660 -9.0 
Beauharnois, Qué. 6 5 2,857r 21533 -11.3 
Bamupré, Qué. 2 2 x x 
Blairmora, Alte. 	- AIb. 3 4 3,775 4,685 +24.1 
Bracebridge, Ont. 16 17 25,299 27,241 +7.7 
Bradford, Ont. 9 12 11,715 17,735 +51.4 
Brandon, Nan. 94 100 119,353 125,194 +4.9 
Bridgeweter, N.S. 	- N.-. 45 45 59,384 64,137 +8.0 
Brooks, Alte. 	- Alb. 13 14 25,790 27,717 +7.5 
Ca.rose, Alta. 	- Alb. 22 21 33,286r 37,483 12.6 
Cap-Aux-Meules, Qué. 2 2 x x x 
Caraquat, N.B. 	- N. -8. 9 9 11,561 10,808 -6.5 
Carleton Place, Ont. 15 15 13,067 12,317 -5.7 
Castlegar, B.C. 	- C.-B. 8 9 23,041 22,535 -2.2 
Chibougameu, Qué. 8 7 9,409r 9,054 -3.8 
Collingwood, Ont. 29 29 55,209 58,131 +5.3 
Cowensville, Qué. 15 16 11,418r 11,144 -2.4 
Cranbrook, B.C. 	- C.-B. 42 47 63,784 67,759 +6.2 
Daihousie, N.B. 	- N.-B. 12 11 15,141 14,106 -6.8 
Daupiin, Man. 19 19 33,642 29,658 -11.3 
Dawson Creak, B.C. 	- C.-B. 30 34 34,499 37,354 +8.3 
Deep River, Ont. 6 5 4,685 4,695 +0.2 
Donnacona, Qué. 5 4 5,479r 2,683 -51.0 
Dru.heller, Aita. 	- AIb. 8 8 11,070 11,869 +7.2 
Dryden, Ont. 13 12 39,100 38,192 -2.3 

Rasad on the 1981 Census designations. - D'apré. I.e definitions thi r.c.ns..ent de 1981. 
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Table 13. Retail Chain Stores (excluding departeent stores), by Selected LocaLities, 1989 and 1990 - Concluded 

Tableau 13. Chalnes de magasins be detail. (sans les grands utiagasins), solon certaines agglomerations, 1989 et 1990 - fin 

Stores - Magasins 	 Sales - Ventes 	 in sales 
maximum 	 1990/1989 

Variation 

1989 	 1990 	 1989 	 1990 	 des ventes 
1990/1989 

No. - nbre 	 5000 

Other solected localities - Concluded - Certaines 
autres localités - fin 

Duncan, S.C. - C-B. 
Dunnville, Ont. 
East Broughton, Qué. 
Elliot Lake, Ont. 
Espanola, Ont. 
Estevan, Sask. 
Forestville, Qué. 
Fort Erie, Ont. 
Fort Frances, Oat. 
Fort McMurray, Alte. - Aib. 
Fort St. John, B.C. - C. -B. 
Cananoque, Ont. 
Gaspé, Qué. 
Goderich, Ont. 
Grande Prairie, Alta. - Alb. 
Gravonhurst, Oat. 
Hanover, Ont. 
Hearst, Oat. 
Hébartville, Qué. 
Hinton, Alta. - Alb. 
Huntsville, Oat. 
Ingersoll, Ont. 
Iroquois Falls, Ont. 
Kapuskasing, Ont. 
Kiuberlay, B.C. - C.-B. 
Kingaville, Ont. 
Kirkland Lake, Ont. 
La Plalbale, Qué. 
Leduc, Alte. - AIb. 
Lethbridge, Alta. - Alb. 
Lincoln, Oat. 
Listowel, Oat. 
Lloyd.inster, Alta. - Aib. 
Platen., Qué. 
Melfort, Sask. 
Melville, Soak. 
Merritt, B.C. - C.-B. 
Milton, Ont. 
Mont-Joll, Qué. 
Monteagny, Qué. 
Nelson, B.C. - C.-B. 
Newcastle, N.B. - N.-S. 
Newcastle, Ont. 
Orangeville, Oat. 
Parry Sound, Oat. 
Penticton, B.C. - C.-B. 
Perth, Ont. 
Plerrevills, Qué. 
Port Elgin, Ont. 
Port Hope, Oat. 
Portneuf, Qué. 
Quesnal, B.C. - C.-B. 
Red Deer, Alte. - Alb. 
Renfrew, Ont. 
Pock Island, Qué. 
Selkirk, Man. 
Siacoe, Ont. 
Spruce Grove, Alto. - AIb. 
St. Thomas, Ont. 
Ste-Adele, Qué. 
Ste-Agatha-des-Moats, Qué. 
Ste-Anne-des-Monts, Qué. 
Strathroy, Oat. 
Sturgeon Foils, Ont. 
Taber, Alto. - Alb. 
Tilsonbtirg, Ont. 
Tim.ins, Ont. 
Twillingate, Nfld. - 1.-N. 
Wallaceburg, Ont. 
Wataskiwin, Alto. - Aib. 
Weyburn, Soak. 
Whitehorse, Yukon 
Williams Lake, B.C. - C.-B. 
Woodstock, Ont. 
Yarmouth, N.S. - 
Yorkton, Soak. 

All other Toutes les autres 

29 30 86,495 82,404 -4.7 
11 11 20,466 20,105 -1.8 

1 1 a a a 
23r 21 21,478r 19,564 -8.9 
11 10 20,985 20,930 -0.3 
20 18 22,682 17,826 -21.4 
10 10 12,012r 11,979 -0.3 
22 22 24,449 23,250 -4.9 
16 16 34,667 37,082 +7.0 
55 52 92,936 95,675 +2.9 
22 21 52,252 54,403 +4.1 
11 12 20,423 21,275 +4.2 
26 29 27,389r 30,040 +9.7 
23 23 35,023 35,070 +0.1 
43 52 97,578 104,855 +7.5 

8 10 11,909 17,963 +50.8 
17 18 21,442 22,242 +3.7 
7 7 9,598 10,169 +5.9 
1 2 a a a 
8 12 11,727 14,189 +21.0 

21r 20 38,649r 38,877 +0.6 
12 14 24,797 27,538 +11.1 
4 4 7,224 7,182 -0.6 

18 18 29,377 23,131 -2113 
6 4 11,120 9,936 -10.6 
9 9 21,789 22,361 +2.6 

19 22 24,563 23,134 -5.8 
6 8 8,085r 7,011 -13.3 

20 23 37,022 42,282 +14.2 
182r 188 1%,215r 213,413 +8.8 

3 3 3,515 3,611 +2.7 
14 14 23,222 23,618 +1.7 
30 32 34,306r 37,885 +10.4 
21 24 22,795r 27,669 +21.4 
11 11 10,835 10,952 +1.1 
8 7 10,340 9,693 -6.3 

11 12 21,485 24,020 +11.8 
43 44 63,747 66,578 +4.4 
11 12 13,001r 13,506 '3.9 
16 18 15,363r 14,660 -4.6 
17 19 42,343r 42,937 +1.4 
13 13 36,602 34,945 -4.5 
8 10 10,698 13,611 +27.2 

32 32 65,209 69,207 +6.1 
19 19 39,695 39,839 +0.4 
49 50 60,999r 67,154 +10.1 
14 13 15,947 16,544 +3.7 

1 1 a a a 
13 12 21,506 21,770 +1.2 
12 13 16,140 13,880 -14.0 

1 1 a a a 
26 26 48,821 45,935 -5.9 

145r 152 202,841r 228,564 +12.7 
20 21 26,108 21,061 -19.3 

1 2 a a a 
15 15 27,982 28,812 +3.0 
31 29 69,491 66,811 -3.9 
21 22 41,751 42,864 +2.7 
69 71 95,422 102,025 +6.9 

9 8 8,067r 8,550 +6.0 
8 11 7,759r 9,917 +27.8 
8 9 10,356r 11,793 +13.9 

20 16 41,450 40,277 -2.8 
10 10 13,337 13,909 +4.3 
11 11 15,968 17,720 +11.0 
43r 38 48,475r 48,194 -0.6 
hr 77 94,262r 78,787 -16.4 

7 7 4,537 4,411 -2.8 
19 22 29,962 29,969 -- 
20 20 38,727r 32,375 -16.4 
20 21 17,502 15,767 -9.9 
9 11 27,110 19,527 -28.0 

20 20 68,450 65,341 -4.5 
49 52 83,362 89,029 +68 
36 38 51,959 55,832 +7.5 
48 58 46,938r 49,745 +6.0 

4,359r 4,639 5,045,60br 5,420,693 +7.4 

Retail chain and department stores, 1990 
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Table 14. Historical Statistics on Superilarket and Grocery Chains, Canada, 19751990 
Tableau 14. Statistiques historiques sur les chaines de superiiarchés et d'épiceries, Canada, 197• 1990 

Year 

Annde 

Chains 

Chaines 

Stores 

Magasins 

Average 

Maximum 
Moyanne 

Total 
value 

Valeur 
totale 

Sales 

Ventes 

Average 
per store 

Moyenne 
par 

magasin 

Salaries 
and 

wages 

Ré.uná- 

ration 

Accounts 
outstanding 
at year and 

Criances 
actives a 
la fin de 

l'annie 

Inventory at 
year end for 

stores and 
warehouses 

Stocks 
la fln de 

l'année pour 
magasins at 

entrepôts 

Mo. - nbre 5000 

1975 81 3,101 3,301 7.087,397 2,286 764,525 14,521 370,786 
1976 78 3,063 3,314 7,622,375 2,489 855,868 19,229 412,693 
1977 75 3,210 3,423 8,653,707 2,696 1,010,409 15,527 479,555 
1978 76 3,299 3,441 9,727,326 2,949 1,130,142 20,358 544,634 

1979 78 3,438 3,584 10,983,004 3,195 1,314,214 21,394 635,191 
1980 80 3,591 3,779 12,081,790 3,364 1,449,444 22,679 702,441 
1981 81 3,839 4,081 13,369,400 3,483 .. .. 784,825 
1982 86 3.921 4,149 14,500,556 3,698 .. .. 825,791 

1983 97 3,994 4,148 15,078,511 3,775 1,774,029 .. 899,394 
1984 110 4,151 4,329 15,852,408 3,819 1,853,112 .. 902,626 
1985 117 4,301 4,578 17,030,396 3,960 1,948,234 .. 1,019,220 
1986 112 4,207 4,428 18,185,000 4,323 2,121,516 .. 1,012,557 

1987 113 4,249 4,428 19,177,565 4,513 2,189,013 .. 1,080,067 
1988 103 4,298 4,450 19,899,935 4,630 2,414,835 .. 1,051,246 
1989 94 4,298 4,490 20,655,286 4,806 2,426,265 .. 1,141,807 
1990 94 4,202 4,407 21,416,101 5,097 2,509,039 . 	 . 1,230,408 

Superaarket and Grocery Chains 

• Sales of supermarket and grocery chains 
totalled $21.4 billion in 1990, up 3.7Z over 
the 1989 level of $20.7 billion. 

• The number of chain organizations remained 
the same at 94 while the maximum number of 
stores decreased to 4,407. 

• Average sales per store increased to $5.1 
million from $4.8 million in 1989. 

• All provinces reported higher sales compared 
with the previous year, except for Quebec, 
(-6.0Z). Significant percentage increases 
were reported in 	Prince 	Edward Island 
(15.1Z) and in British Columbia (11.2Z). 

Chalnes do superaarchés d 'alieentati.on at 
d 'épiceries 

• Los ven*ss des chaInes do supermarchós at 
d'épiceries se sont chiffrées a 21,4 mu-
liards $ an 1990, soit une hausse de 3,7Z 
comparativement au niveau de 20,7 milliards 
$ attoint on 1989. 

• Le nombre de magasins a succursales 	a 
demeuré inchangé a 94, alors quo 1e nombre 
maximal do magasins oxploités a dimlnué 
pour attoindro 4 407. 

• Le chiffro moyen des vontes par magasin a 
augmonté pour passer do 4,8 millions $ an 
1989 a 5,1 millions $ on 1990. 

• Toutes los provinces ont signalé des augmen-
tations dans le volume des ventes par rap-
port a lannée précédente, a lexception du 
Québec (-6,0,). Las augmentations, los plus 
importantes furent onregistróes I lHe-du-
Princa-Edouard (15,1k) at on Colombia-
Britannique 11,2Z). 
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Table 15. Superiarket and Grocery Chains, Canada, by Province, 1989 and 1990 
Tableau 15. Chalnes de superearchés et d'épiceries, Canada, par province, 1989 et 1990 

Percentage chanqo 
1990 / q .i 

1990 Provinc. 	 1989 	
Variation an 
pou rcen tags 

1990/1989 

Canada 

Chainsl 	Chainesi No. • nbre 96 94 

Stores (laxiLa) 	Magasins (uaxiiuu) U 4,490 6,407 

SALES • TOTAL • VENTES $'OOO 20,655,286 21,416,101 .3.7 

Newfoundland - TerrsNeuve: 
Chains - Chaines No. - nbre 9 8 
Stores (maximu.) - Magasins (uaxi.uu) 81 76 
Sales - Total - Vant.s S . 000 355,685 369,218 +3.8 

Prince Edward Island - t1e-du-Princ.-douard: 
Chains - Cheines No. - nbre 5 4 
Stores (.axi.u.) - Magasins (.axl.ua) - 20 22 
Sales - Total - Vente, $ 1 000 62,546 72,011 +15.1 

Nova Scotia - Nouvelle-coss 
Chains - Chaines No. - nbra 10 10 
Stores (.a,,i.u.) - Negasins (.exi.) - 204 198 
Sales - Total - Ventac 5000 931,373 981,891 +5.4 

New Brunswick - Nouveau-Brunswick: 
Chains - Chairies No. - nbra 7 6 
Stores (.axi.u.) - tege.lns (.axi.u.) - 88 84 
Sales - Total - Ventas 5•000 465,757 480,752 +3.2 

Qudbec: 
Chains - Cheines No. - nbre 14 15 
Stores (.axi.) - Magasina (.axi.u.) 379 345 
Sales - Total - Ventes $000 2,567,920 2,431,453 -6.0 

Ontario: 
Chains - Chalnes No. - nbra 49 47 
Stores (.axl.u.) - Magasins (uaxlauu) 2,452 2,440 
Sales - Total - Vantes $'OOQ 8,689,365 8,981,153 +3.4 

Manitoba: 
Chains - Chaines No. - nbre 7 7 
Stores (.axl.u.) - Nagaains (.axi.u.) 155 153 
Sales - Total - V.ntss $'OOO 1,099,603 1,145,155 +4.1 

Saskatchewan: 
Chains - Chains. No. - nbre 8 8 
Stores (.axi.u.) - Magasins (.axi.u.) 

6400 
134 133 

Sales - Total - Ventes 739,305 757,627 +2.5 

Alberta: 
Chains - Chalnas Mo. - nbrs 15 16 
Stores (.axl.,a) - tagasins (.axi.u.) 508 485 
Sales - Total * Vsnt.s 5000 2,528,428 2,642,068 +4.5 

British Colu.bia - Colo.bie-Briteanlqua: 
Chains - Chainas No. - nbr. 15 17 
Stores (.axl.u.) - Nagesins (.axi.u.) 469 471 
Sales - Total - 'dantes $ 1 000 3,195.304 3,554,772 +11.2 

Yukon and Northwest Territories - 
Yukon at Territoiras du Nord-Duest: 

Chains - Chaines No. - nbra - - 
Stores (.exiauu) - Nagusin. (.axl.u.) - - 
Sales - Total - Vantes V000 - - 

The aggregate of the nuaber of chains by province does not add to the Canada total since •any chains operate In more than one 
province and are counted once only at the Canada level. 

1 l.a some des chain.s per province no correspond pas eu total du Canada du fait quun grand no.1we dantra alias operant dens 
plus d'una province eels ne sont co.ptAes quune fols au niveau national. 
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Table lb. Superearket and Grocery Chains, by Himber of Stores Operated, Canada, 1989 and 1990 
Tableau 16. Chalnes de supermarchés et d'épiceries, selon le noubre de eagasins exploitOs, Canada, 1989 et 1990 

Number 

Nombre 

of stores operated 

de magasins exploltis 

Chains 

Chaines 

Stores 

Magasins 

(maximum) 

(maximum) 

Sales 

Ventes 

No. 	- nbre Z No. 	- nbre S•000 
1989: 

4 	- 9 stores - magaslns 50 53.2 301 6.8 1,609,740 7.8 
10 	- 49 stores - •agasins 26 27.7 512 11.4 1,965,680 9.5 
50 	- 99 stores - eagasins 8 8.5 527 11.7 6,005,834 29.1 

100 	- 249 5t0r05 - magesjns 6 6.4 844 18.8 5,719,021 27.7 
250 stores and over - magasins at plus 4 4.3 2,300 51.2 5,355,011 25.9 

Total 94 100.0 4,490 100.0 20,655,286 100.0 

1990: 

4 - 9 stores - .agasins 50 53.2 300 6.8 1,536,354 7.2 
10 	- 49 stores - •agasins 26 27.7 470 10.7 2,385,662 11.1 
50 	- 99 stores - magasins 8 8.5 529 12.0 6,190,865 28.9 

100 	- 269 stores - •agasins 6 6.4 868 19.7 7,222,105 33.7 
250 stores and over - •agaslns at plus 4 4.3 2,240 50.8 4,081,116 19.1 

Total 94 100.0 4,407 100.0 21,416,101 100.0 

Table 17. Superuarlcet and Grocery Chains, by Annual Sales Voliaa, Canada, 1989 and 1990 
Tableau 17. Chatnes de superuarchés et d'épiceries, solon le voliae des ventes annuelles, Canada, 1989 at 1990 

Annual sales volume Chains Stores (.aximu.) Sales 

Volu.e annuel des ventem Cheinee Hagasins (uaxi.ue) Ventes 

No. - nbre X No. - nbre X $'OOO 1 
1989: 

Under - Moms de $20,000,000 36 38.3 315 7.0 279,602 1.4 
$ 	20,000,000 - $ 39,999,999 19 20.2 177 3.9 591,532 2.9 

40,000,000 - 	199,999,999 20 21.3 658 14.7 1,324,378 6.4 
200,000,000 - 	699,999,999 11 11.7 2,349 52.3 4,710,925 22.8 
700,000,000 and over - at plus 8 8.5 991 22.1 13,748,848 66.6 

Total 94 100.0 4,490 100.0 20 1 655,286 100.0 

1990: 

Under - Moms d 	$20,000,000 38 40.4 296 6.7 268,228 1.3 
$ 	20,000,000 - 8 39,999,999 16 17.0 166 3.8 491,415 2.3 

40,000,000 - 	199,999,999 21 22.3 642 14.6 1,568,336 7.3 
200,000,000 - 	699,999,999 9 9.6 1,677 38.1 3,312,775 15.5 
700,000,000 and over - at plus 10 10.6 1,626 36.9 15,775,348 73.7 

Total 94 100.0 4,407 100.0 21,416,101 100.0 

Table 18. Chain Superuarkats and Grocery Stores, by Annual Sales Volie, Canada, 1989 and 1990 
Tableau 18. Succursa Los des chalnes de superuarchés at d' Opicer tes, scion Ic volie des ventes annuelles, Canada, 1989 at 1990 

Annual sates volu.o Stores (.axi.u.) Sales 

Volu.e annual des ventes Magasins (.axi.,a) Ventes 

No 	- nbre 1 i'OOO 1 
1989: 

Under - loins de $400,000 755 16.8 198,607 1.0 
$ 	400,000 - 5 	999,999 1,711 38.1 1,080,444 5.2 

1,000,000 - 	4,999,999 805 17.9 1,840,018 8.9 
5,000,000 - 	7,999,999 286 6.4 1,855,504 9.0 
8 1 000 1 000 - 	11,999,999 331 7.4 3,319,931 16.1 

12,000,000 and over - at pius 602 13.4 12,360,782 59.8 

Total 6 1 490 100.0 20 1 655486 100.0 

1990: 

Under - P$oin. do $400,000 610 13.8 162,790 0.8 
$ 	400,000 - S 	999,999 1,692 38.4 1,079,312 5.0 

1,000,000 - 	4,999,999 890 20.2 2,051,752 9.6 
5,000,000 - 	7,999,999 265 6.0 1,694,085 7.9 
8,000 1 000 - 	11 1 999 1 999 332 7.5 3,305,254 15.4 

12,000,000 and over - at plus 618 14.0 13,122,909 61.3 

Total 	 4,407 	 100.0 	 21,416,101 	 100.0 
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Table 19. Chain Supertuarkets and Grocery Stares, by Selected Localities, 1989 and 1990 
Tableau 19. Succursales des chalnes de superiivarchés at d'épiceries, selon certaines agglorerations, 1989 at 1990 

Stores - ttagasins 
(sasmue) 

1989 	 1990 

Sales 

1989 

Ventes 

1990 

Change in saIs 
1990/18'i 

Variation øos 
ventes 1990/198 

No. - nbre 5'OOO 

CANADA 4 1 490 4,407 20,655,286 21,616,101 .3.7 
Census tuetrapolitan areas 1 	Regions .étropolitaines 

ae recenseeentl 2 1 855 2,806 14,332,143 14,856,828 .3.7 
Calgary, Alta. 	- AIb. 178 176 779,901 845,647 +8.4 
Chicouti.i-Jonquière, Qué. 7 6 x a a 
Ed.onton, Aita. - AIb. 194 170 1,160,020 1,154,163 -0.5 
Halifax, N.S. 	- N.-. 94 92 466,773 481,346 •3.1 
Ha.jltoa, Ont. 142 140 586,976 559,716 -4.6 
Kitchener, Ont. 130 132 457,336 477,815 .4.5 
London, Ont. 131 120 337,657 369,879 .9.5 
Montréal, Qué. 222 205 1,582,410 1,274,151 7.8 
Oshawa, Ont. 64 67 255,556 282,572 +10.6 
Ottawa-Hull, Ont., Qué. 139 143 556,399 578,820 4.0 
Québec, Qué. 46 42 427,087 369,539 -13.5 
Regina, Sask. 37 38 a a a 
Saint John, N.E. 	- H.-B. 22 20 125,849 128,797 2.3 
Seskatoon, Sask. 42 46 a 292,356 a 
St. Catharins-Niagara, Ont. 150 153 295,897 346,804 +17.2 
St. 	JoPws, Nfld. 	- 1.-N. 38 36 174,955 190,851 +9.1 
Sudbury, Ont. 25 26 98,525 109,806 +11.4 
Thunder Bay, Oat. 47 44 187,549 193,770 +3.3 
Toronto, Oat. 634 657 3,304,877 3,487,484 +5.5 
Trois-Rlvières, Qué. 6 6 71,580 75,302 +5.2 
Vancouver, B.C. - C.-B. 249 238 1,734,617 1,927,309 +11.1 
Victoria, B.C. 	- C.-B. 28 27 145,003 150,798 +4.0 
Windsor, Oat. 106 101 247,308 256,623 +3.8 
Winnipeg, Man. 124 121 911,934 949,319 +4.1 

Census agglcuerationsi . AggloCrations do 
recenseuentL 

Population, 25,000 and over . at plus 65Cr 630 2,749,457r 2,788,557 .1.4 
Baja Co.sau, Qué. 3 1 x a a 
Berrie, Oat. 33 33 72,505 74,485 +2.7 
Belleville, Oat. 21 19 64,861 59,641 -8.0 
Srantford, Oat. 40 34 113.379 88,125 -22.3 
Brockville, Oat. 8 8 27,616 26,619 -3.6 
Charlottetown, P.E.I. 	- t.-P.-. 13 16 37,081 44,680 •20.5 
Chatha., Ont. 26 24 69,334 67,219 -3.1 
Chilliwack, B.C. 	- C.-B. 9 9 73,203 83,686 +14.3 
Cornerbrook, Nfld. 	- T. -N. 6 6 34,901 36,973 +5.9 
Cornwall, Oat. 16 17 64,573 64,951 +0.6 
Courtenay, B.C. - C.-B. 8 8 44,477 47,184 +6.1 
Dru..ondville, Qué. 3 3 44,412 a a 
Fredericton, N.B. 	- N.-B. 8 7 x a a 
Granby, Qué. 3 3 a a a 
Guelph, Ont. 31 32 131,512 142,681 +8.5 
Joliette, Qué. 1 - a - 

Kauloops, B.C. 	- C.-B. 17 17 114,714 122,748 +7.0 
Kelowna, B.C. 	- C.-B. 16 16 98,886 130,772 +32.2 
Kingston, Ont. 39 38 123,513 118,266 -4.2 
M.dicina Hat, Alta. - AIb. 14 13 49,732 a X 

Midland, Oat. 13 13 26,762 27,649 +3.3 
Moncton, N.E. 	- N.-B. 25 27 135,604 142,946 +5.4 
Moose Jaw, Sask. 12 10 41,350 41,778 +1.0 
Nanai.o, B.C. 	- C. -B. 8 8 62,021 66,472 +7.2 
New Glasgow, N.S. 	- N. -. 16 16 63,179 67,224 +6.4 
North Bay, Oat. 23 24 79,550 81,937 •3.0 
Orillia, Oat. 17 18 55,205 62,205 +12.7 
Owen Sound, Oat. 16 16 50,665 53,468 .5.5 
Peterborough, Ont. 23 22 97,332 97,671 +0.3 
Prince Albert, Sask. 14 13 38,104 39,108 +2.6 
Prince George, B.C. - C.-B. 18 19 118,711 125,710 +5.9 
Rluouski, Qué. 3 4 28,513 33,222 +16.5 
Rouyn, Qué. - - - - - 

Saint-Hyacinthe, Qué. 1 2 a a a 
Saint-Jean-sur-Rlchelleu, Qué. 5 5 51,640 55,555 +7.6 
Saint-Jérô.e, Qué. 2 3 a x a 
Saiab.rry-d.-V.11eyfleld, Qué. 2 1 C X a 
Sarnia, Ont. 45 43 116,851 110,933 -5.1 
Sault Ste. Marie, Ont. 23 22 91,825 80,397 -12.4 
Sept-Iles, Qué. 4 2 a x a 
Shawinigan, Qué. 3 2 a a a 
Sh.rbrooke, Qué. 7 7 a a a 
Sorel,Qué. 3 3 a a a 
Stratford, Oat. 15 14 40,508 42,631 +5.2 
Sy&.y, N.S. 	- N.-. 15 13 86,851 a a 
Th.tford Mines, Qué. 6 3 27,385 a a 
Truro, N.S. 	- N.-. 8 8 40,572 42,493 +47 
Vernon, B.C. 	- C. -B. 7 6 39,917 45,851 +14.9 
Victoriavilla, Qué. 1 2 C C C 

All other 	Toutes lea autres 985r 971 3,573,68411,  3,770,717 +5.5 

Based on the 1981 Census designations. - Deprés lax definitions du r.cens...nt d. 1981. 
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Table 20. 	Historical Statistics of Pharmacy Chains, Canada, 1975.19901 
Tableau 20. Statistiques historiques sur los chaines de pharmacies, Canada, 1975.19901 

Stores Sales Salaries Accounts Inventory at 
and outstanding year and for 

Year 	 Chains 	 Magasins Ventes wages at year end stores and 
warehouses 

Annia 	 Chaines 	Average Total 	Average 
value 	per store Ráaunó- Crãances Stocks a 

4axi.ua ration actives 6 Ia fin de 
Moyenne Valour 	Moyenne la fin de l'annáe pour 

totale 	per l'année .agasins at 
magasin entrepöts 

No. 	- nbre 5 1 000 

1975 49 578 615 333,438 577 51,084 4,948 73,618 
1976 48 615 650 369,221 600 60,934 5,640 80,096 
1977 44 572 635 401,097 701 68,562 7,025 85,090 
1978 52 627 671 473,419 755 77,633 9,197 96,437 

1979 52 620 654 525,899 848 85,594 10,380 104,307 
1980 51 626 663 633,929 1,013 100,870 17,021 130,281 
1981 63 721 753 781,986 1,085 .. .. 156,862 
1982 69 768 815 982,297 1,279 .. .. 187,304 

1983 79 815 873 1,160,586 1,424 169,461 .. 214,791 
1984 75 855 889 1,380,260 1,614 192,100 -. 257,471 
1985 81 905 959 1,544,418 1,707 206,723 .. 288,333 
1986 82 950 1,017 1,785,382 1,879 238,603 .. 340,865 

1987 82 977 1,043 2,151,880 2,203 272,151 .. 415,232 
1988 84 1,017 1,083 2,366,835 2,327 286,954 .. 427,595 
1989 82 932 988 2,523,364 2,707 300,553 .. 438,515 
1990 80 945 1,009 2,616,857 2,769 321,240 .. 418,876 

Includes: phar.acies, patent .adlcine and toiletries stores. 
Co.prend: les p4,araacies, lea magasins do .ódicauents brevetés at do prodults do toilette. 

Pharsacy Chains 

• Pharmacy chains reported 'total sales of $2.6 
billion in 1990 s  an increase of 3.7Z from 
1989.   

• The number of organizations decreased to 80. 
The maximum number of outlets in operation 
increased to 1,009 compared with 988 in 
1989. 

• Averag, sales per store amounted to $2.8 
million, up from $2.7 million in 1989. 

• Seven of ten provinces reported higher sales 
compared with the previous year. Significant 
percentage increases were reported in New 
Brunswick (24.3Z) and in Alberta (19.6Z). 

• Ontario remained the leading province in 
terms of market share, with 47.5Z of sales 
of all pharmacy chain organizations in 
Canada. 

Chalnes de phar.acies 

• En 	1990, 	les ventes 	des 	chaines de 
pharmacies ont atteint 2,6 milliards $, soit 
une hausse de 3,7Z par rapport a 1989. 

• Le nombre dentreprises a diminuó pour se 
chiffrer a 80. La nombre maximal de points 
de vente exploités est passé de 988 an 1989 
1 1 009 an 1990. 

• Le chiffre moyen des ventes per magasin 
sest ólevé 1 2,8 millions S, an hausse 
comparativament 1 2,7 millions $ an 1989. 

• Sept des dix provinces ant inscrit des haus-
ses dans Is volume des ventas par rapport I 
l'annóe précédente. 	Les augmmntations les 
plus importantes 	furent ertregistrées au 
Nouveau-Brunswick (24,3Z) at an 	Alberta 
( 19,6Z) 

• LOntario détient toujours la plus grosse 
part du marché, alors que 47,5Z de toutes 
les ventes par las chainas de pharmacies au 
Canada ont eu lieu dans cette province. 
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Table 21. Pharivacy Chains, Canada, by Province, 1989 and 1990 1  
Tableau 21. Chalnes de pharmacies, Canada, par province, 1989 et 19901 

Percentage chanye 
1990/1989 

Province 	 1989 	 1990 
Variation on 
pourcentage 

1990/1989 

Canada 

Chainsa ChalnesZ 	 No. nbre 	 82 	 80 

Stores (.axiuim) Magasins (aaxiota) ' 	 988 	 1,009 

SALES TOTAL - VENTES 	 $'OOO 	2,523,364 	2,616,857 	 .3.7 

Newfoundland - Terre-Nauve: 
Chaln 	- Chainas Mo. - nbre 2 2 
Stares (maximu.) - Magasins (maximum) " " 25 24 
Sales - Total - Ventes $'OOO x x x 

Prince Edward Island - 1le-du-Prince-douard: 
Chains - Chaines No. - nbre 1 - 
Stores (maximum) - Magasins (.axi.ta) 1 - 
Sales - Total - Vontes $•000 x - * 

Nova Scotia - Nouvel1e-coss: 
Chains - Chaines No. - nbre 4 3 
Stores (maxi.um) - Magasins (.axlsu.) - 40 36 
Sales - Total - Ventes $'OOO x * x 

New Brunswick - Nouveau-Brunswick: 
Chains - Chalnes No. - nbro 4 4 
Stores (.axi.um) - Magasins (iiaximu.) 16 17 
Sales - Total - Ventes $000 19,679 24,456 '24.3 

Québec: 
Chains - Chain.s No. - nbre 31 31 
Stores (.axi.u.) - Magasins (.axia) ' 189 172 
Salss - Total - Ventes S'OOO 510,387 448,344 -12.2 

Ontario: 
Chains - thalr,es No. - ribre 26 27 
Stores (.axi.u.) - Magasins (maximum) "  ' 466 495 
Sales - Total - Ventes $'OOO 1,179,577 1,241,985 +5.3 

Manitoba: 
Chains - Chamnas No. - nbre 7 8 
Stores (maximum) - Magasins (.axi.u.) - 36 40 
Sales - Total - Vantes 6 1 000 * 39,600 

Saskatchewan: 
Chains - Chalnes No. - ribrs 3 3 
Stores (.axl.ua) - Megasins (.axi.u.) 41 38 
Sales - Total - Veiites $'OOO x x * 

Alberta: 
Chains - Chamnes No. - nbre 13 14 
Stores (.axi.u.) - Magasins (.axi.ia) 90 100 
Sales - Total - Ventes 8 1 000 215,898 258,111 +19.6 

British Colu.bia - Colo.bie-Britannlque: 
Chains - Chaines No. - nbr. 11 11 
Stores (maxi.u.) - Magasins (maximum) '.  - 84 87 
Sales - Total - Ventes S'OOO 404,332 435,716 +7.8 

Yukon and Northwest Territories - 
Yukon at Territoires du Nord-Ouest: 

Chains - Chaines No. - nflr. - - 
Stores (eaxi.ua) - Nagasins (.axi.um)  
Ssles - Total - Vent.s S000 - - 
1 Includes: 	pharmacies, patent .ediclrie and toiletries stores. 
1 Comprend: 	lea phar.ecies, lea magasins de .édicaments brovetis at de produits d. tollette. 
2 The aggregate of the number of chains by province does not add to the Canada total since •ar,y chains operate in more than one 

province and are counted once only at the Canada level. 
2 La so.ee des chaines par province no correspond pas nu total du Canada du fait qu'un grand noubre dentre elles operant dane 

plus d'une province mais no sont co.ptOs quune fois au niveau national. 
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Table 22. Pharoacy Chains, by Hueber of Stores Operated, Canada, 1989 and 1990' 
Tableau 22. Chaines do phariacies, selon le noebre de magasins exploités, Canada, 1989 et 1990 1  

Number of stores operated 

Nombre de magasins exploltás 

Chains 

Chaines 

Stores 

Magasins 

(aaxi.uu) 

(maximum) 

Sales 

Vantes 

No. 	- nbre '. No. - nbre 1 S'OOO 1 
1989: 

4 - 	9 stores 	magasins 56 68.3 296 30.0 554,459 22.0 
10 - 19 stores - magasins 16 19,5 225 22.8 564,713 22.4 
20 stores and over - megasins at plus 10 12.2 467 47.3 1,404,192 55.6 

Total 82 100.0 988 100.0 2 1 523,364 100.0 

1990: 

4 - 	9 stores - magaslns 56 70.0 300 29.7 624,792 23.9 
10 - 19 stores - •agasins 13 16.3 180 17.8 437,552 16.7 
20 stores and over - magasins at plus 11 13.8 529 52.4 1,554,514 59.4 

Total 80 100.0 1,009 100.0 2,616,857 100.0 

Table 23. Pharuacy Chains, by Annual Sales Vol*ae, Canada, 1989 and 1990' 
Tableau 2.3. Chatnes do pharuacios, solon Is voltae des ventes annuelles, Canada, 1989 at 1990 1  

Annual sales volume 

Volume annuel des ventes 

Chains 

Chaines 

Stores (.axl.u.) 

Megesins (maxi.u.) 

Sales 

Ventes 

No. - nbre 1 No. 	- rre '/ 5 1 000 1 
1989: 

Under - Moms do $3,000,000 12 14.6 71 7.2 27,511 1.1 
$ 3,000,000 - $ 7,999,999 24 29.3 137 13.9 138,931 5.5 

8,000,000 - 	49,999,999 36 43.9 365 36.9 684,077 27.1 
50,000,000 and over - at plus 10 12.2 415 42.0 1,672,846 66.3 

Total 82 100.0 988 100.0 2,523,364 100.0 

1990: 

Under - Moms do $3,000,000 12 15.0 67 6.6 25,6% 1.0 
$ 3,000,000 - $ 7,999,999 19 23.8 102 10.1 101,517 3.9 

8,000,000 - 	49,999,999 37 46.3 367 36.4 571,700 21.8 
50,000,000 and over - at plus 12 15.0 473 46.9 1,917,945 73.3 

Total 80 100.0 1 1 009 100.0 2 1 616,857 100.0 

Table 24. Chain Pharoacy Stores, by Annual Sales Volueo, Canada, 1989 and 19901 
Tableau 24. Succursales des chalnos do phar.actes, selon Is voliao des ventes annuelles, Canada, 1989 et 19901 

Annual sales volume 

Volume annuel des ventes 

Stores (maxi.um) 

tiagesins (.axi.u.) 

Sales 

Ventes 

No. 	- nbre 1 $'OOO 1 
1989: 

Under - 	loins do $400,000 125 12.7 27,900 1.1 
$ 	400,000 - $ 	799,999 146 14.8 85,743 3.4 

800,000 - 	1,099,999 87 8,8 84,241 3.3 
1,100,000 - 	1,599,999 138 14.0 187,486 7.4 
1,600,000 - 	 3,999,999 336 34.0 859,433 34.1 
4,000,000 and over - at plus 156 15.8 1,278,561 50.7 

Total 	 988 	 100.0 	 2,523,364 	 100.0 

1990: 

Under - Iloins do $400,000 164 16.3 34,521 1.3 
$ 	400,000 - $ 	799,999 135 13.4 82,184 3.1 

800,000 - 	 1,099,999 as 8.4 82,444 3.2 
1,100,000 - 	1,599,999 132 13.1 177,081 6.8 
1,600,000 - 	3,999,999 322 31.9 832,329 31.8 
4,000,000 and over - at plus 171 16.9 1,408,297 53.8 

Total 1,009 100.0 2,616,857 100.0 

Includes: pharuacies, patent medicine and toiletries stores. 
Coprend: les pharuacles, les uagasins do midlca.ents brevetés at de produits do toilette. 
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Table 25. Chain Pharmacy Stores, by Selected Localities, 1989 and 19901 
Tableau 25. Succursales des chaines ae pharmacies, selon certaines agglomerations, 1989 et 19901 

Stores - tiagesins 	 Change in sales 
(maximum) 	 Sales - Vontas 	 1990/1989 

CANADA 
Census metropolitan areas2 Regions mOtropoiltaines 

de recense.ent2 
Calgary, Alta. - Alb. 
Chicoutimj-Jonquière, Qué. 
Edmonton, Alta. - Mb. 
Halifax, N.S. - 
Hamilton, Ont. 
Kitch.ner, Ont. 
London, Ont. 
Montréal, Qué. 
Oshewa, Ont. 
Ottawa-Hull, Ont., Qué. 
Québec, Qué. 
Regina, Sask. 
Saint John, N.R. - H.-B. 
Saskatoon, S.ask. 
St. Catharinos-Wiagara, Ont. 
St. Johns, Nfld. - 1.-H. 
Sudbury, Ont. 
Thunder Say, Ont. 
Toronto, Ont. 
Trois-Rivières, Qué. 
Vancouver, S.C. - C. -B. 
Victoria, S.C. - 
Windsor, Ont. 
Winnipeg, Man. 
Census agglomerations2 AgglouCrations as 

recenseuentZ 
Population, 25,000 and over et plus 
Sale Co.oau, Qué. 
Barrio, Ont. 
Ballevillo, Ont. 
Brantford, Ont. 
Brockville, Ont. 
Charlottetown, P.E.I. - 
Chatha., Ont. 
Chilliwack, S.C. - C.-B. 
Cornerbrook, Nfld. - T.-N. 
Cornwall, Ont. 
Courtenay, B.C. - C.-B. 
Dru..ondvillo, Qué. 
Fredericton, N.B. - N.-B. 
Granby, Qué. 
Gumlph, Ont. 
Joliotte, Qué. 
Ka.Ioops, S.C. - C.-B. 
Kelowne, S.C. - C. -B. 
Kingston, Ont. 
Medicine Hat, Alt.. - AIb. 
Midland, Ont. 
Moncton, N.B. - N.-B. 
Nooss Jew, Sask. 
Nanalmo, B.C. - C.-8. 
New Glasgow, N.S. - 
North Bay, Ont. 
Orillia, Ont. 
Owen Sound, Ont. 
Peterborough, Ont. 
Prince Albert, Seek. 
Prince George, S.C. - C.- B. 
Ri.ouskl, Qué. 
Rouyn, Qué. 
Saint-Hyacinths, Qué. 
Salnt-Jean-sur-Richalieu, Qué. 
Saint-Jórô.e, Qué. 
Salaberry-de-Valleyfield, Qué. 
Sarnia, Ont. 
Sault Ste. Merle, Ont. 
Sapt-Iles, Qué. 
Shawinigan, Qué. 
Sh.rbrooke, Qué. 
Sorel, Qué. 
Stratford, Ont. 
Sydney, N.S. - N. -. 
Thotford Mines, Qué. 
Truro, N.S. - N. -. 
Vernon, S.C. - C. -8. 
Victorlevillo, Qué. 
All other • Toutes los autres 

Variation des 
1989 1990 1989 1990 vantas 1990/1989 

No. - nbra 5•000 
988 1,009 2,523,364 2,616,857 .3.1 

669 677 1 1 856 1 020 1,861,719 .0.3 
29 35 78,907 91,708 .16.2 

5 4 x x a 
37 38 87,028 93,570 +7.5 
24 20 a x a 
50 52 138,584 150,133 +8.3 
17 19 47,443 47,271 -0.4 
30 33 71,767 73,404 +2.3 
73 68 261,798 226,237 -13.6 

7 9 27,827 28,561 +2.6 
43 42 84,393 92,280 9.3 
23 19 81,291 37,236 -54.2 
19 15 x a a 

5 5 a x a 
11 11 a a a 
23 19 55,200 48,726 -11.7 
18 17 a a a 
9 10 22,154 23,721 +7.1 

12 12 x a a 
121 131 336,658 343,629 +2.1 

1 3 a a a 
43 41 a a a 
14 15 a a a 
21 22 a a x 
34 37 a 38,802 a 

135r 142 326,424r 370,781 .13.6 

9 10 31,718 38,199 +20.4 
2 2 a a a 

13 12 18,909 19,720 +4.3 
2 3 x a a 
1 - a - 

3 3 a a a 

2 2 a a a 
- 1 - a 
1 1 a a x 

2 2 a a a 
6 4 14,677 a a 
7 6 10,790 15,730 -0.4 

1 2 a a a 
3 3 a a a 
6 7 24,676 26,641 +8.0 
7 8 a a a 
1 1 a a a 
7 7 a a a 
1 1 a a a 
6 6 a a a 
2 1 a a a 
2 2 a a a 
3 5 a 5,865 a 
2 3 a a a 
2 3 a a a 
1 1 a a x 
- 1 - a 
4 3 a a a 
1 1 a x a 
5 4 a a a 
1 1 a a a 
5 5 17,476 18,581 +6.3 

8 9 23,585 24,834 +5.3 
7 8 a a a 
1 - a - 

5 6 7,105 a a 
1 1 a a a 
1 3 a a a 

2 2 a a a 
2 2 a a a 

lMr 190 340,919r 384,356 .12.7 

Includes pharmacies, patent ..dlcine and toiletries stores. - Co.prend Los pharmacies, las •agasins do .édicamants brevotCs at 
do produits de toilette. 
Based on the 1981 Census designations. - fl'aprAs los definitions du recensonent da 1981. 
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Table 26. 	Historical Statistics of Shoe Chains, Canada, 1975-1990 
Tableau 26, Statistiques historiques sur Las chaines de magasins de chaussures, Canada, 1975-1990 

Stores Sales Salaries Accounts Inventory at 
and outstanding year end for 

Year Chains Negasins Ventes wages at year and stores and 
warehouses 

Annóe Chaines Average Total Average 
value 	per store Ré.uni- Criances Stocks a 

Maxin,ue ration actives a Ia fin de 
Moyenrie Valeur P4oyanne Ia fin da Iannée pour 

totale par l'année aegasins at 
magasin entrepôts 

to. 	- nbra 5000 

1975 67 1,640 1,778 272,546 166 52,937 1,902 73,469 
1976 65 1,715 1,805 314,772 184 66,292 3,992 86,891 
1977 65 1,707 1,814 344,640 202 75,115 8,129 100,911 
1978 70 1,831 1,971 423,460 231 87,809 2,609 140,180 

1979 72 1,916 2,043 523,381 273 106,786 3,347 175,692 
1980 68 1,965 2,117 570,028 290 115,726 2,837 188,826 
1981 64 2,086 2,247 658,689 316 .. .. 247,818 
1982 65 2,230 2,337 697,117 313 .. .. 198,973 

1983 64 2,219 2,345 756,861 341 144,179 .. 211,911 
1984 71 2,240 2,331 844,943 377 150,105 .. 230,683 
1985 80 2,344 2,464 946,275 404 163,855 .. 254,442 
1986 79 2,365 2,522 1,010,072 427 173,815 .. 274,024 

1987 81 2,465 2,643 1,059,438 430 187,516 - 271,267 
1988 64 2,421 2,549 1,070,406 442 182,634 . 269,674 
1989 58 2,417 2,603 1,148,444 475 190,464 .. 289,987 
1990 62 2,306 2,560 1,130,588 490 195,061 . 	 - 291,400 

Shoe Chains 

• Sales by shoe store chains reached a total 
of $1.1 billion in 1990, a decrease of 1.6Z 
from the previous year. 

• The number of shoe 	chain organizations 
increased to a total of 62 chains. The maxi-
mum number of stores in operation decreased 
to 2,560 from 2,603 in 1989. 

• Average sales per store increased by 3.2Z to 
$490,000 in 1990. 

• Six out of ten provinces reported lower 
sales compared with the previous year. 
Significant percentage decreases were re-
ported in Nova Scotia (-12.5Z) and in 
Ontario -7.5Z). 

• Quebec was the leading province in terms of 
market share, with 38.4Z of the sales of all 
shoe chain organizations in Canada. 

Chalnes de •aqasins de chaussures 

• Er, 1990, Jes ventes des chaInes de magasins 
de chaussures ont atteint un total de 1,1 
milliard $, une baisse de 1,6Z par rapport a 
1 année précédenke. 

• Le nombre de chaines de magasins de chaussu-
res a passé de 58 an 1989 1 62 an 1990. 
Le nombre maximal de magasins exploités 
sect chiffré 1 2 560, une baisse par 
rapport au niveau de 2 603 enregistré an 
1989. 

• Le chiffre moyen des ventes par magasin 
sect accrue de 3,2Z, pour atteindre 
490 000$ an 1990. 

• Six des dix provinces ont signalé des dimi-
nutions dans le volume des ventes par rap-
port I l'année précédente. Les baisses 
importantes furent .nregistrées an Nouvelle-
Ecosse (-12,5Z) at an Ontario (-7,5Z). 

• La province de Québec détient is part du 
marché is plus important., soit 38,4Z des 
ventes de toutes les chalnes da magasins de 
chaussures au Canada. 
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Table 27. Shoe Chains, Canada, by Province, 1989 and 1990 
Tableau 27. Chalnes de magasins do chaussures, Canada, par province, 1989 et 1990 

Percentage change 
1990/1989 

Province 	 1989 	 1990 
Variation an 
pourcentage 

1990/1989 

Canada 

Chains - Chainesl 	 No. • nbre 	 58 	 62 

Stores aaxiaia) - Magasins (.axiet) 	 U 	
U 	 2 1 603 	 2,560 

SALES - TOTAL • VENTES 	 $'OOO 	1,148,444 	1,130,588 	 -1.6 

Newfoundland - Terre-Mauve: 
Chains - Chaines No. - nbre 7 7 
Stores (soxieu.) - l4agasins (soxiiuue) " 29 31 
Sales - Total - Venteg $000 x 11,842 x 

Prince Edward Island - tle-du-Prince-douard: 
Chains - Cheinos No. - nbre 3 3 
Stores (maxicu.) - Megasins (.axl.uu) 8 7 
Sales - Total - Ventes S'OOO x x * 

Nova Scotia - Mouvel1e-coss: 
Chains - Chaines No. - nbre 13 12 
Stores (.axi.u.) - Megasins (.axieu.) -  95 93 
Sales - Total - Vantes V000 2.5,713 22,500 -12.5 

New Brunswick - Nouveau-Brunswick: 
Chains - Chaines No. - nbre 1 10 
Stores (,axi.u.) 	- Magasins (aexicu.) 10 75 
Sales - Total 	- Ventes 5000 20,910 20,230 3.5 

Québec: 
Chains - Chaines No. - nbrg 34 35 
Stores (.axi.u.) - Magasins (.exi.u.) 910 932 
Sales - Total - Ventes 5'OOO 424,236 434,425 +2.4 

Ontario: 
Chains - Chains. No. - nbr. 36 39 
Stores (.axi.u.) - Magasins (soxisu.) 913 836 
Sales - Total - V.ntea S000 433,739 400,992 -7.5 

Manitoba: 
Chains - Chain.. No. - nbr. 17 16 
Stores (.axij.) - Megasin. (.axi.u.) 81 76 
Sales - Total - V.nt.a 5000 301388 28,729 -5.5 

Saskatchewan: 
Chains - Chaines No. - nbr. 12 12 
Stores (.aximuus) - Magasins (.axi.u.) 65 64 
Sales - Total - Ventes S . 000 20,055 19,775 1.4 

Alberta: 
Chains - chains. No. - nbre 20 19 
Stores (.exl.u.) - Megasins (.sxi.uu) 

5400 
237 232 

Sales - Total - Ventes 93,740 96,487 +2.9 

British Coluabla - Colosbia-Britannique: 
chains - Chaines No. - nbre 16 16 
Stores (soxl.u.) - Magasins (.axi.u.) - 195 213 
Sales - Total - Ventes $'OOO 85,682 92,912 +8.4 

Yukon and Northwest Tqrrltorles - 
Yukon at Territeires du Nord-Ouest: 

Chains - Chalnas No. - ribre - 1 
Store. (soxi.u.) - Magasins (eaxi.a) ' - 1 
Sales - Total - Ventei 9000 - x x 

The aggregate of the nuaber of chains by province does not add to the Canada total since sony chains operate in more than one 
province and are counted once only at the Caneda lsval. 
La sosos des chain., par province no correspond pas eu total du Canada du fait qu'un grand ne.bre d'entre alias opirent dans 
plus dun. province .ais no sent co.ptéee qu'uno fois eu nivsau national. 
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Table 28. Shoe Chains, by Huaber 01 Stores Operated, Canada, 1989 and 1990 
Tableau 28. Chalnes de oaasins do chaussures, selon le no.bre de magasins exploités, Canada, 1989 et 1990 

Number of stores operated Chains Stores (maximum) 	- Sales 

Nombre do magasins exploités Chainas Ilagasins (maximum) Ventos 

No. - nbre X No. 	- nbre  

1989: 

4 - 	9 stores - magesins 23 39.7 142 5.5 60,808 5.3 
10 - 29 stores - magesins 16 27.6 287 11.0 147,227 12.8 
30 - 49 stores - magasins 4 6.9 147 5.6 77,314 6.7 
50 - 99 stores - magasins 7 12.1 457 17.6 224,052 19.5 

100 stores and over - magesins at plus 8 13.8 1,570 60.3 639,044 55.6 

Total 58 100.0 2 1 603 100.0 1,148,444 100.0 

1990: 

4 - 	9 stores - .agasins 26 41.9 158 6.2 72,977 6.5 
10 - 29 stores - sagasins 18 29.0 316 12.3 159,080 14.1 
30 - 49 stores - .agesins 5 8.1 184 7.2 89,531 7.9 
SO - 99 stores - magasins 6 9.7 440 17.2 222,724 19.7 

100 stores and over - .agasins at plus 7 11.3 1,462 57.1 586,276 51.9 

Total 62 100.0 2 1 560 100.0 1 1 130,588 100.0 

Table 29. 	Shoe Chain!, by Annual Sales Voluac, Canada, 1989 and 1990 
Tableau 29. 	Chalnes do •agasins do chaussures, scion Ic vuliae des ventes annuelles, Canada, 1989 at 1990 

Annual sales volum. Chains Stores (uexi.u.) Sales 

Volume annual des ventes Chelnas Ilegasins (maximum) Ventas 

No. - nbre Z Mo. - nbra 7 S'OOO Z 

1989: 

Under - Moms do $2,000,000 5 8.6 28 1.1 8,972 0.8 
S 2,000,000 - $ 4,999,999 23 39.7 181 7.0 72,381 6.3 

5,000,000 - 	11,999,999 10 17.2 206 7.9 77,713 6.8 
12,000,000 - 	39,999,999 10 17.2 601 23.1 231,4% 20.2 
40,000,000 and over - at plus 10 17.2 1,587 61.0 757,881 66.0 

Total 	 58 	100.0 	 2 1 603 	100.0 	 1,148,644 	100.0 

1990: 

Under - Moms di $2,000,000 7 11.3 43 1.7 10,882 1.0 
$ 2,000,000 - $ 4,999,999 27 43.5 223 8.7 95,245 8.2 

5,000,000 - 	 11,999,999 11 17.8 401 15.7 97,534 8.6 
12,000,000 - 	 39,999,999 9 14.5 444 17.3 244,540 21.6 
40,000,000 and ever - at plus 8 12.9 1,449 56.6 684,386 60.5 

Total 62 100.0 2,560 100.0 1 1 130 1588 100,0 

Table 30. Chain Shoe Stares, by Annual Sale! Volume, Canada, 1989 and 1990 
Tableau 30. Succursales des chalnes do •agasins do chaussures, scion le voltae des ventes annuelles, Canada, 1989 at 1990 

Annual sales volu.e 

Volu.e annual des vent.s 

Storms (.axi.us) 

Nagasins (.axi.u.) 

Sales 

Ventes 

NO. - nbre Z $'OOO Z 

1989: 

Under - hams do $100,000 178 6.8 9,503 0.8 
$100,000 - $199,999 326 12.5 50,248 4.4 
200,000 - 	 299,999 521 20.0 130,193 11.3 
300,000 - 	 499,999 781 30.0 305,258 26.6 
500,000 and over - at plus 797 30.6 653,242 56.9 

Total 2,603 100.0 1,168,444 100.0 

1990: 

Under - MoThs do $100,000 276 10.8 12,464 1.1 
$100,000 - $199,999 257 10.0 40,994 3.6 
200,000 	- 	299,999 497 19.4 123,967 11.0 
300,000 - 	 499,999 742 29.0 290,743 25.7 
500,000 and over - at plus 788 30.8 662,419 58.6 

Total 2,560 100.0 1,130,388 100.0 
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Table 31. Chain Shoe Stores, by Selected Localities, 1989 and 1990 
Tableau 31. Succursales des chalnes de •agasins de chaussures, selon certaines agglo.èretions, 1989 at 1990 

Stores - Magasins Change in sales 
(maxiuu.) Sales - Ventes 1990/1989 

Variation des 
1989 1990 1969 1990 vsntes 1990/1989 

Mo. - nbra 5000 Z 
CANADA 2,603 2,560 1,148,444 1,130,588 -1.6 
Census •etropolitan areas1 . Regions métropolitaines 

do recenseent 1  1 1 931 1,856 942,295 920,224 -2.3 
Calgary, Alta. 	- AIb. 84 84 36,946 38,459 +4.1 
Chicouti.i-Jonquière, Qué. 26 28 11,564 12,183 +5.4 
Edsonton, Alta. - Mb. 113 102 44,785 45,226 +1.0 
Halifax, N.S. 	- N.-E. 44 41 14,906 12,514 -16.0 
Hseiiton, Ont. 56 65 24,477 22,931 -6.3 
Kitchener, Ont. 36 28 13,942 11,359 -18.5 
London, Ont. 55 68 19,675 17,232 -12.4 
Montréal, Qué. 507 502 249,722 250,587 +0.3 
Oshewa, Ont. 14 12 6,715 5,804 -13.6 
Ottawa-Hull, Ont., Qué. 107 99 57,620 56,822 -1.4 
Québec, Qué. 113 113 62,394 64,549 +3.5 
Regina, Seek. 23 20 7,288 7,267 -0.3 
Saint John, N.B. 	- N.-B. 17 16 4,961 4,346 -12.4 
Saskatoon, Seek. 18 18 7,364 6,857 -6.9 
St. Cetharines-Niagera, Dot. 22 19 8,180 6,351 -22.4 
St. 	Johns, Nfld 	- T.-N. 14 14 7,522 7,179 -4.6 
Sudbury, Ont. 14 11 5,158 4,681 9.2 
Thunder Bay, Ont. 8 8 4,017 3,640 -9.4 
Toronto, Ont. 421 385 244,016 229,075 -6.1 
Trois-RiviOres, Qué. 17 21 9,055 9,375 +3.5 
Vancouver, B.C. 	- C.-8. 120 126 58,391 61,988 +6.2 
Victoria, 	B.C. 	- C.-B. 15 23 7,185 9,667 +31.8 
Windsor, Ont. 20 15 9,907 7,691 -22.4 
Winnipeg, Men. 65 58 26,505 24,641 -7.0 
Census agglo.erations 1  - Agglosérations do 

recenseient 1  
Population, 25,000 and over • at plus 371r 377 131,215r 131,896 .0.5 
Bale Co.eeu, Qué. 4 3 1,416 x x 
Berrie, Ont. 12 13 3,755 3,980 +6.0 
Belleville, Dot. 5 5 2,025 2,023 -0.1 
Brentford, Dot. 11 8 3,423 x x 
Brockville, Ont. 3 3 a x x 
Cherlottetown, P.E.I. 	- t.-P.-. 5 5 a a a 
Chatha., Dot. 6 4 2,070 1,282 -38.1 
Chilllwck, B.C. 	- C.-B. 2 3 a 1,081 5 

Cornerbrook, Nfld. - 1.-N. 4 4 a a a 
Cornwall, Ont. 6 5 1,786 1,370 -23.3 
Courtenay, B.C. 	- C.-B. 2 2 a a x 
Drua.ondville, Qué. 11 14 3,757 4,851 +29.1 
Fredericton, H.B. - N.-B. 11 13 3,780 3,853 +1.9 
Granby, Qué. 10 11 4,526 4,662 +3.0 
Guelph, Dot. 10 8 3,293 2,641 -19.8 
Jollette, Qué. 9 14 4,315 5,616 +30.2 
Kauloops, B.C. - C.-B. 6 6 1,683 1,859 10.5 
K.lowna, B.C. 	- C.-B. S 5 2,727 2,217 -18.7 
Kingston, Ont. 13 13 4,776 6.503 +36.2 
Medicine Hat, Alte. - AIb. 4 6 1,302 1,964 50.8 
Midland, Ont. 6 5 1,233 741 -39.9 
I4oncton, N.B. 	- N.-B. 17 19 6,931 7,400 +6.8 
Moose Jew, Seek. 3 2 689 a a 
Nanai.o, B.C. - C.-B. 9 9 2,490 2,693 +8.2 
New Glasgow, H.S. - N.-L 10 10 2,363 2,176 7.9 
North Bay, Dot. 8 6 2,065 1,927 -6.7 
Orillia, Dot. 5 5 1,238 992 -19.9 
Owen Sound, Ont. 3 3 942 1,020 +6.3 
Peterborough, Ont. 10 9 3,582 4,081 +13.9 
Prince Albert, Seek. 4 4 1,264 1.371 +8.5 
Prince George, B.C. 	- C.-8. 5 5 2,418 2,402 -0.7 
Rl.ouskl, Qué. 8 9 3.581 3,117 -13.0 
Rouyn, Qué. 9 5 2,715 1,888 -30.5 
Saint-Hyacintha, Qué. 10 11 3,579 3,897 +8.9 
Salnt-Jean-sur-Rlchelieu, 	Qué. 13 12 5,348 4,751 -11.2 
Salnt-Jéró.e, Qué. 11 11 5,195 5,407 +4.1 
Salaberry-de-Velleyfield, Qué. 7 7 2,613 2,494 -4.6 
Serriia, Ont. 7 6 2,736 2,148 -21.5 
Sault Ste. Marie, Ont. 11 10 2,758 2,275 -17.5 
Sapt-iles, Qué. 3 4 1,169 1,314 12.4 
Shewinigen, Qué. 9 9 3,266 3,260 -0.2 
Sherbrooke, Qué. 25 26 11,691 11,867 +1.5 
Sorel, Qué. 9 11 2,622 2,952 +12.6 
Stratford, Dot. 2 3 a a a 
sydney, N.S. 	- N.-. 9 9 2,526 2,034 -19.5 
Thetford Hines, Qué. 5 5 1,460 1,444 -1.1 
Truro, N.S. 	- N.-. 5 5 913 1,011 +10.7 
Vernon, B.C. 	- C.-B. 3 3 1,020 1,032 +1.2 
Victorlaville, Qué. 6 11 2,953 3,514 +19.0 
ALL other - Teutes Las autres 301r 327 74,929r 78,472 .4.7 

Based on the 1981 Census designations. - D'aprós lee definitions du recensesent do 1981. 
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Women's Clothing Chains 	 ChaInes de magasins de vêtements 
pour dames 





Total Average 

value per store 	RCmunó- 

ration 

Valour Moyonne 

totale par 

magasin 

Cróancos 

actives a 
Ia fin do 

1 annóe 

Table 32. 	Historical Statistics of Wouen's Clothing Chains, Canada, 19751990 
Tableau 32. Statistiques historiques sur les chaines de magasins de vête.ents pour das, Canada, 975• 1990 

Stores 	 Sales 	Salaries 	accounts 

	

and 	outstanding 

Year 	Chains 	Magasins 	 Ventes 	wages 	at year and 

Anne. 	Chaines 	Average 

Max i.ua 

Moyenrie 

Inventory at 

year and for 

stores and 

warehouses 

Stocks a 
la fin do 

l'annie pour 

.agaslns at 

ontrepóts 

No. - nbro $ 1 000 

1975 87 1,491 1,630 471,913 317 83,594 10,835 64,600 

1976 90 1.653 1,755 518,638 314 94,978 9,328 65,868 

1977 95 1,787 1,919 589,314 330 110,105 12,380 86,758 

1978 97 1,919 2,048 681,040 355 125,683 13,192 103,545 

1979 98 2,067 2,193 758,486 367 144,606 14,019 117,963 

1980 100 2,199 2,295 869,398 395 155,733 14,571 135,211 

1981 94 2.615 2,766 1,023,614 391 .. .. 181,234 

1982 120 2,986 3,095 1,189,668 398 .. .. 198,400 

1983 142 3,214 3,355 1,357,167 422 215,418 .. 228,214 

1984 155 3,467 3,659 1,556,522 449 246,939 .. 265,055 

1985 165 3,820 4,056 1,822,605 477 285,600 .. 261,417 

1986 156 4,061 4,258 2,024,732 499 318,743 .. 342,915 

1987 173 4,492 4,694 2,206,392 491 358,655 .. 308,495 

1988 129 4,610 4,840 2,295,132 498 382,467 .. 323,730 

1989 119r 4,736r 5,018r 2,448.280r 517 413,084r 348,504r 

1990 120 4,859 5,086 2,419,002 498 422,465 .. 364,846 

Wo.mn' a C1otPing Chains 

• Sales of women a clothing chains decreased 
by 1.2Z in 1990 to a total of $2.4 billion. 

• The number of chain organizations increased 
to 120 from 119(r) in the previous year. 
The maximum number of locations in operation 
expanded to a total of 5,086 compared with 
5,018(r) in 1989. 

• Average sales per store decreased 	from 
$517,000 in 1989 to $498,000 in 1990. 

• Five of the ten provinces reported lower 
sales compared with the previous year. Sig-
nificant percentage decreases were reported 
in Quebec (-8.4?.) and in Alberta (-2.5Z). 

• Ontario remained the leading province in 
terms of market share, with 41.6? of the 
sales of all womens clothing chains in 
Canada. 

Chalnas de •agasns de vèta.nts pour daas 

• En 1990, les ventes des chaInes de magasins 
do vê*ements pour dames on* diminué de 1,2k 
pour atteindre un total de 2,4 milliards $. 

• Le nombre dentreprises de magasins a suc- 

cursales a augmenté de 119(r) on 1989 1 120 
an 1990. Le nombre maximal de points de 
vents seat accru de 5 018(r) lannée pré-
cédente 1 5 086 on 1990. 

• Le chiffre moyen des ventes par magasin a 
diminué de 517 000 $ an 1989 1 498 000 $ an 
1990. 

• Cinq des dix provinces ont signalé des dimi-
nutions dans 1e volume des ventes 	par 
rapport a lannée prócédente. Lea diminu- 

tions lea plus importantes furent enregis-
trees au Québec (-8,4Z) ct an Alberta 
(-2,5Z) 

• L0ntario dtient toujours la part du marché 
la plus importante, soit 41,6Z des ven-tes da 
toutes les chalnes de magasins de vltements 
pour dames au Canada. 
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Table 33. Wouen's Clothing Chains, Canada, by Province, 1989 and 1990 
Tableau 33. Chaines de pagasins de vOteaents pour da.es, Canada, par province, 1989 et 1990 

Province 

Percentage change 
1990/1989 

1989 	 1990 
Variation an 
pourcentaga 

1990/ 1989 

Canada 

Chainsi • Chainnsl 	 No. 	nbre 	 119r 	 120 

Stores (maxlauu) • Magasins (.axirna) 	 U 	a 	 5,01.8r 	 5,086 

SALES TOTAL VENTES 	 $'OOO 	 2,448,280r 	 2,419,002 	 •1.2 

Newfoundland - Terro-Neuve: 
Chains - Chain.. No. - nbra 21r 21 
Stores (eCxieu.) - Ptagasins (exi.uu) - 90r 98 

Sales - Total - Vent.. 5 1 000 46,526r 46,872 +0.7 

Prince Edward Island - tl.-du-Prince-douard: 
Chains - Cheines No. - nbr. 4 4 
Stores (.axi.u.) - flagesins (eaxl.u.) 10 10 
Sales - Total - Ventes 900 'O 5,125 x x 

Nova Scotia - Nouv.11.-cossa: 
Chains - Chain., No. - nbre 21r 21 
Stores (.axlau.) - Magasin. (.asl.t) 159r 151 
Sales - Total - Ventes $ 1 000 65,224r 64,315 -1.4 

New Brunswick - Nouveau-Brunswick: 
Chains - Chain., No. - nbr. 19r 19 
Stores (.axi.u.) - Magasina (.axl.i.) 12$r 125 
Sales - Total - Vsnt.s V000 54,513r 56,841 +4.3 

Quáb.c: 
Chains - Chaines No. - nbre 64 59 
Stores Cuaxisu.) - Magasin, (.axi.uu) " 1,295 1,215 
Sal.. - Total - V.nt.s 9000 583,917 534,869 8.4 

On tar io: 
Chains - Chain., No. - nbre 71r 74 
Stores (aaxi.t) - flagasins (.axi.uu) 1,805r 1,884 
Sales - Total - Vent., 5000 991,682r 1,006,464 +1.5 

Manitoba: 
Chains - Chaines No. - nbrs 37r 37 
Stores (.axi.u.) - Magasins (.axi) -  205r 208 
Sales - Total - Ventes 6000 94,379r 93,191 -1.3 

Saskatchewan: 
Chains - Chamnes No. - nbrs 23 29 
Stores (.axiuUu) - Magasins (.exi.u.) .'  176 186 
Sales - Total - Vent., 1000 75,436r 76,280 1.1 

Alberta: 
Chains - ChaIn., No. - nbre 42r 40 
Stores (.axi.u.) - 	 tagesins (axiuia) - 640r 637 
Sal., - Total - Vent.. 5'000 280,496r 273,449 -2.5 

British Colu.bie - Colo.bi.-Britennique: 
Chain. - Chain.. No. - nbre 39r 39 
Stores (.axiau.) - flagasins (..xi.u.) 533r 571 
Sal.. - Total - Ventes 5000 250,981r 261,870 +4.3 

Yukon and Northwest Territories - 

Yukon at T.rrltoir.s du Nord-Ou.at: 
Chains - Chain.. No. - nbre - 1 
Stores (.axl.u.) - Magasins (.axi.u.) ' - 1 
Sal.. - Total - Ventes 5000 - x 

1 The aggregate of the nu.bar of chains by province does not add to the Canada total since aeny chains operate in more than one 
province and are counted onc, only at the Canada level. 

1 La so..e des chaines par province no correspond pas au total du Canada du felt quun grand noshre d'.ntre cues opArent dens 
plus dun. province ..is no sont couptóes quune fois au niv.au national. 
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Table 34. Wosen's Clothing Chains, by HIber of Stores Operated, Canada, 1989 and 1990 
Tableau 34. Chaines de eagasins de vétesents pour daees, selon le noubre de magasins exploitOs, Canada, 1989 at 1990 

Muber of stores operated 

P4ombra do sagasins exploltés 

Chains 

Chaines 

- Stores (.exi.ue) 

Hagasins (.xl.j.) 

Sales 

Vontes 

Ho. - nbre 7. No. 	- nbre 7. $000 7. 
1989: 

4 - 	9 stores - .agasins 41 34.5r 258 5.lr 136,452 5.6 
10 - 19 stores - magasins 40 33.6r 569 11.3r 265,937 10.9r 
20 - 49 stores - 	agasins 12 10.lr 324 6.5 130,014 5.3r 50 - 99 stores - segasins hr 9.2r 732r 14.6r 407,394r 16.6r 

100 stores and over - magasins at plus 15 12.6r 3,135 625r 1,508,482r 61.6r 

Total 119r 100.0 5,018r 100.0 2,448,280r 100.0 
1990: 

4 - 	9 stores - .agasins 43 35.8 255 5.0 122,276 5.1 
10 - 19 stores - megasins 36 30.0 503 9.9 251,026 10.4 
20 - 49 stores - 0090sins 15 12.5 400 7.9 167,897 6.9 
50 - 99 stores - •agaslns 10 8.3 745 14.6 367,207 15.2 

100 stores and over - •agasins at plus 16 13.3 3,183 62.6 1,510,597 62.4 

Total izo 100.0 5 1 086 100.0 2 1419,002 100.0 

Table 35. Wouen's Clothing Chains, by Annual Sales Vole, Canada, 1989 and 1990 
Tableau 35. Chalnes do •agasins do vOte.ents pour doses, scion Ic volie des ventes annuelles, Canada, 1989 et 1990 

Annual sales 

Voluos annual 

volu.e 

des ventes 

Chains 

Cheinos 

- Stores (.axi.u.) 

Magesins (exi.u.) 

Sales 

Vntes 

No. - nbr. 7. No. - nbre 7. $000 7. 
1989: 

Under - Moms do $2,000,000 5 4.2 35 0.7 5,962 0.2 
S 2,000,000 - $ 4,999,999 39 32.8r 293 5.8r 118,891 4.9 

5,000,000 - 9,999,999 37 31.lr 573 11.4r 249,512 10.2r 
10,000,000 	- 19,999,999 14 11.8r 360 7.Zr 189,161 7.7r 
20,000,000 - 49,999,999 hr 9.2r 1,069r 21.3r 381,926r 15.6r 
50,000,000 and over - at plus 13 10.9r 2,688 53.6r 1,502,828r 61.4r 

Total 119r 100.0 5,01Br 100.0 2,448,280r 100.0 

1990; 

Under - Mom, do $2,000,000 14 11.7 77 1.5 18,637 0.8 
$ 2,000,000 - $ 4,999,999 51 25.8 275 5.4 96,388 4.0 

5,000,000 - 9,999,999 33 27.5 467 9.2 211,511 8.7 
10,000,000 - 19,999,999 18 15.0 532 10.5 241,219 10.0 
20,000,000 - 49,999,999 10 8.3 915 18.0 325,300 13.4 
50,000,000 and over - at plus 14 11.7 2,820 55.4 1,525,948 63.1 

Total 120 100.0 5,086 100.0 2,419,002 100.0 

Table 36. 	Woson's Clothing Chain Stores, by Annual Sales Voltme, Canada, 1989 and 1990 
Tableau 36. 	Succurales des chalnes do •agasins do v6tosonts pour doses, colon Ic volie dos ventes annuelles, Canada, 1989 

ct 1990 

Annual sales voluae Stores (.axi.u) Sales 

Volu.e annual des vontes Magasins (.exi.u& Ventes 

No. - nbr. 7. 5 1 000 7. 
1989: 

Under - Moms do $200,000 609r 12.1 73,376r 3.0 
$200,000 - $299,999 751r 15.Or 185,216r 7.6r 
300,000 - 	399,999 847r 16.9r 297,158r 12.1 
400,000 - 	499,999 983r 19.6 446,346r 18.2 
500,000 - 	699,999 1,036r 20.6r 621,052r 25.4r 
700,000 and over - at plus 792r l5.8r 825,134r 33.7r 

Total 5,018r 100.0 2,648,28k 100.0 

1990: 

Under - Moms do $200,000 626 12.3 72,824 3.0 
5200,000 - $299,999 802 15.8 198,617 8.2 
300,000 - 	399,999 942 18.5 327,497 15.5 
400,000 - 	499,999 870 17.1 388,833 16.1 
500,000 - 	699,999 1,075 21.1 619,798 Z5.6 
700,000 and over - at plus 771 15.2 811,434 33.5 

Total 5,086 100.0 2,419,002 100.0 
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Table 37. Wo.en's Clothing Chain Stores, by Selected Localities, 1989 and 1990 
Tableau 37. Succursales des chalnes be eagastils be v0teaents pour da.es, selon certaines aggloserations, 1989 at 1990 

Stores - Plagasins Change in sales 
(.aximu.) Sales - Ventes 1990/198 

Variation dos 
1989 1990 1989 1990 ventos 1990/1989 

No. - nbre $000 1 

CANADA 5,018r 5,086 2,40,280r 2 1 419,002 •1.2 
Census •etropolitan areasl • Regions •étropolitaines 

de recenseuent1 3,803r 3,838 1,968,383r 1,932,294 -1.8 
Calgary, Alta. 	- Aib. 237r 237 107,568r 105,522 -1.9 
Chicouti.l-Jonquière, Qué. 48 47 18,065 15,083 -16.5 
Ed.onton, Alto. 	- Aib. 290r 280 131,894r 125,043 -5.2 
Helifex, N.S. 	- N.-. 90r 97 44,002r 41,543 -5.6 
Ha.ilton, Ont. 120r 135 62,554r 63,275 •1.Z 
Kitchener, Ont. 73r 76 39,750r 40,766 +2.6 
London, Ont. 104r 102 54,264r 52,361 -3.5 
Montréal, Qué. 684 619 329,146 305,875 -7.1 
Oshewa, Ont. 25r 27 15,970r 16,551 +3.6 
Ottawa-Hull, Ont., Qué. 217r 222 120,440r 126,801 +3.6 
Québec, Qué. 205 203 99,280 85,997 -13.4 
Regina, Sask. 70 69 31,699r 31,591 -0.3 
Saint John, N.B. 	- N.-8. 33r 34 14,474r 15,164 +4.8 
Saskatoon, Sask. 52 63 26,829r 28,356 +5.7 
St. Catharinas-Niagara, Ont. 41 42 20,856 22,658 8.6 
St. 	John's, Nfld. 	- 1.-N. 54r 55 28,128r 27,596 -1.9 
Sudbury, Ont. 38r 40 18,039r 19,084 +5.8 
Thunder Bay, mit. 22r 23 12,344r 12,701 2.9 
Toronto, Ont. ThOr 813 681,800r 480,065 -0.4 
Trois-Rivières, Qué. 31 30 14,736 13,441 -8.8 
Vancouver, B.C. - C.-B. 313r 328 159,354r 165,786 +4.0 
Victoria, B.C. 	- C.-B. 53 67 26,947r 29,925 11.1 
Windsor, Ont. 47r 48 26,459r 25,187 -4.8 
Winnipeg, Han. 176r 181 83,786r 83,923 +0.2 

Census agglo.erationsl 	Agglosérations be 
recense.entl 

Population, 25,000 and over 	at plus lSér 776 320,714r 318,646 .0.6 
Sale Co.eeu, Qué. 3 4 1,145 1,689 +47.5 
Barn., Ont. Z9r 33 14,722r 15,412 +4.7 
Belleville, Ont. 22r 22 9 1 784r 9,935 +1.5 
Brentford, Ont. 28 28 11,232r 10,268 -8.6 
Brockville, Ont. lOr 11 3,686r 3,913 +6.2 
Charlottetown, P.E.I. 	- !.-P.-. 7 7 a x a 
Chatha., Ont. 23r 23 8,350r 7,784 -6.8 
Chllliweck, B.C. 	- C.-8. 9 10 3,503r 3,836 +9.5 
Cornerbrook, Nfld. - 1.-H. 9 14 4,593 4,832 +5.2 
Cornwall, Ont. lOr 17 7,026r 6,918 -1.5 
Courteney, S.C. - C. -8. 4 4 1,545r a a 
Oru..ondville, Qué. 13 12 2,956 3,427 +15.9 
Fredoricton, N.B. 	- P4.-B. 16 21 8,84.6 10,684 +20.8 
Grariby, Qué. 15 14 6,069 5,016 -17.2 
Gu.lph, Ont. 31r 31 12,682r 13,226 +4.3 
Jollette, Qué. 8 9 2,751 2,619 -4.8 
Ka.loops, B.C. 	- C.-B. 22 23 8,204r 7,932 -3.3 
Kelowna, B.C. 	- C. -B. 15 15 7,622r 8,348 +9.5 
Kingston, Ont. 34r 33 16,731r 16,421 -1.9 
Medicine Hat, Alta. - AIb. 14 13 5,708r 5,422 -5.0 
Midland, ant. 7r S 2,239r 2,237 -0.1 
Noncton, M.S. 	- P4.-B. 39 39 20,968 20,519 -2.1 
Noose Jaw, Seek. 11 11 3,555 3,187 -10.4 
Nanei.o, B.C. 	- C.-B. 25 26 9,784r 9,702 -0.8 
New Glasgow, N.S. - N.-. 9 10 3,687 4,167 +13.0 
North Bay. ant. 23r 24 9,191r 9,365 1.9 
Orillia, Ont. Sr 8 3,281r 3,172 -3.3 
Owen Sound, ant. 15r 15 5,899r 6,207 •5.2 
Peterborough, Ont. 21r 20 9,751r 9,858 +1.1 
Prince Albert, Sesk. 15 15 5,455r 5,203 -4.6 
Prince George, B.C. - C.-B. 18 18 8,238r 8,108 -1.6 
Ri.ouskl, Qué. 15 17 7,105 6,504 -8.5 
Rouyn, Qué. 8 8 2,840 2,780 -2.1 
Saint-Hyacinth., Qué. 17 13 5,307 3,838 -27.7 
Salnt-Jean-sur-Rlchell.u, 	Qué. 17 14 5,481 3,972 -27.5 
Saint-Jórô.o, Qué. 17 15 7,632 6,507 -14.7 
Salaberry-de-Valleyfield, Qué. 6 6 2,461 2,144 -12.9 
Sarnia, Ont. 21r 21 9,203r 9,685 5.2 
Seult Ste. Merle, Ont. 22r 24 10,072r 9,845 -2.3 
Sept-ties, Qué. S 7 1,454 2,078 +42.9 
Shawinigan, Qué. 15 14 4,248 4,370 +2.9 
Sherbrook., Qué. 35 36 14,330 13,120 -8.4 
Sorel, Qué. 7 6 2,015 1,880 6.7 
Stratford, Ont. 2 9 x 3,775 a 
Sydney, M.S. 	- N.-. 15 15 8,394 7,302 -13.0 
Thetford Mines, Qué. 4 4 5,456 5,415 -0.8 
Truro, H.S. 	- N.-. 9 11 3,451 4,551 +31.9 
Vernon, B.C. 	- C.-B. 10 10 4,073r 3,742 -8.1 
Victoriaville, Qué. 10 11 3,267 3,128 -4.3 
All other - Toutes Los autres 459r 472 159,184r 168,066 .5.6 

1 Based on the 1981 Census designations. - 0.près lea definitions du recense.ent d. 1981. 
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Other General Merchandise 
	

Autres chalnes de magasins de 
Chains 	 marchandises diverses 
(variety and general merchandise 

	
(bazars et magasins de marchandises 

stores) 
	

diverses) 





Table 38. 	Historical Statistics of Other General Merchandise Chains, Canada, 1975' 1990 
Tableau 38. Statistiques historiques sur les autres chatnes de magasins de •archandises diverses, Canada, 1975'1990 

Year 

Annóe 

Chains 

Chain.s 

Stores 

Megasins 

Average 

Naxl.uu 

Moyenno 

Sales 

Ventes 

Total value 

Valeur totale 

Average 

per store 

Noyenne 

par magasin 

Salaries 

and wages 

Róu,unó-

ration 

Inventory at 

year and for 

stores and 

warehouses 

Stocks a 
Is fin de 

l'ann4o pour 

eagesins at 

entrepâts 

No. - nbre 5 1 000 

1975 42 2,311 2,400 1,870,690 809 322,932 374,941 

1976 43 2,037 2,448 1,877,930 922 318,881 400,863 

1977 42 1,938 2,035 1,947,159 1,005 322,460 440,669 

1978 40 1,955 2,083 2,077,291 1,063 318,420 533,397 

1979 36 1,977 2,052 2,195,480 1,111 349,188 549,043 

1980 33 2,032 2,088 2,403,486 1,183 388,731 605,847 

1981 32 2,115 2,163 2,560,926 1,211 .. 637,943 

1962 28 2,144 2,200 2,577,379 1,202 .. 588,050 

1983 33 2,240 2,294 2,795,337 1,248 291,676 648,952 

1984 32 2,357 2,457 2,991,460 1,269 321,474 723,069 

1985 32 2,449 2,535 3,204,664 1,309 320,237 755,190 

1986 28 2,383 2,539 3,268,430 1,372 316,625 969,285 

1987 24 2,427 2,518 3,189,269 1,314 266,783 716,344 

1988 27 2,482 2,562 3,259,593 1,313 290,898 739,324 

1989 28 2,437 2,491 3,456,097 1,418 307,094 797,205r 

1990 28 2,861 2,962 3,352,594 1,172 377,418 717,739 

Other (Ieneral Merchandise Chains 
	Autres chalnas de .agasins Us •archandisss 

divers.s 

• Sales of other general merchandise chains in 
1990 decreased by 3.OZ over 1989 levels. 

• The numb.r of chain organizations rsnuained 
unchanged at 28. The rtaximum number of 
stores in operation was higher in 1990, a 
total of 2,962 retail outlets compared with 
2,491 in 1989. 

• Average sales per store decreased by 17.3Z 
to $1.2 million in 1990. 

• All provinces with the exception of New 
Brunswick, Quebec, Manitoba and Alberta re-
ported sales decreases. Significant per-
centage decreases were reported in Saskatch-
ewan (-5.2Z) and Ontario (-4.4Z). 

• Les ventes pour les autres chalnes de nags-
sins de marchandises diverses ont diminué de 
3,OZ par rapport au niveau de 1989. 

• Ic nombre de magasins I succursales est 
dem.uró inchangé 1 28. La nombre maximal de 
magasins an exploitation a augmenté an 1990, 
atteignant un total de 2 962 points de 
yenta, comparativement 1 2 491 an 1989. 

• Ic chiffre moyen des ventes par magasin 
a diminuó de 17,3/ pour atteindre 1,2 mil-
lion $ on 1990. 

• Toutes las provinces I l'exception du Nou-
veau-Brunswick, Québec, Manitoba at Alberta 
ont enregistré des pertes. Lea diminutions 
las plus importantes ont été signalóes an 
Saskatchewan (-5,2?.) at an Ontario (-4,4Z). 
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Table 39. other General Merchandise Chains, Canada, by Province, 1989 and 1990 
Tableau 39. Autres chaines do •agasins do •archandises diverses, Canada, par province, 1989 et 1990 

Pro,, inca 1989 	 1990 

Percentage chanij 
l990/i1 

Variation an 
pourcentage 

1990/1989 

Canada 

Chainsi 	Chatnest Ho. • nbre 28 28 

Stores (.axiat) 	Magasins (iaxiut) U a 2,491 2 1 962 

SALES - TOTAL . VEMTES $'OOO 3,456,097 3 1 352,594 -3.0 

Newfoundland - Terre-H.uve: 
Chains - Chaines Mo. - nbre 9 9 

Stores (maxiu,uu) - Hagasins (.&xl.u.) 162 166 

Sales - total - yenta. S000 x 153,050 x 

Prince Edward Island - 11e-du-Prince-douard: 
Chains 	Chalnes No. - ribre 6 5 
Stores (.axl.uu) - Magasins (axiu) 25 22 

Sales - Total - Ventes $000 22,710 x x 

Nova Scotia - Nouvelle-Ecosse: 
Chains - 	haIn.s No. - nbre 10 10 

Stores (.axi.u.) - tiagasins (.axiva) - 171 185 

Sale. - Total - Ventes $000 235,146 229,209 -2.5 

New Brunswick - Nouveau-Brunswick: 
Chains - Chaines No. - nbre 7 8 

Stores (maxisus) 	- Magasins (.axi.u.) 11 144 

Sales 	Total 	- Ventes 5000 150,5Th 151.002 •0.3 

Québec: 
Chains - Chaines No. - nbra 15 14 

Stores (saxisu.) - Hagesiri. (.axl.u.) 466 657 

Sales - Total - Yenta, $000 542,914 557,275 

Ontario: 
Chain. - Chein.s No. - r,br. 17 16 

Stores (.axl.u.) 	Megasins (.a*l.u.) 834 968 

Sales - Total - Vent.. 8 000 1,451,203 1,386,861 -4.4 

Manitoba: 
Chains - Chain.. No. - nbre 9 8 

Stores (.axl.u.) - Hagasins (.axi,,) " 137 156 
Sales - Totel - Vent.. 5000 140,618 144,634 •2.9 

Saskatchewan: 
Chains - Chain.. Mo. - nbre 10 9 
Stores (.axi.ua) - Magasins (uaxl.u.) '. 174 204 
Sales - Total - Vent., 6000 180,834 171,342 -5.2 

Alberta: 
Chains - Chain.. No. - nbre 10 8 
Stores (Uaxi.u.) - Hagasins (.axl.u.) 203 241 
Sales - Total - Vent., s . 000 251,728 260,109 +3.3 

British Coluobia - Coloebl.-Brltannlque: 
Chains - Chain.. No. - nbr. 10 8 
Stores (.axiau.) - Magasin. (aaxi.uu) 

5400 
186 211 

Sal., - Total - Vent.. 274,612 266,323 -3.0 

Yukon and Northwcst Terrltorie. 2  - 
Yukon et Territoires du Nord-Ouest 5 : 

Chain. - Chaines Mo. - nbre 3 2 

Stores (.ax.t.u.) - Magasins (.axiau.) - 12 8 

Sales - Total - Ventes V000 x x x 

The aggregate of the rxabsr of chains by province does not add to the Canada total since •any chains operate in more than one 
province and are counted onc, only at the Canada level. 
La so..e des chain., par province no correspond pas au total du Canada du felt quun grand noebre d'entre alias opirent dens 

plus dune province •ais no sont co.ptóes qqJune fois au niveau national. 
Se Appendix II. Difference, in Historical Data. 
Voir Appendice II. Divergences dan. 1.s donnó.s chronologiques. 
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Table 60. Other General Merchandise Chains, by Nuaber Of Stores Operated, Canada, 1989 and 1990 
Tableau 40. Autres chalnes do magasins de earchandises diverses, selon Ic noabre do eagasins exploités, Canada, 1989 et 1990 

Numb.r of stores operated 

Nombre de eagasins exploitilis. 

Chains 

Chaines 

Stores 

Magasins 

(.axi.u.) 

(.axi.u.) 

Sales 

identes 

No. 	- nbre 7. No. 	- nbre 1 S 1 000 1 

1989: 

4 - 	9 stores - magaslns 10 35.7 56 2.2 155,168 4.5 
10 - 49 stores - eagasins 11 39.3 311 12.5 400,801 11.6 
50 stores and over - .agasins at plus 7 25.0 2,124 85.3 2,900,129 83.9 

Total 28 100.0 2,491 100.0 3,456,097 100.0 

1990: 

4 - 	9 stores - eagasins 11 39.3 67 2.3 153,389 4.6 
10 - 69 stores - magasins 10 35.7 266 9.0 243,258 7.3 
50 stores and over - •agasins at plus 7 25.0 2,629 88.8 2,955,967 88.2 

Total 28 100.0 2,962 100.0 3,352,594 100.0 

Table 41. Other General Merchandise Chains, by Annual Sales Volu.e, Canada, 1989 and 1990 
Tableau 41. Autres chalnes do •agasins do •archandises diverses, solon le volIme des vontos annuelles, Canada, 1989 at 1990 

Annual sales volu.e 

Voluee annuel des v.ntes 

Chains 

Chalnes 

Stores 

liegesins 

(.axiaua) 

(.axi.u.) 

Sales 

Ventes 

No. - obre 1 No. - nbre 1 S000 1 

1989: 

Under - Moms de $10,000,000 8 28.6 62 2.5 63,120 1.2 
S 10,000,000 - $ 49,999,999 10 35.7 242 9.7 239,505 6.9 

50,000,000 - 	109,999,999 3 10.7 96 3.9 185,697 5.4 
110,000,000 and over - at plus 7 25.0 2,091 83.9 2,987,775 86.4 

Total 28 100.0 21691 100.0 3,456,097 100.0 

1990: 

Under - IloOns d 	$10,000,000 10 35.7 98 3.3 a 
$ 10,000,000 - $ 49,999,999 10 35.7 240 8.1 257,881 7.7 

50 1 000 1 000 - 	109,999,999 2 7.1 45 1.5 a a 
110,000,000 and over - at plus 6 21.4 2,579 87.1 2,924,302 87.2 

Total 28 100.0 2 1 962 100.0 3,352,594 100.0 

Table 42. Chain Other General Merchandise Stores, by Annual Sales Voluae, Canada, 1989 and 1990 
Tableau 42, Succursalas des autras chaines do lagasins do •archandlses diverses, selon le voluae des ventos ennuelles, Canada, 

1989 at 1990 

Annual sales volu.e 	 Stores (.axl.uu) 	 Sales 

Voltae annual des ventes 	 Magasins (.axl.u.) 	 Ventes 

No. - nbra 	 1 	 5'DOO 

1989: 

Under - MoAns do $300,000 
$ 300,000 - $ 599,999 

600,000 - 999,999 
1,000,000 - 1,999,999 
2,000,000 3,999,999 
4,000,000 and over - at plus 

Total 

1990: 

Under - MoAns do $300,000 
S 300,000 - $ 599,999 

600,000 - 999,999 
1,000,000 - 1,999,999 
2,000,000 - 3,999,999 
4,000,000 and over - at plus 

Total 

Retail chain and depaflrnent stores, 1990 
Statistics Canada - Cat. No 63-210 

437 17.5 81,906 2.4 
517 20.8 225,085 6.5 
402 16.1 315,241 9.1 
642 25.8 947,889 27.4 
375 151 991,116 28.7 
118 4.7 894,861 25.9 

2 1 491 100.0 3,456,097 100.0 

722 24.4 132,751 4.0 
662 22.3 287,749 8.6 
371 12.5 290,496 8.7 
702 23.7 1,032,695 30.8 
435 14.7 1,145,941 34.2 
70 2.4 462,962 13.8 

2,962 100.0 3,352,594 100,0 
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Table 43. Chain Other General Merchandise Stores, by Selected Localities, 1989 and 1990 
Tableau 43. Succursales des autres chaines de magasins de .archandises diverses, scion certaines aggio.érations, 1989 et 1990 

Stores - Magasins Change in sales 
(maxi.ua) Sales - Vantes 1990/1989 

Variation des 
1989 1990 1989 1990 ventes 1990/1989 

No. - nbre 5'000 Z 

CANADA 2,691 2,962 3,656,097 3,352,596 •3.0 
Census metropolitan areas1 • Regions métropolitaines 

be recensementi 663 905 1 1 395,809 1,402,237 403 
Calgary, Alta. 	- AIb. 11 18 36,235 36,536 0.8 
Chlcoutl.l-JonquiOre, Qué. 3 6 a a a 
Edaor,ton, Alta. 	- AIb. 26 36 57,183 61,706 +7.9 
Halifax, 	N.S. 	- N.-. 23 35 64,729 63,235 -2.3 
Ha.11ton, Ont. 41 43 83,239 77,273 -7.2 
Kltchen.r, Ont. 23 28 42,609 48,783 +14.5 
London, Ont. 22 28 36,737 37,279 +1.5 
Montréal, Qué. 102 177 150,975 154,366 2.2 
Oshewe, Ont. 12 13 26,718 26,635 -0.3 
Ottawa-Null, Ont., Qué. 31 44 71,538 76,533 +4.2 
Québec, Qué. 21 39 29,253 27,665 -5.4 
Regina, Sask. 6 14 32,442 33,959 +4.7 
Saint John, M.B. - N.-B. 14 17 19,765 19,969 1.0 
Seskatoon, Sask. 8 13 18,714 20,903 +11.7 
St. Catharines-Niagara, Ont. 40 47 55,127 53,684 -2.6 
St. 	John's, Mfld. 	- 1.-N. 7 12 22,911 a a 
Sudbury, Ont. 11 17 21,035 23,097 +9.8 
Thunder Bay, Ont. 6 7 11,616 11,401 -1.9 
Toronto, Ont. 160 189 432,043 417,591 3.3 
Trois-RlviOres, Qué. 3 6 a X a 
Vancouver, B.C. 	- C.-B. 23 47 83,398 88,929 +6.6 
Victoria, B.C. 	- C.-5. 3 9 x 8,884 a 
Windsor, Ont. 17 21 29,953 29,383 -1.9 
Winnipeg, Man. 30 39 53,612 57,384 +7.4 

Census aggloserationsl 	Agglosérattons be 
recenseuent 1  

Population, 25,000 and over 	at plus 275r 324 471,484r 443,985 -5.8 
Bale Co.eeu, Qué. 4 4 9,480 10,096 +6.5 
Berrie, Ont. 7 8 23,287 11,610 -50.1 
Belleville, Ont. 7 7 12,205 12,938 +6.0 
Brartford, Ont. 10 9 14,794 14,580 -1.4 
Brockvllle, Ont. 3 3 6,574 5,551 -15.6 
Cherlottetown, P.E.I. 	- t.-P.-. 7 8 11,349 12,267 +8.1 
Chathee, Ont. 7 7 10,635 9,920 -6.7 
Chilliweck, B.C. 	- C.-5, 3 2 7,896 a a 
Cornerbrook, Nfld. - T.-N. 6 6 12,326 10,559 -14.3 
Cornwall, Ont. 9 8 10,193 9,840 3.5 
Courtenay, B.C. - C.-R. 4 4 x a a 
Oruseondville, Qué. 1 2 a a a 
Fradericton, H.S. 	- P4.-B. 5 9 10,637 10,002 -6.0 
Granby, Qué. 1 2 a a a 
Guelph, Ont. 8 9 13,595 14,048 +3.3 
.lollette, Qué. 3 6 6,951 7,361 5.9 
Ka.loops, B.C. 	- C.-I. 1 3 a a x 
Kelowna, B.C. 	- C.-B. 6 6 8,552 10,639 +24.4 
Kingston, Ont. 11 15 18,530 18,299 -1.2 
Medicine Hat, Alta. - Aib. 3 4 a 4,459 5 

Midland, Ont. 7 6 7,591 7,023 -7.5 
Moncton, N.B. 	- P4.-B. 13 22 15,963 16,369 +2.5 
Mooa Jaw, Sask. 5 3 6,012 4,731 -21.3 
Wanal.o, B.C. 	- C.-B. 2 3 a a a 
New Glasgow, N.S. 	- N.-. 8 11 17,013 16,940 0.4 
North Bay, Ont. 15 14 17,079 15,882 -7.0 
Orillie, Ont. 5 4 15,331 7,702 -49.8 
Owen Sound, Ont. 6 6 6,643 7,458 12.3 
Peturborough, Ont. 12 12 16,986 16,962 -011 
Prince Albert, Sesk. 3 4 4,129 4,652 •12.7 
Prince George, B.C. - C.-B. 3 4 7,265 8,836 21.6 
Ri.ouskl, Qué. 4 6 a a a 
Rouyn, Qué. 4 3 11,536 10,783 -6.5 
Saint-Hyacinth., Qué. 3 6 6,315 6,012 -4.8 
Saint-Jean-sur-Rich.lieu, 	Qué. 3 4 3,362 4,947 +47.1 
Salnt-JOrô.e, Qué. 3 3 a a a 
Saleb.rry-d.-Velleyfleld, Qué. 3 4 a a a 
Sarnia, Ont. 7 9 12,477 13,121 +5.2 
Sault Ste. Marie, Ont. 7 9 15,254 16,690 +9.4 
Sont-tlea, Qué. 2 2 a x a 
Shewinigan, Qué. 6 10 a a a 
Shrbrooke, Qué. 3 6 a a a 
Sorel, Qué. 2 4 a a a 
Stratford, Ont. 3 3 5,813 a a 
Sydney, M.S. 	- N.-. 19 20 31,976 32,199 .07 
Thetford Mince, Qué. 3 6 a a a 
Truro, H.S. 	- N.-. 15 12 12,481 12,180 -2.4 
Vernon, B.C. 	- C.-B. 3 3 ,, 
Victoriavilla, Qué. 4 3 a a a 
All other • Toutes ie* autres 1,573r 1,733 1,588,806r 1,506 1 371 -5.2 

1 Based on the 1981 Census designations. - Oaprs lea definitions du rec.nsseent d. 1981. 
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Table 64. 	Historical Statistics of Departient Stores, Canada, 1975-1990 
Tableau 44, Statistiques historiquas sur las grands •agasins, Canada, 1975' 1990 

Storms Sales Salaros Accounts Inventory at 
and outstanding year end for 

Year 	 Firms 	 Magasins Vantos wages at year end 1  stores and 
warehouses 

Anne. 	 Firmos 	 Average Total Average 
value per store RémunC- Créances Stocks ô 

Maximum ration actives 6 la fin do 
Moyenne Valour Moyenne la fin do l'année pour 

totala par l'anri6o 1  magasins at 
wogasin entrepóts 

No. 	- nbr. $'OOO 

1975 34 580 608 5,828,141 10,049 -. 1,232,296 1,349,476 
1976 32 608 619 6,514,325 10,714 1,236,029 1,313,877 1,614,824 
1977 32 634 644 6,960,460 10,979 1,307,404 1,380,525 1,676,793 
1978 29 662 686 7,790,490 11,768 1,415,179 1,518,782 1,952,433 

1979 28 703 713 8,652,972 12,309 1,521,406 1,631,999 2,202,408 
1980 27 735 752 9,597,256 13,057 1,725,010 1,658,191 2,505,521 
1981 26 773 798 10,295,178 13,318 .. 1,788,145 2,844,203 
1982 25 790 810 10,284,895 13,019 .. 1,755,331 2,003,676 

1983 24 797 809 11,001,426 13,804 1,630,458 1,887,032 2,086,362 
1984 24 802 819 11,576,014 14,434 1,106,457 2,152,727 2,212,156 
1985 18 793 815 12,261,128 15,462 1,706,267 2,396,596 2,465,049 
1986 16 789 807 12,902,694 16,353 2,036,770 2,521,548 2,806,523 

1987 15 819 842 12,951,527 15,814 1,982,657 2,668,759 2,767,744 
1988 14 823 837 13,310,848 16,174 2,001,794 2,954,493 2,670,505 
1989 14 840 860 13,985,600 16,650 1,981,2J.._.. 3,250,429 2,865,109 
1990 14 876 902 14,141,308 16,143 -24221062- 1  3,185,972 2,821,508 

Note: Starting in 1982, the inventory represents the total stocks on hand (reported at 'cost price') at the end of the fires' 
operating periods. Prior to 1982, the inventory was based on the •onthly stocks reported at 'selling price' as of 
Deceaber 31. 

Note: Dopuis 1982, lea stocks représentent i'inventairs an main (dióclari au 'prix coDtant') 6 la fin do l'ennü d'affaires 
d.c entreprises. Avant 1982, ces données provonalent des stocks mensuels déclarés mu • prix do vente' to 31 déco.bre. 

1 Based on the accounts outstanding reported on the .onthly survey for DeCember of each year (so. Statistics Canada Catalogue 
no. 63-002). 

1 Solon los criances actives d6clar86m pour l'enquêt. ..nsu.11e pour dóc..bre do chaque anne. (consulter 1. no 63-002 au 
catalogue) 

Table 65. 	Historical Statistics of Sales of Dapartoent Stores, as a Percentage of Total Retail Trade, Canada, by Province 
19Th' 1990 

Tableau 65. 	Statistiques historiques Sw los ventes des grands •agasins, par rapport 6 l'ensable du coerco do detail, 
Canada, selon Is province, 1975-1990 

New- Prince Nova New British 
found Edward Scotia Brunswick Coluia 

Year land Island 
Canada Québec Ontario 	Manitoba Saskat- 	Alberta 

Anne. Terre- tIe-du- Nou- Nouveau- ch.wen Coloabi.- 
Neuve Prince- veil.- Brunswick Britannique 

douard Ecosse 

per cent - pourc.nta. 

1975 11.4 8.3 14.2 9.0 8.9 8.7 11.4 15.6 7.2 16.1 15.3 
1976 11.5 7.9 15.2 9.0 9.1 9.0 11.5 15.7 7.2 15.9 14.9 
1977 11.3 7.8 15.1 9.1 9.3 8.5 11.4 15.9 1.6 15.5 14.5 
1978 11.3 7.5 14.4 8.8 9.3 8.5 11.4 15.8 7.5 15.4 14.9 

1979 11.2 1.7 14.5 8.5 9.2 8.2 11.4 15.7 7.5 14.9 15.4 
1980 11.4 7.6 14.6 8.8 9.1 8.3 11.2 15.1 7.5 14.2 15.3 
1981 10.9 7.3 14.2 8.9 9.0 8.0 10.7 14.5 7.4 13.9 15.0 
1982 10.5 6.9 14.6 8.9 8.9 7.6 10.2 14.0 7.4 13.7 14.6 

1983 10.3 6.6 14.3 9.1 8.7 7.6 10.1 13.7 8.0 13.5 14.4 
1964 9.9 6.7 13.5 8.8 8.7 7.3 9.5 13.2 8.4 12.9 13.5 
1985 9.5 6.6 12.6 8.5 8.2 7.2 9.1 11.8 8.1 11.8 12.8 
1986 9.2 6.4 12.3 8.7 7.8 6.9 9.1 11.5 7.8 11.4 12.4 

1987 8.4 5.5 12.8 8.3 7.5 6.3 8.8 10.4 7.5 10.0 10.5 
1988 8.0 5.2 12.6 8.0 7.3 6.1 8.6 9.6 7.2 9.2 9.6 
1989 7.4r 4.9r 11.4r 7.5r 6.7r 5.5r 	8.Or 8.9r 6.8r 8.2r 8.4r 
1990 7.3 5.9 10.6 7.6 6.6 5.6 8.0 9.2 7.2 7.9 8.1 

Note: Between 1986 and 1989, British Columbia did not include Yukon and Northwest Territories, however data prior to 1985 and 
for survey year 1990 include Yukon and Northwest Territories. 
See Appendix II for explanation of adjust..nts to the data. 

t4ota: Entre 1986 at 1989, los données do In Colombie-Britannique no coupreniiaisnt pea 10 Yukon at los Territoires du Nord-Duest, 
toutofois les donnée. avant 1985 at pour l'année 1990 coeprennent 1. Yukon at las T.rrttoires do Nord-Ouest. 
Voir l'appmndice II pour l'explication dos modifications apportéea flux donné.s. 
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Table 46. Oepartesnt Stores, Canada, by Province, 1989 and 1990 
Tableau 46. Grands .agasins, Canada, par province, 1989 at 1990 

Percentage change 
1990/1989 

Province 	 1989 	 1990 
Variation an 
pourcentage 

1990/1989 

Canada 

Firusi • Firuesi No. • nbre 14 14 

Stores (eaxii) 	Magasins (aaxius) a 	a 860 902 

SALES 	TOTAL 	VENuS $'OOO 	13,985,600 14,141,338 	 .1.1 

Newfoundlend - Terre-Neuve: 
Fir.s - Fir..! No. - nbre 5 5 
Stores (.axl.u.) - Plagasins (maxi.u.) 12 19 

Sale. - Total - Ventas S'OOO 168,077 207,382 	 +23.4 

Prince Edward Island - tl. -du-Prince - douard: 
Fire. - Fir.es No. - nbre 4 4 
Stores (.axi.u.) - Magasins (.axl.t) 6 6 
Sales - Total - Ventes S'OOO 90,473 x 	 x 

Nova Scotia - Nouv.11e-Eco.se:  
Fiers - Fir... No. 	nbre 7 7 
Store! (.axl.u.) - Magasins (.axi.t) - 	- 39 41 
Sales - Total - Ventes V000 469,834 470,763 	 +0.2 

New Brunswick - Nouveau-Brunswick: 
Fires - Fir... No. - nbr. 6 6 
Stores (.axl.u.) - Magasin. (.axiwa) 31 31 
Sales - Total - Ventes S000 318,191 320,560 	 +0.7 

Fires - Fir... No. - nbre 10 10 
Store! (.axi.) - Maga.ins (.axi.u.) 

$400 
161 166 

Sales - Total - Ventes 2,603,184 2,658,869 	 +2.1 

Ontario: 
Fir.. - Fir..s No. - nbre 10 10 
Store. (.axi.t) - M,ga.in. (.axi.a) 346 357 
Sales - Total - Vent.. $'OOO 5,851,800 5,826,475 	 -0.4 

Manitoba: 
Fir., - Fir.es Mo. - nbr. 6 6 
Stores (.axi.) - Magasins (eaxi.u.) - 55 58 
Sale. - Total - V.ntes S'OOO 590,271 602,472 	 +2.1 

Saskatchewan: 
Fires - Fir..s No. - nbrs 6 6 
Stores (.axi.u.) - Ptagaslns (.axi.ta) 32 35 
Sales - Total - Vent.s S 1 000 395,323 412,314 	 .4.3 

Alberta: 
Fir. 	- Fir... No. - nbr. 7 7 
Stores (.axi.u.) - Magasin. (.aximue) - 

S400 
93 98 

Sales - Total - Vent.. 1,551,592 1,566,620 	 +1.0 

British Colu.bia - Colo.bie-Erltanniqu.: 
Fir.. - Firews No. - nbre 7 7 
Stores (.axi.u.) - Magasins (.axleia) 

$400 
105 110 

Sal.s - Total - Ventes 1,946,855 1,978,211 	 1.6 

Yukon and Northwest Territories' - 
Yukon at Territoires dii Nord-Ouest 2 : 

Fires - Flr.as No. - nbre - 1 
Stores (.exieu.) - Magasin. (.axleus) - 1 
Sales - Total - Verites 61000 - 

I The aggregate of the nu.b.r of fir.s by province does not add to the Canada total since aeny fir.s operate in .ore than one 
province and are counted once only at the Canada level. 
La some des fir.es per province no correspond pas au total dii Canada dii felt qufun grand no.bre dentre silas operant dens 
plus dune province eals no sont co.ptées qu'una fois au niveeu national. 

2 See Appendix II. Differenc.i in Historical Data. 
2 Voir App.ndice II. Divergence, dens iss donnée. chronologiques. 
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Table 47. Departeent Stores, by Ntber of Outlets, Canada, 1989 and 1990 
Tableau 47. Grands magasins, scion Ic noabre do points de vente, Canada, 1989 at 1990 

Number of stores operated Firms - Stores (maximum) Sales 

No.bre cia magasins exploitós Flr.as Magasins (.ax$mUm) Ventes 

No. - nbre Z No. - nbre 1 $000 X 

1989: 

- 49 stores - sagasins 7 5010 75 8.7 1,478,575 10.6 
50 stores and over - eagasins at plus 7 50.0 785 91.3 12,507,025 89.4 

Total 14 100.0 860 100.0 13,985,600 100.0 

1990: 

1 - 49 stores - •mgasins 	 7 	 50.0 	 77 	 8.5 	 1,400,767 	 9.9 SO stores and over - .agaslns at plus 	 7 	 50.0 	 825 	 91.5 	 12,740,542 	 90.1 

Total 	 14 	100.0 	 901 	100.0 	14,141,308 	100.0 

TabLe 48. Departoent Stores, by Annual Sales Volte, Canada, 1989 and 1990 
Tableau 48. Grands •agasins, salon le volia des ventes annuolles, Canada, 1989 at 1990 

Annual sales volu.e 

Volume ervxjej des verites 

Firms 

FIr.es 

Stores 

Magasins 

(iaximu.) 

(.axi.u.) 

Sales 

Ventes 

No. - nbre 1 No. - nbre 1 $'OOO 1 

1989: 

Under - Ploins dø $999,999,999 8 57.1 128 14.9 2,050,573 14.7 
$999,999,999 and over - at plus 6 42.9 732 85.1 11,935,027 85.3 

Total 14 100.0 860 100.0 13,985,600 100.0 

1990: 

Under - P$oins d. *999,999,999 8 57.1 128 14.2 1,968,563 13.9 
$999,999,999 and over - at plus 6 42.9 774 85.8 12,172,746 86.1 

Total 14 100.0 902 100.0 14,141,308 100.0 

Table 49. Departoent Store Outlets, by Annual Sales Volime, Canada, 1989 and 1990 
Tableau 49. Points do yenta des grands •agasins, scIon Ic voiime dcl ventes annuelles, Canada, 1989 ct 1990 

Annual 5.1,5 volume 

Volume annual des ventas 

Stores (.aximu.) 

Megasins (.axl.u.) 

Sales 

Vantes 

No. - nbr. 1 

1989: 

Under - Moms do $5,000,000 81 9.4 260,035 1.9 
$ 5,000,000 - $ 9,999,999 210 24.4 1,670,867 11.9 
10,000,000 - 	19.999,999 387 45.0 5,362,791 38.3 
20,000,000 - 	49,999,999 157 16.3 4,681,516 33.5 
50,000,000 and over - at plus 23 2.9 2,010,391 14.4 

Total 	 860 	 100.0 	 13,985,600 	 100.0 

1990: 

Under - Iioins de *5,000,000 82 9.1 268,743 1.9 
S 5,000,000 - $ 9,999,999 236 26.2 1,856,328 13.1 
10,000,000 - 	19,999,999 406 45.0 5,644,638 39.9 
20,000,000 - 	49,999,999 153 17.0 4,456,099 31.5 
50,000,000 and over - at plus 25 2.8 1,915,500 13.5 

Total 902 100.0 14,141,308 100.0 
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Table 50. Nlaber and Sales ol Departaent Store Outlets, by Physical Size and Sales Per Square Metre (Foot), Canada, 1989 

and 19901 

Sales per square metre (foot) 

Ventee par metre (pied) cerrC 

Size of store in square metres (feet) 
Under - Moms de 	 $1,000 - $1,299 	$1,300 - $1,599 

	

Total 	 $1,000 ($93) 	 ($93 - $121) 	 ($121 - $149) 

	

No. - nbre 	$'OOO 	Mo. - nbra 	S'OOO 	No. - obre 	$000 	No. - nbre 

1989: 

Total 	 816 13,700,1(.4 	 14 	58,886 	 58 	486,591 	 107 

Under - 5 000 (53,820) 234 1,814,161 6 14,248 17 71,027 	 26 
16 

5 000 - 5999 (53,820 - 64,573) 150 1,679,791 3 14,641 8 48,365 
6 

6 000 - 6 999 (64,584 - 75,337) 82 1,277,212 - - 4 32,941 
9 

7 000 - 7 999 (75,348 - 86,101) 58 923,243 3 15,721 5 43,244 

8 000 - 8 999 (86,111 - 96,865) 68 1,241,839 1 3,650 6 58,011 	 10 

9 000 - 9 999 (96,875 - 107,629) 66 1,435,770 - - 7 75,366 	 14 

10 000 (107,639) and over 158 5,328,128 1 10,626 11 157,637 	 26 

1990: 

Total 	 837 13,711,864 	 19 	86,749 	 50 	449,930 	 115 

Under - 5 000 (53,820) 243 1,882,052 10 24,476 11 40,111 27 

5 000 - 5 999 (53,820 - 64,573) 156 1,755,161 1 3,661 8 46,979 15 

6 000 - 6 999 (64,584 - 75,337) 84 1,321,680 - - 4 30,730 7 

7 000 - 7 999 (75,348 - 86,101) 58 913,401 2 12,717 5 42,733 10 

8000 - 8999 (86,111 - 96,865) 70 1,250,318 2 10,480 4 37,517 16 

9 000 - 9 999 (96,875 - 107,629) 65 1,360,421 2 17,423 5 56,126 12 

10 000 (107,639) and over 161 5,228,831 2 11,992 13 195,734 28 

per cent 	pourcentage 

1989: 

Total 100.0 100.0 1.7 0.4 7.1 3.6 13.1 

Under - 5 000 (53,820) 100.0 100.0 2.6 0.8 7.3 3.9 11.1 

S 000 - 5 999 (53,820 - 64,573) 100.0 100.0 2.0 0.9 5.3 2.9 10.7 

6 000 - 6 999 (64,584 - 75,337) 100.0 100.0 - - 4.9 2.6 7.3 

7 000 - 7 999 (75,348 - 86,101) 100.0 100.0 5.2 1.7 8.6 4.7 15.5 

8 000 - 8 999 (86,111 - 96,865) 100.0 100.0 1.5 0.3 8.8 4.7 14.7 

9 000 - 9 999 (96,875 - 107,629) 100.0 100.0 - - 10.6 5.2 21.2 

10 000 (107,639) and over 100.0 100.0 0.6 0.2 7.0 3.0 16.5 

1990: 

Total 100.0 100.0 2.3 0.6 6.0 3.3 13.7 

Under - 5 000 (53,820) 100.0 100.0 4.1 1.3 4.5 2.1 11.1 

5 000 - 5 999 (53,820 - 64,573) 100.0 100.0 0.6 0.2 5.1 2.7 9.6 

6 000 - 6 999 (64,584 - 75,337) 100.0 100.0 - - 4.8 2.3 8.3 

7 000 - 7 999 (75,348 - 86,101) 100.0 100.0 3.4 1.4 8.6 4.7 17.2 

8 000 - 8 999 (86,111 - 96,865) 100.0 100.0 2.9 0.8 5.7 3.0 22.9 

9 000 - 9 999 (96,875 - 107,629) 100.0 100.0 3.1 1.3 7.7 4.1 18.5 

10 000 (107,639) and over 100.0 100.0 1.2 0.3 8.1 3.7 17.4 

Exciuds those outl.ts opn.d for only part of the year and locations of flr.s which did not report floor area data. 
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Tableau 50. Noebre de points do vente des grands lagasins el leurs ventes, solon l.a taille at les ventos, par •ètre (pled) 
carré, Canada, 1989 at 19901 

Sales per square metre (foot) 

Vantes per •ètre (pied) carró 	 Taille du magasin an metros (pieds) 
carrCs 

	

$1,300-S1 .599 	$1,600 - $1,999 	 $2,000 - 52 1 999 	 $3,000 ($279) 

	

($121 - $149) 	 ($149 - $186) 	 ($186 - $279) 	 and over - at plus 

	

S000 	No. - nbr. 	 5'OOO 	No. - nbre 	S'OOO 	No. - nbra 	$'OOO 

1989: 

1,242,200 204 2,675,468 329 5,563,987 104 3,673,010 Total 

152,861 55 371,391 114 1,019,369 16 179,264 Ptoins de 5 000 	(53,820) 
127,537 41 401,964 12 900,047 10 187,237 5 000-5 999 (53,820-64,573) 
57,925 23 269,842 36 554,337 13 362,168 6 000-6 999 (64,584-75,337) 
98,099 15 198,518 16 280,433 10 287,227 7 000-7 999 (75,348-86,101) 

118,956 16 232,558 24 461,185 11 367,478 8 000-8 999 (86,111-96,865) 
195,242 13 225,499 21 472,090 11 467,574 9 000-9 999 (96,875-107,629) 
491,580 41 969,696 46 1,876,526 33 1,822,062 10 000 (107,639) at plus 

1990: 

1,336,901 216 2,752,830 338 5,794,039 99 3,291,414 Total 

148,855 67 469,058 108 990,958 20 208,595 I4oins do 5 000 (53,820) 
118,211 47 458,069 76 953,219 9 175,022 5 000-5 999 (53,820-64,573) 
67,718 19 224,904 40 622,729 14 375,599 6 000-6 999 (64,584-75,337) 

109,737 16 212,748 17 298,132 8 237,334 7 000-7 999 (75,348-86,101) 
196,334 12 175,463 26 501,291 10 329,232 8 000-8 999 (86,111-96,865) 
163,670 14 237,859 22 471,254 10 414,088 9 000-9 999 (96,875-107,629) 
532,376 41 974,729 49 1,956,456 28 1,551,544 10 000 (107,639) at plus 

per cant - pourcontee 
1989: 

9.1 25.0 19.5 40.3 40.6 12.7 26.8 Total 

8.4 23.5 20.8 48.7 56.2 6.8 9.9 MoOns do 5 000 (53,820) 
7.6 27.3 23.9 48.0 53.6 6.7 11.1 5 000-5 999 (53,820-64,573) 
4.5 28.0 21.1 43.9 43.4 15.9 28.4 6 000-6 999 (64,584-75,337) 

10.6 25.9 21.5 21.6 30.4 17.2 31.1 7 000-7 999 (75,348-86,101) 
9.6 23.5 18.7 35.3 37.1 16.2 29.6 8 000-8 999 (86,111-96,865) 

13.6 19.7 15.7 31.8 32.9 16.7 32.6 9 000-9 999 (96,875-107,629) 
9.2 25.9 18.2 29.1 35.2 20.9 34.2 10 000 (107,639) at plus 

1990: 

9.7 25.8 20.1 40.4 (02.3 11.8 24.0 Total 

7.9 27.6 24.9 44.4 52.7 8.2 11.1 Moms do 5 000 (53,820) 
6.7 30.1 26.1 48.7 54.3 5.8 10.0 5 000-5 999 (53,820-64,573) 
5.1 22.6 17.0 47.6 47.1 16.1 28.4 6 000-6 999 (64,584-75,337) 

12.0 27.6 23.3 29.3 32.6 13.8 26.0 7 000-7 999 (75,348-86,101) 
15.7 17.1 14.0 37.1 40.1 14.3 26.3 8 000-8 999 (86 1 111-96,865) 
12.0 21.5 17.5 33.8 34.6 15.4 30.4 9 000-9 999 (96,875-107,629) 
10.2 25.5 18.6 30.4 37.4 17.4 29.7 10 000 (107,639) at plus 

N'englobe pas las .agasins exploitCs tine portia do l'onnéo seule.or,t, ni cux apportenant a dos eritr.prlsos qui n'ont pee 
dóciarC do chiffres sur Ia suparficia. 
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Table 51. Departient Store Sales, by Departeent, Canada, 1989 and 1990 
Tableau 51. Ventes des grands .agasins, par rayon, Canada, 1989 et 1990 

Sales 	 Chanqc, 

Depart.ent 	 1990/11)5 
Y.ntes 

Rayon 	 ____________________________ 	 Variation 

No. 	 1989 	 1990 	 1990/1989 

1 	lJo.en's and .lsses' dresss, housedresse., aprons and unifor.s - 196,778 154,148 - 21.7 
Robes, robes de sénaga, tabliurs at uniforiuos pour da.as 
at jeunes files 

2 	Woa.ns and sises' coats and suits - Manteaux at ti11eur. 195,150 200,139 +2.6 
pour dewas at jeunes flues 

3 	Wo.ens and .issas 	sportswear - Vête..nts sports pour do..s 956,369 1,006,128 +5.2 
at jeunes flues 

4 	Furs - Fourrures 26,112 18,252 -30.1 

S 	Infants' and children's wear and nursery .qulp..nt - Véteants 519,534 578,233 +11.3 
pour bóbás at enfants at articles de cha.bres d'enfants 

6 	DIn.' and teenage girls' wear - Vite.ents du fillettes at 227,695 222,360 -2.3 
d • adolascentes 

7 	LIngerie and wo.en's sie.pweer - Lingerie at vit...nts de nuit 257,878 263,169 +2.1 
pour da.es 

8 	Intiwate apparel - Sous-vitawants 195,001 211,455 +8.4 
9 	Millinery - Chapsaux 22,863 22,371 -2.2 

10 	Macen's and girls' hosiery - 555 pour das at fillette. 170,794 173,905 +1.8 
11 	Wo.ans and girls' gloves, aitts and accessories - Santa, 230,289 230,164 -0.1 

aoufles at articles da parure pour da.es at fillattas 
12 	Io.eos, sisses 	and children's footwear - Chaussure. 343,164 355,031 +3.5 

pour da.es, jeunas lilies at anfants 
13 	Plea's clothing - Vitements pour hoe... 308,120 282,115 8.4 
14 	Men's furnishings - Articles d'habille..nt pour hoe..s 960,737 970,830 +1.1 

15 	Boys' clothing and furnishings - Vôte.ents at articles 260,313 249,966 -4.0 
d'habille..nt pour garSons 

16 	lien's and boys 	footwear - Ch.ussur.s pour ho..ea at 201,721 196,973 -2.4 
garcons 

17 	Food and kindred products - Produits ali.entaire. at 340,691 373,079 +95 
connaxas 

18 	Toilatries, cosuetics and drugs - Articles de toilette, 896,218 952,462 63 
cosuatiques at .édlca.ents 

19 	Photographic equip.ant and supplies - App.r.11. at 134,339 134,363 -- 
fournitures photogrephiques 

20 	Piece goods - Tissus 6 In pièce 41,313 35,264 -14.6 
21 	Linens and do..stics - Litarie at linge de .aison 524,276 561,109 +7.0 

22 	Seeliwares and notions - Menus articles 127,509 124,132 -2.6 
23 	ChIna and glassware - Porcelain, at verrerl. 226,044 222,638 -1.5 
24 	Floor coverings - R.vit...nts de plancher 173,951 161,116 -7.4 

25 	Draperies, curtains and furniture covering. - Tentur.., 185,573 177,297 -4.4 
rideaux at housses 

26 	Leaps, pictures, .irrors and all other ho.. furnishings - 120,282 127,727 •6.2 
La.pes, tableaux, .lroIrs at autras articles d'sub1e.ent 
pour Ia .aison 

27 	Furniture - Meuble. 701,650 673,827 -4.0 
28 	Major appliances - Cro. epparell. .ón.gers 627,549 587,417 -6.4 

29 	Television, radio and music - Tèlévision, radio at .u.lque 660,407 679,024 2.8 
30 	Housewares and s.all electrical appliance. - Article. da 503,872 522,825 +3.8 

.ónaga at petits appareils ilectriqu.s 
31 	Hardware, paint, wallpaper, etc. - Quincaill.rl., p.intur., 442,137 426,351 -3.6 

papier-tenture, etc. 
32 	Pluablng, heating and building .ateriels - Materiel de 141,697 130,392 -11.7 

plo.berie, chauffage at construction 
33 	Jewellery - Bijouterie 311,830 304,675 -2.3 
34 	Toys and gewes - Jouats at jeux 383,692 407,198 +6.1 
ss 	sporting goods and luggage - Articles do sport at valises 524,666 525,264 +0.1 

36 	stationery, books and .egazin.. - Pepeterie, livres at revues 416,323 421,356 +1.2 
37 	Casolin., oil, auto accessories, repair. and .upplia. - 156,671 162,903 +4.0 

Essence, huila, accessoires d'auto.obile, rCp.ration 
at fournitures 

38 	Meals and lunch.s - Rapes at cae.e-croGte. 260,729 257,300 -1.3 
39 	Repairs and services - S.rvices at travaux de reparation 33.9,242 341,814 +0.8 
40 	All other depart..nts - lous lea eutras rayon! 666,613 696,541 +4.5 

41 	All departients 	Total • Tous los rayons 13,985,600 14,141,308 .1.1 
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Table 52(a). Major and Junior Department Stores, Floor Area Accessible to the Public (square •etres), Canada, 1988.19901 
Tableau 52(a). Grands magasins traditionnels et populaires, selon la superficie accessible ala public (metres carrés), Canada, 

1988- 1990' 

Firms 	Number of Total Floor Median Percentage 
locations sales area sales per change median 

Type of dopart.ent store square sales per 
metre square metre 

Genre do grand magasin 	 Firees 	Noubre de Vontes Superficie Ventes Variation an 
points de totales aédianes pourcontage 

yenta par metre ventes médianes 
carri par .âtro carré 

No. - nbre 5000 12 S 7 

1988: 

All locations 	Total 	Ensemble 
es points de vente 14 813 13 1 159 1 551 6 1 112,167 1 1 982 .5.4 

1989: 

All locations 	Total 	Ensemble 
des points do vente 14 816 13,700,144 6,106,773 2,046 .3.2 

1990: 

All locations • Total • Ensemble 
des points do vente 14 837 13,711,863 6,220,462 2,037 .0.4 

Major department stores - Grands 
magasins tradltlonnels 9 322 7,164,563 3,215,395 2,090 -5.0 

Junior depart.ent stores - Crands 
magasins populaires 5 515 5,947,300 3,005,068 2,000 - 

Table 52(b). Major and Junior Department Stores, Floor Area Accessible to the Public (square feet), Canada, 1988-1990k 
Tableau 52(b). Grands •agastns traditionnels at populatres, scion Ia superficie accessible au public (plods Barns), Canada, 

1988- 1990L 

Fires Number of Total Floor Median Percantag. 
1octioni sales area sa1s per change ..dlan 

Type of department store square sales per 
foot square foot 

Genre de grand magasin Flr..s Noebre de Vantes Superficle Vantes Variation an 
paints de totales médianes pourcentage 

vente per pled vsntes uidianes 
carrC par pied carrC 

No. - nbre S 1 000 ft 2  - pi 2  $ 7 

1988: 

All locations . Total 	Ensemble 
des points do vente 16 81,3 13,159,551 65,722,221 184 .5.1 

1989: 

All locations . Total . Ensemble 
des points as yenta 14 BIb 13,700,144 65,664,227 190 4.3 

1990: 

All locations 	Total . Ensemble 
des points do vente 14 837 13,711,86.3 66 1 886 1 689 189 -0.5 

Major department stores - Grands 
.agmsirts tradltlonn.ls 9 322 7,764,563 34,514,135 194 -5.4 

Junior department stores - Grands 
eagasins populalres S 515 5,947,300 32,312,554 186 - 

Excludes those outlets opened for only part of the year and loctlons of fires which did not report floor area data. 
Nenglobe pas les .agsslns exploltés une partle de Panné. seuleeent, ni ceux appartenant a des entreprlses qul n'ont pas 
déclaré de chiffres sur la superficie. 
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Table 53. Major and Junior Departient Stores, Canada, by Provtnce, 1988 1990 

- Newfoundland Prince Nova Ne 
Edward Scotia 8runswic 
I si and 

Type of departeent store Canada Johoc 

Terre-Neuve tie-du- Nouveile- Nouveau- 
Prince- ecosse Brunswick 
douard 

nu.ber of stores - noebro d. •agasins 

1988: 

Total, all stores 837 12 6 37 28 156 

1989: 

Total, all stores 860 12 6 39 31 161 

1990: 

Total, all stores 902 19 6. 41 31 166 

Major d.part.ent stores 343 3 1 10 5 56 

Junior d.pertwt stores 559 16 5 31 26 110 

Percenta. change 1990/1989: 

Total, all stores .4.9 .58.3 .5.1 .3.1 

Total sales 

V.nt.s totales 

thousands of dollars 	- silliers de dollars 

1988: 

Total, all stores 13 1310 1848 162,446 89,387 653,850 302,964 2,548,740 

1989: 

Total, all stores 13,985 1600 168,076 90,473 469,834 318,191 2,603,183 

1990: 

Total, all stores 14,141,308 207,382 x 470,76.3 320,560 2 1 658 1869 
Major d.pertaent stores 7,914,798 a a 154,220 a 1,426,516 

Jixiior d.p.rt..nt stores 6,226,511 a a 316.543 a 1,232,353 

P.rc.nteg. change 1990/1989: 

Total, all stores .1.1 .23.4 x 40.2 .0.7 .2.1 

S.. Appendix II, Differences in historical Data. 
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Tableau 53. Grands aagasths traditionnels et populaires, Canada, par province, 1988-1990 

British Yukon and 
Columbia Northwest 

Territories' 
Ontario 	Manitoba 	Saskatchewan Alberta Genre do grand aegasin 

Colo.bie- Yukon at 
8ritnnique Territoiros du 

Nord-Ouest' 

Nuabar of stores - Nombre d. 059asins 

1988: 

330 	 34 	 32 95 	 107 - Ensemble des magasins 

1989: 

346 35 32 93 105 Ense.ble des •agasins 

1990: 

357 38 35 98 110 1 	Ensble des •agasins 

136 14 13 51 54 - 	Grands magasin. traditionoel. 

221 24 22 47 56 1 	Grands sagasins populaire. 

Var 1t ion on pourcentage 1990/1989: 

43.2 	+8.6 	 49.4 	45.4 	 +4.8 	 ... 	 Ensemble des •agasins 

Total 5.1.5 

Vent., total.s 

thousands of dollars - .iliiors do dollars 

1988: 

5,524,673 573 1 581 396,521 1,472,643 1,786,066 • 	Snse.ble des •egasins 

1989: 

5 1 851 1 800 590,271 395,323 1,551,592 1,946,855 - 	Ensemble des •agasins 

1990: 

5,826,475 602,672 612,314 1,566,620 1,978,211 x 	Ensemble des •agasins 

3,245,410 362,837 a 1,035,559 1,357,685 - 	Grands .agasins tredltionn.ls 

2,581,065 259,635 a 531,061 620,526 x 	Grands .agasins populair.s 

Variation an po&irc.ntege 1990/1989: 

-0.6 .2.1 .4.3 .1.0 .1.6 . 	Ensemble des •agasins 

1 Voir App.ndlc. II. Divergences dens los donsió.s cl,ronologiqu.s. 
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Table 54. Major and Junior Departoen't Stores, by Selected Metropolitan Areas, 1988' 1990 

Total of Metro- 
selected politan 

metro- areas as a 
politan percentage 

areas of Canada 	Calgerv 	Ed.onton 	Hamilton 	London 
Type of depert..nt store Canada 

Total des Regions 
regions .itropoli- 

mCtropo- tames per 
litaines rapport au 

énu.óróms Canada 

Nu.ber of stores - No.bre de .agasins 

z 
1988: 

Total, all stores 837 	 439 52.4 	 30 	 39 	 25 	 15 

860 	 451 	 52.4 	 29 	 39 	 26 	 17 

902 462 51.2 29 	 39 24 	 17 
343 223 65.0 15 	 22 14 	 7 
559 239 42.8 14 	 17 10 	 10 

.6.9 •2.4 ... • 	 . - 

Total sale. - V.nt.s total.. 

S•000 5000 X thousands of dollars - ijiliers de dollars 

13,310 1 848 	8,478,603 
	

6.3,1 	568,776 	645,876 	405,708 	251,919 

13,985,600 	8,873,817 
	

63.6 	600,709 	684,401 	627,394 	270,041 

14,141,308 8,800,775 62.2 587,860 681,603 415,238 273,637 
7,914,798 5,920,731 74.8 427,186 464,381 296,708 134,601 
6,226,511 2,880,043 46.3 160,674 217,222 118,530 139,036 

41.1 .0.8 ... '2.1 .0.2  

Average sales per location - V.nte. •oyennes  par magasin 

$000 $000 Z thousands of dollar. - •illi.rs de dollars 

1989: 

Total, all stores 

1990: 

Total, all stores 
Major depart..nt stores 
.Ainior daert.ent star.. 

Percentage change 1990/1989: 

Total, all stores 

1988: 

Total, all stores 

1989: 

Total, all stores 

1990: 

Total, all stores 
Major depart..nt stores 
J4sior d.parteent store. 

Percentags chang. 1990/1989: 

Total, all stores 

1981: 

Total, all stores 15 1 903 19,313 ... 	 13,959 16,792 16,228 16,795 

1989: 

Total, all stores 16,262 19,676 ... 	 20,714 17,446 17,808 15,885 

1990: 

Total, all stores 15,678 19,069 ... 	 20,271 17,477 17,302 16,096 
Major depart..rit stores 23.075 26,550 ... 	 28,479 21,108 21,193 19,229 
Junior d.pertgent stores 11,139 12,050 ... 	 11,477 12,778 11,853 13,904 

Percentage chunge 1990/1989: 

Total, all stores •3.6 '3.2 ... 	 '2.1 .0.2 '2.8 .1.3 
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Tableau 54. Grands eagasins traditionnels ct populaires, Canada, selon certaines regions métropolitaines, 1988-1990 

St 
Montréal 	Ottawa- 	Québec 	Cathariries- 	Toronto Vancouver 	Victoria Winnipeg 	Genre do grand magasin 

	

Hull 	 Niagara 

Number of stores - No.bre de magma ins 

1988: 

73 35 21 16 100 45 11 29 EnseIble des •agasins 

1989: 

76 35 21 16 110 44 12 30 EnseuDle des •agasins 

1990: 

77 37 20 16 114 47 11 31 Ensesble des sagasins 
32 15 7 5 57 30 6 13 Grands eagasins traditIorwols 
45 22 13 11 57 17 5 18 Grands •agasins populmires 

Variation an pourcaritage 1990/1989: 

44.1 +5.7 -4.8 .3.6 46.8 -8.3 .3.3 Ensesbie des .agasins 

Total sale. - Vsntes totales 

thousands of dollars - •illiers do dollars 

1988: 

1,459,089 621,826 355,309 198,858 2,209,592 1,025,316 216,580 521,752 Enseubla des •agasths 

1989: 

1,646,85'. 654,891 366,905 212,675 2,329,925 1,110,949 238,025 537,048 Enseuble des •agasins 

1990: 

1,465,886 669,233 366,609 208,816 2,262,448 1,093,713 241,977 533,955 Enseuble des •agasins 
920,914 391,348 x 99,221 1,577,283 879,503 174,544 x Grands magasins traditionnels 
544,972 277,885 x 109,595 685,165 214,210 67,433 a Grands .egealns populair.. 

Variation on pourcentage 1990/1989: 

.1.3 .2.2 40.4 -1.8 -2.9 .1.6 .1.7 '0.6 Enseuble des •agasins 

Average sale, per location - Vent.. .oyonnes per .agasin 

thousand, of dollars - .illiers do dollars 

1968: 

19,988 17,766 16,919 12,429 22,096 22,785 19,507 17,991 Enseuble des •agasins 

1989: 

19,552 18,711 17,376 13,292 21,181 25,249 19,835 17,902 EnseIble des eagasins 

1990: 

19,037 18,087 18.320 13,051 19,846 23,270 21,998 17,226 Enseeble des sagasins 
28,779 26,090 a 19,844 27,672 29,317 29,091 a Grands .egasins traditionnels 
12,110 12,631 a 9,963 12,020 12,601 13,487 a Grands gegasins populaire. 

Variation an pourcentage 1990/1989: 

•2.6 -3.3 .5.6 -1.8 •6.3 -7.8 .10.9 -3.8 Enseeble des eagasins 
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Table 55. Departeent Store Outlets, by Selected Localities, 1989 and 1990 
Tableau 55. Paints do vente des Orands .agasins, solon certaines aqglo.erations, 1989 et 1990 

Stores - Magasins in sales 
.axi.u. Sales - Vantes 1990/1989 

Variation 
1989 1990 1989 1990 des ventes 

1990/1989 

No. - nbre S000 X 
CANADA 860 902 13 1 985,600 14,11,308 .1.1 
Census aetropolitan areas1 	Regions .étropoli'taines 

de recenseent 1  556 568 10,610,585 10,518,687 •0.9 
Calgary, Alta. 	- AIb. 29 29 600,709 587,860 -2.1 
Chicoutl.i-Jonquiàre, Qué. 5 5 79,482 82,173 .3.4 
Ed.onton, Alta. - AIb. 39 39 680,401 681,603 +0.2 
Halifax, N.S. 	- N.-E. 17 17 259,113 255,040 -1.6 
Hacilton, Ont. 24 24 427,394 415,238 -2.8 
Kitchener, Ont. 18 18 235,581 226,981 -3.7 
London, Ont. 17 17 270,041 273,637 +1.3 
Montréal, Qué. 74 77 1,446,855 1,465,886 +1.4 
Oshawa, Ont. 10 9 182,547 177,279 -2.9 
Ottawa-Hull, Ont., Qué. 35 37 654,891 669,233 +2.2 
Québec, Qué. 21 20 364,904 366,409 +0.4 
Regina, Sask. 8 8 134,594 133,717 -0.7 
Saint John, N.E. - N.-B. 6 7 81,953 81,135 'l.O 
Saskatoon, Sask. 8 8 151,830 147,811 -2.6 
St. Catharines-Niagara, Ont. 16 16 212,675 208,816 -1.8 
St. 	.iotwis, 	Nfld. 	- T.-N. 7 8 132,264 138,793 +4.9 

Sudbury, Ont. 7 7 114,988 117,684 2.3 
Thunder Say, Ont. 6 6 117,548 118,725 +1.0 
Toronto, Ont. 110 114 2,329,926 2,262,448 -2.9 
Trols-RiviAras, Qué. 4 4 69,376 69,075 -0.4 
Vancouver, B.C. 	- C.-E. 44 47 1,110,949 1,093,713 1.6 
Victoria, B.C. 	- C.-B. 12 11 238,026 241,976 +1.7 
Wind5or, Ont. 9 9 177,488 169,499 4.5 
Winnipeg, Man. 30 31 537,049 533,955 -0.6 
Census agglouerations 1  - Agglo.érations do 

recense.ent'. 
Population, 25,000 and over 	et plus 172r 179 2,200,079r 2,263,899 e2.9 
Baie Co.eau, Qué. 1 1 a a a 
Barrle, Ont. 5 6 85,073 93,441 +9.8 
Belleville, Ont. 3 3 57,659 56,539 -1.9 
Brantford, Ont. 6 5 79,706 76,518 -4.0 
Srockville, Ont. 3 3 28,570 30,075 5.3 
Charlottetown, P.E.I. 	- I.-P.-E 4 4 a S S 

Chatha., Ont. 4 4 52,447 51,643 -1,5 
Chilliwack, B.C. 	- C.-B. 3 4 39,493 47,712 +20.8 
Corn.rbrook, Nfid. - T.-N. 2 3 a a S 

Cornwall, Ont. 4 4 57,450 57,679 +0.4 
Courtenay, B.C. 	- C.-B. 1 1 a a a 
Oru..ondvllle, Qué. 4 4 25,368 31,333 +23.5 
Fred.ricton, N.E. 	- N.-S. 6 6 62,636 66,040 +5.4 
Granby, Qué. 3 3 36,780 40,542 +10.2 
Guelph, Ont. 5 5 72,259 71,468 -1.1 
..lollette, Qué. 1 2 a x a 
Ka.loops, B.C. 	- C.-B. 6 6 82,350 84,189 +2.2 
Kelowna, B.C. 	- C.-B. 3 3 58,694 61,066 +4.0 
Kingston, Ont. 6 6 102,645 104,005 +1.3 
Medicine Hat, Alto. - AIb. 4 5 37,401 44,550 +19.1 
Midland, Ont. 2 2 a a a 
Moncton, N.E. - N.-B. 6 6 101,225 100,935 -0.3 
Moose Jaw, Sask. 2 2 a a S 

Nanaieo, B.C. 	- C.-8. 6 5 89,990 85,659 -4.8 
New Glasgow, N.S. 	- N.-. 4 5 30,557 33,602 +10.0 
North Bay, Ont. 4 4 53,479 56,357 +5.4 
Orillia, Ont. 3 4 a 32,848 a 
Owen Sound, Ont. 4 4 42,274 43,816 +3.6 
Peterborough, Ont. 6 6 95,647 92,414 -3.4 
Prince Albert, Sesk, 5 5 39,353 40,283 +2.4 
Prince George, B.C. - C.-B. 4 4 72,618 75,543 +4.0 
Rieouski, Qué. 2 2 a a a 
Rouyn,Qué. 2 2 a a a 
Saint-Hyacinthe. Qué. 1 1 a a a 
Selnt-Jean-sur-Rlchelieu, 	Qué. 4 4 53,661 54,586 +1.7 
Saint-Jérô.., Qué. 2 2 a x a 
Salaberry-de-Vaileyfleld, Qué. 2 2 a a a 
Sarnia, Ont. S S 72,226 68,859 -4.7 
Sault Ste. Marie, Ont. S S 70,417 66,194 -6.0 
Sept-iles, Qué. 1 1 a x a 
Shaidinigan, Qué. 1 1 a a a 
Sherbrooke, Qué. 6 6 93,933 95,068 +1.2 
Sorel, Qué. 4 4 24,097 27,746 +15.1 
Stratford, Ont. 4 4 26,846 27,120 +1.0 
Sydney, N.S. 	- N.. S 5 65,054 63,679 -2.1 
Thetford Mines, Qué. 1 1 a a a 
Truro, N.S., N.e. 3 3 22,199 22,738 +2.4 
Vernon, B.C. 	- C.-B. 3 3 29,543 32,213 +9.0 
Victorlaville, Qué. 1 3 a 16,099 a 
All other • Toutes los autres 132r 155 1,174,938r 1,358,722 .15.6 

Besed on the 1981 Census designations. - Daprés las definitions du r.censa.ent de 1981. 
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Footnotes 

i; Includes: fruit and vegetable stores; 
other specialty food stores not else-
wher, classified. 

Includes: pharmacies; patent medicine and 
toiletries stores. 

Includes: appliance, television, radio 
and stereo stores. 

Includes: appliance, television, radio 
and stereo repair shops; other household 
furnishings stores not elsewhere classi-
fied. 

Includes: paint and body repair shops; 
muffler replacement shops; motor vehicle 
glass replacement shops; 	other motor 
vehicl, repair shops; other motor vehicle 
services not elsewhere classified. 

Includes: sporting goods stores; bicycle 
shops. 

Includes: lawn and garden centres; musi-
cal instrument stores; art galleries and 
artists 	supply stores; monument and 
tombstone dealers; coin and stamp deal-
ers; mobile ho.e dealers; other re-
tail stores not elsawh.r. classified. 

Excludes those outlets opened for only 
part of the year and locations of firms 
which did not report floor area data. 

Includes: all food stores except super-
markets and grocery stores. 

Notes 

Comprend: las magasins de fruits at légu-
mes; las autras magasins dalimantation 
spécialisés, non classós ailleurs. 

Comprend: las pharmacies, las magasins 
da médicaments brevetés at de produits de 
toilette. 

Comprend: les magasins dappareils ména-
gers, de postes de télévision at de radio 
at dappareils stéréophoniques. 

Comprend: las ateliers de reparation de 
postes da télévision at de radio at dap-
pareils s*óréophoniques; las autres maga-
sins 	daccassoires 	dameublament non 
classes ailleurs. 

Comprend: las ateliers da peinture at 
de carosserie; les ateliers 	de 	rem- 
placement de silencieuxj las ateliers 
de remplacement da glacas pour véhicules 
automobiles; las 	autres 	ataliers de 
reparation da vChicules automobiles; las 
autres services pour véhiculas 	auto- 
mobiles. 

Co.prend: las 	magasins darticles do 
sports; las .agasins da bicyclatte.. 

Co.prend: las centres de jardineg.; las 
magasins dinstrum.nts de musiqu.; las 
gal.ri.s dart at las magasins de fourni-
tures pour artistes; las magasins de mo-
num.nts funéraires at pierres to.bales; 
las marchands da pièces da monnaia at da 
timbres; 	lea 	marchands 	de 	maisons 
mobiles; les autras magasins de yenta 
au detail non classes ailleurs. 

Nanglobe pas l.a magasins axploités une 
partie da lannée seul.ment, ni ceux ap-
partenant C des antraprisas qui nont p.s 
déclarC da chiffr.s sur la suparficie. 

Comprend: tous las magasins dalimanta-
tion sauf las superrtarchés at 1.. epic.-
ries. 
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Appendix I 

DEFINITIONS 

Rotail Trado 	is defined as the aggregate 
sales made through retail locations (outlets). 

A wrotai.1 losation, as defined by Statis-
tics Canada, is a business outlet (usually a 
store) in which the principal activity is the 
sale of merchandis, and related services to 
the general public for household or personal 
consumption. Included in this definition are 
retail locations operated by non-retailing 
businesses, i.e., retail locations operated by 
businesses whose principal activity is manu-
facturing, wholesaling, government, construc-
tion, etc. 

A 	departoant storew is defined as a 
retail outlet that sells the following general 
lines of merchandise: 

family clothing and apparel - at least six 
commodity lines in this group, comprising at 
least ZOZ of the outlets total sales 

furniture, appliancss and home furnishings - 
at least four commodity lines in this group, 
comprising at least 10Z of the outlets total 
sales 

all other (miscellaneous) - at least three 
commodity lines in this group, comprising at 
least 10Z of the outlet's total sales. 

A junior dopartoent store is defined as 
a retailing entity which sells the same wide 
range of goods see department store defini-
tion) that are sold in the more traditional 
°ajor• departoent stoles and is popularly 
described as a discount operation. 

A Ochain arganizationO is defined as an 
organization operating four or more retail 
outlets in the same industry class under the 
same legal ownership at any time during the 
survey year. The only exception is depart-
•ent store organizations 0  which are treated 
statistically with chain organizations even 
though they may fail to most the criterion of 
four or more retail stores. Any firm not meet-
ing the above definition is automatically 
classified as an indep.ndent organization. 
Franchised stores and voluntary group stores 
are therefore considered as independent organ-
izations unless they meet all the conditions 
of the chain definition. 
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Appondice I 

OtFINITIONS 

Ccerce do detail 0 	signifie lonsemble 
des ventes faites par des points de yenta au 
detail. 

Un Opoint de yenta au detail 0 , sulvant In 
definition de Statistique Canada, act un local 
d'affaires (habituellement un magasin) dont 
lactivité principal, act la vonte de marchan-
dises at de services connexes au grand public 
pour la consommation ménagère ou personnelle. 
Catte definition englobe les points de vente 
au detail oxploités par des entreprisos autres 
que des magasins do detail, cest-I-dire par 
dos ontrepris.s dent lactivité principals act 
la fabrication, Is commerce de gros, ladmi-
nistration publiqua, In construction, etc.. 

On définit comma Ogrand magazinu tout 
point do vent, au d6tail qui offre les catógo-
nec générales do marchandisos indiquCos ci-
aprôs: 

habillament at vêt.monts pour In famillo - cc 
groups doit comporter au moms six categories 
do produits at représenter un minimum do 20X 
du chiffra d'affaires du magasin) 

meubies, appareils ménagers at articles da-
meublement - cc groupa dolt comportor au coins 
quatro catégori.s do produits at roprésenter 
un minimum de 10Z du chiffro d'affaires du 
magasini 

tous los autras articles (divers) - co groups 
dolt comportar au moms trois categories do 
marchandises at reprCsenter un minimum do 1Q 
du chiffre d'affaires du eagasin. 

Un grand eagasin populairo° est défini 
comme étant un point de vents au detail qui 
offre In memo vaste gamme darticles (voir la 
definition dun grand magasin) quo los grands 
sagasins °traditionnols° at qui ost générale-
ment considéré comma un magasin I prix ré-
duits. 

On dCfinit commo ontreprisss do •agasins A 
suocursalos° touto entropriso qui exploits au 
moirss quatre points do vonte appartanant I un 
mIme classe industrielie at sous uno mômo ap-
partonance juridique, I un moment donnI do 
lanné. denquête. Los antrepris.s do grands 
.agasins constituont In seule exception, car 
miles sent considérées du point do vue static-
tiquo comme doe entreprises do magasins a 
succursales, memo si elles n'sxploi'tent pas 
quatre points de vent,. Touto entrepriso don't 
Is schema do structure no concorde pas avec la 
definition ci-dessus ost classCe automatiquo-
ment dans la categoric des entropris.s indd-
pendantes. Par consóquent, lee magasins dos 
concessions at doe groupements volontaires 
sont considérIs comme des magasins indépen-
dante, I coins quils no répondont I toutes 
los conditions mentionné.s dane In definition 
dun magasin I succursales. 
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Sales: 	The total sales of merchandise and 
receipts from repairs, equipment rental, res-
taurants and other services, less returns, 
adjustments and discounts. Trade-in allowances 
are not deducted. Commissions earned from the 
sale of goods owned by others and proprietors 
withdrawals of goods (at the retail level) for 
personal use are included. Non-trading rev-
enues, bad debts recovered and direct sales 
taxes are excluded. 

Retail trade estimates exclude sales from 
any form of direct selling which bypasses the 
retail store, for example, house-to-house 
canvassing, sales of newspapers or magazines 
made directly by printers or publishers, sales 
made by book and record clubs and sales made 
through automatic vending machines. The only 
exception to the direct selling exclusion is 
the catalogue sales activity of department 
store organizations which is classified to the 
general merchandise stores" industry class. 1  
In addition, retail trade excludes: retail 
sales through ancillary units, e.g., ware-
houses, head offices, etc.j sales of contract-
ors whose major activity is not retailingi and 
retail transactions between individuals. 

For retail trade estimates the sales of 
concessions located in department store out-
lets are regarded as part of the overall busi-
ness of the department store outlet in which 
they are located. However, sales of an associ-
ated food departeent (or store) are included 
only if it is an integral part of the overall 
department store operation and is not ident-
ified to the public by any name which differs 
from that of the department store with which 
it is associated. 

Stacks: 	The value of goods held for resale 
in stores and in warehouses including inven-
tory in transit in Canada or on consignment to 
others in Canada. Excluded are goods consigned 
by others, store and office supplies and any 
other supplies not to be sold. Inventory data 
can be reported at cost price, market price 
(current replacement cost), lower of cost or 
market price, or selling price. 

Ventes : Il sagit do total des vantes do 
marchandises at des recettes provenant do 
rparations, de Is location de matriel, de la 
vente de repas at dautres services, moms las 
rendus, les ajustements at les rabais. La 
valaur des reprises nest pas dóduita. Las 
commissions sur la yenta de marchandises ap-
partenant a au*rui at la valour (au detail) 
des marchandisas prélevées par le proprió*aira 
pour son usage personnel sont comptêes. Las 
rec.ttes hors exploitation, les rentrées sur 
créances radiées at les taxes do yenta direc-
tes sont oxclues. 

Las estimations relatives au commerce do 
detail no prennent pas an compta las ventes 
diractes, cest-a-dire las ventes qui no sont 
pas faites par lint.rmédiaire dun point de 
yenta au detail, par example, las ventas di-
rectes par démarchage, las ventas de journaux 
ou de revues faitas diractement par los impri-
meurs ou 6diteurs, las vantes faites par las 
cercies du livre at las clubs de disques at 
las ventes par distributeurs automatiques. Xl 
ny a quuna exception: las ventes par las 
entraprises des grands magasins faites per 
catalogue, qui sont classóes dans la classe 
industriella "magasins da marchandises diver-
ses 2 . En outre, Is commerce de detail ne 
comprend pas lee ventes au detail des unites 
auxiliairas (par example, entrepôts at sieges 
sociaux), ni las v.ntes des entrepreneurs dont 
l'activitó principale no relève p.s du com-
merce do detail, ni las opórations de dótail 
entre particuliers. 

Aux fins des estimations du commerce do 
detail, on considers las affaires ré.lise.s 
par las concessions situCes i lintérieur dun 
grand magasin comma faisant partie de lensam-
ble des affaires du magasin gui les abrit.. 
Toutefois, dans is cas dun rayon lou dun 
magasin) dalim.ntation, on inclus las ventes 
qua si le rayon oü le magasin fait partie 
intógrants du grand magasin at nest pas pré-
sentó au public sous une appellation qualcon-
que qui differe do cells du grand magasin 
auquel il est rattachC. 

Stocks: 	Cest la valeur des earchandises 
dCtertues pour 10 revente dans las magasins at 
las antrepôts, y compris lea stocks an transit 
au Canada ou an consignation au Canada. On no 
compte cependant pas las marchandises dótenues 
on consignation, ni las fournitures da magasin 
at de bureau, ni las autres fournituras non 
destinêes pour la ravente. Las donnIas sur las 
stocks pauvent être déclaróes au prix cotant, 
au prix du marchC au coGt courant de rempla-
cement), plus bas qua Is prix cotant ou du 
marchC at au prix de yenta. 

The catalogue sal.s business of department 
stores should not be confused with the sales 
made through outlets of chains operating 
catalogue sales showrooms which are clas-
sified to the "all other retail stores in-
dustry class. 

Las ventes per catalogue des grands magasins 
no doivent pea ôtro cenfonduss avec iss 
vantes faites dana las points do vents des 
magasins C succursales exploitant des salles 
daxposition de ventea par catalogue, qui 
appartiannent plutôt C la ciasse industrial-
le "tous las autres magasins de dátail. 
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Purchases: 	The total net purchases (gross 
value less returns, adjustments and discounts) 
at delivered price including freight, insur-
ance and other related costs. The cost of new 
and used goods purchased for resale including 
appraisal value of goods taken in trade. 

Cost of goods sold: 	This value is obtained 
by calculating: opening inventory + total pur-
chases - closing inventory. 

Gross profit: 	This value is obtained by 
calculating: total sales - cost of goods sold. 

The average values are derived from the summa-
tion of cost of goods sold and gross profit 
percentages of sales for each organization, 
divided by the number of organizations. The 
median values are the mid-points of the two 
series. Prior to 1979, cost of goods sold and 
gross profit percentages were derived by using 
industry class totals over all organizations 
and thus are not strictly comparable with data 
for subsequent years. 

Salaries and wages: 	The total payroll f or 
the year for all employees (including head 
office and warehouse personnel), before deduc-
tions for income tax, unemployment insurance, 
employee social security contributions, etc.. 
Salaries of working proprietors of unincorpor-
ated businesses are not included, but for 
incorporated businesses, salaries of working 
executives are included. 

Accounts outstanding: The aggregate amount 
owing on all charge, installment or open 
credit accounts at the and of the year. The 
totals do not include accounts written off, 
accounts sold to financial institutions, or 
unearn.d income from financial charges. 

Type of operation: 	Chain store organizations 
are stratified into local, provincial and 
national chains. Local chains operate within 
one city or locality. Provincial chains oper-
ate stores in more than one locality but with-
in one province. National chains operate 
stores in more than one province. 

Niber of stores: 	The average number of 
stores is obtained by averaging the number of 
stores in operation at the beginning, the 
mid-point and at the and of the financial year 
of chain organizations. The maximum number of 
stores is the total number of stores operated 
during the year, regardless of whether they 
were in operation all or part of the year. 

Achats: 	Ii sagit du montant net des achats 
(leur valour brute, diminuée des rendus, des 
ajustements at des rabais) livrés au magasin, 
y compris les frais de transport at dassu-
rance at los aufres frajs connexes. Autrement 
dit, c'est Is cofat des marchandises neuves ou 
doccasion achetées an vue de leur yenta, y 
compris la valour estimative des reprises. 

Prix de revient: 	On obtient cotta donnée an 
calculant: las stocks douverture + les achats 
totaux - les stocks de fermeture. 

Profit brut: 	On obtiant cette donnée an 
calculant: les ventes totales - Is prix de 
revient. 

Las valaurs moyannes sonk obtenues an faisant 
Is somma des pourcantages que représantaiant 
Is coüt des marchandises vandues at Is profit 
brut de chaque antreprise, at an las divisant 
par 1s nombre dentreprises. Las valeurs me-
dianes représentant las points centraux des 
d.ux series. Avant 1979 las pourcentagas du 
coQt des marchandises vendues at du profit 
brut ant été calculés par la somme des classes 
industrielles pour lensemble des entraprisess 
par consequent, us no sent pas tout a fait 
comparables aux données des années subsóqu.n-
tes. 

Traite.ents at salaires: 	Cast Ia rémunéra- 
tion globale de tous las employCs (y compris 
las employés du siege social at des antrapôts) 
pour l'annéa, avant las deductions des impôts 
sur Is ravanu, de la prima dassuranca-chôma-
ga, des charges sociales da lamployó, etc.. 
Las traikaments des propriétairas actifs pour 
las entraprisas non-constituéas an sociétó par 
actions ne sent pas inclus, par contra, pour 
las entraprisas constituées, las traitemants 
des cadres actifs sont inclus. 

Créancas actives: 	La total des sommas dues 
au titra des achats a credit ou C temperament 
C la fin da lannda. Ny figurant pas lea 
cróartcas radió.s, las créances venduas a des 
institutions financiIres, ni les revanus non 
gagnés provenant des frais da financanant. 

Genre d'exploitation: 	On distingue, pour las 
antreprisos da magasins I succursales, lea 
chalnes locales, provinciales at nationales. 
Par chaines locales, on antend cellas dortt 
lactivité sexerca C Pintériaur dune villa 
ou dune localité. Las chaines provincialas 
exploitent des magasins dana plusiaurs locali-
tés, mais I lintórieur dune mCme province. 
Las chalnas nationales axploitant des magasins 
dans plus dune province. 

Houbre de •agasins: 	Pour obtenir 1s nombro 
mayan da magasins, on fait la moyenna des 
magasins an exploitation au debut, au milieu 
at 1 la fin do laxercica financier des entra-
prises da magasirts I succursales. La nombre 
maximal do magasins eat Is nombre total des 
magasins an axploitation durant l'année, 
quils aiant été exploités pendant touta lan-
née ou une partie de lannée saulement. 
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Physical store size: 	For the purpose of this 
survey, the physical store size of a location 
is defined as the gross floor area of the 
premises which is usually accessible to the 
public. 
Average sales per square metre (foot): This 
value is derived from the sum of the average 
sales per square metre (foot), for each re-
porting location, divided by the number of 
reporting locations. Prior to 1979 this value 
was derived from the sum of sales divided by 
the sum of floor area, overall reporting loca-
tions, and therefore is not strictly compar-
able with the calculated floor area statistics 
of this publication. 

Census Metropolitan Area (C.M.A.): 	The main 
labour market area of an urbanized core having 
100,000 or more population. The core is the 
central, continuously built-up area of an 
urban centre. C.H.A.'s are created by Statis-
tics Canada, and are usually known by the name 
of their largest city. C.M.A.'s contain whole 
census subdivisions. C.I1.A.'s are comprised of 
municipalities completely or partly inside the 
urbanized core, and other municipalities, if 
at least 40Z of the employed labour force 
living in the municipality works in the urban-
ized core, or at least 25Z of the employed 
labour force working in the municipality lives 
in the urbanized core. 

Census Agg]a..ratian (C.A.): 	This is defined 
in the same manner as a C.M.A. except that the 
urbanized core population is between 10,000 
and 99,999. This prec.dure represents a major 
change from the 1971 and 1976 methods of defi-
nition and has resulted in substantial changes 
in C.A. • s and their boundaries. Tw.nty-three 
urban centres have become C.A.'s, and twenty-
two 1976 C.A.s have been dropped for 1981. 
The application of the new definition has 
often resulted in a substantial expansion in 
the g.ographical areas of Census Agglomer-
at i ons. 

Taille du magasin: 	Aux fins de la présante 
enquête, Is taille d'un point de vente se 
définit comma la superficia brute des locaux 
qui est habituellament accessible au public. 

Vantes .oyenn.s par metre (pied) carrC: On 
calcule cette variable an additionnant les 
ventas moyennes par metre (pied) carré de 
chaque local d'affaires enquêté at an divisant 
Is somme par Is nombre de locaux déclarants. 
Avant 1979, on la calculait an faisant is 
somme des ventas, qua l'on divisait par la 
superficie de tous lea locaux déclararits, par 
consequent, las donnó.a sur la suparficie 
publiées no sont pas s*rictemertt comparables C 
calles de cetta publication. 

Region •Atropolitaine de recensasent (R.I'LR.): 
Cest Is principal marché du travail d'un 
noyau urbanisé comptant 100 000 habitants ou 
plus. La noyau ast la zone bCtie an continu 
dun centre urbain. Las R.M.R. sont cróées par 
Statistique Canada at sont ordinairement dési-
gnées par 1s now de la villa principal.. Ell.s 
renferment des subdivisions de recensement 
complCtes. Las R.M.R. comprennant les munici-
palités qui so trouvent on totalité ou on 
partia C Pintórieur du noyau urbanisé sinai 
qua dautres municipalités, si au moms 40% d. 
Is population active occupée dem.uran* dans Is 
municipalité travailla dams 1s noycu urbanisC, 
ou si au coins 25% de Is population active 
occupée travaillant dams Is municipalitó d.-
meure dams 1s noyau urbanisé. 

Agglomeration de racensomant (A .R. ) s 	La 
definition répond aux mômes critCres quune 
R.M.R. sauf qua is population du noyau urba-
nisé vane de 10 000 1 99 999 habitants. Catta 
definition diffIre considérabl.m.nt do c.11.s 
de 1971 at 1976 at a entrainC naturellement 
une modification majaure des A.R. at de leurs 
limit.s. Vingt-trois c.ntr.s urbains sont 
devenus des A.R. at vingt-daux A.R. de 1976 
ont óté supprimées dana Is classification da 
1981. Lapplicatiort da cette nouvella défini-
tion a entralné souvent une expansion considC-
rable du territoirs, des agglomerations da 
r.c.ns.m.nt. 
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Appendix II 

METhODOLOGY 

The Annual Chain and Department Store Survey 
attempts to provide complete coverage of all 
known chain and department store organi-
zations, with total sales above thresholds 
which may vary from province to province, 
operating in Canada at any time during the 
survey year. Business organizations are first 
classified to the retail sector on the basis 
of census value added which is defined in 
retail trade as the difference between sales 
and the purchase price of the goods sold in a 
particular period. Companies which fall into 
the retail sector are then further classified 
to categories of business (using the four 
digit Standard Industrial Classification coda) 
on the basis of "major activity. 1  

Each retail location is classified to its 
own industry class. As some chain organiz-
ations operate in several distinct industry 
classes, each meeting the chain definition of 
four or more stores, each such chain is silo-
catad to its own industry classification. 

Sales of concessions in department store 
outlets, whether parts of chain organizations 
or independent concessionaires, are reported 
as part of the host department store sales 
data. Thus to avoid duplication in total 
retail trade data, concession sales which have 
taken place within department stores are ex-
cluded from the chain store totals. This 
methodology results in some understatement 
in the net sales and receipts data of the 
chain store sector. 

Appendica II 

MtTH000LDG XE 

Lenquêta annuelle sur les magasins I suc-
cursales at las grands magasins cherche a 
fournir una couverture complete de toutes las 
entreprises de magasins I succursales at de 
grands magasins connus qui exercent une acti-
vité au Canada a un moment donné pendant lan-
née denquôte at qui déclarant des vantas 
totalas au-dassus de différents seuils provin-
ciaux pré-détarminés. Las en*repris.s sont 
dabord classées dans Is sacteur du commerce 
de detail daprIs la 'valeur ajoutée racen-
see, qui représente dana ce secteur la diffé-
rence antra Is prix de yenta at Is prix da-
chat des biens vendus pendant une periods 
déterminée at qui déclarent des vantes totales 
au-dessus de diffórents seuils provinciaux 
pré-détarminés. Las sociétés qui appartiennent 
au commerce de detail sont ensuita classees 
dana des categories dactivité (code a quatre 
chiffres de Is Classification des activitCs 
économiques) daprIs leur principale activi- 

1 

Chaque point de vents au detail eat classé 
dans sa propre class. industrielle. Comm. un 
certain nombra dentraprises exercent une 
activité dana plusiaurs classes industrielles 
distinctes at y exploitent dana chaque cas au 
moms quatre magasins, chaqu. antreprise I 
succursales ainsi cróée doit Itr. classé. I 
sa propre classe industrialle. 

L.a ventes des concessions dana lea grands 
magasins, quil sagisse da concessions dépen-
dants de chaines ou do concessionnaires indé-
pendants, sont maintenant comprises av.c las 
donné.s sur lea ventes des grands magasins 
concessaurs. En consequence, afin dévitar 1s 
double compte des données sur 1s commerce 
total de dótail, las ventas des concessions 
qui ont ótó affectuéas dans des grands maga-
sins sont exclues du total des ventes des 
magasins I succursal.s, Catte method, entrains 
une certaine sous-estimation dma chiffres da 
vantes at recettes nettes du secteur des maga-
sins a succursales. 

1 For additional information, see 	Standard 
	

Pour de plus amples ranseignements, consul- 
Industrial Classification Manual, Catalogue 

	
ter Is manual de la Classification des 

No. 12-501E, pages 217-240. 	 activités écono.iques, no 12-SOIF au cata- 
logua, pages 233-258. 
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DIFFERENCES IN HISTORICAL DATA 

The reader will note that part of the data 
on the chains, department stores and total 
retail trade may differ from data reported 
earlier in other publications of Statistics 
Canada. For example, the retail trade figures 
shown in Text Table I and tables 44 and 45 
have been adjusted, wherever possible, to 
create a more homogeneous series. 

From 1986 to 1989, department stores in the 
Yukon and Northwest Territories were reclassi-
fied as general merchandise chain stores. 

Starting in 1988, a sampling process based 
on sales thresholds was introduced to the 
Retail Chain and Department Store Survey. As a 
result, approximately 200 chain organizations 
were removed from the survey. The impact of 
these changes on sales, however, is estimated 
at less than 0.5Z. 

1982 Revisions 

As a result of the conversion from the 1966 

to the 1980 kind of business classification 
K.O.B.), modifications were made, starting in 
1982, to the composition of the six major 
trade groups. (See Table 2.) An explanation of 
these changes is given in previous issues of 
this publication. 

DIVERGENCES DANS LES DONNES CHROMOLOGIQUES 

Lo lecteur doit prendre note quune partie 
dos données sur les succursalistes, les grands 
magasins at le total du commerce do detail 
pout différer de cellos présentées antériaure-
mont dans dautres publications de Statistique 
Canada. En effot, les chiffres sur le commerce 
do d6tail présentés dans lo tableau explicatif 
I at les tableaux 44 at 45 ont étÔ ajustés, 
dens la mesure du possible, afin de cróer une 
sen. homogène. 

Dc 1986 a 1989, las grands magasins operant 
au Yukon at dens los Territoires du Nord-Ouest 
ont é*é reclassés comma magasins do marchan-
discs diverses. 

En 1988, un processus dóchantillonage uti-
lisant des souils do ventes comma cnitèros do 
selection fut établit pour l'anquôte des maga-
sins a succursales at des grands magasins. Co 
changement a précipité uno baisse denvirons 
200 entrepnises do ,nagasins I succursalas 
onquetCes. On estime cependant quen termos do 
ventos, ces ontreprisas no roprésontent quo 
0.5Z du total. 

Revisions do 1982 

Suite I la conversion do la classification 
des genres do commerce (C. do C.) de 1966 1 la 
classification dos genres de commerce do 1980, 

dos modifications ont etC apportCos, common-
cant on 1982, dane la composition dos six 
groupos do genre do commerce. (Voir tableau 
2.) Una explication do ces changomonts est 
dCcrite dans las editions précédentes do cotte 
publication. 
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Appendix III 

DATA RELIABILITY 

The Annual Retail Chain and Department Store 
Survey is a complete enumeration of all chain 
and department store locations as reported by 
the organizations listed on the back pages of 
this publication. The survey can be considered 
as a complete census of the population under 
consideration and therefore not subject to 
sampling orrorj however, even under a census 
situation, with a complete enumeration each 
year of all known chain and department store 
locations, errors in published data can occur. 
These errors, called non-sampling errors, are 
present whether a sample or a complete census 
of the population is taken and can be 
attributed to one or more of the following 
sources: 

Coverage error. 	This error results from 
incomplete listing and inadequate coverage of 
the population of interest. 

Data response error. 	This error may be due 
to questionnaire design and the characteris-
tics of the questions, inability or unwilling-
ness of the respondent to provide correct 
information or misinterpretation of the ques-
tions because of definitional difficulties. 

Non-response error. 	Some respondents may 
refuse to answer questions, some are unable to 
respond, while others may be too late in re-
sponding. Data for the non-responding units 
can be imputed using the data from responding 
units. The extent of error due to imputation 
is usually unknown and is very much dependent 
on any characteristic differences between the 
respondent group and the non-respondent group 
in the survey. This error generally increases 
with increases in the non-response rate and 
attempts are therefore made to obtain as high 
a response rate as possible. 

Processing error. 	These are the errors that 
may occur at various stages of processing the 
data such as coding, data entry, verification, 
editing, weighting, tabulation, etc.. 

ion-sampling 	errors 	are 	difficult 	to 
measure. They require control so that their 
presence does not impair the use and interpre-
tation of the final results. I'li*h regard to 
the estimates of this publication all attempts 
have been made to minimize the non-sampling 
errors: chain and department store locations 
have been defined in a most precise mann.r 
the questionnaires have been carefully 

Appendice III 

FIARILITt DES DONNES 

Lenquête annuelle sur les magasins a suc-
cursales at los grands magasins porte sur tous 
les points do vente des entreprises de maga-
sins I succursales at de grands magasins énu-
móróes I la fin du present bulletin. Etant 
donné quelie peut Itro considéréa comme un 
recensement exhaustif do la population obser-
véo, ella no risque pas do comporter des or-
reurs déchantillonnago. Par contre, même los 
données publiées dun recensement qui dénombre 
intégralement I chaque annee lensemble des 
points do vente connus des magasins I succur-
sales at des grands magasins pouv.nt Itre 
entachécs derreurs. Ceiles-ci, dikes non 
lié.s a léchantillonnage, so retrouvent tank 
dans los racensements quo dams les enquôt.s 
par échantillonnage. Elles sont dues I un ou 
plusieurs facteurs parmi los suivants: 

Le ahp do 1 9enquto. 	Lorr•ur résuite dun 
listage incomplet at dune couv.rture insuffi-
sante de la population visóe. 

La répons. 	Ici, i'erreur pout être attri- 
buable a la conception du questionnaire at aux 
caractéristiques dos questions, I lincapacité 
ou au refus de lenquêté do fournir dos ron-
seignoments exacts ou a linlorprétation fau-
tivo des questions duo I des probiImes dordre 
secant i que. 

La non-réponse. 	Certain, enqultés ref us.nt 
do rCpondre, dautres an sont incapablos at 
dautras encore répondont trop tard. Los dam-
nées relatives aux non-répondants peuvent être 
imputées a partir des chiffres fournis par los 
répondants. On no connalt généralemont pas 
importance do lorreur dimputationt cello-
ci vane beaucoup solon los caractéristiquos 
qui distinguent los répondants dos non-répon-
dants. Commo ce type derreur prond habituel-
lement do lampleur a mesuro qu'augmonte 1e 
taux do non-róponse, on sefforce dobtenir le 
meilleur taux do réponse possible. 

Le traitau.nt. 	Lerreur pout so produiro 
iors des divorses étapes du traite.ent dos 
donnéos, teiles quo 1e codago, lentréo, Ia 
verification, is pondération, la totalisation, 
etc.. 

Ii o.k difficile do mesuror las .rrours non 
liées it léchantiilonnage. En outre, il faut 
los corner do sorte quolles no nuisent pas I 
lutilisation ou I lintorprétation dos chif-
fros définitifs. Sagissani des estimations du 
present bulletin, tout a 6*6 mis an oeuvre 
afin do minimisor ce genre dorreur. Ainsi, 
los points do vento des magasins a succursalos 
at des grands magasins ont étó définis avoc 
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designed to minimize different interpreta-
tionsi detailed acceptance testing has been 
carried out for the different stages of edit-
ing and processingj every possible effort has 
been made to reduce the non-response rate as 
well as the response burden. 

Users attempting to make comparisons between 
sales data published in this publication and 
data published in previous years must take 
into account the following factors: the eeerg-
once and disappearance of chain store organiz-
ationsp increases and decreases in the number 
of stores operatedi price changes. In addi-
tion, when making comparisons between the 
sales data published in this report and the 
data published in the monthly Retail Trade 
series, differences in the reporting periods 
must be taken into account. The financial 
reporting period5 do not necessarily coincide 
with the calendar year. For survey purposes, 
the annual data are collected and compiled on 
a financial year basis while the monthly data 
are published on a calendar year basis.  

beaucoup de pr6cisionj los questionnaires ont 
été concus avec soin afin de réduire au mini-
mum le nombre dinterpréta*ions óventuelles; 
los diversos é*apes de verification at do 
traitement ont fait lobjet do con*rôles dac-
ceptation d,itaillós enfin, on na absolument 
non negligé pour que le taux de non-réponse 
at le fardeau de réponsa soient faibles. 

Las utilisateurs qui désirent comparer les 
données sur las ventes publiées dans Ic pré-
sent bulletin avec les données publióes dans 
los bulletins précédents doivent tenir compte 
des facteurs suivants: la creation at la sup-
pression dentreprisas de magasins C succursa-
lesi laugmentation ou la diminution du nombre 
de magasins an exploitationj los variations d. 
prix. Dc plus, an comparant los données sur 
les ventes publiées dana ce bulletin avec 
cellos publiées dams las series mensuelles du 
commerce do detail, on doit tenir compte dos 
differences ontre les périodes sur lesquelles 
portent ces données. Par example, lexercics 
financier no coincide pas nécessairemant C 
lannée civilei aux fins do lenquCte, copen-
dant, lea données annuelles sont recueillies 
at rassemblées an fonction do loxercico fi-
nancier, alors quo Ia statistique mensuella 
ost publiée daprès lannóe civil.. 
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Appendix IV 

DATA CONFIDENTIALITY 

Statistics Canada is prohibited by law from 
publishing any statistics which would divulge 
information relating to any identifiable busi-
ness without the previous consent in writing 
of that business. 1  The disclosure of data 
likely to reveal specific information on the 
activity of a particular company is therefore 
systematically and rigorously controlled and 
regulated to prevent the publication or dis-
closure of any information deemed confiden-
tial. The rules regarding the confidentiality 
of parts of the results of merchandising sur-
veys are therefore applied in such a way that 
no data are shown for cells (or statistical 
units) composed of fewer than three companies 
or of three or more, if these are dominated by 
one or two companies. In the publication, the 
information is withheld on this designated 
cell by entering an "X" in the appropriate 
boxes. 

Another way of preserving data confidential-
ity without having to enter an X• is to com-
bine (consolidate) the information for 
selected regions or selected industry classes. 
The aggregated data can then be published. 
For example, in many cases, data for the 
Yukon and Northwest Territories are included 
with data for British Columbia. 

The rigorous application of these rules 
preserves the confidentiality of the inform.-
tion and ultimately has little effect on the 
dissemination of the retail chain survey 
results. 

Appendice IV 

CONFIDENTIALITI DES DONNES 

La loi interdit a Statistique Canada de 
diffuser au grand public des donnáes qui pour-
raient servir a identifier une entreprise ou 
certainas de ses caractéristiques, sans avoir 
obtenu au préalable lautorisation écrite de 
cette dernière 1 . Ainsi, 1e dévoilament de 
données susceptibles de révéler des renseigne-
ments précis sur l'activitA dune entreprise 
particulière est systématiquement conkrôlé 
suivant des dispositions strictes de telle 
sorte quaucun renseignement Jugé secret no 
soit publié ou divulguó. Lapplication des 
règles sur le caractère secret dune partie 
des résultats des enquôtes sur le commerce 
sêtablit donc de maniêre a ce quaucune don-
née no soit róvéléa pour des cellules (ou 
unites statistiques) composées de moms do 
trois compagnies, ou encore de trois ou plus 
lorsque celles-ci sont dominées par une ou 
deux compagnies. Linformation concernant ces 
cellules est dissimulée an inscrivant un 'X" 
aux differents pastes visés dans la publica-
tion. 

Una autre facon d. preserver 1e caractère 
confidential da linformation sans pour autant 
avoir I mettre un "X', consist. I grouper 
(consolider) les données pour cartainas ré-
gions ou certainas classes industrielles. Las 
données ainsi agrégées peuvent par la suite 
ôtre publiées. Par example, dans bien des cas, 
les données relatives aux Yukon at Territoires 
du Nord-Ouest sont incluses avec celles de 1. 
Colombie-Britannique. 

Ainsi, par lapplication rigoureuse do ces 
rIgles, 1e caractlra privé de 1 information 
est prCservé at naffecte qua trIs marginal.-
ment anfin de compte la diffusion des résul-
tats des enquêtes sur les magasins I succursa-
las. 

See the Statistics Act, 1985, Chapter S19. 	Voir la Loi sur la sta*istiqua, 1985, chapi- 
tre S19. 
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Appendix I! 
Appandice V 

List of Chain Store Organizations in Canada, 1990 
Repertoire des entreprises de magasins A succursales au Canada, 1990 

Name and Location - Nom at emplacement 
	

Name and locat ion - Nom at emplacement 

Food, beverage and drug group - Groupe des aliments, boissons at •édica.ents 

Sup.roarkets - Superarehés d' alleentation 

Allwest Foods Ltd., Alta. 
Amalco Foods (1987) Ltd. (Dominion Stores), 

Nfld. 
Batemans Foods Ltd., Alta. 
Buy Low Foods Ltd., B.C. 
Canada Safeway Ltd., Alt.. 
Canadian Forces Exchange System, Ont. 
Combined Merchandisers Inc. (Super Centre), 

Ont. 
Commissos Food Terminal Ltd., Ont. 
Cooper Market Ltd., B.C. 
F.E. Had. Co. Ltd., N.S. 
Ferraros Ltd. (Super Valu), Man. 
Focenco Ltd., Nfld. 
Food City Supermarket Corp., Alt.. 
Food Market Holdings Co. Ltd., N.B. 
Fortinos Supermarket Ltd., Ont. 
Freson Market Ltd., Alt.. 
Horns & Pitfield Foods Ltd., Alt.. 
Hudon & Daudeljn Ltée., Qué. 
Jim Pattison Industries Ltd., Ov.rwaitea Foods 

Div., B.C. 
Knob Hill Farms Ltd., Oni. 
L. & M. Food Market Ontario Ltd., Ont. 
La Farce Super Carnav.l Inc. (Super Carnaval), 

Qué. 
Loblaws Supermarkets Ltd., Ont. 
Marché Belle.are Inc., Qué. 

Marché GP Market Inc., Division Québec, Qué 
North Central Food Stores Ltd., B.C. 
Oshawa Group Ltd., Ont. 
Oshawa Holdings Ltd., N.S. 
Penner Foods Ltd., Man. 
Provigo (Distribution) Inc., Supermarchés 

Region Est, Division Detail Québec, Qué. 
Provigo (Distribution) Inc., Supermarchis 

Provigo, Region Ouest, Qué. 
Provigo (Distribution) Inc., Division 

Heritage, Qué. 
Robert C. Meehan Ltd. (IGA), Ont. 
Skat Bros. Foods Limited, Ont. 
Sobeys Inc., N.S. 
Stanko & Boshyk Ltd., Ont. 
Steinberg Inc., Québec Division, Qué. 
Stongs Markets Ltd., B.C. 
Sunnybrook Foods Ltd., Ont. 
Super MarchC A. Gagnon Inc., Qué. 
The Food Group Inc., N.B. 
The Great A. & P. Co. of Canada Ltd., Ont. 
The Kitchen Table Inc., Ont. 
Tober Enterprises (1979) Ltd., B.C. 
Vinco Food Inc. (Vinets Food King), Alt.. 
Made Enterprises Ltd., N.S. 
Hestfair Foods Ltd., Man. 
Zehr.art Inc., Ont. 

Grocery stores - tpicsries 

Aligro Inc. 	(Valdi 	Foods), 	Ont. Loblaws Supermarkets Ltd., No Frills Stores, 
Avondal. Stores Ltd., Ont. Ont. 
Blu..nschein Holdings Ltd., Alt.. Macs Convenience Stores Ltd., Ont. 
Burns 1 Stop Convenience Stores Ltd., Ont. Mr. 	C. 	Stores 	Ltd. 	(Mr. 	G.), 	B.C. 
Buzbys Variety Stores Ltd., Ont. Perrette Inc., Qué. 
C 	Corp. 	(Ontario) 	Inc. 	(Minks & Minks Pinto Stores Limited, Ont. 

Express), 	Ont. Quik Pik Convenience Stores Ltd., N.S. 
Caldwell Medford Ltd. 	(Quickie Convenience), Ralph A. Hinterhalt (Ralphs Confectionary), 

Ont. Sask. 
Checkers Variety Licited, Ont. Raymor Foods Ltd., Ont. 
China Can Enterprises Ltd., B.C. Red Circle Limited, Nfld. 
Copper Bay Shell Nugget Food Store, Ont Robert Lavoie Holdings Ltd. 	(Coperside Store), 
Ellis & Birt 	Ltd. 	(Quick Pik Foods), 	P.E.I. B.C. 
Food Stop Inc., 	Sask. Romax Variety Ltd. 	(Milk Marc Variety), Ont. 
Freezco Limited, Ont. Shopette Ltd., Ont. 
Green Gables Food Stores Ltd., N.S. Short Stop Foods (1984) 	Limited, Nfld. 
Hasty Market Inc., Ont. Silcorp Ltd., 	Mikes Mart Div., 	Ont. 
Hythe Hand.. Mart Ltd. 	(Tags Food and Gas), Skippys Milk Limited, Ont. 

Alt.. Southland Canada Inc. 	(7-Eleven), B.C. 
J. 	& I. 	Convenience Stores Ltd., Sask. Squareroot Enterprises Ltd. 	(Rave 
J. 	Rabba Company Ltd. 	(Variety Food Fair), Convenience), Ont. 

Ont. Starvin Marvjns Company Ltd., N.S. 
Jackson. Barn Value Foods Ltd., Ont. Stubberts Convenience Stores Ltd., N.S. 
Kenny Enterprises Ltd. 	(((aries Mini 	Mart), The Becker Milk Company Ltd., Ont. 

Nfld. Vince Food Markets Ltd., Ont. 
Kwikie Minit Markets Ltd., Ont. 146881 Canada Inc., Qué. 
Lands Happy Marts Ltd., Alt.. 543577 Ontario Inc. 	(Westside Jug City), 
Little Short Stop Stores Ltd., Ont. Ont. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des entreprises do nagasins a succursales au Canada, 1990 - suite 

11am. and Location - Nom at emplac.m.nt 
	

Name and location - 11cm at emplacement 

Food, beverage and drug group - Continued - Groups des aliaents, boissons at médica.ents - suite 

Bakery Products Stores - Boulangeries-pãtisseries 

Bennys Bagels Ltd., B.C. 
Bens Limited, N.S. 
Cinnaroll Bakeries Ltd., Alta. 
Franchises Ptjss.ries Allard Inc., Qué. 
McGavin Foods Ltd., Man. 
National System of Baking Ltd., Oat. 

Norkhpark Bakeries Ltd. (Buns Master 
Bakery), Sask. 

Swiss Pastries & Delicatessen of Ottawa 
Ltd., Ont. 

700724 Ontario Inc. (Dundalk Bakery), 
Oat. 

Candy and nut stores - Canfisaries at .agasins de noi.x 

Deans Chocolates Ltd., B.C. 	 Laura Secord Inc., Oat. 
Frontier Fruit & Nut Co. Limited, 	Old World Fudge Co. Ltd., B.C. 

Oat. 	 R.C. Purdy Chocolates Ltd., B.C. 

Meat •arkets - Marches do viandes 

Black Angus Freezer Beef Ltd., Oat. 	Cressmans Meat Market Ltd., Oat. 
Boucherie Côté Inc., Qué. 	 The Steak Shop Inc., Ont. 
Boucherie F. Gagné Inc., Qué. 	 409549 Ontario Ltd. (M & M Meat Mart), Oat. 

Other specialty food stores - Autr.s .agasins d 'ali.antation spdcialisés 

Albert Fisher Canada Limited, B.C. 
Ault Foods Ltd., Oat. 
Coffees of the World Inc. (Timokhys Coffees 

of the World), Oat. 
La Naturiste J.M. Inc., Qué. 
Denninger Limited, Ont. 
Le Détaillant du Jardin Inc., Qué. 
Les Entreprises Hichel Lapierre Inc. (L. 
Végétarien Enrg.), Qué. 

Longo Bros. Fruit Markets Inc., Ont. 
Maisori A.L. Van Houtte Inc., Qué. 
Murchias Tea & Coffee Ltd., B.C. 
Old Fashion Foods Limited, Sask. 
Pic-A-Pop Beverage Ltd., Man. 
Reid's Milky-Way Dairy Stores Inc., Oat. 
Sun Nutritional Products Inc., Oat. 
The Barn Fruit Markets Inc., Oat. 
Vita Health Company (1985) Ltd., Man. 

Liquor stores - Magas.tns do spiritu.uac 

Alberta Liquor Control Board, Alta. 
British Columbia Liquor Distribution Branch, 

B.C. 
Liquor Control Board of Ontario, Ont. 
Manitoba Liquor Control Commission, Man. 
New Brunswick Liquor Corp., N.B. 
Newfoundland Liquor Corporation, Nfld. 

Northwest Territories Liquor Commission, 
N.H.T. 

Nova Scotia Liquor Commission, N.S. 
P.E.I. Liquor Control Commission, P.E.I. 
Saskatchewan Liquor Board, Sask. 
Société des Alcools du Québec, Qué. 
Yukon Liquor Corporation, Yukon 

Wine stores - Magasins do yin 

Andrea Hines Ltd., Oat. 	 Hillebrand Estates Winery Ltd., Ont. 
Brights Hines Ltd., Oat. 	 London Winery Limited, Oat. 
Cartier Hines & Beverages, Ont. 

Boar stores - Magasins do bier. 

Brewers Association of Nfld. Ltd., Nfld. 	Brewers Retail Inc., Oat. 
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List 0f Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des entreprlsas do magasins a succursales au Canada, 1990 - suite 

Name and Location - Nom at emplacement 
	

Name and location - Nom at emplacement 

Food, beverage and drug group - Concluded - Groupe des a1aents, boissons at .édica.ents - fin 

Pharacias 

A & P Drug Mart Ltd., Ont. 
Allan Haddad (Pharmacie Joan Coutu), Qué. 
Amherst Drug Ltd. (Amherst Dispensary), Ont. 
Austin Health Care Corp., Ont. 
B E A per Capita Consulting Corporation 

(Vitamin Discount Store), B.C. 
B. Mayrarsd Inc., Qué. 
Ban Lipalo Inc. (Pharmaxie), Qué. 
Baydala Drugs Ltd., Alta. 
Bi-rite Drugs Ltd., Sask. 
Big V. Pharmacies Co. Ltd., Dot. 
Bourkos Drug Stores Ltd., Dot. 
Boylans Drug Store Ltd., Alta. 
Brighton Pharmacy (Hoodstock) Inc., Ont. 
Clinic Dispensary Ltd., B.C. 
Consumers Drug Mart Ltd. (Pharmasave), Man. 
Country Drug Store Ltd., Ont. 
Cumberland Drugs Merivale Ltd., Qué. 
D. Ross Cochrane Pharmacy Ltd., N.S. 
Dell Chemists (1975) Ltd., ant. 
Dial Drug Stores Ltd., Ont. 
Dispensaries Limited, Alta. 
Drug World Ltd. (Drug World Warehouse Drug 

Store), ant. 
Elizabeth Drugs Ltd., Nfld. 
Estpharm Inc., Qué. 
Farbec Inc. (Pharmacie Jean Coutu), Qué. 
Ford Pharmacy Ltd., N.B. 
General Drugs Ltd., B.C. 
Gestion Blanchet Inc., Qué. 
Herbies Drug Warehouse Ltd., Ont. 
Homac Drug Co. Ltd., Man. 
Hy & Zels Inc., ant. 
Jean Paul Moreau Inc., Qué. 
Kent Drugs Ltd., Ont. 
L.C.S. Pharmacion (Pharma-Conseils), Qué. 
L. Leone Pharmacy Ltd., ant. 
Lawtons Drug Stores Ltd., N.S. 
Las Entreprises Commerciales Paul A. Meuniar 

Inc., Patent Medicine Stores, Qué. 
Lea Entreprises Commerciales Paul A. Meurtier 

Inc., Pharmacies, Qué. 
Las Erstreprises Plichel Lahaye Inc. (Maxi 
Sante Michel Lahaye), Qué. 

Las Entreprises Norpharm Inc., Qué. 

Las Entreprises Yvemat Inc., Qué. 
London Drugs Limited, B.C. 
Lovell Drugs Limited, Ont, 
Magasins dEscomptes Montréal Inc., Qué. 
Magasins ds Récollets Inc. (Jean Coutu), 

Qué. 
Mart MacKenzie Drugs Ltd., ant. 
McGill & Orme Ltd., B.C. 
Michel Dens Variété Inc., Qué. 
Mid-Miter Super Drug Mart Ltd., Alta. 
Nieman Enterprises Ltd., Man. 
Northern Drugs Ltd., B.C. 
Oak Pharmacies Ltd., Qué. 
Orano Limited, ant. 
Pharma Plus Drugmarts Ltd., Ont. 
Pharmacies Jacques Raymond, Qué. 
Pharmacies Jean Coutu Eng., Qué. 
Pharmacopole Inc., Qué. 
Pharmaservica Inc., Ont. 
Premiere Pharmacies Inc. (I.D.A. Pharmacy), 

Ont. 
Seafair Drugs Ltd., B.C. 
Soci6+6 de Gestion Mast.rworks LtC.. 

(Kane's Super Orugmart), Qué. 
Société L.C.S. Enrg., Qué. 
Sprague Drug Ltd., Patent Medicine Stores, 

Alta. 
Sprague Drug Ltd., Pharmacies, Alta. 
Sup.rpharm Montréal Ltée., Qué. 
The Central Drug Stores Ltd., B.C. 
The Medicine Bottle Ltd., Alta. 
The Saskatoon Drug & Stationary Company Ltd. 

(Pinders Drugs), Sask. 
Title Stores Ltd., ant. 
Triangle Discount Stores Ltd., Dot. 
University Health & Beauty Aids Inc., Qué. 
Variété Le Loupiot Inc., Qué. 
Victoria Pharmacy Ltd., Ont. 
Vincent Chartier & Associés 1979 Ltée., Qué. 
N. Brunet & Cia (1982) Ltée., Qué. 
Hoolco Pharmacy (B.C.) Ltd., Ont. 
fr400lco Pharmacy Limited, Ont. 
123273 Canada Inc., Qué. 
94272 Canada Ltd. (The Body Shop), Ont. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des ontreprises de •agasins a succursales au Canada, 1990 - suite 

Name and Location - Non at emplacement 	 Name and location - Non at emplacement 

Shoe, apparel, fabric and yarn group - Graupe des chaussures, véteoents, tissus at files 

Shoe stores - Magasins do chaussuras 

Agnew Group Inc., Ont, 
Armstrong & Richardson Ltd., Ont. 
Bally Canada Inc. (Retail), Ont. 
Bata Industries Ltd., Bata Retail, Ont. 
Boutique Tatane (1982) Inc. (Chaussures 

Ponti), Qué. 
Brown Shoe Company of Canada Ltd., Qué. 
Calderone Shoe Co. Ltd., Ont. 
Calderone Shoe Co. Ltd., French Shoes Div., 

Qué. 
Chaussures Aldo Inc., Division Simard & 

Voyer 1984, Qué. 
Chaussures Alti LtCe., Qué. 
Chaussures Cite Inc., Qué. 
Chaussures Gala Inc., Qué. 
Chaussures Trans-Canada Limitée., Qué. 
Chaussures Yellow Ltóe., Qué. 
Church & Company (Canada) Limited, Ont. 
Collins Safety Inc. (Collins Safety Shoes), 

Ont. 
Comark Inc., Dolan/Clark Division, Ont. 
Comark Inc., Small Business Group Division, 

Ont. 
Dr. Scholls Ltd., Ont. 
Edmond's Shoes Ltd., B.C. 
Family Shoe Shoppe (1985) Ltd., N.B. 
Flormont Shoes Ltd., Qué. 
Florsheim Inc., Ont. 
Groupe Yellow Inc., Division Salon Six 

Souliers, Qué. 
Ingeborg Shoes Limited, Ont. 
IXL Clothing & Footwear Inc., Ont. 
J.B. Lefebvre LimitCe, Qué. 
J. Paul Fortin Inc., Qué. 
.,J.da Shoes Inc., B.C. 
Jeffstone Shoe Co. Ltd., N.S. 
Joe Singer Shoes Ltd., Ont. 
Kinney Canada Inc., Woolco/Kinn.y, Ont. 
Kinney Canada Inc., (Freddie), Ont. 
La Chaussur. Browns Inc., Qué. 

Las Boutiques Newport Inc., Qué. 
Los Entraprises Michel Turcot Inc., Qué. 
Las Magasins Libre Service Pitt Ltée., Qué. 
Maher Inc., Ont. 
Markio Designs Inc., Ont. 
Morse Shoe (Canada) Ltd., U.S.A. 
Mugford Shoes Limited, Ont. 
P. Vella Shoes (Plississauga) Limited, 

(Cheslers Shoes), Ortt. 
Panda 3G Inc. (Chaussures Panda), Qué, 
Popeym Shoes Limited, Ont. 
Prom Shoes Inc. (Charles David/Studio 10 

Shoes), Qué. 
Provost Shoe Shops Ltd. (Naturulizer Shoes), 

N.S. 
Rizzo & Rizzo Shoes Ltd., Ont. 
Salon de Chaussur.s Pavane-Mayfair Ito., 

Qué. 
Sanpaul Investments Ltd. (Naturalizer 

Shoes), Ont. 
Skyline 1990 Ltd., Alta. 
Sterling Shoes Inc., B.C. 
Tara Shoes Limited, Ont. 
The Tall Girl Shop Ltd. (Tall Crest Shoes), 

Ont. 
Town Shoes Ltd., Ont. 
Towne & Country Footwear Ltd., Alta. 
Vanity Shoes Ltd., Alta. 
Varesm Shoes Limited, Ont, 
Via Veneto Shoes Ltd. (Davinci Shoes), Alta. 
H.B. Hamilton Shoe. (1860) Ltd. 

(Naturalizer Shoes), Ont. 
H.B. Hamilton Shoes (1860) Ltd. lHalkwal 

Shoes), Ont. 
112488 Canada Inc. (Chaussur.. Florentino), 

Qué. 
85105 Canada Inc. (Villager Shoe Shoppes), 

Qué. 

Men's clothing stores - Magasins do véte.ents pour hoes 

A. Gasco Inc., Qué. 
A. Gold & Sons Ltd., Qué. 
Anthony's Clothiers Ltd., Alta. 
Armand Boudrias Ltée., Qué. 
Boutique Sapean Haute Couture pour Home,., 

Qué. 
Boutiques Las Trois G Inc., Qué. 
Comark Inc., Asher/Docksid./Polo Division, 

B.C. 
Dustination Shops Inc. (Mr. Big'N Tall 

Shop), Qué. 
Dozier Boutique Inc., Qué. 
Dylex Limited, Tip Top Tailor Div., Ont. 
E.R. Fisher Limited, Ont. 
Edward Chapman Ltd. (Chapman. & Chapys), 

B.C. 
Elks Inc., Ont. 
Ernest Enterprises (MTL) Ltd., Qué. 
Ernest Frères Québec Inc., Qué. 
Felix Homee Inc., Qué. 
Fraser's Clothes Shops, Ont. 

G. Strauss & Co. Inc., Ont. 
Grafton Fraser Inc., Ont. 
Harry Rosen Inc., Ont. 
House of Morton Limited, Ont. 
International Clothiers Inc., Ont. 
John Pomer Sales Limited (Bi-Rite & 

J. Pomer Clothes), Ortt. 
Kamloops Work-Clothing Co. Ltd. 

(Norkwear World), B.C. 
Kinney Canada Inc. (Randy River), Ont. 
Las Boutiques Hestcoast Inc., Qué. 
Los Entreprises Yvan Lamontagne Inc. 

(Les Boutiques Campus Enr), Qué. 
Marc Bovet Inc., Qué. 
Marks Work Wearhouse Ltd., Aita. 
Merceries Cartier Ltée., Qué. 
Michel Tamilia Inc., Qué. 
Moore. The Suit People Inc., Ont. 
Mr. Big N Tall Shop Ltd., B.C. 
Murray Goldman Ltd., B.C. 
Ports International Limited, Ont. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des entreprisas do magasins a succursales au Canada, 1990 - suite 

Name and Location - Non at emplacement 

Shoe, apparel, fabric and yarn group - Contin 
files - suite 

Name and location - Nom at emplacement 

- Groups des chaussures, vête.ants, tissus at 

Men's clothing stores - Concluded - Magasins de vCte.ents pour hoaass - fin 

Rosmor Hens Shops Ltd. (Barclay's Store 	Tie Rack (Canada) Ltd., Ont. 
for Men), Ont. 	 Val Bergs Hens (lear Group, Alta. 

Sauvé Frères Limité., Qué. 	 Hestbeach Surf Co. Ltd., B.C. 
Steel Inc., Ont. 	 Ziam Enterprises Ltd. (Gentlemens 
S*raussco Holdings Ltd. (Star Men Shop), 	Court), Ont. 

Ont. 	 529880 Ontario Ltd., Ont. 
The Brick Shirt House Ltd. (Alan Gough 

Men's Hoar), Ont. 

Woen' s clothing stores - Magasins do vêteents pour des 

A. Setlakwe Ltée., Qué. 
Al Schwartz Enterprises Limited (Suzys 

Fashions), Ont. 
Aldaro Co. Ltée. (Aubaines Mignones), Qué. 
Arcade Ladies Shoppe Ltd., N.S. 
Associated Merchandisers Ltd. (Venus 

Lingerie & Loungewear), Ont. 
Auld-Phillips Ltd., B.C. 
Ayres Ltd. (J. Micha.is/Kristy Allan), Ont. 
Bigi Canada Ltd., Qué. 
Bikini Village (Ontario) Inc., Qué. 
Bikini Village Inc., Qué. 
Blu's Clothing Ltd., Alta. 
Boutique Anthony Saks Inc., Qué. 
Boutique Au Coton Inc. BAC., Qué. 
Boutique Chérie (Canada) Ltóe., Qué. 
Boutique do Vêt.men*s is V.rchIres Inc., 

Qué. 
Boutique F-Il Inc., Qué. 
Boutique Marie Claire Lkée., Qué. 
Boutique Revue Inc., Qué. 
Boutiqu. Selection Inc., Qué. 
Boutique Selection Laurior Inc., Qué. 
Brissot Inc., Qué. 
Brodys Town & Country (1967) Ltd., Ont. 
Bryans Fashions Ltd., B.C. 
C C Marketing Inc. (Max Brown Fashions), 

Ont. 
Calèche Boutiques Ltd., Ont. 
Canadian Fashion Merchandising Corp. Ont. 
Carley & Katz Limited, (Maggies), Ont. 
Chapmans Ladies Shops Ltd., B.C. 
Charisma Fashion Ltd. (Margaretas), B.C. 
Charlie Ladies Hear, Ont. 
Ch.z Sandra Inc., Qué. 
Ciarlo Enterprises Ltd., Ont. 
Cliffords Ladies Hear Ltd., Mart. 
Comark Inc., Ont. 
Conrsz Group Ltd., Ont. 
Cotton Ginny Ltd., Ont. 
Creations Limitod (Fair Lady Fashions), Ont 
Cyrs Lté.., Qué. 
Dalmys (Canada) Ltd., Qué. 
Debrade. Enterprises Ltd., Sask. 
Divine One Avenue Inc., Ont. 
Dylex Limited, Braemar Store Div., Ont. 
Ethos Limited, Alta. 
F H Hoolworth Co. Ltd. (Northern 

Reflections), Ont. 
Fairweather Inc., Ont. 
Florence Lewis Sportswear Ltd., Ont. 
France B Pronuptia Inc., Qué. 
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Francines Stores Inc., Alta. 
Gallery of Fashions Ltd., (The Village 

Shop), Ont. 
Grafton Fraser Inc., Ont. 
Gray's Apparel Co. Ltd. (Mariposa Stores 

Partnership), B.C. 
Harbour Fashions Ltd., Ortt. 
Innocence Fashions (Qué.) Ltd., Qué. 
Jaeger Canada Inc., U.S.A. 
Jaggs Fashions Ltd., Ont. 
Joenette Inc., Qué. 
Kinney Canada Inc. (Sportelle/Karuba), Ont. 
La Bolta a Lingerie Inc., Qué. 
La Maison Chelsea Inc., Qué. 
La Vie an Rose Lingerie Canada Inc., Ont. 
Laura Ashley Shops Ltd., Qué. 
Laura's Shoppe Canada Ltd., Qué. 
Lauras Shoppe P.V. Inc., Qué. 
Los Boutiques Beaux Rêves Inc., Qué. 
Les Boutiques San Francisco Inc., Qué. 
Los Industries Pantorama Inc. (Station 
Coton), Qué 

Los Placements Vinalco Inc., Qué. 
Lindor Inc., Qué. 
Liptons International Limited, Ont. 
M.R. Ashton Ltd., B.C. 
Mademoiselle Charmante Inc., Qué. 
Maison de Choix Inc., Qué. 
Marc Downs Clothing Ltd., B.C. 
Marks & Spencer Canada Inc., DAllairds 

Div., Qué. 
Melanies Fashions Ltd., Alta. 
Metropolitan Ladies Hear (Can) Ltd., Qué. 
Mia Fashions Inc., Qué. 
His Inc., Qué. 
Modes Fannie Inc., Qué. 
Horning Star Trading Co., Ont. 
Nygard International Ltd., Man. 
One Plus One Fashions Inc., Ont. 
Peerimans Ladies Hear Limited, Sask. 
Pearls Fashions Ltd., B.C. 
Peggys of Milton Ltd., Ont. 
Penningtons Stores Ltd., Ont. 
Pirjo Liisa Fashions Ltd., Man. 
Ports International Ltd., Ont. 
Reitmans Inc., Qué. 
Sanjusha Ltd., Man. 
Second Fiddle Ltd., Ont. 
Serena Fashions Alberta Ltd., B.C. 
Serena Fashions Ltd., B.C. 
Sheppard Temperance Fashion Ltd., Ont. 
Shirmax Retail Ltd., Qué. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire dos entreprisas do •agasins A succursales au Canada, 1990 - suite 

Name and Location - Nom at emplacement Name and location - Mom at emplacement 

Shoe, apparel, fabric and yarn group - Continued - Groups dos chaussures, vêto.ents, tissus at 

files - suite 

Women's clothing stores - Concluded - Magasins do vêteaents pour dames - fin 

Shirmon Fashions Inc., Qué. Trevincor Investments Ltd. 	(Cotton Ginny), 

Sindrew Sportswear Inc., Qué. Ont. 
Stardom Fashion Network Inc., Ont. Unique Touch Inc., Ont. 

Street Level Clothing (The Next Exit), Ont. Vêtaments Dano Inc., Qué. 

Susan J. 	Fashions Inc., 	On'k. Viki 	Inc., 	Qué. 

Suzy Creamcheese (Canada) 	Ltd., B.C. Yofi 	Creations 	Ltd., 	B.C. 

Suzy Shier Inc., Qué. Zacks Fashions Ltd., Ont. 

Swimsuits Etcetera Ltd., Ont. 109018 Canada Inc., 	Qué. 

Telford Investments Ltd. 	(Super Love 113560 Canada Inc. 	(Giggles), Ont. 

Boutique and Lady Evelyn Lingerie), Aita. 116652 Canada Ltéa., 	Qué. 

The Electric Company Inc. 	(Coton On), Ont. 596590 Ontario Ltd. 	(Lynn Fashions), Ont. 

The Jean Shop Limited, Nfld. 630544 Ontario Inc. 	(Lasalle Uniform Shoppe 

The Katherine Hill Shop Ltd., Ont. and Selections), Ont. 

The Tall Girl Shop Ltd. 	(Tall Girl), Ont. 93650 Canada Ltd. 	(Club 2000), 	Qué. 

Children's clothing stores - Magasins do vète.ents pour enfants 

Clement Lté.. (Gestion Clement), Qué. 
Comark Inc., Div. Au Coin des Petite, Qué. 
Dalmys Canada Ltd. (Dalmys Kids), Qué. 
E.P. Chester Ltd. (Kids World), ant. 
F.M. Woolworth Co. Ltd. (Kids Mart/U.B. 

Anywear), Ont  

J.K. Children's Hear Inc. (Just Kids), Qué. 
Jack & Jill Co. Ltd., Alt.. 
Kiddy'town Ltd., Ont. 
Kings Stores Ltd., Sack. 
SAAN Stores Ltd. (SAAN for Kids), Man. 
Stephanies Fashions Ltd., B.C. 

Fur stores - Magazine do fourrure 

A. & N. Hurtig Limited, Man. 	 Canadian Fur Shop of Saitoh Ltd., Ont. 

Other clothing stores - Autres Ilagasins do vët.ments 

A. Croteau Ltée., Qué. 
Angelos Sportswear Limited, Ont. 
Below The Belt Ltd., Alta. 
Benbloor Store Inc. (Benetton), Ont. 
80 Jeans Lib (1989) Inc., Qué. 
Boutique Colori Inc., Qué. 
Boutique Jacob Inc., Qué. 
Boutique is Pentagone Inc., Qué. 
Boutique Lensemblier Inc., Qué. 
Boutique i.e Amoureux Lté.. (Las Amoureux), 

Qué. 
Boutique Vagabond Inc., Qué. 
C.C. Pants Shop Ltd., Ont. 
Caveau des Jeans L'kêe., Qué. 
Caveau des Jeans (Ontario) LtCe., Qué. 
Château Stores of Canada Ltd. (Le Château), 

Qué. 
Claudetta Croteau Inc., Qué. 
Comark Inc., Bootlegger/Cape Comfort Div., 

B.C. 
Comark Inc. (Brattons), Ont. 
Craig Brothers Ltd., Sack. 
Dalfens Atlantic Enterprises Ltd., Qué. 
DalFens Lkéa., Qué. 
Elks Inc., Dapper Dan Division, Ont. 
Exsell Group Inc. (Beaver Canoe), Ont. 
F. (4iiansky Ltd. (Michael's), Nfld. 
Freedom Shops Canada Ltd., Qué. 
G.H. Déchène & Fils Inc., Qué. 
Gerofsky Enterprises Inc. (Gerrards), Ont. 
Ginette Croteau Inc., Qué. 
Graf'ton Fraser Inc., ant. 
Groupe Zabá Inc., Qué. 

Retail chain and department stores, 1990 
Statistics Canada - Cat No 63-210 

H H.lp.rn Esq. Ltd., Ont. 
H Nathansons Ladies Hear Limited, N.S. 
Hartco Enterprises Inc., Qué. 
Henderson I Cudmore Ltd., P.E.I. 
Hide Market Ackon Ltd. (The Old. Hide 

House), Orit. 
Holt Renfrew & Co. Ltd., Ont. 
Hudson's Bay Co., Fields Store Division, 

B.C. 
Hutch Enterprises Ltd., B.C. 
International Clothiers Inc. (Hoolskins), 

Ont. 
International Leather Fair Inc., B.C. 
Irvings Stores Ltd., Qué. 
J.A. Gidden Holdings Ltd. (Giddens 

Industries), B.C. 
.i.O. Dubois & File Inc., Qué. 
Jeans & J.P. Inc., Qué. 
Kasners Ltd., N.B. 
Kettle Creek Canvas Co. Ltd., Ont. 
KFS Limited, Ont. 
Kinney Canada Inc., Ont. 
La Jeans 0 Thôqua Lté.., Qué. 
Lamales Western Hear Ltd., Alt.. 
Le Jean Bisu Inc., Qué. 
Lee Boutiques San Francisco Inc., Qué. 
Les Enchâr.s Mini-Prix LtCe., Qué. 
Lee Industries Pantorama Inc., Qué. 
Les Jeans Bleu du Nord Inc., Qué. 
Lee Magasins JL Taylor Inc., Qué. 
Lee Magasins Jopej Canada Inc., Qué. 
Lee Vêtements Arabesque Inc., Qué. 
Lipsons Stores Ltd., Ont. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des entreprises de magasins a succursales au Canada, 1990 - suite 

Name and Location - Nom at emplacement 
	

Name and location - Nom at emplacement 

Shoe, apparel, fabric and yarn group - Concluded - Groupe des chaussuras, vCte.emts, tissus at 
files - fin 

Other clothing stores - Concluded - Autres Magasins de vétasants - fin 

Louise Cro*eau Inc., Qué. 
M. Penman Ent. Inc. & R. Penman Ent, Inc. 

(Jean Machine), Ont. 
Magasin Selection Laval Inc. (Las Copains), 

Qué. 
Magasjns do Ventes au Detail Bedo Inc., Qué. 
Magasins Greenberg Limitée, Qué. 
Mantique Fashions Ltd., B.C. 
Marks & Spencer Canada Inc., Ont. 
Nathar Ltd., Ont. 
North Sky Trading Inc., Alta. 
Off The Nail Holdings Ltd., B.C. 
Québec Unisexe Ltée., Qué. 
Royal Leather Goods Ltd., Ont. 
SAAN Stores Ltd., Man. 
Sterling Hosiery Mills (1976) Ltd., Ont. 
Swinco Aquatic Supplies Ltd., Alta. 
Ted Reader Ltd., Nfld. 

The Boutique of Leathers Ltd., Alta. 
The Jeanery Limited, N.S. 
The Leather Ranch Ltd., Ont. 
The Young Manufacturers Incorporation, Ont. 
Thrifty Riding and Sport Shop Ltd., Ont. 
Trait Mode Inc. (Globus), Qué. 
Tripp Distributing Ltd. (Distributeur Tripp 

Ltée.), Qué. 
Universal Stores Inc., B.C. 
Harehouse One Ltd., Man. 
Warren's Men's Near Ltd. (Warren's House of 

Britches), Ont. 
Winners Apparel Ltd., Ont. 
Wise Stores Inc., Qué. 
036123 NB Ltd. (Miti-Ulart), N.B. 
152815 Canada Inc. (Esprit), Qué. 
575443 Ontario Inc. (McTaggarts), Ont. 

Fabric and yarn stores - Plagasins do tissus at ds files 

Bouclair House of Fabric Inc., Qué. 
Duthlar Textiles Limited, Ont. 
Fabricland Distributors Inc., Ont. 
Fabricland Midwest Ltd., Ont. 
Fabricland Pacific Ltd., Ont. 
Fabricvill. Company Inc., Ont. 
Fabrjcville Maritim.s Inc., Ont. 
Fanny's Fabrics (B.C.) Ltd., B.C. 
Fanny's Fabrics (Calgary), Alta. 
Fanny's Fabrics (Edmonton) Ltd., Alta 
Fannys Fabrics (Man.) Ltd., Sack. 

Fanny's Fabrics (Sack.) Ltd., Sack. 
Cargo Fabrics Ltd. (Bouclair House of 

Fabrics), Qué. 
Kitchen.r Textiles Ltd., Ont. 
La Ci. d. Textiles Goodman Joliatte, 

Qué. 
Lizanna's Fabrics Ltd., Ont. 
Polka Dot Fabrics Ltd. (Polka-Dot), Ont. 
Textile Bargain House Ltd. (Fabric & Drapery 

Mill), Ont. 
Young Equities Ltd., Alta. 

Household furniture, appliances and furnishings group - Groupie des •.ubles, appareils at 
acoessoir.s d • assublesent do •aison 

Household furniture stores (with appliances and furnishings) - Magasins de .eubles do maison 
(avec appareils mCnagers at accessoires d'.uble..nt) 

Ameublement COM Inc., Ont. 
Ameublements MT Inc. (Ameublements 

Tanguay), Qué. 
Brault & Martinasu Inc., Qué. 
C.A. Defehr & Sons (0. F.hr Furniture & 

Appliances), Man. 
Cohens Home Furnishings Ltd., Nfld. 
Coleman Shoppers World Ltd. (Colemans 

Furniture World), Nfld. 
D.comeubles V Inc., Qué. 
Domon Ltée., Qué. 
G.A. Fletcher Music Company Ltd., B.C. 
G.U.S. Canada Inc., Qué. 
Gagnon & Frères Côte-Nord Ltée., Qué. 
La Père du Meuble Inc., Qué. 

Leons Furniture Ltd., Ont. 
Las Magasins Pascal L*é.., Qué. 
Lounsbury Co. Ltd., N.B. 
Medjuck & Budovitch Ltd., N.B. 
Northgate Furniture Ltd., B.C. 
Notre Dame Agencies Ltd., Nfld. 
Rentewn Enterprises Inc., Alta. 
Riffs Limited, Nfld. 
Saks Furniture Ltd., Ont. 
Schwartz & Co. Ltd., N.S. 
Tel-Star TV Appliance & Home Furniture 

Ltd., N.S. 
The Brick Warehouse Corporation, Alta. 
Tuckers Furniture Co. Ltd., Nfld. 
Hocks Limited, B.C. 
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List of Chain Store Qrganizations in Canada, 1990 - Conk inued 
Repertoire des entreprises do usagasins A succursalas au Canada, 1990 - suite 

Name and Location - Non at emplacement 
	

Name and location - Non at emplacement 

Household furniture, appliances and furnishings group - Concluded - Groupe des meubles, 
appareils at accossoires d'aeublaaent do usaison - fin 

Household furniture stores (without appliances and furnishings) - Concluded - Nagasins do 
•eubles do naison (sans appareils nCnagers ni accassoires d'a.euble.ent) - fin 

Ameublements Gerard Pierre Inc. (Lee 
Professionnals du Makelas), Qué. 

BCbé Rama Ltée., Qué. 
Big Mall Furnishings Ltd. (Chair Place), 

Ont. 
Boutique Bonn. Nuit Inc., (Centre du 

Sommeil Bonne Nuit), Qué. 
Canadian Brass Bed Boutique (1984) Ltd. 

(Brasstique Sleep Shoppes), Ont. 
Chesterfield Shop (Onk.) Ltd., Ont. 
Dc Boors Furniture Ltd., Ont. 
Domicil Inc., Qué. 
Ike. Canada Ltd. Partnership, B.C. 
Jonor Holdings Ltd. (Grand Design), Ont. 
Kocohani Holdings (Ontario) Ltd. (Waterbed 

Magic), B.C. 
La Galeri. du Ileuble Inc., Qué. 
M. & S. Furniture Ltd. (Arrow Furniture), 

Ont. 

liaison du Matelas Montréal Inc., Qué. 
Majoli Furniture (1983) Ltée. (The Sleep 

Factory), Ont. 
Mobilia Anjou Ltée., Qué. 
Mueller Furniture & Interiors Inc., Ont. 
Peter Landsman & Assoc. Inc. (The Babys 

Room), Ont. 
Price Busters Furniture Clearance Centre 

Ltd., B.C. 
R D Van Leeuwen Boomkamp Co. Ltd., Ont. 
Smiths Shoe & Variety Limited, Nfld. 
Struc Tube Ltóe., Qué. 
The Bombay Furniture Company of Canada 

Inc., Ont. 
United Buy & Sell Services B.C. Inc., B.C. 
Waterbed Unlimited (1985) Inc. (Like deau 

Illimités), Qué. 
462612 Ontario Inc. (Tecum Furniture), Ont. 

Appliance, television, radio and stereo stores - Hagasins d'appareils ménagers, do pastes do 
tdlévision at do radio at d 'appareils stdrdophoniques 

A E M Video Only Inc., B.C. 
Atlantique Image & Son Inc., Qué. 
BCdard Louis Inc., Qué. 
Centre du Rasoir Electrique do Montréal 

Inc., Qué. 
Dixon Sewing Centre Ltd., Sack. 
G.V. Schnittk.r Ltd., Ont. 
Home & Rural Appliances Ltd., Ont. 
Intertan Canada Ltd., Onk. 
Krazy Kellys Ltd., Ont. 
Majestic Sound Warehouse Ltd., Ont. 
McKays Television and Appliances Limited, 

Ont. 
Medler-McKay Holdings Ltd. (Krazy Kellys), 

Ont. 
Midnorthern Appliance Industries Corp., 

Ont. 
Multitech Warehouse Direct Inc. 

(Warehouse Direct), Alta.  

Quans TV & Appliances Ltd., Ont. 
Réfection dAspirateurs do Montréal Inc., 

Qué. 
Sony of Canada Ltd., Ont. 
Sounds Around Inc., Alt.. 
Stereo Emporium of Canada Limited, Ont. 
Stereo People of Canada Ltd., Ont. 
The Consumers Gas Company Ltd. (Consumer 

Marketing Company), Ont. 
Vedco Industries Ltd. (McDonald Supply), 

B.C. 
Vycom Electronics Ltd. (Future Shops), B.C. 
149667 Canada Inc. (Centre Hi-Fi), Ont. 
1859-9555 Québec Inc. (André Legault - TV), 

Qué. 
2001 Record & Stereo Centre Ltd., Ortt. 
2001 Stereo & Video Centre Ltd., Ont. 
314272 Alberta Ltd. (Vision Electronics), 

Alt.. 

Floor covering and drapery stores - Hagesins do revéteaents de sal at do tenturos 

Alexanian & Sons Limited, Ont. 	 Color Carpet Inc. (Factory Carpet), Ont. 
B B Bargoons Inc., Ont. 	 Greyfair Furniture & Carpet Ltd., Ont. 
Benchmark Floors Inc., (Benchmark Carpets), 	Jordans Rugs Ltd., B.C. 

Ont. 	 Paradis-Millette Inc., Qué. 
Bridgeport Self-S.rv. Carpet Centre Ltd., 	Valiquette Ltée., Qué. 

B.C. 	 139088 Canada Ltée., Qué. 
Buritt Brothers Floor Covering Ltd. 	98599 Canada Limited (Wacky Hh.atleys 

(Buritt Brothers Carpet), B.C. 	 Carpet Warehouse), N.S. 
Carpet Supermarket Ltd., Alt.. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des entreprises de nagasins a succursalas au Canada, 1990 - suite 

Name and Location - Nom at emplacement 
	

Name and location - Nom at emplacement 

Automotive vehicles, parts and accessories, sales and services group Groups des 
vChicules automobiles, pièces at accessoires, vente at service 

Other household furnishings - Autres •agasins d • accessoires d' ameubla.ent 

Boi±eau Luminaira Inc., Qué. 
Cameo Sleep Shop Ltd. (The Sleep Shop), ant 
Eds Linen Warehouse Ltd., B.C. 
F.W. Woolworth Co. Ltd. (Ashbrooks), Ont. 
Federal Industries Consumer Group Inc. 

(Junors), Ont. 
Hospitality Home Furnishings Ltd., B.C. 
L.U. Fixtures Ltd. (Lighting Unlimited), 

Ont. 
Liquidation Choc Inc. (Liqui Choc), Qué. 
McIntosh & Watts Ltd., Ont. 
Mid-West Industries Ltd., Ont. 
Pier 1 Imports (U.S.) Inc., Qué. 
Pot Pourri Homewares Limited, Ont. 

Rob McIntosh China Inc., Ont. 
Royal Doulton Canada Inc., Retail 

Division, Ont. 
Slats Blinds Ltd., Ont. 
Stokes Inc., Qué. 
Sunbeam Corporation Canada) Ltd., Ont. 
The House of Knives Ltd., Ont. 
The LIV Group Inc., Ont. 
Wicker Emporium Ltd., N.S. 
277357 Alberta Ltd. (The Lighting Centre), 

Alt.. 
545902 Ontario Limited (Golden Dolphin), 

Ont. 
585294 Ontario Inc. (Dans Fan City), Ont. 

Auto.obil. dealers - Concessionnaires d'auto.obil.s 

Jim Pattison Industries Ltd. (Jim Pattison 	Mercedes-Benz Canada Inc., Ont, 
Automotive Group), B.C. 	 Motor Village Group Inc., Alt.. 

Lounsbury Co. Ltd. (Chev and aids 	The Hickman Motors Ltd., Nfld. 
Dealerships), N.B. 	 The Royal Garage Ltd., Nfld. 

Gasoline service stations and garages - Stations-service at garages 

Actton Super Save Gas Stns. Ltd., B.C. 
Badali and Son Car Hash Ltd. (Soft System 

Auto Hash), Ont. 
Bawas Gas Bars Ltd., Ont. 
C Corp (Ontario) Inc. (Top Valu Gasmarts), 

Ont. 
C E Mactavish Ltd., Ont. 
Canadian Forces Exchange System, Ont. 
Canadian Tire Corporation Ltd., Ont. 
Chevron Canada Ltd., B.C. 
Domo Gasoline Corporation Ltd., Man. 
Durkin Service Centre Ltd., Ont. 
Edmonton Cooperative Association Limited, 

Alt.. 
Essences Rich.lieu Inc., Qué. 
Faa Gas Oil Ltd., Alta. 
First Pioneer Investments Ltd. (Pioneer 

Petroleums), Ont. 
First Pioneer Petroleum. (Quinte) Ltd., Ont. 
Flying 0 of Severn Bridge Ltd., Ont. 
Gales Gas Bar Ltd., Ont. 
Garage Pierre-Paul Desforges Inc. (Garage 

A C 1), Qué. 
Gas King Oil Co. Ltd., Alta. 
Gasoline Station P1*1. Taxicab Ltd., Qué. 
Golden Traingle Oils Limited, (Surtoco), Ortt. 
Green Gables Food Stores Ltd., N.S. 
Hi Ho Gas & Grocery Ltd., Alt.. 
Imperial Oil Limited, Ont. 
Last Mountain Co-op Ltd., Sask. 
Lea Investissements Lambda Inc., Qué. 
Lea Petrol.. A Belzile Inc., Qué. 
Les Petrol.. R L Inc., Qué. 
H B H Petroleum Services Inc., Ont. 
MC Asphalt Petroleum Limited, Ont. 
Mohawk Oil Co. Ltd., B.C. 
Mr Gas Limited, Ont. 
Olco Petroleum Group Inc. Ontario 

Motor Fuels Div., Qué. 

Retail chain and department stores, 1990 
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Oshawa Holdings Ltd., Automotive Division, 
Ont. 

P R Berthiaume Fuels Limited, Ont. 
Payl.ss Gas Co. 1972 Ltd., B.C. 
Penguin Pstroleu. Products Ltd., Ont. 
P.rr.tta Dairy Ltd., Qué. 
Petro Canada Inc., Ont. 
Petrol.. Ronoco Inc., Qué. 
Phil Van Enterprises Ltd., B.C. 
Phil].ippa Gosselin & Assoc. Ltée., Qué. 
P S Lane and Lane Enterprises Ltd. (Blaskin 
and Lane Tire Centre), Alt.. 

Red River Coop Ltd., Man. 
Saskatoon Co-op Assoc. Ltd., Sask. 
Scot*ys Gas Inc., Ont. 
Sergaz Inc., Qué. 
Serv-a-Car Ltd., Ont. 
Shell Canada Products Ltd. (Financial 
Operations Products), Alt.. 

Sherwood Co-operative Association Ltd., 
Sask. 

Sterkon Investment Corp. Ltd. (Fastop Ease), 
Alt.. 

Sunoco Inc., SMS Div., Ont. 
Sunys Petroleum Inc., Ont. 
Super Gaz Ltée., B.C. 
Tamlann Investments Ltd., Ont. 
Top Oil Resources Ltd., Ont. 
Inc Oils Inc., Ont. 
Unipetro Resources Inc. (Eso), Ont. 
H.A. Lube Ltd. (Mr. Lube), Alt.. 
Hycliffe Gas Bar Ltd., Ont. 
151742 Canada Inc. (Penny Gas Bars), Ont. 
399966 Ontario Limited (Rowe Fuels), Ont. 
403761 Ontario Ltd. (Robbins Gas Bar), Ont. 
840701 Ontario Ltd. (Go N Get Good Stores), 

Ont. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des entrepriseS do usagasins A succursales au Canada, 1990 - suite 

Name and Location - Non at emplacement 
	

Name and location - Non at emplacement 

Autootiva vehicles, parts and accessories, sales and services group - Concluded - Groupe des 
vChiculos autceobiles, pièces at accessoires, vente at service - fin 

Tire, battery, parts and accessories stores and (ieee and auto supply stores - Magasins de pneus, 
d'acciulataurs, do pièces at d'accessoires at nagasins de fournitures pour la maison at 

pour l'auta.obile 

Andys Tire Shop Ltd., N.S. 
Bridgestone-Firestone (Canada) Inc., Sask. 
Dix Distributors Ltd. (Cal Van Auto Supply), 

B.C. 
Frisby Tire Co. (1974) Limited, Ont. 
Goodyear Canada Inc. lGoodyear Go Centre), 

Ont. 

Pacific Associate Stores Ltd., B.C. 
Performance Improvements Speed Shops Ltd., 

Ont. 
Pneudis Montréal Inc., Qué. 
Provincial Tire Limited, Nfld. 

Other .otor vehicle services and repair shops - Autres services pour vChicules autoobiles 
at ateliers do reparation 

Allards Paint & Body Shop, Ont. 
Auto-Pak Ltd. (Jiffy Muffler/Benson Spring), 

Ont. 
Custom Muffler Service Ltd., Qué. 
Donreid Mufflers Ltd., Ont. 
Faucher & Fils Ltée. (Duro Vitres), Qué. 
Group. TCG (Québec) Inc., Div. L.b..0 
Vitres-Dautos, Qué. 

Group. TCG (Québec) Inc., Div. Monsieur 
Muffler, Qué. 

Hamilton Radiator Service Ltd., Ont. 
Howard Brothers Inc. (Zi.bart Car Improvement 
Specialists), Ont. 

Hub City Glass (Regina) Ltd. (Speedy Auto 
Glass), B.C. 

Hub City Glass Ltd. (Speedy Auto Glass), B.C. 
Jack Butkus Limited, Ont. 
K & K Glass Ltd., Sask. 

L'antirouille A Lhuile Métropolitain Inc., 
Qué. 

Lof Glass of Canada Ltd. IStandard Auto 
Glass), Ont. 

Maple Leaf Petroleum Ltd. (Mr. Lube 
Automotive Centres), Ont. 

Mid Island Brake & Muffler, B.C. 
Midas Automotive Limited, Ont. 
Minit Lube Ltd., Alto. 
P. & R. Auto Glass Ltd., Ont. 
Speedy Auto Glass Ltd., Ont. 
Speedy Muffler King Inc., Ont. 
The Mufflerman Ltd. (md. One Stop Brake), 

Ont. 
Trans Canada Class Ltd., B.C. 
Western Crystal Glass Ltd., Alto. 
Westwind Investments Ltd. (Midas Muffler), 
Alta. 

General ..rchandising group - Oroupe des •agasins do .archandises diverses 

General Stores - Magasins généraw 

Battl.fords and District Co-operative Ltd., 	Fair-Way Discount Centre Ltd., Ont. 
Sask. 	 Gateway Co-op Association Ltd., Sask. 

Calgary Co-op Association Ltd., Alt.. 	Last Mountain Co-op Ltd., Sask. 
Club Price Canada Inc., Qué. 	 Lloydmins*er & District Cooperative Ltd., 
Coop Regional Nipissing Sudbury Lt6.., Ont. 	Sask. 
Costco Wholesale Corp., B.C. 	 Prince Albert Coop Assoc. Ltd., Sask. 
Dept. of Development, Labrador Operations 	Target Associates Limited, Nfld. 

Div., Nfld. 	 The Northern Company Inc., Man. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des entreprises do magasins a succursales au Canada, 1990 - suite 

Name and Location - Nom at emplacement 
	

Name and location - Nom at emplacement 

Other retail stores group - Groupe des autres magasins de detail 

Other general merchandise stores (variety and general merchandise stores) - Autres magasins 
do .archandises diverses (bazars at magasins do usarchandisas diverses) 

Army & Navy Dept. Store Ltd., Sask. 
Bargain Harolds Discount Ltd., Ont. 
Better Buy Discount Stores Ltd., Orit. 
Bi-Hay Stores Ltd., Ont. 
Canadian Forces Exchange System, Ont. 
F.M. Woolworth Co. Ltd. (Woolworth Stores), 

Ont. 
H.P. & F. Discount Mart Ltd., Ont. 
Hudsons Bay Co., Fields Store Div., B.C. 
K-Mart Canada Ltd. (Variety Stores), Ont. 
Los Magasiris Korvette Ltée., Qué. 
MacLeod Stedman Inc., Stedmans and Deal 

Rite Div., Ont. 
Magasin I Rayons Maxi Inc., Qué. 
Magasins Regent Ltée., Qué. 
Majestic Distributing Co. Ltd., Orit. 
Marks & Spencer Canada Inc., Peoples Div., 

Qué. 

Metropolitan Stores (MIS) Ltd., Qué. 
Michael Rossy Ltd., Qué. 
Nabour Stores Ltd., Ont. 
Pioneer Co-op Assoc. Ltd., Sack. 
R.P. Rossy Inc., Qué. 
Riffs Limited, Nfld. 
Robin Jones & Whitman Inc., Qué. 
S. Rossy Inc., Qué. 
Sears Canada Inc., Ont. 
Stylerite Department Stores Ltd., Man. 
Target Incorporated Limited (Target 

Discount), Nfld. 
132101 Canada Inc. (Suparprix Dimona), Qué. 
639489 Ontario Ltd. (So Low Family 

Discount, Ont. 

Book and stationary stores - Librairies at papeteri.s 

Administration Citadelle Inc. (Librairie 
Garneau & Librairia LAction), Qué. 

Bjb].airie G.G.C. L+áe., Qué. 
Black Bond Books Ltd., B.C. 
Canton Cards Ltd., Ont. 
Claude Paye+t. (1985) Inc., Qué. 
Colas Book Stores Ltd. (Cobs the Book 

People), Ont. 
Duthie Books Ltd., B.C. 
Edwards Books & Arts Limited, Ont. 
Federal Industries Consumer Group (Wilson 
Stationers), Ont. 

FICG Inc. (H.H. Smith), Ont. 
Flertom Investments Inc., Ont. 
Godards Stationery Ltd., ant. 
Holder Brokerage (1971) Ltd., N.B. 
L & M Pharmacy Inc., Sack. 
Los Librairies Flammarion Lté.., Qué.  

Lewis Stationery, Alta. 
Librainia Demarc Inc., Qué. 
Librairias Boyar Ltóe., Qué. 
Lichtmarss News Agency Inc., Ont. 
Livrophile Inc., Qué. 
Mahons Stationery Ltd., N.S. 
Mennonite Publishing House Inc. (Provident 

Bookstores), U.S.A. 
Moyer Vico Corp. (Moyers The Teachers 

Store), Orrt. 
Oxford Book Shop Ltd., Ont. 
Saint John News Co. Ltd. (Book Mart), N.B. 
The Bible Book Store Ltd., Ont. 
The Kard Kiosk Ltd. (The Greeting Gallery), 

Alta. 
True Remainders Ltd., Ont. 
William E. Coutts Company Limited, Ont. 

Florist shops - Fleuristes 

Central Alberta Florists Ltd., Alta. 	Queen City Florist Enterprises Ltd., Sack. 
Evans Florist (Moose Jaw) Ltd., Sack. 	The Orchid Florists Ltd., Man. 
Fines Flowers Ltd., Ont. 	 Van Hees Roses Inc. (Mostly Roses Florist), 
Klondyke Flower Boutique Ltd., Alta. 	Ont. 

Hardware stores - Quincai].leri.s 

Buzy Bee Machine Tools Ltd., Ont. 
Cooperative Agricole Regional. Parisville, 

Qué. 
Ferlac Inc., Qué. 
J. Pascal Inc., Qué. 
Lee Valley Tools Ltd., Ont. 

ilacleod Stedman Inc., Macleods Division, 
Man. 

Thorsrsass Hardware Ltd., Sack. 
Thunderbird Electric & Plumbing Supply 

Ltd. (Thunderbird Home Centres), B.C. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des entreprises do eagasins A succursales au Canada, 1990 - suite 

Name and Location - Nom at emplacement 
	

Name and location - Non at emplacement 

Other retail stores group - Continued - Groupe des autres •agasins do detail - suite 

Paint, glass and wallpaper stores - Ilagasins do peinture, de vitre at de papier point 

Al Wayne Holdings Ltd. (St. Clair Paint & 
Wallpaper), ant. 

Century Paint & Wallpaper Ltd., Ont. 
Color Your World Corp., Ont. 
Cuneo Interiors Limitüd, Ont. 
Ed Baggaley Limited (Color Your World), Ont 
F. Calamia Franchise Ltd. (St. Clair Paint 

& Paper), Ont. 
Hears Decorating & Design Centres Inc., 

Ont. 

J.F. Eastwood Ltd. (St Clair Paint & 
Wallpaper (London)), Ont. 

Martin Bergeron Inc., Qué. 
Mills Paint Sales Ltd., B.C. 
Paint World Inc. (Empire), Qué. 
St. Clair Paint & Wallpaper Co. Ltd., Ont. 
150313 Canada Inc. (Ultralux), Ont. 

Sporting goods stores - Magasins d'articl.s do sport 

Abercrombie & Fitch Co. (Canada) Inc., 
André Lalonde Sports Inc., Qué. 
Bata Industries Ltd. (Athletes World), 
Can Ski Sportshop (1975) Ltd., B.C. 
Caps Bicycle Stores Ltd., B.C. 
Claude Beaulieu Sports Inc., Qué. 
Cloves Sporting Goods Ltd., N.S. 
Dufferin Game Room Store Ltd., Ont. 
Eastern Sports Ltd., N.B. 
E.J.N. Sports Ltd. (Elgin Sports), Ont. 
First Effort Investments Ltd., Ont. 
Fitnessland Inc., Ont. 
Forzani Sun Sports Ltd., Alta. 
Forzanis Locker Room Ltd., Alta. 
Jensen Jackets & Crests Ltd., Alto. 
Kinney Canada Inc., Ont. 
Le Baron Outdoor Products Ltd., Qué. 
Los Entroprises Speran Inc., Qué. 

B.C. 	McMaster Sports and Service, Ont. 
Monod Sports (1982) Ltd., Alta. 

Ont. 	National Gym Clothing Limited, Ont. 
Natural Source Products Inc., B.C. 
Nigel Hogarth Holdings Ltd. (Hogarths 

Sport & Ski Store), B.C. 
Riordan Ski & Sports Ltd., Ont. 
Roots Canada Ltd., Ont. 
Spiegel of Canada International General 

Merchandise Inc. (Eddie Bauer Outdoor 
Outfitters), Ont. 

Sport-Check International Ltd., Alto. 
Sports Experts Inc., Qué. 
Superstar Athletic Footwear Ltd., B.C. 
The Abominable Ski Shop Ltd., Alto. 
The Fishin Hole (1982) Ltd., Alto. 
Ultra Sports Limited, N.S. 
United Army Surplus Sales Ltd., Man. 

Record and tape stores - Magasins do disques at do bandes magnétiques 

Blue Note Records & Tapes, Alto. 
Cooper Records, Ont. 
Deerto Enterprises Ltd. (A & A Records & 

Tapes), Ont. 
Groupe Québecor Inc., Div. Distribution 

Trans-Canada, Qué. 
Le Mend. do Musique Discus (1990) Ltéa, Qué. 
M. Perlman Ent. Inc. & R. Perlman Ent. Inc. 

(Sunrise Records & Tapes), Ont. 
Music World Limited, Ont. 

National Record Distributors Ltd., Man. 
Rembrandt Holdings Ltd. (Kareena Services), 

B.C. 
Rock Entertainment Accessories Inc. (Records 

on Wheels), Ont. 
Sniderman Radio Sales & Service Ltd., Ont. 
Sound Insight Ltd. (A & A Records & Tapes), 

Ont. 
Sound 21 Canada Inc., Ont. 
Tami Canada Inc., HMV Canada Div., Ont. 

Jewsilery stores - Bijouteries 

A.I. Tower Ltd. (Tower Jewellers), N.B. 
Alteen Brothers Ltd., Nfld. 
Ann-Louise Jewellers Ltd., B.C. 
AnsIett Jewellers Ltd., Ont. 
Atlantic Island Gifts Ltd. (Jewellery Plus), 

P.E.I. 
Ben Moss Jewellers Western Canada Ltd., Man. 
Bijouterie Lavigueur (Montréal) Inc., Qué. 
Biro Holdings Ltd., Alto. 

Bizou International Inc., Qué. 
Charm Jewellery (Newfoundland) Ltd., N.S. 
Charm Jewellery Ltd., N.S. 
Ciros Jewellers (Mayfair) Inc., Ont. 
Crescent Jewellers & Appliances Ltd., N.S. 
Diamant Elinor Inc., Qué. 
Emesco Imports of Canada Ltd. (European 

Jewellery), Ont. 
Gold Brick Jewellery Ltd., Alto. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des entreprises do magasins a succursales au Canada, 1990 - suite 

Name and Location - Nom at emplacement 
	

Name and location - Nom at emplacement 

Other retail stores group - Continued - Groupe des autres magasins do detail - suite 

Jewellery stores - Concluded - Bijouteries - fin 

Henry Birks & Sons Ltd., Qué. 
Henry Birks at Fils (Montréal) Ltée., Qué 
House of Gold Jewellers Inc., Ont. 
Jubilee Jewellers Inc., Ont. 
Kerns Jewellery (Midtown) Ltd., Ont. 
Kerns Jewellery (Ontario) Ltd., Ont. 
Kinney Canada Inc. (Afterthoughts), Ont. 
La Bijouterie Chivas Inc., Qué. 
Mappins Inc., Ont. 
Morse Jewellers Inc., Ont. 
Murdoch's Gem Shop Ltd., Yukon 
P.D. Murphy Ltd., Ont. 
Peoples Jewellers Ltd., Ont. 
Peter Cortesis Jewellers Limited, Ont. 
Placements Arden Inc., Qué. 

Reesors Jewellery (1978) Ltd., Man. 
The Clock Gallery Ltd., Ont. 
Two Plus Two Jewellery Ltd. (Jewallery 

Plus), P.E.I. 
H.G. Young Co. Ltd., Ont. 
Walters Jewellers Ltd., Ont. 
Vu Fashions Ltd., Ont. 
Zekes Quality Jewellery Ltd. (Zekes 

Jewellers), Man. 
289053 Alberta Ltd. (Independent 

Jewellers), Alta. 
720299 Ontario Ltd. (Walters/Raphaels 

Jewellers), Ont. 
728031 Ontario Ltd. (Wal'ters/Raphaels 

Jewellers), Oni. 

Cera and photographic supply stores - Magasins d • appareils at de fournitures photographiques 

Herr's Cam.ra Shop Incorporated, Ont. 
Japan Camera Centre Ltd., Orit. 
Kerrisdale Cameras Ltd., B.C. 
McBain Camera Ltd., Alta. 
Photo Metro Inc., Ont. 
Rideau Photo Express Ltd. (Japan Camera 

Centre), Ont. 
Robinsons Camera Centre Ltd., Alta. 
Tootons Ltd., Nfld. 

Abbass Colour Ltd. (Econo Colour), N.B. 
Astral Inc. (Astral Photo), Qué. 
Banff Film Lab., Alta. 
Black Photo Corporation, Ont, 
Centres 0 images Fotoclik Inc., Qué. 
Chas. Abel Photo Service Ltd. (Snap Shops), 

Ont. 
Custom Color Photo Labs Ltd., B.C. 
Gallery of Time Ltd., N.H.T. 
Groupe Québecor Inc., Div. Distribution 

Trans-Canada, Qué. 

Toy and hobby stores Magasins do jou.ts et darticl.s do loisir 

A.D. Appleton Enterprises Ltd. (Leisure 
World), Ont. 

Anjari Enterprises Inc. (Games-a-Lot), On -t. 
Consumers Distributing Co. Ltd. (Toy City/ 

Toyville), Ont. 
Creative People Ltd. (Leisure World), Onk. 
Eland Distributors (Eastern) Ltd. (Toys & 

Wheels), Ont. 
Eland Distributors Ltd., B.C. 

Gerry Lewis Limited, Onk. 
Hans Christian Toy Stores Ltd., Man. 
Merryland Toys Ltd., Ont. 
Pro Holdings Ltd., N.B. 
R. & H. Trading Ltd., Ont. 
Tops in Toys Ltd., Alta. 
Toys "R" Us Canada Ltd., Ont. 
175125 Canada Inc. (Toy World), Ont. 

Gift, novelty and souvenir stores - Magasins do cadeaum, darticlas do fantaisie at do souvenirs 

Adhill Enterprises Inc. (Hallmark), Ont. 
Arctic Co-operatives Ltd. (Northern Images), 

Man. 
Boutique Insanité Fairview Inc., Qué. 
Cara Operations Limited, Ont. 
Davis Agency of Ottawa Ltd., Ont. 
Discovery House Trading Ltd., B.C. 
Elfin Investments Ltd. (Browsers Nook), Ont. 
Gupta Souvenirs Limited, Ont. 
HaJ.lcrown Gifts Inc. (Bowring), Ont. 
Hills Koksilah Store Ltd., B.C. 
Korcan Enterprises (Survey) Ltd., B.C. 

La Rouct Mátier d'Art Inc., Qué. 
Las Entreprises Feejos Inc., Qué. 
National Key Canada Ltd., Ont. 
Niagara Parks Commission, Ont. 
Rafco Gifts Inc., Alta. 
Robert C. Edwards Giftware Ltd., Ont 
Rutherfords Stores Limited, Ont. 
San Francisco Gifts Ltd., Alta. 
Telford Investments Ltd., Alta. 
The Brandy Tree Shoppas Inc., Ont. 
The Florentine Shop Ltd., Ont. 
The Spirit of Christmas Limited, Alta. 
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List ol Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des ontraprisas do magasins A succursales au Canada, 1990 - suite 

Name and Location - Nom at emplacement 	Name and location - Non at emplacement 

Other retail stores group - Continued - Groupa des autres magasins do detail - suite 

Second-hand merchandise stores - Magasins do narchandises d'occasion 

Amity Goodwill Industries, Ont. 
Exto Holdings Limited (Ex-Toggary), Ont. 
Goodwill Enterprises for the Handicapped, 

B.C. 
Goodwill Industries, Ont. 
London Goodwill Industries Association, 

Ont. 

Ottawa Neighbourhood Services, Ont. 
Royal City Antiques & Fine Furniture Ltd., 

B.C. 
Salvation Army Family Thrift, N.S. 
Value Village Stores Ltd., U.S.A. 

Optician's shops - Opticians 

Aoco Ltd. 	(Sears Vision Care), Ont. Opticana Eyowear Inc., B.C. 
Braddock Optical Ltd., Ont. Optique Direct Inc. 	(Greiche & Scaff), 	Qué. 
Crown Optical 	(1990) 	Ltd., 	Alta. Pearl. Vision Centre of Canada Ltd., B.C. 
Derouirt Opticians Ltd., 	Ont. Precision Optics Ltd., 	Ont. 
Dr. 	Josephson Ltd., Ont. Prescription Optical Co. 	Ltd. 	(London 
F. 	Farhat Optician, Qué. Optical), 	B.C. 
George H. 	Nelms Ltd., Ont. Public Optical Ltd., Ont. 
Grays Optical 	Ltd. 	(Vogue Optical), 	P.E.I. Shoppers Optical (Canada) 	Ltd., Men. 
Hakim Optical Laboratory Ltd., Ont. Shorneys Optical 	(Atlantic) 	Ltd., Ont. 
Hale Optical Co Ltd., 	B.C. Shorney's Optical 	(Central) 	Ltd., Ont. 
Imperial Optical Co. 	Ltd., Ont. Shorney's Optical 	(Western) 	Ltd., Ont. 
Ipco Corporation tStarling Optical), U.S.A. Stewart N. 	King Ltd., Man. 
Laurentian Optical Ltd. 	(Optique The Bayview Group Inc., Ont. 

Laurentienne), Ont, The Optical Factory Inc., Ont. 
L.nscrafters Inc., Ont. Tru-Valu Optical 	Ltd., B.C. 
London Optical Ltd., B.C. Vogue Optical Limited, 	P.E.I. 
Marc Cossetta & Associés 1987 Inc., Qué. Western Optical Co. 	Ltd., 	B.C. 
Oculist Prescription Co. 	Ltd., B.C. 

Luggage and leather goods stores - Magasins do bagagas at •aroquinerie 

Boss Ltd., Man. 
Boutique Jerome Inc., Qué. 
Chaussures Aldo Inc. (Access), Qué. 
Comark Inc. (Collacutt Luggage), Ont. 
George Merci.r Ltée., Qué. 
Gestion Eric-Bernard Inc., Qué. 
Groupe Yellow Inc., Div. Articles de 

Cuir J.E. Fournier, Qué. 

J.L. Satchel Shops Ltd., B.C. 
JBS Bags & Baggage Ltd., Alta, 
Las Accessoires Luvin du Canada Inc., Qué. 
Ottawa Leather Goods Ltd., Ont. 
Tandycrafts Ltd., Ont. 
170947 Canada Inc. (Unic Accassoires de 
Cuir), Qué. 

Pet stores - Plagasins d 0 animaux de •aiscn 

A-I Aquarium & Pet Supply Ltd., Sask. 
Adsetts R.tail Enterprises Inc. (01 Pet 

Centres), Ont. 
All P.t Enterprises Ltd. Pet Food Plus), Ont. 
Aqua Terra Pets and Supplies Ltd., B.C. 
Aquarium Toronto, Ont. 
Best-West Pet Foods Inc., Ont. 
Corbrets Tropical Fish & Supplies Ltd., Ont, 
D.L. Berry & Sons Limited, Ont. 

Doghouse Kennel Supply Group, Alta. 
Frend.l Farms Ltd. (Chow Town), B.C. 
Global Pet Food Sales Inc., Ont. 
J.E. Mondou (1983) L*éa., Qué. 
P.J. 's Pet Centres Ltd., Ont. 
Pet Valu Inc., Ont. 
Rya&s Pet Food Terminal Inc., Ont. 
Tisol Industries Ltd. (Tisol Pet Foods 

Supermarkets), B.C. 
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List of Chain Store Organizations in Canada, 1990 - Continued 
Repertoire des antreprises de •agasins a succursales au Canada, 1990 - suite 

Name and Location - Nom at emplacement 
	

Name and location - Nom at eniplacemert 

Other retail stores group - Concluded - Groupe des autres nagasins de detail - fin 

Other retail stores - Autres nagasins de ventes au detail 

A.A. Galleries Limited, N.S. 
A.L. Collis and Son Ltd., Nfld. 
B.C. Medical Equipment Ltd. (B.C. Medequipi, 

B.C. 
B.N.H. Development Ltd. (The Foam Shop), B.C. 
Bell Canada, Qué. 
Cascade Organ & Piano Ltd., B.C. 
Consumers Distributing Co. Ltd., Ont. 
Cypress Home Recreation Centre Ltd., B.C. 
Encadrements Ste-Anne Inc., Qué. 
Estriedele Inc. (Centre Citadel.), Qué. 
Garfield News Co. Of Canada Ltd., Ont. 
Golds Tobacco & Variety Ltd., Ont. 
Gordon Price Music Ltd., Alta. 
Imasco Retail Inc., The UCS Group Div., Ont. 
International Cigar Stores, Ont. 
Koyman Galleries Limited, Ont. 
La Maison du Cadre (GB) Inc., Qué. 
Lendick Enterprises Ltd., B.C. 
Long & McQuade Limited, Ont. 
Macha Inc., Qué. 
Maison Chaleur & Confort Inc., Qué. 
Mavpech Holdings Inc. (Doncaster Medical 

Supplies), Ont. 

Mister Keys Ltd., Ont. 
Mozart Music Centre Limited, Ont. 
National Art Limited (Maritime Frame-It), 

N.S. 
North American Lumber Ltd. (Midway Home 

Sales), Man. 
Piscine Trevi Inc., Qué. 
Primes de Luxe Inc., Qué. 
Regis Pictures & Frames Ltd., B.C. 
Remco Memorials Ltd., Sask. 
Rocky Mountain Art Galleries Ltd., Ont. 
St. Johns Music Ltd., Man. 
The B and B Music Ltd., B.C. 
The Benjamin Koyman Group Inc., Ont. 
The UCS Group (1982) Limited, Ont. 
Tom Lea Music Co. Ltd., B.C. 
Toes Candy & Tobacco Shops Ltd., N.S. 
W. Groombridge Inc., Ont. 
Hard Music Ltd., B.C. 
Hhite Rose Craft & Nursery Sales Ltd., Ont. 
Nine-Art Inc., Ont. 
262503 B.C. Ltd., B.C. 
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Appendi.* VI 
Appendice VI 

List of Departaent Store Organizations in Canada, 1990 
Repertoire dos entreprises de grands iiagasins au Canada, 1990 

Name and Location - Nom at emplacement 	Name and location - Non at emplacement 

wMajorm departaent stare organizations - Entroprises da grands •agasins traditionnals 

Baine Johnston and Co. Ltd. (Bowring), Nfld. 	Soars Canada Inc., Ont. 
Comark Inc. (Rebinsons), Ont. 	 Simpsons Limited, Ont. 
Hudsons Bay Co., Ont. 	 The T. Eaton Co. Ltd., Ont. 
Jas. A. Ogilvy Inc., Qué. 	 )400dward Stores Ltd., B.C. 
Magasin J.O. Hubert Ltóe., Qué. 

Junior' departaont store orgazations 1  - Entreprises d. grands •agasins Opopu2siresal 

F.W. Hoolworth Co. Ltd. (P)oolco Dept. 	Towers Department Stores Inc./ Grands 
Stores), Ont. 	 Magasins Towers Inc., Ont. 

K-Mart Canada Limited, Ont. 	 Zellers Inc., Qué. 
Los Magasins M Inc/M Stores Inc., Qué. 

A junior department store is defined as a retailing entity which sells the same wide range of 
goods (see department stor, definition Appendix I) that are sold in the more traditional 
major" departeent stores and is popularity described as a discount operation. 

Un grand magasin populaire est défini comme étant urt point do vent, au detail qul offre la 
méme vaste gamma darticles (voir la definition dun grand magasin I lappendice I) qua las 
grand magasins "traditionnels' at gui est généralement considéré comme un magasin I prix 
rdduits. 
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