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How to obtain more information 

Specific inquiries about this product and related statistics or services should be directed to Social and Aboriginal Statistics 
Division, Statistics Canada, Ottawa, Ontario, K1A 0T6 (telephone: 613-951-5979). 

For information on the wide range of data available from Statistics Canada, you can contact us by calling one of our toll-free 
numbers. You can also contact us by e-mail or by visiting our website at www.statcan.ca . 

National inquiries line 	 1-800-263-1136 
National telecommunications device for the hearing impaired 	1-800-363-7629 
Depository Services Program inquiries 	 1-800-700-1033 
Fax line for Depository Services Program 	 1-800-889-9734 
E-mail inquiries 	 infostats@statcan ca 
Website 	 WWW statcan ca 

Ordering and subscription information 

This product, catalogue no. 12MOO19GPE. is published occasionally as a standard printed publication at a price of CAN$75 00 
per issue. The following additional shipping charges apply for delivery outside Cariaca. 

Single issue 
United States 	CAN$6.00 

Other countries 	CAN$1000 

All prices exclude sales taxes. 

This product can be ordered by 

• Phone (Canada and United States) 1-800-26 7-667 7 
• Fax (Canada and United States) 	1-877-287-4369 
• E-mail 	 infostats@statcan ca 
• Mail 	Statistics Canada 

Finance Division 
R.H. Coats Bldg.. 6th Floor 
120 Parkdale Avenue 
Ottawa, ON K1AOT6 

When notifying us of a change in your address, please provide both old and new addresses 

Standards of service to the public 

Statistics Canada is committed to serving its clients in a prompt. reliable and courteous manner ana in the official language 
of their choice. To this end, the Agency has developed standards of service which its employees observe in serving its clients 
To obtain a copy of these service standards, please contact Statistics Canada toll free at 1-800-263-1136. The service 
standards are also published on www statcan Ca under ACout Statistics Canada > Providing services to Canadians 



• 	. 
	 7 

Statistics Canada 

Oro 	Social and Aboriginal Statistics Division 

•• General Social Survey 
Cycle 19: Time Use (2005) 
Public Use Microdata File Documentation and User's Guide 

by Marcel Béchard 
Isabelle Marchand 

Published by authority of the Minister responsible for Statistics Canada 

© Minister of Industry, 2006 

All rights reserved. The content of this electronic publication may be reproduced, in whole or 
in part, and by any means, without further permission from Statistics Canada, sublect to the 
following conditions: that it be done solely for the purposes of private study, research, criticism, 
review or newspaper summary, and/or for non-commercial purposes; and that Statistics Canada 
be fully acknowledged as follows: Source (or "Adapted from", if appropriate): Statistics Canada, 
year of publication, name of product, catalogue number, volume and issue numbers, reference 
period and page(s). Otherwise, no part of this publication may be reproduced, stored in a retrieval 
system or transmitted in any form, by any means—electronic, mechanical or photocopy—or for 
any purposes without prior written permission of Licensing Services, Client Services Division, 
Statistics Canada, Ottawa, Ontario, Canada Ki A 0T6. 

Revised December 2006 

Catalogue no. 12MOO19GPE 

Frequency: Occasional 

Ottawa 

Cette publication est aussi disponible en français (n° 12MOO19GPF au catalogue) 

of 

Note of appreciation 

Canada owes the success of its statistical system to a long-standing partnership between 
Statistics Canada, the citizens of Canada, its businesses, governments and other 
institutions. Accurate and timely statistical information could not be produced without their 
continued cooperation and goodwill. 



- 

Symbols 

The following standard symbols are used in Statistics Canada publications. 

not available for any reference period 

not available for a specific reference period 	 I 
not applicable 

o 	true zero or a value rounded to zero 

Os 	value rounded to U zero I where there 	a ri 	riiiiqfi;I d ishnchon be:oeeri true zero and the value 
that was rou'od 

p 	preliminan.' 

revised 

x 	suppressed to hue:  

E 	use with cautic 

F 	too unreliable U H 'H 

I 
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Errata 

1) 	The following changes to the text have been incorporated into the User's Guide 
documentation. 

In the English version (gssc19gidv2.pdf), Section 4.2 Stratification 

New text: The size of the sample for Cycle 19 was 19,597. 

French Version (esgcl9gidv2.pdf), Section 4.1. Population visée 

New text: Le taux de propriété dun téléphone est de 91 % pour cette populatior 
alors qu'il est de plus de 96 % pour tous les autres groupes. 

2) 	In all data files, missing values identified with a "." in the weighting variables 
have been changed to 01010. 

3) 	The episode data files have been revised to correct the inversion that occurred 
between the variables "WGHT PER" and "WGHT_EPI". The updated weights 
will now produce the correct estimations. 

4) 	The following corrections have been applied to SPSS cards 

One decimal has been added to "MAP REGULAR HRS". 
Four decimals have been added to "WGHTSNT". 
The decimal falsely allocated to "MAP_Q181" has been removed. 

An additional modification was required to the following set of variables to 
correct a 
problem with the miscode of the social contact for one particular case. Consequently 

the variables DURSOC 97 and DIJRSOC 99 from the Main File have been adjusted. 

Also, in each of the following variables from the Episode file Categories 7 has 
been 
changed to " 38711 and Categories 9 now equals 11 14" 

ALONE 
SPOUSE 

 CHILDHSD 
PARHSD 
MEMEHSD 
NHSDCL15 
NHSDC15P 

4 N}iSDPAR 
OTHFAM 	 LIl3F 
FRIENDS 	 If3tp'r-11 	L OTHERS 
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I. Introduction and sumniarv 

This paeLice IS deicncd W enable iitereicd iier to acecs and iiianipulalc the iineiodata tile tir the 
nineteenth cycle of the General Social Survey (GSS), conducted from Januaiy through December 2005. It 
contains information on the objectives, methodology and estimation procedures as well as guidelines for 
releasing estimates based on the survey. It also gives a description of how to correctly use the microdata files. 

The main sample of GSS-19 was distributed over the ten province'. 

Appendix A contains the Approximate Variance Tables with examples of their use. Appendix B includes the 
questionnaire and Appendix C a document comparing the content of Cycle 19 with Cycle 2, Cycle 7 and 
Cycle 12. Appendix D contains the data dictionary for the main microdata file and Appendix F contains the 
iiniin tile record la\ out. 

1.1 (;ncral Social Stjr-*eN ( cic 19 - ( onccpts, \lethodolo and Data Quality Summary 

The information in this section should be used to ensure a clear understanding of the basic concepts that 
define the data provided in the GSS Cycle 19 Public Use Microdata file, of the underlying methodology 
of the survey and of key aspects of data quality. This information will provide you with a better 
understanding of the strengths and limitations of the data, and how they can be effectively used and 
analyzed. The information may be of particular importance to you when making comparisons with data 
from other surveys or sources of information and in drawing conclusions regarding change over time. 
differences between geographic area or difftirenccs between sub-groups of the target population. Further 
detail can be found in the following sections of this document. 

1.1.1 Data Sources and Methodolog 

The General Social Survey ( (iSS ) pI'ouranl gathers data on soc al ubeei' in order to monitor chances in 
the living conditions and well being of Canadians over time and to provide immediate intbrmation on 
specific social policy issues of current or emerging interest. Cycle 19 of the GSS is the fiurtli cycle 
dedicated to the topic of time use - previous cycles were carried out in 1986. 1992,   and 1998, 

1.1.1.1 General MethodoIog 

The target population for Cycle 19 of the (ISS was all persons IS years of age and older in Canada. 
excluding: 

residents of the Yukon. Northwest Territories, and Nunavut 
tiill-tiiiie residents of,  ilsitiut Ions. 

( oiiiputer assisted telephone niter e ing ( \Th as used to collect data br (iSS- I b For sampling, the 
target population was divided into geographic strata. Households were selected using a Random Digit 
Dialing method that gave each telephone number in a stratum an equal chance of being selected. One 
person aged 15 or older was randomly selected from each selected household to participate in the survey. 
Respondents were interviewed in the official language of their choice and interviews by proxy were not 

Statistics Canada - Product No. I 2M0() t 9-UPE 
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I allowed. 

1.1.1.11 Reference Period 

Data for Cycle 19 of the GSS were collected in II monthly samples from January to November 2005 with 
data collection for the November sample extending until mid-December. The sample was evenly 
distributed over the 11 months. Questions asked as part of the survey had a variety of reference periods, 
such as the past week, the past 12 months, and the past 5 years. 

.1.1 .iii Estimation 

The estimation weights were adjusted using a raking ratio calibration (post-stratification) technique to 
match Census based population estimates for strata and for provincial age-sex groups. 

1.1.2 Concepts and Variables Measured 

The survey collected a large number of data items for each selected respondent as well as some 
intbrmation about each member of the respondent's household. The Public Use Microdata File 
documentation includes an annotated list of all data items included in the file as well as the entire 
questionnaireused. Section 3 of this documentation gives a detailed summary of the questionnaire 
content. Here is a brief outline: 

Control form 
Section 1: General time use 
Section 2: Time use diary 
Section 3: Child care diary 
Section 4: Perceptions of time 
Section 5: Unpaid work activities 
Section 6: Well-bcing 
Section 7: Main activity of respondent 
Section 8: Main activity and education of respondent's spouse/partner 
Section 9: Education of respondent's parents 
Section lOA: Cultural activities, sports participation activities and physical activity participation 
Section lOB: Social networks and trust 
Section II: Transportation 
Section 12: Enjoyment 
Section 13: Housing characteristics of respondent 
Section 14: Other characteristics 

For Section 10 and Section II, the sample was split so that about half the respondents were asked 
questions in Section lOA and the remaining half were asked the questions in Section lOB and Section 11. 
This was done to reduce respondent burden. The questions in Section IOA were about culture, sports and 
physical activity participation. The questions in section lOB were on Social network and trust. while 
IIIL)SC lii SCCIIOIi 1 I \\CFC  on IrallsporlatIon. The rcspoiidciits \ere ruidonih, isslunied to the two saiiiples. 
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These two samples should not be analysed together as no rc'poiideiit v a' a'-Ted the LJUCst10W, from 
Section 1 OA as well as those from Sections 1 OR and 

1.1.3 Data Accurac 

The methodology of this sur e 	as deigiied to contiol errors and to reduce their potential etl'ects. 
l-lowever, the results of the survey remain subject to error due to both sampling error (error due to the fact 
that a sample is observed and is not the whole population) and non-sampling error i the difference be;\\een  
the estimates and the tnic alue not (lime to saniplimiot. 

1.I.3.i Sampling Error 

As the data arc based on a sammiple of persons the inc sub1eet to sampling error. That is, estimates based 
on a sample will vary from sample to sample, and typically they will be different from the results that 
would have been obtained from a complete census. The potential range of this difference has been 
estimated for key data and used to produce tables that can be used to estimate the sampling variability of' 
many estimates. These tables and instructions for and examples of their use are fbund in Appendix A and 
Section S of the Public Use Nimerodata I tIe l)ocumiiemit:ition uid User's (iuide. 

AN an altem -natl\ e to the use Of the :\ppro\mlllate \ ariance Fahle'. a sct of "bootstrap'' weights and 
associated programs are being supplied to users so that they will be able to calculate more precise 
individual variances to assess the quality of estimates Again. see Section 8 for more details. 

1.1.3.ii Non-Sampling Error 

Ken a census Of the populatmoii of' interest produces estimates suh}eet to error. While these are called 
non-sampling errors, estimates from samples still contain errors of this type. Common sources Of these 
errors are imperfect coverage, non-response, response errors, and processing errors. 

Coverage of the GSS-19 targeted population by the RDD frame is estimated to be more than 93% 
complete; rates of telephone service are very high in Canada. These rates are high for virtually all socio-
demographic groups, but are lowest among those households with the lowest incomes. As a result persons 
living in such households are slightly under-represented in the GSS-19 sample. In addition, while every 
effort was made to avoid non-response, the non-response rate for GSS-19 was 41%. Little or nothing is 
known about the non-responding cases, and so the results may he biased to the extent that the lion-
responding cases differ from those that provided responses. 

2. Objectives of the General Social Survey 

The GSS program, established in 1985, conducts telephone surveys across the 10 provinces. The (SS is 
recognized for its regular collection of cross-sectional data that allows for trend analysis, and its capacity 
to test and develop new concepts that address emerging issues. 
The two primary oheetm es of the General Social Sur\ e (iSS) are: 

Statistic', ( i imiada 	!'roduct No I \Iuiij o-( 1>1. 
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a) to .!dthCi data Ofl sociji trends in oidcr to iulUililtif chances in the hi iiii LoildItlOils aiid \vchl-hclnC nt 
Canadians over time and 

I h) to provide immediate information on specific social policy issues of current or emerging interest. 

To meet the stated objectives, the data collected by the GSS are made up of two components: classification 

I and core content. Classification content consists of variables which provide the means of delineating 
population groups for use in the analysis of core data. Examples of classification variables are age, sex, 
education, and income. 

Core content is designed to measure changes in society related to living conditions and well-being and to 
supply data to inform specific policy issues. Cycle 19 was the fourth cycle to address the core content time 

I 
I

3. Content and special features of the CSS Cycle 19 

Ihe content of the questionnaire is outlined below. 

I Control Form 

This survey used the Random Digit Dialing approach to selecting households. The Control Form 
gathered 

I
information about the household composition, including age, sex, and marital status of members. 

A respondent was randomly selected from among the eligible persons (people 15 years of age or older) in 
the household. The relationship of all household members to one another was determined and the main 

I questionnaire completed for the respondent. Proxy interviews were not accepted. Also included in this 
section was a series of telephone questions used for weighting that asked respondents about the number of 
telephones numbers in their home and the number that were used for business, computer or fax use only. 

Section 1: Perceptions, History and Risk 

I 	This section introduced respondents to the survey. Respondents were asked a few general questions 
ihout their time use relating in particular to whether they felt they had enough time to do what they 
wanted to do. 

I Section 2: Time use diary 

I 	In this section, information on what the respondent did in a 24-hour period was collected. A diary listing 
is an efficient way to obtain accurate information on how people use their time. For this survey, the diary 
listinc started at 4:00 in the mornine as most people are expected to he asleep at that time. 

I 
I 
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Section 3: Child care diar 

This section looked at the time spent by respondents looking aflcr their children. Thk sca011 was ans ered 
only by respondents with children in their household. The child care diary was collected separately because 
looking after children is an activity that is often done at the same time as another activity, for example 
preparing meals. 

Section 4: Perceptions of time 

In this section, respondents were asked about their pereepflon ol time - ' hethei llle\ ft'lt they spent their lnie 
efficiently doing what they wanted to do 

Section 5: Unpaid work activities 

There were two modules in this section 
unpaid work activities 
volunteering and charitable giving. 

In the unpaid work activities module, the respondciit indicated how many hours they spent doing activities 
such as housework and yard work the previous week. In the volunteering and charitable giving module, the 
respondent indicated how much volunteering they had done as vehl as any charitable (lonation they made in 
the last 12 months. 

Section 6: Well-being 

There were four modules in this sect ion 
Health and activity limilat ions 
Main source of stress 
Happiness scale 
Li l' satisfaction 

Section 7: Main activity of Respondent 

This section focused on the main activity and education of the respondent. For each respondent who as  
working at the time of the survey or who had worked before, various questions about their jobjobs done in the 
last 12 months were asked. 

Section 8: Main activity and education of respondent's spouse/partner 

In this section the main activity and education level of the spouse/partner ' crc asked about. 

Section 9: Education of respondent's parents 

In this section the respondent pros ided inhoniiatioii about the education level of h is her parents. 

1jiistic ( iiiidt 	troduci so. I 
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Sections IOA and lOB: 

For Sections 10 and 11, the sample was split so that about half the respondents were asked questions in 

I 	Section IOA and the remaining half were asked the questions in Section lOB and II. This was done to reduce 
respondent burden. The questions in Section 1 OA were about culture, sports and physical activity 
ptrticipItit)n Nk 1111C the qucs111010 iii cction 101 	cie on Social nei.irL aunt trust. 

I Section II: 'transportation 

Only the respondents who were asked the questions in Section lOB were asked the questions in Section 11. 
liierc were three modules in this section 

I. Driver's license of respondent 
n. Access to a vehicle 

in. Public transportation. 

Section 12: Enjoyment 

Respondents were asked to rate their enjoyment of various activities ranging from cleaning the house to 
going out to movies, plays and sports events. 

Section 13: Housing Characteristics of Respondent 

In this section, respondents were asked about the type of dwelling and their neighbourhood. 

Section 14: Other Characteristics 

ftc six modules in lIt is section were 
I. Birthplace of respondent 

Birthplace of mother 
Birthplace of father 
Language of respondent 
Religion of respondent 

1. Income of respondent 

4. Survey and sample design 

Data for Cycle 19 of the GSS were collected from January 2005 to December 2005 inclusively. The sample 
was selected using the Elimination of Non-Working Banks technique and evenly distributed over 11 waves to 
counterbalance as much as possible the seasonal variation in the information gathered. A description of this 
method is provided in Section 4.3. The target population is discussed in Section 4.1 and the stratification used 
in the survey design is outlined in Section 4.2. 
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4.1 Target Population 

'T'lie target populai RI] 161 tilL 	\V.l all pc.oii 	cars ol ac and ocr n ( aiiada. e\ciudlne: 

rcsidcnts of the Yukon. Northwest Territories and Nuriavut: 
full-time residents of institutions. 

The survey employed Randoni Digit Dialing (RI )1) ). a ielcplioiic sunipliiio iiiethod. I 10LiSChOId. \VItl)t)lit 
telephones were therefore excluded. There is evidence, however, that persons living in such households 
represent less than 2% of the target population. Interviews were not conducted by cellular telephone So 

persons with only cellular telephone service were also excluded; again, this group makes up a very small 
but growing proportion of the population, less than 5% (December 2005. 

Survey estimates were adjusted (weighted) to represent all persons in the talget population. including those 
without telephones. The tacit assumption was that, given the small number of people without telephones, their 
characteristics were not different enough from those of the rest of the target population to have had an impact 
on the estimates. Since no one without a telephone was in the sample, this assumption cannot be verified using 
GSS data. The characteristics of the population without telephones was examined using data from the 2004 
Survey of Household Spending. Telephone ownership was high among virtually all socio-economic groups, 
but was lowest among the 4.3% of households with the lowest household income (less than S 10,000). The 
telephone ownership rate was 91% for this population, while it was over 96% for all other income groups. 
The proportion of households with only cellular service was highest in the lower income groups: 11% of 
households with income less than $10,000 have only cellular service and so only 80% of such households 
could have been in the GSS-19 sample. This proportion rises to 92% for those households with incomes 
between S 10,000 and S20,000, and to greater than 95% for other income groups. 

4.2 Stratification 

In order to carry out sampling, each of the ten rrovinces was divided into strata i.e., geographic areas. 

Many of the Census Metropolitan Areas (CMAs) were each considered separate strata. This was the case for 
St. John's, Flalifax, Saint John, Montreal, Quebec City. Toronto, Ottawa, Hamilton, Winnipeg, Regina. 
Saskatoon, Calgary, Edmonton, Vancouver and Victoria. CMAs not on this list are located in Quebec and 
Ontario. Two more strata were formed by grouping the remaining CMAs in each of these two provinces. 
Finally, the non-CMA areas of each of (he ten provinces were also grouped to fonn ten more strata. This 
resulted in 27 strata in all. 

The size of the sample for ( ycle 19 as I 9.5')7. for each pi'o wee. iinnimuin sample SILCS were dcteniiincd 
that would ensure that certain estimates would have acceptably low sampling variability at the stratum level. 
Once these stratum sample size targets had been met, the remaining sample was allocated to the strata in a way 
that balanced the need for precision of both national-level and stratum-level estimates. 

Statistics Canada Product N0.12N1001941IT 
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4.3 Elimination of Non-working Banks RDD Design 

The Elimination of Non-Working Banks (ENWB) sampling technique is a method of Random Digit Dialing 
inwhich an attempt is made to identit' all working banks' for an area (i.e., to identify all banks containing at 
least one number that belongs to a household). Thus, all telephone numbers within non-working banks are 
ci minuted lum the ,anipling frame. 

I or each pru mitce. lists of telephone numbers in use were purchased from the telephone companies and lists of 
v orking banks were extracted. Each bank was assigned to a stratum within its province. 

In each stratum, a simple random sample without replacement of telephone numbers was selected by choosing 
a simple random sample with replacement of banks from the frame, and then randomly generating the last two 
digits for each bank to obtain the telephone number. The entire sample of telephone numbers was produced 
before the first day of interviewing for each wave of collection. Therefore, a prediction of the percentage of 
numbers dialed that would reach a household had to be made (this is known as the "hit rate"). 

For Cycle 19 of the GSS. 47.7% of the numbers dialed reached households. An attempt was made to conduct 
a (iSS tntervie\ with one randomly selected person from each household. 

5. Collection 

I 	(omputer assisted telephone interviewing (CATI) was used to collect data for the GSS. using Random 
Digit Dialing methods. Respondents were interviewed in the official language of their choice. Interviews 
by proxy were not allowed. Data collection began in January 2005 and continued through to December 

I 

	

	2005. The sample was evenly distributed over the eleven waves to counterbalance as much as possible the 
seasonal variation in the information gathered. The overall response rate during collection for Cycle 19 was 

6%. 

All interviewing took place using centralized telephone facilities in four of Statistics Canada's regional 
offices, with calls being made from approximately 09:00 until 2 1:00, Monday to Saturday inclusive. The 
four regional offices were: Sherbrooke. Halifax, Edmonton and Winnipeg. Interviewers were trained by 
Statistics Canada staff in telephone interviewing techniques using CATI, survey concepts and procedures. 
The majority of interviewers had previous experience interviewing for the GSS. 

It would he too lengthy to include all the survey manuals as part of this documentation package. 

A hank of telephone numbers is a set of 1(1(1 numbers with the sanie first eight digits (i.e. the same Area ( 'ode-Prcli\-
}tuimtk II)) I hus 013-95 1-9180 and 013-951-9192 are in the same hank. hut 013-951 -92S0 is in a diiIi.'rent bank. 
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However, more information cin he ohta ned lI'oin statist es ( tiida isce seet 	() 	fhe t\ 0 manuals 
below were used in the survc\ 

GSS Cycle 19 Time I Tse lnter ewer'' \laiival 	( ' S ( c]e I ) iiiiie I. se ( od no Manual 

6. l'iocessiii" 

6.1Data Captur 

Using CATI, responses to survey questions were entered directly into computers as the interview 
progressed. The CATI data capture program allowed a valid range of codes for each question and built-in 
edits, and automatically followed the flow ol' the 	iet10ni1a ire. The inIriita1 iou output h t lie ( 
system was transmitted electronically to Otum a. 

6.2 Coding 

Several questions allo\\ tug  itte-un iesponse tad this unlormalion coded into citlici new unique categories, or 
to a listed category if the write-in information duplicated a listed category. Where possible (e.g., occupation. 
industry, language, education, country ol' birth, reheion), the eoduuio tollo ccl the standard classification 
systems as used in the Census ol' Population. 

6.3 Edit and Imputation 

All survey records were subjected to eoiiiputer edits tlurouoliout the course of the Intcr\ ie\\ . The (;-\Tl system 
principally edited flow of the questionnaire and identified out of range values. As a result, such problems 
could be immediately resolved with the respondent. If the interviewer was unable to correctly resolve the 
detected errors, it was possible for the interviewer to bypass the edit and forward the data to head office fir 
resolution. All interviewer comments were reviewed and taken into account in head office editino. 

Head office edits performed the same checks as the CATI system as well as more detailed edits. Due to the 
nature of the survey, imputation was not appropriate for most items. Records with missing or incorrect 
information were, in a small number of cases, corrected or obtained deterministically from other information 
on the questionnaire. 

The flow editing carried out by head office followed a 'top down' strategy, in that whether or not a given 
question was considered "on path" was based on the response codes to the previous questions. If the response 
codes to the previous questions indicated that the current question was "on path", the responses, if any, to the 
current question were retained, though "don't know" was recoded as 9 (99 or 999, etc.) and refusals were 
recoded as "Not Stated", i.e. 8 (98 or 998, etc.); if, however, a response was missing to the current question, it 
was coded as "Not Stated", i.e. 8 (98 or 998, etc.). If the response codes to the previous questions indicated 
that the current question was "off path" because the respondent was clearly identified as belonging to a sub-
population for which the current question was inappropriate or not of interest, the current question was coded 
as "Not AppI cable". i.e. 7 97 or )7. etc.). 

Statistics Canada Product No. I 
P 	 I 



I 
(iSS 005 ( cic 19 	 lime Use Sur\e\ 	 t.ser's (wide 

I 	Non-rcsponsc was not permitted for those items required for weighting. Values were imputed in the rare cases 
where either of the following was missing: sex or number of residential telephone lines. The imputation was 
based on a detailed examination of the data and the consideration of any useful data such as the ages and sexes 

I 

	

	of other household members, and the interviewer's comments. The number of residential telephone lines was 
issuincd to he one (1) when the respondent failed to provide the information. 

I 6.4 (rcation of Combined and Derived Variables 

A number of variables on the file were derived from information collected on the questionnaires. In some 

I eases, the derived variables arc straightforward and involve collapsing of categories. In other cases, two 
or more variables were combined to create a new variable. The data dictionary identifies which variables 
are &I'k cd and the nature ot their deri atloil. 

I 6.5 Amount of Detail on Microdata File 

In order to guard against disclosure, the amount of detail included on this file is less than is available on 

I the master file retained by Statistics Canada. Variables with extreme values have been capped and 
information for some variables has been aggregated into broader classes (e.g., occupation, religion). In 
rare cases. certain variables have been niodi lied in order to protect the con hideni al tv of respondents. 

I 
I 	

7. Estimation 

When a probability sample is used, as is the case for the GSS, the principle behind estimation is that each 
person selected in the sample represents (in addition to himself/herself) several other persons not in the 

I sample. For example, in a simple random sample of 2% of the population, each person in the sample 
represents 50 persons in the population. The number of persons represented by a given person in the sample is 
usually known as the weight or weighting factor of the sampled person. 

(iSS Cycle 19 estimates can he made from the microdata file. This file contains questionnaire responses and 
associated information troni 19597 respondents. 

Four wciehtin tictors were placed on the Main File. They are listed and explained helo: 

I 	WGHT PER: This is the basic weighting factor for analysis at the person level, i.e. to calculate estimates of 
the number of persons (non-institutionalized and aged 15 or over) having one or several given characteristics. 
WGIIT_PER should be used for all person-level estimates. For example, to estimate the number of persons 
who say their health is excellent, the value of WGHT_PER should be summed over all records with this I characteristic. 

WGHT_HSD: This weighting factor can be used to estimate the number of households with a given 

I characteristic. For example, to estimate the number of households that live in low-rise apartments. 
W(IITIISD should be summed over all records with this characteristic. 

I 
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As was mentioned in Section 1.1.2, the respondents were split (randomly) into two approximately equal 
samples for Sections 10 and 11. The respondents in one sample were asked the questions in Section 1 OA and 
the respondents in the other sample were asked the questions in Section lOB and Section ii. As a result otthe 
splitting the sample for Sections 10 and II, the following two weights were created. 

WGIIT_CSP: This is the weighting factor for analysis at the person level created using the sample of persons 
asked the questions in Section 10A - culture, sports participation and physical activity. For example, to 
estimate the number of persons who used library services as a leisure activity in the last 12 months. 
WGHT_CSP should be summed over all records with this characteristic. This weight is iem flr respondents 
who wcrc not asked this section i.e. completed Sections lOB and II. 

WGHTSNT: This is the weighting factor for analysis at the person level created using the sample 01' persons 
asked the qucstions in Sections lOB and II. To estimate the number of persons with a particular 
characteristic, WGHT SNT should be summed over all records with this characteristic. This weight is zero 
for respondents who completed Section 1 OA. 

7.1 Weighting of Persons 

We view each cycle of the (jeliclal Social Siir e as being composed ol a number ot independent sur\ e s - 

one per wave of collection. Wherever possible, therefore, we weight each survey independently so that the 
data collected for each wave contributes to the estimates in proportion to the Canadian population at that time. 
When the sample size for a particular wave is not large enough. the records tbr two or more months are 
grouped together at certain stages of the weighting process. 

A self-weighting sample design is one for which the weights Of cacti unit in the sample are the same. The (ISS 
sample for Cycle 19 was selected using the Elimination of Non-Working Banks (ENWB) sampling technique, 
which has such a design. with each telephone number within a stratum having an equal prohahi hitv of 
selection. 

This probability is equal to: 
Number ol telephone numbers 
sampled within the stratuni 
Total number of possible 
telephone numbers within the stiat(LIni 

(The total number of possible telephone numbers for a stratum is equal to the number of working banks for a 
stratum times lOO). 

1) 	Basic 'Weight Calculation 

Each working (in service) telephone number (responding and non-responding) in the RDD sample was 
assigned a weight equal to the inverse of its probability of selection. This weight was calculated independently 
for each stratum-wave group as follows: 

Statistics Canada - Product No. I 2M00 
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Number of possible telephone numbers 
in each stratum-wave group 
Number of sampled telephone numbers 
in each stratum-wave group 

Two-Stage Adjustment 

Weights for responding telephone numbers were adjusted to represent non-responding telephone numbers. 
This was done independently within each stratum-wave group. 

Non-responding telephone numbers were grouped into two types those with some auxiliary information 
available (in particular, a complete roster of household members) and those with no auxiliary information. 

This non-response adjustment was done in two stages. In the first stage, adjustment was made for complete 
non-response (i.e., households for which no auxiliary information was available). In the second stage, 
adjustment was made for partial non-response. These households had some auxiliary information which was 
used to model propensity to respond. The combination of these two adjustments is referred to as Factor 1. 

l'Non-rc.poud1il2 telephone numbers were then dropped. 

household \\eight  Calculation 

I 	The weight from Step 2 was used as an initial household weight. For households with more than one 
residential telephone number (i.e. not used for business, fax or computer purposes only), this weight was 
adjusted downwards to account for the fact that such households had a higher probability of being selected. 

I 

	

	The weight for each household was divided by the number of residential telephone numbers that serviced the 
household. 

I 
	Factor 2 - 	

Number of non-business telephone numbers 

hits produces a household weight -- Basic Weight * Factor I * Factor 2. 

Person Weight Calculation 

A person weight was then calculated for the respondent by multiplying the household weight by the number 
()f persons in the household who were eligible to be selected for the survey (i.e. the number of persons 15 
years of age or older). 

This produces a person weight = Basic Weight * Factor J * Factor 2 * Number of eligible household 
mciii hcrs. 

I 
I 
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5) 	S.djustment of Pci son NN eight to Fternal totals 

The person weights were adjusted several times using a raking ratio procedure. This procedure ensures that, 
based on the survey's total sample, estimates produced that should match certain external reference totals do 
indeed match them. Two sets of external rctrcnces were used for this survey, both of them population totals: 
loi stratum by W',1% c, and tot ace-sex croups by province. 

It sliotild be noted that pet-soiis I i\'iiIi.! Lii ht)LiSehOl(ts without telephone service are HICILI&Ci in the external 
rekrences even ihouch such persons were not sampled. 

Regional Oflice (RO) - Stratuni - Wave A(ljustnwnt 

An adjustment was made to the person \veiLhts (in i'eeords within each stratum per v ave in order to make 
population estimates consistent with projected population counts. This \Vas done by iiiultiplvinc the person 
weight for each record within the stratum by the following ratio: 

Projected population coLint 
for the RO-stratum-wav e 
Sum of the person weights For 
the RO-stratum-wave 

When sample sizes were small (< 15), adjacent aves data (or the same stratum crc combined before this 
adjustment was made. 

Province - Age - Sex Adjustment 

The next weighting step was to ratio adjust the weights to agree with projected province-age-sex population 
distributions. Projected population counts were obtained for males and females within the following sixteen 
age groups: 

15-19, 20-24, 25-29, 30-34, 
35-39, 40-44, 45-49, 50-54, 
55-59, 60-64, 65-69, 70-74, 
75-79, 80-84, 85-89, 90 I 

For each of the resulting classifications the person weights for records within the classiFication were adjusted 
by multiplying by the following ratio: 

Projected populatioti count 
for the province-age-sex grop 
Sum of the person weights oF records 
for the province-age-sex group 

where. 
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No\ 2005  
Proiccied PP' kition count 	 _ Projcctcd population count tor province-age-sex group 

Jan 2005 
Ii 

I 	\\'hcn sample sites eie sinai!. adjacetil age group data for the same province and sex were combined before 
this adjustment was made. 

I Sc) 	Province-Day-Month 

The next step was to adjust the weights to agree with the projected province-day-month population 

I 
distribution. To ensure that the counts were large enough, data were combined in groups of two months, three 
in the case of September, October and November. This collapsing of data was done before the adjustments 
were made. 

I The person weight for each record was multiplied by 

Projected population count 

I 	tbr the Province-day-month 
Sum of the person weights for 
the Province-day-month 

I 
The weights of each respondent were adjusted several times using a raking ratio procedure. This procedure 
ensured that estimates produced for RO-Stratum-Wave, Province-Age-Sex totals and Province-Day-Month 
would agree with the projections. This adjustment was made by repeating steps 5a), Sb) and 5c) of the 
weighting procedures until each repetition of the step made a minimal adjustment to the weights. 

6) 	Final lerson Weight 

lIic v. cieht produced at the end of 5) is the final person weight WGHT_PER placed on the Main File. 

I 
I 
I 
I 
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Household Weight: 

The person is considered the basic unit o I uialvsis and iianv steps have been taken to ensure that the person 
weight is consistent with external rclèrenccs, as can be sceti above in its derivation. Sometimes, however, 
estimates of the number of households will be required, so an approximation of a household weight has been 
included on the Main File. It is simply the person weight divided by the number of household members 
eligible for selection in the survey, i.e. those aged 15 or over. The latter '.aiiahle is called DVEI LlG: 

WGHT_HSD = WGHT PER / DVELLI(i 2  

Note that the adjustments performed on the person weight such as the raking ratio make WGHTHSD 
preferable to the preliminary household weight mentioned in 3) above. 

Person weight based on the split sample 

To take into account the sample split for Sections bA, lOB and ii, two additional person weights 
WGFIT_CSP and WGHT_SNT were created. These weights were both created as in the case of WGHT_PER 
except that no adjustments were made based on province-day-month. 

WGHT_CSP is zero for respondents who were not asked the questions in Section IDA and WGHT_SNT is 
zero for respondents who were not asked the questions in Sections 1013 and 11 

7.2 	Weighting PoIic 

Users are cautioned against releasing Linweighted tables or perlbmiing any analysis based on unv eiglited 
survey results. As was discussed in Section 7.1, there were several weight adjustments performed that 
depended on the province, stratum, age and sex of the respondent. Sampling rates as well as non-response 
rates varied significantly from province to province, and non-response rates varied with demographic 
characteristics. For example, non-respondents are often more likely to be males and more likely to be 
younger. In the responding sample, 3.1% were males between the ages of 15 and 19, while in the overall 
population. approximately 4.2 1/0 were males between 15 and 19. Therefore, it is clear that unweighted sample 
counts cannot be considered to he rcpresciltati\ c ol the 'urvev target popUlation. 

DVELLIG is not included on the microdata !les. 
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Contactwas made or attempted with 33470 households during the survey. From these households, 19597 
usable responses were obtained, for a response rate of 58.6% (when it is assumed that all of the households for 
\vhich there was no response were "in scope", i.e., had at least one eligible member). The distribution of types 
uiflofl-rcspoflsc and response is shown in the table below: 

I Total 'ampIc ul IiouschoId 	 33470" 	 100 11  0 

I Households not reached 	 4822 	 14.4 % 

I 	2 Household refusal 	 4882 	 14.6 % 
3 Other household non-response 	 558 	 1.7 % 
4 Selected person refusal 	 1326 	 4.0 % 
5 Other person level non-response 	 2285 	 6.8 % I 6 Responses 	 19597 	 58.6% 

33470 is the total number of households based on the model which assumes the true hit rates are like those 
observed in GSS 17 before streamlining changes were introduced. 

I ines 1, 2, and 3 above represent non-response that occurred at the household 1eveI in total there were 10262 

I 	household non-responses, 30.7% of the sample of households. Line I indicates the number of households that 
could not be reached during the entire survey period ("ring-no-answer' households). As contract was never 

I 	
established with these 4822 households, some of them may in reality be out of scope. 

lines 4 and 5 represent non-response that occurred after the respondent for the household had been selected. 
lii total there were 3,611 of these person level non-responses, 10.8% of the sample of households. The 'other 

I 

	

	lion-response' categories include cases where a response could not be obtained due to language difficulties or 
other problems. 

I 7.3 Types of Estimates 

Two types of 'simple' estimates are possible from the results of the General Social Survey. These are 

I qitatj'e estimates (estimates of counts or proportions of people possessing certain qualities or 
characteristics) and quantitative estimates involving quantities or averages. More complex estimation and 
analyses are covered in Section 7.4. 

7.3.1 Qualitative Estimates 

It should be kept in mind that the target population for the GSS was non-institutionalized persons 15 years of 
age or over, living in the ten provinces. Qualitative estimates are estimates of the number or proportion of this 
target population possessing certain characteristics. The number of people (4,866,612) who describe their 
'tatc of health as excellent (FILTHSTAT=l, derived from HAL_QI 10) is an example of this kind of estimate. 
Fhcse estimates are readily obtained by summing the person weights (WGI-IT_PER) of the records possessing 
the characteristic of interest. This estimate does not, however, adjust for non-response to the question in any 
wa Ii e make the assumption that those ho either retmsed to anser the questiomi or lio responded 'don't 

I 
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know' have the same distribution as those who responded, then an adjusted estimate can be made. To do this. 
the proportion of the target population with this characteristic is estimated by ignoring the respondents with it 

'Not stated' or Don't know' answer to question 1-IAL_QI 10 and calculating the ratio of the total of the 
weights of those respondents who answered that their state of health was 'excellent' (1-IAL_QI 10=1) to that of 
all respondents who answered the question (l-IAL Qi 10=1,2,3,4. or 5). This proportion is then multiplied by 
the size of the target population to produce the final estimate (it should he noted that this adjustment does 1101 

have to be donc, but it can be if needed): 

4,895,705 = 26,095.819 x 	4.866.612 
25,940,744 

When the proportion of responses that are don't kno ' or 'rclii'cd' is hiih the differences het ccii the 	o 
estimates will be large. 

Another example of a qualilal i\ c estimate is lie number of people 7.77((.4 ) who rcmuiari lla\ c trouble 
going to sleep or staying asleep (SLEEPROB '1', derived from I IAL_Q2 10). Again this estimate does not 
adjust for non-response to the question in any way. The adjustment is done and a final estimate produced h 
following the same method used in the previous example. We end up with the final estimate heinm.: 

7,816.978 = 26.095,819 x 7,770,864 
25f)4l.874 

7.3.2 Quantitative Estimates 

Some variables on the General social Sur cv microdata tics are quarittati\ c III nature e.u. ac, number of 
paid vacation days taken in the past 12 months). From these variables, it is possible to obtain such estimates as 
the average number of' paid vacation days taken in the past 12 months. These quantitative estimates are of the 
following ratio forni: 

Estimate (average) N Y 

Example I 

The numerator (X) is a quantitative estimate of the total of the variable of interest (for c\alnpic. the number of 
weeks worked in the past 12 months) for a given sub-population (for example, males in Ontario who worked 
in the past 12 months). In this example, X would be calculated by multiplying the person weight 
(WGHT_PER) by the variable of interest (WKWE) when it is known. I <= WKWE <= 52. (i.e. not equal to 
'97','98' or '99'), and summing this product over all records fr males in ( )Iltario \\ ho  orLed ic. SFV I and 
PRV=35 and (I <= WKWE <= 52), which yields 176,347.$4 

The denominator (Y) is the qualitative estimate of the number of persons within that sub-population (males in 
Ontario who worked in the past 12 months). In this example, Y would be calculated by summing the person 
weight (WGHT PER) over all male respondents in Ontario with 1 <= WKWF <= 52. yielding 3,888.748. 
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I 	The to estimates X and Y are derived independently and then divided to provide the quantitative estimate. 
Ilie avenn.e number of weeks is then calculated to be: 

I I 76.347.864= 45.3 

I 
the numerator (X) is a quantitative estimate of the total of the variable of interest (for example, the number of 

I acation days taken in the past 12 months) for a given sub-population (for example, males in BC who took a 
paid vacation in the past 12 months). In this example, X would he calculated by multiplying the person weight 
(WGI-IT_PER)by the variable of interest (MAR Q17l)when it is known, I <= MAR Q171 <= 180. (i.e. not 
equal to '997', 998' or '999'), and summing this product over all records for males in BC who took a paid 

U :ieation i.e. SEXI and PRV'=59 and (1 <= MAR QI 71 <= 180), which yields 11,386,573. 

the denominator (Y) is the qualitative estimate of the number of persons within that sub-population (males in 

I I. who took paid vacation in the past 12 months). In this example, Y would he calculated by summing the 
1e1Son weight (WGHT PER) over all male respondents in BC with I <= MARQ 171 <= 180, yielding 

I
1.165,915. 

The two estimates X and Y are derived independently and then divided to provide the quantitative estimate. 
The average number of paid vacation days is then calculated to be: 

I 11 . 386,5 73 = 9.77 
1,165,915 

7.4 (;idljes for Analysis 

I 	As is detailed in Section 4 of this document, the respondents from the GSS do not form a simple random 
ampIc of the target population. Instead, the survey had a complex design, with stratification and multiple 

stages of selection, and unequal probabilities of selection of respondents. Using data from such complex 

I 

	

	surveys presents problems to analysts because the survey design and the selection probabilities affect the 
estimation and variance calculation procedures that should he used. 

I 
I 
I 
I 
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The GSS used a stratified design, with significant differences in sampling fractions between strata. Thus. 
some areas are over-represented in the sample (relative to their populations) while some other areas are 
relatively under-represented; this means that the unweightcd sample is not representative of the target 
population, even if there were no non-response. Non-response ratcs may vary by demographic group, making 
the unwcightcd sample even less representative. 

The survey weights must be used when produciii estimates ol pertoriniiig aiialves iii order to aecoUlli as 
much as possible for the geographic over- and under-representation and for the under- or over- representation 
of age-sex groups or months of the year in the unweighted tile. While many analysis procedures found in 
statistical packages allow weights to be used, the meaning or definition of the weight in these procedures often 
differs from that which is appropriate in a sample survey framework, with the result that while in many cases 
the estimates produced by the packages are correct, the variances that are calculated are almost meaningless. 

For many analysis techniques (fbr example linear regression, logistic regression, estimation of rate-, and 
proportions. and analysis of variance), a method exists which can make the variances calculated by the 
standard packages more meaningful. If the weights on the data, or on the subset of the data that is of interest. 
are resealed so that the average weight is one (I), then the variances produced by the standard packages will 
be more reasonable; they still will not take into account the stratification and clustering of the sample's design. 
but they will take into account the unequal probabilities of selection. This rescaling can be accoiiiplislied by 
dividing each weight by the overall average weight before the analysis is conducte(l. 

Section 8 describes sampling variability and data reliability in more detail and Appendix A gives a series of 
tables that can be used to estimate the sampling variability of many qualitative estimates of totals and 
proportions. 

7.5 Methods of Estimation and Interpretation of Estimates 

7.5.1 Estimating Numbers of Persons by Using WGHT_PER on the Main File 

As previously mentioned, a basic person weight has been assigned to each sampled individual and, as 
described in section 7.1. these weights have been adjusted to reflect the age and sex composition of' the 
variou'. pro incial populations as estimated by slatlstics ('anada fr each month covered b Cycle li). 

WGI-IT PER 	26,095,81 1) 

an estimate Of the number of person'. I 	ears of'age and older in 
the popiiIition 
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Ingeneral. when an estimate is based on the unit of observation being the person, the Main File and 
\VGUT PER should be used. Examples of this are the average number of weeks worked by persons aged 25-
29, the percentage of persons who consider themselves to be alcoholic, and the number of people aged 
between 25 and 44 who volunteered in the past 12 months. 

The last example would be calculated as follows: WGI IT_PER would be summed up for all records on the 

I 	main file with 3 < AGEGRIO <= 4 and VCG_Q300 	I to find that 3,682,645 people aged 254 
volunteered in the 12 months prior to the survey. 

7.5.2 Section IOA: Estimating Numbers of Persons using WGHT_CSP 

As has been mentioned before (Sections 3 and 7), about half of the respondents were asked the questions in 
Section IOA and the other half asked the questions in Section lOB and Section II. The weighting factor 
WGHTCSP should be used when estimating the number of people for questions in Section A. 

For example, to estimate the number of people who read a newspaper as a leisure activity in the last 12 

I months, WGHT CSP should he summed over the number of records with LCA QI 10 = 1. The number of 
people \\ ho 	a 

	

icad 	ne 	papei' as a leisure acii it\ in the last 12 iiioiitlis Is 22.402_04. 

I 7.5.3 Sections lOB and 11: Estimating Numbers of Iersoiis using W GIIT_S\T 

The weighting factor WGI-IT_SNT should be used when estimating the number of people for questions in 

I Sections lOB and II. For example, when estimating the number of people who have used public 
transportation at least once a week in the past 12 months. WGEIT_SNT should be summed over all records 
with PTR_Q 120 <=3, yielding an estimate of 3,997,643 people. 

7.5.4 Estimating Numbers of Households by Using WGI-IT_HSD on the Main File 

I [he weighting factor WGIIT_HSD should be used when estimating the number of households. For example, 
when estimating the number of households in Newfoundland. WGI IT llSD would be summed over all 
iccords \ ith PRV 10. yielding an estimate of 209,0(5 households. 

I 
. Release guidelines and data reliability 

It is important for users to become familiar with the contents of this section before publishing or otherwise 
releasinc any estimates deri CLI trom the General Social Survey microdata files. 

I TIns section ut the documentation pros ides guidelines to he followed by users. With the aid of these 
guidelines, users of the microdata files should be able to produce figures consistent with those produced by 

I 
Statistics Canada and in conformance with the established guidelines for rounding and release. The guidelines 
can he broken into four broad sections: Minimum Sample Sizes for Estimates; Sampling Variability Policy; 
Sampling \'aiiahilitv ['stiniation: and Rounding Policy. 

I 
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8.1 	Minimum Sample Size for Estimates 
t.Jscrs should deterrrtine the number of recor(k on the iariicular iiitiiLita tic MIMI contnhutc to the 
calculation of a given estimate. This number should be at least 15 in the ease of persons. When the number of 
contributors to the weighted estimate is less than this, the weighted estimate should generally not be released 
regardless of the value of the Approximate Coefficient of Variation. If it is, it should be with great caution and 
the insufficient number of contributors associated with the estimate should he prominently noted. 

	

8.2 	Sampling Variability Guidelines 

The estimates derived from this survey arc based on a sample of persons. Somewhat different figures might 
have been obtained if a complete census had been taken using the same questionnaire, interviewers. 
supervisors, processing methods. etc. as those actually used. The difference between the estimates obtained 
from the sample and the 1esLl!i from a coiliplcic count taken under 11111IL11 Colldlt]0111 11 cafled the samplin 
error of the estimate. 

Errors which are not related to sampling may occur at almost every phase of a survey operation. Interviewers 
may misunderstand instructions, respondents may make errors in answering questions, the answers may be 
incorrectly entered into the CAT! system, and errors may be introduced in the processing and tabulation of the 
data. Fhcsc arc all examples of noit-saitiplitig error.. 

)vcr a large n nher ol 	atiotis. randoiiilv occumng errors 	ill have I tile efict on estimates dcri ed 
from the survey. However, errors occurring systematically will contribute to biases in the survey estimates. 
Considerable time and effort was made to reduce non-sampling errors in the survey. Quality assurance 
measures were used at each step of the data collection and processing cycle to monitor the quality of the data. 
These measures included the use of highly skilled interviewers, extensive training of interviewers with respect 
to the survey procedures and questionnaire, observation of interviewers to detect problems of questionnaire 
design or misunderstanding of instructions, and coding and edit qualirv checks to verify the processing logic. 

8.2.1 Non-Sampling Errors 

A major source of non-sampling errors Ill sur cys is the effect of I li-lespoilse oii the survey results. lhc 
extent of non-response varies from partial non-response (failure to answer just one or a few questions) to total 
non-response. Total non-response occurred because either the interviewer was unable to contact the 
respondent, no member of the household was able to provide the information (perhaps due to a language 
problem), or the respondent refused to participate in the survey. Total non-response was handled by adjusting 
the weight of households who responded to the survey to compensate for those who did not respond. 

In most cases, partial non-response to the survey occurred when the respondent did not understand or 
misinterpreted a question, rcli.ised to answer a question, or could not recall the requested information. 
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8.2.2 Sampling Errors 

Since it is an unavoidable fact that estimates from a saniplc survey are subject to sampling error, sound 
statistical practice calls tor researchers to provide users with some indication of (lie magnitude of this sampling 
c1T r. 

-\lilioinli the exact saniplin error of' the estimate, as def'ined above, cannot be measured (loin sample results 
alone, it is possible to estimate a statistical measure of sampling error, the standard error, from the sample data. 
Using the standard error, confidence intervals for estimates (ignoring the effects of non-sampling error) may 

he obtained under the assumption that the estimates arc normally distributed about the true population value. 
The chances are about 68 out of 100 that the difference between a sample estimate and the true population 
value would be less than one standard error, about 95 out of 100 that the diffi.rence would be less than two 
standard errors, and virtually with certainty that the differences would be less than three standard errors. 

Since the absolute size of the sampling error of an estimate is often less important than its relative size 
(relative to the estimate itself) the standard error is not always the best measure of sampling error. For 
example, a standard error of 10 for an estimate of 20 would generally be taken as indicating that the 
estimate is a poor one, while the same standard error for an estimate of 1,000 would generally indicate a 
good estimate. For this reason the size of the sampling error is often expressed relative to the size of the 
estimate, as the coefficient of variation (c.v.). The coefficient of variation of an estimate is obtaiiied by 
dividing the standard error of the estimate by the estimate itselt and the resulting fraction is usually 
expressed as a percentage. In the above example, the first estimate has a c.v. of 50%  (10/20). while the 
second has a c.v. of 1% (10/1,000). 

In order to provide a means of assessing the quality of many estimates, Statistics Canada has produced a 
set of Approximate Sampling Variability Tables for the GSS. These tables can be used to obtain 
approximate coefficients of variation for categorical-type estimates and proportions. More precise 
estimates of the sampling variability of estimates can be produced with the bootstrap method using 
bootstrap weights that have been created for this survey. See Section 8.3 for more details. 

8.2.3 	(;uidelincs for Release of Estimates 

When considering releasing and:or publishing an estililate hum time mierodata tile, users should consult 
the table helom% and fal io the guideline that matches the coe f'ficierrt of' \ ariation of the esi inmate. 

I 
I 
I 
I 
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TN pe of Estimate 

I .With Moderate Sampling Variability 

With High Sampling Variahillt\ 

With Vety High Sampling Variability 

('oeflicient of \ariation 	J'olicv Statement 

0.0% to 16.5% Estimates can be considered 
for general unrestricted release. 
No spccial notation i 

rc.i ut red. 

l.iiituitc 	can be eonidered 
for general unrestricted release 
but should be accompanied b 
a warning cautioning users of 
the high sampling variability 
associated with the estimates. 

33.4% or over Estimates should generally not 
be released, but when they are 
it should be with great cautton 
and the very high sampling 
variability associated with the 
estimate should he prominently 
noted 

Note: The sampling variability guidelines should he applied to rounded estimates. 

8.3 	Estimates of Variance 

\artancc estiniation Is described seI)a1IItcl 	11 -  RIaI1ta11\c alld cluaiittIlt\ c c'tniiates 

8.3.1 Sampling Variability for Qualitative Estimates 

Derivation of the sampling variability of each of the qualitiiti c estimates bieli could be generated from the 
survey would be an extremely costly procedure, and for most users, an unnecessary one. Consequently, 
approximate measures of sampling variability, in the form of tables, have been developed for use and arc 
included in Appendix A ("Approximate Variance Tables"). These tables were produced using the coefficient 
of variation formula based on a simple random sample. Since the design of Cycle 19 of the General Social 
Survey was not a simple random sample. a factor called the Design Effect has been introduced into the 
var ane e tomni ul a. 
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The Design Effect for an estimate is the actual variance for the estimate (taking into account the design that 
was used) divided by the variance that would have resulted if the estimate had been derived from a simple 
random sample. The Design Effect used to produce the Approximate Variance Tables has been determined 
by first calculating Design Effects for a wide range of characteristics and then choosing among these a 
consei'ativc value which will not give a false impression ofliigh precision. These Design Effects arc specified 
in the lahic I helo\\ 

1 able 1: Design Eflects 

(icographic Area 	Person Design Effect 	Sample Split I* Sample Split = 2** 

Canada 	 1.48 	 1.46 	 1.57 

Newfoundland 
and Labrador 	 1.32 	 1.26 	 1.33 

Prince Edward Island 	1.27 	 1.76 	 1.23 

No'.a Scotia 	 1.22 	 1.27 	 1.24 

Ne'.\ Irunswick 	 1.29 	 1,17 	 I .27 

Quebec 	 1.30 	 1.30 	 1.37 

)ntario 	 1.26 	 1.25 	 I .35 

\lanitoba 	 I .25 	 I .24 	 I .26 

Saskatchewan 	 1.25 	 1.31 	 1.24 

Alberta 	 1.26 	 1.19 	 1.21 

I3ritish Columbia 	 1.28 	 1.30 	 1.47 

Atlantic Region 	 1.42 	 1.45 	 1.47 

Praine Region 	 1.28 	 1.29 	 1.31 

*S alnpl c  split = I: corresponds to the sample of respondents who answered Section IOA 
**SaI ple  split = 2: corresponds to the sample of respondents who answered Sections lOB and 11. 

Approximate variance tables for estimates using WGHT_PER, WGHT_CSP and WGI-IT_SNT are provided 
at the Canada and provincial levels as well as for the Atlantic and Prairie Regions. 
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It should be noted that all coefficients of variation in these tables are approximate and therefore unofficial. 
However, more precise estimates of the sampling coefficients of variation for specific variables may he 
obtained using "bootstrap" weights and associated programs. The types of estimates supported include 
'aggregates' or totals', proportions, ratios, differences between 'aggregates' or totals', as well as more 
sophisticated types of analyses such as estimates of coefficients from linear regressions and logistic 
reres.ions. alllollL,  otlier. 

the ue ot 	ariahle-pceili. 	irianee cilciiltiioii ii'tcid i)I the tahle-hi.ed it ppr \Il11atIi)n 	iiia 	allow 
users to feel more certain of the quality of their estimates, especially those with coefficients of variation 
estimated from the tables in the "Very High Sampling Variability" range (see the guidelines regarding the 
release of the survey estimates on preceding pages). 

8.3.2 Sampling Variability for Quantitatie Etiiinutes 

Approximate variances for quantitative variuhlc cIililiu he w con\ eilleIlt]\ .uiiirrtariied As it geiiera! rule. 
however, the coefficient of variation of a quantitative total will be larger than the coetlicient of variation oitlie 
corresponding qualitative estimate (e.g., the number of persons contributing to the quantitative estimate). It 
the corresponding qualitative estimate has high sampling variability, then the quantitative total will in geiieral 
have high sampling variability as well. 

8.3.3 Bootstrap Method for Variance Estimation 

In order to determine the quality of the estimate and to calculate the (\, the standard deviation must he 
calculated. Confidence intervals also require the standard deviation of the estimate. The GSS uses a 
multi-stage survey design and calibration, which means that there is no simple formula that can be used to 
calculate variance estimates. Therefore, an approximate method was needed. The bootstrap method is 
used because the sample design and calibration needs to be taken into account when calculating variance 
estimates. The bootstrap method does this, and with the use of the Rootvar proL!ram. discussed in the next 
subsection, is a method that is fairly easy for users. 

The GSS uses the mean bootstrap method descrihc.l l 	\\. 'uiig ( \aiiuiicc estilliation lr public INC 

inicrodata files; Sympoiuni ')7. New I)ireciioiis III Sur evs and ( ensuse: Proceedings. p. 01 
Statistics Canada (1997)). 

Independently, in each stratum, a simple random sample of (n-I ) of the n units in the sample is selected 
with replacement. Note that since the selection is with replacement, a unit may be chosen more than once. 
This step is repeated R times to form R bootstrap samples. An average initial bootstrap weight based on 
the R samples is calculated for each sample unit in the stratum. The entire process (selecting simple 
random samples, recalculating weights for each stratum) is repeated B times, where B is large, yielding B 
different initial bootstrap weights. The GSS typically uses R=25 and B 500, to produce 500 bootstrap 
weights. 

These \eights are then adjuied ZiCCOYL1111L,  to the 	 it, the regular \ eighi,: non 
response adtutuient. calibration and so on. I he end result is 50)) tnal bootstrap \\ eights  for each unit in 

Statistics Canada Product No.! 2M0U I 0-( ii'!. 
25 	 I 



(iss 2Uft 	(vele U) 	 I inie Use Surey 	 User's (iiilde 

the sample. The variation among the 500 possible estimates based on the 500 bootstrap weights is related 
to the variance of the estimator based on the regular weights and can be used to estimate it. 

There are a number of reasons why a user may need to calculate the coefficient of variation of estimates 
with the bootstrap method. A few are given below. 

First, if a user desires estimates at a geographic level smaller than the province (for example, at the 
urban/niral level), then the Approximate Variance tables provided are not adequate. Coefficients of 
variation of these estimates may be obtained using "domain" estimation techniques through the Bootstrap 
variance program. Second, should a user require more sophisticated analyses such as estimates of 
coefficients from linear regressions or logistic regressions, the Approximate Variance tables will not 
provide correct associated coefficients of variation. Although sonic standard statistical packages allow 
sampling weights to be incorporated in the analyses, the variances that are produced often do not take into 
account the design properly and/or calibration of the weights, whereas the Bootstrap variance program 
does so. Third, for estimates of quantitative variables, separate tables are required to determine their 
sampling error. Since most of the variables for the General Social Survey are categorical in nature, this 
has not been done. Thus, users wishing to obtain coefficients of variation for quantitative variables must 
do so through the Bootstrap variance program. 

I 8.3.4 Bootvar Program for Variance Estimation 

Statistics Canada has developed a program that can pertbmi Bootstrap variance estimation: the Bootvar 
program. 

The Bootvar program is available in both SAS and SPSS formats. It is made up of macros that compute 
variances for totals, ratios, differences between ratios and for linear and logistic regression. 

The Bootvar program is provided with bootstrap weights and a document explaining how to modify and 
use the program to suit user's needs. 

('untaci 1I1(.11\ iduals listed in section 9 to obtain the most recent version of the Bootvar program. 

.4 	Rounding 

In order that estimates produced from the General Social Survey microdata files correspond to those produced 
by Statistics Canada, users are urged to adhere to the following guidelines regarding the rounding of such 
estimates. It may be misleading to release unrounded estimates, as they imply greater precision than actually 
c \ I 

I 
I 
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8.4.1 	l'oundiug  ( uidcIinc 

l-titiute ol toiaI 	ii the maul hod\ ot a tatiticai mahie should he roumided to the neatest thousand 
using the normal rounding technique (sec detinition in Section 8.42. 

Marginal sub-totals and totals in statistical tables are to he deri ed IIomii their cotTespondino 
unrounded components and then are to be rounded themselves to the nearest thousand units using imonimal 
rounding. 

Averages, proportions, rates and percentages are to be computed from unrounded components and 
then are to be rounded themselves to one decimal using normal rounding. 

Sums and differences of aggregates and ratios are to be derived ftom corresponding unrounded 
components and then rounded to the nearest thousand units or the nearest one decimal using normal rounding. 

In instances where, due to technical or other limitations, a different rounding technique is used. 
resulting in estimates different from Statistics Canada estimates, users are encouraged to note the reason tbr 
such differences in the released document. 

8.4.2 Normal Rounding 

In normal rounding, if the first or only digit to he dropped is (Ito 4. the last dittit to be retained is not changed. 
If the first or only digit to be dropped is 5 to 9, the last digit to be retained is raised by one. For exampic, the 

number 8499 rounded to thousands would he 8000 and the number 8500 rounded to thousands would be 
9000. 
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9. Additional information 

Additional information about this survey can be obtained from the individuals listed below. Data from the 
survey is available through published reports, special request tabulations, and this micro data file. The 
microdata file is available from the Social and Aboriginal Statistics Division of Statistics Canada at a cost of 
52140.00. Tabulations can be obtained at a cost that will reflect the resources required to produce the 
tahulat m 

Subject Matter 
Marcel Béchard 
Social and Aboriginal Statistics Division 
(613)951-6115 
MarceLBechard@statcan.ca  

Sample Selection Procedures, Weighting and Estimation 
Isabelle Marchand 
I lousehold Survey Methods Division 
(613) 951-4703 
lhdllc.1a1cI1aT1dL1 stalcan.ca 
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Approximate variance tables 

By using the Approximate Variance Tables and the following rules, users should be able to determine 
approximate coefficients of variation for gualitativc*  estimates or combinations of such estimates such as 
percentages, ratios, differences between totals and differences between ratios. Note that these tables are not 
appropriate for determining variances for quantitativc*  estimates. 

There are tables for each geographic area. 

These tables are for the general adult population (aged 15 years and over) and any subpopulation thereof. 

The eoeraphie areas are (anada. the teil provi rices and the Atlantic and Prairie Regions. 

As notediii .2. estimates lla\i Fir! CV5 of,  more than 33.3 	are not releasable. In addition, as mentioned in 
8.1, each estimate should he derived from at least 15 respondents in order to be released, regardless of the 
approximate coefficient of variation. 

The approximate variance tables in this appendix include: 

1) Canada, provincial and regional level tables for estimates of numbers of persons calculated using 
WGI-IT PER. 

(anada, provincial and regional level tables for estimates of numbers of persons calculated using 
W(iI-IT_CSP (tables identifed by 'split sample 1'). 

) (anada, provincial and regional level tables for estimates of numbers of persons calculated using 
\V(iHTSNT (tables identified by split sample 2'). 

t..seN lillist ensure that they ha c chosen the appropriate table tr their particular estimate. 

I 
I 
I 

* With the term qualitative estimates', we are refirring to estimated population counts of persons possessing a 
characteristic measured by the survey. These estimated population counts are the estimated totals for an implicit 
indicator variable for the quality or characteristic of interest. For each person, this implicit variable is either I (when 
the person has the characteristic) or 0 (when the person does not have the characteristic). When the variable 
associated with the estimate can take on values other than 0 or I for each person, i.e. there is a count or quantity for 
each person. we refer to the estimate as "quantitative', e.g. average personal income or average size of household 
tin it bet ofmcnibers1. 
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Rules for Obtaining Approximate Variances 

The following rules should enable the user to determine the approximate cocliicieiits of variation li -oni the 
Approximate Variance Tables for estimates of the number, proportion or percentage of the sur\ e\ ed 
popiIat ion po ,,scsslng a certain eharaeiei - tst ie and tr ratios and di !Threnees bet weeii cstiiiiates. 

As noted in Section S. I. each estimate should be Jen ed oiii it leist 1 5  i'espc'iideiit in order to be ieieased 
regardless ol' the Approximate Coefficient of Variation. 

Rule I: Estimates of Numbers l'ossessiug a ('haracteristic (Aggregates) 

I lie coettieient ot ariation ( e' ) depends 011k on the si/c ii! the estimated agregate itsel I. 011 the 
Approximate Variance Table, locate the estimated aggregate in the left-most column of the table 
(hcadcd "Numerator of Percentage") and follow the astensLs across to the lrsi flgure encountered. 
This !'ienre is the estimated coefficient 0 \ anation. 

I'clI11l)lC I: 

On! t1O)ilh'\ I//H i/I ( OIOR/cd 	 /ilO/C clOc/ 1 	I!.\ and ole! c/in iil'e i/h/i llIt' 0/ 

health as poor compared to other people their age (question HAL_ ç) 11(1 	. lloii (lH , \ i/ic iI\('I 

determine the approximate coefficient of variation/or this estimate? 

Re/er to the approximate variance tab/elm' Canada level cvtinzates. The eslunalecl aggregate c/uc 

not appear in the left-most column (the 'Numerator of Percentage' column), SO i/is necessary /0 

the closes/figure, name/v 450,000. The coefficient  of variation/br an estimated aggregate is/in/oil 

by referring to the first non-asterisk entry/br that row, in this case 6.6%. This cv falls within 'lie 

range ofcvvJbr 'Unqualified' c'St!,naie.v (i. i'. I). 0 - / (.5' 1 ,. pr.4 -9) cl//H1i'!flt. the c',ct!/?lak' to li t ' 

released without restrict/oil 

Rule 2: Estimates of Percentages or Proportions Possessing a Characteristic 

The coefficient of variation of an estimated percentage or proportion depends on both the size ot'ihe 
percentage or proportion and the size of the total upon which the percentage is based. Estimated 
percentages or proportions are relatively more reliable than the corresponding estimates of the 
numerators of the percentages, particularly if the percentages are 50 percent or more. (Note that in 
the tables the cv's decline in value reading from left to right). 
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I 	\\ hen  the percentage or proportion is based upon the total population of the geographic area covered 

h the table, the cv of the percentage or proportion is the same as the cv of the numerator of the 

I
eieniare. Iii tlti' ea.e. Rule 1 can he tied. 

\\ hen  the percetitaue or proportion 1, based upon a subset of the total population te... those iii it 

U  particular age-sex group), reference should he made to the percentage (across the top of the table) 

iiid to the numerator of the percentage or proportion (down the left side of the table). The 

ulersection of the appropriate ro and column gi\ es the coefficient of\ ariatloit. 

I Ixainplc 2: 

I :1 i,x'r esiiniah's thai in (iiiac/a 3. 22', o/ /enIc,/c's ae/ 15 vearN and over /c'xtn/)t' their xlale o/ 

health as poor compared to others their age (HAL_Qi 105). This is the expression of/he estimate 

I 	in Example / as a percentage of all females aged 15 years and over in Canada. How does 
i/ic user determine the approximate coefficient of variation for this estimate? 

Ri/erto the approximate variance table for Canada level estimates. Because the estimate is a 

percentage which is based on a subset of 11w population covered by the gable, it is necessary to use 
ho/h the percentage (3.22%) and the numerator portion of the percentage (4263 73) to determine the 

approximate coeffIcient  of variation. Since the numerator does not appear in the /e/-most column 

(i/ic 'Numerator of Percentage' column), it is necessary to use the figure closest In ii, name/v 
150,000. Similarh', the percentage estimate does not appear among the column headings, so it is 

iiicessarv to use the figure closest to it, nameli.' 2.0%. The figure at the intersection of the row and 

column selected, name/v 6.6%, is the coefficient of variation. This cvfàlls within the range ofcv's for 

I

l ii fi  qualied' estimates (i.e. 0.0% - 16.5%, pg. A -9) allowing the estimate to be released without 
cc '.'.triction. 

I 
I 
I 
I 
I 
I 

Rule 3: Ratios 

In the case where the numerator is a subset of the denominator, the ratio should be converted to a 
percentage and Rule 2 applied. This would apply, for example, to the case where the denominator is 
the number of males and the numerator is the number of males who read a newspaper during the past 

eck. 

Iiithe case where the numerator is not a subset of the denominator, the coefficient of variation of the 

itio of two estimates is approximately equal to the square root of the sum of squares of each 

coefficient of variation considered separately. That is, the standard deviation of a ratio 

R = X / Y 	is 	sd(R) -= R * (cv(X)2  +cv(Y)2)" 
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The cod 	eciit ol arlatloTi d R P,ppl\IllvIldI\ 

R Id R 	1< 

d\(\) 	C\ñ) 

Ihi toiniuLi 	ill ten(1 ( 	)\ crLiLIc the crmi it \ and 'i ate pt)itl\ clv cirrcIatcd and utidcr.iaic dic 

eliot ii' N and 'i ate nedati\ dh\ C&)il*'IatCd. 

Example 3: 

I ZI.V(I ( lima/e ilial in C 'nnn/a innni /ciiiiIec 	/ 1e(i/ 	ii','. 42i.$ $ jest TI/k' I/it'll' Itlle 

'il health as poor compared to other people their age (question HAL_QI 10=5) and 2,312.() 6 

describe their slate of health as excellent as compared to others their age (question HAL_QI 10- 1. 

The user is interested in the ratio of females describing their health as excellent versus tim 

describing their health as poor. I-Iou' cloe.v the over c/ett'rmine i/o' clppro.vunalc' ciic'ffuu'ni n/ 

variation for this ratio estimate:' 

The numerator of the ratio esii,naw is 2.312076 (A). Using Ru/c / (re/cr to Example 1), i/n' 

coefficient of'vari ation for this estimate is determined to be 3.0% cv(X). The denominator o/'the ru/in 

estimate is 426,373 (Y). Again using Rule 1, the coefficient  of variation is determined to he 6f 
cv(}). Using Rule 3, the coefficient  of u'aliuIvni nf the r,1Ii() t'vIutIIt' 

('V 	= (0.030- - 0.060) 

= 0.0725 

Therefore at the Canada level, 111e ratio o/ /e,na/es Who describe their lieu/i/i as excel/enl verci, 

females who describe their health as poor is 2,312,0761426,3 73 or 5.4 to 1. The coe/ilci('m ('I 

variation of this estimate is 7.25%, and so the estimate can he released ui//lout res/ric'flo,L 

Rule 4: Differences Between Totals or Percentages 

The standard deviation of a diffcrcnce between two estimates is approximately equal to the square 

root of the sum of squares of each standard deviation considered separately. That is, the standard 
deviation of a difference: 

(I - N - I 
i' 

I d 	( N * cv( N ) Y 	(I * C\( \ 
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I he eieffieient of atiation of (I is approxiniuteI 

cs(d) - sd(d) ii 

This formula is accurate for the difference bcm cen separate and uneorrelated characteristics but is 
ofllV apr(xli11atc UII1L'i\\ 1.c. 

Faniplc 4: 

ci,iiiuicx iluii iii ( ti/iUc/O. tW/O/ft iIio.cc l.i ,carv tindi cc/.. . 22rt (.\) of ft/iii/€'.v (/t(/i/)e I/nil 

Xi(iIe o/ health as poor (olnpared to others their age and 2.64% (Y - an estimated 338,920) o/ moles 
Ic.vcrihe their stale of health as joor compared to other people their age. The user is interested in 

the dif/rence between these two estimates. How does the user determine the approximate coe/Jicient 

of i'arial:on for the estimate of the di/jrence? 

from Example 2, the coefficient  of variation for the female estimate is 6.6%. The coefficient  of 
i ariation for the male esti,nate is 7.4%. 

The di/jirence between the estimates is 0.58%. Using Rule 4, standard deviation of/he difference 
I'ciite(',7 the estimates is 

((0.0322 x 0.064)2 + (0.0264 x 0.0 74) 2)  'V 

0.0029 

ti//ti I/h' I (h//li ic//i (t/ inioIion is 

(1.0029 

00058 

05 

7J/c/iIo/ i/Ic coc//lilcul of the diffi'rence  between the esti,nates is 50% and the estimate ,rhould not 
/'c r'Icacci/. 

Riik : E)iftcrcnce of Ratios 

In this case. Rules 3 and 4 are combined. The cv's of the two ratios arc hrst determined using Rule 3, 

and the c of their dif ference is hound usiiii Rule 4. 
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\ lihouIi eoelfieieiits ot 	JFiitlOL1 ale \ idcl 	used, a Uioi'e 111WIMCk 7 iliCahlinittLil measure of 
sampling error is the confidence interval of an estimate. A confidence interval constitutes a 
statement on the level of confidence that the true value for the population lies within a specified 
i'anie of ilues. 1 7 ui' example a 1) confidence mmlier\ al can he described as loilo\Vs: 

If unjiIini of' the populatioll Is repeated indcliimiiclv, each sample 1eadini 10 a ne\\ col )tidChlCe 
inter\ al for an estimate. then in 	of the saimiples the Inter\ :11 	ill eo er time ti -lie population value. 

siiii, time standard enor of aim esi 1i i imc. confidence inter ais har estimates may he obtained under the 
assumption that under repeated sampling of the population, the various estimates obtained for a 
population characteristic are normally distributed about the true population value. Under this 
assumption, the chances are about 68 out of 100 that the difference between a sample estimate and 
the true population value would be less than one standard error, about 95 out of 100 that the 
difference would be less than two standard errors, and about 99 out of 100 that the differences would 
be less than three standard errors. These different derees of confidence are referred to as the 
confidence levels. 

Confidence intervals !br an estimate, X, arc generally expressed as two numbers, one bcltm the 
estimate and one above the estimate, as (X-k, X+k) where k is determined depending upon the le ci 
of confidence desired and the sampling error of the estimate. 

Confidence intervals for an estimate can be calculated directly from the Sampling Variability Tables 
by first determining from the appropriate table the coefficient of variation of the estimate, and then 
using the following fomiula to convert to a confidence interval ('I 

	

('l \ 	X -(tH)itXt. 

here u\ is the detertimmned cod licient of ariation of 

if a (i 	eon tidence I ntei'va I is desired: 
t = 1.6 if a 90% confidence interval is desired: 
t = 2 if a 950/0 confidence interval is desired: 

if a 	con fidence interval is desired, 

Statistics ('anada - Product No.12M0019-GPI'i 
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Example 5(a): 

A user esti,nates that in Canada 426,3 73 females aged 15 years and over describe their stale of 
Iic'al//l as poor compared to other people their age (question I-/AL QI 10=5). This estimate has an 
clp/)r()vInl(Ik' coCIficicni (1/ lcl/laI/a/) a! 6.6). flu' 95 H )/1/i(lcac(' iak'n'al /ai' i/us csmmac is thus: 

(1 	- 
	

1 426,373 - (2)(426,$73)(0.066). 426,373 	(2)(426,)7$)(0.066)/ 
- 
	 1426,373 - 56,281, 426,373 + 56,281) 

- 	
1 $7(),092. 482,654 11  

Example 5(h): 

An csiiniaicd 3. 22' //uma/cs aged 15 rears andover in Canada described ilz('ir v/ak' 0/ lieu/i/i as 
or when compared to other people their age or .0322 expressed as a proportion. From Example 2 

this cs/j,nate has an approximate coef/Icieni of variation of 6.6%. A 95% confidence interval for/his 
estimate (expressed as a proportion) is 

I 	('I 	= 	/0.0322 - (2) (0.0322)(0.066,), 0.0322 + - (2) (0.0322)(0.066)/ 
= 	/0.0279, 0.0364/ 

I JLith 95 confidence ii can be saul that hem-em 2. 79 and 3. 64 a! /emales ac'd /5 veau',v amid 
c'ier in Canada, describe their slate of health as poor, compared to other people their age. 

I 	Note: Release guidelines which apply to the estimate also apply to the confidence interval. For example, if 
the estimate is not releasable, then the confidence interval is not releasable either. 

i-test  Standard errors may also be used to perform hypothesis testing, a procedure for distinguishing 
between population parameters using sample estimates. The sample estimates can be numbers, 
averages, percentages, ratios. etc. Tests may be performed at various levels of significance, where a 
level of significance is the probability of concluding that the characteristics are different when, in 
liict, they are identical. 

Let X 1  and X2  be sample estimates for 2 characteristics of interest. Let the standard error of the 
diliercnce X 1  - X2 be cd 

- x2  

I cd 
is between -2 and 2, then no conclusion about the difference between the characteristics is justified at 
the 5% level of significance. If however, this ratio is smaller than -2 or larger than +2, the observed 
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diIiicnee is siiiiIeant at the 5 	level. 

EtanJ)Ie 6: 

.1 iiscr itL5/1('. i() lSl 0/1/ic 	''' '?! .c'v/ic/icL' i/ic Iiipol/ic.s is ihai oil/ic L'wuida level 1/ieee Ls 

no dijjrence bet ween percentage estimates of ma/es and f'ma/cs who describe their slate ofhealth 
as poor, as compared to other people their age. From Eui,iijilc I. i/u' c,siwiiic (1/ i/ic iuiu/ui'c/ 

deviation of the di/jerence bein'ee,i i/ic es/inhales is 0.0029 

Hence t 	0.0322 - 0.0264 

0.0029 

Since 1 - 2. there ix no evuleiicc to rc/'ci i/ic lnpoilu'xix oil/Ic 51  xi ,ni/h'wicc level, 

I 
I 
I 
I 
I 
I 
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GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF CANADA 

NL. RATOR OF 	 ESTIMATED PERCENTAGE 
Pt RCF.NTAGE 
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GENERAL SOCIAL SURVEY CYCLE 1 

APPROXIMATE VARIANCE TABF[ FOE 
POPULATION AGED 15+ OF NEWF(IONO[ ANL) 

NUMERATOR OF 	 ESTIMATED PERCENTIC 
PERCENTAGE 
(000) 0.1% 	1.0% 	2.0% 	5.0% 	10.0% 	15.0% 	20.0% 	25.0% 	30J0. .;.0 -10.o 0:0. /ou. 

: 	: 	: 	 :9 **** 	4ó 	4 	7 	6 	 i :9 
A 2: 9: 

4 ******* 	44  c • 1 	 •4 *********** 	1 . , 	07 4 4 2 *********** 	 1 A 

14.7 
2 ñ4 5 

7 6.i 	:::6 	::: : o: i:  4 . 17. 
. 

** * ***** **** 1 1 
15 1 

14 
F 1 	7 14 1 4 	1 	• 4 	 ç. 1 14 I ic I 	7 	1 	 1 14 14 1 	•4 10 i ******************* - .> ¶ 	1; • 	c 	14 14 1 1 

17 j 	7 	 1 1 1 I 	i • 4 1 . .> i 	i 	 4• 	I 1 1 11 • 
• A i 	T 	i • 	 1 1 	• 1 Ii ***************** 	4 	I 	4• i 	•7 1 1 	1 1 •n 	• 	 . **************** 	i: 	

• 	. 	 I 1 	4 11 1 4.; 	4. 	 1 1 	1 Ii• I 	•6 2 
11-4 1 	4 

4 **••*•a*a******************* 	I . . 
J.; 

 

.4 . •, . I,.t 
• •A 4 - 

. • • • 4. 	• 	. -It 
• •A • - 4. **************************** 	•****** 	 • 7 • Jr 	• • ç *************************************** 	*****n.**** Jr • 4 (1 *************************************************************************Jr 3 

It ***** 	** 	***** 

NOTE: FOR CORRECT USAGF Of ¶HESII FABLES REF-FR TO APPENDIX A 

I 

22 
15. S 
12.9 
1] 1 
10.0 
9 1. 
8.4 
7-c 
7.11. 

I' 
yJ 

5.3 
5.1 
5_C 
4.9 
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GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF PRINCE EDWARD ISLAND 

NtjN'FRAl0K OF 	 ESTIMATED PERCENTAGE 
OF R( F N TAGE 

OOO) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 

] 	4R 6 	41.1 	1 	4 	47 1 	4 	194 	17.845 	2f 7
76 7 	244

'4 
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IS 	•************************a****a***aa****a* 	. 	I $ 	 - 
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4 
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5 	* * ***** * * * * * ** * * a a * * * * * * * * * * * * * *** * * *** * * ** * * * * * ** * * * ** ** * ** ** * * * * * * * * ft ** * ft * * **** * * ft * * ** * * * 

5 

Nil) 	I-lIE CORRECT USAGE OI- THESE TABlES REFER TO APPFNOTX A 

I 
I 
I 
I 
I 
I 
I 
I 
I Ltt Istics (anada - Product No.1 2M00 I 9-GPE 

43 

I 
LI 
I 
I 
I 
I 
I 

90.0% 

I 



(jSS 20) 	( ycic 19 	 Tiinc use SuRc 	 Appcndi\ \ 

GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLU 	0R 
POPULATION AGED 15+ OF NOVA 0L. 

NUMERATOR OF 	 ESTIMATED PERCENTAGE 

. 	. 	 . 

PNTAGE 
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APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF NEW BRUNSWIC$( 

NUMERATOR OF 	 ESTIMATED PERCENTAGE 
PRLEN lACE 
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GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF ATLANTIC RICTON 

NUMERATOR OF 	 ESTIMATED PERCENTAG[ 
P1AGE 	
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0 	****fr***********fr************************ 	41 	4 	40 	'7 	'4 	'6 	is ****************************************** 	40 	%'4 	17 	5 	1 	4 	11 
4 	****************u****tfr************************, 	 'S 	 > 	2q 	1 	13 

	

4 (3 	*************************************ft****fr****** 	 7 • 	 12 

	

. 0 	iz 
7 	*************************************************************I****** 	4 	2:2 	17 	10 

	

14 	08 
fl7 
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GENERAL SOCIAL SURVEY CYCLE 19 

AIPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF QUEBEC 

NETMI RAT(EET OF 	 ESTIMATED PERCENTAGE 
PT TECENIAGE 

	

000 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 
j4. 	9. 	4 . 

	
:119.4 1. 

	1 . 	. 	1. 	

ip . 	. 
th r I 	I 	Ii P 1 	U 	I 

	

F 	******* 4 	4 	4 1 	 ' 

	

15 	******* 	4 	 7 	1 ': 	4.
15 	 . 7 ******* 	 . 	. 	' 	I' 	 0' 	- 	 1 'a 	1 

•7 	66 	4 	 1 

	

10 	 0 	 3 	i 

	

2 	 4 	
1 

4.9 

	

I 	J 	r 

	

65 	*********** 4* 	7 • 	16 	1 	' 	' 	14 	14' 

	

70 	************ 	1 	7O 	16 	1 	J 	S 	4 	14 	' 

	

7ç 	 j• 	4 	i?' 	i 	i' 	4 	4 	1 

	

sO 	************** 	T'i 	cg 	Tc . 	iS' 	14' 	 ' 	1 	1 

	

55 	************** 	i' 	c 	iS . 	14' 	14' 	 i 	i - 
14' 	14' 	1 	 1 	11 	1 ' 	4 	4' 

	

O 	************** 	14 	4 	14 	1 ' 	1 ' 	 1 ' 	1 ' 

	

uS 	 144 	I 	1 	1 • 	 j 

	

12 	 •7 	I 	i 	i '7 	' 	iO 	I ' 
I 	 '6 	I • 	1 	1 	 ' 	 . 

1 S 
4' 
4 

4 

4. 
ç 

	

4' 	
. 	4 	 - 

10 	***************************************4 	4 	. 	. 	. 	. 

****•fr**a********************************************************** 4 **** 4 
***********************************fr**fr* * * * * ***** * ****************************** 4 

* ***e*************** * * 
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GSS 200 - ( ',ele 19 1 i me Use Surey - Appendi\ A 

GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLE1 	Ok 
POPULATION AGED 15+ OF ONTA:'- 

NUMERATOR OF ESTIMATED PERCENTAGI 
PERCENTAGE 
('000) 0.1% 	1.0% 	2.0% 	5.0% 10.0% 	15.0% 	20.0% 	25.0% 	30.0 35.0 -lu.o 50.0 70.0 90.0 

'' I 	I I 	I  I 'P I ' 1' 	I 	I tI.7  17~ 
I I I j 

1 ******* 	4 	4? 4 4 1 3 I 4 	4 	ñ7 6? 7 4 
4 ***** 	 9 5 1 2 

j 

s: 	: 	3 	: : 
17 4 	2 	5 4 	2 S 3 c 11 	6 

• 4 	. 	. ******* . 	. 	. 	. 8 44 1 	9 1 it 1! I 
1 	9 

 I J I J F I 
6:4 

 

7-1 
7.1 ç . • • c 15 1 6 	7 

• i 	 : 17 164 14:4 1 	• Is:7 s:i 13.8 1 	: 6.1 
7 ******* 	1 14. 7 

17.7 	1 	. 	1 
17 	 1 

.7 	16. 	15. ic 1SJ &5 13.2 1  
7 1 	 7 iF. 15 

• 	14 
14 
14 

- 

9 1 	c V i2 5 
• ******* 	I 	 ;• 1 • 	c 	I 	14 	I4 1 	

• 
i 	

• 7 
11 •  1 	 çq 4 	I4 	1t 

****** 	I 	0 

 

1 I fl •  5.2 • I 	
• 

1 	 4 	4 • • I 14 	14 	 P • 1 1 	O 1 • 4.6 
• 	• I4 • 	11 	I 	

- 	
i2 I 	

• 
I 	7 1 • 

7 . 	1 	- 
12 	12: 	: 	i 	

• 1 	Ii 	3 
1 	

- 
i 	4 c 4 4. 

I 	4 1 	- • 	
1 	i1 c .7 61 1 	3 

• *************** • 
• 	

AA . 4 7 
- 	

A - U 	 7 •  fl 7 4 2 s 
• 	 • 7 •  • 	. 	: 	. • 

• T ; 41 
4 R 

• 
R ç • 7 4 2 	2 

• 	•7 • 	• 	• - 
4: 

•7 21 7 . 1 44 	4 •  • 3 17 *******fr*frt*****************  4 	4 	4 	4 	4 5 3 3 13 
7 

**********t*****************frft*** • 	 . fç 
Jc 	7 

1' 
•7 

10 
7• 

8 1? 

•> 71 
• 4 

1 	q • on 4 * 18 17 • ç 1ç • 
6 7 

S 
*****************************fr**t*************************************t**,********** •U () 	6 

(3 	5 
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Statistics Canada Product No. I 2M0() I 
4X 



NIM NA UP UI- 
'I R( t N AOL 
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10 

14 
15 
16 

21 

I 
I 
I 
I 
I 
I 
I 
I 

I 
I 2()0 	(\cIe 19 

	
Tuiic I. I se Sur e) 	 ;\ppeiidix A 

GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF MANITOBA 

ESTIMATED PERCENTAGE 

0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 
74.2 '9: 	19:9 	19: 9: 	2 	: 	2g: 2: 

5 . 
S 	. 	51. 	5 	. 	49.  42. 	4 	. 7. ******* 	4 	- 	46.4 	4 	. 	4a. 	. 	4 	- 49. 	. 7. 
4 	424 	4 	. 	40. 	. 	. . 	. 4. 

. 
4 	7 4 * 	2 	 ñ .  6 •  ************** 	i 	. 	. 	. 	. ************ 	 7* 7* 	 ;• • 	4 *  2 

- ******1**** 	 6 	6 	6 ************** 	7* 	 c 	5: - 2 ************ 	 6 	5 • 7 	5 	4 

1: 4 

. * 
s 	• ***e********** 	I 4 1 j 1 1 	4 7 

1 	 7 1 
1 

* 1 17 
16 	6• 14 •  
154 	4 Il .  

• 16 * 	
16 

1 	14 143 	1 
ç . 	1 	14 r 	- J 	 : I 

ii 
114  
126 	1 1. 	•i 

**************************** 	4 	1 1 
12 	24 
12 	1 

12:0 
1 	4 • *************************t** 	i• : i 

* * 
* * 

* * * 
• 1 * 

*******************************t**fr******fl***** 64 	6 
1 ****t****frfl************************************************ * 	•7 

**********fr**********fr*******fr*************************************** 4 
41 
4 
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NUMERATOR OF 

P S NTAGE  

GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TARIF FlIP 
POPULATION AGED 15+ OF SA5kAT(.kIE.\N 

ESTIMATED PERCENTAGE 

0.1% 	1.0% 	2.0% 	5.0% 10.0% 	15.0% 20.0% 25.0% 30.0:,. 0.0. .10.0'.. 0.0'., 
qc 	9 	9 91 	AR A 	9 A 	. A0.4 

s.g 
77.4 74 4 

76 
67. 
4 

4,.4 447 4'( 
4 	?S 2 8 7 7'2 4: ******* 	4 ' 4O. 	

' '4  1'3 0.4 ' 	 - *A***** 7 • 1 4 1 •  fl'4 7 7 
4 
4 . 6 4' 
•8 

S S 
4 1' 

2 
4' 4 ' 

4 
1 
7' 

4 
4 

54 4'  
' 0 1 1 

1 	4 1 if 
1 	c 1 1 
i 

1 	
' 

: 1 	4 I 17' 16' 1 
**fr****************** 	fl 1 	4 14' 

14 

Is' S' 147 1 
14'  

14' ii' 177 ' 1 

'4 

7' 
7 

5 '1 
' 4 

4 A '  

* * * ** * A * * * * * * ** * * *** * * * * * * * * * * * a *** *** * * * ** ** * * * * * * ** * * * * * * * * * * * * * 	* * 
*t******t***********************************t ........................................................................ ... 

70.0 11il. 	000 1 : 

I' 

.1 
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GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF ALBERTA 

ESTIMATED PERCENTAGE 

0.1% 1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 
1.7 	. 	1 	
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(iSS 2005 Cycle 19 	 lime Use Survey 	- 	- 	 Appendix A 

GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLE3 tin 
POPULATION AGED 15+ OF PRAIRTI kI(,I(N 

NUMERATOR OF 	 ESTIMATED PERCENTAGI 
PERCENTAGE 

	

('000) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.:) 	1L. 3 	50.0. 70.0 

': 	'A: 	':A 'A: 	'A:? ' :9 '99: 	'9: 	'9: 	2Th  
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GENERAL SOCIAL SURVEY CYCLE 19 

VARIANCE TABLES FOR 
POPULATION 

APPROXIMATE 

AGED 15+ OF BRITISH COLUMBIA 

NlFRAWP 	1)1 ESTIMATED PERCENTAGE 

0.1% 	1.0% 	2.0% 	5.0% 	10.0% 15.0% 	20.0% 	25.0% 	30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 
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(.iSS 2005 ('vcic I') 	 1 nue Lsc Stir 

GENERAL SOCIAL SURVEY CYCLE IQ 

APPROXIMATE VARIANCE TAB] 
POPULATION AGED 15+ OF C,\S'I!A 

NUMERATOR OF 	 ESTIMATE.D PERCENTA 
PERCENTAGE 

	

(000) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 300. 35.0.. 4U.U.,. '!U.,J. /0(2. 90.0 

	

1 	196.6 195.7 194.7 191.7 186.6 181.3 175.9 170.3 164.5 158.6 152.3 139.1 107.7 	62.. 

	

2 	139.0 138.4 137.7 135.5 131.9 128.2 124.4 120.4 116.3 112.1 107.7 	98.3 	76.2 	44.' 

	

3 	113.5 113.0 112.4 110.7 107.7 104.7 101.6 	98.3 	95.0 	91.5 	88.0 	80.3 	62.2 	35.' 

	

4 	 98.3 	97.8 	97.3 	95.8 	93.3 	90.7 	88.0 	85.2 	82.3 	79.3 	76.2 	69.5 	53.9 	31,1 

	

5 	 87.9 	87.5 	87.1 	85.7 	83.4 	81.1 	78.7 	76.2 	73.6 	70.9 	68.1 	62.2 	48.2 	27.o 

	

6 	 80.2 	79.9 	79.5 	78.3 	76.2 	74.0 	71.8 	69.5 	67.2 	64.7 	62.2 	56.8 	44.0 	25.1 

	

7 	 74.3 	74.0 	73.6 	72.4 	70.5 	68.5 	66.5 	64.4 	62.2 	59.9 	57.6 	52.6 	40.7 	23. ,  

	

8 	 69.5 	69.2 	68.8 	67.8 	66.0 	64.1 	62.2 	60.2 	58.2 	56.1 	53.9 	49.2 	38.1 	22. 11  

	

9 	 65.5 	65.2 	64.9 	63.9 	62.2 	60.4 	58.6 	56.8 	54.8 	52.9 	30.8 	46.4 	35.9 	20. 

	

10 	 62.2 	61.9 	61.6 	60.6 	59.0 	57.3 	55.6 	53.9 	52.0 	50.1 	48.2 	44.0 	34.1 	19.: 

	

11 	 59.3 	59.0 	58.7 	57.8 	56.3 	54.7 	53.0 	51.4 	49.6 	47.8 	45.9 	41.9 	32.5 	18. 

	

12 	 56.7 	56.5 	56.2 	55.3 	53.9 	52.3 	50.8 	49.2 	47.5 	45.8 	44.0 	40.1 	31.1 	18.' 

	

13 	 54.5 	54.3 	54.0 	53.2 	51.7 	50.3 	48.8 	47.2 	45.6 	44.0 	42.3 	38.6 	29.9 	17.' 

	

14 	 52.5 	52.3 	52.0 	51.2 	49.9 	48.5 	47.0 	45.5 	44.0 	42.4 	40.7 	37.2 	28.8 	16. 

	

15 	 50.8 	50.5 	50.3 	49.5 	48.2 	46.8 	45.4 	44.0 	42.5 	40.9 	39.3 	35.9 	27.8 	16.1 

	

16 	 49.1 	48.9 	48.7 	47.9 	46.6 	45.3 	44.0 	42.6 	41.1 	39.6 	38.1 	34.8 	26.9 	15.5 

	

17 	 47.7 	47.5 	47.2 	46.5 	45.3 	44.0 	42.7 	41.3 	39.9 	38.5 	36.9 	33.7 	26.1 	15.1 

	

18 	 46.3 	46.1 	45.9 	45.2 	44.0 	42.7 	41.5 	40.1 	38.8 	37.4 	35.9 	32.8 	25.4 	14.; 

	

19 	 45.1 	44.9 	44.7 	44.0 	42.8 	41.6 	40.4 	39.1 	37.7 	36.4 	34.9 	31.9 	24.7 	14.3 

	

20 	 44.0 	43.8 	43.5 	42.9 	41.7 	40.5 	39.3 	38.1 	36.8 	35.5 	34.1 	31.1 	24.1 	13." 

	

21 	 42.9 	42.7 	42.5 	41.8 	40.7 	39.6 	38.4 	37.2 	35.9 	34.6 	33.2 	30.3 	23.5 	13. 

	

22 	 41.9 	41.7 	41.5 	40.9 	39.8 	38.7 	37.5 	36.3 	35.1 	33.8 	32.5 	29.6 	23.0 	13.. 

	

23 	 41.0 	40.8 	40.6 	40.0 	38.9 	37.8 	36.7 	35.5 	34.3 	33.1 	31.8 	29.0 	22.5 	13,0 

	

24 	 40.1 	39.9 	39.7 	39.1 	38.1 	37.0 	35.9 	34.8 	33.6 	32.4 	31.1 	28.4 	22.0 	12.; 

	

25 	 39.3 	39.1 	38.9 	38.3 	37.3 	36.3 	35.2 	34.1 	32.9 	31.7 	30.5 	27.8 	21.5 	12.] 

	

30 	 35.7 	35.5 	35.0 	34.1 	33.1 	32.1 	31.1 	30.0 	28.9 	27.8 	25.4 	19.7 	11.' 

	

35 	 33.1 	32.9 	32.4 	31.5 	30.6 	29.7 	28.8 	27.8 	26.8 	25.7 	23.5 	18.2 	10.' 

	

40 	 * 	30.9 	30.8 	30.3 	29.5 	28.7 	27.8 	26.9 	26.0 	25.1 	24.1 	22.0 	17.0 	9.1 

	

45 	** ***** 29.2 	29.0 	28.6 	27.8 	27.0 	26.2 	25.4 	24.5 	23.6 	22.7 	20.7 	16.1 	9.3 

	

50 	 * 	27.7 	27.5 	27.1 	26.4 	25.6 	24.9 	24.1 	23.3 	22.4 	21.5 	19.7 	15.2 	8.1' 

	

55 	* ****** 26.4 	26.3 	25.8 	25.2 	24.4 	23.7 	23.0 	22.2 	21.4 	20.5 	18.8 	14.5 	8,.! 

	

60 	 25.3 	25.1 	24.7 	24.1 	23.4 	22.7 	22.0 	21.2 	20.5 	19.7 	18.0 	13.9 	8. 

	

65 	 24.3 	24.1 	23.8 	23.1 	22.5 	21.8 	21.1 	20.4 	19.7 	18.9 	17.2 	13.4 	7.: 

	

70 	 ** 	23.4 	23.3 	22.9 	22.3 	21.7 	21.0 	20.4 	19.7 	19.0 	18.2 	16.6 	12.9 	7.' 

	

75 	 22.6 	22.5 	22.1 	21.5 	20.9 	20.3 	19.7 	19.0 	18.3 	17.6 	16.1 	12.4 	7..' 

	

80 	 21.9 	21.8 	21.4 	20.9 	20.3 	19.7 	19.0 	18.4 	17.7 	17.0 	15.5 	12.0 	7 . ' 

	

85 	 21.2 	21.1 	20.8 	20.2 	19.7 	19.1 	18.5 	17.8 	17.2 	16.5 	15.1 	11.7 	6.; 

	

90 	 20.6 	20.5 	20.2 	19,7 	19.1 	18.5 	18.0 	17.3 	16.7 	16.1 	14.7 	11.4 	6. 

	

95 	******* 	20.1 	20.0 	19.7 	19.1 	18.6 	18.0 	17.5 	16.9 	16.3 	15.6 	14.3 	11.1 	6. 

	

100 	 19.6 	19.5 	19.2 	18.7 	18.1 	17.6 	17.0 	16.5 	15.9 	15.2 	13.9 	10.8 	6.; 

	

125 	 17.5 	17.4 	17.1 	16.7 	16.2 	15.7 	15.2 	14.7 	14.2 	13.6 	12.4 	9.6 	5.. 

	

150 	******* 16.0 	15.9 	15.7 	15.2 	14.8 	14.4 	13.9 	13.4 	12.9 	12.4 	11.4 	8.8 	5.1 

	

200 	 13.8 	13.8 	13.6 	13.2 	12.8 	12.4 	12.0 	11.6 	11.2 	10.8 	9.8 	7.6 	4. 

	

250 	 12.4 	12.3 	12.1 	11.8 	11.5 	11.1 	10.8 	10.4 	10.0 	9.6 	8.8 	6.8 	3. 

	

300 	**************11.2 	11.1 	10.8 	10.5 	10.2 	9.8 	9.5 	9.2 	8.8 	8.0 	6.2 	3.' 

	

350 	**************10.4 	10.2 	10.0 	9.7 	9.4 	9.1 	8.8 	8.5 	8.1 	7.4 	5.8 	3. 

	

400 	 9.7 	9.6 	9.3 	9.1 	8.8 	8.5 	8.2 	7.9 	7.6 	7.0 	5.4 	3.1 

	

450 	******* 	 9.2 	9.0 	8.8 	8.5 	8.3 	8.0 	7.8 	7.5 	7.2 	6.6 	5.1 	2. 

	

500 	************* 	8.7 	8.6 	8.3 	8.1 	7.9 	7.6 	7.4 	7.1 	6.8 	6.2 	4.8 	2. 

	

750 	*********************7.0 	6.8 	6.6 	6.4 	6.2 	6.0 	5.8 	5.6 	5.1 	3.9 	2. 

	

1000 	*************** 	 6.1 	5.9 	5.7 	5.6 	5.4 	5.2 	5.0 	4.8 	4.4 	3.4 	2= 

	

1500 	**************** 4.8 	4.7 	4.5 	4.4 	4.2 	4.1 	3.9 	3.6 	2.8 	1.1' 

	

2000 	******************* 4.2 	4.1 	3.9 	3.8 	3.7 	3.5 	3.4 	3.1 	2.4 	1.1 

	

3000 	********** 3.3 	3.2 	3.1 	3.0 	2.9 	2.8 	2.5 	2.0 	1.1 

	

4000 	****************************** "s"""" 	2.8 	2.7 	2.6 	2.5 	2.4 	2.2 	1.7 	1, 

	

5000 	 ******** 	 2.5 	2.4 	2.3 	2.2 	2.7 	2.0 	1.5 	0.i 

	

6000 	*************************************************2.2 	2.1 	2.0 	2.0 	1.8 	1.4 	Go 

	

7000 	****************************** 2.0 	1.9 	1.8 	1.7 	1.3 	0 

	

8000 	 ********* 	****************************************'" 	1.8 	1,7 	1.6 	1.2 	0. 

	

9000 	***************************** 1.7 	1.6 	1.5 	1.1 	0. 

	

10000 	********* 	 1.5 	1.4 	1.1 	0.' 

	

12500 	******************** .*.************************1.2 	1.0 	0.1 

	

15000 	**************** 0.9 	0. 
NOTE] FOR CORRECT USACA OF THESE TABLES REFER TO APPENDIX A 
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Iss(.i(J 	(vdeI () 	 TLII1C Use Survey 

LNLRAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 1)) 

\PPROXXMATE VARIANCE TABLES FOR 
'OPuLATION AGED 15+ OF NEWFOUNDLAND 

MI AIR OF 	 ESTIMATED PERCENTAGE 
TGE 

0.1% 	1.0% 2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

	

97.4 	96.9 	95.4 	929 	90.2 	87.6 	84.8 	81.9 	78.9 	75.8 	69.2 	536 

	

68.9 	68.5 	67.5 	65.7 	63.8 	61.9 	59.9 	57.9 	55.8 	53.6 	48.9 	37.9 

	

56.2 	55.9 	55.1 	53.6 	52.1 	50.5 	48.9 	47.3 	45.6 	43.8 	40.0 	31.0 

	

48.7 	48.5 	47.7 	46.4 	45.1 	43.8 	47.4 	40.9 	39.5 	37.9 	34.6 	26.8 

	

43.3 	42.7 	41.5 	40.4 	39.2 	37.9 	36.6 	35.3 	33.9 	31.0 	24.0 

	

39.6 	38.9 	37.9 	36.8 	35.7 	34.6 	33.4 	32.2 	31.0 	28.3 	21.9 

	

* ****** 	36.6 	36.1 	35.1 	34.1 	33.1 	32.0 	31.0 	29.8 	28.7 	26.2 	20.3 

	

*********** 	34.3 	33.7 	32.8 	31.9 	31.0 	30.0 	29.0 	27.9 	26.8 	24.5 	19.0 
31.8 	31.0 	30.1 	29.2 	28.3 	27.3 	26.3 	25.3 	231 	17.9 30.2 	29.4 	28.5 	27.7 	26.8 	25.9 	25.0 	24.0 	21.9 	17.0 

*** 	 28.8 	28.0 	27.2 	26.4 	25.6 	24.7 	23.8 	22.9 	20.9 	16.2 •"* 	 27.5 	26.8 	26.1 	25.3 	24.5 	23.6 	22.8 	21.9 	20.0 	15.5 
26.5 	25.8 	25.0 	24.3 	23.5 	22.7 	21.9 	21.0 	19.2 	14.9 
25.5 	24.8 	24.1 	23.4 	22.7 	21.9 	21.1 	20.3 	18.5 	14.3 
24.6 	24.0 	23.3 	22.6 	21.9 	21.1 	20.4 	19.6 	17.9 	13.8 23.9 	23.2 	22.6 	21.9 	21.2 	20.5 	19.7 	19.0 	17.3 	13.4 
23.1 	22.5 	21.9 	21.2 	20.6 	19.9 	19.1 	18.4 	16.8 	13.0 22.5 	21.9 	21.3 	20.6 	20.0 	19.3 	18.6 	17.9 	16.3 	12.6 
21.9 	21.3 	20.7 	20.1 	19.4 	18.8 	18.1 	17.4 	159 	12.3 
21.3 	20.8 	20.2 	19.6 	19.0 	18.3 	17.6 	17.0 	15.5 	12.0 
20.8 	203 	19.7 	19.1 	18.5 	17.9 	17.2 	16.5 	15.1 	11.7 

	

19.8 	19.2 	18.7 	18.1 	17.5 	16.8 	16.2 	14.8 	11.4 

	

** ****************** 19.4 	18.8 	18.3 	17.7 	17.1 	16.5 	15.8 	14.4 	11.2 

	

19.0 	18.4 	17.9 	17.3 	16.7 	16.1 	15.5 	14.1 	10.9 

	

* ********************18.6 	18.0 	17.5 	17.0 	16.4 	15.8 	15.2 	13.8 	10.7 

	

****************************17.0 	16.5 	16.0 	15.5 	15.0 	14.4 	13.8 	12.6 	9.8 

	

15.7 	15.3 	14.8 	14.3 	13.8 	13.3 	12.8 	11.7 	9.1 

	

14.7 	14.3 	13.8 	13.4 	12.9 	12.5 	12.0 	10.9 	8.5 

	

13.5 	13.1 	12.6 	12.2 	11.8 	11.3 	10.3 	8.0 

	

12.8 	12.4 	12.0 	11.6 	11.2 	10.7 	98 	7.6 

	

* ***** 12.2 	11.8 	11.4 	11.0 	10.6 	10.2 	9.3 	7.2 

	

11.7 	11.3 	10.9 	10.6 	10.2 	98 	89 	6.9 

	

********** 	10.9 	10.5 	10.2 	9.8 	9..4 	8..6 	6.6 
10.5 	10.1 	9.8 	9.4 	9.1 	83 	6.4 10.1 	9.8 	9.5 	9.1 	8.8 	8.0 	6.2 ***** 	 9.8 	9.5 	9.2 	8.8 	8.5 	7.7 	6.0 

	

************* 	9.5 	9.2 	8.9 	8.6 	8.2 	7.5 	5.8 

	

*** ********* 8.9 	8.6 	8.3 	8.0 	7.3 	5.7 

	

8.7 	8.4 	8.1 	7.8 	7.1 	5.5 

	

******************* 8.5 	8.2 	7.9 	7.6 	6.9 	5.4 

	

7.3 	7.1 	6.8 	6.2 	4.8 

	

" 	6.4 	6.2 	5.7 	4.4 

	

*** ******************************************************* 	4.9 	3.8 

	

**************************** ************** ********** 	34 
*********************************************** ***** 3.1 
*********************************************************** 

N(IE: -OR CORRECT IJSAGI. OF THESE 'ABLIS REFER TO APPFNDIX 5 
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(iNS 200 (. \eIc I) 	 lime Use Surey 

	

GENERAL SOCIAL SURVEY CYCLE 19 (SPLIT 	I 

APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF PRINCE EDWARD IS; ANL 

NUMERATOR OF 	 ESTIMATED PERCENTAGE 
PERCENTAG8 

	

C000) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0.. IU.U. 	u.0 .Iu.u- 

	

1 	 81.9 	81.5 	80.2 	78.1 	75.9 	73.6 	71.3 	68.9 	66.4 	63.7 	58.2 	45.1 

	

2 	 ******** 	57.6 	56.7 	55.2 	53.7 	52.1 	50.4 	48.7 	46.9 	45.1 	41.1 	31.9 

	

3 	 ************ 	46.3 	45.1 	43.8 	42.5 	41.1 	39.8 	38.3 	36.8 	33.6 	26.0 

	

4 	*********************40.1 	39.0 	37.9 	36.8 	35.6 	34.4 	33.2 	31.9 	29.1 	22.5 

	

5 	********************* 	35.9 	34.9 	33.9 	32.9 	31.9 	30.8 	29.7 	28.5 	26.0 	20.2 

	

6 	****************** 31.9 	31.0 	30.1 	29.1 	28.1 	27.1 	26.0 	23.8 	18.4 

	

7 	****************************29.5 	28.7 	27.8 	26.9 	26.0 	25.1 	24.1 	22.0 	17.0 

	

8 	 ********************** 	27.6 	26.8 	26.0 	25.2 	24.3 	23.5 	22.5 	20.6 	15.9 

	

9 	****************************26.0 	25.3 	24.5 	23.8 	23.0 	22.1 	21.2 	19.4 	15.0 

	

10 	****** 24.7 	24.0 	23.3 	22.5 	21.8 	21.0 	20.2 	18.4 	14.3 

	

31 	 **************** 	23.5 	22.9 	22.2 	21.5 	20.8 	20.0 	19.2 	17.5 	13.6 

	

12 	************ 	 21.9 	21.2 	20.6 	19.9 	19.2 	18.4 	16.8 	13.0 

	

13 	""""******* 	 21.0 	20.4 	19.8 	19.1 	18.4 	17.7 	16.1 	12.5 

	

14 	**********************e**********,. 	20.3 	19.7 	19.0 	18.4 	17.7 	17.0 	15.6 	12.0 

	

15 	 ******* 	 19.6 	19.0 	18.4 	17.8 	17.1 	16.5 	15.0 	11.6 

	

16 	************** 	 19.0 	18.4 	17.8 	17.2 	16.6 	15.9 	14.5 	11.3 

	

17 	 ************************************** 	17.9 	17.3 	16.7 	16.1 	15.5 	14.1 	10.9 

	

18 	*************************** 17.4 	16.8 	16.2 	15.6 	15.0 	13.7 	10.6 

	

19 	*********************** ******* *********** 	16.9 	16.4 	15.8 	15.2 	14.6 	13.4 	10.3 

	

20 	************************************* 	 16.5 	15.9 	15.4 	14.8 	14.3 	13.0 	10.1 

	

21 	***************************** 16.1 	15.6 	15.0 	14.5 	13.9 	12.7 	9.8 

	

22 	****************************** 15.7 	15.2 	14.7 	14.1 	13.6 	12.4 	9.6 

	

23 	****************************** 14.9 	14.4 	13.8 	13.3 	12.1 	9.4 

	

24 	 14.5 	14.1 	13.5 	13.0 	11.9 	9.2 

	

25 	********** 	 14.3 	13.8 	13.3 	12.7 	11.6 	9.0 

	

30 	 12.6 	12.1 	11.6 	10.6 	8.2 

	

35 	 *************** 	 11.2 	10.8 	9.8 	7.6 

	

40 	************************************************** ********************10.1 	9.2 	7.1 

	

45 	 ***************** 	 **************************** 	8.7 	6.7 

	

50 	******************************************** 8.2 	6.4 

	

55 	************************************************************ 78 	61 

	

60 	 *************************************************** 	 ** ************58 

	

65 	S ******************************************************** 5.6  

	

70 	************************************************ 	 5.4 

	

75 	********************************************** 5 . 2 

	

80 	***************************.*.**************.***.****  

	

85 	 **************************** * ** ********* * * * * * ************ 

	

90 	* ******************************************** ********************************************** 

	

95 	 *************** 	 . 

	

100 	***************************  

NOTE: FOR CORRLCT USAGE OF THESE TABLES REFER TO APPENDS' 
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I 
I ( " ' 200 	(lycle 19 

I 

Time Use Suie 

GE NERAL SOCIAL SURVEY CYCLE 19 (SPLIT SAI4PLE 1)) 

'PROXIMATE VARIANCE TABLES FOR 
i,'It.ATION AGED 15+ OF NOVA SCOTIA 

.\ppendi .'\ 

'.AlE.1IG OF- 	 ESTIMATED PERCENTAGE 
AGE 

0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

	

133.8 133.1 131.0 127.5 124.0 120.3 116.4 112.5 108.4 104.1 	95.1 	73.6 	42.5 
94.6 	94.1 	92.7 	90.2 	87.6 	85.0 	82.3 	79.5 	76.6 	73.6 	67.2 	52.1 	30.1 
77.2 	76.8 	75.7 	73.6 	71.6 	69.4 	67.2 	64.9 	62.6 	60.1 	54.9 	42.5 	24.5 
66.9 	66.5 	65.5 	63.8 	62.0 	60.1 	58.2 	56.2 	54.2 	52.1 	47.5 	36.8 	21.3 
59.8 	59.5 	58.6 	57.0 	55.4 	53.8 	52.1 	50.3 	48.5 	46.6 	42.5 	32.9 	19.0 
54.6 	54.3 	53.5 	52.1 	50.6 	49.1 	47.5 	45.9 	44.3 	42.5 	38.8 	301 	17.4 
50.6 	50.3 	49.5 	48.2 	46.9 	45.5 	44.0 	42.5 	41.0 	39.4 	35.9 	27..8 	16.1 

	

47.1 	46.3 	45.1 	43.8 	42.5 	41.2 	39.8 	38.3 	36.8 	33.6 	26.0 	15.0 

	

*************44.4 	43.7 	42.5 	41.3 	40.1 	38.8 	37.5 	36.1 	34.7 	31.7 	24.5 	14.2 

	

42.1 	41.4 	40.3 	39.2 	38.0 	36.8 	35.6 	34.3 	32.9 	30.1 	23.3 	13.4 
11 	**************40.1 	39.5 	38.5 	37.4 	36.3 	35.1 	33.9 	32.7 	31.4 	28.7 	22.2 	12.8 

	

38.4 	37.8 	36.8 	35.8 	34.7 	33.6 	32,5 	31.3 	30.1 	27.4 	21.3 	12.3 
LI 	 36.9 	36.3 	35.4 	34.4 	33.4 	32.3 	31.2 	30.1 	28.9 	26.4 	20.4 	11.8 
14 	**************35.6 	35.0 	34.1 	33.1 	32.1 	31.1 	30.1 	29.0 	27.8 	25.4 	19.7 	11.4 

	

34.4 	33.8 	32.9 	32.0 	31.0 	30.1 	29.0 	28.0 	26.9 	24.5 	19.0 	11.0 
16 	*********************32.8 	31.9 	31.0 	30.1 	29.1 	28.1 	27.1 	26.0 	23.8 	18.4 	10.6 
17 	*********************31.8 	30.9 	30.1 	29.2 	28.2 	27.3 	26.3 	25.3 	23.1 	17.9 	10.3 
18 	************ 	 30.9 	30.1 	29.2 	28.3 	27.4 	26.5 	25.5 	24.5 	22.4 	17.4 	10.0 
19 	******** 	 30.1 	29.3 	28.4 	27.6 	26.7 	25.8 	24.9 	23.9 	21.8 	16.9 	9.8 
20 	..................... 29.3 	28.5 	27.7 	26.9 	26.0 	25.2 	24.2 	23.3 	21.3 	16.5 	9.5 
21 	 28.6 	27.8 	27,0 	26.2 	25.4 	24.5 	23.7 	22.7 	20.7 	16.1 	9.3 
22 	*********************27.9 	27.2 	26.4 	25.6 	24.8 	24.0 	23.1 	22.2 	20.3 	15.7 	9.1 
23 	 27.3 	26.6 	25.8 	25.1 	24.3 	23.5 	22.6 	21.7 	19.8 	15.4 	8.9 
24 	 26.7 	26.0 	25.3 	24.5 	23.8 	23.0 	22.1 	21.3 	19.4 	15.0 	8.7 

	

26.2 	25.5 	24.8 	24.1 	23.3 	22.5 	21.7 	20.8 	19.0 	14.7 	8.5 
30 	 * **************23.9 	23.3 	22,6 	22.0 	21.3 	20.5 	19.8 	19.0 	17.4 	13.4 	7.8 
35 	 ************* 	22.2 	21.6 	21.0 	20.3 	19.7 	19.0 	18.3 	17.6 	16.1 	12.4 	7.2 
40 	******************** 20.2 	19.6 	19.0 	18.4 	17.8 	17.1 	16.5 	15.0 	11.6 	6.7 
45 	 19.0 	18.5 	17.9 	17.4 	16.8 	16.2 	15.5 	14.2 	11.0 	6.3 
SO 	****************************18.0 	17.5 	17.0 	16.5 	15.9 	15.3 	14.7 	13.4 	10.4 	6.0 
55 	* ************ ******* 17.2 	16.7 	16.2 	15.7 	15.2 	14.6 	14.0 	12.8 	9.9 	5.7 
60 	 ***************** 	 16.5 	16.0 	15.5 	15.0 	14.5 	14.0 	13.4 	12.3 	9.5 	5.5 
65 	******* ********* ****** 15.8 	15.4 	14.9 	14.4 	14.0 	13.4 	12.9 	11.8 	9.1 	5.3 
10 	****************************15.2 	14.8 	14.4 	13.9 	13.4 	13.0 	12.4 	11.4 	8.8 	5.1 
75 	****************************14.7 	14.3 	13.9 	13.4 	13.0 	12.5 	12.0 	11.0 	8.5 	4.9 
80 	****************************** 	 13.9 	13.4 	13.0 	12.6 	12.1 	11.6 	10.6 	8.2 	4.8 
85 	********** 	 13.4 	13.0 	12.6 	12.2 	11.8 	11.3 	10.3 	8.0 	4.6 
90 	********************************* 	13.1 	12.7 	12.3 	11.9 	11.4 	11.0 	10.0 	7.8 	45 
95 	*************** ******** 12.7 	12.3 	11.9 	11.5 	11.1 	10.7 	9.8 	7.6 	4.4 
00 	***********************************12.4 	12.0 	11.6 	11.2 	10.8 	10.4 	9.5 	7.4 	4.3 

125 	******************************************10.8 	10.4 	10.1 	9.7 	9.3 	8.5 	6.6 	3.8 
150 	******** 	 9.8 	9.5 	9.2 	8.9 	8.5 	7.8 	6.0 	3.5 
200 	 ******************** 	 8.0 	7.7 	7.4 	6.7 	5.2 	3.0 

50 	*********** 	****** 6.9 	6.6 	6.0 	4.7 	2.7 
400 	********************************************************************** 	6.0 	5.5 	4.3 	2.5 
350 	*********************************************************************** 	 5.1 	3.9 	2.3 
100 	 ***************** 	 37 	2.1 
250 	 ****** 	 3.5 	2.0 
00 	****************************************************************** ****************** 3.3 	1.9 
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(SS Oi 	(. c1c 19 	 1 une se Sur e 	 Appelidix .•\ 

	

GENERAL SOCIAL SURVEY CYCLE 19 	1 I VIII F 

APPROXIMA1E VARIANCE TABLES iV.: 
POPULATIOW AGED is. OF NEW BRUNS* 

NUMERATOR OF 	 ESTIMATED PERCENTAGE 
PERCENTAGE 

C000) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.01. 	 40.0 	30.0. /0.37 

	

121.5 120.9 119.0 115.8 112.6 109.2 105.7 102.1 	98.4 	94.6 	86.3 	66.9 
85.9 	85.5 	84.1 	81.9 	79.6 	77.2 	74.8 	72.2 	69.6 	66.9 	61.0 	47.3 70.1 	69.8 	68.7 	66.9 	65.0 	63.0 	61.0 	59.0 	56.8 	54.6 	49.8 	38.6 
60.7 	60.4 	59.5 	57.9 	56.3 	54.6 	52.9 	51.1 	492 	47.3 	43.2 	33.4 
54.3 	54.1 	53.2 	51.8 	50.3 	48.8 	47.3 	45.7 	44..0 	42.3 	38.6 	29.9 
49.6 	49.3 	48.6 	47.3 	46.0 	44.6 	43.2 	41.7 	40.2 	38.6 	35.2 	27.3 

	

45.7 	45.0 	43.842.5 	41.3 	40.0 	38.6 	37.2 	35.7 	32.6 	25.3 

	

42.7 	42.1 	40.9 	39.8 	38.6 	37.4 	36.1 	34.8 	33.4 	30.5 	23.6 

	

40.3 	39.7 	38.6 	37.5 	36.4 	35.2 	34.0 	32.8 	31.5 	28.8 	22.3 

	

38.2 	37.6 	36.6 	35.6 	34.5 	33.4 	32.3 	31.1 	29.9 	27.3 	21.1 
***** 	36.4 	35.9 	34.9 	33.9 	32.9 	31.9 	30.8 	29.7 	28.5 	26.0 	20.2 

	

34.9 	34.4 	33.4 	32.5 	31.5 	30.5 	29.5 	28.4 	27.3 	24.9 	19.3 
33.0 	32.1 	31.2 	30.3 	29.3 	28.3 	27.3 	26.2 	23.9 	18.5 

	

*************** 	31.8 	31.0 	30.1 	29.2 	28.3 	27.3 	26.3 	25.3 	23.1 	17.9 
30.7 	29.9 	29.1 	28.2 	27.3 	26.4 	25.4 	24.4 	22.3 	17.3 
29.7 	29.0 	28.1 	27.3 	26.4 	25.5 	24.6 	23.6 	21.6 	16.7 28.9 	28.1 	27.3 	26.5 	25.6 	24.8 	23.9 	22.9 	20.9 	16.2 28.0 	27.3 	26.5 	25.7 	24.9 	24.1 	23.2 	22.3 	20.3 	15.8 27.3 	26.6 	25.8 	25.1 	24.3 	23.4 	22.6 	21.7 	19.8 	15.3 
26.6 	25.9 	25.2 	24.4 	23.6 	22.8 	22.0 	21.1 	19.3 	15.0 **• 	************** 	26.0 	25.3 	24.6 	23.8 	23.1 	22.3 	21.5 	20.6 	18.8 	14.6 ******* 25.4 	24.7 	24.0 	23.3 	22.5 	21.8 	21.0 	20.2 	18.4 	14.3 
24.8 	24.2 	23.5 	22.8 	22.0 	21.3 	20.5 	19.7 	18.0 	13.9 * ******** 	24.3 	23.6 	23.0 	22.3 	21.6 	20.9 	20.1 	19.3 	17.6 	13.6 * ****** 	 23.8 	23.2 	22.5 	21.8 	21.1 	20.4 	19.7 	18.9 	17.3 	13.4 
21.7 	21.1 	20.6 	19.9 	19.3 	18.6 	18.0 	17.3 	15.8 	12.2 

	

****** 	19.6 	19.0 	18.5 	17.9 	17.3 	16.6 	16.0 	14.6 	11.3 

	

18.3 	17.8 	17.3 	16.7 	16.2 	15.6 	15.0 	13.6 	10.6 

	

17.3 	16.8 	16.3 	15.8 	15.2 	14.7 	14.1 	12.9 	10.0 

	

***********************16.4 	1.5.9 	15.4 	15.0 	14.4 	13.9 	13.4 	12.2 	9.5 

	

15.6 	15.2 	14.7 	14.3 	13.8 	13.3 	12.8 	11.6 	9.0 

	

15.0 	14.5 	14.1 	13.6 	13.2 	12.7 	12.2 	11.1 	8.6 

	

14.0 	13.5 	13.1 	12.7 	12.2 	11.7 	10.7 	8.3 

	

13.5 	13.1 	12.6 	12.2 	11.8 	11.3 	10.3 	8.0 ******* 	 13.0 	12.6 	12.2 	11.8 	11.4 	10.9 	10.0 	7.7 

	

**********************************12.6 	12.2 	11.8 	11.4 	11.0 	10.6 	9.7 	7.5 

	

12.2 	11.8 	11.5 	11.1 	10.7 	10.3 	9.4 	7.3 

	

11.9 	11.5 	11.1 	10.8 	10.4 	10.0 	9.1 	7.0 ********************* 	***** 	11.2 	10.8 	10.5 	10.1 	9.7 	8.9 	6.9 

	

10.9 	10.6 	10.2 	9.8 	9.5 	8.6 	6.7 

	

9.5 	9.1 	8.8 	8.5 	7.7 	6.0 

	

8.6 	8.3 	8.0 	7.7 	7.0 	5.5 *********** *************** ************* 	7.0 	6.7 	6.1 	4.7 

	

**************************************************** 	5.5 	4.2 ************** 	 50 	3.9 ************************************************************* 3.6  

	

***************************** 	 33 ************************************************************ 

\I'F 	-l* iliPF 	I..'.C.F 	1 	 VFF* 
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GENERAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 1)) 

APPROXIMATE VARIANCE TABLES FOR 
SOPULATION AGED 15+ OP ATLANTIC REGION 

NIMLI1AIIIU OF 	 ESTIMATED PERCENTAGE 
AL IC I NI ICE 

	

0.1% 	1.0% 2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

	

1 119.3 118.8 118.2 116.4 113.3 110.1 106.8 103.4 	99.9 	96.2 	92.5 	84.4 	65.4 	37.8 

	

84.0 	83.6 	82.3 	80.1 	77.8 	75.5 	73.1 	70.6 	68.1 	65.4 	59.7 	46.2 	26.7 

	

68.6 	68.2 	67.2 	65.4 	63.5 	61.6 	59.7 	57.7 	55.6 	53.4 	48.7 	37.8 	21.8 

	

59.4 	59.1 	58.2 	56.6 	55.0 	53.4 	51.7 	49.9 	48.1 	46.2 	42.2 	32.7 	18.9 

	

53.1 	52.9 	52.0 	50.6 	49.2 	47.8 	46.2 	44.7 	43.0 	41.4 	37.8 	29.2 	16.9 

	

48.5 	48.2 	47.5 	46.2 	44.9 	43.6 	42.2 	40.8 	39.3 	37.8 	34.5 	26.7 	15.4 

	

44.9 	44.7 	44.0 	42.8 	41.6 	40.4 	39.1 	37.8 	36.4 	35.0 	31.9 	24.7 	14.3 

	

42.0 	41.8 	41.1 	40.0 	38.9 	37.8 	36.6 	35.3 	34.0 	32.7 	29.8 	23.1 	13.3 

	

39.6 	39.4 	38.8 	37.8 	36.7 	35.6 	34.5 	33.3 	32.1 	30.8 	28.1 	21.8 	12.6 

	

10 	****** 	37.6 	37.4 	36.8 	35.8 	34.8 	33.8 	32.7 	31.6 	30.4 	29.2 	26.7 	20.7 	11.9 

	

II 	35.8 	35.6 	35.1 	34.1 	33.2 	32.2 	31.2 	30.1 	29.0 	27.9 	25.5 	19.7 	11.4 

	

12 	 34.3 	34.1 	33.6 	32.7 	31.8 	30.8 	29.8 	28.8 	27.8 	26.7 	24.4 	18.9 	10.9 

	

13 	 32.9 	32.8 	32.3 	31.4 	30.5 	29.6 	28.7 	27.7 	26.7 	25.6 	23.4 	18.1 	10.5 

	

14 	******* 	31.7 	31.6 	31.1 	30.3 	29.4 	28.5 	27.6 	26.7 	25.7 	24.7 	22.6 	17.5 	10.1 

	

15 	 30.7 	30.5 	30.0 	29.2 	28.4 	27.6 	26.7 	25.8 	24.9 	23.9 	21.8 	16.9 	9.7 

	

16 	 29.7 	29.5 	29.1 	28.3 	27.5 	26.7 	25.8 	25.0 	24.1 	23.1 	21.1 	16.3 	9.4 

	

17 	 28.8 	28.7 	28.2 	27.5 	26.7 	25.9 	25.1 	24.2 	23.3 	22.4 	20.5 	15.9 	9.2 

	

18 	****** 	28.0 	27.9 	27.4 	26.7 	25.9 	25.2 	24.4 	23.5 	22.7 	21.8 	19.9 	15.4 	8.9 

	

19 	 27.3 	27.1 	26.7 	26.0 	25.3 	24.5 	23.7 	22.9 	22.1 	21.2 	19.4 	15.0 	8.7 

	

20 	********* 	26.4 	26.0 	25.3 	24.6 	23.9 	23.1 	22.3 	21.5 	20.7 	18.9 	14.6 	8.4 

	

21 	********* 	25.8 	25.4 	24.7 	24.0 	23.3 	22.6 	21.8 	21.0 	20.2 	18.4 	14.3 	8.2 

	

22 	**************25.2 	24.8 	24.1 	23.5 	22.8 	22.0 	21.3 	20.5 	19.7 	18.0 	13.9 	8.0 

	

73 	************** 	24.6 	24.3 	23.6 	23.0 	22.3 	21.6 	20.8 	20.1 	19.3 	17.6 	13.6 	7.9 

	

24 	**************24.1 	23.8 	23.1 	22.5 	21.8 	21.1 	20.4 	19.6 	18.9 	17.2 	13.3 	7.7 

	

25 	 23.6 	23.3 	22.7 	22.0 	21.4 	20.7 	20.0 	19.2 	18.5 	16.9 	13.1 	7.6 

	

30 	************** 	21.6 	21.2 	20.7 	20.1 	19.5 	18.9 	18.2 	17.6 	16.9 	15.4 	11.9 	6.9 

	

35 	19.7 	19.1 	18.6 	18.0 	1.7.5 	16.9 	16.3 	15.6 	14.3 	11.1 	6.4 

	

40 	******** 18.4 	17.9 	17.4 	16.9 	1.6.3 	15.8 	15.2 	14.6 	13.3 	10.3 	6.0 

	

45 	******** 17.3 	16.9 	16.4 	15.9 	15.4 	14.9 	14.3 	13.8 	12.6 	9.7 	5.6 

	

50 	*********************16.5 	16.0 	15.6 	15.1 	14.6 	14.1 	13.6 	13.1 	11.9 	9.2 	5.3 

	

55 	*********************15.7 	15.3 	14.8 	14.4 	13.9 	13.5 	13.0 	12.5 	11.4 	8.8 	5.1 

	

60 	********* 15.0 	14.6 	14.2 	13.8 	13.3 	12.9 	12.4 	11.9 	10.9 	8.4 	4.9 

	

65 	********* 	 14.4 	14.0 	13.7 	13.2 	12.8 	12.4 	11.9 	11.5 	10.5 	8.1 	4.7 

	

70*********************13.9 	13.5 	13.2 	12.8 	12.4 	11.9 	11.5 	11.1 	10.1 	7.8 	4.5 

	

75 	*********************13.4 	13.1 	12.7 	12.3 	11.9 	11.5 	11.1 	10.7 	9.7 	7.6 	4.4 

	

80 	************* 13.0 	12.7 	12.3 	11.9 	11.6 	11.2 	10.8 	10.3 	9.4 	7.3 	4.2 

	

85 	*********************12.6 	12.3 	11.9 	11.6 	11.2 	10.8 	10.4 	10.0 	9.2 	7.1 	4.1 

	

90 	******** 12.3 	11.9 	11.6 	11.3 	10.9 	10.5 	10.1 	9.7 	8.9 	6.9 	4.0 

	

95 	************** 11.9 	11.6 	11.3 	11.0 	10.6 	10.2 	9.9 	9.5 	8.7 	6.7 	3.9 

	

100 	****************************11.3 	11.0 	10.7 	10.3 	10.0 	9.6 	9.2 	8.4 	6.5 	3.8 

	

125 	 ************** 	1.0.1 	9.8 	9.6 	9.2 	8.9 	8.6 	8.3 	7.6 	5.8 	3.4 

	

150 	 *************** 	9.2 	9.0 	8.7 	8.4 	8.2 	7.9 	7.6 	6.9 	5.3 	3.1 

	

200 	***********************************7.8 	7.6 	7.3 	7.1 	6.8 	6.5 	6.0 	4.6 	2.7 

	

250 	 *************** 	7.0 	6.8 	6.5 	6.3 	6.1 	5.8 	5.3 	4.1 	2.4 

	

300 	 ............ 	 6.2 	6.0 	5.8 	5.6 	5.3 	4.9 	3.8 	2.2 

	

350 	*************************** 	 5.7 	5.5 	5.3 	5.1 	4.9 	4.5 	3.5 	2.0 

	

41313 	*************************************************5.2 	5.0 	4.8 	4.6 	4.2 	3.3 	1.9 

	

450 	************************************************* 4.9 	4.7 	4.5 	4.4 	4.0 	3.1 	1.8 

	

500 	*************************************************** 	4.5 	4.3 	4.1 	3.8 	2.9 	1.7 

	

750 	*********************************** *************************** 	 3.4 	3.1 	2.4 	1.4 

	

1000 	******* 	 2.1 	1.2 

	

1500 	********************************** ************************************************** ******1_n 
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GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLES !(, 
POPULATION AGED 15* OF QUEBI 

NUMERATOR OF ESTIMATED PERCENTAGE 
PERCENTAGE 
(000) O.i.% 	1.0% 2.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.01. 40.0% 50.0% 70.0% 90.0 

1 205.0 	204.1 203.1 199.9 194.6 189.1 183.5 177.7 171.6 165.4 158.9 145.1 112.4 64.9 
2 145.0 	144.3 143.6 141.4 137.6 133.7 129.7 125.6 121.4 116.9 112.4 102.6 79.5 45.9 
3 118.4 	117.8 117.2 115.4 112.4 109.2 105.9 102.6 99.1 95.5 91.7 83.7 64.9 37.5 
4 102.5 	102.1 101.5 100.0 97.3 94.6 91.7 88.8 85.8 82.7 79.5 72.5 56.2 32.1 
5 91.7 	91.3 90.8 89.4 87.0 84.6 82.1 79.5 76.8 74.0 71.1 64.9 50.2 29.1 
6 83.7 	83.3 82.9 81.6 79.5 77.2 74.9 72.5 70.1 67.5 64.9 59.2 45.9 26.5 
7 77.1 76.8 75.6 73.6 71.5 69.4 67.1 64.9 62.5 60.1 54.8 42.5 24.5 
8 72.2 71.8 70.7 68.8 66.9 64.9 62.8 60.7 58.5 56.2 51.3 39.7 22.9 
9 68.0 67.7 66.6 64.9 63.0 61.2 59.2 57.2 55.1 53.0 48.4 37.5 21.1, 

10 64.5 64.2 63.2 61.5 59.8 58.0 56.2 54.3 52.3 50.2 45.9 35.5 20. 
11 61.5 61.2 60.3 58.7 57.0 55.3 53.6 51.7 49.9 47.9 43.7 33.9 19.0 
12 58.9 58.6 57.7 56.2 54.6 53.0 51.3 49.5 47.7 45.9 41.9 32.4 18.7 
13 56.6 56.3 55.5 54.0 52.5 50.9 49.3 47.6 45.9 44.1 40.2 31.2 18.0 
14 * 	54.6 54.3 53.4 52.0 50.5 49.0 47.5 45.9 44.2 42.5 38.8 30.0 17.3 
15 52.7 52.4 51.6 50.2 48.8 47.4 45.9 44.3 42.7 41.0 37.5 29.0 16.7 
16 *** 	51.0 50.8 50.0 48.7 47.3 45.9 44.4 42.9 41.3 39.7 36.3 28.1 16.2 
17 49.5 49.3 48.5 47.2 45.9 44.5 43.1 41.6 40.1 38.5 35.2 27.3 15.7' 
18 48.1 47.9 47.1 45.9 44.6 43.2 41.9 40.5 39.0 37.5 34.2 26.5 15.3 
19 46.8 46.6 45.9 44.6 43.4 42.1 40.8 39.4 37.9 36.5 33.3 25.8 14.51 
20 45.6 45.4 44.7 43.5 42.3 41.0 39.7 38.4 37.0 35.5 32.4 25.1 14.5 
21 44.5 44.3 43.6 42.5 41.3 40.0 38.8 37.5 36.1 34.7 31.7 24.5 14.2 
22 43.5 43.3 42.6 41.5 40.3 39.1 37.9 36.6 35.3 33.9 30.9 24.0 13.9 
23 42.6 42.3 41.7 40.6 39.4 38.3 37.0 35.8 34.5 33.1 30.2 23.4 13.5 
24 41.7 41.5 40.8 39.7 38.6 37.5 36.3 35.0 33.8 32.4 29.6 22.9 13.2 
25 ** ***** 40.8 40.6 40.0 38.9 37.8 36.7 35.5 34.3 33.1 31.8 29.0 22.5 13.0 
30 37.3 37.1 36.5 35.5 34.5 33.5 32.4 31.3 30.2 29.0 26.5 20.5 11.0 
35 34.5 34.3 33.8 32.9 32.0 31.0 30.0 29.0 28.0 26.9 24.5 19.0 11.0 
40 32.3 32.1 31.6 30.8 29.9 29.0 28.1 27.1 26.2 25.1 22.9 17.8 10.3 
45 ** ***** 30.4 30.3 29.8 29.0 28.2 27.4 26.5 25.6 24.7 23.7 21.6 16.7 9.7 
50 28.9 28.7 28.3 27.5 26.7 25.9 25.1 24.3 23.4 22.5 20.5 15.9 9.2 
55 ** ***** 27.5 27.4 27.0 26.2 25.5 24.7 24.0 23.1 22.3 21.4 19.6 15.2 8.7 
60 26.4 26.2 25.8 25.1 24.4 23.7 22.9 22.2 21.4 20.5 18.7 14.5 8.1 
65 
70 

************** 
************** 

25.2 
24.3 

24.8 
23.9 

24.1 
23.3 

23.5 
22.6 

22.8 
21.9 

22.0 
21.2 

21.3 
20.5 

20.5 
19.8 

19.7 
19.0 

18.0 
17.3 

13.9 
13.4 

8.0 
7.0 

75 ************** 23.4 73.1 22.5 21.8 21.2 20.5 19.8 19.1 18.3 16.7 13.0 7.5 
80 * ************ 22.7 22.4 21.8 21.1 20.5 19.9 19.2 18.5 17.8 16.2 12.6 7.3 
85 ******** 22.0 21.7 21.1 20.5 19.9 19.3 18.6 17.9 17.2 15.7 12.2 7.0 
90 ************** 21.4 21.1 20.5 19.9 19.3 18.7 18.1 17.4 16.7 15.3 11.8 6.0 
95 .... 20.8 20.5 20.0 19.4 18.8 18.2 17.6 17.0 16.3 14.9 11.5 6.7 

100 * ******** 20.3 20.0 19.5 18.9 18.3 17.8 17.2 16.5 15.9 14.5 11.2 6. 
125 ******************** 17.9 17.4 16.9 16.4 15.9 15.4 14.8 14.2 13.0 10.0 5.0 
150 ********************* 16.3 15.9 15.4 15.0 14.5 14.0 13.5 13.0 11.8 9.2 5.3 
200 ********************* 14.1 13.8 13.4 13.0 12.6 12.1 11.7 11.2 10.3 7.9 4.0 
250 ******** 12.6 12.3 12.0 11.6 11.2 10.9 10.5 10.0 9.2 7.1 4.] 
300 ******************** 11.5 11.2 10.9 10.6 10.3 9.9 9.5 9.2 8.4 6.5 3.7 
350 *************************** 10.4 10.1 9.8 9.5 9.2 8.8 8.5 7.8 6.0 3 
400 **** ******** 9.7 9.5 9.2 8.9 8.6 8.3 7.9 7.3 5.6 3.2 
450 **************************** 9.2 8.9 8.6 8.4 8.1 7.8 7.5 6.8 5.3 3.1 
500 ************************ 8.7 8.5 8.2 7.9 7.7 7.4 7.1 6.5 5.0 2.9 
750 ******* 6.9 6.7 6.5 6.3 6.0 5.8 5.3 4.1 2.4 

1000 " 5.8 5.6 5.4 5.2 5.0 4.6 3.6 21 
1500 * ****** 4.6 4.4 4.3 4.1 3.7 2.9 17 
2000 ************************ 3.7 3.6 3.2 2.5 1.5 
3000 ******* 2.6 2.1 1.2 
4000 *********************************************************** 1.8 1 	[i 
5000 ****************** ***** ****** ************ ********* .************** 0. 9 

NOTE: FOR CORRECT USAGE OF- THESE. 1193LL5 ELF-ER TO APPENDIX 
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(SS 2005fl 	(vc!e 19 	 Time Use Survey 

CLNLRAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 1)) 

'PPROXIMATE VARIANCE TABLES FOR 
0PULATION AGED 15+ OF ONTARIO 

NIMi 10 il.. UI- 	 ESTIMATED PERCENTAGE 
LI-I LN AGE. 

0.156 	1.0% 	2.0% 	5.0% 10.01 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 

30 
35 
40 
45 so 
55 
60 
65 
70 
75 
80 
85 
90 
95 

IOU 
US 
150 

., 00 

300 
150 
-IOU 
ISO 
00 
50 

1000 
I 500 
.1)00 
3000 
3000 
0)00 
10)00 

1)00 
'00o 

01)00 

215.0 214.0 212.9 209.6 
152.0 151.3 150.5 148.2 
124.1 123.5 122.9 121.0 
107.5 107.0 106.5 104.8 

	

96.1 	95.7 	95.2 	93.7 

	

87.8 	87.4 	86.9 	85.6 

	

81.2 	80.9 	80.5 	79.2 

	

76.0 	75.7 	75.3 	74.1 

	

71.7 	71.3 	71.0 	69.9 

	

68.0 	67.7 	67.3 	66.3 64.5 	64.2 	63.2 61.8 	61.5 	605 
59.3 	59.0 	58..1 57.2 	56.9 	56.0 55.3 	55.0 	54.1 

	

******* 	53.5 	53.2 	52.4 
519 	51.6 	50.8 

	

******* 	50.4 	50.2 	49.4 49.1 	48.8 	48.1 47.8 	47.6 	46.9 46.7 	46.5 	45.7 45.6 	45.4 	44.7 
44.6 	44.4 	43.7 43.7 	43.5 	42.8 

	

* 	42.8 	42.6 	41.9 
39.1 	38.9 	38.3 36.2 	36.0 	35.4 33.8 	33.7 	33.1 31.9 	31.7 	31.2 

	

* 	30.3 	30.1 	29.6 

	

***** 	28.9 	28.7 	28.3 27.6 	27.5 	27.1 

	

******* 	26.5 	26.4 	26.0 
25.6 	25.4 	25.1 
24.7 	24.6 	24.2 

	

******* 	23.9 	23.8 	23.4 23.2 	23.1 	22.7 22.6 	22.4 	22.1 

	

* 	22.0 	21.8 	21.5 
21.4 	21.3 	21.0 19.0 	18.7 *** 	17.4 	17.1 

15.1 14.8 13 . 3 
12.1  
11.2 
10.5 ********** 	 9.9 ********************9 . 4 

,'\ppeudix A 

204.0 198.3 
144.3 140.2 
117.8 114.5 

	

102.0 	99.1 

	

91.2 	88.7 

	

83.3 	80.9 

	

77.1 	74.9 

	

72.1 	70.1 

	

68.0 	66.1 

	

64.5 	62.7 

	

61.5 	59.8 

	

58.9 	57.2 

	

56.6 	55.0 

	

54.5 	53.0 

	

52.7 	51.2 

	

51.0 	49.6 

	

49.5 	48.1 

	

48.1 	46.7 

	

46.8 	45.5 

	

45.6 	44.3 

	

44.5 	43.3 

	

43.5 	42.3 

	

42.5 	41.3 

	

41.6 	40.5 

	

40.8 	39.7 

	

37.3 	36.2 

	

34.5 	33.5 

	

32.3 	31.4 

	

30.4 	29.6 

	

28.9 	28.0 

	

27.5 	26.7 

	

26.3 	25.6 

	

25.3 	24.6 

	

24.4 	23.7 

	

23.6 	22.9 

	

22.8 	22.2 

	

22.1 	21.5 

	

21.5 	20.9 

	

20.9 	20.3 

	

20.4 	1.9.8 

	

18.2 	17.7 

	

16.7 	16.2 

	

14.4 	14.0 

	

12.9 	12.5 

	

11.8 	11.4 

	

10.9 	10.6 

	

10.2 	9.9 

	

9.6 	9.3 

	

9.1 	8.9 

	

7.5 	7.2 

	

6.5 	6.3 5 . 1 

192.4 186.3 179.9 173.4 166.6 152.1 
136.0 131.7 127.2 122.6 117.8 107.5 
111.1 107.5 103.9 100.1 96.2 87.8 
96.2 93.1 90.0 86.7 83.3 76.0 
86.0 83.3 80.5 77.5 74.5 68.0 
78.5 76.0 73.5 70.8 68.0 62.1 
72.7 70.4 68.0 65.5 63.0 57.5 
68.0 65.9 63.6 61.3 58.9 53.8 
64.1 62.1 60.0 57.8 55.5 50.7 
60.8 58.9 56.9 54.8 52.7 48.1 
58.0 56.2 54.3 52.3 50.2 45.9 
55.5 53.8 51.9 50.1 48.1 43.9 
53.4 51.7 49.9 48.1 46.2 42.2 
51.4 49.8 48.1 46.3 44.5 40.6 
49.7 48.1 46.5 44.8 43.0 39.3 
48.1 46.6 45.0 43.3 41.6 38.0 
46.7 45.7 43.6 42.1 40.4 36.9 
45.3 43.9 42.4 40.9 39.3 35.8 
44.1 42.7 41.3 39.8 38.2 34.9 
43.0 41.6 40.2 38.8 37.3 34.0 
42.0 40.6 39.3 37.8 36.4 33.2 
41.0 39.7 38.4 37.0 35.5 32.4 
40.1 38.8 37.5 36.2 34.7 31.7 
39.3 38.0 36.7 35.4 34.0 31.0 
38.5 37.3 36.0 34.7 33.3 30.4 
35.1 34.0 32.9 31.7 30.4 27.8 
32.5 31.5 30.4 29.3 28.2 25.7 
30.4 29.4 28.5 27.4 26.3 24.0 
28.7 27.8 26.8 25.8 24.8 22.7 
27.2 26.3 25.4 24.5 23.6 21.5 
25.9 25.1 24.3 23.4 22.5 20.5 
24.8 24.0 23.2 22.4 21.5 19.6 
23.9 23.1 22.3 21.5 20.7 18.9 
23.0 22.3 21.5 20.7 19.9 18.2 
22.2 21.5 20.8 20.0 19.2 17.6 
21.5 20.8 20.1 19.4 18.6 17.0 
20.9 20.2 19.5 18.8 18.1 16.5 
20.3 19.6 19.0 18.3 17.6 16.0 
19.7 19.1 18.5 17.8 17.1 15.6 
19.2 18.6 18.0 17.3 16.7 15.2 
17.2 16.7 16.1 15.5 14.9 13.6 
15.7 15.2 14.7 14.2 13.6 12.4 
13.6 13.2 12.7 12.3 11.8 10.8 
12.2 11.8 11.4 11.0 10.5 9.6 
11.1 10.8 10.4 10.0 9.6 8.8 
10.3 10.0 9.6 9.3 8.9 8.1 
9.6 9.3 9.0 8.7 8.3 7.6 
9.1 8.8 8.5 8.2 7.9 7.2 
8.6 8.3 8.0 7.8 7.5 6.8 
7.0 6.8 6.6 6.3 6.1 5.6 
6.1 5.9 5.7 5.5 5.3 4.8 
5.0 
dl 

4.8 
A, 

4.6 
An 

4.5 
70 

4.3 
27 3.9 72 
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I 
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117.8 
83.3 
68.0 
58.9 
52. 7 
48.1 
44.5 
41.6 
39.3 
37.3 
35.5 
34.0 
32.7 
31.5 
30.4 
29.4 
28.6 
27.8 
27.0 
26.3 
25.7 
25.1 
24.6 
24.0 
23.6 
21.5 
19.9 
18.6 
17.6 
16.7 
15.9 
15.2 
14.6 
14.1 
13.6 
13.2 
12.8 
1.2.4 
12.1 
11.8 
10.5 
9.6 
8.3 
7.5 
6.8 
6.3 
5.9 
5.6 
5.3 
4.3 
3.7 
3.0 

************ 	 3.3 	3.2 	3.0 	2.8 	2.2 ************* 	 2.6 	2.4 	1.9 ********* 2.2 1.7 
1.5 
1.4 

* **************************************** ********************************** 

I 
I 
I 
I 
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(SS 200 	(ycle 19 Iuiic 1se Survey Appendix A 

GENERAL SOCIAL SURVEY CYCLE 19 S'i:" 

APPROXIMATE VARIANCE TABLE 
POPULATION AGED 15+ OF MA.L5\ 

NUMERATOR OF ESTIMATED PERCENIJE(,I 
PERCENTAGE 
(000) 0.1% 	1.0% 	2.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0 35.6 46.0-. 50.0.,.70.U, 97[r 

1 144.8 	144.1 141.9 138.1 134.2 130.2 126.1 121.8 117.3 112.7 102.9 79.7 46.1 
2 102.4 	101.9 100.3 97.6 94.9 92.1 89.1 86.1 83.0 79.7 72.8 56.4 32.5 
3 83.6 	83.2 81.9 79.7 77.5 75.2 72.8 70.3 67.8 65.1 59.4 46.0 26.5 
4 72.4 	72.0 70.9 69.0 67.1 65.1 63.0 60.9 58.7 56.4 51.5 39.9 23.0 
5 64.8 	64.4 63.4 61.8 60,0 58.2 56.4 54.5 52.5 50.4 46.0 35.7 20.6 
6 "***** 	59.1 	58.8 57.9 56.4 54.8 53.1 51.5 49.7 47.9 46.0 42.0 32.5 18.6 
7 547 	545 53 52.2 50.7 49.2 47.6 46.0 44.4 42.6 38.9 30.1 17.1 
8 51.2 	50.9 50.2 48.8 47.4 46.0 44.6 43.1 41.5 39.9 36.4 28.2 165 
9 48.3 	48.0 47.3 46.0 44.7 43.4 42.0 40.6 39.1 37.6 34.3 26.6 15.3 

10 **************45.6 44.9 43.7 42.4 41.2 39.9 38.5 37.1 35.7 32.5 25.2 14.t 
11 **************43.4 42.8 41.6 40.5 39.3 38.0 36.7 35.4 34.0 31.0 24.0 13.9 
12 **************41.6 41.0 39.9 38.7 37.6 36.4 35.2 33.9 32.5 29.7 23.0 13.3 
13 
14 

************** 	40.0 
** ************38.5 

39.3 
37.9 

38.3 
36.9 

37.2 
35.9 

36.1 
34.8 

35.0 
33.7 

33.8 
32.5 

32.5 
31.4 

31.3 
30.1 

28.5 
27.5 

22.1 
21,3 

12.8 
12.3 

15 ***********" 	37.2 36.6 35.7 34.6 33.6 32.5 31.4 30.3 29.1 26.6 20.6 11.9 
16 **************36.0 35.5 34.5 33.5 32.5 31.5 30.4 29.3 28.2 25.7 19.9 11.5 
17 ************** 	34.9 34.4 33.5 32.5 31.6 30.6 29.5 28.5 27.3 25.0 19.3 11.2 
18 **************34.0 33.4 32.5 31.6 30.7 29.7 28.7 27.7 26.6 24.3 18.8 10.6 
19 ********************* 32.5 31.7 30.8 29.9 28.9 27.9 26.9 25.9 23.6 3.8.3 10.6 
20 ********************* 31.7 30.9 30.0 29.1 28.2 27.2 26.2 25.2 23.0 17.8 10.5 
21 ********************* 31.0 30.1 29.3 28.4 27.5 26.6 25.6 24.6 22.5 17.4 10.7 
22 ********************* 30.2 29.4 28.6 27.8 26.9 26.0 25.0 24.0 21.9 17.0 9.6 
23 ..................... 29.6 28.8 28.0 27.1 26.3 25.4 24.5 23.5 21.5 16.6 9.E 
24 ************* ******** 29.0 28.2 27.4 26.6 25.7 24.9 24.0 23.0 21.0 16.3 9.4 
25 *************** 28.4 27.6 26.8 26.0 25.2 24.4 23.5 22.5 20.6 15.9 9.2 
30 25.9 25.2 24.5 23.8 23.0 22.2 21.4 20.6 18.8 14.6 8.4 
35 ***** **************** 24.0 23.3 22.7 22.0 21.3 20.6 19.8 19.1 17.4 13.5 7.6 
40 ********************* 22.4 21.8 21.2 20.6 19.9 19.3 18.6 17.8 16.3 12.6 7.3 
45 ********************* 21.1 20.6 20.0 19.4 18.8 18.2 17.5 16.8 15.3 11.9 6.9 
50 **************************** 19.5 19.0 18.4 1.7.8 17.2 16.6 15.9 14.6 11.3 6.3 
55 **************** 18.6 18.1 17.6 17.0 16.4 15.8 15.2 13.9 10.7 6.2 
60 17.8 17.3 16.8 16.3 15.7 15.1 14.6 13.3 10.3 5.9 
65 
70 

**************************** 
********* 

17.1 
16.5 

16.6 
16.0 

16.1 
15.6 

15.6 
15.1 

15.1 
14.6 

14.6 
14.0 

14.0 
13.5 

12.8 
12.3 

9.9 
9.5 

5.7 
5.5 

75 *********************** 15.9 15.5 15.0 14.6 14.1 13.6 13.0 11.9 9.2 5.3 
80 * ******************* 15.4 15.0 14.6 14.1 13.6 13.1 12.6 11.5 8.9 5.1 
85 *************************** 15.0 14.6 14.1 13.7 13.2 12.7 12.2 11.2 8.6 5.7 
90 ******* 14.6 14.1 13.7 13.3 12.8 12,4 11.9 10.8 8.4 4.9 
95 *********************************** 13.8 13.4 12.9 12.5 12.0 11.6 10.6 8.2 42 

100 
125 

*********************************** 
*********************************** 

13.4 
12.0 

13.0 
11.6 

12.6 
11.3 

12.2 
10.9 

11.7 
10.5 

11.3 
10.1 

10.3 
9.2 

8.0 
7.1 

4 
4.1 

150 ****************************************** 10.6 10.3 9.9 9.6 9.2 8.4 6.5 3 
200 ******************** 8.9 8.6 8.3 8.0 7.3 5.6 3. 7  
250 ****************************************************** 7.7 7.4 7.1 6.5 5.0 2.9 
300 ************************************************************ 6.8 6.5 5.9 4.6 2.; 
350 ********************************************************************** 6.0 5.5 4.3 2.5 
400 **************************************** 5.1 4.0 2.3 
450 ********** *************************************** ********* &g 3.8 2.2 
500 **************************** ******** ******* ***** - 3.6 2.: 
750 ----------- - - - - 	- ------ - - 

N)I 

 

I 
I 
I 
H 
I 
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ML EL/S 	S/S 

H S/S5  N 5511 

I 
I 

12 

14 

13  
15 
16 
17 
18 
19 

20  

21 
22 
23 
24 
25 
30 

35  

40 
45 
50 
55 
60 
65 

70  
75 
80 
85 
90 
95 

125 

100  
150 
00 

.50 
/00 
350 

I 	100 
450 
oO 

I 
I line t se Surs e\ 

(ENERAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 1)) 

S'PROXIMATE VARIANCE TABLES FOR 
55 'SJLATION AGED 15+ OF SASKATCHEWAN 

ESTIMATED PERCENTAGE 

0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

	

******* 138.7 138.0 135.9 132.2 128.5 124.7 120.7 116.6 112.4 108.0 	98.6 	76.3 	44.1 
***** 	98.1 	97.6 	96.1 	93.5 	90.9 	88.2 	85.4 	82.5 	79.5 	76.3 	69.7 	54.0 	31.2 

	

80.1 	79.7 	78.4 	76.3 	74.2 	72.0 	69.7 	67.3 	64.9 	62.3 	56.9 	44.1 	25.4 

	

69.3 	69.0 	67.9 	66.1 	64.3 	62.3 	60.4 	58.3 	56.2 	54.0 	49.3 	38.2 	22.0 

	

62.0 	61.7 	60.8 	59.1 	57.5 	55.8 	54.0 	52.2 	50.3 	48.3 	44.1 	34.1 	19.7 

	

56.6 	56.3 	55.5 	54.0 	52.5 	50.9 	49.3 	47.6 	45.9 	44.1 	40.2 	31.2 	18.0 

	

52.4 	52.2 	51.4 	50.0 	48.6 	47.1. 	45.6 	44.1 	42.5 	40.8 	37.3 	28.9 	16.7 
48.8 	48.0 	46.8 	45.4 	44.1 	42.7 	41.2 	39.7 	38.2 	34.8 	27.0 	15.6 46.0 	45.3 	44.1 	42.8 	41.6 	40.2 	38.9 	37.5 	36.0 	32.9 	25.4 	14.7 

	

* 	43.6 	43.0 	41.8 	40.6 	39.4 	38.2 	36.9 	35.5 	34.1 	31.2 	24.1 	13.9 
41.6 	41.0 	39.9 	38.7 	37.6 	36.4 	35.2 	33.9 	32.6 	29.7 	23.0 	13.3 

	

************** 	39.8 	39.2 	38.2 	37.1 	36.0 	34.8 	33.7 	32.4 	31.2 	28.5 	22.0 	12.7 
38.3 	37.7 	36.7 	35.6 	34.6 	33.5 	32.3 	31.2 	29.9 	27.3 	21.2 	12.2 

	

* 	36.9 	36.3 	35.3 	34.3 	33.3 	32.3 	31.2 	30.0 	28.9 	26.3 	20.4 	118 
35.6 	35.1 	34.1 	33.2 	32.2 	31.2 	30.1 	29.0 	27.9 	25.4 	19.7 	11.4 34.0 	33.1 	32.1 	31.2 	30.2 	29.2 	28.1 	27.0 	24.6 	19.1 	11.0 

33.0 	32.1 	31.2 	30.2 	29.3 	28.3 	27.3 	26.2 	23.9 	18.5 	10.7 32.0 	31.2 	303 	29.4 	28.5 	27.5 	26.5 	25.4 	23.2 	18.0 	10.4 31.2 	30.3 	29..5 	28.6 	27.7 	26.8 	25.8 	24.8 	22.6 	17.5 	10.1 
30.4 	29.6 	287 	27.9 	27.0 	26.1 	25.1 	24.1 	22.0 	17.1 	9.9 29.6 	28.9 	28..0 	27.2 	26.3 	25.4 	24.5 	23.6 	21.5 	16.7 	9.6 29.0 	28.2 	27.4 	26.6 	25.7 	24.9 	24.0 	23.0 	21.0 	16.3 	9.4 
28.3 	27.6 	26.8 	26.0 	25.2 	24.3 	23.4 	22.5 	20.6 	15.9 	9.2 27.7 	27.0 	26.2 	25.4 	24.6 	23.8 	22.9 	22.0 	20.1 	15.6 	9.0 
27.2 	26.4 	25.7 	24.9 	24.1 	23.3 	22.5 	21.6 	19.7 	15.3 	8.8 
24.8 	24.1 	23.5 	22.8 	22.0 	21.3 	20.5 	19.7 	18.0 	13.9 	8.0 
23.0 	22.4 	21.7 	21.1 	20.4 	19.7 	19.0 	18.3 	16.7 	12.9 	7.5 

	

20.9 	20.3 	19.7 	19.1 	18.4 	17.8 	17.1 	15.6 	12.1 	7.0 

	

*******19.7 	19.2 	18.6 	18.0 	17.4 	16.8 	16.1 	14.7 	11.4 	6.6 

	

18.7 	18.2 	17.6 	17.1 	16.5 	15.9 	15.3 	13.9 	10.8 	6.2 

	

17.8 	17.3 	16.8 	16.3 	15.7 	15.2 	14.6 	13.3 	10.3 	5.9 

	

******** 17.1 	16.6 	16.1 	15.6 	15.1 	14.5 	13.9 	12.7 	9.9 	5.7 

	

16.4 	15.9 	15.5 	15.0 	14.5 	13.9 	13.4 	12.2 	9.5 	5.5 

	

15.8 	15.4 	14.9 	14.4 	13.9 	13.4 	12.9 	11.8 	9.1 	5.3 

	

15.3 	14.8 	14.4 	13.9 	13.5 	13.0 	12.5 	11.4 	8.8 	5.1 
14.4 	13.9 	13.5 	13.0 	12.6 	12.1 	11.0 	8.5 	4.9 13.9 	13.5 	13.1 	12.6 	12.2 	11.7 	10.7 	8.3 	4.8 
13.5 	13.1 	12.7 	12.3 	11.8 	11.4 	10.4 	8.0 	4.6 
13.2 	12.8 	12.4 	12.0 	11.5 	11.1 	10.1 	7.8 	4.5 
12.9 	12.5 	12.1 	11.7 	11.2 	10.8 	9.9 	7.6 	4.4 

	

11.2 	10.8 	10.4 	10.1 	9.7 	8.8 	6.8 	3.9 

	

10.2 	9.9 	9.5 	9.2 	8.8 	8.0 	6.2 	3.6 

	

8.2 	7.9 	7.6 	7.0 	5.4 	3.1 ********* 	 7.1 	6.8 	6.2 	4.8 	2.8 

	

•*********************************************************************6.2 	5.7 	4.4 	2.5 

	

************************************** 	 5.3 	4.1 	2.4 

	

******** ********* 3.8 	2.2 

	

**************************** *************************3.6 	2.1 

	

3.4 	2.0 
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(iSS 2005 ('cle 19 	 lime Use Survey 	 - 	 Appendix A 

GENERAL SOCIAL SURVEY CYCLE 19 	.: 

APPROXIMATE VARIANCE TABLES 
POPULATION AGED 15+ OF ALBERT 

NUMERATOR OF 	 ESTIMATED PERCENTAGE 
PERCENTAGE 

	

(000) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.05 

	

1 	183.8 183.0 182.0 179.2 174.4 169.5 164.5 159.2 153.8 

	

2 	130.0 129.4 128.7 126.7 123.4 119.9 116.3 112.6 108.8 

	

3 	****** 105.6 105.1 103.5 100.7 	97.9 	95.0 	91.9 	88.8 

	

4 	 91.5 	91.0 	89.6 	87.2 	84.8 	82.2 	79.6 	76.9 

	

S 	 81.8 	81.4 	80.2 	78.0 	75.8 	73.6 	71.2 	68.8 

	

6 	 74.7 	74.3 	73.2 	71.2 	69.2 	67.1 	65.0 	62.8 

	

7 	 69.2 	68.8 	67.7 	65.9 	64.1 	62.2 	60.2 	58.1 

	

8 	 64.7 	64.4 	63.4 	61.7 	59.9 	58.1 	56.3 	$4.4 

	

9 	 61.0 	60.7 	59.7 	58.1 	56.5 	54.8 	53.1 	51.3 

	

10 	 57.9 	57.6 	56.7 	55.2 	53.6 	52.0 	50.4 	48.7 

	

11 	 55.2 	54.9 	54.0 	52.6 	51.1 	49.6 	48.0 	46.4 

	

12 	 52.8 	52.5 	51.7 	50.4 	48.9 	47.5 	46.0 	44.4 

	

13 	 50.7 	50.5 	49.7 	48.4 	47.0 	45.6 	44.2 	42.7 

	

14 	 48.9 	48.7 	47.9 	46.6 	45.3 	44.0 	42.6 	41.1 

	

15 	 47.2 	47.0 	46.3 	45.0 	43.8 	42.5 	41.1 	39.7 

	

16 	******* 	45.7 	45.5 	44.8 	43.6 	42.4 	41.1 	39.8 	38.5 

	

17 	 44.4 	44.1 	43.5 	42.3 	41.1 	39.9 	38.6 	37.3 

	

18 	 43.1 	42.9 	42.2 	41.1 	40.0 	38.8 	37.5 	36.3 

	

19 	 42.0 	41.8 	41.1 	40.0 	38.9 	37.7 	36.5 	35.3 

	

20 	 40.9 	40.7 	40.1 	39.0 	37.9 	36.8 	35.6 	34.4 

	

21 	 39.9 	39.7 	39.1 	38.1 	37.0 	35.9 	34.8 	33.6 

	

22 	 39.0 	38.8 	38.2 	37.2 	36.1 	35.1 	34.0 	32.8 

	

23 	 38.1 	38.0 	37.4 	36.4 	35.3 	34.3 	33.2 	32.1 

	

24 	 37.3 	37.2 	36.6 	35.6 	34.6 	33.6 	32.5 	31.4 

	

25 	s""" 	36.6 	36.4 	35.8 	34.9 	33.9 	32.9 	31.8 	30.8 

	

30 	" ***********33.2 	32.7 	31.8 	31.0 	30.0 	29.1 	28.1 

	

35 	**************30.8 	30.3 	29.5 	28.7 	27.8 	26.9 	26.0 

	

40 	************** 	28.8 	28.3 	27.6 	26.8 	26.0 	25.2 	24.3 

	

45 	 27.1 	26.7 	26.0 	25.3 	24.5 	23.7 	22.9 

	

50 	**************25.7 	25.3 	24.7 	24.0 	23.3 	22.5 	21.8 

	

55 	**************** 	 24.2 	23.5 	22.9 	22.2 	21.5 	20.7 

	

60 	*************** 	 23.1 	22.5 	21.9 	21.2 	20.6 	19.9 

	

65 	******************** 	22.2 	21.6 	21.0 	20.4 	19.8 	19.1 

	

70 	************ 	 21.4 	20.9 	20.3 	19.7 	19.0 	18.4 

	

75 	* ******** 	 20.7 	20.1 	19.6 	19.0 	18.4 	17.8 

	

80 	*********************20.0 	19.5 	19.0 	18.4 	17.8 	17.2 

	

85 	 19.4 	18.9 	18.4 	17.8 	17.3 	16.7 

	

90 	******************* 	18.9 	18.4 	17.9 	17.3 	16.8 	16.2 

	

95 	 18.4 	17.9 	17.4 	16.9 	16.3 	15.8 

	

100 	******************** 	17.9 	17.4 	17.0 	16.4 	15.9 	15.4 

	

125 	*************** 	 16.0 	15.6 	15.2 	14.7 	14.2 	13.8 

	

150 	****************************14.2 	13.8 	13.4 	13.0 	12.6 

	

200 	****************************12.3 	12.0 	11.6 	11.3 	10.9 

	

250 	****************************11.0 	10.7 	10.4 	10.1 	9.7 

	

300 	***********************************9.8 	9.5 	9.2 	8.9 

	

350 	 **** 	 9.1 	8.8 	8.5 	8.2 

	

400 	 ************ 	8.2 	8.0 	7.7 

	

450 	***************. 	**********************7.8 	7.5 	7.3 

	

500 	 *************************************** 	7.4 	7.1 	6.9 

	

750 	********************************************************5.6 
1000  

	

1500 	 *********** ********** ****************************** 

	

2000 	******************** *********************** 

NOTE: 1-OR CORRECT USAGE OF THESE TABLES REFER TO APPI NI: 

	

35.0 
	

400 	50.0- 	70.0.: 	90.0 

	

148.3 
	

142.4 	130.0 100.7 	58.1 

	

104.8 
	

100.7 	91.9 	71.2 	41.1 

	

85.6 
	

82.2 	75.1 	58.1 	33.6 

	

74.1 
	

71.2 	65.0 	50.4 	29.1 

	

66.3 
	

63.7 	58.1 	45.0 	26.0 

	

60.5 
	

58.1 	53.1 	41.1 	23.7 

	

56.0 
	

53.8 	49.1 	38.1 	22.0 

	

52.4 
	

50.4 	46.0 	35.6 	20. 

	

49.4 
	

47.5 	43.3 	33.6 	19..: 

	

46.9 
	

45.0 	41.1 	31.8 	18.1 

	

44.7 
	

42.9 	39.2 	30.4 	17. 

	

42.8 
	

41.1 	37.5 	29.1 	16.3 

	

41.1 
	

39.5 	36.1 	27.9 	16.1 

	

39.6 
	

38.1 	34.8 	26.9 	15.3 

	

38.3 
	

36.8 	33.6 	26.0 	15.1: 

	

37.1 
	

35.6 	32.5 	25.2 	14.5 

	

36.0 
	

34.5 	31.5 	24.4 	14.1 

	

34.9 
	

33.6 	30.6 	23.7 	13 

	

34.0 
	

32.7 	29.8 	23.1 	13.3 

	

33.1 
	

31.8 	29.1 	22.5 	13.0 

	

32.4 
	

31.1 	28.4 	22.0 	12.: 

	

31.6 
	

30.4 	27.7 	21.5 	12.4 

	

30.9 
	

29.7 	27.1 	21.0 	12.1 

	

30.3 
	

29.1 	26.5 	20.6 	11.9 

	

29.7 
	

28.5 	26.0 	20.1 	11.3 

	

27.1 
	

26.0 	23.7 	18.4 	10.3.. 

	

25.1 
	

24.1 	22.0 	17.0 	q.9 

	

23.4 
	

22.5 	20.6 	15.9 	9.21  

	

22.1 
	

21.2 	19.4 	15.0 	8.1 

	

21.0 
	

20.1 	18.4 	14.2 	8 

	

20.0 
	

19.2 	17.5 	13.6 	7.3 

	

19.1 
	

18.4 	16.8 	13.0 	7.5 

	

18.4 
	

17.7 	16.1 	12.5 	7. 

	

17.7 
	

17.0 	15.5 	12.0 	7.0 

	

17.1 
	

16.4 	15.0 	11.6 	6.7 

	

16.6 
	

15.9 	14.5 	11.3 	6.5 

	

16.1 
	

15.4 	14.1 	10.9 	6.3 

	

15.6 
	

15.0 	13.7 	10.6 	6.1 

	

15.2 
	

14.6 	13.3 	10.3 	6.0 

	

14.8 
	

14.2 	13.0 	10.1 	5.3. 

	

13.3 
	

12.7 	11.6 	9.0 	9.7 

	

12.1 
	

11.6 	10.6 	8.2 	4. 

	

10.5 
	

10.1 	9.2 	7.1 	4.1 

	

9.4 
	

9.0 	8.2 	6.4 	3, 

	

8.6 
	

8.2 	7.5 	5.8 	3.' 

	

7.9 
	

7.6 	7.0 	5.4 	3. 

	

7.4 
	

7.1 	6.5 	5.0 	2.11  

	

7.0 
	

6.7 	6.1 	4.7 	2.2 

	

6.6 
	

6,4 	5.8 	4.5 	2.6 

	

5.4 
	

5.2 	4.7 	3.7 	2.! 

	

4.5 	4.1 	3.2 	3 
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(ISS 2005 ('\cIe 19 

	
Time Use Survey 	 ix A 

GENERAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 1)) 

APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF PRAIRIE REGION 

Niftil I. 	O 	 ESTIMATED PERCENTAGE 

	

0.1% 	1.0% 2.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

	

167.2 166.4 165.6 163.0 158.7 154.2 149.6 144.9 140.0 134.9 129.6 118.3 	91.6 	52.9 

	

118.2 117.7 117.1 115.3 112.2 109.1 105.8 102.4 	99.0 	95.4 	91.6 	83.6 	64.8 	37.4 

	

96.5 	96.1 	95.6 	94.1 	91.6 	89.0 	86.4 	83.6 	80.8 	77.9 	74.8 	68.3 	52.9 	30.5 

	

83.6 	83.2 	82.8 	81.5 	79.3 	77,1 	74.8 	72.4 	70.0 	67.4 	64.8 	59.1 	45.8 	26.4 

	

744 	74.1 	72.9 	71.0 	69.0 	66.9 	64.8 	62.6 	60.3 	57.9 	52.9 	41.0 	23.7 

	

68.0 	67.6 	66.6 	64.8 	63.0 	61.1 	59.1 	57.1 	55.1 	$2.9 	48.3 	37.4 	21.6 ******* 	62.9 	62.6 	61.6 	60.0 	58.3 	56.6 	54.8 	52.9 	51.0 	49.0 	44.7 	34.6 	20.0 

	

58.8 	58.5 	57.6 	56.1 	54.5 	52.9 	51.2 	49.5 	47.7 	45.8 	41.8 	32.4 	18.7 ******* 	55.5 	55.2 	54.3 	52.9 	51.4 	49.9 	48.3 	46.7 	45.0 	43.2 	39.4 	30.5 	17.6 

	

52.6 	52.4 	51.6 	50.2 	48.8 	47.3 	45.8 	44.3 	42.6 	41.0 	37.4 	29.0 	16.7 

	

II 	 50.2 	49.9 	49.2 	47.8 	46.5 	45.1 	43.7 	42.2 	40.7 	39.1 	35.7 	27.6 	15.9 ******* 	48.0 	47.8 	47.1 	45.8 	44.5 	43.2 	41.8 	40.4 	38.9 	37.4 	34.1 	26.4 	1.5.3 

	

46.2 	45.9 	45.2 	44.0 	42.8 	41.5 	40.2 	38.8 	37.4 	35.9 	32.8 	25,4 	14.7 

	

L 	******* 	44.5 	44.3 	43.6 	42.4 	41.2 	40.0 	38.7 	37.4 	36.0 	34.6 	31.6 	24.5 	14.1 

	

43.0 	42.8 	42.1 	41.0 	39.8 	38.6 	37.4 	36.1 	34.8 	33.5 	30.5 	23.7 	13.7 

	

41.6 	41.4 	40.8 	39.7 	38.6 	37.4 	36.2 	35.0 	33.7 	32.4 	29.6 	22.9 	13.2 

	

40.4 	40.2 	39.5 	38.5 	37.4 	36.3 	35.1 	33.9 	32.7 	31.4 	28.7 	22.2 	12.8 

	

39.2 	39.0 	38.4 	37.4 	36.4 	35.3 	34.1 	33.0 	31,8 	30.5 	27.9 	21.6 	12.5 

	

38.2 	38.0 	37.4 	36.4 	35.4 	34.3 	33.2 	32.1 	30.9 	29.7 	27.1 	21.0 	12.1 

	

ii 	 37.2 	37.0 	36.5 	35.5 	34.5 	33.5 	32.4 	31.3 	30.2 	29.0 	26.4 	20.5 	11.8 

	

21 	 36.3 	36.1 	35.6 	34.6 	33.7 	32.7 	31.6 	30.5 	29.4 	28.3 	25.8 	20.0 	11.5 

	

22 	******* 	35.5 	35.3 	34.8 	33.8 	32.9 	31.9 	30.9 	29.8 	28.8 	27.6 	25.2 	19.5 	11.3 

	

23 	**"** 	34.7 	34.5 	34.0 	33.1 	32.2 	31.2 	30.2 	29.2 	28.1 	27.0 	24,7 	19.1 	11.0 

	

24 	 34.0 	33.8 	33.3 	32.4 	31.5 	30.5 	29.6 	28.6 	27.5 	26.4 	24.1 	18.7 	10.8 

	

25 	 33.3 	33.1 	32.6 	31.7 	30.8 	29.9 	29.0 	28.0 	27.0 	25.9 	23.7 	18.3 	10.6 

	

30 	 30.4 	30.2 	29.8 	29.0 	28.2 	27.3 	26.4 	25.6 	24.6 	23.7 	21.6 	16.7 	9.7 

	

35 	 28.1 	28.0 	27.6 	26.8 	26.1 	25.3 	24.5 	23.7 	22.8 	21.9 	20.0 	15.5 	8.9 

	

40 	 26.3 	26.2 	25.8 	25.1 	24.4 	23.7 	22.9 	22.1 	21.3 	20.5 	18.7 	14.5 	8.4 

	

45 	******** 	24.7 	24.3 	23,7 	23,0 	22.3 	21.6 	20.9 	20.1 	19.3 	17.6 	13.7 	7.9 

	

50 	**************23.4 	23.1 	22.4 	21.8 	21.2 	20.5 	19.8 	19.1 	18.3 	16.7 	13.0 	7.5 

	

55 	******** 	22.3 	22.0 	21.4 	20.8 	20.2 	19.5 	18.9 	18.2 	17.5 	15.9 	12.4 	7.1 

	

60 	**************21.4 	21.0 	20.5 	19.9 	19.3 	18.7 	18.1 	17.4 	16.7 	15.3 	11.8 	6.8 

	

20.5 	20.2 	19.7 	19.1 	18.6 	18.0 	17.4 	16.7 	16.1 	14.7 	11.4 	6.6 

	

70 	**************19.8 	19.5 	19.0 	18,4 	17.9 	17.3 	16.7 	16.1 	15.5 	14.1 	11.0 	6.3 

	

75 	************* 	19.1 	18.8 	18.3 	17.8 	17.3 	16.7 	16.2 	15.6 	15.0 	13.7 	10.6 	6.1 

	

80 	************* 	18.5 	18.2 	17.7 	17.2 	16.7 	16.2 	15.6 	15.1 	14.5 	13.2 	10.2 	5.9 

	

45 	*** ***** 	18.0 	17.7 	17.2 	16.7 	16.2 	15.7 	15.2 	14.6 	14.1 	12.8 	9.9 	5.7 

	

90 	****************17.2 	16.7 	16.3 	15.8 	15.3 	14.8 	14.2 	13.7 	12.5 	9.7 	5.6 

	

95 	*********************16.7 	16.3 	15.8 	15.4 	14.9 	14.4 	13.8 	13.3 	12.1 	9.4 	5.4 

	

100 	***************** 	16.3 	15.9 	15.4 	15.0 	14.5 	14.0 	13.5 	13.0 	11.8 	9.2 	5.3 

	

125 	..................... 14.6 	14.2 	13.8 	13.4 	13.0 	12.5 	12.1 	11.6 	10.6 	8.2 	4.7 

	

150 	*****************. 	13.3 	13.0 	12.6 	12.2 	11.8 	11.4 	11.0 	10.6 	9.7 	7.5 	4.3 

	

700 	******** *************11.5 	11.2 	10.9 	10.6 	10.2 	9.9 	9.5 	9.2 	8.4 	6.5 	3.7 

	

250 	******************* 	 10.0 	9.8 	9.5 	9.2 	8.9 	8.5 	8.2 	7.5 	5.8 	3.3 

	

300 	******************** 	 9.2 	8.9 	8.6 	8.4 	8.1 	7.8 	7.5 	6.8 	5.3 	3.1 

	

350 	*********** **************** 	8.5 	8.2 	8.0 	7.7 	7.5 	7.2 	6.9 	6.3 	4.9 	2.8 

	

00 	• 	 7.9 	7.7 	7.5 	7.2 	7.0 	6.7 	6.5 	5.9 	4.6 	2.6 

	

150 	********************************** 	73 	7.1 	6.8 	6.6 	6.4 	6.1 	5.6 	4.3 	2.5 

	

500 	 *********** 	 6.9 	6.7 	6.5 	6.3 	6.0 	5.8 	5.3 	4.1 	2.4 

	

750 	 ********************************* 	5.5 	5.3 	5.1 	4.9 	4.7 	4.3 	3.3 	1.9 

	

I000 	..................................... 4 	4.4 	4.3 	4.1 	3.7 	2.9 	1.7 

	

1500 	****************** 3.5 	3.3 	3.1 	2.4 	1.4 

	

'300 	 ************ 	 2.6 	2.0 	1.2 

	

1300 	********** ********************************* ************************* ................1.7 	1.0 
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GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF BRITISH COLUMBI 

NUMERATOR OF 	 ESTIMATE.D PERCENTAGE 
PERCENTAGE 

	

(000) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35(7 46.0 	50.0. 700. 90.1 

	

1 	197.0 196.2 195.2 192.1 187.0 181.8 176.3 170.7 164.9 158.9 152.7 139.4 108.0 	62. 

	

2 	139.3 138.7 138.0 135.9 132.2 128.5 124.7 120.7 116.6 112.4 108.0 	98.6 	76.4 	44.1 

	

3 	113.8 113.2 112.7 110.9 108.0 104.9 101.8 	98.6 	95.2 	91.8 	88.2 	80.5 	62.3 	39.0 

	

4 	 98.1 	97.6 	96.1 	93.5 	90.9 	88.2 	85.4 	82.5 	79.5 	76.4 	69.7 	54.0 	31.2 

	

5 	 87.7 	87.3 	85.9 	83.6 	81.3 	78.9 	76.4 	73.8 	71.1 	68.3 	62.3 	48.3 	27.9 

	

6 	 80.1 	79.7 	78.4 	76.4 	74.2 	72.0 	69.7 	67.3 	64.9 	62.3 	56.9 	44.1 	25.9 

	

7 	 74.1 	73.8 	72.6 	70.7 	68.7 	66.6 	64.5 	62.3 	60.1 	57.7 	52.7 	40.8 	23 

	

8 	 69.4 	69.0 	67.9 	66.1 	64.3 	62.3 	60.4 	58.3 	56.2 	54.0 	49.3 	38.2 	22.0 

	

9 	 65.4 	65.1 	64.0 	62.3 	60.6 	58.8 	56.9 	55.0 	53.0 	50.9 	46.5 	36.0 	20.9 

	

10 	******* 	62.0 	61.7 	60.8 	59.1 	57.5 	55.8 	54.0 	52.2 	50.3 	48.3 	44.1 	34.1 	19.7 
11 

 

	

59.1 	58.8 	57.9 	56.4 	54.8 	53.2 	51.5 	49.7 	47.9 	46.0 	42.0 	32.6 	18.9 

	

12 	******* 	56.6 	56.3 	55.5 	54.0 	52.5 	50.9 	49.3 	47.6 	45.9 	44.1 	40.2 	31.2 	18.0 

	

13 	******* 	54.4 	54.1 	53.3 	51.9 	50.4 	48.9 	47.4 	45.7 	44.1 	42.4 	38.7 	29.9 	17.3 

	

14 	******* 	52.4 	52.2 	51.4 	50.0 	48.6 	47.1 	45.6 	44.1 	42.5 	40.8 	37.3 	28.9 	16.7 

	

15 	 50.6 	50.4 	49.6 	48.3 	46.9 	45.5 	44.1 	42.6 	41.0 	39.4 	36.0 	27.9 	16.1 

	

16 	******* 	49.0 	48.8 	48.0 	46.8 	45.4 	44.1 	42.7 	41.2 	39.7 	38.2 	34.8 	27.0 	15. 

	

17 	s""" 	47.6 	47.3 	46.6 	45.4 	44.1 	42.8 	41.4 	40.0 	38.5 	37.0 	33.8 	26.2 	15_1 

	

18 	 46.2 	46.0 	45.3 	44.1 	42.8 	41.6 	40.2 	38.9 	37.5 	36.0 	32.9 	25.5 	14.7 

	

19 	 45.0 	44.8 	44.1 	42.9 	41.7 	40.5 	39.2 	37.8 	36.5 	35.0 	32.0 	24.8 	14.3 

	

20 	 43.9 	43.6 	43.0 	41.8 	40.6 	39.4 	38.2 	36.9 	35.5 	34.1 	31.2 	24.1 	13.9 

	

21 	 42.8 	42.6 	41.9 	40.8 	39.7 	38.5 	37.3 	36.0 	34.7 	33.3 	30.4 	23.6 	13. 

	

22 	*"**** 	41.8 	41.6 	41.0 	39.9 	38.8 	37.6 	36.4 	35.2 	33.9 	32.6 	29.7 	23.0 	13.3 

	

23 	 40.9 	40.7 	40.1 	39.0 	37.9 	36.8 	35.6 	34.4 	33.1 	31.8 	29.1 	22.5 	13.' 

	

24 	 40.0 	39.8 	39.2 	38.2 	37.1 	36.0 	34.8 	33.7 	32.4 	31.2 	28.5 	22.0 	12.7 

	

25 	 39.2 	39.0 	38.4 	37.4 	36.4 	35.3 	34.1 	33.0 	31.8 	30.5 	27.9 	21.6 	12 

	

30 	******* 	35.8 	35.6 	35.1 	34.1 	33.2 	32.2 	31.2 	30.1 	29.0 	27.9 	25.5 	19.7 	11.4 

	

35 	 33.2 	33.0 	32.5 	31.6 	30.7 	29.8 	28.9 	27.9 	26.9 	25.8 	23.6 	18.3 	10. 

	

40 	 30.9 	30.4 	29.6 	28.7 	27.9 	27.0 	26.1 	25.1 	24.1 	22.0 	17.1 	9.9 

	

45 	**************29.1 	28.6 	27.9 	27.1 	26.3 	25.5 	24.6 	23.7 	22.8 	20.8 	16.1 	9.3 

	

27.6 	27.2 	26.4 	25.7 	24.9 	24.1 	23.3 	22.5 	21.6 	19.7 	15.3 	8.8 

	

55 	**************26.3 	25.9 	25.2 	24.5 	23.8 	23.0 	22.2 	21.4 	20.6 	18.8 	14.6 	8.4 

	

60 	**************25.2 	24.8 	24.1 	23.5 	22.8 	22.0 	21.3 	20.5 	19.7 	18.0 	13.9 	8.13 

	

65 	**************24.2 	23.8 	23.2 	22.5 	21.9 	21.2 	20.5 	19.7 	18.9 	17.3 	13.4 	7 7 

	

70 	**************23.3 	23.0 	22.4 	21.7 	21.1 	20.4 	19.7 	19.0 	18.3 	16.7 	12.9 	7.9 

	

75 	*********************22.2 	21.6 	21.0 	20.4 	19.7 	19.0 	18.4 	17.6 	16.1 	12.5 	7.2 

	

80 	** **************21.5 	20.9 	20.3 	19.7 	19.1 	18.4 	17.8 	17.1 	15.6 	12.1 	7.0 

	

85 	*********************20.8 	20.3 	19.7 	19.1 	18.5 	17.9 	17.2 	16.6 	15.1 	11.7 	66 

	

90 	 20.3 	19.7 	19.2 	18.6 	18.0 	17.4 	16.8 	16.1 	14.7 	11.4 	6.6 

	

95 	*** ******************19.7 	19.2 	18.6 	18.1 	17.5 	16.9 	16.3 	15.7 	14.3 	11.1 	6.4 

	

100 	*************** 	19.2 	18.7 	18.2 	17.6 	17.1 	16.5 	15.9 	15.3 	13.9 	10.8 	6.7 

	

125 	*********************17.2 	16.7 	16.3 	15.8 	15.3 	14.8 	14.2 	13.7 	12.5 	9.7 	5.o 

	

150 	 15.7 	15.3 	14.8 	14.4 	13.9 	13.5 	13.0 	12.5 	11.4 	8.8 	5.1 

	

200 	****************************13.2 	12.9 	12.5 	12.1 	11.7 	11.2 	10.8 	9.9 	7.6 	4.3 

	

250 	*************************** 	11.8 	11.5 	11.2 	10.8 	10.4 	10.1 	9.7 	8.8 	6.8 	3.5 

	

300 	 10.8 	10.5 	10.2 	9.9 	9.5 	9.2 	8.8 	8.0 	6.2 	3.t 

	

350 	 ***** 	 10.0 	9.7 	9.4 	9.1 	8,8 	8.5 	8.2 	7.5 	5.8 	3.3 

	

400 	*************** 	 9.1 	8.8 	8.5 	8.2 	7.9 	7.6 	7.0 	5.4 	3.1 

	

450 	******* 8.6 	8.3 	8.0 	7.8 	7.5 	7.2 	6.6 	5.1 	2 ° 

	

500 	******************************** 	8.1 	7.9 	7.6 	7.4 	7.1 	6.8 	6.2 	4.8 	2 1 

	

750 	************************* 6.2 	6.0 	5.8 	5.6 	5.1 	3.9 	2.3 

	

1000 	************************************************* 5.2 	5.0 	4.8 	4.4 	3.4 	2 7 

	

1500 	**************************************************************************** 	3.6 	2.8 	1 6 

	

2000 	******************************************************************************* 	24 	1.4 

	

3000 	*********************************** ***************'**,**" 	 1.1 
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GENERAL SOCIAL SURVEY CYCLE 19 (5PLIT SAMPLE 2) 

'-'k(J'JMATE VARIANCE TABLES FOR 
'O°L'LATION AGED 15+ OF CANADA 

.\nnendix ..•\ 

-4 	 ESTIMATED PERCENTAGE 

	

0.1 	1.0, 	2.0:,. 	5.0E 10.0. 	15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

	

204.9 204.0 203.0 199.8 194.5 189.0 183.4 177.6 171.5 165.3 158.8 145.0 112.3 	64.8 

	

144.9 144.3 143.5 141.3 137.5 133.7 129.7 125.6 121.3 116.9 112.3 102.5 	79.4 	45.8 

	

118.3 117.8 117.2 115.4 112.3 109.1 105.9 102.5 	99.0 	95.4 	91.7 	83.7 	64.8 	37.4 

	

102.5 102.0 101.5 	99.9 	97.3 	94.5 	91.7 	88.8 	85.8 	82.7 	79.4 	72.5 	56.2 	32.4 

	

91.6 	91.2 	90.8 	89.4 	87.0 	84.5 	82.0 	79.4 	76.7 	73.9 	71.0 	64.8 	50.2 	29.0 

	

83.7 	83.3 	82.9 	81.6 	79.4 	77.2 	749 	72.5 	70.0 	67.5 	64.8 	59.2 	45.8 	26.5 

	

/ 	77.5 	77.1 	76.7 	75.5 	73.5 	71.4 	69..3 	67.1 	64.8 	62.5 	60.0 	54.8 	424 	24.5 

	

0 	72.5 	72.1 	71.8 	70.7 	68.8 	66.8 	64.8 	62.8 	60.6 	58.4 	56.2 	51.3 	39.7 	22.9 

	

68.3 	68.0 	67.7 	66.6 	64.8 	63.0 	61.1 	59.2 	57.2 	55.1 	52.9 	48.3 	37.4 	21.6 

	

64.8 	64.5 	64.2 	63.2 	61.5 	59.8 	58.0 	56.2 	54.7 	52.3 	50.2 	45.8 	35.5 	20.5 

	

Ii 	61.8 	61.5 	61.2 	60.3 	58.6 	57.0 	55.3 	53.5 	51.7 	49.8 	47.9 	43.7 	33.9 	19.5 

	

7 	59.2 	58.9 	58.6 	57.7 	56.2 	54.6 	52.9 	51.3 	49.5 	47.7 	45.8 	41.9 	32.4 	18.7 

	

13 	56.8 	56.6 	56.3 	55.4 	53.9 	52.4 	50.9 	49.2 	47.6 	45.8 	44.0 	40.2 	31.1 	18.0 

	

14 	54.8 	54.5 	54.2 	53.4 	52.0 	50.5 	49.0 	47.5 	45.8 	44.2 	42.4 	38.7 	30.0 	17.3 

	

15 	52.9 	52.7 	52.4 	51.6 	50.2 	48.8 	47.4 	45.8 	44.3 	42.7 	41.0 	37.4 	29.0 	16.7 

	

6 	51.2 	51.0 	50.7 	50.0 	48.6 	47.3 	45.8 	44.4 	42.9 	41.3 	39.7 	36.2 	28.1 	16.2 

	

17 	49.7 	49.5 	49.2 	48.5 	47.2 	45.8 	44.5 	43.1 	41.6 	40.1 	38.5 	35.2 	27.2 	15.7 

	

18 	48.3 	48.1 	47.8 	47.1 	45.8 	44.6 	43.2 	41.9 	40.4 	39.0 	37.4 	34.2 	26.5 	15.3 

	

19 	47.0 	46.8 	46.6 	45.8 	44.6 	43.4 	42.1 	40.7 	39.4 	37.9 	36.4 	33.3 	25.8 	14.9 

	

20 	45.8 	45.6 	45.4 	44.7 	43.5 	42.3 	41.0 	39.7 	38.4 	37.0 	35.5 	32.4 	25.1 	14.5 

	

21 	44.7 	44.5 	44.3 	43.6 	42.4 	41.3 	40.0 	38.7 	37.4 	36.1 	34.7 	31.6 	24.5 	14.1 

	

22 	43.7 	43.5 	43.3 	42.6 	41.5 	40.3 	39.1 	37.9 	36.6 	35.2 	33.9 	30.9 	23.9 	13.8 

	

23 	42.7 	42.5 	42.3 	41.7 	40.6 	39.4 	38.2 	37.0 	35.8 	34.5 	33.1 	30.2 	23.4 	13.5 

	

24 	41.8 	41.6 	41.4 	40.8 	39.7 	38.6 	37.4 	36.2 	35.0 	33.7 	32.4 	29.6 	22.9 	13.2 

	

25 	41.0 	40.8 	40.6 	40.0 	38.9 	37.8 	36.7 	35.5 	34.3 	33.1 	31.8 	29.0 	22.5 	13.0 

	

30 	 37.2 	37.1 	36.5 	35.5 	34.5 	33.5 	32.4 	31.3 	30,2 	29.0 	26.5 	20.5 	11.8 

	

35 	* 	34.5 	34.3 	33.8 	32.9 	32.0 	31.0 	30.0 	29.0 	27.9 	26.8 	24.5 	19.0 	11.0 

	

40 	 32.3 	321 	31-6 	30.8 	29.9 	29.0 	28.1 	27.1 	26.1 	25.1 	27.9 	17.8 	10.3 

	

45 	 30.4 	30.3 	29.8 	29.0 	78.2 	27.3 	26.5 	25.6 	24.6 	23.7 	21.6 	16.7 	9.7 

	

50 	 28.9 	28.7 	28.3 	27.5 	26.7 	25.9 	25.1 	24.3 	23.4 	22.5 	20.5 	15.9 	9.2 

	

55 	 27.5 	27.4 	26.9 	26.2 	25.5 	24.7 	23.9 	23.1 	22.3 	21.4 	19.5 	15.1 	8.7 

	

60 	 26.3 	26.2 	25.8 	251 	24.4 	23.7 	22.9 	22.1 	21.3 	20.5 	18.7 	14.5 	8.4 

	

65 	 25.3 	252 	24.8 	241 	23.4 	22.7 	22.0 	21.3 	20.5 	19.7 	18.0 	13.9 	8.0 

	

70 	******* 	244 	24.3 	23.9 	23.2 	22.6 	71.9 	21.2 	20.5 	19.8 	19.0 	17.3 	13,4 	7.7 

	

75 	"" 	23.6 	23.4 	23.1 	27.5 	21.8 	71.2 	20.5 	19.8 	19.1 	18.3 	16.7 	13.0 	7.5 

	

80 	****"* 	22.8 	22.7 	22.3 	21.7 	21.1 	20.5 	19.9 	19.2 	18.5 	17.8 	16.2 	12.6 	7.2 

	

85 	 22.1 	22.0 	21.7 	21.1 	20.5 	19.9 	19.3 	18.6 	17.9 	17.2 	15.7 	12.2 	7.0 

	

90 	 21.5 	21.4 	21.1 	20.5 	19.9 	19.3 	18.7 	18.1 	17.4 	16.7 	15.3 	11.8 	6.8 

	

95 	 20.9 	20.8 	20.5 	20.0 	19.4 	18.8 	18.2 	17.6 	17.0 	16.3 	14.9 	11.5 	6.7 

	

100 	-" 	20.4 	20.3 	20.0 	19.5 	18.9 	18.3 	17.8 	17.2 	16.5 	15.9 	14.5 	11.2 	6.5 

	

175 	 18.2 	18.2 	17.9 	17.4 	16.9 	16.4 	15.9 	15.3 	14.8 	14.2 	13.0 	10.0 	5.8 

	

150 	** ***** 16.7 	16.6 	16.3 	15.9 	15.4 	15.0 	14.5 	14.0 	13.5 	13.0 	11.8 	9.2 	5.3 

	

'00 	s""" 	14.4 	14.4 	14.1 	13.8 	13.4 	13.0 	12.6 	12.1 	11.7 	11.2 	10.3 	7.9 	4.6 

	

250 	 12.9 	12.8 	12.6 	12.3 	120 	11.6 	11.2 	10.8 	10.5 	10.0 	9.2 	7.1 	4.1 

	

100 	**************11.7 	11.5 	11.2 	10.9 	10.6 	10.3 	9.9 	9.5 	9.2 	8.4 	6.5 	3.7 

	

150 	****** 	10.8 	10.7 	10.4 	10.1 	9.8 	9.5 	9.2 	8.8 	8.5 	7.7 	6.0 	3.5 

	

-100 	.............. 10.1 	10.0 	9.7 	9.5 	92 	8.9 	8.6 	8.3 	7.9 	7.2 	5.6 	3.2 

	

150 	 9.6 	9.4 	9.2 	8.9 	8.6 	8.4 	8.1 	7.8 	7.5 	6.8 	5.3 	3.1 

	

500 	 9.1 	8.9 	8.7 	8.5 	8.2 	7.9 	7.7 	7.4 	7.1 	6.5 	5.0 	2.9 

	

11 50 	*********************7.3 	7.1 	6.9 	6.7 	6.5 	6.3 	6.0 	5.8 	5.3 	4.1 	2.4 

	

000 	*****'*** 	 6.3 	6.2 	6.0 	5.8 	5.6 	5.4 	5.2 	5.0 	4.6 	36 	2.1 

	

1500 	****************************5.0 	4.9 	4.7 	4.6 	4.4 	4.3 	4.1 	3.7 	2.9 	1.7 

	

4.3 	4.2 	4.1 	4.0 	3.8 	3.7 	3.6 	3.2 	2.5 	1.4 

	

1000 	**************** 	***************3.5 	3.3 	3.2 	3.1 	3.0 	2.9 	2.6 	2.1 	Id 
2.9 	2.8 	27 	2.6 	2.5 	2.3 	1.8 	1.0 
2.6 	2.5 	2.4 	2.3 	2.2 	2.1 	1.6 	0.9 

	

(100 	*************************************************2.3 	2.2 	2.1 	2.1 	1.9 	1.4 	0.8 

	

2.1 	2.0 	1.9 	1.7 	1.3 	0.8 

	

6000 	 *************************************************** 	1.8 	1.8 	1.6 	13 	07 

	

9000 	***************************************************************1.7 	1.7 	1.5 	1.2 	0.7 

	

10000 	******************************************************* 	 1.6 	1.4 	1.1 	0.6 

	

.500 	*************** ***************** ******************* ***** 	 3 	1.0 	0.6 

	

0.9 	0.5 
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54.6 
38.6 
31.6 
27.3 
24.4 
22.3 
20.7 
19.3 
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17.3 
16.5 
15.8 
15.2 
14.6 
14.1 
13.7 
13.3 
12.9 
12.5 
12.2 
11.9 
11.7 
11.4 
11.2 
10.9 
10.0 
9.2 
8.6 
8.1 
7.7 
7.4 
7.1 
6.8 
6.5 
6.3 
6.1 
5.9 
5.8 
5.6 
5.5 
4.9 
4.5 
3.9 
3.5 
3.2 

90. U 

31 
27. 3 
18 
15.:' 
14 - 1 
12. 1  
11.5 
11..' 
10. 
10. 
9' 
9.1 
8. 
8.: 
8.1 
7-3 
7.7 
7.4 
7.2 
7.1 
6. 
6.. 
6.:. 
6..: 
6.3 
5.8 
s--i 
5-c 
4 
4, 
4_i 
41 

3.8 

3.3 
3.4 

3. 
2.8 
2 3 
22 
2 . 
1.5 
1..' 

(iSS 200 	(_ycle 19 	 1 iinc I JSC Survey 	 Appendi\ A 

GENERAL SOCIAL SURVEY CYCLE 19 (SPI 	.. 

APPROXIMATE VARIANCE TABLE5 F 
POPULATION AGED 15+ OF NEWFOUNDI .H 

NUMERATOR OF 	 ESTIMATED PERCENTAGE 
PERCENTAGE 

	

('000) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.01. 35.0.. 40.0 	50.0. 

	

1 	 99.3 	98.8 	97.2 	94.7 	92.0 	89.2 	86.4 	83.5 	80.4 	77.3 	70.6 

	

2 	 70.2 	69.8 	68.8 	66.9 	65.0 	63.1 	61.1 	59.0 	56.9 	54.6 	49.9 

	

3 	 57.3 	57.0 	56.1 	54.6 	53.1 	51.5 	49.9 	48.2 	46.4 	44.6 	40.7 

	

4 	 49.6 	49.4 	48.6 	47.3 	46.0 	44.6 	43.2 	41.7 	40.2 	38.6 	35.3 

	

44.2 	43_5 	42.3 	41.1 	39.9 	38.6 	37.3 	36.0 	34.6 	31.6 

	

6 	**************40.3 	39.7 	38.6 	37.6 	36.4 	35.3 	34.1 	32.8 	31.6 	28.8 

	

7 	**************37.3 	36.8 	35.8 	34.8 	33.7 	32.7 	31.6 	30.4 	29.2 	26.7 

	

8 	**************34.9 	34.4 	33.5 	32.5 	31.6 	30.5 	29.5 	28.4 	27.3 	24.9 

	

9 	*********************32.4 	31.6 	30.7 	29.7 	28.8 	27.8 	26.8 	25.8 	23.5 

	

10 	*********************30.8 	29.9 	29.1 	28.2 	27.3 	26.4 	25.4 	24.4 	22.3 

	

11 	*********************29.3 	28.5 	27.7 	26.9 	26.1 	25.2 	24.3 	23.3 	21.3 

	

12 	**************** 	 28.1 	27.3 	26.6 	25.8 	24.9 	24.1 	23.2 	22.3 	20.4 

	

13 	 27.0 	26.3 	25.5 	24.8 	24.0 	23.2 	22.3 	21.4 	19.6 

	

14 	********************* 	26.0 	25.3 	24.6 	23.9 	23.1 	22.3 	21.5 	20.7 	18.9 

	

15 	 25.1 	24.4 	23.8 	23.0 	22.3 	21.6 	70.8 	20.0 	18.2 

	

16 	********************* 	24.3 	23.7 	23.0 	22.3 	21.6 	20.9 	20.1 	19.3 	17.6 

	

17 	*********************23.6 	23.0 	22.3 	21.6 	21.0 	20.2 	19.5 	18.7 	17.1 

	

18 	********************* 	22.9 	22.3 	21.7 	21.0 	20.4 	19.7 	19.0 	18.2 	16.6 

	

19 	* ********************22.3 	21.7 	21.1 	20.5 	19.8 	19.2 	18.5 	17.7 	16.2 

	

20 	*********************21.7 	21.2 	20.6 	20.0 	19.3 	18.7 	18.0 	17.3 	15.8 

	

21 	******************** 	21.2 	20.7 	20.1 	19.5 	18.9 	18.2 	17.6 	16.9 	15.4 

	

22 	 20.2 	19.6 	19.0 	18.4 	17.8 	17.2 	16.5 	15.0 

	

23 	****************************19.7 	19.2 	18.6 	18.0 	17.4 	16.8 	16.1 	14.7 

	

24 	************* 	 19.3 	18.8 	18.2 	17.6 	17.0 	16.4 	15.8 	14.4 

	

25 	 18.9 	18.4 	17.8 	17.3 	16.7 	16.1 	15.5 	14.1 

	

30 	************************* 	17.3 	16.8 	16.3 	15.8 	15.2 	14.7 	14.1 	12.9 

	

35 	 16.0 	15.5 	15.1 	14.6 	14.1 	13.6 	13.1 	11.9 

	

40 	****************************15.0 	14.5 	14.1 	13.7 	13.2 	12.7 	32.2 	11.2 

	

45 	****************** 	 13.7 	13.3 	12.9 	12.4 	12.0 	11.5 	10.5 

	

50 	 13.0 	12.6 	12.2 	11.8 	11.4 	10.9 	10.0 

	

55 	***********************************12.4 	12.0 	11.7 	11.3 	10.8 	10.4 	9.5 

	

60 	***********************************11.9 	11.5 	11.2 	10.8 	10.4 	10.0 	9.1 

	

65 	******************************************11.1 	10.7 	10.4 	10.0 	9.6 	8.8 

	

70 	******************************************10.7 	10.3 	10.0 	9.6 	9.2 	8.4 

	

75 	************** ******* 	 10.3 	10.0 	9.6 	9.3 	8.9 	8.1 

	

80 	 10.0 	9.7 	9.3 	9.0 	8.6 	7.9 

	

85 	******************************************9.7 	9.4 	9.1 	8.7 	8.4 	7.7 

	

90 	************************************ 	 9.1 	8.8 	8.5 	8.1 	7.4 

	

95 	********************** 	 8.9 	8.6 	8.3 	7.9 	7.2 

	

100 	 ******************* 	8.6 	8.3 	8.0 	7.7 	7.1 

	

125 	 * 	********************************************* 	7.5 	7.2 	6.9 	6.3 

	

150 	******************************************** 6.6 	6.3 	5.8 

	

200 	********************************** 5.0 

	

250 	********************************** *************** ******* ****************************** 

	

300 	*********************** ******************* ****************************************** 

	

350 	 ************** ********************************. **. 	* . 

NOTE: FOR CORRECT USAGE OF 1HLS[ [AXLES REFER 10 APPENDIX A 
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I 
I (S 200S - (yck 19 

I 

1 inic Lsc Surve 

GENERAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 2) 

APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF PRINCE EDWARD ISLAND 

\11pc1)dl\ \ 

NIlIRAIlli o F 	 ESTIMATED PERCENTAGE 
lii N AOL 

0.1% 1.0% 2.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

	

' 	 67.0 	66.6 	65.6 	63.9 	62.1 	60.2 	58.3 	56.3 	54.3 	52.1 	47.6 	36.9 	21.3 
******* 	 47.1 	46.4 	45.1 	43.9 	42.6 	41.2 	39.8 	38.4 	36.9 	33.7 	26.1 	15.0 

	

37.9 	36.9 	35.8 	34.8 	33.7 	32.5 	31.3 	30.1 	27.5 	21.3 	12.3 

	

1 	****************** *** 	32.8 	31.9 	31.0 	30.1 	29.1 	28.2 	27.1 	26.1 	23.8 	18.4 	10.6 

	

29.3 	28.6 	27.8 	26.9 	26.1 	25.2 	24.3 	23.3 	21.3 	16.5 	9.5 

	

26.1 	25.3 	24.6 	23.8 	23.0 	22.2 	21.3 	19.4 	15.0 	8.7 

	

24.1 	23.5 	22.8 	22.0 	21.3 	20.5 	19.7 	18.0 	13.9 	8.0 

	

**** **************** 	22.6 	21.9 	21.3 	20.6 	19.9 	19.2 	18.4 	16.8 	13.0 	7.5 
********* 	************21.3 	20.7 	20.1 	19.4 	18.8 	18.1 	17.4 	15.9 	12.3 	7.1 

	

20.2 	19.6 	19.0 	18.4 	17.8 	17.2 	16.5 	15.0 	11.7 	6.7 

	

1! 	*********** ***************** 	19.3 	18.7 	18.2 	17.6 	17.0 	16.4 	15.7 	14.3 	11.1 	6.4 

	

17.9 	17.4 	16.8 	16.3 	15.7 	15.0 	13.7 	10.6 	6.1 

	

13 	***********************************17.2 	16.7 	16.2 	15.6 	15.0 	14.5 	13.2 	10.2 	5.9 

	

14 	***********************************16.6 	16.1 	15.6 	15.0 	14.5 	13.9 	12.7 	9.9 	5.7 

	

15 	***********************************16.0 	15.5 	15.0 	14.5 	14.0 	13.5 	12.3 	9.5 	5.5 

	

16 	********************************** 	15.5 	15.0 	14.6 	14.1 	13.6 	13.0 	11.9 	9.2 	5.3 

	

17 	******************************************14.6 	14.1 	13.7 	13.2 	12.6 	11.5 	8.9 	5.2 

	

18 	************ 14.2 	13.7 	13.3 	12.8 	12.3 	11.2 	8.7 	5.0 

	

19 	* ***** 	 13.8 	13.4 	129 	12.4 	12.0 	109 	8.5 	4.9 

	

20 	 ******* ********************13.5 	13.0 	12..6 	12.1 	11.7 	10..6 	8.2 	4.8 

	

21 	******************************************13.1 	12.7 	12.3 	11.8 	11.4 	10.4 	8.0 	4.6 

	

22 	******************************************12.8 	12.4 	12.0 	11.6 	11.1 	10.1 	7.9 	4.5 

	

23 	 ************ 	 12.2 	11.7 	11.3 	10.9 	9.9 	7.7 	4.4 

	

14 	 ******************************** 	11.9 	11.5 	11.1 	10.6 	9.7 	7.5 	4.3 
11.7 	11.3 	10.9 	10.4 	9.5 	7.4 	43 

	

311 	 ********* 	 10.3 	9.9 	9.5 	8.7 	6.7 	3.9 

	

******* 9.2 	8.8 	8.0 	6.2 	3.6 
8.2 	7.5 	5.8 	3.4 

	

*********************************7.1 	5.5 	3.2 

	

*********************************** ****** 	 6.7 	5.2 	3.0 

	

*************************** 6.4 	5.0 	2.9 ***** ****************************************************************** 	 4.8 	2.7 

	

********************** 4.6 	2.6 

	

*********************************************************************** 	44 	2.5 
2.5 

	

31) 	********** *********** 	 ****************************************** 	2.4 
2.3 

	

90 	*******************************************************************************************2.2 
2.2 

	

100 	***************************** **************************************** **********************2 . 1 

FOR CORRECT USAGE OF THESE TABLES REFER TO APPENDIX A 
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I 
USS 2005 (yck 19 I irne Lse Surey :\ppendi'\ 

GENERAL SOCIAL SURVEY CYCLE 15'.:: 

APPROXIMATE VARIANCE TABLES 
POPULATION AGED 15+ OF NOVA SCO 10 

NUMERATOR OF ESTIMATED PERCENTAGE 
PERCENTAGE 
(000) 0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.03 35.U. 40.0% 50.0. 10.0% 90.0 

1 ****** 	135.2 	134.5 	132.4 128.9 125.3 121.5 117.7 113.7 109.6 105.3 96.1 74.4 43.0 
2 95.6 	95.1 	93.7 91.2 88.6 85.9 83.2 80.4 77.5 74.4 67.9 52.6 30.1 
3 78.1 	77.7 	76.5 74.4 72.3 70.2 67.9 65.6 63.3 60.8 55.5 43.0 24.13 
4 67.6 	67.3 	66.2 64.5 62.6 60.8 58.8 56.8 54.8 52.6 48.0 37.2 21.5 
5 60.5 	60.2 	59.2 57.7 56.0 54.4 52.6 50.8 49.0 47.1 43.0 33.3 19.7 
6 55.2 	54.9 	54.1 52.6 51.1 49.6 48.0 46.4 44.7 43.0 39.2 30.4 17. 
7 51.1 	50.8 	50.1 48.7 47,4 45.9 44.5 43.0 41.4 39.8 36.3 28.1 16.2 
8 **************47.6 	46.8 45.6 44.3 43.0 41.6 40.2 38.7 37.2 34.0 26.3 15.7 
9 **************44.8 	44.1 43.0 41.8 40.5 39.2 37.9 36.5 35.1 32.0 24.8 14. 

10 ** 	 42.5 	41.9 40.8 39.6 38.4 37.2 36.0 34.6 33.3 30.4 23.5 13.6 
11 "" ******** 40.6 	39.9 38.9 37.8 36.6 35.5 34.3 33.0 31.7 29.0 22.4 13.0 
12 ****** 	38.8 	38.2 37.2 36.2 35.1 34.0 32.8 31.6 30.4 27.7 21.5 12.1 
13 **************37.3 	36.7 35.8 34.7 33.7 32.6 31.5 30.4 29.2 26.6 20.6 11.' 
14 36.0 	35.4 34.5 33.5 32.5 31.5 30.4 29.3 28.1 25.7 19.9 u.s is 34.7 	34.2 33.3 32.3 31.4 30.4 29.4 28.3 27.2 24.8 19.2 11.1 
16 *********************33.1 32.2 31.3 30.4 29.4 28.4 27.4 26.3 24.0 18.6 10.7 
17 ************ 	32.1 31.3 30.4 29.5 28.5 27.6 26.6 25.5 23.3 18.1 10.4 
18 ****** 	31.2 30.4 29.5 28.6 27.7 26.8 25.8 24,8 22.6 17.5 10.1 
19 ************** 	30.4 29.6 28.7 27.9 27.0 26.1 25.1 24.1 22.0 17.1 9.9 
20 ******************* 	29.6 28.8 28.0 27.2 26.3 25.4 24.5 23.5 21.5 16.6 9.6 
21 *********************28.9 28.1 27.3 26.5 25.7 24.8 23.9 23.0 21.0 16.2 9.: 
22 *********************28.2 27.5 26.7 25.9 25.1 24.2 23.4 22.4 20.5 15.9 9.7 
23 ***************** 	27.6 26.9 26.1 25.3 24.5 23.7 22.8 21.9 20.0 15.5 9.0 
24 ******* 27.0 26.3 25.6 24.8 24.0 23.2 22.4 21.5 19.6 15.2 8.13 
25 ******************** 	26.5 25.8 25.1 24.3 23.5 22.7 21.9 21.1 19.2 14.9 8.6 
30 ***** 	24.2 23.5 22.9 22.2 21.5 20.8 20.0 19.2 17.5 13.6 7.8 
35 ****************** 	22.4 71.8 21.2 20.5 19.9 19.2 18.5 17.8 16.2 12.6 7.3 
40 *********** 20.4 19.8 19.2 18.6 18.0 17.3 16.6 15.2 11.8 6.6 
45 **************************** 19.2 18.7 18.1 17.5 16.9 16.3 15.7 14.3 11.1 6.1 
50 ************ 18.2 17.7 17.2 16.6 16.1 15.5 14.9 13.6 10.5 6.1 
55 **************************** 17.4 16.9 16.4 15.9 15.3 14.8 14.2 13.0 10.0 5.13 *********** 16.6 16.2 15.7 15.2 14.7 14.1 13.6 12.4 9.6 5.5 
65 ************** 16.0 15.5 15.1 14.6 14.1 13.6 13.1 11.9 9.2 5.3 
70 **************************** 15.4 15.0 14.5 14.1 13.6 13.1 12.6 11.5 8.9 5.1 
75 *********************** 14.9 14.5 14.0 13.6 13.1 12.7 12.2 11.1 8.6 5.:' 
80 **************** 14.0 13.6 13.2 12.7 12.2 11.8 10.7 8.3 4.8 
85 ******* 13.6 13.2 12.8 12.3 11.9 11.4 10.4 8.1 4.7 
90 ******************************** 13.2 12.8 12.4 12.0 11.5 11.1 10.1 7.8 4.5 
95 ******** 12.9 12.5 12.1 11.7 11.2 10.8 9.9 7.6 4.4 

100 12.5 12.2 11.8 11.4 11.0 10.5 9.6 7.4 4.3 
125 ******** 10.9 10.5 10.2 9.8 9.4 8.6 6.7 3.8 
150 ****************************************** 9.9 9.6 9.3 8.9 8.6 7.8 6.1 3. 5  
200 **************************** 8.0 7.7 7.4 6.8 5.3 3.1' 
250 ************************************** 6.9 6.7 6.1 4.7 2.; 
300 ********************************* 6.1 5.5 4.3 2 
350 ************************ 5.1 4.0 2.3 
400 ***************************************************** 3.7 2.1 
450 ********************** 3.5 2.0 
500 ********************************* ***** ********************** - 	 . 	.......................... 1 	9 
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(1 NLRAL SOCIAL SURVEY CYCLE 19 (SPLIT S41qpLE 2) 

APPRO)'IMATE VARIANCE TABLES FOR 
'OfULATION AGED 15+ OF NEW BRUNSWICK 

udix A 

NIP S.. (I OF 	 ESTIMATED PERCENTAGE 
AGE 

0.1% 1.0% 2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

I 
I 
I 
I 
I 
I 
I 
I 

13 
34 
15 
16 
17 
18 
19 
20 

12 

24 
25 
30 
35 
40 
'15 
50 
55 
60 
65 
70 
75 
80 
85 
90 
95 

100 
125 
150 
00 

"SO 
100 
350 
400 
150 
sOO 

	

******* 115.1 114.6 112.8 109.8 106.7 103.5 100.2 	96.8 	93.3 	89.6 	81.8 	63.4 81.4 	81.0 	79.8 	77.6 	75.4 	73.2 	70.9 	68.5 	66.0 	63.4 	57.9 	44.8 * 	66.5 	66.1 	65.1 	63.4 	61.6 	59.8 	57.9 	55.9 	53.9 	51.8 	47.2 	36.6 
57.6 	57.3 	56.4 	54.9 	53.3 	51.8 	50.1 	48.4 	46.7 	44.8 	40.9 	31.7 
51.5 	51,2 	50.4 	49.1 	47.7 	46.3 	44.8 	43.3 	41.7 	40.1 	36.6 	28.3 
47.0 	46.846.0 	44.8 	43.6 	42.3 	40.9 	39.5 	38.1 	36.6 	33.4 	25.9 

	

43.3 	42.6 	41.5 	40.3 	39.1. 	37.9 	36.6 	35.3 	33.9 	30.9 	24.0 

	

************40.5 	39.9 	38.8 	37.7 	36.6 	35.4 	34.2 	33.0 	31.7 	28.9 	22.4 

	

38.2 	37.6 	36.6 	35.6 	34.5 	33.4 	32.3 	31.1 	29.9 	27.3 	21.1 

	

36.2 	35.7 	34.7 	33.7 	32.7 	31.7 	30.6 	29.5 	28.3 	25.9 	20.0 

	

34.5 	34.0 	33.1 	32.2 	31.2 	30.2 	29.2 	28.1 	27.0 	24.7 	19.1 

	

33.1 	32.6 	31.7 	30.8 	29.9 	28.9 	28.0 	26.9 	25.9 	23.6 	18.3 

	

31.3 	30.5 	29.6 	28.7 	27.8 	26.9 	25.9 	24.9 	22.7 	17.6 ****** 	30.1 	29.3 	28.5 	27.7 	26.8 	25.9 	24.9 	24.0 	21.9 	16.9 

	

29.1 	28.3 	27.5 	26.7 	25.9 	25.0 	24.1 	23.1 	21.1 	16.4 

	

28.2 	27.4 	26.7 	25.9 	25.1 	24.2 	23.3 	22.4 	20.5 	15.8 

	

27.4 	26.6 	25.9 	25.1 	24.3 	23.5 	22.6 	21.7 	19.8 	15.4 

	

26.6 	25.9 	25.1 	24.4 	23.6 	22.8 	22.0 	21.1 	19.3 	14.9 

	

25.9 	25.2 	24.5 	23.7 	23.0 	22.2 	21.4 	20.6 	18.8 	14.5 

	

**************25.2 	24.5 	23.9 	23.1 	22.4 	21.7 	20.9 	20.0 	18.3 	14.2 

	

24.6 	24.0 	23.3 	22.6 	21.9 	21.1 	20.4 	19.6 	17.9 	13.8 

	

24.0 	23.4 	22.7 	22.1 	21.4 	20.6 	19.9 	19.1 	17.4 	13.5 

	

23.5 	22.9 	22.2 	21.6 	20.9 	20.2 	19.5 	18.7 	17.1 	13.2 

	

23.0 	22.4 	21.8 	21.1 	20.5 	19.8 	19.0 	18.3 	16.7 	12.9 

	

22.6 	22.0 	21.3 	20.7 	20.0 	19.4 	18.7 	17.9 	16.4 	12.7 

	

******************20.6 	20.0 	19.5 	18.9 	18.3 	17.7 	17.0 	16.4 	14.9 	11.6 

	

18.6 	18.0 	17.5 	16.9 	16.4 	15.8 	15.2 	13.8 	10.7 

	

17.4 	16.9 	16.4 	15.8 	15.3 	14.8 	14.2 	12.9 	10.0 

	

16.4 	15.9 	15.4 	14.9 	14.4 	13.9 	13.4 	12.2 	9.4 

	

15.5 	15.1 	14.6 	14.2 	13.7 	13.2 	12.7 	11.6 	9.0 

	

14.8 	14.4 	14.0 	13.5 	13.1 	12.6 	12.1 	11.0 	8.5 

	

14.2 	13.8 	13.4 	12.9 	12.5 	12.0 	11.6 	10.6 	8.2 

	

13.2 	12.8 	12.4 	12.0 	11.6 	11.1 	10.2 	7.9 

	

12.8 	12.4 	12.0 	11.6 	11.2 	10.7 	9.8 	7.6 

	

12.3 	12.0 	11.6 	11.2 	10.8 	10.4 	9.4 	7.3 

	

11.9 	11.6 	11.2 	10.8 	10.4 	10.0 	9.1 	7.1 

	

*********************************** 	11.6 	11.2 	10.9 	10.5 	10.1 	9.7 	8.9 	6.9 

	

*** 	11.2 	10.9 	10.6 	10.2 	9.8 	9.4 	8.6 	6.7 

	

10.6 	10.3 	9.9 	9.6 	9.2 	8.4 	6.5 

	

*** ******** 10.4 	10.0 	9.7 	9.3 	9.0 	8.2 	6.3 ***** 	 9.0 	8.7 	8.3 	8.0 	7.3 	5.7 

	

******** 	 8.2 	7.9 	7.6 	7.3 	6.7 	5.2 

	

********************************************************6.6 	6.3 	5.8 	4.5 

	

** 5.2 	4.0 ******************** ************************** * * 3.7  

	

** 	 34 

	

* ********************** 	 3.2 

36.6 
25.9 
21.1 
18.3 
16.4 
14.9 
13.8 
12.9 
12.2 
11.6 
11.0 
10.6 
10.2 
9.8 
9.4 
9.1 
8.9 
8.6 
8.4 
8.2 
8.0 
7.8 
7.6 
7.5 
7.3 
6.7 
6.2 
5.8 
5.5 
5.2 
4.9 
4.7 
4.5 
4.4 
4.2 
4.1 
4.0 
3.9 
3.8 
3.7 
3.3 
3.0 
2.6 
2.3 
2.1 
2.0 
1.8 
1.7 
1.6 
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GENERAL SOCIAL SURVEY CYCLE 19 (sP( 

APPROXIMATE VARIANCE TABLV rn. 
POPULATION AGED 15+ OF ATLANT L 	1,.1 

NUMERATOR OF ESTIMATED PERCENTACL 
PERCENTAGE 
(000) 0.1% 	1.0% 	2.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0. €3.0. 40.0.. 50.0. 70.0.. 90.0 

1 
2 

119.7 	119.1 	118.5 

	

84.2 	83.8 
116.7 
82.5 

113.6 
80.3 

110.4 
78.0 

107.1 
75.7 

103.7 
73.3 

100.2 
70.8 

96.5 
68.2 

92.7 
65.6 

84.7 
59.9 

65.6 
46.4 

37n 

26.5 
3 "" 	68.8 	68.4 67.4 65.6 63.7 61.8 59.9 57.8 55.7 53.5 48.9 37.9 21. 
4 59.6 	59.3 58.3 56.8 55.2 53.5 51.8 50.1 48.3 46.4 42.3 32.8 18.9 
5 $3.3 	53.0 52.2 50.8 49.4 47.9 46.4 44.8 43.2 41.5 37.9 29.3 16.9 
6 
7 
8 

	

48.6 	48.4 

	

45.0 	44.8 

	

42.1 	41.9 

47.6 
44.1 
41.3 

46.4 
42.9 
40.2 

45.1 
41.7 
39.0 

43.7 
40.5 
37.9 

42.3 
39.2 
36.7 

40.9 
37.9 
35.4 

39.4 
36.5 
34.1 

37.9 
35.0 

34.6 
32.0 

26.8 
24.8 

15.3 
14.3 

9 397 	39.5 38.9 37.9 36.8 35.7 34.6 33.4 32.2 
32.8 
30.9 

29.9 
28.2 

23.2 
21.9 

13.1 
12€ 

10 37.7 	37.5 36.9 35.9 34.9 33.9 32.8 31.7 30.5 29.3 26.8 20.7 12_0 
11 35.9 	35.7 35.2 34.2 33.3 32.3 31.3 30.2 29.1 28.0 25.5 19.8 11.1 
12 34.4 	34.2 33.7 32.8 31.9 30.9 29.9 28.9 27.9 26.8 24.4 18.9 10.) 
13 
14 

	

33.0 	32.9 

	

31.8 	31.7 
32.4 
31.2 

31.5 
30.4 

30.6 
29.5 

29.7 
28.6 

28.8 
27.7 

27.8 
26.8 

26.8 
25.8 

25.7 
24.8 

23.5 
22.6 

18.2 
17.5 

10.3 
10.1 

15 ***** 	30.8 	30.6 30.1 29.3 28.5 27.6 26.8 25.9 24.9 23.9 21.9 16.9 9.9 
16 ****** 	29.8 	29.6 29.2 28.4 27.6 26.8 25.9 25.0 24.1 23.2 21.2 16.4 9.5 
17 28.9 	28.7 28.3 27.5 26.8 26.0 25.1 24.3 23.4 22.5 20.5 15.9 9.2 
18 28.1 	27.9 27.5 26.8 26.0 25.2 24.4 23.6 22.7 21.9 20.0 15.5 8.1 
19 27.3 	27.2 26.8 26.1 25.3 24.6 23.8 23.0 22.1 21.3 19.4 15.0 8.; 
20 
21 

**************26.5 
**************25.9 
************** 

26.1 
25.5 

25.4 
24.8 

24.7 
24.1 

23.9 
23.4 

23.2 
22.6 

22.4 
21.9 

21.6 
21.1 

20.7 
20.2 

18.9 
18.5 

14.7 
14.3 

8.3 
8.5 

22 25.3 
************** 

24.9 24.2 23.5 22.8 22.1 21.4 20.6 19.8 18.0 14.0 8.1 
23 
24 

24.7 
********* 	24.2 

24.3 
23.8 

23.7 
23.2 

23.0 
22.5 

22.3 
21.9 

21.6 
21.2 

20.9 
20.4 

20.1 
19.7 

19.3 
18.9 

17.7 
17.3 

13.7 
13.4 

7.3 
7.7 

25 23.7 23.3 22.7 22.1 21.4 20.7 20.0 19.3 18.5 16.9 13.1 7.5 
30 **************21.6 21.3 20.7 20.2 19.5 18.9 18.3 17.6 16.9 15.5 12.0 6.9 
35 
40 

............. 	20.0 
*********** 

19.7 
18.4 

19.2 
18.0 

18.7 
17.5 

18.1 
16.9 

17.5 
16.4 

16.9 
15.8 

16.3 
15.3 

15.7 
14.7 

14.3 
13.4 

11.1 
10.4 

6.4 
6.5 

45 ********************* 17.4 16.9 16.5 16.0 15.5 14.9 14.4 13.8 12.6 9.8 5. 
50 ********************* 16.5 16.1 15.6 15.1 14.7 14.2 13.6 13.1 12.0 9.3 5.-I 
55 ********************* 15.7 15.3 14.9 14.4 14.0 13.5 13.0 12.5 11.4 8.8 5.1 
60 ****** 15.1 14.7 14.2 13.8 13.4 12.9 12.5 12.0 10.9 8.5 4.o 
65 
70 

********************* 
******** """ 

14.5 
13.9 

14.1 
13.6 

13.7 
13.2 

13.3 
12.8 

12.9 
12.4 

12.4 
12.0 

12.0 
11.5 

11.5 
11.1 

10.5 
10.1 

8.1 
7.8 

4.1 
4.7 

75 ********************* 13.5 13.1 12.7 12.4 12.0 11.6 11.1 10.7 9.8 7.6 4.1 
80 ********** 13.0 12.7 12.3 12.0 11.6 11.2 10.8 10.4 9.5 7.3 4.2 
85 ******** 12.7 12.3 12.0 11.6 11.2 10.9 10.5 10.1 9.2 7.1 4.1 
90 ***** *** 12.3 12.0 11.6 11.3 10.9 10.6 10.2 9.8 8.9 6.9 4.0 
95 ********************* 12.0 11.7 11.3 11.0 10.6 10.3 9.9 9.5 8.7 6.7 3.9 
100 
125 

************** 
************* 

11.4 
10.2 

11.0 
9.9 

10.7 
9.6 

10.4 
9.3 

10.0 
9.0 

9.7 
8.6 

9.3 
8.3 

8.5 
7.6 

6.6 
5.9 

3.8 
3.1 

150 ***************** 9.3 9.0 8.7 8.5 8.2 7.9 7.6 6.9 5.4 3 
200 ************* 7.8 7.6 7.3 7.1 6.8 6.6 6.0 4.6 2.7 
250 *********************************** 7.0 6.8 6.6 6.3 6.1 5.9 5.4 4.1 2. 
300 ****************************************** 6.2 6.0 5.8 5.6 5.4 4.9 3.8 2.2 
350 ************ 5.7 5.5 5.4 5.2 5.0 4.5 3.5 2 .11  
400 
450 ************ 

5.2 
4.9 

5.0 
4.7 

4.8 
4.5 

4.6 
4.4 

4.2 
4.0 

3.3 
3.1 

1' 
1.8 

500 ****************************************** 4.5 4.3 4.1 3.8 2.9 1.7 
750 ********** 3.4 3.1 2.4 1.1 

1000 ********************************************************** ....,. ********************** 2 	1 - 1 -- 1500  *********************** 
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10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
30 
35 
40 
45 
50 
55 
60 
65 
70 
75 
80 
85 
90 
95 

100 
125 
150 
200 
250 
500 
350 
.100 

50 
500 
750 

1000 
1500 
2000 
0500 
4000 

, 00O 

I 
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Time Use Surse 	 Appendix A 

CINIRAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 2) 

I APPROXIMATE VARIANCE TABLES FOR 
POPULATION AGED 15+ OF QUEBEC 

OF 	 - 	ESTIMATED PERCENTAGE 
GL 

0.1% 	1.0% 2.01% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

212.9 212.0 210.9 207.7 
150.6 149.9 149.1 146.8 
122.9 122.4 121.8 119.9 
106.5 106.0 105.5 103.8 

	

95.2 	94.8 	94.3 	92.9 

	

86.9 	86.5 	86.1 	84.8 

	

80.1 	79.7 	78.5 

	

74.9 	74.6 	73.4 

	

*****70.7 	70.3 	69.2 

	

67.0 	66.7 	65.7 

	

63.9 	63.6 	62.6 

	

61.2 	60.9 	59.9 

	

58.8 	58.5 	57.6 

	

56.7 	56.4 	55.5 

	

54.7 	54.5 	53.6 

	

53.0 	52.7 	51.9 

	

51.4 	51.2 	50.4 

	

50.0 	49.7 	48.9 

	

****** 	48.6 	48.4 	47.6 

	

47.4 	47.2 	46.4 

	

******46.3 	46.0 	45.3 

	

45.2 	45.0 	44.3 

	

44.2 	44.0 	43.3 

	

43.3 	43.1 	42.4 

	

42.4 	42.2 	41.5 

	

38.7 	38.5 	37.9 

	

35.8 	35.6 	35.1 

	

33.5 	33.3 	32.8 

	

31.6 	31.4 	31.0 

	

30.0 	29.8 	29.4 

	

28.6 	28.4 	28.0 

	

27.4 	27.2 	26.8 

	

26.2 	25.8 

	

25.2 	248 

	

24.4 	24..0 

	

23.6 	23.2 

	

22.9 	22.5 

	

22.2 	21.9 

	

21.6 	21.3 

	

**** 	21.1 	20.8 
18 . 6 
17.0 **************** 14.7  
13 . 1 

	

********************* 	12.0 

202.1 196.4 
142.9 138.9 
116.7 113.4 

	

101.1 	98.2 

	

90.4 	87.8 

	

82.5 	80.2 

	

76.4 	74.2 

	

71.5 	69.4 

	

67.4 	65.5 

	

63.9 	62.1 

	

60.9 	59.2 

	

58.3 	56.7 

	

56.1 	54.5 

	

54.0 	52.5 

	

52.2 	50.7 

	

50.5 	49.1 

	

49.0 	47.6 

	

47.6 	46.3 

	

46.4 	45.1 

	

45.2 	43.9 

	

44.1 	42.9 

	

43.1 	41.9 

	

42.1 	41.0 

	

41.3 	40.1 

	

40.4 	39.3 

	

36.9 	35.9 

	

34.2 	33.2 

	

32.0 	31.1 

	

30.1 	29.3 

	

28.6 	27.8 

	

27.3 	26.5 

	

26.1 	25.4 

	

25.1 	24.4 

	

24.2 	23.5 

	

23.3 	22.7 

	

22.6 	22.0 

	

21.9 	21.3 

	

21.3 	20.7 

	

20.7 	20.2 

	

20.2 	19.6 

	

18.1 	17.6 

	

16.5 	16.0 

	

14.3 	13.9 

	

12.8 	12.4 

	

11.7 	11.3 

	

10.8 	10.5 

	

10.1 	9.8 

	

9.5 	9.3 

	

9.0 	8.8 7 . 2 

190.6 184.5 178.2 171.8 165.0 150.6 116.7 
134.7 130.5 126.0 121.5 116.7 106.5 	82.5 
110.0 106.5 102.9 99.2 95.3 87.0 67.4 
95.3 92.3 89.1 85.9 82.5 75.3 58.3 
85.2 82.5 79.7 76.8 73.8 67.4 52.2 
77.8 75.3 72.8 70.1 67.4 61.5 47.6 
72.0 69.7 67.4 64.9 62.4 56.9 44.1 
67.4 65.2 63.0 60.7 58.3 53.3 41.3 
63.5 61.5 59.4 57.3 55.0 50.2 38.9 
60.3 58.3 56.4 54.3 52.2 47.6 36.9 
57.5 55.6 53.7 51.8 49.8 45.4 35.2 
55.0 53.3 51.5 49.6 47.6 43.5 33.7 
52.9 51.2 49.4 47.6 45.8 41.8 32.4 
50.9 49.3 47.6 45.9 44.1 40.3 31.2 
49.2 47.6 46.0 44.3 42.6 38.9 30.1 
47.6 46.1 44.6 42.9 41.3 37.7 29.2 
46.2 44.7 43.2 41.7 40.0 36.5 28.3 
44.9 43.5 42.0 40.5 38.9 35.5 27.5 
43.7 42.3 40.9 39.4 37.9 34.6 26.8 
42.6 41.3 39.9 38.4 36.9 33.7 26.1 
41.6 40.3 38.9 37.5 36.0 32.9 25.5 
40.6 39.3 38.0 36.6 35.2 32.1 24.9 
39.7 38.5 37.2 35.8 34.4 31.4 24.3 
38.9 37.7 36.4 35.1 33.7 30.8 23.8 
38.1 36.9 35.6 34.4 33.0 30.1 23.3 
34.8 33.7 32.5 31.4 30.1 27.5 21.3 
32.2 31.2 30.1 29.0 27.9 255 19.7 
30.1 29.2 28.2 27.2 26.1 23.8 18.5 
28.4 27.5 26.6 25.6 24.6 22.5 17.4 
26.9 26.1 25.2 24.3 23.3 21.3 16.5 
25.7 24.9 24.0 23.2 22.3 20.3 15.7 
24.6 23.8 23.0 22.2 21.3 19.4 15.1 
23.6 22.9 22.1 21.3 20.5 18.7 14.5 
22.8 22.1 21.3 20.5 19.7 18.0 13.9 
22.0 21.3 20.6 19.8 19.1 17.4 13.5 
21.3 20.6 19.9 19.2 18.5 16.8 13.0 
20.7 20.0 19.3 18.6 17.9 16.3 12.7 
20.1 19.4 18.8 18.1 17.4 15.9 12.3 
19.6 18.9 18.3 17.6 16.9 15.5 12.0 
19.1 18.5 17.8 17.2 16.5 15.1 11.7 
17.0 16.5 15.9 15.4 14.8 13.5 10.4 
15.6 15.1 14.6 14.0 13.5 12.3 9.5 
13.5 13.0 12.6 12.1 11.7 10.7 8.3 
12.1 11.7 11.3 10.9 10.4 9.5 7.4 
11.0 10.7 10.3 9.9 9.5 8.7 6.7 
10.2 9.9 9.5 9.2 8.8 8.1 6.2 
9.5 9.2 8.9 8.6 8.3 7.5 5.8 
9.0 8.7 8.4 8.1 7.8 7.1 5.5 
8.5 8.3 8.0 7.7 7.4 6.7 5.2 
7.0 
CA 

6.7 
C 	* 6.5 

CL 
6.3 
CA 

6.0 * 	S 
5.5 
A 	 * 4.3 

5 
******************** 4.8 	4.6 	4.4 	4.3 	3.9 	3.0 

	

**********************************************3.8 	3.7 	3.4 	2.6 ******* ******* 	 2.8 	2.1 ************ *******• 	 *************************** 1.8  

67.4 
47.6 
38.9 
33.7 
30.1 
27.5 
25.5 
23.8 
22.5 
21.3 
20.3 
19.4 
18.7 
18.0 
17.4 
16.8 
16.3 
15.9 
15. 5 
15.1 
14.7 
14.4 
14.0 
13.8 
13.5 
12.3 
11.4 
10.7 
10.0 
9.5 
9.1 
8.7 
8.4 
8.1 
7.8 
7.5 
7.3 
7.1 
6.9 
6.7 
6.0 
5.5 
4.8 
4.3 
3.9 
3.6 
3,4 
3.2 
3.0 
2.5 
2.1 
1.7 
1.5 
1.2 
1.1 
1.0 

EOFS CORRLC? USAGE OF JHESL SABLES RLFLR TO APPENDIX A 

I 
I 
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GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLES F-() 
POPULATION AGED 15+ OF ONTARI( 

NUMERATOR OF 	 ESTIMATED PERCENTAGE 
PERCENTAGE 

	

(000) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.01 40.03. 50.11. /0.01. 90.0 

	

1 	222.5 221.5 220.4 217.0 211.2 205.3 199.1 192.8 186.3 179.5 172.5 157.4 121.9 	70.1 

	

2 	157.3 156.6 155.8 153.4 149.3 145.1 140.8 136.3 131.7 126.9 121.9 111.3 	86.2 	49.0 

	

3 	128.5 127.9 127.2 125.3 121.9 118.5 115.0 111.3 107.5 103.6 	99.6 	90.9 	70.4 	40,1 

	

4 	111.3 110.8 110.2 108.5 105.6 102.6 	99.6 	96.4 	93.1 	89.7 	86.2 	78.7 	61.0 	35.2 

	

5 	99.5 	99.1 	98.6 	97.0 	94.5 	91.8 	89.1 	86.2 	83.3 	80.3 	77.1 	70.4 	54.5 	31. 

	

6 	90.8 	90.4 	90.0 	88.6 	86.2 	83.8 	81.3 	78.7 	76.0 	73.3 	70.4 	64.3 	49.8 	28.7 

	

7 	84.1 	83.7 	83.3 	82.0 	79.8 	77.6 	75.3 	72.9 	70.4 	67.8 	65.2 	59.5 	46.1 	2€.- 

	

8 	78.7 	78.3 	77.9 	76.7 	74.7 	72.6 	70.4 	68.2 	65.9 	63.5 	61.0 	55.7 	43.1 	24. 

	

9 	74.2 	73.8 	73.5 	72.3 	70.4 	68.4 	66.4 	64.3 	62.1 	59.8 	57.5 	52.5 	40.6 	23. 

	

10 	70.4 	70.1 	69.7 	68.6 	66.8 	64.9 	63.0 	61.0 	58.9 	56.8 	54.5 	49.8 	38.6 	22.3 

	

11 	 66.8 	66.5 	65.4 	63.7 	61.9 	60.0 	58.1 	56.2 	54.1 	52.0 	47.5 	36.8 	21.2 

	

12 	 63.9 	63.6 	62.6 	61.0 	59.3 	57.5 	55.7 	53.8 	51.8 	49.8 	45.4 	35.2 	20.1 

	

13 	******* 	61.4 	61.1 	60.2 	58.6 	56.9 	55,2 	53.5 	51.7 	49.8 	47.8 	43.7 	33.8 	19 

	

14 	******* 	59.2 	58.9 	58.0 	56.4 	54.9 	53.2 	51.5 	49.8 	48.0 	46.1 	42.1 	32.6 	18 

	

is 	 57.2 	56.9 	56.0 	54.5 	53.0 	51.4 	49.8 	48.1 	46.3 	44.5 	40.6 	31.5 	18,2 

	

16 	******* 	55.4 	55.1 	54.2 	52.8 	51.3 	49.8 	48.2 	46.6 	44.9 	43.1 	39.4 	30.5 	17.1 

	

17 	 53.7 	53.5 	52.6 	51.2 	49.8 	48.3 	46.8 	45.2 	43.5 	41.8 	38.2 	29.6 	17.1 

	

18 	***** 	52.2 	51.9 	51.1 	49.8 	48.4 	46.9 	45.4 	43.9 	42.3 	40.6 	37.1 	28.7 	16.t 

	

19 	 50.8 	50.6 	49.8 	48.5 	47.1 	45.7 	44.2 	42.7 	41.2 	39.6 	36.1 	28.0 	16.2 

	

20 	 49.5 	49.3 	48.5 	47.2 	45.9 	44.5 	43.1 	41.7 	40.1 	38.6 	35.2 	27.3 	15.7 

	

21 	******* 	48.3 	48.1 	47.4 	46.1 	44.8 	43.5 	42.1 	40.6 	39.2 	37.6 	34.4 	26.6 	351 

	

22 	 47.2 	47.0 	46.3 	45.0 	43.8 	42.5 	41.1 	39.7 	38.3 	36.8 	33.6 	26.0 	15.0 

	

23 	 46.2 	46.0 	45.2 	44.0 	42.8 	41.5 	40.2 	38.8 	37.4 	36.0 	32.8 	25.4 	14.7 

	

24 	 45.2 	45.0 	44.3 	43.1 	41.9 	40.6 	39.4 	38.0 	36.6 	35.2 	32.1 	24.9 	14.L 

	

25 	 44.3 	44.1 	43.4 	42.2 	41.1 	39.8 	38.6 	37.3 	35.9 	34.5 	31.5 	24.4 	14.1 

	

30 	 40.4 	40.2 	39.6 	38.6 	37.5 	36.4 	35.2 	34.0 	32.8 	31.5 	28.7 	22.3 	12.9 

	

35 	 37.4 	37.3 	36.7 	35.7 	34.7 	33.7 	32.6 	31.5 	30.3 	29.1 	26.6 	20.6 	11.9 

	

40 	 35.0 	34.8 	34.3 	33.4 	32.5 	31.5 	30.5 	29.5 	28.4 	27.3 	24.9 	19.3 	11.1 

	

45 	 33.0 	32.9 	32.3 	31.5 	30.6 	29.7 	28.7 	27.8 	26.8 	25.7 	23.5 	18.2 	10. 

	

50 	 31.3 	31.2 	30.7 	29.9 	29.0 	28.2 	27.3 	26.3 	25.4 	24.4 	22.3 	17.2 	10. 

	

55 	 29.9 	29.7 	29.3 	28.5 	27.7 	26.9 	26.0 	25.1 	24.2 	23.3 	21.2 	16.4 	9. 

	

60 	 28.6 	28.5 	28.0 	27.3 	26.5 	25.7 	24.9 	24.0 	23.2 	22.3 	20.3 	15.7 	9.3 

	

65 	""k" 	 27.5 	27.3 	26.9 	26.2 	25.5 	24.7 	23.9 	23.1 	22.3 	21.4 	19.5 	15.1 	8.2 

	

70 	 26.5 	26.3 	25.9 	25.2 	24.5 	23.8 	23.0 	22.3 	21.5 	20.6 	18.8 	14.6 	8.1 

	

75 	 25.6 	25.4 	25.1 	24.4 	23.7 	23.0 	22.3 	21.5 	20.7 	19.9 	18.2 	14.1 	8 

	

80 	 24.8 	24.6 	24.3 	23.6 	22.9 	22.3 	21.6 	20.8 	20.1 	19.3 	17.6 	13.6 	7.9 

	

85 	 24.0 	23.9 	23.5 	22.9 	22.3 	21.6 	20.9 	20.2 	19.5 	18.7 	17.1 	13.2 	7.6 

	

90 	 23.4 	23.2 	22.9 	22.3 	21.6 	21.0 	20.3 	19.6 	18.9 	18.2 	16.6 	12.9 	7.1 

	

95 	******* 	22.7 	22.6 	22.3 	21.7 	21.1 	20.4 	19.8 	19.1 	18.4 	17.7 	16.2 	12.5 	7.2 

	

100 	 22.2 	22.0 	21.7 	21.1 	20.5 	19.9 	19.3 	18.6 	17.9 	17.2 	15.7 	12.2 	7.0 

	

125 	************* 	19.7 	19.4 	18.9 	18.4 	17.8 	17.2 	16.7 	16.1 	15.4 	14.1 	10.9 	6 

	

150 	**************18.0 	17.7 	17.2 	16.8 	16.3 	15.7 	15.2 	14.7 	14.1 	12.9 	10.0 	5.7 

	

200 	**************15.6 	15.3 	14.9 	14.5 	14.1 	13.6 	13.2 	12.7 	12.2 	11.1 	8.6 	5.1 

	

250 	******** 	 13.7 	13.4 	13.0 	12.6 	12.2 	11.8 	11.4 	10.9 	10.0 	7.7 	4.5 

	

300 	******************* 	12.5 	12.2 	11.9 	11.5 	11.1 	10.8 	10.4 	10.0 	9.1 	7.0 	4.1 

	

350 	**************** 	11.6 	11.3 	11.0 	10.6 	10.3 	10.0 	9.6 	9.2 	8.4 	6.5 	3.6 

	

400 	**************** 	10.8 	10.6 	10.3 	10.0 	9.6 	9.3 	9.0 	8.6 	7.9 	6.1 	3. 

	

450 	* ******** 10.2 	10.0 	9.7 	9.4 	9.1 	8.8 	8.5 	8.1 	7.4 	5.7 	3.3 

	

500 	****** 	 9.7 	9.4 	9.2 	8.9 	8.6 	8.3 	8.0 	7.7 	7.0 	5.5 	3.1 

	

750 	****************************7.7 	7.5 	7.3 	7.0 	6.8 	6.6 	6.3 	5.7 	4.5 	2 6 

	

1000 	............................ 6.7 	6.5 	6.3 	6.1 	5.9 	5.7 	5.5 	5.0 	3.9 	2.2 

	

1500 	******* 	 5.3 	5.1 	5.0 	4.8 	4.6 	4.5 	4.1 	3.1 	1 

	

2000 	****************** 4.5 	4.3 	4.2 	4.0 	3.9 	3.5 	2.7 	16 

	

3000 	********************************************************3.4 	3.3 	3.1 	2.9 	2.2 	1 1 

	

4000 	****************************************************** * 	2.7 	2.5 	1.9 	1.1 

	

5000 	*******************************************************************.********* 	2.2 	1.7 	1.0 

	

6000 	 * ***********************************************************1.6 	0.9 

	

7000 	************************************************************************************1.5 	0.6 

	

8000 .,,.- 	0.3 

	

9000 	************************************** -  

NOTE: FOR CORRECT USAGE OF THESE TABLES REFER 10 APPENO1> 
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GENERAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 2) 

,',PPROXIMATE VARIANCE TABLES FOR 
-'OPULATION AGED 15+ OF MANITOBA 

ESTIMATED PERCENTAGE 
-'I 	I \ AGL 

0.1% 	1.0% 2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

;\ppeI3dx J\ 

	

150.6 149.9 147.6 143.6 139.6 135.4 131.1 126.7 122.1 117.3 107.0 	82.9 

	

106.5 106.0 104.3 101.6 	98.7 	95.7 	92.7 	89.6 	86.3 	82.9 	75.7 	58.6 

	

87.0 	86.5 	85.2 	82.9 	80.6 	78.2 	75.7 	73.1 	70.5 	67.7 	61.8 	47.9 

	

75.3 	74.9 	73.8 	71.8 	69.8 	67.7 	65.6 	63.3 	61.0 	58.6 	53.5 	41.5 

	

67.4 	67.0 	66.0 	64.2 	62.4 	60.6 	58.6 	56.6 	54.6 	52.4 	47.9 	37.1 

	

61.5 	61.2 	60.2 	58.6 	57.0 	55.3 	53.5 	51.7 	49.8 	47.9 	43.7 	33.9 

	

56.9 	56.6 	55.8 	54.3 	52.8 	51.2 	49.6 	47.9 	46.1 	44.3 	40.5 	31.3 ******* 	53.3 	53.0 	52.2 	50.8 	49.3 	47.9 	46.4 	44.8 	43.2 	41.5 	37.8 	29.3 

	

50.2 	50.0 	49.2 	47.9 	46.5 	45.1 	43.7 	42.2 	40.7 	39.1 	35.7 	27.6 

	

47.4 	46.7 	45.4 	441 	42.8 	41.5 	40.1 	38.6 	37.1 	33.9 	26.2 

	

45.2 	44.5 	43.3 	42..1 	40.8 	39.5 	38.2 	36.8 	354 	32.3 	25.0 

	

43.3 	42.6 	41.5 	40.3 	39.1 	37.8 	36.6 	35.2 	33.9 	30.9 	23.9 

	

41.6 	40.9 	39.8 	38.7 	37.6 	36.4 	35.1 	33.9 	32.5 	29.7 	23.0 

	

************** 	40.1 	39.4 	38.4 	37.3 	36.2 	35.0 	33.9 	326 	31.3 	28.6 	22.2 

	

38.7 	38.1 	37.1 	36.0 	35.0 	33.9 	32.7 	31..5 	30.3 	27.6 	21.4 

	

37.5 	36.9 	35.9 	34.9 	33.9 	32.8 	31.7 	30.5 	29.3 	26.8 	20.7 

	

36.3 	35.8 	34.8 	33.9 	32.8 	31.8 	30.7 	29.6 	28.4 	26.0 	20.1 

	

35.3 	34.8 	33.9 	32.9 	31.9 	30.9 	29.9 	28.8 	27.6 	25.2 	19.5 

	

33.9 	32.9 	32.0 	31.1 	30.1 	29.1 	28.0 	26.9 	24.6 	19.0 

	

*** ******************33.0 	32.1 	31.2 	30.3 	29.3 	28.3 	27.3 	26.2 	23.9 	18.5 

	

***** 	32.2 	31.3 	30.5 	29.5 	28.6 	27.6 	26.6 	25.6 	23.4 	18.1 

	

31,5 	30.6 	29.8 	28.9 	28.0 	27.0 	26.0 	25.0 	22.8 	17.7 

	

30.8 	29.9 	29.1 	28.2 	27.3 	26.4 	25.4 	24.5 	22.3 	17.3 

	

30.1 	29.3 	28.5 	27.6 	26.8 	25.9 	24.9 	23.9 	21.9 	16.9 

	

29.5 	28.7 	27.9 	27.1 	26.2 	25.3 	24.4 	23.5 	21.4 	16.6 

	

26.9 	26.2 	25.5 	24.7 	23.9 	23.1 	22.3 	21.4 	19.5 	15.1 

	

**************** 	24.9 	24.3 	23.6 	22.9 	22.2 	21.4 	20.6 	19.8 	18.1 	14.0 

	

23.3 	22.7 	22.1 	21.4 	20.7 	20.0 	19.3 	18.5 	16.9 	13.1 *** 	 22.0 	21.4 	20.8 	20.2 	19.5 	18.9 	18.2 	17.5 	16.0 	12.4 

	

20.3 	19.7 	19.1 	18.5 	17.9 	17.3 	16.6 	15.1 	11.7 

	

**************************19.4 	18.8 	18.3 	17.7 	17.1 	16.5 	15.8 	14.4 	11.2 

	

18.5 	18.0 	17.5 	16.9 	16.4 	15.8 	15.1 	13.8 	10.7 

	

17.8 	17.3 	16.8 	16.3 	15.7 	15.1 	14.5 	13.3 	10.3 

	

******* 	 17.2 	16.7 	16.2 	15.7 	15.1 	14.6 	14.0 	12.8 	9.9 

	

16.6 	16.1 	15.6 	15.1 	14.6 	14.1 	13.5 	12.4 	9.6 

	

16.1 	15.6 	15.1 	14.7 	14.2 	13.6 	13.1 	12.0 	9.3 

	

15.6 	15.1 	14,7 	14.2 	13.7 	13.2 	12.7 	11.6 	9.0 

	

** ****** 15.1 	14,7 	14.3 	13.8 	13.4 	12.9 	12.4 	11.3 	8.7 14.3 	13.9 	13.5 	13.0 	12.5 	12.0 	11.0 	8.5 14.0 	13.5 	13.1 	12.7 	12.2 	11.7 	10.7 	8.3 
12.5 	12.1 	11.7 	11.3 	10.9 	10.5 	9.6 	7.4 

	

******** 	 11.1 	10.7 	10.3 	10.0 	9.6 	8.7 	6.8 

	

3 	9.0 	8.6 	8.3 	7.6 	5.9 8.0 	7.7 	7.4 	6.8 	5.2 ** 	 7.0 	6.8 	6.2 	4.8 

	

** ********* 6.3 	5.7 	4.4 ***************************************** 	5.4 	4.1 

	

******************* *************************************** *************5.0 	3.9 

	

* *************************** ************************************************ ******** 	37 
************* 
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33-9 
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23.9 
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74.0 
52.3 
42.7 
37.0 
33.1 
30.2 
28.0 
26.2 
24.7 
23.4 
22.3 
214 
20.5 
19.8 
19.1 
18.5 
17.9 
17.4 
17.0 
16.5 
16.1 
15.8 
15.4 
15.1 
14.8 
13.5 
12.5 
11.7 
11.0 
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7.6 
7.4 
6.6 
6.0 
5.2 
4.7 
4.3 
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8.7 
8.5 

6. 
6..: 
6 . 7 
5.7 

5. 

4.7 

4.4 

3.7 
3.5 

2. 

(SS 200 	( ole N 	 Time Lc Stirs e 	 - 

GENERAL SOCIAL SURVEY CYCLE 19 (SPL -  

APPROXiMATE VARIANCE TAB: 
POPULATION AGED 15+ OF SASK 	H WA 

NUMERATOR OF 	 ESTIMATED PERCENTA 
PERCENTAGE 
(000) 	0.1% 	1.0% 	2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0, 3.o 	40.07 5u.0 	10Cr., 90,:' 

	

134.4 1.337 131.7 128.2 124.6 120.8 117.0 113.0 108.9 1046 	95.5 

	

95.1 	94.6 	93.1 	90.6 	88.1 	85.4 	82.7 	79.9 	77.0 	74.0 	67.6 

	

77.6 	77.2 	76.0 	74.0 	71.9 	69.8 	67.6 	65.3 	62.9 	60.4 	55.2 

	

67.2 	66.9 	65.8 	64.1 	62.3 	60.4 	58.5 	56.5 	54.5 	52.3 	47.8 

	

60.1 	598 	58.9 	57.3 	55.7 	54.0 	52.3 	50.6 	48.7 	46.8 	42.7 

	

54.9 	54.6 	53.8 	52.3 	50.9 	49.3 	47.8 	46.1 	44.S 	427 	39.0 

	

50.8 	50.6 	49.8 	48.4 	47.1 	45.7 	44.2 	42.7 	41.2 	39.6 	36.1 

	

473 	46.6 	45.3 	44.0 	42.7 	41.4 	40.0 	385 	37.0 	33.8 

	

44.6 	43.9 	42.7 	41.5 	40.3 	39.0 	37.7 	36..3 	34.9 	31.8 

	

42.3 	41.6 	40.5 	39.4 	38.2 	37.0 	35.7 	34.4 	33.1 	30.2 

	

40.3 	39.7 	38.6 	37.6 	36.4 	35.3 	34.1 	32.8 	31.6 	28.8 

	

** ************38.6 	38.0 	37.0 	36.0 	34.9 	33.8 	32.6 	31.4 	30.2 	27.6 

	

37.1 	36.5 	35.5 	34.5 	33.5 	32.5 	31.4 	30.2 	29.0 	26.5 

	

35.7 	35.2 	34.3 	33.3 	32.3 	31.3 	30.2 	29.1 	28.0 	25.5 

	

34.5 	34.0 	33.1 	32.2 	31.2 	30.2 	29.2 	28.1 	27.0 	24.7 

	

** ******************* 	32.9 	32.0 	31.1 	30.2 	29.3 	28.3 	27.2 	26.2 	23.9 

	

* ********************31.9 	31.1 	30.2 	29.3 	28.4 	27.4 	26.4 	25.4 	23.2 

	

**** 	31.0 	30.2 	29.4 	28.5 	27.6 	26.6 	25.7 	24.7 	22.5 

	

*********************30.2 	29.4 	28.6 	27.7 	26.8 	25.9 	25.0 	24.0 	21.9 

	

29.4 	28.7 	27.9 	27.0 	26.2 	25.3 	24.4 	23.4 	23.4 

	

28.7 	28.0 	27.2 	26.4 	25.5 	24.7 	23.8 	22.8 	20.8 

	

*** 	28.1 	27.3 	26.6 	25.8 	24.9 	24.1 	23.2 	22.3 	20.4 

	

27.5 	26.7 	26.0 	25.2 	24.4 	23.6 	22.7 	21.8 	19.9 

	

26.9 	26.2 	25.4 	24.7 	23.9 	23.1 	22.2 	21.4 	19.5 

	

***** 	26.3 	25.6 	24.9 	24.2 	23.4 	22.6 	21.8 	20.9 	191 

	

24.0 	23.4 	22.7 	22.1 	21.4 	20.6 	19.9 	19.1 	17.4 

	

**** 	22.3 	21.7 	21.1 	20.4 	19.8 	19.1 	18.4 	17.7 	16.1 
**************************20.3 	19.7 	19.1 	18.5 	17.9 	17.2 	16.5 	15.1 19.1 	18.6 	18.0 	17.4 	169 	16.2 	15.6 	14.2 * *********************18.1 	17.6 	17.1 	16.5 	16.0 	15.4 	14.8 	13.5 17.3 	16.8 	16.3 	15.8 	15.2 	14.7 	14.1 	12.9 165 	16.1 	15.6 	15.1 	14.6 	14.1 	13.5 	12.3 

159 	15.4 	15.0 	14.5 	14.0 	13.5 	13.0 	118 15.3 	14.9 	144 	140 	13.5 	13.0 	12.5 	11.4 

	

14.4 	14..0 	13..5 	13.1 	12.6 	12.1 	11.0 

	

**********************13.9 	13.5 	13.1 	12.6 	12.2 	11.7 	10.7 

	

13.5 	13.1 	12.7 	12.3 	11.8 	11.4 	10.4 

	

** ******** 13.1 	12.7 	12.3 	11.9 	11.5 	11.0 	10.1 

	

***** 	12.8 	12.4 	12.0 	11.6 	11.2 	10.7 	9.8 

	

************ 	12.5 	12.1 	11.7 	11.3 	10.9 	10.5 	9.6 10.8 	10.5 	10.1 	9.7 	9.4 	8.5 
9.9 	9.6 	9.2 	8.9 	8.5 	7.8 

	

8.0 	7.7 	7.4 	6.8 

	

***************** ***************6.9 	6.6 	6.0 
5.5 
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I 

I 

Timc Lsc Sur 

ELNLRAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 2) 

APPROXIMATE VARIANCE TABLES FOR 
"OPULATIOFd AGED 15+ OF ALBERTA 

ndi\ '\ 

\".'E +AEOR OF 	 ESTIMATED PERCENTAGE 
"I HLNTAGI 

	

000) 	0.1% 	1.0% 2.0% 	5.0% 10.0% 15.0% 20,0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

	

1 	182.4 181.6 180.7 177.9 173.2 168.3 163.3 158.1 152.7 147.2 141.4 129.1 100.0 	57.7 

	

129.0 128.4 127.8 125.8 122.5 119.0 115.4 111.8 108.0 104.1 100.0 	91.3 	70.7 	40.8 

	

* ****** 104.9 104.3 102.7 100.0 	97.2 	94.3 	91.3 	88.2 	85.0 	81.6 	745 	57.7 	33.3 

	

90.8 	90.4 	89.0 	86.6 	84.1 	81.6 	79.0 	76.4 	73.6 	70.7 	64..5 	50.0 	28.9 

	

81.2 	80.8 	79.6 	77.4 	75.3 	73.0 	70.7 	68.3 	65.8 	63.2 	57.7 	44.7 	25.8 

	

74.1 	73.8 	72.6 	70.7 	68.7 	66.7 	64.5 	62.3 	60.1 	57.7 	52.7 	40.8 	23.6 ******* 	68.6 	68.3 	67.2 	65.5 	63.6 	61.7 	59.8 	57.7 	55.6 	53.4 	48.8 	37.8 	21.8 

	

64.2 	63.9 	62.9 	61.2 	59.5 	57.7 	55.9 	54.0 	52.0 	50.0 	45.6 	35.3 	20.4 

	

60.5 	60.2 	59.3 	57.7 	56.1 	54.4 	52.7 	50.9 	49.1 	47.1 	43.0 	33.3 	19.2 

	

H 	******* 	57.4 	57.1 	56.3 	54.8 	53.2 	51.6 	50.0 	48.3 	46.5 	44.7 	40.8 	31.6 	18.3 

	

FE 	 54.8 	54.5 	53.6 	52.2 	50.7 	49.2 	47.7 	46.0 	44.4 	42.6 	38.9 	30.1 	17.4 

	

52.4 	52.2 	51.4 	50.0 	48.6 	47.1 	45.6 	44.1 	42.5 	40.8 	37.3 	28.9 	16.7 

	

* ****** 50.4 	50.1 	49.3 	48.0 	46.7 	45.3 	43.8 	42.4 	40.8 	39.2 	35.8 	27.7 	16.0 

	

* ****** 48.5 	48.3 	47.6 	46.3 	45.0 	43,6 	42.2 	40.8 	39.3 	37.8 	34.5 	26.7 	15.4 ******* 	46.9 	46.7 	45.9 	44.7 	43.5 	42.2 	40.8 	39.4 	38.0 	36.5 	33.3 	25.8 	14.9 

	

45.4 	45.2 	44.5 	43.3 	42.1 	40.8 	39.5 	38.2 	36.8 	35.3 	32.3 	25.0 	14,4 

	

44.1 	43.8 	43.2 	42.0 	40.8 	39.6 	38.3 	37.0 	35.7 	34.3 	31.3 	24.2 	14.0 

	

42.8 	42.6 	41.9 	40.8 	39.7 	38.5 	37.3 	36.0 	34.7 	33.3 	30.4 	23.6 	13.6 
1 	 41.7 	41.5 	40.8 	39.7 	38.6 	37.5 	36.3 	35.0 	33.8 	32.4 	29.6 	22.9 	13.2 

	

40.6 	40.4 	39.8 	38.7 	37.6 	36.5 	35.3 	34.2 	32.9 	31.6 	28.9 	22.4 	12.9 

	

39.6 	39.4 	38.8 	37.8 	36.7 	35.6 	34.5 	33.3 	32.1 	30.9 	28.2 	21.8 	12.6 

	

22 	••" 	38.7 	38.5 	37.9 	36.9 	35.9 	34.8 	33.7 	32.6 	31.4 	30.1 	27.5 	21.3 	12.3 

	

37.9 	37.7 	37.1 	36.1 	35.1 	34.0 	33.0 	31.8 	30.7 	29.5 	26.9 	20.8 	12.0 

	

37.1 	36.9 	36.3 	35.3 	34.4 	33.3 	32.3 	31.2 	30.0 	28.9 	26.3 	20.4 	11.8 

	

36.3 	36.1 	35.6 	34.6 	33.7 	32.7 	31.6 	30.5 	29.4 	28.3 	25.8 	20.0 	11.5 

	

33.0 	32.5 	31.6 	30.7 	29.8 	28.9 	27.9 	26.9 	25.8 	23.6 	18.3 	10.5 

	

30 . 5 	30.1 	29.3 	28.4 	27.6 	26.7 	25.8 	24.9 	23.9 	21.8 	16.9 	9.8 

	

****** 	28.6 	28.1 	27.4 	26.6 	25.8 	25.0 	24.1 	23.3 	22.4 	20.4 	15.8 	9.1 

	

26.9 	26.5 	25.8 	25.1 	24.3 	23.6 	22.8 	21.9 	21.1 	19.2 	14.9 	8.6 

	

25.6 	25.2 	24.5 	23.8 	23.1 	22.4 	21.6 	20.8 	20.0 	18.3 	14.1 	8.2 

	

55 	******* 	 24.0 	23.4 	22.7 	22.0 	21.3 	20.6 	19.8 	19.1 	17.4 	13.5 	7.8 

	

60 	******* 	 23.0 	22.4 	21.7 	21.1 	20.4 	19.7 	19.0 	18.3 	16.7 	12.9 	7.5 

	

65 	************ 	22.1 	21.5 	20.9 	20.3 	19.6 	18.9 	18.3 	17.5 	16.0 	12.4 	7.2 

	

70 	*********************21.3 	20.7 	20.1 	19.5 	18.9 	18.3 	17.6 	16.9 	15.4 	12.0 	6.9 

	

75 	*************** 	20.5 	20.0 	19.4 	18.9 	18.3 	17.6 	17.0 	16.3 	14.9 	11.5 	6.7 

	

80 	 ************* 	19.9 	19.4 	18.8 	18.3 	17.7 	17.1 	16.5 	15.8 	14.4 	11.2 	6.5 

	

85 	*********************19.3 	18.8 	18.3 	17.7 	17.1 	16.6 	16.0 	15.3 	14.0 	10.8 	6.3 

	

90 	************* 	18.8 	18.3 	17.7 	17.2 	16.7 	16.1 	15.5 	14,9 	13.6 	10.5 	6.1 

	

95 	 18.3 	17.8 	17.3 	16.8 	16.2 	15.7 	15.1 	14.5 	13.2 	10.3 	5.9 

	

100 	*********************17.8 	17.3 	16.8 	16.3 	15.8 	15.3 	14.7 	14.1 	12.9 	10.0 	5.8 

	

125 	********* 	 15.9 	15.5 	15.1 	14.6 	14.1 	13.7 	13.2 	12.6 	11.5 	8.9 	5.2 

	

ISO 	 14.1 	13.7 	13.3 	12.9 	12.5 	12.0 	11.5 	10.5 	8.2 	4.7 

	

'00 	************************** 	12.2 	11.9 	11.5 	11.2 	10.8 	10.4 	10.0 	9.1 	7.1 	4.1 

	

250 	****************************11.0 	10,6 	10.3 	10.0 	9.7 	9.3 	8.9 	8.2 	6.3 	3.7 

	

300 	*********** 	 9.7 	9.4 	9.1 	8.8 	8.5 	8.2 	7.5 	5.8 	3.3 

	

350 	********************************* 	9.0 	6.7 	8.4 	8.2 	7.9 	7.6 	6.9 	5.3 	3.1 

	

400 	***************************************** 	8.2 	7.9 	7.6 	7.4 	7,1 	6.5 	5.0 	2.9 

	

450 	******************************************7.7 	7.5 	7.2 	6.9 	6.7 	6.1 	4.7 	2.7 

	

'00 	********************************** 	 7.3 	7.1 	6.8 	6.6 	6.3 	5.8 	4.5 	2.6 

	

7 50 	***************************************** 	 5.6 	5.4 	5.2 	4.7 	3.7 	2.1 

	

1000 	 4,5 	4.1 	3.2 	1.8 

	

500 	 ******************************************************** 	 2.6 	1.5 
1.3 

NULl FOR CORRICT USAGE OF IHESE lABLES REFER TO APPENDIX A 
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10.0k 50.0:1 70.01. 907 

	

130.6 	119.2 	92.3 	53.1 

	

92.3 	84.3 	65.3 	37.7 

	

75.4 	68.8 	53.3 	30.7 

	

65.3 	59.6 	46.2 	26.7 

	

58.4 	53.3 	41.3 	23.7 

	

53.3 	48.7 	37.7 	21.5 

	

49.4 	45.1 	34.9 	201 

	

46.2 	42.1 	32.6 	18.5 

	

43.5 	39.7 	30.8 	175 

	

41.3 	37.7 	29.2 	16.3 

	

39.4 	35.9 	27.8 	16.1 

	

37.7 	34.4 	26.7 	15. 

	

36.2 	33.1 	25.6 	14.7 

	

34.9 	31.9 	24.7 	14.7 

	

33.7 	30.8 	23.8 	13.6 

	

32.6 	29.8 	23.1 	13.3 

	

31.7 	28.9 	22.4 	12.9 

	

30.8 	28.1 	21.8 	12. 

	

30.0 	27.3 	21.2 	12.. 

	

29.2 	26.7 	20.6 	11. 

	

28.5 	26.0 	20.1 	11. 

	

27.8 	25.4 	19.7 	11. 

	

27.2 	24.9 	19.3 	11. 

	

26.7 	24.3 	18.8 	10. 

	

26.1 	23.8 	18.5 	10. 

	

23.8 	21.8 	16.9 	9.: 

	

22.1 	20.1 	15.6 	9.7 

	

20.6 	18.8 	14.6 	S. 

	

19.5 	17.8 	13.8 	7.7 

	

18.5 	16.9 	13.1 	7.7 

	

17.6 	16.1 	3.2.5 	7.7 

	

16.9 	15.4 	11.9 	6.9 

	

16.2 	14.8 	11.5 	6.1 

	

15.6 	14.2 	11.0 	6. 

	

15.1 	13.8 	10.7 	6.7 

	

14.6 	13.3 	10.3 	6,) 

	

14.2 	12.9 	10.0 	5.7 

	

13.8 	12.6 	9.7 	5.1 

	

13.4 	12.2 	9.5 	5.9 

	

13.1 	11.9 	9.2 	5.3 

	

11.7 	10.7 	8.3 	4.5 

	

10.7 	9.7 	7.5 	4: 

	

9.2 	8.4 	6.5 	3.o 

	

8.3 	7.5 	5.8 	34 

	

7.5 	6.9 	5.3 	3.1 

	

7.0 	6.4 	4.9 	2.7 

	

6.5 	6.0 	4.6 	2.7 

	

6.2 	5.6 	4.4 	2.7 

	

5.8 	5.3 	4,1 	2.1 

	

4.8 	4.4 	3.4 	1.9 

	

4.1 	3.8 	2.9 	1.7 

	

3.4 	3.1 	2.4 	1.4 

	

27 	21 	17 1.7 	
1.0 

35 .Q: 

135.9 
96.1 
78.5 
68.0 
60.8 
55.5 
51,4 
48.1 
45.3 
43.0 
41.0 
39.2 
37.7 
36.3 
35.1 
34.0 
33.0 
32.0 
31.2 
30.4 
29.7 
29.0 
28.3 
27.7 
27.2 
24.8 
23.0 
21.5 
20.3 
19.2 
18.3 
17.5 
16.9 
16.2 
15.7 
15.2 
14.7 
14.3 
13.9 
13.6 
12.2 
11.1 
9.6 
8.6 
7.8 
7.3 
6.8 
6.4 
6.1 
5.0 
4,3 
3,5 
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GENERAL SOCIAL SURVEY CYCLE 19 

APPROXIMATE VARIANCE TABLES 
POPULATION AGED 15+ OF PRAIRIE R: 

NUMERATOR OF 	 ESTIMATED PERCENTAGE 
PERCENTAGE 

	

(000) 	0.1% 	1.0% 2.0% 	5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 

	

1 	168.5 167.7 166.9 164.3 159.9 155.4 150.8 146.0 141.0 

	

2 	119.1 118.6 118.0 116.2 113.1 109.9 106.6 103.2 	99.7 

	

3 	97.3 	96.8 	96.3 	94.9 	92.3 	89.7 	87.1 	84.3 	81.4 

	

4 	84.2 	83.9 	83.4 	82.2 	80.0 	77.7 	75.4 	73.0 	70.5 

	

5 	 75.0 	74.6 	73.5 	71.5 	69.5 	67.4 	65.3 	63.1 

	

6 	 68.5 	68.1 	67.1 	65.3 	63.4 	61.6 	59.6 	57.6 

	

7 	 63.4 	63.1 	62.1 	60.4 	58.7 	57.0 	55.2 	53.3 

	

8 	 59.3 	59.0 	58.1 	56.5 	54.9 	53.3 	51.6 	49.9 

	

9 	 55.9 	55.6 	54.8 	53.3 	51.8 	50.3 	48.7 	47.0 

	

10 	 53.0 	52.8 	52.0 	50.6 	49.1 	47.7 	46.2 	44.6 

	

s""" 	50.6 	50.3 	49.5 	48.2 	46.9 	45.5 	44.0 	42.5 

	

12 	"""s 	48.4 	48.2 	47.4 	46.2 	44.9 	43.5 	42.1 	40.7 

	

13 	 46.5 	46.3 	45.6 	44.4 	43.1 	41.8 	40.5 	39.1 

	

14 	 44.8 	44.6 	43.9 	42.7 	41.5 	40.3 	39.0 	37.7 

	

43.3 	43.1 	42.4 	41.3 	40.1 	38.9 	37.7 	36.4 

	

16 	 41.9 	41.7 	41.1 	40.0 	38.9 	37.7 	36.5 	35.3 

	

17 	 40.7 	40.5 	39.9 	38.8 	37.7 	36.6 	35.4 	34.2 

	

18 	 39.5 	39.3 	38.7 	37.7 	36.6 	35.5 	34.4 	33.2 

	

19 	 38.5 	38.3 	37.7 	36.7 	35.7 	34.6 	33.5 	32.4 

	

20 	 37.5 	37.3 	36.7 	35.8 	34.8 	33.7 	32.6 	31.5 

	

21 	 36.6 	36.4 	35.9 	34.9 	33.9 	32.9 	31.9 	30.8 

	

22 	 35.8 	35.6 	35.0 	34.1 	33.1 	32.1 	31.1 	30.1 

	

23 	 35.0 	34.8 	34.3 	33.3 	32.4 	31.4 	30.4 	29.4 

	

24 	 34.2 	34.1 	33.5 	32.6 	31.7 	30.8 	29.8 	28.8 

	

25 	 33.5 	33.4 	32.9 	32.0 	31.1 	30.2 	29.2 	28.2 

	

30 	****** 	30.6 	30.5 	30.0 	29.2 	28.4 	27.5 	26.7 	25.8 

	

35 	 28.4 	28.2 	27.8 	27.0 	26.3 	25.5 	24.7 	23.8 

	

40 	 26.5 	26.4 	26.0 	25.3 	24.6 	23.8 	23.1 	22.3 

	

45 	**************24.9 	24.5 	23.8 	23.2 	22.5 	21.8 	21.0 

	

50 	************* 	23.6 	23.2 	22.6 	22.0 	21.3 	20.6 	19.9 

	

55 	******* 	22.5 	22.2 	21.6 	21.0 	20.3 	19.7 	19.0 

	

60 	**************21.5 	21.2 	20.6 	20.1 	19.5 	18.8 	18.2 

	

65 	************** 	20.7 	20.4 	19.8 	19.3 	18.7 	18.1 	17.5 

	

70 	****** **** 	19.9 	19.6 	19.1 	18.6 	18.0 	17.4 	16.9 

	

75 	**************19.3 	19.0 	18.5 	17.9 	17,4 	16.9 	16.3 

	

80 	 18.7 	18.4 	17.9 	17.4 	16.9 	16.3 	15.8 

	

85 	********* 	18.1 	17.8 	17.3 	16.9 	16.4 	15.8 	15.3 

	

90 	*********************17.3 	16.9 	16.4 	15.9 	15,4 	14.9 

	

95 	 16.9 	16.4 	15.9 	15.5 	15.0 	14.5 

	

100 	*********************16.4 	16.0 	15.5 	15.1 	14.6 	14.1 

	

125 	*********************14.7 	14.3 	13.9 	13.5 	13.1 	12.6 

	

150 	 13.4 	13.1 	12.7 	12.3 	11.9 	11.5 

	

200 	**************** 	11.6 	11.3 	11.0 	10.7 	10.3 	10.0 

	

250 	 ******** 	10.1 	9.8 	9.5 	9.2 	8.9 

	

300 	 ******************* 	9.2 	9.0 	8.7 	8.4 	8.1 

	

350 	****************************8.5 	8.3 	8.1 	7.8 	7.5 

	

400 	****************************8.0 	7.8 	7.5 	7.3 	7.1 

	

450 	 7.3 	7.1 	6.9 	6.6 

	

500 	*********** 	 7.0 	6.7 	6.5 	6.3 

	

750 	 *************** 	s.s 	5.3 	5.2 

	

1000 	 ********************************* *** 	4.6 	4.5 

	

1500 	********************************************************* ************ 

	

2000 	 *********** ******** ******** ************************** 

	

3000 	 ******** ******** *************************************** 
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GENERAL SOCIAL SURVEY CYCLE 19 (SPLIT SAMPLE 2) 

APPROXIMATE VARIANCE TABLES FOR 
0PULATIOM AGED 15+ OF BRITISH COLUMBIA 

OF 	 ESTIMATED PERCENTAGE 
•H'. 'ci 

0.1% 1.0% 2.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

218.5 	217.5 216.4 213.0 207.4 201.5 195.5 189.3 182.9 176.2 169.3 154.6 119.7 69.1 
154.5 	153.8 153.0 150.6 146.6 142.5 138.2 133.8 129.3 124.6 119.7 109.3 84.7 48.9 
126.1 	125.6 124.9 123.0 119.7 116.3 112.9 109.3 105.6 101.7 97.7 89.2 69.1 39.9 

108.7 108.2 106.5 103.7 100.8 97.7 94.6 91.4 88.1 84.7 77.3 59.9 34.6 
97.3 96.8 95.3 92.7 90.1 87.4 84.7 81.8 78.8 757 69.1 53.5 30.9 
88.8 88.3 87.0 84.7 82.3 79.8 77.3 74.7 71.9 69..1 63.1 48.9 28.2 
82.2 81.8 80.5 78.4 76.2 73.9 71.5 69.1 66.6 64.0 58.4 45.2 26.1 

•******76.9 76.5 75.3 73.3 71.2 69.1 66.9 64.7 62.3 59.9 54.6 42.3 24.4 
72.5 77.1 71.0 69.1 67.2 65.7 63.1 61.0 58.7 56.4 51.5 39.9 23.0 68.8 68.4 67.4 65.6 63.7 61.8 59.9 57.8 55.7 53.5 48.9 37.9 21.9 
65.6 65.2 64.2 62.5 60.8 58.9 57.1 55.1 53.1 51.0 46.6 36.1 20.8 

1.' 62.8 62.5 61.5 59.9 58.2 56.4 54.6 52.8 50.9 48.9 44.6 34.6 20.0 
13 60.3 60.0 59.1 57.5 55.9 54.2 52.5 50.7 48.9 47.0 42.9 33.2 19.2 
14 58.1 57.8 56.9 55.4 53.9 52.2 50.6 48.9 47.1 45.2 41.3 32.0 18.5 
15 ****** 	56.2 55.9 55.0 53.5 52.0 50.5 48.9 47.2 45.5 43.7 39.9 30.9 17.8 
16 54.4 54.1 53.3 51.8 50.4 48.9 47.3 45.7 44.1 42.3 38.6 29.9 17.3 
L7 ***** 	52.7 52.5 51.7 50.3 48.9 47.4 45.9 44.4 42.7 41.1 37.5 29.0 16.8 
18 51.3 51.0 50.2 48.9 47.5 46.1 44.6 43.1 41.5 39.9 36.4 28.2 16.3 
L9 49.9 49.6 48.9 47.6 46.2 44.8 43.4 42.0 40.4 38.8 35.5 27.5 15.9 
70 ***** 	48.6 48.4 47.6 46.4 45.1 43.7 42.3 40.9 39.4 37.9 34.6 26.8 15.5 
21 ***** 	47.5 47.2 46.5 45.2 44.0 42.7 41.3 39.9 38.5 36.9 33.7 26.1 15.1 
22 46.4 46.1 45.4 44.2 43.0 41.7 40.4 39.0 37.6 36.1 33.0 25.5 14.7 

*****45.3 45.1 44.4 43.2 42.0 40.8 39.5 38.1 36.7 35.3 32.2 25.0 14.4 
74 44.4 44.2 43.5 42.3 41.1 39.9 38.6 37.3 36.0 34.6 31.5 24.4 14.1 

43.5 43.3 42.6 41.5 40.3 39.1 37.9 36.6 35.2 33.9 30.9 23.9 13.8 
10 39.7 39.5 38.9 37.9 36.8 35.7 34.6 33.4 32.2 30.9 28.2 21.9 12.6 
35 "" 	36.8 36.6 36.0 35.0 34.1 33.0 32.0 30.9 29.8 28.6 26.1 20.2 11.7 
rn ************** 34.2 33.7 32.8 31.9 30.9 29.9 28.9 27.9 26.8 24.4 18.9 10.9 
-IS ************** 32.3 31.8 30.9 30.0 29.1 28.2 27.3 26.3 25.2 23.0 17.8 10.3 
50 .............. 30.6 30.1 29.3 28.5 27.6 26.8 25.9 24.9 23.9 21.9 16.9 9.8 
55 ************** 29.2 28.7 28.0 27.2 26.4 25.5 24.7 23.8 22.8 20.8 16.1 9.3 
30 27.9 27.5 26.8 26.0 25.2 24.4 23.6 22.7 21.9 20.0 153 8.9 
65 ************* 26.8 26.4 25.7 25.0 24.2 23.5 22.7 21.9 21.0 19.2 14.8 8.6 
70 ************** 25.9 25.5 24.8 24.1 23.4 22.6 21.9 21.1 20.2 18.5 14.3 8.3 
75 24.6 23.9 23.3 22.6 21.9 21.1 20.3 19.5 17.8 13.8 8.0 
80 .................... 23.8 23.2 22.5 21.9 21.2 20.4 19.7 18.9 17.3 13.4 7.7 
85 *** 23.1 22.5 21.9 23.2 20.5 19.8 19.1 18.4 16.8 13.0 7.5 
90 ********************* 22.5 21.9 21.2 20.6 20.0 19.3 18.6 17.8 16.3 12.6 7.3 
95 21.9 21.3 20.7 20.1 19.4 18.8 18.1 17.4 15.9 12.3 7.1 

100 ***************** 21.3 20.7 20.2 19.5 18.9 18.3 17.6 16.9 15.5 12.0 6.9 
125 ********************* 19.1 18.5 18.0 17.5 16.9 16.4 15.8 15.1 13.8 10.7 6.2 
150 17.4 16.9 16.5 16.0 15.5 14.9 14.4 13.8 12.6 9.8 5.6 
200 **************************** 14.7 14.2 13.8 13.4 12.9 12.5 12.0 10.9 8.5 4.9 
250 13.1 12.7 12.4 12.0 11.6 11.1 10,7 9.8 7.6 4.4 
300 ******** ***** 12.0 11.6 11.3 10.9 10.6 10.2 9.8 8.9 6.9 4.0 
ISO ......... 11.1 10.8 10.4 10.1 9.8 9.4 9.0 8.3 6.4 3.7 
100 "" 10.1 9.8 9.5 9.1 8.8 8.5 7.7 6.0 3.5 
•150 * *************** * ******* * ********* * 9.5 9.2 8.9 8.6 8.3 8.0 7.3 5.6 3.3 
300 ................................... 9.0 8.7 8.5 8.2 7.9 7.6 6.9 5.4 3.1 
730 ********** 6.9 6.7 6.4 6.2 5.6 4.4 2.5 

1000 ***************************************** 5.8 5.6 5,4 4.9 3.8 2.2 
1300 ""s" ********************************************************************* * 4.0 3.1 1.8 
'1)00 ******************************************************* 2.7 1.5 
11200 ********************************************** ********************** 1.3 
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Social and Aboriginal Statistics Division 
General Social Survey, 2005 
Time Use Questionnaire 
Aee' 15 Years and over 

GSS 19-1 - Control Form 
Confidential when completed. Collected under the authority of the Statistics Act, Revised Statutes of 
Canada, 1985, Chapter Sl9. 
STC/1-IFS-027-75095 

Date / Stamp 

R(ASENOI 

(.\SEID: ######## 

INTERVIEWER: 
Press <F3> for demographic information. 
Press <F8> for call history. 
Press <F 11> for case notes. 
Press 1 to contifluc, 

( onhinue 

(NNO2 1 elephonc Number: ( )- 

INTER VIEWER: Have you made contact? 

I Yes 	(Go to II ROl) 
2 No 

II ROt Telephone Number: ( )- 

Hello, I'm calling from Statistics Canada. My name is... 

INTERVIEWER: Introduce yourself using both your given and last names. 

Press <Enter> to continue. 

StaLis1tc ( an.tda 	lrodtict N. I 21O01 9-(.iPE 
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LP_QOl 	Would you prefer to continue in English or in French? 

INTERVIEWER: Previous response was "fl/I assigned Ian,ii'. 

I English 
2 French 
3 Other 

IC'_ROl 	Hello, my name is .... I'm calling regarding the General Social Survey. This is an 
annual survey that monitors changes in Canadian socictv.IAII information collected in 
this survey will be kept confidential.I 

INTERVIEWER: Press I to continue. 

I 	( olitinue 

MON ROl My supervisor may listen to this call for the purpose of quality control. 

INTERVIEWER: Press <Enter> to continue. 

EVI_ROl Before we continue, I need to ask a few questions about this telephone number. 

INTERVIEWER: Press <Enter> to continue. 

TC_QO 1 	Telephone Number: (###) ###-## 

I would like to make sure I've dialed the right number. Is this (fill phone number)? 

I Yes 
2No 

RIS_QOl 	Is this telephone number for a cellular phone, a regular phone or both? 

INTERVIEWER: Select <ifegular>> if the telephone number is for a regular phone but has 
been forwarded to a cellular phone. If this is the case, make an 
appointment to continue the interview on the regular phone. 

1 Cellular phone 
2 Regular phone 
3 Both 

Statistics (. 'anada Product No. I MO() I -( PR 
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RIS02 	Is this phone number for a private home, a business, an institution or a vacation home? 

I Private home 
2 Business 

Both home and business 
4 Institution 
S Vacation home 
6 Collective dwelling 

RCQO I 
	

Are you a member of this household? 

I Yes 
2No 

RDDF'aIND I Continue 

RS R() I 	The next questions will provide important basic information on the people in your 
household. 

INTERVIEWER: Press <Enter> to continue. 

Roster 	What are the names of all persons who usually live there? 

INTERVIEWER: Begin with adults who have responsibility for the care or support of the 
Iiinily. 
[liter the first name. 
lo delete a name replace the first name with * 
To continue, go to the blank line at the end of roster, enter # in first name, and press <Enter>. 

First Name 	Last Name 
iF:1( 1)  

\IFM(2)  
\1EM(3)  
etc. 

RSQ04 	Are there any other persons who usually live here but are now away at school, in 
hospital, or somewhere else? 

I Yes 	('Return to roster) 
2No 

Statistics Canada - Product No.12M0019-GP1i 
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DMN() I 	Ihe lollo in queshons collect deiiiowapliie iiiI'orinat ion for all household memhers. 
For new household members collect all demographic information. For other household 
members collect any missing demoerapliie ii)lirniaiioii. or update correct C\ ktine 
demographic information as needed. 

Press <Page Down> to go to the Iirst unanswered question, or go to the iiext qLtCStiOfl SCFICs 

once all demographic infbrmation has been collected. 

ANDB_QO I What is (fill member! 's name)'s age? 

Enter a value between () and I 30. 

SEX QOl INTERVIEWER: Enter 'JIll ,nc,nber/ s izw,zcj's sex. 
If necessary. ask: (Is Will ineniherl '. nw,u'/ male or female?) 

I Male 
2 Female 

MSNCQOI What is {fill with Memberl's name) marital status? Is till  311th he or 

INTERVIEWER: Read categories to respondent. 

I married 
2 living om inoii-la 
3 widowed 
4 separated 
5 divorced 
6 single, neN er married 

Statistics Canada - Product No. I 2M0() I 9() ll 
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RNC QOl What is the relationship of (fill: Meinherl to Me,nlwr2, Member! to Me,nber3, etc.}? 

I 	husband (or wife) 
2 Common-law partner 

Father (or mother) 
4 	Son (or daughter) 
S 	Brother (or sister) 
0 	Foster father (or foster mother) 
7 	Foster son (or foster daughter 
S Grandfather (or grandmother) 
9 Grandson (or granddaughter) 
10 In-law 
I I Other related 
12 Unrelated 

I IHND 	INTERVIEWER: This is the end of household, once you press <1>. you will not he able to 
clianee the ro'aer dat a. 

Press 	I - to contin uc. 

I Continue 

SRI ROl 	The survey application will now randomly select a member of your household to 
answer the rest of the survey questions. 

niortunately, I have no control over the selection of household members, in order to ensure 
that the survey is as accurate as possible. the selection of household members is made 
autoniatical I 

SR_QOI 	May I speak with (fill with selected respondent's name/? 

I Yes, speaking to respondent 
2 Yes, respondent available 

No, respondent not available 
4 No, respondent no longer a household member 
S Wrong number 

Statistics ('aitada 	Iroduct No. I 2M001 )-UI'L 
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INT_ROl 	General Social Survey on Time Use. cycle 19 
STC/H FS-027-75095 

We are calling you for a survey on Canadians Time t se. The purpose of this srir eN is 
to study how Canadians spend their time. 

INTER VIEWER: Press <Enter> to continue. 

INT_R02 Survey Authorization Number: STC/HFS-027-75095 

Your answers will be kept strictly confidential and used only for statistical purposes 
While participation is voluntary, your cooperation is important to ensure that the 
information collected in this survey is as accurate arid as comprehiensis C as possible. 

INTERVIEWER: Press <Enter> to continue 

Slulisfles Latiada 	li'uduet  
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Social and Aboriginal Statistics Division 
General Social Surve', 2005 
Time Use Questionnaire 
Ages 15 Years and over 

CSS 19-2 - Questionnaire 
Confidential when completed. Collected under the authority of the Statistics Act, Revised Statutes of 
Canada, 1985. Chapter SI 9. 
STC/I-IFS-027-75095 

Section 1: General Time Use 

Module: General Time Use 

The Ibliowing table associates the import parameter, used throughout the routing of this section, with the 
dala element in the GSS Cycle 19 Production application. 

Import parameter GSS Cycle 19 Description 
Production data 

element 
piHeader pu-leader Contains CaselD and first name of respondent 

	

R c spondents 	entering module: 	All respondents 

	

(dl. I R 110 	1 will start with a few general questions related to time. 

INTER\7IEWER: 	Press <Enter> to continue. 

( ; 	() I I ( ) 	IloNN often do Nou feel rushed? \\ ould  on sax it is: 

INTERVIEWER: 	Include times when being pressed for time was a positive stimulant 
as well as times the respondent llt stress because of the number of 
activities he/she had to do in a day. 

Read categories to respondent. 

even da? 

	

2 	... a few times a week? 

	

3 	... about once a week? 

	

4 	... about once a month? 

	

5 	... less than once a month? 

	

( 	... never 
l)on't know 
Refusal 

taLs(IL- s (anaLt 	Product No. I 2\1O0IO-(iPl 
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GTU_Q 120 Compared to five years ago, do you feel more rushed, about the same or less 
i us lied'? 

1 	M OIL' rushed 
2 	About the same 
3 	Less rushed 

Don't kno 
Re tiisa I 

GTUQ 130 	How often do N ou feel N 0(1 haN e time on N our hands that N ou don't know 's hat 
to do with? Would you say it is: 

INTERVIEWER: Exclude: 
- tilTics \ hell the respondent liooses to do riothino: 
- times when the iespoiideiii had to iii ink tui a te 	lU lutes about 
what to do nc\t. 

Select ne\ el' it the respondent can aI a\ s think ot something to 
do. 

R cad caletoiies Ri resporideti I 

I 	even' day? 
2 	a few times it seek? 
3 	... about once a week'? 
4 	about once a month'? 
5 	less than OflCC a month'? 
6 	,.. never 

Don't kno\ 
F'cIuisa I 

I L_Q 140 	1)o you feel that the daN s are just too short to (10 all the things N ou ant? 

1 	Yes 
2 No 

Don't kno 
Refusal 

Statistics (aiiada - Product No.1 2M00 19-( iPl 
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(irlç)Iso On which main activity would you choose to spend more time if you could? 

	

I 	Time with family and friends (spouse, children, boy-friend - girl-friend) 

	

2 	Relaxation - personal time 

	

. 	Practising sports 

	

4 	Crafts or hobbies 
Outdoor activities 
Reading - writing 
Studies 
Work 

	

9 	Other - Specify 
Don't know 
Refusal 

	

(iTIH (1 SI 	IF (l 1 QI 50 Other - Specit\' TI IFN 	(,o to (1'Tb 0151 
[I SF 	 (/0 /0 111(10/ 11101/lIlt 

	

(TU (,)151 	On which main activity would you choose to spend more time if you could! 

INTERVIEWER: Specify. 

STRING [50] 
Don't know 
Reluisal 

I.nd of module 	/ (iitril Thu 	c / 

Sttiti. (amtda Product No.1 2M00 I 9-6PE 
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Section 2: Time Use Diary 

Module: Time Use Introduction 
The Ibilowing table associates the import parameter. tied iliroiwliout the I -OLItillL,  ol' thk sectiol I. with the 
data clement in the ( iSS Cycle II)  Production applIL'at loll, 

Import parameter GSS Cycle 19 
Production data 

element 

- - 	 Description 

p11-leader piHeader Contains CaselD and first name of respondent 
piSel RespGcnd piSel RcspGcnd Gender of respondent 
piSelRespMarS piSclRespMarS Marital status of respondent 

piNumChild piNumChild Number of respondent's children in the 
household 

piPartnerGcnd piPartnerGend Gender of the respondent s spouse/partner 

Respondents enterin2 module: 	All respondents 

TUl_R I 10 	We need accurate information on the isay people use their time and the best 
way is to complete a diary listing of all of your activities over a 24-hour 
period. We start our diary at 4:00 in the morning because most of the people 
are asleep at that time. 

Let me give you an example. 

INTER\JIEVVIR: 	Press I to continue. 

I 	Continue 
Don't know 
Refusal 

TUI_C 120 	IF ( ( piNumChild >= I ) AND 
(piSclRespGend = Male ) AND 

piSclRespMarS = Commonlas. OR 
piSelRespMarS = Married ) ) ANI) 

piPartnerGend = Male ) ) THEN 	 (o to T( 'I k1201? 
ELSEIF ( ( piNurnChild >= I ) AND 

piSclRcspGcnd = Female ) AND 
((piSelRespMarS = Commonlaw I OR 

piSclRespMarS = Married )) AND 
pi ParinerGend Female ) ) TI JUN 	 Go to 'IL:] I? 120(' 

Statistics Canada - Produci \o I 2\li)OI n- FE 
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I Go to TUIR 130 
Go to TUIR 130 
(;) to TI JR130 

I 	('ontinue 
l)on't know 
Relusal 

(iSS 2005 - Cycle 19 	 Time Use Survey 	 Appendix B 

FLSEIF ( ( piNumChild >= 1) AND 
piSelRcspGend = Male ) AND 
piSclRespMarS = Commonlaw ) OR 

piSclRespMarS = Married ) ) ) THEN 	Go to TUI_RI20C 
FLSEIF ( ( piNumChild >= 1) AND 

piSelRcspGend = Female ) AND 
(ipiSelRespMarS = Common law ) OR 

1 piSelRcspMarS = Married ) ) ) THEN 	Go Ic) TUI_RI20B 
[[SElF ( (piNumChild = 0 ) AND 

piSclRespMarS = Common law ) OR 
piSclRespMarS = Married ) ) ) THEN 	Go to TFJJRI20A 

FL S F 	 (,' 	71 JR / 20/) 

I 	TUI_R120A \esterda' morning I was asleep until 6:00. From 6:00 to 6:15 I got dressed. 
Then from 6:15 until 6:25 1 made breakfast. From 6:25 to 6:35 I ate breakfast 

I
ith niv spouse. 

i\FFRV IEWFR: 	Press < I > to continue. 

I 
I 
I 
I 
I 
I 

ill R 12013 	\esterda' morning I was asleep until 7:15. From 7:15 to 7:30 1 got dressed. 
[hen from 7:30 to 7:45 1 made breakfast. Then I ate breakfast with my spouse 
and children until 8:10. 

NI IR\ ll\\ FR: 	Pie 	I lo continue. 

I 	I 	Continue 	 Go to TUIR 130 
I)on't know 	 Go to ill R 13 0 

I 
	

li.c tusa I 	 (j  it, 7'! / R/20 

I 	[UI RI20C \esterday morning I was asleep until 7:15. From 7:15 to 7:301 got dressed. 
Then from 7:30 to 7:45 I made breakfast. Then I ate breakfast with my spouse 
and children until 8:10. 

I 
I 	Continue 

I )on 't know 
Rct'usa! 

I 
I 

Press <1> to continue. 

Go to TUIR 130 
Go to TUIR 130 
(o to TL '1 R13() 

'atisiics ( uhla(Ia 	Pioducl No. I 21sv10() I 9-EPE 
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TUIRI2OD \esterday morning I was asleep until 8:30. From 8:30 to 8:40 I had a slioer 
and got dressed. Then from 8:40 until 8:55, I made breakfast. 

INTERVIEWER: 	Press <1 to continue. 

	

I 	Continue 
Don't kliu\\ 
Re  ('usa! 

	

II I R 13() 	In this surve, you do not need to report activities of less than 5 nhinutes 
duration unless it in oRes travel or a cliaiige in who you are with. 

Let's begin. 

	

I\ 	I IR\'IEWER: 	lie 	I tO continue. 

	

I 	Continue 
Don't kno\\ 
Refusal  

End of module 	, Tune !e hi/its /ii •iniii ' 
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Module: Time Use Diary 

The following table associates the import parameter, used throughout the routing of this section, with the 
data element iii the (ISS CN dc 19 Product loll application. 

import parameter CSS Cycle 19 Description 
Production data 

element 
pU-leader pu -leader Contains CaselD and first name of respondent 

piDiaryDay piDiaryDay The designated day of the week for which the 
time use diary is collected. 

The TYPI: Tl \1 [TY PL ls tied throuiii II11" document to descrIbe how tile clock tllllc rcpollcs arc 
captured. lithe interviewer enters a value in the range 12:0() to 11:59, then the field will capture an AM 
response. lithe interviewer is required to capture a PM response, then the interviewer enters a value in the 
ranee 12:00 to 11:59 and <p> 

Respondents entering module: 	All respondents 

FUT_D1 10 	Diary episode number 	 1.70 

ftlQ [It) 	I he module "Time Use l)iary - Lpisode" is repeated for each reported aetivit, 
starting at 4:00 a.m. on the designated day. The diary will be completed when the 
total accumulated time reported (TUT_D 120) in the episodes >= 1440 minutes or a 
Illaximum of 70 episodes are collected. 

T( IT_D 120 	Elapsed time of diary 

ltJTDI2O := TtJT Dl 20 f TUT Qi 101l1.EPI D340T 
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Module: Time Use Diary - Episode 
The following table associates the import parameter. ucd throughout the rout iti ol iii I section, with the 
duti deinent n the (55 (cL 0 1 odue ion ippIiciioi). 

Import parameter (SSCycIe 19 
Production data 

element 

Description 	- 

piHeader piHeader Contains CaseID and first name of respondent 
piAuxl aTUT Dl 10 Imports the episode number 

piPrevStopTim aTUT_D 120 Imports the previous episode's stop time 
piPrevStopDay aTUT D130 Imports the previous episode's stop day 
piPrevCertify aTUT_D 140 Certifies that the last episode has the correct 

information 
piPrevMinStop aTUT DI50 Imports the previous episode's elapsed time 
piElapsedTime TUT_D 120 Imports the elapsed time of diary at the end of 

the previous episode 
piDiaryDay piDiaryDay The designated day of the week for which the 

time use diary is collected. 

EPI_D 100 	Diary episode number 	 I To 

EPI_DI00 := p.\U\l 

EPIC 100 	IF EPI 13100 = I THI\ 	 ( to EII OJ) 1/) 
ELSE 	 (;o to El'! 0100 (2) 

I P I0100  1) 	On A  pil)iarvl)av. at 4:00 .\\1, NNhat were ou doing? 

Statistics Canada Produci  
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llI 	()100 (2) And then, what did you do? 

l\TFRVIFWFR: 	Ii respondent is involved in two concurrent activities, 
ask respondent to identify the most important activity. 

Iart time for this activity: AA ctStartTjme  

llapsed time before this activity: ApiEl apsedTime  

EP1D /10 
I Work for pay at main job 011 
2 Travel to/from work 090 
3 Meal preparation (exclude baking) 101 
4 Travel for goods and services 390 
5 Night sleepi'essential sleep 450 
6 Meals/snacks/coffee at home 430 
7 Respondent's personal grooming (washing, dressing) 400 

Watching TV (regular scheduled programming) 911 

	

1) 	Other activity code 
l)on't know 
leI'usa1 

	

1 - 1 1 1 Cl tO 	IF [P1 ()l00 - Other acti iv code i1l[N 	(/0 lo EPI OII() 
[I SF 	 (Jo /0 El'! /)J() 

	

14 1)1 (,) I 10 	( ):\(Q II)) 	And then. ' hat did you do? 

INTFR'v'IFWER: 	Press <Insert> to activate the time use activity classification table. 

j'i 	
.nJ 	3" Activiti ,  code description 	 EP! 1)110 

)i icr persona I care 
1 Night sleep/essential sleep 450 
2 Naps/lying down 460 
3 Relaxing, thinking, resting, smoking 470 
4 Washing, dressing 400 
5 Personal medical care at home 410 
6 Private prayer, meditation and other informal spiritual 411 

activities 
7 Religious services/prayer/bible reading 640 

Other personal care or private activities (e.g. 480 
washroom activities, sex) 

9 Tra Cl to from personal care acti \ Mes 492 

Siaiies ('ariada Product No. I 2M00 I 9-GPE 
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Is! nd 3rd 	Activity code description EPI_DI JO 

2 Meals 
2 I Meals/snacks/coffee at tome onclude take-out eaten at 430 

home) 
2 2 Meals at restaurant 44)) 
2 3 Meals/snacks at work 0() 
2 4 Coffee/other breaks at work 070 
2 5 Meals/snacks/coffee at place of volunteer work 66 I 
2 6 Meals/snacks/coffee at school 54() 
2 7 Meals/snacks/coffee at religious service 642 
2 8 Meals/snacks/coffee at an institutional residence 74 

(excluding restaurants) 
2 9 Other meals/snacks/col'kc (c.2. at cot(auic. park. picnic. 431 

hotel) 
2 10 Travel to/from restaurant 491 

3 Education activities 
3 I Full-time classes 500 
3 2 Other classes (part-time) 5 II 
3 3 Credit courses on television 5 12 
3 4 Special lectures (occasional outside regular work or 520 

school) 
3 5 1-lomework (course, career, self-development) 530 

3 6 1_cisure and special interest classes 560 
3 7 Meals/snacks/coffee at school 54() 

3 8 Breaks/waiting for class 550 
3 9 Travel related to/from school education activities 590 
3 10 Other education related actt 	ittes (ee. xcliool 

assembly) - Spccil\ 

4 Paid work activities 
4 1 Work for pay at maui j o b (II 	I 
4 2 Work for pay at other job(s) 01 2 
4 3 Idle time before/after work hours 06() 
4 4 Waiting/delays at work during work hours 040 
4 5 Overtime work 021 

4 6 Unpaid work in a family business or farm 023 
4 7 Looking for work 022 
4 8 Professional, union, general meetings 600 
4 9 Meals/snack at work 05() 
4 10 Coffee/other breaks 070 
4 11 I-lobbies done for sale or exchange 832 

4 12 Domestic home crafts done for sale or exchange 842 
4 13 Other work activities OS() 
4 14 Travel during work 031) 
4 1 r, Tra ci to irom paid work 090 

Statistics Canada Product No. I 2M041 I 9( iPI. 
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1" 2" r,/ .lcti'itr code descripliun 1PID1I0 

5 ('arc to ( liildrcn and Adults 
S I Care to household children 
S I I Child care (infant to 4 years old) 200 
5 1 2 Putting the children to bed 211 
5 1 3 Getting children ready for school 212 
5 1 4 Personal care for children of the household 213 
5 1 5 Helping, teaching. reprimanding 220 
5 1 6 Reading to, talking/conversation with children 230 
5 1 7 Play with children 240 
5 1 8 Medical care - household children 250 
5 1 9 Unpaid babysitting - household children 260 
5 1 10 Help and other care - household children - Specify 281 
5 1 Ii Travel to/from care for household children 291 

5 2 Care to household adults 
5 2 1 Personal care - household adults 271 
5 2 2 Medical care - household adults 272 
5 2 3 Help and other care - household adults - Specify 282 
5 2 4 Correspondence assistance (letters, bills, forms) 282 
5 2 5 Travel to/from care for household adults 292 

5 3 Care to non-household children or adults 
5 3 1 Housework or cooking assistance 671 
5 3 2 house maintenance or repair assistance 672 
5 3 3 Unpaid babysitting 673 
5 3 4 ('arc for disabled or ill person 675 
5 3 5 Correspondence assistance (letters, bills, forms) 676 
5 3 6 Transporting assistance to someone other than a 674 

household member 
5 3 7 Unpaid help for a business or farm 677 
5 3 8 Other unpaid work/help 	Specify 678 
5 9 [ravel to troni CIVIC Ui \ oluntarv aetivIt\ 691 

6 Leisuic activities ( acti\ c and 	i11Ve I 
6 1 Passive leisure activities (reading, music, T.V., videos) 
6 1 1 Watching scheduled T.V. programming 911 
6 1 2 Watching recorded programming/time-shitied viewing 912 
6 1 3 Watching rented or purchased movie 913 

I 4 Other television viewing (video recorded home 914 
movies) - Specify 

6 I 5 Reading newspapers 940 
6 I 6 Reading books 931 
6 I 7 Reading magazines 932 
6 I 8 Reading the Bible and other religious texts 640 
6 I 9 Rcadinc personal mail (including livers and 961 
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lInk 	C 	ur\ c' .\pcndix 13 

1 2's" 3"' Activity code description EP!_ 1)1 / 0 
advertisements) 

6 1 10 Listening to the radio 900 
6 I 11 Listening to CD's, tapes, records 920 
6 1 12 Talking, conversation with household member only 950 

(face to face) 
6 1 13 Talking on the phone (excluding work) 951 
6 1 14 Writing/typing letters, sending greeting cards (not 962 

including use ole-mail) 
6 I 1 5 Playing video games 862 
6 1 16 Travel for media and communication activities 990 
6 1 17 Other media or communication - Specif 

6 2 Walking, participating in sports, physical cxcrcsc or 
outdoor activity 

6 2 I Coaching sports competitively or leisurely (unpaid) 800 
6 2 2 Football, basketball, baseball, volleyball, hockey, 801 

soccer, field hockey 
6 2 3 Tennis, squash, racquetball, paddle ball 802 
6 2 4 Golf, miniature golf 80 
6 2 5 Swimming, water skiing 804 
6 2 6 Walking, hiking, jogging, running 82 I 
6 2 7 Bicycling 822 
6 2 8 Exercises, yoga, weight lifting 807 
6 2 9 Skiing, ice skating, sledding, curling, snowboarding 805 
6 2 10 Bowling, pool/billiards, ping-pong, pinball $06 
6 2 11 Judo, boxing, wrestling, fencing 808 
6 2 12 Rowing, canoeing, kayaking, wind surfing, sailing 809 

(competitive) 
6 2 13 Other sports (frisbee, catch, track & field, roller 810 

skating, skateboarding) 
6 2 14 Hunting(asa sport) 811 
6 2 15 Fishing(asa sport) 812 
6 2 16 Boating (motorboats or rowboats) 8 I S 
6 2 17 Camping 811 
6 2 18 Horseback riding, rodeo, jumping, dressage 81 S 
6 2 19 Other outdoor activities/excursions (picnic, car rally, 8 1 6 

bird watching) 
6 2 20 Travel to/from coaching activity 892 
6 2 21 Travel to/from participatinn iii iictk e sport otildooi 891 

activities 

6 3 [lobbies, crafts, games or other leisure actill iy 
6 3 1 Hobbies done mainly for pleasure (painting, sketching, 83 1 

photography) 
6 3 2 Hobbies done for sale or exchange of items 832 
6 3 3 1 Ionic cralls done mainI 	br pleasure (sewing. 841 
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1" 2'" 3" Activity code description EPI_DI 10 

I needlework) 
6 3 4 I lome crafts done for sale or exchange of items 842 
6 3 5 Games, cards, puzzles 861 
6 3 6 Playing video games 862 I n 3 7 Singing or playing music, drama, dance 850 
6 3 8 Playing computer games 862 
(i 3 9 Computer - surfing the net (as a leisure activity) 864 I 6 3 tO Computer - E-mail use 865 
6 3 II Computer - Chat groups 866 

I 
6 
6 

3 
3 

12 
13 

Computer - Other Internet communication 
Computer - general use (as a leisure activity) 

867 
863 

6 3 14 Pleasure drives (as the driver) 871 
6 3 15 Pleasure drives (as a passenger in a car) 872 

I 6 3 16 Other pleasure drives (e.g. on a tour bus) 873 
6 3 17 Other leisure activity - Specify 880 
6 3 18 Travel to/from hobbies or for the sale of crafts 893 
6 3 19 I ra\ ci to I roiii other leisure act i 	it es 

6 4 :\ltendu1-,  e 	cuts or visitin 	ites (sports. concerN. 
theatre, museums, etc.) I 6 4 I Professional sports events 701 

6 4 2 Amateur sports events 702 

I 6 
6 

4 
4 

3 
4 

Pop music concerts 
Fairs, circuses, parades, amusement park, ice follies 

711 
712 

6 4 5 Zoos, botanical gardens, planetarium, observatory 713 
6 4 6 Movies/films at a theatre/cinema, art films, drive-in 720 I movies 
6 4 7 Classical music concerts, opera, ballet, theatre 730 
6 4 8 Museums (excluding art museums) 741 

I 6 4 9 Art galleries (art exhibition) 742 
o 4 10 1-leritage sites (archaeological sites) 743 
o 4 11 Casino, bingo, arcade 770 

I 0 4 12 Travel to/from attending sports, movies or other 791 
entertainment events or visit sites 

7 Computer use I 7 1 Reading letters (do not include E-mail) 961 
7 2 Writing, typing letters (do not include E-mail) 962 

I 7 
7 

3 
4 

Playing computer games 
Surfing the net 

862 
864 

7 5 Using E-mail (writing and reading e-mail) 865 
7 6 Participating in chat groups 866 I 7 7 Participating in other Internet communication 867 
7 8 Organizing/planning activities, household finances, 181 

etc. 

I '  Work br pay at main joh (II 
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ft rd 3rd Activity code description EPI_D / /0 
7 10 Work for pay at other job(s) 012 
7 11 Overtime work 02 I 
7 12 Unpaid work in a family business or farin 023 
7 13 Looking for work 022 
7 14 Professional, union, general meetings 600 
7 15 Full-time classes 500 
7 16 Other classes (part-time) S I 	I 
7 17 Credit courses on television 512 
7 18 Special lectures (occasional outside regular work or 52() 

school) 
7 19 1-lomework (course, career, self-development) 530 
7 20 Reading newspapers 94() 
7 21 Computer - general use (excluding games and surfing 863 

the Net) 
7 22 Other computer use - Specil'v 

8 Socia1izint 
8 1 Restaurant iiicak 440 
8 2 Socializing at a private residence (no meal) 751 
8 3 Socializing at a private residence (with meal) 752 
8 4 Socializing at bars, clubs 761) 
8 5 Casino, bingo, arcade 770 
8 6 Socializing at an institutional residence (e.g. hospitals) 754 
8 7 Other socializing (e.g. at malls) - Specify 753 
8 8 Other social gatherings (e.g. weddings, wakes) - 7(i 

Specify 
8 9 Travel to/from restaurant 491 
8 10 Travel to/from socilizing at private residences 492 
8 11 Travel to horn oilier 	ciliiw (10 fttr. 111)11ak. 

weddin 

9 Unpaid work activities i, household and voluntccr 
9 I Unpaid work activities for household 
9 1 1 Meal preparation  
9 1 2 Baking, preserving food, home brewing, etc. 102 
9 1 3 Food (or meal) cleanup I 
9 1 4 Laundry, ironing, folding laundry 140 
9 1 5 Mending clothes, shoe care 151 
9 1 6 Dressmaking, sewing (for self or household member) 152 
9 1 7 lndoorcicaning 121) 
9 1 8 Unpacking groceries I 	4 
9 1 9 Care of house plants I 73 
9 1 tO Household management (organizing/planning 181 

activities, paying bills. etc.) 
9 1 II Packing and unpacking for a move of the household I 	6 
9 I I 2 ( )thcr doniestic household \\ ork  - Speci iv I 
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I" 2" 3"' Activity code description EPI_ DI 1(1 
() 1 13 Outdoor cleaning (garbage, snow removal, garage) 130 
C) 1 14 Gardening/grounds maintenance 171 
) 1 15 Interior maintenance and repair 161 

() 1 16 Exterior maintenance and repair of home 162 
) 1 17 Other home improvements 164 

C) 1 18 Vehicle maintenance 163 
C) 1 19 Pet care (walking, grooming, feeding) 172 
C) 1 20 Stacking and cutting flrcwood 182 
C) 1 21 Packing and unpacking luggage and/or car 185 
1) 1  22 Travel to/from unpaid domestic work 190 

C)  Unpaid work activities for other household(s) 
C)  2 1 Housework or cooking assistance 671 
) 2 2 House maintenance or repair assistance 672 

C) 2 3 Unpaid babysitting 673 
) 2 4 Care for disabled or ill person 675 

C) 2 5 Correspondence assistance (letters, bills, forms) 676 
C) 2 6 Transporting assistance to someone other than a 674 

household member 
Q 2 7 Unpaid help for a business or farm 677 
') 2 8 Other unpaid work/help - Specify 678 
C) 2 1) I ra 	Cl to fton 	ci 	ic or \uIuiliar\ 	ucti\ itv 691 

) 3 Volunicer act I \ ii ic 
C)  3 I Protssional, union, general meetings 600 
1)  3 2 Political, civic activity (e.g. voting, jury duty, city 610 

council, donating blood) 
) 3 3 Child, youth, family organizations (e.g. scout leader, 620 

school volunteer) 
C) 3 4 Coaching (competitive sports or leisure sports - 800 

unpaid) 
) 3 5 Religious meetings, organizations (e.g. choir practice, 630 

church socials) 
') 3 6 Religious services/prayer/Bible reading 640 
C)  3 7 Meals/snacks/coffee at religious services 642 
') 3 8 Fraternal and social organizations (e.g. Lions' Club) 651 
C) 3 9 Support groups (e.g. Al-Alon, AA, Weight Watchers) 652 
C)  3 10 Volunteer organizational work (e.g. fund raising, 660 

meetings) 
C) 3 11 Meals/snacks/coffee at place of volunteer work 661 
C)  3 12 Other civic, voluntary or religious activity - Specify 680 
C) 3 13 Housework or cooking assistance 671 
C) 3 14 House maintenance or repair assistance 672 
9 3 15 Unpaid babysitting 673 
C) 3 16 Care for disabled or ill person 675 
C) 3 17 Correspondence assistance (letters, bills. lonus) 676 
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2 3rd Activity code description EPI_DI 10 
9 3 18 Unpaid help for a business or farm 677 
9 3 19 Transporting assistance to someone other than a 674 

household member 
9 3 20 Travel to/from civic or voluntary activity 691 
9 3 21 Travel to/from religious services 692 
9 3 22 Other unpaid work/help - Specify 67 
9 3 23 Travel to/from coac11In! 	icti\ i1c 

JO Shopping activities 
10 1 Grocery store, markci, convenience store 301 
10 2 Everyday goods and products (clothing, gas, gifts) 302 
10 3 Durable goods (house, apartment, car, large 310 

appliances) 
10 4 Take out food 303 
10 5 Automobile maintenance and repair (car wash, oil 361 

change, tire rotation) 
10 6 Other repair and cleaiiin 	er\ IcL' 	(dl -\ cleaner. iv. 362 

repair, furnace) 
10 7 Personal care scr 	ices (barbels. beauticIans) 320 
10 8 Financial services (banking, insurance, loans, taxes, 331 

financial consulting) 
10 9 Government services (post office, police. dri\ er 332 

license, library, El, welfare) 
10 10 Adult medical and dental care, includimi ha\ 111 340 

prescriptions tilled 
10 II Other professional services (lawyer, decorator, 350 

photographer, etc.) 
10 12 Renting a video 304 
10 13 Waiting for purchases or services 370 
10 14 Other shopping and services (garage sale, run errand) - 310 

Specify 
10 15 Travel to/from shopping or obtaining services 300 

II Travel related activitic 
II I Travel to/from paid \,il 
11 2 Travel during work 030 
11 3 Travel to/from unpaid domestic work (e.g. travel to 190 

laundromat, to the dump) 
11 4 Travel to/from activities rclaed to child care 201 

(appointment, event, school I 
Il 5 Travel to/from activities related to adult care - 202 

household member (appointment, event) 
11 6 Transporting assistance to someone other than a 674 

household member 
II 7 Travel to/from shopping or obtaining services 300 
1 	I 8 Iravel to horn restaurant 40 I 

SEatistic (anada 	Product \u. I 21O() I 0-( IN 
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p 	2"d 
3rd 	Activity code description EPJ_D 110 

I i I 	9 Travel to/from personal care activities 492 
ii 	10 Travel to/from education activities 590 
ii 	II Travel to/from civic or voluntaiy activity 691 

I 	12 Travel to/from religious services 692 I i 
11 	13 Travel to/from private residences for socializing 492 
11 	14 Travel to/from other socializing (to bars, hospitals, 793 

weddings) I I 	I 	5 i Travel to/from attend sports, movies or other 791 
entertainment events or visit sites 

I i 

	

I 	16 

	

ii 	17 
Travel to/from coaching activities 
Travel to/from participating in active sports/outdoor 

892 
891 

activities 
I 	I 	is Pleasure drives (as the driver) 871 Ii I 	19 Pleasure drives (as a passenger in a car) 872 
i I 	20 Other pleasure drives (e.g. on a tour bus) 873 
ii 	21 Travel to/from hobbies and sale or exchange of crafts 893 

I i I 	22 Travel to/from other leisure activities 894 
i 1 	23 Travel to/from other passive leisure activities (e.g. pick 990 

up CD at friends) 
II 	24 Travel to from undetermined purpose - Speciiv 005 

I [Pt (.)l iO 	()'\('(.)i II 

I 
I 
I 
I 
I 

IF (IFI Dl 10 	5() 3.10: ) OR 
ftPI Dl 10=281 15.1.10 ) OR 
EN Dl 10=282 5.2.3} ) OR 
EPIDIIO=678 5.3.81 ) OR 

(EPI Dl 10-914 6I41 )OR 
([P1 Dl 10 = 980 16.1.17 1f  ) OR 
(EPI_D110 = 880 16.3.17 )OR 
EPI Dl 10=995 7.22 )OR 

(EPIDIIO=753 8.7) )OR 
([PI_DIl0=780 	) OR 
(I PI_Dl 10= 183 19.1.12})OR 
(I PI_DI 10=678 9.2.8 If OR 
(FPIDII0=680 9.3.12 ) OR 
(I P1 DllO=678 9.3.22} )OR 
(I PI_Di 10=380 10.14 )OR 
(FPID11O=995 1I1.24 ) Go to OA CQ / II 

(ii) to El'! D330 

I 
I 
I 
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(I I II 	And t1ri. 	hat did \'ou do.' 

INT[RVI[WIR: 	SpCC1lv. 

STRING [O 
Don't kIlo\\ 

Re  Iii 'a I 

EPID33() 	\\/hen did you start. 1 	 TIM ETY P1 

IF EPI_D 100 = 1 THEN 
	

EPID33O : (4,0.0) 
I1.'I1F [P1 1) lOt 
	

[1I I ) 	t) 	plPi'e\ 'l)p liin 

EPI_Q339 	How long did you spend on this acti%ity? 

INTERVIEWER: 	Press <1> to enter duration (lioi.ir. iinnute 

Press <2> to enter the end time of the activity. 

	

1 	Enter duration (hours. minutes) 	Go to EP! 034011 

	

2 	Enter the end time ot the aetl\ il 
NODK. NORF 

EPIQ340E When did this end? 

TIMETYPE 	 Go lo EPIL)$4H 
Don't know 	 Go to EPID3-/Q 
Refusal 	 Go in EPI fl$4() 

	

[PlQ.40l I 	I-10 lonu did you spend on this act \ it\ 

INTERVI[W[R 	[nier the number of hours that were spent on the aeti tv. 

0..24 
N(I)I)K, NORF 

Statistics (anada Product No. 1 2M0() I 9-( PI 
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FTIQi4OM 1-low long did you spend on this activity? 

	

INTERVIEWER: 	Enter the number of minutes that were spent on the activity. 

0.24 
N( H )K. N( )R F: 

ITI I ).4() 	\Vlicn did this end.' 	 TIMETYPE 

IF [P1 p339 = I THEN 	 EPI D340:= EPID33O + 
(EPI_Q340H, EPI Q340M, 0) 

I [SElF EPI Q339 = 2 ThEN 	EPID340 := EPIQ340E 

EPI('340 	IF EP1Q339 Enter duration (hours. minutes) 	Go to EPIE34O 
ELSE 	 (jo to EPI0$40B 

FPIfl4() 	So, this activity ended at AEPI_D340? 

I 	Yes 
2 No 

Don't know 
Refusal 

CHECK (2.1) EPJE34O = Yes 
An invalid answer has been selected. Please return and correct. 

[Pl[)34013 	1 he day on which the activity bewns. 	I .2 

IF EPI_D 100 = I THEN 	 EPID34OB := 1 

	

[SE 	 EPI D340B := piPrcvStopDav 

Sialist c (anad 	Froduct No.1 2M00 I 9-(iPI: 
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ITI [)340[ 	I 11L (1i\ ifl \\hlCil  the Cti\ it\ CIid. 	1.2 

IF 	lII L)340I 	I ) AND 	hII 1)3401 : 
( EP! D340 	LPIQ33O ) ) 1IIF\ 

ELSEIF((EP1_D340B= I AND 	l.II 1)3401' 	2 
(EPI_D340 < EPI_Q330) ) THEN 

ELSFAF ( ( Eli D340B 2 ) AND 	FIJI 1)3401:  2 
(EPI D340 - EPI Q330 ) ) Ti IF\ 

EPID340T 	Amount ol time spent on the acll\ 1k 

(minutes) 
IF ( ( ( EPI D340B = 1) ANt) 
(EPID340 >= EPI_Q330) ) OR 
((EPID34OB = 2 ) AND 
(EPI_D340 >= EPI_Q330) 
THEN 

IF ( ( EPI D340.HOUR .' LPlD3401 
EPIQ330.HOUR ) AND (((EPID34O.I1OIJR - 
(EPID34O.MINUTE> EPI_Q330.HOUR )* 60 
EPIQ330.MINUTE ) ) THEN (EPID34O.MINUTE - 

EPIQ330.MINUTE)) 

ELSEIF EPID34OT :=( (EPI 	h)340 . IR)LR 
EPID34O.I-IOUR > - 1:1)1 	Q3i{),I IO 	R 	)* (4) 

EPI_Q330,HOUR ) AND 
(EPID34O.MINUTE = 
EPIQ330.MINUTE ) ) Ti I[N 

ELSEIF 1:I'I 	1)3401' 
EPID34O.HOUR> ( ( ( ( EPI 	D340.1 101k - 

EPIQ330.I-IOUR ) AND EPIQ33O.HOUR ) - 1 )i  60) 
(EPID34O.MINUTE < (60 - EPI Q330.MINIJTE) 
EPIQ330.MINUTE ) ) THEN EPI D340.MINUTI: 

ELSEIF ( ( EPI D340.1-IOt R 
= EPI Q330.HOUR ) AND 
(EPI_D340.MINUTE = 
FP1Q330.MINUTF ) ) li FIN [P1  

Statistics Canada Prtduct No. I 2M0() I 9-( P1. 
108 

I 



I 
GSS 2005 	Cycle 19 	 Time [se Survey 	 Appendix B 

1PID3401, 	Aiiiount of time spent on the activity 

I ( uiiitc) 
I [[SElF ( ( EPID340.HOUR EPID340T := ( EPI_D340.MINUTE 

1P1Q330.HOUR ) AND - EPIQ330.MINUTE) 
• ( [P1D340.MINUTE> 
I IP!Q330.MINUTE ) ) THEN 

ELSEIF 	[Pt D340B = 1) AND 
[P1 1)340 < EPI Q330 ) ) THEN 

IF ( EPI D340.MINUTE> EPID34OT := I [Pt Q33ft\IJNLTF)ThEN ((((24- EPI Q330.HOUR ) + 
[Pt D340.I-JOUR ) ) * 60 ) + 
EPI_D340.MINUTE - 

I 
11.SIIF 	[Pt 	1)340.MINI.J1 E EPID34OT 

I -  1P1Q330.MINUTE) (((24 - EPI_Q330.HOUR) + 
ThEN (EPID340.HOUR ) ) * 60) 

I 	[[SElF ( EPID34O.MINUTE EPID340T := 
1P1Q330.MINUTE) 	((((24 - EPI Q330.HOUR ) + 

Till N 	 ( EPI D340.HOUR ) - I) * 60) 

I 	 (60 - EPI Q330.MINUTE ) + 
EPID340.MINUTE) 

I 
I 
I 
I 
I 
I 
I 
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201 l:S 	('vele 1 1 ) 	 1111C 	SC 'ir' C 

I'F'l 	()S() NN here 	crc you? / \\ere  N ou still: 

INTER VIEWIR: 	'\cecpl ouR one ans\ver. 

I Respondent's home 
2 Work place 
3 Someone else's liouuue 
4 Rcstaurantlbar 
5 Place of worship 
6 Grocery store 
7 Other store Mall 
8 School 
9 Outdoors ZI\VLIV from 	1011k' 

10 Library 
I 	I Other place 

12 Car (driver) 
13 Car (passenger) 
14 Walk 
15 Bus (includes street cars or other public transit 
16 Subway/Train (includcs commuter trains) 
17 Bicycle 
18 BoatJFcrn' 
19 Taxi/Limousine Ser ice 
20 Airplane 
21 Other 

I )on't kno 
Rckis:ll  

l'Pl(550\ 	lF( 	1/P1D1IU 	--01 I 	.\\1) 	[Pt 	1)10 	1)2, 	} 
OR 
EPIDI1O=040)OR 
EPIDI 10 = 060 ) OR 
EPIDI 10 = 080 ) OR 
EPID1IO=050)OR 
EPIDIIO=070)OR 
EPID1 10 >= 101 ) AND 	IPI 1)110 	- 	152 	) 	) (R 

EPID1IO= 163 )OR 
EPI_Dl 10 = 172 ) OR 
EPID1 10 >= 181 ) AND 	EPI DI 10 	184)) OR 
EPIDI 10 >= 200 ) AND  ( EPI_DI 10 <= 282) ) OR 
ENDI 10 >= 301 ) AND  ( EPI Dl 10 <= 332) ) OR 
EPIDI 10 >= 350) AND ( EPI DI 10 <= 380)) OR 
[P1 	DI 10 	'-4(0) )ANI)( [Pt 1)110 	411 	) 	OR 

l:iuuslues I ':mnad:m 	PrtIIIIL'l \o. I 2\1()() I t)_( IN 
1 10 
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I 

(EPIDI 10 >= 450) AND ( EPI_DI 10 <= 480) )OR 
EPIDI10 >= 500) AND ( EPI DI 10 <= 530) )OR 

EPI DI 10= 540 ) OR 
EPIDIIO=550)OR 

l(EPI_DII0>=560)AND(EPlDlI0<=580))OR  EPIDI 10 >= 600 ) AND ( EPI DI 10 <= 640 ) ) OR 
EPI DI 10=661 )OR 

ii EPI_DI 10 >= 651 ) AND  ( EPI 
I EPI DI 10 >- 671 ) AND ( EPI 

DI 10 <= 660) ) OR 
DI 10 <= 673 ) ) OR 

EPI_DI 10 >= 675 ) AND  ( EPI_DI 10 <= 680) ) OR 
[P1 Dl 10= 780 ) OR 

EPI_DI 10 >= 800 ) AND  ( EPI DI 10 <= 816 ) ) OR 
EPIDI 10 >= 822) AND 	EPI_DI 10 <= 864 ))OR 

[P1 DI10= 880 ) OR 
EPIDI 10 >= 900) AND ( EPI DI 10 <= 980))) 

ThEN Go to SIGNAL (2.1) 

I 
	

11SF 	 (JH I 1/V ( 3()l 

S1GINAL 	( EPIQ35() - home) OR ( [Ph Q350 —\\orkl'lacc ) OR 
12.1) 	( EPI Q350 = OihcrsHomc ) OR  ( EPI Q350 = Restaurant ) OR 

EPI_Q350 = Place Worship ) OR (EPI_Q350 = GroceryStore ) OR 
(EPIQ35O = OtherStore ) OR  ( EPI Q350 = School ) OR 
(EPIQ35O = Outdoors ) OR  ( EPIQ350 = Institution ) OR 

EPIQ350 - OtherPlace ) OR ( EPI Q350 = REFUSAL)) 

A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

[P1 ('35013 	IF ( ( EPI DI 10 = 161 ) OR ( EPI_DI 10 = 162 ) OR 
EPIDI 10164 ) OR ( [P1 Dl 10 = 171 ) OR 
[P11)1 II) 173 ) OR [1 1 1 Dl 10=430) )THEN 	Go to SIGNAL (2.2) 

ILSE Go i' El)! C''Li(' 

I 
I 
I 
I 
I Statistic (aTmdL Product No.1 2M0() I 	Ik 
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SiGN AL 	(EPlQ35() home) OR (EPI Q 3 5 0 - REF 	I )) 
(2.2) 

A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

Fill 	IF F1I 1)! 10 440 THEN 
"sr 

(,TH to .SI(, ViZ. (2 $ 
(,H /1) EfIC$50I) 

SI(INAI. 	( [PIQ30 Restaurant I OR ( LPIQ35() REFUSAL) 
(2.3) 

A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

1tl(401) 	If ( ( 1FI 1)110 	40 	OR ( ( I1i 1)110 	'0! ) ANd) 
(EPIDI JO <— 743 ) ) OR 
(EPIDI 10 = 760 ) OR ( EPI DI 10 = 770 ) OR 

EPIDI 10 = 821 ) ) THEN 	 (Jo to SIGA1L 2 -/ 

ELSE 	 Go to EPIC35(IL 

SIGNAL 	( EPI_Q350 - PlaceWorship ) OR  ( EPI_Q350 - OtherStore ) OR 
(2.4) 	(EPIQ35O = School ) OR ( EPI Q350 = Outdoors ) OR 

EPIQ350 = Institution ) OR  ( EPI Q350 = OtherPlace ) OR 
(EPIQ35O = REFUSAL) 
A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

[P1 ('3501 	If' [P11)110 	431 ThEN 	 (() I() .S'l(i,\JL 
ELSE 	 (Jo to  

SIGNAL 	I ( EPI Q350 - WorkPlace ) OR( [Ph Q35() Othei'sllome ) OR 
(2.5) 	(EPIQ350 = OtherStore ) OR  ( EPI Q350 = OtherPlace ) OR 

(EPIQ350 = REFUSAL)) 
A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

Statistics Canada Product No. I 2M0() I 9-UPI 
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11 [Pt DI 10 = 753 OR EPI DI 10 754 THEN 	 Go to SIGNAL (2.6) 

I 	11SF 	 Go to EPI ( $50G 

SIGNAL 	( ( EPI Q350 - \orkPlacc I OR ( EPI Q350 = Restaurant ) OR 
(2.6) 	( EPI_Q350 = PlaceWorship ) OR  ( EPI_Q350 = OthcrStorc ) OR 

EPIQ350 = Institution ) OR  ( EPI Q350 Outdoors) OR 
(EPI_Q350 OthcrPlacc ) OR  ( EPI Q350 REFUSAL)) 
A response inconsistent with a response to a previous question has 
been entered. 
Please confirm. 

[I'IC350( 	iI [P1 DI I0 	751 OR [Pt DI 10 	752 ThEN 	 (io io.Si(i\.1/. (2.) 
I1..SE 	 Go to EPJC$50H 

'IGNAL 	((EPIQ35O = Home ) OR  ( EPI Q350 = OthersHome ) OR 
2.7) 	(EPI_Q350 - REFUSAL)) 

A response inconsistent with a response to a previous question has 
been entered. Please confirm.  

I:Fl50l I 	IF [P1 DI 10 18 5 OR EPID Ito - 186 THEN 	 Go to SIG.ViI. '2.i 

I [SF 	 Go to EPJ ('351)1 

I 
I 

SI Ci N AL 
(2.8) 

((E1 , IQ30- I tome ) OR ( E1 1 I03 5 0 - Othersi lome OR 
(EPIQ350 = OtherPlace ) OR ( EPI Q350 = REFUSAL)) 
A response inconsistent with a response to a previous question has 
been entered. Please confirm.  

I 
I 
I 
I 
I 
I 
I 

IPI(50I 	Ii [II1) 110 	042 ii INN 	 (•;) to SRG\.•lJ 219 
I. [S F 	 Go to EP! ( •$5o.1 

SIGNAL 	( ( EPIQ35() - OthersHome ) OR EPIQ350 Placeworship ) OR 
(2.9) 	(EPIQ350 = OtherPlace ) OR  ( EPI Q350 = REFUSAL)) 

A response inconsistent with a response to a previous question has 
been entered. I'Icase confirm. 

'LItI.flL. (. anada Product ',o. I 2M0019-GPE 
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Ii 111L 	'C 1II\ C\ 
	 \p1c1d\ U 

LPI(_350J 	IF ( ( LPII)l 10 - (1)0 ) OR ( IPI 	DI 10 	190 ) () R 
(EPID1 10 = 291 ) OR  ( EPI DI 10 = 292 ) OR 
(EPIDI 10 = 390 ) OR  ( EPI DI 10 = 491 ) OR 

EPI_Di 10 = 492 ) OR ( EPI DI 10 = 590 ) OR 
EPIDI 10 = 674 ) OR  ( EPI_DI 10 = 691 ) OR 

(EPI_DI 10 = 692) OR ( EPI_DI 10 = 791 ) OR 
(EPI_DI tO = 792 ) OR  ( EPI_DI 10 = 793 ) OR 

EPI_DI 10 = 871 ) OR  ( EPI Dl 10 = 872) OR 
EPI_D110=873 )OR(( FPI Duo>-. 801 	).\NI) 

(EPID1 10 <= 894) ) OR 
EPI 1)11 () 1)90 	-.. j 

FL SI 

(jo '() ./(; 	U. 	2.!I) 

(, i' /:PIE-l()() 

SI(iNAL 
(2.10) 

(([PIQ3U- (ThrDrivr ) OR  ( EPI Q35() - CarPasscngerOk 
(EPIQ350 = Walk ) OR  ( EPI Q350 = Bus ) OR 
(EPI_Q350 = Subway ) OR  ( EPI_Q350 = Bicycle ) OR 
(EPI_Q350 = OtherSpcc ) OR  ( EPI_Q350 = REFUSAL)) 
A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

FPI[400 	IF ( ( FPI 1)1 10 400 ) OR ( [P1 DI 10 4() ) OR 
(EPIDI 10 = 460 ) OR  ( EPI Dl 10 = 480) ) THEN 

ELSE 

El'! ElH() : -- i/o) 

(o iv 	 episot 
EPIE4O() : = 
Go iv ppj 940() 

Statistics ( 'anada Product No. I 2M(U) I 9-GPI. 
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1111 Q-W() 	Who was with you? I Were you still: 

I\TERVIEWER: 	Mark all that apply. 

I Ii 	Alone 

	

12 	Spouse/partner 

	

I I 3 	Child(ren) less than 15 years old 

	

14 	Parent(s) or parent(s) in-law 

	

IS 	Other member(s) (include children of 15 and older) 

Living outside the household 

	

16 	('hild(rcn)of the respondent less than 15 years old 

	

17 	Child(ren) of the respondent 15 or older 

	

IN 	Parent(s) or parent(s) in-law 
) Other family member(s) 

	

20 	Friends 

	

2 I 	Other person(s) 
Don't know 
RCIL1S1I 

[Pt ( 40() 	IF 	[P11)110 260 ) OR [P11)1 to - 673 ) OR 
[PID Il 0 - 751) OR ( FPID 110 752 ) OR 
[P1_Dl 10 = 753 ) OR  ( EPI DI 10 = 760 ) OR 
[PlDllO=780)OR( EP1DIIO=800)OR 
EPIDI 10=801 OR EPIDIIO=872)OR 

171Pl_Q350 = CarPassengcr) ) THEN Go to SIGNAL (2.11) 

ELSE 	 Go 10 end of episode 

SI(iN:\ [ 	( ( SpouscPrtner I N EPIQ4(I() (JR ( 0 111 dl . 	1 5  IN EPIQ400) ) OR 
(2.11) 	(Parents IN EPI Q400 ) OR  ( OtherHhldMem IN EPI Q400 ) OR 

(NhChildlessl5 IN EPI Q400 ) OR  ( NhChiIdIS IN EPI Q400 ) OR 
(NhParcnts IN EPI Q400 ) OR ( NhOthcrFam IN EPI Q400 ) OR 
(NhFriends IN EPI Q400 ) OR  ( NhOther IN EPI Q400 ) OR 
(EPI_Q400 REFUSAL)) 
A response inconsistent with a response to a previous question has 
been entered. Please confirm.  

I 
I 

Satistic ('aiiada Product No.1 2M0() I 9-GPE 
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TIJTN70() 	Is the diary complete or does an activity episode(s) iiced to he inserted or deleted? 

	

1 	Time USC diary is complete. 	 Go to End of moc/u/ 

	

2 	An activity episode nceds to be inserted. 

	

3 	An activity episode needs to be dcictcd. 	 Go to TUT_E81() 

	

4 	Activity episodes need to be insertcd and deleted. 	Go to T( 1? EI() LI/id 

777 LI) 

	

T U 1 1:710 	Insert an empty row above this FO\\ number. 11  no insert 
is required, press <Enter> to continue 	 Go to TLJT0910 

	

TUT_E810 	Delete this row number. If no delete is required. press 
<Enter> to continue 	 (iL i 11 7 091() 

	

Tt 1Q9 1 (I 	Of the actiities \()U just reported. iNhich one did \ oti enjoN the most 

INTERVIEWER: 	If the respondent states they enjoyed all the activities, report <95 II 
the respondent states they didn't enjoy any of the activities, report as 

End of episode 	Timc 1 

Statistics Canada 	I'mdirct \. 	\110 I )-( 11I- 
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Module: Time Use Diary - Sleep Episode before Diary 

The followiiw table associates the import parameter, used throughout the routing of this section, with the 
data clement in the GSS Cycle I () Production application. 

Import parameter CSS Cycle 19 Description 
Production data 

element 
piHeader pifleader Contains CaselD and first name of respondent 

piDiaryDay piDiaryDay The designated day of the week for which the 
time USC diary is collected. 

piActivity TUT.TUT_QI 10[l]. The parameter name used in the subject matter 
EPID 110 module is "piActivity". It returns the diary 

activity code from the first diary episode. 

Respot dents entering module: 
DAS ('I 10 	IF piActivity 450' THEN 	 Go to D,4S QI /0 

ELSE 	 (o to 'a/ ol niu/uI' 

DAS_QIlO 	You stated on ApiDiar.Da  at 4:00 AM that you were sleeping. What time 
did you fall asleep "( piDiaryDay - 1) night? 

1] METYPE 
Don't know 
Refusal 

If N( ) ('1111 .[)REN aged 14 or less in the household, then 

TDCN 110 	Is (are) the diary(ies) completed? 

I 	Completed 
	

Go to TCS RI/U 

End of module 	/ SIe1, EpicoI' befw'' Diaui / 

'Activity code 450 is night sleep/essential sleep. 

Staiistic, (anada Product No. I 2M00 I 9-GPE 
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Section 3: Child Care Diary 

Module: Child Care Introduction 

The following table associates the import parameter. used throughout the routing o this section. with the 
data element in the GSS Cycle 19 Production application. 

Import parameter GSS Cycle 19 Description 
Production data 

element  
pifleader piHcadcr Contains CaselD and first name of respondent 

piDiaryDay piDiaryDay The designated day of the week for which the 
time use diary is collected. - 

piRespChdl4 piRespChdl4 Determines if the respondent has a child 14 
years of age or voungcr in the household. 

RCJ.pondcnts entering module: 

	

CDI_Cll0 	lFpiRcspChdl4 = Yes TFIEN 	 Goto CDI Rho 
ELSE 	 Go to end of module 

	

(DIR I hO 	Looking after children is an activity that places many demands on our time, 
but which is often missed by the kind of diary we've just completed because 
we often do something else at the same time such as preparing meals or 
watching TV. 

INTERVIEW FR: 	Press I to con i nue. 

	

I 	Continue 
Don kilo\v 
1elusal 

	

CDIQI 10 	When did sour child/children wake up on ApiI)i.rDa\?  (Children less than 
15) 

INTERVIEWER: 	lithe respondent states that the child(ren) did not sleep in 
household, please enter <2>. 

	

I 	Child woke up in household 

	

2 	Child did not wake up in respondents household on 	Go to cDI_Q12() 
ApiDiaryDay  
Don't know 	 Go to CDI Q120 
Refusal 	 (JO 10 CDI Q12() 

Statistics Canada Product No. 12 MOO I 9-G1)I. 
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(DIQI IS 	When did your child/children wake up on "piDiaryDay? (Children less than IS) 

INTERVIEWER: 	Record the time of the child who woke up Iirst. 

IIMETYPE 
I)on't know 
Ret'ua I 

	

(1)1 QI 2(1 	When did your child/children go to sleep on "pil)iaryDay? (Children less than 
IS) 

l\TFRVIFWFR: 	Record the time of the child who went to sleep last. 

lithe respondent states that the child(rcn) did not sleep in 
h)ucho!d. please enter <2>. 

	

I 	( h Id lepI in houchoId 

	

2 	(hild did not sleep in respondent's household on 	Go to SIGNAL (3.1) 
piDiaryDay evening 

I )on't know 	 Go to SIGNAL (3. 1) 
Refusal 	 (o to .S1G\ 11. i$. Ii 

	

(1 )l() 125 	When did your child1children go to sleep on piDiaryDay? (Children less than IS) 

INlI;RVIEWER: 	Record the time of the child who went to sleep last. 

TIMETYPE 
l)ont know 
Refusal 

SIGNAL (3.1) ((CDIQI 15 <= CDI_Q125 )OR ( CDI QI 15 = NONRESPONSE) 
OR 
(CDI Ql25 = NONRESPONSE ) OR (CDI Q125 = EMPTY)) 
A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

End of module 	; ( /111/ (i,' l,iiro/ucijo,i / 

ttiii 	( mitda Product No. 12M0019-(P1. 
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Module: Child Care Diary 
The followine table associates the import palairicter. used iIiiouehout the ftnhtinL of this section. with the 
dai 	cfcmciii III 111C (ISS(ic 1) IIiiction .IppIlc;IiioIL 

import parameter GSS Cycle 19 Description 
Production data 

element 
piHeader pu -leader Contains CasciD and first name of respondent 

piDiaryDay piDiaryDay The designated day of the week for which the 
time use diary is collected. 

piRespChdl4 piRespChdl4 Determines if the respondent has a child 14 
years of age or younger in the household. 	- 

Respondents entering module: 
CCD_C200A IF piRespChdi4 = Yes THEN 	Go to CC'D_Q200 - C1)E0210 

ELSE 	 Go to ('11(1 of niuoliile 

Beginning of child care episodev H'hL're / 110 10 

CCD_Q200 CDE_Q210 	On "piDiaryDay, at what other times ere you looking after 
your child/children? (Children less than 15) 

I 	Enter a child care episode 
2 	No other child care episodes 	Go to end (?tep1S0(I 

Don't know 	 Go to end of episoc/c 
Refusal 	 Go to t'mJ of pico/' 

( ( F) O2L} 	( 1)Lç)1S 	( )n piI)iar l)I\. at \hat othcr iiiiiC \\CIC  ou IooLiii alier \oUr 
child/children? (Children less than ISt 

INTERVIEWER: 	Enter the time that the activity started. 

TIMETYPI 
Don't kllo\\ 
R etlisa  I 

tLLti5tILs (antda 	l'i'odoit 	o. I \10(1I)-( IN 
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(_)()0 	(1)I 022 	( )n pit )iarvl )av, ai 	hat othcr times v crc you I ook I iw,  a tier . uur 
childichildrcn? (Children less than 15) 

INlIRVIEWER: 	Enter the time that the activity ended. 

1IMETYPE 
Don't know 
Refusal 

SIUNAL (3.2) ((CDEQ2I5 <= CDE Q225 ) OR  ( CDE Q215 = NONRESPONSE) 
OR 
(CDEQ225 = NONRESPONSE ) OR ( CDE_Q225 EMPTY)) 
A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

End oft hild care episode I 

CCD ('20011 
(1D_Q200[1- I J.CDE_Q2 10 - EnterEpisode 
THEN 	 Go to CC'D Q200- CDEQ210 

For e/1iso/e (1 + 
II SE 	 Go lo C/hI 0/ 111O/1//( 

II)(' N 110 	Is (are) the dlary(ies) completed? 

I 	Completed 

F:nd ol fl0(1t1IC 	 ( /iIIJ Carc I)i,r ,' 

StatIstiCs ( anadt Pioduct No.1 2M0(1 1 9-61 1 L 
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Section 4: Perceptions of Time 

Module: Perceptions of Time 
The following table associates the import piiameter. used tIr'ufliui the IOUtii 	oh this see tRill. \\ ith  the 
(lata element in the (iSS ('xehe 19 Production application. 

	

Import parameter J 	(SS(cic 19 	 Description 
Production data 

element 
_j!eadci 	Contains C isclD and trsi iimc 01 rp2jidcnlj 

l'es1lolideilt eiiterino intidule: 	\l I lespondent\ 

T( S R I It) 	\n I ould like to ask Nou some qtiestions on our outlook towards your use 
of time. 

	

J\TFR\'IEWI it: 	Press Inter to continue. 

i(S()l hO 	Do you plan to slow down in the coming year? 

I 	Yes 
2 No 

F)on't Lno\\ 

Relusal  

I ( S( I 2() 	Do Nou consider ourself a orkaliolic! 

I 	Yes 
2 No 

1)on t kiio\\ 

IeIusaI  

I (5 () I () 	\\ hen  Non nee(l more lime, do you tend to cut hack on our sleep? 

I 	Yes 
2 No 

I)on't kiio 

Refusal 

'liiic 	( :iri.iJ:i 	I'itL:Ci  
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TCS (2141) 	At the end of the day, do you often feel that you have not accomplished what 
OU had set out to do? 

Yes 

	

2 	No 
Don't know 
Refusal 

	

T(S (fl5)) 	Do you worry that you don't spend enough time with your family or friends? 

	

I 	Yes 

	

2 	No 
Don't know 
Refusal 

f(S ()I 	Do you feel that you're constantly under stress trying to accomplish more 
than you can handle? 

	

2 	No 
Don't know 
R c Ii i' 

	

1'(5ç I 7() 	Do ou feel trapped in a dailN routine? 

	

1 	Yes 

	

2 	No 
l)on't know 
Refusal 

	

TCSQIS() 	l)o you feel that you just don't have time for fun any more? 

	

I 	Yes 
2 No 

1)on't know 
C I U '• 

Slalisfics('anada !rduct No.! 2M0019-GPE 
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TCSQ 190 	Do Nou often feel under stress hen Nou don't lia c enough time? 

I 	Yes 
2 No 

Don'i kno 

Ret U .i 

\11di1dm\ H 

TC'S_Q200 	NNotild %OU like to spend more time aloiie? 

I 	) , es 

2 No 
Doii '1 kiiov 

Re tua I 

End of module 	 Tinic ( ',u,i/, .a/'/ 

( anad.i 	Imoduct No. I 21O(}I 9_( FI. 
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Section 5: Unpaid Work Activities 

Module: Unpaid Work Activities 

ihe following table associates the import parameter, used throughout the routing of this section, with the 
dua element in the GSS Cycle 19 Production application. 

Import parameter GSS Cycle 19 Description 
Production data element 

piHeadcr pil leader Contains CaselD and first name of respondent 
piHhldChildl4 piHhldChildl4 Determines ii' there is a child aged 14 years or 

less in the household. 
piHhldSenior piHhldSeniior Determines ii there is a person other than the 

respondent who is 65 years or older in the 
household. 

Respondents entering module: 	All respondents 

I. 'WA R 110 The next few questions refer to unpaid activities. 

!\TER VIE WER: 	Press <Enter> to continue. 

t\\ \ (1 1)) 	IF piHhldChildl4 = Yes, TUEN 	 Go to UWA_QIJO 
ELSE 	 Go to UWA0120 

W\ QI H) last week, how many hours did you spend looking after: 

.one or more of the children in your household, without pay? 

INT[RVIE\VI7R: 	Include: 
- time when the respondent was doing another activity while looking 
a tier the children; 

time when looking after the children was shared with someone else; 
- time when the child was having a nap. 

Exclude: 
- time the child spent sleeping during the night: 
- time the clii Id spent at school, at a friend's or in oianized activities. 

Fractious should be reported as hal lows: 
I 2hour.5 
I 4 hour - .25 
2' 4 hour .75 

Sialitics ( .i,iadj 	l'roduet No. I 2M0019-GPE 
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Finie [se Sure 	 LI 

0.00.. I 68.00 

Don't ktio 
Refusal 

UWAQ 120 Last week, how many hours did VOLI spend looking alter 

...one or more children outside of your household, ithout pa ! 

INTERVIEWER: 	Include. 
- time when the respondent was doing another acti ny while looking 
after the children: 
- time when looking after the children as shared ith someone 
else; 
- time when the child was having a nap. 

Exclude: 
- time the child spent sleeping during the night: 
- time the child spent at school, at a tiacnds or in orgatiiied 
activities. 

Fractions should he reported as thl 	s: 

1/2 hour = .5 
1/4 hour = .25 
3/4 hour = .75 

0.00..16.00 
Don't kno\\ 

Refusal  

UWA_Q 130 Last week, ho%% many hours did you spend doing: 

...unpaid housework, yard work or home maintenance for sour household? 

INTERVIEWER: 	Fractions should he reported as 
1/2 hour = .5 
1/4 hour .25 
3 4 hour .T'S 

0.00..95 ()() 
Don't kno\\ 
Refusal  

.tatistics Canada 	Iroduct No. t 2N10() I 0-(iIE 
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t \\i\ (.) I 41) 	[rt \ tjck, ho 	iiiailv houis did VOLI s1)elld doin: 

.unpaid housework, yard work or home maintenance for persons who live 
outside your household? 

I\I FR\'U\VFR: 	Fractions should be reported as follows: 
12 hour = .5 
1 4hour=.25 
3 4hour=75 

0.00.95.00 
I)on't know 
Rctiisal 

1'WA (15(1 	IF pillhl(ISenior - Y.TllF\ 	 (it) It) L\VA 01 5 () 
[SF 	 (io to tWA Ql(() 

LW.\ (,)l 5() Last week, how many hours did you spend providing: 

.unpaid care or assistance to one or more seniors who live in your 
household? 

INTFR VIEWER: 	Fractions should be reported as follows: 
I 2hour=.5 
I 4 hour = .25 
3 4 hour = .75 

0.00.95.00 
Don't know 
Re lusa I 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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t_ \\ A() 100 	Last ccL. I Ri\ iflali\ hoii is did \ ou spcnd: 

...providing unpaid care or assistance to one or more seniors who live outside 
your household? 

INTERVIEWER: 	Fractions should he rcpnricd as l] Io s: 
1/2 hour = 
1/4hour= ,2 
3'4 hour - 

0M0..95.00 
Don't know 
Re llia I 

End of module 	' iipai/ It 

Statistics Canada - Product  
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Module: Volunteering and Charitable Giving 

The following table associates the import parameter, used throughout the routing of this section, with the 
data element in the GSS Cycle 19 Production application. 

Import parameter CSS Cycle 19 Description 
Production data 

element 
piHcadcr p11-leader Contains CascID and first name of respondent 

	

Rc''polldcllk 	entering midu Ic: 	All respondent 

	

\( (i RTh() 	The next questions ill focus on oluntcering and charitable giving. 

l\FFRVIF\\'[R: 	Pre 	Enter to continue. 

	

\'('(I (-.)() 	In the past 12 months. did 0ll (10 unpaid olunteer ork for an 
0 rga H hfi on? 

	

I 	Ye 

	

2 	No 	 Go 10 VC'GQ340 
l)on't know 	 Go to VCGQ340 
Refusal 	 Go to I CG034() 

VUG 	On average, about ho many hours per month did Nou volunteer? 

	

I 	Over 15 hours per month 

	

2 	5 to 15 hours per month 
1 to 4 hours per month 

	

4 	I ess than 1 hour per month 
I )on't know 
Refusal 

	

\( ( ()4() 	In the past 12 months. (li(l you donate money or goods to an organization or 
charity? Do not include membership fees or dues. 

	

I 	Yes 
2 No 

r)on't know 
Re fusal 

End of module 	' l'ohillivel -ing,  and ('haruahlt' Gj'ijn 

tatiiaic.. (aiit(1i Product No.1 2M00I 9-GPE 
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Section 6: Well-being 

Module: Health and Activity Limititions 

ftc 1 -olkm Inc table 	sociates tlìc iiIiport paraniete), used throuhout the I - OLIM1,11 Of this section, with the 
data clement in the GSS Cycle 19 Production application. 

Import parameter GSS Cycle 19 Description 
Production data 

element 
piHeader _piHeader _ContainsCaselD and first name of respondent 

	

Respondents 	enteri ni. niodu Ic: 	Al! respondent 

	

ll.-\I. R I I() 	I want to asL ou soilie questions about sour feelings of well-being. 

	

j\, 	II I\il\\ll: 	I'rcs' 	I 111cr 	1(1 (_'(ntIrnic 

	

1 IAL_Q ii (1 	In general, would von saN your health is: 

INTERVIEWER: 	This question rcIrs to long lenhi health. i.e.. a condition lasting or 
expected to last more than 6 months. lithe respondent su ti.rs ftom a 
temporary injury, ask about his/her usual condition. 

Read cat ei.ories to respondent. 

ecellent? 

	

2 	... very good? 

	

3 	good? 

	

4 	fair? 

	

5 	poor? 
Don't kno\\ 
Re  Ilisa 

	

I IALQ 120 	l)o Nou have anN difficultN hearing, seeing. communicating, alking, climbing 
stairs, bending, learning or doing anN similar activities? 

	

1 	Yes. somet I lies 

	

2 	Yes. otlen 
3 No 

Don't kllo\\ 
Fetiisal  

taIistics (anadi 	Product \o. 12M0019-(iPh.  
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Il\1. ,)I () 	l)oes a physical condition or mental condition or health problem reduce the 
amount or the kind of activity you can do: 

at home? 

Yes, sometimes 

	

2 	Yes, often 
No 
Don't know 
Refusal 

	

I RI (,) In)) 	I )ocs a ph'sical condition or mental condition or health problem reduce the 
amount or the kind of activity you can do: 

at Nsork or at school? 

"iC. 'Oli1Cti11iC. 

	

2 	Yes, ollen 
No 
l)on't know 
I'cluil 

I RI 	)t Ti) 	I)oes a physical condition or mental condition or health problem reduce the 
amount or the kind of activity you can do: 

in other activ itie, for example, transportation or leisure? 

	

I 	Yes, sometimes 

	

2 	Yes, often 
. 	No 

l)on't know 
Re l'u'a I 

	

I RI (,)2 It) 	Do you regularly have trouble going to sleep or staying asleep? 

	

I 	Yes 
2 No 

l)on't know 
1eIusaI 

F tid of module 	Iiz/iIi and. liiiiiiu Lii1llIn'iu1l.\ / 

I 	statistics (anada Product No. I 2M001 )-(iI'l 
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Module: Main Source of Stress 

ftc inIlo IilL table assoeate the IIflj)t)Ft parameter. used II1R)Ugl)ntit the routing ut this section. with the 
data element in the GSS Cycle 19 Production application. 

Import parameter CSS Cycle 19 Description 
Production data 

element  
pit-leader pit leader (eitin(ase11) and hrt lizillic iii respondent 

Respondents cntcrint module. 	All repntidciits 

NcISSQ III) 	Thinking about the aniount of stress in Nour life, sould %OU saN that most 
days are: 

INTERVIEWER: 	Read categories to respondent 

not at all stressful? Go to Em! n/ nin(11/I(' 
2 not very stressful? (n in E/h/ H! /)/n/1I/ 
3 a bit stressful? 
4 ... quite a bit stressful? 
5 extremely stressful? 

Don't know (,H to Lii/ n/ nniIiiI 
Refusal It) to F/hit '/ /)Hh I//li' 

	

MSSQ I IS 	Are the stressful because \ ou feel \ OH tb not lia e enutigh time? 

I 	Yes 
2 No 

Doiit 111O\\ 

Refusal 

	

\ISS Q I 3() 	W hat is your main source of stress? 

1 \\ork  
2 Financial cmeems 
3 Family 
4 School work 
5 Other - Spec ilv 

Don't know 
Refusal 

statIstics ( anada Prtduci \o. I M00l9-GPl 
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\1SS_k131 	lf(MSSQI3O = Other - Specify) then 	Go io MSS_0131 
else 	 (;(i I() 1I''.S'01-I() 

MSS 01 31 	What is your main source of stress? 

STRING [50] 
l)on't know 
Refusal 

NISS 0140 	Do you think this is your main source of stress because you feel you do not 
have enough time? 

I 	Yes 
2 No 

I )on't know 
Refusal 

Ftid of mod uk 	;l hiiii S )1I1( c / 

I 
I 
I 
I 
I 
I 
I 
I 
I 

xB 
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I Siatsties ( anada Product No.1 2M0() I 9-GPE 

133 

I 



)ft 	( vile IQ 	 I illic I e 	iIF\ e\  	\ppendix 13 

Module: Happiness Scale 

Ihe lot IO lflL table asstieiiites the I upon pararileter% used throughout the lout ng oh ih s sectIon, 	I th ihc 
data element in the GSS Cycle 19 Production application. 

Import parameter CSS Cycle 19 Description 
Production data 

element 
pil leadcr pit leader (out tins(aelD and hirsi name oh respondent 

Rcpomiihent' enleimn muodumle: 	\hl rcspondcnt 

I Ps (,) I 	PrcseutI . ould Nou (Icscnbc Nourself as: 

INTER VIEWER: 	Read categories to respondent 

.very happy? 
...somewhat happy? 

3 	...somewhat unhapp 
4 	...verv unhapp? 
5 	No opinion 

Don't Lnii\\ 
Re  tusah 

1(1(1 of IflOdult 	 ////'/)///(ç,i)( //( 

slalislmcs ( anada 	Irodtiet No, I 1\1U() I 	Il, 
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Module: Life Satisfaction 

Ihe tillo\\ 1l1L  table LSOeiLtes the import parameter. used tIirouhout the touting ot this se010I1. \ iii the 
data element in the GSS Cycle 19 Production application. 

Import parameter 	CSS Cycle 19 	 Description 
Production data 

element 
- pilleadcr 	 pi I leader 	('tl1tain ( ael F) and liri name of respondent 

RL'\poIldcIlt emiteri mig module: 	All mepondent 

IS RI Iii 	I am going to ask on to rate certain areas of our life. 

INTERVIEWER: 	Press <Enter> to continue. 

IS ()I In 	Please rate your feelings about them, using a scale of I to 10 where 1 means "Very 
dissatisfied" and 10 means "Ve' satisfied". What about: 

your health? 

I 	Very dissatisfied 
-I 

4 

() 
7 

9 
10 	Very satisfied 
II 	No Opinion 

1)on't know 
Refusal 

t:tiitI 	( ;IIh[t1 	Iiduct No.1 2i00l)(PE 
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LSQ 120 	Please rate vour le litas about them. usini a scale of I to 10 \\ here  I iiican "Very 
dissatistied" and 10 means "Very atisfed". \Vhat about: 

your job or main acthit'! 

I 	\er' dissat iIiel 

4 

S 

t) 

10 	'very satisfied 
11 	No opinion 

Don't kIio\\ 

Refusal 

LSQ13O 	Please rate your feelings about them. using a scale of I to 10 where I means "Ver 
disaiislied and 10 nean "Ver\ satisfied''. \\ hat  about: 

the .]N Nou spend Nour other time? 

I 	Very dissatisfied 

4 

() 

S 
U 

10 	\eis sat is lied 
ii 	No opinion 

Don't kno 
Ielusal 

SI,tIlIis (. anada - Produei \. I 	1()() I Y- 	P1 
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IS ()14() 	Please rate your feelings about them, using a scale of I to 10 where I means 'Vcry 
disatisficd" and 10 means Very satisfied". What about: 

your finances? 

	

1 	Very dissatisfied 

4 

() 
7 

9 

	

1 0 	Very satisfied 

	

1 	No OpiniOn 
I)on't know 
I' clii sal 

LSQ2IO 	Using the same scale, how do you feel about your life as a whole right now? 

I Very dissatisfied 

4 

6 
7 
S 
Q 
10 Very satisfied 

I No opinion 
1)on't know 
I'erLIal 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
1 
I 
I 
I 
I 
I 
I 
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LS_Q3 I I) 	I loss WOUI(I VOlt (ICsCFiI)c Nou i SCflsC of I)eIon.ing to Nollr local community? WoliI(l 
you say it is: 

INTERVIEWER: 	Read Ione In repnIRicnl 

	

I 	.verv strong' 

	

2 	...somewhat strong? 

	

3 	. ..somewhat weak? 

	

4 	.verv weak? 

	

5 	no opinion 
Don't k i)V 

RL'ILII] 

LSQ32O 	\hat about (sour sense of belonging) to your 

	

I 	Very stront 

	

2 	Somewhat slronn 

	

3 	Somewhat weaL 

	

4 	Very weak 

	

5 	No opinion 
Don't knn 
Ref it sa I 

LS 0330 	W hat aI)out (Nour sense of l)elonging) to ( anada? 

	

I 	\'er, trot1g 

	

2 	Somewhat stron 

	

3 	Somewhat weak 
4 Very weak 

	

5 	No opinion 
Don't kno 
Ref u'nil 

End of iiiodtile 	 / Li/c Sn/is/ne/mu 

Shititics (iiiitda - I'IUdcIL'l Ne.  
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Section 7: Main Activity of Respondent 

Module: Date of Birth of Respondent 

the tl Io me tahle moeia1e the import paruneter. used throughout the mouti n ol th is sect ion. " ith the 
data eleniemit in the ( ISS Cycle () Production application. 

import parameter 	(;SS C'cle 19 
	

Description 
Production data 
- - element 

pit leader 	 piHeader 	J Contains CaseIF) and first name of respondent 

Respondents etitermne module: 	All respondents 

B1)R() I 10 \\hat  is your Near of birth? 

	

I 	I 
Don't know 
Refusal 

End of module 	/Daic o/ Birth o/ Rcs/)olnkIlI / 

SLitistics ( mnmda 	l'iodiict No.12M0019-GPI 



USS 2005 Cycle 19 	 line 1. se iire\ 	 \ppendx U 

Module: Main Activity of Respondent 
The following table associates the import parameter, used tlimiiehout Ilk' routine ol ihk sect ion. illi the 
data eleiiient ii the ( 	( dc I 9 Pmduction application. 

Import parameter (SS Cycle 19 Description 
Production data 

element 
piHcader piHeader Contains CaselD and first name of respondent 

piRespA piSelRcspAc Ac of the respondent 

	

Respondents 	enteri nr liii id u Ic: 	II rcsp wdents 

	

MAR_RI00 	The next few questions refer to your orL and education actisitics. 

INTERVIEWER : Press <Enter> to continue. 

	

MAR (,) ItO) 	I ast %%eek. as Nour main acti it 	orking at a paid job or business, 
looking for paid work, going to school. caring for children, household 
work, retired or something else? 

INTERVIEWER : 	If sickness or hort-tetm ii mess Is reported. ask Ir usual major 
activity 

Working at a paid job ui husi ic's 

	

2 	Vacation (from paid work 

	

3 	Looking for paid work 

	

4 	Going to school 

	

5 	Caring for children 

	

6 	Household work 

	

7 	Retired 

	

8 	Maternity/paternit lease 

	

9 	Longtcrmillness 
10 	Other - Specif 

Don't knos 
Refusal 

statistics Canada Product No. I 2MOu 1 9-( 11T.  
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MAR DI(R) 	Last week, the respondent's main activity was working at a paid job or 
business, looking for paid work or something cisc. 
IF ( (MAR_Q 100 = Paid Work ) OR 

MAR_Q 100 = Vacation ) ) THEN 	MARD 100 := Paid Work 

ILSEIF MAR QI00 = LookWork THEN MAR DI00 := LookWork 

11SF 	 MAR DI00 :- SomcthingElsc 

MARC 1(11 	IF (MAR QI0() OtherSpcc) TI lEN 	 Go to 11RU)1 
1:LSEIF MAR_Q 100 GotoSchool THEN 	Go 10 MAR 0120 
[[SF 	 (o to .I1I? 

v1 AR (,) 101 	last week, was your main activity working at a paid job or business, looking 
or paid work, going to school, caring for children, household work, retired or 
omcthing else? 

l\T[RVI[WER: 	Specify. 

SIRING [501 	 Go to MAR C127 
I )on't know 	 Go 10 MAR_C127 
Refusal 	 Go to MAR C127 

MAR Q120 	Were you studying full-time or part-time? 

Full-time 
2 	Part-time 

Don't know 
Refusal 

I 
I 
I 
I 

\tAR ( 12 	IF ( (piRespAgc >= 46 ) AND 
piRespAge <= 120 ) ) THEN 

IF MAR Ql00 Retired ThEN 
F:LSI': 

	

\IAR_Q 127 	Have you ever retired from a job? 

	

I 	Yes 

	

2 	No 	 Go to MAR C128 
Don't know 	Go to MAR C128 
Refusal 	(7o to tLIRC'128 

Go to MAR C128 
(;(, to IvIARQ127 

I 
I 

la 11 sties ( 'anada Product No. I 2M00 I )-UI'L 
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MARL I 28 IF ( i MARQI 00 	Retired ) OR 	 Go to .LlI? 0I.11 
(MAR Q127 = Yes ) ) THEN 
LI 	SF 	 (;ti /') 	\i 1/? 	( 	!L• 

MARQ I 2M In what month and year did 	on first retire? 

INTERVIEWER: 	Enter the month 	hen the rcpondent first retired. 

I Januar\' 
2 Februar\ 
3 March 
4 Apri) 
5 Ma' 
6 June 
7 Juh 
8 Auua 
9 September 
10 October 
II November 
12 Deccmhci 

Dont knm 
Re lii'a I 

MARQ I 2Y In what month and year did you first rctire 

INTERVIEWER: 	Fiiter the year when the respondent first retired. 

1900.2005 
Dont kito 
Refusal 

CHECK (7.1) ((MAR_Q128Y >= piBirthYcar )OR 
(MAR Q128Y = NONRESPONSE ) ) 
An impossible value has been selected. Please return and correct. 

SIGNAL 7. 1 - ( MAR Qi 2Y 	( piHirth' ear - IS)) OR - 	 I 
(MAR Q128Y = NONRESPONSE)t 

_______ 	An unusual value has been entered. Please confirm. -  - 

I 
Sialitics ( ma&la 	Produet o, l2M0019-GPl-. 
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MAR QI 29 	Before you retired, for whom did you work? 

!"IFRVIPWER: Name of business, government department or agency, or person. 

SI'RING [50] 
l)on't know 

C I u'.a I 

\IAR (.) 1.10 	What kind of business, industry or ser ice as this? 

	

IiRVlF\\TR: 	Give full description: e.g. federal government, canning industry, 
Icrcstry services. 

STRING [50] 
l)on't know 
RcIii'.aI 

MAR ()I31 	What kind of work were you doing? 

	

INTERVII'WFR: 	Give full description: e.g. office clerk, factory worker, forestry 
lcchnician. 

SiRING [50] 
F )n '1 know 
R c tt.a I 

MAR Q132 	In that work, what were vour most important activities or duties? 

	

I\TERVIEWER: 	Give full description: e.g. filing documents, drying vegetables, 
forestry examiner. 

STRING [50] 
Don't know 
Refusal 

M A R_ ('133 	IF ( MAR DI00 LookWork OR 
MAR_D 100 = SomethingElse ) ) THEN 	Go to M4R_Q/33 

[:1 SE 	 Go to MARC! 70 

SLUINIICS (di1tdil 	PFOdUC1 No.1 2M0() I 
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MAR Q133 	Did you have ajob or were you self-enipIucd at anN time last eck? 

	

I 	Yes 	 ( 	to ltJR (/ i) 

	

2 	No 
Don't kno 
RJ usa I 

	

MARt) 134 	In (he last tour s ecks, did ou look for a j 01)? 

	

2 	No 
l)on t kih\\ 

Rcluisal  

SIGNAL (7.1.1) 	( MAR ()I 00 3 and MAR QI 34 - 2 
A response inconsistent to a previous question has been entered. 
Please confirm. 

	

\IAR_Q 135 	Did you hae a jot) or creNotiself-eniplo%e(],it ,,itiN time (Itirilig the past 
12 months? 

	

I 	Yes 	 G ,, io iIiR (7 (i 

	

2 	No 
Don't kno\\ 
Re to sal 

MAR C136 	IF ( ( MAR Q135 = No ) OR 
(MAR_Q 135 = DONTKNOV ) OR 
(MAR Q135 REFUSAL) ) TIII\ 

IF MAR QIOO = Retired IIIFN 	 (,o to Sill? (137 
LI SF 	 (,H io It 	0136 

	

r'vIAR_Q 136 	Have N ou ever vs orked at a jol) or I)usirIess? 

	

I 	Yes 

	

2 	No 
Don't kno\\ 
Refusal  

Statistics (anada 	!uoduct so. I 2N10010-GI°I. 
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MAR (137 	IF ( (MAR Q100 = Retired) OR ( MAR_Q136 = Yes)) 
THEN 

ELSE 

\1AR (,)l 	In what year did you last do any paid work'! 

1900. .2004 
I)ont know 
I'e Iua I 

I 
I 
I 
I 
I 
I 

Appendix B 

Go to MAR Q/37 

Go to AJAR CI 70 

S I G N A L (7.1.2) 	(MAR QI37 <- BDR_QI 10) 
A response inconsistent to a previous question has been entered. 
Please confirm. 

MAR (170 	IF ( MAR Q 135 )'e ) OR 
(MAR DI00 = PaidWork) OR 

MAR Q133 = Yes ) THEN 	 Go to MAR Q170 

ELSE 	 (1i 1(1 EiiI ',/ nufl/uI' 

MAR QI70 	For how many weeks during the past 12 months were you employed? 

INTERVIEWER : 	Include vacation, illness, strikes, lock-outs and maternity/paternity 
leave. 

1..52 
[)on't know 

cli is.i I 

SIGNAL (7.1.3) (MAR Q133 = 2 and MAR Q170 = 52) 
A response inconsistent to a previous question has been entered. 
Please confirm. 

\1AR (1 7 1 	IF MAR Q135 - Ye TIIEN 	 Oo i ilR 0310 

ELSE 	 Go to MAR Q171 

Statistics (ai1ft1d 	Ii-oduct o. I 2N100I9-611 E 
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CflLlJ\ ! 

	

\l \ R () 1 - 1 	I Io nian (Ia\ s ol paid acation (11(1 \ on take (luring the past 1 2 months? 

(LI 

Dont kiio 

Refusa 1 

	

\I.AR (,) I '2 	NN crc ou mainls 

INTER VIEWER : Read cateiorie to respondent 

a paid worker? 	 Go to 1AR 01 1() 

	

2 	... self-employed? 

	

3 	an unpaid family worker? 	Go to MAR_Q/90 
Don't know 	 Go to MARQI')() 
Refusal 	 Go to MAR 0/90 

MAR () I 72U 	Is this an incorporated I)usincss? 

	

1 	Yes 

	

2 	No 
Don't kiio 
Refusal 

	

MAR_Q173 	Did you have any paid employees? 

Yes 
2 	No (1(1 I o ; I I I? 	HI 90 

Don't know Go to MAR Qi 90 
Refusal Go to MAR Q19() 

MAR_Q 174 	About how many employees did you hase? 

INTERVIEWER : 	 If r ni.e nien, enter maximum. 

I..990 

Don't kiio 

Relusal 

SIGNAL(7.2) ((MAR Q174:_ 100 )OR(MARQI74=NONRESPONSE)) 
An unusual value has been entered. Please confirm. 
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MAR Q190 	Some people do all or some of their paid work at home. Excluding 
overtime, do you usually work any of your scheduled hours at home? 

INTERVIEWER: Exclude respondents who occasionally perform some overtime work 
in their homes. 

	

I 	Yes 

	

2 	No 	 Go to MAR ('310 
Don't know 	Go to MAR ('310 
Retlisal 	Go to .11.11? C310 

	

\1.\R (,)1 91 	How many paid hours per week do you usually work at home? 

INTERVIEWER: Round to the nearest whole hour. 

1.168 
l)on't know 
I 	SI 
l\
)

L iliSsi 

	

l •\ R () 1 9.11 	 \hat is the main reasoli you do some ot'N our ork at home? 

	

1 	(are for children 

	

2 	Care for other tmily members 
Other personal/family responsibilities 

	

4 	Requirements of the job, no choice 

	

S 	Home is usual place of work 

	

6 	Better conditions of work 

	

7 	Saves time, money 
Other - Specify 
l)on't know 
Re I'usa I 

	

MAR (Th)4 	IF (MAR Q193 - OthcrSpcc) THEN 	 Go to MAR_Q194 
1:LsE 	 Go to MAR ('310 

	

M A RQ I 94 	\Vhat is the main rea,oit \ CU do S0111C 0 I our work at honic? 

i\TFRVIFWER: Specify. 

STRING [50] 
[)on't know 
Rctiisal 

StatisticsCamida Froduct No.1 2M0019-(IPE 
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MARC3 10 	II MARQI 35 Yes Ii lEN 	 (Io to /tl1?Q.I() 

ELSEIF ( (MAR_Q172 = Employee OR 
(MAR_Q172 UnpaidFamily ) OR 
(MAR_Q 172 = DONTKNOW ) OR 

MAR Q172 = REFUSAL ) ) THEN 	(jo/u ;11,1RI() 

ELSE 	 Go to MAR(L II 

MAR_Q3 10 	For whom did you work the longest time during the past 12 months? 

INTERVIEWER: 	Name of business. ao\ eriiment department or aeenc' or person 

STRING [I 
Don't kno 
I emusa I 

MARQ3 II 	What kind of business, industry or service was this? 

INTERVIEWER: 	Give full description: e.g. federal government, eatiutne industr. 
Ioi'estrv ser\ tees. 

STRING [51)1 
Don't k,io 
Refusal 

MAR_Q312 	What kind of work were you doing? 

INTERVIEWER: 	(live full description: co. ol flee elerL Lietor 	orket. Irestr\ 
technic ia ii 

STRI\( i ISrtj 
Don't kno 
Refusal 

Statistics (anada Ibodul No. l2M00I9-(d1.  
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13 	In that work, what were your most important activities or duties? 

1\TFRVIFWLR: 	(jive full description: e.g. filing documents, drying vegetables, 
forestry examiner. 

S I RIvj I 	I 
Don't know 
Refusal 

	

\IAR('3I3 	IF MAR Q135 = Yes THEN 	 Go to End of module 

II SF 	 Go to 'lJR O$5LJ 

	

MAR 05() 	For hoiii did ou work last %eek? 

Same as reported for last 12 months Go to MAR C$64 

	

2 	l)itIerent employer 
I )on't know 	 Go to MAR C364 
ReRisal 	 Go to M4RC364 

	

MAR ()36() 	For w horn did Nou work last week? 

INTERVIEWER: 	Name of business, government department or agency, or person. 

S IRING [50] 
l)on't know 
leIusaI 

	

MAR Q3 I 	What kind of I)uSifles%, in(lustr\ or service as this? 

INTFRVIF\VFR: 	(iiVe full description: e.g. federal government, canning industry, 
lorestry services. 

STRIN(i 501 
Don't know 
Retisal 
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MAR_Q362 	What kind of work were you doing? 

INTERVIEWER: 	Give full descripiin : ci. olTiec clerk. LIcI)r\ \ urkcr, re'Ir\ 
technic Ian 

STRING [501 
Don't krio 
Refusal 

MAR Q363 	In that work, what were vour most important activities or duties? 

INTERVIEWER: 	Give full descriptitin: e.g. filinu docuiiiciiI, ii in ' cictahles, 
forestry examiner. 

STRING [501 
Don't kno 
Rel'usal 

MAR C364 	IF ( ( MAR_Q 172 = Employee ) OR 
(MAR_Q172 = UnpaidFamily ) OR 
(MARQ 172 = DONTKNOW ) OR 

MAR Q172 - REFUSAL) ) THEN Go i .l;l I? 03(-1 

ELSE 	 Go to it1AR 0370 

Are \ ou a union mdnhl)cr or co erc(I bN a union contract or coIlecti e 
agreement in this job? 

Yes 
2 
	

No 
1)oii't kno 
Re hist I 

SttIities ( 	iiadi 	l'rduLI '\.l\lI(1-( lI 
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\1AR )3(5 	is your job permanent? 

INTFRVIEWER: 	It is a permanent job if the employer did not hire the employee on 
the understanding that the job would last only for a fixed duration, or 
until a given date or until the end of the project. 

)'c 
2 

I )on't know 
Ret LILl 

MAR ()$7() 	ApproximateI, how many kilometres is it from your residence to your 
pbcc of work (for your main activity)? 

INTl RVIFWER : If the respondent's commute to/from work is less than one 
kilometre, please enter <0. If the respondent works at home, please 
enter <995>. 

0.500 kilometres 
Don't know 
Re lu'a I 

SIGNAL (7.3) (MAR Q370 	lOt) ) OR (MAR Q190 -- 2 AND MAR Q370 = 995 
An unusual value has been entered. Please confirm. 

\l.\R (13 1 	I)id you have more than one paid job last eek? 

Yes 	 Go to MAR Q383 
2 	No 

Don't know 	Go to MAR D384 
Refusal 	( 	.f;1R1)$,S4 

MAR Q32 	How many hours a week do you usually work at your job? 

INTERVIEWER: Round to the nearest whole hour. 

1.168 	 Go to MAR D384 
Don't know 	Go to MAR D384 
Refusal 	 Go to MAR D384 

';IiI ,i ie, 	m.idi 	Product No.1 21v100 I 9-GPE 
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MAR Q33 	I-low mans hours a s eek (In S Ott usually v nt - k at sour main 101)? 

INTERVIEWER: 	Rouiid to the iearc-I c hole hour. 

1.I(s 
Diit kuo 
Ret Ltl I 

\IAR_Q34 	lioss many hours a sseek do you usually sork at your other jol)s? 

INTERVIEW FR : Round to I he nearest ho Ic hour. 

I..I6 
Dont kn& 
RCfeil 

SIGNAL (7.3.1) 

M.AR[)344 

(MAR_Q382 ± MAR_Q384 ->100 ) OR  ( MAR Q383 + MAR Q384 >100) 
An unusual value has been entered. Please confirm.  

Respondent v orks 30 hours ui more per week. 
IF(( MAR Q382>=30)OR 
((MAR_Q383 + MAR_Q384 ) >= 30 ) ) THEN MAR_D384 Yes 

ELSEIF ( ( ( MAR Q382 >= 1) AND 
(MAR Q382 <= 29 ) ) OR 
(((MAR_Q383 + MAR_Q384 ) >= 1) AND 
((MAR_Q383 + MAR Q384 ) <= 29)) ) THEN MAR_D384 := No 

\l-\R 
	

I [ \I.\R [) - 	No II I 
	

(,n 111 111 R (_)'5 
L I 
	

(1• () 10 11IR 0410 

MAR_Q35 	Why do you usually work less than 30 hours a week? 

I NTE RVI FWFR : 	Mark all that appIv 

11 	Own illness or disabihit 
12 	Child care responsibilities 
13 	Elder care responsibilities 
14 	Other personal or family responsib iii ic 
15 	(ioint! to selitiol 

SIatistis (anadi 	Pro(hticl 'so. I 2NI()Oh)-( PI-. 
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16 	Could only find part-time work 
17 	Did not want full-time work 
18 	Full-time work under 30 hours per week 
19 	Other - Specify 

I)on't know 
Re Iii sal 

MAR (S( 	IF OthcrSpec IN MAR_Q385 TIEN 	 (iO to MAR 0386 
ELSE 	 Go to MAR 0410 

s1 .\ R ()( 	\\ h do  yOU uua1l 	orL 	ilian .() hours a wcck'.> 

INTERVIEWER: Specify. 

STRING [50] 
l)on't know 
leILIsa1 

MAR 041() 	Which of the following best describes the hours you usually work at your 
main job? Is it: 

INTERVIEWER: For respondent's main job: 
'On call' means no prearranged schedules, but called as need arises 
tbr example, a substitute teacher). 
Irregular schedule' is usually prearranged one week or more in 
advance (for example, pilots). 

Read categories to respondent. 

I 	a regular daytime schedule or shift? 
2 	a regular evening shift? 
3 	a regular night shift? 
4 	a rotating shift? (one that changes periodically from days to evenings or 

to nights) 
5 	... a split shift? (one consisting of two or more distinct periods each day) 
6 	a compressed work week? 
7 	... on call or casual? 
K 	an irregular schedule? 
9 	... Other - Specify 

Don't know 
ReFusal 

Statistics (anada Product No. l 2M0() I 9-UPE 
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MAR_C41 1 	IF (MAR_Q410 = OtherSpec) THEN 	Go to MAR_Q411 
1111SF 	 Go m .t IR 042() 

	

MARQ4 11 	\\ hich  ui the lollowinc hct deserihc the houN on uu1 l\ orL ji this job? 

INTERVIEWER: Specify. 

STRING [5H 
Don't kiio 
Re Ilisa I 

	

MAR_Q420 	Do you have a flexible schedule that allows you to choose the time Nou 
begin and end your work day? 

Yes 

	

2 	No 
Dont ki 
Retii'iI 

\1 •\ RQ44() 

 

At your main job. 40N cli the choice, ould you, at our current ai.e rate, 
prefer to work: 

INTERVIEWER : Read caLeuries to rcspoiìdeiit 

	

1 	fewer hours for less pay? 

	

2 	more hours for more pa? 

	

3 	... the same hours for the same pay? 

	

4 	.., None of the above 
Don't kno 
F ciii 'i i 

	

MAR_Q5 10 	Are you satktietl or dissatislied s ith the balance hets ecu sour job and 
home life? 

I 	Satisfied (le, to f/h / 0/ 	Ok//lIt 

2 	Dissatisfied 
3 	No opinion 0) 10 1)0/ ti/ 111,01lI 

Don't know Go to End 0/ moduIc 
Refusal Go to End of inodult 

Statistics (aiiada 	I'ioduct 'so. 12M(tOi O-( IN, 
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MAR Q 5 2  0 Why are you dissatisfied? 

INTERVIEWER: 	Mark all that apply. 

I Not enough time for family (include spouse/partner and children) 
12 Spends too much time on job/main activity 
1 11 Not enough time for other activities (excludc work or family related 

activities) 
14 Cannot find suitable employment 
I 5 Employment related reason(s) (exclude spending too much time on job) 
10 l-lealth reasons (include sleep disorders) 
17 Family related reason(s) (exclude not enough time for family) 
I Other - Specify 

l)on't know 
Retlisal 

\l.\R( 	i2 I II ( )iherSpec IN MAR 	()52() TI lIN 	 (I 	 .\LJRQS2I 
I SE 	 (1() lo Lii/ 0/ iiui/iiI' 

\IAR Q52 I 	\\ hy  are you dissatisfied? 

INTERVIEWER: Specify. 

STRING [50] 
I )on't know 
Refusal 

E iid of fllO(IU Ic 	' ' Iaiii .1/071Y 04 R/so,k/(Hl/ 
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Module: Education of Respondent 
The following table associates the import parameter. iied thnnuihout the 1'01.011121 ul tlii eclioii. with the 
data eleiiient in the USS ('vele 19 Prnduciion applicaliun. 

Import parameter 	GSS Cycle 19 	 Description 
Production data 

element 
i1 leader 	 nil lea(ler 	- (.'unta in ('ae1 I) and trt name ut'_repundent 

Respondents en tenInu,  nitid u e . 	All nepuiiden t 

FORR lIlt) 	The next feNN questions refer to Nour education. 

INTERVIEWER: 	Press .:Ftitcr> to continue. 

F)RQ 100 	I;xcluding kindergarten, how many ears of elementary and high school 
education ha c N nu siiccesstitll completed? 

0 	No schoo1iii 
I 	One to fie 'scars 
6 	Six 
7 	Seven 
8 	Eight 
9 	Nine 
10 Tcn 
11 	Ele'en 
12 Twelve 
13 	Thirteen 

Don't knu' 
Refusal 

FORD 100 Elementary and high school education 

IF EORQ 100 = NoSchool THEN EORDIOO : NoSchool 
ELSEIF EOR_Q 100 = DONTKNOW THEN EORDIOO DONTKNOW 
ELSEIF EOR_Q 100 = REFUSAL THEN EOR DIM:= REFUSAL 
ELSE  EOR 1)100= SonwSchool 

Stalisiic Canada Product \u.12M(tt) I 
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Appendix H 

	

E( ) R ( 1 I (I 	I F ( ( EORQ 100 = Eleven ) OR 
	

Go to EOR_QI it) 
FOR Q100 = Twelve ) OR 
[ORQ 100 = Thirteen ) OR 
FOR 0100 NONRESPONSE )) THEN 

(ii) to EORCI50 

	

I'OR 0110 	Have you graduated from high school? 

	

I 	Yes 

	

2 	No 
Don't know 
Re tiisa I 

	

E( )R ( I 5(1 	I F 	EORD 100 = SomcSchool 1 OR 
EOR_D 100 = NONRESPONSE ) ) THEN 

	
Go to EORQ150 

ELSE 
	

Go to Eiid of IllodhlfO 

	

FOR QI 50 	Have you had any further schooling beond elementary thigh school? 

	

I 	Yes 

	

2 	No 	 Go to End of module 
Don't know 	 Go to End qfmociu/c 
Refusal 	 Go to End o/',nodu/e 

	

11 )R Q20() 	What is the highest Ie ci of education that you lia c attained? 

	

1 	Earned doctorate (Ph.D., D.Sc., D.Ed.) 

	

2 	Masters (MA., M.Sc., M.Ed.) 
l)egrce in Medicine, Dentistry, Veterinary Medicine, or Optometry (M.D.. D.D.S., 
D.M.D., D.V.M., O.D.) 

	

4 	Hachelor or undergraduate degree, or teacher's college (BA., B.Sc., L.L.B., B.Ed.) 

	

S 	Diploma or certificate from community college. CEGEP or nursing school 

	

( 	Diploma or certificate from trade, technical or vocational school, or business 
college 

	

7 	Some university 

	

S 	Some community college. CEGEP or nursing school 

	

) 	Some trade, technical or vocational school, or business college 

	

10 	Other - Speci' 
Don't know 
Refusal 
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FOR ('2() I 	I F ( [( )R 020() - ( )tl rSpce ) TI I FN 	( in in FOR 020/ 
ll1'F 	 (in to FOR 0220 

E0RQ20 I 	\ hat IS the hithcst level ol eLlucaIlnn that \ &iii have auained? 

INTER VIEWER: 	pcciI\ 

STRING [0 

Don't kno 
l'e (usa] 

EOR_Q220 	In what year did you complete your studies? 

INTERVIEWER: 	If the respondent is still attending chnnl, plea'c enter 

1910..2005 
9995 	Respondent is still attendinr schonl 

Don't kno 
Refusal 

CHECK (7.2) (((EOR_Q220 >= 1910 ) AND (EOR Q220 <— 2005 ) ) OR 
(EOR_Q220 = 9995 ) OR  ( EOR_Q220 NONRESPONSE ) OR 
(EORQ22O < BDR QI 10)) 
An impsihIe value has been entered. Please return and c!ect_ - 

End ol iiodule 	L', litt n/in/i ()/ R '.c/nin/'iiij 
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Section 8: Main Activity and Education of Respondent ' s 
Spouse/Partner 

Module: Main Activity of Spouse/Partner 

The Ibliowing table associates the import parameter, used throughout the routing of this section, with the 
data clement in the GSS Cycle 19 Production application. 

Import parameter GSS Cycle 19 Description 
Production data 

element 
piHeader piHeader Contains CaselD and first name of respondent 
piMarStat piMarStat Marital status of the respondent 

piDiaryDay piDiaryDay The designated day of the week for which the 
time use diary is collected. 

piRcspChd14 piRcspChdl4 Determines if the respondent has a child 14 
veals otaee or \•ollneer in the houchold. 

Rcpondcnk etiterine ioduIc: 	Repotidents vhosc niarital SWtUS - niarried oi cunuuoli-}aw 

MAID (10(1 	Ii ( i piMarStat Married) OR 
piMarStat = Commonlaw ) ) THEN 	 Go to MAP Q100 

ILSE 	 Go to End ofrnoth/e 

NIAP ()IU() 	Last week. as your spouse's/partner's main activit 	orking at a paid jot) 
or business, looking for paid work, going to school, earing for children, 
household work, retired or something else? 

INTl RVIEWER : If sickness or short-term illness is reported, ask for usual major 
activity. 

Working at a paid job or business 
2 	Vacation (from paid work) 

Looking for paid work 
4 	Going to school 
S 	Caring for children 
( 	Household work 
7 	Retired 
S 	Maternity/paternity leave 
9 	Long term illness 
10 	Other - Specify 
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Don't kno 
Pet iiiI 

	

MAP D100 	Last week, the respondent's spousepariner's main activity was working at a 
paid job or business, looking for paid work or something cisc. 
IF ( ( MAP_Q 100 = PaidWork ) OR 	MAP DIOO = P01JJ1 
(MAP_Q 100 = Vacation ) ) THEN 
ELSEIF MAP Q100 = LookWork THEN 	MAP DIOO Lcxil IIo,/ 
ELSE 	 /tt4I'1)/()() : 

	

MAP(' 101 	IF MAPQ I Ut) OlherSpec ii ILN 	 Go l ;l;lPQIOI 
ELSEIF MAPQ 100 = (iotoSchool THEN 	Go to MAP 012() 
FE_SF: 	 Go/H tlf' ('129 

	

MAPQ Iii 	Last week. as your spouses lartriers main acti\ it working at a paid job or 
business, looking for paid work, going to school, caring for children, household 
work, retired or soniethin else? 

INTERVIEWER: Specit\. 

STRING [50] 	 (o !(i 'l. lJ'(l21 
Don't know 	 Go to MAP C121 
Refusal 	 Go m It IP ( '/2g.) 

	

NIAP_Q 120 	Vs as he/she sttidvint full-time or part-time? 

	

I 	Full-time 

	

2 	Part-time 
Don't kno\\ 
Re  Ii sal 

	

MAP 029 	IF (MAPD IOU Look Work ) OR 
(MAP_D 100 SomcthingElsc) ) THEN 	Go to MAP Q]29 

ELSE 	 Go to MAP( IH 

Statistics (anada l>roduct No.1 2M flU 9-(PI 
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MAP Q12') 	Did he/she have a job or was he/she self-employed at any time last week? 

Yes 

	

2 	No 
I)oiil know 
Relusa I 

	

MAP (1 5 0 	IF ( MAP 1)100 = PaidWork ) OR 
MAP 0129 = Yes ) ) THEN 	 Go to 2MP 0I50 

11SF 	 (w hi tflP2/0 

	

MAP 01 5 0 	How many hours did he/she work? 

INTERVIEWER: 	Include all jobs. 

(0.0.168,0 
I)on't know 
Refiisal 

	

\l .-\ P - () I (( t 	1)id he/she s ork on Api  Diar l)a? 

	

I 	Yes 
2 	No 	 Go to MAP Q210 

I )on 'I know 	Go 10 MA P 02 10 
Refusal 	 Go io ,tI.1 P 02 / () 

	

MAP QI 7(0 	Did he/she work regular hours or a split shift? 

Regular hours 
2 	Split shift 

Neither 	 Go to MAP Q210 
Don't know 
Refusal 

	

MAPQ ISO) 	What hours did he/she work? 

INTERVIEWER: 	Start time. 

TI METYPE 
Don't know 
Refusal 

St;il NI (5 Cmiada 1roduct No. 12M00 I 9-GPE 
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MAPQI 81 	What hours did he iie 

INTERVIE\k'ER: 	Fi ii I h ii ni..'. 

TIMETYF'F' 
Don't kiio 
RetIi...ii 

\1APU)() 	IE \lAl Q170 	SpIiiShill I FINN 
	

(/H 1(1 / IP 0199 
N L S I 
	

GO 10 I t.j P 021 () 

MAP QI90 	What hours did he/she work? 

INTERVIEWER: 	2nd Start time. 

TIME]Y PJ 
Don't klio\\ 

Refusal  

MAP Q 91 	\\'hat hours did he she orL.' 

INTERVIEWER: 	2nd Finish tIlilL' 

TIMElY P1 
Don't kno\\ 
Re  in a! 

NIAP 	 It) 	Last eck, did he/she spend any time doing housework including cooking. 
cleaning, grocery shopping and laundr tIr Nour household? 

Ye, 
2 	No 	 Go 10 MA I' Q22i) 

Don't know 	Go to MAP 022() 
Refusal 	 Go to MAP 0221) 

MAP_Q215 	For how mans hours? 

0. 1. .95 .1) 

Don't kIlo\\ 

Rein'.. I 

Sljtislics ( ana(Li 	Product No. I 2N1(Hi I n- P1. 
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MAP Q220 	Last week, did he/she do any unpaid work to maintain or improve your 
house, yard or automobile? 

I 	Yes 
2 	No 	 Go to M4Pc235 

Don't know 	Go to M4PC235 
Retlisa I 	( 1' .. ii P C2$5 

MAP Q2 	For how many hours? 

0.1.95.0 
l)on't know 
Refusal 

MAP (2.5 	IF piHhldChdl4 = Yes THEN 	 Go to MAP_Q235 
l.LSF 	 (i() to fJl(/ Hf //lHc/l(/t 

\IAP Q235 	Last week, hos mans hours did he/she spend looking after children who 
live in your household? 

1)0.95.0 
l)on't know 
Ie1'usal 

Fliid of fliOdlile 	 . 1tiiiiu j 	1iiiiai 

Sld(Istic ( aiiada 	lThduct No.1 2M0() I 9-( iPI, 
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Module: Education of Spouse/Partner 

I lie Iollovin table associates the impoi'l paincter. u'ed tluotwhout the iontiii ol tlii seetori. 	ith the 
data chcinciii in the (SS ( ele l) Pnduction application. 

Import paranieter J 	GSS (.cic 19 Description 
Production data 

element 
piHeader J 	pilicader Contains CaselD and first name of respondent 
piMarStat 	J _jj1arStat Marital status of the respondent 

Respondents eliterilig nodule; 	Res1ioiideriI' \\ ho'c marital stalu 	- iiiarried or eomnion-la 

EOP_C200 	IF ( ( piMarStat = Married ) OR 

(piMarStat = Common law ) ) THEN 	 Go to EOI'_R200 
ELSE 	 Go to Endo/nioc/ule' 

EOP_R200 	The next question refers to your spouse/partner's education. 

INTER VIF\VFR: 	Press b-titer to continue. 

SIatitie' (_ aitada 	F>r&luet 	o. I 2v100!9-(pPI 
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F)P p2(x) 	What is the highest level of education that he/she has attained? 

	

1 	Earned doctorate (Ph.D., D.Sc., D.Ed.) 

	

2 	Masters (M.A., M.Sc., M.Ed.) 

	

3 	Degree in Medicine, Dentistry, Veterinary Medicine, or Optometry (M.D., 
D.D.S., D.M.D., D.V.M., O.D.) 

	

4 	Bachelor or undergraduate degree, or teacher's college (B.A.. B.Sc., LL.B., 
B.Ed.) 

	

5 	Diploma or certificate from community college, CEGEP or nursing school 

	

0 	I )iploma or certificate from trade, technical or vocational school, or business 
college 

	

7 	Some university 

	

S 	Some community college, CEGEP or nursing school 

	

1) 	Some trade, technical or vocational school, or business college 

	

0 	High school diploma 

	

I 	Some high school 

	

12 	Elementary school diploma 
3 Some elementary 
4 No schooling 

	

15 	Other - Specif' 
Don't know 
Relusal 

	

14 )P (2(11 	IF (EOP_Q200 = OthcrSpcc) TI lEN 	Go to EOP_Q201 
l:LSE 	 Go to End O/,7U)(/1lIC 

	

11 )P ()20 I 	\\ hat  is the hihcst lc ci ot edtmcatioim that he she has attained? 

INTERVIEWER: Specify. 

STRING [50] 
Don't know 
Re Iii sa I 

End of module 	/ L/ucciiuni o/ I'i,i,iei / 

SttNIIc.. (ititda Product No.1 2M00l9-GPE 
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Section 9: Education of Respondent's Parents 

Module: Education of Respondent's Mother 

	

JThc I0110\\ 	ilir! table 	CILIL> IhC 11ip(Ut parameter. Ut2d iliroitehout the r()utlni of this eciioii, 	itli the 
dati ehenicnt it] tilL (i' ( vele 10 Produclioll a;lie.tlioit 

	

Import 	paranleter 	(;SS ('vek 19 
	

Description - 
Production data 

element 
1 -leader 	 p1! leader 	( 'onlain'. ('aseTD and iirt nitmeof respondent 

	

Rcpondcnt 	enterinr module: 	All rcpoI](IeIlt\ 

	

J( )N1R2U() 	The iie fe questions refer to Notir parents education. 

INTERVIEWER: 	Press <Enter> to continue. 

EOMQ200 What is the highest level of e(lucation that your mother has attained? 

	

1 	Earned doctorate (Ph.D.. D.Sc.. D.Ed.) 

	

2 	Masters (M.A., M.Sc., M.Ed.) 

	

3 	Degree in Medicine, Dentistry, Veterinary Medicine, or Optometry (M.D.. 
D.D.S., D.M.D., D.V.M., O.D.) 

	

4 	Bachelor or undergraduate degree, or teachers college (BA.. B.Sc., LL.B., 
B.Ed.) 

	

5 	Diploma or certilicate from community college. CEGEP or nursing school 

	

6 	Diploma or ecrtitcate from trade, teeliti cal or vocational ehool. or business 
college 

	

7 	Some Unl\ erstt\ 

	

8 	Some community college. ('EGEP or nursing school 

	

9 	Some trade, technical or vocational school, or btisincs' eohlei!e 

	

10 	High school diploma 

	

11 	Some high school 

	

12 	Elementary school d iplonia 

	

13 	Some clemcnlar\ 

	

14 	No schooling 

	

15 	Other - Specit\ 
Don't kllo\\ 

Refusal 

Stati.iics ( anada 	Pioduct No.1 2M00 I 9-( il'l. 
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Ii flie II se SUIA e 

[OMU2OI IF (EOM Q200 - OtheiSpec) THEN 	 Go to LW! 0201 
ELSEIF (EOM Q200 = SomeElcmentary) TI-lEN Go to EOMQ2I() 
ELSE 	 Go to Eiu/ 0/ ,iuo/,ik' 

FOMQ2() I 	What is the hiiliesI level ui education that your mother has attained! 

INTERVIEWER: Specify. 

STRING [50] 	 Go to End of module 
I)on't know 	 Go to End oJ,nodule 
Ret usal 	 (Jo to Emil o/ nodule 

EOM_Q21() I-low many years of elementary school has she completed? 

Dont know 
Retusal 

I 
I 
I 
I 
I 
I 
I 
I 
I 

Appendix 13 

End of module 	Lillk0tI(),1 o/.Ilolher ,' 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Module: Education of Respondent's Father 

The lol lowing table associates the import parailleter, used throuihout the routing ot this section, xvitli the 
data element in the GSS Cycle 19 Production application. 

Import parameter GSS Cycle 19 Description 
Production data 

element 
piHeader piHcadcr Contains CaselD and first name of respondent 

Respondents cntcrin1 module: 	All respondents 

	

EOLQ200 	What is the highest le ci of education that your father has attained? 

	

I 	Earned doctorate (Ph.D., D.Sc., D.Ed.) 

	

2 	Masters (M.A., M.Sc., M.Ed.) 

	

3 	Degree in Medicine. Dentistry, Veterinary Medicine, or Optometry (M.D.. 
D.D.S., D.M.D., D.V.M., O.D.) 

	

4 	Bachelor or undergraduate degree, or teacher's college (B.A., B.Sc., LL.B., 
B. Ed.) 

	

5 	Diploma or certificate from community college, CEGEP or nursing school 

	

6 	Diploma or certificate from trade, technical or vocational school, or business 
college 

	

7 	Some university 

	

8 	Some community college, ('EGEP or nursing school 

	

9 	Some trade, technical or vocational school, or business collei!e 

	

10 	High school diploma 

	

11 	Some high school 

	

12 	Elementary school diploma 

	

13 	Some eicmentat - \ 
14 No schooling 

	

15 	Other - SpeciIv 
Don't kno 
Refusal 

	

EOFC20 I 	IF (EOF_Q200 = OthcrSpec) THEN 	 Go to EOF_Q201 
ELSEIF (EOF_Q200 = SomeElementary) THEN Go 10 EOF_Q211) 
ELSE 	 Go to EnciofmoJii/e 

Statistics Canada - Product No. 12 MOO 1 9-G11 I- 
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TIIIICI SC Sur\ c\ 

F( )FQ2() I 	\Vhat is the liihest level of education that your 	fathcr has attained? 

INTFRVIEWER: Specify. 

STRING [50] 	Go 10 End of module 
[)on't know 	 Go to End of module 
Re Ii'a I 	 (I() 1() !'H/ (if iuo/uIc 

l( )F ()2 It) 	l-Io many years of elementary school has he 	completed? 

1.8 
Don't know 
Refusal 

Fnd of niod ule 	Edn atui,i (if EUI/1T 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

R 
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Section IOA: Culture Activities, Sports Participation Activities and 
Physical Activity Participation 

Module: Culture Activities 

The following table associates the import parameter, used iliiouihoiit lie rout i hg ol th i 	eet ion. ith tile 
data element in the GSS Cycle 19 Production application. 

Import parameter GSS Cycle 19 Description  
Production data 

element 
piHcadcr pu-leader Contains CaselD and first name of respondent 

piSampleSplit piSampleSplit This parameter contains a value that is used to 
route this module. If the value equals KI> then 
the resjondcnt 	vil I route through this module. 

ReJ)OndeI1tS enlerlIliL module: 	All rcspondeuh vherc ub-sanipIe 	I 

LCA _C1 10 	IF piSampleSplit = I THEN 	 (,o io IC-! RI 1(1 

ELSE 	 Go /0 End of nu)/11/1' 

L('A _R II (I 	No some questions about your leisure activities. 

INTERVIEWER: 	Press <Eliter> to continue. 

I CA Q I It) 	During the past 12 months, as a id sure activity (not for paid ork or studies) 
did you read a newspaper? 

1 	Yes 
2 	No 	 (,oio LC-1 

	I :'() 
Don't know 	 Go to LCA Q/20 
Refusal 	 (7o io LC:! 012') 

tatlstIes (inaoLi 	Produci No I 2M0019-(iPI 
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I(:\ (,)l IS 	How often? 

	

I 	Daily 

	

2 	At least 3 times a week 

	

3 	At least once a month 

	

4 	Less than once a month 
I)on't know 
Refusal 

L( A QI 20 During the past 12 months, as a leisure activity (not for paid work or studies) 
did you read a magazine? 

IN FERVIEWER: 	Reading a trade magazine may be included if done for pleasure and 
not as part of work or study. 

I 	Yes 

	

2 	No 	 GoIoLcAQI3O 
Don't know 	 Go to LAQI3O 
Refusal 	 Go to L(.i 013() 

	

L( '.\ (21 25 	Him often? 

	

I 	At least once a week 

	

2 	At least once a month 

	

3 	5 or more times a year, but not every month 

	

4 	I to 4 times a year 
E)on't know 
Refusal 

	

L(';\ Q13() 	During the past 12 months, as a leisure activit (not for paid work or studies) 
did you read a book? 

I 	Yes 

	

2 	No 	 Go to LcAQI4O 
Don't know 	 Go to LcAQ14O 
Rctioitl 	 ( t i' L( '1 0140 

	

L( 'A QI3S 	On average, how many? 

	

I 	At least a book a week 

	

2 	At least a book a month 

	

3 	At least a hook ever' three monilis 

'L.itIk' ( ' iiidj 	Iioduct No.1 2I1O0I 9-CIPE 
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4 	At least a book cver\ s1\ liioiiili\ 

5 	At least a book a ear 
Don't krio\\ 
Refusal 

I .(_ A () 140 	I)uriiig the past 12 months, did ou use librar,N services as a leisure activity 
(including accessing the Internet)? 

INTERVIEWER: 	Include accessing a librars holdings or scr ices electronically Iloin 
somewhere outside the facility and library materials borrowed by the 
respondent lr other household members. 

I 	Yes 
2 	No 	 Go to LLzIQ2I() 

Don't know 	 Go to LcA_Q2 10 
Refusal 
	

GotoLC4 0210 

LCA Q145 	How often? 

I 	ito 4 times it year 
2 	5 or more times. hut not C\ cr\ 11101101 

3 	At least once e civ month 
Don't knu 
Refusal 

L(A (,) 14u 	For 	hat l)llrI)ose( s)? 

INTER VIEWER: 	Mark all that apply.  

II 	Borrow library materials (inchudiiii. ,  hooks. iiaca,iiies. ('1i. audio or video 
tapes, etc.) 

12 	Access the internet in the librar\ 
13 	Do research 
14 	Attend a program (e.g. a readnig. childrcns prorai11. dci 

15 	Other- Specift 
Don't kiio\ 
Refusal 

LCA_C147 	IF OtherSpec iN LCA_Q14b TIIEN 	 Go 1oLCA_Q/4 
ELSE 	 Go to L('A0210 
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I C\ ()!47 	For what purpose(s)? 

LNTPRVIEWER: Specify. 

STRING [50] 
F)on't know 
Refusal 

L( A ()2 I 0 During the past 12 months, did on: 

go to a movie or drive-in? 

I \TERVIEWER: Include: 
Movies sccn in a commercial theatre or drive-in; 
Movies seen through a membership in a film club if a cost is 
I iivolved 
Films seen at art centres or museums if a separate fee is charged for 
viewing the movie. 

Exclude: 
Films seen without charge for entertainment or education 
at work, school or church; 
Attendance at film festivals. 

	

I 	'cs 

	

2 	No 	 Go to L('A Q220 
Don't know 	 Go to LCA Q220 
Refusal 	 (; to LCJ _022() 

	

I (A Q215 	How often? 

	

I 	1 to 4 times a year 

	

2 	5 or more times, but not every month 

	

. 	At least once every month 
Don't know 
Refusal 

S1,11 I'll ICS ('anada 	Product No.1 2M001 9-(iPL 
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[CA Q220 During the past 12 months did ou: 

watch a video, rented or purchased, VHS or DVII? 

INTERVIEWER: 	Exclude movies previously recorded from the television. 

I 	Yes 
2 	No 	 (,' /' [Cl 	)2$o 

[)on't knov 	 Go to LCA 02$() 
Refusal 
	

Go to LCI4 02$() 

1 .( A 022 	II ow often? 

I 	At least once a week 
2 	At least once a month 
3 	5 or more times a year. hut not c ci mont Ii 
4 	1 to 4 times a year 

Dont know 
Retlisal 

I ( 'A Q23() 	F)urnii, the past 12 months did \ on: 

listen to downloaded music on your computer, NIP3 player, etc.? 

INTERVIEWER: 	Include time spent listening to downloaded music whether at home, 
at work, iii the ear, etc 

1 	Yes 
2 	No 	 (o to LC1 Q24(i 

l)on't know 	 Go to L.CA 024() 
Re l'ii'.t I 
	

( 	m LL I 

23 	HO often? 

I 	Daily 
2 	At least otice a week 
3 	At least once a month 
4 	Less than once a month 

Don know 
Ret u a I 
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Time Use Sur e 	 AnPendl\ U 

	

I ( \ 024() 	I )uriiu.z the past 12 months, did you: 

listen to music on CD's, cassette tapes, DVD audio discs, records, etc.? 

INTERVIE\VER: 	Exclude listening to downloaded music and listening to the radio. 
Include time spent listening to music whcthcr at home, in the car, 
etc. 

I 	Yes 
2 No 	 Go to LCA _Q250 

1)on't know 	 Go to LCA 0250 
Re lusa I 	 ( 	to I. C . I 025() 

	

L(,\ 0245 	How often? 

	

I 	Daily 

	

2 	At least once a week 

	

S 	At least once a month 

	

4 	Less than once a month 
[)on't know 
Refusal 

	

LUA Q25() 	Last week, how many hours did you listen to the radio either at home, in a 
car, at work or elsewhere? 

INTERVIEWER: 	Include AM and FM radio stations through your TV cable, a satellite 
dish, the Internet and/or a digital receiver (DAB broadcast). 

I I the respondent reports no hours in the last week, please enter <0>. 

Fractions should be reported as follows: 
I 2 hour .5 
I 4 hour = .25 
3 4 hour = .75 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

(100.95.00 
[)on't know 
Refusal 
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LCA _Q260 	Last week, how many hours did N on atch television, e en if N On ere doing 
something else at the same time! 

INTERVIEWER: 	If the respondent reports no hours in the Iat eeL please enter ,  0 

Fractions should he reported a lol lo\\ 
1/2 hour = .5 
1/4 hour = .25 
34hour— .75 

0.00.95.00 
Don't know 
Re tr 'e 

L( A _Q300 During the past 12 months, did N ou: 

attend a concert or performaiice by professional artists nt music, dance, theatre, 
or opera, excluding cultural festivals? 

INTER VIE\VER: 	Include attendance at a rock concert, ballet, a musical. symphony 
orchestra concert. 

I 	Ye 
2 	No 	 Go to LC14 

Don't know 	 Go to LCA Q34' 
Refusal 	 Go to LcA 034() 

LCA _Q310 During the past 12 months, did you 

attend a theatrical performance such as a (Irama. musical theatre, dinner 
theatre. coined '! 

I\Th R\l1'\\ IR: 	Include drama, eomedr. j aiii-eardc theatie. ilijiner theatre and iuuieal 
(includes rock operas such as Tommy, Broadway style shows such a' M\ 
Fair Lady and West Side Story, and music/theatre spectacles such as  
Phantom of the Opera. Mama Mia and Showboat). 

1 	Yes 
2 	No 	 (iH lu LC .1 0320 

Don't know 	 Go to LC4 Q$2() 
Refusal 	 Go to LC4 0320 

Statistics Canada Product Ni. I 2N400 I o)(  P1. 
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2((H 	( \ lC l) 
	

I irne 	II\ \ 
	

\ppcnd\ I 

i( A 	I I(l% Otteil? 

	

I 	I 

 

to 4 tiiiic 11 a year 

	

2 	or more times, but not every month 
At least once every month 
Don't know 
l'cIti,a I 

	

I .( A (,)2() 	I )uring the past 12 months, did you: 

attend a popular musical performance such as pop/rock, jazz, blues, folk, 
country and western? 

	

I 	Yes 

	

2 No 	 GotoL('A_Q330 
I )on't know 	 Go to WA 0330 
Refusal 	 Go lo L( 'A - 

	

1.CA 0325 	How often? 

	

I 	I to 4 times a year 

	

2 	5 or more times, but not every month 
At least once every month 
Don't know 
Refusal 

	

I.('\ Q33() 	1)u1'1111-' the past 12 months. did voti: 

attend a symphonic or classical music performance? 

INf1RVIFWER: 	Include symphonic music, symphonic "pops" concerts, contemporary 
classical music (new and experimental music written by 20th  century 
composers and played by soloists, ensembles or full orchestras) and 
chamber music (played by small ensembles of less than 20 musicians, 
luartets or soloists). 

	

I 	Yes 

	

2 	No 	 GotoLC'AQ340 
E)on't know 	 Go to LCA Q340 
Refusal 	 Go to LCA Q340 
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LCA _Q335 	How often? 

	

I 	I to 4 tiinc' a \car 

	

2 	5 or more times, but not e' ct itiuntli 

	

3 	At least once every month 
Dont know 
R ciii 

	

L(. A - Q340 	DLII - 11111 the past I 2 months, did von 

go to a cultural or artistic festival (such as film, fringe. (lance, jazz, frilk, rock, 
buskers or comedy)? 

INTERVIEWER: 	Examples of cultural or artistic testivals include the Toronto International 
Film Festival. Ottawa Jazz Festival, Edmonton Fringe Festival and 
\lontreal' 	Just ir I .atiihi. 

I 	'Ics 

	

2 	No 	 (jo to L('A _Q35() 
Don't know 	 Go 10 LCA 0350 
Refusal 
	

Go 10 L('A 05(1 

	

LCA Q345 	How often? 

	

1 	1 to 4 times a year 

	

2 	5 or more times 
Don't kno 
Refusal 

	

1.( A ()S() 	I )uriiio the past 12 months, did you: 

(Yo to it performance of cu Itu i - al/heu - itag e iiiusic. theatre or (lance (e.g. Ahoriginal 
Peoples. Chinese. t krainian)? 

I 	Yes 

	

2 	NO 	 (o to LC ;l 9$6I) 
Don't know 	 Go to LCA _Q36U 
Refusal 	 (,o to I- U I 

	(it) 
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Qi55 	how often? 

	

I 	I lu 4 times a year 

	

2 	Or more times 
I)oii't know 
RcIir'iI 

	

CA Q360 	I )uring the past 12 months, did you: 

attend any other kind/type of cultural performance? 

lNTkRVIl\V[R: 	Examples include dance performances (ballet, contemporary or other), 
choral music performances, opera and other multidisciplinary cultural 
pertormances not already mentioned in Questions LCA Q3 10 to 
L('AQ350. 

	

2 	No 	 GoioL('AQ4JO 
Don't know 	 Go to LA Q410 
Refusal 	 Go to LCA 041() 

	

I ('AQ35 	how often? 

	

1 	1 to 4 times a year 

	

2 	5 or more times 
Don't know 
Re Ilisa I 

	

I .( A  Q4 It) 	I )uring the past 12 months, did you: 

go to a public art gallery or art museum (including attendance at special art 
exhibits)? 

INTERVIEWER: 	Include museums of photography and cinema, museums of sculpture, 
museums of architecture and art exhibition galleries permanently 
maintained by I ibraries and archives. 

	

I 	Yes 

	

2 	No 	 Go to LC'A Q420 
[)on't know 	 Go to L('A 0420 
Refusal 	 Go to Lc.4 0420 
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LCA Q4 15 	How oft en? 

	

I 	I to 4 tiinc, a scar 

	

2 	5 or more times. but not c'. cr month 

	

3 	At least Once cvcrv month 
Don't kiio 
Rcfuisa I 

	

LCA Q420 	l)uriiig the past 12 iiiotith. did \ oiL 

visit museums other than public art galleries or art museums? 

INTERVIEWER: 	Include science centres, science and technology museums, natural liktorx 
or natural science museums, general, human history or communil 
museums, mu itar\ . haul me amid other itiuseutn. 

I 	Yes 

	

2 	No 	 (H to L(.! 040 
Don't know 	 Go to LA Q4$() 
Refusal 
	

Go 1(1 LC.4 	43() 

	

LCA _Q425 	IIos often for all locations combined? 

	

I 	I to 4 times a year 

	

2 	5 or more times. but not e er\ month 

	

3 	At least once ever, month 
Don't Lllo\\ 
Refusal 

	

L( A ()4() 	l)unni. the past 12 nionih. did \ on 

go to an historic site? 

INTERVIEWER: 	Include historic sites, buildings or parks which have been designated as 
being of historic value and made accessible to the public through guided 
tours or plftj1ic 	iililiohmni cvcmit or people ol 111teret. 

I 

	

2 	No 	 (o to LC11 Q44() 
Don't know 	 Go 10 Lc'A 0440 
Refusal 	 Go to LA 0440 
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(;,¼; 20(i 	(\e1cl) 
	

I IIIIV t se Siiic 	 \ppendi\ U 

[C;\ )1 	How often ? 

	

I 	I to 4 times a year 

	

2 	5 or more times 
Don't know 
Re iii s a 

	

I ('.\ (,)44() 	During the past 12 months, did you: 

go to a zoo, aquarium, botanical garden, planetarium or observatory? 

	

I 	Yes 

	

2 	No 	 GoioL('AQ450 
[)uii't know 	 Go 1(1 LCA Q450 
Relusal 	 (rI) Io L(A Q450 

	

[CA (,)445 	How often for all locations combined? 

	

I 	1 to 4 times a year 

	

2 	5 or more times 
Don't know 
Refusal 

[CA _Q45() During the past 12 months, did you 

I 
I 
I 
I 
I 

go to a conservation area or nature park? 

I\'I'I'R VIEWER: 	Include provincial and national parks, interpretation centres and wildlife 
areas and reserves. 
Fxclude recreation/leisure parks, such as those featuring water slides and 
'elated water sports. 

I 	Yes 
2 No 	 Go to End of,nodu/e 

Don't know 	 Go 10 En/ of noduIe 
Refusal 	 Un 1(1 Euf / 111H /ule 

I 
I 
I 
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LCA _Q455 	How ullen ? 

	

1 	1 to 4 tIiiie a \ ear 

	

2 	5 or more times 

Don't kno\\ 

Re lu a I 

End of fllO(IUIC 	 , ( 1f/I!Ir( :l(/iii1i(' 
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Module: Sports Participation Activities 

The Ibliowing table associates the import parameter, used throughout the routing of this section, with the 
duta c)enieiil in the (SS C'vde 19 PlodLiction application. 

Import parameter GSS Cycle 19 
Production data 

element 

- 	Description 

piE leader piHcader Contains CaselD and first name of respondent 
piSampleSplit piSampleSplit This parameter contains a value that is used to 

route this module. lfthc value equals <1> then 
the respondent will route through this module. 

piHFlSize piHHSize The number of members (including the 
respondent) of the household. 

piSelResp piSelResp The member number of the respondent from the 
listing of household members. 

piHhldMemberl piHhldMemberl The name of household member ft I. 
piHhldMember2 piHhldMember2 The name of household member ft 2. 
pitlhldMember3 piHhldMember3 The name of household member ft 3. 
piHhldMember4 piHhldMember4 The name of household member #4. 
piHhldMember5 piflhldMember5 The name of household member #5. 
piHhldMemherô piHhldMember6 The name of household member ft 6. 
piHhldMember7 piHhldMember7 The name of household member ft 7. 
piHhldMemher8 piHhldMember8 The name of household member ft 8. 
piHhldMember9 pillhldMember9 The name of household member #9. 
piHhldMemberlO piHhldMcmherl() The name of household member # 10. 
pil-IhldMemberil piHhldMemberll The name of household member ft 11. 
pillhldMemberl2 piHhldMemberl2 The name of household member ft 12. 
piHhldMemberl3 piHhldMernberl3 The name of household member # 13. 
pillhldMemberl4 piHhldMernberl4 The name of household member # 14. 
piHhldMemberl5 piHhldMemberl5 The name of household member ft 15. 

Respondents entering module: 	All respondents where sub-sample = 

SPA ('lOt) 	lFpiSamplcSplit= I THEN 	 Go to SPA QIOO 

ELSE 	 Go to End of fllOdl(I(' 

SPA R lot) 	!'Sianv Canadians participate in sport in one sa or another. For the 
following questions sport is identified as activities which involve training or 
competition with some level of physical intensity or organization. Leisure 
activities such as dance, fitness, fishing, or hiking, are not considered sport. 

INTL RVIEWER: 	Press Entcr'' to continue, 
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SPA_Q IOU 	Did you regularly I)arIiciPate in any sports during the past 12 months? 

INTERVIEWER: 	keeularl\ nieaiis at least once a week duriiie ihe season or br a certain 
period ol the year. 

Exclude: 
Non-competitive aerobics, aquaflt. bicycling for recreation/transpol -tatlon 
only, body building/body sculpting, car racing, dancing, fishing, fitness 
classes, hiking, jogging, lifting weights (non-competitive), motorcycliiig, 
snowmohi ling, and non-competitive walking. 

	

1 	Yes 

	

2 	No 	 GO to ,S[•1 ,)//() 
Don't know 	 Go to SPA Q41() 
Refusal 
	

Go to SP494/() 

	

SP.AQI 10 	Which sports did you participate in? 

INTERVIEWER: 	Press <Insert> to activate the sport participation activity classification 
table. 

2"d  Spa rI.s participation activity /e'criptio,I 

I Snow/ice spoils 
I Biathlon 

1 	2 Bobslcigh 
1 	3 Broomball 
1 	4 Curling 
1 	5 Dog sledding 
1 	6 Figure skating 
1 	7 Hockey (ice) 
1 	8 Ice Sailing 
1 	9 Luge 
1 	10 Ringette 
1 	11 Skeleton 
1 	12 Ski jumping 
1 	13 Skiing Downhill/Alpine 
1 	14 Skiing, Cross Country/Nordic 
1 	15 Skiing, Nordic ('oiihincd 
1 	16 Snowboarding 
1 	17 Snowshoeing 
1 	18 Speed Skating 

19 Skiing. freeiyle 

Statistics 'anada - l'roduet No. I 2M00 I 9-(iPF 
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1 f  Sports participation activity description 
2 Combat sports 
2 1 Boxing 
2 2 Judo 
2 3 Karate 
2 4 Tac Kwon Do 
2 5 Wrestling 
2 6 Fencing 
2 7 Martial Arts 

3 Sports for Athletes with Disabilities 
3 I Amputee Sports: include any sports specifically organized for amputees 
3 2 Blind Sports: include any sports organized specifically for the blind 
3 3 Deaf Sports: include any sports organized for deaf persons 
3 4 Wheelchair Sports: include any sports organized specifically for people in 

hecichairs 

4 \Vater sports 
4 I Canoeing 
4 2 Diving 
4 3 Kayaking 
4 4 Rowing 
4 5 Sailing/Yachting 
4 6 Swimming 
4 7 Swimming, synchronized 
4 8 Wakeboarding 
4 9 Water skiing 
4 10 Water polo 
4 1 	1 \Vuidsur1in 

S arc Team Sports 
S I l3all Hockey 
S 2 Baseball 
5 3 Basketball 
5 4 Broomball 
5 5 Cheerleading 
5 6 Cricket 

7 Field hockey 
8 Football - Tackle. Flag, Touch 

5 9 In-line Hockey 
5 10 Lacrosse 
S II Ringette 
5 12 Rugby 
5 13 Soccer 

14 Softball 
S IS Volleyball 
5 16 1 1 111mate Frisbee 

StafistICS (anuda 	Irduct I'4o. 12N'IU() 1941  
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(_SS 	1H)S 	(\Ic 	I) Hnc t_ 	Uf\C\ 

js: nd  Sports participation activitj' description 

6 Alternative/extreme sports 
6 1 i\rctic sports (traditional .Aborliihil 	p&)rt 
6 2 BMX 
6 3 Cheerleadiiii 
6 4 Clirnbin 
6 5 Cricket 
6 6 Oricntccrin 
6 7 Skateboaidin 
6 8 Mountain board illi! 
6 9 Wakehoarding 
6 10 Utlillate Irsbec 

7 Skill 	por1 
7 1 Archery 
7 2 Bowling. Fie Pin 
7 3 Bowlini1. Ten Pin 
7 4 Golf 
7 5 Lawn ho\\ lin  
7 6 Shootini. 
7 7 Fencing 

8 Racquet hand sports 
8 1 Badminton 
8 2 Handball -4 wal1 
8 3 Netball 
8 4 Racquetball 
8 5 Squash 
8 6 Table tcnnk 
8 7 Teani handhall 
8 8 Tcnni 

9 MuJti-poit 
9 1 Adventure raeiii 
9 2 Modern pentathlon 
9 3 Track and Field - Aililetic 
9 4 Triath Ion 

10 Endurance sports 
10 1 Adventure racinii 
10 2 Canoeing/kavakin 
10 3 Cycling 
10 4 In-line skatiii 
10 5 Kayak ing 
10 6 Modern pcntathloii 
It) 7 Mountain hiking 
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Ist 2 Sports participation activity description 
10 8 Oricntcering 
10 9 Rowing 
10 10 Running, cross country 
0 Ii Running,road 

10 12 Swimming 
10 13 Triathlon 
10 14 Race walking 
10 15 Running 

11 Fqucstrian 
Ii I lqucstrian 

2 (imnastics 
12 1 Cheerleading 
12 2 Gymnastics 
12 3 Gymnastics, rhythmic 

3 Lifting 
13 1 Powerlifting 
13 2 Weightlifting 

4 Urban/road sports 
4 1 BMX 

14 2 Cycling 
14 3 In-line skating 
14 4 Running, road 
14 5 Skateboarditig 
14 6 Race walking 
14 7 Ruiuiimi 

Sport code 
Don't know 
Refusal 

SPAQ I 1 5 SPDD 11 0 Sport participation description 

SI'l) 1)110:—SPA QuO 
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SPA_Q 115 SPD_Q1I0 How often? (in season 

	

INTERVIEVVER: 	Sport the rcpondent p:in ic i )alLd III: 	P1) ) I ). 

1 	2 to 3 times per month 
2 	Once or twice per week 
3 	3 or more 1in1e per \\ eeL  

Don't kIio\\ 
RetiiaI 

	

SPAQ 115 SPI)Q 120 	Do Nou participate in this sport primarily in it structured or 
unstructured en ironment? 

INTERVIEWER: Mark one oni',. 

pti the repondeiit ftitieip,iIed iii 	PI ) 1)1 10. 

I 	t niet wed 
2 	Unstructured 

font kiio 
ReIu'iI 

SPA_Qi IS SPD_Q 130 Do you participate in this sport priniaril for competition or 
recreation? 

	

IN1FRVI[WFR: 	Mark one only. 

Sport the respondent partie Ipated in : SPI) flIt). 

I 	Competition 
2 	Recreation 

Don't kno 
Retii'aI 

aSPAQ 120 	1)oe the respondent partleipale in anther port. 

1 	Ye 
2 	No 	 00 

Don't know 	(Jo 10 Si'4_Q2(E) 
Refusal 	 Go to SPA 020() 

- Please note that this is an AUXFIELD and will not appear on the (iSS Cycle 19 dataftise. 
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SPA 2 I 20 	'Which sports did you participate in? 

	

INTFRVlFWFR: 	Press <Insert> to activate the sport participation activity classification 
table. 

	

1" 	2" Sjwri.s jiurlicipation activit' description 

Sec sport palilcipation act)vlt\ clasiIicatioii table in SPA - () I 10 

Sport code 
Don't know 
RcIii'.al 

	

SPA () L5 	SPDDI It) 	Spori /)11lU'l/klliWl Jc'ci'ipiiai 

SP[) Dl 10: SPA Q120 

SPA Q125 SPDQI 10 How often' (in season) 

	

INTF'RVIEWER: 	Sport the respondent participated in : ASPD Dl 10. 

	

I 	2 to 3 times per month 

	

2 	Once or twice per week 

	

3 	3 or more times per week 
Don't know 
Re tlisa I 

	

SPA (.) I 25 	SP[)Q I 20 	Do you I)articipIte in this sport prinlarib, in a structured or 
unstructured environment? 

	

INT[RVIE\V[R: 	MarL one only. 

Sport the respondent participated in: ASPD  DI 10. 

	

I 	Structured 

	

2 	Unstructured 
Don't know 
Refusal 
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SPA_Q125 SPD_Q130 Do you participate in this sport primarily for cornpctition or 
recreation? 

INTERVIEWER: Mark one only 

Sport the respundent participated III 	SPI) 1)1 10. 

	

I 	Competition 

	

2 	Recreation 
Don't kno\\ 
Re  Iii a 1 

	

aSPA_Q I 30 	Does the rej')oilLiellt part ic pate in aiiothei - 	oit? 

	

I 	Yes 

	

2 	No 	 (;() ((1 SP.1020() 
Don't know 	Go to SPA Q200 
Refusal 	 (jo f SP:10200 

	

SPA_Q 130 	Which sports did you participate in! 

INTERVIEWER: 	Press <Insert> to activate the sport participation aeti\ tv elasitication 
table. 

	

j I 	rd Sports participation activity description 

See sport partleipatItlIl aeti i1 	eTai licatioti tahie in SP.\ (.) I 1(1 

Sport Lode 
Don't kinl\\ 
Refusal  

SPA_Q 135 SPD_D 110 Sport Parlicipation descry voni 

SPDDI 10 :=- SPA (I30 

Please note that this is an AUXF1ELD and will not appear on the GSS Cycle ) daiahae. 
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SP,.-\ 013 	SPDQIIO How often? (in season) 

	

INTER VIEWER: 	Sport the respondent participated in : ASPD DI 10. 

	

1 	2 to 3 times per month 

	

2 	Once or twice per week 

	

3 	3 or more times per week 
Don't know 
Refusal 

PA ) I 3 	5'I )() I ?() 	I)o Noll participate in this sport priiiiarilv in a si i - ucturcd or 
unstructured environment? 

	

INTERVI[\VIR: 	Mark one only. 

Sport the respondent participated in : ASPD_D 110. 

	

I 	Structured 

	

2 	Unstructured 
Don't know 
RctiaI 

SP\ Q13 5  SPI) ()I 30 Do you participate in this sport primarily for competition or 
recreation? 

	

!JLVIF\\'H: 	Mark one only. 

Sport the respondent participated in : ASPD DI 10. 

	

I 	(ompetitlon 

	

2 	Recreation 
Don't know 
Relusal 

	

aSP.\ Q 140 	Does the respondent participate in another sport? 

	

I 	Yes 

	

2 	No 	 G0IoSPA_Q200 
Don't know 	 Go to SPA 0200 
Refusal 	 Go to SPA 0200 

Please note that this is an AUXFIELI) and will not appear on the USS Cycle 19 database. 
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SPA_Q140 	Which sports did you participate in? 

	

IN'T'ERVIEWER: 	Press 1ncrt to act i 	the sport participation aclI\ ii c!as.i lication 
table. 

	

j c( 	2nd Sports parflcipa twn 11th vii) descriplw#i 

See sport participanon acti itv clasiIic:iiion tahie ii Sft\ ()l II) 

Slort code 
Don't kno 
RelritI 

SPAQ I 4 	SPD 1)11(1 	Spori pwln epa/ion (Jc._/if)1/()I1 

SPD 1)110: SPA Q14() 

SPA Ql4 	SPI)Ql 10 Ho often? (in season) 

	

INTERVIEWER: 	Sport the respondent p'tiepated in : SPI) 1)1 I 0. 

	

1 	2 to 3 times per month 

	

2 	Once or twice per week 

	

3 	3 or more times per eeL 
Don't know 
R elusa I 

5J) \ç) 14 	S P1) Q120 	Do Notl participate in this sport primariI in it structured or 
U flsI rtictu rC(I CII'S 11011 fitcIlt? 

	

I NiI:R \ I lW[ P.: 	\larL one oil I 

Sport the respondent part ic paled in : SPI) 1)1 1 0. 

	

I 	Structured 

	

2 	Unstructured 
Don't kno 
Re Ilt i I I 
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( ISS :oo 	C ' dc 1 1 ) 

	

Tinic 	c ur\ c: 	 .\ppcndl\ U 

`P'\ Q1 4 5 	SPI) () 1 1 0 	I)o Nou participate in this sport priinaril for competition or 
recreation? 

	

IN!FRVlI'.Wi1 	Mark one only. 

'pori the icspOn(Idilt participated iii : SN) 1)1 10. 

I 	(oinpctilion 
2 	Recreation 

1)ont know 
Rclusal 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

	

aSPAQI 50' 	Does the respondent participate in another sport'! 

	

I 	Yes 

	

2 	No 	 Go to SPA Q200 
Don't know 	 Go to SPA Q200 
Refusal 	 Go io SP:1 0200 

	

SPA() I S() 	Which sports did you participate in? 

INTERVIEWER: 	Press <Insert> to activate the sport participation activity classification 
table. 

	

I" 	2" Sports participation activity description 

participatioll adll\it\ ci 	sitctttoii table iii SIA Q 1 I)) 

Siort code 
Don't know 
Refusal 

SPA 0155 SPD DII 0 Sport participation description 

SN) DI 10= SPA Q150 

Please note that this is an AUXFIELD and will not appear on the GSS Cycle 19 database. 
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SPA_Q 155 SPDQI 10 How often? (in season) 

	

INTERVIEVVER: 	Sport the respondent part ie ipated in 	S Pt) 1)1 

	

1 	2 to 3 times per month 

	

2 	Once or twice per week 

	

3 	3 or more times pci-  v eck 
Don't know 
Re fits a 

	

SPAQ I 55 	SP[) () I 2() 	Do von 1)alticipate in this sport primarilN in a structti red or 
unstructured environment? 

INTERVIEWER: Mark one onl\. 

5por the c\pondent paineipated III - SM) 1)1 I 

	

I 	St met ured 

	

2 	U nsl mew red 
Don't kno 
Ret nsal 

SPA_Q155 SPD_Q130 Do you participate in this sport primariI tur competition or 
recreation? 

	

INTFRVI [\\TR: 	Mark one ouR 

Spurt the respondent participated in : - S P1)1)11 ft 

	

1 	Competition 

	

2 	Recreation 
Don't kuio 
Refusal 

Stitisties (anada 	Product so. 2\l0() 9-6P1 
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SPA ()20() 	Did you participate in any competitions or tournaments in the past 12 months? 

	

INTFRVIFWFR: 	Include competitions between schools or between teams within a school or 
at work. 

Lxclude: 
N on-competitive aerobics, aquafit, bicycling for recreation/transportation 
only, body building/body sculpting, car racing, dancing, fishing, fitness 
classes, hiking, jogging, lifting weights (non-competitive), motorcycling, 
iiowmobiling, and non-competitive walking. 

	

2 	No 	 Go to SPA _R3 10 
I)on't know 	Go to SPA R310 
Re Ilisa 	 (;) l) SPA R31() 

	

SP.\  Q2 It) 	For which sport(s)? 

	

liTFRVlFWFR: 	Press <Insert> to activate the sport participation activity classification 
table. 

	

/ ' 	2" Sports purlicipaiwn activi4' description 

See sport participation activity classiflcation table in SPA Q 110 

Sport code 
I)on't know 
Re tisa I 

	

SP\ ()2 IS 	S('Dl) I I)) 	5poii parl,ci/)(iiio,i (Jc'.sui/)lioii 

5(f) 1)110: SPA (,)2l() 

IS SC[)_Ql tO Was it at the local, regional, provincial or national level? 

	

INTERVIEWER: 	Competitions between school or between teams within 
a school or at work should be coded as other. 

Sport the respondent competed in : ASCD Dl 10. 

	

I 	Local 

	

2 	RcionaI 

iai islies Canada - Product No. I 2M00 I 9-GPE 
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3 	Provincial 
4 	National 
5 	Other- Spccil 

Don't kIlo\\ 
Re  Ii s t I 

1'\(2I 	SC1)(l I 	IF (1) UI In 	()llicr"pe I lIl.\ 
	

(,H 10 £'. 102 1 -5 , .( 7) UI/I 
ELSE 	 Go to aSPAQ220 

	

SPAQ2 15 	SCDQ Ill 	Was it at the local, reiional. F0\ iiicial or iiational Ie\ cl? 

INTERVIEWER: Specih. 

Sport the icspondeiit competed iii : 	I) 1)1 10. 

STRING IO1 
Don't kno\\ 
Rclii',:il 

al>'\Q220 	I)md the repnideii1 parlicipalc mu 	1\ other eomnpc1mtmon. (U tournanieuuk iii lime paSt 12 
month.> 

	

I 	Yc 

	

2 	No 	 Go to 5P.1 Q27n 
Don't know 	 Go to SPA Q2 7n 
Refusal 	 Go to SPA Q2H 

	

SPA_Q220 	For which sport(s)' 

	

INTERVIEWER: 	Press 'cinsert> to ac1i' ate the sport participation acttvmty classilication 
table. 

	

jsf 	nd  Sports participation activity description 

Sec sport participation activity classilicaimoui table in SPA (,) Ill) 

Sport codc ,  
Dont Lno\\ 
Refusal  

"Please note that this is an AUXFIELD and will not appear on the (SS Cycle in daiahitc. 
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I 
	

S PAQ22S S( 1) I) I I () Spoil pwlicipalion description 

SCD DuO: -  SPA Q22() 

SPA Q225 SC 1) QI 10 Was it at the local, regional, provincial or national level? 

	

IN:FERVIEWER: 	Cornpctitions between school or between teams within 
a school or at work should be coded as other. 

Sport the rcpondcnt competed in : ASCD DI 10. 

I oca] 

	

2 	Regional 

	

3 	Provincial 

	

4 	National 

	

S 	Other - Specify 
I)on't know 
Rcf'tia! 

	

SPA\ Q225 	S( 1) C Ill 	II 5(1) (fl 1() OtherSpec II IIN 	(e to SRI ()225.5(1)0111 
1:LSl 	 (; to ISII.j 0230 

	

SP.-\Q225 SCDQ Ill 	Was it at the local, regional, provincial or national level? 

	

INTERVIEWER: 	Specit\. 

Sport the respondent competed in : SUDI) I I ft 

STRING [50] 
Don't know 
Refusal 

aSPAQ23O 7 	Did the respondent participate in any other competitions or tournaments in the past 12 
ii ionths? 

	

I 	Yes 

	

2 	No 	 Go to SPA_Q2 70 
I)on't know 	Go 10 SPA Q270 
Refusal 	 Go to SPA 0270 

l'Icase note that this is an AUXFIELD and will not appear on the GSS Cycle 19 database. 
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SPA Q230 	I or v h ich poro 

	

INTF R\i1\\ IR: 	Irc 	liicrt 	to aeIi\ ale the por lartiputoI1  acti\ iI\ clasifleatioiì 
table 

	

I 	2" Sports participation acthit descriptioii 

Sce sport participation activity classilcatioii table iii SP\ Q  11(1 

Sport code 
Don't Lno\\ 
RelIi ,al 

	

SPA Q23S 	S(DD II 0 	Spoii p0111ipa!wi1 £1C'(rI/)i/o/1 

SCDDI 10 SPA Q23() 

SPA_Q235 SCDQI 10 Was it at the local, regional, provincial or national level? 

	

INTER VIEWER: 	Compctitions between school or between teant 	thin 
a school or at work should be coded as other. 

Sport the respondent competed in : ASCD 1)1 1(1 

	

I 	Local 

	

2 	Regional 

	

3 	Provincial 

	

4 	National 

	

5 	Other - Speel\ 
Don't kno 
Re l'usa I 

SPA_Q235 SCD_CI II IF SCD_Q1 10 = OthcrSpcc TI-lEN Go to SPA _Q235. SCD_Ql / I 
ELSE 	 Go to aSPI 024() 
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SP:\ (5 SCDQI II 	Was it at the local, regional, provincial or national level? 

INTFRVIFWFR: 	Specify. 

Sport the respondent competed in : ASCD DI 10. 

STRING [50] 
1)on't know 
Refusal 

aSPA Q240 	Did the respondent participate in any other coInpctI1ioiI or tournaments in the past 12 
months? 

	

I 	Yes 

	

2 	No 	 Go to SPA Q270 
Don't know 	Go to SPA Q270 
Refusal 	 Go 1i SP. 1 02 70 

SP.\ ()24() 	For v1nc1i sport(s)? 

l\TiRVI[\VFR: 	Press <Insert> to activate the sport participation activity classification 
table. 

/ 	2"" Sports participation activity description 

See sport participation activity classilication table in SPA Q 110 

Sport code 
l)on't know 
Relusal 

SI.\ ()245 S( '1) DI I U 	Sport participation dcscripiioz 

SCDDI 10 := SPA Q240 

Please note that this is an ALXFIELD and will not appear on the (iSS Cycle 19 database. 
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SPA_Q245 SCDQI 10 Was it at the local, regional, proNincial or national lc ci? 

	

INTERVIEWER: 	Competitions between school or Ket\\eefl  teams \ thin 
a school or at work should be coded as other.  

Sport the respondent competed in: ASCD[)l  H). 

	

I 	Local 

	

2 	Regional 

	

3 	Provincial 

	

4 	National 

	

5 	Other - Spceit\ 
Dont kiio 
Reitisal 

	

SPA Q245 	SCD C Ill 	IF 5(1) () II)) - ( )ilicrSpec TI lIN 	Go to SPA 0245. 5(7) 0/11 
1:1 . S1 	 ( ,o to £LSPJ025() 

	

SPA Q245 	S(_DQ Ill 	\\ as  it at the local, retnonal, iO\ ineta I or national Ie\ ci? 

	

l\TFRVlF\\1R: 	Speeil\ 

SI)rt the IL poiideiit coiiipeted in 	5(l) 1)1 M. 

STRING [801 
Doii't knov 
ite 'usa I 

	

aSP\ ()250 	Did the respondent participate in an\ other competitions or lournanienis in the past 12 
ii ion 

2 	No Go 10 SPA Q270 
Don't know Go to SPA Q270 
Refusal Go to SPA 027() 

SP\Q2 50 	f:or  \VI1 lch sport) s )'! 

INTERVIEWER: 	Press Insert ' to activate the sport participation activity classification 
table. 

Please note that this is an AUXFIELD and will not appear on the GSS Cycle 1 1) daiahae. 
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I 	/S 	2"" Sports participation acti I'iIJ' description 

See sport participation activity classiticatiori table in SPAQ lit) 

Sport code 
Don't know 
Refusal 

	

SPA ç)25 	SLDI) II)) 	/)aJ/ic/j)II1il 411 	/'iJfIHH 

SCD 1)110 : SPA ()250 

SPA ()25 	SCD_Ql 10 	\as it at the local, regional, pros metal or national level? 

	

INTERVIEWER: 	Competitions between school or between teams within 
a school or at work should be coded as other. 

Sport the respondent competed in : AsCD Dl 10. 

	

I 	Local 

	

2 	Regional 

	

3 	Provincial 

	

4 	National 

	

S 	Other - Specify 
Don't know 
Retlisal 

	

SP\Q255 	S('I)('l II 	IF SCl) (,)l 10 ()thcrSpec TI lEN 	Go io .S'P.l Q255. .(I)_QI 11 
ELSE 	 (;o iu 41SPAQ270 

SPA Q255 SCDQI Ii Was it at the local, regional, provincial or national level? 

INTERVIEWER: Specify. 

Sport the respondent competed in ASCDD  110. 

STRING [50] 
Don't know 
Refusal 

Stali t 	i. cn.c&hi 	1>1 oduct No. 12 MOO I 9-(IPE 
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SPA Q270 	Do you have a coach? 

INTERVIE\VER.: 	A coach speclah/cs in i IiIprL)\ ing sport -peei te perlorinance in traiiiin 
and competition. 

Exclude: Personal trainers and 101css instructors. 

	

I 	Yes 

	

2 	No 
Don't Lno\\ 
Refusal  

Sl'A 	10 	In hat degree is sport important in providing you with: 

physical health and fitness? Is it: 

INTERVIEWER: 	Read categories to respondent. 

	

I 	very important? 

	

2 	... somewhat important? 

	

3 	not important? 
Don't kiiov 
Re I usa I 

	

SPA_Q320 	To vvhat degree is sport i liportallI 111 pro idinu \ou \ ith: 

family activity? Is it: 

INTERVIEWER: 	Read calenories lo respondent 

very important? 

	

2 	... somewhat important'? 

	

3 	... not important? 
Don't kno\\ 
Refusal 

	

SPAQ33U 	To what degree is sport Important in pros di ig von itli: 

new friends and acquaintances? Is it: 

INTERVIEWER: 	Read categories to respondent. 

very important? 

	

2 	sone hat important? 

Statistics Canada - Product No. I 2M00 I 9-( I I' 
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3 	not important? 
I)on't know 
Refusal 

	

l:\ 034() 	to hat dciiree is sport important in providing ou v iii: 

fun, recreation and relaxation? Is it: 

INTLRVIEWER: 	Read categories to respondent. 

very important? 

	

2 	... somewhat important? 

	

3 	not important? 
Don't know 
Refusal 

	

l:\ Q3() 	lo hat degre is sport impoilant n pros iding von 	th: 

sense of achievement and skill development? Is it: 

INIFRVI F\VFR: 	Read catceorics to icspoiident. 

%CrV important? 	(; t .Y' I - C . II) 

	

2 	sonie hat important? (Jo to 51'1_C510 

	

3 	not important? 	Go to SPA_C510 
l)ont know 	 Go to SPA C510 
Refusal 	 Go to SP. l ('510 

Statistics ( anada Product No.1 2M00 I 9-GPE 
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SPA_Q41() 	Are there any particular reasons why you did not regularly participate in an 
sports? 

INTERVIEWER: 	Mark all that apply. 

I I 	No particular reason 
12 	Not interested 
13 	Prograrris not a \ allahlc iii the coInnlunit\ 
14 	Do not have the time 
15 	Do not want to be committed to regular sehedule 
16 	Facilities not aaiIuble 
17 	Too expensive 
18 	HealthJinjtir 
19 	Age 
20 	Disability 
21 	Othcr - Spcelt\ 

Don't kno\\ 
Re lusa I 

SPA_C 41 I 	IF OtherSpec IN SPA_Q410 THEN 	 Go to SPA _Q41 / 
ELSE 	 Goto SPA C51() 

SPA_Q4 I I 	.-\rc there wi 	puitieuIr reuoii' 	h \OLI did not ieetiktrk participate in any 
sports! 

INTERVIEWER: Specik. 

STRING [50] 
Don't kim 
Refusal 

SI'.\ ('Sit) 	IF pihll!Siie 	I 1IIFN 
	

(,• H it ,  SP I 
ELSFIE: 	i ii !Si,e 	I II JI\ 

	
(,l) IH SP. 1 	)'i(H) 

SIaIist.ic (t!iada 	Pioduct No. 12M0019-(IPI- 
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I 	SPA Q5 10 	Did other members of your household regularly participate in any sports 
during the past 12 months? 

J.UJiUYB 	Regularly means at least once a week during the season or for a certain 
period of the year. 

I xcludc: Non-competitive aerobics, aquafit, bicycling for 
recreation/transportation only, body building/body sculpting, car racing, 
dancing, fishing, fitness classes, hiking.jogging, lifting weights (non-
competitive), motorcycling, snowmobiling, walking. 

	

2 	No 	 Go to SPA Q610 
Don't know 	 Go to SPA_Q610 
Refusal 	 Go to SPA 061() 

SPAQS 15 	Who? 

i listing 0?! all Izouseho/ci incinheis, LvLcp/ /1w rc.vponcicizt is o/isp/aied. 
The respondent can report up to 4 other household members. 
Don't know 
Refusal 

Beginning sports participation activity 
for houseiwid iizernber I 1/ selected in SPA_Q515. 

SPA Q520 I IMS 1)100 	.Vame u/household member [I] with sports 

I urticipation 

IIMS Dl00:—SPA 0515111 

SPA Q52() I IMS QIIO 	For which sports did AHIS  1) 100 participate? 

INTERVIEWER: 	Press <Insert:> to activate the sport participation activity classification 
table. 

	

j' 	2 	Sports participation activity description 

See sport participation activity classification table in SPA 0110 

Statiics ( tnJi Product No.! 2M00 I 9-GPE 
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Sport code 
D.)nt kIlo\\ 
Re  in I 

	

SPA Q520 	I IMSQ 1 I 5 	11SF I) I 10 	Spoil /)tlrlU i/kllI()/1 /H /i/IO))) J 1) 

Household mernhe, /1/ 

HSF_D1 10= ElMS QI 10 

	

SPA Q520 1-IMS Q II:" 	IISF Q I 10 	lio often? (in season) 

	

INTER\7 IF\\'[R: 	Sport that piIl\1S 0100 paiiicipated in: liSt 1)1 10. 

	

I 	2 to 3 times per month 

	

2 	Once or twice per week 

	

3 	3 or more times per eck 
Don't know 
Refusal 

SPA Q52() at I MSQ 120 H 	I)id II MSI) IOU pai-tieipate in another sport? 

	

I 	Yes 

	

2 	No 	Go to end of sports participation ac1ivitfor household niei,i/'i /17 
Don't know Go to end of sports participation activity fbr household izemher [17 
Refusal 	Go to end of sports parluipanon actii'iii ,  f,r household ineniher [1/ 

	

SPA Q520 	]I MS Q I 2(1 	For \vhicll sports (lid Ati  M SI) 1(0) partic pate. 

	

INTERVIEWER: 	Press <:Insert> to activate the Sport participation aeti\ it classileation 
table. 

	

I" 	2` 1 	Sport. parueipauoli actiiitI' de.scriptioii 

See poii participation acii t\ cIasiflcitioii tahle in SI>\ Q 1 1).) 

Sport eodc 
Don't kilo\s 
Refusal 

(i  Please note that this is an AUXFILLD and will not appear on the (SS Cycle 19 database. 
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SI:\ ç)52() I] \1S Q  12 	1 151 1)1 10 	Spoi participation description for 
Household member [1] 

11511)110: IIMSQI2O 

	

Sl'.\ ()2() 	I IlS() I 25 	1151 Q I 10 	Ilms olien? (in season) 

INTERVIEWER: 	Sport that APiUMS  D 100 participated in: 9-ISF_D1 10. 

	

I 	2 to 3 times per month 

	

2 	Once or twice per week 

	

3 	3 or more times per week 
Don't know 
Refusal 

S PAQS 20 aHMSQ 13011 	Did AHMS  D 100 participate in another sport? 

	

I 	Yes 

	

2 	No 	Go to end of sports participation activity for household member [I] 
I)on't know Go to end of sports participation activity for household member [1/ 
ReIisaI 	Go to end of sports participation activity for household member [I] 

SI\ Q52() 1-IMS_Q 130 	For which sports did AUMS  D100 participate? 

INTERVIEWER: 	Press <Insert> to activate the sport participation activity classification 
tab Ic. 

	

1" 	2" Spurts parhelpation activit v (/e.scriplwn 

See Sport participation activity classification table in SPA QI 10 

Sj)OiI code 
1)ont know 
Refusal 

	

S PA Q20 	II \i SQ I 35 	1 ISED I 1 0 	poii /)liikiJ)UtU)/1 (/c'sL/!p/w// /01 

Household member [1] 

11SF DI 10:— IIMSQI3O 

Please note that this is an AUNFIELD and will not appear on the GSS Cycle 19 database. 
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SPA_Q520 HMS_Q135 USFQI 10 How often? (in season) 

INTERVIEWER: 	Sport that pit IMS 1)100 participated in: I 151 1)110. 

I 	2 to 3 times per month 
2 	Once or twice per week 
3 	3 or more times ie week 

Don't kno\\ 
Refusal 

SPA_Q520 aHMSQ 140' 	l)id I IMS Dl0() participate in another sport? 

I 	Yes 
2 	No Go i 	ciul ()f.Sjflh/'I.S paJIici/)a11017 ad/ti/I' /ul 1101I,L'/10/d niem/cr / / If 

Don't know Go to end of sports participation activily br household member /17 
Refusal orts 	articip 	d G 	it. ('nd 	0/ sp 	p 	ation c,it'iIr thi -  household member [1/ 

	

SPA ç2o 1! \i SQ I 40 	For which spoils did AINISDI00 participate'! 

	

INTERVIEWER: 	Press <:Inserr• to activate the sport participation activity classitication 
table. 

	

t 	, 

	

I 	- 
mI 	S.I)orts /,artIc - lpIul(/!l iutflutl' (/t'.scr:J)Iwlz 

Sec sport PrticIP:ttio1l aeli\ itv elassll!eatR)fl table in SPA I,) I III 

Spoil etde 
Don't ktms 
Refusal 

	

Sl\ ()520 	I IMS (,) I .4'S 	I 151 	1)1 I 0 	Spurt 1)01//c i/ui/lw) c1csc1'i/c/ccI/ Ircr 

i/i(  il/i"  

I 151 	1)111): 	I l\1S Q140 

12  Please note that this is an ALJXFIELD and skill not appear on the USS Cycle 1) dit,ihcc. 
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SIA QS2() IIMSQI.-LS 	11SF QI l() 	How often? (in season) 

	

INTERVIEWER: 	Sport that ApiHMS  D100 participated in: AHSF_D1  10. 

2 to 3 times per month 

	

2 	Once or twice per week 

	

3 	3 or more times per week 
Don't know 
R ellisal 

	

SI.\Q20 	alI\ISQI 0! 	Did IIMS DlU() participate in another port! 

	

I 	Yes 

	

2 	No 	Go to end of sports participation activity fhr household member [I] 
l)on't know Go to end of sports participation acti''Th' fr /ioiisc'hold inember [1] 
ReliiaI 	Go lo L'/iil ()/ \/)H/1.\ 1)0//U //)u//(o/ aclil /li /01 /iiist'Iu'f/ /)//fl/)') /1] 

	

SPA Q520 IIMS_Q150 	For which sports did HMS_DlO0 participate? 

	

INTERVIEWER: 	Press <Insert> to activate the sport participation activity classification 
table. 

	

1" 	2"' Sports participation activity description 

See sport participation activity classification table in SPA Qi 10 

Sport ca(Ie 
Don't know 
Refusal 

	

SPA QS20 	I I\1S () I 	11SF 1)1 It) 	Spwipariiiatiuii /(LI7J)IU)/1 /01 

Household member [I] 

11511)110: IIMS Q150 

Please note that this is an AUXFI hLD and will not appear on the GSS Cycle 19 database. 
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SPA Q52() 	HMSQI55 	FISFQI 10 I-low often? (in season) 

	

INTERVIEWER: 	Sport that Apil  IMS Dl 01) participated iii: I 151- 1) 0. 

	

1 	2 to 3 times per month 

	

2 	Once or twice per week 

	

3 	3 or more times pci -  \\ eeL  
Don't know 
Refusal 

End o[sports participation activity/or 
household member [1] selected in SPA Q511 

This collection 01sports participation act/ri/v for 1u)ucc/1o1/ iiic,,ihei- is rc/)eaIc(//or the of/ic) 
nern/,ers that were selected in SPA - ()5 15 

	

610 	l)o you or other members of your household belong to a sport cliii), local 
community league or other local/regional amateur sport organization? 

	

I 	Yes 

	

2 	No  
Don't know 	 Go to SPA _071() 
Rctiis:il 	 (), 	it) .P1 () 1  Ii) 

SPA 00 17 

I // i 11iL H! ti/I /ioucIuI/ nit'iii/'(I.s. jilL/lit/i i 	tue iC/lit/tOt i 

displayed. The respondent can report up Iv 4 household tnenhIic/ 
Don't know 
Refusal 

Statistics Canada 	Praduct \. I 2 MI))) I o)(  d'I 
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'I.\ Q 7  I () 	l)uring the past 12 months, hae von or other members of your household 
been involv 

coach? 

Yes 
No 
Don't know 
Relitsal 

d in amateur sport as a: 

Go to SPA 0720 
Go to SPA Q720 
(; to SP.l 072() 

O7I 

1 listing (?1011  household ,nemhe,s, including the respondent is 
tl;splaved. The respondent can report up to 4 household members. 
Don't know 
Rd uiI 

	

J);\ Y2() 	I )uring the past 12 months, have y u or other members of your household been 
involved in amateur sport as a: 

referee/official/umpire? 

	

I 	Yes 

	

2 	No 	 Go to SPA _Q730 
Don't know 	 Go to SPA 0730 
Refusal 	 ( , i 1(1 SJ. I 0 -30 

'P\ O72 	Who? 

1 listing of all household memhe,, including the respondent is 
displayed. The respondent can report up to 4 household members. 
Don't know 
Relusal 

Siititics (anada !roduci No. I2MOOl9-GPF 
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SPA Q730 	r)urnig the past 12 months. have you or other mci iibcr of your household been 
involved in amateur sport as a: 

administrator or helper? 	 I 

	

I 	Ye 

	

2 	No 	 (o to sf'. lY'-J() 
Don't know 	 Go to SPA _Q74() 
Refusal 	 ( 10 SP.1 Q740 

	

SP\ Q75 	NN ho? 

A listing o/ all household ,,ieinterv. Iflc/101i/lL the reV/)oIh/eJll i. 
displayed. The re.sponcld'/lt eon report up /0 4 ho,i'u.'hoIi ,,1eni/c'/:. 
Dont kno\s 
Refusal 

	

SPA_Q740 	During the past 12 months, have you or other meiuhcr' of our household been 
involved in amateur sport as a: 

sI)CCtitor at aniatcur sports competitions? 

	

I 	' LO 

	

2 	No 	 (Jo to End o/ module 
Don't know 	 Go in End ofmoc/ult 
Refusal 	 (,o to End o/ 11101/1l/c' 

	

SPA Q745 	Who' 

A listing 0/ a/I /u)llscho/(/ ,lwIn/)el's, iiicludnig tile respondent is 
displayed. The respondent can report up to 4 household memik',.'. 
Don't kiio 
Refusal 

SP;\ 	 (i to Tint o/ no I/i/c 

Statistics Canoda Producl No.1 2M01) I0411I. 
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SPA Q00 	Do you belong to a sport club, local community league or other local/regional 
amateur sport organization? 

	

I 	Yes 

	

2 	No 
Dont know 
R clii 	I 

	

SPA 0810 	During the past 12 months, ha e you been in ohed in amateur sport as a: 

coach? 

	

I 	Yes 

	

2 	No 
Don't know 
RetiNal 

	

SPA 052() 	1)uritig the past 12 iiiotiths, have you been involved in amateur sport as a: 

referee/official/umpire? 

	

I 	Yes 

	

2 	No 
Don't know 
Re lusa I 

	

SPA Q53() 	[)uring the past 12 months, have you been involved in amateur sport as a: 

administrator or helper? 

	

I 	Yes 

	

2 	No 
l)on't know 
Refusal 

Statistics ( ariada Product No. I 2M0() I -( iPh 
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SPA_Q 840 

2 

During the past 12 months, have you been invok cd in tiiiatcur 

spectator at amateur sports competitions? 

Y c' 
No 
1)on't klil\\ 
R clii  a I 

111(1 of iiiodule 	/ 	/)( i/ -h T'i//f/( I/h/I/H/I 1(1/I /f/('\ / 

tlItic (iiiiJ.i 	Iroc1ucl 	I 2 .Ni lOOI 	-( il'l 
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	 Ar)oendix B 

Section lOB: Social Networks and Trust 

Module: Close Ties 

Ihe following table associates the import parameter, used throughout the routing of this section, with the 
data element in the (55 ( cIe IQ Production appllcall(u1. 

Import paranleter CSS CcIc 19 Description 
Production data 

element 
p11-leader piHeader Contains CaselD and first name otrespondcnt 

piSampleSplit piSampleSplit This parameter contains a value that is used to 
route this module. If the value equals <2> then 
the respondent will route through this module. 

piMainAct MAR_Q 100 The main activity of the respondent from the 
MAR module. 

piiobLastWk MAR_Q133 Determines if the respondent had ajob last 
week, from the MAR module. 

I 
I 
I 
I 
I 
I 
I 
I 
I 

Respondents enteriiiu. module: 	All respondents where sub-sample -- 2 

SCTCI 10 	IF piSampleSpiit = 2 THEN 	 Go 10 SCT_Rl1O 

F LSE 	 Go 10 End of module 

5(1 RI i() 	I'm going to ask you about people in your life that you feel very close to, 
such as close family and friends. 

INTFRVIF\\ FR: 	Press Fiuter to continue. 

5(1 QI 10 	l'eople you feel very close to might include those you discuss important matters 
with, regularly keep in touch with, or are there for you when you need help. 
Thinking of aH the people who fit this description and who do not live with you, 
how many are: 

members of your immediate family? (parents, siblings, adult children or in-laws) 

0..25 
Don't know 
l'eItisal 

Silitics Canada Pmoduct No.1 2M001 9-GO 
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S(,IQ 120 	People you feel yy close to might include those you discuss ililportant mattei's 
with, regularly keep in touch with, or are there for you when you need help. 
Thinking of all the people who flt ihk description and ho do not live \vll ou. 
how many ai'e: 

other relatiN is that N iiu are en close to.' 

ft.2S 
[)on't knov 
Refusal 

SCTCI3O 	IF ( ( piMainAct Paid\\or4  OR 
( piMainAct - Vacation ) OR 

(piiobLastWk = Yes ) ) THEN 	 Go to SC7'QL3() 

1SF 	 (ii) IoSCT ()IH 

SCTQ 130 	People you fiel 	close to might include those you discuss important matters 
with, regularly keep in touch with, or are there for you when you nccd help. 
Thinking of all the people who fit this description and ho do not I i'. e ith WLI, 
how many are: 

people you knos from ork w ho N oii are very close to? 

O..25 
Dont kno\\ 
Rf'usil 

S(,''l'Q 140 	People \ on lel ,çjy, close to inteht include those on discuss important matters 
with, regularly keep in touch with, or are there for you when you need help. 
Thinking of1j the people who fit this description and who do not live with ou, 
how many are: 

neighbours who you are very close to? 

O..25 
Don't krio 
Reluisal 

Statistics ('anada 	Product No I :\Iu)i) O_( iI 
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SUT Q150 	People you feel very close to might include those you discuss important matters 
with, regularly keep in touch with, or are there for you when you need help. 
Thinking of all the people who fit this description and who do not live with you, 
hokk nianv arc: 

other people who you are very close to? 

0.25 
Don't know 
Re lusa 

5(1 1)150 	Number of people the respondent le1s very close to. 

SCTD15O :( SCT QI 10 + SCT Q120 + Sd Q130 + SCT Ql40 - 
SCT QISO 

s('T ('201) 	II ( S('T QI 10-0 and 
SCT_Q120 = 0 and 
SCTQI3O = 0 and 
SCTQ 140 = 0 and 
SCTQI5O = 0) THEN 

Go to End of module 
1l.SF 	 Go to SCT 0200 

SC. I' (2U0 	Based on soUr aiis ers, van haN c "S("l'D 150 people von are % cry close to 
sho do not live with you. How many of them are women? 

0..125 
Don't know 
Re (lisa I 

UI IE('K 	((SC']' Q200 	SUT D150 ) OR ( SCT Q200 - N()NRLSIONSE )) 

-- 	 - An impossible value has been selected. Please return and correct. 

F n d of ni ad ii Ic 	( 'h s Th' 

Siaiislic' ( anada Product No.1 2M001 9-GPE 
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Module: Trust 

the 1ollo iilt table i ociate the iiiipoii 	used t111OW1110111 the loutifle of tIu 5Cti0n. ' liii the 
data elenient in the ( SS ( vcle I) Pn.duct ion appl ication. 

Import parameter (.55 Cycle 19 Description 
Production data 

element 
piHeader pu -leader Contains CaseID and first name of respondent 

piSampleSplit piSampleSplit This parameter contains a value that is used to 
route this module. If the value equals <2> then 
the respondent will route through this module. 

piMainAct MAR_Q 100 The main activity of the respondcnt from the 
MAR module. 

piJobLastWk MAR_Q133 Determines if the respondent had ajob last 
veek. tIoni the NIAR inodule. 

Respondents entering module: 	All respondents here sub-sample 2 

	

TRT_CI 10 	IF piSampleSplit = 2 THEN 	 Go to TRT_RlI() 
ELSE 	 Go to End of nzo/1i!c 

	

TRT_RI 10 	The following questions are about your life in general and ho you view 
other people. 

INTERV'IEVVI R : 	Press I nter to cont me. 

	

TRT_Q1 10 	Generally speaking, would you say that most pepk' can he trusted or that 
you cannot be too careful in dealing with people'? 

	

I 	People can he trusted 

	

2 	Cannot he too careful in dealino with people 
Don't kno 
Refusal 

Statistics Canada 	1)rodue1\o. I 2 \ 101)1 0-( I1 
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IRT (,)l() 	Using a scale of 1 to 5 where I means 'Cannot be trusted at all' and 5 means 
'Can be trusted a lot', how much do you trust each of the following groups of 
people: 

people in your family? 

	

I 	Cannot he trusted at all 

4 
S Can be trusted a lot 

[)on't know 
R L'lUSll 

	

lR1 030 	sine a scale of 1 to S v here I means 'Cannot he trusted at all' and 5 means 'Can 
he trusted a lot', how much do you trust each of the following groups of people: 

people in your neighbourhood? 

	

I 	Cannot be trusted at all 
1 

4 

	

5 	Can be trusted a lot 
l)on't know 
Refusal 

	

TRTC39() 	IF ( ( piMainAct = PaidWork ) OR 
(piMainAct = Vacation ) OR 

piMainAct = GotoSchool ) OR 
piJnhLast\\k - Yes ) ) THEN 	 (Jo in TRTQ39O 

ELSL 	 (n in TRJ'40() 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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TRTQ390 	t sine a scale at' I to S here I means Cannot be ti'uted at all arid S means '('an 
be trusted a Iot, how much do you trust each of the lollowine groups ni people: 

people you work with or go to school with? 

	

I 	Cannot be trusted a all 

4 

	

5 	('an be trusted a lot 
Dont kiio' 
Re ursa I 

	

] RI Q400 	Usine a scale ot' I to S where I means 'Cannot be trusted at all' arid 5 means (an 
be trusted a lot', how much do you trust each of the following groups of people: 

strangers? 

	

1 	Cannot he trusted at all 

3 
4 

	

5 	(an be trusted a lot 
Dont Lno\\ 
Refusal 

F.nd of n'iodule 	' 

Statistics ('anada 	Product \n. I 2NtOOl 0-( Pt 
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Time Use Survey 	 AnDendix B 

Section 11: Transportation 

Module: Driver's License of Respondent 

The following table associates the import parameter, used throughout the routing of this section, with the 
data element in the (iSS Cycle I-) Production application. 

Import parameter CSS Ccic 19 Description 
Production data 

__________ element  
piHeader pit-leader Contains CascID and first name of respondent 

piSampleSplit piSampleSplit This parameter contains a value that is used to 
route this module. If the value equals <2> then 
the respondent will route through this module. 

piRespAge piRcspAge Age of the respondent 

Respondents entering module: 	All respondents here sub-sample - 2 

l)L.R ('I It) 	IF piSanipleSplit 	2 IIIUN 	 (o io I)LR Ri /() 
1Ll 	 (,H 1H (J1/ HI /JI(JI//e 

l)IR RI 11) 	The next section includes questions on your driver's licence. 

INFFR\l FWFR : 	Press Enter  to con(inue. 

l)LR (.) 10) 	Do you have a valid driver's license.' 

LNT!R\'liIJ 	This sincludes graduated driver ' s licenses where an individual is 
permitted to drive alone with some restrictions, e.g. zero blood 
alcohol level. 

I 	Yes 
2 No 
	

Go to DLRQJ20 
l)on't know 
	

Go to DLRQ120 
Refusal 
	

Go to DLRQ120 

Statistics Canada - Product No.12M0019-(iPE 
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DLRQ 115 	In the past month, him often (lid nu d i'j's c? W as it: 

INTERVIEWER: 	Rcad ealcoric to rcspiindciit. 

6 or 7 days a week? 
2 	... 4 or 5 days a week? 
3 	1 to 3 days a week? 
4 	... 1 to 3 days in the past month? 
5 	.. not in the past month 

Don't know 
Re t'usa I  

(JO to ('11(1 of I?U)c/lI/c 

Go to end 011770(11//c 

Go to end of n,odi,/ 
Go to end otmocIci/ 
Go to end (?tfl10(1111 

Go to end of IflO(llIl 

(JO 1(1 (?lc/ 1)! iiiocliili 

	

DLR_Q120 	Did you ever have a valid driver's license? 

	

1 	Yes 

	

2 	No 	 Go to End of mod/I/c 
Don't know 	 Go to End of ,nodu/ 
RetiiaI 	 Go t E,oI of fiIoc/III' 

	

I )LR_Q 140 	Uo old Nsere you 1N hen N ou last had a valid di1 cr's license? 

15,..)5 
Don't kno\\ 
Refusal  

SIGNAL 	((DLR Q 140 	piRcspAe ) OR ( DIR Q140- (R1lONSL) 
(12.1) 

A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

Statistics Canada - Pioduci \o. I 2\lt)OI )-( 11T. 
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DIR QISO 	Why did you give up your driver's license? 

LTERV1EWER: Mark all that apply. 

	

I 	Did not need a licensc anymore 

	

12 	Did not have access to a car 

	

I 3 	Financial considerations 
14 Required by medical problem 

	

5 	Family suggestion 

	

6 	Did not feel comfortable driving any longer 

	

17 	Driver's license was revoked 
I 	()her - Specify 

I)on't know 
Refusal 

	

I)IR C 151 	II: OtherSpec IN DLR_Q150 THEN 	 Go to DLR_Q151 
11SF 	 Go to Eufofmoilulc' 

	

I)LR Q1 SI 	Why did you give up your driver's license? 

INTERVIEWER: Specify. 

STRING [50] 
[)ont know 
Rclusal 

Ifl(l (il module 	I I)ri_ '. Lk'mc ol R.1on/oi / 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Module: Access to a vehicle 

The following table associates the import parameter, used ihrout.hout the routing of this section, with the 
data element in the GSS Cycle 19 Production application. 

Import parameter CSS Cycle 19 Description 
Production data 

element 
piHeader piFleader Contains CaselD and first name of respondent - 

piSampleSplit piSampleSplit This parameter contains a value that is used to 
route this module. lithe value equals <2> then 
the respondent xvill route through this module. 

Respondents entering module: 	All respondents here sub-sample 2 

ACV_C100 	IF piSampleSplit = 2 THEN 	 Go to ACJ'RIu'HI 
ELSE 	 Go to ('fl(IOfflU)(//i/( 

ACV R 100 	the nest section iflCtu(les questions al)out our access to a s chicle 

INTERVIEWER: 	Press <Enter> to continue. 

ACV_Q 100 Do you or does any member of your household lease or 	ii a vehicle 
(includes a car, van, jeep or truck)? 

1 	Yes 	 (, (H . 1 1 QI 1 0 
2 No 

Don't kno\\ 
Re titsa I 

ACVQ 105 	Do you have a car or a truck at your disposal? 

INTERVIEWER: 	Include access to a family member, lriciuil, co-\\ orker  or iieiu.hhour's 
vehicle. Also include a vehicle which the respondent uses for 
employment purposes but may he used during non-employment 
hours. 

1 	Yes 
2 No 

Don't kno 
Refusal 

Statistics Canada - Product No.! 2M1)019-61I: 
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A( 'V QI 10 	Do you have this car or truck at your disposal all the time, most of the 
time, rarely or never? 

I 	All of the time 
2 	Most of the time 
3 	Rarely 
4 	Never 	 GoIoACVRI3O 
S 	When needed by the respondent 

Don't know 	 Go to ACVRJ3O 
Refusal 	 Go to ACI'R130 

	

\('\ QI 21) 	Do you use this vehicle mostly as a driver or passenger? 

I 	Mostly as a driver 

	

2 	Mostly as a passenger 

	

3 	Same amounts as a driver and a passenger 

	

4 	Does not use this vehicle 
Don't know 
Refusal 

	

A( 'V R I 3() 	The next section includes questions at)out hether you kno someone, if 
necessary, who could drive you to appointments and errands. 

I N H RVll'WER: 	Press <Enter> to continue. 

l)o you kno someone ho can assist you bN providing transportation? 

INTERVIEWER: 	Examples include driving you to doctor's appointments or to run 
errands, such as shopping for groceries. Includes people living and 
not living with you. 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

I 	Yes 
2 	No 	 Go to End of module 

1)on't knosv 	 Go to End of module 
ReIusi I 	 (() io End of nzodule 

i'inie Use 	 Appendix 13 

I 
1 
I 
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ACV_Q 140 	Who can assist you? 

INTERVIEWER: 	Mark all that apphv 

II 	Family living with von 
12 	Family not I ing with von 
13 	Friend 
14 	Nciehbour 
15 	Oranizatioii or arencv ( include \ ol untarv. Fi\ ate and L!O\ cnniient ai.encv 
16 	Other - Spccii 

Don't kiio 
Ret usal 

\('V( I-fl 	IF A(\Q140 	Other - Speett\ 1 - Il1' 	(o to ;I( 	111 
11 SF 	 Go to f'ii/ of itio/iiIc 

ACVQ 141 	Who cart as,lst \ ou 

INTERVIEWER: Spec iI 

STRING 1501 
Don't kno 
Re lusa I 

F: nd ot nodu Ic 	1 c cv. to Li it'll!) iL', 

Statistics Canada - Product \o I 2\10() I Q-( II 
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Module: Public Transportation 

The following table associates the import parameter. used throughout the routing of this section, with the 
(lata clement 11 the (iSS Cycle 9  Production application. 

Import parameter CSS Ccle 19 Description 
Production data 

element  
pit-leader piHeader Contains CaselD and first name of respondent 

piSampleSplit piSamplcSplit This parameter contains a value that is used to 
route this module. If the value equals <2> then 
the respondent will route through this module. 

piMainAct MAR_Q 100 The main activity of the respondent from the 
MAR module. 

piiobLastWk MAR_Q 133 Determines if the respondent had ajob last 
week, from the MAR module. 

piRcspChdU12 piRcspChdUl2 Determines if the respondent has a child 11 
years of age or younger in the household. 

piDistTo Work piDistToWork Distance_between residence and workplace. 

Respoinleril'. eiiteriric riiodule: 	All e'poiidcn1s vIicrc suh-aiiiplc 	2 

HR (1 It) 	IF piSaiiipleSplit 2 ThEN 	 Co to PT!? 0110 
1. .151 	 (jo to c,tI of module 

HR QI It) 	Is public transportation, for example, bus, rapid transit or subway, available 
to you? 

IN [[RVIIAVE R: 	Include respondents who travel by vehicle to another area in order to 
use public transportation (e.g., traveling to a park and ride) 

I 	Yes 
2 No 	 Go to End of module 

l)oii't know 	 Go to End of module 
Ret i a 	 (io to i.mui of n10/mu/&' 
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PTRQ 120 	In the past 12 merit his, ho often ha c IN on used public transportation? NN as 
it: 

1 ... 6 or 7 das a week? 
2 ... 4 or 5 days a week'? 
3 ... I to 3 days a week? 
4 ... 1 to 3 days a month? 
5 ... 5tolOdaysayear? 
6 ... I to 4 days a year? 
7 - never 	 co to I'iR9$0() 

Don't know 	 Go to Enclof'pnodiile 
Refusal 	 Go 1€> bul o/ iJ1o/1//L' 

P'FRU 130 IF ( ( piMainAct - PaidWork ) ( )R 
(piMainAct = Vacation ) OR 

piiobLastWk = Yes ) ) THEN 	 Go to PTRQI$() 
ELSE 	 Go to PTR('IS( 

PTRQI3O In the past month, how often did you: 

travel to work using public transportation? \\ as  it: 

INTERVIEWER: 	Read categories to respondent. 

I ... 6 or 7 days a week? 	 Go to PTRC15() 
2 ... 4 or 5 days a week? 	 (,'o to PTR 
3 ... I to 3 days a week? 
4 ... I to 3 days in the past month? 
5 not in the past month 	 Go to P'I'R_0141 

Don't know 	 Go to PTRCI5() 
Refusal 	 Go to PTR ( '15(1 

SIGNAL (13.1) 	(PTR_Q 130 < PTRQ 120 
A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

1 1 1k 01 3 	Do von ahs a s use public transportation hen tra clung to ork? 

l Yes 	 Go to PTR050 
2 No 

Don't know 	 Go to PTRCI50 
Refusal 	 (,'o to HR ('15(1 
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P'! R ( I 	IF ( ( pi DistToWork 	0 ) AND 
(piDistToWork <= 20 ) ) THEN 	 Go lo PTRQJ36 
11SF 	 G,o1'TR 0141 

	

P I R () I 3r 	Is this I)ccaUse it's cons CiIiCHt for OII to V alk or hike to ui - k? 

	

I 	Yes 
2 No 

Don't know 
Re lu sa I 

	

PTR 0141 	There are many reasons why people don't always use public transportation. 
With respect to travelling to work, is this because: 

the public transportation schedule is too inconvenient? 

	

I 	Yes 
2 No 

Don't know 
Relial 

	

I' FR QI 42 	ihere are many reasons why people don't always use public transportation. With 
respect to travelling to work, is this because: 

public transportation costs too much? 

	

I 	Yes 
2 No 

Don't know 
ReILl'aI 

	

P'!'R ç)! 43 	There arc many reasons why people don't always use public transportation. With 
respect to travelling to work, is this because: 

of your concerns for personal safety? 

	

I 	Yes 
2 No 

Don't know 
Refusal 
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PTRQ1 44 	There are maii tasoio 	liv people dont alva 	use puhhe tr'Ij)or1alioIL \\itli  
respect to travelling to work, is this because: 

pul)lic transportation routes do not go NOiere you ant to go? 

	

I 	Yes 

	

2 	No 
f)oii'i kiio 
l-eIusal 

	

PTRQ 145 	Are there ans other reasons MiN you don't aIa s use public transportation 
for tra citing to ork? 

	

I 	Yes 

	

2 	No 	 (JO 1(1 PTRC15() 
Don't know 	 Go to PTRC15() 
Refusal 	 Go to I'TR ('/5(1 

	

PTRQ 146 	Are there any oilier reasons v liv \ ou don I always use public trailsportalton lir 
travelluni to \\ oiL'. >  

INTERVIEW FR: Spcci\ 

STRING 11001 
Don't kno 
Ret usal 

	

PTR_C ISO 	IF piMainAct = GotoSchool TI-lEN 	 Go to PTRQJSH 
ELSE 	 Go to PT!? QJ 0 

Statistics Canada 	Prodlk-1 \o. I i\lOO1 )-( I N 
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PTR (,)1 	() 	In the past month, how often did you: 

travel to school using public transportation? Was it: 

INTURVIEWER: 	Read categories to respondent. 

I 	... 6 or 7 days a week? 	 Go to PTR_Q1 70 
2 	... 4 or 5 days a week? 	 Go to PTR 01 70 
3 	... I to 3 days a week? 
4 	... 1 to 3 days in the past month? 

not in the past month 	 Go to PTRQIO/ 
Don't know 	 Go to PTRQI7O 
Re! usa] 	 Go to PTR Qf 	() 

Sl(\AL (13.2) 	PTRQI 50 111'R0I2() 
A response inconsistent with a response to a previous question has 
been entered. Please contirm.  

	

IFR 0155 	Do you always use public transportation when travelling to school? 

	

1 	Yes 	 GoIoPTRQI7O 
2 No 

Don't know 	 Go to PTR QI 70 
Refusal 	 Go to PTR - 01 70 

	

P FR () I 5e 	Is this because it's cons cnidnt for Nou to walk or hike to school? 

	

I 	Yes 
2 No 

Don't know 
Refusal 

	

PTRQ1ÔI 	There are many reasons why people don't always use public transportation. 
With respect to travelling to school, is this because: 

the public transportation schedule is too inconvenient? 

	

I 	Yes 
2 No 

Don't know 
Refiti I 

Slalistics ( aitada Product No. I 2N400 I 9-GPU 
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PTRQ 162 	There are inan'y reasons why people doii't always use public transportation. With 
respect to travelling to school, is this because: 

public transportation costs too much? 

	

I 	Yes 
2 No 

D)l11 kiio 
Re fu sa 

	

PTR () I 63 	1 here al -c man\ reasons h people don I al\\ a\ s use public Iralisporation. With 
respect to travelling to school, is this because. 

of your concerns for personal safet? 

	

I 	Yes 
2 No 

Don't kno\\ 
Re  fitsa I 

	

lTRQ 104 	Ihere are man reasons hy people don't a l avs use public transportation. \\ ith  
respect to travelling to school, is this because: 

public transportation routes do not go here you ant to go? 

	

I 	Yes 
2 No 

Don't Liio 
Refusal 

	

PTRQI65 	Are there anN other reasons h on don't al,avs use public transportation 
for traeIling to school'? 

	

1 	Yes 

	

2 	No 	 Go to f'lR 01 '() 
Don't know 	 Go 10 PTRQ/ 7() 
Refusal 	 Go to l'TR Q/ 70 

Statistics ('anada 	lr'd1IL-I \. I 2Miti) NAIN  
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PTRQ 166 	Arc there any other reasons why you don't always use public transportation for 
travelling to school? 

i\1'FR VIEWER: 	Specify. 

STRING [100] 
[)on't know 
Refusal 

	

ITR (1 70 	In the past month, how often did you: 

travel to go shopping using public transportation (for example, grocery 
stores, shopping centres, etc.)? Was it: 

INTERVIEWER: 	Read categories to respondent. 

	

I 	... 6 or 7 days a week? 	 Go to PTR_C190 

	

2 	... 4 or 5 days a week? 	 Go to PTR_C190 

	

S 	... I to 3 days a week? 

	

4 	... I to 3 days in the past month? 

	

5 	not in the past month 	 Go 10 PTR_Q18/ 
I)on't know 	 Go to PTRC/90 
Refusal 	 Go to P TR CI 90 

SIGNAL (13.3) 	(PTRQI7O < PTR_Q120) 
A response inconsistent with a response to a previous question has 

- 	 been entered. Please confirm. 

	

PTR 0175 	Do you always use public transportation when travelling to go shopping? 

	

I 	Yes 	 Go to PTRCI9O 

	

2 	No 
l)on't know 	 Go to PTRCI9O 
RcIiisaI 	 Go to PTRCJ90 

	

PTR (.) I 76 	Is this because it's convenient for you to alk or bike to go shopping? 

	

I 	Yes 

	

2 	No 
l)on'i know 
Re tiisi I 

Slatislics (anada Product No.1 2M0019-GPE 
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P -FR_Q 18 I 	There are many reasons hv people don't always use pul)lic transportation. 
With respect to travelling to go shopping, is this because: 

the public transportation schedule is too inconvenient? 	 I 

	

I 	Yes 

	

2 	No 
l)oii't knov 
Re Ilisa I 

	

PTRQ I 52 	Ihere are man\ reasons \\ h\ people don' t a I a' ' ue public transportation. With 
respect to travelling to go shopping, is this because: 

public transportation costs too much! 

	

I 	Yes 
2 No 

l)on't kno 
E'eiiisaI 

	

PTRQ I 5? 	there are man reasons why people don '1 always use public transportation. \V 1111 
respect to travelling to go shopping, is this because: 

of your concerns for personal safety? 

	

1 	Yes 

	

2 	No 
I )on't knov 
l'clisal 

Pt ft 	)1 5-4 	There arc iilaii reasolis 	hv people dont ak ar use public transportation. With 
epeet to travelling to go shopping, is this because: 

public transportation routes do not go where you want to go? 

	

I 	Yes 

	

2 	No 

I )oii'i kno\\ 
l'ctu'ctl 

Statistics Canada Product No. I2MuW-GPf 
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PIR ( I 55 	Are there any other reasons why you don't always use public transportation 
for travelling to go shopping? 

I 	Yes 
2 No 	 Go to PTRCI9O 

Don't know 	 Go to PTRCI9O 
Refusal 	 Go to PTR ('/ 90 

	

PTR Dl 5O 	Are there any other reasons why you dont alays use public transportation or 
travelling to go shopping? 

IN1i:RVII\VFR :  Specify. 

STRING [100] 
[)on't know 
Refusal 

PiP 	(19(1 IF pikcspC'hdU 12 - Yes THEN Go to PTR_Ql9() 
1 1 SE Go to End of module 

FTP 	(,) I 91) In the past month. hoNN often (I i(l 	OU 

travel to your child care arrangement(s) (day care, babysitter, etc.) using 
public transportation? Was it: 

INTERVIEWER: 	Read categories to respondent. 

6 or 7 days a week? Go to End of module 
2 ... 4 or 5 days a week? Go to End ojrnodule 
3 ... I to 3 days a week? 
4 ... I to 3 days in the past month? 
S ... not in the past month Go to PTR_Q201 
0 ... do not use day care/not applicable Go to End of module 

Don't know Go to End of module 
Refusal Go to End of module 

SIGNAL (13.4) 	(PTRQI9O < PTRQI2O) 
A response inconsistent with a response to a previous question has 
been entered. Please confirm.  

tdtlsile' (iiiidi 	Pi0(I11C1 No.1 2\1niiI)-(PF. 
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PTR 01 9 5 	Do VOU always use pIIl)liC transportation hen tra%elling to \ 0(1 F Chil(l Care 
arrangement(s)? 

	

I 	'Yes 	 (i() /0 End o/ ,nothi/' 
2 No 

Don't know 	 Go to End of ,noduh 
Rct'ua I 	 1() Tia / 1 ,ioIi,/' 

	

PTR () I i6 	Is this I)eC.tUSe its CoFIN Ciiieflt For \ OU to 	alk OF l)ikc to (UI F child care 
arra ngenien t( s)? 

2 No 
Dont know 
Re Ilisa I 

	

PTR_Q201 	There are many reasons why people don't always use public transportation. 
With respect to travelling to your child care arrangement(s), is this because: 

the public transportation schedule is too inconvenient? 

	

I 	\'es 
2 No 

Dont knti\\ 
I'cIusa I 

	

PTRQ202 	There are many reasons why people don't always use public transportatIon. With 
respect to travelling to your child care arrangement(s). is this because: 

public traiisportal intl costs too much! 

	

2 	No 
Don't know 
Refusal 

Statistics ( anada Pioduci No. I 2M() I 
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PTR Q203 	There are many reasons why people don't always use public transportation. With 
respect to travelling to your child care arrangement(s), is this because: 

of your concerns for personal safety? 

	

I 	Yes 

	

2 	No 
l)on't know 
Refusal 

	

PTR 0204 	There are iitativ reasoii 	IIN people doti t alav' tise puhhe tran'portation. With 
repeet to travelling to your child care arrangement(s), is this because: 

public transportation routes do not go where you want to go? 

	

I 	Yes 
2 No 

l)on't know 
Re fu sal 

	

ITR ()21)3 	Are there any other reasons wh YOU don't alsays use public transportation 
for travelling to your child care arrangement(s)? 

	

I 	\es 

	

2 No 	 Go to End of module 
Don't know 	 Go to End of module 
Retiial 
	

Go to EiiI ot mo/lI/e 

	

ITR ()2()6 	Are there any other reasons why you dont always use public transportation br 
travelling to your child care arrangement(s)? 

iNTFRViEWER: 	Specify. 

STRING [100] 	Go to End of module 
Don't know 	Go to End ofmodule 
Rellisa] 	 (w to Eiiil o/ nio/u/e 

SliIilic ( anada Iroduet No. I 2M00l9-GPE 
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PTRQ300 	W/hat is (are) the reason(s) oil (lid lint use pul)lic transportation? 

INTERVIE\\lR: 	\lark all that appl\ 

	

11 	Public transportation routes do not go' here on want to go 

	

12 	Public transportation schedule is too ineoii'eilieiil 

	

13 	Public transportation is too inconvenient 

	

14 	Public transportation stops are too far a\\a\ 

	

15 	Transfers are inconvenient 

	

16 	Uave access to free parking at work 

	

17 	Public transportation costs too much 

	

18 	Concern for personal saltv 

	

19 	Disabilities pre' ciii tie of puhlic trnpoliation 

	

20 	Other - Spec ift 
Don't kno\¼ 
Refusal 

	

P11< ()j 	11 Other - Specify IN 1TR ()3(U) ii uN 	(o /o PIR QH/ 
[l SE 	 (,u /0 L,u/ o/ 111(?//1/L 

	

PTR(30 I 	\Vhat is (are) the reason) ) on did lot ue public tranporiaiion.' 

INTERVIEWER: Spec it 

STRING [O1 
Don't know 
Ref us a I 

End of module 	I ',,/Ii li,n /m/tII/HF1 ,' 
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Section 12: Enjoyment 

Module: Enjoyment 

lie IoIh 	ini table ass ciates the import paraitieter. used iliroi hout (lie routing of this section, 	tb the 
data element in the (iSS Cycle 19 Production application 

Import parameter CSS Cycle 19 Description 
Production data 

element  
pil-leader piHeader Contains CaselE) and first name of respondent 

piRespChdl4 piRespChdl4 Determines if the respondent has a child 14 years of 
age or younger 

Respondent> entering module: 	Al I respoiideiit> 

	

[NJ kIlO 	Now I would like you to rate the following activities using the scale from "I" 
to 5" where "1" means you dislike the activity a great deal and "5" means 
YOU enjoy it a great deal. Keep in mind that we're interested in whether you 
like doing something, not whether you think it's important to do. (Does this 
scale seem clear, or shall I go through it again)? 

lN!lRVlFWER: 	Press <Enter> to continue. 

	

[N.! () I 10 	I would liLe von to rate the lollo ito actl\ tiles USHlO the scale from I to 
where "I" means you dislike the activity a great deal and "5" means you enjoy 

ii a great deal. 

How much do you enjoy: 

cleaning the house? 

INTERVIEWER: 	If an activity is not relevant to the respondent, code as "7" (Not 
applicable). 

	

I 	1)tsliLe the activity 

4 

	

S 	Enjoy the activity 

	

7 	Not applicable 
Don't know 
Refusal 

"ta(lstics ( anida 	Product No. I 2M(Mi I 
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ENJ_Q120 	Now! would like you to rate the following activities using the scale from "1" to 
"5" where "I'' mcati 	ou dilikc the acli\ itv a in'cat deal and S'  iiicaii '.ou enjoy 
it a great deal. 

How much do von cnjo 

cooking? 

INTERVIEWER: 	han acti\ iI\ i riot rcic\ ant tr the rcptiidciit. todc a 	7•' ( Not 
applicable ) 

	

I 	Dil ike the acli'. it'. 
-i 

4 

	

s 	Enjoy the act ivit\ 

	

7 	Not applicable 
Don't kiio'.'. 
RCILIS3I 

	

ENJQ 130 	Now 1 would hke you to rate the to] lowing activities using the scale from I to 
"5" where "I" means you dislike the activity a great deal and "5" means you enjoy 
it a great deal. 

How much do you enjo\: 

doing repairs and maintenance around the house? 

INTERVIEWER: 	han acti vlt\ 1 ,, not rele\ ant to the rcpondcnt. code a .. 7 t Not 
applicablet. 

	

I 	Dislike the activil\ 

4 

	

5 	Enjoy the acti'. it\ 

	

7 	Not applicable 
Don't kiio'.'. 
Re litsa I 

Statistics Canada 1 1 roduct  
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EN.! Q  140 	Now I would like you to rate the following activities using the scale from "1" to 
where "1" means you dislike the activity a great deal and "5" means you enjoy 

it a great deal. 

I low much do you enjoy: 

watching T.V.? 

INTERVIEWER: 	If an activity is not relevant to the respondent, code as "7" (Not 
applicable). 

	

I 	[)ilikc the activity 

4 

	

S 	Enjoy the activity 

	

7 	Not applicable 
l)on't know 
Relusal 

	

[NJ (,) I Si) 	No I would like N ou to rate the h.11owiue acti% MCS usine the scale Irom .. ... 11) 

.." where "I" means you dislike the activity a great deal and "5" means you enjoy 
it a great deal. 

I low much do you enjoy: 

grocery shopping? 

iNTERVIEWER: 	if an activity is not relevant to the respondent, code as "7" (Not 
applicable). 

	

I 	Dislike the activity 

4 

	

5 	Enjoy the activity 

	

7 	Not applicable 
Don't know 
Refusal 

'idt ii ic I. mada Product No.1 2M00 I 9-(i P1 
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ENJ_Q 160 	Now I would likc you to rate the following activities using the scaic from - F to 
"5" where "I" means \OIL dislike the aeti ttv a great deal and "' means you enjoy 
it a great deal. 

How much do you enjo\ 

other kinds of shoppin? 

INTERVIE\VER: 	If an activity IN nat rcle ant to the ic'pondenL Lade a 
applicable). 

	

1 	Dislike the acti it\ 

l:njov the aelI\ liv 

	

7 	Not applicable 
Don't know 
Refusal 

	

ENJQ 170 	Now I would like you to rate the tollowing activities using the scale from "I to 
5" where "I" means you dislike the activity a great deal and "5" means you enjoy 

it a great deal. 

How much do you enjoy: 

working as a volunteer in your community! 

INTERVIEWER: 	If an activity is not relevant to the respondent. code as "7' (Not 
applicab Ic I. 

	

I 	Dislike the activit 

4 
knjov the activity 

	

7 	Not applicable 
Dont kno 
Refusal 

Statistics Canada -- Product Nu. I \10014I'} 
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[NJ ç)l SO 	Now I would like you to rate the following activities using the scale from "I" to 
"where "I" means you dislike the activity a great deal and "5" means you enjoy 

it a great deal. 

Flow much do you enjoy: 

attending social events? 

1ll-RVlI7WFR: 	If an activity is not relevant to the respondent, code as "7" (Not 
applicable). 

	

I 	Dislike the activity 

4 
Enjoy the activity 

	

7 	Not applicable 
Don't know 
Re Ilisa I 

	

[N.J () I 'JO 	No 	I would like von to rate the !blIowin aetivitie ustiie the scale 1mm .. ...to 
5" where "I" means you dislike the activity a great deal and "5" means you enjoy 

it a great deal. 

I low much do you enjoy: 

participating ,itti clubs and social organizations? 

INTl. RVI[\\'[R: 	It an aeti\ itv is not relevant to the respondent. code as .. 7'' (Not 
applicable). 

	

I 	Dislike the activity 

4 

	

S 	Enjoy the activity 
Not applicable 
Don't know 
Refusal 

Sljlis(ics (diiada Product No. I 2M00 I °1-GPE 
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INJç20() No I WOUld like von 10 rate the IOhlO\Vlfli.! activities Usiiti 	the scale tiniii ''1 '' to 
"5" where "1 iiican \ on dihike the aeti it a ereat deal and "5" iiieaiis ou enjo 
it a great deal 

How much do ou cnov: 

going out to movies, plays, sports events'? 

INTERVIEWER: 	If an activity is not relevant to the iespoiident code as '7'' ( Not 
applicable). 

	

I 	Dislike the activit 

-4 

	

5 	l'lljO\ the actit, it\ 

	

7 	Not applicable 
Don't know 
Refusal 

	

".lQI() 	Now I 	oiild like oou to tate the llho tue ICII\ Ities USII1 1-1  the eale 110111 "I" too 
"5" where 	iiicliws \ on dislike the act i lt\ a great deal and "5" means von en)ov 
it a great deal. 

How much do you enjo. 

dining at restaurants? 

INTERV1EWER : 	han acti\ itv is not relevant to the respondent, code as ''7'' Not 
app! icablo. 

	

1 	Dislike the activity 
2 
3 
4 

	

5 	Enjoy the acti it 

	

7 	Not applicable 
Don't kito 
Refusal 

Statistics Canada Product No.1 2M0() 19-(Pl 
44 



( ;s 2 005 	(\cic I') 	 •1 iine lseii 	 .\ppendi\ I 

	

I NJ (220 	No 	I 'vould like on to ijie the Illo WC acti\ itiC' uii the c:ile liolli 	to 

5' where 1' means you dislike the activity a great deal and "5' rncaiis you enjoy 
it a great deal. 

I low much do VOL] enjoY: 

having supper at home? 

ITlR\1EWER: 	If an activity is not relevant to the respondent, code as "7" (Not 
tpplicablc). 

	

1 	I )il ike the activity 
-I 

4 

	

5 	Enjoy the activity 

	

7 	Not applicable 
l)on't know 
Re t'u sal 

	

FNJ 0230 	NoNN I vouId like 'you to rate the L)llo\\ iiie  activities usuiu the scale Iroin "1 to 
5" where "I" means you dislike the activity a great deal and "5" means you enjoy 

it a great deal. 

how much do you enjoy: 

your paid work? 

lNTlRVlEWER: 	If an activity is not relevant to the respondent, code as "7" (Not 
applicable). 

	

I 	Dislike the activity 
1 

4 

	

5 	Enjoy the activity 

	

7 	Not applicable 
l)on't know 
Refusal 
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[\J0240 I \\ ould  like 	ou to rate the 1 `011(M lil2 aetivitie 	uint 	the SCil Ie ftoiii 
"5" where "I" mciiiis von dishke the aetl\it\ it ereat deal and -5"  111C,11P, 'on enjoy 
it a great deal. 

How much do you enjoy: 

commuting to/from your ork? 

INTERVIEWER: 	Ifan activity is not rele\ alit to the respondent. code a "7" Not 
applicable>. 

I 	Dislike the aetivil\ 

4 
' 	[iijo the acti it 
7 	Not applicable 

Don't kno 
Refusal 

IF piResp('hid 14 - Yes TI II N 
LSl 

(,•, 1') !7\J 020 
(,() 11) ('/I( / ( 1/ I)iui1/It' 

	

FNJQ25() 	Now I would like you to rate the following activities using the scale from I" to 
"5" where "1" means you dislike the activity a great deal and "5" means you enjo 
it a great deal. 

How much do you Cfljo\: 

driving your household children to their actiities! 

INTERVIEWER: 	If an activity is not relevant to the respon(ient. code as "7" Not 
applicable). 

	

I 	Dislike the activit 
'1 

4 

	

5 	Fiiio the aetivit\ 

	

7 	Not applicable 
Don't kno 
Re fusa I 

End of module 	/[:Ii/otiiillIt / 
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Section 13: Housing Characteristics of Respondent 

Module: Dwelling of Respondent 

The following table associates the import parameter, used throughout the routing ol this SeCtiOfl, with the 
data eleiiieiil in the ( iSS Cyc i c I ) Production application. 

Import parameter 	(SS Cycle 19 
	

Description 
Production data 

element 
jii leader 	('ontains (aselD and trst name of respondent 

Rcponde iit entering mod ii Ic: 	All rcpoitdciit 

	

D( )R R I 0 	The following questions are about your housing characteristics. 

l\TERVIFWFR: 	Press <Enter> to continue. 

	

DOR QI 10 	In what type of dwelling are you no living? Is it a: 

INTERVIEWER: 	I frespondent answers condominium or seniors' housing, ask whether 
the building is a townhouse or high-rise or low-rise apartment or other. 

Read categories to respondent. 

single (lelached house? 

	

2 	... semi-detached or double? (side by side) 

	

3 	... garden home, town-house or row house? 

	

- 	... duplex? (one above the other) 

	

S 	low-rise apartment? (less than 5 stories) 

	

( 	high-rise apartment? (5 or more stories) 

	

7 	mobile home or trailer? 

	

S 	.. Other - Specify 
Don't know 
Retii.al 

	

DOR (III 	IF (DOR_Q 110 - OthcrSpcc) 11 -lEN 	 Go to DOR QI /1 
ELSE 	 Go to D0RQI20 
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E)ORç) I I I 	In what t\ pe ClId\\CIIlI1C  dFc \Ot! Il&)\\  

INTERVIEWER: 	peerI\ 

STRING [501 
Don't ktio 
Rcfusi I 

	

DORQ 120 	Is this 	clung o's ned b .N a member of this household? 

	

I 	Yes 
2 No 

Don't kno 
Re Ilisa I 

	

DORQ I() 	Ho long have von lived in this ds cuing? 

	

1 	Less than 6 months 

	

2 	6 months to less than I year 

	

3 	1 year to less than 3 years 

	

4 	3 years to less than 5 years 

	

5 	5 years to less than 10 years 

	

6 	10 years and over 	 (,o i i [U)[? ()222 
Don't kno\ 
Refusal 

DOR_Q2 I 	How long ha e oii lived in this neighbourhood? 

	

I 	Less than 6 months 

	

2 	6 months to less than I ear 

	

3 	1 year to less than 3 years 

	

4 	3 years to less than 5 years 

	

5 	5 years to less than 10 years 

	

6 	10 years and over 	 Go to fl()R 0222 
Don't kno\\ 
Refusal 

SlalislicsCamida 	I1rducioII(ftTl(II 
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IF ( ( DOR_Q210 = RESPONSE ) AND  ( DOR_Q215 = RESPONSE)) 
THEN 
aDORQ2IO ORD( DORQ2IO) 
aDORQ2I5 :=ORD( DORQ2I5) 

CHECK 	(aDORQ2I5 >= aDORQ2I0) 
(13.1) 

A response inconsistent with a response to a previous question has 
been entered. Please return and correct. 

	

I)()R (21( 	IF( ( [)OR Q215- LcsSix (OR 
DORQ2 15 SixToYcar ) OR 
DORQ2I5 = OneTo3Years ) OR 
DORQ2 15 = ThrecToFive ) OR 
DORQ215 = FivcToTcn ) OR 
DOR_Q215 = DONTKNOW )OR 

(DORQ2I5 - REFUSAL))THEN 	 GowDORQ216 
ELSE 	 GO 1 ( ,  I)()I? 	222 

	

1)( )R 0216 	How long have you lived in this city or local community? 

	

I 	Less than 6 months 

	

2 	6 months to less than I year 

	

3 	I year to less than 3 years 

	

4 	3 years to less than 5 years 

	

5 	5 years to less than 10 years 

	

6 	10 years and over 
L)on't know 
Riusa1 

IF i, ( l)C)RQ2I() 
RESPONSE ) AND 
(DORQ2I6 = RESPONSE)) 
THEN 	 aDORQ2I0 :- ORD( DORQ2I0) 

aDORQ2I6 := ORD( DORQ2I6) 

CHECK 	(aDORQ2I6 >= aDORQ2IO) 
(13.2) 

A response inconsistent with a response to a previous question has 
been entered. Please return and correct. 
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CHECK 
(13.3) 

I 
I 
I 
I 
I 

IF (DORQ2I5 - RESPONSE ) AND 
(DORQ2I6 = RESPONSE ) ) THEN 	aDORQ2I5 := ORD( DORQ2I5) 

aDORQ216 ORD( DORQ2I6) 

(aDORQ2 16 >= aDOR_Q2 15) 

A response inconsistent with a response to a previous question has been 
entered. Please return and correct.  

	

E)0RQ222 	I ouId like to ash Nou a fe questions about your more immediate 
neighbourhood. \\ ould  you say that you kiio: 

INTERVIEWER: 	Read eateories to respondent. 

most of the people in your neighbourhood? 

	

2 	many of the people in your neighbourhood? 

	

3 	... a few of the people in your neighbourhood? 

	

4 	... noboth else in sour neighbourhood? 
Don't kno 
Rcfuxal 

DOR_Q227 Would you say this neighbourhood is a place where neighbours help each 
other? 

	

I 	Yes 

	

2 	No 
f)out Lllu\\ 

Re ilisa I 

	

DOR Q225 	In the past month, have you done a favour for a neighbour? 

(Examples of favours are: picking up the mail, watering plants, shoveling. 
lending tools or garden equipment, carrying things upstairs, feeding pets 
when neighbours go on holiday, and shopping) 

	

1 	Yes 
2 No 

	

3 	Just ino e(l irila the aiea 
Don't ktm\\ 
Re Iiisa I 

Statistics Canada - Prodiici \. I 2\10() I )-( JIT,  

250 



(iSS 2005 Cycle IY 	 lime Use Survey 	 Appendix I 

E)OP Q229 In the past month, have any of your neighbours done a favour for you? 

Yes 
2 No 
3 	Just moved into the area 

Don't know 
Re lii.al 

l)( )R Q240 	What is sour postal code (lor your current address)? 

INTERV!FW[R. 	We use postal codes to determine if the respondent lives in an urban 
or rural area. If the respondent lives in a rural area and receives 
his/her mail at a post office in a nearby town, obtain the postal code 
olhis/hcr residence if possible, otherwise enter the postal code of 
(he iiiailirie address. 

(Iotd codes help us characterize the area that you live in. It allows 
LIS to assess the types of communities where families reside.) 

STRING 161 
[)on't know 
I(e I usa I 

ChECK 	( ( SURSTRING( I)0RQ240, I. I ) 	'D  ) AND 
(13.4) (SUBSTRING( DOR Q240, I, I ) <> 'F ) AND 

(SUBSTRING( DOR Q240, 1, 1) <> 10' ) AND 
(SUBSTRING( DOR Q240, 1, 1) <> 'Q' ) AND 
(SUBSTRING( DOR Q240, 1,1 ) <> 'U' ) AND 
(SUBSTRING( DOR Q240, I, I ) 'W'  ) AND 
(SUBSTRING( DOR Q240, I. I ) K> 

Invalid first ktter for postal code. Please return and correct. 

I 
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CII ECK 	SUBSTRING DOR Q240, I, I) >= 'A' AND SUBSTRING( DOR Q240, I. I) <=T ) OR 
SUHSTRING( DOR Q240. Ll) =")) 

AND 
((SUBSTRIN(i( DOR Q240,2. I ) >= '0' AND SUBSTRIN(l( DOR Q240.2, I ) <= '9' ) OR 

SUI3STRIN(i( DOR Q240.2, I  
AND 
((SUBSTRING( DOR Q240,3, I) >= 'A' AND SUBSTRING( DOR_Q240,3, I) < 'Z' ) OR 
SUI3STRING( DOR Q240,3, I) =")) 

AND 
U SUBSTRING( DOR Q240,4, I) > '0' AND StJBSTRING( DOR Q240,4. I) <= '9' OR 
(SUBSTRING( DOR Q240,4, I  
AND 
((SUBSTRING( OUR Q240,5. 1) >= 'A' AND SUBSTR!NG( DOR Q240.5. I 	= 'Z' ) OR 

SL'BSTRING( DOR Q240,5, I ) =")) 
AND 
(SUBSTRTNG( DOR Q240,6, I ) >= '0' AND SIJBSTRJNG( DOR Q240,6. I 	=V OR 
SURSTRING( DUR Q240,6, I ) = " ) ) ) 

Invalid format for postal code. Format must be X9X9X9. Please 
return and correct. 

VRR_QI 10 Does any member of your household own a vacation home or secondary 
residence in Canada? 

I 	Yes 
2 No 	 Go to End a! 

Don't know 	 Go to End Of?flO(I1(I( 

Re I iia I 	 Go /0) b10 / 00/ WHO//I/o' 

VRRQ 120 	Does it ha e telephone service for at least part (of the sear? 

I 	Yc 
2 No 

1)oii 't Lno'v 
RcIiszil 

End of module 	,'I)uelIin of R'cpono/'ni / 

Sialistics Canada - Product \H. I 
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Module: Respondent Selection Process 

The following table associates the import parameter, used throughout the routing of this section, with the 
dati clement in the GSS Cycle 19 Production application. 

Import parameter GSS Cycle 19 Description 
Production data 

element 
piHeader piHeadcr Contains CascID and first name of respondent 

Respondents entering module: 	All respondents 

RSP RU) 	I need to ask you a couple of questions to evaluate the way households isere selected for 
this survey. 

INTERVIEWER: Press <1> to continue. 

1. Continue 

RSP_Q02 Excluding cellular phones, is this your household's only telephone number? 

Yes 	Go to End of tnodule 
No 

RSP_Q03 Excluding cellular phones, how many different telephone numbers are there? 

INTERVIEWER: If 9 telephone numbers or more, enter 9. 

RSPQU4 Are any of these numbers for computer, fax or business use only? 

I. 	Yes 
2. 	No 	G lu End of 111(k/1II( 

RSP 005 How many of these numbers are for computer, fax or businsss use Qji? 

Enter a value between I and S. 

End of module 	,'Respondeni Sc'/c'clion P;oces.r / 

Statistics Canada Product No. 12M0019-GPE 
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Section 14: Other Characteristics 

Module: Birthplace of Respondent 
The following table associates the import paranleler. ucd 1111 -OL1 11 11OU1 the ioutiii ol this SCC11011, with the 
data elciiieio iii the ( iS 	(' dc I () Production a1)1)1c:itin. 

Import parameter (SS (dc 19 Description 
Prod uction data 

element 
piHeadcr pit-leader Contains CaseID and first name of respondent 
vBrthYcar p1Sc1Rc1)'OR Year oihirth oithc repondcnt 

Respondents entering module: 	All respondeiit 

BPR_R1O 	Now, I'd like to ask you a few general questions. 

l\'FFR\lF\\FR: 	Prcs 	Fnicr to dontilluc. 

BPR_QI0 	In what country were YOU born? 

INTER VIEWER: 	Report place of birth accordi rig to c urreni houndari es. 

I 	Canada 
2 	Country outside Canada 	Go to BPR_Q.() 

Don't know 	 Go to End of nuk/1e/' 
Refusal 	 Go to End of,no/e,/(' 

IdIlIIc5 (.aiiada 	Piodiici 'o. I 	11T 
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RPR_Q2() In which province or territory? 

!TERVlEWER: 	Report place of birth according to current boundaries. 

1 NcwfoundlandJLabrador 
2 Prince Edward Island 
3 Nova Scotia 
4 New Brunswick 
S Quebec 
0 Ontario 
7 Manitoba 
S Saskatchewan 
9 Alberta 
10 British Columbia 
I 	I Yukon Territory 
1 2 Northwest Territories 
13 Nunavut 

I)on't know 
Refusal 

I3PRC2() Go to end of,nodule 

IWR 03() In which country? 

I\TERVIEWER: Report place of birth according to current boundaries. 

I China 
2 England 
3 France 
4 Germany 
S Greece 
6 Guyana 
7 1-long Kong 
S India 
1) Italy 

10 Jamaica 
11 Netherlands 
12 Philippines 
13 Poland 
14 Portugal 
IS Scotland 
16 United States 
17 Vietnam 
18 Other - Specify 

I)on't know 
Rc ll sal 
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I3PR (' I 	I F (H IR Q3() OtherSpec) TI I FN 	(o hi BPI? 031 
FLSI 	 (,n /o //)/ 	,/() 

I3PRQ3I 	In which coulltr\'! 

INTERVIEWER: 	Spec if' 

STRING 15I 
Don't ktlo\\ 
Re  Iui1 

BPR_Q40 	in what year did you first come to Canada to Iie permanently? 

INTERVIEWER: 	For respondents who first came to Canada as landed iinhitietant. 
report the "Car the\ obtained landed iiiniurant status. 

For respondents who Il\ ed iii ('anada as treiwi studeiits,Ioreieii 
workers, or refugee claimants prior to obtaining landed immigiatit 
status or had a visitor's permit, report the year they first came to 
Canada to live permanen11 

If the respondent was horn outside ol (anada ol' ('anadian parents 
and was registered a (ariadian at birth, report 	9995 '(anadian 
citizen by birth'. 

1900.200'S 
9995 	Canadian eitien hv bii'tli 

Don't kno\\ 
Retiisal 

Sl( i N .\ L 	( U PRQ4O 	1 900) AND ( I3PRQ4O - 2005)) OR 
(14.1) 

	

	(BPRQ4O - 9995) OR (BPR Q40 = NONRESPONSE)) 
An unusual value has been entered. Please confirm. 

Statistics ( anada 	Product No 2M0() I9-(ipj 
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lfl(I UI niodiile 	?1'1' /)/(( of Rcwio/&iii/ 

SIGNAL 
(14.2) 

((BPRQ4O >= piBirthYcar) OR (E3PR Q40 = 9995) OR 
(BPRQ4O NONRESPONSE) OR (BPR_Q40 = EMPTY) OR 
(p)BirthYear = NON RESPONSE) OR (piBirthYcar = EMPTY)) 
A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Module: Birthplace of Mother 

I hc IoIlo\\ ing  tablc 	ia1c the 11I1j)or1 paruilicter. used tIiriicIiout the routine il tIii 	eetioi1. \ tb the 
data element in the GSS Cycle 19 Production application. 

Import parameter 	GSS Cycle 19 	 Description 
Production data 

element 
pi!lcadcr 

 

_L)i 	( ontain- ( aelI )aiid iirt_naiiieotrejpiident 

Respondents cutering module: 	All rcpondent 

RPM Q1O In what country was your mother horn? 

INTERVIEWER: 	Report place of birth according to cu nent bou udari c. 

Canada 	 Go to End ofmoc/uh 
2 Country outside Canada 

Don't know 	 Go to End of modult' 
Refusal 	 Go to Fiul of flioc/ilIc 

RPMQ3() In which country? 

INTERVIE\VER : 	 Report place ol' birth accord inc to current houiidane. 

I China 
2 England 
3 France 
4 Germans 
5 Greece 
6 Guyana 
7 Hong Kong 
8 India 
9 Italy 

10 Jamaica 
11 Netherlands 
12 Philippinc 
13 Poland 
14 Portugal 
15 Scotland 
16 United States 
17 Vietnam 
18 Other- Specift 

Don't know 
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kLIiIiI 

IF (I-3PM_Q30 (JthcrSpcc) ThEN 	Go to BPM_Q31 
ElSE 	 Go to End of module 

IF'\I 	I 	lii NNI11ch e()unlr\.' 

INTERVIEWER: Specify. 

STRING [50] 
Don't know 
Re fits :tI 

F. tid of fllO(IU IC 	Bi#ili /Vu S 	1 it/it 1/ 

I 	1i si It 4.d1liILLI PtUdUCI No.1 2M001 9-GPE 
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Module: Birthplace of Father 

The t`611o%N ing table associates the jiliport laranleter. used throughout the rout ne of Ill 	ect ion. with the 
data clement in the GSS Cycle 19 Production application. 

Import parameter 	CSS Cycle 19 	 Description 
Production data 

element 
pu I leader 	,piFkader - 	( ntauiis('asel I) and first name of respondent 

Respondents entering module: 	All respondents 

RPFQ it) In what countr 	as \our father horn? 

l\TFR\'I F\\'E R : 	 Report place of' birth aecording to current boundaries. 

Canada 	 Go 10 End of module 
2 Country outside Canada 

Don't know 	 Go to End of module 
Refusal 	 Go to FocI o/ imolu/e 

BPFQ30 In which country? 

INTERVI NWI' R: 	Report place of' birth aeeordin 	to current boundaries. 

I ( 'hina 
2 England 
3 France 
4 Gcrman 
5 Greece 
6 Guyana 
7 Hong koiie 
8 India 
9 Itak 

10 Jamaica 
11 Netherlands 
12 Philippines 
13 Poland 
14 Portugal 
15 Scotland 
16 United States 
17 Vietnam 
18 Other - Speeuf\ 

Don't kno 
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Rcluisi I 

UPI ( I 	IF (BPF_Q30 = OthcrSpcc) THEN 	 Go to BPF_Q$1 
FLSF 	 Go to End of ,nodule 

UIl Q3 I 	In which cotinhi\ 

i\TF.RVIEWER: Specify. 

STRING [50] 
Don't know 
R c f ii s a I 

i;i ut In4JtlnIe 	 Il,'!/, 1f,c ol I ai/i,/ 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Module: Language of Respondent 

iic lllo inc table associate the I illp()rI paralileter. iiscd tliIniui ilic ttUIlii 	t tIu 	CctIoi1. wi(h the 

data element in the GSS Cycle 19 Production application. 

Import parameter 	GSS Cycle 19 	 1)escription 
Production data 

element 
pdleader 	 _ji_I leader 	Contains ('ascii) and flrst name ol' respondent 

Rcmndcnk criterin nio,luIc: 	\ II reondent 

I N R (,) 100 	\\ hat  lanuagc did on flrt speak in childhood? 

INTERVIEWER: 	Accept multiple responses only if languages were Icanicd at the 
sa nic 11111C.  

N1axininn 4 anS\\CT'S. 

ii 	Enlish 
12 French 
13 	Italian 
14 Chine'e 
15 German 
16 Portuguec 
17 Polish 
18 Ukrainian 
19 Spanish 
20 Vietnamese 
21 Greek 
22 Punjabi 
23 Arabic 
24 iTagalog i I'lillipmolI  

25 Hungariaii 
26 Other - Speelt\ 

Don't kiio 
Refusal 

LNRCIOI 	IF (OtherSpec IN LNR Q100) THEN 	Go to LNRQI()I 
ELSE 	 Go to LVR C/il 
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1NR QIOl 	What language did you first speak in childhood? 

IY1Ii\:iEWER: 	Specify. 

IRING [50] 
1)n't know 
Re (lisa I 

	

I.NR ( I I I 	II ([nL!lih IN 1 NR()I(I())1ll1N 
II (A(TIV[LAN(t 1AGF Fni THEN LNRQIJJ Yes 

Go to LNRCII2 
tisi 	 Go to LNRQIIJ 

[1SF 	 (;, to 1\'R C112 

	

INR ()I 11 	lI)o Nou still understand that language (i.e., Fnglish)? 

	

I 	Yc 

	

2 	No 
1)on't know 
Refusal 

	

INR (112 	IF (French IN LNRQIOO)THEN 
IF (ACTIVELANGUAGE = Fra) THEN LNRQII2 Yes 

Go to LNR CI 13 
[LSE 	 Go to LNRQI/2 

ElSE 	 ('o to l..VJ? Cl 13 

	

LNR Q I 2 	Do you still understand that language (i.e., French)? 

	

I 	Yes 

	

2 	No 
Don't know 
Re (lisa] 

	

LNR(I 13 	IF (Italian IN LNR Ql00) IIIEN 	(i to LVI? Q1l$ 
ELSE 	 (o to LVI? ('1 14 

	

Siuiisiie 	ridi 	Iroduct No. I 2M00 I 9-(iPl 
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L\RQ I I . 	Do you still IllIdeistafl(l that language (i.e.. Italian)? 

	

1 	Yes 
2 No 

Don't k ii OW 
Refusal 

	

LNRCI 14 	IF (Uhinese IN LNR QI00) ThEN 	 Go to LVRQ//4 
ELSE 	 GO to LNR C/IS 

	

[N R Q I 14 	Do you still understand that language (i.e.. Chinese)? 

	

I 	Yes 
2 No 

Don't kno\\ 
Refusal  

	

LNRCI IS 	IF (Gcriiian IN L.NR (H 00) TI lEN 	 Go to L.VR 0/15 
El 	F 	 (;() to 1. \R (1 l( 

	

LN RQ 115 	Do you still ufl(lerStafld that Ianouaoe (i.e.. Cerinari)? 

I 
2 No 

Don't Li 
Re Ilisa I 

	

LNRC 116 	IF (Portuguese IN LNRQ 100) TI lEN 	Go to LNR_Q1 /( 
ELSE 	 Go to LNR C•/ / 

	

LNRQI 16 	Do you still understand that language (i.e.. Portuguese)? 

	

1 	Ye' 

	

2 	No 
1)00'! Lno 
Re I uaI 

	

LNR('l 17 	IF (Polish IN LNR ç)IooI ilIIN 	 (o to!. \] 01/ 
ELSE 	 Go to LVR ( 1 1 

Statisiic, ( anudt - Iioduci \o. I \1tM)l °(l'l- 
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I NR ci 17 	Do you still understand that language (i.e., Polish)? 

	

I 	Yes 

	

2 	No 
l)on't know 
Rclu',jI 

LNR (1 i 	ii: (( 1 k1'LjT)jit) IN L"R QIOM 11IEN 	Go tL\'I?/J 
ITSI 	 (; to LNRC1 19 

	

IN R (,) I I S 	Do you still understand that language (i.e., Ukrainian)? 

	

I 	Yes 

	

2 	No 
1)on't knov 
Reluai 

	

LNR ('I I') 	IF (Spnkh IN INR (I0) IIII:N 	 Go to L\°I? 0119 
H SI 	 Go i !Vfl (720 

	

I N R t) I jo) 	Do you still understand that language (i.e., Spanish)? 

	

I 	Yes 

	

2 	No 
I )on t know 
Re litsal 

	

EN R (1 20 	IF ( Vietnamese IN LNR () 100) TI I EN 	Go to LVI? 012() 
ELSE 	 Go to L.VR('121 

	

LNR Q12() 	Do you still understand that language (i.e., Vietnamese)? 

	

I 	Yes 
2 No 

Don't know 
Re fusal 

	

INR ( 12 1 	IF (reek IN LNRQI)O)TIIIN 	Go to L\J? () /21 
ELSE 	 c;o to  

Slatistits ('mada Product No. I 2M00 I 9-(1PF 
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LNR_QI2 I 	Do you still understand that language (i.e.. Greek)? 

	

I 	Yes 
2 No 

Don't kno\\ 
Refusal  

	

LNRC122 	IF(Punjabi IN LNR_Q100) THEN 	 Go to LNR_Q/2 
F1S17 	 Go to LVR ('/2 

	

L\ R() 12 	l)o Nou still iiiiderstaiid unit language ( i.e.. l'unlahi )? 

	

1 	Yes 
2 No 

Don't kno 
Re lu sal 

	

LNRCI23 	IF (Arabic IN LNR Q100) THEN 	 Go to LNRQ/J 
ELSE 	 Go to LNR C12I 

	

LNR 0121 	l)u Nou still understand that lariguae (i.e.. .ral)ic)? 

	

I 	Yes 
2 No 

Don't know 
Rct'usal 

	

LNRCI24 	IF (Tagalog_Philipino IN LNR_QIUU) [lIEN 	Go to LNR_Q/21 
ELSE 	 Go to LNRC/2 

	

LNR_Q 124 	Do you still understand that language (i.e., Tagalog)? 

	

I 	Yes 
2 No 

Dont kno 
Reflis,il 

	

LNRC]25 	 IN LNR ()lOO) iIIEN 	Oo 6' LVi? 0125 
ElSE 	 Go to L\J? ('/26 

Statistics Canada - Product so. I 2M001 9-(J I' I 
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(iSS 2005 - Cycle 19 

	

LNR Q125 	Do you still understand that language (i.e., Hungarian)? 

I 	Yes 

	

2 	NO 
1)on't know 
Re t'ua I 

	

L\ R 0126 	Do you still understand that language (i.e., other language)? 

I 	Yes 

	

2 	No 
1)on't know 
leIusaI 

LNRQ14() 	What language do you speak most often at home? 

INTFRVIFWFR: 	Accept multiple responses only if languages are used equally. 

Maximum 4 answers. 

I \R (12( 	II: (OtlierSpee IN LNR 0100) iIIF\ 	(it) to LA'RQ126 
11SF 	 Go to LNRQI4O 

I 	I English 
12 French 
13 Chinese 
14 Italian 
15 Portuguese 
16 Spanish 
17 German 
18 Polish 
19 Punjabi 
20 Greek 
21 Vietnamese 
22 Arabic 
23 Cree 
24 Tagalog (Philipino) 
25 Ukrainian 
26 Other - Specify 

Don't know 
Re lusa I 

Stt1 IStlL ( Ilht(Lt 	Pittdut No.1 21V10() I 9-GPE 
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I 
(')S 	( 	dc 	 I illic 	c 'oir\ c\ 	- -- 	 •-\penIi 	I 

1\R ('141 	II: (OIIicr-pcc IN LNR ()140)]IlI' 	(in (0 I\J OH! 
1 ii 
	

(i) 1 	/ 010' 	/11/i 

LN RQ I 41 	\\ hat  Ianuagc do you 'pcak most OIIL'l1 at Iioiiic'! 

INTERVIEWER: 	Spccil'v. 

STRING [5 0 I 
Don 'I know 
Re 'n sal 

End ol mod tile 	I,iiiIiii'c ol I?'jioin Ii'/Il 

Statistics ('anada Product No.1 2Mn() I 
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Module: Religion of Respondent 

the ml lo Inu table associates the I iliport parameter. used throughout the rout lug ot this sect ion, with the 
data element in the USS Cycle 19 Production application. 

Import parameter GSS Cycle 19 Description 
Production data 

element 
pi I leader pu I leader (ontainsCasel D and trst name ol'_repndcnI 

Respondents entering module: A 	All respondents 

RLR 0100 	What, if any, is your religion? 

INTERVIEWER: 	If respondent answers 'Protestant', determine which denomination. 
( ( ategories3 t(1 8. I S and 16.)  

(I 	No religuoui Agnostic. Atheist 
I Roman Catholic 
2 Ukrainian Catholic 
3 United Church 
4 Anglican (Church of England, Episcopalian) 
S Presbyterian 
6 Lutheran 
7 Baptist 

Pentecostal 
9 Eastern Orthodox 

10 Jewish 
II Islam (Muslim) 
12 Hindu 
13 Buddhist 
14 Sikh 
1 5 Jehovah's Witnesses 
10 Other - Specify 

Don't know 
Reliusal 

R IR ( I 01 	IF ( R 1R () I (tO ()llierSpec II I EN 	Go lo R1,R0/01 
ELSE 	 Go u' RLR 0105 
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\ppndix F 

	

ILR () I () I 	\\ Iia. ii 	\OUI rd iion 

INTERVIEWER: Spceil\ 

STRING 1501 
Dont kno 
I LtLI'1 I 

	

RLR_Q 10 5 	how important are N our (religious or) spiritual beliefs to the s 	ou liN e your 
life? Would you say they are: 

INTERVIE\VER: 	Read catceorics to ivpondcm. 

	

I 	very important? 

	

2 	somewhat important? 

	

3 	not very important? 

	

4 	not at all important? 
Don't know 
R cfusa I 

	

RLRCI 10 	IF 	RLRQIOO - NoRdIi2ion ) AN[) 
RLRQ 105 = NotAtAll ) ) THEN 	 Go to Ejid of /U0J/1/c 

ELSE 	 Go to RLR I I() 

	

RL R 0 1 1 0 	Other than on special occasions. (such as cddings fu nerals or haptisms) hoNs  
often (11(1 \OU attend religious scrN ices or meetings in the last 12 months? Was 
it: 

INTERVI[WI_R: 	Read catetories to icspondcnt 

at least once a week? 

	

2 	at least once a month? 

	

3 	a few times a year? 

	

4 	at least once a year? 

	

5 	not at all? 
Don't know 
Ref lisa I 

End of module 	/R/i'ioo of Rc'cjuoi/i_',,t 
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Module: Income of Respondent 

The following table associates the import parameter, used throughout the routing of this section, with the 
data cleiiient III the (SS ( dc () Productam appilcalioll. 

Import parameter (SS Cycle 19 - 	 l)escription 
Production data 

element 
pit-leader piHcader Contains CaseID and first name of respondent 
piHilSize piHHSize The number of members (including the 

respondent) of the household. 
- 	 piRespAge piRespAge Age of the resj)ondent 

Respondews catering module: 	All repoi1dci1k 

IN R 101105 	S arious measures of income are needed to study the relationship between an 
individual's overall economic situation and their use of time. 

l\TERVIEWPR: 	Prcs :Enler to continue. 

INR ,)005 	\Shat was our main source of income tiuring the past 12 months? 

() No income 
I Employment or self-employment (wages, salaries, commissions and tips) 
2 Employment insurance 
S Workers  compensation 
4 Benefits from Canada or Quebec Pension Plan 
S Retirement pensions, superannuation and annuities 
0 Basic Old Age Security 
7 Guaranteed Income Supplement or Survivor's Allowance 
S Child Tax Benefit 
9 Provincial or municipal social assistance or welfare 

10 Child Support/Alimony 
II Other Income (e.g., Rental income, scholarships, other government 

income, dividends and interest on bonds, deposits and savings, stocks, 
mutual funds, etc.) 
I)on't know 
Rellisal 

Statktics ( ariada i'roduct No.1 2MOOl 9-GPE 
271 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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SIGNAL 	(MARQI 36=2 AND INR Q005 = 1 OR 2 OR 3) OR 
(14.2.1) 	(piRespAge K  65 AND INR_Q0005 = 6) 

A response inconsistent with a response to a previous question has 
been entered. Please confirm. 

I'I ('012 	IF 11'.R (,)OftS 	\olrieufllL II ILIN 	L'o I?i L\I? (020 
ELSE 	 Go to I\I/0012 

INR_QO 12 	(Various measures of income are needed to study the relationship between an 
individtial's overall economic situation and their family Ilk.) 

W hat is our best estimate of sour total personal income, before (leductions, 
from all sources during the past 12 months? 

INTERVIE\VI7R S 	I Fc'polldcu( icpolls no II1COI11L' of iii'. pIL'1C cilicr 

O..9999 
Don't kno 
Refusal 

IN R .  (020 	IF pill I lSi,c 	I TI I EN 
	

to JVf/ 0020 
ELSE 
	

( o) to I:H( / ( 1/ modillc  

IN RçM2O 	Not including ourseif. hos tiian other hotisehoki members rccei ed inconle 
from an source, (luring the Pt 12 mont us? 

O..15 
Don't kIlo\\ 
R.tusa1 

;IGNAL 	((INR_Q020 K  piHHSizc) OR (INR_Q020 - REFUSAL)) 
14.3) 

A response inconsistent with a response to a previous question has 
been entered. Please confirm. 
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INR ('110 	lF((INRQO2O>0)AND 
INRQO05 = Noincome ) OR 

INRQ0I2 = NONRESPONSE ) OR 
INRQOI2 >= 0 ) AND  ( INR Q012 <20000)))) 

IIIEN GoIoINRQJIO 
FILSEIF 
((INRQO2O>0)AND 
((INRQOI2> 19999) AND (INR Q0l2<40000))) 
ii LEN Go to INRQJ50 
ItSElF 
(INRQO20 >0) AND 

((INRQOI2> 39999) AND (INR_Q012 <:60000))) 
I LEN Go to INRQI80 

I [SElF 
((INRQO2O>0)AND 
((INRQOI2 >59999) AND (INR Q012 <80000))) 
1 LIEN Go to INR0I90 
[[SELF 
oINRQO20>0) AND (INR Q012 >79999)) TI-lEN Go to INRQ200 
I 1SF (;() to End o/module 

IN 1< () I I ( 	Vt hat is \ our best estimate of the total iflCOUlC, before (ledUctiOUs, at all 
household members from all sources during the past 12 months? Was the 
total household income: 

I 
I 
I 

INTERVIEWER: Read cat 

0 	No income or loss 
less than $20,000? 

2 	$20,000 and more? 
Don't kiiov 
Ieti'si'l 

egorics to respondent. 

Go to End of module 

Go to INRQ/50 
(Jo to End of mo(hule 
Go to Emm/ of Iimo(/mfIe 

	

INR (,)I 20 	What is your best estimate of the total income, before deductions, of all 
household members from all sources (luring the past 12 months? Was the 
total household income: 

i\TI: R\'I F \V I R: 	Read eateorics to respondent. 

	

I 	less than $10,000? 

	

2 	$10,000 and more? Go to 1NRQ/40 
I )on't know 	Go to End o/,noc/ule 
Ret'usal 	 (Lf() 10 [:h/ of iiuohil 
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( r'' 	Q()S 	( \ ki> 	 I itii 	C 'LU\ c' 	 \pperldl\ 

	

IN RQ 130 	NN hat is \ our best estimate of the total iilColIle, belore dCdLICtiOflS, of all 
household members from all sources during the past 12 months? Was the 
total household income: 

INTERVIEWER: 	Read catcorics to rcspondciii. 

	

I 	less than $5,000? 

	

2 	$5,000 and more? 
Don't kIlu\\ 
Refusal 

I 	( 	( II 	I./h/i 'I /)R 	I/f 

	

1k RQ 140 	Vs hat is sour best estimate of the total income, before (leductions, of all 
household members from all sources during the past 12 months? Was the 
total household income: 

INTERVIEWER: 	Read catceories to respondetit. 

less than $15000? 

	

2 	$15,000 a tid more? 
Don't kno 
leIiia1 

	

]\R C I 4(1 	(w ill LuI uf IIIH(/lil( 

	

INRQI50 	What is your best estimate of the total income, before deductions, of all 
household members from all sources during the past 12 months? Vs as the 
total household income: 

INTERVIEWER: 	Read cat eoric- to rc'pondent. 

less than $40,000? 

	

2 	$40,000 and more? (Jo to LVR UI .7) 
Don't know 	 Go to En(I of Ff0/lU/c 

Re lusa I 	 (jo to FocI of iliocliele 

SLul/tics ( anada 	Product \c. I 2N1(H) I O-( iPI 
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!NR Qiot) 	What is your best estimate of the total income, before deductions, of all 
household members from all sources during the past 12 months? Was the 
total household income: 

lx1lRV1EWER: 	Read categories to respondent. 

	

I 	less than $30,000? 

	

2 	$30,000 and more? 
Dont know 
Rd na] 

	

IN RCI 00 	Go I() bd o/ nbc/H/i 

	

IN R () I 7() 	\hat is N our best estiniate of the total income, before deductions, of all 
household members from all sources during the past 12 months? Was the 
total household income: 

IN1'ER'vIEWER: 	Read categories to respondent. 

less than $50,000? GO to End of module 

	

2 	$50,000 and more? 
l)un't know 	Go to End of module 
Re l'usa I 	 Go to End of module 

	

IN R - () I S O 	\' hat is your best estimate of the total income, before deductions, of all 
household members from all sources during the past 12 months? Was the 
total household income: 

I\H-RVl[\\IR: 	Read categories to respondent. 

less than $60,000? 	(,n Io Emd of nuu/mile 

	

2 	$60,000 and more? 
l)on't know 	Go to End of module 
Relusal 	 (o to I ,mi o/ liboc/bili 

'(itlsiie ( nada 	Ptccduct No.! 2NI00 I 9-GPE 
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INRQ19O 	\'hat is sour best estimate of the total income, before deductions, of all 
household members from all sources during the past 12 months? Was the 
total household income: 

INTER VIEWER: 	Read catctoiics to respondent. 

less than $80,000? 	Go to End o/nuo/iiI 

	

2 	$80,000 and more? 
Don't know 	 Go to End of ,nojiiI 
Refusal 	 Go to Enl ()f?,1O(/1 //c 

	

INR 02()() 	What is sour best estimate of the total income, before deductions, of all 
household members from all sources during the past 12 months? Was the 
total household income: 

INTERVIEWER: 	Read cltcLorIes to respondent. 

less than $100,000? 

	

2 	$100,000 and more? 
Don't knoxx  
Re lii sal 

hid ot module 	 oii of Rjoiu/&iu/ 

Statistics Canada - Pro(Iuci No. I 2N11)() I )-( Pt 
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2005 GSS 1998 GSS 1992 GSS 1986 GSS 

Question 	 Topic Comparison 	Question Comparison 	Question Comparion7 Question 

Section 1: 

How often 	 you 	rush ed 	Same 	jA2 
Compared to 5 years ago, do 	Same 

General Questions 

A3 
same 	 A4 P 

0 
you feel more rushed, about the same 	A5 r same or less rushed - 

0 How often do you feel you have 	Same A4 
time on your hands that you same 	A6 
don't know what to do with  

GTU_Q140 Do you feel that days are just 	Same A5 
too short to do all the things you 
want 

GTU_Q 150 On which main activity would 	Same A6 
you choose to spend more time 
jyou could  

GTU_Q 151 Other, specify same ........  A6S  
SectIon 2: Time Use Diary  

TUI_Ri 10 We need accurate information Same 	Bi same 	 Bi 
on the way people use their time I  

by completing a diary listing all 
activities over a 24-hour period  

B3 TUI_R130 In this survey, you do not need * (mention of 	D 
to report activities of less than 5 only one or 
minutes duration unless it two minutes) 
involves travel or a change in  
who you arewith. 

EPI_Q100[1 Same 	B3a same 	 Dia, D2a to On [designated day] at 4:00 same 132.1. 
I and (2] am. what were you doing or B2.2 D44a 

What time did you fall asleep on 
And then, what did you do  

Same 	Max DAS_Qi 10 same B2.i 
[designated day minus 11 night  

EPLD330 When did you start Same B3b Same B2.2b same D2b to 
D44b 

EPI_0340E When did this end Same B3c Same B2.2c same Dlc, D2cto 
D44c 

___________ What time did you wake up  B3cx __ 
EPL 0350 Where were you/Were you still... Same B3d Same B2.2d same Did. D2d to 

B3e -  Same 
D44d  

EPL 0400 Whowaswithyou/Wereyou B2.2e same Die, D2eto 
still... 

FSa 

B3eb 
D44e 

TUI_N700 What do you want to erase 
(persons living in or outside the 
household) 

TULEB1O Which ones B3eC  
 B3eB  What do you want to erase 

Did this activity help a person BY 
outside your household or an 
organization  
Was the person helped 65 years B3g2 
or older  
Does this person you helped have B3g3 
a long-term health or physical 
limitation _______  
What is this person's relationship B3hi 
toyou  
Was this organization mostly B3h2 
concerned with seniors, children, 
persons with disabilities or other 

Section C: Questions about the Designated Day 
Delete 	I Oftheacttvitiesyoujustreported, 	I Same 	I Cia 	I same 	-- _Ci  
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2005 GSS 1998 GSS 1992 GSS 1986 GSS 

Question Topic Comparison Question Comparison 	Question Comparison 	Question 

which one did you enjy the most - 
Delete Is there one in particular that you 

(record the episode number from 

Same 

Same 
enjoyed  

CiBa same 	Cl 

Delete C1Bb (..from 132) 	Cl 
Question B3  

C2 CDI_C110 Does the respondent have a 
child(ren) less than 15 years old 

Looking after children 	- 
When did your child/children 

Same 	- 
Same 

living in the household 	_______  
C3 
C4 

same 	C3 CDI_R110 
CDI_Q1 10 same C4 

wake up on (children less than 15 
years old)  

CDI 0120 When did your child/children go to Same C5 same C5 
sleep on [designated day]  

CDI 0200 [designated day], at what other Same C6s# 	same C6 
times were you looking after your 
child/children (children less than 
15)  

of Time  Section D: Perceptions 
TCS_Q110 Doyouplantoskmdowninthe Same D2a same E2a 

comingyear  
TCS_0120 Do you consider yourself a Same D2b same E2b 

When you need more time, do 
workaholic  

TCS_Q130 Same D2c same E2c 
you tend to cut back on your 
sleep  

TCS_Q 140 At the end of the day, do you Same D2d same E2d 
often feel that you have not 
accomplished what you had set 
out to do _____  

TCSQ 150 Same D2e Do you worry that you don't spend same E2e 
enough time with your family and 
friends  

same E2f TCS_Q 160 Do you feel that you're constantly Same 02f 
under stress trying to accomplish 
more than you can handle  

TCS_Q 170 Do you feel trapped in a daily Same 02g same E2g 
routine 

TCSQ1 80 Do you feel that you just don't Same D2h same E2h 
have time for fun anymore  

TCS_0190 Do you often feel under stress Same D2i same E2i 
w1fl1ou don't have enough time  

Same D2j same E2j TCS_0200 Would you like to spend more 
time alone  

D3 MSS_Q1 10 Degree of stress experienced same 
during the past 2 weeks  

MSS_Q1 15 Are they stressful because you 
feel you do not have enough 
time?  

D4 MSS_0130 What is your main source of same 
stress 

MSS_Q 140 Do you think this is your main 
source of stress because you feel 
you do not have enough time?  

same 
N/A Other, specify 

D5 
 D4S  

HS_Q110 Degreeofhappinesspresenhty  same El 
LS_Q1 10 Degree of satisfaction about: Your same D6a same E2a 

health  
LS_0120 ..your job or main activity Same D6b same E2b 
LS_0130 ... the way you spend your other Same D6c same E2c 

time________________________  
LS 0140 D6d your  fimam es same  same E2d 
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2005 GSS 1998 GSS 1992 GSS 1986 GSS 

Question Topic Comparison 	Question Comparison 	Question Comparison I 	Question 

N/A your housirg_  E2e 
 E2f N/A ...your friendships 

living apart or single status N/A  E2g 
N/A . .your relationship with other E2h 
_________- family members_______________  

N/A - your self-esteem 
How do you feel about your life as 
a whole right now  

 D6e 
same 	 D7 

- same 
same 

E2i 
£3 LS_Q210 

LS_Q310 How would you describe your 
sense of belonging to your local 

___ comm?  
LS_0320 What about (your sense of 

belonging) to your provin 
What about (your sense of LS_Q330 
belonging) to Canada  

Section F: Knowledge and use of languages at home, school and work (cycle 2 only - 1986 GSS)  
What is your main language, that Fl 
is, the language in which you are 
most at ease 

Section G: Knowled ge or understarding of French (cycle 2 only— 1986 GSS)  
Do you have any knowledge or Gi 
understandingof French  

G2 When was the last time that you 
had a conversation in French, 

- 	- 	- _exduding language courses  
How would you rate yourself in 
the following language abilities in 

G3 

French  
What would you say contributed G4 
the most to your present 

- 	-- - 	- knowledge of French  
Compared to five years ago, G5 
would you say that you 
know.. more French, less French 
or about the same  
Do you have any knowledge or G6 
understanding of a language 
other thangish or French  
When was the last time you had a G7 
conversation in that language 
(reported in G6), excluding 
language courses 
In that language (reported in G6), G8 
how would you rate yourself in the 
following abilities  
Comparedtoflveyearsago, GlO 
would you say that you now use 
more English, less English or 
aboutthe same  

Sections H, J, K, L, and M: Knowledge of languies (cycle 2 only - 1986 GSS)  
Comparedtoflveyearsago, I H1,J1,K3, 
would you say that you L4,M3 
know., more English, less English 
or about the same  

H2,J6. Li, Compared tollve years ago, 
would you say that you M8 
know ... more French, less French 
or about the same  
Do you have any knowledge or H3. K4 
understanding of a language 
other than English or French  
When was the last time you had a  H4.K5 
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2005 GSS 1998 GSS 1992 GSS 1986 GSS 

Question Topic Comparison Question Comparison 	Question Comparison 	Question 

conversation in that language 
(reported in H3 or K4) excluding 
languagecourses 	 - - 	- 
In that language (reported in H3 	 H5. K6 
or K4). how would you rate 
yourself in the following abilities 	 I 

(reading, understanding. 
- pe9L 	 - 	 - 

I Do you have any knowledge or 	 J2, M4 
understanding of French  
When was the last time you had a 	 J 	 J3, M5 
conversation in French, excluding 	 I 
iangyecourses  
How would you rate yourself in 	 I J4. M6 
the following language abilities in 
French (reading, understanding, 
speaking) 
What would you say contributed 	 J5, M7 
the most to your present 
knowledge of French  
Other than English or French, 	 J7, L5, M9 
how many languages do you 
know or understand  
Howwould you rate your ability to 	 Ki, L2, Ml 
readinEnglish  
What would you say contributed 	 K2, L3, M2 
the most to your present 

- knowledgeofEn _______  
Compared to five years ago, 	 T 	 K7 
would you say that you now use 
more French, less French or 
about the same  

- Section N: Language use in childhood and adolescence (c cle 2 only- 1986 GSS) 
Before you were six years old, 	 I Ni 
which languages were spoken in 
your home by people living there  

LNR 0100 Which languages did you yourself I N3 
- 	- speak at home  

When you were fifteen years old. N4 
which languages did you yourself 

- - speak at home  
At that time, which languages did N5 
you speak with your friends 

Section 3: Unpaid Work  
N/A Is there anyone less than 15 Dl 

years old living in the household  
UWA_Q1 10 Last week, how many hours spent Same 	E2 * (reference D2, D8c 

on looking after one or more of to last month 
your own children or the children for 08c) 

- of others, withouy  
Last week, how many hours did UWA 0120 
you spend looking after one or 
more children outside of your 
household, without pay?  

UWA_Qi 30 Last week, how many hours spent same E3 (reference 63, D8a 
doing unpaid housework, yard to last month 
work or home maintenance for for D8a) 
members of your household, or 
others  
Last week, did you do any unpaid N/A D4 
work to maintain or improve your 
house, yard or automobile  
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2005 GSS 1998 GSS 1992 GSS 1986 GSS 

Question Topic Comparison Question Comparison Question Comparison 7Qestion 
N/A Do you pay anyone, on a regular D5 

basis, to help out with cleaning 
______ Y9!J!hpu!e  
N/A How often do you use this service  D6  
N/A Now let's talk about unpaid help D7 

you may have given to friends, 
neighbours or relatives who did 

- notlive_you - 

NJIA 
- 

Last month, did you help D8b 
someone else with repairs or 
maintenance on a house, yard or 
automobile  

N/A Now, I would like to ask about D9 
other types of unpaid help that 
you gave to organizations or 
persons including to other 
household members 

N/A Last month, 	did you help bi Oa 
someone else with transportation, 
shopping or getting around 

onrs_________  
N/A For how many hours (last month)  D1OAa  
N/A Last month, 	did you provide Dl Ob j 

personal care to someone who 
was disabled or ill  

N/A For how many hours last rnonthL  D1OAb  
DiOc N/A Last month, Aid you help 

anyone to write letters, solve 
problems, find information or fill 
out forms 
For how many hours (last month)  D1OAc  N/A 

N/A Last month. 	.did you help Dl Od 
anyone with carrying on a I 

business or with farming  
N/A For how manyrs (last month) - D1OAd  
UWA_Q140 Last week, how many hours did 

you spend doing unpaid 
housework, yard work or home 
maintenance for persons who live I  

- outside yourhousehold? 
W UAQ1 50 Same 	E4 Last week, how many hours spent 

providing unpaid care or 

VCG_0300 
assistance to one or more seniors 

Same 	E8 I In the past 12 months, have you 
volunteered through a group or 
organization  

VCG_Q310 On average, about how many 
hours per month did you 
volunteer? 

Same E9 
______  

VWA_Q210 In the past 12 months, did you do 
any canvassing, campaigning, or 
fundraising as an unpaid 

VWA_Q220 
volunteer 

Same El 1 In the past 12 months, did you 
provide information or help to 
educate, influence public opinion 
or lobby others on behalf of an 
organization  

VWA_0230 In the past 12 months, did you Same 	E12 
help to organize or supervise 
activities or events for an I  
organization - -____________________  
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Question Topic Comparison 	Question Comparison 	Question Comparison 	Question 

VWA 0240 In the past 12 months, did you do Same 	E13 
any volunteer consulting or 
administrative work or were you 
an unpaid member of a board or 
committee loran organization - 

Same 	E14 I VWA_Q250 Inthepast 12 months, did you 
teach or coach for an organization 
as an unpaid volunteer  

Same 	El 5 VWA 0260 In the past 12 months, did you 
provide care or counselling to 
individuals or to groups as a 

- _- volunteer through an organization  
VWA_0270 In the past 12 months, did you Same E18 I 

collect, serve or deliver food or 
other goods or drive as a 

-- volunteer through an organization  
WVA_Q280 In the past 12 months, did you Same E19 

help as a volunteer to maintain, 
repair or build facilities for an 

_________ organization  
VVWA_Q29 In the past 12 months, did you Same E21 
O help with first-aid, fire-fighting or 

-_____ ------------ 

search and rescue, as a volunteer 
for an organization 

VWA_Q300 In the past 12 months, did you Same E23 (ref. period Dila 
volunteer any time to a group or is last 
organization in a way you have month) 
not mentioned yet?  

_N/A For how many hours (last month)  Dl lAa  
VWA_Q301 Other, specify Same E23s  
Ni/A Last month, - 	did you help Dli b 

anyone in a way that I have not 
mentioned so far 

Ni/A For how many hours (last month)  Di lAb  
VWA_041 0 Considering all of your volunteer same E24 

activities, on average, how many 
hours per month did you volunteer  

Section 5: Main activIty and education _______ 	- 
MAR_0100 Last week, what was your main Same Fl same Hi 05, U27 

activity (working at a paid job or 
business, looking for paid work, 
going to school, etc.)  

MAR 0101 Other, speçy  Same F1S  same Q5. U27 
N/A What about your main activity same 06, U28 

during the last 12 months  
MAR_Q 120 Were you studying full-time or Same F2 same H2 

prt-time  
MAR_Q1 27 Have you ever retired from a job?  
MAR_0128 In what month and year did you 
M first retire (month)?  
MAR_0128 In what month and year did you 
Y first retire (year)?  
MAR_Q1 33 Did you have a job or were you Same F3 same 	 H3 * (in the last U32 

self-employed at any time last 12 months) 
week  

MAR_0 135 Did you have a job or were you Same F4 same 	j H4 * 07, U29 
sell-employed at any time during 
the past 12 months  

MAR_0134 In the last four weeks, did you Same F5 
look for a job  

MAR_Q1 36 Have you ever worked at a job or F6 
business I 
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Question Topic Comparison Question Comparison Question Comparison Question 

MAR01 37 In what year did you last do any Same F7 same H5 
paid work  

MAR_0170 For how nianyweeks during the Same 	i F8 same H7 * 08, U31 
past 12 months were you 
employed 
During those weeks of work were 010, U33 
you mostly full-time or part-time 

F13b 
____  

MAR_0171 How many days of paid vacation Same 
did you take during the past 12 
months 

MAR_0172 Were you a paid worker, self- F14 same H14 09 
employed or an unpaid family 
worker?  

H16 

F14S  
Hi 5  

Other,specify 
Same 
same 

F16 
F17 

same 
same 

MAR_01 73 Did you have any paid employees 
MAR_Q 174 About how many employees did 

Excluding overtime, do you 
you have  

MAR 0190 Same F31 same H28 
usually work any of your 
scheduled hours at home  

MAR_Q191 How many paid hours per week Same F33 

What is the main reason you do 
do you usually work at home  

MAR_Q 193 Same F32 
some of your work at home 

Same F32S  MAR_Q 194 Other, specify 
MAR_0310 For whom did you work the Same F9 same H8 011, U34 

longest time during the past 12 
months  

same H9 012, U35 MAR_0311 Whatkindofbusiness.industryor Same FlO 
service was this  

MAR_031 2 What kind of work were you doing same Fil same H 10 same 013. tJ36 
Which languages are/were 014, U37 
spoken at work by people with 
whom you have/had regular 
contact  
Considering the last 12 months, 015 
which languages have you 
yourself spoken at work  
During the last 12 months have 016 
you done any writing at work  
Over this period, which languages 017 
did you yourself use for writing at 

________ work  _____  
MAR_Q313 lnthatwork,whatwereyourmost same F12 same Hil 

For how many weeks during the 
important activities or duties  

F13a same H13 
past 12 months were you 

___ pjpyed  
MR_Q350 Forwhorndidypuworklastweek Same F18 

If different employer, specify  
same H17  

MAR 0360 
MAR_Q361 What kind of business, industry or Same F19 same H18 

service was this  
MAR Q362 What kind of work were you doing Same F20 

F21 
same H19  

MAR_0363 In that work, what were your most Same same H20 
__________ important activities or duties 

F22 
______ - _______ 

MAR_0364 Are you a union member or Same same H21 
covered by a union contract or 
collective agreement in this job  

MAR_Q365 Is your job permanent?  
MAR 0370 Approximately, how many 

kilometres is it from your 
residence to your place of work  
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Question Topic Comparison 	Question Comparison Question Comparison Question 

- (for your n1ncyy)? ______  
same MAR 0381 Did you have more than one paid Same F23 H22 

____ 
Same 

joblastweek  
F24 same H23 MAR_Q382 How many hours a week do you 

usually work at your job  
MAR Q383 How many hours a week do Same F25a same H23 

________ usually work at your main job
How many hours a week do you 

________  
MAR Q384 Same F25b same H23 

- usually work at your other jobs  
MAR 0385 Why do you usually work less Same F26 same H25 

than 30 hours a week  
MAR 0386 Other, specify 	--  Same F26S same H25  
MAR 0440 At your main lob,  given the Same F26b 

choice, would you, at your current 
wage rate, prefer to work a 
different schedule for more or less 
pay  
Are you satisfied or dissatisfied MAR 0510 
with the balance between our job 
and home life  

MAR 0520 Why areyou dissatisfied?  
MAR 0521 Otherpey_________  
MAR 0410 Which of the following best Same F27 * H26 

descnbes your schedule  
MAR_0411 Other, specify Same F27S same H26 
MAR_Q420 Do you have a flexible schedule same F30 same H27 

that allows you to choose the time 
you begin and end yourwork day  
Do you ... have a compressed H29a 
work week 
Do you.. do on call work  H29b  

EOR_0010 Dunng the past 12 months, did * F35 
you take courses towards a 
degree, diploma or certificate  

EOR_0020 For how many weeks during the F36 
past 12 months, were you taking 
courses towards a degree. 

poma or certificate  
F37a EOR_0030 Now, last month did you attend • Fl 

any course or training sessions of 
any kind  

EOR_Q035 What was the subject of the 
course 

EOR_Q040 For how many weeks in the past X F37b * F2a 
twelve months were you taking 
this course?  

EOR_0045 For how many hours last month * (weeks in F37c same F2aA 
did you take credit courses past 12 

_ _____  monthsj 
EOR 0050 In the past 12 months, did you X 	 F38 F2b 

take any additional programs, 
courses or training for personal 
interest, including courses 

- reated_yurhobbies? _____ - 	-- 	- 	- 
EOR_Q055 * (weeks in 	F38a For how many hours last month same F2bB 

did you take non-credit courses past 12 
months) 

EOR 0060 Have you read books, watch * 	 F39 
television programs, use a 
computer or talk to someone with 
the necessary expertise to 
improve your knowledge of a  
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Question Topic Comparison Question Comparison Question Comparison 	Question 
subject or upgrade your skills 
instead of taking a course  
What were you learning Same F40 

EOR_Q065 Which of the following media did (which 	F41 
you use 	 - 	- 

Same 	F42 

mean)  
 Same 	F41S  EOR_Q066 Other, specify 

EOR_Q070 How many hours in total did you 
devote to these learning activities 
in the last month 	- 

Same 	F43 
_______  

same 	K15 P1. Ui EOR_Qi00 Exduding kindergarten, how * 
many years of elementary and 
high school education have you 
successfuyçpIeted  

Same 	F44 P1, U2 EOR_Q110 Have you graduated from high same 	i K16 
school  
Which languages were used for  EOR_Q1 50 
teaching your courses at primary 
school, excluding language 
courses 

p3 What about languages used for 
teaching your courses at 
secondary school, excluding 
language courses  

same 	F45 
- ____ 

P4, U3 EOR_Q150 Have you had anyfurther 
schooling beyond 

same K17 same 

elementary/high school  
P5 Which languages were/are used 

for teaching your courses at these 
levels, exduding language 
courses 

EOR_0200 same P6, U4 What is the highest level of Same 
education you have attained  

F46 K18 same 

EOR 0201 Other, specify Same F46S same K18 same P6.6 
IEO R—MMO In what year did you complete Same F47 P7, U5 

- your  
Think about the first full-time job P8. U6 
you had after reaching your 
highest level of education in (date 
reported in P7 and U5). Were you 
an employee working for 
someone else or self-employed  
Forwhom did you work  P9. U7 
What was the main kind of PlO, U8 
business, industry or service  
What kind of work were you doing  P11, U9 
In what yeardid you begin UlO 
working at this job  

Ull Have you ever taken any 
language courses as part of full- 
time school  
Have you ever taken any U12 
language courses outside of full- 
time school  
Degree of satisfaction with the F48 
balance between job and home 

Why are you dissatisfied 
life  

- 	 - 
 F49S  

F49 
Other, specify 

Section 6: Spouse's/Partner's Main Activity 
MAP_Q100 Last week, what was your Same G2 * J2 

_T_ 
spouse's main activity (working at 

 a paid job or business, looking for  
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Question Topic Comparison Question Comparison Question Comparison Question 

- paid work going toschooLci  
 Same - - MAP 0101 - Other, speçfy G2S same J2 

MAP_Q120 Was he/she studying full-time or Same G3 same J3 
part-time  

MAP_Q129 Did he/she haveajob orwas Same G4 J4 
he/she sell-employed at any time 
last week  

MAP_0150 Fd5 same J5  How many hours did he/she work Same 
MAP 0160 J6 Did he/she work on [designated Same G6 same 
•__ 

Same 67 
_ 

MAP_Q1 70 Did he/she work regular hours or 
pit shift 

MAP_Q1 80 What hours did he/she work (first Same G8a same J7 
start time)  

MAP_Q181 What hours did he/she work (first Same G8b same J7 
end time)  

MAP 01 90 G9a J7 What hours did he/she work Same same 
(second start time) 

 MAP 0191  What hours did he/she work  G9b t~7ame
_________  

same J7 
end time) 

Last week, did he/she spend any Gi 0 MAP_0210 Same same J8 
time doing housework induding 
cooking, cleaning, grocery 
shopping and laundry for your 
household  

MAP_Q215 For how many hours Same G10A same J8A  
MAP_Q220 Last week, did he/she do any Same Gil same J9 

unpaid work to maintain or 
improve your house, yard or 
automobile  

MAP_Q225 Same Gila J9A  For how many hours same 
Last week, how many hours did MAP 0235 Same G 12 same J 11 
he/she spend looking after 
children who live in your 
household 

EOP_0200 What is the highest level of same Gi 3 same J12 
education that he/she has 
attained  

E0P_0201 Other. specify same ,J12  G13S 
Sect on 7: Education of Respoent's Parents  

EOM_0200 What is the highest level of 
education that your mother has 
attained  

EOM_Q201 Other, specify  
EOM_0210 How many years of elementary 

school has she completed  
EOF_Q200 What is the highest level of 

education that your father has 
attained  

EOF_Q201 Other, specify  
EOFQ21 0 How many years of elementary 

school has he completed  
Section H: Culture  

LCA_Q1 10 	Dunng the past 12 months, as a 	Same 	Hi 	same 	F4a 
leisure activity, did you read: . . 

newspaper  
LCA_Q115 How often Same 	Hia  

 F4aA  Was this during the past month 
Was this dunng the past week 

F4b 
 F4aB  

LCA_0120 During the past 12 months, as a Same H2 
leisure activity, did you read: 
magazine  
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Question Topic Comparison 	Question Comparison 	Question Comparison 7Que.tion 
LCA 0125 Howoften 	___ Same 	H2a  - Wasthisdunngthepastmonth  

Same 	H3 F4c 
'F4bB  

LCA_Q130 Dunngthepasti2months,asa 
leisure activity, did you read: 	.a 
book  

 F4cA  
LCA_0135 On average, how niany Same -- H3a 

Was this dunng the past month 
Was this during the past week -______________ - ___________F4cB  
Was the last book you read fiction F5 
or non-fiction 

F5A Was it a novel, poetry, a play or - something else - 	-- _______- - - _- 
Was it a biography, an F5B 
autobiography, history, self-help 

--______ _orsornething else 
Same H5 F6a LCA_0140 During the past 12 months, did 

_______
X 

you use library services (including 
accessing a library's WIVW - internet site) as a leisure activity - _________ _____________  
Was th is during the past month 
Was th is during the past 	eek  
How often 

 F6aA  
 F6aB  

LCAQ145 Same H5a  
H5b  LCA 0146 For what purpose(s) same 

LCA_Q210 During the past 12 months, did Same H6 
you: 

go to a movie theatre or drive in  
LçA_Q215 How often same H6a  
LCA_0220 During the past 12 months, did same H7 same F6c 

you: 
Watch a video, rented or 
purchased, on VCR __________ _______ _______  
Was th is du ring the past month ____________ _________ ____________ F6cA  
Was th is d0gthe past week 	- F6cB  

LCA 0225 How  often same H7a  
LCA 0230 During the past 12 months did 

you: 	listen to downloaded 
music on your computer, MP3 

How often 
player, etc.  

_______ _____ ___________  LCA 0235 
LCA02 _40 During the past 12 months, did same H8 same j F6b 

you: 
listen to cassettes, CDs or 

records 
____________ F6bA  Was this dghe past month  - Was th is du ring the past week 

How often same  H8a  
 F6bB  

LCA_Q245 
LCA_0250 Last week, how many hours did same H9 

you listen to the ratio either at 
home, in a car, at work, or 
elsewhere 

F23 Were any of these hours spent HiD * 
listening to a CBS radio station - 
that is, either CBC Radio One, the 
mostly news and information 
station, or CBC Radio Two, the 
classical music station  
How many hours last week  Hi Oa  

LCA_Q260 Last week, how many hours did same Hi ia 
you watch television, even if you 
were doing something else at the 
same time 
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Were any of these hours spent Hub F22 
watching a CBC television station 
- that is, either CBC TV or CBC 
Newsworid_ -  
How manyhours lastweek 'Hiic  
During the past 12 months, did H12 
you access the Internet for 
reasons other than for paid work 
or studies____________________  

Hi 2a When you accesses the Internet: 
•_was_it to communicate  

...was it to do research  H12b  
was it to read a newspaper. Hi 2c 

magazine  
... wasittoviewafilmvideoor H12d 
television program or to listen to 
live or recorded music 

was it to view works of art or to H12e 
view museum or other similar 
collections  

H12f I ...was itto create artistic 
compositionldesign - 

H12g • 	was it for electronic banking, to 
purchase goods and services, 
etc. 
... was it to download software, Hi2h 
other, etc. 

same 	 H13 same 	 F8 LCA_0300 Duringthe past 12 months did 
you attend a concert or 
performance by professional 
artists of music, dance, theatre or 

- opern,exdudingculturalfestivals 
LCA_Q310 same 	 H14 Did you attend a theatrical 

performance such as a drama, 
musical theatre, dinner theatre, 
comedy  

LçA Q315 How often  H14a 
LCA_Q320 Did you attend a popular musical H18 F7, F7Ai, 

performance such as pop/rock, F7AII, 
jazz, blues, folk, country and F7Aiii, 
western F7Aiv 
Howoften  LCA_Q325 fHi8a 
Was this during the past month F7AiB, 

F7AiiB, 
F7AiiiB, 
F7AivB  

Was this during the past week F7AIC, 
F7AI1C, 
F7AiiiC, 
F7AivC  

H 19 * Did you attend a symphonic or F 10. 
classical music performance FiOi, 

FiOii, 
FiOiii, 
Fi0iv  

Howoften H19a  
Was this during the past month F10131, 

FiOBii, 
FiOBiii, 
FlOBiv, 
F1OBv, 
FiOBvi  
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Question Topic Comparison 	Question Comparison 	Question Comparison Question 

Was this during the past week F1OCi, 
FlOCii, 
FlOCiit, 
FlOCiv, 
F 1 OCv, 
FlOCvi  

Did you attend an opera - H20 

H21 

same FlOv  
I-low often - H20a  
Did you attend a choral music same FlOvi 
performance  
How often  H21a  
Did you attend a dance H22 F9A1. 
performance (ballet, F9Aii 

other) 
How often  H22a  
Was this during the past month F913i, 

F913ii  
Was this during the past week F9Ci. 

F9Cii  
During the past 12 months, did Fl 1 
you attend a theathcal or stage 

- prtormance  
What type of theatrical Fl lAi 
pformance? Was it.. drama 
Wasthisduringiepastrnonth  F1181  
Was this during the past week 

FllAii 
F11Ci  

Whattypeof theatrical 
performance? Was it... comedy  
Was this during the past month  Fl 1 Bii  

F 11 Cii  Was this during the past week 
FllAiii What type of theatrical 

performance? Was it... avant- 
garde theatre   

 FllBiii  
 Fl lCiii  

Was this during the past month 
Was this during thept week 	- 
What type of theatrical Fl lAiv 

Was this during the past month 
performance? Was it... a musical  

 FllBiv  
Was this during the past week  Fil Civ  
Did you attend a performance for H23 same F12a 
a children's audience (music, 
theatre or dance)  
How often  H23a  
Was this dunng the past month  Fl lAa  
Was this during the past week  - 

Same 
- Fl 1 Ba  

LCA_Q340 During the past 12 months, did H24 
you go to a:.. cultural or artistic 
festival (such as film, fringe, 
dance, jazz, folk, rock, buskers or 

same 
comedy)  

H24a  LCA_Q345 How often 
LCA_Q350 .. performance of culturallhentage same H25 * F12b 

music, theatre or dance (e.g. 
Aboriginal Peoples, Chinese, 
Ukrainian)  

LCA_Q355 How often same H25a  
Was this during the past month ______  F12Aa  
Was this during the past week ______  F12Ba  
...anotherpopularstage H26 * Fllv, 
performance such as a circus, F18b 
stand-up comedy, ice show, etc. ___________ 
How often  H26a  
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Was this dunng the past month F11vB. 
F18bA  

Was this dunng the past week Fl lvC, 
F18bB  

Dunngthepastl2months,did F13 
you attend any professional 
sporting event  

 F 1 3B  
Was this dunng the past month  F13A  

- Was this during 	past week 
F14 During the past 12 months, did 

you go to a moiie (commercial 
theatre)  
Wasthisdunngthepastmonth -  F14A  
Was this during the past week I  F14B  
During the past 12 months, did H27 same 	F15 
you go to a museum (induding  
science centre) or art gallery  

LCA_0410 H28 same 	F16a Did you go to a public art gallery 
or art museum (induding 
attendance at special art exhibits)  

LCA Q415 How often 
Wasthisdunngthepastmonth 
Wasthisdunrtgthepastweek 

 H28a  
 F16aA  

F16aB  
LCA_0420 Did you go to a commercial art H29 same F16b 

gallery  
How often 
Was this dunng the past month 
Was this dunng ast week 
Did you go to a science centre or 

 H29a  
 F 1 6bA  
 Fl 6bB  

H30 F16c, 
science and technology museum, El 6d 
or a natural history or natural 
science museum  
How often for all locations H30a 

Was this during the past month 
combined  

F16cA, 
F16dA 

-- Was this during the past week F16cB, 
F16dB  

Did you go to a general, human H31 F16e, 
historyorcommunity museum  F16f  
How often for all locations H31a 
combined  

F16eA, Was this during the past month 
Fl 6fA  

Was this during the past week F16eB, 
F16fB  

During the past 12 months, did F17a 
you go to an archaeological site _____  
W as this during the past month 
Was this during the past week 

 F17aA  
 F17aB  

LCA_0430 During the past 12 months, did Same H32 same F17b 
you go to an historic site  

LCA_Q435 How often same H32a  
Was this during the past month  F17bA  

 Was this during the past week 
same H33 same 

F17bB  
LCA_Q440 During the past 12 months did F17c 

you go to a zoo, aquarium, 
botanical garden, planetarium or 
observatory 

same LCA_Q445 How often for all locations l-433a 

Was this during the past month 
combined  

F17cA  I 
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________ Was this during the past week F17cB 
LCA_Q450 During the past 12 months, did H34 same F17d 

you go to a conservation area or 
nature park  

LCA_0455 How often H34a  
Was this during the past month  Fl 7dA  
Was this during the past week  Fl 7dB  
During the past 12 months, did B18a 
you go to any festivals, fairs or 
exhibitions  
Was this during the past month  F18aA  
Was this during the past week 
During the past 12 months, as a 

 F18aB  
H35a * F19a 

leisure activity, including taking 
courses for pleasure: 	. .did you 
go do any visual art activities such 

Was this during the past month 
as paintin9orsculptir)g  

 F19aA  
Was this during the past week  F19aB  

did you do any crafts such as H35b F19b 
woodwork, weaving, pottery, 

jwellery, etc.  
Was this during the past month  F19bA  
Was this during the past week  F 1 9bB  
...did you play a musical H35c * F19c 
instrument  
Was this during the past month 

 Fl 9cB 
 F19cA  

Was this during thep 	week 
• . did you sing as part of a group, H35d 
choir or solo  

• did you do any choreography or H35e 
other dance-related activity  
• . .did you do any acting or other H35f 
theatrical activity  
• . did you do write poetry, short H35g 
stories, non-fiction, etc.  
• ..did you take any photographs H35h * F19d 
in order to create an artistic 
composition, rather than strictly to 
record a person, place or event 
Was this during the past month F19dA  
Was this during the past week  F19dB  
During the past 12 months did F20 
you take any courses or lessons 
for pleasure (not for work or 
studies)  
What type of courses or lessons F21a 
were these? - Music  
Was this during the past month  F21aA 

 F21aB Was th is du ring the past wee  
What type of courses or lesso F21b 
were these? - Singing I 

 

Was this du ring the past mon F21bA 
_________ ____________ F21bB  Was this du ring the past wee _________ 

What type of courses or lessons F21c 
were these? - Ballet or other 
dance  
Was this during the past month  F21cA  
Was this during the past week  F2 1 cB  
What type of courses or lessons F21d 

Was this during the past month 
were these? - Fine arts  

I  F21dA  
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Wasttusduringthepastweek L!1dB  
What type of courses or lessons F2 1 e 
were these? - Crafts 
Was this during the past month  F21eA  
Was this durin 	pastweek 

F2 if 
±21e8  

What type of courses or lessons 
were these? - Acting or other 
theatre activities  

 F21fA Was this during the past month 
 F21fB  Was this during the past week 

What type of courses or lessons F2 1 g 

Was this duringpast month 
were these? - Writing_  

- Was this during the past week - F21gB  
What type of courses or lessons F21h 
were these? - Television, radio 
broadcasting or recording 
Was this dunngpast month  F21 hA  
Was this dunng the past week  F21 hB  
What type of courses or lessons F21i 
were these?-Photograpy  

______ Was this during the past month  F21iA 
Was this during the pastweek  F21iB  
What type of courses or lessons F21j, 
were these? - Other (specify) F21 k, 

F21 I 
Wasthisdunngthepastmonth - F21jA, 

F21kA, 
- 

F21IA 
Wasthisdunngthepastweek F21jB, 

F21 kB, 
F21IB  

Section J: Sports  
SPA_Q 100 Did you regularly participate in same Ji same Gi 

any sports during the past 12 
months 

SPA_Q1 10 same G2 Which sport(s) did you participate same J2s# 
in (maximum of 5)  

SPA 0115- Howoften J2a 
SPD 0110  

- - - Was this organized through a - G2A 
club, a community recreation 
program, a league or a provincial 

-- 
J3 SPA _0115- Didyouparticipateinany same G2 B 

---- 

SPD_Q1 30 competitions or toumaments in 
thpast12months  
For which sport(s) (ma)imum of SPA_Q120 J4s# 

SPA_0125 How often 
_SPD_Q1 1 
o 
SPA_0125 Do you participate in this sport 
SPD_012 primarily in a structured or 

o unstructured environment  
SPA_Q125- Do you participate in this sport for 
SP6_0 1  30 p!tition or recreation  
SPA_021 5- Was it at the local, regional, same J4a# 
SCDQ1 10 provincial or national level  
SPA_0215- Other, specify same J4S# 
SCD 0111  
SPA_0310 I To what degree is sport important same J5a 
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in providing you with the following 
benefits: 	physical health and 
fitness  

same J5b  SPA_0 320 family activity 
SPA_0330 .new friends and acquaintances same 

 same 
J5c  
J5d  SPA_Q340 relaxation 

.sense of achievement SPA 0350 * J5e  
G4 SPA_0410 Are there any particular reasons same J6 

why you did not regularly 

 same 
participate in any sports  

J7 

J6S  SPA_Q41 1 Other, specify 
What are they  G5  
Is this a single-person household - - 	- 	J 

same 
G6 
G7 SPA 0510 Did other members of your same 

household regularly participate in 
any sports during the past 12 
months 

SPAQ515 
Same 

11G8  Who J84 
SPA_Q520- For which sports (maximum of 4 J8@# 

- 
G8A 

HMS_01 10 sports per member) 
J8@# SPA_0420- How often (for each sport) same 

HMS_0115  
J9 SPA 0610 Doyouorothermembersolyour same - G2A 

household belong to a sport club, 
local community league or other 
local/regional amateur sport 
organization  

SPA_0615 Who ______ same J10 
Jil SPA_0710 During the past 12 months, have same GiOa 

you or other members of your 
household been involved in 
amateur sport as a: ...coach  

SPA_0715 Who  same Jlla * 	 G1OaA  
SPA_0720 ...referee/officsal/umpire same J12 	- 

J12a 
GlOb  

SPA_0725 Who same - BiObA  
 GlOc  SPA_0730 ... administrator or helper same J13 * 

SPA_0735 Who same J13a 
J14 

 G1OcA  
SPA_0740 ... spectator at amateur sports same GiOd 

competitions  
SPA_0745 Who same J14a * G1OdA  
SPA_Q800 Do you belong to a sport club, same J15 same G9 

local community league or other 
local/regional amateur sport 
organization 

J16a SPA_0810 During the past 12 months, have same 
you been involved in amateur 
sport as a: 	coach  

SPA 0820 referee/official/umpire same J16b  
SPA 0830 administrator or helper same J16c  
SPA_0840 .. spectator at amateur sports same J16d 

competitions  
When you were/are at school, Gil 
did/do you ever participate in 
organized school sport, other than 
jpyçleducationclasses  ________  
Were you ever involved in G12 
competition between schools I 

Section lOB: Social Networks and Trust  
SCT_Qi 10 People you feel very close to 

might include those you discuss 
important matters with, regularly 

_ keep in touch with, or are there for  
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you when you need help. 
Thinking of all the people who fit 
this description and who do not 
live with you, how many are: 

members of your immediate 
family 

SCT_Q120 other relatives that you are very 
close to____________________  

SCT_Q1 30 people you know from work 
who you are very close to  

SCT_0140 ... neighbours who you are very 
close to  
...other people who you are very SCT_Q150 
close to  

SCTQ200 Based on your answers, you have 
so many people you are very 
close to who do not live with you. 
How manyof them arewomen  - 

TRT_Q1 10 Generally speaking, would you 
say that most people can be 
trusted or that you cannot be too 

-- - careful in dealing with people  
TRT_Q310 Using a scale of ito 5 where 1 

means Cannot be trusted at all 
and 5 means 'Can be trusted a 
lot, how much do you trust each I  

of the following groups of people: 
people in your family  

• ..people you work with or go to 
school with 
• .strangers  

Section 11: TransportatIon  
DLR_R1 10 The next section includes  

questions on your driver's licence 
DLR_Q1 10 Do you have a valid driver's 

licence  
DLR_01 15 In the past month, how often did 

you drive  
DLR_0120 Did you ever have a valid driver's 

license  
DLR_Q 140 Hoe old were you when you last 

had a valid driver's license  
DLR_01 50 VVhy did you give up your driver's 

license  
DLR_0151 Why did you give up your driver's 

license - Other  
ACV_R100 The next section includes 

questions about your access to a 
vehicle  

ACV_0100 Do you or does any member of 
your household lease or own a 
vehicle (includes a car, van, jeep 

- or truck)  
ACV_Q105 Do you have a car or a truck at 

your disposal  
ACV_Q11O Do you have this car or truck at 

your disposal all the time, most of 
the time, rarely or never  

ACV_Q120 Do you use this vehicle mostly as 
a driver or passenger  
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ACVR13O The next section includes 
questions about whether you 
know someone, if necessary, who 
could drive you to appointments 
and errands  

ACV_Q 130 Do you know someone who can 
assist you by providing 
transportation  
Who can assist you  
Who can assist you - Other  

ACV_Q 140 
ACV_Q141 
PTR_Q1 10 Is public transportation, for 

example, bus, rapid transit or 
subway, available to you  

PTR_Q120 In the past 12 month how often 
have you used public 
transportation  

PTR_Q130 In the past month, how often did 
you: 	travel to work using public 
transportation 
Do you always use public PTR_Q135 
transportation when traveling to I  

_ work  
PT
________
R_Q136 Is this because it's convenient for 

you to walk or bike to work  
PTR_0141 There are many reasons why 

people don't always use public I 

transportation. With respect to 
traveling to work is this because: 

the public transportation 
schedule is too inconvenient  

PTR_0142 public transportation costs too 
much  

PTR_Q143 of your concems for personal 
safety  

PTR_Q 144 public transportation routes do 
not go where you want to go  

PTR 0145 Are there any other reasons why 
you don't always use public 
transportation for traveling to work 

PTR_Q 146 Are there any other reasons why 
you don't always use public 
transportation for traveling to work 
 —Otherspecrty  

PTR_Q150 In the past month, how often did 
you: 	travel to school using 
public transportation  

PTR 0155 Do you always use public 
transportation when traveling to 

________ school  
PTR_01 56 Is this because it's convenient for 

__ you to wa lk or bike to school  
PTR_Q161 There are many reasons why 

people don't always use public 
transportation. With respect to 
traveling to school, is this 
because: 

the public transportation 
schedule is too inconvenient  

PTRQ162 .,, public transportation costs too 
much  

PTRQ1 63 of your concerns for personal 
safety  
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PTR_Q1 64 .. public transportation routes do 

- 
not go where you want to go  

PTR_0165 Are there any other reasons why 
you don't always use public 
transportation for traveling to 
school  

PTR_0166 Are there any other reasons why 
you dont always use public 
transportation for traveling to 
school - Other specify  

PTRQ1 70 In the past month, how often did 
you: 

travel to go shopping using 
public transportation (br example, 
grocery stores, shopping centres, 
etc.  

PTR_0175 Do you always use public 
transportation when traveling to 

-________ Qth0pp9  
PTR_Q176 Is this because it's convenient for 

you to walk or bike to go shopping  
PTR_Q181 There are many reasons why 

people don't always use public 
transportation. With respect to 
traveling to go shopping, is this 
because: 

the public transportation 
schedule is too inconvenient 

PTR_Q182 ... public transportation costs too 
much  

PTR_Q1 83 ... of your concerns for personal 
safety  

PTR_6184 ... public transportation routes do 
not go whereyou want to go  

PTR0185 Are there any other reasons why 
you don't always use public 
transportation for traveling to go 

- - 
_cppin_g _______ _________- -- -------- ---------.- - 

PTR_01 86 Are there any other reasons why 
you don't always use public 
transportation for traveling to go 
shopping - Other specify  

PTR_Q 190 In the past month, how often did 
you: 

travel to your child care 
arrangement(s) (day care, 
babysitter, etc.) using public 
transportation  

PTR_Q1 95 Do you always use public 
transportation when traveling to 

-________ your child care arrangement(s)  
PTR_Q 196 Is this because its convenient for 

you to walk or bike to your child 
care arrangement(s)  

PTR_0201 There are many reasons why 
people don't always use public 
transportation. With respect to 
traveling to your child care 
arrangement(s), is this because: 

the public transportation 
schedule is too inconvenient  
... public transportation costs too  PTR_Q202 
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____________ much 

of your concerns for personal PTR 0203 
safety  

PTRQ204 ... public transportation routes do 
not go where you want to go 

PTR_Q205 Are there any other reasons why 
you don't always use public 
transportation for traveling to your 
child care arrangement(s)  

PTR_Q206 Are there any other reasons why 
you don't always use public 
transportation for traveling to your 
child care arrangement(s) - Other 
specify  

PTR_0300 What is (are) the reason(s) you 
did not use public transportation  

PTR 0301 What is (are) the reason(s) you 
did not use public transportation - 
Other specify  

Section K:_Enjoyment  
ENJ_0110 Howmuchdoyouenjoy same K2 

• ..cleaning the house  
ENJ_Q120 •. .cooking same K3  
ENJ_0130 .doing repairs and maintenance same K4 

around the house 
ENJ_0140 watching T.V. same K5  
ENJQ1 50 grocery shopping same K6  
ENJ_Q160 ...other kinds olshopping same K7  
ENJ 0170 working as a volunteer in your same K8 
____________ community  
ENJ 0180 •.attending social events same K9  
ENJ_Q190 ... participatingwithclubsand same K10 

social organization  
ENJ_Q200 •.going out to movies, plays, same Ki 1 

sports events  
ENJ 0210 •dining at restaurants same K12  

!NJ_0220 •having supper at home same Ki 3  
ENJ 0230 •your paid work same K14  
ENJ_Q 240 	•.commuting to/from your work 	same 	Ki 5  
ENJ_Q250 	•.. driving your household children 

to their activities 
Section L: Other classification 

What is the approximate size of 	 S4, U16 
the community in which you are 
nowliving  
What is the name of that town or 	 S5.U17 
nea rest town  

DOR_Qilo In what type of dwelling are you Same L2 same S7, U19 
now living  

DOR_Q111 Other, specify Same 	I L2S 
L3 

 same S7, U19 
How many rooms are there in this 
dwelling  

DOR_0120 Is this dwelling owned by a Same L4 same 	 K2 (or rented) S8, U20 
member of this household 

DOR_Q210 How long have you lived in this ± 

dwelling  
DOR_Q222 Now. I would like to ask you a few 

questions about your more 
immediate neighbourhood. How 
many people in your 
neighbourhood_ypu know?  
Would you say this  DOR_0227 

Statistics Canada - Product No. I 2M00 I 9-GItl'. 
29 I 

I 



I 
2() 	('\cIc 19 	 Time 	 c Sur 	 \niiriiI 

2005 GSS 1998 GSS 1992 GSS 1986 GSS 

Question Topic Comparison 	Question Comparison 	Question Comparison 	Question 

neighbourhood is a place where 
neighbours help each other  

DOR 0228 In the past month, have you done 
a favour for a neighbour  

DOR_0229 In the past month, have any of 
your neighbours done a favour for 

How long have you lived in this DOR_Q230 
-- 

 
neighbou rhood ____ - 
Is there a language, other than U21 
English, spoken in your home by 
the_peopje l iviN there  

DOR_Q240 What is your postal code same 	L5 same 	1<3 S6, U18 * (ask only 
for first 3 

- ________ characters)  
RSP_Q02 Do you have more than one same 	1<4 S9, U22 L6 same 

teppe in your home _____ 
L7 

___________  
Sb, U23 Do all the telephones have the same K5 same 

same number 
RSP_003 How many different numbers are same L9 same 1<7 same Si 1, U24 

there 
L1O S12.U25 RSP 004 Areanyolthesenumbersfor same 1<8 same 

business, computer or fax use 
only 

same Lii 
_-  

RSP_005 How many are for business, 
computer or fax use only 

1<9 

4 - 	 - 
same S13, U26 

TIN_Oil - During the past 12 months, has 
your household ever been without 
working telephone service for 
more than 24 hours  

TIN_Q12 For how long was your household 
without working telephone service 
during the past 12 months (days, 
weeks or months)  

TIN_Ol 3 How many days  
TIN_014 Howmanyweeks 
TIN_015 How many months  
BPR_Q10 In what country were 	born  L13 same 1<10 same Al 
BPR 020 In which province or tenitory  L13a same 1<10 same Al 
BPR_030 In which country (list of countries)  L13b • 1<10  

- 

BPRQ31 Other, specify  L13S same 1<10 same Al 
BPR_Q40 In what year did you first come to 

Canada to livepermanently  
L14 * 	 1<11 

 1<12 

same 
___________ 

What is your  date of birth same A3 - 
Did you live in the same A4 

- community from birth up to age 15  
I  A5 In how many different 

communities did you live during 

Think about the community you 
thisbme  

A6 
lived in for the longest time from 
when you were bum until you 
were 15 years old. For how many 
of those 15 years did you live 
there  

A7 AThat was the approximate size of 
that communfy  
Was this place in Canada or A8 
elsewhere  
When you were 15 years old, did Bl  
you live Mtyour own father
(If no) Why was this   B2________ 
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During that time, was there a 63 
male who took the role of your 
father 	_____________  

B4 Which of the following best 
describes your father's (or father 
substitutes) main activity when  
you  -- ______ ________  
For whom did he work ________ B5 
What was the main kind of B6 
business, industry or service  
What kind of work was he doing B7 

B8 In total, how many years of 
elementary or secondary 
education did your father (or 

Did he have any further schoo-ling 1 
father substitu)_comte  

69 
beyond elementary/secondary 
school (father or father substitute)  
What was the highest level he BlO 
attained (father or father 

-__ substitute)  
In what country was your mother Li 5a same K25 *(reference B24 
born to mother or 

mother 
substitute)  

In which specific country was she Li 5b same K25 
bom _____  
Other, specify  L15S same K25 

BPF_Q10 In what country was your father Same L16a same K26 (reference Bi 1 
bom to father or 

father 
substitute 

BPF_020 In which province or terriy 
BPF_Q30 In which specific country was he Same L16b same K26 

Same 
born  

BPF_Q31 Other,fify L16S same K26  
To which ethnic or cultural group B12 
did he belong (father or father 
substitute)_ 
What was the first language did B13 
he learned in childhood (father or 

- fathersubstitute)  
614 The next questions ask about 

your mother, When you were 15 
years old, did you Irve with your 
own mother  
Why was this - - B15 
During that time, was there a B16 
female who took the role of your 
mother  

B17 Which of the following best 
descnbes your mother's (or 
mother substitute's) main activity 
when you were 15 years old 

or mother substitute)  
BiB  

B19 

For whom did she work (mother 

What was the main kind of 
business, industry or service  
What kind of work was she doing B20 
(mother or mother substitute)  
In total, how many years of B21 
elementary or secondary  
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education did your mother (or 
mother substitute) complete  
Did she have any further B22 
schooling beyond 
elementary/secondary school 
(mother or mother substitute)  
What was the highest level she B23 
attained (mother or mother 

_!Ptitut)__ 
In what country was your mother Same 	L16a same 	 K26 (reference Bli BPM_010 
born to father or 

father 
substitute  

BPM_g20 k1whichpçynce or temtory  
BPM_Q30 In which specific country was he Same L16b same K26 

born  
BPM_Q31 	- Other, specify Same - L16S same - K26  

825 To which ethnic or cultural group 
did she belong (mother or mother 
substitute)  
What was the first language she B26 
learned in childhood (mother or 
mother substitute)  

flLi7 What language did you first speak 
in childhood (maximum of 4 

1<13 same 627 

answers)  
Do you still understand that L17a 
jgage  

I How many brothers have you B28 
ever had  
How many sisters have you ever 629 
had  
What other language did you first Li 7S 
speak in childhood (maximum of 
1 answer), specify (not specified 
iLi7above)  

Li 7s Do you still understand that 
language 
Think about the people you live Qi 
with. Which languages do you 
speakamongyourselvesathorne  ________ 

L18 
- 

same 	 1<14 What language do you speak Q3 
most often at home  
Other, specify  L18S * 03 

-______ 	Religion of Respondent  
RLR_Q 100 	What, if any, is your religion 

 RLRQ101 What is your religion - Other 
specify  

RLR_Q 105 How important are our (religious 
or) spiritual beliefs to the way you 
live your life  

RLR_Q 110 Other than on special occasions, 
(such as weddings, funerals or 
baptisms) how often did you 
attend religious services or 
meetings in the last 12 months  

Sections_R and T: Contacts with federal aovernment agencies (cycle 2 only - 1986 GSS)  
During the past 12 months, have Ri, Ti 
you talked with employees of the 
following federal agencies in 
connection with the services they 
provide  
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Did you obtain service in English T2 
for all these contacts  
Didyou ask for service in English - 

I  

 T3 
Would you say that, in your area, T4 
federal services are generally 
available in English  __________ _____________ ____________ 
In your last contact R2 
with ... (agency), in which 
language did y2obtain service  _________ ___________ ________ - 

 R3 Was this your preferred language 
What was your preferred R4 
language  
Did you ask for service in that R5 
language  
Would you say that, in your area. R6 
federal services are generally 
available in your preferred official 
language  ___________ _________ 
In which languages are the T5 
television programs you watch 
Which language did the doctor 16 
use dunng your last visit  
To which ethnic or cultural group si, U15 
do you or did your ancestors  

What  L19 same 1(19 same S2,U13 
Other, specify  L19S  same S2. U13 
Other than on special occasions, 
how often did you attend religious 

1.20 same 1(20 same S3, 1J14 

services or meetings in the last 12 
months  
In the past 12 months, have you L21a 

In the past 12 months, have you 
changed jobs  

121 b 

In the past 12 months, have you 
iost your job  

L21c 
had a family member or a friend 

- 	 - seriously ill or injured  
In the past 12 months, have you L21d 
had a person move into or leave 
your home 
In the past 12 months, have you L21e 
had a death in the fami'y  
In the past 12 months, have you L21f 
had a death of a dose friend 
In the past 12 months, have you L21g 
had a serious illness or injury  
How would you descnbe your L21h 
sense of belonging to your local 
community  
Compared to other people of your 122 same 	 K2 1 
age, how would you descnbe your 
state of health  
Are you limited in the amount or L23 same 	 K22 
kind of activity you can do at 
home, at work or at school 
because of a long-term physical 
or mental condition or health 
problem  

124 What is the main condition or same K23 
health problem that limits you - 	 -. 
Do you regularly have tr ouble L2 5 e sa 

___m________  
K24  

Statistics Canada - Product No. I 2M00 I 9-GP1 
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2005 GSS 1998 GSS 1992 GSS 1986 GSS 

Question Topic Comparison 	Question Comparison Question Comparison 	Question 

--go ing  
What is your main source of 

tosporstayingasIeep  
L27 K29 INR 00050 * 

income during the past 12 months  
L28 

_______  
INR_Q0120 Total personal income before X K30 X S14, S15, 

deductions from all sources S16, U30, 
during the past 12 months U38, U39, 

K29 	- 

U40 
What is the easiest way for you to - 	- L29 * 

report your wage or salary, 
including tips and commissions, 
before taxes and other deductions  

K29  Other, specify L29S same - 

L30 Including tips and commissions, 
what is your [fill with yearly, 
monthly, bi-weekly, weekly, 
hourly, other) wage or salary 
before taxes and other deductions  

INR 00200 L32 Not including yourself, how many same K32 
other household members 
received income from any source, 
dunngthepastl2months  

L34a same K34 same S17, U41 INR_Q1100 Total income of all household 
members during past 12 months 

- (+ or - $20,000)  
INRQ1200 Total income of all household L34b same K34 same S17, U41 

members during past 12 months 
(+or—$lQ000)  

same INR_Q1300 Total income of all household L34c K34 same S17, U41 
members during past 12 months 
(+ or— $5,000)  

L34d same K34 same S17, U41 INRQ1400 Total income of all household 
members during past 12 months 
(+or—$15,00p)  ________ 

same 
________  

INRQ1500 Total income of all household 
members during past 12 months 

L34e K34 same S17, U41 

(+ or -$400O) _______  -_______ 
INR_Q1600 Total income of all household L34f same K34 same S17, U41 

members during past 12 months 
(+ or - $30,000)  

INR 01700 Total income of all household 
members during past 12 months 

L34g same K34 same 

ftor - $50000)  
INR_Q1800 L34h K34 Totaliricomeofall household same same S17, U41 

members during past 12 months 
(+ or - $60,000)  

L34j INR_Q 1900 Total income of all household same K34 
members during past 12 months 
(-'- or - $80,000)  

INR_Q2000 Total income of all household L34k 
members during past 12 months 
(-F or - S100.000) 	- - 

I 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: 

Record identification 

00001 19597 

RECID 	 Position: 

\ ppcndi \ I) 

Length: 	5 

FREQ 	WTD 
19,597 26,095,819 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Cr rye' 	Al I respondent 
Source: General Social Survey, 2005. 
Format: 15 
Weight variable: WGHT PER 

Variable Name: 	WGHT_PER 	 Position: 6 	Length: 	10 

Person weight. 

FREQ 	WTD 
00035 7909 • 10125.3724 	 19,597 26,095,819 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: F10.4 

Note: 	See User's Guide, Section 7 Estimation". 

Variable Name: 	WGHT_HSD 	 Position: 	16 	Length: 	10 

Household weight. 

FREQ 	WTD 
00028.6389 03707.9400 	 19597 13,118,021 

19,597 	13,118,021 

Coveraqe All respondents 
Source: General Social Survey, 2005. 
Format: F10.4 

Not e 	See User's Guide, Section 7 Estimation. 

lot I l I c (o nada l'rtiduct No. 12 M(X) I 9-GPE 
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Variable Name: 	WGHT_CSP 	 Position: 26 

Culture, sport and physical activity sample weight 

0.00000000: 157192629 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: F10.4 

Note: 	See Users Guide, Section 7 'Estimation 

Variable Name: 	WGHT_SNT 

Social networks sample weight 

0.00000000: 17239.1636 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format FlO 4 

Note 	See Users Guide. Section 7 "Estimation" 

Length: 	10 

FREQ 	WTD 
19,597 26,095,819 

19597 26,095,819 

Position: 	36 
	

Length 
	

10 

FREQ 	WTD 
19,597 26,095,819 

19,597 26,095.819 

StatistlLo. ( :tiiad:i 	lr1tIL't ".o. I 	N1lltl Il-(jII 
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Variable Name: 	AGEGR5 	 Position: 46 
	

Length: 	2 

Age group of the respondent. 

FREQ WTD 
748 1,278,448 
499 847,763 

1,242 2,220,220 
1,391 2,175,203 
1,669 2,198,776 
1,796 2,339,640 
2,057 2,714,524 
1,804 2,595,965 
1,837 2,282,090 
1,552 1,993,410 
1,413 1,502,003 
1,134 1,190,186 

937 1,026,204 
741 819,391 
777 911,995 

19,597 26,095,819 

Covoraq 	All respondents 
Source: General Social Survey 2005, household composition matrix. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: AGEGRIO 	 Position: 	48 Length: 2 

Age group of the respondent. 

FREQ WTD 
01 15 to 24 2,489 4,346,431 
02 25 to 34 3,060 4,373,979 
03 35 to 44 3,853 5,054,165 
04 45 to 54 3,641 4,878,055 
05 55 to 64 2,965 3,495,413 
06 65to74 2,071 2,216,389 
07 75 years and over 1,518 1,731,386 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey 2005, household composition matrix. 
Format: 12 
Weight variable: WGHT_PER 

Product No. 12M0019-GPE 
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01 
	

15 to 17 
02 
	

18 to 19 
03 
	

20 to 24 
04 
	

25 to 29 
05 
	

30 to 34 
06 
	

35 to 39 
07 
	

40 to 44 
08 
	

45 to 49 
09 
	

50 to 54 
10 
	

55 to 59 
11 
	

60 to 64 
12 
	

65 to 69 
13 
	

70 to 74 
14 
	

75 to 79 
15 
	

80 years and over 
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Variable Name: 	SEX 	 Position: 	50 

Sex of respondent 

1 	 Male 
2 	 Female 

Coverage: All respondents. 
Source: General Social Survey 2005, household composition motrix 
Format: II 
Weight variab'e: WGHT_PER 

\ppLtidI\ 1) 

Length 	1 

FREQ 	WTD 
8,621 	12,860,109 

10,976 	13,235,710 

19.597 	26.095,819 

Variable Name: MARSTAT 	 Position: 	51 Length 1 

Marital status of the respondent. 

FREQ WTD 
1 Married 9,017 13,474,274 
2 Living common-law 1,649 2,575,931 
3 Widowed 1,680 1,367,676 
4 Separated 735 619,251 
5 Divorced 1,433 1,145,276 
6 Single (Never married) 5,067 6,900,576 
8 Not stated 5 5,690 
9 Don't know 11 7,144 

19.597 	26,095,819 

Coverage: All responderls, 
Source: General Social Survey 2005, household composition oatrix. 
Format Ii 
Vvüiqht v,iirint,lc: WGHT PER 

Statistics Canada - Product 'so. 12 \10X0 1  
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Variable Name: 	AGEPRGRDIF 	Position: 	52 
	

Length: 	2 

Age difference between respondent and spouse/partner. 

FREQ WTD 
01 Respondent is 11 + years older 281 469,652 
02 Respondent is 6 to 10 years older 758 1,217,422 
03 Respondent is 5 years older 384 613,641 
04 Respondent is 4 years older 438 707,271 
05 Respondent is 3 years older 600 993,987 
06 Respondent is 2 years older 780 1,294,276 
07 Respondent is 1 year older 910 1,433,554 
08 Respondent and spouse/partner are same age 1,584 2,394,178 
09 Respondent is 1 year younger 961 1,459,671 
10 Respondent is 2 years younger 784 1,163,518 
11 Respondent is3years younger 621 929,320 
12 Respondent is 4 years younger 514 729,817 
13 Respondent is5years younger 445 641,918 
14 Respondent is 6 to 10 years younger 785 1,171,943 
15 Respondentisli + years younger 271 390,995 
97 Not asked - no spouse/partner in household 9,480 10,483,751 
98 Not stated 1 904 
99 Don't know 0 0 

19.597 26,095,819 

 ju t All respondents. 
Source: General Social Survey 2005, household composition matrix. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	SEXPR 	 Position: 	54 	Length: 

Sex of the respondent's spouse/partner within the household. 

FREQ 	WTD 
0 	 Respondent has no partner in the household 	9,480 10,483,751 
1 	 Respondent has a male partner in the household 5,279 	7,522,331 
2 	 Respondent has a female partner in the household 4838 	8,089,736 

19597 26,095,819 

Coveiagc All respondents. 
Source: General Social Survey 2005, household composition matrix. 
Format: Ii 
Weight variable: WGHT_PER 

('airada Product No.1 2M0() I 9-GPE 
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Variable Name: 	PRTYPEC 	 Position: 	55 Length; 1 

Type of partner the respondent has within the household 

FREQ WTD 
0 	 Respondent has no partner in the household 9,480 10,483,751 
1 	 Respondent has a married partner in the 

household 8,546 13,105,202 
2 	 Respondent has a common-law partner in the 

household 1,571 2,506,865 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey 2005. household composition matrix 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	AGECHRYC 	 Position: 	56 Length: 2 

Age of respondent's youngest single child living in the household 

FREQ WTD 
00 24 5,632 8,823,000 
25 25 years and over 393 725,023 
97 Respondent has no single child in the household 13,572 16,547,795 
98 Not stated - at least the age for one child was 

not stated 0 0 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Surves 20(Th. household composition matrix 
Format: 12 
Weight variable: WGHT_PER 

Note: 	This data element details the age of the respondents youngest single child living in the household. It is capped to 25 
years old. Includes birth, adopted and step-child(ren). 

Variable Name: 	CHRFLAG 	 Position: 	58 	Length.' 	1 

Single child(ren) of the respondent living in the household. 

FREQ 	WTD 
1 	 Yes 	 6,025 	9,548,023 
2 	 No 	 13,572 16,547,795 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey 2005, household composition matrix 
Format: Ii 
Weight variable: WGHT_PER 

Note: 	Includes the birth, adopted and stepchild(ren) of any age 

Statisiic' (atiuda 	Product No. I 
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Variable Name: 	CHRINHSDC 	Position: 	59 	Length: 

Number of respondent's child(ren) living in the household(any age or marital status). 

FREQ 	WTD 
0 	 None 13,440 16,254,435 
1 	 One child 2,675 4,080,399 
2 	 Two children 2,502 4,069,015 
3 	 Three children 775 1,321,010 
4 	 Four or more children 205 370,959 

19,597 26,095,819 

Coveiaqe All respondents. 
Source: General Social Survey 2005, household composition matrix. 
Format: Ii 
Weight variable: WGHT . PER 

Notc 	This variable is derived with the sum of adopted child, step child and birth child. 

Variable Name: 	CHROOI4C 	 Position: 	60 	Length: 

Number of respondent's child(ren) U to 14 years of age living in the household. 

FREQ 	WTD 
0 	 None 15.139 19,817,977 
1 	 One child 1,974 2,895.375 
2 	 Two children 1,821 2,474,886 
3 	 Three or more children 663 907,581 

19.597 26,095,819 

Covotnq: All respondents. 
Source: General Social Survey 2005, household composition matrix. 
Format: Ii 
Weight variable: WGHT_PER 

Note: 	Includes the birth, adopted and step-child(ren). 

S1:ili'iic (iiiuda lhduct No. 12M0019-GPE 
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Variable Name: 	CHRTIME6 	Position: 	61 Length 1 

Number of respondent's child(ren) living at home. 

FREQ WTD 
1 	 No child under 19 years of age at home 14,566 18,565,935 
2 	 All children under 5 years of age 1,000 1,456,107 
3 	 All children between 5 and 12 years of age 1,384 1,669,054 
4 	 All children 13 years of age or older 1,060 2,015,560 
5 	 At least one child under 5 years of age, but not 

all children 809 1,150,053 
6 	 Other 778 1,239,111 

19.597 26.095,819 

Coverage: All respondents 
Source: General Social Sunev 2005. floLJseI'i>Ih cornIunitlor nl.1flX 
Format: Ii 
Weight variable: WGHT_PER 

Note: 	This variable gives the age group of the cHor en of If 	resticrident ivi-,i in the household, no the number of chrloren of 
the respondent. It is created in order to provide comparison with the Cycle 12. 

Variable Name: 	PARHSDC 	Position 	62 Length' 1 

Type of parents the respondent has within the household 

FREQ WTD 
1 	 Two biological parents 1,179 2.707.668 
2 	 Biological/adoptive parents or 

biological/adoptive/step-parents 173 367,022 
3 	 Only one parent 673 1,146,599 
7 	 Not applicable - no parents in the household 17,572 21,874,530 

19.597 26.095.819 

Coverage: All respondents. 
Source: General Soi.iril Survey 2003, household compostron riotrix. 
Format: Ii 
\Neiqht variable: WGHT Pb H 

Statistics Canada 	l'i'oduct \o. 1 2M()0I H( 11I'1 
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Variable Name: 	LIVARRO8 	 Position: 	63 	Length: 	2 

Living arrangement of respondent's household. 

FREQ WTD 
01 Under 25 years of age not living with parents 940 1,172,080 
02 Under 25 years of age living with both parents 1142 2,531,901 
03 Under 25 years of age living with mother only 312 498,779 
04 Under 25 years of age living with father only 96 144,833 
05 25 years of age or older not living with 

parents 16,632 20,702,450 
06 25 years of age or older living with both 

parents 210 542,788 
07 25 years of age or older living with mother 

only 219 404,890 
08 25 years of age or older living with father 

only 46 98,097 

19,597 26,095,819 

Coveiagil Afi respondents. 
Source: General Social Survey 2005, household composition matrix. 
Format: 12 
Weight variable: WGHT_PER 

Note. Living arrangement of respondent and his/her parent(s) from respondents perspective. 

Variable Name: LIVARR12 	 Position.' 	65 Length: 2 

I Living arrangement of respondent's household. 

I 01 Alone 
FREQ 
5,304 

WTD 
3,488,939 

02 Spouse only 5,162 6,974,045 
03 Spouse and single child < 25 years of age 4496 7,668,109 
04 Spouse and single child 25 years of age or I older 235 489,922 
05 Spouse and non-single child(ren) 54 134,727 
06 Spouse and other 164 330,446 I 07 No spouse and single child <25 years of age 1,136 1,154,891 
08 No spouse and single child 25 years of age or 

older 156 230,907 
09 No spouse and non-single child(ren) 73 147,249 I 10 Living with 2 parents 1,304 2,970,315 
11 Living with 1 parent 584 951,245 

I 
12 Other living arrangement 929 1,555,025 

19,597 26,095,819 

Coverage: 

All respondents. 
Source: General Social Survey 2005, household composition matrix. 
Format: 12 
WeEght variable: WGHT PER 

I 
I 

I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: HSDSIZEC 	Position: 	67 Length. 1 

Household size of respondent. 

FREQ WTD 
1 One household member 5,304 3,488,939 
2 Two household members 6,739 8,949,438 
3 Three household members 3,092 5,034,935 
4 Four household members 2,981 5,405,649 
5 Five household members 1,069 2,218,413 
6 Six household members or more 412 998,445 

19597 26095,819 

Coverage: All respondents 
Source: General SocaI Sure.' 2005, household compostior' matrix 
Fomiat: II 
Weight variable: WGHT_PER 

Variable Name: 	FAMTYPE 	 Position.- 	68 	Length: 

Respondent's type of family structure. 

FREQ WTD 
1 	 Couple only 5,375 7,420,465 
2 	 Intact family 5,378 9,909,997 
3 	 Step-family with common child(ren) 236 461,457 
4 	 Step-family without a common child(ren) 432 790,462 
5 	 Lone parent family 1,890 2,355,172 
7 	 No spouse/partner or child(ren) in household 6,286 5,158,265 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey 2005, household composition matrix. 
Fonnat: Ii 
Weight variable: WGHT_PER 

Note: 	This variable was derived using the children listed on the household composition matrix only. In cases of 
multigenerational households where the respondent lived with a spouse or partner as well as a child and a grandchild. 
FAMTYPE was set to 1. In cases where the respondent had no children in the household and lived with only one parent 
FAMTYPE was set to 5. An intact family refers to a now-married or common-law couple where all children (listed in the 
household composition matrix) have both biological or adoptive parents in the household. A step family refers to a nov-
married or common-law couple in which at least one of the children (listed in the household composition matrix) is in a 
step relationship with one of the parents The respondent might be a parent or a child aged 15 or older in the family. 
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Variable Name: 	MULTIGEN 	 Position: 	69 	Length: 	1 

Three-generation or more family in respondents household. 

	

FREQ 	WTD 
1 	 Yes 	 325 	753,436 
2 	 No 	 19,212 25,219,424 
6 	 Unkown number of generation(s) 	 60 	122,958 

19,597 26,095,819 

C.ov?Iaqo All respondents 
Source: General Social Survey 2005, household composition matrix. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	PRV 	 Position: 	70 Length: 2 

Province of residence of the respondent 

FREQ WTD 
10 Newfoundland and Labrador 1,141 430,744 
11 Prince Edward I&and 593 111,892 
12 Nova Scotia 1,064 774,488 
13 New Brunswick 1,156 619,020 
24 Quebec 3,800 6,221,944 
35 Ontario 5,621 10,126,774 
46 Manitoba 1,055 929,342 
47 Saskatchewan 1,060 782,868 
48 Alberta 1,853 2,589,727 
59 British Columbia 2,254 3,509,020 

19.597 26,095,819 

Covnn iyi All respor dents 
Source: General Social Survey 2005, derived variable from question DOR0240. 
Format: 12 
Weight variable: WGHT_PER 

tallstics ( an.id;i 	l'iodiit.'t \o, I 2v100l 9-CiPE 
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Variable Name: 	REGION 	 Position: 	72 Length: 1 

Region of residence of the respondent 

FREQ WTD 
1 	 Atlantic region 3,954 1,936,144 
2 	 Quebec 3,800 6,221,944 
3 	 Ontario 5,621 10,126,774 
4 	 Prairie region 3,968 4,301,937 
5 	 British Columbia 2,254 3,509,020 

19,597 26.095,819 

Coverage: All respondents. 
Source: General Social Survey 2005, derived variable from question DOR 0240 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	LUC_RST 	 Position: 	73 Length 1 

Urban/Rural indicator. 

FREQ WTD 
1 	 Larger Urban Centres(CMAJCA) 14,715 20,947,994 
2 	 Rural and Small Town(non-CMA1CA) 4,289 5,035,932 
3 	 Prince-Edward-Island 593 111,892 

19.597 26.095.819 

Coverage: All respondents 
Source: General Social Survey 2005, derived variable from PRV and GEO_SAC_TVPE 
Format: Ii 
Weight variable: WGHT_PER 

Note: 	For definitions of Census Metropolitan Area (CMA). Census Agglomeration (CA) and Rural and Small Town area:,. refer 
to Statistics Canada (2005) Guide to the Labour Force Survey Ottawa Stutiutia Canada Catalogue no 71-543.Gl[y 
An electronic version is available at www.statcan.ca  
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Variable Name: GTU_Q1 10 	 Position: 	74 Length: 1 

How often do you feel rushed? Would you say it is: 

FREQ WTD 
1 .. every day? 6,665 9,062,164 
2 ...a few times a week? 5,399 7,480,347 
3 ...about once a week? 2,739 3,738,248 
4 ...about once a month? 1,347 1,699,362 
5 ..iess than once a month? 1,214 1,500,253 
6 ...never 2,116 2,471,632 
8 Not stated 4 6,425 
9 Don't know 113 137,387 

19,597 26,095,819 

Coverii€ All respondents 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	GTU_Q120 	 Position: 	75 	Length: 

Compared to five years ago, do you feel more rushed, about the same or less rushed? 

FREQ 	WTD 
1 	 More rushed 8,257 11,765,000 
2 	 About the same 5,674 7,208,745 
3 	 Lessrushed 5,590 7,031,415 
8 	 Not stated 3 4,830 
9 	 Don't know 73 85,828 

19,597 26,095,819 

Coveraqo All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable WGHT PER 
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Variable Name: 	GTU_Q130 	 Position: 	76 	Length: 

How often do you feel you have time on your hands that you Don't know what to do with? Would you say 
it is: 

FREQ WTD 
1,484 1,744.188 
2,886 3,932,280 
3,758 5,230,899 
2,612 3,649,906 
2,781 3,804,713 
5,974 7,619,939 

4 5.282 
98 108.612 

every day? 
2 	 • .a few times a week? 
3 	 • ..about once a week? 
4 	 ...about once a month? 
5 	 • less than once a month? 
6 	 • .never 
8 
	

Not stated 
9 
	

Don't know 

19,597 26.095,819 

Coverage.' All respondents. 
Source: General Social Survey, 2005. 
Fom'iat: Ii 
Weight variable: WGHT_PER 

Variable Name: 	GTU_Q140 	 Position: 	77 	 Length 

Do you feel that the days are just too short to do all the things you want? 

	

FREQ 	WTD 
1 	 Yes 	 12,307 	16,667,587 
2 	 No 	 7,218 	9,318,668 
8 	 Not stated 	 4 	5,422 
9 	 Don't know 	 68 	104,141 

	

19,597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey 2005 
Format: Ii 
Weight variable: WGHT PER 

Statisticirt:id,r 	Fi'trditcl \1elNll)OI(-(I. 



I 	(ISS 2005 Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	GTU_Q1 50 	 Position: 	78 	Length: 	2 

On which main activity would you choose to spend more time if you could? 

FREQ WTD 
01 Time with family and friends (spouse. children. 

boy-friend - girl-friend) 5,100 7,002,659 
02 Relaxation - personal time 2,698 3,670,867 
03 Practising sports 2,557 3,761,859 
04 Crafts or hobbies 2,192 2,860,920 
05 Outdoor activities 2,089 2,523,082 
06 Reading - writing 1,368 1,768,678 
07 Studies 338 533.436 
08 Work 366 526,185 
09 Other 584 738,978 
10 Travel 604 773,341 
11 Volunteer 224 252,762 
12 Nothing 217 277,912 
13 Do household work 474 607,126 
98 Not stated 29 36,169 
99 Don't know 757 761,846 

19,597 26,095,819 

Covoiiqc All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGI-tT_PER 

Note 	New categones( 10,11.12,13) created from answers in GTU_0151. 

Variable Name: 	DVTDAY 	 Position: 	80 
	

Length: 	1 

Type of day of the designated day of interview. 

FREQ 	WTD 
1 
	

Weekday 
	 13,882 18,641,508 

2 
	

Saturday 
	 2,735 	3,727,265 

3 
	

Sunday 
	 2980 	3,727,046 

19,597 26,095,819 

Covcuage All respondents 
Source: General Social Survey, 2005. 
Format; Ii 
Weight variable: WGHT_PER 

Note. 	This variable contains information about the type of day, either a weekday, Saturday or Sunday, for which the time use 
diary was collected. This variable is created in order to provide comparison with the Cycle 12 data. 

Si.tti.tic. ( ;in;ida Product No. 12M0019-GPE 
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Variable Name: 	DUR002 	 Position: 	81 	Length; 	4 

Total duration (in minutes) for refused information. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,559 26,050,237 
0015:1383 	 38 	45,581 

19597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 14 
Weight vanable: WGHT_PER 

Note.' 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUROII 	 Position: 	85 	Lenq1tv 	4 

Total duration (in minutes) for work for pay at main job. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 11,794 	15,044,641 
0003:1400 	 7,803 	11,051,178 

19.597 	26,095.819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cy he 12 daIs eli:riierit 

Variable Name.' 	DUR0I2 	 Position: 	89 	Length: 	4 

Total duration (in minutes) for work for pay at other job(s) 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19.496 25,966,693 
0010:0855 	 101 	129,126 

19597 	26.095,819 

Coverage: All respondents 
Source: Geners] Sucish 0,ure'. 2005 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 
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Variable Name: 	DUR02I 	 Position: 	93 	Length: 	4 

Total duration (in minutes) for overtime work. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,494 25,957,780 
0005 0662 	 103 	138,038 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR022 	 Position: 	97 	Length: 	4 

Total duration (in minutes) for looking for work. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,485 25,933,783 
0010.0540 	 112 	162,036 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR023 	 Position: 	101 	Length: 	4 

Total duration (in minutes) for unpaid work in a family business/farm. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,453 25,902,342 
0010:1045 	 144 	193,476 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Statistics Canada - Product No. I 2M00 I '-.-( iPE 
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Variable Name: 	DUR030 	 Position: 	105 	Length: 	4 

Total duration (in minutes) for travel during work. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,399 25,802,494 
0002 : 0705 	 198 	293,325 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: (4 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR040 	 Position: 	109 	Length: 	4 

Total duration (in minutes) for waiting/delays at work during work hours. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,484 25,902,690 
0005:0185 	 113 	193,129 

19,597 	26,095.819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR050 	 Position: 	113 	Length: 	4 

Total duration (in minutes) for meals/snacks at work. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 16,519 21,469,215 
0003 : 0600 	 3,078 	4,626,604 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: (4 
Weight variable: WGHTPER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Stttislie' (aiuiki 	Irodui '(i I 21\100 I 
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Variable Name: 	DUR060 	 Position: 	117 

Total duration (in minutes) for idle time before/after work hours. 

0000 	 No time spent doing this activity.  
0004 . 0410 

Covora ge All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR070 	 Position: 	121 

Total duration (in minutes) for coffee/other breaks at work. 

0000 	 No time spent doing this activity. 
0005 0370 

CovvcIR 	All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

No: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR080 	 Position: 	125 

Total duration (in minutes) for other work activities. 

0000 	 No time spent doing this activity. 
0005: 0690 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note - 	This variable can be used for comparison with the Cycle 12 data element. 

't:it 1.l Ics ( .tn.id 	I 'roduct No. 12 MOO I 9-GPE 
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Length: 	4 

	

FREQ 	WTD 
18,714 24,917,559 

	

- 883 	1,178,260 

19,597 26,095,819 

Length: 	4 

FREQ 	WTD 
17,892 23,588,613 

1,705 	2,507,205 

19,597 26,095,819 

Length: 	4 

FREQ WTD 
19,243 25,648,606 

354 447,213 

19,597 26,095,819 
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Variable Name: 	DUR090 	 Position: 	129 

Total duration (in minutes) for travel: to/from paid work 

0000 	 No time spent doing this activity. 
0001 : 1080 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DURIOI 	 Positiorj: 	133 

Total duration (in minutes) for meal preparation 

0000 	 No time spent doing this activity. 
0001 : 0990 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for ccriiparison with the Cycle 1 , data element 

Variable Name: 	DURI02 	 Position: 	137 

Total duration (in minutes) for baking, preserving food, etc 

0000 	 No time spent doing this activity. 
0004 0660 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 
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Length: 	4 

FREQ 	WTD 
12,288 15,692,739 
7,309 10,403,080 

1597 	26,095.819 

Leo gth. 	4 

FREQ 	WTD 
7,529 	10,527,166 

12,068 15,568,653 

19,597 	26,095,819 

Length: 	4 

	

FREQ 	WTD 
19,320 25,799,009 

	

277 	296,810 

	

19,597 	26,095,819 
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Variable Name: 	DU RI 10 	 Position: 	141 

Total duration (in minutes) for food/meal cleanup. 

0000 	 No time spent doing this activity. 
0001 . 0305 

Covcrage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGI-IT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DURI20 	 Position: 	145 

Total duration (in minutes) for indoor cleaning. 

0000 	 No time spent doing this activity. 
0002 0990 

Cov,j€: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR130 	 Position: 	149 

Total duration (in minutes) for outdoor cleaning. 

0000 	 No time spent doing this activity. 
0005 0655 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Length: 	4 

FREQ 	WTD 
14.949 20,305,840 
4,648 	5,789,978 

19,597 26,095,819 

Length: 	4 

FREQ 	WTD 
13,937 19,289,554 
5.660 	6,806,265 

19,597 26,095,819 

Length: 	4 

FREQ WTD 
19,012 25,266,478 

585 829,340 

19,597 26,095,819 
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Variable Name: 	DURI40 	 Position: 	153 	Length. 	4 

Total duration (in minutes) for laundry, ironing, folding and drying 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 16,887 22,829,167 
0002 : 0645 	 2,710 	3,266,651 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DURI5I 	 Positio,i 	157 	Length 	4 

Total duration (in minutes) for mending clothes/shoe care 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,561 	26,049,516 
0005 : 0245 	 36 	46,302 

19.597 	26,095,819 

Coverage.' All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This vanable can be used for corllisii i-;ori with the Cy;le 12 data element. 

Variable Name: 	DURI52 	 Position: 	161 

Total duration (in minutes) for dressmaking and sewing 

0000 	 No time spent doing this activity. 
0009 0750 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with the Cycle 12 data element 
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Length: 	4 

	

FREQ 	WTD 
19,548 26,027,361 

	

49 	68,458 

	

19.597 	26.095,819 
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Variable Name: 	DUR161 	 Position: 	165 

Total duration (in minutes) of interior maintenance and repair.  

0000 	 No time spent doing this activity. 
0005:1260 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DURI62 	 Position: 	169 

Total duration (in minutes) of exterior maintenance and repair. 

0000 	 No time spent doing this activity. 
00100725 

Coveage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR163 	 Position: 	173 

Total duration (in minutes) for vehicle maintenance. 

0000 	 No time spent doing this activity. 
0003 : 0700 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note, 	This variable can be used for comparison with the Cycle 12 data element. 

'tatIstIL, ( anail:i 	l>i&duct No. 1 21\400 I 9-(I1 
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Length: 	4 

	

FREQ 	WTD 
19,058 25,394,143 

	

539 	701,676 

19,597 26,095,819 

Length: 	4 

	

FREQ 	WTD 
19,168 25,568,265 

	

429 	527,553 

19,597 26,095,819 

Length: 	4 

FREQ WTD 
19,248 25,608.681 

349 487,137 

19,597 26,095,819 



Iss 2()ftS 	(elc I 	 I llllc Lc ur\c 	 •\p1di\I 

Variable Name: 	DURI 64 	 Position: 	177 	Length: 	4 

Total duration (in minutes) for other home improvements 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,439 25,892,624 
0004 : 0705 	 158 	203,194 

19.597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DURI7I 	 Position: 	181 	Length. 	4 

Total duration (in minutes) for gardening/grounds maintenance 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 17.742 23,836,728 
0002:0830 	 1,855 	2,259,091 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey, 21015 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DURI72 	 Position: 	185 	Length: 	4 

Total duration (in minutes) for pet care 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,088 24,319,418 
0001 : 0570 	 1,509 	1,776,400 

19597 	26.095.819 

Coverage: All respondents 
Source: Genera; Social Surve 2005 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparison with the Cycle 12 data element 

Sitii'.tic 	( .uii;td 	lr1uct 	&. I 2j\lD() I 0-( 1 > 1 
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Length: 	4 

FREQ WTD 
19,429 25,926,243 

168 169,576 

19,597 26,095,819 
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Variable Name: 	DURI 73 	 Position: 	189 	Length: 	4 

Total duration (in minutes) for care of plants. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,500 	25,979,079 
0005:0330 	 97 	116,740 

19,597 26,095,819 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DURI8I 	 Position: 	193 	Length: 	4 

Total duration (in minutes) for household management(organizing/planning activities, paying bills, etc.). 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,629 24,818,642 
0001 1140 	 - 968 	1,277:176 

19,597 26,095,819 

Covei.uc' All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Notc 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR182 	 Position: 	197 

Total duration (in minutes) for stacking and cutting firewood. 

0000 	 No time spent doing this activity. 
0005 : 0780 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note. 	This variable can he used for comparison with the cycle 12 data element 

lalislies ( umida Product No.1 2M001 9-GPE 
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Variable Name: 	DURI83 	 Position: 	201 

Total duration (in minutes) for other domestic/household work. 

0000 	 No time spent doing this activity. 
0002 : 0540 

Coverage. All respondents 
Source: General Sonic] Slirve/ 2005 
Format: 14 
Weight variable: WGFIT_PER 

Note: 	This variable can not be used for companson with the Cyde 12 data eleriter.t 

Variable Name: 	DURI84 	 Position: 	205 

Total duration (in minutes) for unpacking groceries. 

0000 	 No time spent doing this activity. 
0002:0150 

Coverage.' All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for uomparisiir: with Cycle 12 iota element. 

Variable Name: 	DURI85 	 Position: 	209 

Total duration (in minutes) for packing and unpacking luggage and/or car. 

0000 	 No time spent doing this activity. 
0002 : 0330 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with Cycle 12 data element. 

Length: 	4 

FREQ WTD 
19,420 25,880,239 

177 215,580 

19,597 26.095.819 

Length 	4 

FREQ 	WTD 
18,506 24,717,825 

1,091 	1,377,993 

19,597 	26,095,819 

Length: 	4 

FREQ WTD 
19,200 25,620.308 

397 475,510 

19.597 26.095.819 

Statistics Canada - Product \e. I 2\1(l() I C( P! 



Length: 	4 

FREQ WTD 
19,295 25,739,959 

302 355,859 

19,597 26,095,819 

Length: 	4 

FREQ WTD 
18,973 25,260,785 

624 835,033 

19,597 26,095,819 

( ISS 2005- Cycle 19 	 Fime Use Survey 	 Appendix D 

Variable Name. 	DUR1 86 	 Position: 	213 	Length: 	4 

Total duration (in minutes) for packing and unpacking for a move of the household. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,387 25,827,053 
0002 1060 	 210 	268,765 

19,597 26,095,819 

Coveroqe: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGRT_PER 

Note 	This variable can be used for comparison with Cycle 12 data element. 

Variable Name: 	DURI90 	 Position: 	217 

Total duration (in minutes) for travel: domestic work. 
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0000 	 No time spent doing this activity. 
0001 : 0380 

All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

NOL 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR200 	 Position: 	221 

Total duration (in minutes) for child care (infant to 4 years old). 

0000 	 No time spent doing this activity. 
0003: 1080 

Cove'aqe All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 
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Variable Name: 	DUR2I I 	 Position: 	225 

Total duration (in minutes) for child care - Putting children to bed 

0000 	 No time spent doing this activity. 
0001 : 0450 

Coverage: All respondents 
Source: General Social Survey, 2000 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with Cycle 12 data element 

Variable Name: 	DUR2I2 	 Position: 	229 

Total duration (in minutes) for child care - Getting children ready for school 

0000 	 No time spent doing this activity. 
0005 : 0210 

Length: 	4 

FREQ 	WTD 
17886 23,886,843 
1,711 	2,208,975 

19597 26.095.819 

Length 	4 

FREQ 	WTD 
18,840 25,139,217 

757 	956,602 

19.597 	26.095,819 

Coverage: All respondent:, 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for cainparisor wtti cycle 12 data el-rear: 

Variable Name: 	DUR2I3 	 Position: 	233 	Length: 	4 

Total duration (in minutes) for child care - Personal care for children of the household. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,394 24,568,203 
0005:0780 	 1,203 	1,527,616 

19.597 	26.095.819 

Coverage: All respondenla 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with Cycle 12 data element. 

Statistics ('ari:tda 	lrciduct Ne I 2M00 I 0-( I 
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Variable Name: 	DUR220 	 Position: 	237 	Length: 	4 

Total duration (in minutes) of helping, teaching, reprimanding. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18.992 	25,309,629 
0005 0450 	 605 	786,189 

19,597 26,095,819 

Coverage; All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR230 	 Position: 	241 	Length: 	4 

Total duration (in minutes) of reading to/talking/conversation with children. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,167 25,547,762 
0005 : 0255 	 430 	548,057 

19,597 26,095,819 

Cor iq 	All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Jeighl variable: WGHT_PER 

Not: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR240 	 Position: 	245 	Length: 	4 

Total duration (in minutes) for playing with children. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,588 24,714,253 
0005:0670 	 1,009 	1,381,566 

19.597 26,095,819 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Notc 	This variable can be used for comparison with the Cycle 12 data element. 

Statistics Canada Product No.1 2M0019-(PE 
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Variable Name: 	DUR250 	 Position: 	249 	Length: 	4 

Total duration (in minutes) for medical care - household children 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,531 	26,017,924 
0003 : 0920 	 66 	77,894 

19.597 26.095.819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR260 	 Position: 	253 	Length: 	4 

Total duration (in minutes) for unpaid babysitting - household children 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,568 26,045,742 
0005:0810 	 29 	50,076 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR27I 	 Position: 	257 

Total duration (in minutes) of personal care - household adults. 

0000 	 No time spent doing this activity. 
0005 : 0630 

Coverage: All respondents 
Source: General Social Survey 2005 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Length: 	4 

FREQ WTD 
19,436 25,858,080 

161 237,738 

1597 26,095,819 

Statistics Canad;i 	lroduct No.1 .M(ltll 0-(ll1 
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Variable Name: 	DUR272 	 Position: 	261 
	

Length: 	4 

Total duration (in minutes) of medical care - household adults. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,445 	25,875,130 
0005 0780 
	

152 	220,689 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR28I 	 Position: 	265 	Length: 	4 

Total duration (in minutes) for help and other child care - household children. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,359 	25,805,151 
0002 0465 	 238 	290,668 

19,597 26,095,819 

(ovoeo;o All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR282 	 Position: 	269 	Length: 	4 

Total duration (in minutes) for help and other care - household adults. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,470 25,866,567 
0001 0620 	 127 	229,251 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
rormat: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycie 12 data element. 

tjllsliC ('anada Producl No.12M0019-GPE 
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Variable Name: 	DUR29I 	 Position: 	273 

Total duration (in minutes) for travel: household children. 

0000 	 No time spent doing this activity. 
0001 : 0620 

Coverage: All respondents 
source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR292 	 Position: 	277 

Total duration (in minutes) for travel: household adults. 

0000 	 No time spent doing this activity. 
0002 : 0720 

Coverage: All respondents 
Source: General Social Survey 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison wilt: Ito C yi 	data denied 

Variable Name: 	DUR30I 	 Position: 	281 

Total duration (in minutes) for grocery store, market, convenience store 

0000 	 No time spent doing this activity. 
0001 : 0805 

Coverage All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can he used for comparison with the Cycle 12 data element 

"lLitiS1lci (aiiuda 	ljiIot 	.o. I 	\1(t(t I Y( i}I. 
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Length 	4 

FREQ 	WTD 
18,317 24,367,248 
1,280 	1,728,571 

19.597 26.095.819 

Length 
	

4 

FREQ WTD 
18.959 25,142,337 

638 953,482 

19.597 26,095,819 

Length: 	4 

FREQ 	WTD 
15,790 21,329,895 
3.807 	4,765,924 

19.597 	26.095.819 
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Variable Name: 	DUR302 	 Position: 	285 	Length: 	4 

Total duration (in minutes) for shopping for every day goods and products. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 16,945 22,688,935 
0001 : 0980 	 2,652 	3,406,883 

19,597 26,095,819 

Coverage; All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note; 	It includes the time spent making everyday goods and product purchases through the home shopping channel or on the 
Internet. This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR303 	 Position: 	289 	Length: 	4 

Total duration (in minutes) for take-out food. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,444 	25,881,264 
0002 0120 	 153 	214,555 

19,597 26,095,819 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note; 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR304 	 Position: 	293 	Length: 	4 

Total duration (in minutes) for rental of videos. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,431 	25,861,625 
0001 :0175 	 166 	234,194 

19,597 26,095,819 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with Cycle 12 data element. 

Statistics (:iiiada Product No.1 2M00l 9-GPE 
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Variable Name: 	DUR3I 0 	 Position: 	297 	Length: 	4 

Total duration (in minutes) for shopping for durable household goods. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,297 25,654,046 
0005:0380 	 300 	441,772 

19,597 26095.819 

Coverage: All respondents. 
Source: General Social survey, 201'. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR320 	 Position: 	301 	Length 	4 

Total duration (in minutes) for personal care services. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,351 	25,791,554 
0005 : 0555 	 246 	304,264 

19.597 	26,095.819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cy:e 12 data element. 

Variable Name: 	DUR33I 	 Position: 	305 	Length 	4 

Total duration (in minutes) for financial services. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,135 25,535,861 
0001 : 0330 	 462 	559,958 

19,597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable car be used for comparison with the Cycle 12 data element. 

lalis1tcs (jriada 	1 1 le1uct \ti. I 2\t(tlC 0-( f'j 
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Variable Name: 	DUR332 	 Position: 	309 	Length: 	4 

Total duration (in minutes) for government services. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,378 25,861,957 
0001 : 0740 	 219 	233,862 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR340 	 Position: 	313 	Length: 	4 

Total duration (in minutes) for adult medical and dental care, including having prescriptions filled. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,217 25,675,801 
0002 : 1185 	 380 	420,018 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGF-IT_PER 

Note. 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR350 	 Position: 	317 
	

Length: 	4 

Total duration (in minutes) for other professional services. 

FREQ WTD 
19,480 25,952,248 

117 143,571 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can he used for comparison with the Cycle 12 data element. 

Statistics Canada - Product No.12M0019-GPE 
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Variable Name: 	DUR36I 	 Position. 	321 

Total duration (in minutes) for car maintenance and repair. 

0000 	 No time spent doing this activity. 
0002 : 0645 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR362 	 Position: 	325 

Total duration (in minutes) for other repair and cleaning services. 

0000 	 No time spent doing this activity. 
0001 : 0335 

Length: 	4 

FREQ WTD 
19,404 25,868,755 

193 227,064 

19,597 26,095.819 

	

Length 
	

4 

	

FREQ 	WTD 
19,542 26,034,619 

	

55 	61,200 

	

19,597 	26.095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name.' 	DUR370 	 Position: 	329 	Length: 	4 

Total duration (in minutes) for waiting for purchases or services. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,441 	25,899,474 
0001 : 0300 	 156 	196,344 

19597 26,095.819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT PER 

Note: 	New activity code in cycle 19. The Cycle 12 data element DUR380 would have included this type of activity. 

Statistics Canada - Product No. I 2 \1(0) I  
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Variable Name: 	DUR380 	 Position: 	333 
	

Length: 	4 

Total duration (in minutes) for other shopping and services. 

FREQ WTD 
19,503 25,992,881 

94 102,937 

19,597 26,095,819 

Coverage: AU respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable cannot be used for comparison with the Cycle 12 data element. This variable would have included, in 
Cycle 12, duration for the new variable in Cycle 19 : activity code 370 - waiting for purchases or services. 

Variable Name: 	DUR390 	 Position: 	337 	Length: 	4 

Total duration (in minutes) for travel to/from shopping or obtaining services. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 12,456 	16,976,536 
0001 0632 	 7,141 	9,119,283 

19,597 26,095,819 

Covnsiqc: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR400 	 Position: 	341 
	

Length: 	4 

Total duration (in minutes) for washing, dressing 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 3,858 	4,890,466 
0001 0600 
	

15,739 21,205,352 

19,597 26,095,819 

Covcsaqe: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used forcomparison with the Cycle 12 data element. 

1otislic, ( auiiil:i 	l'ris.Iuct No.! 2M00 I 9-('PE 
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Variable Name: 	DUR4I 0 	 Position: 	345 

Total duration (in minutes) for personal medical care at home. 

0000 	 No time spent doing this activity. 
0001 : 1035 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Length; 	4 

FREQ 	WTD 
19,305 25,765,751 

292 	330,067 

19597 26,095,819 

Variable Name: 	DUR4I I 	 Position: 	349 	Length: 	4 

Total duration (in minutes) for private prayer, mediation and other informal spiritual activities. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,288 25,677,637 
0001 : 0375 	 309 	418,182 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR430 	 Position: 	353 

Total duration (in minutes) for meals/snacks/coffee at home 

0000 	 No time spent doing this activity. 
0002:1165 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Length: 	4 

FREQ 	WTD 
3,501 	4,843,274 

16,096 21,252,545 

19,597 	26,095,819 

Statistics 	dIeWi 	IrridiicI \ 	I .\ll (II 	01 
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Variable Name: 	D1JR431 	 Position: 	357 	Length: 	4 

Total duration (in minutes) for other meals/snacks/coffee: non-socializing. 

FREQ 	WTD 
0000 	 No time spent doing this activity 	 19,089 25,405,913 
0003 0960 	 508 	689,906 

19,597 26,095,819 

Covetigc All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	The respondent can be alone or with other members of their household only. If the respondent is at another persons 
home and in the company of that person, then the activity code would be coded to 752 (i.e..socializing with a meal at a 
private residence). This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR440 	 Position: 	361 
	

Length: 	4 

Total duration (in minutes) for meals at restaurant. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 16533 22,051,386 
0001 .0910 
	

3,064 	4,044,432 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 

coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR450 	 Position: 	365 

Total duration (in minutes) for night sleep/essential sleep 

0000 	 No time spent doing this activity. 
0015 1440 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Length: 	4 

FREQ 	WTD 
45 	48,705 

19,552 26,047,114 

19,597 26,095,819 
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Variable Name: 	DUR460 	 Position: 	369 

Total duration (in minutes) for naps/lying down. 

0000 	 No time spent doing this activity. 
0001 : 1050 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element, 

Variable Name: 	DUR470 	 Position: 	373 

Total duration (in minutes) for relaxing, thinking, resting, smoking. 

0000 	 No time spent doing this activity. 
0004: 1065 

Length: 	4 

FREQ 	WTD 
17,397 23,355,443 
2,200 	2,740,376 

19.597 26,095.819 

Length. 	4 

FREQ 	WTD 
15,677 21.235,208 
3,920 	4,860,610 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparisor with the Cyi'i 12 data element 

Variable Name: 	DUR480 	 Position: 	377 	Length: 	4 

Total duration (in minutes) of other personal care/private activities. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,232 25,626,181 
0004:1080 	 365 	469.637 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparison with the Cycle 12 data element 

Statistics Canad,i 	FI'leluLl  
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Variable Name: 	DUR49I 	 Position: 	381 	Length: 	4 

Total duration (in minutes) for travel to/from restaurant. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 16936 22,574938 
0001 1 0680 	 2,661 	3,520,881 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	D1JR492 	 Position: 	385 	Length: 	4 

Total duration (in minutes) for travel for personal care activities. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,978 	25,298,537 
0001 0870 	 619 	797,282 

19,597 26,095,819 

C., ':: 	All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Nole 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR500 	 Position: 	389 	Length: 	4 

Total duration (in minutes) for full-time classes. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,837 24,711,624 
0015:0945 	 760 	1,384,195 

19,597 26,095,819 

Covcraqo: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGI-IT_PER 

Notc 	This variable can be used for comparison with the Cycle 12 data element. 

Stat it c Canada l'ruduct No.1 2M0() I 9-GPE 
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Variable Name: 	DUR5I I 	 Position: 	393 	Length: 	4 

Total duration (in minutes) for other classes (part-time) 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,484 25,905,972 
0020:0540 	 113 	189,846 

19.597 26,095.819 

Coverage: All respondents. 
Source: General Social Survey, 20u 
Fomiat: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR5I2 	 Position: 	397 	Length. 	4 

Total duration (in minutes) for credit courses on television. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,595 26,090,952 
0035:0060 	 2 	4,867 

19.597 	26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This vanable can be used for c..mparsor with the Cycle 12 :i:itci element 

Variable Name: 	DUR520 	 Position: 	401 	Length: 	4 

Total duration (in minutes) for special lectures (occasional outside regular work or school). 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,545 26,021,886 
0015:0650 	 52 	73,932 

19.597 	26.095,819 

Coverage: All responderts 
Source: General Social Survey 2005 
Format: 14 
Weight variable: WGHT PER 

1ote: 	This variable car: he used for comparison with the Cycle 12 data element 

statistics ('an.ida 	1 1 ro.luct \ii. I 2r\lOOl h-( IN 
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Variable Name: 	D1JR530 	 Position: 	405 	Length: 	4 

Total duration (in minutes) for homework: course, career, etc. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,603 	24,405,403 
0010 1399 	 994 	1,690,415 

19,597 26,095,819 

Coveiagc Al! respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR540 	 Position: 	409 	Length: 	4 

Total duration (in minutes) for meals/snacks/coffee at school. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,178 25,313,867 
0005 0205 	 419 	781,952 

19,597 26,095,819 

Covo;e All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name.' 	0UR550 	 Position: 	413 	Length: 	4 

Total duration (in minutes) for breaks/waiting for class. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,349 25,658,586 
0004 : 0205 	 248 	437,232 

19,597 26,095,819 

Covernqe. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

l'roduct No.1 2M0019-GPE 
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Variable Name: 	DUR560 	 Position: 	417 

Total duration (in minutes) of leisure and special interest classes 

0000 	 No time spent doing this activity. 
0010 :0420 

\pp'ndi\ ) 

Length: 	4 

FREQ 	WTD 
19,525 25,985,500 

72 	110,318 

19.597 	26.095,819 

Coverage: All responder'is 
Source: General Social Surve, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cscle 12 data element 

Variable Name: 	DUR580 	 Position: 	421 	Length 	4 

Total duration (in minutes) for other education related activities. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,568 26,052,228 
0005 : 0505 	 29 	43,590 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Social SLJrfey 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for cilparisori 'itd ttc C',:le 12:ata demo' 

Variable Name: 	DUR590 	 Position: 	425 	Length: 	4 

Total duration (in minutes) for travel related to/from school 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,607 24,357,077 
0002:0280 	 990 	1,738,742 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Statistics Canada - Product No.12M(ilt I d-( ill 
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Variable Name: 	DUR600 	 Position: 	429 

Total duration (in minutes) for professional/union/general meetings. 

0000 	 No time spent doing this activity 
0010:0600 

Coverage: At respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR610 	 Position: 433 

Total duration (in minutes) for political, civic activities. 

0000 	 No time spent doing this activity. 
0010 0450 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR620 	 Position: 	437 

Total duration (in minutes) for child/youth/family organizations. 

0000 	 No time spent doing this activity. 
0003 : 0565 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Fomiat: 14 
Weight variable: WGI-IT_PER 

Note 	This variable can be used for comparison with the cycle 12 data element. 

Statistics ('anada - Product No. 1 2 MOO I 9-G PE 

Length: 	4 

FREQ WTD 
19,430 25,879,049 

167 216,770 

19,597 26,095,819 

Length: 	4 

	

FREQ 	WTD 
19,549 26,042,761 

	

48 	53,058 

19,597 26,095,819 

Length: 	4 

	

FREQ 	WTD 
19,539 26,013,573 

	

58 	82,245 

19,597 26,095,819 
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Variable Name: 	DUR630 	 Position: 	441 

Total duration (in minutes) of religious meetings/organizations. 

0000 	 No time spent doing this activity. 
0010:0390 

Coverage: All respondents 
Source. General Social Survey. 2005 
Format: 14 
Weight variable: WGH 1_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element 

Length. 	4 

FREQ WTD 
19,491 25,975,965 

106 119,854 

19,597 26095.819 

Variable Name: 	DUR640 	 Position: 	445 	Length: 	4 

Total duration (in minutes) for religious services/prayer/Bible reading. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,842 25,239130 
0005 : 0730 	 755 	856,689 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for ::orlitiarisorl wilh the Cycle 12 data elernert 

Variable Name: 	DUR642 	 Position. 	449 

Total duration (in minutes) for meals/snacks/coffee at religious services. 

0000 	 No time spent doing this activity. 
0015:0215 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can he used for comçiarisori with the Cyi:le 17 data element 

Length: 	4 

FREQ 	WTD 
19,570 26,066,880 

27 	28,939 

19.597 	26,095,819 

Statistics Canada - Product No. I 2M1)01 0-( l'l. 
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Length: 	4 

FREQ 	WTD 
19,570 26,065,412 

27 	30.407 

19,597 26,095,819 

Length: 	4 

FREQ 	WTD 
19,565 26,066,751 

32 	29,068 

19,597 26,095,819 

Length: 	4 

FREQ WTD 
19,288 25,752,472 

309 343,347 

19,597 26,095,819 
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Variable Name: 	DUR65I 	 Position: 	453 

Total duration (in minutes) for fraternal and social organizations. 

0000 	 No time spent doing this activity.  
0030 0660 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR652 	 Position: 	457 

Total dUration (in minutes) for support groups. 

0000 	 No time spent doing this activity. 
0030 . 0345 

Covoriige All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR660 	 Position: 	461 

Total duration (in minutes) for volunteer organizational work. 

0000 	 No time spent doing this activity. 
0003 : 0760 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Statistics Canada Product No.! 2M00 1 9-(IPE 
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Variable Name: 	DUR66I 	 Position: 	465 	Length: 	4 

Total duration (in minutes) for meals/snacks/coffee at place of volunteer work 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,556 26,045,025 
0005:0190 	 41 	50,793 

19,597 	26.095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR67I 	 Position: 	469 

Total duration (in minutes) for housework, cooking assistance 

0000 	 No time spent doing this activity. 
0005 :0415 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for ::orntiarisun rth the Cycle 12 data element 

Variable Name: 	DUR672 	 Position: 	473 

Total duration (in minutes) of house maintenance/repair assistance 

0000 	 No time spent doing this activity. 
0010 :0745 

Coverage: All respondents 
Source: General Social Survey 2005 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with the Cycle 12 data element. 

Length: 	4 

	

FREQ 	WTD 
19,433 25,931,823 

	

164 	163,995 

	

19,597 	26.095.819 

Length: 	4 

	

FREQ 	WTD 
19,399 25,863,792 

	

198 	232,026 

	

19,597 	26.095.819 

Statistics Canada - Product \o. I \lO() I 04 P1. 



OSS 2005 -Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name. 	DUR673 	 Position. 	477 	Length: 	4 

Total duration (in minutes) for unpaid babysitting. 

FREQ 	WTD 
0000 	 No time spent doing this activity 	 19,326 25,798,884 
0001 0770 	 271 	296,934 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This vanable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR674 	 Position: 	481 	Length: 	4 

Total duration (in minutes) for transportation assistance to someone other than a household member. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,008 	25,393,600 
0002 0705 	 589 	702,218 

19,597 26,095,819 

Covci' 	All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT .PER 

N:t: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR675 	 Position: 	485 

Total duration (in minutes) for care for disabled or ill person. 

0000 	 No time spent doing this activity.  
0005: 1030 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Length: 	4 

FREQ WTD 
19,470 25,958,013 

127 137,805 

19,597 26,095,819 

'i:ii si Cs (. tiiztdi 	Product No. I 2M0() I 9-GPE 
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Variable Name. 	DUR676 	 Position: 	489 

Total duration (in minutes) for correspondence assistance 

0000 	 No time spent doing this activity. 
0005 : 0435 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight vanable: WGHT_PER 

Note: 	This variable can be used for companson with the Cycle 12 data element 

Variable Name: 	DUR677 	 Position: 	493 

Total duration (in minutes) for unpaid help for farm/business. 

0000 	 No time spent doing this activity. 
0015:0790 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR678 	 Position: 	497 

Total duration (in minutes) for other unpaid work/help. 

0000 	 No time spent doing this activity. 
0002 : 0680 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used to: comparison with the Cycle 12 data clement 

Length: 	4 

	

FREQ 	WTD 
19,563 26,064,499 

	

34 	31,319 

19,597 26,095.819 

Length: 	4 

	

FREQ 	WTD 
19,553 26,046,213 

	

44 	49.606 

	

19.597 	26.095.819 

Length: 	4 

FREQ WTD 
19,233 25,708,896 

364 386,923 

19,597 26,095,819 
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(55 2005 Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	DUR680 	 Position: 	501 	Length: 	4 

Total duration (in minutes) for other civic, voluntary or religious activities. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,543 26,031,568 
0010 : 0520 	 54 	64,251 

19,597 26,095,819 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR69I 	 Position: 	505 	Length: 	4 

Total duration (in minutes) for travel to/from civic or voluntary activities. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,855 25,284,102 
0001:0965 	 742 	811,717 

19,597 26,095,819 

Coverdq 	All respondents 
Source: General Social Survey, 2005. 
rormat: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name.' 	DUR692 	 Position: 	509 
	

Length: 	4 

Total duration (in minutes) for travel: religious services. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,157 25,580.000 
0001 : 0735 
	

440 	515,819 

19,597 26,095,819 

Coveoiye. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGNT PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Product No. 12M00l9-GPE 
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Variable Name: 	DUR70I 	 Position: 	513 

Total duration (in minutes) for professional sports events. 

0000 	 No time spent doing this activity. 
0015:0555 

Coverage: All respondents 
Source: GeneriI S(Ics-il Surve1, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR702 	 Position. 	517 

Total duration (in minutes) for amateur sports events. 

0000 	 No time spent doing this activity. 
0015:0640 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data elernenl 

Variable Name: 	DUR7II 	 Position: 	521 

Total duration (in minutes) for pop music concerts 

0000 	 No time spent doing this activity. 
0060 : 0645 

Coverage: All respondents 
Source: General Sociat Survey. 2005 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data elemert. 

Statistics Canada— Product \. I \10019-GPE 

3  : 0 

\ll1end\ 1) 

Length: 	4 

	

FREQ 	WTD 
19,543 26,016,198 

	

54 	79,620 

	

19,597 	26.095,819 

Lertgth 	4 

FREQ WTD 
19,341 25,754537 

256 341,281 

19,597 26.095,819 

Length: 	4 

	

FREQ 	WTD 
19,559 26,042,674 

	

38 	53,145 

	

19,597 	26.095,819 
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Variable Name: 	DUR712 	 Position: 	525 	Length: 	4 

Total duration (in minutes) for fairs, circuses, parades, amusement parks, ice follies. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,489 25,953,117 
0015 0845 	 108 	142,702 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR7I 3 	 Position: 	529 	Length: 	4 

Total duration (in minutes) for zoos, botanical gardens, planetarium, observatory. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,576 26,064,527 
0045:0448 	 21 	31,292 

19,597 26,095,819 

Covoragc. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Noto 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR720 	 Position: 	533 	Length: 	4 

Total duration (in minutes) for movies/films at a theatre/cinema, art films, drive-in movies. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,375 25,755,803 
0030 : 0355 	 222 	340,016 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 
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Variable Name: 	DUR730 	 Position: 	537 	Length: 	4 

Total duration (in minutes) for classical music concerts, opera, ballet, theatre. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,551 	26,038,457 
0030: 0460 	 46 	57,362 

19.597 	26.095,819 

Coverage. All responderts 
Source: General SocsO SUrvey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR74I 	 Position: 	541 	Length 	4 

Total duration (in minutes) for museums (excluding art museums). 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,580 26,077,637 
0030:0345 	 17 	18,181 

19,597 	26,095.819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparisor with the Cycle 12 data element. 

Variable Name: 	DUR742 	 Position: 	545 	Length: 	4 

Total duration (in minutes) for art galleries (art exhibition). 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,580 26,076,404 
0030:0307 	 17 	19,414 

19,597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGI-IT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Statistics Canada - Product No. I 2 M(lt I19 - G I l'l 
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Variable Name: 	DUR743 	 Position: 	549 
	

Length: 	4 

Total duration (in minutes) for heritage sites. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,582 	26,079,821 
0020 : 0440 
	

15 	15,998 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR75I 	 Position: 	553 	Length: 	4 

Total duration (in minutes) for socializing at a private residence (no meals). 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 15,773 	21,352,334 
0001 : 0960 	 3,824 	4,743,485 

19,597 26,095,819 

Coy roqc: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Jeight variable: WGHT_PER 

This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR752 	 Position: 	557 	Length: 	4 

Total duration (in minutes) for socializing at a private residence (with meals, excluding restaurant meals). 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 14,954 	19,925.796 
0005: 1065 	 4,643 	6,170,023 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Noki 	This variable can be used for comparison with the Cycle 12 data element. 

ta1istics (anacla lroduct No.1 2M001 9-GPE 
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Variable Name: 	DUR753 	 Position: 	561 	Length: 	4 

Total duration (in minutes) for other socializing with Iriends/relatives at a non-private and non-institutional 
residence. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,849 25,041,059 
0003:0915 	 748 	1,054,760 

19.597 	26.095,819 

Coverage: All respondeit. 
Source: Gene.i fa.eII Survey 20CS 
Format: 14 
Weight variable: WGHT_PER 

Note: 	It includes the duration of time that the respondent spent on socializing with friends/relatives at a non-private arid non 
institutional residence during the designated day. This variable can be used for comparison with the Cycle 12 data 
element. 

Variable Name: 	DUR754 	 Position: 	565 	Length: 	4 

Total duration (in minutes) for socializing with friends/relatives at an institutional residence 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,290 25,743,047 
0005 : 0625 	 307 	352,772 

19.597 	26.095.819 

Coverage: All responder'lu 
Source: General Suuia Survu','. 2ñiC 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison v,th the (.:yule 12 daIs element 

Variable Name: 	DUR760 	 Position: 	569 

Total duration (in minutes) for socializing at bars, clubs (no meals). 

Length: Ell 

	

FREQ 	WTD 

	

0000 	 No time spent doing this activity. 	 19,144 	25,464,512 
0010:0960 	 453 	631,306 

	

19,597 	26.095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Statistics Canada Producl  
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Variable Name: 	DUR770 	 Position: 	573 

Total duration (in minutes) for attendance at casinos, bingo or arcades 

0000 	 No time spent doing this activity. 
0025 0420 

Covi'iqo All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Noto 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR780 	 Position: 	577 

Total duration (in minutes) for other social gatherings. 

0000 	 No time spent doing this activity. 
0015:1075 

Covc?/iqe All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Nofr 	This variable can be used for comparison with the Cycle 12 data element. 
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Length: 	4 

FREQ WTD 
19,494 25,971,309 

103 124,510 

19,597 26,095,819 

Length: 	4 

FREQ WTD 
19,450 25,924,696 

147 171,122 

19,597 26,095,819 

Variable Name: 	DUR79I 	 Position: 	581 	Length: 	4 

Total duration (in minutes) for travel to/from attending sports, movies or other entertainment events. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,886 25,124,138 
0002:0895 	 711 	971,680 

19,597 26,095,819 

Covwage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Statistics ('atiada l'roduct No. l2M00l9-GPE 
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Variable Name: 	DUR792 	 Position: 	585 	Length: 	4 

Total duration (in minutes) for travel to/from socializing at private residences. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 16,215 21,931,656 
0001 :1005 	 3,382 	4,164,162 

19597 26,095,819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note.' 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR793 	 Position: 	589 

Total duration (in minutes) for travel to/from other socializing. 

0000 	 No time spent doing this activity. 
0001 : 0480 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR800 	 Position: 	593 

Total duration (in minutes): participation in coaching sports (unpaid). 

0000 	 No time spent doing this activity. 
0015:0525 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Statistics ('anada Product \o. I \1001 .t(  10. 
3 62  

Length: 	4 

FREQ 	WTD 
18,426 24,595,895 

1,171 	1,499,924 

19.597 	26.095.819 

Length: 	4 

	

FREQ 	WTD 
19,548 26,032,887 

	

49 	62.931 

	

19.597 	26.095.819 
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Variable Name: 	DUR80I 	 Position: 	597 

Total duration (in minutes): participating in football, baseball. etc. 

0000 	 No time spent doing this activity. 
0020 0550 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR802 	 Position: 	601 

Total duration (in minutes): participating in tennis, squash, etc. 

0000 	 No time spent doing this activity. 
0020 : 0545 

Coveraqe All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR803 	 Position: 	605 

Total duration (in minutes): participating in golf, miniature golf. 

0000 	 No time spent doing this activity.  
0015:0855 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHTPER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Sl.il Istic, Canada Product No. I 2M0() I 9-GPE 
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Length: 	4 

	

FREQ 	WTD 
19,356 25,719,550 

	

241 	376,268 

19,597 26,095,819 

Length: 	4 

	

FREQ 	WTD 
19,542 26,012,846 

	

55 	82,973 

19,597 26,095,819 

Length: 	4 

FREQ WTD 
19.438 25,892,546 

159 203,273 

19,597 26,095,819 
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Variable Name: 	DUR804 	 Position: 	609 	Length: 	4 

Total duration (in minutes): participating in swimming, water-skiing. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,215 25,569,391 
0005 : 0620 	 382 	526,428 

19.597 	26.095.819 

Coverage: All respondent:; 
Source: General Socia: SurvL'v, 2005  
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR805 	 Position: 	613 Length. 4 

Total duration (in minutes): participating in skiing, ice skating, etc. 

FREQ WTD 
0000 	 No time spent doing this activity. 19,484 25,940,925 
0020:0630 113 154,893 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 1 2 data element. 

Variable Name: 	DUR806 	 Position: 	617 Length: 4 

Total duration (in minutes): participating in bowling, pool, etc 

FREQ WTD 
0000 	 No time spent doing this activity. 19,494 25,965,788 
0015:0480 103 130,030 

19.597 26.095.819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the C'cle 12 data element. 

Statistics Canada - Produul No. 12M0(PIQ-GPI, 
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Variable Name: 	DUR807 	 Position: 	621 

Total duration (in minutes): participating in exercises, yoga, etc. 

0000 	 No time spent doing this activity.  
0002 : 0973 

Covcroge All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR808 	 Position: 	625 

Total duration (in minutes): participating in judo, boxing, wrestling, etc. 

0000 	 No time spent doing this activity. 
0030:0175 

Covcmgc All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR809 	 Position: 	629 

Total duration (in minutes): participating in rowing, canoeing, etc. 

0000 	 No time spent doing this activity. 
0030 : 0660 

Cov.'1nge All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note; 	This variable can be used for comparison with the Cycle 12 data element. 
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Length: 	4 

FREQ 	WTD 
18,336 24,393,664 

1,261 	1,702,154 

19,597 26,095,819 

Length: 	4 

	

FREQ 	WTD 
19,569 26,048,443 

	

28 	47,375 

19,597 26,095,819 

Length: 	4 

	

FREQ 	WTD 
19,579 26.066,878 

	

18 	28,940 

19,597 26,095,819 
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Variable Name: 	DUR8I0 	 Position: 	633 
	

Length: 	4 

Total duration (in minutes): participation in other sports 

FREQ WTD 
0000 	 No time spent doing this activity. 19,510 25,982,542 
0010:1060 87 113,277 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight vanable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR8I 1 	 Position: 	637 Length 4 

Total duration (in minutes): participation in hunting (as a sport). 

FREQ WTD 
0000 	 No time spent doing this activity. 19,573 26,071,233 
0060 : 0825 24 24,586 

19.597 26.095,819 

Coverage: All respondents 
Source: General Social Survav 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used ion corllparoon wLtt: the (vile 12 data E9ement 

Variable Name: 	DUR8I2 	 Position.' 	641 	Length: 	4 

Total duration (in minutes): participation in fishing (as a sport) 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,540 26,010,954 
0030 : 0810 	 57 	84,865 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Statistics Canada - l'roduct \o. I 2M0 l9-G19: 
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Variable Name: 	DUR8I3 	 Position: 	645 	Length: 	4 

Total duration (in minutes): participation in boating (motorboats and rowboats). 

FREQ 	WTD 
0000 	 No time spent doing this activIty. 	 19,556 	26,041,148 
0010 . 0540 	 41 	54,670 

19,597 26.095,819 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR8I4 	 Position 	649 	Length: 	4 

Total duration (in minutes): participation in camping. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,571 	26,069,325 
0010:0630 
	

26 	26,494 

19,597 26,095,819 

Covccaq 	All respondents 
Source: General Social Survey, 2005. 
rormat: 14 
Weight variable: WGHT_PER 

Non 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR8I 5 	 Position: 	653 	Length: 	4 

Total duration (in minutes): participating in horseback riding, rodeo, etc. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,582 26,074.394 
0030 : 0180 	 15 	21,425 

19,597 26,095,819 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 
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Variable Name: 	DUR8I 6 	 Position: 	657 	Lenath: 	4 

Total duration (in minutes): participating in other outdoor activities/excursions 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,330 25,699,046 
0010 : 1075 	 267 	396,772 

19.597 	26.095.819 

Coverage: All respondents 
Source: Generi: Sociul Siirvuy. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DIJR82I 	 Position: 	661 	Length: 	4 

Total duration (in minutes): participation in walking, hiking, jogging, running. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 17,286 23,146,947 
0002:0635 	 2,311 	2,948,872 

19.597 	26,095,819 

Coverage.' All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR822 	 Position: 	665 	Length: 	4 

Total duration (in minutes): participation in bicycling 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,408 25,830,310 
0010 : 0600 	 189 	265,508 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data elemenp 
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Variable Name: 	DUR83I 	 Position: 	669 	Length: 	4 

Total duration (in minutes): hobbies done mainly for pleasure. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19258 25,676103 
0010: 1245 	 339 	419,716 

19,597 26,095,819 

Cveiaye All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR832 	 Position: 	673 	Length: 	4 

Total duration (in minutes): hobbies done for sale/exchange. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,565 26,055,617 
0020 : 0550 	 32 	40,201 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR84I 	 Position: 	677 	Length: 	4 

Total duration (in minutes): home crafts done mainly for pleasure. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,110 25,596,400 
0010:0760 	 487 	499,418 

19,597 26,095,819 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

.ltt1ic.. ( aiiod 	Product No.1 2M001 9-GPE 
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Variable Name: 	DUR842 	 Position: 	681 	Length: 	4 

Total duration (in minutes): domestic home crafts done for sale or exchange. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,569 26,061,890 
0030 : 0380 	 28 	33,928 

19.597 	26,095.819 

Coverage: All respondents 
Source: General Social Survey, 20i0 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR850 	 Position 	685 

Total duration (in minutes): for singing or playing music, drama, dance. 

0000 	 No time spent doing this activity. 
0005 : 0665 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This vanable can be used for comparison witt the Cycle 12 data element 

Variable Name: 	DUR86I 	 Position: 	689 

Total duration (in minutes): games, cards, puzzles 

0000 	 No time spent doing this activity. 
0001 : 0750 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data eleriient. 

Length 	4 

	

FREQ 	WTD 
19,342 25,751,753 

	

255 	344,066 

19,597 26095.819 

Length: 	4 

	

FREQ 	WTD 

	

18,871 	25,269,191 

	

726 	826,627 

	

19,597 	26,095.819 

Statistics Canada - Product No. I2MOO19-611. 
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Variable Name: 	DUR862 	 Position: 	693 

Total duration (in minutes): for playing video games 

0000 	 No time spent doing this activity. 
00100960 

Length: 	4 

FREQ 	WTD 
18,841 24,983,790 

756 	1,112,029 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR863 	 Position: 	697 	Length: 	4 

Total duration (in minutes): computer - general use (as a leisure activity). 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,354 25,785,757 
0010:0510 	 243 	310,061 

19,597 26,095,819 

Covefaqc All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Notc 	This variable can not be used for comparison with the Cycle 12 data element. This variable would have included, in 
cycle 12. duration for the new variable in cycle 19: activity code 865 - E-mail use. 

Variable Name: 	DUR864 	 Position: 	701 	Length: 	4 

Total duration (in minutes): computer - surfing the Net (as a leisure activity) 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,526 24,460,963 
0005 : 0585 	 1,071 	1,634,856 

19,597 26,095,819 

Goveta lqo All respondents 
Source. General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can not be used for comparison with the Cycle 12 data element. This variable would have included, in 
cycle 12, duration for the new variables in cycle 19: activity code 866 - Chat groups and activity code 867 - Other 
Internet communication 

5I:itistcs ( anada Ihuduct No.1 2M00 I 9-GPE 
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Variable Name: 	DUR865 	 Position: 	705 Length: 4 

Total duration (in minutes) for computer - E-mail use 

FREQ WTD 
0000 	 No time spent doing this activity. 17,956 23,869,775 
0005:0690 1,641 2,226,043 

19.597 26.095.819 

Coverage: All respondents 
Source: Geriniul Social Survey. 	000 
Format: 14 
Weight variable: WGHT_PER 

Note: 	New activity code for cycle 19. The Cycle 12 data element DUR863 would have included this type of activity. 

Variable Name: 	DUR866 	 Position 	709 Length 4 

Total duration (in minutes) for computer - Chat groups 

FREQ WTD 
0000 	 No time spent doing this activity. 19,350 25,734,812 
0010:0455 247 361,007 

19.597 26.095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	New activity code for cycle 19. The Cycle 12 data eleriient DUR864 would have included this type of activity. 

Variable Name: 	DUR867 	 Position: 	713 Length: 4 

Total duration (in minutes) for computer - Other Internet communication. 

FREQ WTD 
0000 	 No time spent doing this activity. 19,509 25,943,799 
0010:0405 88 152,020 

19.597 26,095.819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	New activity code for cycle 19 The Cycle 12 data element DUR864 would have included this type of activity. 

Statistics Canada - Product No. I 2M(I() 1 0-( IE 
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Variable Name: 	DUR87I 	 Position: 	717 	Length: 	4 

Total duration (in minutes): pleasure drives as driver. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,346 25,834,088 
0006:0810 	 251 	261,730 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR872 	 Position: 	721 	Length: 	4 

Total duration (in minutes): pleasure drives as passenger. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,491 	25,985,503 
0020:0540 	 106 	110,315 

19,597 26,095,819 

CovCr7((? All respondents. 
Source: General Social Survey, 2005. 
rormat: 14 
Weight variable: WGHT_PER 

Nofi: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR873 	 Position: 	725 	Length: 	4 

Total duration (in minutes): other pleasure drives (bus tour). 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,567 26,063,069 
0005 : 0630 	 30 	32,750 

19,597 26.095,819 

Cove,age All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

!Volc 	This variable can be used for comparison with the Cycle 12 data element 

Slalistics ('ariada Product No. 12M0019-GPE 
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Variable Name. 	DUR880 	 Position.' 	729 	Length: 	4 

Total duration (in minutes): other sports or active leisure. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,500 25,961,836 
0005:0680 	 97 	133,983 

19597 26095819 

Coverage: All respondents 
Source: General Social Survcy, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR89I 	 Position: 	733 	Length: 	4 

Total duration (in minutes)in travel to/from participating in active sport/outdoor activities. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18098 24,161,533 
0001 :0660 	 1,499 	1,934,286 

19.597 	26,095.819 

Coverage: All respondents 
Source: General Social Survey 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for crnpar',on wit!' the Cycle 12 data rknier:t. 

Variable Name: 	DUR892 	 Position: 	737 

Total duration (in minutes)in travel to/from coaching activities. 

0000 	 No time spent doing this activity. 
0002 : 0345 

Coverage: All respondents 
Source: Genera! Social Suciey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison wllh the Cycle 12 data element. 

Statistics Canada - Prodilul No. I 2\10()  
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Length: 	4 

	

FREQ 	WTD 
19,539 26,018,996 

	

58 	76,822 

	

19,597 	26.095,819 
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Variable Name: 	DUR893 	 Position: 	741 	Length: 	4 

Total duration (in minutes)in travel to/from the sale of hobbies and crafts 

FREQ 	WTD 
0000 	 No tirTle spent doing this activity. 	 19,542 	26,018,086 
0002 0600 	 55 	77,733 

19,597 26,095,819 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR894 	 Position: 	745 	Length: 	4 

Total duration (in minutes)in travel to/from leisure activities. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,028 25,329,911 
0002 : 0900 	 569 	765,907 

19,597 26,095,819 

All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 
This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR900 	 Position: 	749 	Length: 	4 

Total duration (in minutes) for listening to the radio. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,226 25,723,508 
0005:0773 	 371 	372,310 

19,597 26,095,819 

Criye All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

NotE, 	This variable can be used for comparison with the Cycle 12 data element 

t:LIl.tic, ( 'anada Product No.1 2M00 l9-GPE 
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Variable Name: 	DUR91 I 	 Position: 	753 

Total duration On minutes) for watching scheduled TVprogramming 

0000 	 No tiriìe spent doing this activity. 
0002. 1305 

Length: 	4 

FREQ 	WTD 
5,683 	7,715,701 

13,914 	18,380,117 

19,597 	26,095,819 

Coucr, iqn All respondents 
Source: Generai Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 
This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR9I2 	 Position: 	757 	Length 	4 

Total duration (in minutes) for watching recorded programming/time-shifted viewing 

	

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,434 	25,887,675 
0015:0495 	 163 	208,144 

	

19,597 	26,095,819 

Coverage All respondents 
Source: General Social Survey 2005 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for ccnlo,irteor witt ,  the Cccie 12 data eiurner:l 

Variable Name: 	DUR9I3 	 Position: 	761 

Total duration (in minutes) for watching rented/purchased movies. 

0000 	 No time spent doing this activity 
0005: 1410 

(:OVPri7!: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparluon with the Cycle 12 data element. 
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Length 	4 

FREO 	WTD 
18,486 24,546,983 

1,111 	1,548,836 

19,597 	26,095.819 
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Variable Name: 	DUR9I4 	 Position: 	765 

Total duration (in minutes) for other television watching. 

0000 	 No time spent doing this activity.  
0030 0180 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR920 	 Position: 	769 

Total duration (in minutes) for listening to CDs, tapes, records. 

0000 	 No time spent doing this activity. 
0010 :0550 

Covcraq€ All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

No/u 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR931 	 Position: 	773 

Total duration (in minutes) for reading books. 

0000 	 No time spent doing this activity. 
0002 : 0900 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

No/c 	This variable can be used for comparison with the Cycle 12 data element 

Statistics ( 'anada Prchict No.1 2M00 I 9-GPE 

Length: 	4 

	

FREQ 	WTD 
19,590 26,086,503 

	

7 	9,315 

19,597 26,095,819 

Length: 	4 

FREQ WTD 
19,386 25,784,213 

211 311,606 

19,597 26,095,819 

Length: 	4 

FREQ 	WTD 
16,632 22,382,613 
2,965 	3,713,206 

19,597 26,095,819 
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Variable Name: 	DUR932 	 Position: 	777 	Length: 	4 

Total duration (in minutes) for reading magazines. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,065 25,423,274 
0005:0410 	 532 	672,545 

19,597 26,095819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR940 	 Position 	781 	Length. 	4 

Total duration (in minutes) for reading newspapers. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 16,934 22,776,980 
0003 : 0885 	 2,663 	3,318,838 

19.597 	26,095,819 

Coverage: All respondents 
Source: General Social Survey 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element 

Variable Name: 	DUR950 	 Position: 	785 	Length: 	4 

Total duration (in minutes) for talking, conversation, with household member only(face-to-face). 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 18,233 23,962,142 
0001 :0770 	 1,364 	2,133,677 

19.597 	26,095.819 

Coverage: All responder'Is 
Source: Genera] Social Survey 200 1 ) 

Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable cannot be used for comparison with the Cycle 12 data element. This variable could have included, in cycle 
12, duration for the new variable in cycle 19; activity code 951 talking or' the trhone 

Statistics Canada - Producl \e. I 2 \1(lli I 	Ph 
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Variable Name: 	DUR95I 	 Position: 	789 	Length: 	4 

Total duration (in minutes) for talking on the phone. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 17,426 	23.654,366 
0001 S 0640 	 2,171 	2,441,452 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note, 	New activity code for cycle 19. The cycle 12 data element DUR950 would have included this type of activity. 

Variable Name: 	DUR96I 	 Position: 	793 
	

Length: 	4 

Total duration (in minutes) for reading personal mail. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,417 25,876,797 
0001 : 0410 
	

180 	219,021 

19,597 26,095,819 

Covr:rag: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR962 	 Position: 	797 	Length: 	4 

Total duration (in minutes) for writing/typing letters, sending greeting cards. 

FREQ 	WTD 
0000 	 No time spent doing this activity. 	 19,382 25,837,797 
0005:0750 	 215 	258,021 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparison with the Cycle 12 data element. 
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Variable Name: 	DUR980 	 Position: 	801 

Total duration (in minutes) for other media or communication 

0000 	 No time spent doing this activity.  
0010 :0165 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGI-IT PER 

Note: 	This variable can be used for comparison with the Cycle 12 data element. 

Variable Name: 	DUR990 	 Position: 	805 

Total duration (in minutes) for travel: media, communication. 

0000 	 No time spent doing this activity. 
0001 : 0300 

Coverage: All responder.ts 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for c:omriarlson with the Cycle 12 data element. 

Variable Name: 	DURL0001 	 Position: 	809 

Total duration (in minutes) at respondent's home. 

0000 	 No time spent 
0005 1440 

Coverage All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can he used for comparison with the cycle 12 data element. 

Appendix I) 

Length. 	4 

	

FREQ 	WTD 
19584 2,078,287 

	

13 	17,532 

19.597 26,095,819 

Length 	4 

FREQ WTD 
19,488 25,931,515 

109 164,303 

19.597 26.095.819 

Length: 	4 

FREQ WTD 
256 337,022 

19,341 25,758,797 

19.597 26.095.819 
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Variable Name: 	DURL00O2 
	

Position: 	813 
	

Length: 	4 

Total duration (in minutes) at work. 

FREQ 	WTD 
0000 	 No time spenL 

	
12,588 16,115,738 

0003 1440 	 - 7,009 	9,980,081 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the cycle 12 data element. 

Variable Name: 	DURL00O3 	 Position: 	817 
	

Length: 	4 

Total duration (un minutes) at someone else's home. 

FREQ 	WTD 
0000 	 No time spent. 	 15,640 21,234,162 
0001 : 1440 
	

3,957 	4,861,656 

19,597 26,095,819 

Covrraqe. AU respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with the cycle 12 data element. 

Variable Name: 	DURL0004 	 Position: 	821 
	

Length: 	4 

Total duration (in minutes) at restaurant/bar. 

FREQ 	WTD 
0000 	 No time spent. 	 16,122 21,456,547 
0001 : 0910 
	

3,475 	4,639,272 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note This variable cannot be used for comparison with the Cycle 12. The cycle 12 data element DURL0004 would have 
included the cycle 19 data elements: DURL0004, ouRLoC05, DURL0006, DURLOCO7, DURL0008. DURL0009, 
DURLOC10 and DIJRLOC11. 
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Variable Name: 	DURLOCO5 	Position: 	825 
	

Length 	4 

Total duration (in minutes) at place of worship 

FREQ 	WTD 
0000 	 Notimespent. 	 19.100 25,529,055 
0005: 1375 	 497 - 566,764 

19,597 	26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	New variable for cycle 19. This variable cannot he used for comparison with the Cycle 12. The cycle 12 data element 
DURL0004 would have included this new variable 

Variable Name: 	DURL0006 	 Position. 	829 	Length' 	4 

Total duration (in minutes) at grocery store 

FREQ 	WTD 
0000 	 No time spent. 	 16,635 22,421,550 
0005 : 0525 	 2,962 	3,674,268 

19,597 26.095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	New variable for cycle 19. This variable cannot be used for comparison with the Cycle 12. The cycle 12 data element 
DURL0004 would have included this new variable. 

Variable Name: 	DURL0007 	 Position. 	833 

Total duration (in minutes) at other store/mall. 

0000 	 No time spent. 
0001 : 0805 

Coverage: All respondents 

Length 	4 

FREQ 	WTD 
16,223 21,753,743 
3,374 	4,342,076 

19.597 	26,095,819 

Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	Newvanableforcycle 19. This variable cannot he used for comparison with the Cycle 12 The cycle 12 data element 
DURL0004 would have included this new vriah)e 
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(ISS 2005 Cycle 19 

Variable Name: 	DURL0008 

Total duration (in minutes) at school 

FREQ 	WTD 
0000 	 No time spent. 	 18,612 24,371,167 
0002: 1440 
	

985 	1,724,652 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note; 	New variable for cycle 19. This vanable cannot be used for comparison with the Cycle 12. The cycle 12 data element 
DURL0004 would have included this new variable. 

Variable Name: 	DURL0009 	 Position: 	841 
	

Length: 	4 

Total duration (in niinutes) outdoors away from home. 

FREQ 	WTD 
0000 	 No time spent 	 16,648 22,246,025 
0001 1440 
	

2,949 	3,849,794 

19,597 26,095,819 

r~ () ,)r j jf7l, 	All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Noic 	New variable for cycle 19. This variable cannot be used for comparison with the Cycle 12. The cycle 12 data element 
DURL0004 would have included this new variable. 

Variable Name: 	DURLOCIO 	 Position: 	845 	Length: 	4 

Total duration (in minutes) at library. 

FREQ 	WTD 
0000 	 No time spent. 	 19,499 25,956,541 
0005 0390 	 98 	139,278 

19,597 26,095,819 

Coveragu All respondents 
Source: General Social Survey, 2005. 
Format: 14 
vVeight variable: WGHT_PER 

Not, 	New variable for cycle 19. This variable cannot be used for comparison with the Cycle 12. The cycle 12 data element 
DURL0004 wøuld have included this new variable. 

Slt1ilics ('tnad;i Piuduct No. 12M0019-GPE 

Time Use 
	 Appendix D 

Position: 	837 
	

Length: 	4 



SS 20h 	(vcle 1 9 	 - 	I niic I rc iir\c.v 	 .\ppcndi\ I) 

Variable Name: 	DURLOCII 

Total duration (in minutes) at other place. 

0000 	 No time spent. 
0001 : 1440 

Coverage. All respondents 

Position: 	849 Length: 	4 

FREQ 	WTD 
14,411 	19,409,610 
5,186 	6,686,209 

19.597 26,095.819 

Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	New variable for cycle 19. This variable cannot be used tor comparison with the Cycle 12 The cycle 12 data element 
DURL0004 would have included this new variable. 

Variable Name: 	DURLOCl2 	 Position: 	853 	Length. 	4 

Total duration (in minutes) in the car as the driver. 

FREQ 	WTD 
0000 	 Notimespent. 	 7,711 	10,209,502 
0001 :1225 	 11,886 	15,886,317 

19,597 26,095.819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for companson with the cycle 12 data element, DURL0005 

Variable Name: 	DURLOCI 3 	 Position: 	857 	Length 	4 

Total duration (in minutes) in the car as a passenger.  

FREQ 	WTD 
0000 	 No time spent. 	 15,938 21,022,141 
0001 : 0890 	 3,659 	5,073,677 

19.597 	26.095.819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the cyc:Ie 12 data element DURL0006. 
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(ISS 2005 - Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	DURLOCI4 	 Position: 	861 	Length: 	4 

Total duration (in minutes) for walking. 

all 
0000 	 No time spent. 	 16,238 21,783,728 
0001 : 0565 	 3,359 	4,312,090 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the cycle 12 data element DURL0007. 

Variable Name: 	DURLOCI 5 	 Position: 	865 	Len gth. 	4 

Total duration (in minutes) on bus(includes street cars or other public transit). 

FREQ 	WTD 
0000 	 No time spent. 	 18,488 24,350,609 
0005 0895 	 1,109 	1,745,210 

19.597 26,095,819 

Cuvcrog; All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	New variable for cycle 19. This variable cannot be used for comparison with the Cycle 12. The cycle 12 data element 
DURL0008 would have included this new variable. 

Variable Name: 	DURLOCI6 	 Position: 	869 
	

Length: 	4 

Total duration (in minutes) on subway/train(includes commuter trains). 

FREQ 	WTD 
0000 	 No time spent. 	 19.246 25,441,997 
0005: 1005 
	

351 	653,821 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	New variable for cycle 19. This variable cannot be used for comparison with the Cycle 12. The cycle 12 data element 
DURL0008 would have included this new variable. 
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Variable Name: 	DURLOCI7 	 Position: 	873 	Length: 	4 

Total duration (in minutes) on bicycle. 

FREQ 	WTD 
0000 	 No time spent. 	 19427 25,824,520 
0002:0210 	 170 	271,299 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with the cycle 12 data element DURL0009. 

Variable Name: 	DURLOCI8 	 Position: 	877 

Total duration (in minutes) on boat/ferry. 

0000 	 No time spent. 
0005 : 0425 

Coverage: All respondents 

Length: 	4 

FREQ 	WTD 
19,563 	26,051,151 

34 	44,668 

19,597 	26,095,819 

Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	New variable for cycle 19. This variable cannot he used for comparison with the Cycle 12. The cycle 12 data element 
DURLOC10 would have included cycle 19 data elements: DURLOC18, DURLOC19, DURLOC20 and DURLOC21. 

Variable Name: 	DURLOCI9 	 Position: 	881 

Total duration (in minutes) on taxi/limousine Service. 

0000 	 No time spent. 
0002 : 0180 

Coverage: All respondents 

Length: 	4 

FREQ 	WTD 
19,382 25,838,785 

215 	257,033 

19,597 26,095,819 

Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	New variable for cycle 19. This variable cannot be used for comparison with the Cycle 12 The cycle 12 data element 
DIJRLOC10 would have included cycle 19 data elements DURLOC18, DURLOC19. DURLOC20 and DURLOC21. 

Statistics Canada - Product Ne. I 2M101 I 9-(iPl. 
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Variable Name: 	DURLOC20 	 Position: 	885 
	

Length: 	4 

Total duration (in minutes) on airplane. 

FREQ 	WTD 
0000 	 No time spent. 	 19,542 26,025,784 
0005 0945 
	

55 	70,034 

19,597 26,095,819 

Coverage; All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	New variable for cycle 19. This variable cannot be used for comparison with the Cycle 12. The cycle 12 data element 
DURLOC10 would have included cycle 19 data elements: DURLOC18, DURLOC19, DURLOC20 and DURLOC21. 

Variable Name: 	DURLOC2I 	 Position 	889 	Length: 	4 

Total duration (in minutes) for other forms of transit. 

FREQ 	WTD 
0000 	 No time spent. 	 19,446 25,905,377 
0005 0705 
	

151 	190,441 

19,597 26,095,819 

All res per dents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	New variable for cycle 19. This variable cannot be used for comparison with the Cycle 12. The cycle 12 data element 
DURLOC10 would have included cycle 19 data elements : DURLOC18, DURLOC19, DURLOC20 and DURLOC21. 

Variable Name: 	DURLOC97 	 Position: 	893 
	

Length: 	4 

Total duration (in minutes): location for refused information. 

FREQ 	WTD 
0000 	 No time spent. 	 19,593 26,088,857 
03001383 
	

4 	6,962 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	The total duration for all activities with an activity code = 002 on the designated day. This variable can be used for 
comparison with cycle 12 data element. 
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Variable Name: 	DURLOC98 	 Position: 	897 	Length: 	4 

Total duration (in minutes) : location not stated 

FREQ 	WTD 
0000 	 No time spent. 	 19,490 25,959,796 
0001 : 0510 	 107 	136,022 

19.597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 14 
Weight vanable: WGHT PER 

Note: 	The total duration (in minutes) for all activities when location is not stated. This variable can be used for comparison with 
the Cycle 12 data element 

Variable Name: 	DURLOC99 	 Position: 	901 	Length: 	4 

Total duration (in minutes) location unknown. 

FREQ 	WTD 
0000 	 No time spent. 	 19,570 26,062,579 
0005:1200 	 27 	33,239 

19,597 	26,095.819 

Coverage: All respondents 
Source: Geneoil Social Survey. 2005. 
Format: 14 
Weight vanable: WGHT_PER 

Note: 	The total duration (in minutes) for all activities when location is unknown. This variable can be used for comparison with 
the Cycle 12 data element. 

Variable Name: 	DURSOCOI 	 Position: 905 

Total duration (in minutes) for social contact - Alone. 

0000 	 No time spent. 
0002:1440 

Coverage.' All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGI-IT PER 

Note: 	This variable can be iied for comparison with cycle 12 data element 

Sbitislics ( oiida 	Product No 1 2r\llll)l (i_( ll• 
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Length.' 	4 

FREQ 	WTD 
1,115 	1,689,651 

18,482 24,406,167 

19,597 26,095,819 
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Variable Name: 	DURS00O2 	 Position: 	909 	Length: 	4 

Total duration (in minutes) for social contact - with spouse/partner. 

FREQ 	WTD 
0000 	 No time spent. 	 9,729 11,253,769 
0002 1440 	 9,868 14,842,050 

19.597 26,095,819 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable can be used for comparison with cycle 12 data element. 

Variable Name: 	DURS00O3 	 Position: 	913 	Length: 	4 

Total duration (in minutes) for social contact - with household child(ren) less than 15 years of age. 

FREQ 	WTD 
0000 	 Notimespent. 	 14,828 19,360,166 
0002: 1290 	 4769 	6,735,653 

19.597 26,095,819 

Cuvesaqe All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Nete 	This variable can be used for comparison with cycle 12 data element 

Variable Name: 	DURS0004 	 Position: 	917 	Length: 	4 

Total duration (in minutes) for social contact - with parent(s) or parent(s)-in-law who is living in the 
household. 

FREQ 	WTD 
0000 	 No time spent. 	 18,250 23,554,007 
0002:1245 	 1,347 	2,541,811 

19.597 26,095,819 

Covemge. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Note 	This variable can be used for comparison with cycle 12 data element. 
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Variable Name: 	DURSOCO5 	 Position: 	921 	Length 	4 

Total duration (in minutes) for social contact - with other members of the household (include children 15 
years of age and older) 

FREQ 	WTD 
0000 	 No time spent. 	 17,660 22,487,712 
0002:1010 	 1,937 	3,608,106 

19597 	26.095,819 

Coverage: All respondent'; 
Source: Gener,-il Sr.;aJ Str'.-ey 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with cycle 12 data element. 

Variable Name: 	DURS0006 	 Position: 925 	Length: 	4 

Total duration (in minutes) for social contact - with respondent's non-household child(ren) less than 15 
years of age. 

FREQ 	WTD 
0000 	 No time spent. 	 19,219 25,589,885 
0005: 1083 	 378 	505,934 

19,597 	26.095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with cycle 12 data element 

Variable Name: 	DURS0007 	 Position: 	929 	Length: 	4 

Total duration (in minutes) for social contact - with respondents non-household child(ren) 15 years of age 
and older. 

FREQ 	WTD 
0000 	 Notimespent. 	 18,847 25,188,223 
0003: 1050 	 750 	907,596 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_ PER 

Note: 	This variable can he used for comparison with cycle 12 data element. 
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Variable Name: 	DURS0008 	 Position: 933 	Length: 	4 

Total duration (in minutes) for social contact - with parent(s) or parent(s)-in-law who is not living in the 
household. 

FREQ 	WTD 
0000 	 No time spent. 	 18,280 24,368,272 
0002: 1093 	 1,317 	1,727,547 

19,597 26,095,819 

Covrragc All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable can be used for comparison with cycle 12 data element. 

Variable Name: 	DURS0009 	 Position.' 	937 	Length: 	4 

Total duration (in minutes) for social contact - with other family member(s) who is not living in the 
household 

FREQ 	WTD 
0000 	 No time spent. 	 16,710 22,408,345 
0003: 1085 	 2,887 	3,687,473 

19.597 26,095,819 

C)veraqe All respondents 
Source. General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with cycle 12 data element. 

Variable Name: 	DURSOCIO 	 Position: 	941 	Length: 	4 

Total duration (in minutes) for social contact - with friend(s) who is not living in the household. 

FREQ 	WTD 
0000 	 No time spent 	 13,348 17,867,937 
0001 1420 	 6,249 	8,227,882 

19,597 26,095,819 

Coverage: All respondents 
Source, General Social Survey, 2005. 
Forniat: 14 
Weight variable: WGHT PER 

Note. 	This variable can he used for comparison with c:ycle 12 data element 
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Variable Name: 	DURSOCI I 	Position: 	945 	Length: 	4 

Total duration (in minutes) for social contact - with another person(s) who is not living in the household 

FREQ 	WTD 
0000 	 No time spent. 	 12,399 16,171,876 
0002: 1380 	 7,198 	9,923,943 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable can be used for comparison with cycle 12 data element. 

Variable Name: 	DURSOC97 	Position: 	949 	Length 
	

4 

Total duration (in minutes) for social contact - activity code 002. 

FREQ WTD 
19,559 26,050,237 

38 45,581 

19,597 26,095.819 

0000 	 No time spent. 
0015: 1383 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Variable Name: 	DURSOC98 	Position: 	953 

Total duration (in minutes) for social contact - personal care. 

Length: 	4 

	

FREQ 	WTD 
0000 	 No time spent 	 18 	23,085 
0010 1440 	 19,579 26,072,734 

19.597 26,095.819 

Coverage All respondents. 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT PER 

Note 	The total duration that the respondent spent on specitic personal care activity codes 400. 450. 460 and 480 
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Variable Name: 	DURSOC99 	 Position: 	957 	Length: 	4 

Total duration (in minutes) for social contact - unknown and not stated. 

FREQ 	WTD 
0000 	 No time spent. 	 19,587 26,081,651 
00150780 	 10 	14,167 

19597 26,095,819 

Cvvera(;d All re )Ondeflt S 
Source; General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Variable Name: 	DURMEIN 	 Position: 	961 	Length: 	4 

Total duration (in minutes) for social contact with household members only. 

FREQ 	WTD 
0000 	 No time spent. 	 6,936 	7,186,294 
0002 1440 	 12,661 	18,909,524 

19,597 26,095,819 

Coverage All respondents 
Source; General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT PER 

Variable Name: 	DURMEOUT 	 Position: 965 	Length: 	4 

Total duration (in minutes) for social contact with non-household persons only. 

FREQ 	WTD 
0000 	 No time spent. 	 6,408 	8,528,599 
0003:1420 	 13,189 17,567,220 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005. 
Format; 14 
Weight variable; WGHT PER 
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Variable Name: 	DVPAID 	 Position: 	969 	Length: 	4 

Total duration (in minutes) of employed work activity codes 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	 11,287 14,347,410 
0002:1410 	 8,310 	11,748,408 

19.597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 20i5 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 011, 012, 021, 022, 023, 030 040, 050 060, 070, 080 
and 090. This variable is created in order to provide comparison with the Cycle 12 data 

Variable Name: 	DVDOM 	 Position.' 

Total duration (in minutes) of domestic work activity codes. 

0000 	 No time spent doing these activities. 
0001 : 1260 

Coverage: All respondents 

973 	Length: 	4 

FREQ 	WTD 
4,163 	6,347,651 

15,434 	19,748,168 

19.597 	26,095,819 

Source: General Social Survey, 7005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this lieriveci variable are 101 102. 110, 12() 130 140. 151, 152. 161, 162, 163, 
164, 171, 172, 173, 181 182, 183 184. 185. 186 and 190 This variable is created in order to provide comparison with 
the Cycle 12 data. 

Variable Name: 	DVCHILDC 	 Position: 	977 	Length: 	4 

Total duration (in minutes) of care giving for household members (under 15 years of age) codes. 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	 15,562 20,496,342 
0002:1080 	 4,035 	5,599,476 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 200, 211, 212, 213, 220, 230, 240, 251" 260 271, 272 
281, 282, 291 and 292. This variable is created in order to provide comparison with the Cycle 12 data 

"il;iIi"1ita (. :tititI:i 	I'i'ilticl ".,ii, I ONlilt)! o)_( IN 



I irne t sc SUr\ C\ •\rnelidi.\ I) (;¼.,... 	lio 	(\ c1L 	i 

Length: 	4 Variable Name: 	DVSHOP 	 Position: 	981 

Total duration (in minutes) of shopping/services activity codes 

0000 	 No time spent doing these activities 
0001 :1245 

FREQ 	WTD 
12,034 	16,388,321 
7,563 	9,707,497 

19,597 26,095,819 

985 	Length: 	4 

	

FREQ 	WTD 

	

5 	7,850 
19,592 26,087,968 

19,597 26,095,819 

Variable Name: 	DVPERS 	 Position 

Total duration (in minutes) of personal care activity codes. 

0000 	 No time spent doing these activities. 
0001 : 1440 

989 	Length: 	4 Variable Name: 	DVEDU CAT 	 Position 

Total duration (in minutes) of educational activity codes. 

0000 	 No time spent doing these activities 
0005: 1399 

FREQ 	WTD 
18,087 23,528,479 

1,510 	2,567,340 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included forthis derived variable are: 301, 302, 303, 304, 310, 320, 331, 332, 340, 350, 361, 
362, 370, 380 and 390. This variable is created in order to provide comparison with the Cycle 12 data. 

CorroqL. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Veight variable: WGHT_PER 

Note. 	The 2005 activity codes included for this derived variable are: 400, 410, 411, 430, 431, 440, 450, 460, 470, 480, 491 
and 492. This variable is created in order to provide comparison with the Cycle 12 data. 

Covetagu All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	The 2005 activity codes included for this derived variable are: 500, 511, 512, 520. 530, 540, 550, 560, 580 and 590. 
This variable is created in order to provide comparison with the Cycle 12 data 
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Variable Name. 	DVORGAN 	 Position 

Total duration (in minutes) of organizational activity codes. 

0000 	 No time spent doing these activities 
0001 : 1090 

993 	Length.' 	4 

FREQ 	WTD 
16,670 22731,235 
2,927 	3,364,583 

19,597 26,095,819 

Covetiqi: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note 	The 2005 activity codes included for this derived variable are: 600, 610, 620, 630, 640, 642, 651 652, 660, 661, 671 
672, 673, 674, 675, 676, 677, 678, 680, 691 and 692. This variable is created in order to provide comparison with the 
Cycle 12 data. 

Variable Name: 	DVENTERT 	 Position.' 	997 

Total duration (in minutes) of entertainment activity codes. 

0000 	 No time spent doing these activities 
0001 1170 

Coverage: All respondents 

Length: 	4 

FREQ 	WTD 
10,637 14,436,785 
8,960 	11,659,034 

19,597 	26.095.819 

Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	The 2005 activity codes included for this derived variable are. 701, 702, 711, 712, 713, 720. 730, 741, 742, 743, 751, 
752, 753, 754, 760, 770, 780, 791, 792 and 793. This variable is created in order to provide comparison with the Cycle 
12 data. 

Variable Name: 	DVSPORT 	 Position: 	1001 

Total duration (in minutes) of sports/hobbies activity codes. 

0000 	 No time spent doing these activities 
0001 1245 

Length: 	4 

FREQ 	WTD 
10,681 	14,174,892 
8,916 	11,920,926 

19.597 26.095.819 

(,oviy,ig( 	All responder'i 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	The 2005 activity codes included for this derived variable are: 800. 801, 802, 803, 804, 805. 806. 807. 808, 809, 810. 
811, 812, 813, 814, 815, 816, 821, 822, 831, 832, 841, 842, 850.861.862.863.864,865.866,867,871,872,873. 880. 
891. 892. 893 and 894. This variable is created in order to provide comparison with the Cycle 12 data 
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Variable Name: 	DVMEDIA 	Position: 	1005 

Total duration (in minutes) of media/communication activity codes. 

0000 	 No time spent doing these activities 
0002: 1410 

Length: 	4 

FREQ 	WTD 
3151 	4,379,764 

16,446 21,716,054 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 900, 911, 912, 913, 914, 920, 931, 932, 940, 950, 951, 
961, 962, 980 and 990. This variable is created in order to provide comparison with the Cycle 12 data. 

Variable Name: 	DVRESID 	 Position 

Total duration (in minutes) of residual activity codes. 

0000 	 No time spent doing these activities 
0015. 1383 

:vv(:raqi All respondents 

1009 	Length. 	4 

	

FREQ 	WTD 
19,559 26,050,237 

	

38 	45,581 

19,597 26,095,819 

Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

1)(tI 	The 2005 activity code included for this derived variable is: 002. This variable is created in order to provide comparison 
with the Cycle 12 data. 

Variable Name: 	DVTRANS 	 Position: 	1013 	Length: 	4 

Total travel time (in minutes). 

FREQ 	WTD 
0000 	 No time spent doing these activities 	 3,001 	3,730,544 
0001 : 1225 	 16,596 22,365,275 

19,597 26,095,819 

Coveraqc. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	The total travel time is the sum of the duration of travel by car (DURLOC12, DURLOC13), by walk (DURLOC14), by bus 
and subway (DURLOC15,DURLOC16), by bicycle (DURLOC17), and other transportation 
(DURLOC18DLJRLQC19,DURLOC20 and DURLOC21). This variable is created in order to provide comparison with the 
cycle 12 data. 
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Variable Name: 	WORKPAID 	 Position.' 	1017 

Total duration (in minutes) for paid work. 

0000 	 No time spent doing these activities. 
0003: 1400 

Length: 	4 

FREQ 	WTD 
11,459 	14,606,222 
8,138 	11,489,597 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 011, 012, 021, 023, 030, 040, 070, 080, 832 and 842 
Note that activities coded to hobbies done for sale' and 'domestic home crafts done for sale or exchange' are also 
included in the total duration (in minutes) of paid work activity code This variable is created in order to provide 
comparison with the Cycle 12 data 

Variable Name: 	OTHRPAID 	 Position: 	1021 	Length. 	4 

Total duration (in minutes) of activities related to paid work 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	 18,550 24,683,664 
0002:0600 	 1,047 	1,412,155 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Ss:ial Survey. 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 022, 060 and 893. This variable is created in order to 
provide comparison with the Cycle 12 data. 

Variable Name: 	COOKDOMS 	 Position 

Total duration (in minutes) for cooking and washing up 

0000 	 No time spent doing these activities 
0001 : 0990 

Coverage: All respondents 

1025 	Length: 	4 

FREQ 	WTD 
6,984 	9,850,322 

12,613 	16,245,497 

19,597 26.095,819 

Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived varable ore: 101, 102 and 110. This variable is created in order to 
provide comparison with the Cycle 12 data 
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Variable Name: 	HSKPDOMS 	Position: 	1029 	Length: 	4 

Total duration (in minutes) for housekeeping. 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	 12,165 	17,000,158 
0002 : 0990 	 7,432 	9,095,660 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 120, 130, 140, 151 and 152. This variable is created in 
order to provide comparison with the Cycle 12 data. 

Variable Name: 	MAINDOMS 	 Position: 	1033 	Length: 	4 

Total duration (in minutes) for maintenance and repair. 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	 18,204 	24,291,886 
0003 1260 	 1,393 	1,803,932 

19,597 26,095,819 

Cove'oqe All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	The 2005 activity codes included for this derived variable are: 161, 162, 163 and 164. This variable is created in order 
to provide comparison with the Cycle 12 data. 

Variable Name: 	OTHRDOMS 	Position: 	1037 	Length: 	4 

Total duration (in minutes) for other household work. 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	 14,064 	19,264,336 
0001 : 1140 	 5,533 	6,831,482 

19,597 26,095,819 

Covera9e All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	The 2005 activity codes included for this derived variable are: 171,172,173,181,182,183,184,185.186 and 190. 
This variable is created in order to provide comparison with the Cycle 12 data 
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Variable Name: 	SHOPDOMS 	Position: 	1041 

Total duration (in minutes) for shopping for goods & services. 

0000 	 No time spent doing these activities. 
0001 : 1245 

Length: 	4 

FREQ 	WTD 
12,034 	16,388,321 
7,563 	9,707,497 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight vanable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 301. 302, 303, 304, 310, 320, 331, 332, 340, 350, 361 
362, 370, 380 and 390. The introduction of a new activity code for the 2005 Time Use survey to measure the duration 
of the activity for "waiting for purchases or services" (code '370') is included in the creation of this variable This variable 
is created in order to provide comparison with the Cycle 12 data 

Variable Name: 	CHLDDOMS 	Position: 	1045 	Length: 	4 

Total duration (in minutes) for child care. 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	 16,333 21,672,762 
0003: 1080 	 3,264 	4,423,057 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 200, 211, 212, 213, 220, 230, 240, 250, 260, 281 and 
291. This variable is created in order to provide comparison with the Cycle 12 data, 

Variable Name: 	VLNTORGN 	Position: 	1049 

Total duration (in minutes) for civic and voluntary activity.  

0000 	 No time spent doing these activities 
0001 : 1090 

Coverage: All respondents 

Length: 	4 

FREQ 	WTD 
16,552 22,311,076 
3,045 	3,784,742 

19,597 26,095.819 

Source: General Social Survey, 20115 
Format: 14 
Weight variable: WGF-IT_PER 

Note: 	The 2005 activity codes included for this derived variable are 271. 272. 282. 292, 600. 610. 620. 630. 651. 652. 660. 
671, 672, 673, 674. 675. 676, 677, 678, 680. 691. 800 and 892. This variable is created in order to provide comparison 
with the Cycle 12 data 
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1053 	Length: 	4 

FREQ 	WTD 
18,101 	23,550,777 

1,496 	2,545,042 

19,597 26,095,819 

Variable Name: 	SCH LED UC 	 Position. 

Total duration (in minutes) for education & related activities. 

0000 	 No time spent doing these activities 
0005 1399 

Length: 	4 Variable Name: 	MEALPERS 	 Position.' 	1057 

Total duration (in minutes) for meals (excluding restaurant meals). 

0000 	 No time spent doing these activities 
0002: 1165 

FREQ 	WTD 
2,650 	3,544,006 

16,947 22,551,812 

19,597 26,095,819 

1061 	Length: 	4 Variable Name.' 	0TH RPERS 	 Position, 

Total duration (in minutes) for other personal activities. 

0000 	 No time spent doing these activities 
0001 : 1245 

FREQ 	WTD 
2,376 	3,110,646 

17,221 	22,985,173 

19,597 26,095,819 

Coverage; AU respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 500, 511, 512, 520, 530, 550, 560. 580 and 590. This 
variable is created in order to provide comparison with the Cycle 12 data. 

Coveracjf All re s ond ents 
Source: General Social Survey, 2005. 
format: 14 
Veight variable: WGHT_PER 

Note; 	The 2005 activity codes included for this derived variable are: 050, 430,431. 540, 642 and 661. This variable is created 
in order to provide comparison with the Cycle 12 data. 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	The 2005 activity codes induded for this derived variable are :400,410.411.460.470,480,492.640 and 692. This 
variabie is created in order to provide comparison with the Cycie 12 data. 
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Variable Name: 	RESTSOCL 	Position. 	1065 	Length: 	4 

Total duration (in minutes) for restaurant meals. 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	16,167 21,571,878 
0001 :0930 	 3,430 	4,523,941 

19.597 	26.095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 440 and 491 This variable is created in order to provide 
comparison with the Cycle 12 data. 

Variable Name: 	HOMESOCL 	Position: 	1069 	Length: 	4 

Total duration (in minutes) for socializing in homes. 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	10,114 13,787,843 
0001 : 1140 	 9,483 12.307,976 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT PER 

Note: 	The 2005 activity codes included for this derived variable are. 751, 752, 792. 950 and 951. This variable is created in 
order to provide comparison with the Cycle 12 data. 

Variable Name.' 	OTHRSOCL 	Position.' 	1073 	Length: 	4 

Total duration (in minutes) for other socializing. 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	17,448 23,282,275 
0001 : 1095 	 2,149 	2,813,544 

19.597 	26,095,819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included icr this derived ariabin arc 753. 754. 760. 77C 700 and 793 This variable is created 
in order to provide comparisor, with the Cycle 12 data 
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Variable Name: 	TELEMDIA 	 Position: 	1077 

Total duration (in minutes) for watching television 

0000 	 No time spent doing these activities 
0002 :1410 

Length: 	4 

FREQ 	WTD 
5.040 	6,827,922 

14,557 	19,267,897 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 911, 912, 913 and 914. This variable is created in order to 
provide comparison with the Cycle 12 data. 

Variable Name: 	READMDIA 	 Position: 

Total duration (in minutes) for reading books. newspapers 

0000 	 No time spent doing these activities 
0002 : 0900 

Coverage All respondents 

1081 	Length. 	4 

FREQ 	WTD 
14,290 	19,451,851 
5,307 	6,643,967 

19,597 26,095,819 

Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 931, 932. and 940. This variable is created in order to 
provide comparison with the Cycle 12 data. 

Variable Name: 	OTHRMDIA 	 Position 

Total duration (in minutes) for other passive leisure. 

0000 	 No time spent doing these activities 
0001 : 0773 

Coveragc All respondents 

1085 	Length: 	4 

FREQ 	WTD 
18,559 24,839,437 
1,038 	1,256,381 

19,597 26,095,819 

Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	The 2005 activity codes included for this derived variable are : 900, 920, 961, 962, 980 and 990. This variable is 
created in order to provide comparison with the Cycle 12 data. 
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Variable Name: 	ENTREVNT 	 Position: 	1089 

Total duration (in minutes) for sports, movies & other 

0000 	 No time spent doing these activities. 
0002 : 0905 

Length: 	4 

FREQ 	WTD 
18,624 24,761,185 

973 	1,334,634 

19,597 	26,095.819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight vanable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are: 701, 702, 711, 712, 713 72C' 730. 741, 742. 743 and 
791. This variable is created in order to provide comparison with the Cycle 12 data 

Variable Name: 	SPRTACTV 	 Position.' 	1093 	Length.' 	4 

Total duration (in minutes) for active sports. 

FREQ 	WTD 
0000 	 No time spent doing these activities. 	 14,763 19,671,794 
0001 :1135 	 4,834 	6,424,024 

19,597 26.095.819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHTPER 

Note: 	The 2005 activity codes included for this derived variable are' 801. 802 803 804. 805, 806, 807. 808. 809. 810, 811, 
812. 813. 814, 815. 816, 821. 822 and 891 This variable is created in order to provide comparison with the Cycle 12 
data 

Variable Name.' 	OTHRACTV 	 Position' 	1097 

Total duration (in minutes) for other active leisure. 

0000 	 No time spent doing these activities 
0001 :1245 

Coverage: All respondents 

Length. 	4 

FREQ 	WTD 
14,022 	18,656,282 
5,575 	7,439,536 

19,597 	26.095.819 

Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	The 2005 activity codes included for this derived variable are. 831. 841, 850, 861, 862, 863, 864, 865, 866, 867, 871. 
872, 873. 880 and 894. The introduction of 3 new activity codes for the 2005 Time Use survey to measure the duration 
of the activities for"E-mail use"(865),"Chat groups"(866) and MOther internet communication"(867) as a leisure activity 
are included in the creation of this variable. This variable is created in order to provide comparison with the Cycle 12 
data 
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Variable Name: 	TOTEPISO 	 Position: 	1101 
	

Length: 	2 

Total number of episodes during the designated day. 

FREQ 	WTD 
00 
	

None 	 0 	0 
03 : 65 
	

19,597 26,095,819 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight vanable: WGHT_PER 

Note 	The total number of episodes, including those episodes where there is missing values for location or social contact, the 
respondent reported on the designated day. This variable is found on both the Cycle 19 Main file and the Time Use 
Episode file. 

Variable Name: 	EPI002 	 Position: 	1103 	Length: 	2 

Occurences of activity refused. 

FREQ 	WTD 
00 	 Nooccurence 	 19,274 25,792,822 
01 04 	 323 	302,997 

19.597 26,095,819 

Ccoo rope All respondents. 
Source: General Social Survey, 2005, 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPIOI I 

Occurences of work for pay at main job. 

00 	 No occurence 
01: 22 

Co.eraqe All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Position: 	1105 	Length: 	2 

FREQ 	WTD 
11,794 	15,044,641 
7,803 	11,051,178 

19,597 26,095,819 
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Variable Name: 	EPIOI 2 	 Position: 	1107 	Length: 	2 

Occurences of work for pay at other job(s) 

FREQ 	WTD 
00 	 No occurence 	 19,496 25,966,693 
01: 04 	 101 	129,126 

19597 26.095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI021 	 Position: 	1109 	Length: 	2 

Occurences of overtime work 

FREQ 	WTD 
00 	 No occurence 	 19,494 25,957,780 
01: 05 	 103 	138,038 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT PER 

Variable Name: 	EP1022 	 Position 	1111 	Length: 	2 

Occurences of looking for work. 

FREQ 	WTD 
00 	 No occurence 	 19,485 25,933,783 
01: 03 	 112 	162,036 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable WGHT PER 

ldtitics ('anada 	l'ridtict \0 1 ?Nl()OI 
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Variable Name: 	EP1023 	 Position: 	1113 

Occurences of unpaid work in a family business/farm. 

00 	 No occurence 
01: 08 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI030 
	

Position: 	1115 

Occurences of travel during work. 

00 	 No occurence 
01: 07 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI040 	 Position: 	1117 

Occurences of waiting/delays at work during work hours. 

00 	 No occurence 
01: 02 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Slansties Canada - Product No.1 2MOO1 9-GPES 
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Length: 	2 

FREQ WTD 
19,453 25,902,342 

144 193,476 

19,597 26,095,819 

Length: 	2 

FREQ WTD 
19,399 25,802,494 

198 293,325 

19,597 26,095,819 

Length: 	2 

FREQ WTD 
19,484 25,902,690 

113 193,129 

19,597 26,095,819 
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Variable Name. 	EPI050 	 Position: 	1119 	Length: 	2 

Occurences of meals/snacks at work. 

FREQ 	WTD 
00 	 No occurence 	 16,519 21,469,215 
01: 04 	 3,078 	4,626,604 

19.597 	26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1060 	 Position: 	1121 	Length: 	2 

Occurences of idle time before/after work hours 

FREQ 	WTD 
00 	 No occurences 	 18,714 24,917,559 
01: 03 	 883 	1,178,260 

19.597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI070 	 Position: 	1123 	Length: 	2 

Occurences of coffee/other breaks at work. 

FREQ 	WTD 
00 	 No occurence 	 17892 23,588,613 
01: 08 	 1,705 	2,50205 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_ PER 

Statistics Canada Pioduct No.12 MOo I 0-( IPE 
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Variable Name: 	EPI080 

Occurences of other work activity. 

00 	 No occurence 
01: 09 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI090 

Occurences of travel to/from paid work. 

00 	 Nooccurence 
01: 09 

Covco,q All ri:rdenrs 
Source. General Social Survey, 2005, 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPIIOI 

Occurences of meal preparation. 

00 	 No occurence 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER  

Position: 	1125 	Length: 	2 

FREQ WTD 
19,243 25,648,606 

354 447,213 

19,597 26,095,819 

Position: 	1127 	Length: 	2 

FREQ 	WTD 
12,288 	15,692,739 
7,309 	10,403,080 

19.597 26,095,819 

Position: 	1129 	Length: 	2 

FREQ 	WTD 
7,529 	10,527,166 

12,068 15,568,653 

19,597 26,095,819 

Stall ,, 11csCanada ti'oduct No. I 2M00 I 9-GPE 
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Variable Name: 	EPII02 	 Position: 	1131 

Occurences of baking/home brewing/preserving food 

00 	 No occurence 
01: 03 

Length: 	2 

FREQ WTD 
19,320 25,799,009 

277 296,810 

19.597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_FER 

Variable Name: 	EPIIIO 

Occurences of meal/food cleanup. 

00 	 No occurence 
01: 04 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPII20 

Occurences of indoor cleaning. 

00 	 Nooccurence 

Coverage: All respondents. 
Source: General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT PER 

Position. 	1133 Length 	2 

FREQ 	WTD 
14,949 20,305,840 
4,648 	5,789,978 

19,597 26,095,819 

Position. 	1135 	Length 	2 

FREQ 	WTD 
13,937 19,289,554 
5,660 	6,806,265 

19,597 26,095,819 

Statistics Canada 	lrodtict No. I 2 N1O() I 	FL'. 
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Variable Name. 	EPI130 

Occurences of outdoor cleaning 

00 	 No occurence 
01: 04 

Position: 	1137 	Length: 	2 

FREQ WTD 
19,012 25,266.478 

585 829,340 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPII40 	 Position: 	1139 

Occurences of laundry, ironing, folding and drying. 

00 	 No occurence 
01: 07 

Coverage Ali revondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Length: 	2 

FREQ 	WTD 
16,887 22,829,167 
2,710 	3,266,651 

19,597 26,095,819 

Variable Name.' 	EPII5I 

Occurences of mending clothes/shoe care. 

00 	 Nooccurence 
01: 02 

(:c)vOrO(7( 	All respondents 
Source: General Social Survey, 2005. 
Format 12 
Weight variable WGHI PER  

Position: 	1141 	Length: 	2 

FREQ 	WTD 
19,561 	26,049,516 

36 	46,302 

19,597 26,095,819 

Slat sties ( anad:i Product No. I 2M00 I 9-GPE 
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Variable Name: 	EPII 52 

Occurences of dressmaking, sewing. 

00 	 No occurence 
01: 07 

Coverage: All respondents. 
Source: General Social Survey, 2005 
rormat: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPII6I 

Occurences of interior maintenance and repair. 

00 	 No occurence 
01: 08 

Position: 	1143 	Length. 	2 

	

FREQ 	WTD 
19,548 26,027,361 

	

49 	68,458 

19,597 26,095,819 

Position 	1145 	Length: 	2 

FREQ WTD 
19,058 25,394,143 

539 701,676 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1162 

Occurences of exterior maintenance and repair 

00 	 No occurence 

(..ovvaqc. All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable, WCHT PER 

Position: 	1147 Length: 	2 

FREQ 	WTD 
19,168 25,568,265 

429 	527,553 

19.597 26,095,819 

li1i1iL, (.aiiad:i 	114)(lLiL1 "e.  
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Length: 	2 

FREQ WTD 
19,439 25,892,624 

158 203,194 

19,597 26,095,819 

Length: 	2 

FREQ 	WTD 
17,742 23,836,728 

1,855 	2,259,091 

19,597 26,095,819 
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Variable Name: 	EP1163 	 Position: 	1149 	Length: 	2 

Occurences of vehicle maintenance. 

FREQ 	WTD 
00 	 No occurence 	 19,248 25,608,681 
01: 04 	 349 	487,137 

19,597 26,095,819 

Coveroge All respondents. 
Source: General Social Survey, 2005. 
Fomiat: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1164 	 Position: 	1151 

Occurences of other home improvements. 

00 	 Nooccurence 
01: 03 

Cavc,oge All respondents. 
Source. General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPII7I 	 Position: 	1153 

Occurences of gardening and grounds maintenance. 

00 	 No occurence 
01: 05 

Covo!oqo All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable. WGHT PER 

latIsties (aiiadu Iroduct No. 12M0019-GPE 
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Variable Name: 	EP1172 

Occurences of pet care 

00 	 Nooccurence 
01: 07 

Coverage: AU respondents 
Source: Genera) Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1173 

Occurences of care of house plants. 

00 	 Nooccurerice 
01: 03 

Position: 	1155 	Length: 	2 

FREQ 	WTD 
18,088 24,319,418 

1,509 	1,776.400 

19,597 	26.095,819 

Position: 	1157 	Length: 	2 

FREQ 	WTD 
19,500 25,979,079 

97 	116,740 

19.597 26.095.819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI181 	 Position: 	1159 	Length: 	2 

Occurences of household management (organizing/planning activities, paying bills, etc.). 

FREQ 	WTD 
00 	 No occurence 	 18,629 24,818,642 
01:05 	 968 	1,277,176 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT PER 

Statistics Canada Prodticl No.1 M(X>l 9-UPI. 
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Variable Name: 	EP1182 	 Position: 	1161 	Length: 	2 

Occurences of stacking and cutting firewood. 

FREQ 	WTD 
00 	 No occurence 	 19,429 25,926,243 
01: 03 	 168 	169,576 

19,597 26,095,819 

Covoraqc All respondents. 
Source: General Social Survey, 2005. 
Fomiat: 12 
Weight variable: WGHT PER 

Variable Name: 	EP1183 	 Position: 	1163 	Length: 	2 

Occurrences of other domestic/household work. 

FREQ 	WTD 
00 	 No occurence 	 19,420 25,880,239 
01: 03 	 177 	215,580 

19,597 26,095,819 

Cove'agt' All repondwts 
Source General Social Survey, 2005. 
[orrriat: 12 
VVeight variable: WGHT_PER 

Variable Name: 	EP1184 Position: 	1165 	Length: 2 

Occurrences of unpacking groceries. 

FREQ WTD 
00 	 No occurence 18,506 24,717,825 
01: 02 1,091 1,377,993 

19,597 26,095,819 

Coveige 	All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Slalislics ('uhLda Pwduct No.1 2M0019-GPE 
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Variable Name: 	EP1185 	 Position: 	1167 	Length: 	2 

Occurrences of packing and unpacking luggage and/or car.  

FREQ 	WTD 
00 	 No occurence 	 19,200 25,620,308 
01:05 	 397 	475,510 

19.597 	26095.819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPII86 	 Position: 	1169 	Length: 	2 

Occurrences of packing and unpacking for a move of the household 

FREQ 	WTD 
00 	 No occurence 	 19,387 25,827,053 
01: 04 	 -- 210 	268,765 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPII90 	 Position: 	1171 	Length: 	2 

Occurences of travel: domestic work. 

FREQ 	WTD 
00 	 No occurence 	 19,295 25,739,959 
01: 05 	 302 	355,859 

19,597 	26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable WGHT PER 

Statistics Canada - Producl \ u. I -I MM I I 	l I: 
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Variable Name: 	EPI200 	 Position: 	1173 
	

Len gth: 	2 

Occurences of baby care - household child (aged 0 to 4). 

FREQ WTD 
18,973 25,260,785 

624 835,033 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI2I 1 	 Position: 	1175 
	

Length: 	2 

Occurrences of child care - Putting children to bed. 

FREQ 	WTD 
00 
	

No occurence 	 17,886 23,886,843 
01: 06 
	

1,711 	2,208,975 

19,597 26,095,819 

Coverage. All respondents 
Source. General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_PER 

Note: 	The total number of times that the activity code for preparing and putting household children 5 years of age to less than 
15 years old to bed was reported by the respondent on the designated day. 

Variable Name: 	EPI2I2 	 Position: 	1177 
	

Length: 	2 

Occurrences of child care - Getting children ready for school. 

FREQ 	WTD 
00 	 No occurence 	 18,840 25,139,217 
01: 04 	 757 	956,602 

19,597 26,095,819 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Note 	The total number of times that the activity code for dressing, personal care and other activities related to preparing 
household children 5 years of age to less than 15 years old for school was reported by the respondent on the 
designated day. 

Slat I si cs ( ' unada Product No. I 2M00 1 9-GPE 
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Variable Name: 	EPI2I 3 	 Position: 	1179 	Length: 	2 

Occurrences of child care - Personal care for children of the household. 

FREQ 	WTD 
00 	 No occurence 	 18,394 24,568,203 
01:09 	 1,203 	1,527616 

19,597 	26,095,819 

Coverage: All respondents 
Source: GeneraF Sc,.ial Surve 2005 
Format: 12 
Weight variable: WGHT_PER 

Note: 	The total number of times that the activity code for dressing, personal care and other activities related to household 
children 5 years of age to less than 15 years old for non-school activities (including waking children up and bathinq 
children) was reported by the respondent on the designated day. 

Coverage: All respondents 
Source: General Sosial Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Length: 	2 

FREQ WTD 
18,992 25,309,629 

605 786,189 

19.597 26.095.819 

Length: 	2 

FREQ WTD 
19,167 25,547,762 

430 548,057 

19,597 26,095,819 

Variable Name: 	EP1220 	 Position: 	1181 

Occurences of helping, teaching, reprimanding. 

00 
	

No occurence 
01: 05 

Variable Name: 	EPI230 	 Position: 	1183 

Occurences of reading to/talking/conversation with children. 

00 
	

No occurence 
01: 03 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Statistics Canada - Product \. I 	1iili I 0-(  P1 
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Variable Name: 	EP1240 
	

Position: 	1185 
	

Length: 	2 

Occurences of playing with children. 

I 
I 
I 
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FREQ 	WTD 
18,588 24,714,253 

1,009 	1,381,566 

19,597 26,095,819 

Cove,aqe All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1250 
	

Position: 	1187 

Occurences of medical care - household children 

00 
	

No occurence 
01: 04 

All iUSpOfldCnts 
Source. General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1260 	 Position: 	1189 

Occurences of unpaid babysitting - household children. 

00 	 No occurerice 
01: 06 

Coveriqo All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable WGHT PER 

Slalis1ic (anacia Iroduct No. 12M001 9-GPE 
41q 

00 
	

No occurence 
01: 05 

Length: 	2 

	

FREQ 	WTD 

	

19,531 	26,017,924 

	

66 	77.894 

19,597 26,095,819 

Length: 	2 

	

FREQ 	WTD 
19,568 26,045,742 

	

29 	50,076 

19,597 26,095,819 



	

Length 	2 

	

FREQ 	WTD 
19,445 25,875,130 

	

152 	220,689 

19,597 26,095,819 

	

Length: 	2 

FREQ WTD 
19,359 25,805,151 

238 290,668 

19,597 26,095,819 

(S 	)O 	( Jc 	 I inc 	c SLIT c 	 \ ppendi I) 

Variable Name.' 	EP1271 	 Position: 	1191 	Length: 	2 

Occurences of personal care - household adults. 

FREQ 	WTD 
00 	 No occurence 	 19,436 25,858,080 
01: 05 	 161 	237,738 

19.597 26.095,819 

Coverage. All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1272 	 Position: 	1193 

Occurences of medical care - household adults 

00 	 No occurence 
01: 06 

Coverage: All respondents. 
Source: General Social Survey. 2005, 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI28I 	 Position: 	1195 

Occurences of help and other child care - household children. 

00 	 No occurence 
iRsI 

Coverage: All respondents, 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT PER 

Statistics Canada - Pruduct \ u. I MIII) l0-( P I-. 
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Variable Name: 	EP1282 	 Position: 	1197 
	

Length: 	2 

Occurences of help and other care - household adults. 

I 
I 
I 
I 
I 
I 
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FREQ WTD 
19,470 25,866,567 

127 229,251 

19,597 26,095,819 

00 	 Nooccurence 
01: 06 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name. 	EPI291 

Occurences of travel: household children 

00 	 No occurence 
01: 11 

.v?rag 	All respondents. 
source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Variable Name: 	EP1292 

Occurences of travel: household adults. 

00 	 No occurence 
01:13 

Coverage All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

FREQ 	WTD 
18,317 24,367,248 

1,280 	1,728,571 

19,597 26,095,819 

Position: 	1201 	Length: 	2 

	

FREQ 	WTD 
18,959 25,142,337 

	

638 	953,482 

19,597 26,095,819 

t:il)stnj (:in.ida I'roduct No.! 2M0019-GPE 
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Variable Name: 	EPI301 	 Position: 	1203 

Occurences of grocery store, market, convenience store 

00 	 Nooccurence 
01: 04 

Coverage; All respondents 
Source: General Social Survcy, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1302 	 Position: 	1205 

Occurences of shopping for every day goods and products 

00 	 No occurence 
01: 06 

Coverage: All respondents. 
Source: General Social Survey, 200 
Format: 12 
Weight variable: WGHT_PER 

Length: 	2 

FREQ 	WTD 
15,790 21,329,895 
3,807 	4,765,924 

19.597 	26.095.819 

Length: 	2 

FREQ 	WTD 
16,945 22,688,935 
2,652 	3,406,883 

19,597 26,095.819 

Variable Name: 	EP1303 

Occurences of take-out food. 

00 	 No occurence 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable WGHT PER 

Position 	1207 Length: 	2 

FREQ 	WTD 
19,444 25,881,264 

153 	214,555 

19,597 26,095,819 
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Variable Name: 	EP1304 	 Position.' 	1209 	Length: 	2 

Occurrences of rental of videos. 

FREQ 	WTD 
00 	 No occurertce 	 19,431 	25,861,625 
01: 02 	 166 	234,194 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight vanable: WGHT_PER 

Variable Name: 	EPI3I0 	 Position: 	1211 
	

Length: 	2 

Occurences of shopping for durable household goods. 

FREQ WTD 
19,297 25,654,046 

300 441,772 

19,597 26,095,819 

Coveragii All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1320 
	

Position: 	1213 
	

Length: 	2 

Occurences of personal care services 

FREQ WTD 
19,351 25,791,554 

246 304,264 

19,597 26,095,819 

Coverogc. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable. WGHT PER 

Statistic's (:inada 1roduc1 No. 12M0019-GPE 
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Variable Name: 	EP1331 

Occurences of financial services. 

00 	 Nooccurence 
01: 04 

Position: 	1215 	Length. 	2 

	

FREQ 	WTD 
19,135 25,535,861 

	

462 	559,958 

	

19.597 	26.095.819 

Coverage: All responders, 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1332 

Occurences of government services. 

00 	 Nooccurence 
01: 03 

Coverage: All respondents 

Position: 	1217 Length: 	2 

FREQ 	WTD 
19,378 25,861,957 

219 	233,862 

19.597 	26.095,819 

Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1340 	 Position: 	1219 	Length: 	2 

Occurences of adult medical and dental care, including having prescriptions filled. 

FREQ 	WTD 
00 	 Nooccurence 	 19,217 25,675,801 
01:03 	 380 	420,018 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable WGHT PER 

Statistics Canada - Product No.1 
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Variable Name: 	EP1350 	 Position: 	1221 	Length: 	2 

Occurences of other professional services. 

FREQ 	WTD 
00 	 No occurence 	 19,480 25,952,248 
01: 04 	 117 	143,571 

19,597 26,095,819 

Coverage; All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1361 	 Position: 	1223 	Length: 	2 

Occurerices of car maintenance and repair. 

FREQ 	WTD 
00 	 No occurence 	 19,404 25,868,755 
01: 03 	 193 	227,064 

19,597 26,095,819 

C.;v( !.-s.'n All respondents 
source. General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1362 	 Position: 	1225 
	

Length: 	2 

Occurences of other repair and cleaning services. 

FREQ 	WTD 
00 	 No occurence 	 19,542 26,034,619 
01: 02 
	

55 	61,200 

19,597 26,095,819 

Cusc'aoi; All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
VVeiqht variable: WGHT PER 

Stitistic ( aui:uiht 	I >ri dttct No. I 2M0() I 9-GPE 
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Variable Name: 	EP1370 	 Position: 	1227 
	

Length: 	2 

Occurences of waiting for puchases or services. 

FREQ WTD 
00 No occurence 19,441 25,899,474 
01: 04 156 196,344 

19597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT PER 

Note: New activity code in cycle 15 	Ic cycle 12. the niniber of ocourences for tOw new activity would nave been included in 
EP1380 

Variable Name: 	EP1380 Position 	1229 	Length: 2 

Occurences of other shopping and services 

	

FREQ 	WTD 
00 	 No occurence 	 19,503 25,992,881 
01: 02 	 94 	102,937 

19.597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHTPER 

Note: 	This variable cannot be used for comparison with the Cycle 12 data element. This variable would have included. in 
Cycle 12, duration for the new variable in Cycle 19 : activity code 370 - waiting for purchases or services. 

Length: 	2 

FREQ 	WTD 
12,456 16,976,536 
7,141 	9,119,283 

19,597 26,095,819 

Variable Name: 	EP1390 	 Position.' 	1231 

Occurences of travel to/from shopping or obtaining services. 

00 
	

No occurence 
01: 12 

Coverage: All respondents. 
Source: General Social Survey 2005. 
Format: 12 
Weight variable: WGHT PER 

Sl:itwlics (. :ili:ILI:: 	lioduet \o, I211lill5.(iPI. 

421) 



I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

(;SS IH)S 	(.cl I 
	

I I mc 	e Sur c' 
	

\ ppcnd i I) 

Variable Name: 	EPI400 	 Position: 	1233 	Length: 	2 

Occurences of washing. dressing. 

FREQ 	WTD 
00 	 No occurence 	 3,858 	4,890,466 
01: 07 	 15,739 21,205352 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI4I0 	 Position: 	1235 	Length: 	2 

Occurences of personal medical care at home. 

FREQ 	WTD 
00 	 Nooccurence 	 19,305 25,765,751 
01: 05 	 292 	330,067 

19,597 26,095,819 

Coveiage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI4I I 	 Position: 	1237 	Length: 	2 

Occurrences of private prayer, meditation and other informal spiritual activities. 

FREQ 	WTD 
00 	 No occurence 	 19,288 25,677,637 
01 05 	 309 	418,182 

19,597 26,095,819 

Covor:ige All respondents. 
Source: General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_PER 

Statistics ( :ui;id;i Product No.1 2M00 I 9-(iPE 



Length: 	2 

FREQ WTD 
19,089 25,405,913 

508 689,906 

19,597 26.095.819 
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Variable Name: 	EP1430 

Occurences of meals/snacks/coffee at home. 

00 	 No occurence 
01: 07 

Position: 	1239 Length: 	2 

FREQ 	WTD 
3,501 	4,843,274 

16,096 21,252,545 

19,597 	26,095.819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 12 
Weight vanable: WGHT_PER 

Variable Name: 	EP1431 	 Position: 	1241 

Occurences of other meals/snacks/coffee: non-socializing 

00 	 No occurence 
01: 04 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGI-IT_PER 

Variable Name: 	EP1440 

Occurences of meals at restaurant. 

00 	 No occurence 
01: 05 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable WGHT PER 

Position: 	1243 Length: 	2 

FREQ 	WTD 
16,533 22,051,386 
3,064 	4,044,432 

19,597 26,095,819 

Statistics Canada - Product  
4 2 



( \CIC V) 
	

I line 	'tII\ C' 
	

\ppendl\ I) I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
1 

Variable Name: 	EP1450 

Occure noes of night sleep/essential sleep 

00 	 No occurence 
01 07 

Coverage; All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Variable Name: 	EPI460 

Occurences of naps/lying down. 

00 	 No occurence 
01 06 

Covooqi; All respondents. 
Source: General Social Survey, 2005. 
Format; 12 
Weiqht variable WGHT PER 

Position: 	1245 	Length: 	2 

	

FREQ 	WTD 

	

45 	48,705 
19,552 26,047,114 

19,597 26,095,819 

FREQ 	WTD 
17,397 23,355,443 
2,200 	2,740,376 

19,597 26,095,819 

:.,•,](7; 	tj[ rpn n;ler;ts 
Source. General Social Survey, 2005. 
Format: 12 
Weight vanable: WGHT_PER 

Variable Name: 	EP1470 	 Position: 	1249 

Occurences of relaxing, thinking, resting, smoking. 

00 	 No occurence 
01: 15 

Statistics Canada Product No.1 2M0() I 9-(iPE 
4 29 

Position: 	1247 
	

Length: 	2 

Length: 	2 

FREQ 	WTD 
15,677 21,235,208 
3,920 	4,860,610 

19,597 26,095,819 
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Variable Name: 	EP1480 	 Position: 	1251 

Occurences of other personal care/private activities 

00 	 Nooccurence 
01: 05 

Length: 	2 

FREQ WTD 
19,232 25,626,181 

365 469,637 

19,597 26.095.819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT PER 

Variable Name: 	EP1491 

Occurences of travel to/from restaurant 

00 	 Nooccurence 
01: 08 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1492 

Occurences of travel for personal care activities. 

00 	 No occurence 
01: 13 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Fomiat: 12 
Weight variable WGHT PER 

Position: 	1253 
	

Length: 	2 

FREQ 	WTD 
16,936 22,574,938 
2,661 	3,520,881 

19,597 26,095,819 

Position: 	1255 
	

Length 	2 

FREQ WTD 
18,978 25,298,537 

619 797,282 

19,597 26,095,819 

Statistics Canada - Product No. 12M0019-(iM. 
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Variable Name: 	EPI500 

Occurences of full-time classes. 

00 	 No occurence 
01: 07 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI5I I 

Occurences of other classes (part-time). 

00 	 No occurence 
01 04 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI5I 2 

Occurences of credit courses on television. 

00 	 No occurence 
01: 01 

Coveraqe All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER  

	

FREQ 	WTD 
18,837 24,711,624 

	

760 	1,384,195 

19,597 26,095,819 

Position: 	1259 	Length: 	2 

	

FREQ 	WTD 
19,484 25,905,972 

	

113 	189,846 

19,597 26,095,819 

Position: 	1261 	Length: 	2 

	

FREQ 	WTD 
19,595 26,090,952 

	

2 	4,867 

19,597 26,095,819 

Position: 	1257 
	

Length. 	2 

Sl:ilislics (:tnida liduct No.] 2M00J 9GPE 
•1. I 



Length. 	2 

	

FREQ 	WTD 
18,603 24,405,403 

	

994 	1,690,415 

	

19,597 	26,095,819 

Length 

	

FREQ 	WTD 

	

19,178 	25,313,867 

	

419 	781,952 

19,597 26,095,819 

(i'S 21i()' 	( \cIC l) 	 1 lulL 	c S ur'cv 	 .\ppculdl\ 1) 

Variable Name: 	EP1520 	 Position: 	1263 	Length: 	2 

Occurences of special lectures (occasional outside regular work or school). 

FREQ 	WTD 
00 	 Nooccurence 	 19,545 26,021,886 
01: 03 	 52 	73,932 

19,597 26,095819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1530 	 Position: 	1265 

Occurences of homework: course, career/self-development. 

00 	 Nooccurence 
01: 06 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1540 	 Position• 	1267 

Occurences of meals/snacks/coffee at school. 

00 	 Nooccurence 
01: 04 

Coverage: All respondents. 
Source: General Social Surve, 2005 
Format: 12 
Weight variable: WGHT PER 

Statistics Canada 	Pniduut \o.2\1l)(J I 0-( IN 
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Variable Name: 	EP1550 	 Position: 	1269 	Len gth: 	2 

Occurences of breaks/waiting for class 

FREQ 	WTD 
00 	 No occurence 	 19,349 25,658,586 
01 09 	 248 	437,232 

19,597 26,095.819 

Cvnraqc All respondents. 
Source. General Social Survey, 2005. 
Format: 12 
Weight variable: WGI-IT_PER 

Variable Name: 	EP1560 	 Position: 	1271 	Length: 	2 

Occurences of leisure and special interest classes. 

FREQ WTD 
19,525 25,985,500 

72 110,318 

19,597 26,095,819 

Cvcrage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1580 	 Position: 	1273 
	

Length: 	2 

Occurences of other education related activities. 

FREQ 	WTD 
00 
	

No occurence 	 19,568 26,052,228 
01: 03 	 29 	43,590 

19,597 26,095,819 

Covctagc. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

'ta1ist Ics ( 'amid:i lroduct No.! 2M00 I 9-GPE 
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00 
	

No occurence 
01 02 
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Variable Name: 	EP1590 	 Position: 	1275 

Occurences of travel related to/from school. 

00 	 Nooccurence 
01: 14 

Coverage: All responderils.  
Source: General Social Survey, 005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI600 	 Position: 	1277 

Occurences of professional/un ion/general meetings 

00 	 No occurence 
01: 03 

•\ppellLh\ I) 

Length: 	2 

FREQ 	WTD 
18,607 24,357,077 

990 	1,738,742 

19.597 	26,095,819 

Length 	2 

FREQ WTD 
19,430 25,879,049 

167 216,770 

19,597 26.095,819 

Coverage: AU respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHTPER 

Variable Name: 	EPI61 0 

Occurences of political, civic activities 

00 	 Nooccurence 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Position. 	1279 

	

Length 	2 

	

FREQ 	WTD 
19,549 26,042,761 

	

48 	53,058 

19,597 26,095,819 

Statistics Canada ProdtlLi \o I 
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FREQ WTD 
19,491 25,975,965 

106 119,854 

19,597 26,095,819 

Length.' 	2 

FREQ 	WTD 
18,842 25,239,130 

755 	856,689 

19,597 26,095,819 
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Variable Name: 	EP1620 	 Position: 	1281 	Length: 	2 

Occurences of child, youth, family organizations. 

FREQ 	WTD 
00 	 No occurence 	 19,539 26,013,573 
01 02 	 58 	82.245 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1630 
	

Position: 	1283 	Length: 	2 

Occurences of religious meetings, organizations. 

00 	 Nooccurence 
01: 03 

(:r)vCI-agC All respondents 
Source. General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1640 	 Position: 	1285 

Occurences of religious services/prayer/Bible reading. 

00 	 No occurence 
01: 04 

(;overage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

St.itistics ('anad:i l'i'oduct No.12M0019-CiPF 
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Variable Name: 	EP1642 	 Position: 	1287 	Length: 	2 

Occurrences of meals/snacks/coffee at religious services 

FREQ 	WTD 
00 	 No occurence 	 19,570 26,066,880 
01: 02 	 27 	28,939 

19,597 	26.095.819 

Coverage: All respondert 
Source: General Souiat Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1651 	 Position: 	1289 	Length: 	2 

Occurences of fraternal and social organizations 

FREQ 	WTD 
00 	 No occurence 	 19,570 26,065,412 
01: 03 	 27 	30,407 

19.597 	26.095.819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1652 	 Position 	1291 	Length: 	2 

Occurences of support groups. 

FREQ 	WTD 
00 	 Nooccurence 	 19,565 26,066,751 
01: 03 	 32 	29,068 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT PER 

Statistics Canada - Product No. 12M00194111  
4 16 
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Variable Name: 	EP1660 	 Position: 	1293 

Occurences of volunteer organizational work 

00 	 No occurence 
01: 07 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1661 	 Position: 	1295 

Occurrences of meals/snacks/coffee at place of volunteer work. 

00 	 No occurence 
01: 03 

Croqc All resporidEints 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1671 	 Position: 	1297 

Occurences of housework and cooking assistance. 

00 	 No occurence 
01: 06 

Coveiage All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable. WGHT PER 

Length: 	2 

	

FREQ 	WTD 
19,288 25,752,472 

	

309 	343,347 

19,597 26,095,819 

Length: 	2 

	

FREQ 	WTD 
19,556 26,045,025 

	

41 	50,793 

19,597 26,095,819 

Length: 	2 

	

FREQ 	WTD 
19,433 25,931,823 

	

164 	163,995 

19,597 26,095,819 

t:iI 1"t icr. (. :II1ULLI 	Product No. I 2M00 I 9-GPE 
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Variable Name: 	EP1672 	 Position: 	1299 	Length: 	2 

Occurences of house maintenance and repair assistance. 

FREQ 	WTD 
00 	 Nooccurence 	 19,399 25,863,792 
01:05 	 198 	232,026 

19,597 26,095819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1673 	 Position: 	1301 	Length 	2 

Occurences of unpaid babysitting. 

FREQ 	WTD 
00 	 No occurence 	 19,326 25,798,884 
01: 07 	 271 	296,935 

19,597 	26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1674 	 Position: 	1303 	Length: 	2 

Occurences of transportation assistance to someone other than a household member. 

FREQ 	WTD 
00 	 No occurence 	 19,008 25,393,600 
01: 13 	 589 	702,218 

19,597 26,095,819 

Covwagc All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable WGHT PER 

St:iIiIic ( anadzi - Product No. 12M(X) I 94 
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Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1676 

Occurences of correspondence assistance. 

00 	 No occurence 
01: 02 

Coverage, All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1677 	 Position: 	1309 

Occurences of unpaid help for a business or farm. 

00 	 No occurence 
01: 04 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable. WGHT PER 

Sialislics canada Product No.1 2M001 9-GPE 
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Variable Name: 	EP1675 

Occurences of care for disabled or ill person. 

00 	 No occurence 
01: 05 

Position: 	1305 	Length: 	2 

FREQ 	WTD 
19,470 25,958,013 

127 	137,805 

19,597 26,095,819 

Position: 	1307 
	

Length: 	2 

	

FREQ 	WTD 
19,563 26,064,499 

	

34 	31,319 

19,597 26,095,819 

Length: 	2 

	

FREQ 	WTD 
19,553 26,046,213 

	

44 	49,606 

19,597 26,095,819 



Length: 	2 

FREQ 	WTD 
19,543 26,031,568 

54 	64,251 

19,597 26.095,819 

Length 	2 

FREQ WTD 
18,855 25,284,102 

742 811,717 

19,597 26,095,819 

(iS 200S (vcle I 	 I inic Le Sur\ e' 	 Appendix I) 

Variable Name: 	EP1678 

Occurences of other unpaid work/help. 

00 	 Nooccurence 
01: 13 

Position: 	1311 Length: 	2 

FREQ 	WTD 
19,233 25,708,896 

364 	386,923 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1680 	 Pos ft/on: 	1313 

Occurences of other civic, voluntary or religious activities. 

00 	 Nooccurence 
01: 04 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1691 	 Posit/on: 	1315 

Occurences of travel to/from civic or voluntary activities. 

00 	 Nooccurence 
01: 08 

Coverage: All respondents. 
Source: General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_PER 

Statistics Canada Produel No. I 2M(H) I Y-( iPE 
0 
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Variable Name: 	EP1692 	 Position: 	1317 	Length: 	2 

Occurences of travel: religious services. 

FREQ 	WTD 
00 	 No occurence 	 19,157 25,580,000 
01: 06 	 440 	515,819 

19,597 26,095,819 

Coverage; All respondents, 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Variable Name: 	EPI70I 	 Position: 	1319 	Length: 	2 

Occurences of professional sports events. 

FREQ 	WTD 
00 	 Nooccurence 	 19,543 26,016,198 
01: 02 	 54 	79,620 

19.597 26,095,819 

Coverage All r(Sl>or1defl  t s 
Source. General Social Survey. 2005. 
rormat: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1702 	 Position: 	1321 	Length: 	2 

Occurences of amateur sports events 

FREQ 	WTD 
00 	 No occurence 	 19,341 25,754,537 
01 '03 	 256 	341,281 

19,597 26,095,819 

Coveiagc. All ruslIondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Siai sI ic ('itijda Product No.1 2M0() I 9-GPE 
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Variable Name: 	EPI7I I 

Occurences of pop music concerts. 

00 	 No occurence 
01: 02 

Position: 	1323 Length: 	2 

FREQ 	WTD 
19559 26,042,674 

38 	53,145 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 20C, 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI7I 2 	 Position: 	1325 

Occurences of fairs, circuses, parades, amusement parks, ice follies. 

00 	 No occurence 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI7I 3 	 Position: 	1327 

Occurences of zoos, botanical gardens, planetarium, observatory. 

00 	 Nooccurence 
01: 03 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT PER 

Length 	2 

	

FREQ 	WTD 
19,489 25,953,117 

	

108 	142,702 

19.597 26.095,819 

Length 	2 

	

FREQ 	WTD 
19,576 26,064,527 

	

21 	31,292 

19,597 26,095,819 

t:ittic 	( :n:tda 	lTdULl 	.u. I 2I(lll I 
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Variable Name: 	EP1720 	 Position: 	1329 	Length: 	2 

Occurences of movies/films at a theatre/cinema, art films, drive-in movies. 

FREQ 	WTD 
00 	 No occurence 	 19,375 25,755,803 
01 02 	 222 	340,016 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Variable Name: 	EP1730 	 Position: 	1331 
	

Length: 	2 

Occurences of classical music concerts, opera, ballet, theatre. 

FREQ 	WTD 
00 
	

No occurence 	 19,551 26,038,457 
01: 03 	 46 	57,362 

19,597 26,095,819 

Covc aqr All respondents. 
Source. General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1741 	 Position: 	1333 
	

Length: 	2 

Occurences of museums (excluding art museums). 

FREQ 	WTD 
00 
	

No occurence 	 19,580 26,077,637 
01: 04 
	

17 	18,181 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable WGHT PER 

Stjtjslicr, ( :iri:ida 	lrodLIct No.1 2M00 I 9-GPE 
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Variable Name: 	EP1742 	 Position: 	1335 	Length: 	2 

Occurences of art galleries (art exhibition). 

FREQ 	WTD 
00 	 No occurence 	 19,580 26,076,404 
01: 02 	 17 	19,414 

19.597 26,09819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1743 	 Position. 	1337 	Length. 	2 

Occurences of heritage sites 

FREQ 	WTD 
00 	 Nooccurence 	 19,582 26,079,821 
01:01 	 15 	15,998 

19.597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1751 	 Position: 	1339 	Length: 	2 

Occurences of socializing at a private residence (no meal). 

FREQ 	WTD 
00 	 Nooccurence 	 15,773 21,352,334 
01: 06 	 3,824 	4,743,485 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable WGHT PER 

Statistics Canada - Product Nir I 2M1H) I )-( 11 1 F  
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Variable Name: 	EP1752 	 Position: 	1341 	Length: 	2 

Occurences of socializing at a private residence (with meal. excluding restaurant meals) 

FREQ 	WTD 
00 	 No occurence 	 14,954 19,925,796 
01: 05 	 4,643 	6,170,023 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1753 	 Position: 	1343 	Length: 	2 

Occurences for other socializing with friends/relatives at a non-private and non-institutional residence. 

FREQ 	WTD 
00 	 No occurence 	 18,849 25,041,059 
01 05 	 748 	1,054,760 

19,597 26,095,819 

(!iiq' 	Ail rvsporderits 
source. General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1754 	 Position: 	1345 	Length: 	2 

Occurences for socializing with friends/relatives at an institutional residence. 

FREQ 	WTD 
00 	 No occurence 	 19,290 25,743,047 
01: 04 	 307 	352,772 

19,597 26,095,819 

Cvvi 1011 	All re pondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable WGHT PER 

I 
I 
I 
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Variable Name: 	EP1760 	 Position: 	1347 	Length: 	2 

Occurences of socializing at bars, clubs (no meal). 

FREQ 	WTD 
00 	 Nooccurence 	 19,144 25,464,512 
01:03 	 453 	631,306 

19.597 	26,095819 

Coverage: All responderts 
Source: General Social Survey. 2001 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1770 	 Position.- 	1349 	Len gth 	2 

Occurences for attendance at casino, bingo or arcades 

FREQ 	WTD 
00 	 No occurence 	 19,494 25,971,309 
01: 02 	 103 	124,510 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1780 

Occurences of other social gatherings. 

00 	 No occurence 
01: 03 

Coverage: All respondents, 
Source: General Social Survey. 2005 
Format: 12 
Weight variable WGHT PER 

Position: 	1351 	Length: 	2 

FREQ WTD 
19,450 25,924,696 

147 171,122 

19,597 26,095,819 

Statistics ('anada Product No. I 2MOM IM dT. 
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Variable Name: 	EP1791 	 Position: 	1353 	Length: 	2 

Occurences of travel to/from attending sports, movies or other entertainment events. 

FREQ 	WTD 
00 	 Nooccurence 	 18,886 25,124,138 
01:07 	 711 	971,680 

19,597 26,095819 

Coverage; All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1792 	 Position: 	1355 
	

Length: 	2 

Occurences of travel to/from socializing at private residences. 

FREQ 	WTD 
00 
	

No occurence 	 16,215 21,931,656 
01 08 
	

3,382 	4,164,163 

19.597 26,095,819 

Covuiagc All r: S ondent .s 
SoUrce; General Socal Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1793 	 Position: 	1357 
	

Length: 	2 

Occurences of travel to/from other socializing. 

FREQ 	WTD 
Oil 
	

No occurence 	 18,426 24,595,895 
1,171 	1,499,924 

19,597 26,095,819 

Covetngc All respondents. 
Source: General Social Survey. 2005. 
rormat: 12 
Weight variable WGHT PER 

St:tlislies ( :inacla Product No.1 2M00 I 9-GPE 
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Variable Name: 	EPI800 	 Position: 	1359 
	

Length: 	2 

Occurences of participation in coaching sports (unpaid) 

FREQ 	WTD 
00 
	

No occurence 	 19,548 26,032,887 
01: 02 
	

49 	62,931 

19,597 26,095819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI80I 	 Position: 	1361 	Length: 	2 

Occurences of football, basketball, baseball, hockey, volleyball, soccer, field hockey. 

FREQ 	WTD 
00 	 Nooccurence 	 19,356 25,719,550 
01: 03 	 241 	376,268 

19.597 26.095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

	

Length. 	2 

	

FREQ 	WTD 
19,542 26,012,846 

	

55 	82,973 

19,597 26,095,819 

Variable Name: 	EP1802 	 Position 	1363 

Occurences of tennis, squash, racquetball, paddleball. 

00 
	

No occurence 
01: 02 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Statistics Canada - Product No.1 2M0t) I 	l 1 
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Variable Name: 	EP1803 

Occurences of golf, miniature golf. 

00 	 No occurence 
01: 02 

Coverage; All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1804 

Occurences of swimming, water-skiing. 

00 	 Nooccurence 
01: 03 

c.o.....,iqi 	All 0;:; porudents 
Source; General Social Survey, 2005, 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1805 

Occurences of skiing, ice-skating, etc. 

00 	 Nooccurence 
01: 03 

Covorii. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER  

I hue t e 	tirve 	- 

Position: 	1365 	Length. 	2 

FREQ WTD 
19438 25,892,546 

159 203,273 

19,597 26,095,819 

Position: 	1367 	Length: 	2 

FREQ WTD 
19,215 25,569,391 

382 526,428 

19,597 26,095,819 

Position: 	1369 	Length: 	2 

FREQ 	WTD 
19,484 25,940,925 

113 	154,893 

19,597 26,095,819 

S1;u1i'.,tie' ('aiu;rda 	l > roducl T"Jo. I 2r'elOO1 9-(111: 
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Variable Name: 	EP1806 	 Position: 	1371 	Length: 	2 

Occurences of bowling, pool, ping-pong, pinball 

FREQ 	WTD 
00 	 No occurence 	 19,494 25,965,788 
01:02 	 103 	130,030 

19597 26.095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1807 	 Position: 	1373 	Length: 	2 

Occurences of exercises, yoga, weightlifting. 

FREQ 	WTD 
00 	 No occurence 	 18,336 24,393,664 
01:04 	 1,261 	1,702,154 

19.597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP$808 	 Position 	1375 	Length; 	2 

Occurences of judo, boxing, wrestling, etc. 

FREQ 	WTD 
00 	 No occurence 	 19,569 26,048,443 
01: 02 	 28 	47,375 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weght viriable WGHT_PER 

Statistics (Thii:ida 	Pnd1lLi \o. I N1)() I 
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Variable Name: 	EP1809 	 Position: 	1377 	Length: 	2 

Occurences of rowing. canoeinq, kayakinq, wind surfing and sailing (competitive). 

FREQ 	WTD 
00 	 No occurence 	 19,579 26,066,878 
01: 02 	 18 	28,940 

19,597 26,095,819 

Coverage; All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Variable Name: 	EPI8I0 	 Position: 	1379 
	

Length: 	2 

Occurences of other sports. 

FREQ WTD 
19,510 25,982,542 

87 113,277 

19,597 26,095,819 

00 
	

No occurence 
01: 03 

Covutqu All respondents 
Source. General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI8I I 	 Position: 	1381 

Occurences of hunting (as a sport). 

Length: 	2 

	

FREQ 	WTD 
00 
	

No occurence 
	

19,573 26,071,233 
01 02 
	

24 	24,586 

19,597 26,095,819 

C:; vu 	All re sponderi Is. 
Source: General Social Survey, 2005. 
Format: 12 
Weighl variable: WGHT_PER 

stat st c ( .tiiada I 'induct No.1 2M00 I 9-GPE 
451 



Gss 20oS 	(. '. dc 19 	 lilift I. sc 	it \ C\ 	 AilpenCli \ I) 

Variable Name: 	EP1812 

Occurences of fishing (as a sport) 

00 	 No occurence 
01: 03 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1814 

Occurences of camping. 

00 	 No occurence 
01: 03 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT PER 

Position: 	1383 Length: 	2 

FREQ 	WTD 
19,540 26,010,954 

57 	84,865 

19,597 	26.095.819 

Length: 	2 

FREQ 	WTD 
19,556 26,041,148 

41 	54,670 

19597 26.095,819 

Pos,tion: 	1387 
	

Length. 	2 

	

FREQ 	WTD 

	

19,571 	26,069,325 

	

26 	26,494 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI8I 3 	 Position: 	1385 

Occurences of boating (motorboats and rowboats). 

00 	 Nooccurence 
01: 06 

Statistics Canada - Product \o. I 2 \1(X) I u-( if)!: 
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Variable Name: 	EPI8I 5 

Occurences of horseback riding, rodeo. etc. 

00 	 No occurence 
01 02 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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I 
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I 

Position: 	1389 	Length: 	2 

Statist ic' Canada Iroduc1 No.1 2M0() I 9-GPE 
453 

(ioerigo All respondents 
Source: General Social Survey, 2005. 
Format; 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI8I 6 	 Position: 	1391 

Occurences of other outdoor activities/excursions. 

00 	 No occurence 
01: 04 

	

FREQ 	WTD 
19,582 26,074,394 

	

15 	21,425 

19,597 26,095,819 

Length: 	2 

	

FREQ 	WTD 
19,330 25,699,046 

	

267 	396,772 

19.597 26,095,819 

FREQ 	WTD 
17,286 23,146,947 
2,311 	2,948,872 

19,597 26,095,819 

Covoraqc All respond ents 
Source. General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1821 

Occurences of walking, hiking, jogging, running. 

00 	 Nooccurence 
01: 07 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable WGHT PER 

Position: 	1393 	Length: 	2 
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Variable Name: 	EP1822 	 Position: 	1395 	Length: 	2 

Occurences of bicycling 

FREQ 	WTD 
00 	 Nooccurence 	 19,408 25,830,310 
01: 04 	 189 	265,508 

19597 26095,819 

Coverage. All resporiden0. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI83I 	 Position: 	1397 

Occurences of hobbies done mainly for pleasure. 

Length: 	2 

	

FREQ 	WTD 
00 
	

No occurence 
	 19,258 25,676,103 

01: 05 
	

339 	419,716 

19,597 26.095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1832 	 Position 	1399 

Occurences of hobbies done for sale or exchange. 

Length: 	2 

	

FREQ 	WTD 
00 
	

No occurence 
	 19,565 26,055,617 

01: 03 
	

32 	40,201 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005. 
Format: 12 
Weight variable WGHT_PER 

St:iii.tic 	 I'ioiluci No. I 2\1(tUl)-( I'l 
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Variable Name: 	EP1841 	 Position: 	1401 

Occurences of home crafts done mainly for pleasure. 

00 	 No occurence 
01: 05 

C.ovc?rage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1842 	 Position: 	1403 

Occurences of domestic home crafts done for sale or exchange. 

00 	 No occurence 
01: 03 

Cc)v(:;age. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1850 	 Position: 	1405 

Occurences of singing or playing music, drama, dance. 

00 	 Nooccurence 
01: 05 

(.overage All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

't:ititi, ( ;in:ida Iroduct No.1 2M00 I 9-GPE 
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Length: 	2 

FREQ WTD 
19,110 25,596,400 

487 499,418 

19,597 26,095,819 

Length: 	2 

	

FREQ 	WTD 
19,569 26,061,890 

	

28 	33,928 

19,597 26,095,819 

Length: 	2 

FREQ WTD 
19,342 25,751,753 

255 344,066 

19,597 26,095,819 
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Variable Name: 	EP1861 

Occurences of games and cards, puzzles. 

00 	 Nooccurence 
01: 04 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name.' 	EP1862 

Occurences of playing video games 

00 	 Nooccurence 
01: 05 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Position: 	1407 	Length: 	2 

	

FREQ 	WTD 

	

18,871 	25,269,191 

	

726 	826,627 

	

19.597 	26,095,819 

Position: 	1409 	Length: 	2 

FREQ 	WTD 
18,841 24,983,790 

756 	1,112,029 

19,597 26,095,819 

Variable Name: 	EP1863 	 Position: 	1411 	Length: 	2 

Occurences of general computer use (excluding surfing the net or playing games). 

FREQ 	WTD 
00 	 No occurence 	 19,354 25,785,757 
01: 06 	 243 	310,061 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Note.' 	This variable can not be used for comparison with the Cycle 12 data element. This variable would have included, in 
cycle 12. occurences for the new variable in cycle 19. activity code 865 - E-mail use. 

Statistics Canada - Prodiit ',. I 2MOOI 0-C iII' 
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Variable Name: 	EP1864 	 Position: 	1413 
	

Length: 	2 

Occurences of computer use - surfing the Internet as a leisure activity. 

FREQ 	WTD 
00 
	

No occurence 	 18,526 24,460,963 
01: 06 	 1,071 	1,634,856 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Note 	This variable can not be used for comparison with the Cycle 12 data element. This variable would have included, in 
cycle 12, occurences for the new variables in cycle 19: activity code 866- Chat groups and activity code 867- Other 
Internet communication. 

I 	Variable Name: 	EP1865 
	

Position: 	1415 
	

Length: 	2 

I 
	Occurences of computer - E-mail use 	

FREQ 	WTD 
00 
	

No occurence 
	

17,956 23,869.775 

I 
	

01: 05 
	

1,641 	2,226,043 

19,597 26,095,819 

Coverage. All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Note 	New activity code for cycle 19. In cycle 12, the number of occurences for this new activity would have been included in 
[P1863. 

Variable Name: 	EP1866 	 Position: 	1417 
	

Length: 	2 

Occurences of computer - Chat groups. 

FREQ 	WTD 
00 	 No occurence 	 19,350 25,734,812 
01: 03 	 247 	361,007 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Note 	New activity code for cycle 19. In cycte 12, the number of occurences for this new activity would have been included in 
[P1864. 

Slalist u.s (aiu.id.i Product No.1 2M00l9-GPE 
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Variable Name: 	EP1867 	 Position: 	1419 	Len gth 	2 

Occurences of computer - Other Internet communication. 

FREQ 	WTD 
00 	 No occurence 	 19,509 25,943,799 
01: 03 	 88 	152,020 

19,597 	26.095.819 

Coverage: All respondents 
Source: General Soccil Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Note 	New activity code for cycle 19. In cycle 12. the number of occurences for this new achvity would have been included in 
EP1864. 

Variable Name: 	EP1871 	 Position: 	1421 	Length: 	2 

OccurenCes of pleasure drives as the driver. 

FREQ 	WTD 
00 	 No occurence 	 19,346 25,834,088 
01 06 	 251 	261,730 

19,597 26,095.819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1872 	 Position: 	1423 	Length: 	2 

Occurences of pleasure drives as a passenger.  

FREQ 	WTD 
00 	 No occurence 	 19,491 25,985,503 
01:02 	 106 	110,315 

19.597 	26.095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Wrrqlit variable WGI IT PER 

"1alislics (anada Product \o. I 2Mf 101 0-(lF 
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Variable Name: 	EP1873 	 Position: 	1425 
	

Length: 	2 

Occurences of other pleasure drives. 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

	

FREQ 	WTD 
19,567 26,063,069 

	

30 	32,750 

19,597 26,095,819 

Coverage; AU respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1880 	 Position.' 	1427 

Occurences of other sports or active leisure. 

00 
	

No occurence 
01: 04 

Covwagc All respoiident. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1891 	 Position: 	1429 

Occurences of travel to/from participating in active sport/outdoor activities. 

00 
	

No occurence 
01: 08 

C.ovurago All responcterts, 
Source: General Social Survey, 2005. 
Format 12 
Weight variable: WGHT PER 

Sl:ilitics ( : Ilt:LcLt 	I'roduct No.1 2M00 I 9-GPE 
1 	() 

00 
	

No occurence 
01 03 

Length.' 	2 

	

FREQ 	WTD 
19,500 25,961,836 

	

97 	133,983 

19,597 26,095,819 

Length: 	2 

FREQ 	WTD 
18,098 	24,161,533 

1,499 	1,934,286 

19,597 26,095,819 
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Variable Name: 	EP1892 	 Position: 	1431 	Length. 	2 

Occurences of travel to/from coaching activities. 

FREQ 	WTD 
00 	 Nooccurence 	 19,539 26,018,996 
01: 03 	 58 	76,822 

19.597 	26.095,819 

Coverage: All respondents 
Source: General So:iiI Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1893 	 Position.' 	1433 	Length: 	2 

Occurences of travel to/from the sale of hobbies and crafts. 

FREQ 	WTD 
00 	 Nooccurence 	 19,542 26,018,086 
01: 05 	 55 	77,733 

19.597 	26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1894 	 Position. 	1435 	Length. 	2 

Occurences of travel to/from leisure activities. 

FREO 	WTD 
00 	 Nooccurence 	 19,028 25,329,911 
01: 06 	 569 	765,907 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable. WGHT PER 

Statistics Canada - Product \ii I \1lt(Il 0-(iPE 
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Position: 	1437 Variable Name: 	EPI900 

Occurences of listening to the radio. 

00 	 No occurence 
01: 04 

Length: 	2 

FREQ WTD 
19,226 25,723,508 

- 	 371 372,310 

19,597 26,095,819 

(i2OO5—CycIe 19 
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Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI9I I 	 Position: 	1439 	Length: 	2 

Occurences of watching scheduled T.V. programming. 

FREQ 	WTD 
00 	 No occurence 	 5,683 	7,715,701 
01 08 	 13,914 	18,380,117 

19,597 26,095,819 

Cnvc:iqv All rnii)ridertS 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name. 	EP1912 	 Position: 	1441 	Length: 	2 

Occurences of watching recorded programming/time-shifted viewing. 

FREQ 	WTD 
00 	 No occurence 	 19,434 25,887,675 
01: 04 	 163 	208,144 

19,597 26,095,819 

(.ovvIigc All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

Statistics ( : in:ida Pwduct No. 12M0019-GPE 
4(1 
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Variable Name: 	EP1913 	 Position. 	1443 

Occurences of watching rented or purchased movies 

00 	 Nooccurence 
01: 04 

Length: 	2 

FREQ 	WTD 
18,486 24,546,983 

1,111 	1,548,836 

19,597 26.095819 

Coverage.' All respondents 
Source: Gencrai Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1914 

Occurences of other T.V. viewing. 

00 	 Nooccurence 
01: 02 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1920 

Occurences of listening to CD's, tapes, records. 

00 	 Nooccurence 
01: 04 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT PER 

Position: 	1445 

Position 	1447 

Length: 	2 

FREQ 	WTD 
19,590 26,086,503 

	

7 	9,315 

19,597 26,095,819 

Length.' 	2 

FREQ 	WTD 
19,386 25,784,213 

	

211 	311,606 

19,597 26,095,819 

Statistics (.'anada - Pro.luet \o. I \1O( I 
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Variable Name: 	EP1931 

Occurences of reading books. 

00 	 Nooccurence 
01 06 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1932 	 Position: 	1451 

Occurences of reading magazines, pamphlets, bulletins, newsletters. 

00 	 No occurence 
01: 04 

Co veraye All respondents. 
Source. General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EP1940 

Occurences of reading newspapers. 

00 	 Nooccurence 
01: 04 

Covorgc. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weiqhl variable. WGHT PER 

Position: 	1449 	Length: 	2 

FREQ 	WTD 
16,632 22,382,613 
2,965 	3,713,206 

19,597 26,095,819 

Length: 	2 

FREQ 	WTD 
19,065 25,423,274 

532 	672,545 

19,597 26,095,819 

FREQ 	WTD 
16,934 22,776,980 
2,663 	3,318,838 

19,597 26,095,819 

Position: 	1453 
	

Length: 	2 

Slalistics Canada Product No. I 2M00 I 9-GPE 
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Variable Name. 	EP1950 	 Position: 	1455 	Length: 	2 

Occurences of talking, conversation with household member only(face-to-face) 

FREQ 	WTD 
00 	 No occurence 	 18,233 23,962,142 
01:06 	 1,364 	2,133,677 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Note: 	This variable can not be used for comparison with the Cycle 12 data element. This variable would have included, in 
cycle 12, occurences for the new variable in cycle 19: activity code 951 - Talking on the phone. 

Variable Name: 	EP1951 Position: 	1457 	Length: 2 

Occurences of talking on the phone. 

FREQ WTD 
00 	 Nooccurence 17,426 23,654,366 
01:05 - 2,171 2,441,452 

19.597 26,095,819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Note: 	New activity code for cycle 19. In cycle 12, the number of occurences for this new activity would have been included in 
EP1950. 

Length: 	2 

FREQ 	WTD 
19,417 25,876,797 

180 	219,021 

19,597 26,095,819 

Variable Name: 	EP1961 	 Position: 	1459 

Occurences of reading personal mail. 

00 
	

No occurence 
01: 04 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Statilic: (':in:uI:i 	l'idiici Ni.12\1)1011, 
4i4 



Variable Name: 	EP1962 	 Position: 	1461 

Occurences of writing/typing letters, sending greeting cards. 

00 	 Nooccurence 
01: 04 

Length: 	2 

FREQ WTD 
19,382 25,837,797 

215 258,021 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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I 
I 
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Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	EPI980 

Occurences of other media or communication. 

00 	 Nooccurence 
01: 02 

Covefage All respondents 
Source: General Social Survey, 2005. 
Format: 12 
vVeight variable: WGHT_PER 

Variable Name: 	EP1990 

Occurences of travel: media or communication. 

00 	 No occurence 
01 03 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable. WGHT PER  

Position: 	1465 	Length: 	2 

FREQ WTD 
19,488 25,931,515 

109 164,303 

19,597 26,095,819 

Position: 	1463 	Length: 	2 

FREQ 	WTD 
19,584 26,078,287 

13 	17.532 

19,597 26,095,819 

Statistics Canada Product No.12M00l9-GPE 
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Not asked 
Not stated 
Don't know 

0000 : 2359 
9997 
9998 
9999 

Coverage: All respondents 

FREQ WTD 
17,474 23,452,137 

1,273 1,619,094 
31 46,263 

819 978,324 

19,597 26,095,819 

(it'S 2ll 	(\CIC I 	 1 inc I. e SlIr\ C) 	 Appendix F) 

Variable Name: 	SLEEPIS 
	

Position: 	1467 
	

Length; 	4 

Start of sleep episode the first night 

Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	Start time of sleep episode of the respondent the first night if and only if the respondent declared sleeping a 4 :00 am. 
on the designated day. 

Length: 	4 

	

FREQ 	WTD 
17,474 23,452,137 

	

1,273 	1,619,094 

	

31 	46,263 

	

819 	978,324 

	

19.597 	26.095,819 

Variable Name: 	SLEEPID 	 Position: 	1471 

Sleep duration (in minutes) the first night 

0030: 1440 
9997 
	

Not asked 
9998 
	

Not stated 
9999 
	

Don't know 

Coverage: All respondents 
Source: General Social Siirv€y, 2005. 
Format: 14 
Waight variahia WGH I PER 

t:ilo',tIc. (:111:i(l: 	Pioduct No.1 	\1llt)l 0-( I P1 
('Ii 



Variable Name 	SLEEP2E 
	

Position 	1475 
	

Length: 	4 

Wakeup time the second niqht. 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Covcr aqe All respondents. 
Source: General Social Survey, 2005. 
Formal: 14 
Weight vanable WGHT PER 

tat st ICs (. :in:ido 	Product No.1 2M0() I 9-(,PE 
4r7 

	

FREQ 	WTD 
18,780 24,978,849 

	

817 	1,116,970 

	

0 	 0 

	

0 	 0 

19,597 26,095,819 

Length: 	4 

	

FREQ 	WTD 
18,780 24,978,849 

	

817 	1,116,970 

	

0 	 0 

	

0 	 0 

19,597 26,095,819 

0400 2330 
9997 
	

Not asked 
9998 
	

Not stated 
9999 
	

Don't know 

Cvercj 	All respondents 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

Note 	Time the respondent woke up the night after the designated day if and only if the respondent declared sleeping at 4:00 
am. the day following the designated day. 

Variable Name: 	SLEEP213 	 Position: 	1479 

Sleep duration (in minutes) the second night. 

0030: 1440 
9997 
	

Not asked 
9998 
	

Not stated 
9999 
	

Don't know 



( 	(l 	dc I 
	

I inc 	.c 	IF\ 	 •\1lpcnd\ I) 

Variable Name. ENJOYAC 	 Position: 	1483 Length: 4 

The most enjoyable activity specified on the designated day.  

FREQ WTD 
0011 :0990 17,780 23,843,428 
9994 Didnt enjoy any of the activities 243 313,853 
9995 Enjoy all the activities 208 229,254 
9998 Not stated 583 685,676 
9999 Don't know 783 1,023.607 

19,597 26,095.819 

Coverage: All respondents. 
Source: General Social Survey. 20fl5 
Format: 14 
Weight variable: WGHT_PER 

Variable Name: 	ENJOYDU 	 Position 	1487 	Length: 	4 

Duration of the most enjoyable activity specified 

FREQ 	WTD 
0001 : 1220 17,780 23,843.428 
9994 Didn't enjoy any of the activities 243 313,853 
9995 Enjoy all the activities 208 229,254 
9998 Not stated 583 685,676 
9999 Don't know 783 1,023,607 

19.597 	26,095,819 

Coverage: All respondents 
Source: General Sor:inl Survey 2005 
Format 14 
Weiqht variable VVGHT PER 

Statistics Canada - Product Nu. I 2MOO I O.( 
4 
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Variable Name: 	ENJOYLO 	 Position: 	1491 	Length: 	2 

Location of the most enjoyable activity specified 

FREQ 	WTD 
01 Respondent's home 10,207 13,809,012 
02 Work place 690 945,539 
03 Someone else's home 1,406 1,811394 
04 Restaurant/bar 763 1,032,108 
05 Place of worship 132 179,255 
06 Grocery store 137 171,334 
07 Other store/mall 469 612,119 
08 School 192 333,157 
09 Outdoors away from home 1,220 1,608,025 
10 Library 12 19,679 
11 Other place 1,727 2,292,482 
12 Car (driver) 445 576,711 
13 Car (passenger) 147 166,421 
14 Walk 143 162,165 
15 Bus(includes street cars or other public 

transit) 18 24,526 
16 Subway/train (includes commuter trains) 5 12,313 
17 Bicycle 21 30,816 
18 Boat/ferry 3 3.867 
19 Taxi/limousine Service 2 1,860 
20 Airplane 5 5,511 
21 Other form of transit 29 34,742 
94 Didn't enjoy any of the activities 243 313,853 
95 Enjoy all the activities 208 229,254 
98 Not stated 590 696,068 
99 Don't know 783 1,023,607 

19,597 26,095,819 

Covetaqu All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weiqhl variable WGHT PER 

I 
I 
I 
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Variable Name: 	ENJOYSOI 
	

Position: 	1493 
	

Length; 	1 

Most enjoyable activity was done alone. 

1 	 Yes 
2 	 No 
4 	 Didn't enjoy any of the activities 
5 	 Enjoy all the activities 
6 	 Not stated(personal care activity) 
8 	 Not stated 
9 	 Don't know 

Coverage: All respondents 
Source: Genfioll Social Scrvey 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	ENJOYS02 	 Position 

Most enjoyable activity was done with spouse/partner. 

1 	 Yes 
2 	 No 
4 	 Didnt enjoy any of the activities 
5 	 Enjoy all the activities 
6 	 Not stated(personal care activity) 
8 	 Not stated 
9 	 Don't know 

Coverage: All respondents 
Source: General Social Suney, 2005 
Format: Ii 
Weight varahle WGHT PER 

	

FREQ 	WTD 

	

6,167 	7,628,274 
10,637 14,806,970 

	

243 	313,853 

	

208 	229,254 

	

971 	1,398,942 

	

585 	690,046 

	

786 	1,028,479 

	

19.597 	26,095.819 

1494 
	

Length 	1 

	

FREQ 	WTD 

	

4,515 	6,888,683 

	

12,289 	15,546,561 

	

243 	313,853 

	

208 	229,254 

	

971 	1,398,942 

	

585 	690,046 

	

786 	1,028,479 

	

19.597 	26.095,819 

Statistics ('anada - Product \o. 12 MIII)! 0-6FI: 
470 
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Variable Name: 	ENJOYS03 	 Position: 	1495 	Length: 

Most enjoyable activity was done with household children under 15 years of age. 

FREQ WTD 
1 	 Yes 2,467 3,365,947 
2 	 No 14,337 19,069,297 
4 	 Didn't enjoy any of the activities 243 313,853 
5 	 Enjoy all the activities 208 229,254 
6 	 Not stated(personal care activity) 971 1,398.942 
8 	 Not stated 585 690,046 
9 	 Don't know 786 1,028,479 

19,597 26,095,819 

Cove ( aye All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name ENJOYS04 	Position: 	1496 Length: 1 

Most enjoyable activity was done with parent(s) or parent(s)-in-law who are living in the household. 

FREQ WTD 
1 Yes 299 548,717 
2 No 16,505 21,886,527 

Didn'tenjoy any of the activities 243 313,853 
5 Enjoy all the activities 208 229,254 
6 Not stated(personal care activity) 971 1,398,942 

8 
9 

Not stated 
Don't know 

585 
786 

690,046 
1,028,479 

19,597 26,095,819 

Covera,ge All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

Statistics (anada Product No.1 2M00 I 9-GPE 
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Variable Name: 	ENJOYS05 	 Position: 	1497 	Len gth 

Most enjoyable activity was done with other members (including children 15 and older) who are living in 
the household 

FREQ WTD 
1 	 Yes 572 994,730 
2 	 No 16,232 21,440,515 
4 	 Didnt enjoy any of the activities 243 313,853 
5 	 Enjoy all the activities 208 229,254 
6 	 Not stated(personal care activity) 971 1,398942 
8 	 Not stated 585 690,046 
9 	 Dont know 786 1,028,479 

19,597 	26,095.819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	ENJOYS06 	 Position: 	1498 	Length: 

Most enjoyable activity was done with children of the respondent under 15 years of age who are hying 
outside the household. 

FREQ WTD 
1 	 Yes 173 222,306 
2 	 No 16,631 22,212,939 
4 	 Didnt enjoy any of the activities 243 313,853 
5 	 Enjoy all the activities 208 229,254 
6 	 Not stated(personal care activity) 971 1,398,942 
8 	 Not stated 585 690,046 
9 	 Dont know 786 1,028,479 

19,597 26.095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: II 
Weight variable: WGHT PER 

Statistics Canada - Product No. I 2 N1(H) I 0-( ll 
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Variable Name: 	ENJOYS07 	 Position: 	1499 	Length: 

Most enjoyable activity was done with children of the respondent 15 years of age and older who are living 
outside the household. 

FREQ WTD 
1 	 Yes 299 338,793 
2 	 No 16,505 22,096,451 
4 	 Didn't enjoy any of the activities 243 313,853 
5 	 Enjoy all the activities 208 229,254 
6 	 Not stated(personal care activity) 971 1,398,942 
8 	 Not stated 585 690,046 
9 	 Don't know 786 1,028,479 

19,597 26,095,819 

is siqc. All rcspOi dents 
Source General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	ENJOYS08 	 Position: 	1500 	Length: 	1 

Most enjoyable activity was done with parent(s) or parent(s)-in-law who are living outside the household 

FREQ WTD 
1 	 Yes 344 457,457 
2 	 No 16,460 21,977,788 
4 	 Didn't enjoy any of the activities 243 313,853 
5 	 Enjoy all the activities 208 229,254 
6 	 Not stated(personal care activity) 971 1,398,942 
8 	 Not stated 585 690,046 
9 	 Don't know 786 1,028,479 

19,597 26,095,819 

Covci.go All respondents 
Source: General Social Survey, 2005. 
Format: Ii 
Weiqht voriable: WGHT PER 

. :tnal 	l'ioductNo. 12M0019-GPE 
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Variable Name: 	ENJOYS09 	 Position: 	1501 	Lenath 	1 

Most enjoyable activity was done with other family members living outside the household 

FREQ WTD 
1 	 Yes 1,154 1,412,176 
2 	 No 15,650 21,023,068 
4 	 Didn't enjoy any of the activities 243 313,853 
5 	 Enjoy all the activities 208 229,254 
6 	 Not stated(personal care activity) 971 1,398,942 
8 	 Not stated 585 690.046 
9 	 Don't know 786 1,028,479 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Social Survey 2005 
Format: Ii 
Weight variable: WGF-IT_PER 

Variable Name: 	ENJOYSIO 	 Position: 	1502 	Length: 

Most enjoyable activity was done with friends. 

FREQ WTD 
1 	 Yes 2,889 3,894,172 
2 	 No 13,915 18,541,072 
4 	 Didn't enjoy any of the activities 243 313,853 
5 	 Enjoy all the activities 208 229,254 
6 	 Not stated(personal care activity) 971 1,398,942 
8 	 Not stated 585 690,046 
9 	 Don't know 786 1,028,479 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable. WGHT PER 

Statistics Canada - Product No.1 2M0019-GPE 
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Variable Name: 	ENJOYSI I 	 Position: 	1503 	Length: 

Most enjoyable activity was done with other person(s). 

FREQ- WTD 
1 Yes 1,372 1,801,260 
2 No 15,432 20,633,985 
4 Didn't enjoy any of the activities 243 313,853 
5 Enjoy all the activities 208 229,254 
6 Not stated(personal care activity) 971 1,398,942 
8 Not stated 585 690,046 
9 Don't know 786 1,028,479 

19,597 26,095,819 

Cv:raqo All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGF-tT_PER 

Variable Name: 	CDI_Q1 10 	 Position: 	1504 	Length: 

When did your child/children wake up on diary day? (Children less than 15) 

FREQ WTD 
1 Child woke up in household 4,104 5,775,792 
2 Child did not wake up in respondent's household 

on diary day 268 357,472 
7 Not asked 15,139 19,817,977 
8 Not stated 35 58,793 
9 Don't know 51 85,785 

19,597 26,095,819 

Covcrigc Respondents who have child(ren) 14 years of age or younger in the household. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

iii hh c (anada - Product No.12 MOO I 9-GPE 
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Variable Name: 	CDI_0115 	 Position: 	1505 	Length: 	4 

When did your child/children wake up first on diary day? (Children less than 15) 

FREQ WTD 
0020 2300 3,964 5,534,088 
9997 	 Not asked 15,493 20,320,027 
9998 	 Not stated 2 3,138 
9999 	 Dont know 138 238,565 

19,597 26,095,819 

Coverage: Respondents who answered CDI 0110 1 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Variable Name: 	CDI_WAKE 

Time respondent's child woke up first on diary day. 

Position 1509 Length: 	4 

FREQ WTD 
0020 : 2300 3,964 5,534,088 
9995 Child did not wake up in respondent's 

household on diary day 268 357472 
9997 No child less than 15 years old living in the 

household 15,139 19,817977 
9998 Not stated 37 61,932 
9999 Don't know 189 324,350 

19.597 	26.095.819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the househoki 
Source: General Social Survey, 2005. derived from CDI 0110 and CDI 0115. 
Format: 14 
Weight variable WGHT PER 

Statistics Canada - PFOCILKI \ti. I 2NIO0  
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Variable Name: 	CDI_Q120 	 Position: 	1513 	Length: 

When did your child/children go to sleep last on diary day? (Children less than 15) 

FREQ WTD 
1 	 Child slept in household 4,120 5,795,666 
2 	 Child did not sleep in respondent's household on 

diary day evening 268 368,611 
7 	 Not asked 15,139 19,817,977 
8 	 Not stated 36 59,872 
9 	 Don't know 34 53,692 

19,597 26,095,819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the household. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight vanable: WGHT_PER 

Variable Name: 	CDI_Q125 	 Position: 	1514 	Length: 	4 

When did your child/children go to sleep last on diary day? (Children less than 15) 

FREQ WTD 
0000 : 2359 4,046 5,670,477 
9997 	 Not asked 15,477 20,300,152 
9998 	 Not stated 2 3,589 
9999 	 Don't know 72 121,601 

19,597 26,095,819 

Ccverage: Respondents who answered CDI_Q120 = 1 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable WGHT PIR 

"t;L1i',tic (.aii:ida - Product No.1 2M0019-GPE 
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Variable Name: 	CDI_SLEEP 	 Position: 	1518 	Length.' 	4 

Time respondent's child went to sleep last on diary day. 

FREQ WTD 
0000 : 2359 4,046 5,670,477 
9995 Child did not sleep in respondent's household 

on diary day 268 368,611 
9997 No child less than 15 years old living in the 

household 15,139 19.817,977 
9998 Not stated 38 63,461 
9999 Don't know 106 175,293 

19,597 	26.095.819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the household. 
Source: General Social Survey. 2005, derived from CDI 0120 and CDI 0125 
Format: 14 
Weight variable: WGHT_PER 

Variable Name: 	CDI_Q1 1 5Q1 25 	Position: 	1522 	Len gth. 	4 

Time (in minutes) between first child wake and last child asleep 

FREQ WTD 
0010: 1440 3,832 5,353,082 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Household child(ren) did not wake up or sleep 

in household on designated day 164 200,266 
9997 Not asked 15,139 19,817,977 
9998 Not stated 39 65,128 
9999 Don't know 237 396,457 

19.597 	26,095.819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the household. 
Source: General Social Survey. 2005. denved from CDI 0110, CDI 0115. CDI 0120 and CDI 0125. 
Format: 14 
'vVe:gh: variaOle WGHT PER 

Statistics Canada - Product No. I 2M(X) I d-( ,ll: 
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Variable Name: 	CCDSTARTOI 	Position: 	1526 	Length: 	4 

Start time of 1st child care episode. 

FREQ WTD 
0400:2235 1,623 2,115,245 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 2,649 3,899,688 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19,597 26,095,819 

COVCI.igL Respondents who have a child(ren) 14 years of age or younger in the household. 
Source: General Social Survey, 2005, derived from CDE_Q215_001. 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable is reported in terms of a 24-hour dock. 

Variable Name: CCD_ENDOI 	 Position: 	1530 Length: 4 

End time of 1st child care episode. 

FREQ WTD 
0000:2359 1,623 2,115,245 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 2,649 3,899.688 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19,597 26,095,819 

Coviage Respondents who have a child(ren) 14 years of age or younger in the household, 
Source: General Social Survey, 2005, derived from CDE 0225001. 
Format: 14 
Weight variable: WGHT PER 

Note: 	This variable is reported in terms of a 24-hour clock. 

I 
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Variable Name: 	CCD_START02 	Position: 	1534 	Length: 	4 

Start time of 2nd child care episode. 

FREQ WTD 
0030:2330 1,014 1,261,431 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 3,258 4,753,502 
9997 Not asked 15.139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 o 

19,597 	26.095.819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the household 
Source: General Social Survey, 2005. derived from CDE 0215 002 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable is reported in terms of u 24-hour cloc:k 

Variable Name: 	CCD_END02 
	

Position: 	1538 
	

Length: 	4 

End time of 2nd child care episode 

0000 : 2330 
9995 Household child(ren) absent on designated day 
9996 Respondent didn't look after their child(ren) 

in household on designated day 
9997 Not asked 
9998 Not stated 
9999 Don't know 

	

FREQ 	WTD 

	

1,014 	1,261,431 

	

186 	262,909 

	

3,258 	4,753,502 

	

15,139 	19,817,977 

	

0 	 0 

	

0 	 0 

19,597 	26,095,819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the household 
Source: General Social Survey, 2005, derived from CDE_0225 002 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable is reported in terms of a 24-hour clock 

Statistics Canada -, Product \o. I 	dl d-( 11 
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Variable Name: 	CCD_START03 	Position: 	1542 Length: 4 

Start time of 3rd child care episode. 

FREQ WTD 
0000 2330 549 656,166 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 3,723 5,358,767 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19,597 26,095,819 

Covrr Respondents who have a chlld(rer) 14 years of age or younger ri the household 
Source: General Social Survey. 2005, derived from CDE_0215_003. 
Format: 14 
Weight variable: WGHT_PER 

Note: This variable is reported in terms of a 24-hour clock. 

Variable Name: 	CCD_END03 	 Position: 	1546 Length: 4 

End time of 3rd child care episode. 

FREQ WTD 
0000 	2359 549 656,166 
9995 	 Household child(ren) absent on designated day 186 262,909 
9996 	 Respondent didn't look after their child(ren) 

in household on designated day 3.723 5,358,767 
9997 	 Not asked 15,139 19,817,977 
9998 	 Not stated 0 0 
9999 	 Don't know 0 0 

19,597 26,095,819 

Covr:r:iq: 	Respondents who hove a childtrenl 14 years of age or younger in the household 
Source: General Social Survey. 2005, derived from CDE Q225 003. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable is reported in ternis of a 24-hour clock. 

Statistics ( 'ariada Preducl No.! 2M00 1 9-GPF. 
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Variable Name: 	CCD_START04 	Position: 	1550 Length. 4 

Start time of 4th child care episode 

FREQ WTD 
0005:2245 268 334,912 
9995 	 Household child(ren) absent on designated day 186 262,909 
9996 	 Respondent didn't look after their child(ren) 

in household on designated day 4,004 5,680,021 
9997 	 Not asked 15,139 19,817,977 
9998 	 Not stated 0 0 
9999 	 Don't know 0 0 

19597 26095,819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the household 
Source: General Social Survey, 2005, derived from CDE 0215 004 
Format: 14 
Weight variable; WGHT_PER 

Note: 	This variable is reported in terms of a 2-i 

Variable Name: 	CCDEND04 	Position: 	1554 	Length: 	4 

End time of 4th child care episode. 

FREQ WTD 
0000 : 2330 268 334,912 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 4,004 5,680,021 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19,597 26,095,819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the household 
Source; General Social Survey, 2005, derived from CDE 0225 004 
Format; 14 
Weight variable: WGHTPER 

Note: 	This variable is reported_ in terms of a 24-hour clock 

t:itllie 	( :iiijd:i 	lrediiel "v.1 2r\lOtl I 
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Variable Name: 	CCD_START05 	Position. 	1558 Length: 4 

Start time of 5th child care episode. 

FREQ WTD 
0300: 2245 121 143,976 
9995 	 Household child(ren) absent on designated day 186 262,909 
9996 	 Respondent didn't look after their child(ren) 

in household on designated day 4,151 5,870,957 
9997 	 Not asked 15,139 19,817,977 
9998 	 Not stated 0 0 
9999 	 Don't know 0 0 

19,597 26,095,819 

Covooigr. 	Respondents who have a child(ren) 14 years of age or younger in the household. 
Source: General Social Survey, 2005, derived from CDE_Q215_005. 
Format: 14 
Weight variab'e: WGHT_PER 

Note: 	This variable is reported in terms of a 24-hour clock. 

Variable Name: 	CCD_END05 	 Position: 	1562 Length: 4 

End time of 5th child care eDisode. 

FREQ WTD 
0230: 2330 121 143,976 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 4,151 5.870,957 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19,597 26,095,819 

Coverage Respondents who have a child(ren) 14 years of age or younger ir the household 
Source: General Social Survey. 2005, derived from CDE 0225005. 
Format: 14 
Weight variable: WGHT_PER 

Note. This variable is reported in terms of a 24-hour clock. 

Statistics ( anada lroduct No. I 2M0() I 9-GPE 
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Variable Name: 	CCD_START06 	Position: 	1566 	Length: 	4 

Start time of 6th child care episode. 

FREQ WTD 
0000 : 2305 58 73,730 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 4,214 5,941 203 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19.597 	26,095,819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the household 
Source: General Social Survey, 2005, derived from CDE 0215006 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable is reported in terms of a 2441our dock. 

Variable Name: 	CCD_END06 	 Position: 	1570 	Len gth: 	4 

End time of 6th child care episode. 

FREQ WTD 
0005 : 2350 58 73,730 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 4,214 5,941,203 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19,597 26,095819 

Coverage: Respondents who have a child(ren) 14 years of age or younger in the household 
Source: General Social Survey, 2005, derived from ODE 0225006 
Format: 14 
Weight variable: WGHT PER 

Note' 	This variable is reported in terms of a 24-hour clock 

Sl:tlislie (tn:id:t 	l'ioduct N0.1 21{)(}l )-(iF'E 
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Variable Name: 	CCD_START07 	Position: 	1574 	Length: 	4 

Start time of 7th child care episode. 

FREQ WTD 
1430 	2330 26 31,156 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 4,246 5,983,777 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19,597 26,095,819 

(uvu1.iye Respondents who have a child(ren) 14 years of age or younger in the household. 
Source: General Social Survey, 2005, derived from CDE_Q215_007. 
Format: 14 
Weight variable: WGHT_PER 

Note 	This variable is reported in terms of a 24-hour clock. 

Variable Name: 	CCD_END07 	 Position: 	1578 	Length: 	4 

End time of 7th child care episode. 

FREQ WTD 
0010:2300 26 31,156 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 4,246 5,983,777 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19,597 26,095,819 

Cvveruqv. Respurderit:; who have a child(ren) 14 years of aqe or younger in the household. 
Source: General Social Survey, 2005, derived from CDE 0225007. 
Format: 14 
Weight variable: WGHT_PER 

Note. 	This variable is reported in terms of a 24-hour clock. 

Statistics Canada - Product No.1 2M0019-GPE 
4:s 



.11(i 	(vcici ) 	 I iiiic I sc sui\ c'. 	 \ppendi\ I) 

Variable Name: 	CCD_DLJR 	Position: 	1582 	Length: 	4 

Total time (in minutes) spent looking after all children less than 15 years of age. 

FREQ WTD 
0005:1409 1,623 2,115,245 
9995 Household child(ren) absent on designated day 186 262,909 
9996 Respondent didn't look after their child(ren) 

in household on designated day 2,649 3,899,688 
9997 Not asked 15,139 19,817,977 
9998 Not stated 0 0 
9999 Don't know 0 0 

19597 26,095,819 

Coverage: Respondents who have a child(rerr) 14 years of age or younger in the household 
Source: General Social Survey. 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	This variable provides total time in minutes) spent looking after all i:fiildrerr 	Than 15 years of age as secondary 
childcare activities as opposed to total time allocated to primary childcare activities collected in the main diary and 
reported in variable CHLDDOMS. Not all respondents with children less than 15 years of age reported secondary 
childcare time. The total childcare time should be derived by starting with the primary childcare from the main diary 
(CHLDDOMS) and then adding time from CCD_DtJR. 

Variable Name: 	TCS_Q1 10 	 Position: 	1586 	Length: 

Do you plan to slow down in the coming year? 

FREQ WTD 
I 	 Yes 4,109 5,383,572 
2 	 No 15,144 20,213,547 
8 	 Not stated 61 85,809 
9 	 Don't know 283 412,892 

19,597 	26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT PER 

StatIstics (anad:i 	!indtict \ri. 	Mllll] .( 11 
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Variable Name: 	TCS_Q120 
	

Position: 	1587 
	

Length: 	1 

Do you consider yourself a workaholic? 

FREQ WTD 
4,763 6,586,441 

14,677 19,282,448 
61 83,934 
96 142,996 

19,597 26,095,819 

L.( Vi 	i(/( 	All 1{S( )I1(lEfltS 

source: General Social Survey, 2005. 
Format: II 
Weight variable: WGHT_PER 

Variable Name: 	TCS_Q1 30 	 Position: 	1588 
	

Length: 	1 

When you need more time, do you tend to cut back on your sleep? 

	

FREQ 	WTD 
1 	 Yes 	 8,873 12,420,841 
2 	 No 	 10,587 13,500,089 
8 	 Not stated 

	
64 	87,005 

9 	 Dont know 	 73 	87,883 

19.597 26,095,819 

AU r 
:ource: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: TCS_Q140 Position: 	1589 	Length: 1 

At the end of the day, do you often feel that you have not accomplished what you had set out to do? 

FREQ WTD 
1 Yes 8,852 11,640,451 
2 No 10,584 14,218,961 
8 Not stated 62 85,311 
9 Don't know 99 151,095 

19.597 26,095,819 

( 	 riq&. 	All resondens. 
Source General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Slatistic., ('anada Product No.! 2M00i9-GPE 
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1 	 Yes 
2 	 No 
8 	 Not stated 
9 	 Dont know 



FREQ WTD 
6,807 9,413,710 

12,660 16,503,180 
68 88,315 
62 90,613 

19597 26,095,819 

( \LIC ]) 	 I IIIC t 	'III\C\ 	 \ppefldj\ I) 

Variable Name: 	TCS_Q1 50 	 Position: 	1590 	Length: 

Do you worry that you don't spend enough time with your family or friends? 

1 	 Yes 
2 	 No 
8 	 Not stated 
9 	 Don't know 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_PER 

	

FREQ 	WTD 

	

7,677 	10,496,761 

	

11,810 	15,446,494 

	

63 	84,629 

	

47 	67,934 

19,597 26,095,819 

Variable Name: 	TCS_Q160 	 Position: 	1591 	Length: 	1 

Do you feel that you're constantly under stress trying to accomplish more than you can handle? 

FREQ WTD 
1 	 Yes 6,576 8,959,080 
2 	 No 12,893 16,970993 
8 	 Not stated 65 85,519 
9 	 Don't know 63 80,226 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	TCS_Q170 

Do you feel trapped in a daily routine? 

1 	 Yes 
2 	 No 
8 	 Not stated 
9 	 Don't know 

Coverage: All respondents. 
Source: General Social Surve 005 
Format: Ii 
Weight variable: WGHT PER 

Position. 	1 592 
	

Length: 	1 

Statistics Canada - Product N. I \100l)-611E 



Position: 	1595 	Length: 	1 

FREQ WTD 
4,519 6,483,240 

14,908 19,410,195 
74 92,275 
96 110,108 

19,597 26,095,819 
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Variable Name: 	TCS_Q1 80 	 Position: 	1593 Length: 1 

Do you feel that you just don't have time for fun any more? 

FREQ WTD 
1 	 Yes 6,128 8,289,409 
2 	 No 13,281 17,571,084 
8 	 Not stated 71 90,624 
9 	 Don't know 117 144,701 

19,597 26,095,819 

Govt roqe All respondents 
Source. General Social Survey, 2005. 
rormat: Ii 
vveight variable: WGHT_PER 

Variable Name: 	TCS_01 90 	 Position: 	1594 Length: 1 

Do you often feel under stress when you don't have enough time? 

FREQ WTD 
1 	 Yes 10,001 13,789,506 
2 	 No 9,440 12,096,577 
8 	 Not stated 73 96,600 
9 	 Don'tknow 83 113,135 

19,597 26,095,819 

Coverac;e All respondents 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	TCS_Q200 

Would you like to spend more time alone? 

1 	 Yes 
2 	 No 
8 	 Not stated 
9 	 Don't know 

Coveraqe All respondents 
Source. General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Sl:tlislics (':in:ida Ptoduct No, I 2M0019-GPE 
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Variable Name: 	TIMECR 

Time crunch variable.  

00 Zero Yes codes 
01 One Yes code 
02 Two Yes codes 
03 Three Yes codes 
04 Four Yes codes 
05 Five Yes codes 
06 Six Yes codes 
07 Seven Yes codes 
08 Eight Yes codes 
09 Nine Yes codes 
10 Ten Yes codes 
98 Not stated 

Position: 	1596 	Length: 	2 

FREQ WTD 
2,553 3,099,177 
2,827 3,566,531 
2,858 3,774,332 
2,447 3,371,148 
2,214 3,058,894 
1,856 2,587,195 
1,680 2,295,362 
1,408 1,916,062 
1,052 1,433,703 

507 714,371 
137 197,926 
58 81,119 

19.597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005, denved from TCS_01 10 to TCS_Q200 
Format: 12 
Weight variable: WGHT_PER 

Note: 	This variable measures the number of 'Yes" codes reported in the questions TCS_01 10 to TCS 0200 

Variable Name: 	TIMENS 	 Posit ion: 	1598 	Length; 	2 

Number of NOT STATED answers for questions TCS_Q1 10 to TCS_Q200. 

FREQ 	WTD 
00 Zero Not stated codes 19,510 25,984,906 
01 One Notstated code 16 20,215 
02 Two Not stated codes 2 1,504 
03 Three Not stated codes 0 0 
04 Four Not stated codes 4 3,066 
05 Five Not stated codes 3 2,407 
06 Six Not stated codes 1 143 
07 Seven Not stated codes 0 0 
08 Eight Not stated codes 2 1,674 
09 Nine Not stated codes 1 784 
10 Ten Not stated codes 58 81,119 

19.597 26,095.819 

Coverage: All respondents 
Source: General Social Survey. 2005, derived from TCS 0110 to TCS 0200. 
Format: 12 
Weight variable: WGHT PER 

Note 	This variable measures the number of 'Not Stated' codes reported in the questions TCS 0110 to TCS 0200. 
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Variable Name: 	UWA_QI 10 	 Position: 	1600 	Length: 	6 

Last week, how many hours did you spend looking after: one or more of the children in your household, 
without pay? 

FREQ WTD 
000000 : 000168 4,959 7,262,627 
999.97 	 Not asked 14,437 18,512,146 
999.98 	 Not stated 25 41,394 
99999 	 Don't know 176 279,652 

19,597 26,095,819 

Covotaclu Respondents who have child(ren) 14 years or younger in the household. 
Source: General Social Survey, 2005. 
Format: F6.2 
Weight vanable: WGHT_PER 

Nutc 	Include all the members less than 15 years of age in the household. 

Variable Name. 	UWA_Q120 	 Position: 	1606 	Length: 	6 

Last week. how many hours did you spend looking after: one or more children outside of your household, 
without pay? 

	

FREQ 	WTD 
000000 000168 	 19,442 25,883,988 
99998 	 Not stated 	 76 	97,836 
99999 	 Don'tknow 	 79 	113,995 

19,597 26,095,819 

G'eace All respondents. 
Source: General Social Survey, 2005. 
Format: F6.2 
Weight variable: WGHT_PER 

Variable Name: 	UWA_QI 30 	 Position: 	1612 	Length: 	5 

Last week, how many hours did you spend doing: unpaid housework, yard work or home maintenance for 
your household? 

	

FREQ 	WTD 
00000 : 00095 	 18,892 25,257,820 
99.98 	 Not stated 	 81 	104,764 
99.99 	 Don't know 	 624 	733,235 

19,597 26,095,819 

Covniqe All respondents. 
Source: General Social Survey, 2005. 
rormat: F5.2 
Weight variable: WGHT PER 
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00000 : 00095 

	

99.98 	 Not stated 

	

99.99 	 Don't know 

FREQ WTD 
19,459 25,917,395 

76 98,005 
62 80,419 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005. 
Format: F5.2 
Weight variable: WGHT_PER 

2O() 	(, dc I') 	 I inic 	c Sul c' 	 Appcndl\ 1) 

Variable Name: 	UWA_Q140 	 Position: 	1617 	Length: 	5 

Last week, how many hours did you spend doing unpaid housework. yard work or home maintenance for 
persons who live outside your household 7  

Variable Name: 	UWA_QI 50 	 Position: 	1622 	Length: 	5 

Last week, how many hours did you spend providing: unpaid care or assistance to one or more seniors 
who live in your household? 

FREQ WTD 
00000:00095 1,953 3,107,076 
99.97 Notasked 17,578 22,891,060 
99.98 Not stated 9 9,819 
99.99 Don't know 57 87,864 

19.597 26,095,819 

Coverage: Person who is 65 years or older and residing in the household other than the respondent 
Source: General Social Survey. 2005. 
Format: F5.2 
Weight variable: WGHT_PER 

Variable Name: 	UWAQI 60 	 Position: 	1627 	Length: 	5 

Last week, how many hours did you spend: providing unpaid care or assistance to one or more seniors 
who live outside your household? 

00000:00095 	 19,434 25,891,021 
99.98 	 Not stated 	 80 104,151 
99.99 	 Don't know 	 83 100,646 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: F5.2 
Weight variable: WGHT_PER 

Stjtistic, ( :iii:idu 	l'rluct ,o. I 2\1O() l)( P1. 
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Length: 	1 

FREQ WTD 
1,761 2,293,134 
2,603 3,395,314 
2,042 2,725,047 

561 745,490 
12,543 16,834,379 

1 2,037 
86 100,417 

19,597 26,095,819 
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Variable Name: 	VCG_Q300 	 Position: 	1632 	Length: 

In the past 12 months, did you do unpaid volunteer work for any organization? 

FREQ WTD 
1 	 Yes 7,054 9,261,440 
2 	 No 12,426 16,687,181 
8 	 Not stated 82 105,734 
9 	 Don't know 35 41,464 

19,597 26,095,819 

Covi H)qL All resporidenls 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	VCG_Q310 	 Position: 	1633 

On average, about how many hours per month did you volunteer? 

1 	 Over 15 hours per month 
2 	 5 to 15 hours per month 
3 	 1 to 4 hours per month 
4 	 Less than 1 hour per month 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage Respondents who answered VCG Q3QQ  1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 
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FREQ WTD 
3,474 4,866,612 
6,733 8,998,319 
6,225 8,426,538 
2,350 2,883,982 

686 765,293 
89 111,174 
40 43,900 

19,597 26,095,819 

(i 	iIII 	( 	Ic 	) 	 Iii:i 	c 	 .\ppcnJI\ I) 

Variable Name: 	VCG0340 	Position: 	1634 	Length: 	1 

In the past 12 months. did you donate money or goods to any organization or charity 7  Do not include 
membership fees or dues. 

1 	 Yes 
2 	 No 
8 	 Not stated 
9 	 Don't know 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: II 
Weight variable: WGHT_PER 

	

FREQ 	WTD 

	

15,028 	19,798,259 

	

4,411 	6,102,741 

	

90 	114,518 

	

68 	80,301 

19,597 26,095,819 

Variable Name: 	HAL_QI 10 

In general, would you say your health is; 

1 	 . .excellent? 
2 	 ...very good? 
3 	 .. .good? 
4 	 .fair? 
5 	 .poor? 
8 	 Not stated 
9 	 Don't know 

Coverage: All respondents 

Position 	1635 
	

Length 	1 

Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_PER 

Note: 	A low response rate can affect how representative the data are of the population of interesh Detailed analysis of the 
cycle 19 data was conducted to determine limitations of the data, including comparisons with previous GSS cycles and 
other comparable data sources and a low response effect was not found. However, the distribution of responses to the 
general health question (HAL_QuO) differed somewhat from the distribution of responses to the same question on the 
Canadian Community Health Survey (CCHS 3.1) and to previous cycles of the GSS. The difference may be attributable 
to context effects. In Cycle 19 the questions were asked after a series of questions on stress and unpaid work activities. 
whereas the CCHS asked the question at the beginning of the questionnaire. In Cycle 18 the health question was in the 
section on demographic characteristics. Compared to the CCHS, Cycle 19 respondents were less likely (6.6 percentage 
points lower) to report excellent or very good health and more likely to report good health (3.6 percentage points higher) 
or fair to poor health (3 percentage points higher). The difference was most pronounced for women between 25 and 44 
years of age 

Statistics Canada - Product \(l I 	)(i] o)_( p 
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Variable Name: 	HAL_Q120 	 Position: 	1636 	Length: 	1 

Do you have any difficulty hearing, seeing, communicating, walking, climbing stairs, bending, learning or 
doing any similar activities? 

FREQ 	WTD 
Yes, sometimes 
	 2,304 	2,920,359 

01 
	

Yes, often 
	 2,906 	3.377,727 

No 
	 14,279 19,661,438 

Not stated 
	

93 	115,055 
Don't know 
	 15 	21,239 

19,597 26,095,819 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	HAL_Q150 	 Position: 	1637 	Length: 

Does a physical condition or mental condition or health problem reduce the amount or the kind of activity 
you can do: at home? 

FREQ WTD 
2,082 2,589,908 
2,129 2,412,780 

15,270 20,943,586 
95 118,218 
21 31,326 

19,597 26,095,819 

v(! ,)ç'E. 	All resp(j r 1 dents. 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT PER 
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2 
	

Yes, often 
3 
	

No 
8 
	

Not stated 
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Don't know 
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Variable Name: 	HAL_Q160 	 Position: 	1638 	Length: 

Does a physical condition or mental condition or health problem reduce the amount or the kind of activity 
you can do: ... at work or at school 7  

	

FREQ 	WTD 
Yes, sometimes 	 1,383 	1,757,482 

2 
	

Yes, often 	 1,332 	1,486,628 
3 
	

No 	 16,268 	22,104,569 
8 
	

Not stated 	 146 	191,448 
9 	 Don't know 	 468 	555,692 

	

19,597 	26.095.819 

Coverage All respondenle 
Source: General Social Survey. 2005, 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	HAL_Q170 	 Position: 	1639 	Length: 

Does a physical condition or mental condition or health problem reduce the amount or the kind of activity 
you can do: ... in other activities, for example, transportation or leisure? 

	

FREQ 	WTD 
1 
	

Yes, sometimes 	 1,961 	2,424,721 
2 
	

Yes, often 	 1,854 	2,143,771 
3 
	

No 	 15,647 	21,357,095 
8 
	

Not stated 
	

96 	119,984 
9 
	

Don't know 	 39 	50,248 

	

19,597 	26,095,819 

Cove, -agc All rispOflduiii 
Source: General Social Survey. 2005. 
Format: Ii 
A'eiqht variable WGHT PER 

Statistics ('anaila 	Product No.1 2Mli() I 
490 



I 	( 	2005 - Cycle 19 
	

Time Use Survey 	 xl) 

Variable Name: 	ACTLIMIT 	 Position: 	1640 	Length: 	1 

Respondent is limited in the amount or kind of activity he/she can do at home, at work, at school or in 
other activities because of a physical condition or mental condition or health problem. 

FREQ 	WTD 
1 	 Yes 	 2,705 	3,142,011 
2 	 No 	 16,469 22,443,138 
8 	 Not stated 	 124 	156,163 
9 	 Don't know 	 299 	354,508 

19,597 26,095,819 

Cviqe. All respondents. 
Source: General Social Survey, 2005, derived from HAL Q150, HAL 0160 and HAL_0170. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	HAL_Q21 0 	 Position: 	1641 	Length: 	1 

Do you regularly have trouble going to sleep or staying asleep? 

FREQ WTD 
1 	 Yes 6,169 7,770,864 
2 	 No 13,304 18,171,010 
8 	 Not stated 95 120,556 
9 	 Don't know 29 33,389 

19,597 26,095,819 

Cuvu,qu All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

lii isti' ( tt;idi 	litduct No.1 21v100 I 9-GPE 
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Variable Name: 	MSS_Q1 10 	 Position: 	1642 	Length: 

Thinking about the amount of stress in your life, would you say that most days are 

FREQ WTD 
1 	 .. .not at all stressful? 2,927 3,660,360 
2 	 ...not very stressful? 5,067 6,583,260 
3 	 ...a bit stressful? 7,551 10,323,905 
4 	 ...quite a bit stressful? 3,295 4,545,505 
5 	 ..extremely stressful? 550 705,185 
8 	 Not stated 100 127,220 
9 	 Don't know 107 150,383 

19597 26.095819 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MSS_0115 	 Position: 	1643 Length: 1 

Are they stressful because you feel you do not have enough time? 

FREQ WTD 
1 	 Yes 5,875 8,093,231 
2 	 No 5,466 7,405,954 
7 	 Not asked 8,201 10,521,223 
8 	 Not stated 3 4,396 
9 	 Don't know 52 71,014 

19,597 26,095,819 

Coverage: Respondents who answered MSS 0110 - 3.4 5 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable' WGHT_PER 

Statistics Canada - Product \o. l\1()()l QJJIIE 
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Variable Name: MSS_Q1 30 	Position: 	1644 Length: 2 

What is your main source of stress 2  

FREQ WTD 
01 Work 4,490 6,312,688 
02 Financial concerns 1,576 2,061,371 
03 Family 1,805 2,308,140 
04 School work 702 1,201,438 
05 Other 1,700 2,302,348 
06 Not enough time 398 557,924 
07 Health 496 549,228 
97 Not asked 8,201 10,521,223 
98 Not stated 19 21,834 
99 Don't know 210 259,625 

19,597 26,095,819 

Coveroqe Respondents who answered MSS_Q110 = 3,4,5. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Note: 	New categories (06-07) created from MSS_Q 131. 

Variable Name: 	MSS_Q140 	Position: 	1646 	Length: 	1 

Do you think this is your main source of stress because you feel you do not have enough time? 

FREQ WTD 
1 	 Yes 5,256 7,393,014 
2 	 No 5,943 7,904,989 
7 	 Not asked 8,201 10,521,223 
8 	 Not stated 8 8,263 
9 	 Don't know 189 268,329 

19,597 26,095,819 

Covuroge Respondents who answered MSS_Q110 = 3,4,5. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

SLit i'1 ie. ( ,LnIdJ 	Product No. I 2M0() I 9-(I 3 E 
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Variable Name: 	HS_Q1 10 

Presently, would you describe yourself as: 

1 	 very happy? 
2 	 ..somewhat happy? 
3 	 somewhat unhappy? 
4 	 very unhappy? 
5 	 .no opinion 
8 	 Not stated 
9 	 Don't know 

Position: 	1647 	Length: 	1 

FREQ WTD 
8,325 11,117,258 
9,896 13,381,024 

877 1,024,922 
181 185,863 

99 120,175 
110 139,052 
109 127,525 

19,597 26,095819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: Ii 
Weight vanable: WGHT_PER 

Variable Name: 	LS_Q1 10 	 Position: 	1648 	Length: 	2 

Please rate your feelings about them, using a scale of 1 to 10 where 1 means "Very dissatisfied" and 10 
means "Very satisfied". What about: your health? 

FREQ WTD 
01 Very dissatisfied 337 360,374 
02 171 205,406 
03 271 295,083 
04 431 535,346 
05 1,562 1,968,966 
06 1,468 1,923,391 
07 3,266 4,512,261 
08 5,696 7,695,009 
09 2,956 4,085,672 
10 Very satisfied 3,179 4,202,332 
11 Noopinion 41 41,216 
98 Not stated 126 160,054 
99 Don't know 93 110,709 

19,597 	26.095,819 

Cu.'Eraoc All respondents. 
Source: General Social Survey, 2005 
Format 12 
Aeiq5i viiritk' AGHT PER 
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Variable Name: 	LS_0120 	 Position: 	1650 	Length: 	2 

Please rate your feelings about them, using a scale of ito 10 where 1 means "Very dissatisfied" and 10 
means "Very satisfied". What about: your job or main activity? 

FREQ WTD 
01 Very dissatisfied 319 376,496 
02 218 265,532 
03 336 410,386 
04 500 681,801 
05 1,690 2,187,471 
06 1,673 2,387,917 
07 3,194 4,530,345 
08 5,291 7,110,337 
09 2,528 3,366,485 
10 Very satisfied 3,052 3,829.306 
11 No opinion 446 528,906 
98 Not stated 134 176,276 
99 Don't know 216 244,562 

19,597 26,095,819 

Covc,'agc: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name. 	LS_0130 	 Position: 	1652 	Length: 	2 

Please rate your feelings about them, using a scale of ito 10 where 1 means "Very dissatisfied" and 10 
means "Very satisfied". What about: the way you spend your other time? 

FREQ WTD 
01 Very dissatisfied 224 272,152 
02 258 325,258 
03 406 537,896 
04 726 961,502 
05 2,237 3,011,251 
06 2,030 2,853,492 
07 3,436 4,709,074 
08 4,859 6,407,502 
09 2,242 2,950,450 
10 Very satisfied 2,641 3,408,966 
11 Noopinion 184 231,488 
98 Not stated 130 173,748 
99 Don't know 224 253,038 

19,597 26,095,819 

Covnraqn All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 
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Variable Name: 	LS_Q140 	 Position: 	1654 	Length: 	2 

Please rate your feelings about them, using a scale of 1 to 10 where 1 means "Very dissatisfied" and 10 
means "Very satisfied". What about: your finances 7  

FREQ WTD 
01 Very dissatisfied 787 930,253 
02 595 727,212 
03 734 970,605 
04 1,028 1,342,476 
05 2,789 3,742,483 
06 2,314 3,218,743 
07 3,497 4,786,587 
08 3,967 5,359,794 
09 1,611 2,124,119 
10 Very satisfied 1,774 2,261,695 
11 Noopinion 131 171,665 
98 Not stated 185 231,924 
99 Don't know 185 228,264 

19,597 	26,095,819 

Coverage: All respondents 
Source: General Social Suey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	LS_Q21 0 	 Position: 	1656 	Length: 	2 

Using the same scale, how do you feel about your life as a whole right now? 

FREQ WTD 
01 Very dissatisfied 150 158,106 
02 90 103,126 
03 208 240,227 
04 330 393,252 
05 1,269 1,586,188 
06 1,514 2,047,164 
07 3,601 5,011,327 
08 6,001 8,092,832 
09 3,256 4,397,961 
10 Very satisfied 2,767 3,575,982 
11 Noopinion 81 88,683 
98 Notstated 135 179,913 
99 Don't know 195 221,057 

19.597 	26.095.819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: 12 
Weight vanable WGHT PER 
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Variable Name: 	LS_031 0 	 Position: 	1658 	Length: 	1 

How would you describe your sense of belonging to your local community? Would you say it is: 

FREQ WTD 
1 	 . ..very strong? 3.670 4,622,078 
2 	 ..somewhat strong? 9,267 12,381,673 
3 	 ..somewhat weak? 4,428 6,103,314 
4 	 .. very weak? 1,666 2,227,956 
5 	 no opinion 301 395,070 
8 	 Not stated 123 166,075 
9 	 Don't know 142 199,652 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: II 
Weight variable: WGHT_PER 

Variable Name: 	LS_0320 	 Position: 	1659 	Length: 

What about (your sense of belonging) to your province? 

FREQ WTD 
1 Very strong 5,673 7,013,647 
2 Somewhatstrong 8,740 11,809,173 
3 Somewhat weak 3,269 4,651,240 
4 Veryweak 1,169 1,586,192 
5 No opinion 429 594,222 
8 Not stated 132 177,934 
9 Don't know 185 263,412 

19,597 26,095,819 

Coverage. All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

Statistics ( anada Product No. I 2M00 I 9-GPE 
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Variable Name: 	LS_Q330 	 Position: 	1660 	Length: 

What about (your sense of belonging) to Canada? 

FREQ 	WTD 
1 	 Very strong 9360 11,758501 
2 	 Somewhat strong 6,571 9,042,362 
3 	 Somewhat weak 2,110 3,071,382 
4 	 Veryweak 1,001 1,456,150 
5 	 No opinion 257 352,807 
8 	 Not stated 133 180,328 
9 	 Don't know 165 234,289 

19597 26,095,819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MAR_Q100 	 Position: 	1661 Length: 2 	I 
Last week, was your main activity working at a paid job or business, looking for paid work, going to 
school, caring for children, household work, retired or something else? 

FREQ WTD 
01 Working at a paid job or business 9,924 13,838,413 
02 Vacation (from paid work) 506 662,572 
03 Looking for paid work 444 615,704 
04 Going to school 1,403 2,466,633 
05 Caring for children 1,063 1,307,481 
06 Household work 1,455 1,761,349 
07 Retired 3,703 4,149,167 
08 Maternity/paternity leave 77 104,617 
09 Long term illness 477 491,444 
10 Other 196 231,195 
11 Volunteering 197 252,473 
98 Not stated 127 174,160 
99 Dont know 25 40,609 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Note: New category (11) created from MARO 101 
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Variable Name: 	ACT7DAYS 	 Position: 	1663 Length: 1 

Main activity of the respondent in the last 7 days. 

FREQ WTD 
1 Wc>rking at a paid job or business(includes 

vacation from paid work) 10,430 14,500,985 
2 Looking for paid work 444 615,704 
3 Going to school 1,403 2,466,633 
4 Household work /caring for child 2,518 3,068,830 
5 Retired 3,703 4,149,167 
6 Other (includes Maternity/paternity leave, 

long-term illness and volunteering) 947 1,079,730 
8 Not stated 127 174,160 
9 Don't know 25 40,609 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005, derived variable from question MAR_Q100. 
Format: II 
Weight variable: WGHT_PER 

Variable Name: 	EDUSTAT 	 Position: 	1664 Length: 1 

Full-time or part-time education status for the respondent. 

FREQ WTD 
1 Studying full-time 1,252 2,215,605 
2 Studying part-time 97 162,837 
7 Not asked 18,195 23,632,241 
8 Not stated 51 83,232 
9 Don't know 2 1,903 

I 
I 
I 
I 

Coverage Respondents who answered MAR 0100 04. 
Source: General Social Survey, 2005, derived from MAR_0120. 
Format: Ii 
Weight variable: WGHT PER 

19,597 26,095,819 
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Variable Name: 	NAICS2002_RET_C16 Position: 	1665 	Length: 	2 

North American Industrial Classification System of the respondent - Before retirement - 16 categories 

FREQ WTD 
01 Agriculture 129 107,900 
02 Forestry, fishing, mining, oil and gas 110 110,631 
03 Utilities 69 91,582 
04 Construction 208 224,969 
05 Manufacturing 518 699,030 
06 Trade 592 648,223 
07 Transportation and warehousing 238 267,722 
08 Finance, insurance, real estate and leasing 230 286,052 
09 Professional, scientific and technical services 137 166,289 
10 Management, administrative and other support 99 94,678 
11 Educational services 488 559,019 
12 Health care and social assistance 532 528,596 
13 Information, culture and recreation 199 222,122 
14 Accomodation and food services 178 173,457 
15 Otherservices 163 175,796 
16 Public administration 421 481,430 
97 Not asked 15,028 20,952,286 
98 Not stated 195 242,248 
99 Dont know 63 63,787 

19,597 26.095.819 

Coverage: Respondents who answered MAR_Q100 = 07 or MAR_0127 = 1 
Source: General Social Survey. 2005, derived from MAR_Q129. MAR 0130 MAR_0131 and MAR 0132 
Format: 12 
Weight variable: WGHT_PER 

Note: 	Statistics Canada. 2002 North American Industrial Classification System (NAICS). 

Statistics Canada - Product No. I 2N10() I 0-(  I lE 
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Variable Name: SOC9I_RET_C1O 	Position: 	1667 2 Length: 

I Standard Occupational Classification (1991)01 the respondent- Before retirement- 10 categories. 

FREQ WTD 
01 Management occupations 474 600,140 
02 Business, finance and administrative I occupations 952 1,092,657 
03 Natural and applied sciences 191 227.715 

I 04 
05 

Health occupations 
Occupations in social science, education 

284 
399 

280,013 
447,581 

06 Artistic/culture/recreation/sport 69 70,647 
07 Sales and services occupations 948 977,743 
08 Trades, transport and equipment 543 642,422 I 09 Occupations unique to primary industry 198 170,659 
10 Occupations unique to processing and 

I 97 
manufacturing 
Not asked 

266 
15,028 

348,288 
20,952,286 

98 Not stated 182 221,879 
99 Don't know 63 63,787 

19,597 26,095,819 

Covo,,iqc 

Note. 

Respondents who answered MAR 0100 	07 or MAR 0127 	1, 

Source: 

General Social Survey, 2005, derived from MAR_Q129, MAR_0130, MAR_Q131, MAR_Q132. 
Format: 12 
Weight variable: WGHT_PER 
Statistics Canada, 1991 Standard Occupational Classification manual. 

Variable Name: 	MAR_0133 	 Position: 	1669 Length: 1 

Did you have a job or were you self-employed at any time last week? 

FREQ WTD 
iYes 1,375 2,047,608 
2 No 7,661 9,369,261 
7 Not asked 10,426 14,497,163 
8 Not stated 123 167,391 
9 Don't know 12 14,396 

19,597 26,095,819 

Coverage 
Respondents who answered MAR_Q100 = 03-11, 98, 99. 
Source: General Social Survey, 2005. 
Format: Ii 
Wev.114 vanahie WGHT PER 

I 
I 
I 

Statistics Canada - Product No. I 2M00l9-GPE 
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Variable Name: 	WKLTWE 	 Position: 	1670 	Length: 

Respondent worked at a job or business last week 

FREQ WTD 
1 	 Yes 11,801 16,544,771 
2 	 No 7,661 9,369,261 
8 	 Not stated 123 167,391 
9 	 Don't know 12 14,396 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005, derived from MAR 0100 and MAR01 33 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MAR_0134 	 Position: 	1671 Length: 1 

In the last four weeks, did you look for a job? 

FREQ WTD 
1 	 Yes 851 1,184,181 
2 	 No 6,817 8,194,771 
7 	 Notasked 11,801 16,544,771 
8 	 Not stated 121 163,772 
9 	 Don't know 7 8,323 

19,597 26,095,819 

Coverage: Respondents who answered MAR 0133 = 2.8.9 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: MAR_Q135 Position: 	1672 	Length: 1 

Did you have a job or were you self-employed at any time during the past 12 months? 

FREQ WTD 
I Yes 1,505 2,118,066 
2 No 6,158 7,256,159 
7 Notasked 11,801 16,544,771 
8 Not stated 121 162,867 
9 Don't know 12 13,956 

19.597 	26,095.819 

Coverage: Respondents who answered MAR_01 .3 = 2 80 
Source: General Social Survey, 2005. 
Format: Ii 
\'eiqht variabk '0'GHT P[R 

Statistics Canada - Product \o. I 2N10() 0-( PI 
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Variable Name: 	MARQI 36 	Position: 	1673 	Length: 

Have you ever worked at a job or business? 

FREQ WTD 
1 Yes 2,005 2,392,336 
2 No 762 1,099,842 
7 Not asked 16,688 22,414,366 
8 Not stated 122 163,136 
9 Don't know 20 26,139 

19,597 26,095,819 

C.'aq Respondents who answered MAR_Q135 = 2,8,9 and MAR_Q100 = 01-06, 08-11, 98,99. 
Source: General Social Survey, 2005. 
rormat: Ii 
Weight variable: WGHT_PER 

Variable Name: 	AGE_LSTPDWKC 	Position: 	1674 	Length.' 	4 

Age of respondent when last did paid work 

FREQ WTD 
0015:0064 4,393 5,015,462 
65 65yearsand more 	 601 690,568 
99.5 Never worked 	 762 1,099,842 
99.7 Notasked 	 13,448 18,852,111 
99.8 Not stated 	 53 63,101 
99.9 Don't know 	 340 374,735 

19,597 26,095,819 

(:ovt'raqr Respondents who ansered MAR 0100 	03.04.0506,0809 10.11.98,99 and MAR 0133 = 2.8.9 and MAR 0135 = 
2,8.9 and MAR_0136 = 1) or(MAR_Q100 = 03,04,05,06,07,08,09,10,11,98,99 and MAR_0133 = 2,8,9 and 
MAR_0135 = 2.8.9). 
Source: General Social Survey. 2005, derived from MAR_Q136, MAR_0 137 and BDR 0110. 
Format: F4.1 
WeiqhF variable WGHT PER 

tatisttcs ( 'aia,hi Pi'oduct No. I 2M0019-GPE 
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Variable Name: 	WKWE 	 Position: 	1678 	Length: 	2 

Number of weeks during the past 12 months the respondent was employed 

1iø 	Thu 
01: 52 13,139 18,420,461 
97 Not asked 6,291 7,432,981 
98 Not stated 33 47,198 
99 Don't know 134 195,177 

19.597 26,095,819 

Coverage: Respondents who answered (MAR_0135 = 1 or MAR_Q100 = 0102 or MAR 0133 	1). 
Source: General Social Survey, 2005, derived from MAR_0170 
Format: 12 
Weight variable: WGHT_PER 

Note: Includes vacation, illness, strikes, lockouts and maternity/paternity Ionve 

Variable Name: 	MAR_Q171 	 Position: 	1680 	Length: 	3 

How many days of paid vacation did you take during the past 12 months 7  

FREQ WTD 
000:180 11,567 16,208,507 
997 Notasked 7,796 9,551,048 
998 Not stated 67 101,307 
999 Don't know 167 234,957 

19,597 26,095,819 

Coverage: Respondents who answered MAR 0135 = 2.8,9 
Source: General Social Survey. 2005 
Format: 13 
Weight variable: WGHT_PER 

Variable Name: 

Were you mainly? 

1 
2 
3 
7 
8 
9 

MAR_Q172 	 Position: 	1683 

• . .a paid worker? 
• .self-employed? 
...an unpaid family worker? 
Not asked 
Not stated 
Don't know 

Length: 	1 

	

FREQ 	WTD 

	

9,601 	13,469,761 

	

2,035 	2,842,682 

	

76 	105,880 

	

7,796 	9,551 048 

	

72 	106,977 

	

17 	19,471 

19.597 26.095.819 

Coverage: Respondents who answered MAR_0135 = 28.0 
Source: General Social Survey. 2005 
Format: Ii 
Weiqht variahie WGHT PER 

Stati,ttc (:ind 	l'iidiict \&.l\1tI0_,lfl: 
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Variable Name: MAR_0172B 

Is this an incorporated business 2  

1 Yes 
2 No 
7 Not asked 
8 Not stated 
9 Don't know 

COVCI3Qe Respondents who answered MAR01 72 = 2. 
Source: General Social Survey, 2005. 
I ormat: Ii 
Weight variable: WGHT_PER 

Variable Name: MAR_0173 

Did you have any paid employees 7  

1 Yes 
2 No 
7 Not asked 
8 Not stated 
9 Don't know 

Coverogo Respondents who answered MAR_0172 = 2. 
Source: General Social Survey, 2005. 
Eorm2t: Ii 
Vv' lilt Vl1l 1 e A/,H  T PER 

Statistics (anada - Product No. 12M0019-GPE 
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FREQ 	WTD 

	

797 	1,179,553 

	

1,217 	1,621,425 
17,562 23,253,137 

	

6 	8,038 

	

15 	33,666 

19,597 26,095,819 

FREQ WTD 
684 1,006,129 

1,344 1,825,749 
17,562 23,253,137 

4 4,209 
3 6,596 

19,597 26,095,819 

Position: 	1684 	Length: 	1 

Position: 	1685 	Length: 	1 
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Variable Name: 	MAR_Q174_C 	Position: 	1686 Length: 2 

About how many employees did you have? 

FREQ WTD 
01: 45 642 945,753 
50 	 50 employees or more 34 44,788 
97 	 Not asked 18,913 25,089,690 
98 	 Not stated 4 7,234 
99 	 Don't know 4 8,354 

19.597 26.095,819 

Covemge: Respondents who answered MAR 0173 - 1 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	MAR Q190 	 Position: 	1688 	Length: 

Some people do all or some of their paid work at home. Excluding overtime, do you usually work any of 
your scheduled hours at home? 

FREQ WTD 
1 	 Yes 2,177 2,917,213 
2 	 No 9,531 13,482,998 
7 	 Notasked 7,796 9,551,048 
8 	 Not stated 67 102,139 
9 	 Don't know 26 42,421 

19.597 26.095.819 

Coverage: Respondents who answered MAR_Qi 35 - 255 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT PER 

Statistics Canada - Product No. 12M00 1941111 



Len gth: 	2 

FREQ WTD 
2,001 2,679,367 

42 50,711 
17,420 23,178,606 

3 3,088 
131 184.046 

19,597 26,095,819 

I 	(iSS 2005-Cycle 19 
	

Time Use 	 Appendix D 

Variable Name: 	WKWEHOHR_C 	Position: 1689 

Number of paid hours per week the respondent usually works at home. 

01 	72 
75 75 and more hours 
97 Not asked 
98 Not stated 
99 Don't know 

Covoinge. Respondents who answered MAR_0190 = 1. 
Source: General Social Survey, 2005, derived from MAR 0191. 
Forniat: 12 
Weight variable: WGHT_PER 

Variable Name: 	MAR_Q193 	Position: 	1691 Length: 2 

What is the main reason you do some of your work at home? 

FREQ WTD 
01 Care for children 104 141,230 
02 Care for other family members 14 22,164 
03 Other personal/family responsibilities 33 54,462 
04 Requirements of the job, no choice 405 554,724 
05 Home is usual place of work 689 870,689 
06 Better conditions of work 387 490,531 
07 Saves time, money 310 428,549 
08 Other 218 326.154 
97 Not asked 17,420 23,178,606 
98 Not stated 2 390 
99 Don't know 15 28,320 

19,597 26,095,819 

Coverage. Respondents who answered MARQ 190 = 1. 
Source: General Social Survey, 20_05. 
Format: 12 
Weight variable WGHT PER 

Slat liu (anadn !, oduct No. I 2M00 I 9-GPE 
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Variable Name: 	NAICS2002_C16 	Position: 	1693 	Length: 	2 

North American Industrial Classification System of the respondent - Last 12 months - 16 categories 

FREQ WTD 
01 Agriculture 	 - 327 398,412 
02 Forestry, fishing, mining, oil and gas 325 392,767 
03 Utilities 99 136,051 
04 Construction 767 1,170,219 
05 Manufacturing 1,306 2,101,669 
06 Trade 1,835 2,697,378 
07 Transportation and warehousing 585 824,984 
08 Finance, insurance, real estate and leasing 757 1,115,089 
09 Professional, scientific and technical services 915 1,365,300 
10 Management, administrative and other support 539 694,879 
11 Educational services 988 1,274,354 
12 Health care and social assistance 1,558 1,856,235 
13 Information, culture and recreation 691 996,316 
14 Accomodation and food services 812 1,233,615 
15 Otherservices 614 861,570 
16 Public administration 802 981,572 
97 Not asked 6,158 7,256,159 
98 Not stated 496 702,313 
99 Don't know 23 36,936 

19,597 26.095,819 

Coverage: Respondents who answered MAR 0135 = 1 or MAR_0172 = 1,3,8,9 
Source: General Social Survey. 2005, derived from MAR_031 0, MAR 0311. MAR 0312. MAR_ 0313. 
Format: 12 
Weight variable: WGHT_PER 

Note 	Statistics Canada, 2002 North American Industrial Classification System (NAICS, 

Statistics Canada - Prodifti \. :12 \Il Ill I ).( d'I 
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Length: 	1 

FREQ WTD 
11,099 15,448,396 

610 960,719 
7,796 9,551,048 

81 119,469 
11 16,188 

19,597 26,095,819 

( ss ()()S 	( dc 	 I IIIIC L se Survey 	 ".ppcmui\ I) 

Variable Name: 	SOC9ICIO 	 Position: 	1695 	Length: 	2 

Standard Occupational Classification (1991)01 the respondent - Last 12 months-10 categories 

FREQ WTD 
01 Management occupations 1,027 1,450,296 
02 Business, finance and administrative 

occupations 2,442 3,335,159 
03 Natural and applied sciences 899 1,323,017 
04 Health occupations 823 1,001,622 
05 Occupations in social science, education 1,093 1,364,615 
06 Artistic/culture/recreation/sport 503 747,587 
07 Sales and services occupations 3,258 4,694,542 
08 Trades, transport and equipment 1,632 2,415,986 
09 Occupations unique to primary industry 567 686,863 
10 Occupations unique to processing and 

manufacturing 678 1,078,129 
97 Not asked 6,158 7,256,159 
98 Not stated 494 704,906 
99 Don't know 23 36,936 

19,597 26,095,819 

Covcagc Respondents who answered MAR 0135 = 1 or MAR 0172 = 13.89. 
Source: General Social Survey, 2005, denved from MAR_0310, MAR 0311, MAR 0312, MAR 0313. 
Format: 12 
Weight variable: WGHT PER 

Note: 	Statistics Canada, 1991 Standard Occupational Classification manual. 

I 
I 
I 
I 
I 
I 
I 
I 

Variable Name: 	MAR_0350 	 Position: 	1697 

For whom did you work last week? 

1 	 Same as reported for last 12 months 
2 	 Different employer 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered MAR_0135 = 2,8,9. 
Source: General Social Survey, 2005. 
Format: H 
Weight vanable WGHT PER 

I 
I 
I 
I 
I 
I 
I 

I 
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Variable Name: SOC9I_LWK_C1O 	Position: 	1698 Length: 2 

Standard Occupational Classification (1991) of the respondent - Last week - 10 categories. 

FREQ WTD 
01 Management occupations 969 1,370,828 
02 Business, finance and administrative 

occupations 2,190 2.969,145 
03 Natural and applied sciences 826 1,204,333 
04 Health occupations 756 915,949 
05 Occupations in social science, education 992 1,229,258 
06 Artistic/culture/recreation/sport 424 632,831 
07 Sales and services occupations 2,797 4,051,015 
08 Trades, transport and equipment 1,451 2,133,007 
09 Occupations unique to primary industry 452 568,540 
10 Occupations unique to processing and 

manufacturing 588 944,809 
97 Not asked 7,796 9,551,048 
98 Not stated 338 495,029 
99 Don't know 18 30,029 

;; ;;; I 
Coverage: Respondents who answered MAR_0350 = 1, 2. 

Source: General Social Survey. 2005, derived from MAR 0310. MAR_0311, MAR 0312, MAR 0313, MAR 0360, 
MAR Q361 MAR_0362 and MAR_Q363. 
Format: 12 
Weight variable: WGHT PER 

Note: 	Statistics Canada, 1991 Standard Occupational Classification manual. 

Variable Name: 	MAR_Q364 	 Position: 	1700 Length: 1 

Are you a union member or covered by a union contract or collective agreement in this job? 

FREQ WTD 
1 Yes 3,105 4,058,975 
2 No 6,504 9,403,173 
7 Not asked 9,831 12,393,730 
8 Not stated 86 125,793 
9 Dontknow 71 114,148 

19.597 26,095,819 

Coverage: Respondents who answered MAR 0172 = 1.3,8.9 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHTP[R 

I 
I 
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Variable Name: MAR_Q365 

Is your job permanent? 

1 Yes 
2 No 
7 Not asked 
8 Not stated 
9 Don't know 

Covrage: Respondents who answered MAR_Q172 = 1.3,8,9. 
Source: General Social Survey, 2005. 
Fonnat: Ii 
Weight variable: WGHT PER 

Variable Name: MAR_Q370_C 	Position: 	1702 Length: 3 

Number of kilometres from the respondent's restdence to his/her place of work (for his/her main activity). 

FREQ WTD 
000 Less than 1 kilometre 782 1,004,373 
001 : 099 8,839 12,469,038 
100 100 kilometres and more 197 288,324 
995 Respondent works at home 445 547,099 
997 Not asked 7,796 9,551,048 
998 Not stated 136 218,121 
999 Don't know 1,402 2,017,816 

19,597 26,095,819 

Cocragc: Respondents who answered MAR 0135 = 2 8,9 
Source: General Social Survey, 2005. 
Format: 13 
Weight variable: WGHT PER 

Statistics Canada Product No. I 2M00 I 9-GPE 
17 

Position: 	1701 	Length: 	1 

	

FREQ 	WTD 

	

8,217 	11,440,142 

	

1,438 	2,097,663 

	

9,831 	12,393,730 

	

82 	122,870 

	

29 	41,413 

19,597 26,095,819 
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Variable Name: MAR_0381 

Did you have more than one paid job last week 7  

1 Yes 
2 No 
7 Not asked 
8 Not stated 
9 Don't know 

Position: 	1705 Length: 	1 

	

FREQ 	WTD 

	

852 	1,222,899 

	

10,868 	15,200,609 

	

7,796 	9,551,048 

	

76 	116,200 

	

5 	5,063 

19,597 26,095,819 

Length.' 	1 

Coverage: Respondents who answered MAR 0135 = 2.8.9. 
Source: General Social Survey, 2005. 
Forniat: Ii 
Weight variable: WGI-IT_PER 

Variable Name: 	LFSGSS 	 Position.' 	1706 

Labour Force Status of the respondent 

FREQ WTD 
1 Full-time (30 or more hours per week) 9,757 13,559,345 
2 Part-time (less than 30 hours per week) 1,308 1,760,199 
3 Student with full-time or part-time employment 480 880,158 
4 Student only, no employment 922 1,583,420 
5 No hours of regular employment 6,874 7,967,628 
8 Not stated 88 129,901 
9 Don't know 168 215,168 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005, derived from MAR 0100. MAR 0133. MAR 0382. MAR_0383 and MAR 0384. 
Format: Ii 
Weight variable: WGHT PER 

Slalislics ('an:tda 	'i'duci 	I 2\100I 0-(l>l. 
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Variable Name: LFSHSDI 2 	 Position: 	1707 Length: 2 

Labour Force Status of the household 

FREQ WTD 
01 Resp. - Full-time empi.. Spouse/partner - 

Full-time empl. 3,641 5,689,409 
02 Resp. - Full-time empi., Spouse/partner - 

Part-time empl. 626 1,057,032 
03 Resp. - Full-time empL, Spouse/partner - Not 

empl. 1,203 1,937,082 
04 Resp. - Part-time empl., Spouse/partner - 

Full-time empl. 490 701,887 
05 Resp. - Part-time em p1., Spouse/partner - 

Part-time empl. 100 153,073 
06 Resp. - Part-time empl., Spouse/partner - Not 

empl. 152 197,117 
07 Resp. - Not empi., Spouse/partner - Full-time 

empl. 1,134 1,716,823 
08 Resp. - Not empl., Spouse/partner - Part-time 

empl. 216 319,935 
09 Resp. - Not empl., Spouse/partner - Not empl. 2,026 2,962,332 
10 Resp. - Full-time empl., No Spouse/partner in 

household 4,172 4,697,577 
11 Resp. - Part-time empl., No Spouse/partner in 

household 902 1,341,970 
12 Resp. - Not empl., No Spouse/partner in 

household 4,207 4,251,678 
98 Not stated 728 1,069,905 

19,597 26,095,819 

Covi!aqn All respondents 
Source. General Social Survey. 2005, derived from PRTYPE, MARSTAT, MAR 0100, MAR_0133, MAR_Q382, 
MAR_0383, MAR_Q384, MAP_O100, MAP_Q 129 and MAP Q150. 
Format: 12 
Weight variable: WGHT_PER 

NoP 	This data element provides the combined labour force status of the respondent and the respondent's spouse/partner in 
a combination of full-time employed, pad-time employed, not employed and no spouse/partner in household 

Statistics Canada Product No. I 2M00 I 9-GPE 
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Variable Name: 	WKWEHRC 	 Position.' 	1709 	Length: 	2 

Number of hours usually worked at all jobs in a week 

FREQ WTD 
01:74 11,218 15,777,823 
75 75 and more hours 295 375,793 
97 Not asked 7,796 9,551,048 
98 Not stated 91 137,575 
99 Don't know 197 253,580 

19,597 	26,095,819 

Coverage. Respondents who answered MAR 0100 -  01 or MAR 0135 1. 
Source: General Social Survey, 2005, denved from MAR_0382, MAR 0383 and MAR 0384 
Format: 12 
Weight variable: WGHT_PER 

Note: 	Includes vacation, illness, strikes, lockouts and maternity/paternity leave. 

Variable Name: 	MAR_Q385_C01 	Position: 	1711 Length: 1 

Why do you usually work less than 30 hours a week? - Own illness or disability. 

FREQ WTD 
1 Yes 66 66,296 
2 No 1,599 2,382,128 
7 Not asked 17,918 23,630,679 
8 Not stated 2 4,403 
9 Don't know 12 12,313 

19.597 26,095,819 

Coverage: Respondents who answered MAR_0382 = 1-29 or (MAR_0383 	MAR 0384 1-29). 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable' WGHT PER 

Statistics Canada Product No. I 2 M(lU I 
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Variable Name: 	MAR_Q385_CO2 Position: 	1712 	Length: 1 

Why do YOLI usually work less than 30 hours a week? - Child care responsibilities. 

FREQ WTD 
1 Yes 188 244871 
2 No 1,477 2,203,552 
7 Not asked 17,918 23,630,679 
8 Not stated 2 4,403 
9 Don't know 12 12,313 

19,597 26,095,819 

Co'ürage Respondents who answered MAR_0382 = 1-29 or (MAR_Q383 + MAR_Q384 = 1-29). 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MAR_Q385_CO3 Position: 	1713 	Length: 1 

Why do you usually work less than 30 hours a week? - Elder care responsibilities. 

FREQ WTD 
1 Yes 7 8,930 
2 No 1,658 2,439,493 
7 Not asked 17,918 23,630,679 
8 Not stated 2 4,403 
9 Don't know 12 12,313 

19,597 26,095,819 

Covorage. Respondents who answered MAR_0382 = 1-29 or (MAR_Q383 + MAR_Q384 = 1-29). 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable WGHT PER 

Stalislics ('anada 	lroducl Nu, I 2M001 (jl[ 
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Variable Name: 	MAR_Q385_C04 	Position: 	1714 	Length: 	1 

Why do you usually work less than 30 hours a week? - Other personal or family responsibilities 

FREQ WTD 
1 Yes 84 131,530 
2 No 1,581 2,316,894 
7 Not asked 17,918 23,630,679 
8 Not stated 2 4,403 
9 Don't know 12 12,313 

19,597 26,095,819 

Coverage: Respondents who answered MAR 0382 = 1-29 or (MAR 0383 + MAR 0384 = 1-29). 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MAR_Q385_C05 	Position: 	1715 
	

Length: 	1 

Why do you usually work less than 30 hours a week? - Going to school 

FREQ WTD 
1 Yes 415 802,398 
2 No 1,250 1,646,025 
7 Not asked 17,918 23,630,679 
8 Not stated 2 4,403 
9 Don't know 12 12,313 

19,597 26,095,819 

Coverage: Respondents who answered MAR_0382 	1-29 or (MAR 0383 + MAR 0384 = 1-29). 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable WGHT PER 

(anada Pioduct No.1 2M(X) I 
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Variable Name: 	MAR_Q385_C06 Position: 	1716 	Length: 1 

Why do you usually work less than 30 hours a week? - Could only find part-time work. 

FREQ WTD 
1 Yes 341 460,734 
2 No 1,324 1,987,690 
7 Not asked 17,918 23,630,679 
8 Not stated 2 4,403 
9 Don't know 12 12,313 

19,597 26,095,819 

C/riqv Respondents who answered MAR_Q382 = 1-29 or (MAR_Q383 + MAR_Q384 = 1-29). 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

Variable Name: 	MAR_Q385_C07 Position: 	1717 	Length: 1 

Why do you usually work less than 30 hours a week? - Did not want full-time work. 

FREQ WTD 
1 Yes 387 494,347 
2 No 1,278 1,954,077 
7 Not asked 17,918 23,630,679 
8 Not stated 2 4,403 
9 Don't know 12 12,313 

19,597 26,095,819 

Cuvraqc: Respondents who answered MAR_0382 = 1-29 or (MAR 0383 + MAR_Q384 = 1-29). 
Source: General Social Survey, 2005. 
Format: Ii 
Weiqht Varldt)Ie WGHT PER 

Statistics tana.la Product No. l2M0019-GPE 
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Variable Name: 	MAR_Q385_CO8 	Position: 	1718 	Length: 	1 

Why do you usually work less than 30 hours a week? - Full-time work under 30 hours per week 

FREQ WTD 
1 	 Yes 147 197,226 
2 	 No 1,518 2,251,198 
7 	 Not asked 17,918 23,630,679 
8 	 Not stated 2 4,403 
9 	 Don't know 12 12,313 

19.597 26.095.819 

Coverage: Respondents who answered MAR 0382 = 1-29 or (MAR 0383 + MAR 0384 = 1-2( 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MAR_Q385_C09 	Position: 	1719 	Length: 

Why do you usually work less than 30 hours a week? - Other, 

FREQ WTD 
1 Yes 142 205,775 
2 No 1,523 2,242,649 
7 Not asked 17,918 23,630,679 
8 Not stated 2 4,403 
9 Don't know 12 12,313 

19.597 26.095.819 

Coverage: Respondents who answered MAR 0382 = 1-29 or (MAR 0383 + MAR 0384 = 1-29) 
Source: General Social Survey, 2005 
Format Ii 
Weiqbt variable WGHT PER 

'l:I1l.iIL' 	(':i;i:il:i 	l'l'(lI1Ici "\. 	2\10 I I)-( ii'! 
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Variable Name: 	MAR_041 0 	 Position: 	1720 Length: 2 

Which of the following best describes the hours you usually work at your main job? Is it: 

FREQ WTD 
01 ...a regular daytime schedule or shift? 8,044 11,220,606 
02 ...a regular evening shift? 540 870,565 
03 .a regular night shift? 265 379,642 
04 a rotating shift? (one that changes 

periodically from days to evenings or to 
nights) 1,188 1,549,770 

05 .a split shift? (one consisting of two or 
more distinct periods each day) 127 178,861 

06 ..a compressed work week? 58 93,366 
07 ...on call or casual? 223 283,056 
08 ..an irregular schedule? 1,114 1,628,017 
09 Other 139 186,071 
97 Notasked 7,796 9,551,048 
98 Not stated 85 131,495 
99 Dont know 18 23,322 

19,597 26,095,819 

(;vi.rq€: Respondents who answered (MAR_0170 - 01-52 or MAR_0170 = 9899) and MAR_Q135 = 2,8,9. 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	MAR_0420 	 Position: 	1722 	Length: 	1 

Do you have a flexible schedule that allows you to choose the time you begin and end your work day? 

FREQ WTD 
1 Yes 4,673 6,672,431 
2 No 7,021 9,712,756 
7 Notasked 7,796 9,551,048 
8 Not stated 80 122,351 
9 Don't know 27 37,233 

19,597 26,095,819 

Coverage Respondents who answered (MAR_Q 170 	01-52 or MAR_Quo = 98,99) and MAR_0135 = 2. 8, 9. 
Source: General Social Survey, 2005. 
Format: Ii 
Weiqht variable WGHT PER 

I 
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Variable Name: 	MAR_QUO 	 Position: 	1723 Length: 1 

At your main job, given the choice, would you, at your current wage rate, prefer to work: 

FREQ WTD 
1 ...fewer hours for less pay? 1,169 1,699,333 
2 .. .more hours for more pay? 2,379 3,465,372 
3 ...the same hours for the same pay? 6,723 9,301,620 
4 None of the above 1,375 1,849,532 
7 Not asked 7,796 9,551,048 
8 Not stated 85 127,576 
9 Don't know 70 101,338 

19,597 26.095.819 

Coverage: Respondents who answered (MAR 0170 = 01-52 or MAR 0170 - 98.99) and MAR 0135 -. 2 8. 9 
Source: General Social Survey 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MAR_0510 	 Position: 	1724 Length: 1 

Are you satisfied or dissatisfied with the balance between your job and home life? 

FREQ WTD 
1 Satisfied 8,880 12,488,968 
2 Dissatisfied 2,607 3,596,443 
3 No opinion 200 286,763 
7 Not asked 7,796 9,551,048 
8 Not stated 78 119,326 
9 Don't know 36 53,271 

19,597 26.095.819 

Coverage: Respondents who answered (MAR 0170 = 01-52 or MAR 0170 = 98.99) and MAR 0135 = 2. 8. 9 
Source: General Social Survey, 2005. 
Format 	II 
Weight variable. WGFIT PER 

Stalistics Canada - Product \o. 12 M(ii)l 	I1e 
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Variable Name: 	MARQ520_CO1 	Position: 	1725 	Length: 	1 

Why are you dissatisfied - not enough time for family (include spouse/partner and children)? 

FREQ WTD 
1 	 Yes 1,061 1,502,275 
2 	 No 1,532 2,072,249 
7 	 Not asked 16,990 22,499,376 
8 	 Not stated 6 7,084 
9 	 Don't know 8 14,834 

19,597 26,095,819 

(ovefigL: Respondents who answered MAR_Q510 = 2. 
Source: General Social Survey, 2005. 
1-ormat: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MAR_Q520_CO2 	Position: 	1726 	Length.' 

Why are you dissatisfied - spends too much time on job/ma:n activity? 

FREQ WTD 
1 Yes 1,031 1,434,258 
2 No 1,562 2,140,266 
7 Not asked 16,990 22,499,376 
8 Not stated 6 7,084 
9 Don't know 8 14,834 

19,597 26,095,819 

Coveuigc Respondents who answered MAR_0510 = 2. 
Source: General Social Survey, 2005. 
[ormal: Ii 
\'vorqhl vauiahle. WGHT PER 
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Variable Name: MAR_Q520_CO3 Position: 	1727 	Length: 1 

Why are you dissatisfied - not enough time for other activities (exclude work or family related activities)? 

FREQ WTD 
1 Yes 335 417,167 
2 No 2,258 3,157,357 
7 Not asked 16,990 22,499,376 
8 Not stated 6 7,084 
9 Don't know 8 14,834 

19,597 26,095,819 

Coverage: Respondents who answered MAR 0510 = 2 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

Variable Name: 	MAR_Q520_C04 	Position: 	1728 	Length: 

Why are you dissatisfied - cannot find suitable employment? 

FREQ WTD 
1 	 Yes 57 89,187 
2 	 No 2,536 3,485,337 
7 	 Not asked 16,990 22,499,376 
8 	 Not stated 6 7,084 
9 	 Don't know 8 14,834 

19,597 	26,095,819 

Coverage: Respondents who answered MAR_0510 S  2 
Source: General Social Survey, 2005. 
Format: Ii 
Weiqli vrable A'GHT PER 

Statistics Canada 	Pioduci \u. I 2N1(i(l I 0-( il'l 
52 
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Variable Name: 	MAR_0520_C05 	Position: 	1729 	Length: 	1 

Why are you dissatisfied - employment related reason(s) (exclude spending too much time on job)? 

FREQ WTD 
1 	 Yes 507 695,051 
2 	 No 2,086 2,879,473 
7 	 Not asked 16,990 22,499,376 
8 	 Not stated 6 7,084 
9 	 Don't know 8 14,834 

19,597 26,095,819 

Cmcrafje 	Respondents who answered MAR_Q510 = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGI-IT_PER 

Variable Name: 	MAR_Q520_C06 	Position: 	1730 Length: 1 

Why are you dissatisfied - health reasons (include sleep disorders)? 

FREQ WTD 
1 	 Yes 35 35,689 
2 	 No 2,558 3,538,836 
7 	 Not asked 16,990 22,499,376 
8 	 Not stated 6 7,084 
9 	 Dont know 8 14,834 

19,597 26,095,819 

Covoraqe: Respondents who answered MAR_0510 = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Weiqht variable WGHT PER 

t:tlltics ( '.inad:i Pruduct No.12M0019-GPE 
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Variable Name. MAR_Q520_C07 Position: 	1731 	Length: 1 

Why are you dissatisfied - family related reason(s) (exclude not enough time for family)? 

FREQ WTD 
1 Yes 46 60,578 
2 No 2,547 3,513,946 
7 Not asked 16,990 22,499,376 
8 Not stated 6 7,084 
9 Don't know 8 14,834 

19597 26.095,819 

Coverage: Respondents who answered MAR Q510 = 2 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

Variable Name: 	MAR_Q520_C08 Position 	1732 	Length: 1 

Why are you dissatisfied - other? 

FREQ WTD 
1 	 Yes 176 228,014 
2 	 No 2,417 3,346,510 
7 	 Not asked 16,990 22,499,376 
8 	 Not stated 6 7,084 
9 	 Don't know 8 14,834 

19.597 26.095,819 

Coverage: Respondents who answered MAR_Q5 10 = 2 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable. WGHT PER 

Statistics Canada - Product No. 12M(1019-GPF 
5Th 
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Variable Name: 	EDUYR 	 Position. 	1733 	Length: 	2 

Number of years of elementary and high school education successfully completed by the respondent 

FREQ WTD 
00 No schooling 25 26953 
01 One to five years 212 252,015 
06 Six 182 213,103 
07 Seven 340 419,917 
08 Eight 683 744390 
09 Nine 927 1,170,955 
10 Ten 1,559 2,028,463 
11 Eleven 3,139 4,412,118 
12 Twelve 10,276 13,061,984 
13 Thirteen 1,951 3,346,534 
98 Not stated 169 231,873 
99 Don't know 134 187,513 

19,597 26,095,819 

COvLraqe All respondents. 
Source: General Social Survey, 2005, denved from EOR_0100. 
rormat: 12 
Weight variable: WGHT_PER 

Note 	Excludes kindergarten. 

Variable Name: 	EOR_Q1 10 	 Position: 	1735 	Length: 

Have you graduated from high school? 

FREQ 	WTD 
1 	 Yes 14,077 19,120,103 
2 	 No 1,396 1,847,793 
7 	 Not asked 3,928 4,855,796 
8 	 Not stated 156 211,334 
9 	 Don't know 40 60,793 

19,597 26,095,819 

Coverage Respondents who answered EOR_0100 = 11.12.13.98.99 
Source: General Social Survey, 2005. 
Format: Ii 
Weight voriable WGHT PER 
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Variable Name: 	EOR_Q150 	 Position: 	1736 	Length: 

Have you had any further schooling beyond elementary/high school? 

FREQ 	WTD 
1 Yes 12,126 16,407,375 
2 No 7,255 9,400,093 
7 Not asked 25 26,953 
8 Not stated 158 213,002 
9 Dont know 33 48,396 

19,597 26,095,819 

Coverage: Respondents who answered EOR_ 0100 = 01-13, 98,99 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	EDU5 	 Position: 	1737 Length: 1 

Highest level of education obtained by the respondent 

FREQ WID 
1 Doctorate/masters/bachelor's degree 4,302 5,926,155 
2 Diploma/certificate from community college or 

trade/technical 4,839 6,279,547 
3 Some university/community college 2,880 4,078,498 
4 High school diploma 3,214 4,292,164 
5 Some secondary/elementary/no schooling 4,106 5,167,413 
8 Not stated 167 233,637 
9 Don'tknow 89 118,405 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005, derived from EOR_0100, EOR_0110, EOR 0200 and EOR 0201 
Format: Ii 
Weight variable: WGHT PER 

( uiiuda 	11'luc1 	I 2Nl()l l9-( 1 l} 
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Variable Name: 	EDUIO 	 Position: 	1738 

Highest level of education obtained by the respondent - 10 groups. 

01 Doctorate/masters/some graduate 
02 Bachelor's degree 
03 Diploma/certificate from community college 
04 Diploma/certificate from trade/technical 
05 Some university 
06 Some community college/CEGEP/nursing 
07 Some trade/technical 
08 High school diploma 
09 Some secondary/high school 
10 Elementary school/no schooling 
98 Not stated 
99 Don't know 

Variable Name: 	EOR_Q220 	 Position: 	1740 

In what year did you complete your studies? 

1920 :2005 
9995 Respondent is still attending school 
9997 Not asked 
9998 Not stated 
9999 Don't know 

Coverage: Respondents who answered EOR_Q200 = 01-10,98,99. 
Source: General Social Survey, 2005. 
Format 4 
Weight variable WGHT PER 

SI:iti'tiL (:iri:iiLi 	Product No.1 2M001 9GPE 
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Length: 	2 

FREQ WTD 
1,150 1,565,064 
3,152 4,361,091 
2,606 3,456,657 
2,233 2,822,890 
1,173 1,595,463 

932 1,434,115 
775 1,048,920 

3,214 4,292,164 
3,426 4,344,538 

680 822,875 
167 233,637 
89 118,405 

19,597 26,095,819 

Length: 	4 

	

FREQ 	WTD 
10,542 14,023,032 

	

734 	1,216,137 

	

7,471 	9,688,443 

	

47 	67,132 

	

803 	1,101,074 

19,597 26,095,819 

COvErnqe: All respondents. 
Source: General Social Survey, 2005, derived from EOR_Q100, EOR_Q110, LOR Q200 and EOR_Q201. 
Format: 12 
Weight variable: WGHT_PER 
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Variable Name: 	MAP_QI 00 	 Position: 	1744 	Length: 	2 

Last week, was your spouse's/partner's main activity working at a paid job or business, looking for paid 
work, going to school, caring for children, household work, retired or something else? 

FREQ WTD 
01 Working at a paid job or business 6,123 9,296,778 
02 Vacation (from paid work) 254 373,783 
03 Looking for paid work 197 267,387 
04 Going to school 138 220,339 
05 Caring for children 596 996,649 
06 Household work 755 1,192,152 
07 Retired 1,967 2,761,423 
08 Maternity/paternity leave 51 83,447 
09 Long term illness 223 306,606 
10 Other 99 142,714 
97 Not asked 8,931 10,045,614 
98 Not stated 226 363,459 
99 Don't know 37 45,469 

19,597 26.095,819 

Coverage: Respondents who are married or living in common-law 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	ACT7DAYS_PR 	Position: 	1746 	Length: 

Main activity of the respondent's spouse/partner in the last 7 days 

FREQ WTD 
1 Working at a paid job or business(includes 

vacation from paid work) 6,377 9,670,560 
2 Looking for paid work 197 267,387 
3 Going to school 138 220,339 
4 Household work /caring for child 1,351 2,188,801 
5 Retired 1,967 2,761,423 
6 Other (includes Maternity/paternity leave and 

long-term illness) 373 532,767 
7 Not asked 8,931 10,045,614 
8 Not stated 226 363,459 
9 Don't know 37 45,469 

19,597 26,095,819 

Coverage: Respondents who are married or living in common-In 
Source: General Social Survey 2005, derived variable from queston MAP 01CO 
Format: Ii 
Weight varmble WGHT PER 

Statistics Canada - Product Ne. I \llili In-( IN• 
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Variable Name: 	MAP_Q120 

Was he/she studying full-time or part-time? 

1 	 Full-time 
2 	 Part-time 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Position: 	1747 	Length: 1 

FREQ WTD 
111 174,488 
24 41,739 

19,459 25,875,480 
3 4,112 
0 0 

19,597 26,095,819 

Cov€uage Respondents who answered MAP 0100 = 04. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGI-1T_PER 

Variable Name: 	WKWEPR 	 Position: 	1748 	Length: 

Respondent's spouse/partner had a job or was self-employed at any time last week. 

FREQ 	WTD 
1 	 Yes 6,795 10,340,218 
2 	 No 3,628 5,325,117 
7 	 Not asked 8,931 10.045,614 
8 	 Not stated 213 348,244 
9 	 Don't know 30 36,626 

19,597 26,095,819 

Coverage. Respondents who were married or living in common-law. 
Source: General Social Survey, 2005, derived from MAP_Q100 and MAP_Q129. 
Format: II 
Weight variable: WGHT_PER 

Note 	If the respondent stated that their spouse/partner's main activity in the last 7 days was working at a job or business, then 
this derived variable is set to a value of '1'. For those respondents who stated that their spouse/partners main activity 
was something other than working at a job or business (e.g., going to school, retired), a subsequent question is asked 
directly on the data collection instrument. 
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Variable Name: 	WKWEHRPR_C 	Position: 	1749 Length: 4 

Number of hours the respondent's spouse/partner worked last week. 

FREQ WTD 
0000 : 0074 6,400 9,785,091 
75 	 75 hoursand more 164 201,487 
99.7 	 Not asked 12,559 15,370,731 
99.8 	 Notstated 251 401,743 
99.9 	 Don't know 223 336,767 

19,597 26,095,819 

Coverage: Respondents who were married or living in common-law. 
Source: General Social Survey, 2005, derived from MARSTAT. MAP 0100, MAP_0129 and MAP 0150 
Format: F4.1 
Weight variable: WGHT_PER 

Variable Name: 	MAP_Q160 	 Position. 	1753 	Length: 

Did he/she work on DiaryDay? 

FREQ WTD 
1 Yes 4,319 6,625,835 
2 No 2,396 3,617,921 
7 Not asked 12,802 15,755,601 
8 Not stated 38 51,258 
9 Don't know 42 45,204 

19.597 26.095,819 

Coverage: Respondents who answered MAP_Q100 = 01.02 or MAP 0129 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Note: DiaryDay is the designated day of the week for which the time use diary is collected 

Statistics Canada - Proi1:c \tI I 
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Covoragc, Respondents who answered MAP Q170 = 1, 2, 8, 9. 
Source: General Social Survey, 2005. 
Format: 14 
Weight variable: WGHT_PER 

No!r 	First start time. 

Variable Name: 	MAP_QI 70 

Did he/she work regular hours or a split shift? 

1 	 Reqular hours 
2 	 Split shift 
3 	 Neither 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage Respondents who answered MAP_0160 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MAP_Q1 80 

What hours did he/she work? - Start time 

Position: 	1754 	Length: 	1 

FREQ WID 
3,737 5,736,552 

144 234,358 
414 619,805 

15,278 19,469,983 
0 0 

24 35,121 

19,597 26,095,819 

Position: 	1755 
	

Length: 	4 

	

FREQ 	WTD 

	

3,773 	5,807,362 
15,692 20,089,788 

	

11 	18,157 

	

121 	180,511 

19,597 26,095,819 

0000 : 2330 
9997 
	

Not asked 
9998 
	

Not stated 
9999 
	

Don't know 

taLlsttcs (ari,id:t 	ltruduct No. I 2N400 I 9-GPE 
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Variable Name: 	MAP Q181 	 Position: 	1759 

What hours did he/she work? - Finish time. 

Length: 	4 

	

FREQ 	WTD 

	

3,761 	5,791,661 
15,692 20,089,788 

	

12 	19,809 

	

132 	194,561 

19,597 26,095,819 

0000 : 2330 
9997 
	

Not asked 
9998 
	

Not stated 
9999 
	

Don't know 

Coverage: Respondents who answered MAP 0170 - 1. 2. 8 8 

Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_PER 

Note: 	First finish time. 

Variable Name: MAP_REGULAR_HRS Position: 	1763 Length: 4 

Time spent by the respondent's spouse/partner working on diary day - regular hours. 

FREQ WTD 
0001 : 0023 3,635 5,592,735 
99.7 Not asked 15,836 20,324,146 
99.8 Not stated 12 19,809 
99.9 Don'tknow 114 159,130 

19.597 26,095,819 

Coverage: Respondents who answered MAP_01 70 = 1. 9. 
Source: General Social Survey, 2005, deriv€d from MAP 0180 and MAP 0181 
Format: F4.1 
Weight variable: WGHT PER 

Note: 	Time expressed in hours with one decimal. 

Variable Name: 	MAP Q190 	 Position: 	1767 

What hours did he/she work? - 2nd Start time. 

Length: 	4 

FREQ WTD 
109 173,658 

19,453 25,861,461 
1 1,590 

34 59,109 

19,597 	26,095,819 

0000 2300 
9997 
	

Not asked 
9998 
	

Not stated 
9999 
	

Don't know 

Coverage: Respondents who answered MAP 0170 = 2 
Source: General Social Survey, 2005 
Format: 14 
Weight variable WGHT PER 

Nøte 	Second start time. 

Statistics ('anada 	lnidtici No.1 2M00104 il'l; 
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Variable Name: 	MAP_Q191 	 Position: 	1771 

What hours did he/she work? - 2nd Finish time. 

Length: 	4 

FREQ WTD 
106 166,820 

19,453 25,861,461 
1 1,590 

37 65.948 

19,597 26,095,819 

0000 : 2345 
9997 
	

Not asked 
9998 
	

Not stated 
9999 
	

Dont know 

Coveroqo Respondents who answered MAP 0170 = 2 
Source: General Social Survey, 2005. 
Format: 14 
Weight vanable: WGHT_PER 

Note: 	Second finish time. 

Variable Name: 	MAP_SPLITSHIFT_HRS Position: 	1775 	Length: 	4 

Time spent by the respondent's spouse/partner working on diary day - split shift hours. 

FREQ WTD 
0001 	0038 104 163,584 
99.7 	 Not asked 19,453 25,861,461 
99.8 	 Not stated 1 1,590 
99.9 	 Don't know 39 69,184 

19,597 26,095,819 

Covc,aqc Respondents who answered MAP_0170 2. 
Source: General Social Survey, 2005, derived from MAP_Q180, MAP_Q181, MAP_Q190 and MAP 0191. 
Format: F4.1 
Weight variable: WGHT_PER 

Notrr 	Time expressed in hours with one decimal. 
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Variable Name: 	MAP_021 0 	 Position: 	1779 Length: 1 

Last week, did he/she spend any time doing housework including cooking. cleaning, grocery shopping 
and laundry for your household? 

FREQ WTD 
1 	 Yes 8,366 12,746,189 
2 	 No 2,018 2,871,251 
7 	 Not asked 8,931 10,045,614 
8 	 Not stated 216 347,699 
9 	 Don't know 66 85,066 

19,597 26,095,819 

Coverage: Respondents who answered MAP 0100 = 01-10,98,99 
Source: General Social Survey 2005 
Format: Ii 
Weight vanable: WGHT_PER 

Variable Name: 	MAP_Q21 5 	 Position: 	1780 Length: 4 

For how many hours? 

FREQ WTD 
0000:0095 7,807 11,874,724 
99.7 	 Notasked 11,231 13,349,629 
99.8 	 Not stated 4 7,220 
99.9 	 Don't know 555 864,245 

19,597 26.095,819 

Coverage: Respondents who answered MAP 0210 = 1 
Source: General Social Survey. 2005. 
Format: F4 1 
Weight vriahIe: WGHT PER 

Statistics Canada - Product \o. I 2 N lOt I O-( f lF, 
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Variable Name: 	MAP_Q220 	 Position: 	1784 	Length: 	1 

Last week, did he/she do any unpaid work to maintain or improve your house, yard or automobile? 

FREQ WTD 
1 	 Yes 5,554 8,133,831 
2 	 No 4,772 7,382,609 
7 	 Not asked 8,931 10,045,614 
8 	 Not stated 219 354,585 
9 	 Don't know 121 179,180 

19,597 26,095,819 

Coverage Respondents who answered MAP Q100 = 01-10,98,99. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	MAP_0225 	 Position: 	1785 	Length: 	4 

For how many hours? 

FREQ WTD 
0000 	0095 5,228 7,633,861 
99,7 	 Notasked 14,043 17,961,988 
99.8 	 Not stated 1 2,263 
99.9 	 Don't know 325 497,707 

19,597 26,095,819 

Coverage Respondents who answered MAP_Q220 = 1 
Source: General Social Survey, 2005. 
Format: F4.1 
Weight variable: WGHT_PER 

Variable Name.' 	MAP_Q235 Position.' 	1789 	Length: 4 

Last week, how many hours did he/she spend looking after children who live in your household? 

FREQ WTD 
0000 : 0095 3,474 5,342,897 
99.7 	 Not asked 15,893 20,380,221 
99.8 	 Notstated 69 110,332 
99.9 	 Don't know 161 262,370 

19,597 26,095,819 

c;verage 	Respondents who answered MAP_0100 	01-10,98.99 and having a child(ren) 14 years of age or younger in the 
household. 
Source: General Social Survey, 2005. 
Format: F4.1 
Weight variable: WGHT PER 

"tatil cs Canodi Product No. I 2M00 I 9-GPE 
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Variable Name: 	EDUPR5 	 Position: 	1793 	Length: 

Highest level of education obtained by the respondent's spouse/partner - 5 groups. 

FREQ WTD 
1 	 Doctorate/masters/bachelor's degree 2,557 4,036,670 
2 	 Diploma/certificate from community college or 

trade/technical 1,964 2,844,391 
3 	 Some university/community college 955 1,482,745 
4 	 High school diploma 2,797 4,200,997 
5 	 Some secondary/elementary/no schooling 1.860 2,628,298 
7 	 Not asked 8,931 10,045,614 
8 	 Notstated 232 388,111 
9 	 Don't know 301 468,992 

19,597 26,095.819 

Coverage. Respondents who are married or living in common-law. 
Source: General Social Survey, 2005. derived from EOP_0200 and EOP_0201 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: EDUPR1O 	 Position: 	1794 Length. 2 

Highest level of education obtained by the respondent's spouse/partner - 10 groups. 

FREQ WTD 
01 Doctorate/masters/some graduate 639 1,003,785 
02 Bachelor's degree 1,918 3,032,885 
03 Diploma/certificate from community college 1,151 1,755,121 
04 Diploma/certificate from trade/technical 813 1,089,270 
05 Some university 348 498,990 
06 Some community college/CEGEP/nursing 334 562,932 
07 Some trade/technical 273 420,824 
08 High school diploma 2,797 4,200,997 
09 Some secondary/high school 1,412 1,962,595 
10 Elementary school/no schooling 448 665,703 
97 Not asked 8,931 10,045,614 
98 Not stated 232 388,111 
99 Don't know 301 468,992 

19.597 26,095.819 

Coverage: Respondents who are married or living in common-law 
Source: General Social Survey 2005. derived from EOP 0200 rrd EOP 0201 
Format 12 
Weight variable WGHT PER 

Statistics Canada Product  
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Variable Name: 	EDUM5 	 Position: 	1796 	Length: 

Highest level of education obtained by the respondent's mother - 5 groups. 

FREQ WTD 
1 	 Doctorate/masters/bachelors degree 1,851 2,729,410 
2 	 Dtplomalcertificate from community college or 

trade/technical 1,528 2,114,425 
3 	 Some university/community college 676 974,883 
4 	 High school diploma 4,450 6,249,054 
5 	 Some secondary/elementary/no schooling 6,463 8,138,764 
8 	 Not stated 292 424,784 
9 	 Don't know 4,337 5,464,499 

19,597 26,095,819 

LO.i'II(]f ) 	All respc)nderns. 
Source: General Social Survey. 2005, derived from EOM_0200 and EOM_Q201. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	EOM_021 0 	 Position: 	1797 	Len gth. 	2 

How many years of elementary school has she completed? 

FREQ WTD 
01: 08 1,435 1,762,071 
97 Not asked 17,945 24,063,411 
98 Not stated 1 2,366 
99 Don't know 216 267,971 

19,597 26,095,819 

Covracjv Respondenis who answered EOM 020() 	1 11 

Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT PER 

UI sI cs (,inad:t Product No.! 2M00 I 9-GPE 
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Variable Name: 	EDUF5 	 Position: 	1799 	Length: 

Highest level of education obtained by the respondents father - 5 groups. 

FREQ WTD 
1 	 Doctorate/masters/bachelors degree 2,420 3,680,359 
2 	 Diploma/certificate from community college or 

trade/technical 1,247 1,839,942 
3 	 Some university/community college 742 1,065,202 
4 	 High school diploma 3,483 4,945,105 
5 	 Some secondary/elementary/no schooling 6,766 8,401,873 
8 	 Not stated 296 428,172 
9 	 Don't know 4,643 5,735,167 

19.597 	26.095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005, derived from EOF_0200 and EOF_Q201 
Format: Ii 
Weight vanable: WGHT_PER 

Variable Name: 	EOF_Q210 	 Position: 	1800 Length: 2 

How many years of elementary school has he completed? 

FREQ WTD 
01: 08 1,718 2,040,589 
97 	 Not asked 17,629 23,742,875 
98 	 Not stated 2 2,293 
99 	 Don't know 248 310,062 

19,597 26,095,819 

Coverage: Respondents who answered EOF 0200 = 13 
Source: General Social Survey, 2005 
Format: 12 
Weiqht variable WGHT PER 

Statistics Canada Produci No, I MOO I 9-UPE 
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Variable Name: 	LCA_Q1 10 	 Position: 	1802 	Length: 	I 

During the past 12 months. as a leisure activity (riot for paid work or studies) did you read a newspaper? 

FREQ WTD 
1 	 Yes 8,463 22,402,664 
2 	 No 1,296 3,423,776 
7 	 Not asked 9,746 0 
8 	 Not stated 86 253,463 
9 	 Don't know 6 15,916 

19,597 26,095,819 

Covoraq: All respondents where sub-sample = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight vanable: WGHT_CSP 

Variable Name: 	LCA QI 15 
	

Position: 	1803 
	

Length: 	1 

How often" 

	

FREQ 	WTD 
Daily 
	

4,000 10,536,297 
2 
	

At least 3 times a week 
	

2,259 	6,202,245 
3 
	

At least once a month 
	

1,942 	5,003,305 
4 
	

Less than once a month 
	

222 	544,003 
7 
	

Not asked 
	

11,134 	3,693,154 
8 
	

Not stated 
	

5 	8,496 
9 
	

Don't know 
	

35 	108,319 

I 
I 
I 
I 
I 
I 
I 
I 

Covrnqo Respondents who answered LCA 0110 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTCSP 

19.597 26,095,819 

t.iIl1lc. ( : inda Product No.1 2M00 I 9-GPE 
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Variable Name: LCA_Q120 Position: 	1804 	Length: 1 

During the past 12 months, as a leisure activity (not for paid work or studies) did you read a magazine 7  

FREQ WTD 
1 Yes 7,566 20,183,509 
2 No 2,183 5,619,923 
7 Not asked 9,746 0 
8 Not stated 90 259,841 
9 Don't know 12 32,546 

19.597 	26,095,819 

Coverage: All respondents where sub-sample = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name 	LCA_Q1 25 
	

Position 	1805 	Length: 	1 

How often? 

At least once a week 
2 
	

At least once a month 
3 
	

5 or more times a year, but not every month 
4 
	

I to 4 times a year 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage: Respondents who answered LCA 0120 1 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHTCSP  

	

FREQ 	WTD 

	

4,101 	10,934,722 

	

2,721 	7,317,287 

	

345 	908,789 

	

348 	899,659 

	

12,031 	5,912,309 

	

1 	2,118 

	

50 	120,934 

19,597 26,095,819 

Statistics Canada - Product \&). I 	I n-o F 



Length: 	1 

FREQ WTD 
1,605 3,754,843 
2,409 6,385,812 
1,412 3,768,324 

598 1,641,007 
466 1,360,895 

13,007 8,897,772 
2 3,066 

98 284,099 

19,597 26,095,819 

( 	2005 - Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	LCA_01 30 	 Position: 	1806 	Length: 	1 

During the past 12 months, is a leisure activity (not for paid work or studies) did you read a book? 

FREQ 	WTD 
1 	 Yes 6,590 17,198,046 
2 	 No 3,157 8,606,228 
7 	 Not asked 9,746 0 
8 	 Not stated 92 263,215 
9 	 Dont know 12 28,330 

19,597 26,095,819 

Cvciiçp: All respondents where sub-sample = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGF-ITCSP 

Variable Name: 	LCA_Q135 	 Position: 	1807 

On average, how many? 

1 	 At least a book a week 
2 	 At least a book a month 
3 	 At least a book every three months 
4 	 At least a book every six months 
5 	 At least a book a year 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covoragc Respondents who answered LCA_0130 = 1. 
Source: General Social Survey, 2005. 
Format Ii 
Weiqht variable WGHT CSP 

I 
I 
I 
I 
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Variable Name: 	LCA_0140 	 Position: 	1808 	Length 

During the past 12 months. did you use library services as a leisure activity (including accessing the 
Internet)? 

FREQ WTD 
1 	 Yes 2,748 7,356,288 
2 	 No 7,001 18,450157 
7 	 Not asked 9,746 0 
8 	 Not stated 93 264,059 
9 	 Don'tknow 9 25315 

19.597 	26.095.819 

Coverage: All respondents where sub-sample = 1 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name 	LCA_Q145 	 Position. 	1809 
	

Length: 	1 

How often? 

1 to 4 times a year 
2 
	

5 or more times, but not every month 
3 
	

At least once every month 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage: Respondents who answered LCA 0140 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

FREQ WTD 
778 2,120,269 
444 1,183,262 

1,514 4,018,732 
16,849 18,739,531 

0 0 
12 34,025 

19,597 26,095,819 

Statistics Canada - Product \. I 21NIb) I 
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Variable Name: 	LCA_Q146_CO1 	Position: 	1810 	Length: 

For what purpose(s)? - Borrow library materials (including books, magazines, CD's, audio or video tapes, 
etc.) 

FREQ WTD 
1 	 Yes 2,315 6,165,818 
2 	 No 424 1,157,523 
7 	 Not asked 16,849 18,739,531 
8 	 Not stated 0 0 
9 	 Don't know 9 32,947 

19,597 26,095,819 

(;ovtrag Respondents who answured LCA_0140 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA_01 46_CO2 	Position: 	1811 	Length: 	1 

For what purpose(s)? - Access the internet in the library. 

	

FREQ 	WTD 
Yes 	 345 	851,201 

2 
	

No 	 2,394 	6,472,140 
7 
	

Not asked 
	

16,849 	18,739,531 
8 
	

Not stated 
	

0 	0 
9 
	

Don't know 	 9 	32,947 

19.597 26,095,819 

Covuraqi: Rirsporiderils who answered LCA 0140 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT CSP 

Slalislics ( anada lroduct No.1 2M0() I 9-GPE 
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Variable Name: LCA_Q146_CO3 

For what purpose(s)? - Do research 

1 Yes 
2 No 
7 Not asked 
8 Not stated 
9 Dont know 

Position.' 	1812 	Length; 	1 

FREQ WTD 
591 1601,346 

2,148 5,721,995 
16,849 18,739,531 

0 0 
9 32,947 

19,597 26,095,819 

Coverage: Respondents who answered LCA 0140 = 1 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA_0146_C04 	Position: 	1813 	Length; 

For what purpose(s)? - Attend a program (e.g. a reading, childrens program, etc.). 

FREQ WTD 
1 	 Yes 99 228,202 
2 	 No 2,640 7,095,139 
7 	 Not asked 16,849 18,739,531 
8 	 Not stated 0 0 
9 	 Dont know 9 32,947 

19,597 	26,095.819 

Coverage: Respondents who answered LCA 0140 - 1 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT CSP 

'talitics (:iiiada 	lroduci 	I 2N1O0l)-(il'I: 
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Length: 	1 

FREQ WTD 
113 336,003 

2,626 6,987,338 
16,849 18,739,531 

0 0 
9 32,947 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
5,672 15,739,571 
4,072 10,056,628 
9,746 0 

94 265,586 
13 34,034 

19,597 26,095,819 
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GSS 2005— Cycle 19 
	

Time Use 

Variable Name: 	LCA_Q146_C05 
	

Position: 	1814 

For what purpose(s)? - Other. 

1 	 Yes 
2 	 No 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covoraqe: Respondents who answered LCA_Q 140 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: 	LCA_Q210 	 Position: 	1815 

During the past 12 months. did you: go to a movie or drive-in? 

1 	 Yes 
2 	 No 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Cnveraqe All respondents where sub-sample - 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable WGHTCSP 

Statistics ('anada Product No.! 2M00 I 9-GPE 
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Variable Name: LCA_Q21 5 	Position: 	1816 Length: 1 

How often? 

FREQ WTD 
1 1 to 4 times a year 2,731 7,264,275 
2 5 or more times, but not every month 1,204 3,271850 
3 At least once every month 1,729 5,185,340 
7 Not asked 13,925 10,356,247 
8 Not stated 0 0 
9 Dont know 8 18,106 

19,597 	26,095,819 

Coverage: Respondents who answered LCA_0210 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA_Q220 	 Position: 	1817 Length.' 1 

During the past 12 months did you: watch a video, rented or purchased, VHS or DVD? 

FREQ WTD 
1 	 Yes 7,304 20,273,513 
2 	 No 2,442 5,524,171 
7 	 Not asked 9,746 0 
8 	 Not stated 94 265,586 
9 	 Don't know 11 32,549 

19,597 	26,095.819 

Coverage: All respondents where sub-sample = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT CSP 

Statitic, (aiiad.i 	li'nducl '\o. I 
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Variable Name: LCA_Q225 	 Position: 	1818 Length: 1 

How often? 

FREQ WTD 
1 At least once a week 2,848 8,184,938 
2 At least once a month 2,885 7,984,721 
3 5 or more times a year, but not every month 700 1,957,522 
4 1 to 4 times a year 836 2,038,576 
7 Not asked 12,293 5,822,306 
8 Not stated 1 1,295 
9 Don't know 34 106,460 

19,597 26,095,819 

Covuticjn Respondents who answered LCA 0220 - 1. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: LCA_Q230 Position: 	1819 	Length: 1 

During the past 12 months did you: listen to downloaded music on your computer, MP3 player, etc.? 

FREQ WTD 
1 Yes 2,373 7,363,528 
2 No 7,366 18,417,969 
7 Not asked 9,746 0 
8 Not stated 97 269,026 
9 Don't know 15 45,296 

19597 26,095,819 

Ccveige All respondents wheru suDsomple 
Source. General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT CSP 

Stati'tics Canada Product No.1 2M0019-GPE 
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Variable Name.' 	LCA_Q235 

How often? 

1 	 Daily 
2 	 At least once a week 
3 	 At least once a month 
4 	 Less than once a month 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Position.' 	1820 	Length.' 	1 

	

FREQ 	WTD 

	

1,119 	3,652,312 

	

765 	2,341,748 

	

303 	872,930 

	

170 	443,073 

	

17,224 	18,732,291 

	

0 	 0 

	

16 	53,464 

19,597 26,095,819 

Coverage: Respondents who answered LCA 0230 - 1 
Source: General Social Survey, 2005 
Format: II 
Weight variable: WGHT_CSP 

Variable Name: 	LCA_Q240 	 Position: 	1821 Length: 1 

During the past 12 months, did you: listen to music on CD. cassette tapes. DVD audio discs, records, 
etc.? 

FREQ WTD 
1 Yes 8,038 21,622,014 
2 No 1,702 4,162,617 
7 Not asked 9,746 0 
8 Not stated 96 268,405 
9 Don't know 15 42,782 

19,597 26,095,819 

Coverage All respondents where sub-sample = 1 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT CSP 

Statistics Canada - Product No. I2MOtJI9-GPE 
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Position: 	1822 	Length: 	1 

FREQ WTD 
4,167 11,448,723 
2,871 7,680,890 

715 1,788,029 
234 546,720 

11,559 4,473,804 
1 1,295 

50 156,356 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: LCA_Q245 

How often? 

1 Daily 
2 At least once a week 
3 At least once a month 
4 Less than once a month 
7 Not asked 
8 Not stated 
9 Don't know 

19,597 26,095,819 

Cov&'oge Respondents who answered LCA 0240 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA_Q250 	Position: 	1823 Length: 5 

Last week, how many hours did you listen to the radio either at home, in a car, at work or elsewhere? 

FREQ WTD 
00000 00095 9,491 25,191,516 
99.97 Not asked 9,746 0 
99.98 Not stated 98 271,563 
99.99 Don't know 262 632,740 

19,597 26,095,819 

Covetgc' AI respondents where sub-sarnpe = 1 
Source: General Social Survey, 2005. 
Format: F5.2 
Weight variable: WGHT_CSP 

Note 	This variable is reported to a two decimal place. 

SOil I l cs ( :uurLt l>roduct No.1 2M0() I 9-GPE 
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Variable Name: 	LCA_Q260 	 Position: 	1828 	Length: 	5 

Last week, how many hours did you watch television, even if you were doing something else at the same 
time2  

FREQ WTD 
00000 : 00095 9,541 25,294,546 
99.97 	 Not asked 9,746 0 
99.98 	 Not stated 99 273,202 
99.99 	 Don't know 211 528,070 

19,597 26,095,819 

Coverage: All respondents where sub-sample = 1 
Source: General Social Survey, 2005 
Format: F5.2 
Weight variable: WGHTCSP 

Note: 	This variable is reported to a two dc;irnal place 

Variable Name: 	LCA_0300 	 Position: 	1833 	Length. 

During the past 12 months, did you: attend a concert or performance by professional artists of music 
dance, theatre, or opera, excluding cultural festivals? 

FREQ WTD 
1 	 Yes 3,901 10621,456 
2 	 No 5,828 15,130,182 
7 	 Not asked 9,746 0 
8 	 Not stated 98 272,832 
9 	 Don't know 24 71,349 

Coverage: All respondents where sub-sample = 1 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT CSP 

Statistics Canada - Product No I 2M0() I 
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FREQ WTD 
2,209 5,813,055 
1,688 4,803,869 

15,696 15,474,362 
0 0 
4 4,532 

19,597 26,095,819 

Length: 	1 

	

FREQ 	WTD 

	

1,689 	4,467,399 

	

319 	794,315 

	

196 	534,773 
17,388 20,282,764 

	

0 	 0 

	

5 	16,568 

19,597 26,095,819 

I 
I 
I 
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Appendix D 

Variable Name: 	LCA_Q31 0 	 Position: 	1834 	Length: 

During the past 12 months, did you: attend a theatrical performance such as a drama, musical theatre, 
dinner theatre, comedy? 

• 1 Yes • 2 No 
7 Not asked 

I 
8 
9 

Not stated 
Don't know 

I co ve f age Respondents who answered LCA_0300 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA_Q315 	 Position: 	1835 

I How often? 

I i i to 4 times a year 
2 5 or more times, but not every month 
3 At least once every month 

I Not asked 
8 Not stated 
9 Don't know 

Covw aqo. All respondents where LCA_0310 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

iai il 	Cana&i I 'ruduct No.! 21'vlOO I 9'-GPE : 

I 
I 
I 
I 
I 
I 
I 
I 
I 



FREQ WTD 
2,234 6,123,576 
1,664 4,491,590 

15,696 15,474,362 
0 0 
3 6,290 

1 
	

Yes 
2 
	

No 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

is S 2015 	('vcic I 0 	 I 1 111C I c Stir c' 	 Appendix I 

Variable Name: 	LCAQ320 	 Position: 	1836 	Length: 	1 

During the past 12 months, did you attend a popular musical performance such as pop/rock. jazz, blues, 
folk, country and western? 

19.597 	26.095.819 

Coverage: Respondents who answered LCA_0300 = 1 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name 	LCA_Q325 	 Position: 	1837 
	

Length: 	1 

How often? 

1 
	

1 to 4 times a year 
2 
	

5 or more times, but not every month 
3 
	

At least once every month 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage: Respondents who answered LCA 0320 S  1 
Source: General Social Survey, 2005 
Format: Ii 
Weiqht variable WGHT CSP  

	

FREQ 	WTD 

	

1,827 	4,957,519 

	

242 	691,012 

	

158 	452,253 
17,363 19,972,243 

	

0 	 0 

	

7 	22,792 

19,597 26,095,819 

't,tI1,lIc, ( . nul:i 	ProduLl No.1 2M0fll0(lI 
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Variable Name: 	LCA_Q330 	 Position: 	1838 	Length: 

During the past 12 months, did you: attend a symphonic or classical music performance? 

FREQ WTD 
1 	 Yes 944 2,455,663 
2 	 No 2,951 8,151,806 
7 	 Not asked 15,696 15,474,362 
8 	 Not stated 0 0 
9 	 Don't know 6 13,988 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 

Length: 	1 

	

FREQ 	WTD 

	

767 	1,998,127 

	

105 	272,076 

	

70 	183.888 
18,653 23,640,156 

	

0 	0 

	

2 	1,572 

19,597 26,095,819 

Coverage Respondents who answered LCA_0300 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA_Q335 	 Position: 	1839 

How often? 

	

I i 	 1 to 4 times a year 

	

2 	 5 or more times, but not every month 

	

3 	 At least once every month 

	

7 	 Not asked 

	

I S 	 Not stated 

	

9 	 Don't know 

OUVOI.1C;O Respondents who answered LCA 0330 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTCSP 

'l:ililics ('inada l'roduct No.1 2M00 I 9-GPE 
S 51) 

I 
I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: 	LCA_Q340 	Position: 	1840 	Length: 

During the past 12 months, did you: go to a cultural or artistic festival (such as film, fringe, dance, jazz 
folk, rock, buskers or comedy) 7  

FREQ WTD 
1 	 Yes 2,238 6094,259 
2 	 No 7,489 19,643,979 
7 	 Not asked 9,746 0 
8 	 Not stated 99 273,202 
9 	 Don't know 25 84,378 

19,597 	26,095,819 

Coverage: All respondents where sub-sample = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA Q345 

How often? 

Position: 1841 	Length. 	1 

1 	 1 to 4 times a year 
2 	 5 or more times 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered LCA 0340 - 1 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT CSP 

	

FREQ 	WTD 

	

2,022 	5,527,443 

	

209 	544,748 
17,359 20,001,560 

	

0 	 0 

	

7 	22,068 

	

19.597 	26,095,819 

Statistics Canada - Product No. I M(l(1 I 0-( Pl, 
60 



Length: 	1 

FREQ WTD 
1,358 3,518,973 

135 359,027 
18,103 22,216,506 

0 0 
1 1,313 

19,597 26,095,819 

I 
I 
I 
I 
I 

(jSS 2005 - Cycle 19 
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Variable Name: 	LCA_Q350 	 Position: 	1842 	Length: 

During the past 12 months, did you: go to a performance of cultural/heritage music, theatre or dance (e.g. 
Aboriginal Peoples, Chinese, Ukrainian)? 

	

FREQ 	WTD 

	

1,494 	3,879,313 
8,232 21,858,784 

	

9,746 	0 

	

99 	274,356 

	

26 	83,366 

19,597 26,095,819 

Yes 
2 
	

No 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coveroge: All respondents where sub-sample = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight vanable: WGHT_CSP 

Variable Name: 	LCA_Q355 
	

Position: 	1843 

How often7  

1 	 1 to4tirnesayear 
2 	 5 or more times 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Cover3ge Respondents who answered LCA 0350 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable WGHT CSP 

S l,il l ic ( :tnd: 	Iroduct No.! 2M001 9-GPE 
( 1 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: LCA_Q360 Position: 	1844 	Length: 1 

During the past 12 months, did you: attend any other kind/type of cultural performance? 

FREQ WTD 
1 Yes 1,038 2,777,024 
2 No 8,683 22,955,634 
7 Not asked 9,746 0 
8 Not stated 99 274,356 
9 Don't know 31 88,806 

19,597 26,095819 

Coverage. All respondents where sub-sample = 1 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA Q365 	 Position: 

How often? 

1 	 1 to 4 times a year 
2 	 5 or more times 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

1845 	Length: 	1 

	

FREQ 	WTD 

	

903 	2,412,847 

	

131 	354,915 
18,559 23,318,795 

	

0 	 0 

	

4 	9,262 

19,597 26,095819 

Coverage: Respondents who answered LCA_0360 - 1 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable WGHTCSP 

Statistics Canada - Product Ni. 12 \1(H) I )-() P1. 
5 (C 
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Variable Name: 	LCA_0410 	 Position: 	1846 	Length: 

During the past 12 months, did you: go to a public art gallery or art museum (including attendance at 
special art exhibits)? 

Yes 
2 
	

No 
.7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage All respondents where sub-sample = 1 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name 	LCA_Q41 5 	 Position: 	1847 

How often° 

1 to 4 times a year 
2 
	

5 or more times, but not every month 
3 
	

At least ince every month 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage Respondents who answered LCA 0410 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

tutItics ( an:ida Product No.1 2M00 I 9-GPE 
S (i 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

	

FREQ 	WTD 

	

2,608 	6,877,471 

	

7,116 	18,850,270 

	

9,746 	 0 

	

100 	276,514 

	

27 	91,563 

19,597 26,095,819 

Length: 	I 

	

FREQ 	WTD 

	

2,195 	5,807,981 

	

231 	633,190 

	

172 	407,051 
16,989 19,218,347 

	

0 	 0 

	

10 	29,250 

19,597 26,095,819 



Length. 	1 

FREQ WTD 
1,826 4,831,052 

163 445,875 
76 173,691 

17,525 20,623,917 
0 0 
7 21,284 

iS 21)1)5 	('vele19 	 1 inic 	se SLIIA e 	 \ppcndix I) 

Variable Name: LCA_0420 Position: 	1848 	Length: 1 

During the past 12 months, did you: visit museums other than public art galleries or art museums 7  

FREQ WTD 
1 Yes 2,072 5,471,902 
2 No 7,652 20,265,285 
7 Not asked 9,746 0 
8 Not stated 100 276,514 
9 Dont know 27 82,118 

19.597 	26,095,819 

Coverage: All respondents where sub-sample = 1 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA_Q425 	 Position 	1849 

How often for all locations combined 7  

1 	 1 to 4 times a year 
2 	 5 or more times, but not every month 
3 	 At least ince every month 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

19,597 26095,819 

Coverage: Respondents who answered LCA Q42o = 1 
Source: General Social Survey. 2005 
Format: Ii 
Weqht variable' WGHTCSP 

Stal istics ('anada ProduclNn. I 2M001 9-( iIE 
564 



Length: 	1 

FREQ WTD 
3,355 8,569,671 
6,346 17,119,747 
9,746 0 

100 276,514 
50 129,886 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
2,839 7,273,752 

506 1,274,436 
16,242 17,526,147 

0 0 
10 21,483 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

(iS 2005 I. yule 	 lime Use Sur cv 	 A ppeudi\ I) 

Variable Name 	LCA_0430 	 Position. 	1850 

During the past 12 months, did you: go to an historic site? 

1 	 Yes 
2 	 No 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Cuveiagc' Al) respondents where sub-sample = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Vanable Name: 	LCA 0435 
	

Position: 	1851 

How often? 

1 to 4 times a year 
2 
	

5 or more times 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage: Respondents who answered LCA_0430 = 1. 
Source: General Social Survey, 2005. 
Format: Ii 
A'eight 'JarlabJE 'AGHT CSP 

Statistics Canada Product No.12M0019-GPF 
S (,5 
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Variable Name: LCA_Q440 	 Position: 	1852 Length: 1 

During the past 12 months, did you: go to a zoo, aquarium, botanical garden, planetarium or observatory? 

FREQ WTD 
1 Yes 3,093 8,631,389 
2 No 6,630 17,108,419 
7 Not asked 9,746 0 
8 Not stated 103 285,032 
9 Don't know 25 70,979 

19,597 26,095819 

Coverage: All respondents where sub-sample 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	LCA_0445 	 Position: 	1853 Length: 1 

How often for all locations combined? 

FREQ WTD 
1 	 1 to4timesa year 2,813 7,846,724 
2 	 5 or more times 278 782,427 
7 	 Not asked 16,504 17,464,430 
8 	 Not stated 0 0 
9 	 Don't know 2 2,238 

19,597 26.095819 

Coverage: Respondents who answered LCA_0440 = 1 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT CSP 

Iati1ic, (:111:1(1:1 	liluci 	1 	Nlfl(ll 

500  
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Variable Name. 	LCA_Q450 	 Position: 	1854 	Length: 

During the past 12 months, did you: go to a conservation area or nature park? 

FREQ 	WTD 
1 	 Yes 4,348 11,808,453 
2 	 No 5,370 13,914,190 
7 	 Not asked 9,746 0 
8 	 Not stated 103 285,032 
9 	 Don't know 30 88,144 

19,597 26,095,819 

Coveraqe All respondents where sub-sample = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: 	LCA_Q455 
	

Position: 	1855 	Length: 	I 

How often? 

	

FREQ 	WTD 
1 	 1 to 4 times a year 	 2,948 	7,818,902 
2 	 5 or more times 	 1,392 	3,969,989 
7 	 Not asked 

	
15,249 	14,287,365 

8 	 Not stated 
	

0 	 0 
9 	 Don't know 	 8 	19,563 

19,597 26,095,819 

Cvc,agc Respondents who answered LCA 0450 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weiqht variable WGHTCSP 

taii',tcs ('wktdt lrduct No.! 2M00 I 9-GPE 

I 
	

S (7 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 



FREQ WTD 
2,506 7,309,857 
7,241 18,488,344 
9,746 0 

92 257,939 
12 39,679 

19,597 	26,095,819 

FREQ WTD 
12 45,995 

19,481 25,752,206 
92 257,939 
12 39,679 

19,597 26,095,819 

FREQ WTD 
21 64,031 
73 204,036 

19,399 25,530,134 
92 257,939 
12 39,679 

19,597 	26.095.819 

(i''- 	0(} 	(\cIc Id 	 1 iiii' I 	irc 	 •\ppcndi.\ I) 

Variable Name: 	SPA_Q1 00 	 Position: 	1856 

Did you regularly participate in any sports during the past 12 months? 

1 	 Yes 
2 	 No 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: All respondents where sub-sample = 1 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Length: 	1 

Variable Name: 	SPA_SP01_C 
	

Position: 	1857 	Length 
	

1 

Participation in archery 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey. 2005, derived trc)m SOD 0130 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP02 	 Position: 	1858 

Participation in badminton 

1 	 Competition 
2 	 Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_Q100 = 1 
Source: General Social Survey, 2005, derived from SPD 0130. 
Format: Ii 
Weight variable: WGHT CSP 

Statistics Canada - Product No.1 2M0() I 9-( iPI- 
56$ 

Length: 	1 



FREQ WTD 
11 32,108 
64 183,812 
19 52,147 

19,399 25,530,134 
92 257,939 
12 39,679 

19,597 26,095,819 

FREQ WTD 
54 157,524 
39 109,434 

19,399 25,530,134 
92 257,939 
13 40,788 

19,597 26,095,819 

Variable Name: 	SFR_SP02 
	

Position: 	1859 
	

Length: 	1 

Frequency of participation in badminton. 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

COVLrOCJO Respondents who answered SPA_QiOD = 
Source: General Social Survey, 2005, derived from SPD_0110. 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: 	SEN_SPO2 	 Position: 	1860 

Badminton participation environment was primarily 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Gviaqe: Rtsponclents who answered SPA 0100 1 
Source: General Social Survey, 2005, derived from SPD_Q120. 
Format: Ii 
Weight variable WGHT_CSP 

'1at il ie ( ajiada Product No. I 2M00 1 9-GPE 
569 

Length: 	1 



1 	- 	 Competition 
2 	 Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Dont know 

FREQ WTD 
56 151,650 

117 368,764 
19,319 25,275.888 

92 257,939 
13 41,578 

19,597 26,095,819 

Coverage: Respondents who answered SPA_Q100 = 1 

(1S 	X) 	( 	dc I 	 I iiiic 	c 	Il\ C\ 	 .\ppcnll!\_I) 

Variable Name: 	SPA_SP03 
	

Position. 	1861 
	

Length: 	1 

Participation in baseball 

Source: General Social Survey, 2005, derived from SPOOl 30 
Forniat: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SFR_SP03 	 Position: 	1862 Length 1 

Frequency of participation in baseball 

FREQ WTD 
1 	 2 to 3 times per month 25 87,772 
2 	 Once or twice per week 121 367,728 
3 	 3 or more times per week 28 66,813 
7 	 Not asked 19,319 25,275,888 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005, derived from SPO 0110. 
Format: Ii 
Weight varibIe: WGHTCSP 

Statistics Canada - Product Nu. I 2.\l()(1 I -( P1 
5 70 
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Variable Name: 	SEN SPO3 	 Position: 	1863 Length: 1 

Baseball participation environment was primarily... 

FREQ WTD 
1 	 Structured 124 362,660 
2 	 Unstructured 50 159.653 
7 	 Not asked 19,319 25,275,888 
8 	 Not stated 92 257.939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Covorage, Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey. 2005, derived from SPD_Q120. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: SPA_S PO4 Position: 	1864 	Length: 1 

Participation in basketball. 

FREQ WTD 
1 Competition 53 157,601 
2 Recreation 150 468,642 
7 Not asked 19,288 25,169,463 
8 Not stated 92 257,939 
9 Don't know 14 42,174 

19,597 26,095,819 

Coverage: Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_0 130. 
Format Ii 
Weight variable WGHT CSP 

Lltl.tic. ( uiada 	lr..Iuct No.1 2N40() I 9-GPE 
5 71 



FREQ WTD 
29 85,863 

118 351,327 
58 191,548 

19,288 25,169,463 
92 257,939 
12 39,679 

19597 26,095,819 

FREQ WTD 
98 271,568 

107 357,170 
19,288 25,169,463 

92 257,939 
12 39,679 

19,597 26,095,819 

(SS 200 	('ycic 	 I ime Lc Sun cy 	 Appendix I) 

Variable Name: 	SFR_SP04 
	

Position: 	1865 
	

Length: 	1 

Frequency of participation in basketball. 

1 
	

2 to 3 times per month 
2 
	

Once or twice per week 
3 
	

3 or more times per week 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage: Respondents who answered SPA_Q100 = 1 
Source: General Social Survey, 2005, derived from SPD 0110 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP04 	 Position: 	1866 

Basketball participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_0100 = 1 
Source: General Social Survey. 2005, derived from SPD 0120. 
Format: Ii 
Weight variable' WGHTCSP 

Length: 	1 

sl:ltlsllcs ('aiiada 	Pioditci No, I 



FREQ WTD 
16 33,018 

19,477 25,765,182 
92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
1 1,867 
7 14,943 
8 16,209 

19,477 25,765,182 
92 257,939 
12 39,679 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name.' 

Participation in boxing. 

7 
8 
9 

SPA_SPO7_C Position: 	1867 Length: 	1 

Competition/Recreation 
Not asked 
Not stated 
Dont know 

Covuraq:. Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q 130. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SFR_SP07 	 Position. 	1868 

Frequency of participation in boxing. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coviraqe Respondents who answered SPA_aba = 1. 
Source: General Social Survey, 2005, derived from SPD_Q110. 
Format: Ii 
Weiqht variable, WGHT CSP 

1a1 is! cs (arl:ILI:t Product No. I 2NI00 I 9-GPE 
7 
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Variable Name: SEN_SP07 

Boxing participation environment was primarily... 

1 Structured 
2 Unstructured 
7 Not asked 
8 Not stated 
9 Don't know 

Position: 	1869 	Length: 	1 

FREQ WTD 
13 25,525 
3 7,493 

19,477 25,765,182 
92 257,939 
12 39,679 

19,597 	26,095,819 

Coverage Respondents who answered SPA 0100 1 
Source: General Social Survey. 2005, derived from SPD Q120 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP08_C 

Participation in canoeing/kayaking. 

1 	 Compehtion/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Position. 	1870 	Length. 	1 

FREQ WTD 
42 93,360 

19,451 25,704,841 
92 257,939 
12 39,679 

19.597 26,095,819 

Crep Respondents who answered SPA 0100 - 1 
Source: General Social Survey. 2005. derived from SPD 0130 
rrniat: Ii 
05. 'i(jht variable: WGHT CSP 

tat1tius Canada 	Product \&i. I211)-(iPF 
74 
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Variable Name: SFR_SP08 	Position: 	1871 Length: 1 

Frequency of participation in canoeing/kayaking. 

FREQ WTD 
1 2 to 3 times per month 14 26,539 
2 Once or twice per week 18 44,369 
3 3 or more times per week 10 22,452 
7 Not asked 19,451 25,704,841 
8 Not stated 92 257,939 
9 Don't know 12 39,679 

19,597 26,095,819 

Ccvvrage, Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q110. 
Format: Ii 
Weight vanable: WGHT_CSP 

Variable Name: 	SEN_SP08 	 Position: 	1872 Length: 1 

Canoeing/kayaking participation environment was primarily 

FREQ WTD 
1 	 Structured 4 6,166 
2 	 Unstructured 38 87,194 
7 	 Not asked 19,451 25,704,841 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

&ii -Iqe. Respondents who eriswered S PA01 00  = 1 
Source: General Social Survey. 2005, derived from SPD_Q 120. 
Format Ii 
Weight variablE WGHT CSP 

Stat si ics Canada Product No. I 2M00 I 9-GPE 
" 
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Variable Name: 	SPA_SPI 0_C 	 Position: 	1873 Length: 1 

Participation in cycling. 

FREQ WTD 
1 	 Competition/Recreation 157 459,462 
7 	 Not asked 19,336 25,338,739 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19.597 26,095.819 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD 01313 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SFRSPIO 	 Position: 	1874 Length. 1 

Frequency of participation in cycling 

FREQ WTD 
1 	 2 to 3 times per month 28 70,637 
2 	 Once or twice per week 66 206,143 
3 	 3 or more times per week 62 180,490 
7 	 Not asked 19,336 25,338,739 
8 	 Not stated 92 257,939 
9 	 Don'tknow 13 41,870 

19,597 26.095,819 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey, 2005, derived from SPD 0110 
Format: Ii 
Weight variabe WGHT CSP 

Statistics Canada - Product No. I 2 M(10 I 	l I 
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Variable Name: 	SEN_SPIO 	 Position: 	1875 
	

Length: 	I 

Cycling participation environment was primarily... 

FREQ WTD 
18 47,620 

138 407,824 
19,336 25,338,739 

92 257,939 
13 43,696 

19,597 26,095,819 

Cov uvaqe. Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight vanable: WGHT_CSP 

Variable Name: 	SPA_SPI 2_C 	Position: 	1876 	Length: 

Participation in equestrian. 

FREQ WTD 
1 	 Competition/Recreation 29 69,472 
7 	 Not asked 19,464 25,728,729 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

COv1g:: Respondents who answered SPA Q100 = 1. 
Source: General Social Survey, 2005, derived from SPD 0130. 
Format Ii 
Weight variable WGHT cSP 

Stal sI is ( an;idi l'roduct No. I 2M00 I 9-GPE 
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Variable Name: 	SFRSPI2 	 Position: 	1877 	Length: 

Frequency of participation in equestrian. 

FREQ WTD 
1 2 to 3 times per month 7 22021 
2 Once or twice per week 11 28,410 
3 3 or more times per week 11 19,040 
7 Not asked 19,464 25,728,729 
8 Not stated 92 257.939 
9 Don't know 12 39,679 

19,597 26,095,819 

Coverage: Respondents who answered SPA_alto 
Source: General Social Survey, 2005, derived frorii SPD 0110 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SPI2 	 Position 	1878 Length: 1 

Equestrian participation environment was primarily 

FREQ WTD 
1 Structured 17 42,527 
2 Unstructured 12 26,944 
7 Not asked 19,464 25,728,729 
8 Not stated 92 257,939 
9 Don't know 12 39,679 

19.597 	26,095.819 

Coverage: Respondents who answered SPA_0100 
Source: General Social Survey. 2005. derived from SPD 0120 
Format: Ii 
Weight vanable WGHT_CSP 

'laltslic, ( 'macla 	PrtnlucI \u, 1 2M001 0-( PI 



FREQ WTD 
30 105,609 
36 138,641 

19,426 25,552,174 
92 257,939 
13 41,456 

19,597 26095,819 

FREQ WTD 
10 30,834 
39 136,602 
17 77,305 

19,426 25,552,174 
92 257,939 
13 40,965 

19,597 26,095,819 

Variable Name: 	SPA_SPI4 
	

Position: 	1879 	Length: 	1 

Participation in football, tackle, flag, touch. 
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1 	 Competition 
2 	 Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

C.ovctage Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q130. 
Format: Ii 
vVeight variable: WGHT CSP 

Variable Name: 	SFR_SP14 	 Position: 	1880 

Frequency of participation in football, tackle, flag. touch. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covcmgc. Respondents who answered SPA 0100 1 
Source: General Social Survey, 2005, derived from SPD_Q110. 
Format: Ii 
Weight variable: WGHT CSP 

Statistics Canada Product No.! 2M00 I 9-CPE 
7() 

Length: 	1 
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Variable Name: 	SEN_SPI4 	 Position: 	1881 Length: 1 

Football, tackle, flag, touch participation environment was primarily.. 

FREQ WTD 
1 	 Structured 37 125,071 
2 	 Unstructured 30 120,956 
7 	 Not asked 19,426 25,552,174 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19.597 	26.095.819 

Coveraqe Respondents who answered SPA 0100 1. 
Source: General Social Survey, 2005, clenved trorn SPD 0120. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA SPI5 	 Posit,on: 	1882 	Length: 

Participation in golf. 

FREQ WTD 
1 	 Competition 27 68,595 
2 	 Recreation 510 1,418,585 
7 	 Not asked 18,955 24,309,642 
8 	 Not stated 92 257,939 
9 	 Don't know 13 41,057 

19,597 	26,095,819 

Coveraqc Respondents who answered SPA 0100 = 1. 
Source: General Social Survey. 2005. derived from SPfl 0130. 
Format: Ii 
'Aiqtit virahie 'v0311T CSP 

Statistics ('anada Product No.1 2M0() I 
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FREQ WTD 
157 420,030 
265 788.408 
114 276,976 

18,955 24,309,642 
92 257,939 
14 42,824 

19,597 26,095,819 

FREQ WTD 
166 433,208 
369 1,047,130 

18,955 24,309,642 
92 257,939 
15 47,899 

19,597 26,095,819 

Variable Name: 	SFR_SP15 
	

Position: 	1883 
	

Length: 	1 

Frequency of participation in golf. 
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1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q110. 
Format: Ii 
Weight vanable: WGHTCSP 

Variable Name: 	SEN_SPI5 	 Position: 	1884 

Golf participation environment was primarily 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

C:voroq€. Respondents who answered SPA 0100 1. 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight variable: WGHT_CSP 

cs ( : in;td:i l'roduct No.1 2M001 9-GPE 

Length: 	1 
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Variable Name: SPA SPI6 

Participation in gymnastics. 

1 Competition 
2 Recreation 
7 Not asked 
8 Not stated 
9 Don't know 

Position 	1885 	Length: 	1 

FREQ WTD 
0 0 

24 72.333 
19,469 25,725,868 

92 257,939 
12 39,679 

19,597 26,095,819 

Cvir'ao Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey. 2005, derived from SP[)0130 
rormat: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SFR_SPI6 	 Position. 	1886 	Length: 

Frequency of participation in gymnastics. 

FREQ WTD 
1 	 2 to 3 times per month 0 0 
2 	 Once or twice per week 12 35,760 
3 	 3 or more times per week 12 36,573 
7 	 Not asked 19,469 25,725,868 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26.095.819 

Coverage Respondents who answered SPA 0100 
Source: General Social Survey. 2005 denved from SPD 0110 
Format: Ii 
Weight variable: WGHT CSP 

Statistics Canada Product No. I 2\i0() I 0_( ;pr: 
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Variable Name: 	SEN_SPI6 	 Position 	1887 	Length: 	1 

Gymnastics participation environment was primarily. 

FREQ WTD 
7 13,062 

17 59,271 
19,469 25,725,868 

92 257,939 
12 39,679 

19,597 26,095,819 

Crje Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP20 	 Position: 	1888 	Length.' 

Participation in hockey (ice). 

FREQ WTD 
1 	 Competition 113 362,343 
2 	 Recreation 286 933,873 
7 	 Not asked 19,092 24,498,104 
8 	 Not stated 92 257,939 
9 	 Don't know 14 43,560 

19,597 26,095,819 

Cov'r,ige. Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005, derived from SPO_0130. 
Format: Ii 
51'iqhi varioble WGHT CSP 

Statistics (anada l'ruduct No, 12M0W 9-GPE 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Dont know 



FREQ WTD 
263 856,250 
137 440,236 

19,092 24,498,104 
92 257,939 
13 43,290 

19.597 	26.095.819 

(ISS 200 	(vcic 19 	 I I1h I L IIi\ C\ 
	

Appendix I) 

Variable Name: 	SFR_SP20 
	

Position: 	1889 

Frequency of participation in hockey (ice). 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Dont know 

Length: 	1 

FREQ WTD 
57 188,387 

248 827,602 
96 284,108 

19,092 24,498,104 
92 257,939 
12 39,679 

19.597 	26.095.819 

Coverage: Respondents who answered SPA 0100 z 1 
Source: General Social Survey, 2005. derived from SPD 0110, 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP20 	 Position: 	1890 

Hockey (ice) participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005. derived from SPD 0120. 
Format: Ii 
Weight variable' WGHT CSP 

Length: 	1 

Statistics Canada - Produci \o. I  
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Length: 	1 

FREQ WTD 
17 54,975 

19,476 25,743,226 
92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
1 4,575 

11 33,338 
5 17,063 

19,476 25,743,226 
92 257,939 
12 39,679 

19,597 26,095,819 
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Variable Name: 	SPA_SP2I_C 
	

Position: 	1891 

Participation in field hockey. 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

eiie Respondents who answered SPA 0100 = 1 
Source: General Social Sur'ey, 2005, derived from SPD_Q 130. 
Fomiat: Ii 
Weight variable: WGHT_CSP 

Variable Name: SFRSP2I 	 Position: 	1892 

Frequency of participation in field hockey. 

1 2 to 3 times per month 
2 Once or twice per week 
3 3 or more times per week 
7 Not asked 
8 Not stated 
9 Don't know 

Covutagu Respondents who answered SPAQ100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q1 10. 
Format: Ii 
Weight variable WGHT CSP 

Si:iiiriic, ( ari.e.la  Product No.1 2M00 I 9-UPE 
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Variable Name: 	SEN_SP2I 	 Position: 	1893 	Length 

Field hockey participation environment was primarily. 

FREQ WTD 
1 	 Structured 13 40,088 
2 	 Unstructured 4 14,887 
7 	 Not asked 19,476 25,743,226 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Coverage: Respondents who answered SPA_Q1 00 = 1 
Source: General Social Survey. 2005. derived from SPD_01 20 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_S P23_C 	 Position: 	1894 	Length: 

Participation in karate 

FREQ WTD 
1 	 Competition/Recreation 20 72,169 
7 	 Not asked 19,473 25,726,032 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 	26,095,819 

Coverage: Respondents who answered SPA_Q1 00 = 1 
Source: General Social Survey, 2005. derived from SPD 0130 
Format: Ii 
Weight variable WGHTCSP 

Siitistie (atiada - Produel No.1 2MOO1 04 IT 
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Length: 	I 

FREQ WTD 
0 0 

15 56,100 
5 16,069 

19,473 25,726,032 
92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
19 68,662 

1 3,507 
19,473 25,726,032 

92 257,939 
12 39,679 

19,597 26,095,819 
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Variable Name: 	SFR_SP23 
	

Position: 	1895 

Frequency of participation in karate. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covcaqc Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_01 10. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP23 	 Position: 	1896 

Karate participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covoiqe Rspondenh; who oTlswered SPA 0100 1 
Source: General Social Survey, 2005, derived from SPD_Q 120. 
Format: Ii 
Weight variable: WGHTCSP 

Soitoi li. (';in:id:i Pioduct No. 12M001 9-UPE 
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Variable Name: 	SPA_SP24_C 

Participation in lacrosse. 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Dont know 

Position: 	1897 	Length: 	1 

FREQ WTD 
14 65,085 

19,479 25,733,116 
92 257,939 
12 39,679 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005, derived from SPD 0130 
Format: Ii 
Weight vañable: WGHT_CSP 

Variable Name: 	SFR_SP24 	Position 	1898 

Frequency of participation in lacrosse 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
1 5,128 
4 13,540 
9 46,417 

19,479 25,733,116 
92 257,939 
12 39.679 

19,597 	26,095.819 

Coverage: Respondents who answered SPA 0100 = 
Source: General Social Survey. 2005. derived from SPD 01 
Format: M 
v'oi.ht vorla.I)le VVCI IT COP 
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Variable Name: 	S PA_S P2 5_C 
	

Position: 	1900 	Len gth. 	1 

Participation in rowing. 

19,597 26,095,819 

FREQ WTD 
15 37,922 

19,478 25,760,279 
92 257,939 
12 39,679 

Competition/Recreation 
Not asked 
Not stated 
Don't know 
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Variable Name: 	SEN_SP24 	 Position: 	1899 	Length: 

Lacrosse participation environment was primarily... 

FREQ WTD 
1 Structured 13 59.824 
2 Unstructured 1 5,261 
7 Notasked 19,479 25,733,116 
8 Not stated 92 257,939 
9 Don't know 12 39,679 

19,597 26,095,819 

Coverge Respondents who answered SPA_Q100 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight variable: WGHT_CSP 

(:verige Respondents who answered SPA 0100 = 1 
Source: General Social Survey. 2005, derived from SPD_0130. 
Format: Ii 
Weiqht vriabie: WGHT CSP 

Sllili (tiiada Poiduct No, l2M0019-GPE 
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FREQ WTD 
1 1,011 
5 11,382 
9 25,529 

19,478 25,760,279 
92 257,939 
12 39,679 

19,597 	26,095,819 

FREQ WTD 
13 33,934 
2 3,987 

19,478 25,760,279 
92 257,939 
12 39,679 

19.597 	26,095,819 

F'S 20HFS 	(vete 19 	 line t '.0 SLII \ C\ 	 Appendix I) 

Variable Name: 	SFR_SP25 
	

Position: 	1901 
	

Length: 	1 

Frequency of participation in rowing. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 7 1 
Source: General Social Survey. 2005. derived from SPD 0110. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name.' 	SEN_SP25 	Position: 	1902 

Rowing participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covnraqe Respondents who answered SPA 0100 - 1 
Source: General Social Survey. 2005 derived from SPD 020 
Format: Ii 
'2Jeiq't vanahin WGHT fl.SP 

Length: 	1 

Slati1ies ( ''tiiada 	Product No. I 2M0() 9-Gl>E 
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Length: 	I 

FREQ WTD 
24 82,665 
10 32,854 

19,459 25,682,681 
92 257,939 
12 39,679 

19,597 26,095,819 

Len gth: 	1 

FREQ WTD 
1 886 

14 49,097 
19 65,536 

19,459 25,682,681 
92 257,939 
12 39,679 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: SPA_SP29 

Participation in rugby. 

1 Competition 
2 Recreation 
7 Not asked 
8 Not stated 
9 Don't know 

Covemqc Respondents who answered SPA_Q 100 = 1. 
Source: General Social Survey, 2005, derived from SPD_0130. 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: 	SFR_SP29 	 Position: 	1904 

Frequency of participation in rugby. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covioaqe Respondents Who answered SPA 0100 1 
Source. General Social Survey, 2005, derived from SPD_Q110. 
Format: Ii 
Weight vanable: WGHT_CSP 

Slililis (:10:010 !ruduct No. 12M0019-GPE 
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Length: 	1 

FREQ WTD 
14 33,198 

19,479 25,765,002 
92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
4 10,445 
3 9,339 
7 13,414 

19,479 25,765,002 
92 257,939 
12 39,679 

IiII 	( \ Ic 	0 	 I ii:o' I ',c 	UI\LO. 	 \ppLIldi\1) 

Variable Name: 	SPA_SP3 1_C 	Position. 	1905 

Participation in figure skating. 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA Q100 = 1. 
Source: General Social Survey. 2005. derived from SPO 0130 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: SFR_SP31 	 Position 	1906 

Frequency of participation in figure skating. 

1 2 to 3 times per month 
2 Once or twice per week 
3 3 or more times per week 
7 Not asked 
8 Not stated 
9 Don't know 

19.597 	26.095.819 

Coverage: Respondents who answered SPA_0100 = 1 
Source: General Social Survey, 2005, denved from SPD_0l 10 

Format: Ii 
Weight variable WGHTCSP 

t:IlIlio 	( :iIioJd 	I't'LiU'I >'o. I 	I ) ( I IT 



FREQ WTD 
9 23,251 
5 9,947 

19,479 25,765,002 
92 257,939 
12 39,679 

19,597 26,095,819 

1 
7 
8 
9 

FREQ WTD 
12 30,878 

19,481 25,767,323 
92 257,939 
12 39,679 

19,597 26,095,819 

Competition/Recreation 
Not asked 
Not stated 
Don't know 

(ISS 2005- Cycle 19 	 lime Use Survey 	 Appendix D 

Variable Name: 	SEN_SP31 	 Position: 	1907 

Figure skating participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covoje Respondents who answered SPA 0100 = 1. 
Source: General Social Survey. 2005, derived from SPD 0120. 
Format: Ii 
Weight variable: WGHT_CSP 

Length: 	1 

Variable Name: 	SPA_SP33_C 
	

Position: 	1908 
	

Length: 	1 

Participation in water skiing. 

Cvcqc Respondents who answered SPAO 100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q130. 
Format Ii 
Weight variable. WGHTCSP 

tali,tic (anad:i Pniduct No.12M0019-GPE 
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Variable Name: 	SFR_SP33 	 Position: 	1909 

Frequency of participation in water skiing. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 = 1. 
Source: General Social Survey. 2005. derived from SPD 0110 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP33 	 Position: 	1910 

Water skiing participation environment was primarily.. 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Dont know 

.'\pperidix_I) 

Length: 	1 

FREQ WTD 
4 8,485 
6 17,362 
2 5,030 

19,481 25,767,323 
92 257,939 
12 39,679 

19,597 	26,095,819 

Length: 	1 

FREQ WTD 
2 6,896 

10 23,982 
19,481 25,767,323 

92 257,939 
12 39,679 

19,597 	26,095,819 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005, derived from SPD 0120. 
Format: Ii 
Weight variable' WGHTCSP 

Statistics Canada - Product No I 2\10() 104 IIT 
501 



Length: 	1 

FREQ WTD 
17 61,253 

139 450,331 
59 198,806 

19,278 25,087,811 
92 257,939 
12 39,679 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
1 
I 
I 
I 
1 
I 
I 
I 
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Variable Name: SPA_SP34 Position: 	1911 	Length: 1 

Participation in soccer. 

FREQ WTD 
1 Competition 78 267,087 
2 Recreation 136 441,404 
7 Not asked 19,278 25,087,811 
8 Not stated 92 257,939 
9 Don't know 13 41,578 

19,597 26,095,819 

Coverage Respondents who answered SPA_Q 100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q130. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SFR_SP34 	 Position: 	1912 

Frequency of participation in soccer. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

(overage Respondents who answered SPA 0100 - 1 
Source: General Social Survey, 2005, derived from SPD_0110. 
Format: Ii 
Weight variable: WGHT_CSP 

Sllilic (aiiadi Product No. I 2M001 9-GPE 
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Variable Name: 	SEN_SP34 	 Position: 	1913 	Length 

Soccer participation environment was primarily. 

FREQ WTD 
1 	 Structured 155 515,323 
2 	 Unstructured 60 195,067 
7 	 Not asked 19,278 25,087,811 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19597 26,095819 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005. derived from SPD_0120 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP35 	 Position 	1914 	Length 

Participation in softball. 

FREQ WTD 
1 	 Competition 28 64,330 
2 	 Recreation 72 199,019 
7 	 Not asked 19,393 25,534,852 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 	26,095,819 

Coverage: Respondents who answered SPA_Q100 = 1 
Source: General Sociai Survey. 2005. derived 1mm SPDQ3O 
Format: II 
Weight variable WGHT CSP 

Statistics Canada - Product No.12M0019-UPE 
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Variable Name: 	SFR_SP35 

Frequency of participation in softball. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q110. 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: 	SEN_SP35 	 Position: 	1916 

Softball participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covctdqe. Respondents who answered SPA 01(5) = 1 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight variable WGHT CSP 

Slal sites ( anatl:i l'roduct No.1 2M00 I 9-GPE 
. ) 

7 

FREQ WTD 
13 28,482 
70 209,097 
17 25,770 

19,393 25,534,852 
92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
76 199,802 
24 63,547 

19,393 25,534,852 
92 257,939 
12 39,679 

19,597 26,095.819 

Position: 	1915 	Length: 	1 
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Variable Name: SPA_SP36_C 	Position: 	1917 Length: 1 

Participation in squash 

FREQ WTD 
1 Competition/Recreation 43 151,992 
7 Not asked 19,450 25,646,208 
8 Not stated 92 257,939 
9 Don't know 12 39,679 

19.597 26,095,819 

Coverage: Respondents who answered SPA_01 00 = 1. 
Source: General Social Survey, 2005. derived from SPD 0130 
Fomiat: Ii 
Weight variable: WGI-IT_CSP 

Variable Name: 	SFR_SP36 	 Position. 	1918 Length: 1 

Frequency of participation in squash. 

FREQ WTD 
1 	 2 to 3 times per month 7 26,296 
2 	 Once ortwice perweek 29 101,671 
3 	 3 or more times per week 7 24,026 
7 	 Not asked 19,450 25,646,208 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 	26,095.819 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey. 2005. derived frorn SPD 0110 
Format: Ii 
Weight variibIe WGHT CSP 

Statistics Canada 	Prodmici \• I \1i. II 	I'I 



FREQ WTD 
17 54,297 
26 97,695 

19,450 25,646,208 
92 257,939 
12 39,679 

19.597 26,095,819 

FREQ WTD 
260 764,480 

19,233 25,033,721 
92 257,939 
12 39,679 

19,597 26,095,819 

( 	(i( 	lc io 	 liinc I. m2 	lF\ e 	 \ppeni.lI\ I) 

Variable Name: 	SEN_SP36 
	

Position: 	1919 
	

Length: 	1 

Squash participation environment was primarily 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coveragv Respondents who answered SPA 0100 1 
Source: General Social Survey. 2005, derived from SPD 0120. 
Format: Ii 
Weight vanable: WGHT_CSP 

Variable Name: 	SPA_SP37_C 	 Position: 	1920 

Participation in swimming. 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

CcagL Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005. derived from SPD_0130. 
Format: Ii 
Weight variable WGHT CSP 

Length: 	1 

'ttl i'l ic' ( andd:1 	lriducl No. I 2\4O() I 9-GPF 



Variable Name: SFR_SP37 

Frequency of participation in swimming 

1 2 to 3 times per month 
2 Once or twice per week 
3 3 or more times per week 
7 Not asked 
8 Not stated 
9 Don't know 

Position: 	1921 	Length: 	1 

FREQ WTD 
50 166,335 

117 341,813 
91 251,855 

19,233 25,033,721 
92 257,939 
14 44,156 

FREQ WTD 
75 222,876 

185 541,604 
19,233 25,033,721 

92 257,939 
12 39,679 

19.597 	26.095,819 

'I)I 	( '. cic I) 	 IIIIC I. 	Ll \ L'\ 

19,597 	26,095.819 

Coverage: Respondents who answered SPA_Q 100 = 
Source: General Social Survey, 2005. derived from SPO 0110 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_S P37 	 Position: 	1922 

Swimming participation environment was primarily.. 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005. derived from SPD 0120. 
Format: Ii 
Weight variable. WGHT CSP 

Length: 	1 

Statistics Canada - Product o. 	I 
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FREQ WTD 
137 403,340 

19,356 25,394,861 
92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
33 94,836 
72 202,806 
32 105,699 

19,356 25,394,861 
92 257,939 
12 39,679 

19,597 26,095,819 
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(SS 2005 - Cycle 19 	 lime Use Survey 	 Appendix D 

Variable Name: 

Participation in tennis. 

7 
8 
9 

SPA_SP39_C Position: 	1923 	Length: 	I 

Competition/Recreation 
Not asked 
Not stated 
Don't know 

Covor3gv Rospondents who ansvered SPA 0100 1 
Source: General Social Survey, 2005, derived from SPD_Q 130. 
format: Ii 
Weight variable: WGHT_CSP 

Variable Name: SFR_SP39 	 Position: 	1924 

Frequency of participation in tennis. 

1 2 to 3 times per month 
2 Once or twice per week 
3 3 or more times per week 
7 Not asked 
8 Not stated 
9 Don't know 

Coverage Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey, 2005, derived from SPD Q1 10. 
Format: M 
Vvr:iqbt variable WGH1 CSP 

"t:Ll lt1c, ( ; iiiuda 	lioduct No.1 2M001 9-GPE 
001 
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Variable Name: 	SEN_SP39 	 Position: 	1925 Length: 1 

Tennis participation environment was primarily... 

FREQ WTD 
1 	 Structured 44 111,575 
2 	 Unstructured 92 288,724 
7 	 Not asked 19,356 25,394,861 
8 	 Not stated 92 257,939 
9 	 Don't know 13 42,720 

19,597 26,095,819 

Coverage: Respondents who answered SPA_Q100 = 1 
Source: General Social Survey, 2005, derived from SPD_0120 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP4I_C 	 Position: 	1926 Length. 1 

Participation in track and field - athletics, 

FREQ WTD 
1 	 Competition/Recreation 20 66,128 
7 	 Not asked 19,473 25,732,073 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Coverage: Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005. derived from SP[) 0130 
Format: Ii 
Weight variable: WGHT cs 

'Idlislics ('anada 	lrtcdttct \o. I 2\100I0-( ,F1' 
002 



I 
I 	Variable Name: 	SFR_SP4I 	 Position 

I 
	Frequency of participation in track and field - athletics.  

1 2 o 3 hmes per month 
2 Oriceortwiceperweek I 3 3 or more times per week 
7 Not asked 

I 8 
9 

Not stated 
Don't know 

1927 	Length: 	1 

FREQ WTD 
0 0 
4 24.124 

16 42,004 
19,473 25,732,073 

92 257,939 
12 39,679 

19,597 26,095,819 

(iSS 2005 - Cycle l) 	 Time Use Survey 	 Appendix D 

Coverage Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey, 2005, derived from SPD 0110. 
Format: Ii 
Weight variable: WGHTCSP 

V.iriable Name: 	SEN_S P41 	 Position: 	1928 

Track and field - athletics participation environment was primarily... 

Length: 	1 

FREQ WTD 
1 	 Structured 18 60,318 
2 	 Unstructured 2 5,810 
7 	 Not asked 19,473 25,732,073 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Coorqe. Respondents who answered SPA 0100 = 1 
Source. General Social Survey, 2005, derived from SPD_Q120. 
Format: Ii 
Weight variable: WGHT_CSP 

SIili1ic (anada Product No.1 2M00 I 9-GPE 
(13 
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Length: 	1 

FREQ WTD 
55 133,804 

128 377,551 
19,308 25,282,285 

92 257,939 
14 44,239 

19,597 26,095,819 

Length, 	1 

FREQ WTD 
23 52,690 

123 361,851 
39 101,375 

19,308 25,282,285 
92 257,939 
12 39,679 

II ) 	( vIe I 	 - 	- 	Hine I I C Sir C\ 

Variable Name: 	SPA_S P42 	 Position: 	1929 

Participation in volleyball. 

1 	 Competition 
2 	 Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_Q 100 = 1. 
Source: General Social Survey. 2005, derived from SPD 0130. 
Fomiat: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SFR_SP42 	 Position: 	1930 

Frequency of participation in volleyball. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

19,597 26,095,819 

Cer-.o7e Respondents who answered SPA 0100 1 
Source: General Social Survey. 2005, derived from SPD 011(1 
Format: Ii 
Weight vtriable: WGHT CSP 

Slatistics Canada 	Produel \o. I 2\1(>() I -( TIIT 
601 



Variable Name: SEN_SP42 	 Position: 	1931 Length: 1 

Volleyball participation environment was primarily.  

FREQ WTD 
1 Structured 131 358,779 
2 Unstructured 53 155,360 
7 Not asked 19,308 25,282,285 
8 Not stated 92 257,939 
9 Don't know 13 41,456 

19597 26,095,819 

Cr.I(; 	Rcsprifrt w5n oro..vered SPA (DlijO 
Source, Ueneral Social Survey. 2005 derived from SPD_0120 
Fonnat: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP44_C 	 Position: 	1932 Length: 1 

Participation in weightlifting (competitive) 

FREQ WTD 
1 	 Competition/Recreation 18 50,727 
7 	 Not asked 19,475 25,747,474 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Covcoiqi. Respondents who answered SPA Q100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q130. 
Format: Ii 
Weight variable: WGHT_CSP 

Staiistics (anjda Product No.! 2M001 9-GPE 
605 
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Variable Name: 	SFR_SP44 	 Position: 	1933 	Length: 

Frequency of participation in weightlifting (competitive). 

FREQ WTD 
1 2 to 3 times per month 0 0 
2 Once or twice per week 4 9,701 
3 3 or more times per week 14 41,026 
7 Not asked 19,475 25,747,474 
8 Not stated 92 257,939 
9 Don't know 12 39,679 

19.597 26.095,819 

Coverage.' Respondents who answered SPA_Q 100 = 1 
Source: General Social Survey, 2005, derived from SPD 0110. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP44 	 Position: 	1934 	Length: 

Weightlifting (competitive) participation environment was primarily... 

FREQ WTD 
1 	 Structured 6 12,360 
2 	 Unstructured 12 38,367 
7 	 Not asked 19,475 25,747,474 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19.597 26.095.819 

Coverage: Respondents who answered SPA_Q100 = 1 
Source: General Social Survey. 2005. derived from SPD 0120 
Format: II 
Weight variable: WGHT CSP 

Siatiiic ( :tnla 	Product \o, I 2\l001d-(!'l 
606  



FREQ WTD 
20 43,464 

19,473 25,754,737 
92 257,939 
12 39,679 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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(iSS 2005- Cycle 19 

Variable Name: 	SPA_SP46_C 

Participation in sailing/yachting. 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Lvoriq: Respor'dents who ansv.'ered SPA 0 iDO - 1. 
Source: General Social Survey, 2005, derived from SPD_0130. 
F ormat: Ii 
Weight variable: WGHT_CSP 

Variable Name: SFR_SP46 	 Position: 	1936 Length: 1 

Frequency of participation in sailing/yachting. 

FREQ WTD 
1 2 to 3 times per month 9 23,847 
2 Once or twice per week 7 10,494 
3 3 or more times per week 4 9,124 
7 Not asked 19,473 25,754,737 
8 Not stated 92 257,939 
9 Don't know 12 39,679 

19,597 26,095,819 

Coverage Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q110. 
rormal: Ii 
Weight variable WGHL CSP 

SIa1istic ( 'anadu l'roduci No. 12M0019-GPE 
(i07 

Time Use 	 Appendix D 

Position: 	1935 
	

Len glh: 	1 
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Variable Name: 	SEN_SP46 	Position: 	1937 	Length: 

Sailing/yachting participation environment was primarily,.. 

FREQ WTD 
1 	 Structured 6 17,750 
2 	 Unstructured 14 25,715 
7 	 Not asked 19,473 25,754,737 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Coverage.' Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005. derived from SPD_0120 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP47_C 	 Position: 	1938 Length. 1 

Participation in skiing downhill/alpine. 

FREQ WTD 
1 	 Competition/Recreation 157 489,703 
7 	 Not asked 19,336 25,308,498 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Coverage: Respondents who answered SPA 0100 - 1. 
Source: General Social Survey, 2005. derived from SPDQ 130. 
Format: Ii 
Weight variable: WGHT CSP 

Statistics Canada - Product No.1 2M0() I 9-( il1 
(( i 
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Variable Name: 	SFR_SP47 	 Position: 	1939 	Length: 

Frequency of participation in skiing downhill/alpine. 

FREQ WTD 
1 	 2 to 3 times per month 55 157,532 
2 	 Once or twice per week 80 262,456 
3 	 3 or more times per week 18 57,434 
7 	 Not asked 19,336 25,308,498 
8 	 Not stated 92 257,939 
9 	 Don't know 16 51,960 

19,597 26,095,819 

Coverage Respondents who answered SPA_Q100 = 1 
Source: General Social Survey, 2005, derived from SPD_Q110. 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name.' 	SEN_SP47 	 Position: 	1940 	Length: 

Skiing downhill/alpine participation environment was primarily. 

FREQ WTD 
1 	 Structured 35 117,758 
2 	 Unstructured 121 366,592 
7 	 Not asked 19,336 25,308,498 
8 	 Not stated 92 257,939 
9 	 Don't know 13 45,032 

19,597 26,095,819 

C venqe Respoi:denls who answored SPAQ 100 1 
Source: General Social Survey, 2005, derived from SPO_Q 120. 
Format: Ii 
Weight variable: WGHT CSP 

S1:ilnlnc' (jnn:ndt 	l'roduct No. I 2M00 I 9-GPE 
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Variable Name: 	SPA_SP48 

Participation in skiing, cross country/nordic 

1 	 Competition 
2 	 Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Doni know 

Coverage: Respondents who answered SPA_Q100 = 1. 

Position: 	1941 Length: 	1 

	

FREQ 	WTD 

	

0 	 0 

	

81 	196,936 
19,412 25,601,265 

	

92 	257,939 

	

12 	39,679 

19,597 26,095,819 

Source: General Social Survey. 2005. derived from SPD_Q1 30. 
Format: II 
Weight variable: WGHT_CSP 

Variable Name: 	SFR_SP48 	 Position: 	1942 	Length: 

Frequency of participation in skiing, cross country/nordic. 

FREQ WTD 
1 2 to 3 times per month 29 71,721 
2 Once or twice per week 39 93,341 
3 3 or more times per week 11 24,075 
7 Not asked 19,412 25,601,265 
8 Not stated 92 257,939 
9 Don't know 14 47,477 

19,597 26.095.819 

Coverage: Respondents who answered SPA_0100 = 1 
Source: General Social Survey. 2005 derived from SPD 0110. 
Format: Ii 
Weight variable. WGHT CSP 

t.11]1]C 	:iii;id.i 	I'rodtici \u. I 2\1001 0-( IN 
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Length: 	1 

FREQ WTD 
11 24,468 
70 172,467 

19,412 25,601,265 
92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	I 

FREQ WTD 
15 33,225 

19,478 25,764,976 
92 257,939 
12 39,679 

(S 2005 - Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	SEN_SP48 	 Position: 	1943 

Skiing, cross country/nordic participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Dont know 

Cover,ig: Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP5I_C 	 Position.' 	1944 

Participation in lawn bowlinq 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

19.597 26,095,819 

Coo,qt Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD0130. 
Format Ii 
Weight variab'e. WGHT CSP 

SI:ilitic (aiiida Product No.1 2M00 I 9-GPE 
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Length: 	1 

FREQ WTD 
12 24,594 

3 8,631 
19,478 25,764,976 

92 257,939 
12 39,679 

19.597 	26,095.819 

(3SS 201(3 	( vcic () 	 I IIIIC L SC SLJ\ C\ 	 Appendix 1) 

Variable Name: 	SFR_SP51 

Frequency of participation in lawn bowling 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Position: 	1945 	Length: 	1 

FREQ WTD 
2 3,891 
8 19,098 
5 10,236 

19,478 25,764,976 
92 257,939 
12 39,679 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey, 2005, derived from SPD 0110 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_S P51 	 Position: 	1946 

Lawn bowling participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_Q100 = 1 
Source: General Social Survey. 2005. deriv€d from SPD 0120 
Format: Ii 
Weight variable: WGHT CSP 

PtmLtucl "so. I 2'l00 I 0-( 1 P1 
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Variable Name: 	SPA_SP52 

Participation in curling. 

FREQ WTD 
33 78,668 

102 214,998 
19,357 25,501,698 

92 257,939 
13 42,516 

19,597 26,095,819 

Coverage Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q130. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: SFR_SP52 	 Position: 	1948 Length.' 1 

Frequency of participation in curling. 

FREQ WTD 
1 2 to 3 times per month 12 29,429 
2 Once or twice per week 99 212,776 
3 3 or more times per week 24 53,483 
7 Not asked 19,357 25,501,698 
8 Not stated 92 257,939 
9 Don't know 13 40,493 

19,597 26,095,819 

Coverage Respondents who answered SPA_OlDO = 1. 
Source: General Social Survey, 2005, derived from SPD_Q110. 
Format: Ii 
Weight variable: WGHTCSP 

Statistics ( 'anacia Product No. I 2M(X) I 9-GPF 
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Competition 
2 	 Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

I line I Sc Sur\CY 	 .\nnelidl\ I) 

Position: 	1947 
	

Length.' 	1 



Length: 	1 

FREQ WTD 
54 122,606 

19,438 25,673,310 
92 257,939 
13 41,963 

19,597 26,095,819 

(iSS 2i 	(cle l) 	 linie ic Sur\ c 	 Appendix I) 

Variable Name: SEN_SP52 

Curling participation environment was primarily... 

1 Structured 
2 Unstructured 
7 Not asked 
8 Not stated 
9 Don't know 

Position: 	1949 	Length: 	1 

FREQ WTD 
123 268961 

13 27,542 
19,357 25,501,698 

92 257,939 
12 39,679 

19,597 26,095,819 

Coverage: Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey, 2005, derived from SPDQ12O. 
Format: Ii 
Weight variable: WGI-IT_CSP 

Variable Name: 	SPA_SP55_C 	Position: 	1950 

Participation in bowling, five pin. 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_0100 = 1 
Source: General Social Survey. 2005. derived from SPD 0130 
Format: Ii 
Weight variable: WGHT_CSP 

Statistics Canada - Product No, I 2M0() I 0-GPE 
614 



Length: 	1 

FREQ WTD 
5 17,360 

49 105,598 
1 1,933 

19,438 25,673,310 
92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
44 96,614 
11 28,276 

19,438 25,673,310 
92 257,939 
12 39,679 

19,597 26,095,819 
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(S 2005 -Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	SFR_SP55 	 Position: 	1951 

Frequency of participation in bowling, five pin. 

2 to 3 hmes per month 
2 
	

Once or twice per week 
3 
	

3 or more times per week 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPDQ110. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP55 	 Position: 	1952 

Bowling, five pin participation environment was primarily.. 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covii,igv. Respondents who answered SPAG 100 1 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight variable WGHTCSP 

Slat lic (':in:id:i Product No I 2M00 I 9-(iPE 
0 15 



FREQ WTD 
8 15,808 

64 149,115 
7 12,456 

19,414 25,620,822 
92 257,939 
12 39,679 

19.597 	26,095,819 

(ISS 2005 (.ele I) 
	

lime t Ne Sur\ e\ 	 Appendix I) 

Variable Name: 	SPA SP57 
	

Position: 	1953 
	

Length 	1 

Participation in bowling, ten pin. 

FREQ WTD 
1 	 Competition 16 41,527 
2 	 Recreation 63 135,852 
7 	 Not asked 19,414 25,620,822 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095.819 

Coverage: Respondents who answered SPA_Q 100 = 1. 
Source: General Social Survey. 2005, derived from SPD_Q130, 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SFR_SP57 	 Position: 	1954 

Frequency of participation in bowling, ten pin. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
B 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey, 2005, derived from SPD 0110. 
Format: Ii 
Weight variable: WGHT_CSP 

Length: 	1 

Statistics Canada Product o. I 2M(X) I 
( I (i 
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2005 - Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	SEN_SP57 	 Position: 	1955 	Length.' 	1 

Bowling. ten pin participation environment was primarily,. 

	

FREQ 	WTD 
1 	 Structured 	 62 	143,329 
2 	 Unstructured 	 17 	34,049 
7 	 Not asked 	 19,414 	25,620,822 
B 	 Not stated 	 92 	257,939 
9 	 Dont know 	 12 	39,679 

19,597 26,095,819 

Covc'ragv Respondents who answered SPA_Q 100 = 1 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP62_C 	 Position: 	1956 	Length: 

Participation in triathion. 

FREQ WTD 
1 	 Competition/Recreation 12 28,514 
7 	 Not asked 19,481 25,769,687 
8 	 Not stated 92 257.939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Covvt'ge. Respondents who answered SPA_QiOD = 1. 
Source: General Social Survey. 2005, derived from SPD_0130. 
Format: Ii 
Weiqht variable: WGHTCSP 

St:instics ( 'aiia(LI Product No.1 2M00 I 9-GPE 
7 



Length. 	1 

FREQ WTD 
3 5,403 
2 8,822 
6 11,327 

19,481 25,769,687 
92 257,939 
13 42,641 

19.597 	26.095.819 

Length: 	1 

FREQ WTD 
7 16,072 
5 12,442 

19,481 25,769,687 
92 257,939 
12 39,679 

21 ft 	He 	 I me1 SC ur e 	 ;\ppendi\ I) 

Variable Name: SFR_SP62 	 Position: 	1957 

Frequency of participation in triathion. 

1 2 to 3 times per month 
2 Once or twice per week 
3 3 or more times per week 
7 Not asked 
8 Not stated 
9 Dont know 

Coverage: Respondents who answered SPA 0100 - 1 
Source: General Social Survey, 2005 derived from SPD 0110. 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: SEN_SP62 	 Position. 	1958 

Triathion participation environment was primarily. 

1 Structured 
2 Unstructured 
7 Not asked 
8 Not stated 
9 Don't know 

19.597 	26,095.819 

Coverage: Respondents who answered SPA_Q100 7 1. 
Source: General Social Survey 2005. derived from SPD 0120. 
Format: Ii 
Weight variable. WGHT CSP 

Statistics C'anado lruduet No. 12 MoO I 
01 



Position: 	1959 Variable Name: 	SPA_SP64_C 

Participation in tae kwon do 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Len gth: 	1 

FREQ WTD 
15 33,044 

19,477 25,760,857 
92 257,939 
13 43,979 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
0 0 
7 16,130 
9 21,214 

19,477 25,760,857 
92 257,939 
12 39,679 

19,597 26,095,819 

( 	.{X) 	( 	tic II) 
	

I 111w I sc Sttr cv 	 :\ppcndix I) 

Covtr q( Rtsporaitnts w10 an swered SPAG 11 DO 1 
Source. General Social Survey, 2005. derived from SPD_Q130. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SFR_SP64 	 Position: 	1960 

Frequency of participation in tae kwon do. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covviiçjc Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q1 10. 
Format: Ii 
\'eidit .ariable '.VCHT CSP 

Statistics Canada - Product No.12M0019-GPE 
619 



(SS 2(H)S ( dc I 0 	 lime t se Sti[%C\ \ppendi\ 1) 

Variable Name: 	SEN_SP64 	Position: 	1961 	Length: 

Tae kwon do participation environment was primarily... 

FREQ WTD 
1 	 Structured 15 33,044 
2 	 Unstructured 0 0 
7 	 Not asked 19,477 25,760,857 
8 	 Not stated 92 257,939 
9 	 Dont know 13 43,979 

19,597 26,095,819 

Coverage: Respondents who answered SPA_0100 = 1 
Source: General Social Survey, 2005, derived from SPD 0120 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA SP65 	 Position 	1962 Length 1 

Participation in other sport(s) 

FREQ WTD 
1 	 Competition 21 74,710 
2 	 Recreation 130 386,998 
7 	 Not asked 19,336 25,322.837 
8 	 Not stated 93 260.132 
9 	 Don't know 17 51,142 

19,597 	26.095.819 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005 derived trom SPDO13ft 
Format Ii 
v\eiqrd ,'artFo v''CHT (P 

t:l1lslIes (lnddI 	Produci \o. 12rI00 I 
020 



Appendix D 

Length: 	1 

FREQ WTD 
17 61,470 
44 130,581 
96 283,312 

19,336 25,322,837 
92 257,939 
12 39,679 

19,597 26,095,819 

Len gth: 	1 

FREQ WTD 
33 99,759 

123 367,133 
19,336 25,322,837 

92 257,939 
13 48,151 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

(u'.' 2005 - Cycle 19 
	

Time Use S 

Variable Name: 	SFR_SP65 	 Position: 	1963 

Frequency of participation in other sport(s). 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey. 2005, derived from SPD_01 10. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: SEN_SP65 	 Position: 	1964 

Other sport(s) participation environment was primarily... 

1 Structured 
2 Unstructured 
7 Not asked 
8 Not stated 
9 Don't know 

Cocsoqe Respondents M , o anse.ered SPA 0111(1 = 1 
Source: General Social Survey, 2005, derived from SPO 0120. 
Format: Ii 
Weight variahle: WGHTCSP 

l:ilislics (aii:idi 	lniduct No. I2MOOI9GPE 
(2l 



(jS" 2()O 	( 	L. I 0 

Variable Name. SPA_SP7I 	 Position: 	1965 

Participation in ball hockey. 

1 Competition 
2 Recreation 
7 Not asked 
8 Not stated 
9 Don't know 

.\pperid\ I) 

Length: 	1 

FREQ WTD 
11 26,507 
35 101,240 

19,446 25,668,554 
92 257,939 
13 41,578 

Variable Name: SFR_SP71 

Frequency of parbcipation in ball hockey. 

1 2 to 3 times per month 
2 Once or twice per week 
3 3 or more times per week 
7 Not asked 
8 Not stated 
9 Don't know 

Position: 	1966 	Length: 	1 

FREQ WTD 
7 12,049 

38 112,182 
2 5,417 

19,446 25,668,554 
92 257,939 
12 39,679 

19.597 26,095,819 

Coverage: Respondents who answered SPA 0100 = 1. 
Source: General Social Survey. 2005, derived from SPD 0130 
Format: Ii 
Weight variable: WGHT_CSP 

19.597 26,095,819 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005, derived frnm SPDQ 110 
Format: Ii 
Weight variable: WGHT CSP 

Sl,11l411L'". (:lr1:I,LL 	l'Tt)(IIIL't 	I 
6 22 
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Variable Name: 	SEN_SP7I 	 Position: 	1967 Length: 1 

Ball hockey participation environment was primarily... 

FREQ WTD 
1 	 Structured 31 91,331 
2 	 Unstructured 16 38,317 
7 	 Not asked 19,446 25,668,554 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Covviage: Respondents who answered SPA_0100 = 1 
Source: General Social Survey, 2005, derived from SPD_Q120. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP73_C 	 Position: 	1968 	Length: 

Participation in in-line hockey. 

FREQ WTD 
1 	 Competition/Recreation 15 67,793 
7 	 Not asked 19,478 25,730,408 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39.679 

19,597 26,095,819 

Ce'iqc Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q130. 
Formal: Ii 
Weight variable: WGHT CSP 

I 
I 
I 
I 
I 
I 
1 
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FREQ WTD 
11 37,170 
4 30,623 

19,478 25,730,408 
92 257,939 
12 39,679 

19,597 	26.095.819 

200 	( 	ck 	10 	 1iiiie Uc Stir .\ppcndi\ I) 

Variable Name: 	SFR_SP73 	 Position: 	1969 Length. 1 

Frequency of participation in in-line hockey.  

FREQ WTD 
1 	 2 to 3 times per month 3 23,283 
2 	 Once or twice per week 11 41,239 
3 	 3 or more times per week 1 3,271 
7 	 Not asked 19,478 25,730,408 
8 	 Not stated 92 257.939 
9 	 Don't know 12 39,679 

19.597 26095.819 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey. 2005, derived from SPD 0110 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP73 	 Position: 	1970 

In-line hockey participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 = 1. 
Source: General Social Survey. 2005, derived from SPD 0120. 
Format: Ii 
Weight variable: WGHTCSP 

Length: 	1 

Statistics Canada - Product  
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I 
I 
I 
1 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

(S 2005 - Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	SPA_SP74 Position: 	1971 	Length: 1 

Participation in in-line skating. 

FREQ WTD 
1 	 Competition 0 0 
2 	 Recreation 21 67,446 
7 	 Not asked 19,472 25730,754 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26095,819 

Coveraqe. Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey, 2005, derived from SPDQ130. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: SFR_SP74 	 Position: 	1972 Length: 1 

Frequency of participation in in-line skating 

FREQ WTD 
1 2 to 3 times per month 2 4,200 
2 Once or twice per week 14 51,488 
3 3 or more times per week 5 11,759 
7 Not asked 19,472 25,730,754 
8 Not stated 92 257,939 
9 Don't know 12 39,679 

19,597 26,095,819 

Covnraqe. Respondents who answered SPA 0100 1 
Source. General Social Survey. 2005, derived from SPD_Q1 10. 
Format: Ii 
Weight variable: WGHTCSP 

Sta1isiic, Canada Product No.1 2M001 9-GPE 
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FREQ WTD 
2 1,755 

19 65,691 
19,472 25,730,754 

92 257,939 
12 39,679 

19,597 26,095,819 

FREQ WTD 
61 269,636 

19,432 25,528,565 
92 257,939 
12 39,679 

19,597 26,095,819 

(S 	)( l' 	( dc I 0 	 line 	d SM\ C\ 

Variable Name: 	SEN_SP74 	Position: 	1973 

In-line skating participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_Q1 00 = 1. 
Source: General Social Survey. 2005. derived from SPD 0120. 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: 	SPA_S P77_C 	Position: 	1974 

Participation in snowboarding. 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey, 2005, derived from SPD 0130 
Format: Ii 
Weight variable: WGHT CSP 

.\ppcndi I) 

LengTh: 	1 

Length: 	1 

Statistics Canada -. ProducE \o. I 2MOO I O-( d'I'. 
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Length: 	1 

FREQ WTD 
25 125,404 
28 109,576 

8 34,656 
19,432 25,528,565 

92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
13 74,210 
48 195,426 

19,432 25,528,565 
92 257,939 
12 39,679 

19,597 26,095,819 
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(SS 2005 - Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	SFR_SP77 
	

Position: 	1975 

Frequency of participation in snowboarding. 

2 to 3 times per month 
2 
	

Once or twice per week 
3 
	

3 or more times per week 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q1 10. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN SP77 	Position: 	1976 

Snowboarding participation environment was primarily.. 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

(veraqii ResFx>ndirits who arsver€d SPA 0100 = 1 
Source: General Social Survey, 2005, derived from SPD_Q120. 
Format: Ii 
Weight variable WGHT_CSP 

Stali,tic, ( anada Product No. 12M0019-GPE 
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Variable Name: 	SPA_SP78 

Participation in snowshoeing. 

1 	 Competition 
2 	 Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Position: 	1977 	Length: 	1 

FREQ WTD 
0 0 

29 72,651 
19,464 25,725,550 

92 257,939 
12 39,679 

19,597 26.095.819 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005, derived from SPD 0130 
Format: Ii 
Weight variable: WGRT_CSP 

Variable Name.' 	SFR_SP78 	 Position: 	1978 	Length: 

Frequency of participation in snowshoeing. 

1 
	

2 to 3 times per month 
2 
	

Once or twice per week 
3 
	

3 or more times per week 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Coverage: Respondents who answered SPA_01 00 = 1. 
Source: General Social Survey 2005. derived from SPD GilL 
Format: Ii 
Weight variable WGHTCSP 

FREQ WTD 
7 13,135 

14 47,318 
7 10,204 

19,464 25,725,550 
92 257,939 
13 41,673 

19.597 26,095.819 

Statistics Canada - Produt.i N u. I 2 Ml II) I 	I' 1: 
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Length: 	1 

FREQ WTD 
4 11,458 

25 61,193 
19,464 25,725,550 

92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
30 88,283 

19,462 25,705,911 
93 261,946 
12 39,679 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: 	SEN_SP78 	 Position 	1979 

Snowshoeing participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

CvUmqe: Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey, 2005, derived from SPO 0120. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP84_C 	 Position: 	1980 

Participation in martial arts. 

1 	 Competition/Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

c:(VUiIqc Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_0130. 
Format: Ii 
Weiqht variable: WGHTCSP 

l,1iSliL ( ii:tda 	l>ioduct "Jo. I 2Mt)019(PE 
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FREQ WTD 
3 5,537 

18 58,269 
10 28,484 

19,462 25,705,911 
92 257,939 
12 39,679 

19.597 	26,095,819 

FREQ WTD 
28 86,808 

3 5,483 
19,462 25,705,911 

92 257,939 
12 39,679 

19.597 	26.095.819 

'S 21h0 S 	( dc 	 1 1111C t sc iir e 	 Appcinll\ 1) 

Variable Name: SFR_SP84 	 Position: 	1981 

Frequency of participation in martial arts. 

1 2 to 3 times per month 
2 Once or twice per week 
3 3 or more times per week 
7 Not asked 
8 Not stated 
9 Don't know 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey, 2005. derived fore F') 0110 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP84 	 Position: 	1982 

Martial arts participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey. 2005, derived from SPL) 0120 
Format Ii 
Weight variable. WGHT CSP 

Length: 	1 

Length: 	1 

JlItic 	( ; tri;id:i 	'ii duct \e, I 2\Wl) I 
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Variable Name: SPA_SP85_C 

Participation in mountain-boarding. 

1 Competition/Recreation 
7 Not asked 
8 Not stated 
9 Don't know 

Position: 	1983 	Length: 1 

FREQ WTD 
51 167,337 

19.442 25,630,864 
92 257,939 
12 39,679 

19,597 26,095,819 

'go 	Ro.or:Jer'ts .'.'o nsijerocj SPA QUu 
Source: General Social Survey, 2005, derived from SPD_Q130. 
rormat: Ii 
Weight variable: WGHTCSP 

Variable Name: 	SFR_SP85 	 Position: 	1984 	Length: 

Frequency of participation in mountain-boarding. 

FREQ WTD 
1 	 2 to 3 times per month 14 40,773 
2 	 Once or twice per week 17 59,851 
3 	 3 or more times per week 20 66,713 
7 	 Not asked 19,442 25,630,864 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Coverage Respondents who answered SPA_0100 = 1. 
Source: General Social Survey. 2005, derived from SPD_01 10. 
Format: Ii 
Weight vanabie WGHT CSP 

lalistic (;in:id;t Product No.1 2M00 I 9-GPE 
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Variable Name: 	SEN_SP85 	Position: 	1985 Length. 1 

Mountain-boarding participation environment was primarily... 

FREQ WTD 
1 	 Structured 5 22,119 
2 	 Unstructured 46 145,218 
7 	 Not asked 19,442 25,630,864 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26.095,819 

Coverage: Respondents who answered SPA Q100 = 1. 
Source: General Social Survey. 2005, derived from SPD 0120 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_SP86 	 Position 	1986 Length; 1 

Participation in race walkinq 

FREQ WTD 
1 	 Competition 0 0 
2 	 Recreation 24 63,326 
7 	 Not asked 19,469 25,734,874 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19.597 	26.095.819 

Coverage: Respondents who answered SPA_Q 100 = 1 
Source: General Social Survey. 2005. derived friii SP[) 0130 
Format: Ii 
Weight variable WGHT CSP 

Statilic ( :tn:tda - Prodiici  
( 2 



Length. 	1 

FREQ WTD 
1 3,659 
7 18,109 

16 41,559 
19,469 25,734,874 

92 257,939 
12 39,679 

19,597 26,095,819 

Length: 	1 

FREQ WTD 
8 24,538 

16 38,788 
19,469 25,734,874 

92 257,939 
12 39,679 

19.597 26,095,819 

("S 2005—Cycle 19 	 Time Use Survey 	 IN I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Variable Name. 	SFR_SP86 
	

Position: 	1987 

Frequency of parUcipation in race walking. 

2 to 3 times per month 
2 
	

Once or twice per week 
3 
	

3 or more times per week 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

(:)verage: Respondents who answered SPA_Q100 = 1. 
Source: General Social Survey. 2005, derived from SPD_01 10. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP86 	 Position: 	1988 

Race walking participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Conign Respondents who answered SPA 0100 = 1. 
Source. General Social Survey, 2005, derived from SPD_Q120. 
Format: Ii 
Weight variable: WGHT CSP 

t1t1stics ( anaiLi Product No. I 2M00 I 9-(PE 
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FREQ WTD 
0 0 

11 24,160 
19,482 25,774,041 

92 257,939 
12 39,679 

19,597 26,095,819 

FREQ WTD 
3 5,868 
1 2,550 
7 15,742 

19,482 25,774,041 
92 257,939 
12 39,679 

19,597 	26,095,819 

( I 55 3( )( ) 	(. 	Ic 	 I inc 	c "U1\ \ 	 .\ ppciidi \ 1) 

Variable Name: 	SPA_SP87 
	

Position: 	1989 
	

Length: 	1 

Participation in skateboarding. 

1 	 Competition 
2 	 Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 = 1. 
Source: General Social Survey. 2005. derived from SPD 0130. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SFR_SP87 	 Position. 	1990 

Frequency of participation in skateboarding. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_01 00 = 1. 
Source: General Social Survey 2005. derived from SPD 0110. 
Format: Ii 
Weight variable: WGHT_CSP 

Length 	1 

Statistics Canada - Product No. 1 . NIl Ill L)  -( j)f. 



FREQ WTD 
0 0 

11 24,160 
19,482 25,774,041 

92 257,939 
12 39,679 

19,597 26,095,819 

(JSS_2005-Cycle 19 	 lime Use Survey 	 Appendix D 

Variable Name: 	SEN_SP87 	 Position 

Skateboarding participation environment was primarily... 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covc,igc Respondents who answered SPA_Q 100 = 1. 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight variable: WGHT_CSP 

1991 	Length: 	1 

Variable Name: 	SPA_SP89_C 	Position: 	1992 	Length: 

Participation in ultimate frisbee. 

FREQ WTD 
1 	 Competition/Recreation 14 42,291 
7 	 Not asked 19,479 25,755,910 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Covctic,e Respondents who answered SPA 0100 = 1. 
Source: General Social Survey, 2005, derived from SPD_Q130. 
Format: Ii 
Vveigbt variable WGHT CSP 

Statistics (. :inada Product No. 12M001 9-UPE 
03 



FREQ WTD 
9 25,818 
5 16,473 

19,479 25,755,910 
92 257,939 
12 39,679 

19.597 	26.095.819 

ISS  2(fl) 	(Jc V) 
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Variable Name: 	SFR_SP89 
	

Position: 	1993 

Frequency of participation in ultimate frisbee. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Length 

FREQ WTD 
0 0 

12 33,457 
2 8,834 

19,479 25,755,910 
92 257,939 
12 39,679 

19,597 	26,095,819 

Coverage: Respondents who answered SPA 0100 1 
Source: General Social Survey. 2005, derived from SPD 0110 
Format: II 
Weight variable: WGHT_CSP 

Variable Name: 	SEN_SP89 	 Position: 

Ultimate frisbee participation environment was primarily. 

1 	 Structured 
2 	 Unstructured 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey. 2005, derived frorr, SPD 0120 
Format: Ii 
Weight variable WGHTCSP 

1994 	Length: 	1 

Statistics Canada - Product No.1 2M00 I 	I F 



"; 2005 -- Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name.' 	SPOO9I 	 Position: 	1995 	Length: 	1 

Number of sport(s) the respondent regularly paticipated in during the past 12 months, codes 00 to 91 

FREQ WTD 
0 No sport 7,241 18,488,344 
iOne sport 1,472 4,147,564 U 2 Two sports 672 2,099.639 
3 Three sports 253 753,068 

U 5 
Four sports 
Five sports 

69 
40 

205,131 
104,456 

7 Not asked 9,746 0 
8 Not stated 92 257,939 
9 Don't know 12 39,679 

19.597 26,095,819 

I Coverage Respondents who answered SPA 0100 	1 
Source: General Social Survey, 2005, derived variable from questions SPD_D110_001 to SPD_D110_005. 
Format: Ii 
Weight variable: WGHTCSP 

I 
Variable Name: 	SPOI_91 	 Position: 	1996 Length: 1 

I Number of sport(s) the respondent regularly paticipated in during the past 12 months, codes 00 and 65 
excluded. 

I FREQ WTD 
0 No sport or sport(s) from exclusion list or 

others 7,316 18,709,367 
One sport U 1,446 4,074,869 

2 Two sports 657 2,072,810 
3 Three sports 232 662,535 
4 Four sports 65 206,061 

I 5 Five sports 31 72,558 
7 Not asked 9,746 0 
8 Not stated 92 257,939 

I Dont know 12 39,679 

19.597 26,095,819 

' 	 Coverage Respondents who answered SPA_Q100 = 1 
Source. General Social Survey, 2005, derived variable from questions SPD_D110,001 to SPD_D110_005. 
Format: Ii 
Weight variable: WGHTCSP 

I I 
I 
I I 
I I 

lroduct No.l2M0019-GPE 
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FREQ WTD 
26 74,263 
99 306,567 

19,368 25,417,371 
92 257,939 
12 39,679 

19,597 	26,095.819 

(1Y., 200 	( scic 10 	 I 1111 C I '-. 	'ui es 	 .Appcndixl) 

Variable Name: 	SPA_S P_OTHERS 

Participation in other sports. 

1 	 Competition 
2 	 Recreation 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered SPA_Q100 

Position: 	1997 
	

Length: 	1 

Source: General Social Survey, 2005, derived from SPD 0130 
Format: Ii 
Weight variable WGHT CSP 

Note: 	Others' inr.Iucls sports 609. 11 13. 17 18, 22, 213. 28 30.32. 38 40, 43. 45. 50.53. 54. 56 63. 76. 79, 80. 81. 82. 90 
and 91 

Variable Name: 	SFR_SP_OTHERS 

Frequency of participation in other sports. 

1 	 2 to 3 times per month 
2 	 Once or twice per week 
3 	 3 or more times per week 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Position 	1998 	Length: 	1 

FREQ WTD 
26 88,302 
77 215,348 
22 74,891 

19,368 25,419,660 
92 257,939 
12 39,679 

19.597 	26,095.819 

Coverage: Respondents who answered SPA_0100 = 1 
Source: General Social Survey, 2005, derived from SPD 0110. 
Format: Ii 
Weight variable: WGHT_CSP 

Note' 	'Others" include sports #09. 11. 13. 17. 18. 22, 26. 28, 30. 32. 38 40 43. 45, 50, 53. 54, 56. 63. 76. 79. 80. 81, 82. 90 
and 91 

Statistics Canada - ProdiIL't No. I 	01 	I' I 
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Variable Name: 	SEN_SP_OTHERS 	Position: 	1999 Length: 1 

Other sports participation environment was primarily... 

FREQ WTD 
1 	 Structured 66 197,103 
2 	 Unstructured 59 183,133 
7 	 Not asked 19,368 25,417,965 
8 	 Not stated 92 257,939 
9 	 Don't know 12 39,679 

19,597 26,095,819 

Coverage Respondents who answered SPA_Q 100 = 1 
Source: General Social Survey, 2005, derived from SPD_0120. 
Format: Ii 
Weight variable: WGHT_CSP 

Note. 	Others" include sports #09, 11, 13, 17, 18, 22, 26, 28, 30, 32, 38, 40, 43, 45, 50, 53, 54, 56, 63, 76, 79, 80, 81, 82, 90 
and 91. 

Variable Name: SPA_Q200 Position: 	2000 	Length: 1 

Did you participate in any competitions or tournaments in the past 12 months? 

FREQ WTD 
1 Yes 949 2,840,917 
2 No 1,555 4,463,424 
7 Not asked 17,091 18,785,961 
8 Not stated 2 5,516 
9 Don't know 0 0 

19,597 26,095,819 

Coveaqv Respondents who answered SPA_Q100 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

I 
I 
I 
I 
I 
I 
I 
I 
I 
1 
I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: 	SPA_Q2I0JOT 	Position: 	2001 	Length; 

Number of sport(s) with participation in a tournament. 

FREQ WTD 
1 	 One sport 708 2,169,069 
2 	 Two sports 191 533,911 
3 	 Three sports 36 93,495 
4 	 Four sports 11 34,056 
5 	 Five sports 3 10,386 
7 	 Not asked 18,646 23,249,385 
8 	 Not stated 2 5,516 
9 	 Don't know 0 0 

19597 26.095,819 

Coverage: Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, derived variable from questions SPA_0210 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: SPA_Q270 Pos,tion: 	2002 	Length: 1 

Do you have a coach 7  

FREQ WTD 
1 Yes 400 1,249,077 
2 No 549 1,591,840 
7 Not asked 18,648 23,254,902 
8 Not stated 0 0 
9 Don't know 0 0 

19.597 	26.095.819 

Coverage: Respondents who answered SPA 0200 = 1 
Source: General Social Survey, 2005 
Format Ii 
Weight variable. 'GHT CSP 

Statistics Canada - Produel \o. 12 M(l()I 06d>lI 
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2005 Cycle 19 	 Time Use Survey 	 Appendix D 

Variable Name: 	SPA_Q31 0 	 Position: 	2003 	Length: 	1 

To what degree is sport important in providing you with: ... physical health and fitness? Is it: 

FREQ WTD 
1 	 very important? 1,698 5,005,164 
2 	 ...somewhat important? 689 1,967,539 
3 	 ... not important? 107 311,032 
7 	 Not asked 17,091 18,785,961 
8 	 Not stated 5 7,459 
9 	 Don't know 7 18,663 

19,597 26,095,819 

(.:vOraqQ Respondents who answered SPA_Q 100 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: 	SPA_0320 	 Position: 	2004 	Length: 

To what degree is sport important in providing you with: .. family activity? Is it: 

FREQ WTD 
1 	 very important? 1,101 3,153,421 
2 	 ...somewhat important? 837 2,590,321 
3 	 ...not important? 532 1,485,291 
7 	 Not asked 17,091 18,785,961 
8 	 Not stated 11 24,580 
9 	 Don't know 25 56,243 

19.597 26,095,819 

Cove.!agc Respondents who answered SPAG 100 S  1 
Source: General Social Survey, 2005, 
Format: Ii 
Weight variable: WGHT CSP 

Stat itics Canada Product No. I 2M00 I 9-GPE 
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Variable Name: SPA_Q330 	 Position: 	2005 	Length: 1 

To what degree is sport important in providing you with: new friends and acquaintances? Is it: 

FREQ WTD 
1 ...very important 890 2,473,110 
2 ...somewhat important 1,136 3,382,999 
3 ...not important 455 1,397,802 
7 Not asked 17,091 18,785,961 
8 Notstated 8 12,411 
9 Don't know 17 43,535 

19597 	26.095.819 

Coverage: Respondents who answered SPA 0100 = 1 
Source: General Social Survey, 2005 
Forniat: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q340 	 Position: 	2006 	Length: 	1 

To what degree is sport important in providing you with: ... fun, recreation and relaxation? Is it 

FREQ WTD 
1 	 very important 1,835 5,307,613 
2 	 ...somewhat important 600 1,777,623 
3 	 not important 53 183,170 
7 	 Not asked 17,091 18,785,961 
8 	 Not stated 7 11,155 
9 	 Dontknow 11 30,297 

19,597 26,095,819 

Coverage: Respondents who answered SPAO 100 1 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable WGHT_CSP 

Statistics Canada Product \ii. 1 2 Ml liii 	OF 
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2 
3 
7 
8 
9 

FREQ WTD 
1,175 3,484,077 
1,006 2,949,571 

303 823,124 
17,091 18,785,961 

6 9,068 
16 44,017 

• very important 
• somewhat important 

• .not important 
Not asked 
Not stated 
Don't know 

(ISS 20()S 	(cic 	) 	 I line I c Sure 	 \plielali\ I) 

Variable Name: 	SPA_0350 	 Position: 	2007 	Length: 	1 

To what degree is sport important in providing you with: ... sense of achievement and skill development? 
Is it 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
1 
I 
I 
I 
I 
I 

19,597 26,095,819 

Coverage: Respondents who answered SPA_Q100 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA Q41 0_COl 	Position: 	2008 	Length: 	1 

Are there any particular reasons why you did not regularly participate in any sports - No particular reason 

FREQ WTD 
1 	 Yes 1,179 3,096,338 
2 	 No 6.014 15,252,783 
7 	 Not asked 12,252 7,309,857 
8 	 Not stated 99 277,594 
9 	 Don't know 53 159,245 

19,597 26,095,819 

Covercojo Rfspondents who answered SPA 0100 2.8.9 
Source: General Social Survey, 2005, derived vanable from question SPA_Q410. 
Format: Ii 
Weight variable: WGHTCSP 

I 
I 

Stalisties (ariada Product No.1 2M001 9-GPE 
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Variable Name: 	SPA_Q410_CO2 	Position: 	2009 	Length: 	1 

Are there any particular reasons why you did not regularly participate in any sports - Not interested 

FREQ WTD 
1 	 Yes 1,900 4,772,550 
2 	 No 5,293 13,576,571 
7 	 Not asked 12,252 7,309,857 
8 	 Not stated 99 277,594 
9 	 Don't know 53 159,245 

19,597 26,095,819 

Coverage: Respondents who answered SPA_0100 = 2.8,9. 
Source: General Social Survey. 2005. derived variable from question SPA 041 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q410_CO3 	Position: 	2010 Length: 1 

Are there any particular reasons why you did not regularly participate in any sports - Programs not 
available in the community. 

FREQ WTD 
1 	 Yes 94 183,857 
2 	 No 7,099 18,165,265 
7 	 Not asked 12,252 7,309,857 
8 	 Not stated 99 277,594 
9 	 Don't know 53 159,245 

19,597 26.095,819 

Coverage: Respondents who answered SPA_0100 = 2,8,9 
Source: General Social Survey. 2005. derived variable from question SPA 0410 
Format: Ii 
Weight variable: WGHTCSP 

Statistics Canada - Product No. I Ml ()1 	i F1'. 
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Variable Name: 	SPA_Q41 O_C04 	Position: 	2011 	Length: 

Are there any particular reasons why you did not regularly participate in any sports - Do not have the 
time, 

FREQ WTD 
1 Yes 1,906 5,447,456 
2 No 5,287 12,901,666 
7 Not asked 12,252 7,309,857 
8 Not stated 99 277,594 
9 Don't know 53 159,245 

19,597 26,095,819 

Coverage' Respondents who answered SPA_Q100 = 2,8,9. 
Source: General Social Survey, 2005, derived variable from question SPA Q410. 
Format: Ii 
Weight variable: WGI-IT_CSP 

Variable Name: 	SPA_Q410_C05 	Position: 	2012 	Length: 

Are there any particular reasons why you did not regularly participate in any sports - Do not want to be 
committed to regular schedule, 

FREQ WTD 
1 Yes 81 216,247 
2 No 7,112 18,132,875 
7 Not asked 12,252 7,309,857 
8 Not stated 99 277,594 
9 Don't know 53 159,245 

19,597 26,095,819 

Covoraqo Respondents who answered SPA 0100 	2.8 9 
Source: General Social Survey. 2005, derived variable from question SPA_Q410. 
Format: Ii 
Weight variable' WGHTCSP 

SIMIslics ('anjda Product No. I 2M0() I 9-(iPl: 
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Variable Name: 	SPA_Q41 O_C06 	Position: 	2013 Length: 1 

Are there any particular reasons why you did not regularly participate in any sports - Facilities not 
available 

FREQ WTD 
1 Yes 43 92,520 
2 No 7,150 18,256,602 
7 Not asked 12,252 7,309,857 
8 Not stated 99 277,594 
9 Don't know 53 159,245 

19,597 26,095.819 

Coverage: Respondents who answered SPA_0100 = 2.8,9 
Source: General Social Survey. 2005, derived variable from quests)ri SPA 0410 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: SPA_Q410_C07 Position: 	2014 	Length: 1 

Are there any particular reasons why you did not regularly participate in any sports - Too expensive. 

FREQ WTD 
1 Yes 138 326,747 
2 No 7,055 18,022,375 
7 Not asked 12,252 7,309,857 
8 Not stated 99 277,594 
9 Don't know 53 159,245 

19.597 26.095,819 

Coverage: Respondents who answered SPA_0100 = 2,8,9 
Source: General Social Survey. 2005. derived variable from question SPA 0410. 
Format: Ii 
Weight variable WGHTCSP 

Statistics C amidzi 	11oduci \o. I 2M(II) I 44 
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Variable Name: 	SPA_0410_C08 	Position: 	2015 	Length: 	1 

Are there any particular reasons why you did not regularly participate in any sports - Health/injury 

FREQ WTD 
1 	 Yes 1130 2,533,993 
2 	 No 6,063 15,815,129 
7 	 Not asked 12,252 7,309,857 
8 	 Not stated 99 277,594 
9 	 Don't know 53 159,245 

19597 26,095,819 

Covc,oqo Respondents who answered SPA_Q100 = 2,8,9. 
Source: General Social Survey, 2005, derived variable from question SPA_Q410. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_0410_C09 	Position: 	2016 	Length: 

Are there any particular reasons why you did not regularly participate in any sports - Age. 

FREQ WTD 
1 	 Yes 822 1,860,250 
2 	 No 6,371 16,488,872 
7 	 Not asked 12,252 7,309,857 
8 	 Not stated 99 277,594 
9 	 Don't know 53 159,245 

19,597 26,095,819 

Covragc Respondents who answered SPA_0100 = 2,8,9. 
Source: General Social Survey, 2005, derived variable from question SPA_0410. 
Format Ii 
Weight variable; WGHT CSP 

I 
I 
I 
I 
I 
I 

Slill',llL ( , iii;ido 	l'roduct No.1 2M0019-GPE 

I 
	

7 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 



'' 	 ()O 	( 	.k I 	 I 1111c t ,C 	tII\ \ 	 \ ppcnd i. F) 

Variable Name: SPA_Q410_C10 Position: 	2017 	Length: 1 

Are there any particular reasons why you did not regularly participate in any sports - Disability. 

FREQ WTD 
1 Yes 212 461,050 
2 No 6,981 17,888,072 
7 Not asked 12,252 7,309,857 
8 Not stated 99 277,594 
9 Don't know 53 159,245 

19,597 26,095,819 

Coverage: Respondents who answered SPA_Q100 = 2,8,9. 
Source: General Social Survey. 2005, derived variable from question SPA 0410 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: 	SPA_Q41 0_Cl 1 	Position: 	2018 	Length: 	1 

Are there any particular reasons why you did not regularly participate in any sports - Other. 

FREQ WTD 
1 	 Yes 291 779,403 
2 	 No 6,902 17,569,719 
7 	 Not asked 12,252 7,309,857 
8 	 Not stated 99 277,594 
9 	 Don't know 53 159,245 

19,597 	26,095.819 

Coverage: Respondents who answered SPA_0100 = 2,8.9 
Source: General Social Survey, 2005, derived variable from quesooll SPA 0410 
Format' Ii 
VVeujfit viriabIe. 1,VGHT (SP 

Statistics Canada - Prodticf \o I 2M0019-GPF 
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Variable Name. 	SPA_Q410_C12 	Position: 	2019 	Length: 

Are there any particular reasons why you did not regularly participate in any sports - Performs other 
physical activtios 

FREQ WTD 
156 433,004 

0 0 
19,289 25,225,975 

99 277,594 
53 159,245 

• 1 Yes • 2 No 
7 Not asked 

I 
8 
9 

Not stated 
Don't know 

19,597 26,095,819 

Coverigc. Respondents who answered SPA_Q100 = 2.89. 
Source: General Social Survey, 2005, derived variable from question SPA_Q410. 
Format: Ii 
Weight variable: WGHT_CSP 

Note 	New category created from answers in SPA_041 1. 

Variable Name: 	SPA 0510 	 Position: 	2020 	Length: 	1 

Did other members of your household regularly participate in any sports during the past 12 months? 

FREQ WTD 
1 Yes 2,559 8,201,443 
2 No 4,486 14,011,129 
7 Not asked 12.453 3,524,157 
8 Not stated 67 233,899 
9 Don't know 32 125,191 

19,597 26,095,819 

C:.)V(t,1(J( Al respondents where sub-sample = 1 and do not live alone. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTCSP 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: 	SPA_Q51 0_TOT 	Position: 	2021 	Length: 

Number of other household member(s) who regularly participate in sports 

FREQ WTD 
1 	 One member 1,747 5,580,407 
2 	 Two members 570 1,833,461 
3 	 Three members 197 624,515 
4 	 Four members 45 163,060 
7 	 Not asked 16,939 17,535,285 
8 	 Not stated 67 233.899 
9 	 Don't know 32 125,191 

19,597 26095,819 

Coverage: Respondents who answered SPA_Q510 = 1 
Source: General Social Survey 2005. derived variable from question SPA 0510 
Format: Ii 
Weight variable: WGHTCSP 

Variable Name: 	SPA_Q515_REL_A 	Position.' 	2022 	Length: 	2 

Relationship of household member A who regularly participates in sports, to respondent. 

FREQ WTD 
01 Spouse/partner 912 2,635,159 
02 Daughter 460 1,391,877 
03 Son 715 2,264,024 
04 Mother 38 156,300 
05 Father 86 351,210 
06 Sibling 236 1,003,873 
07 Other relative 25 76,005 
08 Non household member 77 281,024 
97 Not asked 16,939 17,535,285 
98 Not stated 71 254,420 
99 Don't know 38 146,642 

19,597 	26.095.819 

Coverage: Respondents who answered SPA_0510 = 1. 
Source: General Social Survey, 2005. derived variable frorti question SPA 0515 and household matrix. 
Format 12 
Vveiilt var,:1ll.. VvGHT CSP 

1atI,1Ic 	( inaJ.i 	Prulttcl \,o 1 i\lltitl 1)..( F'l. 
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Vanable Name 	SPA_0515_COMMONA Position: 2024 
	

Length: 	2 

- 	NLInlber of common sports with member A (excluding sports 00 & 65). 

— FREQ WTD 
01 One sport in common 577 1,879,354 

I 02 Two sports in common 117 375,862 
03 Three sports in common 22 63,740 
04 Four sports in common 3 4,540 

I 
05 
06 

Five sports in common 
No sports in common 

1 
414 

2,756 
1,410,748 

07 Only codes 00 and 65 in common 22 72,481 
96 Not applicable: no participation by respondent 1,389 4,342,309 
97 Not asked 16,936 17,523,064 I 98 Notstated 116 420,966 
99 Don't know 0 0 

1 19,597 26,095,819 

Covcage Respondents who answered SPA 0510 - 1. 
Source: General Social Survey, 2005, derived variable from question SPA_Q515 and household matrix. I Format: 12 
Weight vanable: WGI-1T_CSP 

Note. Common sports with respondent include only those sports with all codes except 00 and 65. 

Variable Name: 	SPA_Q51 5_REL_B 	Position: 2026 	Length: 	2 

Relationship of household member B who regularly participate in sports, to respondent. 

FREQ WTD 
01 Spouse/partner 34 108,458 
02 Daughter 284 830,048 
03 Son 355 1,083,805 
04 Mother 21 83,835 
05 Father 24 127,651 
06 Sibling 66 267,737 
07 Otherrelative 11 30,173 
08 Non household member 16 84,042 
97 Not asked 18,686 23,115.692 
98 Not stated 67 233,899 
99 Don't know 33 130,479 

19,597 26,095,819 

Cuve,ige. R-spr:Ierits who answrc1 SPA 0510 1 
Source: General Social Survey, 2005, derived variable from question SPA_0515 and household matrix. 
Format: 12 
Weight vanahie: WGHT CSP 

Statistics Canada - Product No.1 2M0019-GPE 
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Variable Name: 	SPA_Q51 5_COMMONB Position: 2028 

Number of common sports with member B (excluding sports 00 & 65). 

01 One sport in common 
02 Two sports in common 
03 Three sports in common 
04 Four sports in common 
05 Five sports in common 
06 No sports in common 
07 Only codes 00 and 65 in common 
96 Not applicable: no participation by respondent 
97 Not asked 
98 Not stated 
99 Don't know 

Length: 	2 

FREQ WTD 
160 536,080 
26 96,097 
6 9,962 
0 0 
0 0 

175 624,450 
7 23.262 

1,389 4,342,309 
17,726 20,070,683 

108 392,977 
0 0 

19.597 	26.095,819 

Coverage: Respondents who answered SPA_0510 = 1 
Source: General Social Survey, 2005, derived variable from question SPA 0515 and housebold riiatrix 
Format: 12 
Weight variable: WGHT_CSP 

Note: 	Common sports with respondent include only those sports with all codes except 00 and 65. 

Variable Name: 	SPA_Q515_REL_C 	Position: 2030 	Length: 	2 

Relationship of household member C who regularly participate in sports, to respondent. 

FREQ WTD 
01 Spouse/partner 26 76,431 
02 Daughter 97 290,100 
03 Son 83 251,829 
04 Mother 6 28,771 
05 Father 3 11,486 
06 Sibling 19 96,382 
07 Other relative 4 14,335 
08 Non household member 4 18,242 
97 Not asked 19,256 24,949,153 
98 Not stated 67 233,899 
99 Don't know 32 125,191 

19,597 26,095,819 

Coverage: Respondents who answered SPA_0510 = 1. 
Source: General Social Survey. 2005. derived variable from question SPA_0515 and household matrix 
Format: 12 
Weighf variable WGHT CSP 
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Variable Name: 	SPA_10151 5_COMMONC Position: 2032 

Number of common sports with member C (excluding sports 00 & 65), 

01 One sport in common 
02 Two sports in common 
03 Three sports in common 
04 Four sports in common 
05 Five sports in common 
06 No sports in common 
07 Only codes 00 and 65 in common 
96 Not applicable: no participation by respondent 
97 Not asked 
98 Not stated 
99 Dont know 

Length: 	2 

FREQ WTD 
69 236,019 

9 38,165 
2 5,556 
0 0 
0 0 

57 199,827 
2 7,859 

1,389 4,342,309 
17,961 20,873,175 

108 392,909 
0 0 

I 
I 
I 
I 
I 

19,597 26,095,819 

Coveiaqe Respondents Who answered SPA OSlO 1 
Source: General Social Survey, 2005, derived variable from question SPA_Q515 and household matnx. 
rormat: 12 
Weight variable: WGHTCSP 

Note: 	Common sports with respondent include only those sports with all codes except 00 and 65. 

Variable Name: 	SPA_Q51 5_REL_D 	Position: 	2034 	Length: 	2 

Relationship of household member D who regularly participate in sports, to respondent. 

FREQ WTD 
01 Spouse/partner 4 13,631 
02 Daughter 19 75,263 
03 Son 14 40,226 
04 Mother 0 0 
05 Father 0 0 
06 Sibling 6 25,948 
07 Other relative 1 1,768 
08 Non household member 1 6,225 
97 Not asked 19,453 25,573,668 
98 Not stated 67 233,899 
99 Don't know 32 125,191 

19,597 26,095,819 

Coverage. Respondents who answered SPA 0510 1. 
Source: General Social Survey, 2005, derived variable from question SPA_0515 and household matrix. 
Fonriat: 12 
Weight variable' WGHTCSP 
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Variable Name: 	SPA_1051 5_COMMOND Position: 2036 	Len gth 	2 

Number of common sports with member D (excluding sports 00 & 65) 

FREQ WTD 
01 One sport in common 14 54,501 
02 Two sports in common 3 12,248 
03 Three sports in common 0 0 
04 Four sports in common 0 0 
05 Five sports in common 0 0 
06 No sports in common 11 35.264 
07 Only codes 00 and 65 in common 1 4,775 
96 Not applicable: no participation by respondent 1,389 4,342,309 
97 Not asked 18,073 21,259,390 
98 Not stated 106 387,333 
99 Don't know 0 0 

19.597 	26,095.819 

Coverage: Respondents who answered SPA_0510 Si 

Source: General Social Survey. 2005, derived variahie from question SPA 0515 and household matrix. 
Format: 12 
Weight vanable: WGHT_CSP 

Note: 	Common sports with respondent include only those sports with all codes except 00 and 65. 

Variable Name: 	SPA_Q610_0800 	Position: 2038 	Length: 

Respondent and/or other(s) member(s) of the household belong to a sport club, local community league 
or other local/regional amateur sport organization. 

FREQ WTD 
1 	 Yes 1,657 4,557,603 
2 	 No 8,068 21,163,075 
7 	 Not asked 9,746 0 
8 	 Not stated 101 284,289 
9 	 Don't know 25 90,852 

19,597 	26,095,819 

Coverage: Respondents who answered SPA_Q 100 = 1 
Source: General Social Survey 2005, derived variable from questions SPA 0610 & SPA 0800 
Format: Ii 
Weight variable: WGHT CSP 

Statistics Canada — Product NO.  
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Variable Name: 	MEMBER 	 Position: 	2039 	Length: 

Respondent belongs to a sport club, local community league or other local/regional amateur sport 
organization. 

FREQ WTD 
1 	 Yes 1,042 2757,165 
2 	 No 8,683 22,963,512 
7 	 Not asked 9.746 0 
8 	 Not stated 101 284,289 
9 	 Don't know 25 90,852 

19,597 26,095,819 

Coverage Respondents who answered SPA_0100 = 1. 
Source: General Social Survey, 2005, denved vanable from questions SPA_0610, SPA_0615 & SPA_Q800. 
Format: Ii 
Weight vanable: WGHTCSP 

Variable Name: 	SPA_Q615_REL_A 	Position: 2040 	Length: 	2 

Relationship of household member A belonging to a sport club, local community league or other 
local/regional amateur sport organization, to respondent 

FREQ WTD 
580 1,827,841 
295 776,942 
138 360,365 
223 626,290 

28 109,007 
31 149,665 
54 231,885 

7 22,466 
27 95,704 

18,121 21,564,528 
67 233,640 
26 97,487 

19,597 26,095,819 

Coverage Households who have a member reported in SPA 0610. 
Source: General Social Survey. 2005, derived variable from question SPA_Q615 and household matnx. 
Format: 12 
Weight variable: WGHTCSP 
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Variable Name: 	SPA_Q615_REL_B 	Position: 2042 	Length: 	2 

Relationship of household member B belonging to a sport club, local community league or other 
local/regional amateur sport organization, to respondent. 

FREQ WTD 
00 Respondent 163 486,653 
01 Spouse/partner 159 476,259 
02 Daughter 82 215,097 
03 Son 131 373,479 
04 Mother 9 28,967 
05 Father 16 61,440 
06 Sibling 37 173,788 
07 Other relative 3 5,362 
08 Non household member 13 54,674 
97 Not asked 18,896 23,902,030 
98 Not stated 66 231,384 
99 Dont know 22 86,686 

19,597 26,095,819 

Coverage: Households who have a member reported in SPA_Q610. 
Source: General Social Survey, 2005, derived variable from question SPA_0615 and household matrix. 
Format: 12 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q615_REL_C 	Position: 2044 	Length: 	2 

Relationship of household member C belonging to a sport club, local community league or other 
local/regional amateur sport organization, to respondent. 

FREQ WTD 
00 Respondent 24 66,253 
01 Spouse/partner 13 39,848 
02 Daughter 58 175,970 
03 Son 79 220,703 
04 Mother 9 40,523 
05 Father 5 20,736 
06 Sibling 16 84,761 
07 Other relative 2 4,924 
08 Non household member 3 14,580 
97 Not asked 19,300 25,109,451 
98 Not stated 66 231,384 
99 Don't know 22 86,686 

19,597 26,095,819 

Coverage: Households who have a member reported in SPA_0610. 
Source: General Social Survey, 2005. derived variable from question SPA 0615 and household matrix. 
Format: 12 
Weight variable. WGHTCSP 

Statistics Canada - Product No. I 2M0(1 I 9-GPF. 
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Variable Name: 	SPA_061 5_REL_D 	Position: 2046 	Length: 	2 

Relationship of household member D belonging to a sport club, local community league or other 
local/regional amateur sport organization, to respondent. 

FREQ WTD 
6 32,036 

10 24.346 
38 115.490 
30 88,346 

5 22,643 
3 11,186 
7 37,577 
4 9,227 
1 6,225 

19,404 25,425,384 
66 231,384 
23 91,974 

19,597 26,095,819 

Covvriqc. Households who have a member reported in SPA Q610. 
Source: General Social Survey, 2005, denved variable from question SPA_0615 and household matrix. 
Format: 12 
Weight variable: WGHTCSP 

Variable Name: 	SPA_Q710_Q810 	Position: 	2048 	Length: 

During the past 12 months, respondent and/or other(s) member(s) of the household have been involved 
in amateur sport as a coach. 

FREQ WTD 
1 	 Yes 586 1,755,914 
2 	 No 9,146 23,992,690 
7 	 Not asked 9,746 0 
8 	 Not stated 102 288,318 
9 	 Don't know 17 58,896 

19,597 26,095,819 

Coverage Respondents who answered SPA 0100=1 
Source: General Social Survey, 2005, derived variable from questions SPA_Q710 & SPA_0810. 
Format: Ii 
Weight variable: WGHT CSP 
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Variable Name: 	COACH 	 Posit ion: 	2049 	Length: 

During the past 12 months, respondent has been involved in amateur sport as a coach 

FREQ WTD 
1 	 Yes 317 865,005 
2 	 No 9,415 24,883,599 
7 	 Not asked 9,746 0 
8 	 Not stated 102 288,318 
9 	 Don't know 17 58,896 

19,597 26,095,819 

Coverage: Respondents who answered SPA_Q100=1. 
Source: General Social Survey, 2005, derived variable from questions SPA 0710, SPA 0715 & SPA_0810. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q71 5_REL_A 	Position: 2050 	Length: 	2 

Relationship of household member A who has been involved in amateur sport as a coach to respondent 

FREQ WTD 
00 Respondent 254 767,338 
01 Spouse/partner 179 479,660 
02 Daughter 9 32,710 
03 Son 23 116,289 
04 Mother 7 29,619 
05 Father 35 159,950 
06 Sibling 14 52,363 
07 Other relative 1 4,632 
08 Non household member 10 43,295 
97 Notasked 18,983 24,118,618 
98 Not stated 67 235,413 
99 Don't know 15 55,931 

19,597 26,095,819 

Coverage: Households who have a member reported in SPA 0710 
Source: General Social Survey, 2005, derived variable from question SPA 0715 and household matrix. 
Format: 12 
Weight variable. WGHT CSP 

Statistics Canada - Product NO. I 2 MIII 11 	I'! 
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Variable Name: 	SPA_Q715_REL_B 	Position: 2052 	Length: 	2 

Relationship of household member B who has been involved in amateur sport as a coach to respondent 

FREQ WTD 
00 Respondent 9 27,609 
01 Spouse/partner 13 36,355 
02 Daughter 4 16,087 
03 Son 6 30,556 
04 Mother 1 3,300 
05 Father 4 26.597 
06 Sibling 3 12,690 
07 Other relative 0 0 
08 Non household member 0 0 
97 Not asked 19,475 25,651,281 
98 Not stated 67 235,413 
99 Don't know 15 55,931 

19,597 26,095,819 

Covoriqo Households who hove a member reported ir SPA 0710 
Source. General Social Survey, 2005, derived variable from question SPA_0715 and household matrix. 
Format: 12 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q71 5_REL_C 	Position: 2054 	Length: 	2 

Relationship of household member C has been involved in amateur sport as a coach to respondent. 

FREQ WTD 
00 Respondent 0 0 
01 Spouse/partner 0 0 
02 Daughter 1 6,210 
03 Son 1 7,855 
04 Mother 1 6,414 
05 Father 0 0 
06 Sibling 0 0 
07 Other relative 0 0 
08 Non household member 0 0 
97 Not asked 19,512 25,783,996 
98 Not stated 67 235,413 
99 Don't know 15 55,931 

19,597 26,095,819 

COVeFUgO Households who have a member reported in SPA 0710. 
Source: General Social Survey, 2005, derived variable from question SPA_0715 and household matrix. 
Format: 12 
Weight variable: WGHTCSP 
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Variable Name: SPA_Q715_REL_D 	Position: 	2056 Length: 2 

Relationship of household member D who has been involved in amateur sport as a coach to respondent 

FREQ WTD 
00 Respondent 0 0 
01 Spouse/partner 0 0 
02 Daughter 0 0 
03 Son 0 0 
04 Mother 0 0 
05 Father 0 0 
06 Sibling 0 0 
07 Other relative 0 0 
08 Non household member 0 0 
97 Not asked 19,515 25,804,475 
98 Notstated 67 235,413 
99 Dont know 15 55,931 

19,597 26,095819 

Coverage: Households who have a member reported in SPA 0710. 
Source: General Social Survey, 2005, derived variable from question SPA 0715 and household matrix. 
Format: 12 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q720_Q820 	Position: 2058 	Length: 

During the past 12 months, respondent and/or other(s) member(s) of the household have been involved 
in amateur sport as a referee/official/umpire. 

FREQ WTD 
1 Yes 274 799,876 
2 No 9,458 24,952,832 
7 Not asked 9,746 0 
8 Not stated 103 288,657 
9 Dont know 16 54,454 

19,597 26,095,819 

Coverage: Respondents who answered SPA_0100 = 1 
Source: General Social Survey. 2005 derived vanohie from questions SPA 0720 & SPA 0820 
Format: Ii 
Weight variable: WGHTCSP 

Statistics Canada - Product \e. I \1U() I 
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Variable Name: 	REFEREE 	Position: 	2059 	Length: 	1 

During the past 12 months, respondent has been involved in amateur sport as a referee/official/umpire 

FREQ WTD 
1 	 Yes 160 427,793 
2 	 No 9,572 25,324,915 
7 	 Not asked 9,746 0 
8 	 Not stated 103 288,657 
9 	 Don't know 16 54,454 

19,597 26,095,819 

Govcioq: Respondents who answered SPAQ100 = 1. 
Source: General Social Survey, 2005, derived variable from questions SPA_Q720, SPA_0725 & SPA_Q820. 
lormat: Ii 
'Jeight vanable: WGHT_CSP 

Variable Name: 	SPA_Q725_REL_A 	Position: 2060 	Length: 	2 

Relationship of household member A who has been involved in amateur sport as a referee/official/umpire 
to respondent. 

FREQ WTD 
114 357,077 
45 119,649 

6 22,723 
42 149,866 

3 13,203 
11 39.244 
10 37,940 

1 1936 
5 18,902 

19,279 25,048,377 
67 235,413 
14 51,488 

19,597 26,095,819 

Coverage Households who have a member reported in SPA_Q720. 
Source: General Social Survey, 2005, derived variable from question SPA_Q725 and household matrix. 
Format: 12 
Weight variable. WGHT CSP 
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00 
01 
02 
03 
04 
05 
06 
07 
08 
97 
98 
99 

FREQ WTD 
9 31,380 
6 14,167 
2 1,092 
7 23,976 
0 0 
1 3,105 
3 10,806 
0 0 
0 0 

19,488 25,724,391 
67 235,413 
14 51,488 

Respondent 
Spouse/partner 
Daughter 
Son 
Mother 
Father 
Sibling 
Other relative 
Non household member 
Not asked 
Not stated 
Don't know 

00 
01 
02 
03 
04 
05 
06 
07 
08 
97 
98 
99 

FREQ WTD 
0 0 
0 0 
1 1,003 
0 0 
0 0 
0 0 
1 4,870 
0 0 
0 0 

19,514 25,803,045 
67 235,413 
14 51,488 

Respondent 
Spouse/partner 
Daughter 
Son 
Mother 
Father 
Sibling 
Other relative 
Non household member 
Not asked 
Not stated 
Don't know 
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Variable Name: 	SPA_0725_REL_B 	Position: 2062 	Length: 	2 

Relationship of household member B who has been involved in amateur sport as a referee/official/umpire 
to respondent 

19,597 26,095819 

Coverage: Households who have a member reported in SPA_0720. 
Source: General Social Survey. 2005. derived variable from question SPA_0725 and household matnx 
Format: 12 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q725_REL_C 	Position: 2064 	Length: 	2 

Relationship of household member C who has been involved in amateur sport as a referee/official/umpire 
to respondent. 

19,597 	26,095,819 

Coverage.' Households who have a member reported in SPA 0720 
Source: General Social Survey 2005 derived variable From question S PA 0725 and houset'old matrix. 
Format: 12 
Weiqht variable: WGHT CSP 
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Variable Name: 	SPA_0725_REL_D 	Position: 2066 	Length: 	2 

Relationship of household member D who has been involved in amateur sport as a referee/official/umpire 
to respondent. 

FREQ WTD 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 
0 0 

19,516 25,808,918 
67 235,413 
14 51,488 

19,597 26,095,819 

Coverage Households who have a member reported in SPA_0720. 
Source. General Social Survey. 2005. derived variable from question SPA_0725 and household matrix. 
Format: 12 
Weight variable: WGHTCSP 

Variable Name: 	SPA_Q730_Q830 	Position: 	2068 	Length: 

During the past 12 months, respondent and/or other(s) member(s) of the household have been involved 
in amateur sport as an administrator or helper. 

FREQ WTD 
1 	 Yes 731 2,011,303 
2 	 No 8,998 23,737,075 
7 	 Not asked 9,746 0 
8 	 Not stated 103 288,657 
9 	 Don't know 19 58,782 

19,597 26,095,819 

Coverage Respondents who answered SPA 0100 1. 
Source. General Social Survey, 2005, derived variable from questions SPA_0730 & SPA_Q830. 
Format: II 
Weight variable: WGHT CSP 
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Variable Name: 	ADMIN 	 Position: 	2069 	Length: 	1 

During the past 12 months, respondent has been involved in amateur sport as an administrator or helper 

FREQ WTD 
1 	 Yes 524 1,320,441 
2 	 No 9,205 24,427,938 
7 	 Not asked 9,746 0 
8 	 Not stated 103 288,657 
9 	 Don't know 19 58,782 

19.597 26,095,819 

Coverage: Respondents who answered SPA_0 100 = 1 
Source: General Social Survey. 2005, derived variable from questions SPA 0730. SPA 0735 & SPA 0830 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: SPA_Q735_REL_A 	Position: 	2070 Length: 2 

Relationship of household member A who has been involved in amateur sport as an administrator or 
helper to respondent. 

FREQ WTD 
00 Respondent 392 1,089,753 
01 Spouse/partner 154 430,966 
02 Daughter 13 50,921 
03 Son 15 62,281 
04 Mother 23 94,128 
05 Father 23 94,189 
06 Sibling 9 34,048 
07 Other relative 4 12,687 
08 Non household member 6 24,509 
97 Notasked 18,874 23,911,106 
98 Not stated 67 235,413 
99 Don't know 17 55,817 

19597 26.095.819 

Coverage: Households who have a member reported in SPA_0730 
Source: General Social Survey. 2005 derived variable from question SPA 0735 and household matrix 
Format: 12 
Weight variable WGHT_CSP 

Statistics Canada - Proditcl No. I 	10() I o)(  P I 
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Variable Name: 	SPA_Q735_REL_B 	Position: 2072 	Length: 	2 

Relationship of household member B who has been involved in amateur sport as an administrator or 
helper to respondent. 

FREQ WTD 
00 Respondent 39 107,936 
01 Spouse/partner 50 153,297 
02 Daughter 3 9,986 
03 Son 5 15,858 
04 Mother 1 6,731 
05 Father 1 4,931 
06 Sibling 4 14,455 
07 Other relative 0 0 
08 Non household member 0 0 
97 Notasked 19,410 25,491,394 
98 Not stated 67 235,413 
99 Don't know 17 55,817 

19,597 26,095,819 

Covriaqe HOUSehOldS who have a member reported in SPA 0730 
Source General Social Survey. 2005, derived variable troni question SPA 0735 and household matrix. 
Format: 12 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q735_REL_C 	Position: 2074 	Length: 	2 

Relationship of household member C who has been involved in amateur sport as an administrator or 
helper to respondent. 

FREQ WTD 
00 Respondent 1 4,931 
01 Spouse/partner 0 0 
02 Daughter 3 9,360 
03 Son 3 14,094 
04 Mother 1 1,725 
05 Father 0 0 
06 Sibling 0 0 
07 Other relative 0 0 
08 Non household member 0 0 
97 Not asked 19,505 25,774,478 
98 Not stated 67 235,413 
99 Don't know 17 55,817 

19,597 26,095,819 

(overaqo Households who have a member reported in SPA 0730. 
Source: General Social Survey, 2005, derived variable from question SPA_Q735 and household matrix. 
Format: 12 
Weight variable: WGHTCSP 

I 
I 
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00 
01 
02 
03 
04 
05 
06 
07 
08 
97 
98 
99 

FREQ WTD 
0 0 
0 0 
2 5,945 
1 3,969 
0 0 
1 1,725 
1 4,931 
0 0 
0 0 

19,508 25,788,019 
67 235,413 
17 55,817 

Respondent 
Spouse/partner 
Daughter 
Son 
Mother 
Father 
Sibling 
Other relative 
Non household member 
Not asked 
Not stated 
Don't know 

S I)() 	()i:lc V) 	 liiiic I c "tirvev 	 .\ppendi.._D 

Variable Name: 	SPA_Q735_REL_D 	Position: 2076 	Length: 	2 

Relationship of household member D who has been involved in amateur sport as an administrator or 
helper to respondent 

19,597 	26,095,819 

Coverage: Households who have a member reported in SPA 0730 
Source: General Social Survey, 2005. derived variable from question SPA 0735 and household matrix. 
Format: 12 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_0740_Q840 	Position: 2078 	Length: 

During the past 12 months, respondent and/or other(s) member(s) of the household have been involved 
in amateur sport as a spectator at amateur sports competitions. 

FREQ WTD 
1 	 Yes 3,477 9,200,224 
2 	 No 6,242 16,518,579 
7 	 Not asked 9,746 0 
8 	 Not stated 102 288,318 
9 	 Don't know 30 88,698 

19.597 26,095,819 

Cuvurage Respondents who answered SPA 0100 1. 
Source: General Social Survey 2005. derived variable from questions SPA 0740 & SPA 0840 
Format: Ii 
Weight variable WGHT CSP 

Statistics Canada - Product \u. I 	I 
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Variable Name: 	SPECTAT 	Position: 	2079 	Length: 

During the past 12 months, respondent has been involved in amateur sport as a spectator at amateur 
sports competitions. 

FREQ WTD 
1 	 Yes 3,116 7,944,757 
2 	 No 6,603 17,774,046 
7 	 Not asked 9,746 0 
8 	 Not stated 102 288,318 
9 	 Don't know 30 88,698 

19,597 26,095,819 

Coverage: Respondents who answered SPAQ 100 = 1. 
Source: General Social Survey, 2005, denved variable from questions SPA_Q740, SPA_Q745 & SPA 0840. 
Foi-rnat: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q745REL_A 	Position: 2080 	Length: 	2 

Relationship of household member A who has been involved in amateur sport as a spectator at amateur 
sports competitions to respondent. 

FREQ WTD 
00 Respondent 1.663 4,885,984 
01 Spouse/partner 665 1,892,165 
02 Daughter 69 210,795 
03 Son 80 243,381 
04 Mother 92 310,205 
05 Father 102 403,910 
06 Sibling 38 159,440 
07 Other relative 8 35,342 
08 Non household member 40 166,656 
97 Not asked 16,746 17,461,485 
98 Not stated 69 247,232 
99 Dont know 25 79,223 

19,597 26,095,819 

Covoiqt Houset'olds who have o member reported in SPA 0740. 
Source; General Social Survey, 2005, derived variable from question SPA_Q745 and household matrix. 
Format: 12 
Weight vriable WGHTCSP 

Stat Istie Canada Product No. I 2M00 I 9-GPF. 
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00 
01 
02 
03 
04 
05 
06 
07 
08 
97 
98 
99 

FREQ WTD 
601 1,692,665 
782 2,304,144 
120 277,055 
135 323,387 
80 309,270 
75 296,115 
57 228,384 

8 33,868 
56 191,437 

17,590 20,123,085 
67 235,413 
26 80,997 

Respondent 
Spouse/partner 
Daughter 
Son 
Mother 
Father 
Sibling 
Other relative 
Non household member 
Not asked 
Not stated 
Don't know 

00 
01 
02 
03 
04 
05 
06 
07 
08 
97 
98 
99 

FREQ WTD 
97 350,269 
39 88,251 

237 735,008 
265 753,325 

29 134,665 
17 61,521 
56 201,812 

7 22,984 
10 54,887 

18,748 23,378,462 
67 235,413 
25 79,223 

Respondent 
Spouse/partner 
Daughter 
Son 
Mother 
Father 
Sibling 
Other relative 
Non household member 
Not asked 
Not stated 
Don't know 

(JSS 20() -' 	(Ic I 	- - 	Inc I c ;UlC\ 	 jpcndl\_I) - 

Variable Name: 	SPA_Q745_REL_B 	Position: 2082 	Length: 	2 

Relationship of household member B who has been involved in amateur sport as a spectator at amateur 
sports com petitions to respondent 

19597 26,095.819 

Coverage: Households who have a member reported in SPA_0740 
Source: General Social Survey, 2005, derived variable from question SPA_0745 and household matrix. 
Format: 12 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q745_REL_C 	Position: 2084 	Length: 	2 

Relationship of household member C who has been involved in amateur sport as a spectator at amateur 
sports competitions to respondent. 

19,597 26,095,819 

Coverage: Households who have a member reported in SPA_0740. 
Source: General Social Survey. 2005 derived variable from question SPA 0745 and household matrix. 
Format: 12 
Weight variable WGHT CSP 

Statistics Canada - Prudiici Nn. I N1(Pll I o)_(  flI 
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Variable Name: 	SPA_Q745_REL_D 	Position: 2086 	Length: 	2 

Relationship of household member D who has been involved in amateur sport as a spectator at amateur 
sports competitions to respondent. 

FREQ WTD 
00 Respondent 37 135,313 
01 Spouse/partner 24 62,828 
02 Daughter 152 494,083 
03 Son 168 477,556 
04 Mother 12 45,129 
05 Father 14 45,244 
06 Sibling 63 251,109 
07 Other relative 9 34,449 
08 Non household member 6 36,653 
97 Not asked 19,020 24,198,820 
98 Not stated 67 235,413 
99 Don't know 25 79,223 

19597 26,095,819 

Co' '1007 	H oso'olds who bate a member reporlod ii' SPA 0740 
Source. General Social Survey, 2005, derived variable from question SPA 0745 and household matrix. 
Format: 12 
Weight variable: WGHT_CSP 

Variable Name.' SPA_Q800 Position: 	2088 	Length: 1 

Do you belong to a sport club, local community league or other local/regional amateur sport organization? 

FREQ WTD 
1 Yes 269 344,382 
2 No 2,400 3,122,703 
7 Not asked 16,890 22,571,662 
8 Not stated 35 52,905 
9 Don't know 3 4,166 

19,597 26,095,819 

c;ovL,aqU Respondents living alone, 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable. WGHT CSP 

Sl,itilic, ( anada l'ioduct No. I 2M00 I 9-GPE 
(i6() 



(TS 2000 	( \ck 19 	 - 	I IIiIC 	c 	 .\ppc!ldi\ D 

Variable Name: 	SPA_Q810 	 Position: 	2089 	Length: 

During the past 12 months, have you been involved in amateur sport as a: ... coach? 

FREQ WTD 
1 	 Yes 54 70,058 
2 	 No 2,616 3,398,228 
7 	 Not asked 16,890 22,571,662 
8 	 Not stated 35 52,905 
9 	 Don't know 2 2,965 

19,597 26.095,819 

Coverage: Respondents living alone 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT CSP 

Variable Name: 	SPA_Q820 	 Position: 	2090 Length: 1 

During the past 12 months, have you been involved in amateur sport as a: ... referee/official/umpire? 

FREQ WTD 
1 	 Yes 37 39,335 
2 	 No 2,632 3,428,611 
7 	 Notasked 16,890 22,571,662 
8 	 Not stated 36 53,245 
9 	 Don't know 2 2,965 

19597 26095819 

Coverage: Respondents living alone 
Source: General Social Surv:\ 2005 
Format: Ii 
\Neigbt varia)e WCHT COP 

Statistics Canada - Proditci No. I 2 \l( I 	IT 
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Variable Name: 	SPA_Q830 	 Position: 	2091 	Length: 	1 

During the east 12 months. have you been involved in amateur sport as a: ... administrator or helper? 

FREQ WTD 
1 	 Yes 92 117,821 
2 	 No 2,577 3,350,126 
7 	 Not asked 16,890 22,571,662 
8 	 Not stated 36 53,245 
9 	 Don't know 2 2,965 

19,597 26,095,819 

Ci mqc Respondents living atone. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_CSP 

Variable Name: 	SPA_Q840 	 Position: 	2092 	Length: 

During the past 12 months, have you been involved in amateur sport as a: ... spectator at amateur sports 
competitions? 

FREQ WTD 
1 	 Yes 718 880,526 
2 	 No 1.949 2,581,250 
7 	 Notasked 16,890 22,571,662 
8 	 Not stated 35 52,905 
9 	 Don't know 5 9,475 

19,597 26,095,819 

C.rqc Resperi:cnts living alone 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT CSP 

tatitic, ( ; iii:tda - Product No.1 2M00 I 9-GPE 
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Variable Name: 	SCT_Q1 10 Position: 	2093 	Length: 2 

People you feel very close to might include those you discuss important matters with, regularly keep in 
touch with, or are there for you when you need help.Thinking of all the people who fIt this description and 
who do not live with you, how many are: ... members of your immediate family? (parents, siblings, adult 
children or in-laws) 

FREQ WTD I 
00 	 None 904 2,730,350 
01: 25 8,650 22,867,426 
97 	 Not asked 9,851 0 
98 	 Not stated 135 345,470 
99 	 Don't know 57 152,573 

19.597 26,095,819 I 
Coverage: All respondents where sub-sample - 2 

Source: General Social Survey. 2005. 
Format: 12 
Weight variable: WGHTSNT 

Variable Name: 	SCT_0120 	 Position: 	2095 	Length: 	2 

People you feel very close to might include those you discuss important matters with, regularly keep in 
touch with, or are there for you when you need help. Thinking of all the people who fit this description and 
who do not live with you, how many are: ... other relatives that you are very close to? 

	

FREQ 	WTD 
00 	 None 	 3,904 10,138,325 
01: 25 	 5,598 15,326,897 
97 	 Not asked 	 9,851 	 0 
98 	 Not stated 	 138 	351,659 
99 	 Don't know 	 106 	278,937 

	

19,597 	26.095,819 

Coverage: All respondents where sub-sample = 2 
Source: General Social Survey. 2005 
Format: 12 
Weight variable: WGHTSNT 

Statistics Canada - Product No. I 2\I1)Ol 0-( l'L: 
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I Variable Name: 	SCT_Q1 30 Position: 	2097 	Length: 2 

People you feel very close to might include those you discuss important matters with, regularly keep in I touch with, or are there for you when you need help. Thinking of all the people who fit this description 
and who do not live with you, how many are: ... people you know from work who you are very close to? 

FREQ WTD I 00 	 None 2,035 5,610,541 
01:25 3,808 10,718,111 

I 
17 	 Not asked 
98 	 Not stated 

13,649 
70 

9,449,990 
209,070 

99 	 Don't know 35 108,107 

I 19,597 26,095,819 

Coverage 	All respondents where sub-sample = 2 and MAR_Q 100 = 01.02 or MAR_01 33 = 1. 
Source; General Social Survey, 2005. 
Format; 12 I Weight variable: WGHT_SNT 

I Variable Name: 	SCT_Q140 Position: 	2099 	Length: 2 

People you feel very close to might include those you discuss important matters with, regularly keep in 
touch with, or are there for you when you need help. Thinking of all the people who fit this description 
and who do not live with you, how many are: ... neighbours who you are very close to? 

FREQ WTD 

I 00 	 None 5,254 14,496,035 
01:25 4,275 11,052,747 
97 	 Not asked 9,851 0 

I 98 	 Not stated 
99 	 Don't know 

135 
82 

345,383 
201,655 

19,597 26,095,819 

I Coverage. 	All respondents where sub-sample = 2. 
Source: General Social Survey. 2005. 
Format 12 
Weight variable. WGHT SNT 

I 
I 
I 
I 
I 
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Variable Name: 	SCT_Q150 Position: 	2101 	Length: 	2 

People you feel very close to might include those you discuss important matters with, regularly keep in 
touch with, or are there for you when you need help. Thinking of all the people who fit this description 
and who do not live with you, how many are: ... other people who you are very close to? 

FREQ 	WTD 
00 	 None 1,955 	5,234,946 
01:25 7,493 	20,116,579 
97 	 Not asked 
98 	 Not stated 

	

9,851 	 0 

	

140 	354,177 
99 	 Don'tknow 158 	390,117 

19.597 	26.095,819 

Coverage: All respondents where sub-sample = 2 
Source: General Social Survey 2005. 
Format: 12 
Weight variable: WGHT_SNT 

Variable Name: 	SCT_Q200 	 Position: 	2103 	Length. 	2 

Based on your answers, you have ASCT_D150  people you are very close to who do not live with you. 
How many of them are women? 

FREQ WTD 
0 None 	 311 981,172 
01: 68 8,979 23,890,824 
97 Not asked 	 10,147 799,192 
98 Not stated 	 11 25,404 
99 Don't know 	 149 399,227 

19,597 26,095,819 

Coverage: Respondents who answered SCT_Q1 10 not equal 00,98,99,97 and SCT_0120 not equal 00,98.99,97 and SCT 0130 
not equal 00,98.99,97 and SCT 0140 not equal 00.98,99,97 and SCT_Q150 not equal 00.98.99.97 

Note: SCT_D150 is the sum of (Sd 	0110 + SCT 0120 + SCT 0130 + SCT 0140 	SCT 0150i. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHTSNT 

Statistics Canada - Product No. I 2M00 1 9-014  
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Variable Name: 	TRT_Q1 10 	 Position: 	2105 	Length: 

Generally speaking, would you say that most people can be trusted or that you cannot be too careful in 
dealing with people? 

FREQ 	WTD 
1 	 People can be trusted 5,305 14,213,665 
2 	 Cannot be too careful in dealing with people 4,168 11,245,349 
7 	 Not asked 9,851 0 
8 	 Notstated 110 273,773 
9 	 Don't know 163 363,032 

19,597 26,095,819 

Cuverage All respondents where sub-sample = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

variable Name: 	TRT_0310 	 Position: 	2106 	Length: 

Using a scale of 1 to 5 where 1 means 'Cannot be trusted at all' and 5 means 'Can be trusted a lot', how 
much do you trust each of the following groups of people:... people in your family? 

FREQ WTD 
1 Cannot be trusted at all 95 208,233 
2 107 261,893 
3 436 1,110,062 
4 1,460 3,966,472 
5 Can be trusted a lot 7,455 20,077,999 
7 Not asked 9,851 0 
8 Not stated 125 324,285 
9 Don't know 68 146,875 

19,597 26,095,819 

Cvcviqc All res onderits where sub-sample = 2 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Snilislics . atiad:i l'roduct Noi 2N100 I 9-GPE 

I 075 



(55 OO 	(i'.1c 
	

liiie 	e Sur c 
	

\ppcnd\ I) 

Variable Name: 	TRT_Q330 	 Position: 	2107 	Length: 	1 

Using a scale of 1 to 5 where 1 means 'Cannot be trusted at all' and 5 means 'Can be trusted a lot, how 
much do you trust each of the following groups of people:... people in your neighbourhood? 

FREQ WTD 
1 	 Cannot be trusted at all 802 2,129,146 
2 1,100 3,046,124 
3 2,915 8,046,377 
4 2,610 7,088,519 
5 	 Can be trusted a lot 1,842 4,558,149 
7 	 Not asked 9,851 0 
8 	 Not stated 129 336,734 
9 	 Don't know 348 890,768 

19.597 26,095,819 

Coverage: All respondents where sub-sample = 2 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	TRT_0390 	 Position: 2108 	Length: 1 

Using a scale of 1 to 5 where 1 means 'Cannot be trusted at alt' and 5 means 'Can be trusted a lot', how 
much do you trust each of the following groups of people:... people you work with or go to school with? 

FREQ WTD 
1 Cannot be trusted at all 233 669,229 
2 503 1,465,307 
3 1,877 5,517,976 
4 2,316 6,620,467 
5 Can be trusted a lot 1,294 3,449,164 
7 Notasked 13,174 7,818,415 
8 Not stated 89 267,328 
9 Don't know 111 287,933 

19,597 26,095.819 

Coverage: All respondents where sub-sample = 2 and answered MAR 0100 = 01,02.04 or MAR_0133 = 1. 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable, WGHT SNT 

Statistics Canada Product \o. 12 M(l(i 	l I 
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Variable Name: 	TRT_0400 	 Position: 	2109 	Length: 

Using a scale of 1 to 5 where 1 means Cannot be trusted at all' and 5 means 'Can be trusted a lot', how 
much do you trust each of the following groups of people:... strangers? 

Cannot be trusted at all 
2 
3 
4 
5 
	

Can be trusted a lot 
7 
	

Not asked 
8 
	

Not stated 
9 
	

Don't know 

Covoraqo All respondenls where sub-sample 2. 
Source; General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SN4T 

Variable Name: 	DLR_Q1 10 

Do you have a valid drivers license? 

1 	 Yes 
2 	 No 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Covcroqc; All respondents where sub-sample = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Vvigbt 'ariabIo WGHT SNT  

	

FREQ 	WTD 

	

3,902 	10,634,015 

	

2,239 	6,043,379 

	

2,482 	6,640,011 

	

593 	1,537,945 

	

142 	349,894 

	

9,851 	0 

	

127 	324,051 

	

261 	566,525 

19.597 26,095,819 

Position: 	2110 	Length: 	1 

	

FREQ 	WTD 
8,162 21,837,237 

	

1,492 	4,006,308 

	

9,851 	0 

	

90 	247,197 

	

2 	5,077 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
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Variable Name: 	DLR_Q115 	 Position: 	2111 	Length. 

In the past month, how often did you drive? Was it: 

FREQ 	WTD 
1 6 or 7 days a week? 5,476 14,662,351 
2 4 or 5 days a week? 1,020 2,747,075 
3 1 to 3 days a week? 1,011 2,740,440 
4 1 to 3 days in the past month? 262 690,567 
5 not in the past month 372 936,548 
7 Notasked 11,435 4,258,581 
8 Notstated 5 11,241 
9 Don't know 16 49,014 

19,597 26095,819 

Coverage: Respondents who answered DLR_01 10 - 1 
Source: General Soaal Survey. 2005 
Format: II 
Weight variable: WGHTSNT 

Variable Name: 	DLR_01 20 	 Position 	2112 Length: 1 

Did you ever have a valid driver's license? 

FREQ WTD 
1 Yes 368 850,491 
2 No 1,121 3,149,249 
7 Notasked 18,013 21,837,237 
8 Not stated 90 247,197 
9 Don't know 5 11,645 

19,597 	26,095,819 

Coverage: Respondents who answered DLR_01 10 S  28.9. 
Source: General Social Survey, 2005 
Format: II 
W&nght variable: WGHT SNT 
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Variable Name: 	DLR_Q140_GRP5 	Position: 2113 

Age group of the respondent when last had a valid drivers license. 

01 
	

16 to 19 
02 
	

20 to 24 
03 
	

25 to 29 
04 
	

30 to 34 
05 
	

35 to 39 
06 
	

40 to 44 
07 
	

45 to 49 
08 
	

501054 
09 
	

55(059 
10 
	

60 to 64 
11 
	

65 to 69 
12 
	

70 to 74 
13 
	

75 to 79 
14 
	

80 years and over 
97 
	

Not asked 
98 
	

Not stated 
99 
	

Don't know 

Covcrage. Respondents who answered DLR_Q 120 = 1 
Source: General Social Survey, 2005. 
Format: 12 
Weight vanable: WGHT_SNT  

Len gth: 	2 

FREQ WTD 
19 56,243 
34 91,474 
29 63,865 
28 61,682 
26 67,237 
24 64,285 
13 30,402 
19 22,082 
16 25,815 
21 49,736 
27 56,146 
27 61,981 
26 59,119 
35 83,123 

19,229 25,245,328 
0 0 

24 57,301 

19,597 26,095,819 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Variable Name: 	DLRQI 50_COl 	Position: 	2115 	Length: 	1 

Why did you give up your drivers license? - Did not need a license anymore. 

	

FREQ 	WTD 
1 	 Yes 	 56 	123,601 
2 	 No 	 305 	707,004 
7 	 Not asked 	 19,229 	25,245,328 
8 	 Not stated 	 4 	6,695 
9 	 Don't know 	 3 	13,192 

19,597 26,095,819 

Coverage Respondents who answered DLR 0140 = 15-95,98,99. 
Source. General Social Survey, 2005. 
Format: Ii 
Weight vanable: WGF-IT_SNT 

Statitic ( anad:i Product No.1 2M0019-GPE 
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Variable Name: DLR_Q150_CO2 	Position: 	2116 Length: 1 

Why did you give up your drivers license? - Did not have access to a car. 

FREQ WTD 
1 Yes 41 81,046 
2 No 320 749,558 
7 Not asked 19,229 25,245,328 
8 Not stated 4 6,695 
9 Don't know 3 13,192 

19,597 26,095,819 

Coverage: Respondents who answered DLR 0140 = 15-95.9899 
Source: General Social Survey. 2005. 
Format: Ii 
Weight vanable: WGHTSNT 

Variable Name: 	DLR_Q1 50_CO3 	Position: 	2117 Length 1 

Why did you give up your driver's license? - Financial considerations 

FREQ WTD 
1 	 Yes 29 56,648 
2 	 No 332 773,956 
7 	 Not asked 19,229 25,245,328 
8 	 Not stated 4 6,695 
9 	 Don't know 3 13,192 

19.597 26.095.819 

Coverage. Respondents who answered DLR 0140 = 15-95,98,99 
Source: General Social Survey, 2005 
Format: Ii 
A'eqhl vanable. VvGIIT SNT 

Statistics Canada Product No.1 
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Variable Name: 	DLR_Q150_C04 	Position: 	2118 	Length: 

Why did you give up your drivers license? - Required by medical problem. 

FREQ WTD 
Yes 85 198,388 

2 	 No 276 632,216 
7 	 Not asked 19,229 25,245,328 
8 	 Not stated 4 6,695 
9 	 Don't know 3 13,192 

19,597 26,095,819 

(:vrqr Respondents who answered DLR_Q140 = 195,98.99. 
source: General Social Survey, 2005. 
rormat: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	DLR_Q1 50_C05 	Position: 	2119 
	

Len gfh: 	1 

Why did you give up your driver's license? - Family suggestion. 

FREQ WTD 
6 14,408 

355 816,196 
19,229 25,245,328 

4 6,695 
3 13,192 

19,597 26,095,819 

Coverage: Respondents who answered DLR_0140 = 15-95,98,99. 
Source: General Social Survey, 2005. 
Format: Ii 
Weiqtil variable: WGHT SNT 

I 
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1 	 Yes 
2 	 No 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 



( iS ())S 	(. cic 10 	 I Ime I c 'ur C\ 	 :\ppcn(ll\ I) 

Variable Name: 	DLR_Q150_C06 	Position: 	2120 	Length.' 

Why did you give up your drivers license? - Did not feel comfortable driving any longer. 

FREQ WTD 
1 	 Yes 62 145,355 
2 	 No 299 685,249 
7 	 Not asked 19,229 25,245,328 
8 	 Not stated 4 6,695 
9 	 Don't know 3 13,192 

19,597 26,095,819 

Coverage: Respondents who answered DLR 0140 = 15-95,98,99 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	DLR_Q150_C07 	Position: 	2121 Length: 1 

Why did you give up your drivers license? - Driver's license was revoked. 

FREQ WTD 
1 	 Yes 38 75,264 
2 	 No 323 755,341 
7 	 Not asked 19,229 25,245,328 
8 	 Not stated 4 6,695 
9 	 Don't know 3 13,192 

19,597 26,095,819 

Coverage: Respondents who answered DLR_Q140 = 15-95.98,99. 
Source: General Social Survey, 2005. 
Format: Ii 
WpiqhI variab'e WGHT SNT 

Statistics Canad:i 	l'roduci No. I2M(0) ')-( IN 
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Variable Name: 	DLR_Q150_C08 	Position.' 	2122 	Length: 	I 

Why did you give up your driver's license? - Other. 

	

FREQ 	WTD 
1 	 Yes 	 87 	222,571 
2 	 No 	 274 	608,034 
7 	 Not asked 	 19,229 25,245,328 
8 	 Not stated 	 4 	6,695 
9 	 Don't know 	 3 	13,192 

19,597 26,095,819 

Cvvioqc. Respondents who answered DLR_0140 = 15-95,98,99. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	ACV_Q100 	 Position: 	2123 	Length: 

Do you or does any member of your household lease or own a vehicle (includes a car, van, jeep or 
truck)? 

FREQ 	WTD 
1 	 Yes 8,471 23,389,236 
2 	 No 1,179 2,443,696 
7 	 Not asked 9,851 0 
8 	 Not stated 92 254,258 
9 	 Don't know 4 8,629 

19,597 26,095,819 

Cov-r.iqo Al! rosi onderits where ci b-ca rnple - 2 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable WGHT SNT 
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Variable Name: ACV_0105 

Do you have a car or a truck at your disposal? 

1 Yes 
2 No 
7 Not asked 
8 Not stated 
9 Don't know 

Position: 	2124 	Length: 	1 

	

FREQ 	WTD 

	

232 	548,978 

	

947 	1,900,901 
18,322 23,389,236 

	

91 	246,627 

	

5 	10.076 

19,597 26,095,819 

Coverage: Respondents who answered ACV 0100 = 2.8.0 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	ACV_Q1 10 	 Position: 	2125 Length: 1 

Do you have this car or truck at your disposal all the time, most of the time, rarely or never? 

FREQ WTD 
1 	 Allofthetime 7,014 18,522,581 
2 	 Most of the time 983 3,119,615 
3 	 Rarely 287 953,281 
4 	 Never 246 860,998 
5 	 When needed by the respondent 146 385,068 
7 	 Not asked 10,894 2,157,604 
8 	 Not stated 4 4,267 
9 	 Don't know 23 92,404 

19,597 	26,095,819 

Covoraqri Respondents who answered ACV 0100 1 or ACV 0105 - 1 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT SNT 

"t,1[lStI 	( : inad:t 	l'ToduLt '.o. I ,Nl(J(I I 
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Variable Name. 	ACV_Q120 	 Position: 	2126 	Length: 

Do you use this vehicle mostly as a driver or passenger? 

FREQ WTD 
1 	 Mostly as a driver 6681 17658,725 
2 	 Mostly as a passenger 571 1,740,386 
3 	 Same amounts as a driver and a passenger 559 1,604,619 
4 	 Does not use this vehicle 0 0 
7 	 Not asked 11,782 5,082,399 
8 	 Not stated 2 5,686 
9 	 Dont know 2 4,004 

19597 26,095,819 

Cr.iq 	Respondents who answered ACV 0110 = 1,2,3,5 and DLRO110= 1. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	ACV_Q1 30 	 Position: 	2127 Length: 1 

Do you know someone who can assist you by providing transportation? 

FREQ WTD 
1 	 Yes 8.711 23,415,075 
2 	 No 915 2,357,928 
7 	 Not asked 9,851 0 
8 	 Not stated 97 257,615 
9 	 Don't know 23 65,200 

19.597 26,095,819 

All respondents where sub-sample 2 
Source; General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTSNIT 

ltl iltcr ( anai.la lroduct No.1 2M00 19-GPE 
08  
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Variable Name: ACV_Q140_CO1 

Who can assist you? - Family living with you. 

1 Yes 
2 No 
7 Not asked 
8 Not stated 
9 Don't know 

Coverage: Respondents who answered ACV_Q 130 - 1 
Source: General Social Survey, 2005. 
Format: II 
Weight variable: WGHT_SNT 

Variable Name: 	ACV_Q140_CO2 

Who can assist you? - Family not living with you. 

1 Yes 
2 No 
7 Not asked 
8 Not stated 
9 Don't know 

Coverage: Respondents who answered ACV 0130 S  1 
Source: General Social Survey, 2005 
Fomiat' Ii 
Weiqht vriibIe: WGHTSNT 

Position: 	2128 	Length: 	1 

FREQ WTD 
3,921 12,648,618 
4,769 10,704,552 

10,886 2,680,743 
8 24.071 

13 37,835 

19597 26,095,819 

Position: 	2129 	Length: 	1 

FREQ WTD 
4,416 10,964,674 
4,274 12,388,495 

10,886 2.680,743 
8 24,071 

13 37,835 

19,597 	26,095,819 

iIi,lic, ( : tii;id:i 	Product \o. I 2\1i)() 1 0-( 	I. 
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Variable Name: 	ACV_Q140_CO3 	Position: 	2130 	Length: 

Who can assist you? - Friend. 

FREQ 	WTD 
1 	 Yes 4,064 10,712,600 
2 	 No 4,626 12,640,569 
7 	 Not asked 10,886 2,680,743 
8 	 Not stated 8 24,071 
9 	 Don't know 13 37,835 

19,597 26,095,819 

Cuvcragc Respondents who answered ACV_Q130 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	ACV_Q140_C04 	Position: 	2131 	Length: 

Who can assist you? - Neighbour. 

FREQ WTD 
1 	 Yes 1,738 4,386,040 
2 	 No 6.952 18,967,129 
7 	 Not asked 10,886 2,680,743 
8 	 Not stated 8 24,071 
9 	 Don't know 13 37,835 

19,597 26,095,819 

Coverage: Respondents who answered ACV_0130 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Wegh variable WGHT SNT 

5taiitic. ( aiiada l'ruduct No.1 2M001 9-GPE 
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Variable Name: 	ACV_Q1 40_C05 	Position: 	2132 	Length: 	1 

Who can assist you? - Organization or agency (include voluntary, private and government agency) 

FREQ WTD 
1 	 Yes 136 324,559 
2 	 No 8,554 23,028,610 
7 	 Not asked 10,886 2,680,743 
8 	 Not stated 8 24,071 
9 	 Don't know 13 37,835 

19597 26,095.819 

Coverage: Respondents who answered ACV 0130 = 1 
Source: General Social Survey. 2005 
Format: Ii 
Weight vanable: WGHTSNT 

Variable Name: 	ACV_Q140_C06 	Position. 	2133 	Length: 

Who can assist you? - Other. 

FREQ WTD 
1 	 Yes 57 122,532 
2 	 No 8,633 23,230,637 
7 	 Not asked 10,886 2,680,743 
8 	 Not stated 8 24,071 
9 	 Don't know 13 37,835 

19,597 	26,095.819 

Coverage: Respondents who answered AC V_C 130 1 
Source: General Social Survey, 2005. 
Format: Ii 
Vveiqi:t HrlbI-u 'C,HT SNT 

Statistics Canada- Produu.i \.1M00I-)-('Ifl. 
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Variable Name: 	ACV_Q140_C07 

Who can assist you? - Co-worker. 

FREQ WTD 
132 304,137 

0 0 
19,444 25,729,776 

8 24,071 
13 37,835 

19,597 26,095,819 

Covoraqe Respondents who answered ACV_Q 130 1. 
Source: General Social Survey, 2005. 
[ormat: Ii 
Weight variable: WGHT_SNT 

Not(I 	New category created from answers in ACV_0141. 

Variable Name: 	PTR_Q1 10 	 Position: 	2135 	Length: 

Is public transportation, for example, bus, rapid transit or subway, available to you? 

FREQ 	WTD 
Yes 5,876 16,940,320 

2 	 No 3,743 8,844,809 
7 	 Not asked 9,851 0 
8 	 Not stated 95 254,992 
9 	 Don't know 32 55,699 

19,597 26,095,819 

Cove,, agc AH respondents where sub-sarnpe = 2 
Source General Social Survey, 2005. 
rormat: Ii 
Weight variable: WGHT SNT 

L,ttitic. ( intdt Piduct No.1 2M00 I 9-GPE 
() t) 

1 	 Yes 
2 	 No 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Time Use 	 Appenthx D 

Position: 	2134 
	

Length: 	1 
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Variable Name: 	PTR_Q120 	 Position: 	2136 	Length: 	2 

In the past 12 months, how often have you used public transportation? Was it: 

FREQ WTD 
01 ... 6 or 7 days a week? 390 1,228,195 
02 ...4 or 5 days a week? 456 1,488,220 
03 ...1 to 3 days a week? 439 1,281.228 
04 ...1 to 3 days a month? 392 1,104,046 
05 ... 5tolOdaysayear? 329 1,007.073 
06 ...1 to 4 days a year? 752 2,259,763 
07 ...never 3,093 8,505,231 
97 Not asked 13,721 9,155,499 
98 Not stated 2 5,986 
99 Don't know 23 60,577 

19.597 	26.095.819 

Coverage: Respondents who answered PTR 0110=1 
Source: General Social Survey. 2005. 
Format: 12 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_0130 	 Position: 	2138 	Length: 

In the past month, how often did you: ... travel to work using public transportation? Was it: 

FREQ WTD 
1 ... 6 or 7 days a week? 96 310,446 
2 ... 4 or 5 days a week? 321 969,427 
3 ...1 to 3 days a week? 130 422,668 
4 ...1 to 3 days a month? 140 478,340 
5 ..not in the past month 993 3,088.194 
7 Not asked 17,905 20,787,029 
8 Not stated 7 27,051 
9 Don't know 5 12.664 

19,597 26,095,819 

Coverage: Respondents who answered (MAR 0100 = 01.02 or MAR 0133 = 1) and PTR 0120 = 01 .02.03.04.05.06 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHTSNT 

II1I'tIL 	(. :in;ilt 	l'i'1iit 	'.. I 2i0t) I 
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Variable Name: 	PTR_Q135 	 Position: 	2139 
	

Length: 	1 

Do you always use public transportation when travelling to work? 

FREQ WTD 
43 136,496 

227 764,512 
19,327 25,194,811 

o 0 
o o 

19,597 26,095,819 

CvfHqe Respondents who answered PTR_Q130 = 3,4. 
Source: General Sooal Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q136 	 Position: 	2140 	Length: 

Is this because its convenient for you to walk or bike to work? 

FREQ WTD 
1 	 Yes 89 290,567 
2 	 No 118 392,592 
7 	 Not asked 19,390 25,412,660 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095,819 

C:)vf.Iiqe: Respondents who answered PTR_0135 = 2 and MAR_Q370 = 000-020, 998, 999. 
Source: General Social Survey, 2005. 
rormat: Ii 
Weighi variable. WGHT SNT 

I 
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I 

'1il i'l 1c (uii;ida 	l'ruducl No. I 2v10O I 9-GPE 

I 
	

(,() I 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

1 	 Yes 
2 	 No 
7 	 Not asked 
8 	 Not stated 
9 	 Dont know 
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Variable Name: 	PTR_0141 	 Position: 	2141 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
work, is this because: the public transportation schedule is too inconvenient? 

FREQ WTD 
1 Yes 439 1,434,416 
2 No 676 2,087,770 
7 Not asked 18,466 22,533,680 
8 Not stated 2 7,290 
9 Don't know 14 32,662 

19.597 26.095,819 

Coverage: Respondents who answered FIR 0130 5 or PIR 0135 = 2 and PTR 0136 	2.7 1) 
Source: General Social Survey. 2005 
Forrriat: Ii 
Weight variable: WGHTSNT 

Variable Name: 	PTR_Q142 	 Position: 	2142 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
work. is this because: ... public transportation costs too much? 

FREQ WTD 
1 Yes 123 441,969 
2 No 990 3,065,324 
7 Not asked 18,466 22,533,680 
8 Not stated 3 9,024 
9 Don't know 15 45,820 

19,597 26,095,819 

Coverage Respondents who answered PTR 0130 5 or PIR 0135 . 2 and PTR 0136 = 2,7. 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT SNT 

Sl:ilis1ic ( ':tri:id:i 	Prorliici 	1 2\1(X)I0-( lI 
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Variable Name.' 	PTR_Q143 	 Position: 	2143 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
work, is this because: ... of your concerns for personal safety? 

FREQ WTD 
1 Yes 80 273,947 
2 No 1,038 3,251,002 
7 Not asked 18,466 22,533,680 
8 Not stated 2 2,896 
9 Don't know 11 34,293 

19,597 26,095,819 

Coverage. Respondents who answered PTR_0130 = 5 or (PTR_Q135 	2 and PTR_0136 	2,7). 
Source: General SocaI Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_0144 	 Position: 	2144 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
work, is this because: 	public transportation routes do not go where you want to go? 

FREQ WTD 
1 Yes 372 1,180,728 
2 No 740 2,331,377 
7 Not asked 18,466 22,533,680 
8 Not stated 2 2,896 
9 Don't know 17 47,137 

19,597 26,095,819 

Cov',j, Respondents who ansered PTR 0130 	5 or(PTR 0135 = 2 	nd PTR 0136 = 2,7). 
Source. General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT SNT 
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Variable Name: 	PTR_Q145 	 Position: 	2145 	Length: 	1 

Are there any other reasons why you dont always use public transportation for travelling to work? 

FREQ WTD 
1 Yes 97 291,598 
2 No 1,026 3,249,218 
7 Not asked 18,466 22,533,680 
8 Not stated 1 1,734 
9 Don't know 7 19,589 

19.597 26.095.819 

Coverage: Respondents who answered PTR 0130 = 5 or (PTR_0135 = 2 and PTR_Q136 = 2,7). 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q146_1 	Position: 	2146 	Length: 

There are many reasons why people don't always use public transportation With respect to travelling to 
work, is this because: 	lives nearby.  

FREQ WTD 
1 	 Yes 172 505,869 
2 	 No 0 0 
7 	 Not asked 19,425 25,589,950 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19.597 26,095,819 

Coverage: Respondents who answered PTR_0145 = '1' 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Note.' 	New category created from answers in PTR 0146. 

Statistics Canada — ProduCt No.1 2M00 I 0-( ;i'r. 
(")4 
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Variable Name: 	PTR_Q146_2 	Position: 	2147 	Length: 

There are many reasons why people dont always use public transportation. With respect to travelling to 
work. is this because: 	not convenient or takes too long. 

FREQ WTD 
1 	 Yes 151 474,744 
2 	 No 0 0 
7 	 Not asked 19,446 25,621,075 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095,819 

Covc , i,igc Respondents who answered PTR 0145 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Note 	New category created from answers in PTR_0146. 

Variable Name: 	PTR_0146_3 	Position. 	2148 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
work. is this because: 	access to a vehicle. 

FREQ WTD 
1 	 Yes 280 947,610 
2 	 No 0 0 
7 	 Not asked 19,317 25,148,209 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19.597 26,095,819 

Coveoiqe. Respondents who answered PTR 0145 = T. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTSNT 

Note 	New category created from answers in PTR 0146 

S1:utiti 	( ;tit:lo 	lioduct No. I 2M00 I 9-(iPE 
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Variable Name: 	PTR_Q150 	 Position: 2149 	Length: 1 

In the past month, how often did you: ... travel to school using public transportation? Was it: 

FREQ WTD 
1 ...6 or 7 days a week? 36 149,560 
2 ...4 or 5 days a week? 140 526,633 
3 ...1 to 3 days a week? 35 144,101 
4 ...1 to 3 days in the past month? 12 47,225 
5 ...not in the past month 187 658,510 
7 Not asked 19,179 24,537,444 
8 Not stated 6 20,764 
9 Don'tknow 2 11,582 

19,597 26,095,819 

Coverage: Respondents who answered MAR_0100 	04 and PTR 0110 - 1 and PIP 0120 S  010203 04.05 06. 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTRQI55 	 Position: 	2150 Length: 1 

Do you always use public transportation when travelling to school? 

FREQ WTD 
1 	 Yes 12 55,640 
2 	 No 35 135,687 
7 	 Not asked 19,550 25,904,492 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19597 26095.819 

Coverage: Respondents who answered PTR_0150 = 3,4. 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_SNT 

Statistics ( ':in:da - Pit. iduct No.1 .\100l 0-( P1 
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Variable Name: PTR_Q156 	 Position: 	2151 Length: 1 

Is this because it's convenient for you to walk or bike to school? 

FREQ WID 
1 Yes 12 43,666 
2 No 23 92.021 
7 Not asked 19.562 25,960,132 
8 Not stated 0 0 
9 Don't know 0 0 

19,597 26,095,819 

Cordqc. Respondents who answered PTR_Q155 = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q161 	 Position: 	2152 Length: 1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
school, is this because: ... the public transportation schedule is too inconvenient? 

FREQ WTD 
1 	 Yes 53 189,264 
2 	 No 156 557,817 
7 	 Not asked 19,387 25,345,288 
8 	 Not stated 0 0 
9 	 Dont know 1 3,449 

19,597 26,095,819 

C)Lt]. 	Respondiri:s who at 	,'.jc-d PTR 0150 - Sot PTR 	015 	2 
Source: General Sooal Survey, 2005. 
Format: Ii 
Weight vartable: WGHT_SNT 

1al111,, (.tnad,t 	Piduct No.1 2M001 9-(PE 
697, 
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Variable Name: 	PTR_Q162 	 Position: 	2153 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
school, is this because: 	public transportation costs too much? 

FREQ WTD 
1 	 Yes 24 80.887 
2 	 No 184 665,690 
7 	 Not asked 19,387 25,345,288 
8 	 Not stated 0 0 
9 	 Don't know 2 3,953 

19.597 	26,095,819 

Coverage: Respondents who answered PTR_Q150 = 5 or PTR 0156 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q163 	 Position: 	2154 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
school, is this because: ... of your concerns for personal safety? 

FREQ WTD 
1 	 Yes 11 45,647 
2 	 No 198 701,434 
7 	 Not asked 19,387 25,345,288 
8 	 Not stated 0 0 
9 	 Don't know 1 3,449 

19,597 26.095,819 

Coverage: Respondents who answered PTR 0150 5 or PTR 0156 - 2 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT SNT 

Statistics Canada - Product \i. I 2M00 I 	IPF  
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Variable Name: 	PTR_Q1 64 	 Position. 	2155 	Length: 	1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
school, is this because: .. public transportation routes do not go where you want to go? 

FREQ WTD 
1 Yes 32 120,634 
2 No 177 626446 
7 Not asked 19,387 25,345,288 
8 Not stated 0 0 
9 Don't know 1 3,449 

19,597 26,095,819 

Coverage Respondents who answered PTR_Q150 = 5 or PTR_Q156 = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q1 65 	 Position: 	2156 	Len gth: 	1 

Are there any other reasons why you don't always use public transportation for travelling to school? 

FREQ WTD 
1 Yes 27 101,458 
2 No 182 645,623 
7 Not asked 19,387 25,345,288 
8 Not stated 0 0 
9 Don't know 1 3,449 

19,597 26,095,819 

Cverage Respondents who answered PTR 0153 = 5 or PTR 0156 - 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 
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Variable Name: 	PTR_0166_1 	Position: 	2157 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
school, is this because: ... lives nearby? 

1 
2 
7 
8 
9 

Yes 
No 
Not asked 
Not stated 
Don't know 

	

FREQ 	WTD 

	

59 	203,066 

	

o 	 0 
19,538 25,892,752 

	

o 	 0 

	

o 	 0 

19,597 	26.095,819 

Coverage: Respondents who answered PTR 0165 = 1 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Note: 	New category created from answers in PTR_Q 166 

Variable Name: 	PTR_Q166_2 	Position: 	2158 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
school, is this because: ... access to a vehicle? 

FREQ WTD 
1 	 Yes 45 155,459 
2 	 No 0 0 
7 	 Not asked 19,552 25,940,359 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19.597 	26.095,819 

Coverage: Respondents who answered PTR_Q 165 = 1 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Note 	New category created from answers in PTR 0166 

Statistics Canada - Product \o. I 2M(I() I 6-( ll 
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Variable Name: 	PTR_01 70 	 Position: 	2159 	Length: 

In the past month, how often did you: ... travel to go shopping using public transportation (for example, 
grocery stores, shopping centres, etc.)? Was it: 

FREQ WTD 
1 	 .6or7daysaweek? 51 178,061 
2 	 ... 4 or 5 days a week? 74 222,360 
3 	 ... 1 to 3 days a week? 374 1,043,653 
4 	 ...1 to 3 days in the past month? 470 1,480,712 
5 	 not in the past month 1,763 5,359,139 
7 	 Not asked 16,839 17,727,293 
8 	 Not stated 3 7,898 
9 	 Don't know 23 76,703 

19.597 26,095,819 

C:OVO,IQe Respondents who answered PTR 0120 = 01.02,03,04.05,06 
Source General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_0175 	 Position: 	2160 
	

Length: 	1 

Do You always use public transportation when travelling to go shopping? 

	

FREQ 	WTD 
Yes 	 274 	778,880 

2 
	

No 	 567 	1,737,090 
7 
	

Not asked 
	

18,753 	23,571,454 
8 
	

Not stated 
	

0 	 0 
9 
	

Don't know 	 3 	8,395 

19,597 26,095,819 

Cove/age Respondents who answered PTR_Q 170 = 3.4. 
Source: General Social Survey, 2005. 
Format' Ii 
Weiqht variable. WGHT SNT 

I 
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I 
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Variable Name: 	PTR_Q176 	 Position: 	2161 	Length. 

Is this because it's convenient for you to walk or bike to go shopping? 

FREQ WTD 
1 Yes 279 819,805 
2 No 286 914,950 
7 Not asked 19,030 24,358,729 
8 Not stated 1 787 
9 Don't know 1 1,548 

19,597 26,095,819 

Coverage: Respondents who answered PTR 0175 	2 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q181 Position: 	2162 	Length: 1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
go shopping, is this because: ... the public transportation schedule is too inconvenient? 

FREQ WTD 
1 Yes 609 1,855,680 
2 No 1,421 4,375,664 
7 Not asked 17,548 19,821,730 
8 Not stated 3 4,407 
9 Don't know 16 38,337 

19,597 26.095819 

Coverage: Respondents who answered PTR_0170 	5 or PTR 0176 - 2 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT SNT 

Statistics Canada - Product \ e. I \ It 101 
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Variable Name: 	PTR_0182 	 Position: 	2163 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
go shopping, is this because: ... public transportation costs too much? 

FREQ WTD 
1 	 Yes 198 659,235 
2 	 No 1,835 5,576,685 
7 	 Not asked 17,548 19,821,730 
8 	 Not stated 3 4,407 
9 	 Don't know 13 33,761 

19,597 26,095,819 

Coverage Respondents who answered PTR_Q170 = 5 or PTR_0176 = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q183 	 Position: 	2164 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
go shopping. is this because: .. of your concerns for personal safety" 

FREQ WTD 
1 	 Yes 130 392,595 
2 	 No 1,908 5,854,723 
7 	 Notasked 17,548 19,821,730 
8 	 Not stated 3 4,407 
9 	 Don't know 8 22,363 

19,597 26,095,819 

C v.'yc Respondents who answt,wd PTR 017( ,  - or PIR 0176 -  2 
Source General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT SNT 
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Variable Name: PTR_Q184 	 Position: 	2165 Length: 1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
go shopping, is this because: ... public transportation routes do not go where you want to go? 

FREQ WTD 
1 Yes 490 1,490,245 
2 No 1,534 4,726,416 
7 Not asked 17,548 19,821,730 
8 Not stated 3 4,407 
9 Don't know 22 53,020 

19.597 	26.095.819 

Coverage: Respondents who answered PTR_0170 = 5 or PTR_0176 2. 
Source: General Social Survey. 2005. 
Format: Ii 
Weight vanable: WGHT_SNT 

Variable Name: 	PTR_Q185 	 Position: 	2166 	Length: 	1 

Are there any other reasons why you don't always use public transportation for travelling to go shopping? 

FREQ WTD 
1 Yes 450 1,355,158 
2 No 1,593 4,902,116 
7 Not asked 17,548 19,821,730 
8 Not stated 1 1,633 
9 Don't know 5 15,182 

19.597 26,095.819 

Coverage: Respondents who answered PTR_0170 = 5 or PTR 0176 	2 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT SNT 

Statistics Canada — Prodtit N. I N1(t() 10(i 11 
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Variable Name: 	PTR_Q186_1 	Position: 	2167 	Length: 

There are many reasons why people dont always use public transportation. With respect to travelling to 
go shopping, is this because: ... lives nearby? 

FREQ WTD 
1 Yes 192 561,485 
2 No 0 0 
7 Not asked 19,405 25,534,333 

8 9 
Not stated 
Don't know 

0 
0 

0 
0 

19,597 26,095,819 

Coverage: Respondents who answered PTR_Q185 = 1. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGI-IT_SNT 

No(t. 	New category created From answers in PTR_0186. 

Variable Name: 	PTR_Q186_2 	Position: 	2168 	Length. 	1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
go shopping, is this because: ... not convenient because of packages or bags? 

FREQ WTD 
1 	 Yes 214 652,288 
2 	 No 0 0 
7 	 Not asked 19,383 25,443,531 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095,819 

Coverage Respondents who answered PTR 0185 = 1. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Note. 	New category created from answers in PTR 0186 

Statistics ( aiiada Iioduct No. I 2M00 I 9-GPE 
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Variable Name: 	PTR_Q186_3 	Position: 	2169 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
go shopping, is this because: ... access to a vehicle 2  

FREQ WTD 
1 	 Yes 413 1,280,123 
2 	 No 0 0 
7 	 Not asked 19,184 24,815,695 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 	26,095.819 

Coverage: Respondents who answered PTR_O 185 = 1. 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_SNT 

Note: 	New category created from answers in PTR_Q 186  

Variable Name: 	PTR_0190 	 Position: 	2170 	Length: 

In the past month, how often did you: ... travel to your child care arrangement(s) (day care, babysitter. 
etc.) using public transportation? Was it: 

FREQ WTD 
1 .6 or 7 days a week? 4 15,347 
2 ...4 or 5 days a week? 17 45,021 
3 ... 1 to 3 days a week? 7 20,298 
4 ...1 to 3 days in the past month? 12 34,910 
5 ...not in the past month 178 545,275 
6 ...do not use day care/not applicable 243 753,812 
7 Not asked 19,131 24,663,997 
8 Not stated 1 1,633 
9 Don't know 4 15,525 

19,597 26,095,819 

Coverage: Respondents who have child(ren) less than 12 years of age and PTR_Q1 10 = 1 and PTR 0120 = 01,02,03,04,05,06 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT SNT 

Statistics Canada - Product N. 1 .\1()0 1 9-GPE 
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Variable Name: 	PTR_Q195 	 Position: 	2171 	Length: 	1 

Do you always use public transportation when travelling to your child care arrangement(s)? 

FREQ WTD 
1 	 Yes 3 7,348 
2 	 No 16 47,861 
7 	 Not asked 19,578 26,040,610 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095,819 

Cove,.oje Respondents who answered PTR 0190 = 3,4 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q1 96 	 Position: 	2172 	Length: 

Is this because it's convenient for you to walk or bike to your child care arrangement(s)? 

FREQ WTD 
1 	 Yes 7 20,536 
2 	 No 9 27,325 
7 	 Not asked 19,581 26,047,958 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095,819 

Covnrnq. Respondents who answered PTR_0 195 = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Vv'fIqhl viriahle WGHT - SNT 

Slililic, ( anada lroduel No, 12M00l9-UPE 
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Variable Name: PTR_0201 	 Position: 	2173 Length: 1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
your child care arrangement(s), is this because: 	the public transportation schedule is too inconvenient? 

FREQ WTD 
1 Yes 54 157,696 
2 No 133 414,904 
7 Not asked 19,410 25,523,219 
8 Not stated 0 0 
9 Don't know 0 0 

19.597 	26.095.819 

Coverage: Respondents who answered PTR 0190 = 5 or PTR 0196 2. 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: PTR_Q202 	 Position: 	2174 Length: 1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
your child care arrangement(s), is this because: ... public transportation costs too much? 

FREQ WTD 
1 Yes 12 33,714 
2 No 175 538,885 
7 Not asked 19,410 	25,523,219 
8 Not stated 0 0 
9 Don't know 0 0 

19,597 	26,095,819 

Coverage: Respondents who answered PTR 0190 5 or PTR 0190 2 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTSNT 

Statistics Canada - Product NO. I 2N1001 o)_(  il9: 
71 l 
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Variable Name: 	PTR_Q203 	 Position: 	2175 	Length: 	1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
your child care arrangement(s), is this because: ... of your concerns for personal safety? 

FREQ WTD 
1 	 Yes 9 32,228 
2 	 No 178 540,372 
7 	 Not asked 19,410 25,523,219 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095,819 

Coverage Respondents who answered PTR 0190 = 5 or PTR 0196 = 2. 
Source: General Social Survey, 2005. 
format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q204 	 Position: 	2176 	Length: 	1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
your child care arrangement(s), is this because: ... public transportation routes do not go where you want 
to go? 

FREQ WTD 
1 	 Yes 43 136,969 
2 	 No 144 435,631 
7 	 Not asked 19,410 25,523,219 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095,819 

Cuveraqe. Respondents who answered PTR_0190 = 5 or PTR 0196 = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Vveiqht varinble WGHT SNT 

St:ltI'tiL' ( :IIidd,i 	Iroduct No.1 2M00 I 9-GPE 
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Variable Name: 	PTR_0205 	 Position: 	2177 	Length.' 	1 

Are there any other reasons why you dont always use public transportation for travelling to your child 
care arrangement(s) 7  

FREQ WTD 
1 Yes 31 91,335 
2 No 156 481,265 
7 Not asked 19,410 25,523,219 
8 Not stated 0 0 
9 Don't know 0 0 

19.597 26.095.819 

Coverage: Respondents who answered PTR_0190 = 5 or PTR 0196 = 2 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q206_1 	Position: 	2178 	Length: 

There are many reasons why people don't always use public transportation. With respect to travelling to 
your child care arrangement(s), is this because: ... lives nearby? 

FREQ WTD 
1 	 Yes 37 101,735 
2 	 No 0 0 
7 	 Not asked 19,560 25,994,083 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095.819 

Coverage: Respondents who answered PTR 0205 = 1 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable WGHT_SNT 

Note. 	New category created from answers in PTR 0201' 

Statistics Canada - Product No. I 2 Ml 101 	l I. 
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Variable Name: 	PTR_Q206_2 	Position: 	2179 	Length: 	1 

There are many reasons why people don't always use public transportation. With respect to travelling to 
your child care arrangement(s), is this because: ... access to a vehicle? 

FREQ WTD 
1 	 Yes 38 118,602 
2 	 No 0 0 
7 	 Not asked 19,559 25,977,217 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095,819 

coverage: Respondents who answered PTR_0205 = 1. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTSNT 

Notn 	New category created from answers in PTR_Q206. 

Variable Name: 	PTR_0300_CO1 	Position: 	2180 	Length: 

What is (are) the reason(s) you did not use public transportation? -Public transportation routes do not go 
where you want to go. 

FREQ WTD 
1 	 Yes 236 717,772 
2 	 No 2,832 7,706,623 
7 	 Not asked 16,504 17,590,588 
8 	 Not stated 1 2,248 
9 	 Don't know 24 78,589 

19,597 26,095,819 

Cove,agv: Respondents who answered PTR_Q120 = 07. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 
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Variable Name: 	PTR_Q300_CO2 	Position. 	2181 	Length: 

What is (are) the reason(s) you did not use public transportation? -Public transportation schedule is too 
inconvenient. 

FREQ WTD 
1 	 Yes 444 1,291,100 
2 	 No 2,624 7,133,294 
7 	 Not asked 16,504 17,590,588 
8 	 Not stated 1 2,248 
9 	 Dont know 24 78,589 

19,597 	26,095819 

Coverage: Respondents who answered PTR Q120 = 07. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q300_CO3 	Position: 	2182 	Length: 

What is (are) the reason(s) you did not use public transportation? -Public transportation is too 
inconvenient. 

FREQ WTD 
1 Yes 445 1,234,750 
2 No 2,623 7,189,644 
7 Not asked 16,504 17,590,588 
8 Not stated 1 2,248 
9 Don't know 24 78,589 

19,597 26,095,819 

Coverage: Respondents who answered PTR_Q 120 = (17 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Statistics Canada - ProilLici \. I 2\li liii )( l'I 
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Variable Name: 	PTR_Q300_C04 	Position: 	2183 	Length: 	1 

What is (are) the reason(s) you did not use public transportation? -Public transportation stops are too far 
away. 

FREQ WTD 
1 	 Yes 81 233,275 
2 	 No 2,987 8,191,119 
7 	 Not asked 16,504 17,590,588 
8 	 Not stated 1 2,248 
9 	 Dont know 24 78,589 

19,597 26,095,819 

Coveti lqu Respondents who answered PTR_Q120 = 07. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q300_C05 	Position: 	2184 	Length: 	1 

What is (are) the reason(s) you did not use public transportation? -Transfers are inconvenient 

FREQ WTD 
1 	 Yes 82 218,745 
2 	 No 2,986 8,205,650 
7 	 Not asked 16,504 17,590,588 
8 	 Not stated 1 2.248 
9 	 Dont know 24 78.589 

19,597 26,095,819 

C.oveagc Respondents who answered PTR_0120 = 07. 
Source: General Social Survey, 2005. 
Format: Ii 
\eiqfll voreihie: WGHT SNI 
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Variable Name: 	PTR_Q300_C06 	Position: 	2185 	Length.' 	1 

What is (are) the reason(s) you did not use public transportation? -Have access to free parking at work 

FREQ WTD 
1 	 Yes 36 87,518 
2 	 No 3,032 8,336,876 
7 	 Not asked 16,504 17,590,588 
8 	 Not stated 1 2,248 
9 	 Don't know 24 78,589 

19.597 26.095,819 

Coverage: Respondents who answered PTR 012fl 
Source: General Social Survey, 20'5 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q300_C07 	Position: 	2186 	Length: 	1 

What is (are) the reason(s) you did not use public transportation? -Public transportation costs too much 

FREQ WTD 
1 	 Yes 45 127,348 
2 	 No 3,023 8,297,046 
7 	 Not asked 16,504 17,590,588 
8 	 Not stated 1 2,248 
9 	 Don't know 24 78,589 

19,597 26.095,819 

Coverage: Respondents who answered PTR 0120 - 07 
Source: General Social Survey. 2005. 
Format: Ii 
Veiqlit vnriable 	VV(.H T 	SNT 
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Variable Name: 	PTR_Q300_C08 	Position: 	2187 	Length: 	1 

What is (are) the reason(s) you did not use public transportation? -Concern for personal safety 

FREQ WTD 
1 	 Yes 35 92,044 
2 	 No 3,033 8,332,351 
7 	 Not asked 16,504 17,590,588 
8 	 Not stated 1 2,248 
9 	 Don't know 24 78,589 

19,597 26,095,819 

Coveragc Respondents who answered PTR_0120 = 07. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: 	PTR_Q300_C09 	Position: 	2188 	Length: 

What is (are) the reason(s) you did not use public transportation? -Disabilities prevent use of public 
transportation. 

FREQ WTD 
1 	 Yes 77 171,549 
2 	 No 2,991 8,252,846 
7 	 Not asked 16,504 17,590,588 
8 	 Not stated 1 2,248 
9 	 Don't know 24 78,589 

19,597 26,095,819 

Covcragc: Respondents who answered PTR 0120 = 07. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

I 
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Variable Name: 	PTR_Q300_C1 0 	Position: 	2189 	Length: 

What is (are) the reason(s) you did not use public transportation? - Other. 

FREQ WTD 
1 Yes 655 1,746,190 
2 No 2,413 6,678,204 
7 Not asked 16,504 17,590,588 
8 Not stated 1 2,248 
9 Don't know 24 78,589 

19,597 26,095,819 

Coverage: Respondents who answered PTR_Q120 = 07. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_SNT 

Variable Name: PTR_Q300_C1 I Position: 	2190 	Length: 1 

What is (are) the reason(s) YOU did not use public transportation? - Access to a vehicle. 

FREQ WTD 
1 Yes 690 1,946,364 
2 No 0 0 
7 Not asked 18,882 24,068,618 
8 Not stated 1 2,248 
9 Don't know 24 78,589 

19,597 26,095,819 

Coverage: Respondents who answered PTR 0120 = 07 
Source: General Social Survey. 2005, 
Format: Ii 
Weight variable: WGHTSNT 

Note. 	New category created from answers in PTR 0301 

Statistics (aiiad:i 	ProL.111c1 No. I 2M00 I 
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Variable Name.' 	PTR_Q300_C12 	Position: 	2191 	Length: 

What is (are) the reason(s) you did not use public transportation? - Do not need it. 

FREQ WTD 
1 	 Yes 806 2,101,959 
2 	 No 0 0 
7 	 Not asked 18,766 23,913,023 
8 	 Not stated 1 2,248 
9 	 Dont know 24 78,589 

19,597 26,095,819 

Covemqe Respondents who answered PTR_Q 120 = 07. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHTSNT 

Note 	New category created from answers in PTR_0301. 

Variable Name: 	ENJ_Q11O 	 Position: 	2192 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: ... cleaning the 
house? 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
1 
I 

FREQ WTD 
4,882 6,547,610 
4,324 6,020,638 
5,454 7,242,571 
2,431 3,173,033 
1,956 2,429,758 

254 303,464 
214 282,421 

82 96,324 

1 
	

Dislike the activity 
2 
3 
4 
5 
	

Enjoy the activity 
7 
	

Not applicable 
8 
	

Not stated 
9 
	

Don't know 

19,597 26,095,819 

Cove,aqe Al) respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

I 
I 
I 
I 
I 
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Variable Name: 	ENJ_0120 	 Position. 	2193 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: ... cooking? 

FREQ WTD 
1 	 Dislike the activity 1,919 2,591,136 
2 2,341 3184,187 
3 4,892 6,598,289 
4 5,080 6,862800 
5 	 Enjoy the activity 4,806 6,097,654 
7 	 Not applicable 273 387,116 
8 	 Not stated 216 283,981 
9 	 Don't know 70 90,655 

19.597 26,095.819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	ENJ_Q130 	 Position: 	2194 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal How much do you enjoy: ... doing repairs 
and maintenance around the house 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

FREQ WTD 
3,016 3,880,160 
3,048 4,137,245 
4,946 6,698,986 
3,675 5,189,738 
2,642 3,574,120 
1,969 2,233,512 

222 290,395 
79 91,664 

19,597 26,095,819 

1 
	

Dislike the activity 
2 
3 
4 
5 
	

Enjoy the activity 
7 
	

Not applicable 
8 
	

Not stated 
9 
	

Don't know 

Statistics Canada - Product No. I 2\Ii 01 0-( iPI. 
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Variable Name: 	ENJ_Q140 	 Position: 	2195 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: ... watching T.V.? 

FREQ WTD 
1 	 Dislike the activity 1,284 1,625,198 
2 2,754 3,658,967 
3 6,272 8,319,110 
4 4,995 6,842,828 
5 	 Enjoy the activity 3,822 5,061,767 
7 	 Not applicable 159 190,065 
8 	 Not stated 222 288,647 
9 	 Don't know 89 109,236 

19,597 26,095,819 

Coverage All respor:lents 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT PER 

Variable Name: 	ENJ_Q1 50 	 Position. 	2196 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: ... grocery 
shopping? 

FREQ WTD 
1 	 Dislike the activity 2,856 3,701,868 
2 3,884 5,400,633 
3 6,340 8,605,853 
4 3,692 4,791,775 
5 	 Enjoy the activity 2,131 2,666,184 
7 	 Notapplicable 388 531,610 
8 	 Not stated 223 290,300 
9 	 Don't know 83 107,595 

19,597 26,095,819 

C;i,iaei, All respondents. 
Source; General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 

Sl;llO,11e, ( : iii:ti,l:t 	Pioduct No.1 2M00 I 9-GPE 
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3 
4 
5 
7 
8 
9 

FREQ WTD 
2,740 3,564,127 
3,443 4,631,654 
4,913 6,626,773 
4,078 5,510.878 
3,784 5,010,031 

320 341,361 
225 292,393 

94 118,602 

Dislike the activity 

Enjoy the activity 
Not applicable 
Not stated 
Don't know 

() 	('cic IQ -- 	I S C Sur\ C\ 	 Apfc1)di\l) 

Variable Name: 	ENJ_Q160 	 Position: 	2197 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: ... other kinds of 
shopping? 

19597 26.095819 

Coverage: All respondent; 
Source: Generul Sour:! Survey. 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	ENJ_01 70 	 Position: 	2198 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: ... working as a 
volunteer in your community? 

FREQ WTD 
1 Dislike the activity 1,430 2,027,180 
2 1,790 2,633,166 
3 3,987 5,673,194 
4 3,948 5,235,142 
5 Enjoy the activity 2,595 3,151,768 
7 Not applicable 5,544 6,983,019 
8 Not stated 223 290,891 
9 Don't know 80 101,461 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT PER 

Statistics Canada - Produrl N. I 7 \i(X1 I 
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Variable Name: 	ENJ_Q1 80 	 Position: 	2199 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deaL How much do you enjoy: ... attending 
social events? 

I 
I 
I 

FREQ WTD 
1,293 1,696,063 
1,945 2,643,051 
4,581 6,093,705 
5,661 7,701,236 
4,388 5,801 679 
1,398 1,743,035 

225 291,214 
106 125,835 

Dislike the activity 
2 
3 
4 
5 
	

Enjoy the activity 
7 
	

Not applicable 
8 
	

Not stated 
9 
	

Don't know 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	ENJ_0190 	 Position: 	2200 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: ... participating 
with clubs and social organizations? 

FREQ WTD 
2,320 3,090,689 
2,821 3,953,504 
4,404 6,024,408 
3,823 5,133,619 
2,475 3,123,174 
3,412 4,324,062 

226 292,972 
116 153,390 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight vanable: WGHT_PER 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

1 
	

Dislike the activity 
2 
3 
4 
5 
	

Enjoy the activity 
7 
	

Not applicable 
8 
	

Not stated 
9 
	

Don't know 

I 
I 
I 
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Variable Name: 	ENJ_Q200 	 Position: 	2201 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: ... going out to 
movies, plays, sports events? 

Coverage: All respondents 
Source: Genera' Su(:iiii Sur'e\ 2005 
Format: Ii 
Weight variable: WGHT_PER 

FREQ WTD 
1,535 1,904,236 
1,661 2,150,464 
3,372 4,476,072 
5,319 7,343,862 
5,747 8,012,985 
1,642 1,792,484 

228 292,942 
93 122,773 

19.597 	26.095.819 

Dislike the activity 
2 
3 
4 
5 
	

Enjoy the activity 
7 
	

Not applicable 
8 
	

Not stated 
9 
	

Don't know 

Variable Name: 	ENJ_Q210 	 Position: 	2202 	Length.' 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal How much do you enjoy: ... dining at 
restaurants? 

FREO WTD 
1 	 Dislike the activity 776 958,904 
2 1,363 1,745,277 
3 3,537 4,676,087 
4 5,885 8,004,611 
5 	 Enjoy the activity 7,295 9,830,023 
7 	 Not applicable 424 464.258 
8 	 Not stated 224 288,452 
9 	 Don't know 93 128.206 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT PER 

Statistics Canada - Product \o. I Th1()I19-(iPIT 
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I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Variable Name: 	ENJ_Q220 	 Position: 	2203 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: having supper 
at home? 

Ii 
2 

I 4 
5 
7 

II 

Dislike the activity 

Enjoy the activity 
Not applicable 
Not stated 
Don't know 

	

FREQ 	WTD 

	

218 	225,559 

	

610 	712,461 

	

3,242 	4,170,370 

	

7,068 	9,572,918 
8,087 10,957,792 

	

29 	28,465 

	

229 	291,842 

	

114 	136,412 

19,597 26,095,819 

Covi'mqc, All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	ENJ_0230 	 Position: 	2204 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: your paid 
work? 

I 
I 

FREQ WTD 
348 500,254 
776 1,089,482 

2,752 3,924,205 
4,735 6,649,000 
3,013 4,142,894 
7,833 9,591,346 

113 159,019 
27 39,617 

Dislike the activity 
2 
3 
4 
5 
	

Enjoy the activity 
7 
	

Not applicable 
8 
	

Not stated 
9 
	

Don't know 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT PER 
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Variable Name: 	ENJ_Q240 	 Position: 	2205 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal. How much do you enjoy: ... commuting 
to/from your work? 

	

FREQ 	WTD 
1 
	

Dislike the activity 	 1,203 	1,804,117 
2 
	

1,852 	2,843,329 
3 
	

3,547 	4,939,163 
4 
	

2,604 	3,488,363 
5 
	

Enjoy the activity 	 1,772 	2,396,893 
7 
	

Not applicable 	 8,448 10,378,723 
8 
	

Not stated 
	

114 	161,750 
9 
	

Don't know 	 57 	83,481 

19597 26.095819 

Coverage: All respondert 
Source: GeririI Suci( 	jr'e', 

Format: Ii 
Weight variable: WGHT PER 

Variable Name: 	ENJ_Q250 	 Position: 	2206 	Length: 	1 

Now I would like you to rate the following activities using the scale from 1 to 5 where 1 means you dislike 
the activity a great deal and 5 means you enjoy it a great deal How much do you enjoy: driving your 
household children to their activities? 

FREQ WTD 
1 	 Dislike the activity 127 177,136 
2 369 530,122 
3 1,132 1,612,014 
4 1,315 1,863,017 
5 	 Enjoy the activity 919 1,272,006 
6 	 Notapplicable 518 705,115 
7 	 Not asked 15,139 19,817,977 
8 	 Not stated 67 102,168 
9 	 Don't know 11 16,264 

19,597 	26.095.819 

Coverage: Respondents who have child(ren) 14 years of age or younger in the household 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable WGHI PF R 

Statistics Canada - Product No.12 \10() I 0-(iPl: 
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Variable Name: DWELC 	 Position: 	2207 Length: 1 

Dwelling type of the respondent. 

FREQ WTD 
1 Single detached house 12,938 17,950,685 
2 Low-rise apartment (< 5 stories) 2,498 2,678,232 
3 High-rise apartment (5 + stories) 1,024 1,272,914 
4 Other 2,887 3,852,526 
8 Not stated 225 304,067 
9 Don't know 25 37,394 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005, derived from D0R_Q1 10. 
Format: Ii 
Weight variable: WGHT_PER 

Note 	Other includes semi-detached, garden/town/row house, duplex, trailer or mobile home. 

Variable Name: 	DWELLOWN 	Position: 2208 
	

Length: 	1 

Dwelling owned by a member of the household? 

	

FREQ 	WTD 
1 	 Yes 	 14,212 	19,748,292 
2 	 No 	 5,074 	5,916,868 
8 	 Not stated 

	
261 	347,698 

9 	 Don't know 	 50 	82,961 

19,597 26,095,819 

Cove r39c All respondents 
Source. General Social Survey, 2005. derived from DOR 01 20. 
Format: Ii 
Weiqhl vanable: WGHT PER 

1alilIer ( iihidd Product No. I 2M00 I 9-GPE 



FREQ WID 
823 1,053,510 
922 1,231,620 

2,512 3,455,441 
2,043 2,804,281 
3,108 4,144,420 
9,918 13,041,532 

224 303,660 
47 61,356 

19.597 26.095,819 

(55 0I) 	( \C1C 1 9 	 1 Ink L e SW \ C\ 	 \PPClld'\ 1) 

Variable Name: 	DORQ2I0 	 Position: 	2209 

How long have you lived in this dwelling? 

Less than 6 months 
2 
	

6 months to less than 1 year 
3 
	

1 year to less than 3 years 
4 
	

3 years to less than 5 years 
5 
	

5 years to less than 10 years 
6 
	

10 years and over 
8 
	

Not stated 
9 
	

Don't know 

Coverage: All respondents. 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	LIVE_NEIGH 	 Position: 	2210 

Length of time respondent has lived in current neighbourhood 

1 	 Less than 6 months 
2 	 6 months to less than 1 year 
3 	 1 year to less than 3 years 
4 	 3 years to less than 5 years 
5 	 5 years to less than 10 years 
6 	 10 years and over 
8 	 Not stated 
9 	 Don't know 

Coverage: All respondents. 
Source: General Social Survey, 2005, derived from DOR_Q210 and DOR_Q25 
Format: Ii 
Weight variable: WGHT PER 

Length: 	1 

	

FREQ 	WTD 

	

1,147 	1,467,191 

	

1,197 	1,571,045 

	

3,130 	4,234,960 

	

2,324 	3,109,387 

	

3,472 	4,519,159 
8,069 10,844,845 

	

223 	301,865 

	

35 	47,366 

19,597 26,095,819 

Length: 	1 
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Variable Name: 	LIVE_LOCAL 	Position: 	2211 

Length of time respondent has lived in current city or local cOmmunity. 

1 	 Less than 6 months 
2 	 6 months to less than 1 year 
3 	 1 year to less than 3 years 
4 	 3 years to less than 5 years 
5 	 5 years to less than 10 years 
6 	 10 years and over 
8 	 Not stated 
9 	 Don't know 

Length: 	1 

	

FREQ 	WTD 

	

379 	498,939 

	

478 	642,665 

	

1,312 	1,817,780 
1,336 	1,923,949 

	

2,250 	3,061,042 
13,578 17,792,457 

	

220 	299,924 

	

44 	59,063 

19,597 26,095,819 

Covcroqc. All respondents. 
Source: General Social Survey. 2005, derived from DOR_Q210, DOR_Q215 and DOR_Q216. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: DOR_Q215 	 Position: 	2212 Length: 1 

How long have you lived in this neighbourhood? 

FREQ WTD 
1 Less than 6 months 823 1,053,510 
2 6 months to less than 1 year 922 1,231,620 
3 1 year to less than 3 years 2,512 3,455,441 
4 3 years to less than 5 years 2,043 2,804,281 
5 5yearsto less than 10 years 3,108 4,144,420 
6 10 years and over 1,849 2,196,686 
7 Not asked 8,069 10,844,845 
8 Not stated 224 303,660 
9 Don't know 47 61,356 

19,597 26,095,819 

Covviiqe. Respondents who answered DOR Q210 = (1,2,3,4,5,8,9). 
Source: General Social Survey, 2005. 
Format 11 
\( 	t varIdL:1e .)GHT PFR 
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Variable Name: 	DOR_Q216 	 Position: 	2213 	Length: 

How long have you lived in this city or local community? 

FREQ WTD 
1 	 Less than 6 months 379 498,939 
2 	 6 months to less than 1 year 478 642,665 
3 	 1 year to less than 3 years 1,312 1,817,780 
4 	 3 years to less than 5 years 1.336 1,923,949 
5 	 5 years to less than 10 years 2,250 3,061,042 
6 	 10 years and over 3,660 4,750,925 
7 	 Not asked 9,918 13,041,532 
8 	 Not stated 220 299,924 
9 	 Don't know 44 59,063 

19,597 26,095,819 

Coverage: Respondents who answered DOR 0215 = (1,2.3.458.9) 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	DOR_Q222 	 Position: 	2214 	Length: 

Now I would like to ask you a few questions about your more immediate neighbourhood. Would you say 
that you know: 

FREQ WTD 
1 	 .. most of the people in your neighbourhood? 5,554 6,932,796 
2 	 many of the people in your neighbourhood? 3,402 4,654,171 
3 	 ...a few of the people in your neighbourhood? 9,194 12,506,423 
4 	 nobody else in your neighbourhood? 1,169 1,620,196 
8 	 Not stated 216 294,751 
9 	 Don't know 62 87,482 

19,597 26.095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable' WGHT_PER 

Statistics Canada - Produi \o. I ' MO) I 0_(  I1: 
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Variable Name: 	DOR_0227 	 Position: 	2215 	Length: 

Would you say this neighbourhood is a place where neighbours help each other? 

FREQ 	WTD 
1 	 Yes 14,967 19,793,118 
2 	 No 3,447 4,740,596 
8 	 Notstated 233 319,116 
9 	 Don't know 950 1,242,989 

19,597 26,095,819 

Covotage All respondents 
Source: General Social Survey, 2005, 
Format; Ii 
Weight variable; WGHT_PER 

Variable Name: 	DOR_0228 	 Position: 	2216 	Length.' 

In the past month, have you done a favour for a neighbour? 

FREQ 	WTD 
1 	 Yes 12,974 17,062,328 
2 	 No 6,056 8,310,575 
3 	 Just moved into the area 241 293,309 
8 	 Not stated 222 297,471 
9 	 Don't know 104 132,134 

19,597 26,095,819 

(..overage All respondents. 
Source; General Social Survey, 2005. 
Format: Ii 
Weight variable; WGHT_PER 

Variable Name: 	DOR_0229 	 Position: 	2217 	Length: 

In the past month. have any of your neighbours done a favour for you? 

FREQ 	WTD 
1 	 Yes 12,144 15,862,467 
2 	 No 6,902 9,525,227 
3 	 Just moved into the area 223 269,254 
8 	 Not stated 222 297,377 
9 	 Don't know 106 141,494 

19,597 26,095,819 

Covoiagc All respondents. 
Source: General Social Survey, 2005. 
Forrriat: 11 
'iAeqht variable WGHT PER 
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Variable Name: 	VRR_Q1 10 	 Position: 	2218 	Length: 	1 

Does any member of your household own a vacation home or secondary residence in Canada? 

FREQ WTD 
1 	 Yes 1,923 2,579,842 
2 	 No 17,411 23,139,785 
8 	 Not stated 218 297,032 
9 	 Don't know 45 79,160 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight vanable: WGHT_PER 

Variable Name: 	VRR_Q1 20 	 Position.' 	2219 

Does it have telephone service for at least part of the year'? 

I 	 Yes 
2 	 No 
7 	 Not asked 
8 	 Not stated 
9 	 Don't know 

Coverage: Respondents who answered VRR 0110=1 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_PER 

	

Length. 	1 

	

FREQ 	WTD 

	

1,082 	1,544,862 

	

831 	1,015,391 
17,674 23,515,977 

	

1 	1,575 

	

9 	18,014 

19,597 26,095,819 

Variable Name: 	RSP_Q02 	 Position: 	2220 	Length: 

Excluding cellular phones, is this your household's only telephone number? 

FREQ 	WTD 
1 	 Yes 17,969 24,007,879 
2 	 No 1,405 1,777,558 
8 	 Not stated 203 284,005 
9 	 Don't know 20 26,377 

19,597 	26.095.819 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format M 
Weight variable WGHT PER 

Statistics Canada Product No.1 2M0019-GPE 
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Variable Name.' 	RSP_Q04 	 Position: 	2221 Length: 1 

Are any of these numbers for computer, fax or business use only? 

FREQ WTD 
1 	 Yes 813 1,252,505 
2 	 No 577 512,284 
7 	 Not asked 18,192 24,318,261 
8 	 Not stated 9 6,560 
9 	 Don't know 6 6,209 

19,597 26,095,819 

Cvtagn Respondents who answered RSP_002 = 2. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	BRTHCAN 	 Position: 	2222 	Length: 

Country of birth of the respondent. 

FREQ 	WTD 
1 	 Canada 16,299 20,753,936 
2 	 Country outside Canada 3,069 5,009,425 
8 	 Not stated 214 308,117 
9 	 Don't know 15 24,340 

19,597 26,095,819 

Covcrac All respondents. 
Source: General Social Survey, 2005. derived from BPR_Q10. 
Format: Ii 
'v'eiqht variable: WGHT PER 
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Variable Name: 	BRTHPRVC 	Position: 	2223 	Length: 	2 

Province of birth of respondent. 

FREQ WTD 
01 Newfoundland and Labrador 1,199 611,803 
02 Prince Edward Island 494 152,746 
03 Nova Scotia 1,006 853,259 
04 New Brunswick 1,069 669,164 
05 Quebec 3,637 5,781,353 
06 Ontario 4,083 6,816,141 
07 Manitoba 1,000 996,684 
08 Saskatchewan 1,219 1,094,371 
09 Alberta 1,318 1,823,805 
10 British Columbia 1,147 1,758,219 
11 Includes Yukon, Northwest Territories and 

Nunavut 32 42,252 
12 Countries outside of Canada 3,069 5,009,425 
98 Not stated 291 437,496 
99 Don't know 33 49.101 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005, derived from BPR 010 and BPR 020. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	BRTHREGC 	Position: 2225 

Country or region of birth of the respondent. 

1 	 Province of birth = Residence 
2 	 Province of birth not same as Residence 
3 	 Born in Canada/Province Not stated 
4 	 Born outside of Canada - North America/Europe 
5 	 Born outside of Canada - Other country 
6 	 Country uncoded 
8 	 Not stated 
9 	 Dont know 

Length: 	1 

	

FREQ 	WTD 

	

13,147 	16,896,726 

	

3,057 	3,703,071 

	

95 	154,139 

	

1,516 	2,191,647 

	

1,489 	2,707,048 

	

47 	79,316 

	

227 	333,184 

	

19 	30,689 

	

19,597 	26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005, derived from BPR 010. BPR 020 and BPR 030. 
Format: Ii 
Weight variable WGHT PER 
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Variable Name: 	YRARRI 	 Position: 	2226 	Length: 	2 

Range of years when the respondent came to live permanently in Canada. 

FREQ WTD 
01 Before 1946 78 96,420 
02 1946 to 1959 469 625,151 
03 1960to 1964 149 207,372 
04 1965to 1969 299 410,989 
05 1970to 1974 251 411,110 
06 1975to 1979 193 326,091 
07 1980to 1984 183 317,057 
08 1985to 1989 262 501,968 
09 1990to 1994 329 590,426 
10 1995 to 2005 788 1,396,120 
97 Not asked - Born in Canada/Canadian citizen by 

birth 16,532 21,093,614 
98 Not stated 28 47,786 
99 Don't know 36 71,713 

19,597 26,095,819 

Cveraqe Respondents who answered BPR_010 	2. 
Source: General Social Survey, 2005, derived from BPR_Q40. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	AGEARRIGRC 	Position: 2228 	Length: 	2 

Age groups of the respondent when came to live permanently in Canada 

FREQ WTD 
01 0to4 338 502,547 
02 5to9 273 471,805 
03 10to14 232 408,468 
04 15to19 290 490,480 
05 20 to 24 477 750,248 
06 25 to 29 478 748,719 
07 30to34 353 554,159 
08 35 to 39 245 420,613 
09 40to44 118 192,011 
10 45to49 57 112,822 
11 50 years and over 98 178,094 
97 Not asked - Born in Canada/Canadian citizen by 

birth 16,532 21,093,614 
98 Not stated 70 100,524 
99 Don't know 36 71,713 

19,597 26,095,819 

Covofaqe: Respondents who answered BPR_010 = 2. 
Source: General Social Survey, 2005, derived from BPR_Q40 and RESPYR. 
Format: 12 
Weight variable: WGHT_PER 

Notv This variable is expressed in age groups and capped to 50 years 
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Variable Name. 	BRTHMCAN 	Position: 	2230 	Length: 

Country of birth of the respondent's mother. 

FREQ WTD 
1 	 Canada 14,311 17,824,617 
2 	 Country outside Canada 4,957 7,808,980 
8 	 Not stated 235 340,109 
9 	 Don't know 94 122,112 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. derived from BPM 010. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	BRTHMREGC 	Position: 2231 	Length: 

Country or region of birth of the respondent's mother. 

FREQ WTD 
1 Born in Canada 14,307 17,821,926 
2 Born outside of Canada - North America/Europe 3,159 4,461,822 
3 Born outside of Canada - Other country 1,726 3,219,755 
4 Country uncodeable 57 102,024 
8 Not stated 245 358,185 
9 Don't know 103 132,106 

19.597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey, 2005. derived from BPM 010, 3PM 020 and BPM 030. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	BRTHFCAN 

Country of birth of the respondent's father. 

1 	 Canada 
2 	 Country outside Canada 
8 	 Not stated 
9 	 Don't know 

Position: 	2232 	Length: 	1 

FREQ WTD 
13,962 17,313,639 
5,236 8,221,375 

241 348,725 
158 212,079 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Survey. 2005, derived from BPF 010. 
Format: Ii 
Weight variable WGHT PER 

Statistics Canada Product No. I 2 MOO I 9-GPE 
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Variable Name 	BRTHFREGC 	Position: 	2233 	Length: 

Country or region of birth of the respondent's father. 

FREQ 	WTD 
1 	 Born in Canada 13,958 17,310,949 
2 	 Born outside of Canada - North America/Europe 3,409 4,830,053 
3 	 Born outside of Canada - Other country 1,756 3,266,633 
4 	 Country uncodeable 53 94,981 
8 	 Not stated 250 365,906 
9 	 Don't know 171 227,297 

19,597 26,095,819 

Coverage. All respondents. 
Source: General Social Survey, 2005, derived from BPF_Q10, BPF_020 and BPF_030. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	LANCH 	 Position: 	2234 	Length: 	2 

First childhood language of the respondent. 

FREQ 	WTD 
01 English only 12,505 15,131,641 
02 French only 3,932 5,846,855 
03 Other language only 2,700 4,465,179 
04 English and French equally 91 108.470 
05 English and Other equally 112 165,976 
06 French and Other equally 17 34,120 
07 English, French and Other equally 11 11,804 
98 Not stated 212 302,347 
99 Don't know 17 29,426 

19,597 26,095,819 

Coverage All respondents. 
Source: General Social Survey, 2005, derived from LNR 0100. LNR_Q101. 
Format: 12 
Weight variable: WGHT_PER 
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Variable Name: 	LANCHSUE 	Position: 2236 	Length: 

Respondent still understands first childhood language - English. 

FREQ 	WTD 
1 	 Yes, English still understood 12,715 15,411,082 
2 	 No 4 6,808 
7 	 Not asked 6,878 10,677,928 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19,597 26,095,819 

Coverage: Respondents who answered LNR_Q 100 = 11 
Source: General Social Survey, 2005. derived from LNR 0100. LNR_01 11 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	LANCHSUF 	Position: 	2237 	Length 

Respondent still understands first childhood language - French. 

FREQ WTD 
1 	 Yes, French still understood 4,006 5,957.655 
2 	 No 45 43,594 
7 	 Not asked 15,546 20,094,570 
8 	 Not stated 0 0 
9 	 Don't know 0 0 

19.597 	26,095.819 

Coverage: Respondents who answered LNR_Q 100 = 12 
Source: General Social Survey. 2005. derived from LNR 0100. LNR 011 2  
Format: II 
Weight variable WGHT PER 

Statistics Canada - Product \o. I 7M00l0-( 
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Variable Name: 	LANCHSUO 	 Position: 2238 	Length: 

Respondent still understands first childhood language - Other.  

FREQ WTD 
1 Yes. Other language still understood 2,711 4,504,237 
2 No 128 171,810 
7 Not asked 16,757 21,418,739 
8 Not stated 1 1,032 
9 Don't know 0 0 

19,597 26,095,819 

C:ovoago. Respondents who answered LNR 0100 = 13.14,15,16,17,18, 19,20,21,2223,24,25,26. 
Source: General Social Survey, 2005, derived from LNR_0100, LNR 0101, LNR 0113 to LNR_0126. 
Format: Ii 
Weight variable: WGHT_PER 

Variable Name: 	LANHSDC 	 Position: 	2239 Length: 1 

Respondent's household language. 

FREQ 	WTD 
1 	 English only 14,268 17,486,983 
2 	 French only 3,576 5,519,688 
3 	 Other language 1,536 2,780,632 
8 	 Not stated 202 282,493 
9 	 Don't know 15 26,022 

19,597 26,095,819 

Coverage: All respondents 
Source: General Social Survey, 2005, derived from LNR_Q 140. LNR_0141. 
Format: Ii 
Weight variable: WGHT_PER 

No1 	Other includes other language only, English and French equally, English and other equally, French and other equally, 
and English, French and other equally. 
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2 
3 
4 
8 
9 

FREQ WTD 
7,196 8,962,942 
6,528 8,428,076 
3,199 4,754,184 
2,221 3,326,151 

293 394,512 
160 229.954 

very important? 
• . .somewhat important? 
...not very important? 
...not at all important? 
Not stated 
Don't know 
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Variable Name: 	RELIG6 
	

Position: 	2240 
	

Length: 	1 

Religion of respondent. In six categories. 

1 	 No religion 
2 	 Roman Catholic 
3 	 United Church 
4 	 Protestant 
5 	 Other 
6 	 Para-religious groups or unknown 
8 	 Not stated 
9 	 Don't know 

Coverage: All respondents. 
Source: General Social Survey 2005, derived from RLR 0100. RLR 0101 
Format: Ii 
Weight variable: WGHT_PER 

Note: 	See 2001 Census Code List for religion. 

	

FREQ 	WTD 

	

3,763 	5,552,973 

	

7,448 	10,113,775 

	

1,938 	2,102,812 

	

4,745 	5,655,109 

	

1,015 	1,764,901 

	

40 	52,277 

	

457 	615.275 

	

191 	238,697 

19,597 26,095819 

Variable Name: 	RLR_Q1 05 	 Position: 	2241 	Length: 

How important are your (religious or) spiritual beliefs to the way you live your life? Would you say they 
are: 

19.597 26,095.819 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT_PER 
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Variable Name: 	RELIGATT 	 Position: 	2242 	Length: 

Religious attendance of the respondent. 

FREQ WTD 
1 At least once a week 4,001 4,999,133 
2 At least once a month 2,371 3,103,596 
3 A few times a year 4,010 5,167,280 
4 At least once a year 1,853 2,637,040 
5 Not at all 5,748 7,766,285 
7 Notasked 1,225 1,902,111 
8 Not stated 296 402,567 
9 Don't know 93 117,806 

19,597 26,095,819 

(•t'igo. Respondents WOO answered RLR 0100 	00 or RLR 000 00 3rd RLR 0105 = 1,2,38,9). 
Source: General Social Survey, 2005, derived from RLR 0110. 
[orniat: Ii 
Weight variable: WGHT PER 
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Variable Name: 	INR_Q005 	 Position: 	2243 
	

Length: 	2 

What was your main source of income during the past 12 months? 

FREQ WTD 
00 No income 1,097 1,757,931 
01 Employment or self-employment (wages, salaries, 

commissions and tips) 12,043 17,014,688 
02 Employment insurance 260 254,899 
03 Worker's compensation 64 86,803 
04 Benefits from Canada or Quebec Pension Plan 1,048 1,091,829 
05 Retirement pensions, superannuation and 

annuities 2,159 2,457,211 
06 Basic Old Age Security 647 607,775 
07 Guaranteed Income Supplement or Survivor's 

Allowance 38 36,907 
08 Child Tax Benefit 60 63,969 
09 Provincial or municipal social assistance or 

welfare 361 345,549 
10 Child SupportlAlimony 45 51,571 
11 Other Income (e.g., Rental income, 

scholarships, other government income, 
dividends and interest on bonds, deposits and 
savings, stocks, mutual funds, etc.) 948 1,246.650 

98 Not stated 628 800,786 
99 don't know 199 279,251 

19,597 26,095,819 

Coverage: All respondents. 
Source: General Social Surve\ 2005 
Format: 12 
Weight variable: WGHT_PER 
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Variable Name. 	INCM 	 Position: 	2245 
	

Length: 	2 

Annual personal income of the respondent. 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

01 
02 
03 
04 
05 
06 
07 
08 
09 
10 
11 
12 
98 
99 

0 

2 
3 
7 
8 
9 

Coverage Respondents where HSDSIZE> 1. 
Source: General Social Survey, 2005, derived from INR_0020. 
Format: Ii 
Weight variable: WGHT_PER 

No income 
Less than $5,000 
$5,000 to $9,999 
$10,000 to $14,999 
$15,000 to $19,999 
$20,000 to $29,999 
$30,000 to $39,999 
$40,000 to $49,999 
$50,000 to $59,999 
$60,000 to $79,999 
$80.000 to $99,999 
$100,000 or more 
Not stated 
Don't know 

No other member 
One member 
Two members 
Three members or more 
Not asked 
Not stated 
Don't know 

FREQ WTD 
1,169 1,875,739 

657 1,052,794 
847 1,142,162 

1,357 1,597,987 
1,078 1,268,885 
2,159 2,672,536 
2,099 2,765,186 
1,584 2,114,794 
1,214 1,667,182 
1,413 1,909,031 

489 725,587 
623 964,453 

2,878 3,733,488 
2,030 2,605,994 

19,597 26,095,819 

	

FREQ 	WTD 

	

1,667 	2,112,929 
9,332 13,489,824 

	

1,622 	3,299,762 

	

822 	2,183,446 

	

5,304 	3,488,939 

	

644 	1,136,981 

	

206 	383,938 

19,597 26,095,819 

Covvtig(! Respondents who answered INR_0005 = 01-11.98,99. 
Source: General Social Survey, 2005, derived from INR_0012. 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	INCMMEMC 	 Position.' 	2247 	Length: 

Not including the respondent, number of household members receiving income from any source, during 
the past 12 months. 

't:tti'tt,, (aii,.idu 	lroJuet No.1 	\l(tI) I )-( il>I 

I 
	

741 



(1S' 2(K)f - ( cIe l) 	 I lute Lse ur'e 	 Appendix I) 

Variable Name: 	INCMHSD 	 Position: 	2248 	Length: 	2 

Total household income 

FREQ WTD 
01 No income or loss 138 147,927 
02 Less than $5,000 87 76,220 
03 $5,000 to $9,999 339 299,367 
04 $10,000 to $14,999 760 653,201 
05 $15,000 to $19,999 769 738,634 
06 $20,000 to $29,999 1,517 1,592,825 
07 $30,000 to $39,999 1,810 2,079,626 
08 $40,000 to $49,999 1,551 1,975,587 
09 $50,000 to $59,999 1,598 2,157,440 
10 $60,000 to $79,999 2,126 3,109,834 
11 $80,000 to $99,999 1,450 2,336,850 
12 $100,000 or more 2,307 3,937,526 
98 Not stated 2,824 3,672,397 
99 Don't know 2,321 3,318,385 

19597 26,095.819 

Coverage: All respondents 
Source: General Social Survey 2005. derived from INR 002, INR 01 10-INR 0:')(i 
Format: 12 
Weight variable: WGHT_PER 

Variable Name: 	WTBSOOI 	 Position: 	2250 	Length: 	10 

Bootstrap weight # 1 for persona? weight 

Coverage All respondents 
Source. General Social Survey 2005. 
Format: F10.4 

Note: 	WTBS 002 to WTBS 500 can be found in the file but are not present in this documentation to save space. 

Variable Name: 	WTCBS_001 	Position: 	2260 	Length: 	10 

Bootstrap weight # 1 for culture, sport and physical activity sample weight 

Coverage: All respondents. 
Source: General Social Survey 2005 
Format: F10.4 

Note: 	WTCBS_002 to WTCBS_500 can be found in the file but are not present in this documentation to save space 

Statistics Canada - Product su. I 2N10Pl I 
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Variable Name: 	WTSBS_001 	 Position: 2270 	Length: 	10 

Bootstrap weight # 1 for social networks sample weight. 

C..Lt 	All espordorts. 
uurce. General Social Survey 2005. 

Format: F10.4 
WTSBS_002 to WTSBS_500 can be found in the file but are not present in this documentation to save space. 
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INDEX 
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ACT7DAYSPR ..................................... 534 
ACTLIMIT .............................................. 497 
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ACVQI1O .............................................. 684 
ACVQ 120 .............................................. 685 
ACVQI3O .............................................. 685 
ACVQI4OCOI ..................................... 686 
ACV_Q140CO2 ..................................... 686 
ACV_Q140CO3 ..................................... 687 
ACVQ14OCO4 ..................................... 687 
ACVQ14OCO5 ..................................... 688 
ACV_Q140_C06 ..................................... 688 
ACV_Q140_C07 ..................................... 689 
ADMIN ................................................... 664 
AGE_LSTPDWKC ................................. 509 
AGEARRIGRC ....................................... 733 
AGECHRYC ........................................... 310 
AGEGRIO ............................................... 307 
AGEGR5 ................................................. 307 
AGEPRGRDIF ........................................ 309 
B 
BRTHCAN .............................................. 731 
BRTHFCAN ............................................ 734 
BRTHFREGC ......................................... 735 
BRTHMCAN .......................................... 734 
BRTHMREGC ........................................ 734 
BRTHPRVC ............................................ 732 
BRTHREGC ............................................ 732 
C 
CCD_DUR .............................................. 486 
CCDENDOI ........................................... 479 
CCDENDO2 ........................................... 480 
CCD_ENDO3 ........................................... 481 
CCD_ENDO4 ........................................... 482 
CCD_ENDO5 ........................................... 483 
CCD_ENDO6 ........................................... 484 
CCD_ENDO7 ........................................... 485 
CCD_STARTO1 ...................................... 479 
CCD_STARTO2 ...................................... 480 
CCD_STARTO3 ...................................... 481 
(CD 	STARTO4 ...................................... 482 

CCD_STARTO5 ...................................... 483 
CCDSTARTO6 ...................................... 484 
CCDSTARTO7 ...................................... 485 
CDI 	QuO ............................................... 475 
CDIQ115 	............................................... 476 
CDI_Q1 15Q 125 .................................... 478 
CDI 	Q120 ............................................... 477 
CDIQ125 	............................................... 477 
CDI 	SLEEP ............................................ 478 
CDI 	WAKE............................................ 476 
CHLDDOMS........................................... 400 
CHROOI4C .............................................. 311 
CHRFLAG .............................................. 310 
CHRINHSDC.......................................... 311 
CHRTIME6............................................. 312 
COACH ................................................... 658 
COOKDOMS.......................................... 398 
D 
DLRQIIO .............................................. 677 
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DLR_Q 120 .............................................. 678 
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DLRQ15OCO4 ..................................... 681 
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DLRQ15OCO8 ..................................... 683 
DORQ21O .............................................. 726 
DORQ215 .............................................. 727 
DORQ216 .............................................. 728 
D0RQ222 .............................................. 728 
D0RQ227 .............................................. 729 
D0RQ228 .............................................. 729 
D0RQ229 .............................................. 729 
DUROO2 ................................................... 320 
DUROI1 ................................................... 320 
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DURO21 ................................................... 321 
DURO22 ................................................... 321 
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DUR040 322 DUR320 	 .338 
DURO5O................................................... 322 DUR33I ................................................... 338 
DURO6O................................................... 323 DUR332................................................... 339 
DURO7O................................................... 323 DUR34O ................................................... 339 
DURO8O................................................... 323 DUR35O ................................................... 339 
E)URO9O ................................................... 324 DUR36I ................................................... .140 
DURIO1................................................... 324 DUR3Ô2 ................................................... 340 
DURIO2................................................... 324 DUR37O ................................................... 340 
DLIRI1O................................................... 325 DUR38O ................................................... .141 
DURI2O................................................... 325 DUR39O ................................................... 341 
DURI3O................................................... 325 DUR4O() ................................................... 341 
E)VRI4O ................................................... 326 DUR4IO ................................................... 342 
DLIRI5I................................................... 326 DUR4II ................................................... 342 
I)L1R152 ................................................... 326 DUR43O ................................................... 342 
DURIÔI ................................................... 327 DUR43I ................................................... 343 
DURI62................................................... 327 DUR44O ................................................... 343 
1)UR163 ................................................... 327 DUR45O ................................................... 343 
DURI64................................................... 328 DUR46O ................................................... 344 
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SENSPO8 ............................................... 575 SFRSPO8 ............................................... 575 
SENSPIO ............................................... 577 SFRSPIO ............................................... 576 
SEN SPI2 ............................................... 578 SFRSPI2 ............................................... 578 
SEN SPI4 ............................................... 580 SFR_SP14 ............................................... 579 
SEN SPI5 ............................................... 581 SFRSP15 ............................................... 581 
SENSPI6 ............................................... 583 SFRSPI6 ............................................... 582 
SEN SP2O ............................................... 584 SFRSP2O ............................................... 584 
SEN 5P21 	............................................... 586 SFR_SP21 ............................................... 585 
SEN SP23 	............................................... 587 SFRSP23 ............................................... 587 
SENSP24 ............................................... 589 SFRSP24 ............................................... 588 
SEN SP25............................................... 590 SFRSP25 ............................................... 590 
SEN SP31 	............................................... 593 SFR_5P29 ............................................... 591 
SEN_SP33 ............................................... 594 SFR_SP31 ............................................... 592 
SEN_SP34 ............................................... 596 SFR_SP33 ............................................... 594 
SEN SP35............................................... 597 SFR_SP34 ............................................... 595 
SENSP36 ............................................... 599 SFR SP35 	................................................ 97 
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SFRSP36 .598 SPA Q410 C04 645 
SFRSP37 ............................................... 600 SPA Q410 C05 	...................................... 645 
SFR_SP39 ............................................... 601 SPA_Q410_C06 ...................................... 646 
SFR SP4I 	............................................... 603 SPA Q410 C07 	...................................... 646 
SFRSP42 ............................................... 604 SPA_Q410_C08 ...................................... 647 
SFRSP44 ............................................... 606 SPA_Q410_C09 ...................................... 647 
SFR_SP46 ............................................... 607 SPA_Q410_C10 ...................................... 648 
SFR_SP47 ............................................... 609 SPA_Q410_C1 1 	...................................... 648 
SFRSP48 ............................................... 610 SPA Q410 C12 	...................................... 649 
SFRSP51 ............................................... 612 SPA Q510 ............................................... 649 
SFR_SP52 ............................................... 63 SPA_Q510_TOT ..................................... 650 
SFRSP5S ............................................... 615 SPA Q515 COMMONA ....................... 651 
SFRSP57 ............................................... 616 SPA_Q515_COMMONB ........................ 652 
SFRSP62 ............................................... 618 SPA_Q515_COMMONC ........................ 653 
SFRSP64 ............................................... 619 SPA Q515 COMMOND ....................... 654 
SFRSP65 ............................................... 621 SPAQSI5RELA ................................ 650 
SFRSP7I ............................................... 622 SPA_Q515_REL_B ................................. 651 
SFR_SP73 ............................................... 624 SPA_Q515_REL_C ................................. 652 
SFR_SP74 ............................................... 625 SPAQ5I5RELD ................................ 653 
SFR_SP77 ............................................... 627 SPA_Q610_Q800 .................................... 654 
SFRSP78 ............................................... 628 SPA_Q615_REL_A ................................ 655 
SFR_SP84 ............................................... 630 SPAQ615 REL B ................................. 656 
SFR_SP85 ............................................... 631 SPA_Q615_REL_C ................................. 656 
SFRSP86 ............................................... 633 SPAQ615RELD ................................ 657 
SFR_SP87 ............................................... 634 SPA Q710 Q810 .................................... 657 
SFR_SP89 ............................................... 636 SPA_Q715_REL_A ................................ 658 
SHOPDOMS ........................................... 400 SPA_Q7I5RELB ................................. 659 
SLEEPID ................................................ 466 SPA_Q715_RELC ................................. 659 
SLEEP1S ................................................. 466 SPA_Q715_RELD ................................ 660 
SLEEP21) 	................................................ 467 SPA_Q720Q820 .................................... 660 
SLEEP2E ................................................. 467 SPA_Q725_REL_A ................................ 661 
SOC9I_LWK_C10 ................................. 516 SPA_Q725_RELB ................................. 662 
SOC9I_RET_C10 ................................... 507 SPA_Q725_REL_C ................................. 662 
SOC91CIO............................................... 515 SPA_Q725_REL_D ................................ 663 
SPOO_91 ................................................... 637 SPA_Q730Q830 .................................... 663 
SPOI9I ................................................... 637 SPAQ735RELA ................................ 664 
SPA Q100............................................... 568 SPA_Q735_REL_B ................................. 665 
S PAQ200 ............................................... 639 SPA_Q73 5_REL_C ................................. 665 
SPAQ2 I 0_TOT..................................... 640 SPA_Q735_RELD ................................ 666 
SPA_Q270 ............................................... 640 SPA Q740 Q840 .................................... 666 
SPA Q310............................................... 641 SPAQ745RELA ................................ 667 
SPA_Q320 ............................................... 641 SPA_Q745_REL_B ................................. 668 
SPA_Q330 ............................................... 642 SPA_Q745_REL_C ................................. 668 
SPAQ34O ............................................... 642 SPA_Q745_REL_D ................................ 669 
SPA_Q350 ............................................... 643 SPA_Q800 ............................................... 669 
SPA Q410_C01 	...................................... 643 SPA_Q810 ............................................... 
SPA Q410_CO2...................................... 644 SPA Q820 ............................................... 670 
SPA Q4100O3 ...................................... 644 SPA_Q830 ............................................... 671 
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SPA_Q840 . 671 SPA_SP89C .635 
SPA SP OTHERS 638 SPECTAT 667 
SPA SPO 1_C ........................................... 568 SPRTACTV............................................. 404 
SPA SP02 ............................................... 568 T 
SPA_SPO3 ............................................... 570 TCSQIIO ............................................... 486 
SPA SP04 ............................................... 571 TCSQI2O ............................................... 487 
SPA_SPO7C ........................................... 573 TCSQI3O ............................................... 487 
SPA SP08 C........................................... 574 TCS_Q140 ............................................... 487 
SPA SPIO C........................................... 576 TCSQI5O ............................................... 488 
SPASP12 C........................................... 577 TCS_Q160 ............................................... 488 
SPASP14 ............................................... 579 TCSQI7O ............................................... 488 
SPA_SP15 ............................................... 580 TCSQI8O ............................................... 489 
SPA SPI6 ............................................... 582 TCSQI9O ............................................... 489 
SPASP20 ............................................... 583 TCSQ200 ............................................... 489 
SPA_SP2 1_C ........................................... 585 TELEMDIA.............................................403 
SPA_SP23_C ........................................... 586 TIMECR..................................................490 
SPA_SP24_C ........................................... 588 TIMENS..................................................490 
SPA_SP25_C ........................................... 589 TOTEPISO..............................................405 
SPA_SP29 ............................................... 591 TRTQI 	10...............................................675 
SPA_SP31C ........................................... 592 TRTQ3IO ............................................... 675 
SPA SP33 C........................................... 593 TRTQ33O ............................................... 676 
SPA_SP34 ............................................... 595 TRTQ39O ............................................... (76 
SPA SP35 ............................................... 596 TRT 	0400............................................... 677 
SPA_SP36_C ........................................... 598 U 	— 
SPA_SP37_C ........................................... 599 UWA_Q1 10.......................................... 
SPA_SP39_C ........................................... 601 UWAQI2O .......................................... 
SPA_SP4IC ........................................... 602 UWAQI3O .......................................... 
SPA_SP42 ............................................... 604 UWAQI4O .......................................... 
SPA_SP44_C ........................................... 605 UWAQI5O .......................................... 
SPA_SP46C ........................................... 607 UWA_Q160 .......................................... 
SPA SP47 C........................................... 608 V 
SPA_SP48 ............................................... 610 VCGQ300 ........................................... 
SPASP5IC ........................................... 611 VCGQ3IO ........................................... 
SPASP52 ............................................... 613 VCG 0340........................................... 
SPA_SP55_C ........................................... 614 VLNTORGN .................................. 
SPA_SP57 ............................................... 616 VRR_Q110..................................... 
SPA_SP62_C ........................................... 617 VRR_Q120..................................... 
SPA_SP64C ........................................... 619 W 
SPA_SP65 ............................................... 620 WGHT_CSP................................... 
SPA_SP71 ............................................... 622 WGHT_HSD.................................. 
SPA_SP73_C ........................................... 623 WGHT_PER................................... 
SPA SP74 ............................................... 625 WGHTSNT .................................. 
SPA_S P77_C ........................................... 626 WKLTWE ...................................... 
SPA_SP78 ............................................... 628 WKWE........................................... 
SPA_SP84_C ........................................... 629 WKWEHOHR_C........................... 
SPA_SP85_C ........................................... 631 WKWEHR_C ................................. 
SPA_SP86 ............................................... 632 WKWEHRPR_C............................ 
SPA_SP87 ............................................... 634 WKWEPR ...................................... 
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WTCF3S 	001 ...........................................742 	YRARRI ..................................................733 
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FIELD VARIABLE NAME 
POSITION 

FROM 	TO LENGTH 

1 RECID 00001 	- 00005 5 
2 WGHT PER 00006 	- 00015 10 
3 WGHTHSD 00016 	- 00025 10 
4 WGHT_CSP 00026 	- 00035 10 
5 WGHT_SNT 00036 	- 00045 10 
6 AGEGR5 00046 	- 00047 2 
7 AGEGR10 00048 	- 00049 2 
8 SEX 00050 	- 00050 1 
9 MARSTAT 00051 	- 00051 1 
10 AGEPRGRDIF 00052 	- 00053 2 
11 SEXPR 00054 	- 00054 1 
12 PRTYPEC 00055 	- 00055 1 
13 AGECHRYC 00056 	- 00057 2 
14 CHRFLAG 00058 	- 00058 1 
15 CHRINHSDC 00059 	- 00059 1 
16 CHROO14C 00060 	- 00060 1 
17 CHRTIME6 00061 	- 00061 1 
18 PARHSDC 00062 	- 00062 1 
19 LIVARRO8 00063 	- 00064 2 
20 LIVARR12 00065 	- 00066 2 
21 HSDSIZEC 00067 	- 00067 1 
22 FAMTYPE 00068 	- 00068 1 
23 MULTIGEN 00069 - 	 00069 1 
24 PRV 00070 - 	 00071 2 
25 REGION 00072 - 	 00072 1 
26 LUC_RST 00073 - 	 00073 1 
27 GTU 0110 00074 - 	 00074 1 
28 GTU_Q120 00075 - 	 00075 1 
29 GTU_Q130 00076 - 	 00076 1 
30 GTU_Q140 00077 - 	 00077 1 
31 GTU_Q150 00078 - 	 00079 2 
32 DVTDAY 00080 - 	 00080 1 
33 DUR002 00081 - 	 00084 4 
34 DUR011 00085 - 	 00088 4 
35 DUR012 00089 - 	 00092 4 
36 DUR021 00093 - 	 00096 4 
37 DUR022 00097 - 	 00100 4 
38 DUR023 00101 - 	 00104 4 
39 DUR030 00105 - 	 00108 4 
40 DUR040 00109 - 	 00112 4 
41 DUR050 00113 - 	 00116 4 
42 DUR060 00117 - 	 00120 4 
43 DUR070 00121 - 	 00124 4 
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44 DUR080 00125 	- 00128 	 4 
45 DUR090 00129 	- 00132 	 4 
46 DUR101 00133 	- 00136 	 4 
47 DUR102 00137 	- 00140 	 4 
48 DUR110 00141 	- 00144 	 4 
49 DUR120 00145 	- 00148 	 4 
50 DUR130 00149 	- 00152 	 4 
51 DUR140 00153 	- 00156 	 4 
52 DUR151 00157 	- 00160 	 4 
53 DUR152 00161 	- 00164 	 4 
54 DUR161 00165 	- 00168 	 4 
55 DUR162 00169 	- 00172 	 4 
56 DUR163 00173 	- 00176 	 4 
57 DUR164 00177 	- 00180 	 4 
58 DUR171 00181 	- 00184 	 4 
59 DUR172 00185 	- 00188 	 4 
60 DUR173 00189 	- 00192 	 4 
61 DUR181 00193 	- 00196 	 4 
62 DUR182 00197 	- 00200 	 4 
63 DUR183 00201 	- 00204 	 4 
64 DUR184 00205 	- 00208 	 4 
65 DUR185 00209 	- 00212 	 4 
66 DUR186 00213 - 	 00216 	 4 
67 DUR190 00217 - 	 00220 	 4 
68 DUR200 00221 - 	 00224 	 4 
69 DUR211 00225 - 	 00228 	 4 
70 DUR212 00229 	- 00232 	 4 
71 DUR213 00233 	- 00236 	 4 
72 DUR220 00237 	- 00240 	 4 
73 DUR230 00241 	- 00244 	 4 
74 DUR240 00245 	- 00248 	 4 
75 DUR250 00249 - 	 00252 	 4 
76 0UR260 00253 - 	 00256 	 4 
77 DUR271 00257 - 	 00260 	 4 
78 DUR272 00261 - 	 00264 	 4 
79 DUR281 00265 - 	 00268 	 4 
80 DUR282 00269 - 	 00272 	 4 
81 DUR291 00273 - 	 00276 	 4 
82 DUR292 00277 - 	 00280 	 4 
83 DUR301 00281 - 	 00284 	 4 
84 DUR302 00285 - 	 00288 	 4 
85 DUR303 00289 - 	 00292 	 4 
86 DUR304 00293 - 	 00296 	 4 
87 DUR310 00297 - 	 00300 	 4 
88 DUR320 00301 - 	 00304 	 4 
89 0UR331 00305 - 	 00308 	 4 
90 DUR332 00309 - 	 00312 	 4 
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91 DUR340 00313 	- 00316 	 4 
92 0UR350 00317 	- 00320 	 4 
93 0UR361 00321 	- 00324 	 4 
94 DUR362 00325 	- 00328 	 4 
95 DUR370 00329 	- 00332 	 4 
96 DUR380 00333 - 	 00336 	 4 
97 DUR390 00337 - 	 00340 	 4 
98 DUR400 00341 - 	 00344 	 4 
99 DUR410 00345 - 	 00348 	 4 
100 DUR411 00349 - 	 00352 	 4 
101 DUR430 00353 - 	 00356 	 4 
102 DUR431 00357 - 	 00360 	 4 
103 DUR440 00361 - 	 00364 	 4 
104 DUR450 00365 - 	 00368 	 4 
105 DUR460 00369 - 	 00372 	 4 
106 DUR470 00373 - 	 00376 	 4 
107 DUR480 00377 - 	 00380 	 4 
108 DUR491 00381 - 	 00384 	 4 
109 DUR492 00385 - 	 00388 	 4 
110 DUR500 00389 - 	 00392 	 4 
111 DUR511 00393 - 	 00396 	 4 
112 DUR512 00397 - 	 00400 	 4 
113 DUR520 00401 - 	 00404 	 4 
114 DUR530 00405 - 	 00408 	 4 
115 DUR540 00409 - 	 00412 	 4 
116 DUR550 00413 - 	 00416 	 4 
117 DUR560 00417 - 	 00420 	 4 
118 DUR580 00421 - 	 00424 	 4 
119 DUR590 00425 - 	 00428 	 4 
120 DUR600 00429 - 	 00432 	 4 
121 DUR610 00433 - 	 00436 	 4 
122 DUR620 00437 - 	 00440 	 4 
123 DUR630 00441 - 	 00444 	 4 
124 DUR640 00445 - 	 00448 	 4 
125 DUR642 00449 - 	 00452 	 4 
126 DUR651 00453 - 	 00456 	 4 
127 DUR652 00457 - 	 00460 	 4 
128 DUR660 00461 - 	 00464 	 4 
129 DUR661 00465 - 	 00468 	 4 
130 DUR671 00469 - 	 00472 	 4 
131 DUR672 00473 - 	 00476 	 4 
132 DUR673 00477 - 	 00480 	 4 
133 DUR674 00481 - 	 00484 	 4 
134 DUR675 00485 - 	 00488 	 4 
135 DUR676 00489 - 	 00492 	 4 
136 DUR677 00493 - 	 00496 	 4 
137 DUR678 00497 - 	 00500 	 4 
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138 DUR680 00501 	- 00504 	 4 
139 DUR691 00505 	- 00508 	 4 
140 DUR692 00509 	- 00512 	 4 

141 DUR701 00513 	- 00516 	 4 

142 DUR702 00517 	- 00520 	 4 

143 DUR711 00521 	- 00524 	 4 

144 DUR712 00525 	- 00528 	 4 

145 DUR713 00529 	- 00532 	 4 
146 DUR720 00533 	- 00536 	 4 
147 DUR730 00537 	- 00540 	 4 

148 DUR741 00541 	- 00544 	 4 

149 DUR742 00545 	- 00548 	 4 

150 DUR743 00549 	- 00552 	 4 
151 DUR751 00553 	- 00556 	 4 
152 DUR752 00557 	- 00560 	 4 

153 DUR753 00561 	- 00564 	 4 

154 DUR754 00565 	- 00568 	 4 

155 DUR760 00569 	- 00572 	 4 

156 DUR770 00573 - 	 00576 	 4 
157 DUR780 00577 - 	 00580 	 4 
158 DUR791 00581 	- 00584 	 4 
159 DUR792 00585 	- 00588 	 4 

160 DUR793 00589 	- 00592 	 4 
161 DUR800 00593 	- 00596 	 4 
162 DUR801 00597 	- 00600 	 4 
163 DUR802 00601 	- 00604 	 4 

164 DUR803 00605 	- 00608 	 4 

165 DUR804 00609 - 	 00612 	 4 

166 DUR805 00613 - 	 00616 	 4 
167 DUR806 00617 - 	 00620 	 4 
168 DUR807 00621 - 	 00624 	 4 

169 DUR808 00625 - 	 00628 	 4 
170 DUR809 00629 - 	 00632 	 4 
171 DUR810 00633 - 	 00636 	 4 
172 DUR811 00637 - 	 00640 	 4 
173 DUR812 00641 - 	 00644 	 4 
174 DUR813 00645 - 	 00648 	 4 

175 DUR814 00649 - 	 00652 	 4 
176 DUR815 00653 - 	 00656 	 4 
177 DUR816 00657 - 	 00660 	 4 
178 DUR821 00661 - 	 00664 	 4 

179 0UR822 00665 - 	 00668 	 4 
180 DUR831 00669 - 	 00672 	 4 

181 DUR832 00673 - 	 00676 	 4 
182 DUR841 00677 - 	 00680 	 4 

183 DUR842 00681 - 	 00684 	 4 
184 DUR850 00685 - 	 00688 	4 
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185 DUR861 00689 	- 00692 	 4 
186 DUR862 00693 	- 00696 	 4 
187 DUR863 00697 	- 00700 	 4 
188 DUR864 00701 	- 00704 	 4 
189 DUR865 00705 	- 00708 	 4 
190 DUR866 00709 	- 00712 	 4 
191 DUR867 00713 	- 00716 	 4 
192 DUR871 00717 	- 00720 	 4 
193 DUR872 00721 	- 00724 	 4 
194 DUR873 00725 	- 00728 	 4 
195 DUR880 00729 	- 00732 	 4 
196 DUR891 00733 	- 00736 	 4 
197 DUR892 00737 	- 00740 	 4 
198 DUR893 00741 	- 00744 	 4 
199 DUR894 00745 	- 00748 	 4 
200 DUR900 00749 	- 00752 	 4 
201 DUR911 00753 	- 00756 	 4 
202 DUR912 00757 	- 00760 	 4 
203 0UR913 00761 	- 00764 	 4 
204 DUR914 00765 	- 00768 	 4 
205 DUR920 00769 	- 00772 	 4 
206 DUR931 00773 	- 00776 	 4 
207 DUR932 00777 	- 00780 	 4 
208 DUR940 00781 	- 00784 	 4 
209 DUR950 00785 	- 00788 	 4 
210 DUR951 00789 	- 00792 	 4 
211 DUR961 00793 - 	 00796 	 4 
212 DUR962 00797 - 	 00800 	 4 
213 DUR980 00801 - 	 00804 	 4 
214 DUR990 00805 - 	 00808 	 4 
215 DURLOCOI 00809 - 	 00812 	 4 
216 DURL00O2 00813 - 	 00816 	 4 
217 DURL00O3 00817 - 	 00820 	 4 
218 DURL0004 00821 - 	 00824 	 4 
219 DURL0005 00825 - 	 00828 	 4 
220 DURL0006 00829 - 	 00832 	 4 
221 DURL0007 00833 - 	 00836 	 4 
222 DURL0008 00837 - 	 00840 	 4 
223 DURL0009 00841 - 	 00844 	 4 
224 DURLOC10 00845 - 	 00848 	 4 
225 DURLOC11 00849 - 	 00852 	 4 
226 DURLOC12 00853 - 	 00856 	 4 
227 DURLOC13 00857 - 	 00860 	 4 
228 DURLOC14 00861 - 	 00864 	 4 
229 DURLOC15 00865 - 	 00868 	 4 
230 DURLOC16 00869 - 	 00872 	 4 
231 DURLOC17 00873 - 	 00876 	 4 
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232 DURLOC18 00877 - 	 00880 	 4 
233 DURLOC19 00881 - 	 00884 	 4 
234 DURLOC20 00885 - 	 00888 	 4 
235 DURLOC21 00889 - 	 00892 	 4 
236 DURLOC97 00893 - 	 00896 	 4 
237 DURLOC98 00897 - 	 00900 	 4 
238 DURLOC99 00901 - 	 00904 	 4 
239 DURS0001 00905 - 	 00908 	 4 
240 DURS00O2 00909 - 	 00912 	 4 
241 DURS00O3 00913 - 	 00916 	 4 
242 DURS0004 00917 - 	 00920 	 4 
243 DURS0005 00921 - 	 00924 	 4 
244 DURS0006 00925 - 	 00928 	 4 
245 DURS0007 00929 - 	 00932 	 4 
246 DURS0008 00933 - 	 00936 	 4 
247 DURS0009 00937 - 	 00940 	 4 
248 DURSOC10 00941 - 	 00944 	 4 
249 DURSOC11 00945 - 	 00948 	 4 
250 DURSOC97 00949 - 	 00952 	 4 
251 DURSOC98 00953 - 	 00956 	 4 
252 DURSOC99 00957 - 	 00960 	 4 
253 DURMEIN 00961 - 	 00964 	 4 
254 DURMEOUT 00965 - 	 00968 	 4 
255 DVPAID 00969 - 	 00972 	 4 
256 DVDOM 00973 - 	 00976 	 4 
257 DVCHILDC 00977 - 	 00980 	 4 
258 DVSHOP 00981 - 	 00984 	 4 
259 DVPERS 00985 - 	 00988 	 4 
260 DVEDUCAT 00989 - 	 00992 	 4 
261 DVORGAN 00993 - 	 00996 	 4 
262 DVENTERT 00997 - 	 01000 	 4 
263 DVSPORT 01001 - 	 01004 	 4 
264 DVMEDIA 01005 - 	 01008 	 4 
265 DVRESID 01009 - 	 01012 	 4 
266 DVTRANS 01013 - 	 01016 	 4 
267 WORKPAID 01017 - 	 01020 	 4 
268 OTHRPAID 01021 - 	 01024 	 4 
269 COOKDOMS 01025 - 	 01028 	 4 
270 HSKPDOMS 01029 - 	 01032 	 4 
271 MAINDOMS 01033 - 	 01036 	 4 
272 OTHRDOMS 01037 - 	 01040 	 4 
273 SHOPDOMS 01041 - 	 01044 	 4 
274 CHLDDOMS 01045 - 	 01048 	 4 
275 VLNTORGN 01049 - 	 01052 	 4 
276 SCHLEDUC 01053 - 	 01056 	 4 
277 MEALPERS 01057 - 	 01060 	 4 
278 OTHRPERS 01061 - 	 01064 	 4 
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279 RESTSOCL 01065 	- 01068 	 4 
280 HOMESOCL 01069 	- 01072 	 4 I 281 OTHRSOCL 01073 	- 01076 	 4 
282 TELEMDIA 01077 	- 01080 	 4 
283 READMDIA 01081 	- 01084 	 4 I 284 OTHRMDIA 01085 	- 01088 	 4 
285 ENTREVNT 01089 	- 01092 	 4 
286 
287 

SPRTACTV 
OTHRACTV 

01093 	- 

01097 	- 

01096 	 4 
01100 	 4 

288 TOTEPISO 01101 	- 01102 	 2 
289 EP1002 01103 	- 01104 	 2 
290 EP1011 01105 	- 01106 	 2 
291 EP1012 01107 	- 01108 	 2 
292 EP1021 01109 	- 01110 	 2 
293 EP1022 01111 	- 01112 	 2 
294 EP1023 01113 	- 01114 	 2 
295 EP1030 01115 	- 01116 	 2 

I 296 EP1040 01117 	- 01118 	 2 
297 EP1050 01119 	- 01120 	 2 
298 EP1060 01121 	- 01122 	 2 
299 EP1070 01123 	- 01124 	 2 I 300 EP1080 01125 	- 01126 	 2 
301 EP1090 01127 	- 01128 	 2 
302 EP1101 01129 	- 01130 	 2 I 303 EP1102 01131 	- 01132 	 2 
304 EPIIIO 01133 	- 01134 	 2 

I 305 
306 

EP1120 
EP1130 

01135 	- 
01137 	- 

01136 	 2 
01138 	 2 

307 EP1140 01139 - 	 01140 	 2 
308 EP1151 01141 - 	 01142 	 2 

I 309 EP1152 01143 - 	 01144 	 2 
310 EP1161 01145 - 	 01146 	 2 
311 EP1162 01147 - 	 01148 	 2 

I 312 EP1163 01149 - 	 01150 	 2 
313 EP1164 01151 - 	 01152 	 2 
314 EP1171 01153 - 	 01154 	 2 

I 315 EP1172 01155 - 	 01156 	 2 
316 EP1173 01157 - 	 01158 	 2 
317 EP1181 01159 - 	 01160 	 2 
318 EP1182 01161 - 	 01162 	 2 1 319 EP1183 01163 - 	 01164 	 2 
320 EP1184 01165 - 	 01166 	 2 
321 EP1185 01167 - 	 01168 	 2 I 322 EP1186 01169 - 	 01170 	 2 
323 EP1190 01171 - 	 01172 	 2 

I 324 
325 

EP1200 
EP1211 

01173 
01175 

- 	 01174 	 2 
01176 	 2 - 
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326 EP1212 01177 	- 01178 	 2 
327 EP1213 01179 	- 01180 	 2 
328 EP1220 01181 	- 01182 	 2 
329 EP1230 01183 	- 01184 	 2 
330 EP1240 01185 	- 01186 	 2 
331 EP1250 01187 	- 01188 	 2 
332 EP260 01189 	- 01190 	 2 
333 EP1271 01191 	- 01192 	 2 
334 EP1272 01193 	- 01194 	 2 
335 EP1281 01195 	- 01196 	 2 
336 EP1282 01197 	- 01198 	 2 
337 EP1291 01199 	- 01200 	 2 
338 EP1292 01201 	- 01202 	 2 
339 EP1301 01203 	- 01204 	 2 
340 EP1302 01205 	- 01206 	 2 
341 EP1303 01207 	- 01208 	 2 
342 EP1304 01209 	- 01210 	 2 
343 EP1310 01211 	- 01212 	 2 
344 EP1320 01213 	- 01214 	 2 
345 EP1331 01215 	- 01216 	 2 
346 EP1332 01217 	- 01218 	 2 
347 EP1340 01219 	- 01220 	 2 
348 EP1350 01221 	- 01222 	 2 
349 EP1361 01223 	- 01224 	 2 
350 EP1362 01225 	- 01226 	 2 
351 EP1370 01227 	- 01228 	 2 
352 EP1380 01229 	- 01230 	 2 
353 EP1390 01231 	- 01232 	 2 
354 EP1400 01233 	- 01234 	 2 
355 EP1410 01235 	- 01236 	 2 
356 EP1411 01237 	- 01238 	 2 
357 EP1430 01239 	- 01240 	 2 
358 EP1431 01241 	- 01242 	 2 
359 EP1440 01243 - 	 01244 	 2 
360 EP1450 01245 - 	 01246 	 2 
361 EP1460 01247 - 	 01248 	 2 
362 EP1470 01249 - 	 01250 	 2 
363 EP1480 01251 - 	 01252 	 2 
364 EP1491 01253 - 	 01254 	 2 
365 EP1492 01255 - 	 01256 	 2 
366 EP1500 01257 - 	 01258 	 2 
367 EP1511 01259 - 	 01260 	 2 
368 EP1512 01261 - 	 01262 	 2 
369 EP1520 01263 - 	 01264 	 2 
370 EP1530 01265 - 	 01266 	 2 
371 EP1540 01267 - 	 01268 	 2 
372 EP1550 01269 - 	 01270 	 2 
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373 EP1560 01271 	- 01272 2 
374 EP1580 01273 	- 01274 2 
375 EP1590 01275 	- 01276 2 
376 EP1600 01277 	- 01278 2 
377 EP1610 01279 	- 01280 2 
378 EP1620 01281 	- 01282 2 
379 EP1630 01283 	- 01284 2 
380 EP1640 01285 	- 01286 2 
381 EP1642 01287 	- 01288 2 
382 EP1651 01289 01290 2 
383 EP1652 01291 	- 01292 2 
384 EP1660 01293 	- 01294 2 
385 EP1661 01295 	- 01296 2 
386 EP1671 01297 	- 01298 2 
387 EP1672 01299 	- 01300 2 
388 EP1673 01301 	- 01302 2 
389 EP1674 01303 	- 01304 2 
390 EP1675 01305 	- 01306 2 
391 EP1676 01307 	- 01308 2 
392 EP1677 01309 	- 01310 2 
393 EP1678 01311 - 	 01312 2 
394 EP1680 01313 - 	 01314 2 
395 EP1691 01315 - 	 01316 2 
396 EP1692 01317 - 	 01318 2 
397 EP1701 01319 - 	 01320 2 
398 EP1702 01321 - 	 01322 2 
399 EP1711 01323 - 	 01324 2 
400 EP1712 01325 - 	 01326 2 
401 EP1713 01327 - 	 01328 2 
402 EP1720 01329 - 	 01330 2 
403 EP1730 01331 - 	 01332 2 
404 EP1741 01333 - 	 01334 2 
405 EP1742 01335 - 	 01336 2 
406 EP1743 01337 - 	 01338 2 
407 EP1751 01339 - 	 01340 2 
408 EP1752 01341 - 	 01342 2 
409 EP1753 01343 - 	 01344 2 
410 EP1754 01345 - 	 01346 2 
411 EP760 01347 - 	 01348 2 
412 EP1770 01349 - 	 01350 2 
413 EP1780 01351 - 	 01352 2 
414 EP1791 01353 - 	 01354 2 
415 EP1792 01355 - 	 01356 2 
416 EP1793 01357 - 	 01358 2 
417 EP1800 01359 - 	 01360 2 
418 EP1801 01361 - 	 01362 2 
419 EP1802 01363 - 	 01364 2 
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420 EP1803 01365 - 	 01366 	 2 
421 EP1804 01367 - 	 01368 	 2 
422 EP1805 01369 - 	 01370 	 2 
423 EP1806 01371 - 	 01372 	 2 
424 EP1807 01373 - 	 01374 	 2 
425 EP1808 01375 - 	 01376 	 2 
426 EP1809 01377 - 	 01378 	 2 
427 EP1810 01379 - 	 01380 	 2 
428 EP1811 01381 - 	 01382 	 2 
429 EP1812 01383 - 	 01384 	 2 
430 EP1813 01385 - 	 01386 	 2 
431 EP1814 01387 - 	 01388 	 2 
432 EP1815 01389 - 	 01390 	 2 
433 EP1816 01391 - 	 01392 	 2 
434 EP1821 01393 - 	 01394 	 2 
435 EP1822 01395 - 	 01396 	 2 
436 EP1831 01397 - 	 01398 	 2 
437 EP1832 01399 - 	 01400 	 2 
438 EP1841 01401 - 	 01402 	 2 
439 EP1842 01403 - 	 01404 	 2 
440 EP1850 01405 - 	 01406 	 2 
441 EP1861 01407 - 	 01408 	 2 
442 EP1862 01409 - 	 01410 	 2 
443 EP1863 01411 - 	 01412 	 2 
444 EP1864 01413 - 	 01414 	 2 
445 EP1865 01415 - 	 01416 	 2 
446 EP1866 01417 - 	 01418 	 2 
447 EP1867 01419 - 	 01420 	 2 
448 EP1871 01421 - 	 01422 	 2 
449 EP1872 01423 - 	 01424 	 2 
450 EP1873 01425 - 	 01426 	 2 
451 EP1880 01427 - 	 01428 	 2 
452 EP1891 01429 - 	 01430 	 2 
453 EP1892 01431 - 	 01432 	 2 
454 EP1893 01433 - 	 01434 	 2 
455 EP1894 01435 - 	 01436 	 2 
456 EP1900 01437 - 	 01438 	 2 
457 EP1911 01439 - 	 01440 	 2 
458 EP1912 01441 - 	 01442 	 2 
459 EP1913 01443 - 	 01444 	 2 
460 EP1914 01445 - 	 01446 	 2 
461 EP1920 01447 - 	 01448 	 2 
462 EP1931 01449 - 	 01450 	 2 
463 EP1932 01451 - 	 01452 	 2 
464 EP1940 01453 - 	 01454 	 2 
465 EP1950 01455 - 	 01456 	 2 
466 EP1951 01457 - 	 01458 	 2 
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467 EP1961 01459 	- 01460 	 2 
468 EP1962 01461 	- 01462 	 2 I 469 EP1980 01463 	- 01464 	 2 
470 EP1990 01465 	- 01466 	 2 
471 SLEEP1S 01467 	- 01470 	 4 I 472 SLEEP1D 01471 	- 01474 	 4 
473 SLEEP2E 01475 	- 01478 	 4 

I 474 
475 

SLEEP2D 
ENJOYAC 

01479 	- 

01483 	- 

01482 	 4 
01486 	 4 

476 ENJOYDU 01487 	- 01490 	 4 
477 ENJOYLO 01491 	- 01492 	 2 
478 ENJOYS01 01493 - 	 01493 	 1 
479 ENJOYS02 01494 - 	 01494 	 1 
480 ENJOYS03 01495 	- 01495 	 1 
481 ENJOYS04 01496 	- 01496 	 1 
482 ENJOYS05 01497 	- 01497 	 1 
483 ENJOYS06 01498 	- 01498 	 1 

I 484 ENJOYS07 01499 - 	 01499 	 1 
485 ENJOYS08 01500 - 	 01500 	 1 
486 ENJOYS09 01501 - 	 01501 	 1 
487 ENJOYS10 01502 - 	 01502 	 1 I 488 ENJOYS11 01503 - 	 01503 	 1 
489 CDI_Q110 01504 - 	 01504 	 1 
490 CDI_Q115 01505 - 	 01508 	 4 I 491 CDI_WAKE 01509 - 	 01512 	 4 
492 CDI_Q120 01513 - 	 01513 	 1 

I 493 
494 

CDI_Q125 
CDI_SLEEP 

01514 
01518 

- 	 01517 	 4 
- 	 01521 	 4 

495 CDI_Q115_Q125 01522 - 	 01525 	 4 
496 CCD_STARTO1 01526 - 	 01529 	 4 
497 CCD_END01 01530 - 	 01533 	 4 
498 CCD_STARTO2 01534 - 	 01537 	 4 
499 CCD_END02 01538 - 	 01541 	 4 

I 500 CCD_STARTO3 01542 - 	 01545 	 4 
501 CCD_END03 01546 - 	 01549 	 4 
502 CCD_STARTO4 01550 - 	 01553 	 4 

I 503 CCDEND04 01554 - 	 01557 	 4 
504 CCD_STARTO5 01558 - 	 01561 	 4 
505 CCD_END05 01562 - 	 01565 	 4 
506 CCD_STARTO6 01566 - 	 01569 	 4 I 507 CCD_END06 01570 - 	 01573 	 4 
508 CCD_STARTO7 01574 - 	 01577 	 4 
509 CCD_ENDO7 01578 - 	 01581 	 4 I 510 CCD_DUR 01582 - 	 01585 	 4 
511 TCS_Q110 01586 - 	 01586 	 1 

I 512 
513 

TCS_Q120 
TCS 0130 

01587 
01588 

- 	 01587 	 1 
01588 	 1 - 
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514 TCS 0140 01589 	- 01589 	 1 
515 TCS 0150 01590 	- 01590 	 1 
516 TCS_0160 01591 	- 01591 	 1 
517 TCS_Q170 01592 	- 01592 	 1 
518 TCS_Q180 01593 	- 01593 	 1 
519 TCS_Q190 01594 	- 01594 	 1 
520 TCS 0200 01595 	- 01595 	 1 
521 TIMECR 01596 	- 01597 	 2 
522 TIMENS 01598 	- 01599 	 2 
523 UWA_Q110 01600 	- 01605 	 6 
524 UWA_Q120 01606 	- 01611 	 6 
525 UWA_Q130 01612 	- 01616 	 5 
526 UWA_Q140 01617 	- 01621 	 5 
527 UWAQ150 01622 	- 01626 	 5 
528 UWA_Q160 01627 	- 01631 	 5 
529 VCG_Q300 01632 	- 01632 	 1 
530 VCG_0310 01633 	- 01633 	 1 
531 VCG_Q340 01634 	- 01634 	 1 
532 HAL_Q10 01635 	- 01635 	 1 
533 HAL_Q120 01636 	- 01636 	 1 
534 HAL_0150 01637 	- 01637 	 1 
535 HAL_Q160 01638 	- 01638 	 1 
536 HAL_Q170 01639 	- 01639 
537 ACILIMIT 01640 	- 01640 	 1 
538 HAL_Q210 01641 	- 01641 	 1 
539 MSS_Q110 01642 	- 01642 	 1 
540 MSS_Q115 01643 	- 01643 	 1 
541 MSS_Q130 01644 	- 01645 	 2 
542 MSS 0140 01646 	- 01646 	 1 
543 HS_Q110 01647 - 	 01647 	 1 
544 LS_Q110 01648 	- 01649 	 2 
545 LS_Q120 01650 	- 01651 	 2 
546 LS_Q130 01652 	- 01653 	 2 
547 LS_0140 01654 	- 01655 	 2 
548 LS_0210 01656 	- 01657 	 2 
549 LS_0310 01658 	- 01658 	 1 
550 LS_0320 01659 	- 01659 	 1 
551 LS_0330 01660 	- 01660 	 1 
552 MAR_Q100 01661 	- 01662 	 2 
553 ACT7DAYS 01663 	- 01663 	 1 
554 EDUSTAT 01664 - 	 01664 	 1 
555 NAICS2002_RET_C16 01665 - 	 01666 	 2 
556 SOC91 RET ClO 01667 - 	 01668 	 2 
557 MAR_Q133 01669 - 	 01669 	 1 
558 WKLTWE 01670 - 	 01670 	 1 
559 MAR_Q134 01671 - 	 01671 	 1 
560 MAR_Q135 01672 - 	 01672 	 1 
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561 	MAR Q136 	01673 - 01673 	1 

I 	562 	AGE_LSTPDWKC 	01674 - 01677 	4 
563 	WKWE 	 01678 - 01679 	2 
564 	MAR 0171 	01680 - 01682 	3 

565 MAR_Q172 01683 	- 01683 	1 I 566 MAR_0172B 01684 	- 01684 	1 
567 MAR 0173 01685 	- 01685 	1 

I 568 

569 

MAR_0174_C 

MAR 0190 
01686 	- 

01688 	- 

01687 	2 
01688 	1 

570 WKWEHOHR_C 01689 	- 01690 	2 
571 MAR_Q193 01691 	- 01692 	2 I 572 NAICS2002_C16 01693 	- 01694 	2 
573 SOC91C1O 01695 	- 01696 	2 
574 MAR_Q350 01697 	- 01697 	1 

' 575 SOC91_LWK_C10 01698 	- 01699 	2 
576 MAR_0364 01700 	- 01700 	1 

577 MAR 0365 01701 	- 01701 	1 

I 	578 	MAR_Q370_C 	01702 - 01704 	3 
579 	MAR_Q381 	01705 - 01705 	1 
580 	LFSGSS 	 01706 - 01706 	1 

I 	581 	LFSHSD12 	01707 - 01708 	2 
582 	WKWEHR_C 	01709 - 01710 	2 
583 	MAR 0385 COl 	01711 - 01711 	1 
584 MAR_Q385_CO2 01712 - 	 01712 	1 I 585 MAR_0385_CO3 01713 - 	 01713 	1 
586 MAR_Q385_C04 01714 - 	 01714 	1 

I 
587 

588 

MAR_0385_C05 

MAR_0385_C06 

01715 

01716 

- 	 01715 	1 

- 	 01716 	1 
589 MAR_Q385_C07 01717 - 	 01717 	1 

590 MAR_Q385_C08 01718 - 	 01718 	1 

I 591 MAR_Q385_C09 01719 - 	 01719 	1 
592 MAR_Q410 01720 - 	 01721 	2 
593 MAR 0420 01722 - 	 01722 	1 

I 	594 MAR_Q440 01723 - 	 01723 	1 
595 MAR_Q510 01724 - 	 01724 	1 
596 MAR 0520 COl 01725 - 	 01725 	1 

I 	597 	MAR_0520_CO2 	01726 - 01726 	1 
598 	MAR_Q520_CO3 	01727 - 01727 	1 
599 	MAR_0520_C04 	01728 - 01728 	1 

' 	600 	MAR_0520_C05 	01729 - 01729 	1 
601 	MAR_0520_C06 	01730 - 01730 	1 
602 	MAR 0520 C07 	01731 - 01731 	1 
603 MAR_Q520_C08 01732 - 	 01732 	1 I 604 EDUYR 01733 - 	 01734 	2 
605 EOR_Q110 01735 - 	 01735 	1 

I 606 

607 

EOR_0150 

EDU5 
01736 

01737 

- 	 01736 	1 

- 	 01737 	1 
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608 EDU1O 01738 - 	 01739 	 2 
609 EOR_Q220 01740 - 	 01743 	 4 
610 MAP_Q100 01744 - 	 01745 	 2 
611 ACT7DAYS_PR 01746 - 	 01746 	 1 
612 MAP_Q120 01747 - 	 01747 	 1 
613 WKWEPR 01748 - 	 01748 	 1 
614 WKWEHRPR_C 01749 - 	 01752 	 4 
615 MAP_Q160 01753 - 	 01753 	 1 
616 MAP_Q170 01754 - 	 01754 	 1 
617 MAP_Q180 01755 - 	 01758 	 4 
618 MAP_0181 01759 - 	 01762 	 4 
619 MAP_REGULAR_HRS 01763 - 	 01766 	 4 
620 MAP_Q190 01767 - 	 01770 	 4 
621 MAP_Q191 01771 01774 	 4 
622 MAP_SPLITSHIFT_HRS 01775 - 	 01778 	 4 
623 MAP 0210 01779 - 	 01779 	 1 
624 MAP_0215 01780 - 	 01783 	 4 
625 MAP_0220 01784 - 	 01784 	 1 
626 MAP_Q225 01785 - 	 01788 	 4 
627 MAP_Q235 01789 - 	 01792 	 4 
628 EDUPR5 01793 - 	 01793 	 1 
629 EDUPR10 01794 - 	 01795 	 2 
630 EDUM5 01796 - 	 01796 	 1 
631 EOM_Q210 01797 - 	 01798 	 2 
632 EDUF5 01799 - 	 01799 	 1 
633 EOF_Q210 01800 - 	 01801 	 2 
634 LCA_Q110 01802 - 	 01802 	 1 
635 LCA_0115 01803 - 	 01803 	 1 
636 LCA_Q120 01804 - 	 01804 	 1 
637 LCA_0125 01805 - 	 01805 	 1 
638 LCA_Q130 01806 - 	 01806 	 1 
639 LCA_0135 01807 - 	 01807 	 1 
640 LCA_Q140 01808 - 	 01808 	 1 
641 LCA_Q145 01809 - 	 01809 	 1 
642 LCA_Q146_C01 01810 - 	 01810 	 1 
643 LCAQ146_CO2 01811 - 	 01811 	 1 
644 LCA_Q146_CO3 01812 - 	 01812 	 1 
645 LCA_0146_C04 01813 - 	 01813 	 1 
646 LCA_0146_C05 01814 - 	 01814 	 1 
647 LCA_0210 01815 - 	 01815 	 1 
648 LCA_0215 01816 - 	 01816 	 1 
649 LCA_0220 01817 - 	 01817 	 1 
650 LCA_Q225 01818 - 	 01818 	 1 
651 LCA_Q230 01819 - 	 01819 	 1 
652 LCA_Q235 01820 - 	 01820 	 1 
653 LCA_Q240 01821 - 	 01821 	 1 
654 LCA_Q245 01822 - 	 01822 	 1 
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655 LCA_0250 01823 	- 01827 	5 
656 LCA_Q260 01828 - 	 01832 	5 
657 LCA_Q300 01833 - 	 01833 	1 
658 LCA_Q310 01834 - 	 01834 	1 

659 LCA_Q315 01835 - 	 01835 	1 

660 LCA_Q320 01836 - 	 01836 	1 

661 LCA_0325 01837 - 	 01837 	1 

662 LCA_0330 01838 - 	 01838 	1 
663 LCA_Q335 01839 - 	 01839 	1 
664 LCA_0340 01840 - 	 01840 	1 
665 LCA_0345 01841 - 	 01841 	1 
666 LCAQ350 01842 - 	 01842 	1 
667 LCA_Q355 01843 - 	 01843 	1 
668 LCA_0360 01844 - 	 01844 	1 
669 LCA_Q365 01845 - 	 01845 	1 
670 LCA 0410 01846 - 	 01846 	1 
671 LCA_Q415 01847 - 	 01847 	1 

672 LCA_0420 01848 - 	 01848 	1 
673 LCA_Q425 01849 - 	 01849 	1 
674 LCA_Q430 01850 - 	 01850 	1 

675 LCA_0435 01851 - 	 01851 	1 

676 LCA_Q440 01852 - 	 01852 	1 

677 LCA_Q445 01853 - 	 01853 	1 
678 LCA_0450 01854 - 	 01854 	1 
679 LCA_Q455 01855 - 	 01855 	1 
680 SPA_Q100 01856 - 	 01856 	1 
681 SPA_SP01_C 01857 - 	 01857 	1 
682 SPA_SP02 01858 - 	 01858 	1 
683 SFR_SP02 01859 - 	 01859 	1 
684 SEN_SP02 01860 - 	 01860 	1 
685 SPA_SP03 01861 - 	 01861 	1 

686 SFR_SP03 01862 - 	 01862 	1 

687 SEN_SP03 01863 - 	 01863 	1 

688 SPA_SP04 01864 - 	 01864 	1 

689 SFR_SP04 01865 - 	 01865 	1 
690 SEN_SP04 01866 - 	 01866 	1 
691 SPASP07_C 01867 - 	 01867 	1 
692 SFR_SP07 01868 - 	 01868 	1 
693 SEN_SP07 01869 - 	 01869 	1 
694 SPASP08_C 01870 - 	 01870 	1 
695 SFR_SP08 01871 - 	 01871 	1 
696 SEN_SP08 01872 - 	 01872 	1 
697 SPA_SP10_C 01873 - 	 01873 	1 
698 SFR_SP10 01874 - 	 01874 	1 
699 SEN_SP10 01875 - 	 01875 	1 
700 SPA_SP12C 01876 - 	 01876 	1 

701 SFRSP12 01877 - 	 01877 	1 
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702 SEN SF12 01878 - 	 01878 	1 
703 SPA_SP14 01879 - 	 01879 	1 
704 SFR_SP14 01880 - 	 01880 	1 
705 SEN_SP14 01881 - 	 01881 	1 
706 SPA_SP15 01882 - 	 01882 	1 
707 SFRSP15 01883 - 	 01883 	1 
708 SEN SP15 01884 - 	 01884 	1 
709 SPA SP16 01885 - 	 01885 	1 
710 SFR_SP16 01886 - 	 01886 	1 

711 SEN_SP16 01887 - 	 01887 	1 

712 SPA_SP20 01888 - 	 01888 	1 

713 SFR_SP20 01889 - 	 01889 	1 
714 SEN_SP20 01890 - 	 01890 
715 SPA SP21 C 01891 - 	 01891 	1 

716 SFR_SP21 01892 - 	 01892 	1 
717 SEN_SP21 01893 - 	 01893 	1 
718 SPA_SP23_C 01894 - 	 01894 	1 
719 SFR_SP23 01895 - 	 01895 	1 
720 SEN_SP23 01896 - 	 01896 	1 
721 SPA_SP24_C 01897 - 	 01897 	1 
722 SFR_SP24 01898 - 	 01898 	1 
723 SEN_SP24 01899 - 	 01899 	1 
724 SPA_SP25_C 01900 - 	 01900 	1 
725 SFR_SP25 01901 - 	 01901 	1 
726 SEN_SP25 01902 - 	 01902 	1 

727 SPA_SP29 01903 - 	 01903 	1 

728 SFR_SP29 01904 - 	 01904 	1 
729 SPA_SP31_C 01905 - 	 01905 	1 
730 SFR_SP31 01906 - 	 01906 	1 
731 SEN_SP31 01907 - 	 01907 	1 
732 SPA_SP33_C 01908 - 	 01908 	1 
733 SFR_SP33 01909 - 	 01909 	1 
734 SEN_SP33 01910 - 	 01910 	1 
735 SPA_SP34 01911 - 	 01911 	1 
736 SFRSP34 01912 - 	 01912 	1 
737 SEN_SP34 01913 - 	 01913 	1 
738 SPA_SP35 01914 - 	 01914 	1 
739 SFR_SP35 01915 - 	 01915 	1 
740 SEN_SP35 01916 - 	 01916 	1 

741 SPA_SP36_C 01917 - 	 01917 	1 

742 SFR_SP36 01918 - 	 01918 	1 

743 SEN_SP36 01919 - 	 01919 	1 
744 SPA_SP37C 01920 - 	 01920 	1 
745 SFR_SP37 01921 - 	 01921 	1 
746 SEN_SP37 01922 - 	 01922 	1 
747 SPA_SP39_C 01923 - 	 01923 	1 
748 SFR_SP39 01924 - 	 01924 	1 
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749 	SEN SP39 	01925 - 01925 	1 

I 	750 	SPA_SP41_C 	01926 - 01926 	1 
751 	SFR_SP41 	01927 - 01927 	1 
752 	SEN SP41 	01928 - 01928 	1 

SPA_SP42 01929 	- 01929 	1 

753 754 SFR_SP42 01930 	- 01930 	1 
755 SEN_SP42 01931 	- 01931 	1 

756 
757 

SPA_SP44_C 
SFR_SP44 

01932 	- 
01933 	- 

01932 	1 
01933 	1 

758 SEN_SP44 01934 	- 01934 	1 
759 SPA_SP46_C 01935 	- 01935 	1 
760 SFR_SP46 01936 	- 01936 	1 
761 SEN_SP46 01937 	- 01937 	1 
762 SPA SP47 C 01938 	- 01938 	1 

I 	763 SFRSP47 01939 	- 01939 	1 
764 SEN_SP47 01940 - 	 01940 	1 
765 SPA SP48 01941 - 	 01941 	1 

I 	766 	SFR_SP48 	01942 - 01942 	1 
767 	SEN_SP48 	01943 - 01943 	1 
768 	SPA SP51 C 	01944 - 01944 	1 

I 	769 	SFR_SP51 	01945 - 01945 	1 
770 	SEN_SP51 	01946 - 01946 	1 
771 	SPA SP52 	01947 - 01947 	1 
772 SFR_SP52 01948 - 	 01948 	1 I 773 SEN_SP52 01949 - 	 01949 	1 
774 SPA_SP55_C 01950 - 	 01950 	1 

I 775 
776 

SFR_SP55 
SEN_SP55 

01951 
01952 

- 	 01951 	1 
- 	 01952 	1 

777 SPA_SP57 01953 - 	 01953 	1 
778 SFR_SP57 01954 - 	 01954 	1 I 779 SEN_SP57 01955 - 	 01955 	1 
780 SPA_SP62_C 01956 - 	 01956 	1 
781 SFR SP62 01957 - 	 01957 	1 

I 	782 SEN_SP62 01958 - 	 01958 	1 
783 SPA_SP64_C 01959 - 	 01959 	1 
784 SFR SP64 01960 - 	 01960 	1 

I 	785 	SEN_SP64 	01961 - 01961 	1 
786 	SPA_SP65 	01962 - 01962 	1 
787 	SFR SP65 	01963 - 01963 	1 

I 	788 	SEN_SP65 	01964 - 01964 	1 
789 	SPA_SP71 	01965 - 01965 	1 
790 	SFR SP71 	01966 - 01966 	1 
791 SEN_SP71 01967 - 	 01967 	1 I 792 SPA_SP73_C 01968 - 	 01968 	1 
793 SFR_SP73 01969 - 	 01969 	1 

I 795 
794 SEN_SP73 

SPA SP74 
01970 
01971 

- 	 01970 	1 
- 	 01971 	1 
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796 SFR_SP74 01972 	- 01972 	1 
797 SEN_SP74 01973 	- 01973 	1 

798 SPA_SP77C 01974 	- 01974 	1 

799 SFR_SP77 01975 	- 01975 	1 

800 SEN_SP77 01976 	- 01976 	1 

801 SPA SP78 01977 	- 01977 	1 
802 SFR_SP78 01978 	- 01978 	1 
803 SEN SF78 01979 	- 01979 	1 

804 SPA_SP84_C 01980 	- 01980 	1 

805 SFR_SP84 01981 	- 01981 	1 

806 SEN_SP84 01982 	- 01982 	1 
807 SPA_SP85_C 01983 	- 01983 	1 
808 SFR_SP85 01984 	- 01984 	1 
809 SEN_SP85 01985 	- 01985 	1 

810 SPA_SP86 01986 	- 01986 	1 

811 SFR_SP86 01987 	- 01987 	1 

812 SEN_SP86 01988 	- 01988 	1 

813 SPA_SP87 01989 	- 01989 	1 
814 SFR_SP87 01990 	- 01990 	1 

815 SEN_SP87 01991 	- 01991 	1 

816 SPA_SP89_C 01992 	- 01992 	1 
817 SFR_SP89 01993 	- 01993 	1 
818 SEN_SP89 01994 	- 01994 	1 
819 SPOO_91 01995 	- 01995 	1 
820 SP01_91 01996 	- 01996 	1 
821 SPA_SP_OTHERS 01997 	- 01997 	1 

822 SFR_SP_OTHERS 01998 	- 01998 	1 

823 SEN_SF_OTHERS 01999 	- 01999 	1 
824 SPA_Q200 02000 	- 02000 	1 

825 SPA_Q210_TOT 02001 	- 02001 	1 

826 SPA_Q270 02002 	- 02002 	1 

827 SPA_Q310 02003 	- 02003 	1 

828 SPA_Q320 02004 	- 02004 	1 

829 SPA_Q330 02005 	- 02005 	1 

830 SPA_Q340 02006 - 	 02006 	1 
831 SPA_Q350 02007 - 	 02007 	1 
832 SPA_Q410_C01 02008 - 	 02008 	1 
833 SPA_Q410_CO2 02009 - 	 02009 	1 
834 SPA_0410_CO3 02010 - 	 02010 	1 

835 SPA_Q410_C04 02011 - 	 02011 	1 
836 SPA_Q410_C05 02012 - 	 02012 	1 

837 SPA_Q410_C06 02013 - 	 02013 	1 

838 SPA_Q410_C07 02014 - 	 02014 	1 

839 SPA_Q410_C08 02015 - 	 02015 	1 

840 SPA_0410_C09 02016 - 	 02016 	1 

841 SPA_Q410_C10 02017 - 	 02017 	1 
842 SPA_Q410 Cli 02018 - 	 02018 	1 
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843 SPA_Q410_C12 02019 - 	 02019 	 1 
844 SPA_Q510 02020 - 	 02020 	 1 
845 SPA_Q510_TOT 02021 - 	 02021 	 1 
846 SPA_0515_REL_A 02022 - 	 02023 	 2 

SPA_Q51 5COMMONA 
847 02024 - 	 02025 	 2 
848 SPA_0515_REL_B 02026 - 	 02027 	 2 

SPA_Q51 5_COMMON B 
849 02028 - 	 02029 	 2 
850 SPA_Q515_REL_C 02030 - 	 02031 	 2 

SPA_Q51 5_COMMONC 
851 02032 - 	 02033 	 2 
852 SPA_0515_REL_D 02034 - 	 02035 	 2 

SPA_Q51 5_COMMOND 
853 02036 - 	 02037 	 2 
854 SPA_Q610_Q800 02038 - 	 02038 	 1 
855 MEMBER 02039 - 	 02039 	 1 
856 SPA_Q615REL_A 02040 - 	 02041 	 2 
857 SPA_Q615_REL_B 02042 - 	 02043 	 2 
858 SPA_Q615_REL_C 02044 - 	 02045 	 2 
859 SPA_Q615_REL_D 02046 - 	 02047 	 2 
860 SPA_Q710_Q810 02048 - 	 02048 	 1 
861 COACH 02049 - 	 02049 	 1 
862 SPA_Q715_REL_A 02050 - 	 02051 	 2 
863 SPA_Q715_REL_B 02052 - 	 02053 	 2 
864 SPA_Q715_REL_C 02054 - 	 02055 	 2 
865 SPA_Q715_REL_D 02056 - 	 02057 	 2 
866 SPA_0720_Q820 02058 - 	 02058 	 1 
867 REFEREE 02059 - 	 02059 	 1 
868 SPA_Q725_REL_A 02060 - 	 02061 	 2 
869 SPA_Q725_REL_B 02062 - 	 02063 	 2 
870 SPA_Q725_REL_C 02064 - 	 02065 	 2 
871 SPA_Q725_REL_D 02066 - 	 02067 	 2 
872 SPA_Q730_Q830 02068 - 	 02068 	 1 
873 ADMIN 02069 - 	 02069 	 1 
874 SPA_Q735_REL_A 02070 - 	 02071 	 2 
875 SPA_Q735_REL_B 02072 - 	 02073 	 2 
876 SPA_0735_REL_C 02074 - 	 02075 	 2 
877 SPA_Q735_REL_D 02076 - 	 02077 	 2 
878 SPA_Q740_Q840 02078 - 	 02078 	 1 
879 SPECTAT 02079 - 	 02079 	 1 
880 SPA_Q745_REL_A 02080 - 	 02081 	 2 
881 SPA_Q745_REL_B 02082 - 	 02083 	 2 
882 SPA_Q745_REL_C 02084 - 	 02085 	 2 
883 SPA_Q745_REL_D 02086 - 	 02087 	 2 
884 SPA_Q800 02088 - 	 02088 	 1 
885 SPA_Q810 02089 - 	 02089 	 1 
886 SPA_0820 02090 - 	 02090 	 1 
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887 SPA_Q830 02091 - 	 02091 	1 
888 SPA_Q840 02092 - 	 02092 	1 

889 Sd_Q10 02093 - 	 02094 	2 

890 SCT_0120 02095 - 	 02096 	2 
891 SCT_Q130 02097 - 	 02098 	2 

892 SCT_Q140 02099 - 	 02100 	2 

893 SCT_Q150 02101 - 	 02102 	2 

894 SCT_Q200 02103 - 	 02104 	2 

895 TRT_Q110 02105 - 	 02105 	1 

896 TRT_0310 02106 - 	 02106 	1 

897 TRT 0330 02107 - 	 02107 	1 

898 TRT_Q390 02108 - 	 02108 	1 
899 TRT_Q400 02109 - 	 02109 	 1 
900 DLR_Q110 02110 - 	 02110 	1 

901 DLR_Q115 02111 - 	 02111 	1 

902 DLR_Q120 02112 - 	 02112 	1 

903 DLR_Q140_GRP5 02113 - 	 02114 	2 

904 DLR_Q150_C01 02115 - 	 02115 	1 

905 DLR_Q150_CO2 02116 - 	 02116 	1 

906 DLR_Q150_CO3 02117 - 	 02117 	1 

907 DLR_0150_C04 02118 - 	 02118 	1 

908 DLR_0150_C05 02119 - 	 02119 	1 

909 DLR_0150_C06 02120 - 	 02120 	1 

910 DLR_Q150_C07 02121 - 	 02121 	1 

911 DLR_Q150_C08 02122 - 	 02122 	1 
912 ACV_Q100 02123 - 	 02123 	1 

913 ACV_Q105 02124 - 	 02124 

914 ACV_Q110 02125 - 	 02125 	1 

915 ACV_0120 02126 - 	 02126 

916 ACV_0130 02127 - 	 02127 	1 

917 ACV_Q140_C01 02128 - 	 02128 	1 

918 ACV_0140_CO2 02129 - 	 02129 	1 

919 ACVQ140 CO3 02130 - 	 02130 	1 

920 ACV_0140_C04 02131 - 	 02131 	1 

921 ACV_0140_C05 02132 - 	 02132 	1 

922 ACV_Q140_C06 02133 - 	 02133 	1 

923 ACV_Q140_C07 02134 - 	 02134 	1 

924 PTR_Q110 02135 - 	 02135 	1 

925 PTR_Q120 02136 - 	 02137 	2 

926 PTR_Q130 02138 - 	 02138 	1 

927 PTR_Q135 02139 - 	 02139 	1 

928 PTR_0136 02140 - 	 02140 	1 

929 PTR_0141 02141 - 	 02141 	1 

930 PTR_Q142 02142 - 	 02142 	1 

931 PTR_0143 02143 - 	 02143 	1 

932 PTR 0144 02144 - 	 02144 	1 

933 FTR 0145 02145 - 	 02145 	1 
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934 PTR_Q146_1 02146 	- 02146 	1 

935 PTR_Q146_2 02147 	- 02147 	1 
936 PTR_Q146_3 02148 	- 02148 	1 
937 PTR_Q150 02149 	- 02149 	1 

938 PTR_Q155 02150 	- 02150 	1 I 939 PTR_Q156 02151 	- 02151 	1 
940 PTR_Q161 02152 	- 02152 	1 

I 941 

942 

PTR_Q162 

PTR_Q163 

02153 	- 

02154 	- 

02153 	1 

02154 	1 
943 PTR_Q164 02155 	- 02155 	1 
944 PTR_Q165 02156 	- 02156 	1 

I 945 PTR_0166_1 02157 	- 02157 	1 
946 PTR_Q166_2 02158 	- 02158 	1 
947 PTR_Q170 02159 	- 02159 	1 

I 948 PTR_Q175 02160 - 	 02160 	1 
949 PTR_Q176 02161 - 	 02161 	1 

950 PTR_0181 02162 - 	 02162 	1 

I 951 PTR_Q182 02163 - 	 02163 	1 

952 PTR_Q183 02164 - 	 02164 	1 

953 PTR_Q184 02165 - 	 02165 	1 
954 PTR_Q185 02166 - 	 02166 	1 I 955 PTR_Q186_1 02167 - 	 02167 	1 
956 PTR_0186_2 02168 - 	 02168 	1 
957 PTR_0186_3 02169 - 	 02169 	1 
958 PTR_0190 02170 - 	 02170 	1 
959 PTR_Q195 02171 - 	 02171 	1 
960 

961 

PTR_0196 

PTR_Q201 

02172 

02173 

- 	 02172 	1 

- 	 02173 	1 
962 PTR_Q202 02174 - 	 02174 	1 

963 PTR_Q203 02175 - 	 02175 	1 

1 964 PTR_Q204 02176 - 	 02176 	1 

965 PTR_Q205 02177 - 	 02177 	1 

966 PTR_Q206_1 02178 - 	 02178 	1 

I 967 PTR_Q206_2 02179 - 	 02179 	1 
968 PTR_0300_C01 02180 - 	 02180 	1 
969 PTRQ300_CO2 02181 - 	 02181 	1 

I 970 PTR_Q300_CO3 02182 - 	 02182 	1 
971 PTR_Q300_C04 02183 - 	 02183 	1 
972 PTR_0300_C05 02184 - 	 02184 	1 
973 PTR_Q300_C06 02185 - 	 02185 	1 I 974 PTR_Q300_C07 02186 - 	 02186 	1 
975 PTR_Q300_C08 02187 - 	 02187 	1 
976 PTR_0300_C09 02188 - 	 02188 	1 I 977 PTR_Q300_C10 02189 - 	 02189 	1 
978 PTR_Q300_C11 02190 - 	 02190 	1 

I 979 

980 

PTR 0300 

ENJ 0110 

012 02191 

02192 

- 	 02191 	1 

02192 	1 - 
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981 ENJ_Q120 02193 - 	 02193 	 1 
982 ENJ_Q130 02194 - 	 02194 	 1 
983 ENJ_Q140 02195 - 	 02195 	 1 
984 ENJ_Q150 02196 	- 02196 	 1 
985 ENJ_Q160 02197 - 	 02197 	 1 
986 ENJ 0170 02198 - 	 02198 	 1 
987 ENJ_0180 02199 - 	 02199 	 1 
988 ENJ_Q190 02200 - 	 02200 	 1 
989 ENJ_Q200 02201 - 	 02201 	 1 
990 ENJ_Q210 02202 	- 02202 	 1 
991 ENJ_Q220 02203 - 	 02203 	 1 
992 ENJ_Q230 02204 - 	 02204 	 1 
993 ENJ_Q240 02205 - 	 02205 	 1 
994 ENJ_Q250 02206 - 	 02206 	 1 
995 DWELC 02207 - 	 02207 	 1 
996 DWELLOWN 02208 	- 02208 	 1 
997 DOR_Q210 02209 - 	 02209 	 1 
998 LIVE_NEIGH 02210 - 	 02210 	 1 
999 LIVE_LOCAL 02211 - 	 02211 	 1 
1000 DOR_Q215 02212 - 	 02212 	 1 
1001 DOR_Q216 02213 - 	 02213 	 1 
1002 DOR_0222 02214 - 	 02214 	 1 
1003 DOR_Q227 02215 - 	 02215 	 1 
1004 DOR_Q228 02216 - 	 02216 	 1 
1005 DOR_0229 02217 - 	 02217 	 1 
1006 VRR_Q110 02218 - 	 02218 	 1 
1007 VRR_Q120 02219 - 	 02219 	 1 
1008 RSP_Q02 02220 - 	 02220 
1009 RSP_004 02221 - 	 02221 	 1 
1010 BRTHCAN 02222 - 	 02222 	 1 
1011 BRTHPRVC 02223 - 	 02224 	 2 
1012 BRTHREGC 02225 - 	 02225 	 1 
1013 YRARRI 02226 - 	 02227 	 2 
1014 AGEARRIGRC 02228 - 	 02229 	 2 
1015 BRTHMCAN 02230 - 	 02230 
1016 BRTHMREGC 02231 - 	 02231 	 1 
1017 BRTHFCAN 02232 - 	 02232 	 1 
1018 BRTHFREGC 02233 - 	 02233 	 1 
1019 LANCH 02234 - 	 02235 	 2 
1020 LANCHSUE 02236 - 	 02236 	 1 
1021 LANCHSUF 02237 - 	 02237 	 1 
1022 LANCHSUO 02238 - 	 02238 	 1 
1023 LANHSDC 02239 - 	 02239 	 1 
1024 RELIG6 02240 - 	 02240 	 1 
1025 RLR_Q105 02241 - 	 02241 	 1 
1026 RELIGATI 02242 - 	 02242 	 1 
1027 INR0005 02243 - 	 02244 	 2 
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1028 	INCM 	 02245 - 02246 	2 

I 	1029 	INCMMEMC 	 02247 - 02247 	1 
1030 	INCMHSD 	 02248 - 02249 	2 
1031 	WTBS_001 	02250 - 02259 	10 

WTBS_002 02260 - 	 02269 10 

1032 1033 WTBS_003 02270 - 	 02279 10 

1034 WTBS004 02280 - 	 02289 10 

1035 
1036 

WTBS 

WTBS_006 

005 02290 

02300 

- 	 02299 

- 	 02309 

10 

10 
1037 WTBS_007 02310 02319 10 
1038 WTBS_008 02320 - 	 02329 10 
1039 WTBS_009 02330 - 	 02339 10 
1040 WTBS_010 02340 - 	 02349 10 
1041 WTBS_011 02350 - 	 02359 10 

1042 
WTBS_012 02360 - 	 02369 10 

1043 WTBS 013 02370 - 	 02379 10 
1044 WTBS_014 02380 - 	 02389 10 

I 	1045 WTBS_015 02390 - 	 02399 10 
1046 WTBS_016 02400 - 	 02409 10 
1047 WTBS 017 02410 - 	 02419 10 

I 	1048 	WTBS_018 	02420 - 02429 	10 

1049 	WTBS_019 	02430 - 02439 	10 

1050 	WTBS 020 	02440 - 02449 	10 
1051 WTBS_021 02450 - 	 02459 10 I 1052 WTBS 022 02460 - 	 02469 10 
1053 WTBS_023 02470 - 	 02479 10 

I 1054 

1055 

WTBS_024 

WTBS_025 

02480 

02490 

- 	 02489 

- 	 02499 

10 

10 
1056 WTBS 026 02500 - 	 02509 10 
1057 WTBS_027 02510 - 	 02519 10 I 1058 WTBS_028 02520 - 	 02529 10 
1059 WTBS_029 02530 - 	 02539 10 
1060 WTBS_030 02540 - 	 02549 10 

I 1061 WTBS_031 02550 - 	 02559 10 
1062 WTBS_032 02560 - 	 02569 10 
1063 WTBS 033 02570 - 	 02579 10 

I 	1064 	WTBS 034 	02580 - 02589 	10 
1065 	WTBS_035 	02590 - 02599 	10 
1066 	WTBS_036 	02600 - 02609 	10 

I 	1067 	WTBS_037 	02610 - 02619 	10 
1068 	WTBS_038 	02620 - 02629 	10 
1069 	WTBS_039 	02630 - 02639 	10 
1070 WTBS 040 02640 	- 02649 10 I 1071 WTBS_041 02650 	- 02659 10 
1072 WTBS_042 02660 	- 02669 10 

I 1073 

1074 

WTBS_043 

WTBS 044 

02670 	- 

02680 

02679 

02689 

10 

- 10 
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1075 WTBS_045 02690 - 	 02699 10 

1076 WTBS_046 02700 - 	 02709 10 

1077 WTBS_047 02710 - 	 02719 10 

1078 WTBS_048 02720 - 	 02729 10 
1079 WTBS_049 02730 - 	 02739 10 

1080 WTBS_050 02740 - 	 02749 10 
1081 WTBS_051 02750 - 	 02759 10 
1082 WTBS_052 02760 - 	 02769 10 

1083 WTBS_053 02770 - 	 02779 10 

1084 WTBS 054 02780 - 	 02789 10 

1085 WTBS_055 02790 - 	 02799 10 

1086 WTBS_056 02800 - 	 02809 10 

1087 WTBS_057 02810 - 	 02819 10 
1088 WTBS_058 02820 - 	 02829 10 

1089 WTBS_059 02830 - 	 02839 10 

1090 WTBS_060 02840 - 	 02849 10 

1091 WTBS_061 02850 - 	 02859 10 

1092 WTBS 062 02860 - 	 02869 10 
1093 WTBS_063 02870 - 	 02879 10 
1094 WTBS 064 02880 - 	 02889 10 
1095 WTBS 065 02890 - 	 02899 10 

1096 WTBS_066 02900 - 	 02909 10 
1097 WTBS_067 02910 - 	 02919 10 
1098 WTBS_068 02920 - 	 02929 10 

1099 WTBS_069 02930 - 	 02939 10 

1100 WTBS_070 02940 - 	 02949 10 

1101 WTBS_071 02950 - 	 02959 10 

1102 WTBS_072 02960 - 	 02969 10 

1103 WTBS 073 02970 - 	 02979 10 

1104 WTBS_074 02980 - 	 02989 10 

1105 WTBS_075 02990 - 	 02999 10 

1106 WTBS_076 03000 - 	 03009 10 
1107 WTBS_077 03010 - 	 03019 10 

1108 WTBS_078 03020 - 	 03029 10 
1109 WTBS_079 03030 - 	 03039 10 
1110 WTBS_080 03040 - 	 03049 10 
1111 WTBS_081 03050 - 	 03059 10 

1112 WTBS_082 03060 - 	 03069 10 

1113 WTBS_083 03070 - 	 03079 10 

1114 WTBS_084 03080 - 	 03089 10 

1115 WTBS_085 03090 - 	 03099 10 

1116 WTBS_086 03100 - 	 03109 10 

1117 WTBS_087 03110 - 	 03119 10 

1118 WTBS_088 03120 - 	 03129 10 

1119 WTBS_089 03130 - 	 03139 10 
1120 WTBS_090 03140 - 	 03149 10 

1121 WTBS_091 03150 - 	 03159 10 
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1122 WTBS_092 03160 	- 03169 10 
1123 WTBS_093 03170 	- 03179 10 
1124 WTBS_094 03180 	- 03189 10 
1125 WTBS_095 03190 	- 03199 10 
1126 WTBS_096 03200 	- 03209 10 
1127 WTBS 097 03210 	- 03219 10 
1128 WTBS_098 03220 	- 03229 10 
1129 WTBS_099 03230 	- 03239 10 
1130 WTBS_100 03240 	- 03249 10 
1131 WTBS_101 03250 	- 03259 10 
1132 WTBS_102 03260 	- 03269 10 
1133 WTBS_103 03270 	- 03279 10 
1134 WTBS_104 03280 	- 03289 10 
1135 WTBS_105 03290 	- 03299 10 
1136 WTBS 106 03300 	- 03309 10 
1137 WTBS_107 03310 	- 03319 10 
1138 WTBS_108 03320 	- 03329 10 
1139 WTBS_109 03330 	- 03339 10 
1140 WTBS_110 03340 	- 03349 10 
1141 WTBS_111 03350 	- 03359 10 
1142 WTBS_112 03360 	- 03369 10 
1143 WTBS_113 03370 	- 03379 10 
1144 WTBS_114 03380 	- 03389 10 
1145 WTBS_115 03390 	- 03399 10 
1146 WTBS_1 16 03400 - 	 03409 10 
1147 WTBS_117 03410 	- 03419 10 
1148 WTBS_118 03420 	- 03429 10 
1149 WTBS_119 03430 	- 03439 10 
1150 WTBS_120 03440 	- 03449 10 
1151 WTBS_121 03450 	- 03459 10 
1152 WTBS_122 03460 - 	 03469 10 
1153 WTBS_123 03470 - 	 03479 10 
1154 WTBS_124 03480 - 	 03489 10 
1155 WTBS_125 03490 - 	 03499 10 
1156 WTBS 126 03500 - 	 03509 10 
1157 WTBS_127 03510 - 	 03519 10 
1158 WTBS_128 03520 - 	 03529 10 
1159 WTBS_129 03530 - 	 03539 10 
1160 WTBS 130 03540 - 	 03549 10 
1161 WTBS_131 03550 - 	 03559 10 
1162 WTBS 132 03560 - 	 03569 10 
1163 WTBS_133 03570 - 	 03579 10 
1164 WTBS_134 03580 - 	 03589 10 
1165 WTBS_135 03590 - 	 03599 10 
1166 WTBS_136 03600 - 	 03609 10 
1167 WTBS_137 03610 - 	 03619 10 
1168 WTBS 138 03620 - 	 03629 10 
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1169 WTBS_139 03630 	- 03639 10 
1170 WTBS_140 03640 	- 03649 10 
1171 WTBS 141 03650 	- 03659 10 
1172 WTBS_142 03660 	- 03669 10 
1173 WTBS_143 03670 	- 03679 10 
1174 WTBS_144 03680 	- 03689 10 
1175 WTBS_145 03690 	- 03699 10 
1176 WTBS_146 03700 	- 03709 10 
1177 WTBS_147 03710 	- 03719 10 
1178 WTBS_148 03720 	- 03729 10 
1179 WTBS_149 03730 	- 03739 10 
1180 WTBS_150 03740 	- 03749 10 
1181 WTBS_151 03750 	- 03759 10 
1182 WTBS_152 03760 	- 03769 10 
1183 WTBS_153 03770 	- 03779 10 
1184 WTBS_154 03780 	- 03789 10 
1185 WTBS_155 03790 	- 03799 10 
1186 WTBS_156 03800 	- 03809 10 
1187 WTBS_157 03810 	- 03819 10 
1188 WTBS_158 03820 	- 03829 10 
1189 WTBS_159 03830 	- 03839 10 
1190 WTBS_1 60 03840 	- 03849 10 
1191 WTBS_161 03850 	- 03859 10 
1192 WTBS_162 03860 	- 03869 10 
1193 WTBS_163 03870 	- 03879 10 
1194 WTBS_164 03880 	- 03889 10 
1195 WTBS_165 03890 	- 03899 10 
1196 WTBS_166 03900 	- 03909 10 
1197 WTBS_167 03910 	- 03919 10 
1198 WTBS_168 03920 	- 03929 10 
1199 WTBS_169 03930 	- 03939 10 
1200 WTBS_170 03940 	- 03949 10 
1201 WTBS_171 03950 	- 03959 10 
1202 WTBS_172 03960 	- 03969 10 
1203 WTBS_173 03970 	- 03979 10 
1204 WTBS_174 03980 	- 03989 10 
1205 WTBS_175 03990 	- 03999 10 
1206 WTBS_176 04000 	- 04009 10 
1207 WTBS_177 04010 	- 04019 10 
1208 WTBS_178 04020 	- 04029 10 
1209 WTBS_179 04030 - 	 04039 10 
1210 WTBS_180 04040 - 	 04049 10 
1211 WTBS_181 04050 - 	 04059 10 
1212 WTBS_182 04060 - 	 04069 10 
1213 WTBS_183 04070 - 	 04079 10 
1214 WTBS_184 04080 - 	 04089 10 
1215 WTBS_185 04090 - 	 04099 10 
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1216 WTBS_186 04100 	- 04109 10 
1217 WTBS_187 04110 	- 04119 10 
1218 WTBS_188 04120 	- 04129 10 
1219 WTBS_189 04130 	- 04139 10 
1220 WTBS_190 04140 	- 04149 10 
1221 WTBS_191 04150 	- 04159 10 
1222 WTBS_192 04160 	- 04169 10 
1223 WTBS_193 04170 	- 04179 10 
1224 WTBS_194 04180 	- 04189 10 
1225 WTBS_195 04190 	- 04199 10 
1226 WTBS_196 04200 	- 04209 10 
1227 WTBS_197 04210 - 	 04219 10 
1228 WTBS 198 04220 - 	 04229 10 
1229 WTBS_199 04230 - 	 04239 10 
1230 WTBS_200 04240 - 	 04249 10 
1231 WTBS_201 04250 - 	 04259 10 
1232 WTBS_202 04260 - 	 04269 10 
1233 WTBS_203 04270 - 	 04279 10 
1234 WTBS_204 04280 - 	 04289 10 
1235 WTBS_205 04290 - 	 04299 10 
1236 WTBS_206 04300 - 	 04309 10 
1237 WTBS_207 04310 - 	 04319 10 
1238 WTBS_208 04320 - 	 04329 10 
1239 WTBS_209 04330 - 	 04339 10 
1240 WTBS_210 04340 - 	 04349 10 
1241 WTBS_211 04350 - 	 04359 10 
1242 WTBS_212 04360 - 	 04369 10 
1243 WTBS_213 04370 - 	 04379 10 
1244 WTBS_214 04380 - 	 04389 10 
1245 WTBS_215 04390 - 	 04399 10 
1246 WTBS_216 04400 - 	 04409 10 
1247 WTBS_217 04410 - 	 04419 10 
1248 WTBS 218 04420 - 	 04429 10 
1249 WTBS_219 04430 - 	 04439 10 
1250 WTBS_220 04440 - 	 04449 10 
1251 WTBS_221 04450 - 	 04459 10 
1252 WTBS_222 04460 - 	 04469 10 
1253 WTBS_223 04470 - 	 04479 10 
1254 WTBS_224 04480 - 	 04489 10 
1255 WTBS_225 04490 - 	 04499 10 
1256 WTBS_226 04500 - 	 04509 10 
1257 WTBS_227 04510 - 	 04519 10 
1258 WTBS_228 04520 - 	 04529 10 
1259 WTBS_229 04530 - 	 04539 10 
1260 WTBS_230 04540 - 	 04549 10 
1261 WTBS_231 04550 - 	 04559 10 
1262 WTBS 232 04560 - 	 04569 10 
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1263 WTBS_233 04570 	- 04579 10 

1264 WTBS_234 04580 	- 04589 10 

1265 WTBS_235 04590 	- 04599 10 

1266 WTBS_236 04600 	- 04609 10 

1267 WTBS_237 04610 	- 04619 10 

1268 WTBS_238 04620 	- 04629 10 

1269 WTBS_239 04630 - 	 04639 10 

1270 WTBS_240 04640 - 	 04649 10 

1271 WTBS_241 04650 - 	 04659 10 

1272 WTBS_242 04660 - 	 04669 10 

1273 WTBS_243 04670 - 	 04679 10 

1274 WTBS_244 04680 - 	 04689 10 
1275 WTBS 245 04690 - 	 04699 10 

1276 WTBS_246 04700 - 	 04709 10 

1277 WTBS_247 04710 - 	 04719 10 

1278 WTBS_248 04720 - 	 04729 10 

1279 WTBS_249 04730 - 	 04739 10 

1280 WTBS_250 04740 - 	 04749 10 

1281 WTBS_251 04750 - 	 04759 10 

1282 WTBS_252 04760 - 	 04769 10 

1283 WTBS_253 04770 - 	 04779 10 

1284 WTBS_254 04780 - 	 04789 10 

1285 WTBS_255 04790 - 	 04799 10 

1286 WTBS_256 04800 - 	 04809 10 

1287 WTBS_257 04810 - 	 04819 10 

1288 WTBS_258 04820 - 	 04829 10 

1289 WTBS_259 04830 - 	 04839 10 

1290 WTBS_260 04840 - 	 04849 10 

1291 WTBS 261 04850 - 	 04859 10 

1292 WTBS_262 04860 - 	 04869 10 

1293 WTBS_263 04870 - 	 04879 10 

1294 WTBS_264 04880 - 	 04889 10 

1295 WTBS_265 04890 - 	 04899 10 

1296 WTBS_266 04900 - 	 04909 10 

1297 WTBS_267 04910 - 	 04919 10 

1298 WTBS_268 04920 - 	 04929 10 

1299 WTBS_269 04930 - 	 04939 10 

1300 WTBS_270 04940 - 	 04949 10 

1301 WTBS_271 04950 - 	 04959 10 

1302 WTBS_272 04960 - 	 04969 10 

1303 WTBS_273 04970 - 	 04979 10 

1304 WTBS_274 04980 - 	 04989 10 

1305 WTBS_275 04990 - 	 04999 10 

1306 WTBS_276 05000 - 	 05009 10 

1307 WTBS_277 05010 - 	 05019 10 

1308 WTBS_278 05020 - 	 05029 10 

1309 WTBS_279 05030 - 	 05039 10 
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1310 	WTBS 280 	05040 - 05049 	10 

I 	1311 	WTBS_281 	05050 - 05059 	10 
1312 	WTBS_282 	05060 - 05069 	10 
1313 	WTBS 283 	05070 - 05079 	10 
1314 WTBS_284 05080 - 	 05089 10 

I 1315 WTBS_285 05090 - 	 05099 10 
1316 WTBS_286 05100 - 	 05109 10 

I 
1317 
1318 

WTBS_287 
WTBS_288 

05110 
05120 

- 	 05119 
- 	 05129 

10 
10 

1319 WTBS_289 05130 - 	 05139 10 
1320 WTBS_290 05140 - 	 05149 10 

I 1321 WTBS 291 05150 - 	 05159 10 
1322 WTBS_292 05160 - 	 05169 10 
1323 WTBS 293 05170 - 	 05179 10 

I 	1324 WTBS_294 05180 - 	 05189 10 
1325 WTBS_295 05190 - 	 05199 10 
1326 WTBS 296 05200 - 	 05209 10 

I 	1327 	WTBS_297 	05210 - 05219 	10 
1328 	WTBS_298 	05220 - 05229 	10 
1329 	WTBS 299 	05230 - 05239 	10 

I 	1330 	WTBS_300 	05240 - 05249 	10 
1331 	WTBS_301 	05250 - 05259 	10 
1332 	WTBS 302 	05260 - 05269 	10 
333 WTBS_303 05270 	- 05279 10 I i 
1334 WTBS_304 05280 	- 05289 10 
1335 WTBS_305 05290 	- 05299 10 

I 
1336 
1337 

WTBS_306 
WTBS_307 

05300 	- 

05310 	- 

05309 
05319 

10 
10 

1338 WTBS_308 05320 - 	 05329 10 
1339 WTBS_309 05330 - 	 05339 10 

U 1340 WTBS_310 05340 - 	 05349 10 
1341 WTBS_311 05350 - 	 05359 10 
1342 WTBS 312 05360 - 	 05369 10 

I 	1343 WTBS_313 05370 - 	 05379 10 
1344 WTBS_314 05380 - 	 05389 10 
1345 WTBS 315 05390 - 	 05399 10 

I 	1346 	WTBS 316 	05400 - 05409 	10 
1347 	WTBS_317 	05410 - 05419 	10 
1348 	WTBS 318 	05420 - 05429 	10 

WTBS_319 05430 - 	 05439 10 

1349 1350 WTBS_320 05440 - 	 05449 10 
1351 WTBS_321 05450 - 	 05459 10 

1352 
1353 

WTBS_322 
WTBS_323 

05460 
05470 

- 	 05469 
- 	 05479 

10 
10 

1354 WTBS_324 05480 - 	 05489 10 
1355 WTBS_325 05490 - 	 05499 10 
1356 WTBS_326 05500 - 	 05509 10 

I 
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1357 WTBS_327 05510 	- 05519 10 
1358 WTBS_328 05520 	- 05529 10 
1359 WTBS_329 05530 	- 05539 10 
1360 WTBS_330 05540 	- 05549 10 
1361 WTBS_331 05550 	- 05559 10 
1362 WTBS_332 05560 	- 05569 10 
1363 WTBS_333 05570 	- 05579 10 
1364 WTBS_334 05580 	- 05589 10 
1365 WTBS_335 05590 	- 05599 10 
1366 WTBS 336 05600 	- 05609 10 
1367 WTBS_337 05610 	- 05619 10 
1368 WTBS_338 05620 	- 05629 10 
1369 WTBS_339 05630 	- 05639 10 
1370 WTBS_340 05640 	- 05649 10 
1371 WTBS_341 05650 	- 05659 10 
1372 WTBS_342 05660 	- 05669 10 
1373 WTBS_343 05670 	- 05679 10 
1374 WTBS_344 05680 	- 05689 10 
1375 WTBS_345 05690 	- 05699 10 
1376 WTBS_346 05700 	- 05709 10 
1377 WTBS_347 05710 	- 05719 10 
1378 WTBS_348 05720 	- 05729 10 
1379 WTBS_349 05730 	- 05739 10 
1380 WTBS_350 05740 	- 05749 10 
1381 WTBS_351 05750 	- 05759 10 
1382 WTBS_352 05760 	- 05769 10 
1383 WTBS_353 05770 	- 05779 10 
1384 WTBS_354 05780 	- 05789 10 
1385 WTBS_355 05790 	- 05799 10 
1386 WTBS_356 05800 	- 05809 10 
1387 WTBS_357 05810 	- 05819 10 
1388 WTBS_358 05820 	- 05829 10 
1389 WTBS_359 05830 	- 05839 10 
1390 WTBS_360 05840 	- 05849 10 
1391 WTBS_361 05850 	- 05859 10 
1392 WTBS 362 05860 	- 05869 10 
1393 WTBS_363 05870 	- 05879 10 
1394 WTBS 364 05880 	- 05889 10 
1395 WTBS_365 05890 	- 05899 10 
1396 WTBS_366 05900 	- 05909 10 
1397 WTBS_367 05910 	- 05919 10 
1398 WTBS 368 05920 	- 05929 10 
1399 WTBS_369 05930 	- 05939 10 
1400 WTBS_370 05940 	- 05949 10 
1401 WTBS_371 05950 	- 05959 10 
1402 WTBS_372 05960 	- 05969 10 
1403 WTBS_373 05970 - 	 05979 10 
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1404 WTBS_374 05980 	- 05989 10 
1405 WTBS_375 05990 	- 05999 10 
1406 WTBS_376 06000 	- 06009 10 
1407 WTBS 377 06010 	- 06019 10 

1408 WTBS_378 06020 	- 06029 10 

1409 WTBS_379 06030 	- 06039 10 

1410 WTBS_380 06040 	- 06049 10 
1411 WTBS_381 06050 	- 06059 10 

1412 WTBS 382 06060 	- 06069 10 

1413 WTBS_383 06070 	- 06079 10 

1414 WTBS_384 06080 	- 06089 10 

1415 WTBS_385 06090 	- 06099 10 
1416 WTBS_386 06100 	- 06109 10 
1417 WTBS_387 06110 	- 06119 10 
1418 WTBS_388 06120 	- 06129 10 
1419 WTBS_389 06130 	- 06139 10 
1420 WTBS_390 06140 	- 06149 10 
1421 WTBS_391 06150 	- 06159 10 
1422 WTBS_392 06160 	- 06169 10 

1423 WTBS_393 06170 	- 06179 10 

1424 WTBS_394 06180 	- 06189 10 

1425 WTBS_395 06190 	- 06199 10 

1426 WTBS 396 06200 	- 06209 10 

1427 WTBS_397 06210 	- 06219 10 

1428 WTBS_398 06220 	- 06229 10 

1429 WTBS_399 06230 	- 06239 10 

1430 WTBS_400 06240 	- 06249 10 
1431 WTBS_401 06250 	- 06259 10 
1432 WTBS_402 06260 	- 06269 10 
1433 WTBS_403 06270 - 	 06279 10 
1434 WTBS 404 06280 - 	 06289 10 
1435 WTBS 405 06290 - 	 06299 10 
1436 WTBS_406 06300 - 	 06309 10 

1437 WTBS_407 06310 - 	 06319 10 

1438 WrBS_408 06320 - 	 06329 10 

1439 WTBS_409 06330 - 	 06339 10 

1440 WTBS_410 06340 - 	 06349 10 
1441 WTBS_411 06350 - 	 06359 10 
1442 WTBS_412 06360 - 	 06369 10 
1443 WTBS_413 06370 - 	 06379 10 
1444 WTBS_414 06380 - 	 06389 10 
1445 WTBS 415 06390 - 	 06399 10 
1446 WTBS_416 06400 - 	 06409 10 
1447 WTBS_417 06410 - 	 06419 10 
1448 WTBS_418 06420 - 	 06429 10 
1449 WTBS_419 06430 - 	 06439 10 
1450 WTBS 420 06440 - 	 06449 10 
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1451 WTBS_421 06450 - 	 06459 10 
1452 WTBS_422 06460 - 	 06469 10 
1453 WTBS_423 06470 - 	 06479 10 
1454 WTBS_424 06480 - 	 06489 10 
1455 WTBS_425 06490 - 	 06499 10 
1456 WTBS_426 06500 - 	 06509 10 
1457 WTBS_427 06510 - 	 06519 10 
1458 WTBS_428 06520 - 	 06529 10 
1459 WTBS_429 06530 	- 06539 10 
1460 WTBS 430 06540 	- 06549 10 
1461 WTBS_431 06550 	- 06559 10 
1462 WTBS_432 06560 	- 06569 10 
1463 WTBS_433 06570 	- 06579 10 
1464 WTBS_434 06580 	- 06589 10 
1465 WTBS_435 06590 	- 06599 10 
1466 WTBS_436 06600 	- 06609 10 
1467 WTBS_437 06610 	- 06619 10 
1468 WTBS_438 06620 	- 06629 10 
1469 WTBS_439 06630 	- 06639 10 
1470 WTBS_440 06640 	- 06649 10 
1471 WTBS_441 06650 	- 06659 10 
1472 WTBS_442 06660 	- 06669 10 
1473 WTBS_443 06670 	- 06679 10 
1474 WTBS 444 06680 	- 06689 10 
1475 WTBS_445 06690 	- 06699 10 
1476 WTBS_446 06700 	- 06709 10 
1477 WTBS_447 06710 	- 06719 10 
1478 WTBS_448 06720 	- 06729 10 
1479 WTBS_449 06730 	- 06739 10 

1480 WTBS_450 06740 	- 06749 10 
1481 WTBS_451 06750 	- 06759 10 
1482 WTBS_452 06760 	- 06769 10 
1483 WTBS_453 06770 	- 06779 10 
1484 WTBS_454 06780 	- 06789 10 
1485 WTBS_455 06790 	- 06799 10 
1486 WTBS_456 06800 	- 06809 10 
1487 WTBS 457 06810 	- 06819 10 
1488 WTBS_458 06820 	- 06829 10 
1489 WTBS_459 06830 	- 06839 10 
1490 WTBS_460 06840 	- 06849 10 
1491 WTBS_461 06850 	- 06859 10 
1492 WTBS_462 06860 	- 06869 10 
1493 WTBS_463 06870 	- 06879 10 
1494 WTBS_464 06880 	- 06889 10 

1495 WTBS_465 06890 	- 06899 10 
1496 WTBS 466 06900 	- 06909 10 
1497 WTBS_467 06910 	- 06919 10 
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1498 WTBS 468 06920 	- 06929 10 
1499 WTBS_469 06930 	- 06939 10 
1500 WTBS_470 06940 	- 06949 10 

1501 WTBS_471 06950 	- 06959 10 

1502 WTBS_472 06960 	- 06969 10 
1503 WTBS_473 06970 	- 06979 10 
1504 WTBS_474 06980 - 	 06989 10 
1505 WTBS_475 06990 - 	 06999 10 
1506 WTBS_476 07000 - 	 07009 10 

1507 WTBS_477 07010 - 	 07019 10 

1508 WTBS_478 07020 - 	 07029 10 

1509 WTBS_479 07030 - 	 07039 10 
1510 WTBS_480 07040 - 	 07049 10 
1511 WTBS_481 07050 - 	 07059 10 
1512 WTBS_482 07060 - 	 07069 10 
1513 WTBS_483 07070 - 	 07079 10 
1514 WTBS_484 07080 - 	 07089 10 
1515 WTBS_485 07090 - 	 07099 10 
1516 WTBS_486 07100 - 	 07109 10 
1517 WTBS_487 07110 - 	 07119 10 

1518 WTBS_488 07120 - 	 07129 10 

1519 WTBS_489 07130 - 	 07139 10 

1520 WTBS_490 07140 - 	 07149 10 

1521 WTBS_491 07150 - 	 07159 10 

1522 WTBS_492 07160 - 	 07169 10 

1523 WTBS_493 07170 - 	 07179 10 

1524 WTBS_494 07180 - 	 07189 10 
1525 WTBS_495 07190 - 	 07199 10 
1526 WTBS_496 07200 - 	 07209 10 
1527 WTBS_497 07210 - 	 07219 10 
1528 WTBS_498 07220 - 	 07229 10 
1529 WTBS_499 07230 - 	 07239 10 
1530 WTBS_500 07240 - 	 07249 10 

1531 WTCBS_001 07250 - 	 07259 10 
1532 WTCBS_002 07260 - 	 07269 10 
1533 WTCBS_003 07270 - 	 07279 10 
1534 WTCBS_004 07280 - 	 07289 10 

1535 WTCBS_005 07290 - 	 07299 10 
1536 WTCBS_006 07300 - 	 07309 10 

1537 WTCBS_007 07310 - 	 07319 10 
1538 WTCBS_008 07320 - 	 07329 10 
1539 WTCBS_009 07330 - 	 07339 10 
1540 WTCBS_010 07340 - 	 07349 10 
1541 WTCBS_011 07350 - 	 07359 10 
1542 WTCBS_012 07360 - 	 07369 10 
1543 WTCBS 013 07370 - 	 07379 10 
1544 WTCBS 014 07380 - 	 07389 10 
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1545 WTCBS_015 07390 	- 07399 10 

1546 WTCBS_016 07400 	- 07409 10 

1547 WTCBS_017 07410 	- 07419 10 

1548 WTCBS_018 07420 	- 07429 10 

1549 WTCBS_019 07430 	- 07439 10 

1550 WTCBS_020 07440 	- 07449 10 

1551 WTCBS_021 07450 	- 07459 10 

1552 WTCBS_022 07460 	- 07469 10 

1553 WTCBS_023 07470 	- 07479 10 

1554 WTCBS_024 07480 	- 07489 10 

1555 WTCBS_025 07490 	- 07499 10 

1556 WTCBS 026 07500 	- 07509 10 

1557 WTCBS_027 07510 - 	 07519 10 

1558 WTCBS_028 07520 	- 07529 10 

1559 WTCBS_029 07530 	- 07539 10 

1560 WTCBS 030 07540 	- 07549 10 

1561 WTCBS_031 07550 	- 07559 10 

1562 WTCBS_032 07560 	- 07569 10 

1563 WTCBS_033 07570 - 	 07579 10 

1564 WTCBS_034 07580 - 	 07589 10 

1565 WTCBS_035 07590 - 	 07599 10 

1566 WTCBS_036 07600 - 	 07609 10 

1567 WTCBS_037 07610 - 	 07619 10 

1568 WTCBS_038 07620 - 	 07629 10 

1569 WTCBS_039 07630 	- 07639 10 

1570 WTCBS 040 07640 - 	 07649 10 

1571 WTCBS_041 07650 - 	 07659 10 

1572 WTCBS_042 07660 - 	 07669 10 

1573 WTCBS_043 07670 - 	 07679 10 

1574 WTCBS_044 07680 - 	 07689 10 

1575 WTCBS_045 07690 - 	 07699 10 

1576 WTCBS_046 07700 - 	 07709 10 

1577 WTCBS_047 07710 - 	 07719 10 

1578 WTCBS_048 07720 - 	 07729 10 

1579 WTCBS_049 07730 - 	 07739 10 

1580 WTCBS_050 07740 - 	 07749 10 

1581 WTCBS_051 07750 - 	 07759 10 

1582 WTCBS_052 07760 - 	 07769 10 

1583 WTCBS 053 07770 - 	 07779 10 

1584 WTCBS 054 07780 - 	 07789 10 

1585 WTCBS_055 07790 - 	 07799 10 

1586 WTCBS_056 07800 - 	 07809 10 

1587 WTCBS_057 07810 - 	 07819 10 

1588 WTCBS_058 07820 - 	 07829 10 

1589 WTCBS_059 07830 - 	 07839 10 

1590 WTCBS_060 07840 - 	 07849 10 

1591 WTCBS 061 07850 - 	 07859 10 
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1592 	WTCBS 062 07860 	- 	 07869 10 

I 	1593 	WTCBS_063 	07870 - 07879 	10 
1594 	WTCBS 064 	07880 - 07889 	10 
1595 	WTCBS 065 	07890 - 07899 	10 

1596 WTCBS_066 07900 - 	 07909 10 I 1597 WTCBS_067 07910 - 	 07919 10 
1598 WTCBS_068 07920 - 	 07929 10 

I 1599 

1600 

WTCBS_069 

WTCBS 070 

07930 

07940 

- 	 07939 

- 	 07949 
10 

10 
1601 WTCBS_071 07950 - 	 07959 10 

1602 WTCBS_072 07960 - 	 07969 10 

I 1603 WTCBS_073 07970 - 	 07979 10 

1604 WTCBS_074 07980 - 	 07989 10 

1605 WTCBS 075 07990 - 	 07999 10 

I 	1606 WTCBS_076 08000 - 	 08009 10 

1607 WTCBS_077 08010 - 	 08019 10 
1608 WTCBS 078 08020 - 	 08029 10 

I 	1609 	WTCBS_079 	08030 - 08039 	10 
1610 	WTCBS_080 	08040 - 08049 	10 
1611 	WTCBS 081 	08050 - 08059 	10 

I 	1612 	WTCBS_082 	08060 - 08069 	10 
1613 	WTCBS_083 	08070 - 08079 	10 
1614 	WTCBS 084 	08080 - 08089 	10 

1615 WTCBS_085 08090 - 	 08099 10 I 1616 WTCBS_086 08100 - 	 08109 10 

1617 WTCBS_087 08110 - 	 08119 10 

I 1618 

1619 

WTCBS_088 

WTCBS_089 

08120 

08130 

- 	 08129 

- 	 08139 

10 

10 

1620 WTCBS 090 08140 - 	 08149 10 

1621 WTCBS_091 08150 - 	 08159 10 

I 1622 WTCBS_092 08160 - 	 08169 10 
1623 WTCBS_093 08170 - 	 08179 10 
1624 WTCBS 094 08180 - 	 08189 10 

I 	1625 WTCBS_095 08190 	- 08199 10 
1626 WTCBS_096 08200 	- 08209 10 
1627 WTCBS 097 08210 	- 08219 10 

I 	1628 	WTCBS_098 	08220 - 08229 	10 

1629 	WTCBS_099 	08230 - 08239 	10 

1630 	WTCBS 100 	08240 - 08249 	10 

1631 WTCBS_101 08250 - 	 08259 10 I 1632 WTCSS_102 08260 - 	 08269 10 

1633 WTCBS_103 08270 - 	 08279 10 

I 1634 

1635 

WTCBS 

WTCBS_105 

104 08280 

08290 

- 	 08289 

- 	 08299 

10 

10 
1636 WTCBS_106 08300 - 	 08309 10 

I 1637 

1638 

WTCBS 

WTCBS 

107 

108 

08310 

08320 

- 	 08319 

- 	 08329 

10 

10 
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1639 WTCBS_109 08330 - 	 08339 10 
1640 WTCBS_110 08340 - 	 08349 10 
1641 WTCBS_111 08350 - 	 08359 10 
1642 WTCBS_112 08360 - 	 08369 10 
1643 WTCBS 113 08370 - 	 08379 10 
1644 WTCBS_114 08380 - 	 08389 10 
1645 WTCBS_115 08390 - 	 08399 10 
1646 WTCBS_116 08400 	- 08409 10 
1647 WTCBS_117 08410 	- 08419 10 
1648 WTCBS_118 08420 	- 08429 10 
1649 WTCBS_119 08430 	- 08439 10 
1650 WTCBS_120 08440 	- 08449 10 
1651 WTCBS 121 08450 	- 08459 10 
1652 WTCBS_122 08460 	- 08469 10 
1653 WTCBS_123 08470 	- 08479 10 
1654 WTCBS_124 08480 	- 08489 10 
1655 WTCBS_125 08490 	- 08499 10 
1656 WTCBS_126 08500 	- 08509 10 
1657 WTCBS_127 08510 	- 08519 10 
1658 WTCBS_128 08520 	- 08529 10 
1659 WTCBS_129 08530 	- 08539 10 
1660 WTCBS_130 08540 	- 08549 10 
1661 WTCBS_131 08550 	- 08559 10 
1662 WTCBS_132 08560 	- 08569 10 
1663 WTCBS_133 08570 	- 08579 10 
1664 WTCBS_134 08580 	- 08589 10 
1665 WTCBS_135 08590 	- 08599 10 
1666 WTCBS_136 08600 	- 08609 10 
1667 WTCBS_137 08610 	- 08619 10 
1668 WTCBS_138 08620 	- 08629 10 
1669 WTCBS_139 08630 	- 08639 10 	I 1670 WTCBS_140 08640 	- 08649 10 
1671 WTCBS_141 08650 	- 08659 10 
1672 WTCBS_142 08660 	- 08669 10 
1673 WTCBS_143 08670 	- 08679 10 
1674 WTCBS_144 08680 	- 08689 10 
1675 WTCBS_145 08690 	- 08699 10 
1676 WTCBS 146 08700 	- 08709 10 
1677 WTCBS_147 08710 	- 08719 10 
1678 WTCBS_148 08720 	- 08729 10 
1679 WTCBS_149 08730 	- 08739 10 
1680 WTCBS_150 08740 	- 08749 10 
1681 WTCBS_151 08750 	- 08759 10 
1682 WTCBS_152 08760 	- 08769 10 
1683 WTCBS_153 08770 	- 08779 10 
1684 WTCBS_154 08780 	- 08789 10 
1685 WTCBS 155 08790 	- 08799 10 
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1686 WTCBS_156 08800 	- 08809 10 
1687 WTCBS_157 08810 	- 08819 10 
1688 WTCBS_158 08820 	- 08829 10 
1689 WTCBS 159 08830 	- 08839 10 
1690 WTCBS_160 08840 	- 08849 10 
1691 WTCBS_161 08850 - 	 08859 10 
1692 WTCBS_162 08860 - 	 08869 10 
1693 WTCBS_163 08870 - 	 08879 10 
1694 WTCBS_164 08880 - 	 08889 10 
1695 WTCBS_165 08890 - 	 08899 10 
1696 WTCBS_166 08900 - 	 08909 10 
1697 WTCBS_167 08910 - 	 08919 10 
1698 WTCBS 168 08920 - 	 08929 10 
1699 WTCBS_169 08930 - 	 08939 10 
1700 WTCBS_170 08940 - 	 08949 10 
1701 WTCBS 171 08950 - 	 08959 10 
1702 WTCBS_172 08960 - 	 08969 10 
1703 WTCBS_173 08970 - 	 08979 10 
1704 WTCBS_174 08980 - 	 08989 10 
1705 WTCBS_175 08990 - 	 08999 10 
1706 WTCBS_176 09000 - 	 09009 10 
1707 WTCBS 177 09010 - 	 09019 10 
1708 WTCBS_178 09020 - 	 09029 10 
1709 WTCBS_179 09030 - 	 09039 10 
1710 WTCBS_180 09040 - 	 09049 10 
1711 WTCBS_181 09050 - 	 09059 10 
1712 WTCBS 182 09060 - 	 09069 10 
1713 WTCBS_183 09070 - 	 09079 10 
1714 WTCBS_184 09080 - 	 09089 10 
1715 WTCBS_185 09090 - 	 09099 10 
1716 WTCBS_186 09100 - 	 09109 10 
1717 WTCBS_187 09110 - 	 09119 10 
1718 WTCBS_188 09120 - 	 09129 10 
1719 WTCBS_189 09130 - 	 09139 10 
1720 WTCBS_190 09140 - 	 09149 10 
1721 WTCBS_191 09150 - 	 09159 10 
1722 WTCBS 192 09160 - 	 09169 10 
1723 WTCBS_193 09170 - 	 09179 10 
1724 WTCBS_194 09180 - 	 09189 10 
1725 WTCBS_195 09190 - 	 09199 10 
1726 WTCBS_196 09200 - 	 09209 10 
1727 WTCBS_197 09210 - 	 09219 10 
1728 WTCBS_198 09220 - 	 09229 10 
1729 WTCBS_199 09230 - 	 09239 10 
1730 WTCBS_200 09240 - 	 09249 10 
1731 WTCBS_201 09250 - 	 09259 10 
1732 WTCBS 202 09260 - 	 09269 10 
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1733 WTCBS_203 09270 	- 09279 10 

1734 WTCBS_204 09280 	- 09289 10 

1735 WTCBS_205 09290 	- 09299 10 

1736 WTCBS_206 09300 	- 09309 10 

1737 WTCBS_207 09310 	- 09319 10 

1738 WTCBS_208 09320 	- 09329 10 

1739 WTCBS_209 09330 	- 09339 10 

1740 WTCBS_210 09340 	- 09349 10 

1741 WTCBS_211 09350 	- 09359 10 

1742 WTCBS_212 09360 	- 09369 10 

1743 WTCBS_213 09370 	- 09379 10 

1744 WTCBS_214 09380 	- 09389 10 

1745 WTCBS_215 09390 	- 09399 10 

1746 WTCBS_216 09400 	- 09409 10 

1747 WTCBS_217 09410 	- 09419 10 

1748 WTCBS_218 09420 	- 09429 10 

1749 WTCBS_219 09430 - 	 09439 10 

1750 WTCBS_220 09440 - 	 09449 10 

1751 WTCBS_221 09450 - 	 09459 10 

1752 WTCBS_222 09460 - 	 09469 10 

1753 WTCBS_223 09470 - 	 09479 10 

1754 WTCBS_224 09480 - 	 09489 10 

1755 WTCBS_225 09490 - 	 09499 10 

1756 WTCBS_226 09500 - 	 09509 10 

1757 WTCBS_227 09510 - 	 09519 10 

1758 WTCBS_228 09520 - 	 09529 10 

1759 WTCBS 229 09530 - 	 09539 10 

1760 WTCBS_230 09540 - 	 09549 10 

1761 WTCBS_231 09550 - 	 09559 10 

1762 WTCBS_232 09560 - 	 09569 10 

1763 WTCBS_233 09570 - 	 09579 10 

1764 WTCBS_234 09580 - 	 09589 10 

1765 WTCBS_235 09590 - 	 09599 10 

1766 WTCBS_236 09600 - 	 09609 10 

1767 WTCBS_237 09610 - 	 09619 10 

1768 WTCBS_238 09620 - 	 09629 10 

1769 WTCBS_239 09630 - 	 09639 10 

1770 WTCBS_240 09640 - 	 09649 10 

1771 WTCBS_241 09650 - 	 09659 10 

1772 WTCBS_242 09660 - 	 09669 10 

1773 WTCBS_243 09670 - 	 09679 10 

1774 WTCBS_244 09680 - 	 09689 10 

1775 WTCBS_245 09690 - 	 09699 10 

1776 WTCBS_246 09700 - 	 09709 10 

1777 WTCBS_247 09710 - 	 09719 10 

1778 WTCBS_248 09720 - 	 09729 10 

1779 WTCBS 249 09730 - 	 09739 10 
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1780 WTCBS_250 09740 	- 09749 10 
1781 WTCBS_251 09750 	- 09759 10 

1782 WTCBS_252 09760 	- 09769 10 

1783 WTCBS_253 09770 	- 09779 10 

1784 WTCBS_254 09780 	- 09789 10 

1785 WTCBS_255 09790 	- 09799 10 
1786 WTCBS 256 09800 	- 09809 10 
1787 WTCBS_257 09810 	- 09819 10 
1788 WTCBS_258 09820 	- 09829 10 
1789 WTCBS_259 09830 	- 09839 10 

1790 WTCBS_260 09840 	- 09849 10 

1791 WTCBS 261 09850 - 	 09859 10 
1792 WTCBS_262 09860 - 	 09869 10 
1793 WTCBS_263 09870 - 	 09879 10 

1794 WTCBS_264 09880 - 	 09889 10 

1795 WTCBS_265 09890 - 	 09899 10 

1796 WTCBS_266 09900 - 	 09909 10 

1797 WTCBS_267 09910 - 	 09919 10 
1798 WTCBS_268 09920 - 	 09929 10 

1799 WTCBS_269 09930 - 	 09939 10 
1800 WTCBS_270 09940 - 	 09949 10 
1801 WTCBS_271 09950 - 	 09959 10 
1802 WTCBS_272 09960 - 	 09969 10 
1803 WTCBS_273 09970 - 	 09979 10 
1804 WTCBS_274 09980 - 	 09989 10 

1805 WTCBS_275 09990 - 	 09999 10 

1806 WTCBS_276 10000 - 	 10009 10 

1807 WTCBS_277 10010 - 	 10019 10 

1808 WTCBS_278 10020 - 	 10029 10 

1809 WTCBS_279 10030 - 	 10039 10 
1810 WTCBS_280 10040 - 	 10049 10 
1811 WTCBS_281 10050 - 	 10059 10 
1812 WTCBS_282 10060 - 	 10069 10 

1813 WTCBS_283 10070 - 	 10079 10 
1814 WTCBS_284 10080 - 	 10089 10 
1815 WTCBS_285 10090 - 	 10099 10 
1816 WTCBS_286 10100 - 	 10109 10 
1817 WTCBS_287 10110 - 	 10119 10 
1818 WTCBS_288 10120 - 	 10129 10 
1819 WTCBS 289 10130 - 	 10139 10 
1820 WTCBS_290 10140 - 	 10149 10 

1821 WTCBS_291 10150 - 	 10159 10 

1822 WTCBS_292 10160 - 	 10169 10 

1823 WTCBS_293 10170 - 	 10179 10 
1824 WTCBS_294 10180 - 	 10189 10 
1825 WTCBS 295 10190 - 	 10199 10 
1826 WTCBS 296 10200 - 	 10209 10 
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1827 WTCBS_297 10210 - 	 10219 10 
1828 WTCBS_298 10220 - 	 10229 10 
1829 WTCBS_299 10230 - 	 10239 10 
1830 WTCBS_300 10240 - 	 10249 10 
1831 WTCBS_301 10250 - 	 10259 10 
1832 WTCBS_302 10260 - 	 10269 10 
1833 WTCBS_303 10270 - 	 10279 10 
1834 WTCBS_304 10280 - 	 10289 10 
1835 WTCBS_305 10290 - 	 10299 10 
1836 WTCBS_306 10300 - 	 10309 10 
1837 WTCBS_307 10310 - 	 10319 10 
1838 WTCBS_308 10320 - 	 10329 10 
1839 WTCBS_309 10330 - 	 10339 10 
1840 WTCBS_310 10340 - 	 10349 10 
1841 WTCBS_311 10350 - 	 10359 10 
1842 WTCBS_312 10360 - 	 10369 10 
1843 WTCBS_313 10370 - 	 10379 10 
1844 WTCBS_314 10380 - 	 10389 10 
1845 WTCBS 315 10390 - 	 10399 10 
1846 WTCBS_316 10400 - 	 10409 10 
1847 WTCBS_317 10410 - 	 10419 10 
1848 WTCBS 318 10420 - 	 10429 10 
1849 WTCBS_319 10430 - 	 10439 10 
1850 WTCBS_320 10440 - 	 10449 10 
1851 WTCBS_321 10450 - 	 10459 10 
1852 WTCBS_322 10460 - 	 10469 10 
1853 WTCBS_323 10470 - 	 10479 10 
1854 WTCBS_324 10480 - 	 10489 10 
1855 WTCBS_325 10490 - 	 10499 10 
1856 WTCBS_326 10500 - 	 10509 10 
1857 WTCBS_327 10510 - 	 10519 10 
1858 WTCBS_328 10520 - 	 10529 10 
1859 WTCBS_329 10530 - 	 10539 10 
1860 WTCBS_330 10540 - 	 10549 10 
1861 WTCBS_331 10550 - 	 10559 10 
1862 WTCBS_332 10560 - 	 10569 10 
1863 WTCBS_333 10570 - 	 10579 10 
1864 WTCBS_334 10580 - 	 10589 10 
1865 WTCBS_335 10590 - 	 10599 10 
1866 WTCBS_336 10600 - 	 10609 10 
1867 WTCBS_337 10610 - 	 10619 10 
1868 WTCBS_338 10620 - 	 10629 10 
1869 WTCBS_339 10630 - 	 10639 10 
1870 WTCBS_340 10640 - 	 10649 10 
1871 WTCBS_341 10650 - 	 10659 10 
1872 WTCBS_342 10660 - 	 10669 10 
1873 WTCBS 343 10670 - 	 10679 10 
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1874 WTCBS_344 10680 	- 10689 10 
1875 WTCBS_345 10690 	- 10699 10 
1876 WTCBS_346 10700 	- 10709 10 

1877 WTCBS_347 10710 	- 10719 10 

1878 WTCBS_348 10720 	- 10729 10 

1879 WTCBS_349 10730 	- 10739 10 
1880 WTCBS_350 10740 	- 10749 10 
1881 WTCBS_351 10750 	- 10759 10 
1882 WTCBS_352 10760 	- 10769 10 
1883 WTCBS_353 10770 	- 10779 10 
1884 WTCBS_354 10780 	- 10789 10 
1885 WTCBS_355 10790 	- 10799 10 
1886 WTCBS_356 10800 	- 10809 10 
1887 WTCBS_357 10810 	- 10819 10 
1888 WTCBS_358 10820 	- 10829 10 

1889 WTCBS_359 10830 	- 10839 10 

1890 WTCBS_360 10840 	- 10849 10 

1891 WTCBS_361 10850 	- 10859 10 

1892 WTCBS_362 10860 	- 10869 10 
1893 WTCBS_363 10870 	- 10879 10 
1894 WTCBS_364 10880 	- 10889 10 

1895 WTCBS_365 10890 	- 10899 10 
1896 WTCBS_366 10900 	- 10909 10 
1897 WTCBS_367 10910 	- 10919 10 
1898 WTCBS 368 10920 	- 10929 10 
1899 WTCBS_369 10930 	- 10939 10 
1900 WTCBS_370 10940 	- 10949 10 
1901 WTCBS_371 10950 	- 10959 10 
1902 WTCBS_372 10960 	- 10969 10 

1903 WTCBS_373 10970 	- 10979 10 

1904 WTCBS_374 10980 	- 10989 10 

1905 WTCBS_375 10990 	- 10999 10 
1906 WTCBS_376 11000 	- 11009 10 
1907 WTCBS_377 11010 	- 11019 10 

1908 WTCBS_378 11020 	- 11029 10 
1909 WTCBS_379 11030 	- 11039 10 
1910 WTCBS_380 11040 	- 11049 10 
1911 WTCBS_381 11050 	- 11059 10 
1912 WTCBS_382 11060 	- 11069 10 
1913 WTCBS_383 11070 	- 11079 10 
1914 WTCBS_384 11080 	- 11089 10 
1915 WTCBS 385 11090 - 	 11099 10 
1916 WTCBS_386 11100 - 	 11109 10 

1917 WTCBS 387 11110 - 	 11119 10 

1918 WTCBS_388 11120 - 	 11129 10 
1919 WTCBS 389 11130 - 	 11139 10 
1920 WTCBS 390 11140 	- 11149 10 
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1921 WTCBS_391 11150 	- 11159 10 
1922 WTCBS_392 11160 	- 11169 10 
1923 WTCBS_393 11170 	- 11179 10 
1924 WTCBS_394 11180 	- 11189 10 
1925 WTCBS_395 11190 	- 11199 10 
1926 WTCBS_396 11200 	- 11209 10 
1927 WTCBS_397 11210 	- 11219 10 
1928 WTCBS_398 11220 	- 11229 10 
1929 WTCBS_399 11230 	- 11239 10 
1930 WTCBS 400 11240 	- 11249 10 
1931 WTCBS 401 11250 	- 11259 10 
1932 WTCBS_402 11260 	- 11269 10 
1933 WTCBS_403 11270 	- 11279 10 
1934 WTCBS_404 11280 	- 11289 10 
1935 WTCBS_405 11290 	- 11299 10 
1936 WTCBS_406 11300 	- 11309 10 
1937 WTCBS_407 11310 	- 11319 10 
1938 WTCBS_408 11320 	- 11329 10 
1939 WTCBS_409 11330 	- 11339 10 
1940 WTCBS_410 11340 	- 11349 10 
1941 WTCBS_411 11350 	- 11359 10 
1942 WTCBS_412 11360 	- 11369 10 
1943 WTCBS_413 11370 	- 11379 10 
1944 WTCBS_414 11380 	- 11389 10 
1945 WTCBS_415 11390 	- 11399 10 
1946 WTCBS_416 11400 	- 11409 10 
1947 WTCBS_417 11410 	- 11419 10 
1948 WTCBS_418 11420 	- 11429 10 
1949 WTCBS_419 11430 	- 11439 10 
1950 WTCBS_420 11440 	- 11449 10 
1951 WTCBS 421 11450 	- 11459 10 
1952 WTCBS_422 11460 	- 11469 10 
1953 WTCBS_423 11470 	- 11479 10 
1954 WTCBS_424 11480 	- 11489 10 
1955 WTCBS_425 11490 	- 11499 10 
1956 WTCBS_426 11500 	- 11509 10 
1957 WTCBS_427 11510 	- 11519 10 
1958 WTCBS_428 11520 	- 11529 10 
1959 WTCBS_429 11530 	- 11539 10 
1960 WTCBS_430 11540 	- 11549 10 
1961 WTCBS_431 11550 	- 11559 10 
1962 WTCBS_432 11560 	- 11569 10 
1963 WTCBS_433 11570 	- 11579 10 
1964 WTCBS_434 11580 	- 11589 10 
1965 WTCBS_435 11590 	- 11599 10 
1966 WTCBS_436 11600 	- 11609 10 
1967 WTCBS_437 11610 	- 11619 10 

Statistics Canada Product No.12M0019-GPF 
798 



I 
I (SSH(t5 ('ycle 19 

	
Time Lse Surv 
	

AI)I)eIkIi\ l 

1968 WTCBS_438 11620 	- 11629 10 
1969 WTCBS_439 11630 	- 11639 10 

1970 WTCBS_440 11640 	- 11649 10 

1971 WTCBS_441 11650 	- 11659 10 

1972 WTCBS_442 11660 	- 11669 10 

1973 WTCBS_443 11670 	- 11679 10 
1974 WTCBS_444 11680 	- 11689 10 
1975 WTCBS_445 11690 	- 11699 10 
1976 WTCBS_446 11700 	- 11709 10 

1977 WTCBS_447 11710 	- 11719 10 

1978 WTCBS_448 11720 	- 11729 10 
1979 WTCBS_449 11730 	- 11739 10 
1980 WTCBS_450 11740 	- 11749 10 

1981 WTCBS_451 11750 	- 11759 10 

1982 WTCBS_452 11760 	- 11769 10 

1983 WTCBS_453 11770 	- 11779 10 

1984 WTCBS_454 11780 	- 11789 10 
1985 WTCBS_455 11790 	- 11799 10 

1986 WTCBS_456 11800 	- 11809 10 

1987 WTCBS_457 11810 	- 11819 10 

1988 WTCBS_458 11820 	- 11829 10 

1989 WTCBS_459 11830 	- 11839 10 
1990 WTCBS_460 11840 	- 11849 10 
1991 WTCBS_461 11850 	- 11859 10 
1992 WTCBS_462 11860 	- 11869 10 

1993 WTCBS_463 11870 	- 11879 10 
1994 WTCBS_464 11880 	- 11889 10 

1995 WTCBS_465 11890 	- 11899 10 
1996 WTCBS_466 11900 	- 11909 10 

1997 WTCBS_467 11910 	- 11919 10 

1998 WTCBS_468 11920 	- 11929 10 

1999 WTCBS_469 11930 	- 11939 10 
2000 WTCBS_470 11940 - 	 11949 10 
2001 WTCBS_471 11950 	- 11959 10 
2002 WTCBS_472 11960 	- 11969 10 
2003 WTCBS_473 11970 - 	 11979 10 
2004 WTCBS_474 11980 	- 11989 10 
2005 WTCBS_475 11990 - 	 11999 10 
2006 WTCBS_476 12000 - 	 12009 10 
2007 WTCBS_477 12010 - 	 12019 10 
2008 WTCBS_478 12020 - 	 12029 10 
2009 WTCBS_479 12030 - 	 12039 10 
2010 WTCBS_480 12040 - 	 12049 10 
2011 WTCBS_481 12050 - 	 12059 10 

2012 WTCBS_482 12060 - 	 12069 10 
2013 WTCBS_483 12070 - 	 12079 10 
2014 WTCBS 484 12080 - 	 12089 10 
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2015 WTCBS_485 12090 - 	 12099 10 
2016 WTCBS_486 12100 - 	 12109 10 
2017 WTCBS_487 12110 - 	 12119 10 
2018 WTCBS_488 12120 - 	 12129 10 
2019 WTCBS_489 12130 - 	 12139 10 
2020 WTCBS_490 12140 - 	 12149 10 
2021 WTCBS_491 12150 - 	 12159 10 
2022 WTCBS_492 12160 - 	 12169 10 
2023 WTCBS_493 12170 - 	 12179 10 
2024 WTCBS_494 12180 - 	 12189 10 
2025 WTCBS_495 12190 - 	 12199 10 
2026 WTCBS_496 12200 - 	 12209 10 
2027 WTCBS_497 12210 - 	 12219 10 
2028 WTCBS_498 12220 - 	 12229 10 
2029 WTCBS_499 12230 - 	 12239 10 
2030 WTCBS_500 12240 - 	 12249 10 
2031 WTSBS_001 12250 - 	 12259 10 
2032 WTSBS_002 12260 - 	 12269 10 
2033 WTSBS_003 12270 - 	 12279 10 
2034 WTSBS_004 12280 - 	 12289 10 
2035 WTSBS_005 12290 	- 12299 10 
2036 WTSBS_006 12300 	- 12309 10 
2037 WTSBS_007 12310 	- 12319 10 
2038 WTSBS_008 12320 	- 12329 10 
2039 WTSBS_009 12330 	- 12339 10 
2040 WTSBS_010 12340 	- 12349 10 
2041 WTSBS_011 12350 	- 12359 10 
2042 WTSBS_012 12360 	- 12369 10 
2043 WTSBS_013 12370 	- 12379 10 
2044 WTSBS_014 12380 	- 12389 10 
2045 WTSBS 015 12390 	- 12399 10 
2046 WTSBS_016 12400 	- 12409 10 
2047 WTSBS_017 12410 	- 12419 10 
2048 WTSBS_018 12420 	- 12429 10 
2049 WTSBS_019 12430 	- 12439 10 
2050 WTSBS_020 12440 	- 12449 10 
2051 WTSBS_021 12450 	- 12459 10 
2052 WTSBS_022 12460 	- 12469 10 
2053 WTSBS_023 12470 	- 12479 10 
2054 WTSBS_024 12480 	- 12489 10 
2055 WTSBS_025 12490 	- 12499 10 
2056 WTSBS_026 12500 	- 12509 10 
2057 WTSBS_027 12510 - 	 12519 10 
2058 WTSBS_028 12520 	- 12529 10 
2059 WTSBS_029 12530 	- 12539 10 
2060 WTSBS_030 12540 	- 12549 10 
2061 WTSBS 031 12550 	- 12559 10 
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2062 WTSBS_032 12560 	- 12569 10 
2063 WTSBS_033 12570 	- 12579 10 
2064 WTSBS_034 12580 	- 12589 10 
2065 WTSBS_035 12590 	- 12599 10 
2066 WTSBS_036 12600 	- 12609 10 
2067 WTSBS_037 12610 	- 12619 10 
2068 WTSBS_038 12620 	- 12629 10 
2069 WTSBS_039 12630 	- 12639 10 
2070 WTSBS_040 12640 	- 12649 10 
2071 WTSBS_041 12650 	- 12659 10 
2072 WTSBS 042 12660 	- 12669 10 
2073 WTSBS_043 12670 	- 12679 10 
2074 WTSBS_044 12680 	- 12689 10 
2075 WTSBS_045 12690 	- 12699 10 
2076 WTSBS_046 12700 	- 12709 10 
2077 WTSBS_047 12710 	- 12719 10 
2078 WTSBS_048 12720 	- 12729 10 
2079 WTSBS_049 12730 	- 12739 10 
2080 WTSBS_050 12740 	- 12749 10 
2081 WTSBS_051 12750 	- 12759 10 
2082 WTSBS_052 12760 	- 12769 10 
2083 WTSBS_053 12770 	- 12779 10 
2084 WTSBS_054 12780 	- 12789 10 
2085 WTSBS_055 12790 	- 12799 10 
2086 WTSBS_056 12800 	- 12809 10 
2087 WTSBS_057 12810 	- 12819 10 
2088 WTSBS_058 12820 	- 12829 10 
2089 WTSBS_059 12830 	- 12839 10 
2090 WTSBS_060 12840 	- 12849 10 
2091 WTSBS_061 12850 	- 12859 10 
2092 WTSBS_062 12860 	- 12869 10 
2093 WTSBS_063 12870 	- 12879 10 
2094 WTSBS_064 12880 	- 12889 10 
2095 WTSBS_065 12890 	- 12899 10 
2096 WTSBS_066 12900 	- 12909 10 
2097 WTSBS_067 12910 	- 12919 10 
2098 WTSBS_068 12920 	- 12929 10 
2099 WTSBS_069 12930 	- 12939 10 
2100 WTSBS_070 12940 	- 12949 10 
2101 WTSBS_071 12950 - 	 12959 10 
2102 WTSBS_072 12960 - 	 12969 10 
2103 WTSBS_073 12970 - 	 12979 10 
2104 WTSBS_074 12980 - 	 12989 10 
2105 WTSBS_075 12990 - 	 12999 10 
2106 WTSBS_076 13000 - 	 13009 10 
2107 WTSBS 077 13010 - 	 13019 10 
2108 WTSBS 078 13020 - 	 13029 10 
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2109 WTSBS_079 13030 - 	 13039 10 
2110 WTSBS_080 13040 - 	 13049 10 
2111 WTSBS_081 13050 - 	 13059 10 
2112 WTSBS_082 - 13060 - 	 13069 10 
2113 WTSBS_083 13070 - 	 13079 10 
2114 WTSBS_084 13080 - 	 13089 10 
2115 WTSBS_085 13090 - 	 13099 10 
2116 WTSBS_086 13100 - 	 13109 10 
2117 WTSBS_087 13110 - 	 13119 10 
2118 WTSBS_088 13120 - 	 13129 10 
2119 WTSBS_089 13130 - 	 13139 10 
2120 WTSBS_090 13140 - 	 13149 10 
2121 WTSBS_091 13150 - 	 13159 10 
2122 WTSBS_092 13160 - 	 13169 10 
2123 WTSBS_093 13170 - 	 13179 10 
2124 WTSBS_094 13180 - 	 13189 10 
2125 WTSBS_095 13190 - 	 13199 10 
2126 WTSBS_096 13200 	- 13209 10 
2127 WTSBS_097 13210 	- 13219 10 
2128 WTSBS_098 13220 	- 13229 10 
2129 WTSBS_099 13230 	- 13239 10 
2130 WTSBS_100 13240 	- 13249 10 
2131 WTSBS_101 13250 	- 13259 10 
2132 WTSBS_102 13260 	- 13269 10 
2133 WTSBS_103 13270 	- 13279 10 
2134 WTSBS_104 13280 	- 13289 10 
2135 WTSBS_105 13290 	- 13299 10 
2136 WTSBS 106 13300 	- 13309 10 
2137 WTSBS_107 13310 	- 13319 10 
2138 WTSBS_108 13320 	- 13329 10 
2139 WTSBS_109 13330 	- 13339 10 
2140 WTSBS_110 13340 	- 13349 10 
2141 WTSBS_111 13350 	- 13359 10 
2142 WrSBS_112 13360 	- 13369 10 
2143 WTSBS_113 13370 	- 13379 10 
2144 WTSBS_114 13380 	- 13389 10 
2145 WTSBS_115 13390 	- 13399 10 
2146 WTSBS_116 13400 	- 13409 10 
2147 WTSBS_117 13410 	- 13419 10 
2148 WTSBS_118 13420 	- 13429 10 
2149 WTSBS_119 13430 	- 13439 10 
2150 WTSBS_120 13440 	- 13449 10 
2151 WTSBS_121 13450 	- 13459 10 
2152 WTSBS_122 13460 	- 13469 10 
2153 WTSBS_123 13470 	- 13479 10 
2154 WTSBS 124 13480 	- 13489 10 
2155 WTSBS 125 13490 	- 13499 10 
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2156 WTSBS_126 13500 	- 13509 10 
2157 WTSBS_127 13510 	- 13519 10 
2158 WTSBS_128 13520 	- 13529 10 
2159 WTSBS_129 13530 	- 13539 10 
2160 WTSBS_130 13540 	- 13549 10 
2161 WTSBS_131 13550 	- 13559 10 
2162 WTSBS_132 13560 	- 13569 10 
2163 WTSBS_133 13570 	- 13579 10 
2164 WTSBS_134 13580 	- 13589 10 
2165 WTSBS_135 13590 	- 13599 10 
2166 WTSBS_136 13600 	- 13609 10 
2167 WTSBS_137 13610 	- 13619 10 
2168 WTSBS_138 13620 	- 13629 10 
2169 WTSBS_139 13630 	- 13639 10 
2170 WTSBS_140 13640 	- 13649 10 
2171 WTSBS_141 13650 	- 13659 10 
2172 WTSBS_142 13660 	- 13669 10 
2173 WTSBS_143 13670 	- 13679 10 
2174 WTSBS_144 13680 	- 13689 10 
2175 WTSBS_145 13690 	- 13699 10 
2176 WTSBS_146 13700 	- 13709 10 
2177 WTSBS_147 13710 	- 13719 10 
2178 WTSBS 148 13720 	- 13729 10 
2179 WTSBS_149 13730 	- 13739 10 
2180 WTSBS_150 13740 	- 13749 10 
2181 WTSBS_151 13750 	- 13759 10 
2182 WTSBS_152 13760 	- 13769 10 
2183 WTSBS_153 13770 	- 13779 10 
2184 WTSBS_154 13780 	- 13789 10 
2185 wTSBS_155 13790 - 	 13799 10 
2186 WTSBS_156 13800 	- 13809 10 
2187 WTSBS_157 13810 - 	 13819 10 
2188 WTSBS_158 13820 - 	 13829 10 
2189 WTSBS_159 13830 - 	 13839 10 
2190 WTSBS_160 13840 - 	 13849 10 
2191 WTSBS_161 13850 - 	 13859 10 
2192 WTSBS_162 13860 - 	 13869 10 
2193 WTSBS_163 13870 - 	 13879 10 
2194 WTSBS_164 13880 - 	 13889 10 
2195 WTSBS 165 13890 - 	 13899 10 
2196 WTSBS_166 13900 - 	 13909 10 
2197 WTSBS_167 13910 - 	 13919 10 
2198 WTSBS_168 13920 - 	 13929 10 
2199 WTSBS_169 13930 - 	 13939 10 
2200 WTSBS_170 13940 - 	 13949 10 
2201 WTSBS_171 13950 - 	 13959 10 
2202 WTSBS 172 13960 - 	 13969 10 
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2203 WTSBS_173 13970 	- 13979 10 
2204 WTSBS_174 13980 	- 13989 10 
2205 WTSBS_175 13990 	- 13999 10 
2206 WTSBS_176 14000 	- 14009 10 
2207 WTSBS_177 14010 	- 14019 10 
2208 WTSBS_178 14020 	- 14029 10 
2209 WTSBS_179 14030 	- 14039 10 
2210 WTSBS_180 14040 	- 14049 10 
2211 WTSBS_181 14050 	- 14059 10 
2212 WTSBS_182 14060 	- 14069 10 
2213 WTSBS_183 14070 	- 14079 10 
2214 WTSBS_184 14080 	- 14089 10 
2215 WTSBS_185 14090 	- 14099 10 
2216 WTSBS_186 14100 	- 14109 10 
2217 WTSBS_187 14110 	- 14119 10 
2218 WTSBS_188 14120 	- 14129 10 
2219 WTSBS_189 14130 	- 14139 10 
2220 WTSBS_190 14140 	- 14149 10 
2221 WTSBS_191 14150 	- 14159 10 
2222 WTSBS_192 14160 	- 14169 10 
2223 WTSBS_193 14170 	- 14179 10 
2224 WTSBS_194 14180 	- 14189 10 
2225 WTSBS_195 14190 	- 14199 10 
2226 WTSBS_196 14200 	- 14209 10 
2227 WTSBS_197 14210 	- 14219 10 
2228 WTSBS_198 14220 	- 14229 10 
2229 WTSBS_199 14230 	- 14239 10 
2230 WTSBS_200 14240 	- 14249 10 
2231 WTSBS_201 14250 	- 14259 10 
2232 WTSBS_202 14260 	- 14269 10 
2233 WTSBS_203 14270 	- 14279 10 
2234 WTSBS_204 14280 	- 14289 10 
2235 WTSBS_205 14290 	- 14299 10 
2236 WTSBS_206 14300 	- 14309 10 
2237 WTSBS_207 14310 	- 14319 10 
2238 WTSBS_208 14320 	- 14329 10 
2239 WTSBS_209 14330 	- 14339 10 
2240 WTSBS_210 14340 	- 14349 10 
2241 WTSBS_211 14350 	- 14359 10 
2242 WTSBS_212 14360 	- 14369 10 
2243 WTSBS_213 14370 	- 14379 10 
2244 WTSBS_214 14380 	- 14389 10 
2245 WTSBS_215 14390 	- 14399 10 
2246 WTSBS_216 14400 - 	 14409 10 
2247 WTSBS_217 14410 - 	 14419 10 
2248 WTSBS_218 14420 - 	 14429 10 
2249 WTSBS 219 14430 - 	 14439 10 
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2250 WTSBS_220 14440 	- 14449 10 
2251 WTSBS_221 14450 	- 14459 10 
2252 WTSBS_222 14460 	- 14469 10 
2253 WTSBS_223 14470 	- 14479 10 
2254 WTSBS 224 14480 	- 14489 10 
2255 WTSBS_225 14490 	- 14499 10 
2256 WTSBS_226 14500 	- 14509 10 
2257 WTSBS_227 14510 	- 14519 10 
2258 WTSBS_228 14520 	- 14529 10 
2259 WTSBS_229 14530 	- 14539 10 
2260 WTSBS 230 14540 	- 14549 10 
2261 WTSBS_231 14550 	- 14559 10 
2262 WTSBS_232 14560 	- 14569 10 
2263 WTSBS_233 14570 	- 14579 10 
2264 WTSBS_234 14580 	- 14589 10 
2265 WTSBS 235 14590 	- 14599 10 
2266 WTSBS_236 14600 	- 14609 10 
2267 WTSBS 237 14610 - 	 14619 10 
2268 WTSBS 238 14620 - 	 14629 10 
2269 WTSBS_239 14630 - 	 14639 10 
2270 WTSBS_240 14640 - 	 14649 10 
2271 WTSBS_241 14650 - 	 14659 10 
2272 WTSBS_242 14660 - 	 14669 10 
2273 WTSBS_243 14670 - 	 14679 10 
2274 WTSBS_244 14680 - 	 14689 10 
2275 WTSBS_245 14690 - 	 14699 10 
2276 WTSBS_246 14700 - 	 14709 10 
2277 WTSBS_247 14710 - 	 14719 10 
2278 WTSBS_248 14720 - 	 14729 10 
2279 WTSBS_249 14730 - 	 14739 10 
2280 WTSBS_250 14740 - 	 14749 10 
2281 WTSBS_251 14750 - 	 14759 10 
2282 WTSBS_252 14760 - 	 14769 10 
2283 WTSBS_253 14770 - 	 14779 10 
2284 WTSBS_254 14780 - 	 14789 10 
2285 WTSBS_255 14790 - 	 14799 10 
2286 WTSBS_256 14800 - 	 14809 10 
2287 WTSBS 257 14810 - 	 14819 10 
2288 WTSBS_258 14820 - 	 14829 10 
2289 WTSBS_259 14830 - 	 14839 10 
2290 WTSBS_260 14840 - 	 14849 10 
2291 WTSBS_261 14850 - 	 14859 10 
2292 WTSBS_262 14860 - 	 14869 10 
2293 WTSBS_263 14870 - 	 14879 10 
2294 WTSBS_264 14880 - 	 14889 10 
2295 WTSBS_265 14890 - 	 14899 10 
2296 WTSBS 266 14900 - 	 14909 10 
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2297 WTSBS_267 14910 - 	 14919 10 
2298 WTSBS_268 14920 - 	 14929 10 
2299 WTSBS_269 14930 - 	 14939 10 
2300 WTSBS_270 14940 - 	 14949 10 
2301 WTSBS_271 14950 - 	 14959 10 
2302 WTSBS_272 14960 - 	 14969 10 
2303 WTSBS_273 14970 - 	 14979 10 
2304 WTSBS_274 14980 - 	 14989 10 
2305 WTSBS_275 14990 	- 14999 10 
2306 WTSBS_276 15000 	- 15009 10 
2307 WTSBS_277 15010 	- 15019 10 
2308 WTSBS 278 15020 	- 15029 10 
2309 WTSBS_279 15030 	- 15039 10 
2310 WTSBS_280 15040 	- 15049 10 
2311 WTSBS_281 15050 	- 15059 10 
2312 WTSBS_282 15060 	- 15069 10 
2313 WTSBS_283 15070 	- 15079 10 
2314 WTSBS_284 15080 	- 15089 10 
2315 WTSBS_285 15090 	- 15099 10 
2316 WTSBS_286 15100 	- 15109 10 
2317 WTSBS_287 15110 	- 15119 10 
2318 WTSBS_288 15120 	- 15129 10 
2319 WTSBS_289 15130 	- 15139 10 
2320 WTSBS_290 15140 	- 15149 10 
2321 WTSBS_291 15150 	- 15159 10 
2322 WTSBS_292 15160 	- 15169 10 
2323 WTSBS_293 15170 	- 15179 10 
2324 WTSBS_294 15180 	- 15189 10 
2325 WTSBS_295 15190 	- 15199 10 
2326 WTSBS_296 15200 	- 15209 10 
2327 WTSBS_297 15210 	- 15219 10 
2328 WTSBS_298 15220 	- 15229 10 
2329 WTSBS_299 15230 	- 15239 10 
2330 WTSBS_300 15240 	- 15249 10 
2331 WTSBS_301 15250 	- 15259 10 
2332 WTSBS_302 15260 	- 15269 10 
2333 WTSBS_303 15270 	- 15279 10 
2334 WTSBS_304 15280 	- 15289 10 
2335 WTSBS_305 15290 	- 15299 10 
2336 WTSBS_306 15300 	- 15309 10 
2337 WTSBS_307 15310 	- 15319 10 
2338 WTSBS 308 15320 	- 15329 10 
2339 WTSBS_309 15330 	- 15339 10 
2340 WTSBS_310 15340 	- 15349 10 
2341 WTSBS 311 15350 	- 15359 10 
2342 WTSBS_312 15360 	- 15369 10 
2343 WTSBS 313 15370 	- 15379 10 
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2344 WTSBS_314 15380 	- 15389 10 
2345 WTSBS_315 15390 	- 15399 10 
2346 WTSBS_316 15400 	- 15409 10 
2347 WTSBS_317 15410 	- 15419 10 
2348 WTSBS_318 15420 	- 15429 10 
2349 WTSBS_319 15430 	- 15439 10 
2350 WTSBS_320 15440 	- 15449 10 
2351 WTSBS_321 15450 	- 15459 10 
2352 WTSBS_322 15460 	- 15469 10 
2353 WTSBS_323 15470 	- 15479 10 
2354 WTSBS_324 15480 	- 15489 10 
2355 WTSBS_325 15490 	- 15499 10 
2356 WTSBS 326 15500 	- 15509 10 
2357 WTSBS_327 15510 	- 15519 10 
2358 WTSBS_328 15520 	- 15529 10 
2359 WTSBS_329 15530 	- 15539 10 
2360 WTSBS_330 15540 	- 15549 10 
2361 WTSBS_331 15550 	- 15559 10 
2362 WTSBS_332 15560 	- 15569 10 
2363 WTSBS_333 15570 	- 15579 10 
2364 WTSBS_334 15580 	- 15589 10 
2365 WTSBS 335 15590 	- 15599 10 
2366 WTSBS_336 15600 	- 15609 10 
2367 WTSBS_337 15610 	- 15619 10 
2368 WTSBS_338 15620 	- 15629 10 
2369 WTSBS_339 15630 - 	 15639 10 
2370 WTSBS_340 15640 	- 15649 10 
2371 WTSBS_341 15650 	- 15659 10 
2372 WTSBS_342 15660 - 	 15669 10 
2373 WTSBS_343 15670 - 	 15679 10 
2374 WTSBS_344 15680 - 	 15689 10 
2375 WTSBS_345 15690 - 	 15699 10 
2376 WTSBS_346 15700 - 	 15709 10 
2377 WTSBS_347 15710 - 	 15719 10 
2378 WTSBS_348 15720 - 	 15729 10 
2379 WTSBS_349 15730 - 	 15739 10 
2380 WTSBS_350 15740 - 	 15749 10 
2381 WTSBS_351 15750 - 	 15759 10 
2382 WTSBS_352 15760 - 	 15769 10 
2383 WTSBS_353 15770 - 	 15779 10 
2384 WTSBS_354 15780 - 	 15789 10 
2385 WTSBS_355 15790 - 	 15799 10 
2386 WTSBS_356 15800 - 	 15809 10 
2387 WTSBS_357 15810 - 	 15819 10 
2388 WTSBS_358 15820 - 	 15829 10 
2389 WTSBS_359 15830 - 	 15839 10 
2390 WTSBS 360 15840 - 	 15849 10 
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2391 WTSBS_361 15850 	- 15859 10 
2392 WTSBS_362 15860 	- 15869 10 
2393 WTSBS_363 15870 	- 15879 10 
2394 WTSBS_364 15880 	- 15889 10 
2395 WTSBS_365 15890 	- 15899 10 
2396 WTSBS_366 15900 	- 15909 10 
2397 WTSBS_367 15910 	- 15919 10 
2398 WTSBS_368 15920 	- 15929 10 
2399 WTSBS_369 15930 	- 15939 10 
2400 WTSBS_370 15940 	- 15949 10 
2401 WTSBS_371 15950 	- 15959 10 
2402 WTSBS_372 15960 	- 15969 10 
2403 WTSBS_373 15970 	- 15979 10 
2404 WTSBS_374 15980 	- 15989 10 
2405 WTSBS_375 15990 	- 15999 10 
2406 WTSBS_376 16000 	- 16009 10 
2407 WTSBS_377 16010 	- 16019 10 
2408 WTSBS_378 16020 	- 16029 10 
2409 WTSBS_379 16030 	- 16039 10 
2410 WTSBS_380 16040 	- 16049 10 
2411 WTSBS_381 16050 	- 16059 10 
2412 WTSBS_382 16060 	- 16069 10 
2413 WTSBS_383 16070 	- 16079 10 
2414 WTSBS_384 16080 	- 16089 10 
2415 WTSBS_385 16090 	- 16099 10 
2416 WTSBS_386 16100 	- 16109 10 
2417 WTSBS_387 16110 	- 16119 10 
2418 WTSBS_388 16120 	- 16129 10 
2419 WTSBS_389 16130 	- 16139 10 
2420 WTSBS 390 16140 	- 16149 10 
2421 WTSBS_391 16150 	- 16159 10 
2422 WTSBS_392 16160 	- 16169 10 
2423 WTSBS_393 16170 	- 16179 10 
2424 WTSBS_394 16180 	- 16189 10 
2425 WTSBS 395 16190 	- 16199 10 
2426 WTSBS_396 16200 	- 16209 10 
2427 WTSBS_397 16210 	- 16219 10 
2428 WTSBS_398 16220 	- 16229 10 
2429 WTSBS_399 16230 	- 16239 10 
2430 WTSBS_400 16240 	- 16249 10 
2431 WTSBS_401 16250 	- 16259 10 
2432 WTSBS_402 16260 	- 16269 10 
2433 WTSBS_403 16270 	- 16279 10 
2434 WTSBS_404 16280 	- 16289 10 
2435 WTSBS_405 16290 	- 16299 10 
2436 WTSBS_406 16300 	- 16309 10 
2437 WTSBS 407 16310 	- 16319 10 
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2438 WTSBS_408 16320 	- 16329 10 
2439 WTSBS_409 16330 	- 16339 10 
2440 WTSBS_410 16340 	- 16349 10 
2441 WTSBS_411 16350 	- 16359 10 
2442 WTSBS_412 16360 	- 16369 10 
2443 WTSBS_413 16370 	- 16379 10 
2444 WTSBS_414 16380 	- 16389 10 
2445 WTSBS 415 16390 	- 16399 10 
2446 WTSBS_416 16400 	- 16409 10 
2447 WTSBS_417 16410 	- 16419 10 
2448 WTSBS_418 16420 	- 16429 10 
2449 WTSBS_419 16430 	- 16439 10 
2450 WTSBS_420 16440 	- 16449 10 
2451 WTSBS_421 16450 	- 16459 10 
2452 WTSBS_422 16460 	- 16469 10 
2453 WTSBS_423 16470 	- 16479 10 
2454 WTSBS_424 16480 	- 16489 10 
2455 WTSBS_425 16490 	- 16499 10 
2456 WTSBS_426 16500 	- 16509 10 
2457 WTSBS_427 16510 	- 16519 10 
2458 WTSBS_428 16520 	- 16529 10 
2459 WTSBS_429 16530 	- 16539 10 
2460 WTSBS_430 16540 	- 16549 10 
2461 WTSBS_431 16550 	- 16559 10 
2462 WTSBS_432 16560 	- 16569 10 
2463 WTSBS_433 16570 	- 16579 10 
2464 WTSBS_434 16580 	- 16589 10 
2465 WTSBS_435 16590 	- 16599 10 
2466 WTSBS_436 16600 	- 16609 10 
2467 WTSBS_437 16610 	- 16619 10 
2468 WTSBS_438 16620 - 	 16629 10 
2469 WTSBS_439 16630 - 	 16639 10 
2470 WTSBS_440 16640 	- 16649 10 
2471 WTSBS_441 16650 - 	 16659 10 
2472 WTSBS_442 16660 - 	 16669 10 
2473 WTSBS_443 16670 - 	 16679 10 
2474 WTSBS_444 16680 - 	 16689 10 
2475 WTSBS 445 16690 - 	 16699 10 
2476 WTSBS_446 16700 - 	 16709 10 
2477 WTSBS_447 16710 - 	 16719 10 
2478 WTSBS_448 16720 - 	 16729 10 
2479 WTSBS_449 16730 - 	 16739 10 
2480 WTSBS_450 16740 - 	 16749 10 
2481 WTSBS_451 16750 - 	 16759 10 
2482 WTSBS_452 16760 - 	 16769 10 
2483 WTSBS_453 16770 - 	 16779 10 
2484 WTSBS 454 16780 - 	 16789 10 
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2485 WTSBS_455 16790 - 	 16799 10 
2486 WTSBS_456 16800 - 	 16809 10 
2487 WTSBS 457 16810 - 	 16819 10 
2488 WTSBS_458 16820 - 	 16829 10 
2489 WTSBS_459 16830 - 	 16839 10 
2490 WTSBS 460 16840 - 	 16849 10 
2491 WTSBS_461 16850 - 	 16859 10 
2492 WTSBS_462 16860 - 	 16869 10 
2493 WTSBS_463 16870 - 	 16879 10 
2494 WTSBS_464 16880 - 	 16889 10 
2495 WTSBS_465 16890 - 	 16899 10 
2496 WTSBS_466 16900 - 	 16909 10 
2497 WTSBS_467 16910 - 	 16919 10 
2498 WTSBS_468 16920 - 	 16929 10 
2499 WTSBS_469 16930 - 	 16939 10 
2500 WTSBS_470 16940 - 	 16949 10 
2501 WTSBS_471 16950 - 	 16959 10 
2502 WTSBS_472 16960 - 	 16969 10 
2503 WTSBS_473 16970 - 	 16979 10 
2504 WTSBS 474 16980 - 	 16989 10 
2505 WTSBS_475 16990 - 	 16999 10 
2506 WTSBS_476 17000 - 	 17009 10 
2507 WTSBS_477 17010 - 	 17019 10 
2508 WTSBS_478 17020 - 	 17029 10 
2509 WTSBS_479 17030 - 	 17039 10 
2510 WTSBS_480 17040 - 	 17049 10 
2511 WTSBS_481 17050 - 	 17059 10 
2512 WTSBS_482 17060 - 	 17069 10 
2513 WTSBS_483 17070 - 	 17079 10 
2514 WTSBS_484 17080 - 	 17089 10 
2515 WTSBS_485 17090 - 	 17099 10 
2516 WTSBS_486 17100 - 	 17109 10 
2517 WTSBS_487 17110 - 	 17119 10 
2518 WTSBS_488 17120 - 	 17129 10 
2519 WTSBS_489 17130 - 	 17139 10 
2520 WTSBS_490 17140 - 	 17149 10 
2521 WTSBS_491 17150 - 	 17159 10 
2522 WTSBS_492 17160 - 	 17169 10 
2523 WTSBS_493 17170 - 	 17179 10 
2524 WTSBS_494 17180 - 	 17189 10 
2525 WTSBS_495 17190 - 	 17199 10 
2526 WTSBS_496 17200 - 	 17209 10 
2527 WTSBS_497 17210 - 	 17219 10 
2528 WTSBS_498 17220 - 	 17229 10 
2529 WTSBS_499 17230 - 	 17239 10 
2530 W7SBS_500 17240 - 	 17249 10 
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Record identification. 
Person weight. 

Household weight. 

Culture, sport and ph\ iLaI ,RiI\ ii\ 	ntipL 1A eieht 

Social networks sample weilii. 

Age group of the respondent. 

Age group of the respondent 
Sex of respondent. 
Marital status of the respondent. 

Age difference between respondent nid piie piotter 

Sex of the respondent's spouserpartner within the household. 
Type of partner the respondent has within the household. 
Age of respondents youngest single child living in the hi'u.eImkI. 
Single child(ren) of the respondent living in the household 
Number of respondent's child(ren) living in the househohltinv ae 01 111Xritil \talus) 
Number of respondent's child(ren) 0 to 14 years of age l i ic in the Ititieh 'Id 

Number of respondent's child(ren) living at home. 
Type of parents the respondent has within the hioio.eliold, 

Living arrangement of respondent's household 

Living arrangement of respondent's houschidd  

Household size of respondent. 

Respondent's type of family structure. 

Three-generation or more family in rep iident hiisLIIold. 

Province of residence of the respondent 

Region of residence of the respondent 

Urban/Rural indicator. 

How often do you feel rushed? Would 011 	it is: 

Compared to five years ago, do you feel more rushed, about the same or less rushed? 

How often do you feel you have time on your hands that you Don't know what to do withY 
Would you say it is: 

Do you feel that the days are just too short to do all the things you want 
On whteh main activity would you choose to spend more toe lyon eotuId 

Type of day of the designated day of interview. 
Total duration (in minutes) for refused information 

Total duration (in minutes) for work for pay at uitaun lob.  

Total duration (in minutes) for work for pay at other job(s). 

Total duration (in minutes) for overtime work. 

Total duration (in minutes) for looking for work. 

Total duration (in minutes) for unpaid work in a family business farm. 

Total duration (in minutes) for travel during work. 

Total duration (in minutes) for waiting/delays at work during work hours. 

Total duration (in minutes) for meals/snacks at work. 

Total duration (in minutes) for idle time before/after work hours 

Total duration (in minutes) for coffee/other breaks at ss ot K. 
Total duration (in minutes) for other work activities. 

Total duration (in minutes) for travel: to/from paid v ork 

Total duration (in minutes) for meal preparation. 

Total duration (in minutes) for baking, presen , ing hod. etc. 

total duration iii tulmnutes) for lood meal cleanup. 
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RECID 
WCJ I-IT P ER 
WGHTHSD 
wGHT—cSP 

WGHT_SNT 

AGE 0 R5 

AGEGRIO 
SEX 
MARSTAT 
AGEPRGRDIF 

SEXPR 

PRTYPEC 

AGECHRYC 
CHRFLAG 
CHRINHSDC 
CHROOI4C 

CHRTIME6 

PARHSDC 

LIVARROX 

LIVARRI2 
HSDSIZEC 

FAMTYPE 

MULTIGEN 

PRV 

REGION 

LUC_RST 

GTUQI 10 

GTU_Q 120 

GTU_Q 130 

GTUQ 140 
GTU_Q 150 

DVTDAY 

DUROO2 

DUROI I 

DURO 12 

DURO21 

DURO22 

DURO23 

DURO3O 

DURO4O 

DURO5O 

DURO6O 

DURO7O 

DURO8O 
DURO9O 

DUR I 01 

DIJR 102 

DtRl 10 



(SS 2005 (vcic 19 	 Tinic Use Sur c 	 ndix F 

l)UR 120 Total duration (in minutes) for indoor cleaning. 
E)IIR 130 Total duration (in minutes) for outdoor cleaning. 
W 1(140 Total duration (in minutes) for laundry. ironing, folding and drying. 

1)11(151 Total duration (in minutes) for mending clothes/shoe care. 
l)IJR 152 Total duration (in minutes) for dressmaking and sewing. 

1)1 IRIol Total duration (in minutes) of interior maintenance and repair. 
1)11(162 Total duration (in minutes) of exterior maintenance and repair. 
1)1 	Rl63 Total duration (in minutes) for vehicle maintenance. 
1)1 R 164 Total duration (in minutes) for other home improvements. 
I)IIR 171 Total duration (in minutes) for gardening/grounds maintenance. 

1)1 R172 Total duration (in minutes) for pet care. 
1)1 :Rl73 Total duration (in minutes) for care of plants. 
I)1R 181 Total duration (in minutes) for household managerncnt(organizing/planning activities, 

paying bills, etc.). 

Dl I  1(182 Total duration (in minutes) for stacking and cutting firewood. 

DIR 183 Total duration (in minutes) for other domestic/household work. 
1)1 	1(184 Total duration (in minutes) for unpacking groceries. 
1)11(185 Total duration(in minutes) for packing and unpacking luggage and/or car. 

DL 1(186 Total duration (in minutes) for packing and unpacking for a move of the household. 
1)1 	R190 Total duration (in minutes) for travel: domestic work. 

1)1 R200 l'otal duration (in minutes) for child care (infant to 4 years old). 
1)1 	1(211 Total duration (in minutes) for child care - Putting children to bed. 
1)11(212 Total duration (in minutes) for child care - Getting children ready for school. 
Ifl 	1(213 Total duration (in minutes) for child care - Personal care for children of the household. 
DI 1(220 Total duration (in minutes) of helping, teaching. reprimanding. 
1)11(230 Total duration (in minutes) of reading to/talking/conversation with children. 
1)1 'R240 Total duration (in minutes) for playing with children. 
1)1 !R250 Total duration (in minutes) for medical care - household children. 
1)1 IR260 Total duration (in minutes) for unpaid babysitting - household children. 
1)111(2 71 Total duration (in minutes) of personal care - household adults. 
I )t IR272 Total duration (in minutes) of medical care - household adults. 
l)l'R281 Total duration (in minutes) for help and other child care - household children. 
1)11(282 Total duration (in minutes) for help and other care - household adults. 
1)11(291 Total duration (in minutes) for travel: household children. 
1)11(292 Total duration (in minutes) for travel: household adults. 
)1 IR301 Total duration (in minutes) for grocery store, market, convenience store. 

1)1 1 1(302 Total duration (in minutes) for shopping for every day goods and products. 
1)1 1R303 Total duration (in minutes) for take-out food. 
1)1 1(304 Total duration (in minutes) for rental of videos. 

1)1 R3 10 Total duration (in minutes) for shopping for durable household goods. 
I fl 1(320 Total duration (in minutes) for personal care services. 
l)1R33l Total duration (in minutes) for financial services. 
1)11(332 Total duration (in minutes) for government services. 
1)11(340 Total duration (in minutes) for adult medical and dental care, including having 

prescriptions filled. 

1)11(350 Total duration (in minutes) for other professional services. 
1)11(361 Total duration (in minutes) for car maintenance and repair. 
1)11(362 Total duration (in minutes) for other repair and cleaning services. 
l)1JR370 Total duration (in minutes) for waiting for purchases or services. 
1)11(380 Total duration (in minutes) for other shopping and services. 
1)[R390 Total duration (in minutes) for travel to/from shopping or obtaining services. 
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DUR400 Total duration (in minutes) for washing, dressing. 
DUR4 10 Total duration (in minutes) for personal medical care at home. 
DUR4 II Total duration (in minutes) for private prayer, mediation and other informztl spiritii.iI 

activities. 
DUR430 Total duration (in minutes) for meals/snacks/coffee at home 
DUR43 I Total duration (in minutes) for other meals/snacks/coffee: it( n 	c i.i liii 
DUR440 Total duration (in minutes) for meals at restaurant. 
DUR450 Total duration (in minutes) for night sleep/essential sleep 
DUR460 Total duration (in minutes) for naps/lying down. 
DUR470 Total duration (in minutes) for relaxing, thinking, restinii. 	im,kiue. 
DUR480 Total duration (in minutes) of other personal care/private acti'. it ic 

DUR49I 
DUR492 

Total duration (in minutes) for travel to/from restaurant. 
Total duration (in minutes) for travel for persona] ewe ,ieiI\ itie. 

DUR500 Total duration (in minutes) for full-time classes. 
DUR5I I Total duration (in minutes) for other classes (piirt.tiinc 
DUR5I2 Total duration (in minutes) for credit courses on television I DUR520 Total duration (in minutes) for special lectures (occasional oiiijd' regular w ork cc 

school). 
DUR530 Total duration (in minutes) for homework: course, career, etc 
DUR540 Total duration (in minutes) for meals/snacks/coffee at school 
DIJR550 Total duration (in minutes) for breaks/waiting for class. 
DUR560 
DUR580 

Total duration (in minutes) of leisure and special interest clase'. 
Total duration (in minutes) for other education related activitie.. 

DUR590 Total duration (in minutes) for travel related to/from school. 
DURoOO Total duration (in minutes) for professional/union/general meet i iigs. 

DURoIO Total duration (in minutes) for political, civic activities. 
DUR620 Total duration (in minutes) for child/youth/family organization'. 
DUR630 Total duration (in minutes) of religious meetings/organization'. 
DUR64() Total duration (in minutes) for religious services/prayer/Bible reading 
DURo42 Total duration (in minutes) for mealsisnacks'cofThc at religious service'.. 
DUR65 I Total duration (in minutes) for fraternal and 	oeial oreani/ailoil'.. 
DUR652 Total duration (in minutes) for support group'.. 
DIJR660 Total duration (in minutes) for volunteer oreani,atiiinal sork, 
DUR66I Total duration (in minutes) for meals/snacksicofh.e at place oivoliinieer csiirk, 
DUR67I Total duration (in minutes) for housework, cookinti assistance. 
DUR672 Total duration (in minutes) of house maintenance rep.iir  
DUR673 Total duration (in minutes) for unpaid babysitting 
DUR674 Total duration (in minutes) for transportation assi '.i;i ni.e 	ine me olher i Iiaii 

household member. 
DUR675 Total duration (in minutes) for care for disabled or ill petson 
DUR676 Total duration (in minutes) for correspondence assistance 
DUR677 Total duration (in minutes) for unpaid help for farm/busine'.'.. 
DUR678 Total duration (in minutes) for other unpaid work/help. I DUR680 Total duration (in minutes) for other civic, voluntary or religious aeti'. lite,. 
DUR69I Total duration (in minutes) for travel to/from civic or 	olulltar\ acti\ itics. 
DIJR692 Total duration (in minutes) for travel: religious services 
DUR7()1 Total duration (in minutes) for professional sports e\eiit'. 
DUR702 Total duration (in minutes) for amateur sports events. 
DUR7I I Total duration (in minutes) for pop music concerts. 
DUR7I2 Total duration (in minutes) for fairs, circuses, parades, anilisement parks, ice tollie'.. 
DUR7I3 Total duration (in minutes) for zoos, botanical gardens, planetarium, observatory 
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1)1 	1(720 Total duration (in minutes) for movies/films at a theatre/cinema, art films, drive-in 
movies. 

1)11(730 Total duration (in minutes) for classical music concerts, opera, ballet, theatre. 
I) 	IR741 Total duration (in minutes) for museums (excluding art museums). 
1)1 1 R742 Total duration (in minutes) for art galleries (art exhibition). 

1)1 IR743 Total duration (in minutes) for heritage sites. 

1)11(751 Total duration (in minutes) for socializing at a private residence (no meals). 
1)1 1 1(752 Total duration (in minutes) for socializing at a private residence (with meals, excluding 

restaurant meals). 

1)11(753 Total duration (in minutes) for other socializing with friends/relatives at a non-private and 
non-institutional residence. 

1)11(754 Total duration (in minutes) for socializing with friends/relatives at an institutional 
residence. 

1)1 1(760 Total duration (in minutes) for socializing at bars, clubs (no meals). 
1)1 R770 Total duration (in minutes) for attendance at casinos, bingo or arcades. 
1)11(780 Total duration (in minutes) for other social gatherings. 
Dl I R791 Total duration (in minutes) for travel to/from attending sports, movies or other 

entertainment events. 

1)1.11(792 Total duration (in minutes) for travel to/from socializing at private residences. 
1)11(793 Total duration (in minutes) for travel to/from other socializing. 
I )t I 1(8(8) Total duration (in minutes): participation in coaching sports (unpaid). 

1)111(801 Total duration (in minutes): participating in football, baseball. etc. 

1)111(802 Total duration (in minutes): participating in tennis, squash. etc. 

1)11(893 Total duration (in minutes): participating in golf, miniature golf. 

1)1 1(804 Total duration (in minutes): participating in swimming, water-skiing. 
1)11(805 Total duration (in minutes): participating in skiing, ice skating, etc. 
1)1 	1(806 Total duration (in minutes): participating in bowling, pool, etc. 

1)11(807 Total duration (in minutes): participating in exercises, yoga, etc. 
1)1 	1(808 Total duration (in minutes): participating in judo, boxing, wrestling. etc. 
1>1 R809 Total duration (in minutes): participating in rowing, canoeing, etc. 
1)1 	1(810 Total duration (in minutes): participation in other sports. 
1)111(811 Total duration (in minutes): participation in hunting (as a sport). 

1)111(812 Total duration (in minutes): participation in fishing (as a sport). 
1)1 1 1(813 Total duration (in minutes): participation in boating (motorboats and rowboats). 

1)1.1(814 Total duration (in minutes): participation in camping. 

1)11(815 Total duration (in minutes): participating in horseback riding, rodeo. etc. 
1)1 11(816 Total duration (in minutes): participating in other outdoor activities/excursions. 
1)11(821 Total duration (in minutes): participation in walking, hiking, jogging, running. 

1)1 IR822 Total duration (in minutes): participation in bicycling. 
1)1 1 1(831 Total duration (in minutes): hobbies done mainly for pleasure. 
1)1 R832 Total duration (in minutes): hobbies done for sale/exchange. 
1)1 1 1(841 Total duration (in minutes): home crafts done mainly for pleasure. 
1)1 1 1(842 Total duration (in minutes): domestic home crafts done for sale or exchange. 
1)1 IR850 Total duration (in minutes): for singing or playing music, drama, dance. 
1)1 1 1(861 Total duration (in minutes): games, cards, puzzles. 

1)1 11(862 Total duration (in minutes): for playing video games. 
1)111(863 Total duration (in minutes): computer - general usc(as a leisure activity). 
1)1 1 1(864 Total duration (in minutes): computer - surfing the Net (as a leisure activity). 
1)1 1R865 Total duration (in minutes) for computer - E-mail use. 

Dl 1R866 Total duration (in minutes) for computer - Chat groups. 
1)1.11(867 Total duration (in minutes) for computer - Other Internet communication. 
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DUR87 I Total duration (in minutes): pleasure drives as driver. 
DUR872 Total duration (in minutes): pleasure drives as passenger 
DUR873 Total duration (in minutes): other pleasure drives (bus tour. 
DUR880 Total duration (in minutes): other sports or active leisure 
DUR89I Total duration (in minutes)in travel to/from participating in ictI\ L 	prl 	uldor ,icll\ IlLS 

DUR892 Total duration (in minutes)in travel to/from coaching actis iIie 
DUR893 Total duration (in minutes)in travel to/from the sale of hohhis and cialts. 
DUR894 Total duration (in minutcs)in travel to/from leisure aetis tiCs. 
DUR900 Total duration (in minutes) for listening to the radio. 
DUR9I I Total duration (in minutes) for watching scheduled IV p!oial.iIiillIIIIu. 

DUR9 12 Total duration (in minutes) for watching recorded progiall]rilInu fine-sin lied 	ies liii. 

DUR9I3 Total duration (in minutes) for watching rented/purchased mis ies. 
DUR9I4 Total duration (in minutes) for other television watching. 
DUR920 Total duration (in minutes) for listening to CD's. tapes. reeord 
DUR93I Total duration (in minutes) for reading books. 
DUR932 Total duration (in minutes) for reading magazines 
DUR940 Total duration (in minutes) for reading newspaper. 
DLJR950 Total duration (in minutes) for talking, conversation. si ith household uuuLinher Oil IS 	laee- 

to-face). 
DUR95 I Total duration (in minutes) for talking on the phone. 
DUR96I Total duration (in minutes) for reading personal mail. 
DUR962 Total duration (in minutes) for writing/typing letters. sending,  grce1in 	cards. 
DIJR980 Total duration (in minutes) for other media or communication. 
DUR990 Total duration (in minutes) for travel: media. communication 
DURLOCOI Total duration (in minutes) at respondents home. 
DURL00O2 Total duration (in minutes) at work. 
DURL00O3 Total duration (un minutes) at someone cisc's lioiiie 
DURL0004 Total duration (in minutes) at restauranibar. 
DURL0005 Total duration (in minutes) at place of worship. 
DURL0006 Total duration (in minutes) at grocery store. 
DURL0007 Total duration (in minutes) at other store/mall. 
DURL0008 Total duration (in minutes) at school. 
DURL0009 Total duration (in minutes) outdoors away from home 
DURLOCIO Total duration (in minutes) at library. 
DURLOCI I Total duration (in minutes) at other place. 
DURLOCl2 Total duration (in minutes) in the car as the driser. 
DURLOC 13 Total duration (in minutes) in the car as a passenger. 
DURLOCI4 Total duration (in minutes) for walking. 
DURLOCI5 Total duration (in minutes) on bus(includes street cars or other public transit . 

DURLOCI6 Total duration (in minutes) on subway/traiii( includes conimnuier trains I. 
DURLOCI7 Total duration (in minutes) on bicycle. 
DURLOCI8 Total duration (in minutes) on boat/fcrr\ 
DURLOCI9 Total duration On minutes) on taxi/limousine Service 
DIJRLOC20 Total duration (in minutes) on airplane. 
DURLOC2I Total duration (in minutes) for other forms of transit. 
DURLOC97 Total duration (in minutes): location for refused inkwniat ion 
DURLOC98 Total duration (in minutes): location not stated. 
DURLOC99 Total duration (in minutes): location unknown. 
DURSOCOI Total duration (in minutes) for social contact 	.\lonc. 
DLJRS00O2 Total duration (in minutes) for social contact - with spouse pamlilci. 
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Total duration (in minutes) for social contact - with household child(ren) less than 15 
years of age. 

duration On minutes) for social contact - with parent(s) or parent(s)-in-law who is 
II\Irig in the household. 

ltal duration (in minutes) for social Contact - with other members of the household 
(include children 15 years of age and older) 

Total duration (in minutes) for social contact - with respondents non-household child(rcn) 
less than IS years of age. 

IM RSOCO7 Total duration (in minutes) for social contact - with respondent's non-household child(ren) 
15 years of age and older. 

)l 'RSOCO8 Total duration (in minutes) for social contact - with parent(s) or parent(s)-in-law who is 
not living in the household. 

I ) 	RSOCO9 Total duration (in minutes) for social contact - with other family member(s) who is not 
living in the household. 

1)1 RSOCIO Total duration (in minutes) for social contact - with friend(s) who is not living in the 
household. 

DI iRSOCI I Total duration (in minutes) for social contact - with another person(s) who is not living in 
the household. 

1)1 I RS0C97 Total duration (in minutes) for social contact - activity code 002. 
l)lJRSOC98 Total duration (in minutes) for social contact - personal care. 
l)URSOC99 Total duration (in minutes) for social contact - unknown and not stated. 
I )t RMEIN Total duration (in minutes) for social contact with household members only. 

1)1 RMEOUT Total duration (in minutes) for social contact with non-household persons only. 
l)VPAID Total duration (in minutes) of employed work activity codes. 
D\'IMIM Total duration (in minutes) of domestic work activity codes. 
I)Vt 	1111 	l)( I otal duration (in minutes) of care giving for household members (under IS years of age) 

c& des. 

I)\'.dl 	iF' I oal duration (in minutes) of shopping/services activity codes 
I)\ I'lI(S Total duration (in minutes) of personal care activity codes. 
)VEDUCAT Total duration (in minutes) of educational activity codes. 

l)'v'ORGAN Total duration (in minutes) of organizational activity codes. 
I)\1NTERT Total duration (in minutes) of entertainment activity codes. 

I)VSPORT Total duration (in minutes) of sports/hobbies activity codes. 
l)\MEDIA Total duration (in minutes) of medialcommunication activity codes. 

F)\RESID Total duration (in minutes) of residual activity codes. 

I iv FRANS Total travel time (in minutes). 
\\ ()RKPAID Total duration (in minutes) for paid work. 
()TIIRPAID Total duration (in minutes) of activities related to paid work. 

( )OKDOMS Total duration (in minutes) for cooking and washing up. 
I ISKPDOMS Total duration (in minutes) for housekeeping. 
\IAINDOMS Total duration (in minutes) for maintenance and repair. 
OF HRDOMS Total duration (in minutes) for other household work. 
SI IOPDOMS Total duration (in minutes) for shopping for goods & services. 
(IlIDDOMS Total duration (in minutes) for child care. 
\ 1 NTORGN Total duration (in minutes) for civic and voluntary activity. 
S(llI.EDUC Total duration (in minutes) for education & related activities. 
MFALPERS Total duration (in minutes) for meals (excluding restaurant meals). 
()TIIRPERS Total duration (in minutes) for other personal activities. 
klSTSOCL Total duration (in minutes) for restaurant meals. 
IIOMESOCL Total duration (in minutes) for socializing in homes. 
() 1I-IRSOCL Total duration (in minutes) for other socializing. 
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TELEM DIA 
READMDIA 
OTHRMDIA 
ENTREVNT 
SPRTACTV 
OTHRACTV 
TOTEPISO 
EPIOO2 
EPIOI 1 
EPIOI2 
EPIO2I 
EP1022 
EP1023 
EPIO3O 
EPIO4O 
EPIO5O 
EPIO6O 
EPIO7O 
EPIO8O 
EPIO9O 
EPIIOI 
EPIIO2 
EPII 10 
EPII2O 
EPII3O 
EPI 140 
EPII5I 
EP1l52 
EPII6I 
EP1162 
EP1163 
EP1164 
EPII7I 
EP1172 
EP1173 
EPII8I 
EPI 182 
EP1l83 
EP1184 
EPI 185 
EPI 186 
EPI 190 
EPI200 
EPI2I I 
EP1212 
EP1213 
EP1220 
EP1230 
EP1240 
EP1250 
EP1260 

Total duration (in minutes) for watching television. 
Total duration (in minutes) for reading books, newspapers 
Total duration (in minutes) for other passive leisure. 
Total duration (in minutes) for sports, movies / other 
Total duration (in minutes) for active sports. 
Total duration (in minutes) for other active leisure. 
Total number of episodes during the designated da 
Occurences of activity refused. 
Occurences of work for pay at main job 
Occurences of work for pay at other job(s). 
Occurences of overtime work. 
Occurences of looking for work 
Occurences of unpaid work in a Linii1% business i run. 
Occurenccs of travel during woi k. 
Occurences of waiting/delays at u'rk dtiriiio svork hour.. 
Occurenccs of meals/snacks at work. 
Occurenccs of idle time before/after work hours 
Occurences of coffee/other breaks al ss&rrk. 
Occurences of other work acti I1\ 

Occurences of travel to/from paid \irrk. 
Occurences of meal preparation. 
Occurences of baking/home brewine presers rig cod. 
Occurences of meal/food cleanup 
Oecurences of indoor cleaning. 
Occurences of outdoor cleanino 
Occurences of laundry, ironing. hilding and dryine. 
Occurences of mending clothes/shoe care. 
Occurences of dressmaking, sewing. 
Occurences of interior maintenance and repair 
Occurences of exterior maintenance and repair 
Occurences of vehicle maintenance. 
Occurences of other home improvements 
Occurences of gardening and grounds nlalnterianee 
Occurences of pet care. 
Occurences of care of house plants. 
Occurences of household management organ iiing plinnirio let i\ ties. payine hi I Is. etC. >. 
Occurences of stacking and cutting firewood 
Occurrences of other domestic/household work. 
Occurrences of unpacking groceries. 
Occurrences of packing and unpacking luggage andlor car 
Occurrences of packing and unpacking fora move of the huusehiold 
Occurences of travel: domestic work. 
Occurences of baby care - household child (aged 0 to 4) 
Occurrences of child care - Putting children to bed. 
Occurrences of child care - Getting children ready for school 
Occurrences of child care- Personal care for children of the (rrru.ehiol i l 
Occurences of helping, teaching. reprimanding. 
Occurenees of reading to/talking/conversation with children 
Occurences of playing with children. 
Occurences of medical care - household children 
Occurences of unpaid babysitting - household children 

Statistics Canada Product No.1 2M00 1 9-6 Ph 
818 



I 
I 
	

(iS s 200 	(vdc 19 	 Time Use 
	

Atncndix I 

i:l't:i Occurences of personal care - household adults. 
[P1271 Occurences of medical care - household adults. 

[P1281 Occurences of help and other child care - household children. 
EP1282 Occurences of help and other care - household adults. 

[P1291 Occurences of travel: household children. 
1:1)1292 Occurences of travel: household adults. 

[P1301 Occurences of grocery store, market, convenience store. 
[P1302 Occurences of shopping for every day goods and products. 

1'! 303 Occurences of take-out food. 
I ['1304 Occurrences of rental of videos. 

I 	1 1 1.1110 Occurences of shopping for durable household goods. 

ll'l320 Occurences of personal care services. 
F ['1331 Occurences of financial services. 
It 1332 Occurences of government services. 

[['1340 Occurences of adult medical and dental care, including having prescriptions filled. 

1 -7 1`1350 Occurenees of other professional services. 

I i'1361 Oceurenees of car maintenance and repair. 

11 1 1362 Occurenees of other repair and cleaning services. 

I P1370 Occurences of waiting for puchases or services. 

1 1 1380 Oceurences of other shopping and services. 
[P1390 Occurences of travel to/from shopping or obtaining services. 

I 1 1 1400 Occurences of washing, dressing. 
I 	I 1 1410 Occurences of personal medical care at home. 
I 	1 1 1411 Occurrences of private prayer, meditation and other informal spiritual activities. 
11 1 1430 Occurences of meals/snacks/coffee at home. 
I 

	
1 1 1431 Occurences of other meals/snacks/coffee: non-socializing. 

I1 1 I440 Occurences of meals at restaurant. 

I 	1 1 1450 Occurences of night sleep/essential sleep. 

I' 1460 Occurences of naps/lying down. 

I 	I 1 1470 Occurences of relaxing, thinking, resting, smoking. 

1:1 1 1480 Occurences of other personal care/private activities. 

11 1 1491 Occurences of travel to/from restaurant. 

11'l492 Occurences of travel for personal care activities. 

11 1 I500 Occurences of full-time classes. 
I 	l'15 II Occurences of other classes (part-time). 
1:145 12 Occurences of credit courses on television. 
I 	'[520 Oceurences of special lectures (occasional outside regular work or school). 
I' 	'1530 Occurences of homework: course, career/self-development. 
I ['[540 Occurences of mealsisnacks/coffee at school. 
I 	I'1550 Occurences of breaks/waiting for class. 
1I 1 1560 Occurences of leisure and special interest classes. 
I P158t) Occurences of other education related activities. 
I 	'1590 Occurenees of travel related to/from school. 

I ['1600 Occurences of professional/union/general meetings. 
I 	1 1 1610 Occurences of political, civic activities. 
1:1620 Occurences of child, youth, family organizations. 

[P1630 Occurences of religious meetings. organizations. 

[ 1 [640 Occurences of religious services/prayer/Bible reading. 
I1 1 1642 Occurrences of meals/snacks/coffee at religious services. 

I 	1 1 1651 Occurences of fraternal and social organizations. 

F 1 1 1652 Occurences of support groups. 
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Occurences of volunteer organizational work 

Occurrences of meals/snacks/coffee at place of \ ol 0111cc! 	iL 

Occurences of housework and cooking assistance. 

Occurences of house maintenance and repair assistance 

Occurences of unpaid babysitting. 

Occurences of transportation assistance to sorircoric oilier ilian a household member. 

Occurences of care for disabled or ill person. 

Occurences of correspondence assi si;rrlce. 
Occurences of unpaid help for a buiirc.. oi I urn. 

Occurences of other unpaid work'he p. 
Occurences of other civic, voluntar\ ill I ciieiIrI r.!tI\ riic 

Occurences of travel to/from civic or 1,0111TIlMl, ;ILI)\IlIcI.  

Occurences of travel: religious services 

Occurences of professional sports es cots 

Occurences of amateur sports cvent. 

Occurenccs of pop music concerts. 

Occurences of fairs, circuses, parades, amusement parks. ice tllic.. 
Occurences of zoos, botanical gardens, planetarium, observatory. 

Occurences of movies/films at a theatre/cinema, art films, dri c-ni nro ic. 

Occurences of classical music concerts, opera, ballet, theatre. 

Occurenees of museums (excluding art muse uln. 
Occurences of art galleries (art exhibitrorr). 
Occurences of heritage sites. 

Occurences of socializing at a private residence i no rr1,rl 
Occurences of socializing at a private residence (with meal. csc]pidiire resi!ulranl incak) 

Occurences for other socializing with friends/relatives at a non-pri ate and iron-
institutional residence. 
Occurences for socializing with friends/relatives at an institrilirnal rcrdcrrcc. 

Occurences of socializing at bars, clubs (no meal). 

Occurences for attendance at casino, bingo or arcade. 

Occurences of other social gatherings. 

Occurences of travel to/from attending sports, movies or other enIcrI.ilnrncrrl cvcIii, 

Occurences of travel to/from socializing at private residences. 

Occurences of travel to/from other socializing. 

Occurences of participation in coaching sports (unpaid p. 

Occurences of football, basketball, baseball, hockey. oIlcvl,rIl. soCcer. held hockc\. 
Occurences of tennis, squash, racquetball, paddleball 

Occurences of golf, miniature golf. 

Occurences of swimming. water-sk 

Occurences of skiing, ice-skating. etc. 

Occurences of bowling, pool, ping-poor.!. pinball. 

Occurences of exercises, yoga, weightl iting. 

Oceurences ofjudo. boxing, wrestling. etc. 

Occurences of rowing, canoeing, kayaking, 	nd sorting and sailini.! p eonlipetltl\ c). 

Occurences of other sports. 

Occurences of hunting (as a sporn. 

Occurences of fishing (as a sporn. 

Occurences of boating (motorboats and rowhoats. 

Occurcnees of camping. 

Oceurenees of horseback riding, rodeo. etc 

Occurences of other outdoor aetivitiesle\ en rsrons. 
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EP1660 

EP166l 

EP1671 

EP1672 

EP1673 

EPl674 

EP1675 

EP1676 
EPI677 
EPl678 
EPIÔ8O 

EP169 I 

EP1692 

EPI7OI 

EP1702 

EPI7 Ii 
EPI7 12 

EP1713 

EP1720 

EP1730 

EPI741 
EP1742 

EP1743 

EPI751 

EP1752 

EPl753 

EPl754 

EPl760 

EP1770 

EPl780 

EP1791 

EP1792 

EP1793 

EPI800 

EPI%01 

EP1802 

EPl803 

EPI804 

EP1805 

EPl806 

EPlO7 

EP1808 

EP1809 

EPI8IO 

EPI8I I 

EP1812 

EP18l3 

EP18l4 

EP1815 

EP18l6 
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l'182 I Occurences of walking, hiking, jogging, running. 
I 	I 1 1822 Occurences of bicycling. 
II '1831 Occurences of hobbies done mainly for picasure. 
I I 1 1832 Occurcnces of hobbies done for sale or exchange. 

I 	'1841 Occurences of home crafts done mainly for pleasure. 

l.I1842 Occurences of domestic home crafts done for sale or exchange. 
111850 Occurences of singing or playing music, drama, dance. 

I 	I 1 1861 Occurences of games and cards, puzzles. 

I 	'1862 Occurences of playing video games. 

I P1863 Occurences of general computer use (excluding surfing the net or playing games). 

l'l864 Occurcnces of computer use - surfing the Internet as a leisure activity. 

I 	I'1865 Occurences of computer - E-mail use. 

I 	'1866 Occurences of computer - Chat groups. 

I 	'1867 Occurences of computer - Other Internet communication. 
EPI87I Occurences of pleasure drives as the driver. 
l:P1872 Occurences of pleasure drives as a passenger. 

I 	1 1 1873 Occurences of other pleasure drives. 

I 1 1 1890 Occurences of other sports or active leisure. 

I 	'1891 Occurences of travel to/from participating in active sport/outdoor activities. 
I l'1892 Occurences of travel to/from coaching activities. 

I 	F'1893 Occurences of travel to/from the sale of hobbies and crafts. 

Il'1894 Occurences of travel to/from leisure activities. 

I1 1 1900 Occurences of listening to the radio. 

l]'191 I Occurences of watching scheduled T.V. programming. 

I P1912 Occurences of watching recorded programming/time-shifted viewing. 

I1 1 1913 Occurences of watching rented or purchased movies. 
I 	1 1 1914 Occurences ofotherl.V. viewing. 

I 1 1 1920 Occurences of listening to CD's, tapes, records. 

I 	1 1 1931 Occurences of reading books. 
I I1932 Occurences of reading magazines, pamphlets, bulletins, newsletters. 

I 1 1 1940 Oceurences of reading newspapers. 

L1 1 1950 Occurences of talking, conversation with household member only( face-to-face). 
1I'I951 Occurences of talking on the phone. 

I 	'1961 Occurences of reading personal mail. 

I I'1962 Occurences of writing/typing letters, sending greeting cards. 

I 	I 1 198() Occurences of other media or communication. 

I I 1 1990 Occurcnces of travel: media or communication. 

! 1EPlS Start of sleep episode the first night. 

I IEPID Sleep duration (in minutes) the first night. 
! IEP2E Wakeup time the second night. 

I FEP2D Sleep duration (in minutes) the second night. 
I \JOYAC The most enjoyable activity specified on the designated day. 
I \JOYDU Duration of the most enjoyable activity specified. 
I NJOYLO Location of the most enjoyable activity specified. 
I 	JOYS0I Most enjoyable activity was done alone. 
INJOYSO2 Most enjoyable activity was done with spouse/partner. 
INJO\'S03 Most enjoyable activity was done with household children under 15 years of age. 
I \JOYS04 Most enjoyable activity was done with parent(s) or parent(s)-in-law who are living in the 

household. 
I Most enjoyable activity was done with other members (including children IS and older) 

' ho are living in the household. 
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ENJOYSO6 

ENJOYSO7 

ENJOYSO8 

ENJOYSO9 

ENJOYS 10 
ENJOYS II 
CDIQI 10 

CDI_QI IS 

CDI WAKE 

CDIQ 120 

CDI Q125 
CDI_SLEEP 

CDI_Q1 150125 
CCD_STARTO I 

CCD_ENDO I 

CCD_START02 

CCDENDO2 

CCD_START03 

CCD_ENDO3 

CCD STARTO4 

CCD_ENDO4 

CCD_START05 

CCD_EN DOS 

CCD_START06 

CCD_ENDOo 

CCD_START07 

CCDENDO7 

CCD_DUR 
TCS_Ql 10 

TCSQI2O 
TCS_Q 130 

TCSQI4O 

TCSQISO 

TCS_Q 160 

TCS_Ql 70 

TCSQI8O 

TCS_Q 190 

TCSQ200 
TIMECR 

TIMENS 

Most enjoyable activity was done with children of the respondent under 15 years of ae 
who are living outside the household. 
Most enjoyable activity was done with children of the respondent IS years of age and 
older who are living outside the household. 
Most enjoyable activity was done with parent(s) or parent(s)-in-law who are lis mv Otmtsm(le 
the household. 
Most enjoyable activity was done with other fammmml\ HICT111'Cl 1 11% ne oLIt'tde time 
household. 
Most enjoyable activity was done with frienLk. 
Most enjoyable activity was done with other pci'soiii 

When did your child/children wake up on diary day'.' (Lhildi'cim 1CS1 thami I 
When did your childlchildren wake up first on diary day'! (Children less than I 

Time respondents child woke up first on diary day. 

When did your child/children go to sleep last on diary day? (Children less than I 

When did your childlchildren go to sleep last on diar\ da\ '.' ('Immidren le'. than I ) 
Time respondent's child went to sleep last on diary des 
Time (in minutes) between first child svakc and last child iIeep 
Start time of 1st child care episode. 

End time of 1st child care episode 

Start time of 2nd child care episode. 

End time of 2nd child care episode. 

Start time of 3rd child care episode. 

End time of 3rd child care episode. 

Start time of 4th child care episode. 

End time of 4th child care episode. 

Start time of 5th child care episode 

End time of 5th child care episode. 

Start time of 6th child care episode. 
End time of 6th child care episode. 

Start time of 7th child care episode. 

End time of 7th child care episode. 

Total time (in minutes) spent looking at'tem all children lcs than I i years of tee. 
Do you plan to slow down in the corn in seam" 

Do you consider yourself a workaholic'! 

When you need more time, do you tend 1' cut haLf 'n sour 
At the end of the day, do you ofien feel that you have not accomplished what YOU had .et 
out to do? 
Do you worry that you don't spend enough time with your family or friends' 

Do you feel that you're constantly under stress trying to accomplish more than von can 
handle'! 
Do you feel trapped in a daily routine" 

Do you feel that you just don't have lime for fun any more,' 

Do you often feel tinder stress when \ on don't base emmomich I nw'' 
Would you like to spend more Imnie ,tlonc'' 
Time crunch variable. 

Number of NOT S'l'.-\'I'l[) an,%kcr hr queimomis 1(5 (?I  H) to 1(5 1)2(10 
UWA_QI 10 Last week, how many hours did you spend looking after: one or more of the children in 

your household, without pay? 
UWA_Q120 Last week, how many hours did you spend looking afier: one or more children outside 'i 

your household, without pay? 
UWAQ 130 Last week, how many hours did you spend doing: unpaid housework, yard work or home 

maintenance for your household? 
UWAQ 140 Last week, how many hours did you spend doing: unpaid housework, yard work or honme 

Statistics Canada - Product No.1 2M00 I 9-GPE 
((22 



1 

i"S 21)0 - (' yck 19 	 Time L c S111\ C\ 	 ;\ppendi. I 

maintenance for persons who live outside your household? 

\\A_Ql 50 Last week, how many hours did you spend providing: unpaid care or assistance to one or 
more seniors who live in your household? 

I 1WAQI6O Last week, how many hours did you spend: providing unpaid care or assistance to one or 
more seniors who live outside your household? 

\ ('GQ300 In the past 12 months, did you do unpaid volunteer work for any organization? 
\ CGQ3I0 On average, about how many hours per month did you volunteer? 

V('GQ340 In the past 12 months, did you donate money or goods to any organization or charity? Do 
not include membership fees or dues. 

II \J_Ql 10 In general, would you say your health is: 

H \L_Q 120 Do you have any difficulty hearing, seeing. communicating, walking. climbing stairs, 
bending, learning or doing any similar activities? 

II \ L_Q ISO Does a physical condition or mental condition or health problem reduce the amount or the 
kind of activity you can do: ... at home? 

lI\LQI6O Does a physical condition or mental condition or health problem reduce the amount or the 
kind of activity you can do: ... at work or at school? 

ll.\LQI7O Does a physical condition or mental condition or health problem reduce the amount or the 
kind of activity you can di... ... in other activities, for example. transportation or leisure? 

\(TLIMIT Respondent is limited in the amount or kind of activity he/she can do at home, at work, at 
school or in other activities because of a physical condition or mental condition or health 
problem. 

II \ LQ2 10 Do you regularly have trouble going to sleep or staying asleep? 
1 'SQ 110 Thinking about the amount of stress in your life, would you say that most days are: 
1 SSQ 115 Are they stressful because you feel you do not have enough time? 

\KSQI30 What is your main source of stress? 

\1SSQI40 Do you think this is your main source of stress because you feel you do not have enough 
time? 

lls QI 10 Presently, would you describe yourself as: 

' 	Ql 10 Please rate your feelings about them, using a scale of Ito 10 where I means "Very 
dissatisfied' and 10 means "Very satisfied". What about: your health? 

I ' 	0120 Please rate your feelings about them, using a scale of I to 10 where I means "Very 
dissatisfied' and tO means "Very satisfied". What about: your job or main activity? 

I ' 	0130 Please rate your feelings about them, using a scale of I to 10 where I means "Very 
dissatisfied" and 10 means "Very satisfied". What about: the way you spend your other 
time? 

I . 	Q14() Please rate your feelings about them, using a scale of I to 10 where I means "Very 
dissatisfied" and 10 means "Very satisfied". What about: your finances? 

I 1, 0210 Using the same scale, how do you feel about your life as a whole right now? 

I S Q3 10 How would you describe your sense of belonging to your local community? Would you 
say it is: 

I 	Q320 What about (your sense of belonging) to your province? 
I ' 	Q330 What about (your sense of belonging) to Canada? 

\1 \RQlOO Last week, was your main activity working at a paid job or business, looking for paid 
work, going to school, caring for children, household work, retired or something else? 

A(77DAYS Main activity of the respondent in the last 7 days. 

I )USTAT Full-time or part-time education status for the respondent. 
\ \ICS2002 RET C16 North American Industrial Classification System of the respondent - Before retirement - 

16 categories. 
)('91_RET_C10 Standard Occupational Classification ( 1991 ) of the respondent - Before retirement - 10 

categories. 
MAR 0133 Did you have ajob or were you self-employed at any time last week? 
\\KLTWE  Respondent worked at ajob or business last week. 

\1 \RQ 134 In the last four weeks, did you look for a job? 

\1 \RQ 135 Did you have a job or were you self-employed at any time during the past 12 months? 

1 A R_Q 136 Have you ever worked at a job or business? 
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AGE_LSTPDWKC Age of respondent when last did paid work 
WKWE Number of weeks during the past 12 months the respondent ' as employed. 
MAR_Ql7I How many days of paid vacation did you take during the past 12 months? 
MAR_QI 72 Were you mainly? 

MAR_QI 72B Is this an incorporated business? 
MAR_QI 73 Did you have any paid employees' 
MAR_Q174_C About how many employees did von hii,e. 
MAR Q190 Some people do all or some of their paid work at home. Exchtidimic >' 	ertimmic. do 	Otl 

usually work any of your scheduled hours at home? 
WKWEHOHRC Number of paid hours per week the respondent usually works at home 
MAR_Q 193 What is the main reason you do some of your work at home? 
NAICS2002CI6 North American Industrial Classification System of the respondent - Last 12 mouths - It> 

categories. 
SOC9 IC 10 Standard Occupational Classification (I 91)1)  id' the respondent - I ast 1 2 months - 10 

categories. 
MAR_Q350 For whom did you work last week.) 
SOC9 ILWKCIO Standard Occupational Classification 	'I>) I) ii the respondent - Last 	eek 

categories. 
MAR Q364 Are you a union member or covered by a union contract or collective agreement in this 

job? 
MAR_Q365 Is your job permanent? 
MAR_Q370_C Number of kilometres from the respondents residence to his!her place of work (for hi' her 

main activity). 
MAR_Q381 Did you have more than one paid job last week' 
LFSGSS Labour Force Status of the respondent 
LFSHSDI2 Labour Force Status of the household. 
WKWEHR_C Number of hours usually worked at all jobs iii a 	eek 
MAR_Q385_C0I Why do you usually work less than 30 hours a week. - ()\lru illness or disahihit\. 
MAR_Q385CO2 Why do you usually work less than 30 hours a week? - Child care rcsponsihilimic 
MAR Q385 CO3 Why do you usually work less than 30 hours a week? - Elder care responsibilities 
MAR_Q385_C04 Why do you usually work less than 30 hours a week? - Other personal or famil 

responsibilities. 
MAR Q385 C05 Why do you usually work less than 30 hours a week? - Going to school. 
MAR 0385 C06 Why do you usually work less than 30 hours a week? - Could only find part-tinie work 
MAR Q385 C07 Why do you usually work less than 30 hours a week? - Did not want full-time work, 
MAR_Q385_C08 Why do you usually work less than 30 hours a week? - Full-time stork under 10 Ii>'ur 	per 

week. 
MAR_Q385_C09 Why do you usually work less than 30 hours a week? - Other. 
MAR Q410 Which of the following best describes the hours you usually 	ork ,uu 'our nlaun oh.' l s It 
MAR Q420 Do you have a flexible schedule that allows you to choose the time you begin and end 

your work day? 
MAR_Q440 At your main job, given the choice, would you, at your current wage rate, prefer to work. 
MAR_Q510 Are you satisfied or dissatisfied with the balance between your job and home life.' 
MAR_Q520_C0I Why are you dissatisfied - not enough time for family (include spouse/partner and 

children)? 
MAR 0520 CO2 Why are you dissatisfied - spends too much time on job/main activit\ 
MAR_Q520_CO3 Why are you dissatisfied - not enough time for other activities (e\clude \lork or hiutrily 

related activities)? 
MAR_Q520_C04 Why are you dissatisfied - cannot find suitable employment.' 
MAR_Q520_C05 Why are you dissatisfied - employment related reason(s) (exclude spending too much tulle 

on job)? 
MAR Q520006 Why are you dissatisfied - health reasons (include sleep disorders)? 
MAR Q520 C07 Why are you dissatisfied - family related reason(s) (exclude not enough time for famils 
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Why are you dissatisfied - other? 
Number of years of elementary and high school education successfully completed by the 
respondent. 
Have you graduated from high school? 

Have you had any further schooling beyond elementary/high school? 

Highest level of education obtained by the respondent. 

Highest level of education obtained by the respondent - 10 groups. 

In what year did you complete your studies? 

I ast week, was your spouses/partner's main activity working at a paid job or business, 
Isking for paid work, going to school, caring for children, household work, retired or 
'oiiicthing else? 
\iain activity of the respondents spouse/partner in the last 7 days. 
Was he/she studying full-time or part-time? 

Respondent's spouse/partner had a job or was self-employed at any time last week. 
Number of hours the respondent's spouse/partner worked last week. 
Did he/she work on DiaryDay? 

[)id he/she work regular hours or a split shift? 

What hours did he/she work? - Start time. 

What hours did he/she work? - Finish time. 

Time spent by the respondent's spouse/partner working on diary (lay - regular hours. 

What hours did he/she work? - 2nd Start time. 

What hours did he/she work? - 2nd Finish time. 

Time spent by the respondent's spouse/partner working on diary day - split shift hours. 

Last week, did he/she spend any time doing housework including cooking. cleaning. 
grocery shopping and laundry for your household? 
For how many hours? 

Last week, did he/she do any unpaid work to maintain or improve your house, yard or 
automobile? 
For how many hours? 

Last week, how many hours did he/she spend looking after children who live in your 
household? 
Highest level of education obtained by the respondent's spouse/partner - 5 groups. 
Highest level of education obtained by the respondent's spouse/partner - 10 groups. 

highest level of education obtained by the respondent's mother - 5 groups. 

How many years of elementary school has she completed? 

Highest level of education obtained by the respondent's father - 5 groups. 
How many years of elementary school has he completed? 

During the past 12 months, as a leisure activity (not for paid work or studies) did you read 
a newspaper? 
How often? 

During the past 12 months, as a leisure activity (not for paid work or studies) did you read 
a magazine? 
How often? 

During the past 12 months, as a leisure activity (not for paid work or studies) did you read 
a book'! 
On average, how many? 

During the past 12 months, did you use library services as a leisure activity (including 
accessing the Internet)? 
How often? 

For what purpose(s)? - Borrow library materials (including books, magazines, CD's, audio 
or video tapes. etc.) 
For what purpose(s)'! - Access the internet in the lihrarv. 

I-or v Iat pu rpoe( f. - Do i'c,ca ic I 
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LCA_Q146C04 For what purpose(s)? 	Attend a program (e.g. a reading, chiklrerr 	priwi.iiri. dci 

LCA_Q146_C05 For what purpose(s)? - Other. 
LCA_Q210 During the past 12 months, did you; go to a movie or drive-in 

LCA_Q215 How often.' 

LCAQ220 During the pis 	2 rrr,'rrih 	did \oii 	,rteh a 	ide,'. reined or purchased. \h1 	or DVI).' 
LCA_Q225 How often' 

LCA 0230 During the past 	I 2 rin'nihs did von 	listen to 	irloa,Ied iriuiic oil \ 	011 computer. \1I 
player. etc. 

LCA_Q235 How often 
LCAQ240 During the past 	12 	if uorithrs. ,ii,t s,'ir 	listen to 111UsIL 	oh 	(I). c,Lsdtte i.ipes. 	I)\I) aLidi,' 

discs, records, cic.. 
LCA_Q245 How often? 

LCA_Q250 Last week, how many hours did you listen to the radio either at home, in a car, at work or 
elsewhere? 

LCAQ260 Last week, how many hours did you watch television, even if you were doing soniethinu.i 
else at the same time? 

LCA_Q300 During the past 12 months, did you: attend a concert or performance by professional 
artists of music, dance, theatre, or opera. exeludinu cultural festivals? 

LCA_Q3 10 Dunng the past 12 months, did you: attend a tire;itr,eal perfi'rrrr;irree such as .1 di ;rnl;i 

LCAQ3 15 
musical theatre, dinner theatre, comedy.' 
How often? 

LCA_Q320 During the past 12 months, did you; attend a popular musical pertormnailce such 
pop/rock, jazz. blues, folk, country and western.' 

LCAQ325 How often? 

LCA_Q330 During the past 12 months, did you: attend a symphoiiic or classical music perlormanee' 

LCA_Q335 How often? 

LCAQ340 During the past 12 months, did you; go to a cultural or artistic festisal 	such 	is hun. 
fringe, dance, jazz, folk, rock, buskers or eomcdr 

LCA_Q345 How often? 

LCA_Q350 During the past 12 months, did you; go to a perft'rm.tmree of euuhtuir;rl hrerrirrie mimirsic. 
theatre or dance (e.g. Aboriginal Peoples, Chinese, Ukrainian 

LC'A_Q355 How often? 

LCA_Q360 During the past 12 months, did you: attend any other kind t 	pe ol cuultuumal pertorm.unce' 
LCA_Q365 How often? 

LCA_Q410 During the past 12 months, did von: uo to a public art callers 01 ZIii mirusemilmi (imicliidjflc 
attendance at special art exhibitsi.' 

LCA_Q4 IS How often? 

LCAQ420 During the past 12 months, did 	urn: 	1A museums other than public arm aallerues or art 
museums? 

LCAQ425 How often for all locations combined' 

LCA_Q430 During the past 12 months, did you: go to air historic site.' 

LCAQ435 How often? 

LCAQ440 During the past 12 months, did you: go to a 700, aquarium, botanical garden, planeiarnuiini 
or observatory? 

LCAQ445 How often for all locations combined' 
LCAQ450 During the past 12 months, did you: u'' ii' a eonser\ aii&'mm area or nature park.' 

LCAQ455 How often? 

SPA QI00 Did you regularly participate in airs spoils durnuru tire past 12 months.' 

SPA SPO I_C Participation in archers. 

SPA_SP02 Participation in badmintoim. 

SFR_SP02 Frequency of participation in hadminioii 

SEN SP02 Badminton participation environment \as primarils 

Sl'.\ 	S1 1 0 1  Participation 	mm baseball. 
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SFR_SP03 Frequency of participation in baseball. 
SNSP03 Baseball participation environment was primarily... 
I'\ SP04 Participation in basketball. 

SI- RSPO4 Frequency of participation in basketball. 

SIN SPO4 Basketball participation environment was primarily... 

SI'ASP07C Participation in boxing. 

SFR_SPO7 Frequency of participation in boxing. 
SIIN_SP07 Boxing participation environment was primarily... 
S PA SP08_C Participation in canoeing/kayaking. 
SFRSPOS Frequency of participation in canoeinglkayaking. 
SI NSPO8 Canoeinglkayaking participation environment was primarily... 
SI'ASPI 0_C Participation in cycling. 
SFRSPIO Frequency of participation in cycling. 
SI IN_SP 10 Cycling participation environment was primarily... 

SI 'A_SP 12_C Participation in equestrian. 

SI RSP 12 Frequency of participation in equestrian. 
S I NSP 12 Equestrian participation environment was primarily... 
SI'A_SPI4 Participation in football, tackle, flag, touch. 
SFRSPI4 Frequency of participation in tbotball. tackle, flag, touch. 

SIN SPI4 Football, tackle, flag. touch participation environment was primarily... 
Sl'ASPI5 Participation in golf. 

SFRSPI5 Frequency of participation in golf. 
I NSP 15 Golf participation environment was primarily... 

S ['A SP 16 Participation in gymnastics. 
SFR_SP 16 Frequency of participation in gymnastics. 
SI NSP 16 Gymnastics participation environment was primarily... 
SI' \SP2O Participation in hockey (ice). 
SF R_SP2O Frequency of participation in hockey (ice). 
Si NSP20 Hockey (ice) participation environment was primarily... 
SPA_SP2 I_C Participation in field hockey. 

S1RSP2I Frequency of participation in field hockey. 

SIN SP2I Field hockey participation environment was primarily... 

SI'A_SP23C Participation in karate. 

SFR_SP23 Frequency of participation in karate. 

SEN SP23 Karate participation environment was primarily... 
S I'\SP24C Participation in lacrosse. 

SIR _SP24 Frequency of participation in lacrosse. 
SlN_SP24 Lacrosse participation environment was primarily... 
SI' \SP25_C Participation in rowing. 

SIR SP2S Frequency of participation in rowing. 
SI N_SP25 Rowing participation environment was primarily... 
SPA SP29 Participation in rugby. 
S[RSP29 Frequency of participation in rugby. 
SI'A SP3 I_C Participation in figure skating. 

SFR_SP3I Frequency of participation in figure skating. 
Sl:N_SP3I Figure skating participation environment was primarily... 
SPA SP33_C Participation in water skiing. 

SFR_SP33 Frequency of participation in water skiing. 

SlNSP33 Water skiing participation environment was primarily... 
SI'A_SP34 Participation in soccer. 

SFR SP34 Frequency of participation in soccer. 
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SEN_SP34 Soccer participation environment \V.I 	pntnarilv... 
SPA_SP3 5 Participation in softball. 
SFRSP35 Frequency of participation in softhalJ 
SEN_SP35 Softball participation environment 	pri'iarils., 
SPASP36_C Participation in squash. 
SFR_SP36 Frequency of participation in squasi 
SEN_SP36 Squash participation environment si 	pr Tr,wk  

SPA_SP37_C Participation in swimming. 
SFR_SP37 Frequency of participation in swimmina 
SEN_SP37 Swimming participation environment %%a , pritnir Is 

SPA_SP39_C Participation in tennis. 
SFRSP39 Frequency of participation in tennis 
SEN SF39 Tennis participation environment was pritirnl 
SPA_SP4 I_C Participation in track and field - athleti 
SFR_5P41 Frequency of participation in track and IcId - ,Il}1ICIILs 

SEN_SP4I Track and field - athletics participation environment sas primarily... 
SPA_SP42 Participation in volleyball. 
SFR_SP42 Frequency of participation in volleyball. 
SEN SP42 Volleyball participation environment was primarily. 
SPA_SP44_C Participation in weightlifting (competitive). 
SFR_SP44 Frequency of participation in weightlifting (compctit 	C) 

SEN_SP44 
SPA_SP46_C 

Weightlifting (competitive) participation environment 	as prlilr:IrII\ 
Participation in sailing/yachting. 

SFR SF46 Frequency of participation in sailing/yachting. 
SEN_SP46 Sailing/yachting participation environment was prini;rn I 
SPA_SP47_C Participation in skiing downhill/alpine. 
SFR SF47 Frequency of participation in skiing downhill/alpine. 
SEN_SP47 Skiing downhill/alpine participation environment W' p 	it 

SPA_SP48 Participation in skiing, cross country/nordic. 
SFR_SP48 Frequency of participation in skiintz. cross countrv.nor(lic. 
SEN_SP48 Skiing, cross country/nordic participatrori environment was 
SPA_SP5 I_C Participation in lawn bowling, 
SFR_SP5I Frequency of participation in lawn holing 
SEN_SP5I Lawn bowling participation environrnclrt sis primarily 
SPA_SP52 Participation in curling. 
SFR_SP52 Frequency of participation in curlina. 
SEN SF52 Curling participation environment ss as primam il 
SPA SP55 C Participation in bowling. fivc pin. 
SFR_SP55 Frequency of participation in howling, five pin. 
SEN SP55 Bowling, five pin participation ens ironnicni was prnniarnlv... 
SPA SF57 Participation in bowling, ten pin. 
SFR_SP57 Frequency of participation in hovitna. ten pin. 
SEN_SP57 Bowling, ten pin participation environment was primaril 
SPA_SP62_C Participation in triathion. 
SFR_SP62 Frequency of participation in triathlon. 
SEN SF62 Triathion participation environment was primart l\ 
SPA_SP64_C Participation in tae kwon do. 
SFR_SP64 Frequency of participation in tae kwon iii. 

SEN_SP64 Tae kwon do participation errs IroIrirment s a' prrrnIrII\ 
SPA_SP65 Participation in other sport s 

SFR_SP65 Frequency of participation iii cm Icr 	p 

Statistics Canada - Product No.12M0019-GPI 
28 

I 



I 
(S 2005 - ( vele 19 	 Tune Lse Sur e 	 Armendix F 

SI N_SP65 Other sport(s) participation environment was primarily... 
SI 1 \_SP7I Participation in ball hockey. 
SI R_SP7I Frequency of participation in ball hockey. 
SINSP7 I Ball hockey participation environment was primarily... 
SI'A SP73C Participation in in-line hockey. 
SI R SP73 Frequency of participation in in-line hockey. 
SI N .  SP73 In-line hockey participation environment was primarily... 
SI\SP74 Participation in in-line skating. 
'F K SP74 Frequency of participation in in-line skating. 
I NSP74 In-line skating participation environment was primarily... 

'I' \SP77_C Participation in snowboarding. 

xi RSP77 Frequency of participation in snowboarding. 
xi NSP77 Snowboarding participation environment was primarily... 
Si'\ _SP78 Participation in snowshoeing. 
SI K SP78 Frequency of participation in snowshoeing. 
SIN SP78 Snowshoeing participation environment was primarily... 
Si' \ SP84_C Participation in martial arts. 
Si K SP4 Frequency of participation in martial arts. 
Si N_SP84 Martial arts participation environment was primarily... 
S F'ASP85_C Participation in mountain-boarding. 
SFRSP85 Frequency of participation in mountain-boarding. 
xi N SP85 Mountain-boarding participation environment was primarily... 
xl' \ 5P86 Participation in race walking. 
SI RSN6 Frequency of participation in race walking. 

Si N SP86 Race walking participation environment was primarily... 
Si'A_SP87 Participation in skateboarding. 
Si R_SP87 Frequency of participation in skatehoarding. 

Si N_SP87 Skateboarding participation environment was primarily... 
1I 1 \SP89C Participation in ultimate frisbee. 
Si K • SP89 Frequency of participation in ultimate frisbee. 
xi NSP89 Ultimate frisbee participation environment was primarily... 
Si'i)0_91 Number of sport(s) the respondent regularly paticipated in during the past 12 months. 

codes 00 to 91. 
SI 1 0I_91 Number of sport(s) the respondent regularly paticipated in during the past 12 months, 

codes 00 and 65 excluded. 
SI'A_SP_OTHERS Participation in other sports. 
SFKSPOTHERS Frequency of participation in other sports. 
SINSP_OTULRS Other sports participation environment was primarily... 

Sl'A 0200 Did you participate in any competitions or tournaments in the past 12 months? 
SI'A Q210 TOT Number of sport(s) with participation in a tournament. 

SPA Q270 Do you have a coach? 

SPA Q3 10 To what degree is sport Important in providing you with: ... physical health and fitness? Is 
it: 

SI'.•\ 	Q320 To what degree is sport important in providing you with: ... family activity? Is it: 
SPA_Q330 To what degree is sport important in providing you with: ... new friends and 

acquaintances? Is it: 
SI'\Q340 To what degree is sport important in providing you with: .. fin, recreation and 

relaxation.' Is it: 
Si'A_Q350 To what degree is sport important in providing you with: ... sense of achievement and skill 

development? Is it: 
SPA 0410 ('01 Arc there any particular reasons why you did not regularly participate in any sports - No 

pa it cu I 	reason 
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Are there any particular reasons why you did not regularly participate in any spori 
interested. 
Are there any particular reasons why you did not regularly participate in any spori. - 
Programs not available in the community. 
Are there any particular reasons why you did not regularly participate in any sport'. - Do 
not have the time. 
Are there any particular reasons why you did not reguLarl 	irteipate III ari '.purt'. - Do 
not want to be committed to regular schedule. 
Are there any particular reasons why you did not regulark patileipate ii iii '.pnrt'. - 
Facilities not available. 
Are there any particular reasons why you did not regularly participate in any sport'. - loo 
expensive. 
Are there any particular reasons why you did not regularl\ participate in any iipnri - 
Health/injury. 
Are there any particular reasons why you did not regulark participate in any pnrts Ane. 

Are there any particular reasons why you did not regularly participate in any sport'. - 
Disability. 
Are there any particular reasons why you did not regularly participate in any sport'. - 
Other. 
Are there any particular reasons why you did not regularly participate in any sport'. - 
Performs other physical activities. 
Did other members of your household regularly participate in any sports during the pa'.i 
12 months? 
Number of other household member(s) who regularly participate in sports. 

Relationship of household member A who regularly participates in sports, to respondent. 

Number of common sports with member A (excluding sports 00 & 65). 

Relationship of household member B who regularly participate in spur t'.. i rL'.pndcnt 

Number of common sports with member B (excluding sports 00 & 6 

Relationship of household member C who regularly participate in sputi'., ii ie'.puiiderii 

Number of common sports with member C (excluding sports 00 & 65). 

Relationship of household member D who regularly participate in sports, to respondent 

Number of common sports with member D (excluding sports 00 & 65). 

Respondent and/or other(s) member(s) of the household belong to a sport club, local 
community league or other local/regional amateur sport organization. 
Respondent belongs to a spoil club, local community league or other Iocal/rcgiuiial 
amateur sport organization. 
Relationship of household member A belonging to a sport club, local communht\ league 
or other local/regional amateur sport organization, to respondent. 
Relationship of household member B belonging to a sport club, local community league 
or other local/regional amateur sport organization, to respondent. 
Relationship of household member C belonging to a sport club, local community league 
or other local/regional amateur sport organization, to respondent. 
Relationship of household member D belonging to a sport club, local community league 
or other local/regional amateur sport organization, to respondent. 
During the past 12 months, respondent and/or other(s) member(s) of the household ha\ C 

been involved in amateur sport as a coach. 
During the past 12 months, respondent has been involved in amateur sport as a coach. 

Relationship of household member A who has been involved in amateur sport as a coach 
to respondent. 
Relationship of household member B who has been involved in amateur sport as a coach 
to respondent. 
Relationship of household member C has been involved in amateur sport as a coach to 
respondent. 
Relationship of household member D who has been involved in amateur sport asae u;ieh 
to respondent. 
During the past 12 months, respondent and/or other(s) meniher( s) of the household li,i c 
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been involved in amateur sport as a referee/official/umpire. 
RI FEREE During the past 12 months, respondent has been involved in amateur sport as a I referee/official/umpire. 
i'.\Q725_RELA Relationship of household member A who has been involved in amateur sport as a 

referee/official/umpire to respondent. 
1 I'.\Q725RELB I Relationship of household member B who has been involved in amateur sport as a 

referee'official/umpire to respondent. 
l.\Q725_REL_C Relationship of household member C who has been involved in amateur sport as a 

referee/official/umpire to respondent. 
SPA_Q725RELD Relationship of household member D who has been involved in amateur sport as a I referee/official/umpire to respondent. 
PAQ73Q83O During the past 12 months, respondent and/or other(s) member(s) of the household have 

been involved in amateur sport as an administrator or helper. 

I I MIN Durinit the past 12 months, respondent has been involved in amateur sport as an 
administrator or helper. 

I 1 .\Q735RELA Relationship of household member A who has been involved in amateur sport as an 
administrator or helper to respondent. 

I I'.\Q735RELB Relationship of household member B who has been involved in amateur sport as an 
administrator or helper to respondent. 

SPAQ735REL(' Relationship of household member C who has been involved in amateur sport as an 

I SPAQ735_RELD 
administrator or helper to respondent. 
Relationship of household member D who has been involved in amateur sport as an 
administrator or helper to respondent. 

SI>.\Q740Q840 During the past 12 months, respondent and/or other(s) member(s) of the household have 
been involved in amateur sport as a spectator at amateur sports competitions. I SI'ECTAT During the past 12 months, respondent has been involved in amateur sport as a spectator 
at amateur sports competitions. 

SPA_Q745_REL_A Relationship of household member A who has been involved in amateur sport as a 
spectator at amateur sports competitions to respondent. I I'A Q745_REL B _ Relationship of household member B who has been involved in amateur sport as a 
spectator at amateur sports competitions to respondent. 

I \ Q745_REL_C Relationship of household member C who has been involved in amateur sport as a 
spectator at amateur sports competitions to respondent. I I'•\Q745_REL_D Relationship of household member D who has been involved in amateur sport as a 
spectator at amateur sports competitions to respondent. 

sI'AQ800 Do you belong to a sport club, local community league or other local/regional amateur 

I sport organization? 
I' AQ8lO During the past 12 months, have you been involved in amateur sport as a: ... coach? 
PAQ820 During the past 12 months, have you been involved in amateur sport as a: 

I I' \Q830 
referee/official/umpire? 
During the past 12 months, have you been involved in amateur sport as a: ... administrator 
or helper? 

Q840 During the past 12 months, have you been involved in amateur sport as a: ... spectator at 
amateur sports competitions? I S(T cii H) People you feel very close to might include those you discuss important matters with, 
regularly keep in touch with, or are there for you when you need help.Thinking of all the 
people who fit this description and who do not live with you, how many are: ... members 
of your immediate family? (parents, siblings, adult children or in.laws) I CT ())2() People you feel very close to might include those you discuss important matters with, 
regularly keep in touch with, or are there for you when you need help. Thinking of all the 
people who fit this description and who do not live with you, how many ar .....other 
relatives that you are very close to? I SCT Q13() People you feel very close to might include those you discuss important matters with, 
regularly keep in touch with, or are there for you when you need help. Thinking of all the 
people who fit this description and who do not live with you, how many are ...people 

I you know from work who you are very close to? 
CT Q 14)) People you feel very close to might include those you discuss important matters with, 
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regularly keep in touch with, or are there for you when you need help. Thinkine it ,iH Illc 

people who fit this description and who do not live with you, how many arc: 
neighbours who you are very close to? 
People you feel very close to might include those you discuss important matte i 	Ii. 
regularly keep in touch with, or are there for you when you need help. Thinking of all tIlL 
people who fit this description and who do not live with you, how many an.. ... oilier 
people who you are very close to? 
Based on your answers, you have ASCT  Dl 50 people you are very close to who di lit 
live with you. How many of them are women? 
Generally speaking, would you say that most people can be trusted or that you cailliw he 
too careful in dealing with people? 
Using a scale of I to 5 where I means 'Cannot be trusted at all' and 5 means 'Can he 
trusted a lot', how much do you trust each of the following groups of people . ...pciplc iii 
your family? 
Using a scale of I to 5 where I means 'Cannot be trusted at all' and 5 means 'Can be 
trusted a lot', how much do you trust each of the following groups of people:... peiple in 
your neighbourhood? 
Using a scale of I to 5 where I means 'Cannot he trusted at all' and S means 'Can be 
trusted a lot, how much do you trust each of the following groups of people . ...people \liI 

work with or go to school with? 
Using a scale of I to 5 where I means 'Cannot be trusted at all' and 5 means 'Can he 
trusted a lot', how much do you trust each of the following groups of people . ...stritlger. 
Do you have a valid driver's license? 
In the past month, how often did you drive? Was it 

Did you ever have a valid driver's license? 
Age group of the respondent when last had a valid driers license. 
Why did you give up your driver's license? - Did not need a license an more. 
Why did you give up your driver's license? - Did not have access to a car.  
Why did you give up your driver's license? - Financial considerations. 
Why did you give up your driver's license? - Required by medical prohleiii. 
Why did you give up your drivers license? - Family suggestion. 
Why did you give up your driver's license? - Did not feel comfortable dris ing aii'c longer 
Why did you give up your driver's license? - Driver's license was revoked. 
Why did you give up your driver's license'? - Other.  
Do you or does any member ot'your household lease ii i ii it \ chicle iieliide 1 ear. 
van, jeep or truck)? 
Do you have a car or a truck at your disposal. 1  
Do you have this car or truck at your disposal all the time, most of the time. rarely or 
never? 
Do you use this vehicle mostly as a driver or passenger? 
Do you know someone who can assist you by providing transportatiriri. 
Who can assist you? - Family living with VOL). 

Who can assist you? - Famil not liing tili \oti 

Who can assist you? - Friend 
Who can assist you'? ' Neighbour. 
Who can assist you'? - Organi,aiton or ageric\ I nielude olutitar . ii rate and girernnient 
agency). 
Who can assist you? - Other. 
Who can assist you'? - Co-worker. 
Is public transportation, for example. bus, rapid iransit or subway. a ailable to you 
In the past 12 months, how often have you used public transportation? Was it: 
In the past month, how often did you: ... travel to work using public ir:irisportatiolt 
it: 
Do you always use public transportation when travel]ing to work.' 
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I' FR 0136 	 Is this because it's convenient for you to walk or bike to work? 

I I R (1 4 I 	 There are many reasons why people don't always use public transportation. With respect 
to travelling to work, is this because .  ... the public transportation schedule is too 
IILonvenient? 

'FR I) 	 Ihere are many reasons why people don't always use public transportation. With respect 

I to travelling to work, is this because: ... public transportation costs too much? 
P lRQI43 	 There are many reasons why people don't always use public transportation. With respect 

to travelling to work, is this because: ... of your concerns for personal safety? 
F' FR Q144 	 There are many reasons why people don't always use public transportation. With respect 

I to travelling to work, is this because: ... public transportation routes do not go where you 
want to go? 

I R_Q 145 	 Are there any other reasons why you don't always use public transportation for travelling 
to work? 

I 	I' I RQ1461 	 There are many reasons why people don't always use public transportation. With respect 
to travelling to work, is this because.. ... lives nearby. 

I R Q146 2 

	

	 There are many reasons why people don't always use public transportation. With respect 
to travelling to work, is this because: ... not convenient or takes too long. 

FR 01463 

	

	 There are many reasons why people don't always use public transportation. With respect 
to travelling to work, is this becausi.....access to a vehicle. 

F'TR Q 150 	 In the past month, how often did yo .....travel to school using public transportation? Was 

I 	
it: 

I'! RQIS5 	 Do you always use public transportation when travelling to school? 

'I k 01 56 	 Is this because it's convenient for you to walk or bike to school? 

I P. .i 	 FIire are many reasons why people don't always use public transportation. With respect 
it 	

I

ravelling to school, is this because: ... the public transportation schedule is too 
Ii & invenient? 
I here are many reasons why people don't always use public transportation. With respect 
to travelling to school, is this because .  ... public transportation costs too much? 

I 1 1 l'RQI63 	 There are many reasons why people don't always use public transportation. With respect 
to travelling to school, is this because: ... of your concerns for personal safety? 

P IF' ( .1 4 	 fliere are many reasons why people don't always use public transportation. With respect 
to travelling to school, is this becausi.. ... public transportation routes do not go where you 

I ant to go? 
I'IR )I( 	 \ie there any other reasons why you don't always use public transportation for travelling 

to school? 
FR Ql661 

	

	 There are many reasons why people don't always use public transportation. With respect 
to travelling to school, is this becausi.. ... lives nearby? 

I' I R_Ql66_2 	 There are many reasons why people don't always use public transportation. With respect 
to travelling to school, is this becausi... ... access to a vehicle? 

I 	
'FR Ql70 	 In the past month, how often did you .  ... travel to go shopping using public transportation 

(for example, grocery stores, shopping centres. etc.)? Was it: 
I' FR Q 175 	 Do you always use public transportation when travelling to go shopping? 

I' FR 0176 	 Is this because it's convenient for you to walk or bike to go shopping? 

• 'I F' ç I I Ihere are many reasons why people don't always use public transportation. With respect 
to travelling to go shopping, is this because: ... the public transportation schedule is too 
inconvenient? 

I' I F' (. I 	 I here are many reasons why people don't always use public transportation. With respect 

I to travelling to go shopping, is this hecausi... ... public transportation costs too much? 
I' IR_Q 183 	 There arc many reasons why people don't always use public transportation. With respect 

to travelling to go shopping. is this becaust... ... of your concerns for personal safety? 
F' FR_Q 184 	 There are many reasons why people don't always use public transportation. With respect 

I to travelling to go shopping, is this because: ... public transportation routes do not go 
where you want to go? 

I'll(Q 185 	 Are there any other reasons why you don't always use public transportation for travelling 

I
to go shopping? 

I' IF' ( .1 I 	I 	 There are many reasons why people don't always use public transportation. With respect 
to travelling to go shopping, is this hecausi... ... lives nearby? 
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There are many reasons why people don't always use public transportation. With respect 
to travelling to go shopping, is this because: ... not convenient because of packages or 
bags? 
There are many reasons why people don't always use public transportation. With respect 
to travelling to go shopping, is this because: ... access to a vehicle? 
In the past month, how often did you: ... travel to your child care arrangement(s) (da 
care, babysitter. etc.) using public transportation?  Was it: 
Do you always use public transportation when travelling to your child care 
arrangement(s)? 
Is this because it's convenient for you to walk or bike to your child care arraieitieiiu.Y? 
There are many reasons why people don't always use public transportation. With respei 
to travelling to your child care arrangement(s), is this because: ... the public transportatiii 
schedule is too inconvenient? 
There are many reasons why people don't always use public transportation. With respect 
to travelling to your child care arrangement(s), is this because: ... public transportation 
costs too much? 
There arc many reasons why people don't always use public transportation. With respeLl 
to travelling to your child care arrangement(s), is this because: ... of your concerns for 
personal safety" 
There are many reasons why people don't always use public transportation. With respect 
to travelling to your child care arrangement(s), is this because: ... public transportation 
routes do not go where you want to go? 
Are there any other reasons why you don't always use public transportation for travcllinu 
to your child care arrangement(s)? 
There are many reasons why people don't always use public transportation. With respect 
to travelling to your child care arrangement(s), is this because: ... lives nearby? 
There are many reasons why people don't always use public transportation. With respect 
to travelling to your child care arrangement(s), is this because' ...access to a vehicle.' 
What is (are) the reason(s) you did not use public transportation? -Public transportation 
routes do not go where you want to go. 
What is (arc) the reason(s) you did not use public transportation? -Public transportation 
schedule is too inconvenient. 
What is (are) the reason(s) you did not use public transportation? -Public transportation i 
too inconvenient. 
What is (are) the reason(s) you did not use public transportation? -Public tranporlain'ri 
stops are too far away. 
What is (are) the reason(s) you did not use public transportation? -Transfers are 
inconvenient. 
What is (are) the reason(s) you did not use public transportation? -Have acces', 10 lice 
parking at work. 
What is (are) the reason(s) you did not use public transportation? -Public transportation 
costs too much. 
What is (are) the reason(s) you did not use public transportation? -Concern for personal 
safety. 
What is (are) the reason(s) you did not use public transportation? -Disahilitic, picciit use 
of public transportation. 
What is (arc) the reason(s) you did not use public transportation? - ()tliei 
What is (are) the reason(s) you did not use public transportation? - Access to a schicic. 
What is (are) the reason(s) you did not use public transportation? - Do not need it. 
Now I would like you to rate the following activities using the scale from Ito 5 where I 
means you dislike the activity a great deal and 5 means you enjoy it a great deal. Ho 
much do you enjoy: ... cleaning the house? 
Now I would like you to rate the following activities using the scale from I to S where I 
means you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
much do you enjoy: ... cooking? 
Now I would like you to rate the following activities using the scale from I to 5 where I 
means you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
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much do you enjoy: ... doing repairs and maintenance around the house? 
I NJQI4O Now I would like you to rate the following activities using the scale from Ito S where I 

means you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
much do you enjoy: ... watching TV.? 

I N! 	QI Now I would like you to rate the following activities using the scale from I to 5 where I 
means you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
rittich do you enjoy.. ... grocery shopping? 

I NJ 	at \(1 	I would like you to rate the following activities using the scale from I to 5 where I 
iteans you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
ittich do you enjoy: ... other kinds of shopping? 

I 	N.I 	170 Now I would like you to rate the following activities using the scale from I to 5 where I 
means you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
much do you enjoy: ... working as a volunteer in your community? 

NJ 	)I 'at \I\V 1 would like you to rate the following activities using the scale from Ito 5 where I 
leans you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
inch do you enjoy: ... attending social events? 

Now I would like you to rate the following activities using the scale from Ito 5 where I 
ucins you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
much do you enjoy: ... participating with clubs and social organizations? 

IN] 	1)201) Now I would like you to rate the following activities using the scale from Ito 5 where I 
Ilealls you dislike the activity a great deal and 5 means you enjoy it a great deal. How 

imiuch do you enjoy: ... going out to movies, plays, spoils events? 
NJ 	(.12 	I Now I would like you to rate the following activities using the scale from I to 5 where I 

means you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
much do you enjoy: ... dining at restaurants? 

I NJ 	(,22 Now I would like you to rate the following activities using the scale from I to 5 where I 
means you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
mitch do you enjoy.. ... having supper at home? 

I NJ 	()2 ii Now I would like you to rate the following activities using the scale from I to 5 where I 
cans you dislike the activity a great deal and 5 means you enjoy it a great deal. How 

muich do you enjoy: ... your paid work? 
I 	Ni 	( •r 	mm \ 	I would like you to rate the following activities using the scale from I to 5 where I 

mews you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
mitch do you enjoy. ... commuting to/from your work? 

I 	Ni 	:- No 	I would like you to rate the following activities using the scale from Ito 5 where I 
imicans you dislike the activity a great deal and 5 means you enjoy it a great deal. How 
mimmich do you enjoy: ... driving your household children to their activities? 
Dwelling type of the respondent. 

l)\VELLOWN Dwelling owned by a member of the household? 
I)) )R_Q2 10 How long have you lived in this dwelling? 

I lyE_NEIGH Length of time respondent has lived in current neighbourhood. 

I IVE LOCAL Length of time respondent has lived in current city or local community. 

I )( )R_Q2 15 How long have you lived in this neighbourhood? 
1)( )RQ2I6 How long have you lived in this city or local community? 
I )( )R_Q222 Now I would like to ask you a few questions about your more immediate neighbourhood. 

Would you say that you know: 
D( )R_Q227 Would you say this neighbourhood is a place where neighbours help each other? 
N R_Q228 In the past month, have you done a favour for a neighbour? 

1)( )RQ229 In the past month, have any of your neighbours done a favour for you? 
\ RRQI 10 Does any member of your household own a vacation home or secondary residence in 

Canada? 
\ RRQ 120 Does it have telephone service for at least part of the year? 

RSPQ02 Excluding cellular phones, is this your household's only telephone number? 
RSP Q04 Are any of these numbers for computer, fax or business use only? 

DR I ll( 	\\ ( ouitr 	Of hmmth mm) the tcpmmnIciii. 
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BRTHPRVC Province of birth of respondent 
[3RTHRECJC Country or region of birth of the rcpndcnt 
YRARRI Range of years when the respondent Caine to live permanently in ('atiada. 
AGEARRIGRC Age groups of the respondent when came to live permanently in CanaLLi. 
BRTIIMCAN Country of birth of the respondent's mother. 
BRTHMREGC Country or region of birth of the respondent's mothei 
BRTI-IFCAN Country of birth of the respondent's father. 
BRTHFREGC ('ountry or region of birth of the respondent's father.  
LANCH First childhood language of the respondent. 
LANCHSUE Respondent still understands first childhood languaie - I niIiii 
LANCHSUF Respondent still understands first childhood language - Frendi 
LANCHSUO Respondent still understands first childhood language - Other 
LANHSDC Respondent's household language. 
RELIG6 Religion of respondent. In six categories 
RLR_Q105 How Important are your (religious or) spiritIl,I] lCIILk i 	the v. 1 	111] \ C 	I M I i ile 

Would you say they arc: 
RELIGATT Religious attendance of the respondent 
INR_Q005 What was your main source of income duriii 	lie pit I 	iiiiiithe' 
INCM Annual personal income of the respondent. 
INCMMEMC Not including the respondent, number of household members recci virig 	11L irtic 	run II1\ 

source, during the past I 	mouths. 
LNCMHSD Total household inconic 
WTBSOQ I -WTBS_500 Bootstrap weights for persu ma I s Light 
WTCBS 001- Bootstrap weights for culture. sport and physical actI 	utY 	amuiphc 	cuithut 
WTCBS 500 
WTSBSOO I - 
WTSBS_500 Bootstrap weights for social networks sample weight. 
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Variable Name: 	RECID 	 Position: 	1 	Length: 	5 

Record identification. 

FREQ 	WTD 
1: 19597 	 333,654 439,254,588 

333.654 439,254588 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: 15 
Weight variable: WGHT_LPI 

Variable Name: 	EPINO 	 Position: 	6 	Lerlgth. 	2 

Sequential episode number. 

FREQ 	WTD 
01: 65 	 333,654 439,254,588 

333,654 439,254,588 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 12 
Weight variable: WGHT_[PI 

Variable Name: 	WGHT_PER 

Person weight. 

0.00000000: 10125.37244 

Coverage: All respondents 
Source: General So:ial Survey, 2005 
Format: F10.4 

Variable Name: 	WGHT_EPI 

Episode weight. 

00035.79091: 10125.37244 

Coverage: All respondents. 
Source: General Social SLrvey 2005 
Format: FlU 4 

Position: 	8 

Position: 	18 

Length: 	10 

FREQ 	WTD 
333,654 439,254,588 

333,654 439.254.588 

Length: 	10 

FREQ 	WTD 
333,654 439,254,588 

333.654 439.254.588 
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Variable Name: 	DDAY 	 Position: 	28 	Length: 

Designated day of interview. 

FREQ 	WTD 
1 	 Sunday 46,487 57,793,641 
2 	 Monday 51938 63,128,731 
3 	 Tuesday 52,795 64,479.201 
4 	 Wednesday 51,121 64,974768 
5 	 Thursday 43,437 65,572,135 
6 	 Friday 43,895 64,516,431 
7 	 Saturday 43,981 58,789,681 

333,654 439,254,588 

Coveiaqi: All respondents 
Source: General Social Survey, 2005. 
[-ormat: Ii 
Weight variable: WGHT_EPI 

Variable Name: 	TOTEPISO 	 Position: 	29 	Len gth: 	2 

Total number of episodes during the reference day. 

FREQ 	WTD 
03 : 65 	 333,654 439,254,588 

333,654 439,254,588 

Covonig€? All respondents 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_EPI 

Variable Name: 	ACTCODE 

Activity code of the episode. 

2 990 

COy ?niqo All respondents. 
Source: General Social Survey, 2005. 
Format: 13 
Weight variable: WGHTEPI 

Position. 	31 	Length: 	3 

FREQ 	WTD 
333,654 439,254,588 

333,654 439,254,588 
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Position: 	34 

Position: 	38 

Position: 	42 

Variable Name: 	STARTIME 

Start time of the episode 

0 : 2359 

Coverage: All respondents. 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHTEPI 

Note: 	24-hour clock is used. 

Variable Name: 	ENDTIME 

End time of the episode. 

0 : 2359 

Coverage: All respondents. 
Source: General Social Survey. 2005. 
Format: 14 
Weight variable: WGRT_EPI 

Note: 	24-hour clock is used. 

Variable Name: 	STARMIN 

Start time of the episode in minutes. 

240 : 1679 

Length: 	4 

FREQ 	WTD 
333,654 439,254,588 

333,654 439.254,588 

Length. 	4 

FREQ 	WTD 
333,654 439,254,588 

333,654 439.254.588 

Length: 	4 

FREQ 	WTD 
333,654 439,254,588 

333.654 439,254.588 

Coverage: All respondents 
Source: General Social Survey, 2005 
Format: 14 
Weight variable: WGHT_EPI 

Note: 	Time expressed in total minutes from midnight prior to the reference day to 4:00 am. following the diary day. For 
example, 6:00 am. equals 360 minutes. 
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Variable Name: 	ENDMIN 
	

Position: 	46 	Length: 	4 

End time of the episode in minutes. 

FREQ 	WTD 
240 : 1680 
	

333,654 439,254,588 

333,654 439,254,588 

Covc'toq...... All respondents 
Source General Social Survey, 2005- 
Format: 14 
Weight variable: WGHT_EPI 

Note 	Time expressed in total minutes from midnight prior to the reference day to 4:00 a.m. following the diary day. For 
example, 6:00 am. equals 360 minutes. 

Variable Name: 	DURATION 
	

Position: 	50 	Length: 	4 

Duration (in minutes) of the episode. 

FREQ 	WTD 
0000: 1360 
	

333,654 439,254,588 

333,654 439,254,588 

Covcrnçje. All respondents. 
Source: General Social Survey, 2005. 
rormat: 14 
Weight variable: WGHT_EPI 
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Variable Name: 	PLACE 	 Position: 	54 	 Length: 	2 

Location of the episode 

FREQ 	WTD 
01 Respondent's home 211,948 275,139,661 
02 Work place 22,271 32,378,149 
03 Someone else's home 7,650 9,399,952 
04 Restaurant/bar 4,169 5,552,955 
05 Place of worship 607 678,095 
06 Grocery store 3,124 3,876,614 
07 Other store/Mall 4,463 5,741,225 
08 School 2,973 5,455,665 
09 Outdoors away from home 4,071 5,315,656 
10 Library 103 147,371 
11 Otherplace 9,356 12,129,251 
12 Car (driver) 41,705 54,625,646 
13 Car (passenger) 9,098 12,328,254 
14 Walk 7,982 10,151,921 
15 Bus (includes street cars or other public 

transit) 2,177 3,366,142 
16 Subway/Train (includes commuter trains) 665 1,236,423 
17 Bicycle 423 673,889 
18 Boat/Ferry 51 69,161 
19 Taxi/Limousine Service 321 374,823 
20 Airplane 65 79,859 
21 Other 269 326,766 
97 Not stated for refused information 6 8,396 
98 Not stated 128 162,440 
99 Don't know 29 36,273 

333.654 439.254.588 

Coverage: All respondents, 
Source: General Social Survey, 2005. 
Format: 12 
Weight variable: WGHT_EPI 

Variable Name: 	ALONE 	 Position: 	56 	Length: 

Social contacts - alone? 

FREQ 	WTD 
1 	 Yes 137,966 168,216,395 
2 	 No 128,995 181,902,189 
7 	 Not asked for activity code 002 387 340,006 
8 	 Not stated 14 15,193 
9 	 Personal activity 66,292 88,780,806 

333,654 439,254,588 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_EPI 

Note: 	Personal activity includes activity codes 400, 450, 460 and 480. 
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Variable Name: 	SPOUSE 	 Position: 	57 	Len gth. 	1 

Social contacts - with spouse? 

	

FREQ 	WTD 
1 	 Yes 	 57,570 85,269,850 
2 	 No 	 209,391 264,848,734 
7 	 Not asked for activity code 	 387 	340,006 
8 	 Not stated 	 14 	15,193 
9 	 Personal activity 	 66,292 88,780,806 

333,654 439,254,588 

Coveriq 	All respondents 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_EPI 

Note 	Personal activity includes activity codes 400, 450, 460 and 480. 

Variable Name: 	CHILDHSD 	 Position: 	58 	Length: 

Social contacts - with children of the household less than 15 years of age? 

	

FREQ 	WTD 
Yes 	 33,528 43,908,199 

2 
	

No 	 233,433 306,210,385 
7 
	

Not asked for activity code 	 387 	340,006 
8 
	

Not stated 
	

14 	15,193 
9 
	

Personal activity 	 66,292 88,780,806 

333,654 439,254,588 

Covoroge All respondents 
Source: General Sonal Survey, 2005. 
Format: Ii 
Weight variable: WGHT_EPI 

Note 	Personal activity includes activity codes 400. 450, 460 and 480. 

SLtlisttcs ( ' juada Product No. 12M00 19-GPE 
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Variable Name: 	PARHSD 	 Position: 	59 	Length: 

Social contacts - with parent(s) or parent(s) in-law living in the household? 

FREQ WTD 
I 	 Yes 4,255 8,033,861 
2 	 No 262,706 342,084,723 
7 	 Not asked for activity code 387 340,006 
8 	 Not stated 14 15193 
9 	 Personal activity 66,292 88,780,806 

333.654 439.254,588 

Coverage: All respondents 
Source: General Social Survey. 2005. 
Format: Ii 
Weight variable: WGHT_EPI 

Note: 	Personal activity includes activity codes 400. 450, 460 and 480 

Variable Name: MEMBHSD 	 Position: 	60 Length 1 

Social contacts - with other member(s) of the household (including children of 15 of age and older)? 

FREQ WTD 
1 Yes 6,855 12,336,451 
2 No 260,106 337,782,134 
7 Not asked for activity code 387 340,006 
8 Notstated 14 15,193 
9 Personal activity 66,292 88,780,806 

333.654 439,254,588 

Coverage: All respondents. 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT EPI 

Note 	Personal activity includes activity codes 400, 450. 460 and 480. 

Statistics Canada - Product No. I 2M(H) I 9-(IPI. 
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Variable Name: 	NHSDCLI 5 	 Position: 	61 	Length: 

Social contacts - with child(ren) of the respondent living outside the household, less than 15 years of 
age? 

FREQ WTD 
1 	 Yes 1,833 2,415,199 
2 	 No 265,128 347,703,385 
7 	 Not asked for activity code 387 340,006 
8 	 Not stated 14 15,193 
9 	 Personal activity 66,292 88,780,806 

333,654 439,254,588 

cvuroqu. All respondents 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_EPI 

Note: 	Personal activity includes activity codes 400, 450, 460 and 480. 

I 
I 
I 
I 
1 
I 
I 
I 
I 
I 

Variable Name: 	NHSDCI5P 	 Position: 	62 	Length: 

Social contacts - with child(ren) of the respondent living outside the household, 15 years of age and 
older? 

FREQ WTD 
2,162 2,610,069 

264,799 347,508,516 
387 340,006 

14 15,193 
66,292 88,780,806 

333,654 439,254,588 

1 
	

Yes 
2 
	

No 
7 
	

Not asked for activity code 
8 
	

Not stated 
9 
	

Personal activity 

Covcrag 	All respondents 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGI-IT_EPI 
Personal activity includes activity codes 400. 450, 460 and 480 

I 
I 
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Coverage: All respondents. 

1 
2 
7 
8 
9 

FREQ WTD 
8,557 11,057,189 

258,404 339,061,395 
387 340,006 

14 15,193 
66,292 88,780,806 

333,654 439,254,588 

Yes 
No 
Not asked for activity code 
Not stated 
Personal activity 

(2(l0 	( He j 0 	 I tine 	c tir c 	 .\ppcndi\ (i 

Variable Name: 	NHSDPAR 	 Position: 	63 	Length; 

Social contacts - with parent(s) or parent(s) in-law living outside the household 

FREQ WTD 
1 	 Yes 3,389 4,693,087 
2 	 No 263,572 345,425,497 
7 	 Not asked for activity code 387 340,006 
8 	 Not stated 14 15,193 
9 	 Personal activity 66,292 88,780,806 

333,654 439,254,588 

Coverage: All respondents 
Source: General Social Survey. 2005 
Format: Ii 
Weight variable: WGHT_EPI 

Note: 	Personal activity includes activity codes 400, 450, 460 and 480. 

Variable Name: 	OTHFAM 	 Position.' 	64 	Length: 

Social contacts - with other family member(s) living outside the household? 

Source: General Social Survey, 2005 
Format: Ii 
Weight variable' WGHTEPI 

Note 	Personal activity includes activity codes 400, 450. 460 and 480. 

Statistics Canada - Product \ti. I 2M0() I 9-( PE', 
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Variable Name: 	FRIENDS 	 Position: 	65 	Length: 

Social contacts - with friends living outside the household? 

FREQ 	WTD 
1 	 Yes 18,697 25,529,406 
2 	 No 248,264 324,589,178 
7 	 Not asked for activity code 387 340,006 
8 	 Not stated 14 15,193 
9 	 Personal activity 66,292 88,780,806 

333,654 439,254,588 

Covc:aqo AU respondents 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable: WGHT_EPI 

Note 	Personal activity includes activity codes 400. 450, 460 and 480. 

Variable Name: 	OTHERS 	 Position.' 	66 	Len gth: 

Social contacts - with others living outside the household? 

FREQ 	WTD 
1 	 Yes 20,846 29,610,918 
2 	 No 246,115 320,507,666 
7 	 Not asked for activity code 387 340,006 
8 	 Not stated 14 15,193 
9 	 Personal activity 66,292 88,780,806 

333,654 439,254,588 

Coverage: All respondents 
Source: General Social Survey, 2005. 
Format: Ii 
Weight variable WGHT_EPI 

Note 	Personal activity includes activity codes 400, 450. 460 and 480. 

Sl:iti:ier, ( ;in:id:i 	Product No.! 2M00 1 9-GPE 
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Variable Name: ENJOYAC 

Is this activity the most enjoyable? 

1 Yes 
2 No 
3 None 
8 Not stated 

Coverage. All respondents. 
Source: General Social Survey, 2005 
Format: Ii 
Weight variable: WGHT EPI 

Position. 	67 	Length: 	1 

FREQ 	WTD 
17,797 23,858,830 

278,896 370,124,224 
3,319 	4,185,310 

33,642 41,086,224 

333,654 439,254,588 
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Appendix H 

Record La\out - Lpisode File 
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FIELD VARIABLE NAME 
POSITION 

FROM 	TO LENGTH FORMAT 

1 RECID 0001 	- 0005 5 CHAR 
2 EPINO 0006 	- 0007 2 NUM 
3 WGHT_PER 0008 	- 0017 10 NUM 
4 WGHT_EPI 0018 	- 0027 10 NUM 
5 DDAY 0028 	- 0028 1 CHAR 
6 TOTEPISO 0029 	- 0030 2 NUM 
7 ACTCODE 0031 	- 0033 3 CHAR 
8 STARTIME 0034 - 	 0037 4 CHAR 
9 ENDTIME 0038 - 	 0041 4 CHAR 
10 STARMIN 0042 - 	 0045 4 CHAR 
11 ENDMIN 0046 - 	 0049 4 CHAR 
12 DURATION 0050 - 	 0053 4 NUM 
13 PLACE 0054 - 	 0055 2 CHAR 
14 ALONE 0056 - 	 0056 1 CHAR 
15 SPOUSE 0057 - 	 0057 1 CHAR 
16 CHILDHSD 0058 - 	 0058 1 CHAR 
17 PARHSD 0059 - 	 0059 1 CHAR 
18 MEMBHSD 0060 - 	 0060 1 CHAR 
19 NHSDCL15 0061 - 	 0061 1 CHAR 
20 NHSDC15P 0062 - 	 0062 1 CHAR 
21 NHSDPAR 0063 - 	 0063 1 CHAR 
22 OTHFAM 0064 - 	 0064 1 CHAR 
23 FRIENDS 0065 - 	 0065 1 CHAR 
24 OTHERS 0066 - 	 0066 1 CHAR 
25 ENJOYAC 0067 - 	 0067 1 CHAR 

Statistics Canada Product No. I 2M00 I 9-GPE 
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Appendix I 

I;pisodc File - List of \anahles and Labels 
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RECID Record identification. 
EPINO Sequential episode number. 
WGHT_PER Person weight. 
WGHTEPI Episode weight. 
DDAY Designated day of interview. 
TOTEPISO Total number of episodes during the reference day. 
ACTCODE Activity code of the episode. 
START IME Start time of the episode. 
ENDTIME End time of the episode. 
STARMIN Start time of the episode in minutes. 
ENDMIN End time of the episode in minutes. 
DURATION Duration (in minutes) of the episode. 
PLACE Location of the episode. 
ALONE Social contacts - alone? 
SPOUSE Social contacts - with spouse? 

Social contacts - with children of the household less than 15 years of 
CHILDHSD age? 

Social contacts - with parent(s) or parent(s) in-law living in the 
PARHSD household? 

Social contacts - with other member(s) of the household (including 
MEMBHSD children of 15 years of age and older)? 

Social contacts - with child(ren) of the respondent living outside the 
NHSDCL15 household, less than 15 years of age? 

Social contacts - with child(ren) of the respondent living outside the 
NHSDC15P household, 15 years of age and older? 

Social contacts - with parent(s) or parent(s) in-law living outside the 
NHSDPAR household? 

Social contacts - with other family member(s) living outside the 
OTHFAM household? 
FRIENDS Social contacts - with friends living outside the household? 
OTHERS Social contacts - with others living outside the household? 
ENJOYAC Is this activity the most enjoyable? 

I 
I 
I 
I 
I 

Stitisiies Canada Product No. I 2M00 I 9-( PE 
53 I 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 



(J ., ( iU 	( \Ck' I 	 Ii Inc 	c 'UI\ c\ 	 .\ppcndl\ .1 

Appendix J 

GSS Cycle 19 Activity Code hook 

Statistics Canada - Product \u. I MO() I 
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I 	GSS Cycle 19 Activity Code book 

I 	%1ajor activity categories 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

Emp1o)cd work ......................................................................................................................................................... 

I)ornestic work ..........................................................................................................................................................863 

(are giving for household members .........................................................................................................................873 

Shoppingand services...............................................................................................................................................881 

IcronaIcare .............................................................................................................................................................889 

Schooland education ................................................................................................................................................895 

Organizational, voluntary and religious activity .......................................................................................................900 

Intertainment(attending) ................................................................................ .......................................................... 910 

Sports and hobbies (participating).............................................................................................................................919 

lCdia and coinlnhlnlcatitLn ........................................................................................................................................ 
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Employed Work 

Activ itv Activjt __ CodeS for Cycle 
2 7 12 19 

WorkforPay 01  
Work for Pay atMain Job  011 011 011 
Work for Pay at Other Job(s)  012 012 012 

Overtime! Looking for Work 02  
Overtime Work  021 021 021 
Looking for Work  022 022 022 
Unpaid Work in a Family Business 
or Farm 

023 023 023 

Travel During Work 03 030 030 030 
Waiting/Delays at Work 04 040 040 040 
Meals/Snacks at Work 05 050 050 050 
Idle Time Before/After Work 06 060 060 060 
Coffee/Other Breaks 07 070 070 070 
Other Work Activity 08 1 	080 080 080 
]ra\cI : lot-  roni \Vork 0() — j 090 09() 09() 

-\ppendi I 
I 
I 
I 
I 
I 

Statistics Canada - Product N. I 2M()() I Y-( P1-. 
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011 	Work for Pay at Main Job 

Description 
This category captures time spent working. It captures normal work, activities at the main job 
including work brought home and travel which is part of the job. It also captures work activities 
for pay done in the home when home is the main workplace and a part-time job for student. 
When a respondent reports travel as his/her work, such as a taxi or truck driver, it should be 
coded as work as this is the way in which the respondent makes his/her living and not coded as a 
travel episode. 

I 	This activity should be coded to a non-transit location. For respondents whose main job is 
within the area of transportation (e.g., bus driver, airline pilot, truck driver), the activity should 
he coded to 'work place' 

I Examples 

I 
I 
I 
I 
I 

Working at home in the kitchen. 
Attending a lunch meeting until two. 
Negotiating a contract in office. 
Bought groceries for client. 
To purchase a cattle dog for the farm 
She is a house keeper/done some ironing. 
Made rounds, visited patients. 
Delivering mail on postal route. 
Coffee in a restaurant for work. 
I made some phone calls after arriving 
home to join clients. 
Research for computer hardware for work - 
part of his work. 
Repaired plumbing of tenant 
(superintendent). 

tiiusual cases:  

Supervising school children. 
Making up his work schedule. 
Prepare for school day (teacher). 
Supervising student activities. 
Banking for work. 
Making telephone calls related to work. 
Loading up work truck to return home 
Teacher - correcting homework. 
I corrected students' homework all night. 
Warmed up truck, checked tires and brakes 
- (truck driver). 
Did flight plan - called weather service 
(pilot). 
Packed vehicle with food to take to her 
cooking class she teaches. 

I 
I 
I 
I 
I 
L 

• \\'ork activities that are related to attending conference or convention away from regular 
Iace of work. 

• On-the-job travelling for bus, taxi and truck drivers. 
• Babysitting or house cleaning for pay (as respondent's main job). 
• Piid babysitting performed by a teenager. 

I 
I 
I 
I 
I 

'L1Ilst1CS (anadi Pioduct No. I 2M00 19-OPE 
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Exceptions; Cases code elses here 

060 	Waiting at work for a shill to start is coded as: Paid \ ork acti\ ities. idle 
time bcfore/aller work hours 

021 	Working overtime is coded as: Other activities, Paid work activities, 
overtime work regardless of whether the work is done at home or the 
office. 

450 	Sleeping at motel while on work trip is coded as night sleep/essential sleep. 

012 	Work for Pay at Other Job(s) 

Description 
This category captures lime that the respondent is working liar pay at other joh( ). not at his. her 
main job. 

Norn'ial work; activities at other oh(s ) including work brought home. travel which is part of' the 
job; "working", "at work". 

This activity should be coded to a non-transit location. For respondents whose other job is 
within the area of transportal ion (e.g.. taxi dri\ er. plt/.a delivery driver), the activity should he 
coded to 'work place'. 

Examples 

Working fbr pay on neighbour's farm. 

021 	Overtime Work 

l)esc ri pti On 
Overtime speci heal iv differentiated from normal vork h\ respondent. 

022 	Looking for Work 

Description 
Job search, looking fhr work, including visits to employment agencies, phone calls to prospective 
employers, answering want ads. 

Statistics Canada - Produci No.1 \lO() I n-(P1 - 
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Examples 

Picked up job applications. 
Distributing resumes. 
Working on resume. 
Interview with prospective employer. 
Attend job fair at school 

At job fair 

Exceptions Cases code elsewhere 

II respondent reports apphing for or co! lecting uneniplovment iiistiiance 
benefits or welfare is coded as: Shopping activities, Governmental 
services. 

023 	Unpaid Work in a Family Business or Fartii 

l)escription 
\\ ork  done b)r a I anii h business or larm Ii -  vh ich a salary or wage was not paid. 

F;xall1pks 

Did brother's paper route. 	 Checking catttle 
Hobby farming 
Feeding hens and other barn work 

Exceptions; Cases code elsewhere 

677 	Feeding livestock for neuihbour 

030 	Travel During Work 

Description 
Travel during work that is specifically differentiated from normal work yet part of the work. 

Examples 

E)eiivered forms to hospital offices. 
('ontractor was travelling between job sites. 
1 raveling to airport for work purposes 

Stati'ttcs (unadi Iroduct No. I 2N400 19-CjPE 
S 59 



iSS 2110S 	( c]c I 	 line 	c SiIr\ C\ 	 \ppcndl\ J 

Lnusual cases: 
Travelling to con icrence. 
Walked to park with children who respondent was babysitting. 
Drove around looking for parts to repair farm equipment 

Exceptions: (ases code eIses here 

011 	1 ra ci v itliin the workplace is coded as: \\ ork  br pa at main 'ob. 
090 	lops to or from work are coded as: Fravel to from work 

040 	WaitingIDcla's at \\ork  

Description 
Waiting time or interruption during work that is specifically diftrentiated from normal work 
e.g. machine breakdown, supply shortage. 

Exam pies 

Reading while waiting br a plane on a business trip 
Waiting at print shop for Xerox copying to he done. 

Exceptions; Cases code elsewhere 

070 	(otTee breaks are coded as: Paid work activities. (otlee other breaks. 

050 	Meals/Snacks at %\ork 

Description 
This category captures all meals or snacks consumed at the place of work (in the company 
cafeteria or outside on the grounds). 

Exceptions; Cases code elsewhere 

431 	Eating lunch in the park across the street from the oftce is coded as: 
Meals, Other meal s/snacks/co ffee (e.g. at cottage park picnic, hotel). 

440 	Eating lunch at a restaurant. but this is non-work related is coded as: 
Meals. Meals at a restaurant. 

Statistics Canada - Produci No. t 2M0() t 9-GPt 
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060 	Idle Time Before/After Work 

Description 
Non-working time spent at respondent's workplace before starting or after finishing normal 
work, e.g., changing clothes, talk with fellow employees (usually activities occurring in the time 
period between trip to or from work.) 

F xamples 

\\'ent to desk, had coffee, read paper. 
tinlocked office, made coffee. 
Have coffee wait to start work. 

Exceptions; Cases code elsewhere 

	

440 	1-hiving breakfast at restaurant before going to work is coded as: Meals, 
Meals at a restaurant. 

	

760 	Ihiving a drink with co-workers at bar after work is coded as: Socializing. 
Social i/.me at bars. clubs. 

	

070 	Coffee/Other Breaks 

Description 
This category captures all prescribed (arranged) non-working breaks or periods, e.g., coffee 
break, smoke break. 

Examples 

A factory worker reports being relieved for his her scheduled afternoon break. 

	

080 	Other Work Activity 

Description 
Other activities related to work not described in above categories. 

F: xa 111 P les 

Research for computer hardware for work - 
outside his regular work (unpaid work). 

Picking up paycheque. 

Statistics Canada- Product No.12M0019-GPE 
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090 	iravel: To/From \\ork  

Description 
This category captures times when the respondent is traveling to and from the workplace 
including time spent waiting for transportation. Also include travel (including waitin(-,  time 
related to travel) for job search. 

Examples 

A respondent took the bus to i.o fir a job interview. 
A respondent warms up the car - to go to work. 
Travelling to job fair 

Statistics Canada - Produci No.12 MIX) I t)_(  PlH 
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Domestic Work 

Activity Activity codes for Cycle 
2 7 12 19 

Meal Preparation 10  
Meal Preparation  101 101 101 
Baking, Preserving Food, Home 
Brewing,_Etc.  

102 102 102 

Food (or Meal) Cleanup 11 110 110 110 
IndoorCleaning 12 120 120 120 
OutdoorCleaning 13 130 130 130 
Laundry, Ironing, Folding 14 140 140 140 
Mending 15  

Mending/Shoe Care  151 151 151 
Dressmaking and Sewing (for Self 
or Household Members)  

152 152 152 

Home Repairs, Maintenance 16  
Interior Maintenance and Repair  161 161 161 
Exterior Maintenance and Repair  162 162 162 
Vehicle Maintenance  163 163 163 
Other Home Improvements  164 164 164 

Gardening, Pet Care 17  
Gardening/Grounds Maintenance  171 171 171 
Pet Care  172 172 172 
Care of House Plants  173 173 173 

Other Housework 18  
Household Administration  181 181 181 
Stacking and Cutting Firewood  182 182 182 
Other Domestic/Household Work  183 183 183 

** Unpacking Groceries  184 184 
** Packing or Unpacking Luggage 

and/or Car  
185 185 

** Packing and Unpacking for a 
Move of the Household  

186 186 

Travel for Domestic Work 19 190 190 190 

I 
LI 
I 
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101 	\leal Preparation 

Description 
This ca'eorv capttires time spent reparnie nieak or snacks, as cli as packine lunches tr the 
next day. 

Examples 

Makinu,  a CLIJ) Of coffee. staitiiiu1 (111)11Cr ilii(l 

setting the table. or rcheatinu,  din ncr n the 
microwave. 

Record as meal preparation even if the 
meal/snack will not be eaten immediatei\ 
For example if, at the end of the day, the 
respondent reports preparing lunches fir 
kids and myself fir the next day 
Starting the BBQ 

Exceptions; Cases code elsewhere 

102 	Baking a cake for a birthday party is coded as: Unpaid work activities. For 
the household, Baking. 

181 	A respondent reports planned the meal menu for the week (household 
management) is coded as: Unpaid work activities, For the household. 
Household management. 

184 	A respondent reports putting the groceries away (other household ork) is 
coded as: Unpaid work activities. For the household. 1.'npacking w -oeeries. 

102 	Baking, Preserving Food, Home Brewing, Etc. 

Description 
Include all activities associated with non-meal preparation such as baking. preserving (canning 
or freeziii(.) and the home brewing of beer or wine. 

Examples 

Bottle the wine - home wining. 	 Making donuts 
Cutting fish & freezing 	 Separated and ftoic meat 
Sterilize equipment for the wine. 

Statistics Canada - Product No. I \I(ft) I L)(  IPE 
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110 	Food (or ieal) Cleanup 

Description 
Cleaning up after meals, baking or preserving. 

Examples 

1)oing dishes. 
Putting away food (leftovers). 
Straightening up the kitchen. 
Unloaded dishwasher. 
( 'lean barbecue 

120 	Indoor Cleaning 

Description 
Indoor (routine) cleaning; dusting, making beds, picking up, washing windows, vacuuming, 
fall spring cleaning, work around the house, etc. 

Examples 

Cleaning out refrigerator. 
Reorganized the kitchen cupboards. 
Tidied up the living room. 
Sorted through magazines for garbage. 
Cleaning the oven 
Cleaned out clothes closet 

Making beds 
Clean the bathroom 
Putting away children's toys 

130 	Outdoor Cleaning 

I )escri p1 ion 
Outdoor cleaning; sidewalks, garbage, garbage removal, snow shovelling, storm windows, 
cleaning garage, etc. 

Examples 

('leaned and stored camping equipment 

Swept washed out garage. 
Shovelled the snow. 
(iarhaze taken out. 

Getting household recycling ready for 
collection 

Sial i.i ics (anada I'roduct No.! 2M00 I 9-GI'E 
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Lnusual cases: 

Sprayed wasp nest 

Exceptions; Cases code elsewhere 

171 	Mowing the lawn is coded as: Unpaid work acti\ities. Unpaid work 
activities for household, Gardening, grounds maintenance. 

190 	Took garbage to dump is coded as: Unpaid work activitic. 1Jnpai.l \\i)1k 
activities fr household. lr:i\ Cl to from domestic work 

140 	Laundr, Ironing, folding 

Description 
Laundry and ironine includes hand ash in delicate items, puttin items in the dr\ er and 
hanging clothes on the line. 

F x amp les 

\Vashini. clothes 
I lancini.! clothes out. 

151 	Mending/Shoe Care 

Description 
Mending and upkeep of clothes. especially maintenance activities such as replacing a lost button, 
shinint shoes. 

Examples 

Wax his shoes - shoe care 
I patched my son's pants. 

152 	Dressmaking and Sewing (for Self or Household Members) 

Examples 

I lemmed a dress. 
Cut out the pattern for an outfit. 
I sewed a dress for my daughter for 
Christmas 
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Exceptions; Cases code elsewhere 

841 	Sewing a dress when done as a hobby (not for sale or exchange) is coded 
as: Leisure activities, Hobbies, crafts, games or other leisure activity, 
Home crafts done mainly for pleasure (sewing, needlework). 
Sewing a dress when done as a hobby (for sale or exchange) is coded as: 
Leisure activities. Hobbies, crafts, games or other leisure activity, Home 
crafls done !dr sale or cxehane of items. 

161 	Interior \iainteiiance and Repair 

I)escription 
Include all home repairs and home operations done inside the residence. 

Exam pies 

Painting a bedroom. 	 Programming the DVD system 
Plastering the basement wall. 	 Assembled furniture from IKEA 
Tinkering around the house. 	 Repairing home computer 
Installed fire alarm in kitchen. 
Setting up new CD player. 
We put on wall-paper in the living-room. 
Fixed leak in waterbed. 
Trying to start the oil furnace. 
Refinishing some old furniture for personal 
use. 
Getting cottage winterized 

162 	Exterior Maintenance and Repair 

l)escription 
Include all outside maintenance and repairs done for the household residence. 

Examples 

Painting the house 
Painting the trim on the house. 
Fixing the roof. 
Repairing the driveway (patching). 
Putting the sealer on the drive-way 
Set up a patio table. 
Put 1313Q together 

Statistics (anada Product No. I 2M0019-6PE 
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Exceptions; (tes code else% here 

I R 3 	Puttin up or takini do\\ n oukI (lc (1irl:,iiiias IlLdits  

163 	\'chicic Maintenance 

Description 
Car. truck, motorc\ e Ic and hic\ ek' inaiiitenaiiuc: iiccesar\ epa i r and row inc care to cars. 
Performed oii permt I IN 	Hell I cicd \ cli I c I cs on IN 

Examples 

Washed car in driveway. 
Helped husband change oiL 
Put a new chain on bicycle. 
Tuned up motorcycle. 
Worked on motorcycle. 
Cleaning out car. 
Doing the car brakes. 

1-uci up skidoo 
Put skidoos avav aikI cleanup 

164 	Other I-tome improvements 

Description 
Home improvements: additions to and remodelling done to the house, garage 

Examples 

Put a new root on the hotise. 	 Retinishing woodwork in dining room 
I constructed my shed in my hack yard. 	Renovatint the basement 

Unusual cases: 
A respondent has purchased a building lot and is building his own home. 

Exceptions; Cases code eIsehere 

1 7 I 	I andscapine of backyard is coded as: Ii npaid work act vines. L npaid work 
activities for household. Gardening, grounds maintenance. 
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171 	(ardcning/Grounds Maintenance 

I)escription 
Gardening; flower or vegetable gardening: spading, weeding, composting, picking. Also include 
activities related to the care of the grounds: raking and bagging leaves, cutting and watering the 
tzrass. Pool maintenance should be also coded here. 

Examples 

( leaned POOl. 

I Vent outside and turned on sprinklers. 
Cleaned pool filter. 
I cleaned the swimming pool and stop the 

I 	filter for the winter 
I raked the leaves with the kids. 
I planted tulip bulbs. 

I 	Putter around yard. 
Preparing lawnmower oil: gas etc. 
Covered plants to prevent from getting 

I 	frost. 
Worked on grass in yard at cottage 

I boded outdoor liousehoki ri uk 
Picked vegetables from my garden 

Exceptions; Cases code elsewhere 

104 	Installed a pool and deck is coded as: Unpaid work activities, Unpaid work 
activities for household, Other home improvements. 

() I 	Picked berries at a ben -y farm (not at household 

172 	Pet Care 

Description 
Include all activities associated with pet care: feeding pets, cleaning cages, walking the dog. 

Examples 

Drained the aquarium. 	 Playing with pets 
Played Frisbee with the dog. 
Walked the dog. 
('leaned the cat litter. 

Exceptions; Cases code elsewhere 

Visiting the veterinarian is coded as: Shopping activities, Other 
professional services. 

Eatisncs ( 'anada Product No.1 2M00 I 9-GPE 
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173 	Care of House lIants 

Description 
Include water inr and repLintlilL )i plant that ate ntia11 toun(I indoors, 

181 	household Administration 

Description 
Include aeti \ ilies .ticli is h ttchoId 	iper ork 

Examples 

Went through recipe book. 
Wrote out cheques to pay bills. 
Prepared shopping Iki. 
Planned my supper. 
Put groceries away. 
Preparing income tax. 
Getting things together for income tax 
purposes. 
Man came to see mirror for sale. 
Leaving the kids notes on chores to do. 

Planning and coordinating family acti\ ities. 

Unusual cases: 
Showing house to prospect e buyer or tenant. 

182 	Stacking and Cutting Fireood 

Description 
Include cutting, splitting and stacking of firewood for use in fireplace or wood stove of residence 
(for personal consumption only). Also include starting fires and cleaning and maintaining of 
fireplace or wood stove. 

Examples 

l-3roughl in wood to put in tire. 
Cut wood with chain saw. 
Stacked firewood. 
Lit fire in wood burning stove. 
Put sawdust in burner. 
I started a fire to warm up the basement 

stoke fire 
(letting tire going in wood stove 

Statistics Canada- Product  
870 



I 	( I SS 2()o 	('vcle I 
	

1 iliw 1 SC 5111 C\ 
	

AppCildi \ 

183 	Other Domestic/Household Work 

Examples 

Supervised unpacking of a delivery. 	Getting neighbours dog out of yard 
Rearranging the living room. 	 Lock the windows and doors before bed 
(letting front bedroom ready for visitors. 	Picking up boat from cottage 
Turned off lights and fan, got ready to 	Putting up or taking down outside 
leave the house. 	 Christmas lights 
Making cigarettes. 
Wrapping gifts. 
(living out Halloween candy. 
Holding a garage sale. 
I closed the cottage for the winter (shut the 
water off, etc.) 
Fed birds outside filled feeders - at home 
Looking around at the new house/grounds. 
Sorting clothes to Salvation Army 

184 	Unpacking Groceries 

Description 
Include unpacking and putting away of groceries. 

185 	Packing or Unpacking Luouaue and/or Car 

Description 
include packing and unpacking of luggage for trips and packing and unpacking of household 
vehicles, including recreational vehicles (e.g.. RV's and trailers) 

Examples 

Unloading the gifts from car. 
Packed up the car for traveling. 
Unpacking. 
Packed bags for vacation 
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186 	Packing and Unpacking for a Move of the Household 

Description 
include packing and unpacking ol boxc and lunuture br a move from respondents old 
household to their new household. 

Examples 

Packing bo\cs to fl)O\ C. 

Moving boxes & furniture from one 
apartment to another across the hail. 
Unpacking after mo c. 

190 	Trael for Domestic Work 

Description 
Fravci ( includin 	aitiliv tinic related to travel) !r domestic household 

F xa mples 

Drove to the laundromat. 	 Travel to see the new house 
Walked to mail box to pick up mail. 	Drove dog to dog park for exercic 
Went to the dump 

Statistics Canada - Producu \o. I 2\1(R)I')-( I'E 
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Care Giving for Household Members 

Activift Activity_codes for Cvck 	- 
2 7 12 19 

Baby Care! Child Care (Infant to 4 Years 
Old)  

20 200 200 200 

Child Care 21 210  
Putting Children to Bed  211 211 
Getting 	Children 	Ready 	for 
School  

212 212 

Personal Care for Children of the 
Household  

213 213 

Helping/Teaching/Reprimanding 22 220 220 220 
Reading/Talking/Conversation with Child 23 230 230 230 
Play with Children 24 240 240 240 
Medica Care - Household Children 25 250 250 250 
* Unpaid Babysitting  260 260 260 
* Personal Care - Household Adults  271 271 271 
* Medical Care - Household Child  272 272 272 
Other Child Care (Unpaid Babysitting) 28  
Help and Other Care - Household Children  281 281 281 
Help and Other Care - Household Adults  282 282 282 
Travel: Child Care 29  

Travel: Household Child  291 291 291 
Travel: 1-lousehold Adults  292 1 	292 292 

Statiiic (jnadj Product No.1 2M00 19-GPE 
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200 	Bah Care! Child ('are (Infant to 4 \ears Old) 

Description 
All childcare (includin housc\\oik. ftcdm  nursing and cookin) for chiklien less than S Ncars 
old. 

Ixam pies 

Micro waved hahvs houle. 
Nursed the baby. 
Stayed up with crying baby. 
Took baby for a stroll in the stroller. 
At day care with child. 
Watching a Barney tape with son. 
Night feeding. 
Extract breast milk 

Ixceptious; Cases CO(lC elsewhere 

	

101 	General housework devoted to children, especially fixing meals or snacks 
is coded as: Unpaid work activities. For household. Meal preparation. 

	

211 	Putting Children to Bed 

Description 
Preparing and putting the children S years of age to less than 15 years old to bed. 

	

212 	Getting Children Ready for School 

Description 
Dressing, personal care and other activities related to preparing children 5 years of age to less 
than 15 years old for school. 

	

213 	Personal Care for Children of the Household 

Description 
Dressing, personal care and other activities related to children 5 years of age to less than IS years 
old for non-school activities. Including waking children up and bathing children. 

Statistics Canada - Procitici Ni. I 2 MOO I -( i PE 
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Exam pies 

Helping kids getting clothes ready for 
swimming 
(jet his daughter dressed. 
Wake up younger child. 
Bathing children 
Put them down for a nap. 
Helping children shower and dress after 
s immini lesson 

Helping daughter to change into winter 
clothes 

	

220 	Helping/l'eaching/Reprimanding 

Description 
Helping/teaching children learn, fix, make things. Help with art projects, homework, supervising 
liome ork. 

Examples 

Teachitig son how to s\ving the baseball 
hat. 
Coaching the kids in the park for soccer. 
Checked school work for son. 
I revised my daughter's homework with 
tier. 
Preparing a lesson for child whom has 
prohleni ith his speech. 

Exceptions; Cases code elses here 

	

OO 	Coaching little league baseball team is coded as: Unpaid work activities, 
Volunteer activities, Coaching. 

	

230 	Reading/Talking/Conversation with Child 

Examples 

Read In my soii. 
lalking to my daughter. 
Watched daughter painting for leisure. 

SLitistics (.inada Hioduct No,12M0019-GPE 
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240 	lia' itli ('hildren 

Descriplion 
Indoor and otttdoi p 	with children. 

Examples 

Played Nintendo with children. 
Played Scrabble with children. 
Went biking with clii Idren 

Unusual cases: 

Supervised children at play 

250 	Medical Care - Household Children 

Description 
Providint medical care to children of the household. 

Exam pies 

Gave son medication. 	 At doctor's tbr child 
Admitted daughter to hospital and waited. 
Was at son's psychiatrist's office. 
I bought antibiotics for my son 
Child development person came. 
Calming autistic son talking. 
Pick up daughter's eyeglass prescription. 

260 	Lnpaid Baby sitting 

Description 
Unpaid babysitting or childcare provided 10 children of the respondents household. 

Include all childcare provided by household members other than the parent or guardian that has 
not been coded elsewhere. 

Statistics Canada - Product No. I M0(t I °)( PF 
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Lccptions; Cases code elsewhere 

Unpaid babysitting for neighbour'(s) child(rcn) is coded as: Care to 
children and adults, Care to non-household children or adults, Unpaid 
babysitting. 

	

Oil 	Paid babysitting (as a job or performed by a teenager) is coded as: Work 
for pay at main job. 

	

271 	lersonal Care - Household Adults 

Description 
Care given to adults aged 15 years and older living in the household, if not included as household 
work. 

Routine non-medical care to adults in household. 

I xaniples 

I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I 

(jot niv ' iI up. 	 (ui spouc' hair 
Ran a bath for my husband. 
Washed disabled husband's hair. 

272 	Medical Care - Household Child 

Description 
Medical care given to adults aged 15 years and older living in the household. Include assisting in 
c in cri.cncies. 

Examples 

fook care of my sister who was ill (sister 
ii es in the respondents household). 

281 	Help and Other Care - Household Children 

Description 
Other childcarc not described in aho e codes. 

SLiti't 'Cs (anada Product No.1 2M00 I 9-GPE 
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Examples 

Visiting household child in the hospital. 
At boys' football practice. 
Meeting with teacher at my son's high 
school, where the son is less than 15 years 
of age. 
Meetin with teacher at childs elementary 
school. 
Worked on kids Halloween costumes. 
Talking with child care worker before or 
after picking up child. 
Signing the school agenda and I wrote a 
special note to my daughter's teacher. 

Helping my daughter to choose her 
Halloween costume in the pattern hooL. 
Attending son's parent teacher interview 
Reviewing child's school report card. 
School field trip with household child. 

Exceptions; Cases code elsewhere 

673 	Unpaid babysitting or child care to children not residing in household is 
coded as: Unpaid work activities, Unpaid work for other household(s). 
Unpaid babysitting. 

230 	Reading to or talking with household children 
678 	if no household children are involved is coded as: Unpaid work acti\ ities. 

\oluntecr activities torthrough an organization. ( )ther unpaid wurkhelp 
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I 
282 	Help and Other Care - Household Adults 

I 	Description 
Other care given to household adults 

I 	Unpaid correspondence assistance to write letters, solve problems, find information or fill out 
I orni' given to adults aged 15 years and older living in the household 

I 	F amples 

I 
I 
I 
I 
I 

Visiting household adult in the hospital. 
I lelped husband grade his student's exam 
papers. 
Waited at doctor's office for spouse to 
receive medical care. 
Caring for wife in hospital. 
Took dinner out to husband in the field 
working. 
Talked with the educator of her disabled 
son who is 15 years of age or older. 
Helped husband with his income tax form. 
Read letter to spouse whom is visually 

disabled. 

Making diabetic schedule for spouse 
Helping spouse with their work (unpaid) 

291 	Travel: Household Child 

l)escription 
Travel (including waiting time related to travel) for childcare. 

Travel (including waiting time related to travel) for help and personal care for children (aged 14 
years and younger) of the household. 

I 
I 
I 
I 
I 
I 
I 
I 
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IxariipIcs 

Dropped daughter at babysit icr. 
Dropped off brother at school. 
Picked daughter up at school. 
Took son to get his haircut. 
Walked kids to school bus stop. 
I took my son to school. 
I went to the drugstore to get sonic 
antibiotics for my son. 
I drove my husband and the kids to the Icc 
Capades Show. 
Go back to pickup the kids. 
I waited for the school bus viili my ( year-
old child. 

\\ aiting  \\ ith  chi Id lr the school bus 

292 	Tra'el: Household Adults 

Desc ript ion 
Travel (including waiting time related to travel) for help and personal care for adult niembers 
(aged 15 years and older) of the household. 

Exampks 

Drove husband to airport. 
Drove wife to doctor's office. 
Took kids to mother's place oh emplovnient 
to pick her up. 
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Shopping and Services 

Activity Activity codes for Cycle 
2 7 12 19 

Everyday Shopping 30  
Groceries  301 301 301 
Everyday 	Goods 	and 	Products 
(Clothing. Gas. etc.)  

302 302 302 

Take-out Food  303 303 303 
** Rental of Videos  304 304 
Shopping for Durable Household Goods 31 310 310 310 
Personal Care Services 32 320 320 320 
Government and Financial Services 33  

Financial Services  331 331 331 
Government Services  332 332 332 

Adult Medical and Dental Care (Outside 
Home)  

34 340 340 340 

Other 	Professional 	Service 	(Lawyer. 
Veterinarian)  

35 350 350 350 

Repair 	Services 	(Cleaning, 	Auto, 
Appliance  

36 

Automotive 	Maintenance 	and 
Repair Services  

361 361 361 

Other Repair Services (e.g. T.V., 
Appliance)  

362 362 362 
________ 

Waiting, Queuing for purchase 37 370  370 1  
Other Shopping and Serv ices 38 380 380 380 
Travel for Goods arid Services 39 39() 39() 39() 

1 his activity code wasn't available in Uyck 12. 
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301 	(;erks 

Description 
Shoppine for Food or alcohol at markets. grocer\ store.c ofl\ emuencc stores. lm&iuor  stores. etc. 

Examples 

Shopping for Food. 
Went into corner/convenience store to pick 
up milk and bread. 
Bought a six-pack of beer. 
Spring (roadside) free spi - 111L,  water. 
Picking strawberries. 
U-pick cherry farm. 

Exceptions; Cases code elsehere 

( ;ttj 	eetahlcs at the fuirnim-s niam -ket 

,01 	Shopping for take-out food is coded as: Shopping activities, Take out food 

302 	Evcrdav Goods and Products (('lothing. Gas. etc.) 

Description 
Shopping for everyday goods and products except food; personal care products, gasoline. 
clothing, small appliances, sporting equipment; shopping at drug stores, hardware stores, 
department stores. "downtown" or "uptown". "window shopping". Include shopping done For 
specific times or occasions of the year: ( 'hristmas shopping. I lanukkah. birthdays. [aster. 
Mother's Day, etc. 

Also include time spent mak tug purchases through the home shoppin channel, o\ er the phone 
or on the Internet. 

Examples 

Picked up a newspaper. 
Shopped at mall. 
Shopped at music store. 
Bought books. 
Bought school supplies for niy children 
Shopped for shoes with my children 
Bought Christmas tree. 
Picked up clothes from friemids house - far 
him/herself. 
Picked up auto parts at bus depot. 

Shopping over the phone 
At the dollar store 

Statistics Canada - Product \o. 1 2M0() 1941 Pt; 
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Exceptions; Cases code elsewhere 

	

2() 	Getting a haircut is coded as: Shopping activities, Personal care services. 

	

4() 	(letting a prescription tilled or buying cold tablets is coded as: Shopping 
activities. Adult medical and dental care. 

	

303 	Take-out lood 

l)escription 
Include time spent ordering and waiting for food from take-out food restaurants. 

Examples 

\Vcnt through A & W drivc-thru. 

	

304 	I'ental ol \ideos 

I) CS C ript i (in 
Include time spent shopping for, renting and returning videos. 

Examples 

Renting a video, 

	

310 	Shopping for Durable Household Goods 

Description 
Shopping for house, apartment, car, large appliance, motorcycles, bicycles, home improvement 
items: activities connected with buying, selling, renting, including phone calls, looking for 
house, including travelling around looking at real estate property (for own perspective purchase). 
Also include time spent making durable good purchases on the Internet. 

5iattics (antda Product No. 12M0019-GPE 
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x am pies 

Visiting apartments for rent. 	 Purchasing bathroom rctinsIiin nuterial 
Spent the afternoon looking at a cottage for Negotiating on property 
sale. 
Looking for a house on the Internet 	Looking at apartments 
Shopped for new carpeting 	 Shopping for micro\\ a' e 
Shopping at I tome Depot 	 At car rental agency 

320 	Personal Care Services 

Description 
Personal care outside the home: barbers, beauticians. 

Exam l  ks 

IIot a haircut. 	 At taniliim salon 
Sat in beauty parlour/had hair fixed 	Getting a tattoo 
In tanning booth getting a tan. 
Made reservations in restaurant. 
Got a massage. 

Exceptions; Cases code elsewhere 

340 	Medical care not at home is coded as: shopping activities. Adult medical 
care. 

331 	Financial Services 

Description 
Financial services: activities related to taking care of financial business: going to the bank. using 
ATM, paying utility bills (not by mail), going to accountant, tax office, loan agency, insurance 
office, broker, financial consultant. 

include non-financial institutions where monetary/financial services are being accessed. Also 
include telephone or computer banking, tax filing. etc 
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Exam pies 

Got money out of instant teller. 
Waited in line and did banking. 
Paid telephone bill at Bell Canada. 
I phoned the insurance company for the 
house. 
\Vaitd in 1 ne tr a si udent loan 

Paying bills on the Internet 
Telephone banking 

Exceptions; Cases code clseNOere 

	

181 	Paying bills by writing cheques or using internet banking is coded as: 
Unpaid housework and volunteer activities, Unpaid work activities for the 
household. Household rnanaiernent 

	

332 	(;overnment Services (post office, police, driver's license, 
library, El, welfare) 

Description 
Government services - municipal, local, provincial or federal; post office, driver's license, 
sporting licenses, marriage licenses, police station, public library (not a school library). 

Applying for or collecting employment insurance or welfare. 

Examples 

1 noL photos for tax complaint - not I'Or 	AI the Ii hrar, 
leisure; related to government. 
I borrowed books from the library in order Checking through customs 
to study. 

	

Picked 	up pension check. 	 Getting picture taken for provincial 
medical card 

At customs and immigration. 

Exceptions; Cases code elsewhere 

	

(I 	Going to a lawyer's office is coded as: Shoppiiie activities. Other 
protessional services. 
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34() 	Adult \ledical and I)ental Care (Outside home), including 
having prescriptions filled 

l)esc r I ptio n 
Medical and dental care outside the home, includinc inak inc appointnients and CUII1C to the 
Chiropractor and Podiatrist. 

Examples 

Physiotherapy appoiiitnient 
Doctor came and released her From 
hospital. 
Had blood work done 

Unusual cases: 

At phvsiot herapi si 
Had an ultrasound (respondent is pregnant) 

Shopping for medicines or filling prescriptions 

Exceptions ('aSI,S code elschere 

302 	Shopping for shampoo, deodorant at a drucstore is ended as: Shoppinc 
activities, Everyday goods and products. 

410 	Personal medical care at home (i.e. for respondent only) is coded as: Othei - 
personal activities, Personal medical care at home. 

281 	Medical care at home for other household members is coded as: Care to 
children and adults. Care to household adults. Medical care. 

350 	Other Ptofessional Service (Lawyer, Veterinarian) 

Description 
Lawyer, veterinarian. home designer or decorator. landscape architect. alarm sN Stem specialists. 
travel agency, counsellingn photocrapher and other prulessional services. 

Examples 

Meeting with minister to discuss wedding 	Picked up tickets For trip 
or baptism. 
Had family pictures done. 	 Appointment with school counsellor 
1)og groomer. 

Statistics Canada - Product No. I  

I 



I 
I 
I 

	

( SS 200 	( cIc 1 1 ) 

	

I I inc 	e Siire 

	

361 	Autornotie \Iaintenance and Repair Services 

Description 
Auto services: automatic car wash, repair and other auto services. 

\pI1e1tI\ .1 

Examples 

Had an oil change and lube on car. 	At the car wash 
Having tires rotated on car. 	 Getting parts to fix car 
I was at the garage for having winter tires 
installed. 
I lad the ear towed out of the ditch. 

362 	Other Repair Services (e.g. T.V., Appliance) 

Description 
Repair and cleaning services. 
Clothes repair and cleaning: dry cleaning services, laundromat, tailor. 
Appliance repair and cleaning: furnace, water heater, electric or battery operated appliances: TV 
or VCR repair or cleaning: watch repair. 
Household repair and cleaning services: furniture repair, carpet cleaner. 

Examples 

Discussed the work to be done with the 
carpenter. 

370 	Waiting. Queuing for purchase 

I)esc ript ion 
Waiting (longer than 5 minutes) for purchases of goods and services; waiting at the doctor's 
office, waiting at the garage for the car to be fixed. 

Examples 

Stood in line at grocery store. 
\Vaiti ug at airport fir Ii ight home from vacation 

Siaiii1 cs ('inida Pruduct No.1 2M00 I 9-GPE 
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380 	Other Shopping an(l Services (garage sale, run errand) 

Desc ri p1 io ii 
Other services not described above door-to-door salesperson or solicitor attending a garage 
sale. Running errand or borrowing goods 

Examples 

\k'alked around a \ aRt saic. 	 \\ cut  to psychic 
Registered and paid for a course in 
Spanish. 
Checking out halls for their wedding. 

390 	Travel for Goods and Services 

Description 
This category captures travel ( nicluding waiting ti me related to tra\ ci) br shopping and services. 

Examples 

Went to doctor's ollice. 
Waiting at bus stop to come home from 
mall, include both the wait time reported 
and travel. 
Went to hospital for x-ra\. 
Going to the grocery store, post office, etc. 
Went to employment insurance office to 
apply for benefits. 

Driving to health clinic 
Travel to regional recycle center 
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Personal Care 

Ac(i'it Activit', _codes for Cycle - 
2 7 12 19 

Washing, Dressing 40 400 400 400 
Adult Medical Care (At Home) 41  

Personal Medical Care (At Home)  410 410 410 
* * Private 	Prayer, 	Meditation 	and 

Other Informal Spiritual Activities  
411 411 

Help and Personal Care to Adults 42  
Meals at Home/Snacks/Coffee 43  

Meals at Home/Snacks/Coffee  430 430 430 
Other Meals at Another Place  431 431 431 

Restaurant Meals 44 440 440 440 
Night Sleep/Essential Sleep 45 450 450 450 
Incidental Sleep, Naps 46 460 460 460 
Relaxing, Thinking, Resting, Smoking 47 470 470 470 
Other Personal Care or Private Activities 48 480 480 480 
Travel: Personal 49  
Travel to Restaurant Meals  491 491 491 
Travel for Other Personal Activities  492 492 492 

,li1 1st ic ( anada Prciduct No.1 2N40() I 9-GPF 
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400 	Washing, Dressing 

Dcsc ri ptio ii 
This category captures personal washing and dressing includint gettin up or getting ready for 
bed, changing clothes. shavini. settint. hair. 

Examples 

\Vashing hair, getting dressed, or gettiiie 
reading for work. 
This does not have to be at the beginnint ol 
the respondent's day. The respondent can 
also report getting read to go to a party 
after a day of work. 

Exceptions; Cases code elsewhere 

060 	Changing clothes or cleaning up at work is coded as: Paid work activities. 
Idle time before. after \\ ork  hours. 

410 	Personal Me(lical ('arc (At Home) 

Description 
This category captures personal medical care at home or private residence for self only: home 
medical treatment by doctor or taking medicine. 

Examples 

Tested blood and gave an instil in shot. 
Being sick in bathroom. 

411 	Private Prayer, Meditation and Other Informal Spiritual 
Activities 

Description 
This category captures religiouspractices carried out as an indi'% idual. Includes prayers done at 
home, meditation and other spiritual activities clone alone. 

Statistics C'anada Product \u. 12,N100194111F 
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430 	Meals at Home/Snacks/Coffee 

Description 
This category captures meals, snacks and/or coffee which are eaten at home or on the household 
grounds. The respondent can be either alone or with other household members only. 

Eainples 

Eating a family meal. 
Having a few beers or sitting around and 
having a couple of cups of coffee. 

Unusual cases: 
Ate restaurant food at home. 

l.xce1)tionS; Cases code elsewhere 

[anne a meal at work is coded as: Meals. Meals snacks at \ ork. 
540 	Eating a meal at school is coded as: Education activities, 

Meals/coffee/snacks at school. 
752 	Eating meal with family from outside the household at Uncle Ralph's 

home is coded as: Socializing, Socializing at a private residence (with 
nieal). 

431 	Other Meals at Another Place 

Description 
This category captures all meals and snacks that were eaten at another private residence, other 
than one which is owned by the respondent (i.e. cottage or vacation home), or in a public place 
(i.e. park). 

Examples 

Eating a lunch while walking in the park, 
or having coffee at a friend's place while no 
one else is there. 
(in a picnic. 
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752 	If the respondent is at another person's home and in the company of that 
person, then the activity should he Coded as: Socializinii. Socializin at a 
private residence, with a meal. 

	

440 	Restaurant Nleals 

I)escription 
This catcorv captures all i1Ofl-\' orL related meals. snacLs or coitce consumed at a i -estaurant 

Examples 

Eating at McDonald's. 
Out for cofiec at him I lortons. 

Exceptions; Cases code elsewhere 

	

752 	Going to a friend's house for a meal. Because this meal is part of a isit at 
a private residence it is coded as: Socializing, Socializing in a private 
residence (with meal). 

	

760 	Having a drink at bar or club is coded as: Socializing, Socializing at bars or 
clubs. 

	

752 	Meals as part of a visit at a private residence is coded as: Socializing 
Socializing at a private residence. 

	

760 	Drink at bar or club is coded as: Socializin. Socializinc at bars, clubs. 

	

450 	Night Sleep/Essential Sleep 

Description 
This category captures essential sleep. It is the longest sleep of the day (usually at night): 
including "in bed" but not asleep. trying to go to sleep. 

Examples 

Going to bed. going to sleep. or trying to 
sleep is coded as essential sleep. 

Statistics Canada - Product so. I 2M0() I 



(ISS ( 	I) 
	

I 1111C 1C 'LI!\ C\ 

Exceptions; Cases code elsewhere 

460 	If the respondent took a nap in bed is coded as: Other personal care, 
naps/lying down. 

470 	Lying in bed to relax or think is coded as: Other personal care, Relaxing, 
thinking, resting. smoking. 

460 	Incidental Sleep. Naps 

Description 
his category captures incidental sleep, e.g., naps (usually during the day), "dozing". "laying 
down". 

Examples 

\ respondent falls asleep while watching T.V., or lays down in the afternoon for a nap. 

Exceptions; Cases Code clseii 

\ rcpoiident wotkiiig a night SIn ft . atid reports sleeping during the day. 
is coded as: Essential sleep. 

470 	Relaxing, Thinking, Resting, Smoking 

Description 
This category captures relaxing, thinking, planning, doing nothing, "just sitting around". 

Examples 

Lying on the couch, without falling asleep. 
Sitting around, waiting for guests, partners or children. 
Getting some fresh air on the balcony 

Exceptions; Cases code elsewhere 

4 I I 	Meditation is coded as: Other personal care, Private prayer, meditation, and 
other informal spiritual activities. 

480 	Other Personal Care or Private Activities (e.g. washroom 
activities, sex) 
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l)esc ri pti 011 
This category ciptLin.s a I personal or pri\ale actI\ ities: "none of our htisincss'. 

Examples 

Sex 
\Vashroon activities 

491 	Travel to Restaurant Meals 

Description 
Travel ( including at uir tune related to travel ) lr restaurant meals. 

Examples 

\\:. j lk cd to rcstaurant.  

492 	Travel for Other Personal Activities 

Description 
Travel (including waiting time related to travel) for personal needs. Other personal travel: e.g. 
"went to Kingston" (if 110 further explanation given). 

Examples 

Drive to home in the country 
Driving back from vacation 

Statistics Canada - Product NO. I 2MOO I 9-G PE 
94 



I 	(;¼ 	Ql) 	dc I') 	 IfliC 	'C "UI\ C\ 

School and Education 

Activity Activity codes for Cycle 
2 7 12 19 

Full-Time Classes 50 500 500 500 
Other Classes - Part-Time 51  

Other Classes (Part-Time)  5 11 511 511 
Credit Courses on Television  512 512 512 

Special Lectures: Occasional 52 520 520 520 
Homework: 	 Course, 
Career/Self- Development  

53 530 530 530 

Meals/Snacks/Coffee at School 54 540 540 540 
Breaks/Waiting for Class 55 550 550 1 	550 
Leisure and Special Interest Classes 56 560 560 560 
Other Study 58 58() 580 580 
Tra\ ci Ir Fducatuui 	 -- 

- 
-° 

I 
I 
I 
I 
I 
I 
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500 	Full-Time ('lasses 

Description 
This category captures respondents who attend class as a lull-i line student (or as the principal 
occupation). 

Examples 

Audit a university course (respondent i a 
full-time student). 
Worked as a student nurse in a hospital as 
part of the course work. 
Unpaid traininii for career development 
Writing exam. 

Unusual cases: 
Talking with instructor. 
Student teaching (unpaid). 

Consulting \vit Ii teacher about a tern] paper 

.Attendiiig a con lerence for his course 

Exceptions; Cases code elsewhere 

5 11 	Taking a night school course part-time is coded as: Education activities. 
Other classes. 

520 	Attending a special lecture on an interest topic that was unrelated to school 
or work is coded as: Education activities. Special lectures. 

511 	Other Classes (Part-Time) 

Description 
Attending classes or training courses as less than a lull-time student. Other classes, courses, 
lectures, academic or professional; respondent not a full-time student. 

Examples 

Audit a university course ( respondent is a part-time student 

Unusual cases: 
• 	Talking 	i ili instructor. 
• Student teaching. 

Exceptions; Cases code elsewhere 

011 	Employer sponsored language training is coded as: Work for pay at main 
job. 
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512 	Credit Courses on Television 

Description 
Viewed an educational program of TV for a credit course (e.g. ITV. university television). 

	

520 	Special Lectures: Occasional 

Description 
.Attendin2 special lectures outside regular work or school, e.g.. guest speakers 

Examples 

Listened to a discussion on AIDS. 

	

530 	Homework: Course, Career/Self-Development 

Description 
1-lomework, studying, research, reading, related to self-development, not including current job. 
Sponsored or unsponsored (full or partial) homework for career-development. 

Examples 

Practiced trumpet for school. 	 Research for essay 
Started my homework. 	 At school library 

	

Went to 	bed and studied. 	 Studying 
I studied all morning at the library for this 
rnormng exam 
Being tutored by someone in math. 
Non- paid research at the library. 

Exceptions; Cases code elsewhere 

	

W I 	Research or paperwork for one's job is coded as: Work for pay at main job. 

	

600 	Union-management meetings are coded as: Paid work activities, 
Professional, union, general meetings. 

	

640 	Reading the bible or a religious book for personal interest is coded as: 
Leisure activities, Passive leisure activities, The bible or other religious 
text. 
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540 	Meals/Snacks/Coffee at School 

Description 
This category captures all meals or snacLs eaten at the place ol education ( cc.. meals at the 
school cafeteria). 

550 	Breaks/Waiting for Class 

Description 
Usually a short period of idle time spent hetre class. 

Examples 

Talked to friends bethre schwd started. 
Getting books for next class 

560 	Leisure and Special Interest Classes 

Desc ri pt I () Ii 
Courses and classes usually not associated with academia, e.g.. photography. (lance, bridge, 
knitting classes. 

Examples 

I attended my painting class. 

580 	Other Study 

Description 
Other education not covered above, e.g., discussions, or time at school not spent in any of the 
activities coded above. Work-related classes not taken (luring working hours. 

Examples 

Checking Out books at a school Ii brarv. 
Completing registration lörms and 
finalizing school schedule. 

Statistics Canada - Product \. I 2M() I9-GPE 
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590 	Travel for Education 

Description 
Travel time (including waiting time related to travel) for education. 

Examples 

Went to library. 
Waiting at bus stop to transfer. 
Walked to other school building. 
Drove to music studio for music lessons. 

Exceptions; Cases code elsewhere 

Driving his/her SOfl to school is coded as: ('are to Children and Adults. 
( irc (0 houeliold .lii klreii. l'ra\ Cl to ln)I11 care for household clii idren. 

U 
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Organizational, Voluntary and Religious Activity 

Activity Activity codes for Cycle 
2 7 12 19 

Professional, Union, General Meetings 60 600 600 600 
Political, Civic Activity 61 610 610 610 
Child, Youth, Family Organizations 62 620 620 620 
Religious Meetings, Organizations 63 630 630 630 - 
Religious Services/Prayer/Bible Readings 64  

Religious Services/Prayer/Bible 
Readings  

640 640 640 

* * Meal/Snacks/Coffee at Religious 
Services 

642 642 

Fraternal, Social Organizations 65  
Fraternal and Social Organizations  651 651 

651 Support Groups  652 1 	652 652 
Volunteer Work, Helping 66 

Volunteer Work (Organizations)  660 660 
Meal/Snack/Coffee 	at 	Place 	of 
Volunteer Work 

661 r67 Housework and Cooking 
Assistance 

671 671 

House Maintenance and Repair 
Assistance 

672 672 

* Unpaid Babysitting  673 673 673 
* Transportation Assistance  674 674 674 
* Care for Disabled or 111  675 675 675 
* Correspondence Assistance  676 676 676 
* Unpaid Help for a Business or 

Farm  
677 677 677 

* Other Unpaid Help  678 678 678 

Other Organizational, Voluntary and 
Religious Activity  

68 680 680 680 

Travel: Organizations 69 
Travel for Civic and Voluntary Activity  691 691 691 
Travel for Religious Services  692 692 692 
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600 	Professional, Union, General Meetings 

Description 
Participating as a member of a social-political organization or labour union (e.g., union meeting, 
educational association). 
Meetings and other activities as a member of a professional or union group including social 
aL'tl\ Itics and nicak. 

I';xaInlks 

At a hospital meeting. 
Making up picket signs. 
On strike doing picket duties. 

Unusual cases: 
• Prepared financial report. 
• ('ailed members to announce meeting. 

	

610 	Political, Civic Acti'itv 

l)cscript ion 
Participating in meetings or organizations other than those covered above, especially "meetings" 
not further described. 
Meetings, political/citizen organizations attending meetings of a political party or citizen group, 
including city council. 

Examples 

Voting, jury duty or attending court. 
Hearings or meetings at City Hall. 
Witnessing an accident. 
Naval reserve. 
Waited in the jurors' room. 
Went into the courtroom. 
Watching a fire. 
Being stopped by the police. 
Giving blood at Red Cross. 
\ ' oiuiiteer tiret'iehter. 
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Exceptions; Cases code elsewhere 

806 	Take part in ho hug league IN coded as Leisure ac1ivitie. Ac ii\c Icisure 
activities, Bowling, pool/billiards, ping-pong, pinball. 

620 	Child, Youth, Family Organizations 

Description 
Participating in other organizatlon iticluding boy and girl scouts, little le;onie. Vv1 )'W( A: 
School \ olunteer. 

l;xaIIIlIes 

Worked at preschool. 
Helped in kindergarten at school. 
Chaperoned a school dance at my son's school. 

630 	Religious Meetings, Organizations 

Description 
Meetings and other activities ot religious helping roups. i.e. helpin church oriented roups - 
Ladies aid, circle, missionary society, Knights of Columbus. 

Meeting and other activities of other religious groups. including social activities and meals, choir 
practice, bible class, church play. 

Examples 

Singing at (religious) choir practice. 
At home, I practiced the songs from the ( 'hurch choir. 
Church Sunday school. 

640 	Religious Services/Prayer/Bible Readings 

Description 
This category captures the respondent attending service of a church or synagogue. including 
participating in the service: ushering, singing in a choir at church, leading youth group, going to 
church, funerals. 

Religious practice carried out in a small group: praying, meditating, bible stud 	roup (not at 
church), visiting gra\ Cs. 

Attending service of a church or synagogue. nicluding partcipatin in the ser\ ice: ushering. 
singing in choir at church, leading youth group, going to cliureli. lutierals. 
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Religious practice carried out in a small gi-oup: praying, meditating, bible study group (not at 
church), visiting graves. 

Examples 

Going to Sunday school, praying or participating in a funeral service. 
Reading the Bible and other religious text. 
Went to Sunday school. 
Prayed. 
At mass. 
Participated in funeral service. 

Unusual cases: 
Saying morning or evening prayers, reading the Bible or religious books for personal 
interest, or joining in religious service on mass media. 

• Saying morning or evening prayers. 
• Read the Bible or religious books for personal interest. 
• Join in religious service on mass media. 

Exceptions; Cases code elsewhere 

	

030 	Siiiin at ( religious) choir practice is coded as: Lnpaid work acti\ ities. 
\olwiteer activities, and Religious meetings. 

	

642 	Meal/Snacks/Coffee at Religious Services 

I)esc ri ption 
I his category captures meals/snacks/coffee taken during or after religious services. 

Examples 

Went to church basement after service for coffee and cake. 
I.unch afler the funeral 

	

651 	Fraternal and Social Organizations 

Description 
Participating in factory or worker councils or committees, including social; fraternal associations 
- Kiwanis; Lions Club, Chamber of Commerce, Legion, seniors' club (including social 
activities). 
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Examples 

Attended Optimist Club meeting. 
Helped to prepare a rnea I br the senior's ci aft 

Exceptions; Cases code elsewhere 

760 	\\ent  to the leinon Lr a te heers 

652 	Support Groups 

Description 
Participating in support groups br personal or thmilv reasons e.g. AIcoholic Anonviiioiis. Al-
Alon, family-related violence. 

Examples 

Vveiir to \Veight \Vatchers. 

660 	Volunteer \\ork  (Organizations) 

Description 
Volunteer work for a civic purpose, attending meetings, helping organizations fund raising. 
collecting money, planning a collection drive, e.g., Green peace, (phone) volunteer at Crisis line 

Other activities as a member of volunteer liciping,  organ i/ations. including social events and 
meals. 

Statistics Canada - Product No. I 	I t)_(  ,I'L 
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Examples 

Volunteer urk with disabled children 
	Volunteered at student radio station 

Collected money for jog-a-thon. 	 Worked the BBQ for a fundraiser 
Interacting with seniors. 
Research into acquiring a new choirmaster 
and organist. 
Preparing for garage sale at church. 
Decorating for upcoming skate carnival. 
E-mail related to volunteer activity. 
Volunteer quilt making for needy 
E-mail related to volunteer activity. 
Working on volunteer work at home. 
Paying bills for organization. 
Picking up t-shirts for team. 

Exceptions; Cases code elsewhere 

071 	Helping other adults is coded as: Unpaid work activities, volunteer 
activities, Housework or cooking assistance 

077 	1 npaid help for business or firm. 

661 	Meal/Snack/Coffee at Place of Volunteer Work 

Description 
This category captures meals/snacks/coffee at place of volunteer work. 

F a iii pies 

Eat in lunch at the hospital cafeteria after driving a patient to the hospital. 
Eat 

 
ilig lunch at the soup kitchen where he she volunteers. 

671 	Housework and Cooking Assistance 

Description 
Unpaid help with housework, including cooking, cleaning, grocery shopping and laundry given 
to triends. neighbours or relatives who do not live in the respondent's household 

I 
I 
I 
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Helped her parents (who are not household 
members) pack the car. 
Packing and removing stuff from friend's 
trailer due to damage caused by ice storm. 
Feeding the neighbour's cat while the 
neighbours are out of town. 
(heck i I1! Ofl iieihbour s house 

House sitting 

Dropped off groceries 

Helped neighbour moved 

672 	House Maintenance and Repair .ssistance 

Description 
Unpaid help with repairs or maintenance on a house, yard or automobile given to ftiends, 
neighbours or relatives who do not live in the respondent's household. 

Examples 

Over to ex- tie's place to help with a 	\\ orked  on &iend cat 
project for her house. 
Helped a friend get his computer going. 	Shovelling snow for neithour 
Helping uncle with his garden 	 :\ssenihlin cabinets for brother 

Lnusuai cases: 

Fixing a friend's boat 

673 	Unpaid Baby sittino 

Description 
Unpaid babysitting or child care pro ided to ftiend, neighbours or relatives who do not live in 
the respondent's household. 

Examples 

Playing with grandson 

Statistics Canada - Product No I 2N10(} I ')-(iPI. 
900 



(5521 05 ( dc 0 	
1 .
ime l2sc S ur\ c 	 ppciiiIiJ 

674 	iransportation Assistance 

Description 
Unpaid help with transportation for shopping purposes or getting around outdoors given to 
friends, neighbours or relatives who do not live in the respondent's household. 

l:xamples 

I)io\ c mother to the doctor for her appointment (mother doesn't live with her). 
(lave cousin a ride hone 
l)rove grandson to hockey practice 

675 	Care for Disabled or Ill 

l)escription 
Unpaid help given to care for a disabled or ill friend, neighbour or relative who does not live in 
the icspuiidciit s household. 

Examples 

I Ielpcd dress mother-in-law in personal care home. 

676 	Correspondence Assistance 

Description 
Unpaid help to write letters, solve problems, find information or fill out forms given to friends, 
iieichhours or relatives who do not live in the respondent's household. 

677 	Unpaid Help for a Business or Farm 

Description 
Unpaid help running a business or farm given to friends, neighbours or relatives who do not live 
in the respondent's household. 

Examples 

Fed neighbours horses 
I ICII)ing,  to sort and price items at thrift shop (unpaid' 
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678 	Other tnpaid help 

Description 
Other unpaid help that was given to friends, neighbours or relatives who do lot li e in the 
respondent's household. This would include any activities not covered abo\ e. 

Examples 

Picking up cloi lies from fticnd liuuse - 	Took newspaper to ieiihhour 
for somebody from another household. 
Getting car out of the ditch someone else's Gave daughter-in-law a driving lesson 
car. 
Help her friend with homework. 	 Helped decorate hail for baby shower 
Took mother to hair dresser. 

Exceptions: Cases code elses here 

671 	1 npacked niothers groccrICS 

680 	Other Organizational. \oluntar and Religious Activilv 

Description 
Organizational activity not CO\ ered aho\ e. 

Exam pies 

At the funeral parlour. 
Wrote cheque for the Kidney Foundation. 
Picking up clothes from friends house - for 
an organization. 

(ii 'ine food itenis for donat !OH 

Unusual cases: 
At funeral parlour but not for a funeral service. 

691 	Travel for Civic and VoluntarN Ac1ivit 

Description 
Travel (inc1udni 	vaitin( tune related to travel ) lr oreanitat ions, C. 	drl\ in related to 
volunteer ork 

Statistics Canada - Prodtici No. I M Ott I )-( 1 l I 
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Exam pies 

Drove friend to airport. 
I drove back from my religious meeting and I gave Bob a ride. 
From ex-wife's place after finishing project. 
Went hack home from babysitting grandchildren. 

	

692 	Travel for Religious Services 

Description 
Travel (including waiting time related to travel) for religious services/prayer/ bible readings, e.g., 
L!O to church. 

I 
I 
I 
I 
I 
I 
I 
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Entertainment (attending) 

Activity Activitycodes for Cyck 
2 7 12 

ports Event 70 
n70 Professional Sports Event  701 701 

Amateur Sports Events  702 702 702 
Pop Music, Fairs, Concerts 71 

Pop Music, Concerts  711 711 711 
Fairs, Festivals, Circuses, Parades  712 712 712 
Zoos  713 713 713 

Movies, Films 72 720 720 720 
Opera Ballet, Theatre 73 730 730 730 
Museums and Art Galleries 74 

Museums  741 741 741 
Art Galleries  742 742 742 
Heritage Site  743 743 743 

Visits, Entertaining Friends/Relatives 75  
Socializing with 	Friends/Relatives 
(No Meal)  

751 751 751 

Socializing with Friends/Relatives 
(with Meal)  

752 752 752 

Socializing with 	Friends/Relatives 
(Non-Private and Non-Institutional 
Residence)  

7532 753 753 

* * Socializing with 	Friends/Relatives 
(Institutional Residence)  

754 754 

Socializing at Bars, Clubs (No Meal) 76 760 760 760 

* * I  Casino, Bingo. Arcade  770 770 
Other Social Gatherings 78 780 780 780 
Travel: Entertainment 79  

Travel to Sports and Entertainment 
Events 

791 791 791 

Travel for Socializing (Between 
Residences)  

792 792 792 

Travel for Other Socializing  793 793 793 

In Cycle 7, this code also included 'Socializing with I rieiids Relatives I tim! iltil ioiui lesidcnce)". It '.va. pI it to it. 
present codes in Cycle 12. 

Statistics Canada - Product \ü. I 2N100 I Y-( tI 
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701 	Professional Sports Event 

Description 
Attending a professional sporting event, e.g. Blue Jays' game. Blue Bombers' football game. 
Oilers' hockey game, women's professional tennis match. 
Include attendance at all minor league games (where players are paid to perform: e.(-". AAA 
baseball amcs ) and thuse ancs that wen. attended oiititk ol ,  ( 'anada. 

702 	Amateur Sports Events 

Description 
Attending an amateur sporting event; e.g. university football, little league baseball. 

Examples 

Attended a college basketball game. 	Watching daughter's soccer game 
Went to see grandson play little league 
baseball. 
Watched husband bowl. 
Watched son's hockey game. 

Exceptions; Cases code elsewhere 

I I 	\Vatching sports on television (regular scheduled) is coded as: Leisure 
aeti\ itics. Passive leisure acti\ ities. Scheduled programming. 

711 	Pop \Iusic, Concerts 

Description 
Going to popular concerts, popular music (rock, country). 

Examples 

At concert listening to music. 
At a Celine Dion concert. 

Sltitic ( dfl1dil Pt'oduci No, 1 2M0019-GPE 
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712 	Fairs, Festivals. Circuses. lara(Ies 

1,xanples 

Attended amusement park. 
Went to Canada's Wonderland. 
Went to CNE. SuperEx. 
At bridal fashion show. 
At the pumpkin festival. 
Home & Lal(lcn slio 
Air show. 

Attending farm trade sbo 
Attended Taste of Calgary 
At Canada Day festivities 
At the car 

Unusual cases: 
• Watching ice tl1ies. 
• Visiting Santa Claus. 
• Remembrance day ccrenion\ 

713 	Zoos 

Description 
Going to zoos, botanical gardens. planetarium or observatory 

Examples 

Walked around zoo - look at animals 

720 	\lovics, Films 

I)csc ri pt i o ii 
Attending movies, art t Ims and drive-in movies a\\av  liom home. 

Examples 

At show'watching movie. 
Waiting for people in lobby oF theatre. 

Statistics Canada - Product \u. I 2 Miii) I 	P1 '1 
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Fceptions; Cases code elsewhere 

78() 	Watching home movies is coded as: Socializing, Other social gatherings. 
') 1 3 	Watching rented or purchased movies on T.V is coded as: Leisure 

activities. Passive activities, Watching, rented or purchased movies 

730 	Opera, Ballet, Theatre 

l)escription 
;\ticiidifl theatre ( plays. dances), svmphon ics. and operas. 

741 	Museums 

Description 
Visiting any type of museums (excluding art galleries). 

Examples 

At science center 

742 	Art Galleries 

Dese ri ption 
\isitinr. an  art museum, art exhibition centre or artist run centre. 

743 	Heritage Site 

Description 
Visiting an historic site, an archaeological site, and a conservation area or nature park if the 
prinrary activity is visiting the interpretation centre 

751 	Socializing with Friends/Relatives (No Meal) 

Description 
Entertaining or visiting friends, socializing with people other than the respondent's own 
household members either at the respondent's home or another home. Talking/chatting in the 
context of receiving a visit or paying a visit. May include munchies but does not include a 
proper dinner or meal. 
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Examples 

Talking to boyfriend. 
Went to a party. 
Had a few beers with a friend. 
Outside at friend's house (patio area) 
Watched friends play video ganic. 
Picked up date. 
Neighbour came over to visit. 
The niece arrived; Socializine 	itlicuit a nicil 

( hill iii 	\\ith  roOnhiliatL' 

Exceptions; Cases code elsewhere 

440 	Went to restaurant for meal is coded as: Socia liiinc Restanrant meals 

752 	Socializing with Friends/Relatives (with Meal) 

Description 
Entertaining or visiting friends, socializing with people other than the respondents own 
household members either at the respondent's home or another home talking/chatting in the 
context of receiving a visit or paying a visit. Includes dinner or some other meal. 

Examples 

Friends came over to \ isit and stm ed for dinner 
The niece arrived: Socialiuimig with a meal. 

Exceptions; Cases code elsewhere 

440 	Going to restaurant for meal is coded as: Socializing, Restaurant meals, 
780 	Attending a cocktail party/wine and cheese party is coded as: Socializing, 

Other social gatherings. 

Statistics Canada Produci N.12M0019I61'1 
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753 	Socializing with Friends/Relatives (Non-Private and 
Non-Institutional Residence) 

Description 
Visiting friends, socializing with people other than the respondent's own household members at a 
non-private residence (e.g. mall, work place, park). This category may include meals that were 
eaten at an institutional residence (excluding restaurants). 

Examples 

N.leetiiii ith friends at the mall. 	 \V oh tiicnds at the eampround 
I introduced my baby to my co-workers. 
Coffee at howling alley 

754 	Socializing with Friends/Relatives (Institutional Residence) 

I)esc ii plion 
Visiting friends, socializing with people other than the respondent's own household members at 
an institutional residence (e.g. hospital, long term care facility). This category may include 
meals that were eaten at an institutional residence (excluding restaurants). 

Examples 

Visiting with a non-household relative at 	Visiting spouse at extended care facility 
the hospital. 	 (spouse does not live at home) 
Caring for wife in hospital - if hospital is 
wife's residence. 
Visit mom at hospital. 
Visited husband in nursing home. 
Visit uncle in jail. 

760 	Socializing at Bars, Clubs (No Meal) 

I)esc ription 
Socializing andlor dancing at bar where no meal was eaten; cocktail lounge, nightclub 

Examples 

Socializing at bar in curling rink 

StatiIics ( jnjdi Pruduct No.12M0019-GPE 
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770 	Casino, Bingo. Arca(le 

Exa mp I es 

Spent 3 hours at the casino. 
Spent the evening at the bingo hail. 
Playing card game at the Casino - at the 
Casino is the key word. 
I played cards at the Casino all afternoini. 

Exceptions; Cases code elsewhere 

At the racetrack plavi ng slots 

861 	Played bingo at home with the children is coded as'•. Leisure activities. 
Hobbies, crafts, games or other leisure activities, Games, cards, pu/Lies. 

780 	Other social gatherings are coded as: Socializing, Other social gatherins. 

780 	Other Social Gatherings 

Description 
Other social life and social atheriiies not elassi liable abo\ e. 

Examples 

Attended it birthday party. 
Attended a wedding ceremony (not 
specified at church). 
Built fire at beach with friends. 
Standing in line to see wedding party. 
Cocktail party/wine and cheese party. 
Exchange of Christmas presents. 
Attended a wake. 
I opened my birthday gifts. 
We viewed slides of our trip with hiends. 
Private banquet in hotel 

Exceptions: (ases code elsewhere 

Dinner atler the oI I tournament 
At a pig roast 

After the t.oll tournanient 

Statistics Canada - Product No. I 2M00 I 
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791 	Travel to Sports and Entertainment Events 

Description 
Iravel (including waiting time related to travel) for sports 
and entertainment activities. 

Examples 

1)rove to baseball game. 
Walked to the movie theatre. 

Exceptions; Cases code elsewhere 

Pleasure driving as a passenger is coded as: Other travel 
related activity, Pleasure drives (as passenzer). 

792 	Travel for Socializing (Between Residences) 

l)escription 
Travel (including waiting time related to travel) for social entertainment activities 

Examples 

l)rove over to boss's house. 
\Vulked o er to friend's house. 

793 	'[ravel for Other Socializing 

Descption 
Tra\ el (includine N\'.IltllIL1 time related to travel) for other non-resident social entertainment. 

Sl,LtI,llL ( an.1a 	Flt'duLl 'u. I 2N1(0 I9-(31PE 
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Examples 

1)ro\c to hiiqiict 11L I 1 h)! \\ Cd (I1 I1 g ICCCfl! R)tl 

Went to the hospital to visit a friend. 
\Vcnt to the bar of the ski centre. 
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QIS 



i Q I IIk 	C 

Sports and Hobbies (Participating) 

Ctivit ActiVjt _codes for (vcic 
2 7 12 19 

Sports, Physical Exercise, Coaching 80  
Coaching  800 800 800 
Football, 	Basketball, 	Baseball, 
Volleyball, Hockey, Soccer, Field 
Hockey  

801 801 801 

Tennis, 	Squash, 	Racquetball, 
Paddlcball  

802 802 802 

Golf, Miniature Golf  803 803 803 
Swimming, Waterskiing  804 804 804 
Skiing, 	Ice 	Skating, 	Sledding, 
Curling, Snowboarding  

805 805 805 

Bowling, Pool, Ping-Pong, Pinball  806 806 806 
Exercises, Yoga, Weight Lifting  807 807 807 
Judo, Boxing, Wrestling, Fencing  808 808 808 
Rowing, Canoeing, Kayaking and 
Wind 	Surfing 	and 	Sailing 
(Competitive)  

809 809 809 

Other Sports (e.g. Frisbee, Catch)  810 810 810 
Hunt, Fish, Camp 81  

Hunting  811 811 811 
Fishing  812 812 812 
Boating (Motorboats and 
Rowboats)  

813 813 813 

Camping  814 814 814 
Horseback Riding, Rodeo, 
Jumping, Dressage  

815 815 815 

Other Outdoor 
Activities/Excursions  

816 816 816 

Walk, Hike 82  
Walking, Hiking, Jogging, Running  821 821 821 
Bicycling  822 822 822 

Hobbies 83  
Hobbies Done Mainly for Pleasure  831 831 831 
Hobbies Done for Sale or Exchange 
of Items  

832 832 832 

Domestic Home Crafts 84  
Domestic Home Crafts Done 
Mainly fi.r Pleasure 

841 841 841 

tuti'tic. (aiitda Iroduct No.1 2MOt) I 9-GPE 
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Activity Activity codes for Cycle 

2 7 12 19 
TD,omestic Home Crafts Done for 

le or Exchange of Items 
842 842 842 

Music, Theatre, Dance 85 850 850 850 
Games, Cards, Arcade 86  

Games, Cards, Puzzle, Board 
Games 

861 861 861 

Video games/Computer Games  862 862 862 
General Computer Use (Excluding 
Surfing the Net or Playing Games)  

863 863 863 

Surfing the Net (as Leisure 
Activity)  

864 864 

* * * Computer Use - E-mail  865 
* * * Computer Use - Chat rooms 866 
* * * Computer Use - Other internet 

communication 
867 

Pleasure Drives, Sightseeing 87  
Pleasure Drives, Sightseeing (as a 
Driver)  

871 871 871 

Pleasure Drives, Sightseeing(as a 
Passenger in a Car) 

872 872 872 

Other Pleasure Drives. Sightseeing  873 873 873 
Other Sports or Active Leisure 88 880 880 880 
Trave :Sports, Hobbies 89  

Travel for Active Sports  891 891 891 
Travel for Coaching  892 892 892 
Travel for Hobbies and Crafts for 
Sale  

893 893 893 

Travel for Other Active Leisure  94 894 - 894 

In ('vele 7. this ciide also iiieluded "Surflnii the Nct (as I.eisui'e Aeti\ it )". It was split to its present codes iii (vele 
12. 

I 
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800 	Coaching 

Description 
Coaching sports competitively or leisurely. Includes football, tennis, golf, swimming, skating, 
bowling. Frisbee. yoga, horseback riding. 

	

801 	Football, Basketball, Baseball, Volleyball, Hockey, Soccer, 
Field Hockey 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in these types of activities. 

Examples 

Put on my hockey equipment. 
Warmed up and stretched my muscles before playing baseball. 

	

892 	Tennis, Squash, Racquetball, Paddleball 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in these types of activities. 

	

803 	Golf, Miniature Golf 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in these types ol aeti\ it1e. 

lxam pies 

Used the putting green before playing our golf game. 

	

804 	Swimming, Waterskiing 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in these types of activities. 
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805 	Skiing, Ice Skating, Sledding, Curling, Snowboarding 

Description 
Include all activities (other than transportation to and trom the acli\ itv ) associated with acti' clv 
participating in these types of activities. 

Examples 

Cross-country skiun 

806 	Bowling, Pool, Ping-Pong, Pinball 

Description 
Include all activities (other than transportation to aiid mini the act i itv ) associatcil with act ivelv 
participating in these types of activities. 

807 	Exercises, Yoga, Weight Lifting 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in these types of activities 

Examples 

Did exercises. 
Rode exercise hike. 
Workout at gym. 
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808 	Judo, Boxing, Wrestling, Fencing 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in these types of activities. 

	

809 	Rowing, Canoeing, Kayaking and Wind Surfing and Sailing 
(Competitive) 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
pm -ticip;1ting,  in these types of activities. 

	

810 	Other Sports (e.g. Frisbee, Catch) 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in these types of activities. 

Examples 

Went roller skating. 
I went snow shoeing for two hours. 

Track and field. 
Frisbee. 
Catch. 
Skateboard ing 

	

811 	Hunting 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in these types of activities. 

Examples 

At a trap line for pleasure not business 	Checking on snares 
(leaned my guns the day after hunting.. 
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812 	I'ishing 

l)cscription 
Include all activities (other than transportation to and troni t he act i 1k ) aociatcd with acti\ clv 
participating in these types of activities. 

Examples 

Got on the boat and went fisliiii. 	 ( licckini 1ishini wear 
Soil i iic out 1 -1shing,  tackle. 

813 	Boating (1otorboats and Rowboats) 

Description 
Include all activities (other than transportation to and from the activity) associated with activcl\ 
participating in these types of activities. 

Examples 

loading boat into lake. 
Cleaned up the boat. 
Getting boat reads' for a trip 

814 	Camping 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
Participating,  in these types of activities. 

Examples 

Cleaned up campsite 

Statistics Canada - Produdi \o. I 2M0() 
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815 	Horseback Riding, Rodeo, Jumping, Dressage 

1)escription 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in these types of activities. 

Examples 

Rrushed my horse before riding. 

	

816 	Other Outdoor Activities/Excursions 

Description 
Include all activities (other than transportation to and from the activity) associated with actively 
participating in other types of activities 

Examples 

Bird watching. 	 ATV/ 4-wheeling 

	

Going to 	the beach. 	 Go-karting 
Snowmobiling for pleasure (not as a form 
of transit). 
Participating in a car rally. 
Camp fire with household members only. 
Going to the sugar bush. 

	

821 	Walking, I-liking, Jogging, Running 

l)esc r I pti on 
Include all activities (other than transportation to and from the activity) 
associated with actively participating in these types of activities. Exclude 
walking for any purpose other than leisure. 

Examples 

Hiked in the country. 
Walked around neighbourhood. 
(oin 	irinn durin lunch. 
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822 	Bic'vcliiig 

Desc ri 1)ti () fl 
Exclude any bicycling br any purpose other than leisure (e.. travel to and 1mm work). 

831 	hobbies Done Mainly for Pleasure 

Description 
Hobbies and collections that are done main I\ lr the respondent's plcasure. including cleaniiu. 
and repairin hohh equipment. 

Act \ Ines associated with the operation ol a respondent's hobby tirni. 

Includes artistic hobbies such as painting, sculpting, potting, drawing, creative writing. 

Examples 

Drawing and sketching. 
Worked on photography. 
Built a deacon's chair. 
Worked at home on the statistics for it 

hockey pool. 
Did some lumber work in a sawmill as it 

hobby. 
Reframing a picture. 

ri ti ng short stories 
Working in home wood working shop 
Writing poetry 
Scrap booking 

Unusual cases: 
• Ham radio. 
• Making a home movie 

Exceptions: Cases code elsewhere 

41 	Sewing, knitting, etc. for pleasure is coded as: Leisure activities, Hobbies, 
crafts, games or other leisure activity. hobbies done mainly for pleasure 
(sewing. needlework. 

Statistics Canada - Product No.I2MOUl')-UPk 
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832 	Hobbies Done for Sale or Exchange of Items 

I)escription 
Same type of hobbies and collections as found in code 6.3.1 but undertaken for the main purpose 
of selling or exchanging/bartering. 

I';xiiiip1es 

I lobby selling at a flea market. 

	

841 	Domestic Home Crafts Done Mainly for Pleasure 

Description 
Domestic home crafts such as sewing and dressmaking that are done mainly for the respondent's 
pleasure. Also knitting, needlework, weaving, crocheting, crewel, embroidery. quilting, 
11)1crtl'e. 

Examples 

\\ l)l'Le(l on era its. 

Exceptions; Cases code elsewhere 

	

I S  I 	Mending necessary as part of housework is coded as: Unpaid work 
activities, Mending clothes/shoe care. 

	

o() 	('lasses for home crafts are coded as: Education activities, Leisure and 
special interest cIasse. 

	

842 	Domestic Home Crafts Done for Sale or Exchange of Items 

Description 
E)omestic home crafts undertaken for the main purpose of selline or exchanging!harterin. 

	

80 	Music, Theatre, Dance 

Description 
Singing or playing a musical instrument, dancing (ballet, modern dance, square dance), jazz 
exercise, choir Iractice (non-religious), ballroom dancin g , actill2 (rehearsal frr play), etc. 
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Exaniplt.s 

Practiced plavine piano. 	 Saiie karoke 
Participating in a square dancing competition. 

Exceptions; Cases code elsewhere 

	

560 	IViusic or dance lessons arc coded as: Iducation acli\ iiics. Leisure and 
special interest classes. 

	

760 	Dancing It a nightclub is coded as: Social i/lug. Socialiiing at bars. clubs. 

	

861 	(;ames. Cards Puzzle, Board Games 

Exampks 

	

Played 	solitaire. 	 Darts 
Did crossword puzzle. 	 Played bridge 

	

Played 	Scrabble. 	 Sudoku 
I played bridge at niv bridge club all afternoon. 

Exceptions; Cases code elsewhere 

	

560 	Bridge lesson is coded as: Education activities, Leisure and special interest 
classes. 

	

751 	Games as part of a isit is coded as: Socializing. Social i,ing at a pr ' ate 
residence - no meal 

	

752 	Games as part of a '. isit is coded as: Socializing. Socializing at a pri ate 
residence - with meal 

	

862 	Video games/Computer Games 

Description 
Using a non-computer device such as PlayStation or X-hox to play electronic games as a leisure 
activity. 

1 1 sing the computer to play electronic games as a leisure acti\ itv. 

	

863 	General Computer Use (Excluding Surfing the Net or 
Playing Games) 

Statistics Canada - Produci No. I 2M0() I 9-( PI 
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Examples 

I earning a new software package. 
Loading software 
I)ownload music 

Exccptions; Cases code elsewhere 

	

021 	Doing some overtime work on the computer is coded as: 
Paid work activities, Overtime work. 

	

3() 	I)oing an assignment for school on a computer is coded 
as: Education activities. 1-loniework. 

	

864 	Surfing the Net (as Leisure Activity) 

Description 
Using the Internet for information search and retrieval or electronic mail service (as a leisure 
activity). 

l xceptions; Cases code elsewhere 

	

OF I 	I i sed Internet to contact some clients for work is coded as work for pay at 
main job. 

	

865 	Computer Use - E-mail 

l)escription 
Includes the vritin and icadin of e-mail, as well as, the selidiliu,  and receivini. ot c-mail. 

Exceptions: Cases code elses here 

	

011 	Used e-mail to arrange work meetings or send and receive 
work related e-niails is coded as•. Work for pay at main job. 

	

866 	Computer Use - Chat rooms 

l)esc ri Pt ion 
Fuel udes the time spent in lutcnict chat grotips 

Statistics Canada Product No.12M0019-GPE 
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867 	Computer - Other interuci communication 

Desc rip tb Ii 

Includes the time spent in other Internet conunniucat ion svtents does not include e-mail use 
such as MSN. ICQ or AOL-AI\1. 

	

871 	Pleasure Drives, Sightseeing (as a Driver) 

Description 
Driving in the car, as a dri er 

Examples 

Took wife for a drive. 

	

872 	Pleasure Drives. Sightseeing(as a Passenger in a Car) 

Description 
Drivinc for leisure, as a passenger. 

Exaniples 

Lookinii at decorated houses. 

	

873 	Other Pleasure Drives, Sightseeing 

Description 
Group tours, site seeing 

Exariiplcs 

Rris tour 

	

880 	Other Sports or ,ctive Leisure 

Description 
Other active leisure surroL1n11112 acti\ e or sport Ieisui - c 

Statistics Canada - Product \o I \100 I 0-( IF 
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lB pies 

I lOt tIIhlflL. 

Sunbathing. 
Going to cut down a Christmas tree (outdoors). 
Maintaining and cleaning ice rink for skating. 
Fireworks with friends and family at home after barbecue. 
Watched the thunderstorm. 
(. ioi nr trick-or-treat i 

	

891 	Travel for Active Sports 

Description 
Travel (including waiting time related to travel) for active leisure. 

Examples 

Going to play baseball. 
Went to the lake lr eanoct nr. 

Exceptions; Cases code elsewhere 

	

72 	Pleasure driving as a passenger is coded as: Pleasure drives 
as passenger 

	

571 	as a driver is coded as: Pleasure drives (as a driver) 

	

573 	cite seeing (e.g. on a tour bus) is coded as: 
Other tra\ ci related acttvit\ . ( )ther pleasure drives 

	

892 	Travel for Coaching 

Description 
Travel (including waiting time related to travel) for coaching 
activities. 

	

893 	Travel for Hobbies and Crafts for Sale 

Description 
Travel (including waiting time related to travel) for hobbies and domestic crafts for sale or 
cxcii a nec. 
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894 	Travel for Other Active Leisure 

Description 
I ravel (including \\ aitinLi  tulle related to travel) 

E x a rn pies 

Drove to tavern to pick-up tables for hockey pool. 
Driving to the hotel for vacation. 
Travel from hotel in Vegas to airport to catch plane. 
Flying home from visiting mother. 

SIa1isttci ( intda 	Piodiici 
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Media and Communication 

Activity ActiN itN codes for Cycle 
2 7 12 19 

Listening to the Radio 90 900 900 900 
Television, Rented Movies 91  

Watching 	Television 	(Regular 
Scheduled T.V.)  

911 911 911 

Watching Television (Time-Shifted 
T.V.)  

912 912 912 

Watching 	Rented 	or 	Purchased 
Movies 

913 913 913 

Other Television Viewing  914 914 914 
Listening 	to 	CD's, 	Cassette 	Tapes 	or 
Records 

92 920 920 920 

Reading Books, Magazines 93  
Reading Books  931 931 931 
Reading 	Magazines, 	Pamphlets, 
Bulletins, Newsletters  

932 932 932 

Reading Newspapers 94 940 940 940 
Talking, Conversation, Telephone 95 950 1 	950 950 
* * * I  Telephone Conversation  951 
Letters and Mail 96  

Reading Mail  961 961 961 
Other Letter and Mail  962 962 962 

Other Media or Communication 98 980 98() 980 
lra\I tor Niedia or ( 'ommun icitiori t)() 91)99() 
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900 	listening to the Radio 

l)escription 
I isienin to the radio: niusie. flC\\5. conimentat - ics. etc . 

911 	Watching Television (Regular Scheduled T.V.) 

Description 
This category captun.s I he respondent watching J• V. as the progral)1 airs. 

F ampI es 

The respondent watched his her soap, or prorrai11. 

Unusual cases: 

Watching TV on the coniputer 

912 	Watching Television (Time-Shifted T.V.) 

I)escription 
Watching any programni tog recorded froin television hu -  later \ ICW trig (di iIei -ed programming 
using a VCR). 

913 	Watching Rented or Purchased Movies 

Description 
Watching commercial tapes or E)VI)'s rented from a video store or privately o ned. This 
includes movies, taped concerts, and motivational videos. 

Exceptions; Cases code elsewhere 

580 	Watching a video on how to build a sun deck is coded as: Education 
activities, Other education related activities. 

Statistics Canada Product N. I 2M0(} 9( iITh 
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914 	Other Television Viewing 

Description 
Watching home tapes recorded using a video camera or camcorder 

Examples 

\Vatcliini home-recorded video tape of a wedding. 

Unusual cases: 
\\'atclicd home slides on projector. 

	

920 	Listening to CD's, Cassette Tapes or Records 

\ppend i .1 

l)escription 
Listening to CD's, records or tapes. 
Listening to others playing musical instruments. 
Icordin music. 4  

931 	Reading Books 

l)cscription 
Rcadini books; technical, political, novels, poetry, etc. 

Unusual cases: 

Books on tape for the blind 

Exceptions; Cases code elsewhere 

ReadlnL to household cliildrcn is coded as: (are to clii kAren and adults, 
Care to household children, Reading to, talking/conversation with children 
Reading for homework is coded as: Education activities, Homework 

640 

	

	Reading the Bible (if done as a religious activity) is coded as: Other 
personal care, Religious services/prayer/bible reading 

040 	If reading the Bible for leisure is coded as: Leisure activities, Passive 
leisure activities. The Bible and other religious text 

lhs type of activity if it was performed on it computer could also be coded as computer use (i.e.. 	3). 
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932 	Reading Magazines, Pamphlets. Bulletins, \eslet(ers 

I )csc ri 1)t iOfl 

Reading magazines, pamphlets, bullctiii. 11C\\ lctcrs , etc. 

Exceptions; Cases code elsewhere 

230 	Reading to household children is coded as: (arc to children and adults. 
Care to household children, Reading to, talking/conversation with children. 

53() 	Readin for homework is coded as: Education activities, Homework. 

940 	Reading Newspapers 

Description 
Reading paper or electronic newspapers. 

Using a computer to read newspapers on-line. 

950 	Talking. Conversation 

t)cscription 
Include all types of' con' ersations conducted lace-to-lace. 

Examples 

Sitting around talking. Argued with spouse 
face-to-face. 

951 	Telephone Conversation 

Description 
Include all types of conversations conducted on the telephone. 

Examples 

Talked on the phone. 
Argued with spouse on the phone. 

Statistics Canada - Product \o. 12 N1()() I -( I tI, 
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961 	Reading sIai1 

I)escription 
Reading letters, mail or cards. (excludes e-mail) 

Examples 

Checked the mail. 
Read a letter 

Unusual cases: 

\Vdked down to the end of the driveway to get the mail. 

Exceptions; Cases code elsewhere 

Using E-mail (writing and reading e-mail)is coded as: Using the computer, 
Computer - using E-mail. 
Chat groups and other Internet communication is coded as: Using the 
computer, Computer - Participating in chat groups. 
Other Internet communication (e... ICQ. MSN) 

962 	Other Letter and Mail 

Description 
'Vrittnc. sending letters, greeting cards, etc. (excludes e-mail) 

lxaiuples 

Typed a letter to my friend. 	 Wrote a personal diary 
I wrote, sent Christmas cards 	 \i'()tC tliaiik \'Oti cards 

i; xccptions; Cases code elsewhere 

181 	Writing and mailing bills is coded as: Unpaid work activities, Unpaid work 
activities for the household, Household management. 

S I 	Creative writing (for pleasure)is coded as: Leisure activities, Hobbies, 
crafts, games or other leisure activity, Hobbies done mainly for pleasure. 
Creative writing (for sale or trade)is coded as: Leisure activities, Hobbies, 
crafts, games or other leisure activity, Hobbies done for sale or exchange of 
items. 
Using E-mail (writing and reading e-mail) is coded as: Using the computer, 
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('oniputer [-mail use. 
('hat groLIPS are coded as: Ii sing the cnn)putcr. (otuputer ('hat eroups. 

980 	other Media or Communication 

Description 
Media and corn mu n canon act i vlt\ not co crcd aho' C. 

Examples 

Programming a satellite dish 	 I ookiiig br L)V 1) to watch 
Checking the telephone answering machi iie 
for messages. 
SettlnL,  \'CR for movic. 

990 	Travel for Media or Communication 

Description 
Travel (including waiting time related to travel) for passive leisure activities. 

Examples 

Went home to watch T V. 
Picked up a CD at a friend's home. 
Rushed home to watch game 7 of the Stanley ('up final. 

Statistics Canada - Product No.12 MOo I 	Ph 
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Activity coding instructions 

General information 

The time use diary is used to get accurate information on the way people use their time. In this survey we 
collect a list of all activities in a 24 hour period, starting at 4:00 AM on the reference day. For every activity 
the respondents are asked: 

I. What activity were you doing at a certain time? 
2. how long or for what length of time did you spend on that activity? 

. Where were you when you did this activity? 
4. Who were you with when you did this activity? 

. What did you do next? 

his eve Ic will rcpeat itschfovcr for each acti\'itv covcrin 24 hours until 4.0() the next mornim2 is reached. 

Xcti%itN detail 

In Cycle 19. the CATI system was used to capture the daily activities of the respondents. The activities were 
coded by an interviewer who chooses a quantitative description corresponding to an activity that the 
respondent reports based on a list of activities available on the CAll. Once the diary is completed. a key was 
a :nlable. Inch would permit them to re ie all the acti\ tics declared ith the start and end ii lie lou each. 

Information \\as  available ni the Inicr ie 	Manual and the luestionnalre to help \\ itli  collection. Ihe 

I following are general points concerning the collection of diary information: 

• The designated day is the day that the diary is collected for. The designated day begins at 04:00 
and ends at 04:00 the next day. 

lithe respondent oke np at O(1)() an episode froni 1)4:01) to 00:00 ould be entered as essential 

I sleep. The next episode begins at 06:00. The same applies il)r when the respondent goes to bed 
on the desitiiaIed day. For example if the respondent went to bed at midnight, ask "When did 
this end?' lithe re.pondent says 06:00, enter 04:00 to end the episode and the designated day. 

I • An episode Is an\ single activity that occurs on the designated day. A new entry should be made for 
every episode. 

• The module "Time Use Diary - Episode" is repeated for each reported activity, starting at 4:00 a.m. 
on the designated day. The diary will be completed when the total accumulated time reported 
(fT D120) in the episodes >= 1440 minutes or a maximum of 70 episodes are collected. 

• 	In this survey, you do not need to report activities of less than 5 minutes duration unless it 
in\ ok es travel the local ion or the social contact chanees. 

Sialisites ( anada 	Product Not 21'vlU{i I ( Pt. 
9 19 

I 
I 
I 
I 
I 
I 
I 
I 
I 

I 
I 
I 
I 
I 



(JSS200 	C ycte ji) 	 lime Use Sur' ey 	 Appendix J 

It is important that the respondent describe what he she actua)l did on the desiwiated day, not what is 
usually done on that particular day of the week. 

If the respondent reports more than one activil\ happening at the same time, he she must report time 
main activity. 

If a few activities are broken up and intermingled and exact start times cannot he remembered but 
durations can be estimated, make only one entry for each and enter the total time for each one. On 
occasions when the respondent indicates doing something that he/she must return to frequently, but 
only lasts a couple of minutes each time it is tended to, you should add the time that each episode 
occurs and record it as one episode. For example, if the respondent reports putting cookies in the oven 
(2 minutes) ... putting a load of laundry in the washer (2 minutes) ... taking one batch of cookies out of 
the oven and putting another in (3 minutes).....moving the load of laundry out of the washer to the 
dryer (3 minutes) .... taking cookies out of the oven (2 minutes).....taking the laundry out of the dryer 
(2 minutes). In this case two episodes could he recorded: as doinm. laundry (for 7 minutes) andhakine 
(for 7 minutes). 

Activities should he reported in c mr imologica! order. I lo e er. ii art aeti it\ \ as loigotten. it can he 
recorded at the end of the diary or at any point that it is remembered. In this case, the start and end 
times of the previously recorded activities must be adjusted so that there is no overlap of time between 
activities. 

• A new episode should be used each time the activity, the location or the social contact changes. For 
example, two episodes must he completed if the respondent reports that she took her child to the park 
from 10:00 to 11:00 and that her husband joined them there at 10:30. One episode should cover the 
period 10:00 to 10:30 and the next episode should cover the period 10:30 to 11:00. 

• At the end of the time diary and 24 hours have been accounted for there is the opportunity for the 
interviewer to insert another row for a time use activity entry or to delete a row if the respondent 
afterwards forgot something. In this case, the start and end times of the previouslY recorded 
activities must he adjusted so that there is no overlap of time between activities. 

3. Location of acti% UN or In transit (Question: '%\lierc crc N oil?) 

3.1. Location 

Respondent's home 

In some cases it may he difficult to distinguish between the respondent's workplace and his/her home. 
For example, a mother babysits children in her home, an insurance agent does most of his work from an 
office in the basement. In cases where the respondent works from home, mark "respondent's home" and 
not workp1ace" unless the respondent's home and workplace are in the same building but have a 
different address (e.g., a hairstylist has a shop at 201 Main Street and lives in the apartment above the 
shop at 201 B Main Street). 
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\\ ork  place 

Select this category for traveling sales persons traveling between appointments, taxi drivers, bus drivers 
and couriers when they are on the job, not one of the "in transit" categories (described on the next page). 
\ olunteers are not to be considered in their place of work even if the work is reiu]arlv perlornicd in an 
ilsillution. lii thcsc cases 'other Is to he niarIcd. 

Soniconc cisc's holile 

Select this category if the respondent is in a private home other than his/her own. 

Other placu 

Include all other places not I istc'd aho C. 

Restaurant/bar, 
Place of Worship, 
(I rocery store, 
Other store! Mall, 
School, 
Outdoors away from home, 

ibrary, 
Other place. 

3.2. In transit 

An in transit category must he selected for an' activity described as being "tra el". 

4. Interaction (Question: Who was ilh on'?) 

• Multiple responses are pennitted for the question "Who was with you?", except for cases where the 
respondent is "alone". 

• It may be difficult to make a distinction between a respondent doing something alone or doing 
stunething with someone else. For these cases, accept the respondent perception whether he/she 
\ as alone or with someone. These examples below are designed to help you determine what 
response to select for difficult cases. 
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IF THEN 

the respondent is watching television in consider the respondent alone 
one room, while other family members 
are in another room, 

Other members are watching television check the appropriate category. 
with the respondent, 

the respondent is making dinner on consider the respondent alone. 
his/her own while someone else is in 
the kitchen doing an unrelated activity, 
for example reading the newspaper. 

a household member is helping the select the appropriate category. 
respondent make dinner 

Exception: if the children of the 
household under 15 years of age are 
present in the same room, select 
"children of the household" even if they 
are not actually participating in the 
activity or interacting with the 
respondent. 

the respondent is in the company of consider the respondent alone, even if 
strangers while shopping, riding a bus he/she speaks to the sales clerk, 
or obtaining other services, hairdresser, or doctor. 

5. Edition of the (liar\ at the Main office 

The data collected ifl ilk field are cnt (0 head oil cc for process111. Amounti the [)roCCSSj11,0 steps the 
data from the diary arc verified fbi vahditv and to ensure consistency. The corrections arc based on the 
following instructions. 
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SI. Categories "Other specified" 

1 he captured data in the other specified category was manually coded at the processing step at head 
11 I 'lice. 

52. Episodes chronological order 

I otal time for activities done on the reference day must cover 24 hours or more. That is, from 4:00 
i.m. to 4:00 am., plus the time the respondent went to bed on the day preceding the designated day 
iiid the time he awoke on the day following the designated day. Verifications were made to insure 
that the 'time ended" for each activity is the same as the "time began" for another activity, i.e.: 

I)ROVE TO THE STORE 	 11:30- 11:45 
SHOPPED FOR A HAMMER 	11:45 - 12:05 

If there are gaps in time or overlapping times, edit was made usmg the instruct ions belm\ 

5.2.1. 	(;p 

\\ hen  a gap of 10 minutes or less exists between the time one activity ended and the next activity 
began, allocate 1/2 of the time to the activity preceding the gap and 1/2 of the time to the activity 
liI lowing the gap, i.e.: 

WAS 	EDITED TO 

SlIO\VFRFD 	7:10 - 7:25 	7:10 - 7:30 
;\Tl'S 1RL\KF\S1 	T -  7:55 	:3() - 

II the gall is lomier than 10 nnnutes, edit in a tulle hee:.ii' and tune ended Ikr this ti lie period at 
the end ot' the activity entries. Label the edited time as "REFUSED" and code it 002. 

5.2.2. Overlaps 

Overlaps were corrected the following way: 

WAS 	 EDITED TO 

WATCHEDTV 	11:00-12:00 	11:00- 11:50 
EATING 	 11:40- 12:15 	11:50- 12115 

In the above example. there is a 20 imlinute o erhap 

5.2.3. Refusal 

II' the respondent has given no activities for some period of the day which sum up to more than 4 
hours in total, the record has been considered as a REEl r5\  L and has not been kept in the sample. 
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Appendix K 

1998 (;ss Sports Code list 
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(80) Adventure Racing (06) Luge 
(61) Amputee Sports: include any sports ($4) Martial Arts 

specifically organized for amputees (27) Modern Pentathlon 
(01) Archery (85) Mountain Boarding 
(70) Artic Sports (traditional Aboriginal sport) (75) Netball 
(02) Badminton (26) Orienteering 
(71) Ball Hockey (76) Powerlifting 
103) Baseball (86) Race walking 
(04) Basketball (28) Racquetball 
153) Biathlon (17) Rhythmic Gymnastics 
tOW Blind Sports: include any sports organized (56) Ringette 

specifically for the blind (25) Rowing 
(79 BMX (29) Rugby 
(05) Bobsleigh (46) Sailing/Yatching 
(55) Bowling, Five Pin (30) Shooting 
(57) Bowling. Ten Pin (87) Skateboarding 
(07) Boxing (88) Skeleton 
(63) Brooniball (49) Ski Jumping 
(08) Canoeing/Kayaking (47) Skiing Downhill/Alpine 
(81) Chcerlcading (48) Skiing, Cross Country/Nordic 
(82) Climbing (50) Skiing. Freestyle 
(09) Cricket (54) Skiing. Nordic Combined 
(52) Curling (77) Snowboarding 
(10) Cycling (78) Snowshoeing 
(5$) Deaf Sports: include any sports organized (34) Soccer 

for deaf persons (35) Softball 
(I 	1) Diving (32) Speed Skating 
(72) Dog Sledding (36) Squash 
(12) Equestrian (37) Swimming 
(13) Fencing (38) Swimming. synchronized 
(2 I) Field Hockey (40) Table Tennis 
(3 1) Figure Skating (64) Tae Kwon Do 

 Football - Tackle. Flag. Touch (19) Team Handball 
 Golf (39) Tennis 

(16) Gymnastics (41) Track and Field - Athletics 
(I 8) Handball - 4 walls (62) Triathlon 
(20) Hockey (Ice) (89) Ultimate Frisbee 
(83) Ice Sailing (42) Volleyball 
(73) In-line Hockey (90) Wakeboarding 
(74) In-line Skating (33) Water Skiing 
(22) Judo (43) Waterpolo 
(23) Karate (44) Weightlifting 
(08) Kayaking (59) Wheelchair Sports: include any sports 
(24) Lacrosse organized specifically for people in 
(51) Lawn Bowling wheelchairs 

(91) Windsurfing 
(45) Wrestling 
(65) Other 
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List of sports to be excluded (code 00) 

Aerobics (non-competitive) 
Aquafit 
Bicycling for recreation/transportation only 
Body building/body sculpting 
Car racing 
Dancing 
Fishing 

Fitness ('Iissc 
1-likine 
Joggiii 
Liftine \\eihts  ( flofl-CO!flpel 1 I\ C 

Motorcycliiig 
Snowmobil ing 
Walking (non-c ompet ye 
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I 	 \ Guide to Using the Time Use Data 
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A Guide to Using the Time Use Data Files 

The time use lmrtlon  ot the (iSS (ycle 19 collected data oti the daily activities ol (anadians. lntriiiation 
was collected by asking respondents to report their daily activities during the course of a 24 hour 
reference day starting at 4:00 in the morning. While multiple activities may be done simultaneously, the 
scope of the survey only allowed for the collection of data on one activity - the main activity as 
determined by the respondent 

For each acti\ it rcspondeiits were asked the start and cud time oh the activity, where the acti' it took 
place and who the respondent was with at the time. The latter was not asked for sleep and most tither 
persona I care activities ( codes 400. 40 460 and 480). 

The activities reported by respondents ere coded into ll individual groups and these groups \ crc then 
categorized into 10 major activity groups and 24 minor groups. Sec Appendix M for details of the 
c lassi Ii cation. 

o separate data l les were created 00111 the results ol the 200 Time use Survey: I lie main tile and the 
time use episode tile. The following i a ouide to their use. 

Three main measures of time use 

The analysis done using the tilL' ill usual hr make use ol one or inure of the lol lowiiig Ilicasures. 

Participation Rate 

A participant in an activity is a person who has reported as least one occurrence of the activity on 
their diary day. The participation rate is the percentage of the population having reported the activity. 
It is calculated by dividing the estimated numbcr ot'persons 11iticipating in the acti itv on diary dar 

by the total number of persons in the population. 

This is the proportion of the population who ieiiorted a particular acli \ it\ . Ihi 5 P, calculated as: 

E W, X, 
p'I= 	I 

where 	pa = participation rate for activil\ a 
X = I if respondent reported act tv a. - () other ise 
W - weight br person i 

Note that the indicator ob participation is a non-/ero number of episodes for that act i vitv. 
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2 	Average time for participants 

:\ veragc time obtained when the estimated total daily time spent per day on the activity is divided by 
the estimated total number of persons who reported at least one occurrence of that activity on their 

I diaiv. 

I he 	eric lime spent on an aeti i\ N\ :ilI partIC111allIS iii that activit\ is calculated a: 

I W,t1 
• il 
I heme I P 	a crage mime for all participants in activity a 

= 0 or I. indication of participation in activity a 

I t' - time on activity a for person i (=0 if no participation) 
weight for person i 

I \ eragc time br total population 

\vcragc time obtained when the estimated total daily time spent per day on the activity is divided by 

I the estimated total number of persons in a given population 

The average time spent on an activity by the total population (including both participants and non 

I ) IS ClICUhitC(l as: 

W 1 t 

I 
l 

I 	where U' 	average time for total population in activity a 
- time on activity a for person i (-0 ilno participation) 

W, weight for person i 

I 	This timlie will always he less than the average time for participants and is equal to the time for 
I ) iltleil)allts tithe participation mate is 

I 
I 
I 
I 
I matisucs Canada Product No. I2M0019-GPE 

949 

I 



(iSS 2005 - (ycle 19 	 Time Use Survey 	 Appcndix 1. 

The following are a number of comments that are intended to help in using the time use tiles: 

- 	The participation rates and the average times can he calculated for any subgroup of the population 
by including only the individuals in the subgroup. 

The average time spent either for the participants or the entire population represent an avcrage 
over a full scvcn day week unless a selection is done lr a particular day o1 the week using variable 
DDA V. 

Activities are avcraged for a 24-hour day, over a 7-day week. For activities like paid work which 
are normally considered over a 5-day period, a simple conversion will reconstruct activities to a 5-day 
average. Multiply the daily average by 7 for a weekly average and divide by 5. For example, a paid 
workday of 5.7 hours (averaged over 7 days) will convert to an 8.0 hour day (averaged over 5 days). 

The average time for the total population summed across all activities is equal to 1440 minutes 
(24 hours). 

Average time for the total population can he added to obtain average time for a grouping of 
activities. 

The participation rate can be also calculated by dividing the average time for the populatioii by 
the average time for the participants. Similarly, the average for participants can be approximated by 
dividing the average time for the population by the participation rate. 

Adding durations for social contacts (i.e. variables DURSOCO I to DURSOC II) will likely 
exceed 24 hours in most situations since time spent for a given activity with more than one type of social 
contact is counted each time. For example, watching television for an episode of 45 minutes with spouse 
and children will account for 45 minutes in DURS00O2 (spouse) as well as 45 minutes in 1)URS00O3 
(children under 15 years living in household). 

Code 002 represents time spent on activities the respondent refused to report, while code 001 
represents gaps in time when the respondent described his/her reference day. Respondents included in the 
results will not have more than 4 hours missing or refused in total. 

Durations for each activity are for main activity only (as perceived by the respondent). 

10. 	Variables on the Main File can he linked to variables on the Episode File using the variable 
RECID as a matching key. 

11 . 	In order to include more content in this survey while maintaining the respondent burden at its 
minimum, it was decided to split the sample for questions included in both Section 10 and 11 of the 
questiolmaire. Half of the respondents were asked questions about Culture, Sports and Physical Activity 
Participation (Section IOA) and the remaining half were asked questions on Social Network and Trust 
(Section lOB) and Transportation (Section 11). The respondents were randomly assigned to one of the 
sub-samples. Information extracted from these two sub-samples cannot be analysed together as no 
respondent was asked the questions from both parts of the questionnaire. Four weighting factors were 
placed on the Main File. 
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WGIIT PER: This is the basic weighting factor for analysis at the person level, i.e. to calculate estimates 
' 	of the number of persons (non-institutionalized and aged 15 or over) having one or several given 

characteristics. WGEIT PER should be used for all person-level estimates that do not involve the Culture. 
Sports and Physical Activity. Social Networks or Transportation from sections 10 and 11 of the 

I
irii:t 

II'C 

 

\\ (ill I 	I SI): I Ili 	N the LIUaI (iS 	Ii 	NclI&1d \\celIt. tt  he ii'ed 011k lr cIIiii;iie 	IhiwehoId 
characteristics. For example, to estimate the number of households that live in low-risc apartments. 

I WGHTIISD should be summed over all records with this characteristic. 

WGI lT_CSP: This is the weight that must be used for estimates that involve questions on Culture, Sports 

I 	and Physical Activity (Section IOA) of the questionnaire. This weight is zero for respondents who 
completed the Social Network and Trust (Section lOB) and Transportation (Section ii) sections. 

I 	WGHT_SNT: This is the weight that must be used for estimates that involve questions on Social 
Networks and Trust (Section lOB) and Transportation (Section Il). This weight is zero for respondents 
who completed the Culture, Sports and Physical Activity (Section IOA) section. 

lit addition to the estimation weights, bootstrap weights have been created for the purpose of design-based 
\ aninec estiiitation. 

I 
I 
I 
I 
I 
I 
I 
I 
I 
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Main File 

In addition c ntiiinne the hulk of the que1 10 1111,111 -o.,  rcp ne aiìd (Icri\ ed ariahIc. the Main File 
provides summary time use activity information tot e.icli rep(iiiderit on: 

the total time spent on each activit\: 
the total time spent at various 1ocatioit': 
the total time spent with various persons. 

Note that the main file summarizes the data for each respondent along each ol these three dimensions of 
activities. It does not, however, provide the details on individual activity episodes. For example, the 
Main file provides the total time spent on an activity such as T.V. watching, although the total time may 
have been reported on more than one episode of T.V. watching during the day. The Main file indicates the 
number of episodes of each activity but does not indicate when during the day they occurred. 

Similarly the information for location (Questions: Where were you?) and "who with" (Questions : Who 
was with you?) is the total for the day. The "who with" duration do not add to 24 hours as a respondent 
could be with more than one person or groups of persons at a time. The variable DURMEIN provides an 
unduplicated measure of time spent with the household members. There is no information on this file 
which links an activity with a location or who the person was with at the time. This informatioii i. 
provided on the detailed episode tile described belov.. 

Further summarization of the diary information produced ariables hr 10 niaior woups of acti \ ities and 
the 24 subcategories found in Appendix \1. Other den\ ed ariables arc: 

Total duration of lime in transit 
Total duration of time spent with household menibeis 
Number of activities 
Number olepisodes 

Examples using the Main file 

a 	Actl\ itv tables 

When eighted estHhlutes for the duration o time spent at an act t i . hr e\ample. employed ork, by 
the population are required, use the variahlc 

WGIIT_PER (weight) 
D\'PAI{) 	(cnhplo\ed xx ork). 

When weighted estimates for the duration of time spent at :ui activit\ for participants only are required, 
exclude the respondents who did not report that activity. e.g.. emploed \\ork . 

i.e.. Selcct respondents for whom DVP•\ll) It. 
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The participation rate of a given activity is the percentage of the total population that reported the activity 
and can be derived using the fonnula provided. 

When weighted estimates are required for a sub-group of the population, select the provided code for the 
desired sub-group. for example, time spent at employed work (DVPAID) for males and emplovd males. 
The ariables used ould he 

\\ (dli JFIZ 	(cuihi) 
DVPAJD 	(employed work) 
ACT7DAYS (main activity in the past 7 days) 
SEX 	(sex of respondent) 

The selected subgroup would he defined as those where SEX = I and ACT7DAYS 

• lotal 
	

Total 
	

Participation 
l)\PkI D 	 Population 	Participants' 

	
Rate (%) 

Males 	 2 )ô() 109 	() 507 969 
	

SI 

Enipluved 
\i a I cs 	 8 226006 	5 932 605 

	
72 

h) 	Location otacti\ Iv or in transit 

\\ hen  e,ghied eslinlates tr the duration uttime spent ai '. anous locations or iii \ arious means Of transit 
by the population arc required use the lol low nig \ ariables: 

\V(IIT PER (weight) 
l)URLOCO1 (respondent's home) 
I)URL00O2 (work place) 
DURL00O3 (someone else's home) 
DURL0004 (rcstaurantlbar) 
DURL0005 (place of worship) 
I)URL0006 (grocery store) 
l)URL0007 (other store/mall) 
DURL0008 (school) 
I)URL0009 (outdoors away from home) 
DURLOCIO (library) 

1-or MI .N t1diVitV, if sample size is less than 25 or weighted sample size is less than 35.000 at the Canada level) then the 
data are nol coiiidered reliable and should he suppressed. 
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DURLOC 11 (other place) 
DURLOCl2 (car as the dri\ Cr) 
DURLOCI3 (car as a passenger) 
DURLOC14 (walking) 
DURLOC 15 (bus (includes street cars OF othcr puN ic traioa i 

DURLOCI6 (subway 	train I inclti(Ie 	coilililuter trains)) 
DURLOC 17 (bicycle) 
DURLOCI8 (boat/ferr\, 
DURLOC 19 (taxi/limousine ser lee) 
DURLOC20 (airplane) 
DURLOC21 (other forms of transit) 
DURLOC97 (refused information) 
DURLOC98 (location not stated) 
{)UR I O('9) t location unknown 

\\hen  eiehted estiniate ftr duration ol tune spent at arioLis locations or in transit h\ participants oiilv 
are required, exclude the respondents who did not report any time at that location or in transit, 

i.e.. Select respondents for whom DURLO('ft 

The participation rate ol acti\ it\ at a L!i\ en location or in en niean ot transit. is the percentae olihe 
total population that reported acli\ it\ at the location or in transit and can he deri ed usniri the hrniula 
provided. 

D( RIA)CO2 
Location 
(Work) 

Employed 
Males 

Total 	Total 
Population 	Participants 

i' 226 HOô 	5177 559 

Participation 
Rate ( ° o) 

01 

f)t,iRl .( )COl to l)LR[,( )('o)o)  pro's ides an estnnalc ot the duration oh time spent at var'ioti' locations or ii 
various means of transit. These ciicorie' are mutually e\cI usivc. tlieretorc the nine i H add ii) 24 hours 
for any given population. 

c) 	Social contacts 

When weiehted estimates br the duration oh time spent withi ' arious social contacts br the population are 
required, use the following variables: 

WGHT PER (weight) 
DURSOCOI 	(alone) 
DURS00O2 (spouse partner) 
DURS00O3. (with household chihd(rcn) less than IS years of age) 
DURS0004 	(with parent(s) or parent(s)-in-law who is living in the household) 
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I )URSOCO5 
F )URSOCO6 
I)URSOCO7 
l)URSOCO8 
I)URSOCO9 
I)URSOCIO 
l)URSOC1 I 
I )URSOC97 
I )URSOC98 
I )URSOC99 

(with other member of the household) 
(with respondent's non-household child(rcn) less than 15 years of age) 
(with respondent's non-household child(rcn) 15 years of age or older) 
(with parent(s) or parent(s)-in-law who is not living in the household) 
(with other family member(s) who is not living in the household) 
(with friend(s) who is not living in the household) 
(with another person(s) who is not living in the household) 
(refused or missed activities) 
(personal activities) 
(don't know or not stated) 

I 
I 
I 
I 
I 
I 

When weighted estimates for the duration of time spent with social contacts for participants only are 
required. exclude the respondents who did not report the required social contact, 

i.e.. Select respondents for whom DURSOC## > 0 

lie participation rate of activity with a given social contact is the percentage of the total population that 
reported sonic activity with the contact and can he derived using the lorniula provided. 

I 	Social 	Total 	Total 	Participation 
Contact 	Population 	Participants' 	Rate (%) 
(Spouse) 

Frnployed 
\lales 	8226006 	5221174 	63 

I 	l)URSOCO1 to DURSOCI I provides estimates of the duration of time spent alone or with others. The 
duration of time with social contacts will not necessarily add to 24 hours because a respondent can spend 

I 	
time in the company of more than one person at a time. 

Social contacts are further summarized in two derived variables: 

I 	DURMEIN includes total time with any household member (any of DURS00O2 to DURS0005 is 
greater than zero) but with no persons outside the household. 

I 	DURMOUT includes the total time with any non-household person (any of DURS0006 to DURSOCI I 
is i.ircater than zero) but with no household member. 

- 	Although these are mutually exclusive, they do not add to 24 hours since time spent with both household 
and non-household members is not included. 

Respondents were not asked for social contacts during personal care activity codes 400. 450, 460 and 480. 

For any activity. if sample Si7C is less than 25 or weighted sample size is less than 35.000 (at the Canada level) then the data 
ar.. hi L)n.IdC;Ld icliable md hoild he 'uppre.ed 
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Episode File 

The episode file pros ides the detailed Irlt)nhlatjLrIl on each activity episode reported lr respondents. For 
each episode there is inli.rmation on the start and end time of the activity, the duration of episode (derived 
from start and end time), the location of the episode, a set of variables that reflect who the respondent was 
with during the episode, and information on who an activity helped. Since there could he multiple 
Contacts For an episode, the coiltaet data is provided iii the lot- ni of a set of variables, nile for each type of 
contact 

The episode file consists of 333 654 records. The unit record har this tile is the episode and not the 
respondent. Each record represents a single activity 4  in a respondent's day, and all respondent's episodes 
must add up to twenty four hours (1440 minutes). For example, a respondent who has reported 26 
different episodes for his/her reference day has generated 26 records on the Episode file. There is no 
information on the characteristics of the respondent. However each episode can be linked to the 
respondent using the RECID and characteristics can be obtained from the Main File. In addition. each 
episode includes information on the diary day and the total number of episodes for a respondent. 

Each episode has a weight, WGHT_EPI. This is the weight to use when using the Episode File to maLe 
estimates based on episodes. When the episode file is used to derive a respondent characteristic, the 
person weight, WGHT PER, should be used with the derived characteristic. To make this easier. 
WGI-IT PER has been added to the Episode File on last episode for each respondent. 

F:amples using the Episode file 

The episode file can he used for a number of different types of analysis. One use of the tile is to consider 
a given activity (e.g. T.V. watching) and to analyze the distribution of episodes across time (time oidav 
and/or day of week). The file can also be used to look at where various activities take place (e.g. paid 
work at home) or the social contacts for various activities. The file can also be used to look at the 
distribution of activities at any point in time (e.g. what is the population doing at 8:00 a.m., 11:00 p.m.. 
3:00 a.m., ctc). More complicated analysis can be done by linking episodes for an individual and looking 
at the sequencing of different activities. The episode sequence number EPINO will facilitate this. 
Similarly by linking the episodes back to the characteristics of respondents. one can look at who in the 
population engages in various activities at different times during the day. 

In cases where an analysis focuses on an activity, e.g. television viewing, that could have more than one 
episode in a day, the analyst must decide which weight to use. If, in the analysis, each episode should 
contribute separately to the estimate, then the episode weight, WGHT EPI, should be used. If, on the 
other hand, each respondent should contribute at most once to the estimate then the person weight. 
WGHT PER, should be used with a derived person level variable. 

Ii is not uncrrrllIrruIl to tnd a iriirg ofto or rirore episrrde 	irh the ZIrUL,  activii Code s. 	would lrae been reported a' 
eprraie episodes Mic n the I oca I I oil oh the aetis ii\ changed or when lucre v :i 1 change in tIne social coniacis Present 
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For instance, the average length of an episode of watching television is an episode based statistic, while 
the average amount of time a person spends watching television in a typical day is a person based 
statistic. The first would be estimated as the (weighted) average over all episodes of watching television 
of the length of the episode. The second would be estimated by taking the weighted average over all 
respondents of the total length for each respondent of all episodes of watching television. 

Here are some examples of the logic and algorithms that should be used when working with the Time Use 
Episode File. The file should for most purposes be sorted by RECID (the respondent identifier) and 
EPINO (the identifier of separate episodes for the respondent). 

a) 	A person based statistic 

When weighted estimates for the average amount of time spent daily at an activity, e.g., work for pay at 
' 	main job, at a given location, e.g., at home, are required. the estimate is a person based one, the average 

time a person spends each day at an activity. 

' 	Use the variables: 	ACTCODE 
DURATION 

PLACE  \VGII1 PER 

Select 	AC I (Ol)[ 01 1 \Vorkin tr pa at main johi 
PLACE=OI (Home). 

Calculate the a eragc time by summing across all records as follows: 

I
WGI-IT PER ( DURATION, where ACTCODE=Ol I and PLACE=Ol) 

WGHT PER 

here DU RAFION episode time for episode 1 (of iespondenl k ). 
WGHT_PER respondent weight for respondent k. 

This could be done by using the episode file to create a new file with one record for each respondent and 
these variables: WGHT PER, DURINT, where DURINT is the duration of interest' for the respondent. 

I 	the total duration of all episodes for the respondent with ACTCODE01 1 and PLACE=Ol .The procedure 
would be to set DURINT to zero, then look through the episode records for the first respondent, and 
whenever ACTCODE-01 1 and PLACE=Ol, add DURATION to DURINT. After examining the last 

I 
episode for the first respondent, save WGI-IT_PER and DURINT to the new file, reset DURINT to zero 
and continue with the second respondent. Continue in this way until a record has been added to the new 
tile hr each respondent. Then the equation above become: 

I 
Statistics Canada Product No. 1 2MtiO I 

• 	 957 

I 



(SS 20I) 	(\ele ) 	 I 1111C I 	Sur C\ 
	 Appendl\ t 

	

WGIIT PER k  DURINT 	493 5,5 4 699 

	

= 	 - 	 18.01 1111W1e 

WG1IT PER 	 2609 l) 

Interpretation: On an a erage day, (anadiatis spend I .9 I ninnies vorLing at their main job while they 
are at home. 

Calculate the participation rate as bllo\\s:  

WGHT PER (for those with DURATION .whcre ACTCODE--((l 1 and P1A( [-01 
lot equal to iero. (i.e. DtRINT not equal to 1cm)) 

Z WGHT PER 

1,691 904 
= 	--------------- ------ 0 

26095 19 

Interpretation: on an average day. 0.5 0  of ( anadians do soliie ork at their main oh hue they are at 
home. 

And so the a erace time spent per pailicipant is: 

493 554 699 
= --------------------- 	 - 291 .7 minutes 

691 91(4 

Interpretation: ( )n an a eraee da\ when the do some ork at li&inie. ( anadians spend 2)1 .7 min(Ites 
working at their main job while they are at home. 

b) 	An episode based statistic 

When weighted estimates br the averace duration ot a single episode ol a certain acti\ itv. e.g.. watching 
television, the estimate is an episode based one. the a erage length of an episode of atching lv. 

Use the variables: 	ACTCODF 
DURATION 
\VGIIT [P1 

Select 	ACTCOI)E 	911. 912, 91 3 or 914 (Watching t.' . 
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Calculate the iveragc time by summing across all episode records as follows: 

WGHTEPI DURATION, where ACTCODE=91 1,912, 913, or914 

_ \\GIIT  [P1. where .\CT(OD[-91 I. 912,913. or 914 

where 1)URATION = episode time for episodcj. 
\VGHT_EPI = episode weight for episode . 

1 his ields wi estimate ol: 

3 261 903 036 
= 1072 minutes 

39 429 334 

Statistical analysis soflware packages and database management software packages are currently used for 
exploiting these types of data files. For example, SAS and SPSS are widely used for statistical analysis of 
this data. While these types of packages can be used to merge information from the Main and the Episode 
files, intensive users of the Episode file may also want to consider bringing these files together in a 
relational database. Most database management system software packages provide a mechanism for easily 
linking and retrieving data from the two files with a one-to-many relation. This is usually based on 
Standard Query Laneuage (SQl,). 
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2005 Twenty-Four Code Activity System 

	

ftc 1011km ag tahic 	ho 	the dcfliiitioii ol the Major and Minor activity groupings derived from the 181 
activity codes used in the 2005 General Social Survey (GSS). This is similar to the grouping of activities used 
in both 1992 and 1998 surveys. 

I Tentv-four Code Activity System 

	

a. 	Paid work 	and related activities 

I I. 	Paid Work (WORKPAID) 

	

Oil 	Work for Pay at Main Job 

I 	
012 	Work for Pay at Other Job(s) 

	

021 	Overtime Work 

	

023 	Unpaid Work in a Family Business or Farm 

	

030 	Travel During Work 

I 	040 	Waiting/Delays at Work 

	

070 	Coffee/Other Breaks 

	

080 	Other Work Activities 

I 	832 	Hobbies Done For Sale or Exchange 

	

842 	Domestic Home Crafts Done For Sale or Exchange 

I 	2. 	Activities Related to Paid Work (OTHRPAID) 

	

022 	Looking for Work 

	

060 	Idle Time Before/After Work 

	

I 893 	Travel for Hobbies and Crafts for Sale 

3. 	Commuting (DUR090) 

	

I 091) 	Tra' ci To From \\or  

	

h. 	I louschold 	work and related activities 

I 	4. 	Cooking/Washing Up (COOKDOMS) 

	

101 	Meal Preparation 

	

102 	Baking, Preserving Food, Home Brewing, etc. 

	

I 110 	Food (or Meal) Cleanup 

5. 	Housekeeping (HSKPDOMS) 

	

I 120 	Indoor Cleaning 

	

130 	Outdoor Cleaning 

	

140 	Laundry, Ironing, Folding 

	

I I 51 	Mending/Shoe Care 

	

152 	Dressmaking and Sewing (for self or household members) 

I 
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6. Maintenance and Repair (MAINDOMS) 
161 Interior Maintenance and Repair 
162 Exterior Maintenance and Repair 
163 Vehicle Maintenance 
164 Other Home Improvements 

7. Other Household Work (OTHRE)O1S) 
171 Gardening/Grounds Maintenance 
172 Pet Care 
173 Care of house Plani 
181 Household Administration 
182 Stacking and Cutting Firewood 
183 Other Domestic/Household \\ork  
184 Unpacking Groceries 
185 Packing and Unpacking Luggage andior Car 
186 Packing and Unpacking for a Move of the Ilouselioid 
190 Tra ci hr I )oniest ft Work 

8. shopping for Goods and Services (SI1011DO1S) 	 I 
301 Groceries 
302 Everyday Goods and products (Clothing. Gas. etcJ 
303 Take-out Food 
304 Rental of Videos 
310 Shopping for Durable 1 loiisehoId ( oods 
320 Personal Care Services 
331 Financial Services 
332 Government Services 
340 Adult Medical and Dental Care (Outside Home) 	 I 350 Other Professional Service (Lawyer. Veterinarian 
361 Automobile Maintenance and Repair Services 
362 Other Repair and Cleaning Services 
370 Waiting, Queuing for Purchase 
380 Other Shopping and Services 
39() Travel br Shopiling tr ( ioods and Scr\ ices 	 I 

9. Child Care (('HI.I)I)O\IS) 
200 Baby Caret Child Care (lnfint to 4 Years Old) 
211 Putting Children to Bed 
212 Getting Children Ready for School 
213 Personal Care for Children of the I lousehold 
220 Helping/Teach ing/Reprimanding 
230 Reading/Talk i ng/Conversat ion wi iii (hi hi 
240 Play with Children 
250 Medical Care - Household Children 
260 Unpaid Babysitting 
281 Help and Other Care - Household Children 
2() I Travel hr 1 lousehold Ch ii drcn 	 I 

Statistics Canada Product No.12MO019-Ult 
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C. 	Social support, civic and voluntary activty 

10. 	Civic and Voluntary Activity (VLNTORCN) 
80() Coaching 

I 600 
610 

Professional, Union, General Meetings 
Political, ('ivic Activity 

620 Child, Youth, Family Organizations 
630 Religious Meetings, Organizations 

I 651 Fraternal and Social Organizations 
652 Support (iroups 
660 Volunteer Work, (Organizations) 

I 671 Housework and Cooking Assistance 
672 House Maintenance and Repair Assistance 
673 Unpaid Babysitting 
674 Transportation Assistance I 675 Care for Disabled or Ill 
676 Correspondence Assistance 
677 Unpaid 1-leIp for a Business or Farm I 678 Other Unpaid Help 
680 Other Organizational, Voluntary and Religious Activity 

I 271 
272 

Personal Care - Household Adults 
Medical Care - Household Adults 

282 Help and Other Care - Household Adults 
691 Travel for Civic & Voluntary Activity 

I $92 Travel for Coaching 
292 Travel for Household Adults 

ti. 	Education and related activites 

11. 	Education and Related Activities (SCHLEDUC) 
500 Full-Time Classes I 511 Other Classes (Part-Time) 
512 Credit Courses on Television 
520 Special Lectures: Occasional I 530 Homework: Course, Career/Self-Development 
550 Breaks/Waiting for Class 
56() Leisure and Special Interest Classes I 580 Other Study 
S9() Travcl 6w Education 

I 
I 
I 
[1 Statistics Canada - Product No.! 2M0019-GPE 
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e. 	Sleep, meals and other related activites 

12. 	Night Sleep (DUR450) 
450 	Night Sleep lsseutial Sleep 

13. 	Meals (exci. Restaurant Meals) (\IF\l.l'FRS 
050 Meals/Snacks at Work 
430 Meals/Snacks/Coffee at I Ionic 
431 Meals/Snacks/Coffee at Another Place (cxci. Restaurants) 
540 Mcals/Snacks/CofThc at School 
642 Meals/Snacks/Coffee at Religious Services 
661 Meals/Snacks/Coffee at Place of Volunteer Work 

14. 	Other Personal Activities (OTHRPERS) 
400 Washing, Dressing 
410 Personal Medical Care at [Ionic 
411 Private Prayer, Meditation and ( )iher In lornial Spiritual 	\eti\ it es 
460 Incidental Sleep, Naps 
470 Relaxing, Thinking, Resting, Smokinc 
480 Other Personal Care or Private Activities 
492 Travel for Other Personal Activities 
640 Religious Services/Prayer/Bible Read i 
()2 Travel lir Reunions Scr\ ices 

f. 	Socializing 

15. 	Restaurant Meals (RESTS( )Cl.) 
440 	Restaurant Meals 
491 	Travel to Restaurant Meak 

16. 	Socializing (In Homes) (HOMESOCL) 
751 Socializing with Friends/Relatives (No Meal) 
752 Socializing with Friends Relatives (With Meal 
950 Talking, Conversation 

** 	951 Telephone Conversation 
792 Travel for Socializing (Betv ecu Residences 

17. 	Other Socializing (OTHRSOCL) 
753 Socializing with Friends/Relatives (Non-resident al or institutional 
754 Socializing with Friends/Relatives (Institutional Residences) 
760 Socializing at Bars, Clubs (No Meal) 
770 Casino, Bingo, Arcade 
780 Other Social Gatherings (Weddings. Wake' 
793 Travel for Other Sociali7ing 

New code for Cycle 19 
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2. 	Television, reading and other passive leisure 

IS. 	Watching Television (TELEMDIA) 
1)11 	Watching Television (Regular Scheduled TV) 
1)12 	Watching Television (Time-shifted TV) 
913 	Watching Rented or Purchased Movies 
914 	Other Television Viewing 

19. 	Reading Books, Magazines, Newspapers (READMDIA) 
931 	Reading Books 

932 	Reading Magazines, Pamphlets, Bulletins, Newsletters 
940 	Reading Newspapers 

20. 	Other Passive Leisure (OTHRMDIA) 
900 	Listening to the Radio 
920 	Listcning to CDs, Cassette Tapes or Records 
961 	Reading Mail 
962 	Other Letters and Mail 
950 	Other Media or Communication 
990 	Travel for Media and Communication 

h. 	Sports, movies and other entertainment events 

21. 	Sports. Movies and Other Entertainment Events (ENTREVNT) 
701 	Professional Sports Events 
702 	Amateur Sports Events 
711 	Pop Music, Concerts 
712 	Fairs, Festivals, Circuses, Parades 
713 	Zoos 

720 	Movies, Films 
730 	Opera, Ballet, Theatre 
741 	Museums 

742 	Art Galleries 
743 	Heritage Sites 
791 	Travel to Sports and Entertainment Events 

i. 	Active leisure 

22. 	Active Sports (SPRTACTV) 
80I 	Football, Basketball, Baseball, Volleyball, Hockey, Soccer, Field Hockey 

02 	Tennis, Squash, Racquetball, Paddle Ball 
503 	Golf, Miniature Golf 
504 	Swimming, Waterskiing 
505 	Skiing, Ice Skating, Sledding, Curling, Snowboarding 
506 	Bowling, Pool, Ping-pong, Pinball 
507 	Exercises, Yoga, Wcightlifting 
508 	Judo, Boxing, Wrestling, Fencing 
509 	Rowing, Canoeing, Kayaking, Windsurfing. Sailing (Competitive) 
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810 Other Sport' 
811 Huntin 
812 Fishini 
813 Boatinm 	Motomboals and Ro 	boats 
814 Camping 
815 Horseback Riding, Rodeo, Jumping, Drcssac 
816 Other Outdoor Activities/Excursions 
821 Walking, Hiking, Jogging, Running 
822 I3ieveling 
891 Travel For Act i\ c Sports 

23. 	Other Active Leisure (OTHRACT\') 
831 Hobbies Done Mainly Ibr P1eisuic 
841 Domestic Home Crafts Done Mainl\ liar Picauic 
850 Music, Theatre, Dance 
861 Games, Cards, Puzzles, Board Games 
862 Video Games, Computer Games 
863 General Computer Use (Excluding Surñng the Net or Pla\ ing ( 	 iie) 
864 Surfing the Net (As a Leisure Activit 
865 Computer Use - E-Mail 

*** 	866 Computer Use - Chat Room' 
867 Computer Use - Other Internet (onmlunicalmon 
871 Pleasure Drives, Sightseeing (as a Driver) 
872 Pleasure Drives, Sightseeing (as a 	in a (ar) 
873 Other Pleasure Drives, Sightseein 
880 Other Sport or Active Leisure 

94 I ru 	ci Ior 	( )thcr Actt\ c Iciurc 

Rcsidud 

24. 	Residual Time (l)VRESID) 
001 	Missing Gap in Time 
()) )2 	Rcliisais 

Statistics (anada Product No.1 2M0() I 9-(iPE 
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