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10 Introduction 

The Internet potentially offers individuals, institutions, small and large businesses, all 
communities, and all levels of government with new opportunities for learning, interacting, 
transacting business and developing their social and economic potential 1 . 

The Household Internet Use Survey (HIUS) was conducted for the fourth time in January 2001 
for Science, Innovation and Electronic Information Division at Statistics Canada by Special 
Surveys Division of Statistics Canada. The annual HIUS collects detailed data on the Internet 
activities of Canadian households. It reports on Canadians using the Internet and measures 
the extent of their use, location of use, frequency of use and their reasons for using or not using 
the Internet. In 1999, data on electronic commerce from home was provided. In 2000, users 
can study the growth of e-commerce by tracking orders, purchases or use of Internet that 
influence acquisition of products or services. The 2000 HIUS changed its reporting period to 
cover the full 2000 calendar year. 

This manual has been produced to facilitate the manipulation of the micro data file of the survey 
results. For more information on the Household Internet Use Survey, please visit the Statistics 
Canada website at www.statcan.ca  and click on the following links: 

1. Our products and services 
2. Free publications 
3. Communications 
4. Internet use in Canada 

Questions regarding the survey subject matter or the data set should be directed to: 

Statistics Canada 
Jonathan Ellison 
Science, Innovation and Electronic Information Division 
7th floor, R.H. Coats Building 
Tunney's Pasture 
Ottawa, Ontario 	K1A 0T6 
(613) 951-5882 
Internet: jpnathan . ellison @statcan.ca  

S 

1 Statistics Canada (2000) Estimates 2000 - 2001, A Report on Plans and Priorities. 
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S 
Any question about the data set or its use should be directed to: 

Statistics Canada 
Dave Lawrence 
Special Surveys Division, Statistics Canada 
Section D6 
5th floor, Jean Talon Building 
Tunney's Pasture 
Ottawa, Ontario 	K1A 016 
(613) 951-9003 
Internet: dave.Iawrence @statcan.ca  

. 
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S 
2.0 Background 

The Household Internet Use Survey (HIUS) was conducted in October 1997, October 1998, 
November 1999 and January2001 by Statistics Canada. The 2000 survey (conducted January 
2001) examined Canadian households' access to the Internet at home, in the workplace and in 
a number of other locations. The resulting data and analysis sheds light on relationships 
between usage and location of use, household income, as well as other demographic factors. 
Additionally, the 2000 survey repeats the detailed module on e-commerce introduced in 1999. 

The 2000 survey showed that: 

• 	In 2000, 51% of all Canadian households measured had at least one member who 
was a regular Internet user from one location or another. This was an advance from 
42% in 1999, the last time the survey was taken. 

The biggest increase occurred in the proportion of households with at least one 
regular user who said the home was the most popular place from which to surf the 
World Wide Web. In 2000, about 40% said home was the most common place of use, 
compared with 29% in 1999. 

• 	Regular household Internet use from work rebounded in 2000 after declining in 1999. 
About 28% of households had someone who used the Internet at work in 2000, 
compared with 22% in 1999 and 23% in 1998. 

• 	In 1999, 65% of households had at least one person who regularly used the Internet 
from home a minimum of seven times a week. In 2000, that proportion was 71%. 

• 	Similarly, in 1999, about 47% of households had someone who spent 20 hours or 
more a month on the Internet. In 2000, 61% of households had a member who was 
doing so. 

• 	However, households with annual household incomes less than $36,000 posted a 
higher growth rate (41%) for use from any location than did those households with 
incomes greater than $36,000 (18%). 

• 	Privacy issues are apparently becoming less of a concern for households. About 40% 
of respondents reported in 2000 that they had no concerns about privacy, compared 
with about 33% in 1999. 

• 	More than two-thirds of respondents indicating regular use from home stated they 
were concerned about Internet content that might be viewed by household members 
under the age of 18. Pornography was cited as an example by more than three-
quarters of these households. Chatting with strangers and violence were also 
mentioned as concerns. 

. 
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3.0 	Objectives 

The main objectives of this survey were to: 

• 	gain a better understanding of how Canadian households use the Internet; 

• 	measure the demand for Internet services by Canadian households; 

• 	identify the types of Internet services used at home; 

• 	determine the reasons why some households are not using the Internet; 

• 	determine what factors would influence households to start using the Internet; 

• 	assess the extent to which former typical user households no longer use the Internet 
on a regular basis; 

• 	understand the influence of the Internet on purchases of products and services from 
home; 

• 	track the purchase of goods and services, from home, over the Internet for 
households, and; 

• 	determine the extent to which households are concerned about security and privacy 
issues when engaging the Internet. 

In assessing the use of the Internet, we measured the accessibility of the Internet from any 
location as well as the frequency and intensity of Internet use of Canadian households from 
home. 

. 
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4.0 	Concepts and Definitions 

This chapter outlines concepts and definitions of interest to the users. Users are referred to 
Chapter 12 of this document for a copy of the actual survey questions used. 

The Household Internet Use Survey (HIUS) is a supplementary survey collected in combination 
with the Labour Force Survey (LFS). As such, some variables contained on the HIUS file may 
be based on data collected through the Labour Force Survey for the household aridlor 
members of the household. 

4.1 Survey Concepts 

All households: Household count: 11,842,156. The HIUS is a sample survey 
weighted to the entire count of households in Canada. The yearly figure for the 
number of households in Canada is projected from the Census of population. 1999 
and 2000 HIUS used a population projection based on 1996 Census of population. 
The 1997 and 1998 file have been re-weighted based on the 1996 Census of 
population. These files will be available in the fall 2001. This re-weight provides our 
end users with comparative data from 1997 to 2000. 

Household: Any person or group of persons living in a dwelling. A household may 
. 	 consist of any combination of: one person living alone, one or more family, a group of 

people who are not related but who share the same dwelling. 

Head of household: For the purposes of this report, the head of a household is 
determined as follows: in families consisting of married couples with or without 
children, the husband is considered the head; in lone-parent families with unmarried 
children, the parent is the head; in lone-parent families with married children, the 
member who is mainly responsible for the maintenance of the family becomes the 
head; in families where relationships are other than husband-wife or parent-child, 
normally the eldest in the family is considered the head; and in one person 
households, the individual is the head. 

Regular User: Households with at least one person that uses the Internet in a typical 
month, regardless of whether that use was from home, work, school, a public library, 
or some other location). These are identified by a household responding yes to the 
question "Has anyone in this household ever used the Internet from home, work, 
school or any other location?" and responding yes to the question "In a typical month, 
does anyone in the household use the Internet (from any location)?" A household 
that uses regularly is categorised as a regular or typical user. 

Non-Regular/Ever User: A household responding yes to the question "Has anyone 
in this household ever used the Internet from home, work, school or any other 
location?" and responding no to the question "In a typical month, does anyone in the 

. 
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household use the Internet (from any location)?' In other words, a household that 
has used the Internet but does not use typically. 

Drop-out: A household responding yes to the question "Has anyone in this 
household ever used the Internet from home, work, school or any other location?" 
responding no to the question In a typical month, does anyone in the household use 
the Internet (from any location)? and responding yes to the question 'In the past, 
has any member of this household used the Internet in a typical month, from any 
location?" In other words, a household that does not presently use regularly but did 
use regularly in the past. 

Never User: A household responding no to the question "Has anyone in this 
household ever used the Internet from home, work, school or any other location?" In 
other words, a household that has never used the Internet. 

Typical month: Typical month refers to a month that is not out of the ordinary for the 
household. Typical month is always in relation to a certain period of time, usually in 
the past year. The period of time to be used for defining a typical month was left for 
the respondent to determine. 

Penetration rate: The proportion or percentage of a population adopting a particular 
activity. A penetration rate answers the question, to what extent has an activity 
permeated a specified population. 

Any location: Includes use from home, school, work, library, or other and designates 
a household as only using once, irrespective of use from multiple locations. 

Internet: The Internet connects computers to the global network of networks for 
electronic mail services, file transfer, and information search and retrieval. 

Influence and 'window shopping': Refers to the effect that the Internet may or 
may not have had on the purchase of products and services by the household. 

Electronic Transaction: Sale or purchase of goods or services, whether between 
businesses, households, individuals, governments and other public or private 
organisations, conducted over computer-mediated networks. The goods and 
services are ordered over these networks, but the payment and ultimate delivery of 
the good or service may be conducted on or off-line. 

Internet Transaction: Sale or purchase of goods or services, whether between 
businesses, households, individuals, governments and other public or private 
organ isations, conducted over Internet-protocol based networks. The goods and 
services are ordered over these networks, but the payment and ultimate delivery of 
the good or service may be conducted on or off-line. 

fl 

. 
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Digital Products: A variety of products and services that are delivered directly to the 
customer's computer. Examples of products are music, gameware, computer 
software or services such as courses taken over the Internet. 

Privacy: The household's concern that their personal information is accessible to 
others on the Internet such as people finding out about the websites the household 
has visited or the fear of others reading your e-mail. 

Security: The household's concern in conducting financial transactions over the 
Internet such as purchasing products over the Internet using a credit card or banking 
over the Internet. 

Window-shopping: A household that uses the Internet to browse or do comparison-
shopping but not necessarily buying. 

Surfing - Browsing the Internet: Surfing or browsing the Internet is a commonly 
used phrase which refers to the activity of a computer user who enters into the global 
network with a modem to search for and/or retrieve information on various topics. 
For the purpose of this survey time spent surfing the net" is considered computer 
communication. 

E-Mail: Electronic Mail is a service allowing the transmission of files or text 
• 	 messages between two or more computer stations. 

Labour Force Survey: The Canadian Labour Force Survey (LFS) was developed 
following the Second World War to satisfy a need for reliable and timely data on the 
labour market. Information was urgently required on the massive labour market 
changes involved in the transition from a war-time to a peace-time economy. The 
survey was designed to provide estimates of employment by industry and occupation 
at the regional as well as the national level. The LFS is the only source of monthly 
estimates of total employment including the self-employed, full and part-time 
employment, and unemployment. It publishes monthly standard labour market 
indicators such as the unemployment rate, the employment rate and the participation 
rate. The LFS is a major source of information on the personal characteristics of the 
working-age population, including age, sex, marital status, education attainment, and 
family characteristics. 

4.2 Survey definitions 

FAMTYPE: This variable identifies households by "family type": one-person 
households, single family households without unmarried children under the age of 18, 
single family household with unmarried children under the age of 18, and multi-family 
households. Multi-family households are identified according to the LFS criteria for 
"Economic families": a group of two or more persons who live in the same dwelling 
and who are related by blood, marriage (including common-law) or adoption. A 

. 
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S 
person living alone or who is related to no one else in the dwelling where he or she 
lives is classified as an unattached individual. 

UNDER18: The LFS collects socio-demographic data such as age, sex, marital 
status for each household member living in a selected LFS household. The 
UNDER18 variable is defined by the LFS "age variable that is collected for all 
household members and defines households that have household members that are 
less than 18 years of age and households that do not have members that are less 
than 18 years of age. 

HHSIZE: Data for this variable are collected by the LFS and indicates the household 
size by household members of all ages for the survey month. 

HLFSSTAT: Designates the status of the Head of Household vis-à-vis the labour 
market: a member of the non-institutional population 15 years of age and over is 
either employed, unemployed, or not in the labour force. 

HAGE: Data for this variable are collected by the LFS and indicates the age (in four 
ranges) of the Head of Household. 

HAGE2: Data for this variable are collected by the LFS and indicates the age (in six 
ranges) of the Head of Household. 

HSEX: Data for this variable are collected by the LFS and indicates the sex of the 
Head of Household. 

HMARSTAT: Data for this variable are collected by the LFS and indicates the 
marital status reported by the Head of Household. The classification of single is 
reserved for those who have never married, otherwise, respondents are classified as 
either widowed or separated/divorced. 

HEDUCLEV: Data for this variable is collected by the LFS and indicates the highest 
level of education attained by the Head of Household. Beginning January 1990: data 
on primary and secondary education reflects the highest grade completed. This 
provides a more consistent measure for those who accelerate or fail a grade than did 
years of school. A question on high school graduation has also been added since it 
is generally believed that persons who have never completed their secondary 
education have greater difficulty competing in the labour market. With the new 
questions, any education that could be counted towards a degree, certificate or 
diploma from an educational institution is taken as post-secondary education. The 
change allows more persons into the post-secondary education category. For 
example, trades programs offered through apprenticeship, vocational schools or 
private trade schools do not always require high school graduation. Such education 
is now considered as post-secondary while only primary or secondary would have 
been recognized prior to 1990. Finally, more information is collected on the type of 
post-secondary education: 1) some post-secondary; 2) trades certificate or diploma 

. 
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from a vocational or apprenticeship training; 3) Non-university certificate or diploma 
from a community college, CEGEP, school of nursing, etc.; 4) University certificate 
below bachelors degree; 5) Bachelors degree; and 6) University degree or certificate 
above bachelors degree. 

HEDUCL: Data for this variable is collected by the LFS and indicates the highest 
level of education attained by the Head of Household (in three ranges). 

HEDUCL2: Data for this variable is collected by the LFS and indicates the highest 
level of education attained by the Head of Household (in five ranges). 

HHLD_ED: Data for this variable is collected by the LFS and indicates the highest 
level of education attained by any member of the LFS household. 

STUDENTF: Data for this variable is collected by the LFS and indicate the presence 
of full-time college/university student in the household. 

STUDENTP: Data for this variable is collected by the LFS and indicate the presence 
of part-time college/university student in the household.. 

MEMO_5, MEM6_12, MEM13_15, MEM1 6_i 7, MEM13_17, MEM18_25: Data for 
these variables are collected by the LFS and indicate the presence of household 
members of different age ranges. For example, MEMO_5 indicates the presence of 
household member(s) aged 0-5 years. 

EMPLSTAT: Data for this variable are collected by the LFS and indicate the 
employment status of the household members aged 18 years and older. (1) 
Employed (if any members are employed). Employed persons are those who, during 
the reference week did any work for pay or profit, or had a job and were absent from 
work. (2) Unemployed (if all members are unemployed). Unemployed persons are 
those who, during reference week were available for work and were either on 
temporary layoff, had looked for work in the past four weeks or had a job to start 
within the next four weeks. (3) Not in the labour force (if all members are not in the 
labour force. Persons not in the labour force are those who, during the reference 
week, were unwilling or unable to offer or supply labour services under conditions 
existing in their labour markets, that is, they were neither employed nor unemployed. 
(4) No member older than 17. 

EMPLOYER: Data for this variable is collected by the LFS and indicates whether the 
household has any members (aged 18 or older) who are employed by an employer. 
EMPLOYER refers to those who work as employees of a private firm or business or 
those who work for a local, provincial, or federal government, for a government 
service or agency, a crown corporation, or a government owned public establishment 
such as a school or a hospital. 

. 

. 
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SELF_EMP: Data for this variable is collected by the LFS and indicates whether the 
household has any members (aged 18 or older) who are self-employed. SELF_EMP 
includes: working owners of incorporated businesses: working owners of an 
incorporated business, farm or professional practice. This group is further subdivided 
as follows: "With paid help", "Without paid help". Working owners of unincorporated 
businesses and other self-employed: Working owners of a business, farm or 
professional practice that is not incorporated and self-employed persons who do not 
have a business (for example, baby-sitters, newspaper carriers). This group is 
further subdivided as follows: "With paid help", "Without paid help". Unpaid family 
workers: Persons who work without pay on a farm or in a business or professional 
practice owned and operated by another family member living in the same dwelling. 

CMATAB: A Census Metropolitan Area (CMA) refers to a labour market area with an 
urbanized core (or continuously built-up area) having at least 100,000 inhabitants. A 
CMA is generally known by the name of the urban area forming the urbanised core. 
CMA's include: (1) municipalities completely or partly inside the urbanized core; and 
(2) other municipalities if (a) at least 40% of the employed labour force living in the 
municipality works in the urbanized core (commuting flow to the urbanized core), or 
(b) at least 25% of the employed labour force working in the municipality lives in the 
urbanized core (commuting flow from the urbanized core). 

The variable CMATAB defines the 15 largest CMAs in Canada. Selected LFS 
households that are outside these 15 CMAs or are in non-CMA areas are coded as 
"not applicable". The variable NEWCMA is similar to CMATAB except that the 
selected LFS households in "Ottawa-Hull" are combined in NEWCMA, and the 
smaller CMAs are grouped as a separate category for the NEWCMA variable. 

The NEW_CMA variable will also provide a further breakdown at the Census 
agglomeration. A census agglomeration (CA) is a large urban area (known as the 
urban core) together with adjacent urban and rural areas (known as urban and rural 
fringes) which have a high degree of social and economic integration with the urban 
core. A CA has an urban core population of at least 10,000 based on the previous 
census. 

S 
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5.0 	Survey Methodology 

The HIUS was administered in January 2001 to a sub-sample of the dwellings in the Labour 
Force Survey (LFS) sample, and therefore its sample design is closely tied to that of the LFS. 
The LFS design is briefly described in Sections 5.1 to 542  Sections 5.5 and 5.6 describe how 
the HIUS departed from the basic LFS design in January 2001. 

5.1 Population Coverage 

The LFS is a monthly household survey whose sample of individuals is representative 
of the civilian, non-institutionalized population 15 years of age or older in Canada's 
ten provinces. Specifically excluded from the survey's coverage are residents of the 
Yukon3, Northwest, and Nunavut Territories, persons living on Indian Reserves, full-
time members of the Canadian Armed Forces and inmates of institutions. These 
groups together represent an exclusion of approximately 2% of the population aged 
15 or over. 

5.2 Sample Design 

The LFS has undergone an extensive redesign, culminating in the introduction of a 
new design at the end of 1994. The LFS sample is based upon a stratified, multi- 

• 	 stage design employing probability sampling at all stages of the design. The design 
principles are the same for each province. A diagram summarizing the design stages 
appears at the end of this section. 

5.2.1 Primary Stratification 

Provinces are divided into economic regions and employment insurance 
regions. Economic regions (ERs) are geographic areas of more or less 
homogeneous economic structure formed on the basis of federal provincial 
agreements. They are relatively stable over time. Employment insurance 
economic regions (EIERs) are also geographic areas, and are roughly the 
same size and number as ERs, but they do not share the same definitions. 
Labour force estimates are produced for the EIER regions for the use of 
Human Resources Development Canada. 

A detailed descnption of the previous LFS design is available in the Statistics Canada publication 
entitled Methodology of the Canadian Labour Force Survey (catalogue #71-526-XPB). 

Since 1992, the LFS has been administered in the Yukon, using an alternative methodology that 
accommodates some of the operational difficulties inherent to remote locales. To improve reliability 
due to small sample size, estimates are available on a three month average basis only. These 
estimates are not included in national totals. 

r 
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further stratification is carried out within them (see section 5.2.3). Note that a 
third set of regions, Census Metropolitan Areas (CMAs), is also respected by 
stratification in the current LFS design, since each CMA is also an EIER. 

5.2.2 Types of Areas 

The primary strata (ER/EIER intersections) are further disaggregated into 3 
types of areas: rural, urban, and remote areas. Urban and rural areas are 
loosely based on the Census definitions of urban and rural, with some 
exceptions to allow for the formation of strata in some areas. Urban areas 
include the largest CMAs down to the smallest villages categorized by the 1991 
Census as urban (1000 people or more), while rural areas are made up of areas 
not designated as urban or remote. 

All urban areas are further subdivided into two types: those using an apartment 
list frame and an area frame, as well as those using only an area frame. 

Approximately 1 % of the LFS population is found in remote areas of provinces 
which are less accessible to LFS interviewers than other areas. For 
administrative purposes, this portion of the population is sampled separately 
through the remote area frame. Some populations, not congregated in places of 
25 or more people, are excluded from the sampling frame. 

• 	 5.2.3 Secondary Stratification 

In urban areas with sufficiently large numbers of apartment buildings, the strata 
are subdivided into apartment frames and area frames. The apartment list frame 
is a register which is based upon information supplied by CMHC and is 
maintained in the 18 largest cities across Canada. The purpose of this is to 
ensure better representation of apartment dwellers in the sample as well as to 
minimize the effect of growth in clusters, due to construction of new apartment 
buildings. In the major cities, the apartment strata are further stratified into low 
income strata and regular strata. 

Where it is possible and/or necessary, the urban area frame is further stratified 
into regular strata, high income strata, and low population density strata. Most 
urban areas fall into the regular urban strata, which, in fact, cover the majority of 
Canada's population. High income strata are found in major urban areas, while 
low density urban strata consist of small towns that are geographically scattered. 

In rural areas, the population density can vary greatly from relatively high 
population density areas to low population density areas, resulting in the 
formation of strata that reflect these variations. The different stratification 
strategies for rural areas were based not only on concentration of population, 
but also on cost-efficiency and interviewer constraints. 
In each province, remote settlements are sampled proportional to the number of 
dwellings in the settlement, with no further stratification taking place. Dwellings 

. 
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are selected using systematic sampling in each of the places sampled. 

5.2.4 Cluster Delineation and Selection 

Households in final strata are not selected directly. Instead, each stratum is 
divided into clusters, and then a sample of clusters is selected within the 
stratum. Dwellings are then sampled from selected clusters. Different methods 
are used to define the clusters, depending on the type of stratum. 

Within each urban stratum in the urban area frame, a number of geographically 
contiguous groups of dwellings, or clusters, are formed based upon 1991 
Census counts. These clusters are generally a set of one or more city blocks or 
block faces. The selection of a sample of clusters (always 6 or a multiple of 6 
clusters) from each of these secondary strata represents the first stage of 
sampling in most urban areas. In some other urban areas, Census Enumeration 
Areas (EAs) are used as clusters. In the low density urban strata, a three stage 
design is followed. Under this design, two towns within a stratum are sampled, 
and then six or 24 clusters within each town are sampled. 

For urban apartment strata, instead of defining clusters, the apartment building 
is the primary sampling unit. Apartment buildings are sampled from the list frame 
with probability proportional to the number of units in each building. 

Within each of the secondary strata in rural areas, where necessary, further 
stratification is carried out in order to reflect the differences among a number of 
socio-economic characteristics within each stratum. Within each rural stratum, 
six EAs or two or three groups of EAs are sampled as clusters. 

5.2.5 Dwelling Selection 

In all three types of areas (urban, rural and remote areas) selected clusters are 
first visited by enumerators in the field and a listing of all private dwellings in the 
cluster is prepared. From the listing, a sample of dwellings is then selected. The 
sample yield depends on the type of stratum. For example, in the urban area 
frame, sample yields are either 6 or 8 dwellings, depending on the size of the 
city. In the urban apartment frame, each cluster yields 5 dwellings, while in the 
rural areas and EA parts of cities, each cluster yields 10 dwellings. In all 
clusters, dwellings are sampled systematically. This represents the final stage of 
sampling. 

5.2.6 Person Selection 

Demographic information is obtained for all persons for whom the selected 
dwelling is the usual place of residence. LFS information is obtained for all 
civilian household members 15 years of age or older. Response burden is 
minimized for the elderly (70 years of age or older) by carrying forward their 
responses for the initial interview to the subsequent five months in the survey. 

S 
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Labour Force Survey Sample Design - 1995+ 

Province 

EIR-ER Intersection 

(22.6%) 	 (1.0%) 

Urban Areas 	 Rural Areas 

(5.6%) 	1 	 {70.8%} 

Apartment List Frame 	 Area Frame 

{0.6 I

(5.0%) 	(69.2%) 	 (0.8%) 	 (0.8%) 	( 18 .13 %) 	(4.3%) 

 I 	I 	 I 
Low Income 	Regular 	Regular 	High Income 	Low Population High Population 	Low Population 

Apartments 	Apartments 	Area Frame 	Area Frame 	 Density 	Density 	Density 

	

stratum 	stratum 	stratum 	 stratum 	stratum 	stratum 	stratum 
I 	 I 	 I 	 I 	 I 	 I 
I 	 I 	 I 	 I 
I 	 I 	 I 	 I 	 I 	 I 

	

building 	building 	cluster & EA 	cluster & EA 	town 	 EA 	 EA group 
I 	 I 	 I 	 I 	 I 	 I 

I 	 I 	 I 	 I 	 I 
I 	 I 	 I 	 I 	 I 

I 	 I 	 I 	 I 	 I 	 I 

	

dwelling 	dwelling 	dwelling 	dwelling 	cluster 	dwelling 	dwelling 

dwelling 

	

= level of stratification 	EIR - Employment Insurance Region 	 EA - Census Enumeration Area 
ER - Economic Region 	 cluster - set of blockfaces 
{%) - percentage of total sample 

= stage of sampling 

emote Areas 

stratum 

Place/EA 

dwelling 
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5.3 Sample Size 
	 S 

The sample size of eligible persons in the LFS is determined so as to meet the statistical 
precision requirements for various labour force characteristics at the provincial and 
subprovincial level, to meet the requirements of federal, provincial and municipal 
governments as well as a host of other data users. 

The monthly LFS sample consists of approximately 59,000 dwellings. After excluding 
dwellings found to be vacant, dwellings demolished or converted to non-residential 
uses, dwellings containing only ineligible persons, dwellings under construction, and 
seasonal dwellings, about 52,350 dwellings remain which are occupied by one or more 
eligible persons. From these dwellings, LFS information is obtained for approximately 
102,000 civilians aged 15 or over. 

5.4 Sample Rotation 

The LFS employs a panel design whereby the entire monthly sample of dwellings 
consists of 6 panels, or rotation groups, of approximately equal size. Each of these 
panels is, by itself, representative of the entire LFS population. All dwellings in a 
rotation group remain in the LFS sample for 6 consecutive months after which time they 
are replaced (rotated out of the sample) by a new panel of dwellings selected from the 
same or similar clusters. 

This rotation pattern was adopted to minimize any problems of non-response or 
respondent burden that would occur if households were to remain in the sample for 
longer than 6 months. It also has the statistical advantage of providing a common 
sample base for short-term month-to-month comparisons of LFS characteristics, since 
five of the six rotation groups in the LFS sample are common from month to month. 

Because of the rotation group feature, it is possible to readily conduct supplementary 
surveys using the LFS design but employing less than the full size sample. 

5.5 Modifications to the L.F.S design for the Supplement 

The HIUS used five of the six rotation groups in the January 2001 LFS sample. For the 
HIUS, the coverage of the LFS was set at the household level. Unlike the LFS where 
information is collected for all eligible household members, the HIUS only collected 
information from one household member who reported the information at the household 
level. 

5.6 Sample size by Province for the Supplement 

The following table shows the number of households in the LFS sampled rotations who 
were eligible for the HIUS supplement. 

S 
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• 	6.0 	Data Collection 

Data collection for the LFS is carried out each month using the computer-assisted method during 
the week following the LFS reference week, usually the third week of the month. 

6.1 Interviewing for the LFS 

Statistics Canada interviewers, who are part-time employees hired and trained 
specifically to carry out the LFS, contact each of the sampled dwellings to obtain the 
required labour force information. Each interviewer contacts approximately 70 dwellings 
per month. 

Dwellings new to the sample are contacted through a personal visit. The interviewer 
first obtains socio-demographic information for each household member and then 
obtains labour force information for all eligible members. All interviews are conducted 
using a notebook computer. Provided there is a telephone in the dwelling and 
permission has been granted, subsequent interviews are conducted by telephone. As a 
result, approximately 85% of all dwellings are interviewed by telephone. In these 
subsequent monthly interviews, as they are called, the interviewer confirms the socio-
demographic information collected in the first month and collects the labour force 
information for the current month. 

In all dwellings, information about all household members is obtained from a 
. 	 knowledgeable household member - usually the person at home when the interviewer 

calls. Such 'proxy' reporting, which accounts for approximately 55% of the information 
collected, is used to avoid the high cost and extended time requirements that would be 
involved in repeat visits or calls necessary to obtain information directly from each 
respondent. 

At the conclusion of the LFS monthly interviews, interviewers introduce the 
supplementary survey, if any, to be administered to some or all household members that 
month. 

If, during the course of the six months that a dwelling normally remains in the sample, an 
entire household moves out and is replaced by a new household, information is 
obtained about the new household for the remainder of the six-month period. 

6.2 Supervision and Control 

All LFS interviewers are under the supervision of a staff of senior interviewers who are 
responsible for ensuring that interviewers are familiar with the concepts and procedures 
of the LFS and its many supplementary surveys, and also for periodically monitonng 
their interviewers and reviewing their completed documents. The senior interviewers 
are, in turn, under the supervision of the LFS program managers, located in each of the 
five Statistics Canada regional offices. 

• 
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PROVINCE 
	

SAMPLE SIZE 

	 S 
Newfoundland 1560 

Prince Edward Island 1183 

Nova Scotia 2798 

New Brunswick 2407 

Quebec 8289 

Ontario 12523 

Manitoba 3165 

Saskatchewan 3291 

Alberta 3344 

British Columbia 4059 

CANADA 42619 

S 

S 
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6.3 Non-Response to the LFS 

Interviewers are instructed to make all reasonable attempts to obtain LFS interviews 
with members of eligible households. For individuals who at first refuse to participate in 
the LFS, a letter is sent from the Regional Office to the dwelling address stressing the 
importance of the survey and the household's cooperation. This is followed by a second 
call (or visit) from the interviewer. For cases in which the timing of the interviewer's call 
(or visit) is inconvenient, an appointment is arranged to call back at a more convenient 
time. For cases in which there is no one home, numerous call backs are made. Under 
no circumstances are sampled dwellings replaced by other dwellings for reasons of non-
response. 

Each month, after all attempts to obtain interviews have been made, a small number of 
non-responding households remain. For households non-responding to the LFS and for 
which LFS information was obtained in the previous month, this information is brought 
forward and used as the current month's LFS information. No supplementary survey 
information is collected for these households. 

6.4 Data Collection Modifications for Household Internet Use Suivey 

Information for the HIUS was obtained from a knowledgable household member. Upon 
completion of the Labour Force Survey interview, the interviewer introduced the HIUS 
and proceeded with the interview with the respondent's permission. The 2000 HIUS 

• 	 was administered by interviewers as a computer assisted telephone interview. 

6.5 Non-Response to the Household Internet Use Suivey 

For households responding to the LFS, the next stage of data collection was to 
administer the HIUS. In total, 42,619 households were eligible for the supplementary 
survey; the HIUS interview was completed for 33,832 of these households for a 
response rate of 79.4%. More detailed information on response rates is presented in 
Chapter 8 (Data Quality). 

. 

Special Surveys Division 	 21 



Household Internet Use Survey - Microdata User Guide 

7.0 	Data Processing 	 S 
The main output of the HIUS is a "clean" microdata file. This section presents a brief summary of 
the processing steps involved in producing this file. 

7.1 Data Capture 

Data capture of survey data was done directly on notebook computers by interviewers 
at the time of collection. A partly edited version of the computer record was 
electronically transmitted to Ottawa for further processing. 

7.2 Editing 

A series of edits were performed on the capture file to check for data paths and flows 
and internal consistency. The first type of error treated were errors of questionnaire flow 
where questions that did not apply to the respondent and therefore should not have 
been answered were found to contain answers. In this case, a computer edit 
automatically eliminated the superfluous data by following the flow of the questionnaire 
implied by answers to previous questions. 

A second type of error treated were errors involving a lack of information in questions 
which should have been answered. For this type of error, a non-response or "not-
stated" code was assigned to the item. 

7.3 Coding of Open-ended Questions 

A small number of data items on the questionnaire were recorded by interviewers in an 
open-ended (text) format. These data items were related to such things as: other 
locations where household members typically used the Internet, additional reasons for 
using the Internet, and other types of products/services ordered over the Internet, etc. 
Using automated coding techniques and manual verification, many of these open-ended 
responses were recoded back into existing data items on the questionnaire, or in some 
cases (where sufficient responses were indicated) new derived variable fields were 
created for the datafile. 

7.4 Creation of Derived Variables 

A number of data items on the microdata file have been derived by combining items on 
the questionnaire in order to facilitate data analysis and tabulations. CMA, for example, 
is actually a combination of Census Metropolitan Area (CMA) and Census 
Agglomeration(CA). The CAs have been recoded to 0, while the CMAs remain the same. 

The income quartile variable was also constructed from income information collected 
during the interview and from information collected for the Canadian Travel Survey 
conducted on the same sample. Imputation was used to create income for records that 
had that information missing (see section 8.2.3 on imputation of income for more details 
on the method that was used). 

7.5 Weighting 
S 
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The principle behind estimation in a probability sample such as the LFS is that each 
person in the sample "represents", besides himself or herself, several other persons not 
in the sample. For example, in a simple random 2% sample of the population, each 
person in the sample represents 50 persons in the population. The same principle also 
applies to households. 

The weighting phase is a step which calculates, for each record, what this number is. 
This weight appears on the microdata file, and must be used to derive meaningful 
estimates from the survey. For example, if the number of households typically using 
computer communication from home is to be estimated, it is done by selecting the 
records referring to those households in the sample with that characteristic and 
summing the weights entered on those records. 

Details of the method used to calculate these weights are presented in Chapter 11. 

7.6 Suppression of Confidential Information 

It should be noted that the 'Public Use' microdata files described above differ in a 
number of important respects from the survey 'master files held by Statistics Canada, 
These differences are the result of actions taken to protect the anonymity of individual 
survey respondents. Users requiring access to information excluded from the microdata 
files may purchase custom tabulations. Estimates generated will be released to the 
user, subject to meeting the guidelines for analysis and release outlined in Section 9 of 
this document. 

Suppression of Geographic Identifiers 

The survey master data file includes explicit geographic identifiers for province and 
Census Metropolitan Area. The survey public-use microdata files usually do not contain 
any geographic identifiers below the provincial level. However, since the HIUS is a 
household based survey, the variable CMA will be on the microdata file. 

. 
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8.0 	Data Quality 

8.1 Response Rates 

The following table summarizes the response rates to the Labour Force Survey and to 
the HIUS in January 2001. 

Province 
Household Response 
Rate for Full LFS (*1) 

LFS Household 
Response Rate for Non- 
birth Rotation Groups 

(*1) 

Hcusehold Response Rate 
to Household Internet Use 

Survey (*2) 

Newfoundland 91.6% 91.4% 86.2% 

Prince Edward Island 93.7% 93.6% 83.9% 

Nova Scotia 91.1% 91.0% 83.9% 

New Brunswick 91.9% 91.6% 82.7% 

Quebec 89.9% 89.9% 76.1% 

Ontario 90.9% 91.3% 81.5% 

Manitoba 92.7% 92.7% 77.7% 

Saskatchewan 92.5% 93.1% 80.3% 

Alberta 92.3% 92.1% 78.6% 

British Columbia 91.5% 92.4% 71.8% 

Canada 91.3% 91.5% 79.4% 

Note: 
(*1) Response rate is number of responding households as a percentage of number 

of eligible households. 
(*2) Response rate is number of households responding to the Household Internet 

Use Survey as a percentage of number of households responding to LFS in 
rotations sampled. 

8.2 Survey Errors 

The estimates derived from this survey are based on a sample of households. 
Somewhat different figures might have been obtained if a complete census had been 
taken using the same questionnaire, interviewers, supervisors, processing methods, etc. 
as those actually used. The difference between the estimates obtained from the sample 
and the results from a complete count taken under similar conditions is called the 
sampling error of the estimate. 

Errors which are not related to sampling may occur at almost every phase of a survey 

S 

S 
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operation. Interviewers may misunderstand instructions, respondents may make errors 
in answering questions, the answers may be incorrectly entered on the questionnaire 
and errors may be introduced in the processing and tabulation of the data. These are 
all examples of non-sampling errors. 

8.2.1 The Frame 

Because the HIUS was a supplement to the LFS, the frame used was the LFS 
frame. Any non-response to the LFS had an impact on the HIUS frame. Because 
non-response to the LFS is quite low (usually less than 5%) this impact was 
minimal. The quality of the sampling variables in the frame was very high. The 
HIUS sample consisted of five rotation groups from the LFS. No records were 
dropped due to missing rotation group number or any other type of sampling 
variable. 

Note that the LFS frame excludes about 2% of all households in the 10 
provinces of Canada. Therefore, the HIUS frame also excludes the same 
proportion of households in the same geographical area. It is likely that this 
exclusion introduces little, if any, significant bias into the survey data. 

All variables in the LFS frame are updated monthly. 

Some variables on the sampling frame play a critical role with respect to 
software application used in the survey. For example, in the HIUS, each record 
must have accurate stratum, cluster and rotation group codes. These variables 
are always of very high quality each month in the LFS. 

8.2.2 Data Collection 

Interviewer training consisted of reading the HIUS Interviewer Guide, practicing 
with the HIUS self-study package, and discussing any questions with senior 
interviewers before the start of the survey. A description of the background and 
objectives of the survey was provided, as well as a glossary of terms and a set 
of questions and answers. Interviewers collected HIUS information at the same 
time that LFS information was collected. 

8.2.3 Imputation of income 

Imputation is the process that supplies valid values for those variables that have 
been identified for a change because of invalid information or because of 
missing information. The new values are supplied in such a way as to preserve 
the underlying structure of the data and to ensure that the resulting records will 
pass all required edits. Imputation was limited in HIUS to item nonresponse for a 
few variables. Total nonrespondents were dropped from the data file and 
accounted for in the weighting process. Imputation was performed for the 
income variable and for some of the e-commerce variables. 

A nearest neighbor imputation procedure was used to find donors from which 
data was transferred to the record requiring imputation (recipients). Donors 
were selected using a score function. Certain characteristics were compared 
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between records requiring imputation and all plausible donors. Whenever the 
recipient and the donor shared the same characteristic, a value was added to 
the score function. The potential donors with the highest scores were then 
compared by the way of a distance function involving other collected variables. 
The record the smallest distance from the recipient was chosen as the donor. 

Income Imputation 

The HIUS collected information on household income. Respondents were asked 
for a best numerical estimate of household income and, failing that, for the best 
categorical estimate among 11 possible categories (from 'less than 5000" to 
1100,000+"). If an estimate was not given, income was coded as missing. 

Households in the HIUS for which income was coded as missing were linked to 
the Canadian Travel Survey(CTS), an LFS supplement also conducted in 
January 2001. In the CTS respondents were asked for the best estimate of 
household income among five broad categories (from "less than $20,000" to 
"$80,000+"). If an estimate was not given, income was coded as missing. 

Overall, 61% of the households reported income as numerical, 17% as an HIUS 
category, and 4% as a CTS category. For 18% of the households, income was 
coded as missing. 

In order to produce income quartiles, categorical and missing values of income 
were imputed to have numerical values. The imputation process was performed 
in three steps in which (i) income for a given household reporting a categorical 
HIUS value was substituted by the income of a household which reported a 
numerical HIUS value and, according to the score and distance functions, 
shared the most similar characteristics(eg., hourly earnings, geographic 
region), provided the numerical value was consistent with the HIUS category; (ii) 
income for a given household reporting a categorical CTS value was substituted 
by the income of a household which reported a numerical HIUS value or whose 
income had been imputed via step(i) and shared the most similar characteristics, 
provided the numerical value was consistent with the CTS category; and (iii) 
missing income for a given household was substituted by the income of a 
household which reported a numerical HIUS value or whose income had been 
converted to a numerical value via step (i) or (ii) and shared the most similar 
characteristics. 

E-commerce Imputation 

There are two types of e-commerce variables that were imputed: (1) the number 
of separate orders that the household placed over the Internet and (2) the cost 
of these orders. These variables were collected separately for two different 
categories; orders which were placed and paid for directly over the Internet with 
a credit card and those placed, but not paid for over the Internet. HIUS first 
collected the total number of orders and the total cost of orders for the two 
categories. HIUS then asked for the number and the cost of these reported 
orders which were placed with Canadian companies. In total there were eight e-
commerce variables requiring imputation; two types of variables(number of 
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orders, cost) for the two categories of variables (paid over the Internet versus 
paid through other means) for both Canadian companies and all companies. In 
order to make the imputation process more coherent, two additional variables 
were also imputed. They were the two introductory questions asking (1) whether 
the respondent had placed any orders at all orders over the Internet which they 
paid for over the Internet with a credit card and (2) whether the respondent had 
placed any orders at all which they did not pay for over the Internet. 

Each record with at least one of the lOe-commerce variables of interest with a 
missing or invalid value was identified as requiring imputation. 

The imputation process was performed in three stages. In the first two stages, 
records were imputed which had one or more of the e-commerce variables 
missing but also had some of the e-commerce variables reported. The first two 
stages differed in the pattem of responses. The reported e-commerce variables 
along with variables from other sections of the questionnaire were used, by way 
of the score and distance functions, to determine the donors. The pattern of 
responses and nonresponses affected the choice of variables included in the 
score function. The last stage of the imputation dealt with those records which 
had missing values for all of the e-commerce variables. Information from other 
sections of the questionnaire was used in the score and distance functions to 
find the donor. 

Only those respondents who were usual users of the Internet from home were 
eligible for the e-commerce questions. In total 37% of the HIUS respondents 
were eligible for the e-commerce section. Of those eligible, 5.5% needed at 
least one of the e-commerce fields to be imputed. 

8.2.4 Non-response 

Over a large number of observations, randomly occurring errors will have little 
effect on estimates derived from the survey. However, errors occurring 
systematically will contribute to biases in the survey estimates. Considerable 
time and effort was made to reduce non-sampling errors in the survey. Quality 
assurance measures were implemented at each step of the data collection and 
processing cycle to monitor the quality of the data. These measures included 
the use of highly skilled interviewers, extensive training of interviewers with 
respect to the survey procedures and questionnaire, observation of interviewers 
to detect problems of questionnaire design or misunderstanding of instructions, 
procedures to ensure that data capture errors were minimized and coding and 
edit quality checks to verify the processing logic. 

A major source of non-sampling errors in surveys is the effect of non-response 
on the survey results. The extent of non-response varies from partial non-
response (failure to answer just one or some questions) to total non-response. 
Total non-response occurred because the interviewer was either unable to 
contact the respondent, no member of the household was able to provide the 
information, or the respondent refused to participate in the survey. Total non-
response was handled by adjusting the weight of households who responded to 
the survey to compensate for those who did not respond. 

Special Surveys Division 	 27 



Household Internet Use Survey - Microdata User Guide 

In most cases, partial non-response to the survey occurred when the 
respondent did not understand or misinterpreted a question, refused to answer 
a question, or could not recaU the requested information. 

Item non-response was very low for the HIUS. Most questions had non-response 
rates which were less than .01%. 

Since it is an unavoidable fact that estimates from a sample survey are subject 
to sampling error, sound statistical practice calls for researchers to provide 
users with some indication of the magnitude of this sampling error. This section 
of the documentation outlines the measures of sampling error which Statistics 
Canada commonly uses and which it urges users producing estimates from this 
microdata file to use also. 

The basis for measuring the potential size of sampling errors is the standard 
error of the estimates derived from survey results. 

However, because of the large variety of estimates that can be produced from a 
survey, the standard error of an estimate is usually expressed relative to the 
estimate to which it pertains. This resulting measure, known as the coefficient of 
variation (CV) of an estimate, is obtained by dividing the standard error of the 
estimate by the estimate itself and is expressed as a percentage of the estimate. 

For example, suppose that, based upon the survey results, one estimates that 
50.8% of Canadian households had never used computer communications from 
home, work, school or any other location in January 2001, and this estimate is 
found to have a standard error of .00406. Then the coefficient of variation of the 
estimate is calculated as: 

( .00406 '  J .508 	
x 100% ' 0.8% 
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• 	9.0 	Guidelines for Tabulation, Analysis and Release 

This section of the documentation outlines the guidelines to be adhered to by users tabulating, 
analysing, publishing or otherwise releasing any data derived from the survey microdata file. With 
the aid of these guidelines, users of microdata should be able to produce the same figures as 
those produced by Statistics Canada and, at the same time, will be able to develop currently 
unpublished figures in a manner consistent with these established guidelines. 

9.1 Rounding Guidelines 

In order that estimates for publication or other release derived from this microdata file 
correspond to those produced by Statistics Canada, users are urged to adhere to the 
following guidelines regarding the rounding of such estimates: 

a) Estimates in the main body of a statistical table are to be rounded to the nearest 
hundred units using the normal rounding technique. In normal rounding, if the 
first or only digit to be dropped is 0 to 4, the last digit to be retained is not 
changed. If the first or only digit to be dropped is 5 to 9, the last digit to be 
retained is raised by one. For example, in normal rounding to the nearest 100, if 
the last two digits are between 00 and 49, they are changed to 00 and the 
preceding digit (the hundreds digit) is left unchanged. If the last digits are 
between 50 and 99 they are changed to 00 and the preceding digit is 
incremented by 1. 

b) Marginal sub-totals and totals in statistical tables are to be derived from their 
corresponding unrounded components and then are to be rounded themselves 
to the nearest 100 units using normal rounding. 

c) Averages, proportions, rates and percentages are to be computed from 
unrounded components (i.e. numerators and/or denominators) and then are to 
be rounded themselves to one decimal using normal rounding. In normal 
rounding to a single digit, if the final or only digit to be dropped is 0 to 4, the last 
digit to be retained is not changed. If the first or only digit to be dropped is 5 to 
9, the last digit to be retained is increased by 1. 

d) Sums and differences of aggregates (or ratios) are to be derived from their 
corresponding unrounded components and then are to be rounded themselves 
to the nearest 100 units (or the nearest one decimal) using normal rounding. 

e) In instances where, due to technical or other limitations, a rounding technique 
other than normal rounding is used resulting in estimates to be published or 
otherwise released which differ from corresponding estimates published by 
Statistics Canada, users are urged to note the reason for such differences in the 
publication or release document(s). 

f) Under no circumstances are unrounded estimates to be published or otherwise 
released by users. Unrounded estimates imply greater precision than actually 
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exists. 	 S 
9.2 Sample Weighting Guidelines for Tabulation 

The sample design used for the HIUS was not self-weighting. When producing simple 
estimates, including the production of ordinary statistical tables, users must apply the 
proper sampling weight. 

If proper weights are not used, the estimates derived from the microdata file cannot be 
considered to be representative of the survey population, and will not correspond to 
those produced by Statistics Canada. 

Users should also note that some software packages may not allow the generation of 
estimates that exactly match those available from Statistics Canada, because of their 
treatment of the weight field. 

9.2.1 Definitions of types of estimates: Categorical vs. 
Quantitative 

Before discussing how the HIUS data can be tabulated and analysed, it is useful 
to describe the two main types of point estimates of population characteristics 
which can be generated from the microdata file for the HIUS. 

Categorical Estimates 

Categorical estimates are estimates of the number, or percentage of the 
surveyed population possessing certain characteristics or falling into some 
defined category. The number of households which have never used computer 
communications or the proportion of households for which one or more members 
have used a computer at home for E-mail are examples of such estimates. An 
estimate of the number of households possessing a certain characteristic may 
also be referred to as an estimate of an aggregate. 

Examoles of Cateaorical Questions: 

Q: How often do members of your household use computer communications 
at home in a typical month? 

R: At least 7 times per week, at least 4 times per month, etc. 

Q: In 1996, what was your total annual family income before taxes and 
deductions? 

R: Less than $5,000, $5,000 to $10,000, and so on. 

uantitative Estimates 

Quantitative estimates are estimates of totals or of means, medians and other 
measures of central tendency of quantities based upon some or all of the 
members of the surveyed population. They also specifically involve estimates of 
the form XJ where X is an estimate of surveyed population quantity total and V 
is an estimate of the number of persons in the surveyed population contributing 	Is 
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to that total quantity. Note that there were no true quantitative questions in the 
HIUS application. 

An example of a quantitative estimate is the average number of weeks for which 
unemployment insurance was collected for absences due to illness (taken from 
an unemployment survey). The numerator is an estimate of the total number of 
weeks for which unemployment insurance was collected for all persons 
expenencing an absence due to illness, and its denominator is the number of 
persons reporting an absence due to illness. 

Examples of Quantitative Questions: 

Q: How many consecutive weeks was this last absence? 
R: Weeks 

Q: How many separate periods of 2 or more weeks were you unable to work 
due to your own illness, accident or pregnancy? 

R: I_I_I Periods 

9.2.2 Tabulation of Categorical Estimates 

Estimates of the number of people with a certain characteristic can be obtained 
from the microdata file by summing the final weights of all records possessing 
the characteristic(s) of interest. Proportions and ratios of the form XJY are 
obtained by: 

(a) summing the final weights of records having the characteristic of interest 
for the numerator (X), 

(b) summing the final weights of records having the characteristic of interest 
for the denominator (Y), then 

(c) dividing the numerator estimate by the denominator estimate. 

9.2.3 Tabulation of Quantitative Estimates 

Estimates of quantities can be obtained from the microdata file by multiplying the 
value of the variable of interest by the final weight for each record, then 
summing this quantity over all records of interest. For example, using an 
unemployment survey, to obtain an estimate of the tci  number of weeks of 
employment insurance received by people whose last absence was due to 
pregnancy, multiply the value reported for weeks received El by the final weight 
for the record, then sum this value over all records which report last absence 
due to pregnancy. 

To obtain a weighted average of the form XIY, the numerator (X) is calculated as 
for a quantitative estimate and the denominator (Y) is calculated as for a 
categorical estimate. For example, to estimate the average number of weeks El 
was received by people whose last absence was due to pregnancy, 

(a) estimate the total number of weeks as described above, 
(b) estimate the number of people in this category by summing the final 
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weights of all records which report last absence due to pregnancy, then 	S 
(c) 	divide estimate (a) by estimate (b). 

9.3 Guidelines for Statistical Analysis 

The HIUS is based upon a complex sample design, with stratification, multiple stages of 
selection, and unequal probabilities of selection of respondents. Using data from such 
complex surveys presents problems to analysts because the survey design and the 
selection probabilities affect the estimation and variance calculation procedures that 
should be used. In order for survey estimates and analyses to be free from bias, the 
survey weights must be used. 

While many analysis procedures found in statistical packages allow weights to be used, 
the meaning or definition of the weight in these procedures differ from that which is 
appropriate in a sample survey framework, with the result that while in many cases the 
estimates produced by the packages are correct, the variances that are calculated are 
poor. Variances for simple estimates such as totals, proportions and ratios (for 
qualitative variables) are provided in the accompanying Sampling Variability Tables. 

For other analysis techniques (for example linear regression, logistic regression and 
analysis of variance), a method exists which can make the variances calculated by the 
standard packages more meaningful, by incorporating the unequal probabilities of 
selection. The method rescales the weights so that there is an average weight of 1. 

For example, suppose that analysis of all male respondents is required. The steps to 
rescale the weights are as follows: 

- select all respondents from the file who reported SEX=male 
- Calculate the AVERAGE weight for these records by summing the original person 

weights from the microdata file for these records and then dividing by the number of 
respondents who reported SEX=male 

- for each of these respondents, calculate a RESCALED weight equal to the original 
person weight divided by the AVERAGE weight 

- perform the analysis for these respondents using the RESCALED weight. 

However, because the stratification and clustering of the sample's design are still not 
taken into account, the variance estimates calculated in this way are likely to be under-
estimates. 

The calculation of truly meaningful variance estimates requires detailed knowledge of 
the design of the survey. Such detail cannot be given in this microdata file because of 
confidentiality. Variances that take the complete sample design into account can be 
calculated for many statistics by Statistics Canada on a cost recovery basis. 

9.4 CV Release Guidelines 

Before releasing and/or publishing any estimate from the Residential HIUS, users 
should first determine the quality level of the estimate. The quality levels are 
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is 	acceptable, marginal and unacceptable. Data quality is affected by both sampling and 
non-sampling errors as discussed in section 8. However for this purpose, the quality 
level of an estimate will be determined only on the basis of sampling error as reflected 
by the coefficient of variation as shown in the table below. Nonetheless, users should 
be sure to read section 8 to be more fully aware of the quality characteristics of these 
data. 

First, the number of respondents who contribute to the calculation of the estimate should 
be determined. If this number is less than 30, the weighted estimate should be 
considered to be of unacceptable quality. 

For weighted estimates based on sample sizes of 30 or more, users should determine 
the coefficient of variation of the estimate and follow the guidelines below. These quality 
level guidelines should be applied to weighted rounded estimates. 

All estimates can be considered releasable. However, those of marginal or 
unacceptable quality level must be accompanied by a warning to caution subsequent 
users. 

. 
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Quality Level Guidelines 

Quality Level of Guidelines 
Estimate 

1. Acceptable Estimates have: 
a sample size of 30 or more, and 
low coefficients of variation in the range 0.0% - 16.5% 

No warning is required. 

2. Marginal Estimates have: 
a sample size of 30 or more, and 
high coefficients of variation in the range 16.6% - 33.3%. 

Estimates should be flagged with the letter M (or some similar 
identifier). They should be accompanied by a warning to caution 
subsequent users about the high levels of error, associated with 
the estimates. 

3. Unacceptable Estimates have: 
a sample size of less than 30, or 
very high coefficients of variation in excess of 33.3%. 

Statistics Canada recommends not to release estimates of 
unacceptable quality. However, if the user chooses to do so then 
estimates should be flagged with the letter U (or some similar 
identifier) and the following warning should accompany the 
estimates: 

"The user is advised that... (specify the data)... do not meet 
Statistics Canada's quality standards for this statistical program. 
Conclusions based on these data will be unreliable, and most likel 
invalid. These data and any consequent findings should not be 
published. If the user chooses to publish these data or findings, 
then this disclaimer must be published with the data." 

S 

. 

S 
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• 	10.0 Approximate Sampling Variability Tables 

In order to supply coefficients of variation which would be applicable to a wide variety of 
categorical estimates produced from this microdata file and which could be readily accessed by the 
user, a set of Approximate Sampling Variability Tables has been produced. These "look-up" tables 
allow the user to obtain an approximate coefficient of vanation based on the size of the estimate 
calculated from the survey data. 

The coefficients of variation (C.V.) are derived using the variance formula for simple random 
sampling and incorporating a factor which reflects the multi-stage, clustered nature of the sample 
design. This factor, known as the design effect, was determined by first calculating design effects 
for a wide range of characteristics and then choosing from among these a conservative value to 
be used in the look-up tables which would then apply to the entire set of characteristics. 

The table below shows the design effects, sample sizes and population counts by province which 
were used to produce the Approximate Sampling Variability Tables. 

PROVINCE DESIGN 
EFFECT 

SAMPLE 
SIZE 

POPULATION 

Newfoundland 1.23 1344 194673 

Prince Edward Island 1.2 992 52475 

Nova Scotia 1.91 2347 364860 

New Brunswick 1.25 1991 289311 

Quebec 2.34 6309 3046633 

Ontario 1.92 10206 4385383 

Manitoba 1.5 2458 429834 

Saskatchewan 1.2 2642 386095 

Alberta 1.84 2628 1112696 

British Columbia 1.38 2915 1580196 

Atlantic Provinces 1.63 6674 901319 

Prairies 2.22 7728 1928625 

Canada 2.24 33832 11842156 

All coefficients of variation in the Approximate Sampling Variability Tables are approximate and, 
therefore, unofficial. Estimates of actual variance for specific variables may be obtained from 
Statistics Canada on a cost-recovery basis. The use of actual variance estimates would allow 
users to release otherwise unreleaseable estimates, i.e., estimates with coefficients of variation in 
the 'confidential' range. 

Remember: if the number of observations on which an estimate is based is less than 30, the 

I 
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weighted estimate should not be released regardless of the value of the coefficient of variation for 
this estimate. This is because the formulas used for estimating the variance do not hold true for 
small sample sizes. 

10.1 How to use the C. V. tables for Categorical Estimates 

The following rules should enable the user to determine the approximate coefficients of 
variation from the Sampling Variability Tables for estimates of the number, proportion or 
percentage of the surveyed population possessing a certain characteristic and for ratios 
and differences between such estimates. 

Rule 1: Estimates of Numbers Possessing a Characteristic (Aggregates) 
The coefficient of variation depends only on the size of the estimate itself. On the 
Sampling Variability Table for the appropriate geographic area, locate the estimated 
number in the left-most column of the table (headed "Numerator of Percentage") and 
follow the asterisks (if any) across to the first figure encountered. This figure is the 
approximate coefficient of variation. 

Rule 2: Estimates of Proportions or Percentages Possessing a Characteristic 
The coefficient of variation of an estimated proportion or percentage depends on both 
the size of the proportion or percentage and the size of the total upon which the 
proportion or percentage is based. Estimated proportions or percentages are relatively 
more reliable than the corresponding estimates of the numerator of the proportion or 
percentage, when the proportion or percentage is based upon a sub-group of the 
population. For example, the Droportion of "households which have never used 
computer communications" is more reliable than the estimated number of "households 
which have never used computer communications'. (Note that in the tables the CV's 
decline in value reading from left to right). 

When the proportion or percentage is based upon the total population of the geographic 
area covered by the table, the CV of the proportion or percentage is the same as the CV 
of the numerator of the proportion or percentage. In this case, Rule 1 can be used. 

When the proportion or percentage is based upon a subset of the total population (e.g. 
those in a particular sex or age group), reference should be made to the proportion or 
percentage (across the top of the table) and to the numerator of the proportion or 
percentage (down the left side of the table). The intersection of the appropriate row and 
column gives the coefficient of variation. 

Rule 3: Estimates of Differences Between Aggregates or Percentages 
The standard error of a difference between two estimates is approximately equal to the 
square root of the sum of squares of each standard error considered separately. That 
is, the standard error of a difference (d = X 1  - X2 ) is: 

s a ' V'(Xiai)2 % (X2 a2 )2  

where X 1  is estimate 1, X2  is estimate 2, and a 1  and a 2  are the coefficients of variation of 
X 1  and X2  respectively. The coefficient of variation of d is given by sd/d.  This formula is 
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. 	 accurate for the difference between separate and uncorrelated characteristics, but is 
only approximate otherwise. 

Rule 4: Estimates of Ratios 
In the case where the numerator is a subset of the denominator, the ratio should be 
converted to a percentage and Rule 2 applied. This would apply, for example, to the 
case where the denominator is the number of "households which have never used 
computer communications" and the numerator is the number of "households which have 
never used computer communications and have a computer at home". 

In the case where the numerator is not a subset of the denominator, as for example, the 
ratio of the number of "households in Quebec which use a computer at home for 
electronic banking in a typical month" as compared to the number of "households in 
Ontario which use a computer at home for electronic banking in a typical month", the 
standard deviation of the ratio of the estimates is approximately equal to the square root 
of the sum of squares of each coefficient of variation considered separately multiplied by 
R. That is, the standard error of a ratio (R = X 1  / X2) is: 

s, ' Fa % a22  

where a 1  and a 2  are the coefficients of variation of X 1  and X2  respectively. The 
coefficient of variation of R is given by s R/R.  The formula will tend to overstate the 
error, if X 1  and X2  are positively correlated and understate the error if X 1  and X2  are 
negatively correlated. 

Rule 5: Estimates of Differences of Ratios 
In this case, Rules 3 and 4 are combined. The CV'S for the two ratios are first 
determined using Rule 4, and then the CV of their difference is found using Rule 3. 

10.1.1 Examples of using the C.V. tables for Categorical Estimates 

The following 'real life' examples are included to assist users in applying the 
foregoing rules. 

Example 1: Estimates of Numbers Possessing a Characteristic (Aggregates) 

Suppose that a user estimates that 4,932,924 households have never used the 
Internet. How does the user determine the coefficient of variation of this 
estimate? 

(1) Refer to the CV table for CANADA. 

(2) The estimated aggregate (4,932,924) does not appear in the left-hand 
column (the 'Numerator of Percentage' column), so it is necessary to use 
the figure closest to it, namely 5,000,000. 
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(3) The coefficient of variation for an estimated aggregate is found by 
referring to the first non-asterisk entry on that row, namely, 0.9%. 

(4) So the approximate coefficient of variation of the estimate is 0.9%. 

The finding that there are 4,932,924 households which have never used 
the Internet is publishable with no qualifications. 

Example 2: Estimates of Proportions or Percentages Possessing a 
Characteristic 

Suppose that the user estimates that 664,097/4,932,924=13.5% of households 
which have never used the Internet reported that they have a computer at home. 
How does the user determine the coefficient of variation of this estimate? 

(1) Refer to the table for CANADA. 

(2) Because the estimate is a percentage which is based on a subset of the 
total population (i.e.,households which have never used the Internet), it 
is necessary to use both the percentage (13.5%) and the numerator 
portion of the percentage (664,097) in determining the coefficient of 
variation. 

(3) The numerator, 664,097, does not appear in the left-hand column (the 
'Numerator of Percentage' column) so it is necessary to use the figure 
closet to it, namely 750,000. Similarly, the percentage estimate does not 
appear as any of the column headings, so it is necessary to use the 
figure closest to it, 15.0%. 

(4) The figure at the intersection of the row and column used, namely 3.0% 
is the coefficient of variation to be used. 

(5) So the approximate coefficient of variation of the estimate is 3.0%. The 
finding that 13.5% of households which have never used the Internet 
have a computer at home can be published with no qualifications. 

Example 3: Estimates of Differences Between Aggregates or Percentages 

Suppose that a user estimates that 910,103/3,046,63329.9% of households in 
Quebec reported that one or more members of their household use computer at 
home for E-mail in a typical month, while 1,812,019/4,385,383=41.3% of 
households in Ontario reported that one or more members of their household 
use computer at home for E-mail in a typical month. How does the user 
determine the coefficient of variation of the difference between these two 
estimates? 

(1) 	Using the QUEBEC and ONTARIO CV table in the same manner as 
described in example I gives the CV of the estimate for households in 
Quebec as 2.7%, and the CV of the estimate for households in Ontario 
as 1.4%. 	

. 
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(2) Using rule 3, the standard error of a difference (d = X 1  - X2 ) is: 

Sd ' (Xiai)2 % (X2 a 

where X1  is estimate 1, X2  is estimate 2, and a 1  and a 2  are the coefficients of 
variation of X 1  and X2  respectively. 

That is, the standard error of the difference d = 1.299 -.4131 = .114 is: 

sd ' 	[(.299)(.027)]2  % [(.413)(.014)]2 

(.0000652 % (.0000334) 

.I.Ie1 

(3) The coefficient of variation of d is given by sd/d = .00991.114 = .087 

(4) So the approximate coefficient of variation of the difference between the 
estimates is 8.7%. This estimate is publishable with no qualifications. 

Example 4: Estimates of Ratios 

Suppose that the user estimates that 910,103 households in Quebec reported 
that one or more members of their household use computer at home for E-mail in 
a typical month, while 1,812,019 households in Ontario reported that one or 
more members of their household use computer at home for E-mail in a typical 
month. The user is interested in comparing the estimate of Quebec households 
versus that of Ontario households in the form of a ratio. How does the user 
determine the coefficient of variation of this estimate? 

(1) First of all, this estimate is a ratio estimate, where the numerator of the 
estimate (= X1 

 ) 
is the number of households in Quebec which reported 

that one or more members of their household use computer at home for 
E-mail in a typical month. The denominator of the estimate (= X) is the 
number of households in Ontario which reported that one or more 
members of their household use computer at home for E-mail in a typical 
month. 

(2) Refer to the tables for QUEBEC and ONTARIO. 

(3) The numerator of this ratio estimate is 910,103. The figure closest to it is 
1,000,000. The coefficient of variation for this estimate is found by 
refemng to the first non-asterisk entry on that row in the QUEBEC table, 
namely, 2.7%. 

S 
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(4) The denominator of this ratio estimate is 1,812,019. The figure closest to 
it is 2,000,000. The coefficient of variation for this estimate is found by 
referring to the first non-asterisk entry on that row in the ONTARIO table, 
namely, 1.4%. 

(5) So the approximate coefficient of variation of the ratio estimate is given 
by rule 4, which is, 

aR $ /a12 % a2  

where a 1  and a 2  are the coefficients of variation of X 1  and X2  respectively. 

That is, 

% (.014)2 

0.030 

The obtained ratio of Quebec versus Ontario households which reported that 
one or more members of their household use computer at home for E-mail in a 
typical month is 910,103/1,812,019 - which is 0.50:1. The coefficient of variation 
of this estimate is 3.0%, which is releasable with no qualifications. 

10.2 How to use the CV tables to obtain Confidence Limits 	 S 
Although coefficients of variation are widely used, a more intuitively meaningful measure 
of sampling error is the confidence interval of an estimate. A confidence interval 
constitutes a statement on the level of confidence that the true value for the population 
lies within a specified range of values. For example a 95% confidence interval can be 
described as follows: 

If sampling of the population is repeated indefinitely, each sample leading to a new 
confidence interval for an estimate, then in 95% of the samples the interval will cover the 
true population value. 

Using the standard error of an estimate, confidence intervals for estimates may be 
obtained under the assumption that under repeated sampling of the population, the 
various estimates obtained for a population characteristic are normally distributed about 
the true population value. Under this assumption, the chances are about 68 out of 100 
that the difference between a sample estimate and the true population value would be 
less than one standard error, about 95 out of 100 that the difference would be less than 
two standard errors, and about 99 out of 100 that the differences would be less than 
three standard errors. These different degrees of confidence are referred to as the 
confidence levels. 

Confidence intervals for an estimate, , are generally expressed as two numbers, one 
below the estimate and one above the estimate, as (k-k, +k) where k is determined 
depending upon the level of confidence desired and the sampling error of the estimate. 
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. 	 Confidence intervals for an estimate can be calculated directly from the Approximate 
Sampling Variability Tables by first determining from the appropriate table the coefficient 
of variation of the estimate , and then using the following formula to convert to a 
confidence interval Cl: 

Clx ' [X&tXa,.,X%tXa ) .] 

where ax  is the determined coefficient of variation of , and 

= 1 if a 68% confidence interval is desired 
= 1.6 if a 90% confidence interval is desired 

t = 2 if a 95% confidence interval is desired 
= 3 if a 99% confidence interval is desired. 

f: Release guidelines which apply to the estimate also apply to the confidence 
interval. For example, if the estimate is not releasable, then the confidence 
interval is not releasable either. 

10.2.1 Example of using the CV tables to obtain confidence limits 

A 95% confidence interval for the estimated proportion of households which 
have never used the Internet and have a computer at home (from Example 2, 

• 	 section 10.1.1) would be calculated as follows. 

= 	13.5% (or expressed as a proportion = .135) 

t= 	2 

ax = 3.0% (.03 expressed as a proportion) is the coefficient of variation of this 
estimate as determined from the tables. 

CIx  = {. 135 - (2) (.135) (.03), .135 + (2) (.135) (.03)) 

Cl 	{.135-.008,.135+.008} 

Cl= {.127, .143) 

With 95% confidence it can be said that between 12.7% and 14.3% of 
households which have never used the Internet reported that they have a 
computer at home. 

10.3 How to use the CV tables to do a t-test 

Standard errors may also be used to perform hypothesis testing, a procedure for 
distinguishing between population parameters using sample estimates. The sample 
estimates can be numbers, averages, percentages, ratios, etc. Tests may be performed 
at various levels of significance, where a level of significance is the probability of 
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concluding that the characteristics are different when, in fact, they are identical. 

Let X1  and X2  be sample estimates for 2 characteristics of interest. Let the 
standard error on the difference X 1  - X2  be sd. 

X1 & 
If ' _______ is between -2 and 2, then no conclusion about the difference 

Sd 

between the characteristics is justified at the 5% level of significance. If 
however, this ratio is smaller than -2 or larger than +2, the observed difference 
is significant at the 0.05 level, That is to say that the characteristics are 
significant. 

10.3.1 Example of using the CV tables to do a t-test 

Let us suppose we wish to test, at a 5% level of significance, the hypothesis that 
there is no difference between the proportion of households in Quebec which 
reported that one or more members of their household use computer at home for 
E-mail in a typical month, and the proportion of households in Ontario which 
reported that one or more members of their household use computer at home for 
E-mail in a typical month. From example 3, section 10.1.1, the standard error of 
the difference between these two estimates was found to be = .0099. Hence, 

2 , .299 & .413 , 	.114 
t 

' 	& x 
________ &____ ' & 11.5. 

sd 	.0099 	.0099 

Since t = -11 .5 is less than -2, it must be concluded that there is a significant 
difference between the two estimates at the 0.05 level of significance. 

10.4 Coefficients of Variation for Quantitative Estimates 

For quantitative estimates, special tables would have to be produced to determine their 
sampling error. Since all of the variables for the HIUS are primarily categorical in 
nature, this has not been done. 

As a general rule, however, the coefficient of variation of a quantitative total will be 
larger than the coefficient of variation of the corresponding category estimate (i.e., the 
estimate of the number of persons contributing to the quantitative estimate). If the 
corresponding category estimate is not releasable, the quantitative estimate will not be 
either. For example, in an absence from work survey, the coefficient of variation of the 
total number of weeks absent from work would be greater than the coefficient of 
variation of the corresponding proportion of paid workers with an absence. Hence if the 
coefficient of variation of the proportion is not releasable, then the coefficient of variation 
of the corresponding quantitative estimate will also not be releasable. 

Coefficients of variation of such estimates can be derived as required for a specific 
estimate using a technique known as pseudo replication. This involves dividing the 
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records on the microdata files into subgroups (or replicates) and determining the 
variation in the estimate from replicate to replicate. Users wishing to derive coefficients 
of variation for quantitative estimates may contact Statistics Canada for advice on the 
allocation of records to appropriate replicates and the formulae to be used in these 
calculations. 

10.5 Release cut-o ifs for the Household Internet Use Swvey 

The minimum size of the estimate at the provincial, regional and Canada levels are 
specified in the table below. Estimates smaller than the minimum size given in the "Not 
Releasable" column may not be released under any circumstances. 

HIUS Table of Release Cut-offs 

PROVINCE ACCEPTABLE MARGINAL UNACCEPTABLE 

Newfoundland 6500 & + 1500 -6400 under 1500 

Prince Edward Island 2000 & + 500- 1900 under 500 

Nova Scotia 10500 & + 2500 - 10400 under 2500 

New Brunswick 6500 & + 1500 - 6400 under 1500 

Quebec 41000 & + 10000 -40900 under 10000 

Ontario 30000 & + 7500 - 29900 under 7500 

Manitoba 9500 & + 2500 - 9400 under 2500 

Saskatchewan 6500 & + 1500 - 6400 under 1500 

Alberta 28000 & + 7000 - 27900 under 7000 

British Columbia 27000 & + 6500 - 26900 under 6500 

Atlantic Provinces 8000 & + 2000 - 7900 under 2000 

Prairies 20000 & + 5000- 19900 under 5000 

Canada 28500 & + 7000 - 28400 under 7000 

S 
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10.6 CV Tables 

•IIv 

Approximate Sançling Variability Tables for Newfoundland 

NUMERATOR OF 	 ESTIMATED PERCrAGE 
PERC4TAGE 
(000) 0.1% 	1.0% 	2.01 	5.0% 	10.0% 	15.0% 	20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0 1k 

41.9 	41.6 	41.0 	39.9 	38.8 	37.6 36.4 35.2 33.9 32.6 29.7 23.0 13.3 
2 ************* 	29.4 	29.0 	28.2 	27.4 	26.6 25.8 24.9 24.0 23.0 21.0 16.3 9.4 
3 ********* 	24.0 	23.7 	23.0 	22.4 	21.7 21.0 20.3 19.6 18.8 17.2 13.3 7.7 
4 ************************20.5 	20.0 	19.4 	18.8 18.2 17.6 17.0 16.3 14.9 11.5 6.7 
5 ************************18.3 	17.8 	17.3 	16.8 16.3 15.7 15.2 14.6 13.3 10.3 5.9 
6 ******* 16.7 	16.3 	15.8 	15.4 14.9 14.4 13.8 13.3 12.1 9.4 5.4 
7 15.5 	15.1 	14.7 	14.2 13.8 13.3 12.8 12.3 11.2 8.7 5.0 
8 ************************14.5 	14.1 	13.7 	13.3 12.9 12.4 12.0 11.5 10.5 8.1 4.7 
9 *********************** 	13.7 	13.3 	12.9 	12.5 12.1 11.7 11.3 10.9 9.9 7.7 4.4 

10 ********************************12.6 	12.3 	11.9 11.5 11.1 10.7 10.3 9.4 7.3 4.2 
11 ********************************12.0 	11.7 	11.3 11.0 10.6 10.2 9.8 9.0 6.9 4.0 
12 •*** 	************************ 	11.5 	11.2 	10.9 10.5 10.2 9.8 9.4 8.6 6.7 3.8 
13 ********************* 	11.1 	10.8 	10.4 10.1 9.8 9.4 9.0 8.2 6.4 3.7 
14 ****************************** 	10.7 	10.4 	10.1 9.7 9.4 9.1 8.7 7.9 6.2 3.6 
15 ***************** 10.3 	10.0 	9.7 9.4 9.1 8.8 8.4 7.7 5.9 3.4 
16 ************ 10.0 	9.7 	9.4 9.1 8.8 8.5 8.1 7.4 5.8 3.3 
17 ********************************9.7 	9.4 	9.1 8.8 8.5 8.2 7.9 7.2 5.6 3.2 

9.4 	9.1 	8.9 8.6 8.3 8.0 7.7 7.0 5.4 3.1 
19 ********************************9.2 	8.9 	8.6 8.4 8.1 7.8 7.5 6.8 5.3 3.1 
20 ****************** ********************** 8.7 	8.4 8.1 7.9 7.6 7.3 6.7 5.2 3.0 
21 ****************************************8.5 	8.2 7.9 7.7 7.4 7.1 6.5 5.0 2.9 
22 
23 

****************************************8.3 	80 
........................................8.1 	7.8 

7.8 
76 

7.5 
7.3 

7.2 
7.1 

6.9 
6.8 

6.3 
6.2 

4.9 
4.8 

2.9 
2.6 

24 ****************************************7.9 	7.7 7.4 7.2 6.9 6.7 6.1 4.7 2.7 
25 ****************************************7 8 	7.5 7.3 7.0 6.8 6.5 5.9 4.6 2.7 
30 ************************************************6.9 6.7 6.4 6.2 5.9 5.4 4.2 2.4 
35 ************************************************64 6.2 5.9 5.7 5.5 5.0 3.9 2.2 
40 ******************************************************** 5.8 5.6 5.4 5.2 4.7 3.6 2.1 
45 ******************************************************** 5 4 5.2 5.1 4.9 4.4 3.4 2.0 
50 **************************************************************** 5.0 4.8 4.6 4.2 3.3 1.9 
55 **************************************************************** 4.7 4.6 4.4 4.0 3.1 1.8 
60 ************************************************************************ 4.4 4.2 3.8 3.0 1.7 
65 ************************************************************************ 4.2 4.0 3.7 2.9 1.6 
70 ******************************************************************************** 3.9 3.6 2.8 1.6 
75 ******************************************************************************** 3.8 3.4 2.7 1.5 
80 ........................................................................................ 3.3 2.6 1.5 
85 ******************** **************************** ********* 3.2 2.5 1.4 
90 ******* ***************************.***************. 	********************* 3.1 2.4 1.4 
95 **************************************************************************************** 3.1 2.4 1.4 

100 ................................................................................................ 2.3 1.3 
125 ************************************************************************************************ 2.1 1.2 
150 ******************************************************************************************************** 1.1 
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;f'ximate Sarling Variability Tables for Prince Edward Island 

Nt84ERATOR OF 	 ESTIMATED PERCENTAGE 

PERCENTAGE 

(000) 0.1% 	1.0% 	2.0% 	5.0% 	10.0 	15.0% 	20.0% 	25.0% 	30.0% 35.01 40.0% 50.0% 70.0% 90,0% 

1 •***•" 	24.7 	24.3 	23.7 	23.0 	22.3 	21.6 	20.9 20.1 19.3 17.6 13.7 7.9 

2 ************************17.2 	16.7 	16.3 	15.6 	15.3 	14.8 14.2 13.7 12.5 9.7 5.6 

3 ********************************13.7 	13.3 	12.9 	12.5 	12.1 11.6 11.2 10.2 7.9 4.6 

4 ********************************11.8 	11.5 	11.2 	10.8 	10.4 10.1 9.7 8.8 6.8 3.9 

5 ********************************10.6 	10.3 	10.0 	9.7 	9.3 9,0 8.6 7.9 6.1 3.5 

6 ************* 	**********************9.4 	9.1 	8.8 	8.5 8.2 7.9 7.2 5.6 3.2 

7 ****************** 	***************** 	8.7 	8.4 	8.2 	7.9 7,6 7.3 6.7 5.2 3.0 

8 ************************************************7.9 	7.6 	7.4 7.1 6.8 6.2 4,8 2.8 

9 ************************************************7.4 	7.2 	7.0 6.7 6.4 5.9 4.6 2,6 

10 ************************************************7.1 	6.8 	6.6 6.4 6.1 5.6 4.3 2.5 

11 ********************************************************6.5 	6.3 6.1 5.8 5.3 4.1 2.4 

12 ********************************************** 	 6.2 	6.0 5.8 5.6 5.1 3.9 2.3 

13 ********************************************************6.0 	5.8 5.6 5.4 4.9 3.8 2.2 

14 *************************************************************** 	5.6 5.4 5.2 4.7 3.7 2.1 

15 ****************************************************************5.4 5.2 5.0 4.6 3.5 2.0 

16 ************************************************************************ 5.0 4.8 4.4 3.4 2.0 

17 ******************** 4,9 4,7 4.3 3.3 1.9 

18 ************************************************************************ 4.7 4.6 4.2 3.2 1,9 

19 ************************************t ******* 44 4.0 3.1 1.8 

20 ******************************************************************************** 4.3 3.9 3.1 1.8 

21 **************************************************************************************** 3.9 3.0 1.7 

22 ************************************************t 	********************************** 3.8 2.9 1.7 

23 **************************************************************************************** 3.7 2.9 1.6 
'1 **************************************************************************************** 3.6 2 8 1.6 

****************** ********************************************************************** 2.5 

3*5 2 7 1.6 

1.4 

. 

2.3 1.3 
************ ************** ********************************************************************************** 1 . 2 

1.2 
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	 S 

Apprc:.rr. cc1T. 70 J 	 rab1€.c icr Nc-a 

NUMERATOR OF ESTIMATED PERCENTAGE 
PERCENGE 

(000) 0.1% 	1.0% 	2.0% 	5.0% 	10.0% 15.0% 20.0% 250% 30.0% 35.0 40.0% 50.0% 70.0% 90.0% 

1 ******* 	54.0 	53.8 	52.9 	51.5 50.1 48.6 47.0 45.4 43.8 42.1 38.4 29.7 17.2 
2 ******* 	38.2 	38.0 	37.4 	36.4 35.4 34.4 33.3 32.1 31.0 29.7 27.2 21.0 12.1 
3 31.2 	31.0 	30.6 	29.7 28.9 28.0 27.2 26.2 25.3 24.3 22.2 17.2 9.9 
4 **********""" 	26.9 	26.5 	25.8 25.0 24.3 23.5 22.7 21.9 21.0 19.2 14.9 8.6 
S ................ 24.0 	23.7 	23.0 22.4 21.7 21.0 20.3 19.6 18.8 17.2 13.3 7.7 
6 **************** 	22.0 	21.6 	21.0 20.4 19.8 19.2 18.6 17.9 17.2 15.7 12.1 7.0 
7 *********** 	20.3 	20.0 	19.5 18.9 18.4 17.8 17.2 16.6 15.9 14.5 11.2 6.5 
8 ************************18.7 	18.2 17.7 17.2 16.6 16.1 15.5 14.9 13.6 10.5 6.1 
9 ********** 	 17.6 	17.2 16.7 16.2 15.7 15.1 14.6 14.0 12.8 9.9 5.7 

10 ************************16.7 	16.3 15.8 15.4 14.9 14.4 13.8 13.3 12.1 9.4 5.4 
11 ************************16.0 	15.5 15.1 14.6 14.2 13.7 13.2 12.7 11.6 9.0 5.2 
12 ........................ 15.3 	14.9 14.5 14.0 13.6 13.1 12.6 12.1 11.1 8.6 5.0 
13 ........................ 14.7 	14.3 13.9 13.5 13.0 12.6 12.1 11.7 10.7 6.3 4.8 
14 ........................ 14.1 	13.8 13.4 13.0 12.6 12.1 11.7 11.2 10.3 8.0 4.6 
15 ........................ 13.7 	13.3 12.9 12.5 12.1 11.7 11.3 10.9 9.9 7.7 4.4 
16 ........................ 13.2 	12.9 12.5 12.1 11.8 11.4 10.9 10.5 9.6 7.4 4.3 
17 ........................ 12.8 	12.5 12.1 11.8 11.4 11.0 10.6 10.2 9.3 7.2 4.2 
18 ...........* ************12.5 	12.1 11.8 11.5 11.1 10.7 10.3 9.9 9.1 7.0 4.0 
19 ************************** 	11.8 11.5 11.1 10.8 10.4 10.0 9.7 8.9 6.8 3.9 
20 ................................ 11.5 11.2 10.9 10.5 10.2 9.8 9.4 8.6 6.7 3.8 
21 ********************************11.2 10.9 10.6 10.3 9.9 9.6 9.2 8.4 6.5 3.7 
22 ********************************11.0 10.7 104 10.0 9.7 9.3 9.0 8.2 6.3 3.7 
23 ................................ 10.7 10.4 30.1 9.8 9.6 9.1 9.8 9.0 6.2 3.6 
24 ............... ................. 	10_S 10.2 9.9 9.6 9.3 8.9 8.6 7.8 6.1 3.5 
25 ********************************10.3 10.0 9.7 9.4 9.1 8.8 8.4 7.7 5.9 34 
30 ................................ 9.4 9.1 8.9 8.6 8.3 8.0 7.7 7.0 54 3.1 
35 ................................ 8.7 8_5 8.2 8.0 7.7 7.4 7.1 6.5 9.0 2.9 
40 ************************************ 7.9 7.7 7.4 7.2 6.9 6.7 6.1 4.7 27 
45 **************************************** 7.5 7.2 7.0 6.8 6.5 6.3 9.7 4.4 2.6 
50 ........................................ 71 69 6.7 6.4 6.2 5.9 5.4 42 24 
55 ************************************************** 6 6.3 6.1 5.9 5.7 5.2 4.0 2.3 
60 ................................................ 1, 	3 6.1 9.9 5.7 5.4 5.0 3.8 2.2 
65 .................................................. 0 9.8 5.6 5.4 5.2 4.8 3.7 2.1 

5 8 9.6 9.4 5.2 5.0 4.6 3.6 2.1 
75 ........................................................ 9 . 4 9.2 5.1 4.9 4.4 3.4 2.0 
90 ........................................................ 9.3 5.1 4.9 4.7 4.3 3.3 1.9 
37 ******************** *************************** 5.1 4.9 4.7 4.6 4.2 3.2 1.9 
90 ********************************************** 5.0 4.8 4.6 4.4 4.0 3.1 1.8 
95 ****************** ***************...* ......................... ** 4.7 4 5 4.3 3.9 3.1 1.8 

100 *************** ................................................. 4 5 4.4 4.2 3.8 3.0 1.7 
125 ........................................................................ 3 9 3.8 3.4 2.7 1.5 
150 ........................................................................................ 3.1 2.4 3.4 
200 ................................................................................................ 2.1 1.2 
250 ....................** .................................. **..* *********************************** 1.9 1.1 
300 ******************************************************************************************************** 1.0 
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.uxir1te SaTTpling Variability Tables for New Brunswick 

NUMERXI2R OF 	 ESTI)W1'ED PERC821T3E 
PERF24ThGE 
(000) 0.1% 	1.0% 	2.0% 	5.0% 	10.0% 	15.0 20.01k 25.0% 30.0% 35.0% 40.0 50.0% 70.01 90.0% 

1 42.3 	42.0 	41.4 	40.3 	39.2 38.0 36.8 35.5 34.2 32.9 30.0 23.3 13.4 
2 29.9 	29.7 	29.3 	28.5 	27.7 26.9 26.0 25.1 24.2 23.3 21.2 16.4 9.5 
3 ................ 24.3 	23.9 	23.3 	22.6 21.9 21.2 20.5 19.8 19.0 17.3 13.4 7.8 
4 ................ 21.0 	20.7 	20.1 	19.6 19.0 18.4 17.8 17.1 16.4 15.0 11.6 6.7 
5 ................ 18.8 	18.5 	18.0 	17.5 17.0 16.4 15.9 15.3 14.7 13.4 10.4 6.0 
6 ........................ 16.9 	16.4 	16.0 15.5 15.0 14.5 14.0 13.4 12.3 9.5 5.5 
7 ........................ 15.6 	15.2 	14.8 14.4 13.9 13.4 12.9 124 hA 8.8 5.1 
8 ........................ 14.6 	14.2 	13.8 13.4 13.0 17.6 12.1 11.6 10.6 8.2 4.7 
9 ........................ 13.8 	13.4 	13.1 12.7 12.3 11.8 114 hlO 10.0 7.8 4.5 

10 ........................ 13 	1 	12.7 	12.4 12.0 11.6 11.2 10.8 10.4 9.5 7.4 4.2 
11 ........................ 12 	S 	12.1 	11.8 11.6 11.1 10.7 10.3 9.9 9.1 7.0 4.0 
12 ************************12.0 	11.6 	11.3 11.0 10.6 10.3 9.9 9.5 8.7 6.7 3.9 
13 ........................ 11.5 	11.2 	10.9 10.5 10.2 9.9 9.5 9.1 8.3 6.5 3.7 
14 ........................ 11.1 	10.8 	10.5 10.2 9.8 9.5 9.2 8.8 8.0 6.2 3.6 
15 ................................ 10.4 	10.1 9.8 9.5 9.2 8.8 8.5 7.8 6.0 3.5 
16 ................................ 10.1 	9.8 9.5 9.2 8.9 9.6 8.2 7.5 5.9 3.4 
17 *************************** 	9.8 	9.5 9.2 8.9 8.6 8.3 8.0 7.3 5.6 3.3 
18 ******* * **********************9.5 	9.2 9.0 8.7 8.4 8.1 7.8 7.1 5.5 3.2 
19 ***************** 	9.2 	9.0 8.7 8.4 9.2 7.9 7.5 6.9 5.3 3.1 
20 ********* ********************** 9.0 	0.9 8.5 8.2 7.9 7.7 74 6.7 5.2 3.0 
21 ********************************8.8 	8.5 0.3 8.0 7.8 7.5 7.2 6.6 5.1 2.9 
22 ................................ 8.6 	8.3 8.1 7.8 7.6 7.3 7.0 6.4 5.0 2.9 
23 ................................ 8.4 	8.2 7.9 7.7 7.4 7.1 6.9 6.3 4.9 28 
24 ................................ 8.2 	8.0 7.8 7.5 7.3 7.0 6.7 6.1 4.7 2.7 
25 ................................ 8 	1 	7.8 7.6 7.4 7.1 6.8 6.6 6.0 4.7 2.7 

. 30 
35 

****************************************7.1 
*************************************** 	6.6 

6.9 
6.4 

6.7 

6.2 
6.5 
6.0 

6.3 

5.8 

6.0 

5.6 

5.5 

5.1 

4.2 

3.9 

2.5 

2.3 
40 *************************************** 	6.2 6.0 5.8 5.6 54 5.2 4.7 3.7 2.1 
45 ************************************************ 5.7 5.5 5.3 5.1 4.9 4.5 3.5 2.0 
50 ................................................ 5 4 5.2 5.0 4.8 4.7 4.2 3.3 1.9 
55 *** ..............************* ********* ********* 5.1 5.0 4.8 4.6 4.4 4.0 3.1 1.8 
60 ********************* 4.7 4.6 4.4 4.2 3.9 3.0 1.7 
65 ********** 4.6 4.4 4.2 4.1 3.7 2.9 1.7 
70 ************** 4.4 4.2 4.1 3.9 3.6 2.8 1.6 
75 ********.*******. ......******* .................................. 4.1 4.0 3.8 3.5 2.7 1.6 
80 ................................................................ 4 0 3.8 3.7 3.4 2.6 1.5 
85 ................................................................ 3 9 3.7 3.6 3.3 2.5 1.5 
90 ************* ........................................................... 3.6 3.5 3.2 2.5 1.4 
95 ........................................................................ 3.5 3.4 3.1 2.4 1.4 

100 ........................................................................ 3 4 3.3 3.0 2.3 1.3 
125 ........................................................................................ 2 7 2.1 1.2 
150 ................................................................................................ 1.9 1.1 
200 ................................................................................................ 1 6 09 
250 ........................................................................................................ 08 
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NUMERATOR OF ESTIMATED PERCENTAGE 

PERCENTAGE 

1 , 000) 0.1% 	1.01 	2.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.01 90.0% 

1 106.1 	105.7 	105.1 103.5 100.7 97.9 95.0 92.0 88.8 85.6 82.3 75.1 58.2 33.6 

2 75.1 	74.7 	74.3 73.2 71.2 69.2 67.2 65.0 62.8 60.5 58.2 53.1 41.1 23.7 

3 61.3 	61.0 	60.7 59.8 58.2 56.5 54.8 53.1 51.3 49.4 47.5 43.4 33.6 19.4 

4 52.8 	52.6 51.8 50.4 49.0 47.5 46.0 44.4 42.8 41.1 37.5 29.1 16.8 

5 47.3 	47.0 46.3 45.1 43.8 42.5 41.1 39.7 38.3 36.8 33.6 26.0 15.0 

6 43.1 	42.9 42.3 41.1 40.0 38.8 37.5 36.3 35.0 33.6 30.7 23.7 13.7 

7 39.9 	39.7 39.1 38.1 37.0 35.9 34.8 33.6 32.4 31.1 26.4 22.0 12.7 

8 37.4 	37.2 36.6 35.6 34.6 33.6 32.5 31.4 30.3 29.1 26.5 20.6 11.9 

9 35.2 	35.0 34.5 33.6 32.6 31.7 30.7 29.6 28.5 27.4 25.0 19.4 11.2 

10 33.4 	33.2 32.7 31.9 31.0 30.0 29.1 28.1 27.1 26.0 23.7 19.4 10.6 

11 31.9 	31.7 31.2 30.4 29.5 28.6 27.7 26.8 25.8 24.8 22.6 17.5 10.1 

12 30.5 	30.3 29.9 29.1 20.3 27.4 26.5 25.6 24.7 23.7 21.7 16.8 9.7 

13 29.3 	29.2 28.7 27.9 27.2 26.3 25.5 24.6 23.7 22.8 20.8 16.1 9.3 

14 28.2 	28.1 27.7 26.9 26.2 25.4 24.6 23.7 22.9 22.0 20.1 15.5 9.0 

15 27.3 	27.1 26.7 26.0 25.3 24.5 23.7 22.9 22.1 21.2 19.4 15.0 8.7 

16 26.4 	26.3 25.9 25.2 24.5 23.7 23.0 22.2 21.4 20.6 19.8 14.5 8.4 

17 25.6 	25.5 25.1 24.4 23.7 23.0 22.3 21.5 20.8 19.9 18.2 14.1 8.1 

18 24,9 	24.8 24.4 23.7 23.1 22.4 21.7 20.9 20.2 19.4 17.7 13.7 7.9 

19 24.2 	24.1 23.7 23.1 22.5 21.8 21.1 20.4 19.6 18.9 17.2 13.3 7.7 

20 23.6 	23.5 23.1 22.5 21.9 21.2 20.6 19.9 19.1 18.4 16.8 13.0 7.5 

21 23.1 	22.9 22.6 22.0 21.4 20.7 20.1 19.4 18.7 17.9 16.4 12.7 7.3 

22 22.5 	22.4 22.1 21.5 20.9 20.2 19.6 18.9 18.3 17.5 16.0 12.4 7.2 

23 * 	22.0 	21.9 21.6 21.0 20.4 19.8 19.2 18.5 17.9 17.2 15.7 12.1 7.0 

24 ******* 	21.6 	21.5 21.1 20.6 20.0 19.4 18.8 18.1 17.5 16.8 15.3 11.9 6.9 

25 21.1 	21.0 20.7 20.1 19.6 19.0 18.4 17.8 17.1 16.5 15.0 11.6 6.7 

30 19.3 	19.2 18.9 18.4 17.9 17,3 16.8 16.2 15.6 15.0 13.7 10.6 6.1 

35 **************** 	17.8 17.5 17.0 16.5 16.1 15.5 15.0 14.5 13.9 12.7 9.8 5.7 

40 ****************16.6 16.4 15.9 15.5 15.0 14.5 14.0 13.5 13.0 11.9 9.2 5.3 

45 ****************15.7 15.4 15.0 14.6 14.2 13,7 13,2 12,8 12.3 11.2 8.7 5.0 

50 ****************14.9 14.6 14.2 13,8 13.4 13.0 12.6 12.1 11.6 10.6 . 	8.2 4.7 

55 ****************14.2 14.0 13.6 13,2 12.8 12.4 12.0 11.5 11.1 10.1 7.8 4.5 

60 ****************13.6 13.4 13.0 12.6 12.3 11.9 11.5 11.1 10.6 97 75 43 

65 ****************** 12.8 12.5 12.1 11.8 11.4 11.0 10.6 10.2 9.3 7.2 4.2 

70 ************************ 12.4 12.0 11.7 11.4 11.0 10.6 10.2 9.8 9.0 7.0 4.0 

75 ******** *******•*•* 12.0 11.6 11.3 11.0 10.6 10.3 9.9 9.5 8,7 6.7 3.9 

80 *********************** 11.6 11.3 10.9 10.6 10.3 9.9 9.6 9.2 8.4 6.5 3.9 

85 *********************** 11.2 10.9 10.6 10.3 10.0 9.6 9.3 8.9 8.1 6.3 3.6 

90 *********************** 10.9 10.6 10.3 10.0 9.7 9.4 9.0 8.7 7.9 6.1 35 

95 ************************ 10.6 10.3 10.0 9.7 9.4 9.1 8.8 8.4 7.7 6.0 3.4 

100 ************************ 10.4 10.1 9.8 9.5 9.2 8.9 8.6 8.2 7.5 5.8 3.4 

125 ************************ 9.3 9.0 0.8 0.5 8.2 7.9 7.7 7.4 6.7 5.2 3.0 

150 ************************ 8.5 8.2 8.0 7.8 7.5 7.3 7.0 6.7 6.1 4.7 2.7 

200 ******************************** 7.1 6.9 6.7 6,5 6.3 6.1 5.8 5.3 4.1 2.4 

250 ******************************** 6.4 6.2 6.0 5.8 5.6 5.4 5.2 4.7 3.7 2.1 

300 ******************************** 5 9 5,7 5.5 5.3 5.1 4.9 4.7 4.3 3.4 1.9 

350 ........................................ 5.2 5.1 4.9 4.7 4.6 4.4 4.0 3.1 1.6 

400 **************************************** 4.9 4.7 4.6 4.4 4.3 4.1 3.8 2.9 1,7 

450 **************************************** 4.6 4.5 4.3 4.2 4,0 3.9 3.5 2.7 1.6 

500 ********************************* 4.2 4.1 4.0 3.8 3.7 3.4 2.6 1.5 

750 ******************************************************** 3.4 3.2 3.1 3,0 2.7 2.1 1.2 

1000 ........................................................................ 2.7 2.6 2.4 1.8 1.1 

1500 ••••••••••••••••••••••••••••••••••••••• • *********************************** 1.9 1.5 0.9 

2000 ••••••••••••••••••••••••••••••••••••••••••••••• 1.3 0.8 
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?Lproxinte Satr1ing Variability Tablea for Ontario 

NUMERATOR OF ESTIM?TED PERCENTAGE 

PERC4TAGE 
(000) 0.1% 	1.0% 	20% 5.0 09 10.0 11 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.01 

1 90.7 	90.3 	89.8 88.4 86.1 83.6 81.1 78.6 75.9 73.1 70.3 64.2 49.7 28.7 

2 64.1 	63.8 	63.5 62.5 60.9 59.1 57.4 55.6 53.7 51.7 49.7 45.4 35.1 20.3 

3 52.4 	52.1 	51.9 53.1 49.7 48.3 46.8 45.4 43.8 42.2 40.6 37.0 28.7 16.6 

4 45.3 	45.1 	44.9 44.2 43.0 41.8 40.6 39.3 38.0 36.6 35.1 32.1 24.8 14.3 

5 40.4 	40.2 39.5 38.5 37.4 36.3 35.1 33.9 32.7 31.4 28.7 22.2 12.8 

6 36.9 	36.7 36.1 35.1 34.1 33.1 32.1 31.0 29.9 28.7 26.2 20.3 11.7 
7 34.1 	33.9 33.4 32.5 31.6 30.7 29.7 28.7 27.6 26.6 24.2 19.8 10.8 

8 31.9 	31.8 31.3 30.4 29.6 28.7 27.8 26.8 25.9 24.8 22.7 17.6 10.1 

9 ** 	30.1 	29.9 29.5 28.7 27,9 27.0 26.2 25.3 24.4 23.4 21.4 16,6 9.6 

10 28.5 	28.4 28.0 27.2 26.5 25.7 24.8 24.0 23.1 22.2 20.3 15.7 9.1 
11 27.2 	27.1 26.7 26.0 25.2 24.5 23.7 22.9 22.1 21.2 19.3 15.0 8,7 

12 26.1 	25.9 25.5 24.8 24,1 23.4 22.7 21.9 21.1 20.3 18.5 14.3 8.3 
13 25.0 	24.9 24.5 23.9 23.2 22.5 21.8 21.1 20.3 19.5 17.8 13.8 8.0 

14 24.1 	24.0 23.6 23.0 22.4 21.7 21.0 20.3 19.5 18.8 17.1 13.3 7.7 

15 23.3 	23.2 22.8 22.2 21.6 21.0 20.3 19.6 18.9 18.1 16.6 12.8 7.4 
16 22.6 	22.5 22.1 21.5 20.9 20.3 19.6 19.0 18.3 17.6 16.0 12.4 7.2 
17 21.9 	21.8 21.4 20.9 20.3 19.7 19.1 18.4 17.7 17.0 15.6 12.1 7.0 
18 21.3 	21.2 20.8 20.3 19.7 19.1 18.5 17.9 17.2 16.6 15.1 11.7 6.8 
19 20.7 	20.6 20.3 19.7 19.2 18.6 18.0 17.4 16.8 16.1 14.7 11.4 6.6 
20 20.2 	20.1 19.8 19.2 18.7 18.1 17.6 17.0 16.4 15.7 14.3 11.1 6.4 
21 19.7 	19.6 19.3 18.8 18.3 17.7 17.1 16.6 16.0 15.3 14.0 10.8 6.3 
22 * ******* 	19.2 	19.1 18.9 18.3 17.8 17.3 16.8 16.2 15.6 15.0 13.7 10.6 6.1 
23 18.8 	18.7 18.4 17.9 17.4 16.9 16.4 15.8 15.3 14,7 13.4 10.4 6.0 
24 18.4 	18,3 18.0 17,6 17.1 16.6 16.0 15.5 14,9 14,3 13.1 10.1 5.9 

18.1 	18.0 17.7 17.2 16.7 16.2 15.7 15.2 14.6 14.1 12.8 9.9 5.7 

16.5 	16.4 16.1 15.7 15.3 14,8 14.3 13.9 13,4 12.8 11.7 9.1 5.2 
15.3 	15.2 14.9 14.5 14,1 13,7 13.3 12.8 12.4 13.9 10.8 8.4 4.8 

* 	14.3 	14.2 14.0 13.6 13.2 12.8 12.4 12.0 11.6 11.1 10.1 7.9 4.5 
13.4 13.2 12.8 12.5 12.1 11.7 11.3 10.9 10.5 9.6 7.4 4.3 
12.7 12.5 12.2 11.8 11.5 11.1 10.7 10.3 9.9 9.1 7.0 4.1 

55 ................ 12.1 11.9 11.6 11.3 10.9 10.6 10.2 9.9 9.5 8.7 6.7 3.9 
60 .... ............ 	11,6 11.4 11.1 10.8 10.5 10.1 9.8 9.4 9.1 8.3 6.4 3.7 
65 ................ 11 	1 11.0 10.7 10.4 10.1 9.7 9.4 9.1 8.7 8.0 6.2 3.6 
70 ................ 10.7 10.6 10.3 10.0 9.7 9.4 9.1 8.7 8.4 7.7 5.9 3.4 
75 ****************10.4 10.2 9.9 9.7 9.4 9.1 8.8 8.4 8.1 7.4 5.7 3.3 
80 ................ 10.0 9.9 9.6 9.4 9.1 8.8 8.5 8.2 7.9 7.2 5.6 3.2 
85 ................ 9.7 9.6 9.3 9.1 8,8 8.5 8,2 7.9 7.6 7,0 5.4 3.1 
90 ........................ 9.3 9.1 8.8 8.6 8.3 8.0 7.7 7.4 6.8 5.2 3.0 

95 ........................ 9.1 8.8 8.6 8.3 8.1 7.8 7.5 7.2 6.6 5.1 2.9 
100 ........................ 8.8 8.6 8.4 8.1 7.9 7.6 7.3 7.0 6.4 5.0 2.9 
125 ........................ 7.9 7.7 7.5 7.3 7.0 6.8 6.5 6.3 5.7 4.4 2.6 
150 ************************ 7.2 7.0 6.8 6.6 6.4 6.2 6.0 5.7 5.2 4,1 2.3 
200 ........................ 6.3 6.1 5.9 5.7 5.6 5.4 5.2 5.0 4.5 3.5 2.0 
250 ................................ 5.4 5.3 5.1 5.0 4.8 4.6 4.4 4.1 3.1 1.8 
300 ................................ 5.0 4.8 4.7 4.5 4.4 4.2 4.1 3.7 2.9 1.7 
350 ................................ 4.6 4.5 4.3 4.2 4.1 3.9 3.8 3.4 2.7 1.5 
400 ................................ 43 4.2 4.1 3.9 3.8 3.7 3.5 3.2 2.5 1.4 
450 **************************************** 3.9 3.8 3.7 3.6 3.4 3.3 3.0 2.3 1.4 
500 ****** 3.7 3.6 3.5 3.4 3.3 3.1 2.9 2.2 1.3 
750 ************************************************ 3.0 2.9 2.8 2.7 2.6 2.3 1.8 1.0 

1000 ........................................................ 2.5 2.4 2.3 2.2 2.0 1.6 0.9 
1500 ........................................... 1 	9 1.8 1.7 1.3 0.7 
2000 ........................................................................................ 1 4 1.1 0.6 
3000 ****************************** * ***************************************************************** 0.9 0.5 
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NUMERAIVR OF 	 ESTIMATED PRCTAGE 
PERcTAGE 

( 1 000) 0.1% 	1.0% 	2.0% 	5.0% 	10.0% 	15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

1 50.9 	50.6 	49.8 	48.4 	47.1 45.7 44.2 42.7 41.2 39.6 36.1 28.0 16.1 
2 35.9 	35.7 	35.2 	34.3 	33.3 32.3 31.3 30.2 29.1 28.0 25.5 19.8 11.4 

29.3 	29.2 	28.7 	28.0 	27.2 26.4 25.5 24.7 23.8 22.8 20.8 16.1 9.3 
4 25.4 	25.3 	24.9 	24.2 	23.5 22.8 22.1 21,4 20.6 19.8 18.1 14.0 8.1 
5 ****************22.6 	22.3 	21.7 	21.1 20.4 19.8 19.1 18.4 17.7 16.1 12.5 7,2 
6 ************** 	20.6 	20.3 	19.8 	19.2 18.6 18.1 17.4 16.8 16.1 14.7 11.4 6.6 
7 ****************19.1 	18.8 	18.3 	17.8 17.3 16.7 16.1 15.6 15.0 13.6 10.6 6.1 
8 ................ 17.9 	17.6 	17.1 	16.6 16.1 15.6 15.1 14.6 14.0 12.8 9.9 5.7 
9 ************************16.6 	16.1 	15.7 15.2 14.7 14.2 13.7 13.2 12.0 9.3 5.4 

10 ************************15.7 	15.3 	14.9 14.4 14.0 13.5 13.0 12.5 11.4 8.8 5.1 
11 ************************15.0 	14.6 	14.2 13.8 13.3 12.9 12.4 11.9 10.9 8.4 4.9 
12 ........................ 14.4 	14.0 	13.6 13.2 12.8 12.3 11.9 11.4 10.4 8.1 4.7 
13 ........................ 13.8 	13.4 	13.1 12.7 12.3 11.9 11.4 11.0 10.0 7.8 4.5 
14 ........................ 13.3 	12.9 	12.6 12.2 11.8 11.4 11.0 10.6 9.7 7.5 4.3 
35 ************************12.9 	12.5 	12.2 11.8 11.4 11.0 10.6 10.2 9.3 7.2 4.2 
16 ************************12.4 	12.1 	11.8 11.4 11.1 10.7 10.3 9.9 9.0 7.0 4.0 
17 ........................ 12.1 	11.8 	11.4 11.1 10.7 10.4 10.0 9.6 8.8 6.8 3.9 
18 ........................ 11.7 	11.4 	11.1 10.8 10.4 10.1 9.7 9.3 8.5 6.6 3.8 
19 ........................ 11.4 	11.1 	30.8 10.5 10.1 9.8 9.4 9.1 8.3 6.4 3.7 
20 ........................ 11.1 	10.8 	10.5 10.2 9.9 9.6 9.2 8.8 9.1 6.3 3.6 
21 ........................ 10.9 	10.6 	10.3 10.0 9.7 9.3 9.0 8.6 7.9 6.1 3.5 
22 ................................ 10.3 	10.0 9,7 9.4 9.1 8.8 8.4 7.7 6.0 3.4 
23 ********************** **********10.1 	9.8 9.5 9.2 8.9 8.6 8.2 7.5 5.8 3.4 
24 ************************* *******9.9 	9.6 9.3 9.0 8.7 8.4 8.1 7.4 5.7 3.3 
25 ................................ 97 	9.4 9.1 8.8 8.5 8.2 7.9 7.2 5.6 3.2 
30 ................................ 8.8 	8.6 8.3 8.1 7.8 7.5 7.2 6.6 5.1 2 
35 ................................ 8.2 	8.0 7.7 7.5 7.2 7.0 6.7 6.1 4.7 2 
40 ............................**** 	7.7 	7. 4 7.2 7.0 6.8 6.5 6.3 5.7 4.4 2 6 
45 ******** 	*******,,,,*,*,*.*,* 	7.0 6.8 6.6 6.4 6.1 5.9 5.4 4.2 2.4 
50 ****************************************6.7 6.5 6.3 6.0 5.8 5.6 5.1 4.0 2.3 
55 *********************• 	**************6 3 6.2 6.0 5.8 5.6 5.3 4.9 3.8 2.2 
60 ........................................ 6.1 5.9 5.7 5.5 5.3 5.1 4.7 3.6 2.1 
65 ................................................ 5.7 5.5 5.3 5.1 4.9 4.5 3.5 2.0 
70 .............................. 5 5 5.3 5.1 4.9 4. 7 4. 3 3.3 1.9 
75 .............. 5.3 5.1 4.9 4.8 4.6 4.2 3.2 1.9 
80 ************************************************ 5.1 4.9 4.8 4.6 4.4 4.0 3.1 1.8 
85 ................................................ 5 0 4.8 4.6 4.5 4.3 3.9 3.0 1.8 
90 ........................................................ 4.7 4.5 4.3 4. 2 3.8 2.9 1.7 
95 ........................................................ 4.5 4.4 4.2 4.1 3.7 2.9 1.7 

100 ******************************************************** 4.4 4.3 4.1 4.0 3.6 2.8 1.6 
125 **************************************************************** 3.8 3.7 3,5 3.2 2.5 1.4 
150 ........................................................................ 3.4 3.2 2.9 2.3 1.3 
200 ........................................................................................ 26 20 1,1 
250 ................................................................................................ 1.8 1.0 
300 ................................................................................................ 1 6 0.9 
350 ******************************************************************************************************** 0.9 
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A.proxinte Sarrpling Variability TableB for Saakatchewan 

NuMERATOR OF ESTITED PERCS31TAQE 

PERcENTAGE 

(000) 0.1% 	1.0% 	2.0% 	5.0% 	10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

1 41.5 	41.3 	40.7 	39.6 39.5 37.3 36.1 34.9 33.6 32.3 29.5 22.9 13.2 

2 29.4 	29.2 	28.8 	28.0 27.2 26.4 25.6 24.7 23.8 22.9 20.9 16.2 9.3 

3 24.0 	23.9 	23.5 	22.9 22.2 21.6 20.9 20.2 19.4 18.7 17.0 13,2 7.6 

4 ****************20.7 	20.3 	19.8 19.2 18.7 18.1 17.5 16.8 16.2 14.8 11.4 6.6 
18.5 	18.2 	17.7 17.2 16.7 16.2 15.6 15.0 14.5 13.2 10.2 5.9 

6 ................ 16.9 	16.6 	16.2 15.7 15.2 14.8 14.3 13.7 13.2 12.0 9.3 5.4 

7 ................ 15.6 	15.4 	15.0 14.5 14.1 13.7 13.2 12.7 12.2 11.2 8.6 5.0 

8 ************************14.4 	14.0 13.6 13.2 12.8 12.3 11.9 11.4 10.4 8.1 4.7 

9 ********************** 	13.6 	13.2 12.8 12.4 12.0 11.6 11.2 10.8 9.8 7.6 4.4 

10 12.9 	12.5 12.2 11.9 11.4 11.0 10.6 10.2 9.3 7.2 4.2 

11 ........................ 12.3 	11.9 11.6 11.3 10.9 10.5 10.1 9.7 8.9 6.9 4.0 

12 ........................ 11.7 	11.4 11.1 10.8 10.4 10.1 9.7 9.3 8.5 6.6 3.8 

13 11.3 	11.0 10,7 10.4 10.0 9.7 9.3 9.0 8.2 6.3 3.7 

14 ................ 10.9 	10.6 10.3 10.0 9.7 9.3 9.0 8.6 7.9 6.1 3.5 

15 ........................ 10.5 	10.2 9.9 9.6 9.3 9.0 8.7 8.3 7.6 5.9 3.4 

16 ........................ 10.2 	9.9 9.6 9.3 9.0 8.7 8.4 8.1 7.4 5.7 3.3 

17 ************************9.9 	9.6 9.3 9.1 8.8 8.5 8.2 7.8 7.2 5.5 3.2 

18 ........................ 9.6 	9.3 9.1 8.8 8.5 8.2 7.9 7.6 7.0 5.4 3.1 

19 ........................ 9.3 	9.1 8.8 9.6 8.3 8,0 7.7 7.4 6.8 5.2 3.0 

20 ................................ 8.9 8.6 8.3 8.1 7,8 7,5 7.2 6.6 5.1 3.0 

21 ................................ 8.6 8.4 8.1 7.9 7.6 7.3 7.1 6.4 5.0 2.9 

22 ................................ 8.4 8.2 8.0 7.7 7.4 7.2 6.9 6.3 4.9 2.8 

23 ................................ 8.3 8.0 7.8 7.5 7.3 7.0 6.7 6.2 4.8 2.8 

24 ................................ 8.1 7.9 7.6 7.4 7.1 6.9 6.6 6.0 4.7 2.7 

25 ********************************7.9 7.7 7.5 7.2 7.0 6.7 6.5 5.9 4.6 2.6 

. , 

7.2 7.0 6.8 6.6 6.4 6.1 5.9 5.4 4.2 2.4 
6.7 6.5 6.3 6.1 5.9 5.7 5.5 5.0 3.9 2.2 

******************************** ***** ******* 6.1 5.9 5.7 5.5 5.3 5.1 4.7 3.6 2.1 
5.7 5.6 5.4 5.2 5.0 4.8 4.4 3.4 2.0 
5.4 5.3 5.1 4.9 4.8 4.6 4.2 3.2 1.9 

55 ........................................ 5.2 5.0 4.9 4.7 4.5 4.4 4.0 3.1 1.8 

60 ................................................ 4.8 4.7 4.5 4.3 4.2 3.8 3.0 1.7 

65 ................................................ 4.6 4.5 4.3 4.2 4.0 3.7 2.8 1.6 

70 ................................................ 4.5 4.3 4.2 4.0 3.9 3.5 2.7 1.6 

75 *********.************************************** 4.3 4.2 4.0 3.9 3.7 3.4 2.6 1.5 

80 ******************************************************** 4.0 3.9 3.8 3.6 3.3 2.6 1.5 

85 ******************************************************** 3.9 3.8 3.6 3,5 3.2 2.5 1.4 

90 ....................... *****.*****.******* 3.8 3.7 3.5 3.4 3.1 2.4 1.4 

95 ******************************************************** 3.7 3.6 3.5 3.3 3.0 2.3 1.4 

100 **************************************************************** 3.5 3.4 3.2 3.0 2.3 1.3 
125 ******************************************************************* "" 3.0 2. 9 2.6 2.0 1.2 

150 ******************************************************************************** 2.6 2.4 1.9 1.1 
200 •••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••••• 1 6 0.9 
250 ********** **** ******* 1 	4 0.8 
300 ******** ****** ................................. ************************************* 0.8 
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NUMERATOR OF ESTIMATED PERCFAGE 
PERCENFAGE 

(000) 0.1% 	1.0% 	2.0% 	5.0% 10.0% 15,0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

1 88.1 	87.7 	87.3 	85.9 83.6 81.3 78.9 76.3 73.8 71.1 68.3 62.3 48.3 27.9 
2 62.0 	61.7 	60.8 59.1 57,5 55.8 54.0 52.2 50.3 48.3 44.1 34.1 19.7 
3 50.6 	50.4 	49.6 48.3 46.9 45.5 44.1 42.6 41.0 39.4 36.0 27.9 16.1 
4 43.9 	43.6 	43.0 41.8 40.6 39.4 38.2 36.9 35.5 34.1 31.2 24.1 13.9 
5 39.2 	39.0 	38.4 37.4 36.3 35.3 34.1 33.0 31.8 30.5 27.9 21.6 12.5 
6 35.8 	35.6 	35.1 34.1 33.2 32.2 31.2 30.1 29.0 27.9 25.4 19.7 11.4 
7 33.2 	33.0 	32.5 31.6 30.7 29.8 28.9 27.9 26.9 25.8 23.6 18.3 10.5 
9 31.0 	30.9 	30.4 29.6 28.7 27.9 27.0 26.1 25.1 24.1 22.0 17.1 9.9 
9 ******* 	29.2 	29.1 	28.6 27.9 27.1 26.3 25.4 24.6 23.7 22.9 20.8 16.1 9.3 

10 27.7 	27.6 	27.2 26.4 25.7 24.9 24.1 23.3 22.5 21.6 19.7 15.3 8.8 
11 26,4 	26.3 	25.9 25.2 24.5 23.8 23.0 22.2 21.4 20.6 18.8 14.6 8.4 
12 *************** 	25.2 	24.8 24.1 23.5 22.8 22.0 21.3 20.5 19.7 18.0 13.9 8.0 
13 ****************24.2 	23.8 23.2 22.5 21.9 21.2 20.5 19.7 18.9 17.3 13.4 7.7 

14 ................ 23.3 	23.0 22.4 21.7 21.1 20.4 19.7 19.0 19.3 16.7 12.9 7.5 
15 ****************22.5 	22.2 21.6 21.0 20.4 19.7 19.0 19.4 17.6 16.1 12.5 7.2 
16 * 	************ 	21.9 	21.5 20.9 20.3 19.7 19.1 18.4 17.8 17.1 15.6 12.1 7.0 
17 ****************21.2 	20.8 20.3 19.7 19.1 18.5 17.9 17.2 16.6 15.1 11.7 6.8 
18 ................ 20.6 	20.3 19.7 19.2 18.6 18.0 17.4 16.8 16.1 14.7 11.4 6.6 
19 20.0 	19.7 19.2 18.6 18.1 17.5 16.9 16.3 15.7 14.3 11.1 6.4 
20 ****************19.5 	19.2 18.7 18.2 17.6 17.1 16.5 15.9 15.3 13.9 10.8 6.2 
21 ................ 19.0 	18.8 18.3 17.7 17.2 16.7 16.1 15.5 14.9 13.6 10.5 6.1 
22 ****************18.6 	18.3 17.8 17.3 16.8 16.3 15.7 15.2 14.6 13.3 10.3 5.9 
23 ******** 	 17.9 17.4 16.9 16.4 15.9 15.4 14.8 14.2 13.0 10.1 5.8 
24 ************************17.5 17.1 16.6 16.1 15.6 15.1 14.5 13.9 12.7 9.9 5.'1 

25 ........................ 17.2 16.7 16.3 15.8 15.3 14.8 14.2 13.7 12.5 9.7 5.1 

30 ************************15.7 15.3 14.8 14.4 13.9 13.5 13.0 12.5 11.4 8.8 5.1 
35 ************************14.5 14.1 13.7 13.3 12.9 12.5 12.0 11.5 10.5 8.2 4.7 
40 ************************13.6 13.2 12.9 12.5 12.1 11.7 11.2 10.8 9.9 7.6 4.4 
46 ************************12.8 12.5 12.1 11.8 11.4 11.0 10.6 10.2 9.3 7.2 4.2 
50 ************************12.2 11.8 11.5 11.2 10.8 10.4 10.1 9.7 8.8 6.8 3.9 
55 ************************11.6 11.3 11.0 10.6 10.3 9.9 9.6 9.2 8.4 6.5 3.8 

10.8 10.5 10.2 9.9 9.5 9.2 8.8 8.0 6.2 3.6 
10.4 10.1 9.8 9.5 9.1 8.8 8.5 7.7 6.0 3.5 
10.0 9.7 9.4 9.1 8.8 8.5 8.2 7.5 5.8 3.3 
9.7 9.4 9.1 8.8 8.5 8.2 7.9 7.2 5.6 3.2 

80 ******************************** 9.4 9.1 8.8 8.5 8.2 7.9 7.6 7.0 5.4 3.1 
95 ******************************** 9.1 8.8 8.6 8.3 8.0 7.7 7.4 6.8 5.2 3.0 
90 ******************************** 8.8 8.6 8.3 8.0 7.8 7.5 7.2 6.6 5.1 2.9 

95 ................................ 8.6 8.3 8.1 7.8 76 7.3 70 6.4 5.0 2.9 
100 ******************************** 8.4 8.1 7.9 7.6 7.4 7.1 6.9 6.2 4.8 2.8 

125 " *********************************** 7 3 7.1 6.8 6.6 6.4 6.1 5.6 4.3 2.5 
150 **************************************** 6 6 6.4 6.2 6.0 	' 5.8 5.6 5.1 3.9 2.3 
200 ................................................ 56 54 52 5.0 48 44 3.4 2.0 
250 ****************.***** *************** 4.8 4.7 4.5 4.3 3.9 3.1 1.8 
300 ************************************************************** 4.3 4.1 3.9 3.6 2.8 1.6 
350 ************************************************************************ 3 8 3.7 3.3 2.6 1.5 
400 ******************************************************************************** 3 4 3.1 2.4 1.4 
450 ******************************************************** 2.9 2.3 1.3 
500 ........................................................................................ 2.8 2.2 1.2 
750 ************************************************************************************************ 1.8 1.0 

1000 ********************** ***************** *************** ************************************************** 0 9 
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,ximate Sançling Variability Tables for British Co1unia 

NIRIERATOR OF ESTIMATED PERCFAGE 
PERc4'rAGE 

0.1% 	1.01 	2.01 	5.0% 10.0% 15.0% 20.0 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

1 86.4 	B6.0 	85.5 	84.2 82.0 79.7 77.3 74.8 72.3 69.7 66.9 61.1 47.3 27.3 
2 ****** 	60.8 	60.5 	59.6 58.0 56.3 54.7 52.9 51.1 49.3 47.3 43.2 33.5 19.3 
3 49.6 	49.4 	48.6 47.3 46.0 44.6 43.2 41.7 40.2 38.6 35.3 27.3 15.8 
4 43.0 	42.8 	42.1 41.0 39,8 38.6 37.4 36.1 34.8 33.5 30.6 23.7 13.7 
S 38.5 	38.3 	37.7 36.7 35.6 34.6 33.5 32.3 31.2 29.9 27.3 21.2 12.2 
6 35.1 	34.9 	34.4 33.5 32.5 31.6 30.6 29.5 28.4 27.3 24.9 19.3 11.2 
7 32.5 	32.3 	31.8 31.0 30.1 29.2 28.3 27.3 26.3 25.3 23.1 17.9 10.3 
8 30.4 	30.2 	29.8 29.0 28.2 27.3 26.5 25.6 24.6 23.7 21.6 16.7 9.7 
9 28.7 	28.5 	28.1 27.3 26.6 25.8 24.9 24.1 23.2 22.3 20.4 15.8 9.1 

10 27.2 	27.1 	26.6 25.9 25.2 24.4 23.7 22.9 22.0 21.2 19.3 15.0 8.6 
11 25.9 	25,8 	25.4 24.7 24.0 23.3 22.6 21.8 21.0 20.2 18.4 14.3 8.2 
12 24.8 	24.7 	24.3 23.7 23.0 22.3 21.6 20.9 20.1 19.3 17.6 13.7 7.9 
13 23.8 	23.7 	23.4 22.7 22.1 21.4 20.8 20.1 19.3 18.6 16.9 13.1 7.6 
14 23.0 	22.9 	22.5 21.9 21.3 20.7 20.0 19.3 18.6 17,9 16.3 12.6 7.3 
15 22.2 	22.1 	21.7 21.2 20.6 20.0 19.3 18.7 18.0 17.3 15.8 12.2 7.1 
16 ****************21.4 	21.1 20.5 19.9 19.3 18.7 18.1 17.4 16.7 15.3 11,8 6.8 
17 ************** 	20.7 	20.4 19.9 19.3 19.7 18.2 17.5 16.9 16,2 14.8 11.5 6.6 
18 ............... 	20.2 	19.9 19.3 18.8 18.2 17.6 17.0 16.4 15.8 14.4 11.2 6.4 
19 ................ 19.6 	19.3 19.8 18.3 17.7 17.2 16.6 16.0 15.4 14.0 10.9 6.3 
20 ................ 19.1 	18.8 18.3 17.8 17.3 16.7 16.2 15.6 15.0 13.7 10.6 6.1 
21 ................ 18.7 	18.4 17.9 17,4 16.9 16.3 15.8 15.2 14.6 13.3 10.3 6.0 
22 ................ 18.2 	18.0 17.5 17.0 16.5 16.0 15.4 14.9 14.3 13.0 10.1 5.8 
23 ................ 17.8 	17.6 17.1 16.6 16.1 15.6 15.1 14.5 14.0 12.7 9.9 5.7 

17.5 	17.2 16.7 16.3 15.8 15.3 14.8 14.2 13.7 12.5 9.7 5.6 
17.1 	16.8 16.4 15.9 15.5 15.0 14.5 13.9 13.4 12.2 9.5 5.5 

. 15.6 	15.4 15.0 14.5 14.1 13.7 13.2 12.7 12.2 11.2 8.6 5.0 
14.2 13.9 13.5 13.1 12.6 12.2 11.8 11,3 10.3 8.0 4.6 
13.3 13.0 12.6 12.2 11.8 11.4 11.0 10.6 9.7 7.5 4.3 
12.6 12.2 11.9 11.5 11.2 10.8 10.4 10.0 9.1 7.1 4.1 
11.9 11.6 11.3 10.9 10.6 10.2 9.9 9.5 8.6 6.7 3.9 

55 **************•* ....... 11.4 11.1 10.7 10.4 10.1 9,7 9.4 9.0 8.2 6.4 3.7 
60 * ***********************10.9 10.6 10.3 10.0 9.7 9.3 9.0 8.6 7.9 6.1 3.5 
65 ***************** * 	10.4 10.2 9.9 9.6 9.3 9.0 8.6 8.3 7.6 5,9 3.4 
70 ********* ***************10.1 9.8 9.5 9.2 8.9 8.6 8.3 8.0 7.3 5.7 3.3 
75 ******** ****************9.7 9.5 9.2 8.9 8.6 8.3 8.0 7.7 7.1 5.5 3.2 
80 ******************************** 9.2 8.9 8.6 8.4 8.1 7.8 7,5 6.8 5.3 3.1 
85 ** *************************** 8.9 8.6 8.4 8.1 7.8 7.6 7.3 6.6 5.1 3.0 
90 ********* *********************** 9.6 8.4 8.1 7.9 7.6 7.3 7.1 6.4 5.0 2.9 
95 ******************************** 8.4 8.2 7.9 7.7 7.4 7.1 6.9 6.3 4.9 2.8 

100 ................................ 8.2 8.0 7.7 7.5 7.2 7.0 6.7 6.1 4.7 2.7 
125 ................................ 7.3 7.1 6.9 6.7 6.5 6.2 6.0 5.5 42 2.4 
150 ................................ 6.7 6.5 6.3 6.1 5.9 5.7 5.5 5.0 3.9 2.2 
200 **************************************** 5.6 5.5 5.3 5.1 4.9 4.7 4.3 3.3 1.9 
250 ................................................ 4.9 4.7 4.6 4.4 4.2 3.9 3.0 1.7 
300 ................................................ 4 5 4.3 4.2 4.0 3.9 3.5 2.7 1.6 
350 ........................................................ 4.0 3.9 3.7 3.6 3.3 2.5 1.5 
400 ................................................................ 3.6 3.5 3.3 3.1 2.4 1.4 
450 ................................................................ 3.4 3.3 3.2 2.9 2.2 1.3 
500 ................................................................... 3.1 3.0 2.7 2.1 1.2 
750 ........................................................................................ 2.2 1.7 1.0 

1000 ................................................................................................ 1 5 0.9 

9YFE: FOR CORRECT USAGE OF flSE TABLES PLEASE REFER TO MICRODATA ODC1'ATIC14 
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Ajj!XiI''' S.irrpbrq V. 	;u1llt. In 

NIJMERF.IOR OF ESTIMATED PERCENTAGE 
PERCENTAGE 

(000) 0.1% 	1.0% 	2.01 	5.0% 10.0% 15.01 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

1 46.5 	46.3 	45.6 44.3 43.1 41.8 40.5 39.1 37.7 36.2 33.1 25.6 14.8 
2 32.9 	32.7 	32.2 31.4 30.5 29.6 28.6 27.7 26.6 25.6 23.4 18.1 10.5 
3 26.9 	26.7 	26.3 25.6 24.9 24.1 23.4 22.6 21.8 20.9 19.1 14.8 8.5 
4 23.3 	23.1 	22.8 22.2 21.5 20.9 20.2 19.6 18.8 18.1 16.5 12.8 7.4 

20.8 	20.7 	20.4 19.8 19.3 18.7 18.1 17.5 16.9 16.2 14.8 11.4 6.6 
5 19,0 	18.9 	18.6 18.1 17.6 17.1 16.5 16.0 15.4 14.8 13.5 10.5 6.0 
7 ******** 	17.6 	17.5 	17.2 16.8 16.3 15.8 15.3 14.8 14.2 13.7 12.5 9.7 5.6 
9 16.4 	16,4 	16.3 15.7 15.2 14.8 14.3 13.8 13.3 12.8 11,7 9.1 5.2 

******* 	15.5 	15.4 	15.2 14.8 14.4 13.9 13.5 13.0 12.6 12.1 11.0 8.5 4.9 
10 ****************14.6 	14.4 14.0 13.6 13.2 12.8 12.4 11.9 11.4 10.5 8.1 4.7 
11 ................ 14.0 	13.7 13.4 13.0 12.6 12.2 11.8 11.4 10.9 10.0 7.7 4.5 
12 ****************13.4 	13.2 12.8 12.4 12.1 11.7 11.3 10.9 10.5 9.5 7.4 4.3 
13 ****************12.8 	12.6 12.3 12.0 11.6 11,2 10.8 10.5 10.0 9.2 7.1 4.1 
14 ................ 12.4 	12.2 11.9 11.5 11.2 10.8 10.5 10.1 9.7 8.8 6.8 4.0 
15 ................ 11.9 	11.8 11.4 11.1 10.8 10.5 10.1 9.7 9.3 8.5 6.6 3.8 

11.6 	11.4 11.1 10.8 10.5 10.1 9.8 9.4 9.1 8.3 6.4 3.7 
17 ****************11.2 	11.1 10.8 10.5 10.1 9.8 9.5 9.1 8.8 8.0 6.2 3.6 
39 ****************10.9 	10.7 10.5 10.2 9.9 9.5 9.2 8.9 8.5 7.8 6.0 3.5 
19 "" ******************10.5 10.2 9.9 9.6 9.3 9.0 8.6 8.3 7.6 5.9 3.4 
20 ************************10.2 9.9 9.6 9.3 9.1 8.7 8.4 8.1 7.4 5,7 3,3 
21 ........................ 9.9 9.7 9.4 9.1 8.8 8.5 8.2 7.9 7.2 5.6 3.2 
22 •** 	*************9.7 9.5 9.2 8.9 8.6 8.3 8.0 7.7 7.0 5.5 3.2 
23 ******** 	9.5 9.2 9.0 8.7 8.4 8.2 7.9 7.5 6.9 5.3 3.1 
24 ........................ 9.3 9.1 8.8 8.5 8.3 8.0 7.7 7.4 6.7 5.2 3.0 
25 ************************9.1 8.9 8.6 8.4 8.1 7.8 7.5 7.2 6.6 5.1 3.0 
30 ************************8.3 8.1 7.9 7.6 7.4 7,1 6.9 6.6 6.0 4.7 2.7 
35 ........................ 7.7 7.5 73 71 68 6.6 6.4 61 5.6 4.3 25 
40 ************** 	 7.2 7.0 6.8 6.6 6.4 6.2 6.0 5.7 5.2 4.0 2.3 
45 ************************6.8 6.6 6,4 6.2 6.0 5.8 5.6 5.4 4.9 3.8 2.2 
SO ................................ 6.3 6.1 5.9 5.7 5.5 5.3 5.1 4.7 3.6 2.1 
55 ................................ 6.0 5.8 5.6 S 5 5.3 5.1 4,9 4,5 3.5 2.0 
60 ................................ 57 5.6 5.4 5.2 5.0 4.9 4.7 4.3 3.3 1.9 
65 ................................ 55 5.3 5.2 5.0 4.9 4.7 4.5 4.1 3.2 1.8 
70 ................................ 53 52 50 4,8 4.7 4.5 4.3 4.0 3,1 1.8 
75 ................................ 5 1 5.0 4.8 4.7 4.5 4.4 4.2 3.8 3.0 1.7 
80 ................................ 50 48 4.7 4.5 44 42 4.0 3.7 2.9 1.7 
85 ********************** ********** 4.8 4.7 4.5 4.4 4.2 4.1 3.9 3.6 2.8 1.6 
90 ******************************** 4 7 4.5 4.4 4.3 4.1 4.0 3.8 3.5 2.7 1.6 

95 ........................................ 4.4 4.3 4.2 4.0 3.9 3.7 3.4 2.6 1.5 
100 **************************************** 4.3 4.2 4.0 3.9 3.8 3.6 3.3 2.6 1.5 
125 ........................................ 3.9 3.7 3.6 3.5 3.4 3.2 3.0 2.3 1.3 
150 ************************************************ 3 4 3.3 3.2 3.1 3.0 2.7 2. 1 1.2 
200 ........................................................ 2.9 2.8 2.7 2.6 2,3 1.8 1.0 
250 **************************************************************** 2 5 2.4 2.3 2.1 1.6 0.9 
300 ........................................................................ 2 2 2.1 1.9 1.5 0.9 
350 ******************************************************************************** 1 9 1.8 1.4 0.8 
400 **************************************************************************************** 1.7 1.3 0.7 
450 **************************************************************************************** 1.6 1.2 0.7 
500 ************************************************************************************************ 1.1 0.7 
750 ********************************** ******************** ************************************************** 0.5 

NOTE: FOR CORRECT uSAGE OF THESE TABLES PLEASE REFER TO MICRODATA DOCUMENTATION 

LA 
Special Surveys Division 	 54 



Household Internet Use Survey - Microdata User Guide 

AOiSEUOU: INTERNET AE SJRVEY - JANUARY 2 1 

A: 'rcxirnate Sanplinp Variability Tables for Prairies 

NUMERATOR OF ESTIMATED PERCENTAGE 
PERCENTAGE 
(000) 0.1% 	1.0% 	2.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 50.0% 70.0% 90.0% 

1 74.2 	73.9 	73.5 72.4 70.5 68.5 66.4 64.3 62.2 59.9 57.5 52.5 40.7 23.5 
2 52.3 	52.0 61.2 49.8 48.4 47.0 45.5 43.9 42.3 40.7 37.1 28.8 16.6 
3 42.7 	42.5 41.8 40.7 39.5 38.4 37.1 35.9 34.6 33.2 30.3 23.5 13.6 
4 37.0 	36.8 36.2 36.2 34.2 33.2 32.2 31.1 29.9 28.8 26.3 20.3 11.7 
5 33.1 	32.9 32.4 31.5 30.6 29.7 28.8 27.8 26.8 25.7 23.5 18.2 10.5 
6 30.2 	30.0 29.6 28.8 28.0 27.1 26.3 25.4 24.4 23.5 21.4 16.6 9.6 
7 27.9 	27.8 27.4 26.6 25.9 25.1 24.3 23.5 22.6 21.7 19.9 15.4 8.9 
8 26.1 	26.0 25.6 24.9 24.2 23.5 22.7 22.0 21.2 20.3 18.6 14.4 8.3 
9 24.6 	24.5 24.1 23.5 22.8 22.1 21.4 20.7 20.0 19.2 17.5 13.6 7.8 

10 23.4 	23.3 22.9 22.3 21.7 21.0 20.3 19.7 18.9 18.2 16.6 12.9 7.4 
11 22.3 	22.2 21.8 21.2 20.6 20.0 19.4 18.7 18.1 17.3 15.8 12.3 7.1 
12 21.3 	21.2 20.9 20.3 19.8 19.2 18.6 17.9 17.3 16.6 15.2 11.7 6.8 
13 ******* 	20.5 	20.4 20.1 19.5 19.0 18.4 17.8 17.2 16.6 16.0 14.6 11.3 6.5 
14 19.8 	19.7 19.4 18.8 18.3 17.8 17.2 16.6 16.0 15,4 14.0 10.9 6.3 
15 19.1 	19.0 18.7 18.2 17.7 17.2 16.6 16.0 15.5 14.9 13.6 10.5 6.1 
16 18.5 	18.4 18.1 17.6 17.1 16.6 16.1 15.5 15.0 14.4 13.1 10.2 5.9 
17 17.9 	17.8 17.6 17.1 16.6 16.1 15.6 15.1 14.5 14.0 12.7 9.9 5.7 
18 17.4 	17.3 17.1 16.6 16.1 15.7 15.2 14.6 14.1 13.6 12.4 9.6 5.5 
19 17.0 	16.9 16.6 16.2 15.7 15.2 14.8 14.3 13.7 13.2 12.1 9.3 5.4 
20 ................ 16.4 16.2 15.8 15.3 14.9 14.4 13.9 13.4 12.9 11.7 9.1 5.3 
21 ................ 16.0 15.8 15.4 14.9 14.5 14.0 13.6 13.1 12.6 11.5 8.9 5.1 
22 ...............* 	15.7 15.4 15.0 14.6 14.2 13.7 13.3 12.8 12.3 11.2 8.7 5.0 

15.3 15.1 14.7 14.3 13.9 13.4 13.0 12.5 12.0 11.0 8.5 4.9 
15.0 14.8 14.4 14.0 13.6 13.1 12.7 12.2 11,7 10.7 8.3 4.8 
14.7 14.5 14.1 13.7 13.3 12.9 12.4 12.0 11.5 10.5 8.1 4.7 

13.4 13.2 12.9 12.5 12.1 11.7 11.3 10.9 10.5 9.6 7.4 4.3 
12.4 12.2 11,9 11.6 11.2 10.9 10.5 10.1 9.7 8.9 6.9 4.0 

11.4 11.1 10.8 10.5 10.2 9.8 9.5 9.1 8.3 6,4 3.7 
10.8 10.5 10.2 9.9 9.6 9.3 8.9 8.6 7.8 6.1 3.5 
10.2 10.0 9.7 9.4 9.1 8.8 8.5 8.1 7.4 5.8 3.3 

55 ........................ 9.8 95 92 9.0 8.7 8.4 8.1 7.8 7.1 5.5 32 
60 ........................ 9 3 9.1 8.8 8.6 8.3 8.0 7.7 7.4 6.8 5.3 3.0 
65 ........................ 9.0 8.7 8.5 8.2 8.0 7.7 7.4 7.1 6.5 5.0 2.9 
70 ******* 8.7 8.4 8.2 7.9 7.7 7.4 7.2 6.9 6.3 4.9 2.8 
75 ********* 8.4 8.1 7,9 7.7 7.4 7.2 6.9 6.6 6.1 4.7 2.7 
80 ************************ 8.1 7.9 7.7 7.4 7.2 6.9 6.7 6.4 5.9 4.5 2.6 
65 ************************ 7.9 7.6 7.4 7.2 7.0 6.7 6.5 6.2 5.7 4.4 2.5 
90 ************************ 7.6 7.4 7.2 7.0 6.8 6.6 6.3 6.1 5.5 4.3 2.5 
95 ........................ 74 7.2 7.0 6.8 6.6 6.4 6.1 5.9 54 4.2 2.4 

100 ................................ 7.0 6.8 6.6 6.4 6.2 6.0 5.8 5.3 4.1 2.3 
125 ................................ 6.3 6.1 5.9 50 5.6 5.4 5.1 4.7 3.6 2.1 
150 ******************************** 5.8 5.6 5.4 5.3 5.1 49 47 4.3 3.3 1.9 
200 ........................................ 4.8 4.7 4.6 44 4.2 4.1 3.7 2.9 1.7 
250 **************************************** 4.3 4.2 4.1 3.9 3.8 3.6 3.3 2.6 1.5 
300 ******************•*** *********************** 3.8 3.7 3.6 3.5 3.3 3.0 2.3 1.4 
350 ................................................ 3 6 3.4 3.3 3.2 3.1 2.0 2.2 1.3 
400 ........................................................ 3 2 2.1 3.0 2.9 2.6 2.0 1.2 
450 ******************************************************** 3.0 2.9 2.8 2.7 2.5 1.9 1.1 
500 **************************************************************** 2.8 2.7 2.6 2.3 1.8 1.1 
750 *********** **************** 2.1 1.9 1.5 0.9 

1000 ************************************************************************************************ 1.3 0,7 
1500 .............................................. **.**. ****** ****.****.. ........................... 06 

NOTE: FOR CORRECF USAGE OF THESE TABLES PLEASE REFER TO MICRODATA DOCUMENTATION 

. 

Special Surveys Division 	 55 



Household Internet Use Survey - Microdata User Guide 

	

uss SUPVYY 	JNAP.Y 2:71 

.15.111 V.t1dL:.:1. "laOS,-; I 

NUMERATOR OF 	 ESTIMP.TED PERCFAGE 
PERC4TAGE 

(000) 	0.1% 	1.0% 	2.0% 	5.0% 	10.0% 	15.0% 	20.0% 	25.0% 	30.0% 	35.0% 	40.0% 	50.0% 	70.0% 	90.0% 

1 88.4 	08.0 	87.5 06.2 83.9 01.5 79.1 76.6 74.0 71.3 68.5 62.5 48.4 28.0 
2 62.5 	62.2 	61.9 60.9 59.3 57.6 55.9 54.1 52.3 50.4 48.4 44.2 34.2 19.8 
3 01.0 	50.8 	50.5 49.8 48.4 47.1 45.7 44.2 42.7 41.2 39.5 36.1 28.0 16.1 
4 44.2 	44.0 	43.8 43.1 41.9 40.8 39.5 38.3 37.0 35.6 34.2 31.3 24.2 14.0 
5 39.5 	39.3 	39.1 38.5 37.5 36.5 35.4 34.2 33.1 31.9 30.6 28.0 21.7 12.5 
6 36.1 	35.9 	35.7 35.2 34.2 33.3 32.3 31.3 30.2 29.1 28.0 25.5 19.8 11.4 
7 33.4 	33.3 	33.1 32.6 31.7 30.8 29.9 28.9 28.0 26.9 25.9 23.6 18.3 10.6 
9 31.2 	31.1 	30.9 30.5 29.7 28.8 28.0 27.1 26.2 25.2 24.2 22.1 17.1 9.9 
9 29.5 	29.3 	29.2 28.7 28.0 27.2 26.4 25.5 24.7 23.8 22.8 20.8 16.1 9.3 

10 27.9 	27.8 	27.7 27.3 26.5 25.8 25.0 24.2 23.4 22.5 21.7 19.8 15.3 8.8 
11 26.6 	26.5 	26.4 26.0 25.3 24.6 23.8 23.1 22.3 21.5 20.7 18.9 14.6 8.4 
12 25.4 	25.3 24,9 24.2 23.5 22.8 22.1 21.4 20.6 10.8 18.0 14.0 8.1 
13 24.4 	24.3 23.9 23.3 22.6 21.9 21.2 20.5 19.8 19.0 17.3 13.4 7.8 
14 23.5 	23.4 23.0 22.4 21.8 21.1 20.5 19.8 19,1 18.3 16.7 12.9 7.5 
15 22.7 	22.6 22.3 21.7 21.0 20.4 19.8 19.1 18.4 17.7 16.5 12.5 7.2 
16 22.0 	21.9 21.5 21.0 20.4 19.8 19.1 18.5 17.8 17.1 15.6 12.1 7.0 
17 21.3 	21.2 20.9 20.3 19.8 19.2 18.6 17.9 17.3 16.6 15.2 11.7 6.8 
18 """ 	20.7 	20.6 20.3 19.8 19.2 18.6 18.0 17.4 16.8 16.1 14.7 11.4 6.6 
19 20.2 	20.1 19.8 19.2 18.7 18.1 17.6 17.0 16.4 15.7 14.3 11.1 6.4 
20 19.7 	19.6 19.3 18.8 18.2 17.7 17.1 16.5 15.9 15.3 14.0 10.8 6.3 
21 19.2 	19.1 18.8 18.3 17.8 17.3 16.7 16.1 15.6 14.9 13.6 10.6 6.1 
22 ******* * 	18.8 	18.7 18.4 17.9 17.4 16.9 16.3 15.8 15.2 14.6 13.3 10.3 6.0 
23 18.3 	18.3 10.0 17.5 17.0 16.5 16.0 15.4 14.9 14.3 13.0 10.1 5.8 
24 18.0 	17.9 17.6 17.1 16.6 16.1 15.6 15.1 14.6 14.0 12.8 9.9 57  
25 17.6 	17,5 17.2 16.8 16.3 15.8 15.3 14.8 14.3 13.7 12.5 9.7 5.5 
30 16.1 	16.0 15.7 15.3 14.9 14.4 14.0 13.5 13.0 12.5 11.4 8.8 5.1 
35 14.9 	14.8 14.6 14.2 13.8 13.4 12.9 12.5 12.0 11.6 10.6 8.2 4.7 
40 13.9 	13.8 13.6 13.3 12.9 12.5 12.1 11.7 11.3 10.8 9.9 7,7 4.4 
45 13.1 	13.0 12.8 12.5 12.2 11.8 11.4 11.0 10.6 10.2 9.3 7.2 4.2 
50 12.4 	12.4 12.2 11.9 11.5 11.2 10.8 10.5 10.1 9.7 8.8 6.8 4.0 
55 11.9 	11.8 11.6 11.3 11.0 10.7 10,3 10.0 9.6 9.2 8.4 6.5 3.6 

11.4 	11.3 11.1 10.0 10.5 10.2 9.9 9.6 9.2 8.8 8.1 6.3 3.6 
65 10.9 	10.9 10.7 10.4 10.1 9.8 9.5 9.2 8.0 8.5 7.8 6.0 3.5 
70 10.5 	10.5 10.3 10.0 9.7 9.5 9.2 8.8 8.6 8.2 7.5 5.8 3.3 
75 10.2 	10.1 10.0 9.7 9.4 9.1 8.8 8.5 8.2 7.9 7.2 5.6 3.2 
80 9.8 	9.8 9.6 9.4 9.1 8.8 8.6 8.3 8.0 7.7 7.0 5.4 3.1 
65 9.5 	9.5 9.3 9.1 8.8 8.6 8.3 8.0 7.7 7.4 6.8 5.3 3.0 
95 9.3 	9.2 9.1 8.8 8.6 8.3 8.1 7.8 7.5 7.2 6.6 5.1 2.9 
95 9.0 	9.0 8.8 8.6 8.4 8.1 7.9 7.6 7.3 7.0 6.4 5.0 2.9 

100 8.8 	8.8 8.6 8.4 8.2 7.9 7.7 7.4 7.1 6.8 6.3 4.8 2.8 
125 **************** 7.9 7.7 7.5 7.3 7.1 6.8 6.6 6.4 6.1 5.6 4.3 2.5 
150 **************** 7.1 7.0 6.8 6.7 6.5 6.3 6.0 5.8 5.6 5.1 4.0 2.3 
200 ................ 6.2 6.1 5.9 5.8 5.6 5.4 5.2 5.0 4.8 4.4 3.4 2.0 
250 ************************ 5.5 5.3 5.2 5.0 4.8 4.7 4.5 4.3 4.0 3.1 1.8 
300 ........................ 5.0 4.8 4.7 4.6 4.4 4.3 4.1 4.0 3.6 2.8 1.6 
350 ************************ 4.6 4.5 4.4 4.2 4.1 4.0 3.8 3.7 3.3 2.6 1.5 
400 ********** 4.3 4.2 4.1 4.0 3.8 3.7 3.6 3.4 3.1 2.4 1.4 
450 ******* * 4.1 4.0 3.8 3.7 3.6 3.5 3.4 3.2 2.9 2.3 13 
500 ************************ 3.9 3.8 3.6 3.5 3.4 3.3 3.2 3.1 2.8 2.2 1.3 
755 ******************************** 3.1 3.0 2.9 2.8 2.7 2.6 2.5 2.3 1.8 1.0 

1000 ................................ 2.7 2.6 2.5 2.4 2.3 2.3 2.2 2.0 1.5 0.9 
1500 ********** 2.1 2.0 2.0 1.9 1.8 1.8 1.6 1.3 0.7 
2000 """ ******** 1.8 1.7 1.7 1.6 1.5 1.4 1.1 0.6 
3000 **************************************************************** 1 4 1.3 1.3 1.1 0.9 0.5 
4000 ************************************************************************ 1 	1 1.1 1.0 0.8 0.4 
5000 ........................................................................................ 0.9 0.7 0.4 
6000 ***************** ********** *****.*******.**************** 0.6 0.4 
7000 ************************************************************************************************ 0 6 0.3 
8000 ................................................................................................ 0 5 0.3 
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11.0 Weighting 

Since the HIUS used a sub-sample of the LFS sample, the derivation of weights for the survey 
records is clearly tied to the weighting procedure used for the LFS. The LFS weighting procedure 
is briefly described below. 

11.1 Weighting Procedures for the LFS 

In the LFS, the final weight attached to each record is the product of the following 
factors: the basic weight, the cluster sub-weight, the balancing factor for non-response, 
and the province-age-sex ratio adjustment factor. Each is described below. 

Basic Weight 

In a probability sample, the sample design itself determines weights which must be used 
to produce unbiased estimates of the population. Each record must be weighted by the 
inverse of the probability of selecting the person to whom the record refers. In the 
example of a 2% simple random sample, this probability would be .02 for each person 
and the records must be weighted by 1/.02=50. Due to the complex LFS design, 
dwellings in different regions will have different basic weights. Because all eligible 
individuals in a dwelling are interviewed (directly or by proxy), this probability is 
essentially the same as the probability with which the dwelling is selected. 

Cluster Sub-weight 

The cluster delineation is such that the number of dwellings in the sample increases 
very slightly with moderate growth in the housing stock. Substantial growth can be 
tolerated in an isolated cluster before the additional sample represents a field collection 
problem. However, if growth takes place in more than one cluster in an interviewer 
assignment, the cumulative effect of all increases may create a workload problem. In 
clusters where substantial growth has taken place, sub-sampling is used as a means of 
keeping interviewer assignments manageable. The cluster sub-weight represents the 
inverse of this sub-sampling ratio in clusters where sub-sampling has occurred. 

Stabilization Weight 

Sample stabilization is also used to address problems with sample size growth. Cluster 
sub-sampling addressed isolated growth in relatively small areas whereas sample 
stabilization accommodates the slow sample growth over time that is the result of a fixed 
sampling rate along with a general increase in the size of the population. Sample 
stabilization is the random dropping of dwellings from the sample in order to maintain 
the sample size at its desired level. The basic weight is adjusted by the ratio of the 
sample size, based on the fixed sampling rate, to the desired sample size. This 
adjustment factor is known as the stabilization weight. The adjustment is done within 
stabilization areas defined as dwellings belonging to the same employment insurance 
economic region and the same rotation group. 

. 
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Non-response 

For certain types of non-response (eg. household temporarily absent, refusal), data 
from a previous month's interview with the household if any, is brought forward and 
used as the current month's data for the household. 

In other cases, non-response is compensated for by proportionally increasing the 
weights of responding households. The weight of each responding record is increased 
by the ratio of sampled households, weighted to represent the number of households in 
the area, to responding households weighted to estimate the number of households in 
the area that would respond. This adjustment is done separately for non-response 
areas, which are defined by employment insurance region, type of area, and rotation 
group. It is based on the assumption that the households that have been interviewed 
represent the characteristics of those that should have been interviewed within a non-
response area. 

LFS Sub-Weight 

The product of the previously described weighting factors is called the LFS sub-weight. 
All members of the same sampled dwelling have the same sub-weight. 

Subprovincial and Province-Age-Sex Adjustments 

The sub-weight can be used to derive an estimate of any characteristic for which 
information is collected by the LFS. However, these estimates will be based on a frame 

. 	 that contains some information that may be several years out of date and therefore not 
representative of the current population. Through the use of more up-to-date auxiliary 
information about the target population, the sample weights are adjusted to improve 
both the precision of the estimates and the sample's representation of the current 
population. 

Independent estimates are available monthly for various age and sex groups by 
province. These are population projections based on the most recent Census data, 
records of births and deaths, and estimates of migration. In the final step, this auxiliary 
information is used to transform the sub-weight into the final weight. This is done using a 
calibration method. This method ensures that the final weights it produces sum to the 
census projections for the auxiliary variables, namely various age-sex groups, economic 
regions and census metropolitan areas. 

This final weight is normally not used in the weighting for a supplement to the LFS. 
Instead, it is the sub-weight which is used, as explained in the following paragraphs. 

. 
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11.2 Weighting Procedures for the Household Internet Use Survey 	S 
The principles behind the calculation of the weights for the HIUS are nearly identical to 
those for the LFS. However, this survey is a house hold-weig hted survey, not a person-
weighted survey. Also, further adjustments are made to the LFS weights in order to 
derive a final weight for the individual records on the HIUS microdata file. 

(1) An adjustment to account for the use of a five-sixths sub-sample, instead of the 
full LFS sample. 

(2) An adjustment to account for the additional non-response to the supplementary 
survey, i.e., non-response to the HIUS for individuals who did respond to the 
LFS or for which previous month's LFS data was brought forward. 

(3) A readjustment to account for independent province-stratum projections, after 
the above adjustments are made. These province-stratum totals are simply the 
final weighted province-stratum totals from the LFS. Note that a stratum roughly 
corresponds to an EIR-ER region (described in section 5.2.2). 

Adjustments (1) and (2) are taken into account by multiplying the LFS sub-weight for 
each responding HIUS record by: 

sum of LFS subweights from each household responding to LFS 
sum of LFS sub weights from each household responding to the H/US 

to obtain a non-response adjusted HIUS sub-weight (WEIGHT1). 

Adjustment (3) is calculated by multiplying WEIGHT1 for each HIUS respondent by: 

population total for province& stratum i 
sum of WEIGHT1 for survey respondents in province &stratum I 

to give the resulting weight (FINWT), which is the final weight which appears on the 
HIUS microdata file. 

Calibration Estimation Adjustments 

The weights for each respondent were adjusted in Adjustment 3 by an iterative process 
using a calibrated estimation procedure. This procedure ensured that estimates 
produced for a province-stratum group would agree with the population totals for that 
province-stratum group. This adjustment was made by using a two-stage iterative 
weighting procedure, each time using the weight obtained from the previous step, until 
the set of estimates agreed with the LFS population totals (which were created using 
Census population projections). The final statistical weight can be found in the 
"WEIGHT" field on the microdata file. Note that this field has a decimal and should be 
read as (99999V9999) where V represents the location of the decimal place. 

. 
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• 	12.0 Questionnaires and Code Sheets 

The HIUS questionnaire was used in January 2001 to collect the information for the supplementary 
survey. 

HI_NOTE 

Respondent Eligibility. 
Only 1 person in the household will be asked to complete the Household 
Internet Use Survey. Eligibility is as follows: 
If at least one person in the household is> 18 then 
Display names of all persons in the household that are 18 or over 
Else (No one in household is 18 or over) 
Display names of all persons in the household that are 15 and over 

HI_START 

TIM E(REAL); START OF HIUS SECTION 

HI_Import 

Import Age from INFO (Age of household members) 
CProv from Info (CProv is originally from Header) 

Note: 	At this time Cprov is not specified in the questionnaire, however it may be used for sharing questions in Québec. We 

• 	 are waiting for a decision. 

HI_El 

Derive AgeLTI8 (tYesNo) If Info.Age of any member of the household is LT 18 then AgeLT18 = Yes 
Else AgeLT18 = No 

GUQOI 

We are conducting a survey about the use of the Internet by members of your household. Its growing use ma 
affect the economy, the way we learn and communicate with each other. You or members of your household 
not use the Internet today, however it is irnportant to obtain your views. 
@/@!While your participation is voluntary, your assistance is essential if the results of the survey are to be 
accurate. Your answers will be kept confidential and only used for statistical purposes. 

Universe: 	All respondents 

G U_Q02 

Has anyone in your household @Uever@U used the Internet (E-mail or world wide web) from home, work, 
school or any other location? 

<1> @SYes@S 
<2> @SN0@S 	.................................................. go to NU_QOl 
<8> Refused 	.................................................... go to NU_QOl 
<9> Don't 	know 	.................................................. go to NU 001 
Un,vprsi All respondents 

• 
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S GU_Q03 

In a @Utypical month@U, does anyone in this household use the Internet (from any location)? 

<1> 	@SYes@S 
<2> 	@SN0@S 	..................................................go to GU_Q05 
<8> 	Refused ....................................................go to GUQO5 
<9> 	Don't know ..................................................go to GU_Q05 
Universe; 	Respondents who have used the Internet in the past 

GUQO4 

In a typical month, do you personally use the Internet? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't Know 
Universe; Respondents who use the Internet in a typical month 

GU_C05 

If GU_Q03= Yes goto UA_CO1, else goto GU_Q05 

GU_Q05 

When was the last time any member of this household used the Internet? 

<1> 	@SO-3 months agoS 
<2> 	@S4-6 months agoS 
<3> 	@S7-1 1 months agoS 
<4> 	@S1-2 years agoS 
<5> 	@SMore than 2 years agoS 
<8> 	Refused 
<9> 	Don't know 
Universe; 	Respondents who have used the Internet in the past 

GUQO6 

In the past, has any member of this household used the Internet in a typical month, from any location? 

<1> 	@SYes@S 
<2> 	@SN0@S 	..................................................go to NUQO1 
<8> 	Refused ....................................................go to NU_QOl 
<9> 	Don't know ..................................................go to NU_QOl 
Universe; 	Respondents who have used the Internet in the past 

. 
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. 

. 

GU Q07 

How often did they use the Internet in a typical month? 

<1> @BAt least 7 times per week@B 
<2> @BAt least 4 times per month@B 
<3> @B1 to 3 times per month@B 
<4> @BLess than once per month@B 
<8> Refused 
<9> Don't know 
Universe Respondents who have used the Internet in the past 

GU.Q08 

From what location(s) was the Internet typically used? 
INTERVIEWER: 	Read list. Mark all that apply. 

<1> 	@BHome@B 
<2> 	@BWork@B 
<3> 	@BSchool@B 
<4> 	@BPublic library@B 
<5> 	@BFnends/neighbous home@B 
<6> 	@BAnother location@B .......................................go to GU_Q08S1 
Default Next Question: 	GU_Q09 
Universe: 	Respondents who have used the Internet in the past 

G UQO8SI 

From what other location(s) was the Internet typically used? 
INTERVIEWER: 	Mark all that apply. Probe for what type of location, do not read list or give examples. 

<1> 	@SRelative's home@S 
<2> 	@Slntemet Café@S 
<3> 	@SCommunity Access ProgramS 
<4> 	@SOther - Specify@S .......................................go to GU_Q08S2 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: 	GU_Q09 
Universe: 	Respondents who have used the Internet in the past 

GU_Q08S2 

From what other location(s) was the Internet typically used? 

Universe: 	Respondents who have used the Internet in the past 
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GU_Q09 
	 S 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month? 

INTERVIEWER: 	Mark all that apply. 

<01> 	@SToo costly (service or equipment)S 
<02> 	@SUsed at work, no longer in that position@S 
<03> 	@SUsed in school, no longer in school@S 
<04> 	@ST00 difficult to use@S 
<05> 	@SN0 rleed@S 
<06> 	@SConcemed children in household will give out personal information@S 
<07> 	@SConcemed for exposure to objectionable material@S 
<08> 	@SOther security, confidentiality or privacy concerns@S 
<09> 	@SEquipment broken@S 
<10> 	@SOther - SpecifyS ........................................go to GU_Q09S 
<98> 	Refused 
<99> 	Don't know 
Default Next Question: 	NU_Col 
Universe; 	Respondents who have used the Internet in the past 

GU_QO9S 

For what other reason(s) do members of your household no longer use the Internet in a typical month? 

Default Next Question: 	NU_COl 
Universe: 	Respondents who have used the Internet in the pasi 

UA_CO1 

If GU_Q03 = Yes goto UA_Q01, 
else goto LU_QOl 

UAQOI 

Do any of the household members aged 18 years or over use the Internet in a typical month? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe. Respondents who use the internet in a typical month 

UA_CO2 

If (AgeLT18 = Yes) goto UA.Q02, 
else goto LU_QOl 

. 
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• 	
UA 

Do any of the household members under the age of 18 use the Internet in a typical month? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet in a typical month 

LU_QO1 

Now I would like to ask you about the place(s) from which members of your household use the Internet. 

Universe: 	Respondents who use the Internet in a typical month 

LU_Q02 

In a typical month, do any members of your household use the Internet 
.at home? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe. Respondents who use the Internet in a lypical month 

B@Sln a typical month, do any members of your household use the Internet:@S@B 
at work? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet in a typical month 

LU_Q04 

@B@Sln a typical month, do any members of your household use the lntemet:@S@B 
(/I. at school, college or university where they are studying? 

<1> 	@SYes@S 
<2> 	@SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: 	Respondents who use the Internet in a typical month 

. 

. 
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LU_Q05 
	

S 
@B@Sln a typical month, do any members of your household use the lnternet:@S@B 
@/@/...at a public library? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet in a typical month 

LU_Q06 

@B@Sln a typical month, do any members of your household use the lnternet:@S@B 
.at a friend or neighbour's home? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet in a typical month 

LU_Q07 

@B@Sln a typical month, do any members of your household use the lnternet:@S@B 
.at another location? 

<1> 	@SYes@S 	................................................go to LUQ07S1 	5 
<2> 	@SN0@S 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: 	HUCQI 
Universe: 	Respondents who use the Internet in a typical month 

LU_QO7SI 

From what other location(s) do members of your household use the Internet? 
INTERVIEWER: 	Mark all that apply. Probe for what type of location(s), do not read list or give examples. 

<1> 	@SRelative's home@S 
<2> 	@Slnternet Cafe@S 
<3> 	@SCommunity Access ProgramS 
<4> 	@SOther- Specify@S .................... ..................... go to LU_Q07S2 
<8> 	Refused 
<9> 	Don't know 
Universe: 	Respondents who use the Internet in a typical month 

LU_Q07S2 

From what other location(s) do members of your household use the Internet? 

Universe 	Respondents who use the Internet in a typical month 

. 
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If LU_Q02 = Yes goto HU_QOl else goto NU_CO1 

HU_QO1 

Is your household connection to the Internet at home by: 
INTERVIEWER: 	Mark all that apply. 

<1> 	@BTelephone line connected to a computer@B 
<2> 	@BCabIe line connected to a computer@B 
<3> 	©BTelephone line connected to a television@B 
<4> 	@BOther connection@B .......................................go to HU_QO1S 
<8> 	Refused 
<9> 	Dont know 
Default Next Question: 	HUQ02 
Universe. 	Respondents who use the Internet at home in a typical month 

HU_QOl S 

What kind of other connection does your household have? 

Universe; 	Respondents who use the Internet at home in a typical month 

HU_Q02 

My remaining questions are about using the Internet at @Uhome@U in a typical month. 

Universe 	Respondents who use the Internet at home in a typical month 

H U_Q03 

How often do members of your household use the Internet at home in a typical month? 

<1> @BAt least 7 times per week@B 
<2> @BAt least 4 times per month@B 
<3> @B1 to 3 times per month@B 
<4> @BLess than once per month@B 
<8> Refused 
<9> Don't know 
Universe; Respondents who use the Internet at home in a typical month 

. 
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HU_Q04 

What is the total amount of time members of your household spend on the Internet at home in a typical montl 

<01> @SLess than 5 hours@S 
<02> @SBetween 5 and 9 hours@S 
<03> @SBetween 10 and 19 hours@S 
<04> @SBetween 20 and 29 hours@S 
<05> @SBetween 30 and 39 hours@S 
<06> @SBetween 40 and 49 hours@S 
<07> @S50 hours or more@S 
<98> Refused 
<99> Don't know 
Un,verse Respondents who use the Internet at home in a typical month 

HU_Q05 

In a typical month, does anyone in your household use the Internet at home for self-employed business use? 
INTERVIEWER: 	Only applies if someone in the household is self-employed. 

<1> 	@SYes@S 
<2> 	@SN0@S 	..................................................go to HU_Q07 
<8> 	Refused ....................................................go to HU_007 
<9> 	Don't know ....................... ........... 

............. 
...go to HU_Q07 

Universe: 	Respondents who use the Internet at home in a typical month 

HUQO6 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home IS f 
self-employed business use? 

INTERVIEWER: 	Use the answer categories as a guide if the respondent needs prompting. 

<01> 
<02> 
<03> 
<04> 
<05> 
<06> 
<07> 
<08> 
<98> 
<99> 
Universe: 

HU_Q07 

@SNone@S 
@SLess than 10%@S 
@SAt least 10% but less than 25%@S 
@SAt least 25% but less than 50%@S 
@SAt least 50% but less than 75%@S 
@SAt least 75% but less than 90%@S 
@SAt least 90% but less than 100%@S 
@S100%@S ................................................ gotoHU_Qil 
Refused 
Don't know 
Respondents who use the Internet at home in a typical month for self-employment purposes 

In a typical month, does anyone in your household use the Internet at home for employer related business us 
INTERVIEWER: 	For respondents or another household member's employer. 

<1> @SYes@S 
<2> @SN0@S 	.................................................. go to HU_Q09 
<8> Refused 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. 	. . . . . . . . . . . . 	go to HU_Q09 
<9> Don't 	know 	.................................................. go to HU 009 
Universu Respondents who use tine Internet it home in i lypnca 	month 
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HUQO8 

In a typical month, what share (percentage) of the households total time spent using the Internet at home is f 
employer related business use? 

INTERVIEWER: 	Use the answer categories as a guide if the respondent needs prompting. 

<01> 	@SNone@S 
<02> 	@SLess than 10%@S 
<03> 	@SAt least 10% but less than 25%@S 
<04> 	@SAt least 25% but less than 50%@S 
<05> 	@SAt least 50% but less than 75%@S 
<06> 	@SAt least 75% but less than 90 %@S 
<07> 	@SAt least 90% but less than 100%@S 
<08> 	@S100%@S ................................................ gotoHU_Qil 
<98> 	Refused 
<99> 	Don't know 
Universe 	Respondents who use the Internet at home in a typical month for employer related business use 

HU_Q09 

In a typical month, does anyone in your household use the Internet at home for personal (non-business) use? 

<1> 	@SYes@S 
<2> 	@SN0@S 	..................................................go to HU_Q11 
<8> 	Refused ....................................................go to HU_Qil 
<9> 	Don't know ............... ...... ............................ .go to HU_Qil 
Universe: 	Respondents who use the Internet at home in a typical month 

HUQIO 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home is f 
personal (non- business) use? 

INTERVIEWER: 	Use the answer categories as a guide if the respondent needs prompting. 

<01> 	@SNone@S 
<02> 	@SLess than 10%@S 
<03> 	@SAt least 10% but less than 25%@S 
<04> 	@SAt least 25% but less than 50%@S 
<05> 	@SAt least 50% but less than 75%@S 
<06> 	@SAt least 75% but less than 90%@S 
<07> 	@SAt least 90% but less than 100%@S 
<08> 	@S100%@S 
<98> 	Refused 
<99> 	Don't know 
Universe: 	Respondents who use the Internet at home in a typical month for personal use 

. 

Special Surveys Division 	 69 



Household Internet Use Survey - Microdata User Guide 

HU_Qil 

In a typical month does any member of your household use the Internet at home: 
.for E-mail/Hotmail? 

<1> 	@SYes@S 
<2> 	©SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe 	Respondents who use the Internet at home in a typical month 

HU_Q12 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
for electronic banking? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet at home in a typical month 

HU_Q13 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
to purchase goods and services? 

<1> 	@SYes@S 
<2> 	@SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe; 	Respondents who use the Internet at home in a typical month 

HUQI4 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
to search for medical or health related information? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe Respondents who use the Internet at home in a typical month 

HU_Q15 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
for formal education, training or school work? 

<1> 	@SYes@S 
<2> 	@SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe 	Respondents who use the Internet at hume ri a typical inioritti 
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@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
.to search for government related information? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe. Respondents who use the Internet at home in a typical month 

HU_Q17 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
.to search for employment? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Dont know 
Universe. Respondents who use the Internet at home in a typical month 

HU_Q18 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
@/@/ .. for general browsing? 

. 

• 	
<1> 
<2> 
<8> 
<9> 
Universe 

@SYes@S 
@SN0@S 
Refused 
Don't know 
Respondents who use the Internet at home in a typical month 

HUQI9 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
cii. ..to play games on the Internet? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe. Respondents who use the Internet at home in a typical month 

HU_Q20 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
..to participate in chat groups? 

<1> 
<2> 
<8> 
<9> 

S
Universe 

@SYes@S 
@SN0@S 
Refused 
Don't know 
Respondents who use the Internet at home in a typical month 
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HUQ2I 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
@I©/ ... to obtain and save music? 

<1> 	@SYes@S 
<2> 	@SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: 	Respondents who use the Internet at home in a typical month 

HU_Q22 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
.to listen to the radio? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe. Respondents who use the Internet at home in a typical month 

HU_Q23 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
@/@/ ... to  find sports related information? 

<1> 	@SYes@S 
<2> 	@SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: 	Respondents who use the Internet at home in a typical month 

HU_Q24 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
.for financial information? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe Respondents who use the Internet at home in a typical month 

H U_Q25 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
.to view the news? 

<1> 	@SYes@S 
<2> 	@SN0@S 
<8> 	Refused 
<9> 	Don't know 
tJrvnisr 	Respondents who use the Iritrirriet et henie iii a Iypica month 	 to 
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@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
.for travel information/arrangements? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet at home in a typical month 

HU_Q27 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
@l/ .. . to search for other information? 

<1> 	@SYes@S 	................................................ gotoHU_Q27S 
<2> 	@SN0@S 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: 	HU_C28 
Universe: 	Respondents who use the Internet at home in a typical month 

HU_Q27S 

What other information is searched on the Internet? 

[iii,verse: 	Respondents who use the Internet at home in a typical month 

HU_C28 

If HU_Q15= Yes goto HU_Q28 else goto HU_Q29 

HU_Q28 

For what specific educational purposes do members of your household use the Internet? 
INTERVIEWER: 	Mark all that apply 

<1> 	@SDistance education, self-directed learning or correspondence courses@S 
<2> 	@ST0 research information for project assignments or for solving academic problems@S 
<3> 	@ST0 communicate with teachers and peers (includes submission of projects or assignments)S 
<4> 	@SOther - Specify@S ........................................go to HU_028S 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: 	HU_Q29 
Universe: 	Respondents who use the Internet at home for formal education purposes 

HUQ28S 

For what of other education purpose do members of your household use the Internet? 

Universe: 	Respondents who use the Internet at home for formal education purposes 

. 

. 
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HU_Q29 	 S 
Does anyone in your household @Uplan@U in the next 12 months to use the Internet from home to purchase 
products or services? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Dont know 
Universe: Respondents who use the Internet at home in a typical month 

CM_Cal 

If LU_Q02= Yes goto CM_QO1 else goto NU_COl 

CMQO1 

The next few questions are about the Internet and its influence on purchases of products and services from 
home. 
@I@IThe first set of questions will refer to ordering products and services over the Internet but not paying for 
them on the Internet. 

Universe: 	Respondents who use the Internet at home in a typical month 

CMQO2 

In the last 12 months, has anyone in your household @Uordered@U a product or service over the Internet fro 
home, where payment @Uwas made, but not@U made directly over the Internet using a credit card? (For 
personal or household use @Unot@U business use.) 

<1> 	@SYes@S 
<2> 	@SN0@S 	..................................................go to CM_Q09 
<8> 	Refused ....................................................go to CM_Q09 
<9> 	Don't know ..................................................go to CM_Q09 
Universe: 	Respondents who use the Internet at home in a typical month 

C 
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• 	
CM 

What types of products or services were @Uordered@U from home? 
INTERVIEWER: 	Mark all that apply. 

<01> 	@SComputer software@S 
<02> 	@SComputer hardware@S 
<03> 	@SMUSIC (CDs, tapes, MP3)@S 
<04> 	@SBooks, magazines, on-line newspapers@S 
<05> 	@SVideos, digital video disc (DVD)@S 
<06> 	@SOther entertainment products (concert, theatre tickets)@S 
<07> 	@SFood, condiments, beveragesS 
<08> 	SClothing, jewelry and accessories@S 
<09> 	@SHousewares (e.g. large appliances, fumiture)@S 
<10> 	@SConsumer electronics (e.g. camera, computer, stereo, TV, VCR)@S 
<11> 	@SAutomotive (cars, trucks, recreational vehicles or products)@S 
<12> 	@STravel arrangements (hotel reservations, travel tickets, rental car)@S 
<13> 	@SBanking or financial services (investment products, stocks, bonds)@S 
<14> 	@SToys and gamesS 
<15> 	@SReal Estate@S 
<16> 	@SOther - Specify@S ........................................go to CM_Q03S 
<98> 	Refused 
<99> 	Don't know 
Default Next Question: 	CM_Q04 
Universe: 	Respondents who ordered products and services without paying directly on the Internet 

CM QO3S 

What other type of products or services were ordered from home? 

Universe: 	Respondents who ordered products and services without paying directly on the Internet 

CM.Q04 

During the last 12 months, how many @Useparate orders@U for products or services did your household pla 
@Ubut did not pay for@U over the Internet? [Mm: 0 Max: 997] 

INTERVIEWER: 	Number of transactions, not articles purchased. 

<998> 	Refused 
<999> 	Don't know 
Universe: 	Respondents who ordered products and services without paying directly on the Internet 

CMQO5 

During the last 12 months, what is the estimated total value, in Canadian dollars, of the products and services 
your household ordered from home, @Ubut did not pay for@U  over the Internet? [Mm: 	0 Max: 999997] 

INTERVIEWER: 	Probe for estimate, round to the nearest dollar value. 

<999998> Refused 
<999999> Don't know 
universe: 	Respondents who ordered products and services without paying directly on the Internet 
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CM_C06 
	 El 

If CM_Q04= DK or RF goto CM_Q07 else goto CM_006 

CMQO6 

Of the total number of @Useparate orders@U placed from home but not paid for over the Internet, how many 
these orders were from companies in Canada? [Mm: 0 Max: 997] 

<998> 	Refused 
<999> 	Don't know 
Universe: 	Respondents who ordered products and services without paying directly on the Internet 

CM_E06 

CM_Q06 must be less than or equal to the value reported in CM_004. 

Note. 	Trigger hard edit if CM_006 > CMQ04 

CMCO7 

If CM_Q04 and CM_Q06Response and CM_Q04=CM_Q06 goto CM_Q08 else goto CM_Q07 

<1> 	If CMQ04 and CM_Q06=Response and CM_Q04=CM_Q06 ...............go to CM_Q08 
<2> 	else .......................................................go to CM_007 

CMQO7 

Of the total amount spent on products or services ordered but not paid for over the Internet from home, how m 
was spent on products and services from companies in Canada? [Mm: 	0 Max: 9999971 

INTERVIEWER: 	Probe for estimate, round to the nearest dollar. 

<999998> Refused 
<999999> Don't know 
Universe: 	Respondents who ordered products and services without paying directly on the Internet 

CME07 

CM_Q07 must be less than or equal to the value reported in CM_Q05. 

Note; 	Trigger hard edit if CM_Q07 > CM_005 

CMQO8 

During the last 12 months, how did your household pay for these products or services ordered from home? 
INTERVIEWER: 	Mark all that apply. 

<1> 	@SCredit card over the telephone@S 
<2> 	@SPayment on delivery (COD)@S 
<3> 	@SBy ChequeS 
<4> 	@SOther@S 
<8> 	Refused 
<9> 	Don't know 
UnIveSL 	Resoodents who ordero:i ;r:j;toc:s ;tno services wi:hout paying drr.1Iy on the Internet 	 is 
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. 

S 

CMQO9 

This next set of questions will refer to ordering products and services over the Internet, from home, and paying 
by credit card over the Internet. 

Universe: 	Respondents who use the Internet at home in a typical month. 

CM..Q10 

During the last 12 months, has anyone in your household ordered a product or service over the Internet from 
home, where the purchase @Uwas directly paid for@U by credit card over the Internet? 

<1> 	@SYes@S 
<2> 	@SN0@S 	..................................................go to CM_C16 
<8> 	Refused ....................................................go to CM_C16 
<9> 	Don't know ..................................................go to CM_C16 
Universe: 	Respondents who use the Internet at home in a typical month 

CM..Q1 I 

What types of products or services were purchased (ordered and paid for over the Internet)? 
INTERVIEWER: 	Mark all that apply. 

<01> 	©SComputer software@S 
<02> 	@SCornputer hardware@S 
<03> 	@SMusic (CDs, tapes, MP3)@S 
<04> 	@SBooks, magazines, on-line newspapers@S 
<05> 	@SVideos, digital video disc (DVD)@S 
<06> 	@SOther entertainment products (concert, theatre tickets)@S 
<07> 	@S Food, condiments, beveragesS 
<08> 	@SClothing, jewelry and accessories@S 
<09> 	@SHousewares (e.g. large appliances, furniture)@S 
<10> 	@SConsumer electronics (e.g.camera, computer, stereo, TV, VCR)@S 
<11> 	@SAutomotive (cars, trucks, recreational vehicles or products@S 
<12> 	@STravel arrangements (hotel reservations, travel tickets, rental car)@S 
<13> 	@SBanking or financial services (investment products, stocks, bonds)@S 
<14> 	@SToys and gamesS 
<15>. 	@SReal Estate@S 
<16> 	@SOther- Specify@S 	........................................go to CM_Q11S 
<98> 	Refused 
<99> 	Don't know 
Default Next Question: 	CMQI2 
Universe: 	Respondents who ordered products and services and paid directly on the Internet 

CM..QIIS 

What other type of products or services were purchased from home? 

Universe: 	Respondents who ordered products and services and paid directly on the Internet 

. 
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CMQI2 
	 S 

During the last 12 months, how many @Useparate orders@U for products or services (ordered and paid for ov 
the Internet) did your household make over the Internet? [Mm: 0 Max: 997 1 

INTERVIEWER: 	Number of transactions, not articles purchased. 

<998> 	Refused 
<999> 	Don't know 
Universe. 	Respondents who ordered products and services and paid directly on the internet 

CMQI3 

During the last 12 months, what was the estimated total value, in Canadian dollars, of the products and servic 
your household ordered and paid for directly over the Internet? [Mm: 	0 Max: 999997] 

INTERVIEWER: 	Probe for estimate, round to the nearest dollar. 

<999998> Refused 
<999999> Don't know 
Universe 	Respondents who ordered products and services and paid directly on the Internet 

CMCI4 

If CM.Q12= DK or RF goto CM_Q15 else goto CM_1014 

CMQI4 

Of the total number of separate orders placed from home and purchased directly over the Internet, how many 
these orders were from companies in Canada? [Mm: 0 Max: 9971 

<998> 	Refused 
<999> 	Dont know 
Universe. 	Respondents who ordered products and services and paid directly on the internet 

CM_E14 

CM_Q14 must be less than or equal to the value reported in CM_012. 

Note. 	Trigger hard edit if CM_Q14 > CM_Q12 

CMC15 

If CM_Q12 and CM_Q14=Response and CM_Q12=CM_Q14 goto CM C16 else goto CM..Q15 

CMQI5 

Of the total amount spent on products or services ordered @Uand paid for@U  over the Internet from home, in 
last 12 months, how much was spent on products and services from companies in Canada? [Mm: 0 Ma: 
999997] 

INTERVIEWER: 	Probe for estimate, round to the nearest dollar value 

<999998> Refused 
<999999> Don't Know 
Note 	The value must be equal to or less than the value in CM 013 
Urversr' 	Respondents who ordered products and servcces and paid directly on the irlter,ft't 	

. 
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If (CM_Q02 = Yes or CM_Q10 = Yes) goto CM_Q16 else goto CM_Q21 

CMQI6 

In the next 12 months, do you expect the value of orders made by your household over the Internet, whether 
for over the Internet or not, to increase, decrease or stay the same? 

<1> @Slncrease@S 
<2> @SDecrease@S 
<3> @SStay the same@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who ordered products and services on the Internet 

CMQI7 

The Internet offers a variety of products and services. Some of these products and services are called '"'DigitE 
Products" which are delivered directly to your computer. 
@/@/Examples of products are music, gameware, computer software or services such as courses taken over 
the Internet. 

Universe: 	Respondents who ordered products and services on the Internet 

CM_Q18 

During the last 12 months, has anyone in your household @Upurchased@U a digital product, delivered directi 
to your computer, over the Internet from home? (For personal or household use @Unot@U business use). 

<1> 	@SYes@S 
<2> 	@SN0@S ..................................................go to CM_Q21 
<8> 	Refused ....................................................go to CM_Q21 
<9> 	Don't know ..................................................go to CM_Q21 
Universe: 	Respondents who ordered products and services on the Internet 

CMQI9 

During the last 12 months, what is the estimated total dollar value of products that your household ordered fro 
home that was received in a digital format directly over the Internet? (Please include all such products 
regardless of the method of payment.) [Mm: 	0 Max: 9999971 

INTERVIEWER: 	Probe for estimate, round to the nearest dollar. 

<999998> Refused 
<999999> Don't Know 
Universe. 	Respondents who purchased digital products on the Internet 

S 

. 
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CM 020 
	 S 

During the last 12 months, how much of what was spent on these digital products ordered from home was frot 
companies in Canada? [Mm: 	0 Max: 999997] 

INTERVIEWER: 	Probe for estimate, round to the nearest dollar. 

<999998> Refused 
<999999> Don't Know 
Note. 	The value must be equal to or less than value in CM_019. 
Universe. 	Respondents who purchased digital products on the Internet 

CM_E20 

CM_Q20 must be less than or equal to the value reported in CM_Q19. 

Note. 	Trigger hard edit if CM_020 > cM_Q19 

In the last 12 months, have you, or anyone in your household, ever used the Internet to "Window Shop"? Th 
is, has the Internet ever been used to narrow down the search for products or services without placing an orde 
directly over the Internet? 

<1> @SYes@S 
<2> @SN0@S 	.................................................. go to CM_C23 
<8> Refused 	.................................................... go to CM_C23 
<9> 
Universe: 

Don't 	know 	............. 	..................................... 
Respondents who use the Internet at home in a typical month 

go to CM_C23 

CMQ22 

What types of products or services were these? 
INTERVIEWER: 	Mark all that apply. 

<01> 	@SComputer software@S 
<02> 	@SComputer hardware@S 
<03> 	@SMusic (CDs, tapes, MP3)@S 
<04> 	@SBooks, magazines, on-line newspapers@S 
<05> 	@SVideos, digital video disc (DVD)@S 
<06> 	@SOther entertainment products (concert, theatre tickets)@S 
<07> 	tSFood, condiments, beverages@S 
<08> 	@SClothing, jewelry and accessories@S 
<09> 	@SHousewares (e.g. large appliances, furniture)@S 
<10> 	@SConsumer electronics (e.g. camera, computer, stereo, TV, VCR)@S 
<11> 	@SAutomotive (cars, trucks, recreational vehicles or products)@S 
<12> 	@STravel arrangements (hotel reservations, travel tickets, rental car)@S 
<13> 	@SBanking or financial services (investment products, stocks, bonds)@S 
<14> 	©SToys and games@S 
<15> 	@SReal Estate@S 
<16> 	@SOther - SpecifyS ........................................go to CM_Q22S 
<98> 	Refused 
<99> 	Don't know 
Default Next Question: 	CM C23 
Universe 	Respondents who window shop on the Internet 	 5 
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What other type of products and services? 

Universes 	Respondents who window shop on the Internet 

CMC23 

If CM_Q1 0 = Yes goto CM_Q24 else goto CM_Q23 

CMQ23 

Are you willing to use a credit card on the Internet to pay for products or services? 

<1> 	@SYes@S 
<2> 	@SN0@S 
<8> 	Refused 
<9> 	Dont know 
Universes 	Respondents who use the Internet at home and never paid by credit card on the Internet 

CM.Q24 

In general, how concerned are you about privacy on the Internet? (E.g. people finding out what websites you 
have visited, others reading your e-mail.) 

. 

<1> 
<2> 

. <3> 
<8> 
<9> 
Universe 

@BNot at all concerned@B 
@BConcemed@B 
@BVery concerned@B 
Refused 
Don't know 
Respondents who use the Internet at home in a typical month 

CMQ25 

How concerned are you about security in relation to your household financial transactions conducted over the 
Internet? (By transactions we mean purchasing products over the Internet using a credit card or banking over I 
Internet) 

<1> @BNot at all concerned@B 
<2> @BConcerned@B 
<3> @BVery concemed@B 
<8> Refused 
<9> Don't know 
Universe Respnndents who use the Internet at home in a typical month 

CM ... C26 

If AgeLt18 = Yes, goto CM_Q26 else goto NU_COl 

. 
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CMQ26 	
- 	 S 

How concerned are you about Internet content that might be viewed by members of your household under the 
of 18? 

<1> @BNot at all concerned@B 
<2> @BConcerned@B 
<3> @BVerY concerned@B 
<8> Refused 
<9> Don't know 
Universe: Respondents who have household members <18 

CM_C27 

If CM_026 = Concerned (2) or CM_Q26 = VeryConcem (3) goto CM_027 else goto NU ._C01 

CMQ27 

What type of Internet content concerns you the most for members under the age of 18? 

<01> 	@SPornography - sexually explicit material@S 
<02> 	@SHate literature - based on sexual preference, ethnic origin or racial backgroundS 
<03> 	@SChat groups - developing relationships with strangers@S 
<04> 	@SViolence (including bomb making and fire arms material)QS 
<05> 	@SGambling@S 
<06> 	@SGame - use or excessive use@S 
<07> 	@SAdvertising directed to children (Including unsolicited E-mail)@S 
<08> 	@SOther - SpecifyS 	................................ ........ go to CM Q27S 
<98> 	Refused 
<99> 	Don't Know 
Default Next Question: 	NU_CO1 
Universe 	Respondents who are concerned by Internet content viewed by household members <18 

CM Q27S 

What other type of Internet content concerns you? 

Universe: 	Respondents who are concerned by Internet content viewed by <18 

NUCOI 

If LU 002 = Yes goto INC_QOl else goto NU_QOl 

NU_QO1 

During the next 12 months, does any member of your household @Uplan@U to regularly use the Internet fron 
any location? 

<1> 	@SYes@S 
<2> 	@SN0@S 	..................................................go to NU_003 
<8> 	Refused ....................................................go to NU_Q03 
<9> 	Don't know ..................................................go to NU003 
Universe: 	Respondents who presently don't use the tnternet at home 

S 
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. 

Would this regular use be from 
INTERVIEWER: 	Mark all that apply. 

<1> 	@BHome?@B 
<2> 	@BWork?@B 
<3> 	@BSchool, college or university?@B 
<4> 	@BA public library?@B 
<5> 	@BOther - Specify@B ........................................go to NU_Q02S 
<8> 	Refused 
<9> 	Dont know 
Default Next Question: 	NU_Q03 
Universe: 	Respondents who plan on using the Internet during the next 12 months 

NUQO2S 

From what other location(s) would Internet be used regularly? 

Universe: 	Respondents who plan on using the Internet during the next 12 months 

NU_Q03 

Do you have a computer at home? 

<1> @SYes@S 
<2> @SN0@S 	.................................................. go to INC_QOl 
<8> Refused 	.................................................... go to INC_QOl 
<9> Dont 	know 	. 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . 	 . . . . . . . . . . . . 	go to INC_QOl 
Universe: Respondents who presently dont use the Internet at home 

NU_Q04 

What are the reasons why your household does not use your home computer for accessing the Internet? 
INTERVIEWER: 	Mark all that apply.// 

<01> 	@SToo costly (service or equipment)S 
<02> 	@S Internet or computers too difficult to use@S 
<03> 	@SUse at work instead@S 
<04> 	@SUse at another location instead@S 
<05> 	@SN0 need I not useful@S 
<06> 	@SNot enough time@S 
<07> 	@SConcerned child(ren) in household will give out personal information@S 
<08> 	@SConcemed for exposure to objectionable material@S 
<09> 	@SCannot obtain access due to remote location of the dweIlingS 
<10> 	@SOther confidentiality, security or privacy concerns@S 
<11> 	@SComputer too old@S 
<12> 	@SWaiting for installation@S 
<13> 	@SNo interest@S 
<14> 	@SOther - SpecifyS 	........................................go to NU_Q04S 
<98> 	Refused 
<99> 	Don't know 
Default Next Question: 	INC QOl 
:)nverse: 	Respondents who presently dont use the Internet at home but have a computer 
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NU_QO4S 
	 Ll 

For what other reason(s) your household does not use your home computer to access the Internet? 

Universe: 	Respondents who presently don't use the Internet at home but have a computer 

INC_QOl 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. 
@I@IFrom which of the following sources did your household receive any income in the past 12 months? 

INTERVIEWER: 	Mark all that apply. 

<01> 	@BWages and salaries@B 
<02> 	@Blncome from self-employment@B 
<03> 	@BDividends and interest on bonds, savings, stocks, etc.@B 
<04> 	@BEmployment lnsurance@B 
<05> 	@BWorkers Compensation@B 
<06> 	@BBenefits from Canada or Quebec pension plan@B 
<07> 	@BRetirement pensions, superannuation and annuities@B 
<08> 	@BOld Age Security and Guaranteed Income Supplement@B 
<09> 	@BChild Tax Benefit@B 
<10> 	@BProvincial or municipal social assistance or welfare@B 
<11> 	@BChild Support@B 
<12> 	@BAlimony@B 
<13> 	QBOther income (e.g. rental, scholarships, other government income, etc.)@B 
<14> 	@SN0 income@S .............................................go to INC END 
<98> 	Refused 
<99> 	Don't Know 
Universe: 	All respondents 

INC_Q02 

What is your best estimate of the total income before taxes and deductions of all household members from al 
sources in the past 12 months? [Mm: 	0 Max: 999995] 

INTERVIEWER: 	Enter "0" if none. 

<999998> Refused ....................................................go to INCQO3 
<999999> Don't know ..................................................go to INCQO3 
Default Next Question: INC_END 
Universe: 	All respondents 

S 
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. 

What is your best estimate of the total income before deductions, of all household members from all sources 
during the past 12 months? Was the total household income: 

<01> @BLess than $5,000@B 
<02> @BBetween $5,000 - $9,999@B 
<03> @BBetween $10,000 - $14,999@B 
<04> @BBetween $15,000 - $19,999@B 
<05> @BBetween $20,000 - $29,999@B 
<06> @BBetween $30,000 - $39,999@13 
<07> @BBetween $40,000 - $49,999@13 
<08> @BBetween $50,000 - $59,999@13 
<09> @BBetween $60,000 - $79,999@B 
<10> @BBetween $80,000 - $99,999@B 
<11> @B$100,000 or more @B 
<98> Refused 
<99> Don't know 
Urnverse. Respondents who answered Don't know or Refused in INC_002 

INC_END 

If INC_End, set End Time 
INTERVIEWER: 	Press 1 to continue 

<1> 	@SContinue@S 

S 
TIME(REAL);END OF HIUS SECTION 
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13.0 Record Layout and Univariates 

aruible: 	 SAMPLEID 	 Position: 	I 	Length: 15 

Record Identification Number 

This variable is suppressed on the public use microdata file. 

'ariah1e: 	 SEQID 	 Position: 	16 	Lengih:5 

Record Sequence Identification Number 
Allowed Mm: 	 00001 	 Allowed Max: 	33832 

Derived variable: FAM1YPE 	 Position: 	21 Length:1 

Type of family 

FREQ WTI) 
1 Single family household with unmarried children under 18 11.338 3,945,454 
2 Single family household without unmarried children underl 8 13,377 4.554,90 
3 One person households 7.678 2,771,380 
4 Multi family households 1,439 570,414 

.)3,0J4 	 II.0'IL,I.)U 

('overus,'e 	 All households 

Derived variable: 	UNDER18 	 Position: 	22 	Length:l 

Ifa member of the Household is less than 18 then AgeLTI8 = YES else AgcLTI8 = NO. 

FREQ 	 WTD 
Yes, children under the age of 18 	 11,682 	4,073,624 

2 	 No children under the age of 18 	 22,150 	7.768.532 

33,832 	11,842,156 

Information derived from the LFS file. 

S 

I 
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1 hnwgraphic variable: 	PROVINCE 

Province of the respondent 

10 Newfoundland 

II Prince Edward island 

12 Nova Scotia 

13 New Brunswick 

24 Québec 
35 Ontario 
46 Manitoba 
47 Saskatchewan 
48 Alberta 
59 British Columbia 

/'osilion: 	23 	Length.2 

FREQ WTD 
1.344 194.673 

992 52.475 
2347 364,860 
1,991 289,311 

6,309 3.046.633 
10,206 4,385,383 
2,458 429.834 
2,642 386,095 
2,628 1,112,696 
2.915 1,580.196 

33.832 	11,842,156 

Goverage: 	 All households 
Note 	Information picked up from the LFS tile. 

Demographic variable: 	HI-ISIZE 
	

Position: 	25 	Length:2 

I louehold size 

l:REQ WTD 
H 	 I perori 7.678 2,771,380 
02 	 2 persons 11.927 4,078,578 
03 	 3 persons 5,639 1,939,950 
04 	 4 persons 5,579 1,985,714 
05 	 5 or more persons 3,009 1,066,534 

130 

Coverage 	 All households 
Note: 	lntbrmation picked up from the LFS tile. 

. 
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J)'rfuL'/ a/ia/ft: 	CNIAITAB 	 /'s itiun, 	27 	1 (n'tIz 2 

This item indicates the Census Metropolitan Area (CMA) in which the surveyed unit is located. Population figures 
used to classify this variable were obtained from the 1996 Census and apply to the 1996 population covered by the 
Labour Force Survey within 1996 Census boundaries to conform with the sample design. Only selected CMAs are 
coded. 

FREQ WTD 
00 Not Applicable 22,908 5.159,283 
01 Halifax 538 138,657 
02 Québec 464 294.816 
03 Montréal 1,288 1.440,211 
04 Ottawa 582 327,959 
05 Toronto 1,747 1,721,116 
06 Kitchener 574 160.782 
07 Hamilton 454 251,829 
08 St. Catherines - Niagara 528 153,687 
09 London 512 166.806 
10 Windsor 380 125.571 
11 Winnipeg 1,245 272,630 
12 Calgary 596 367,389 
13 Edmonton 690 342,920 
14 Vancouver 938 789,556 
15 Victoria 388 128.944 

II .4. I 56 

All households 

No:r. 	This variable is merged from the LFS tile and is called CMATAB. 

. 
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Derived variable: 	NEW_CMA 	 Position: 	29 	Length.2 

This item indicates the Census Metropolitan Area (CMA) with two new levels of detail (1) combine Ottawa-Hull as a 
separate CMA (2) aggregate all other CMAs as another level. Population figures used to classify this variable were 
obtained from the 1996 Census and apply to the 1996 population covered by the Labour Force Survey within 1996 
Census boundaries to conform with the sample design. The 'Not Applicable" will reflect households in 
non-CMA/CA areas. 

FREQ WTD 
00 Not Applicable 10,946 2,427.862 
01 Halifax 538 138,657 
02 Québec 464 294,816 
03 Montréal 1,288 1,440.211 
04 Ottawa/Hull 937 433,468 
05 Toronto 1,747 1,721,116 
06 Kitchener 574 160,782 
07 Hamilton 454 251,829 
08 St. Cathcrincs - Niagara 528 153.687 
09 London 512 166,806 
10 Windsor 380 125,571 
11 Winnipeg 1.245 272.630 
12 Calgary 592 364,700 
13 Edmonton 690 342,920 
14 Vancouver 938 789,556 
I Victoria 388 128,944 

OtherCMA 4.397 697.458 
17 Total CA 7,092 1,896.267 

Undefined CA 122 34.876 

33,832 	11,842.156 

Cnverag& 	 All households 
you: 	This variable is merged from the LFS file and is called NEW ('MA 

This variable is suppressed on the public use microdata tile. 
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llIFSSlI 	 l',ituin: 	1 	Ij'ni.ih. 1 

What is the LFS status of the Head of 1-lousehold 

FREQ WTD 
1 	 Employed at work 19.456 7,046,605 
2 	 Em ploycd, absent from work 1.099 369.174 
3 	 Unemployed, temporary layoff 228 58.869 
4 	 Unemployed, job searcher 1.267 433.347 
5 	 Unemployed, future start 49 18,854 
6 	 Not in the Labour force, able to work 10,756 3,609.830 
7 	 Not in Labour force, permanently unable to work 781 250,085 
9 	 Out of scope 196 55,392 

33,832 	11,842,156 

Coverage: 	All households 

Nge: This is a variable merged from the LFS head of the HHLI) file 

Derived variable: 	HACE 	 l'osition: 	32 	Length: I 

What is the age of Head of Household (in ranges) 

FREQ Wil) 
<35ycars 6.152 2,23504 

2 	 35-54 years 15,180 5,357.443 
3 	 55-64 years 4,869 1,687.788 
4 	 65+ years 7,631 2,561,262 

33,832 11,842,156 

('overage: 	All households 

Note: 	The age of the head of the Ill ILl) is collapsed here. It is derived From the LFS head of the EIIILI) file. 

S 

S 

. 
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I)e,f \a)(ahl(: ll,GE_2 	 I'osition: 	33 Length:1 

What is the age of Head of Household (in ranges) 

FREQ WTD 
1 15-24 years 1,327 492,008 
2 25-34 years 4.825 1.743.657 
3 35-44 years 7,933 2,823.157 
4 45-54 years 7.247 2,534286 
5 55-64 years 4.869 1.687.788 
6 65+ years 7,631 2,561,262 

33,832 11,842,156 

Coverage 	 All households 
Note: 	The age of the I lead of the FILILD is collapsed here. Ills derived from the 

IIAGE whichwas merged from the LFS head of the IIHLD file. 

This variable is sunnressed on the public use microdata file. 

Derived variable: 	USEX 	 Position: 	34 	Length. I 

Sex of Head of Household 

FREQ WTD 
I 	 Male 25,730 8,907,306 

Female 8.102 
= - 

2,934,850 

33,832 11,842,156 

coverage: 	 All households 
Note: 	This is a variable merged from the LFS Head of the HHLD file. 

Derived variable: 	HMARSTAT 	 Position: 	35 Length:1 

What is the marital status of the Head of Household 

FREQ WTD 
Married 18,883 6,384,777 

2 	 Common-law 2.814 994,524 
3 	 Widow or widower 3,534 1,160,179 
4 	 Separated 1.339 483.273 
5 	 Divorced 2,523 923,907 
6 	 Single, never married 4,739 1,895,496 

33,832 	11,842,156 

coverage. 	 All households 
Note 	This is a variable merged from the LES head of the HIILD file. (Matched with the respondent 

through SAMPLEII) and line number 
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IILI)t ('IF\ 	 36 	
1 

What is the highest education level of the head of household 

FREQ WTD 
0 	 Grade 8 or lower 4,458 1,335.852 

Grade9-10 3,681 1,134,551 
2 	 Grade 11-13, non graduate 1,635 524,281 
3 	 Grade 11-13, graduate 5,823 2,082,975 
4 	 Some post secondary education 2,663 992,932 
5 	 Trade certificate or diploma 5,081 1,6(X),664 
6 	 Community college. CEGEP, etc 4,622 1,696.867 
7 	 University certificate below Bachelor's 833 303.032 
8 	 Bachelor's degree 3.217 1.396,727 
9 	 Graduate degree (Masters or Phd) 1,819 774,275 

33,832 11,842,156 

Curerage 	 All households 

Vole 	This is a denved 	ariabk merged from the LFS file. (Matched 	ith the head of houshoId 
through SAM PLI.11) and line number). 

This variable is suppressed on the public use microdata file. 

t)eri red rariable: 	I-IEDUCL 	 37 Lcnc'h: I 

What is the highest education level of the Head of Household 

[REQ \VTI) 
Less than High school 9,774 2,994.684 

2 	 High school or some college 19,022 6,676,469 
3 	 University degree 5,036 2.171.002 

33,832 	11,842,156 

Goserage: 	 All households 
Note: 	The education of the Head of the HULl) is collapsed here it is denved 

from the iiLi)UCLEV which was mcred &om the LFS head of the 1-li-ILD (lie. 

. 
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I)','ived variable: 	HEDUCL_2 	 Position: 	38 	Length:l 

What is the education level of the Head of Household 

FREQ WTD 
Less than High school 9,774 2,994,684 

2 	 Completed High school 5,823 2,082,975 
3 	 Some post-secondary 2,663 992,932 
4 	 Trade certificate or community college 9.703 3.297,531 

S 	 University certificate or degree 5.869 2,474,034 

33,832 	11,842,156 

Ct,wragc 	 All households 
V,it, 	Derived variable. The education of the I lead of the II H LD is collapsed herell is derived 

from the IIFI)UCLEV which was merged from the LFS head of the IIIILD file. 

This variable is suppressed on the public use microdata file. 

Derived variable: 	HHLD_ED 	 Position: 	39 	Lengzh:1 

What is the highest education level of all household members 

FREQ WTD 
U 	 Grade 8 or lower 2.544 790.(X)4 

Grade 9-10 2,429 740.900 
Grade 11-13, non graduate 1,194 367,310 
Grade 11-13. graduate 4,824 1,694,972 

4 	 Some post secondary education 2.820 1,029,677 
5 	 Trade certificate or diploma 4,953 1,523.917 
6 	 Community college. CECJEP, etc 6,914 2,377,928 
7 	 University certificate below Bachelor's 1,261 439.536 
8 	 University degree 4,493 1.866.795 
9 	 Graduate degree 2,400 1,011.117 

33,832 	11,842,156 

Coverage: 	 All hou.seholds 
V,ae 	Derived variable, using the LFS TABSFILE by looking with in each SAMPLEID to determine highest level of education among all household 

members 

This variable is suppressed on the public use microdata file. 
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ia,'jijb/. 	S I I. l)l\ I I 	 4)) 	/ ni. lIz 1 

Flag indicating presence of full-time college/ university student 

FREQ 	 WTD 
Yes 	 2,755 	 1,034,490 

2 	 No 	 31.077 	10.807.666 

33,832 	11,842,156 

Coverage 	 All households 

iVote: 	Derived variaNe. using the LFS TABSFILE by looking within each SAMPLEIF) to determine if STUDENT 

This variable is suppressed on the public use microdata file. 

Derived variable: 	STUDENTP 	 Position: 	41 	Length: I 

Flag indicating presence of part-time college/ university student 

FREQ WTD 
Yes 	 931 381,896 

2 	 No 	 32,901 11,460.260 

33,832 11,842,156 

coverags. 	All houschokl 
Note: 	Derived variable, using the LlS T.•\ltSl Ill I 	lokiri iiiiliiii caFi 	AMll,llt) I dcierniiic it '! IJI)tNl 

This variable is suppressed on the public use microdata lile. 

Derived variable: 	MEMOO_05 	 Position: 	42 	Length: I 

Indicating presence of Household member(s) in this age group 

FREQ WTD 
I 	 Household members aged 0-5 	 4.531 1,612,478 
2 	 Household No members aged 0-5 	 29,301 10,229,678 

33,832 11,842,156 

Cen-erage . 	All households 
Nti' 	Derived %ariable, using the LbS TAI3SFILE by biking within each SAMPLEID for members in age group. 

This variable is sunnressed on the nublic use microdata tile. 

S 

S 

. 
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,')rivedvariahlc': 	MEM06_12 	 Position: 	43 
	

Length:! 

indicating presence of Household member(s) in this age group 

FREQ 
	

WTD 
Household members aged 6-12 

	
6.133 
	

2,123,618 
2 	 Household No members aged 6-12 

	
27,699 
	

9.718,538 

33,832 
	

11,842,156 

Ci'rage 	 All households 
t)enved variable, using the LFS TAI3SFILE by looking within each SAMPLEID for members in age grot 

This variable is sunoressed on the nublic use microdata file. 

Derived variable: 	MEMI3_15 	 Position: 	44 	Length:1 

Indicating presence of 1-lousehold member(s) in this age group 

FREQ WTD 
Household members aged 13-15 3,433 1.183.428 

2 	 Household No members aged 13-15 30,399 10,658.728 

33,832 11,842.156 

rtge 	 All households 
[)enved variable, using the LFS TAI3SFILE by looking within each SAMPLEID for members in age group. 

This variable is suppressed on the public use microdata file. 

l)erived variable: 	MEM 16_I 7 	 Position: 	45 Length.1 

Indicating presence of Household member(s) in this age group 

FREQ WTD 
Household members aged 16-17 2,509 827,453 

2 	 Household No members aged 16-17 31,323 11,014,703 

33,832 11,842,156 

All households 
Note 	Denved variable, using the LFS TAI3SFILL by looking within each SAMPLEID for members in age group. 

This variable is suppressed on the public use microdata tile. 
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I')! \C(/ \)i)!)/I)l' 	t F: 1 I 3_I 7 	 f(v)7 11)) n 	 I. engilt: 

Indicating presence of 1-lousehold member(s) in this age group 

FREQ 	 WTD 
I 	 Household members aged 13-17 	 5,023 	1,715.886 
2 	 Household No members aged 13-17 	 28,809 	10,126,270 

33,832 	11,842,156 

Coverage: 	 All households 
Vote: 	t)enved variable, using the LFS TABSFI LF by looking within each SAMPLEJE) for members in age group. 

This variable is suppressed on the public use microdata file. 

/)eri red variable. 	NIEMI8_25 	 Position: 	47 	Lengi'h:l 

Indicating presence of Household member(s) in this age group 

FREQ WTD 
Household members aged 18-25 	 5,962 2,110,566 

2 	 Household No members aged 18-25 	 27,870 9.731,590 

33,832 11.842,156 

(''era' 	 All householdS 
Voh• 	L)erived variable, uini the LFS I AleItL Is "okinp,  siiliiii _;i. Ii 1, \N1I11 II) Ii 111clill,cr, iii v:e 

This variable is suppressed on the public use microdata file. 

I)eri red varia file: 	EMPLSTAT 	 Position: 	48 	Length: I 

Indicating employment status of Household member(s) 18 years of age and older 

	

FREQ 	 WTD 
1 	 Employed 	 23,457 	8,400,592 
2 	 Unemployed 	 1,189 	391,964 
3 	 Not in labour force 	 9,184 	3,048,123 
4 	 No member older than 17 	 2 	 1,476 

	

33,832 	11,842.156 

All households 
Vw 	Derived variable, using the LFSTABSHLI: by looking within each SAMPLEID for employment status of HULl) members 

This variable is suppressed on the public use microdata file. 

. 

. 
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l)erived variable; 	EMPLOYER 	 Position: 	49 	Length: I 

Indicating if Flousehold member(s) 18 years of age and older arc employed by an employer 

FREQ 	 WTD 
Class of worker main job - employer 	 22.872 	8.097.283 

2 	 Other 	 10,960 	3,744,873 

33,832 	11,842,156 

Cwernge: 	All households 

Note: 	Derived variable, using the LFS TAI3SFILF by looking within each SAM PLEID to see if HULL) members 18 years and older are employed by 
an emolover 

Derived variable: 	SELF_EMP 	 Position: 	50 	Length: I 

Indicating if Household member(s) 18 years of age and older are self-employed 

FREQ 	 WTD 
Class of worker main job - self-employed 	 5,772 	2.053,308 

2 	 Other 	 28,060 	9,788,848 

33,832 	11,842,156 

• 	 erage: 	All households 
\Ie 	Derived variable, using the LFS TABSFILE by looking within each SAMPLELD to see if llllLl) members 18 years and older are self-employed 

EVERAL USE: 	GUQ02 	 Position: 	51 	Leng:h:l 

Has anyone in your household ever used the Internet (E-mail or world wide web) from home, work, school or any 
other location? 

FREQ WTD 
Yes 19.223 6,909.232 

2 	 No 14,609 4.932,924 
6 	 Valid skip 0 0 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 0 0 

33,832 	11,842,156 

All households 

. 
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(;Evl1?AI. (.i','L: 	CUQ03 	 /'OvitWfl: 	52 	Length: I 

In a typical month, does anyone in this household use the Internet (from any location)? 

FREQ WTD 
Yes 16,659 6,096,009 

2 	 No 2,564 813,223 
6 	 Valid skip 14.609 4,932,924 
7 	 Dont know 0 0 

8 	 Refused 0 0 
9 	 Not stated 0 0 

33,832 	11,842,156 

Cwerage: 	 households who have used Internet in the past 

GENERAL USE: 	GUQ04 	 Position: 	53 	Length:1 

In a typical month, do you personally use the Internet? 

FREQ WTD 
Yes 13,515 5,099,384 

2 	 No 3,144 996.624 
6 	 Valid skip 17.173 5,746,147 
7 	 Don't Know 0 
8 	 Refused 0 
9 	 Not stated 0 0 

33,832 	11.842.156 

Coverage: 	 Respondents who use the Internet in a typical month 

. 

S 
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GENERAl. USE.' 	GUQOS 	 Position: 	54 	Length: I 

When was the last time any member of this household used the Internet? 

FREQ WTD 
1 0-3 months ago 1,569 501,958 
2 4-6 months ago 330 107.716 
3 7-11 months ago 133 41,653 
4 1-2 years ago 286 88,980 
5 More than 2 years ago 137 41,677 
6 Valid skip 31,268 11,028,933 
7 Don't know 108 31,089 
8 Refused 1 151 
9 Not stated 0 0 

33,832 11,842,156 

coverage: Households who have used the Internet in the past. All respondents answering Yes' to GUQ02 and 'No" to GUQ03 

GENERAL USE: GUQ06 Position: 	55 	Length:1 

In the past, has any member of this household used the Internet in a typical month, from any location? 

FREQ WTD 
\cs 729 232.481 

7 No 1.805 570,447 
Valid skip 31,268 11,028,933 

7 Don't know 29 9,674 
8 Refused 1 621 
9 Not stated 0 0 

33.832 	11,842,156 

coverage: 	Households who have used the Internet in the past 

S 
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S 
l\J•: 	(tJQ07 	 Lu''h. I 

How often did they use the Internet in a typical month? 

FREQ WTD 
At least 7 times per week 196 58,785 

2 	 At least 4 times per month 189 64,057 
3 	 1 to 3 times per month 190 60.998 
4 	 Less than once per month 136 44,437 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 17 4,054 
8 	 Refused 1 151 
9 	 Not stated 30 10,295 

	

33,832 	11,842,156 

Ctwerqge 	Households who have used the Internet in the psi in a typical month 

GENERAL USE.' 	GUQ08POI 	 Position: 	57 	Length.' I 

From what location(s) was the Internet typically used?. Home 

	

FREQ 	 WTD 
Yes 	 231 	 81.371 

2 	 No 	 498 	 151,11() 
6 	 Valid skip 	 33,073 	11,599.380 
7 	 Don't know 	 0 	 (1 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 30 	 10.295 

	

33,832 	11,842,156 

(Joveruge: 	 Households who have used the Internet in the past in a typical month 

GENERAL USE.' 	CUQ08P02 	 Position: 	58 	Length:! 

From what location(s) was the Internet typically uscd? ... Work 

	

FREQ 	 WTD 
Yes 	 164 	 54371 

2 	 No 	 565 	 177,710 
6 	 Valid skip 	 33,073 	11,599,380 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 30 	 10,295 

	

33,832 	11,842.156 

(os'eruti'. 	 Households who have used the Internet in the past in a typical month 
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(,I\1.A'lI 	L./:: CUQ08PO3 Position: 	59 Lengih:l 

From what location(s) was the Internet typically uscd? ... School 

FREQ WTD 
Yes 182 54,780 

2 No 547 177,700 
6 Valid skip 33,073 11,599.380 
7 Dont know 0 0 
8 Refused 0 0 
9 Not stated 30 10,295 

33.832 11,842,156 

Households who have used the Internet in the past in a typical month 

GENERAL USE: GUQ08PO4 Position: 	60 Length.' 1 

From what location(s) was the Internet typically used?... Public library 

FREQ WTD 
Yes 58 19396 

2 No 671 213.085 
(i Valid skip 33.073 11.599.380 

Don't know 
0 0 

Refused 0 0 
9 Not stated 30 10,295 

	

33,832 	11.842,156 

(ove'ra)e: 	 Households who have used the Internet in the past in a typical month 

GENERAL USE: 	GUQ08PO5 	 Position.' 	61 	Length:l 

From what location(s) was the Internet typically used'? ... Friends/neighbour's home 

	

FREQ 	 WTD 
Yes 	 185 	 58,485 

2 	 No 	 544 	173,996 
6 	 Valid skip 	 33,073 	11,599,380 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 30 	 10,295 

	

33,832 	11,842,156 

(oi'rag' 	 I louscholds who have used the Internet in the past in a typical month 

. 
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I 
(,L\ER:li I SF 	GUQ08P06 	 Iiision: 	(s 	 I 

From what location(s) was the Internet typically used?.. Another location 

FREQ WTD 
Yes 55 17.362 

2 	 No 674 215,119 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 30 10,295 

	

33,832 	11,842.156 

Coverage 	households who have used the lntcrnel in the past in a typical month 

GENERAL USE: 	GUOSSI P1 	 Position: 	63 	Length:l 

From what other location(s) was the Internet typically used?... Relative's home 

	

FREQ 	 WTD 
Yes 	 36 	 12.298 

2 	 No 	 18 	 4,876 
6 	 Valid skip 	 33.747 	11.814.499 
7 	 Don't know 	 I 	 188 
8 	 Refused 	 0 	 1) go  
9 	 Not stated 	 30 	 10,295 

	

33,832 	11,842,156 

()veraC, 	 I Iouscholds who have used the Internet in the past in a typical month . other location 

This variable is suppressed on the public use microdata lile. 

GENERAL USE: 	GU08SIP2 	 Position: 	M 	Length:l 

From what other location(s) was the Internet typically used? ... lnternet Café 

FREQ WTD 
Yes 5 1,492 

2 	 No 49 15,681 
6 	 Valid skip 33,747 11,814,499 
7 	 Don't know I 188 
8 	 Refused () 0 
9 	 Not stated 30 10,295 

33,832 	11,842,156 

Itouseholds who have used the Internet in the past in a typical month - other location 

This variable is suppressed on the public use microdata file. 

I 
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GENERAL USE: 	CU08SIP3 	 Position: 	65 	Length:1 

From what other location(s) was the Internet typically used 7 . Community Access Program 

FREQ WTD 
Yes 10 2,600 

2 	 No 44 14.573 
6 	 Valid skip 33,747 11,814,499 
7 	 Don't know 1 188 
8 	 Refused 0 0 
9 	 Not stated 30 10,295 

33,832 	11.842,156 

households who have used the Internet in the past in a typical month - other location 

This variable is suppressed on the public use microdata tile. 

GENERAL USE: 	GU08SIP4 	 Posiion: 	66 	Length. I 

From what other location(s) was the Internet typically used? ... Other - Specify 

FREQ WTD 
Yes 11 2,551 

2 	 No 43 14.623 

• 	Valid skip 
7 	 Don't know 

33.747 
1 

11.814,499 
188 

Refused 0 0 
Not stated 30 10,295 

33,832 	11.842,156 

Cmvnjgc 	 Households who have used the Internet in the past in a typical month - other location 

This variable is sunnressed on the nublic use microdata file. 

. 
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1 )&riucj laricj1,/. 	CUQ08TO 	 1iutn; 	67 	/em,'rh: I 

For households using the Internet in the past, typical location of use? 

FREQ WTD 
Yes 231 73,200 

2 	 No 498 159,281 

6 	 Valid skip 33,073 11,599,380 

7 	 Don't know 0 0 

8 	 Refused 0 0 
9 	 Not stated 30 10,295 

33,832 	11,842.156 

Note: 	Derived variable that collapses GUQ08, subset category 5 - Friends/neighbour's home with category 6 - Another location for validation and 

comparability analysis. 

GENERAL USE. 	GUQ09POI 	 Position. 	68 	Length.'l 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 

month? ... Too costly (service or equipment) 

FREQ WTD 

Yes 123 40,636 
2 	 No 596 1 87,8O 

6 	 Valid skip 33.073 II ,599,3t4() 

7 	 Don't know 9 2,982 

8 	 Refused I 1,054 

9 	 Not stated 30 10,295 

33,832 	11,842,156 

(overuee: 	 I Ipuseholds who have used the lntrnet in the nant 

. 

. 

. 
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(1ENERAL USE: 	CUQ09PO2 	 Position. 	69 	Lengih:l 

What arc the reasons members of your household no longer use the Internet from any location(s) in a typical 
month? ... Used at work, no longer in that position 

FREQ WTD 
Yes 42 12.192 

2 	 No 677 216.252 
6 	 Valid skip 33,073 11.599,380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1.054 
9 	 Not stated 30 10,295 

33.832 	11.842,156 

C'ovrai'e: 	 Households who have used the Internet in the pasi 

This variable is suDDressed on the Dublic use microdata tile. 

GENERAL USE: 	GUQ09PO3 	 Position: 	70 	Length: I 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month?.. Used in school, no longer in school 

FREQ WTD 
Yes 45 13,573 

.2 	 No 674 214,872 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1,054 
9 	 Not stated 30 10.295 

33,832 	11,842,156 

(o ,ou, 	I Iouscholds who have used the Internet to the past 

This variable is sunnressed on the nublic use microdata file. 

. 
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C 
i/:V/j. j/ .  ( 	 (;IQO9PIJ4 	 /'siiun. 	71 	/.en,'!h:1 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month? ... Too difficult to use 

FREQ WTD 
Yes 25 9,172 

2 	 No 694 219,273 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1,054 
9 	 Not stated 30 10,295 

33,832 	11,842,156 

I Iouseh&ds who have used the Internet in the pa'.t 

This variable is suppressed on the public use microdata file. 

GENERAL USE.' 	GUQ09PO5 	 Position: 	72 	Len gth:1 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month?,. No need 

FREQ WTI) 
Yes 206 69,045 

2 	 No 513 159,40(1 
6 	 Valid skip 33,073 11,599,38(1 
7 	 Don't know 9 2.982 
8 	 Refused 1 1.054 
9 	 Not stated 30 10.295 

33,832 11,842,156 

Coverugt' 	 Households who have used the Internet in the past 

. 
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(,l:'NERAL USE: 	GUQ09PO6 	 Position.' 	73 	Length:l 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
rnonth 9  ... Concerned children in household will give out personal information 

	

FREQ 	 WTD 
Yes 	 4 	 924 

2 	 No 	 715 	 227,520 
6 	 Valid skip 	 33,073 	11,599,380 
7 	 Don't know 	 9 	 2.982 
8 	 Refused 	 1 	 1.054 
9 	 Not stated 	 30 	 10.295 

	

33,832 	11,842,156 

('overage 	 Households who have used the Internet in the past 

This variable is sunoressed on the nublic use microdata file. 

GENERAL USE: 	GUQ09PO7 	 I'osi(ion: 	74 	Length: I 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month?,, Concerned for exposure to objectionable material 

FREQ WTD 
I 	 Yes 8 3,142 

No 711 225,302 
Valid skip 33,073 11.599,380 
Don't know 9 2,982 

8 	 Refused 1 1,054 
9 	 Not stated 30 10.295 

33,832 	11,842,156 

('overage: 	 Households who have used the Internet in the past 

This variable is suppressed on the public use microdata file. 

. 
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(;Lvl:R.u. L.cE: 	(lQ09P08 	 I'itii'n 	75 	1 nt,'ih:l 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month?.. Other security, confidentiality or privacy concerns 

FREQ WTD 
Yes 6 1,872 

2 	 No 713 226,573 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1,054 
9 	 Not stated 30 10,295 

33,832 	11,842,156 

I louseholds c liii h;,e used Ilic Internet in the ps 

This variable is suDuressed on the oublic use microdata file. 

GENERAL LSE; 	CtJQ09P09 	 Position: 	76 	Length:l 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month'?... Equipment broken 

FREQ WT[) 
Yes 51 11.36)) 

2 No 668 217.084 
6 Valid skip 33.073 I l.599.3$() 
7 Don't know 9 2,982 
8 Refused 1 1,054 
9 Not stated 30 10,295 

33,832 11,842.156 

Households who have used the Internet in the past 

. 

. 

. 
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(ilNERAL USE. 	GUQ09PIO 	 Position: 	77 	Length:l 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month? ... Other - Specify 

FREQ WTD 
Yes 311 102,283 

2 	 No 408 126,162 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1,054 
9 	 Not stated 30 10,295 

33,832 	11,842,156 

Households who have used the Internet in the 

GENERA!. USE: 	CUQ09SOI 	 Position: 	78 	Length: I 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month? ... No computer, no access 

FREQ WTD 
Yes 93 32,193 

2 	 No 218 70.090 
Valid skip 33.481 11,725.542 

7 	 Don't know 0 0 
Refused 0 0 

9 	 Not stated 40 14.331 

33,832 	11.842.156 

Coverage. 	Households who have used the Internet in the past. These vanables were derived from the other specify questions As such, all 
respondents were not asked these categorIes directly 

. 
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t ,i: \H?1l. LE 	 GUQ09SO2 	 i'm, ion 	7)  

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month?... Moved, no immediate access or family moved, used at friends 

FREQ WTD 
Yes 57 18.236 

2 	 No 254 84,047 
6 	 Valid skip 33,481 11,725,542 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 40 14,331 

33,832 	11.842,156 

Coverage; 	 Households who have used the Internet in the past. These vanables were denved from the other specity questions As such. all 
respondents were not asked these categories directly 

GENERAL USE: 	GUQ09SOO 	 Position. 	80 	Length: I 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month?.. Other 

FREQ WTD 
Yes 110 36,726 

2 	 No 201 65,557 
6 	 Valid skip 33,481 11.725,542 
7 	 Don't know 0 () 
8 	 Refused 0 0 
9 	 Not stated 40 14.331 

33,832 	11,842,156 

S 

ri 

Coverage 	Households who have used the Internet in the past These variables were derived from the other specify questions. As such, all 
respondents were not asked these cateror1es dtrectly 

Note. 	Other includes time issue 

[1 
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i•••, 	j (;cQO9TO Position: 	81 	Leng1h:1 

For what other reason(s) do members of your household no longer use the Internet from any location? 

FREQ WTD 
Yes 350 110,664 

2 No 369 117,781 
6 Valid skip 33,073 11,599,380 
7 Don't know 9 2,982 
8 Refused 1 1.054 
9 Not stated 30 10,295 

33,832 11,842,156 

Note: 	Derived variable that collapses GUQ09, subset category 09- Equipment broken with category tO - Other - Specify for validation and 
companibilitv analysis. 

USE!? AGE: 	 UAQOI 	 Position: 	82 	Length: I 

Do any of the household members aged 18 years or over use the Internet in a typical month? 

FREQ WTD 
Yes 14,879 5,500,390 

2 	 No 1,773 593,478 
I 	 Valid skip • 	

Don't know 
17,173 5,746,147 

7 2.141 
Refused 0 0 

9 	 Not stated 0 0 

33.832 	11,842,156 

Households who use the Internet in a tvoical month 

. 
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1 )j7 	1 vwl1/'l( 	I. 	Q01l () 	 I'vItIHn 	3 	 I 

Derived variable that indicates for household(s) with members aged 18 years or over using the internet in a typical 
month, the presence ofa member within the household under 18 

FREQ WTD 
Yes 7,113 2,553,088 

2 	 No 7,766 2,947,302 
6 	 Valid skip 0 0 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 18,953 6,341,766 

	

33,832 	11,842,156 

Coverage. 	Households with a member in the household age 18 years or over who use the Internet in a typical month 
Nwe 

	

	Densed vanable that indicates a household with members aged 18 years or over using the internet in a typical month and the presence of a 
member within the household under 18 

(SEI? AGE: 	 UAQ02 	 Position: 	84 	Leng:Jr:1 

Do any of the household members under the age of 18 use the Internet in a typical month? 

FREQ WT[) 
1 	 Yes 5.861 2,015.07 
2 	 No 2,372 886.422 
6 	 Valid skip 25,591 8,937.55 1 ) 
7 	 Don't know 7 2,94 
8 	 Refused 1 149 
9 	 Not stated 0 0 

33,832 11,842,156 

households thaviny one or more members < 18 years) who use the Internet in a typical month 
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/)erived varicthle: 	UAQ02TO 	 Position: 	85 	Len gth:1 

For households who use the Internet in a typical month, indicates the presence of one or more members under 18. 

	

FREQ 	 WTD 
Yes 	 8,241 	2,904,597 

2 	 No 	 8.418 	3.191,411 
6 	 Valid skip 	 0 	 0 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 17,173 	5,746,147 

	

33,832 	11,842,156 

(orcragv, 	Households who use the Internet in a typical month 

Nole: 	Den red variable that indicates a household using the internet in a typical month and the presence of a member within the hotisehold under IS 

LOC'AT1ONOF USE: 	LUQ02 	 Position. 	86 	Length:1 

In a typical month, do any members of your household use the Internet: 
at home? 

FREQ WTD 
Yes 12.650 4,753,187 
No 4,009 1.342,822 
Valid skip 17.173 5,746.147 
Don't know 0 0 
Refused 0 0 

9 	 Not stated 0 0 

33,832 	11,842,156 

Coverpi'e: 	Households who use the Internet in a tvoical month 
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I ()( :1 tfOV HI; ( '/ 	LLQ03 	 Posilwil. 	S 7 	length. I 

In a typical month, do any members of your houschold use the Internet: 
...at work? 

FREQ WTD 
Yes 8,590 3,259,622 

2 	 No 7,988 2,807,946 
6 	 Valid skip 17,173 5,746.147 
7 	 Don't know 77 26,244 
8 	 Refused 1 152 
9 	 Not stated 3 2,045 

33,832 	11,842,156 

(uveral,'e: 	 Households who use the Internet In it typical month 

L0ATI0N OF USE: 	LUQ04 	 Position: 	88 	Length:1 

In a typical month, do any members of your household use the Internet: 
..at school, college or university where they are studying? 

FREQ WTD 
Yes 6,509 2,269,990 

2 	 No 10,006 3,768,341 
6 	 Valid skip 17,173 5,746,147 
7 	 Don't know 139 55,3 12 

Refused 2 321 
9 	 Not stated 3 2,045 

33,832 	11,842,156 

Households who use the Internet in a typical month 

. 
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/ ()( 4/1() \ ( )/: cl. 	1tQ05 	 I'osition: 	89 	Lenglh:l 

In it typical month, do any members of your household use the Internet: 
at a public library? 

FREQ WTD 
Yes 2,111 773,518 

2 	 No 14,498 5,305,939 

6 	 Valid skip 17,173 5.746,147 

7 	 Don't know 46 14,313 
8 	 Refused 1 194 
9 	 Not stated 3 2,()45 

33,832 11,842,156 

Covenige: 	 households Who use the Internet in a typical month 

LOC4 TION OF USE: 	LUQ06 	 Position: 	90 	Length:1 

In a typical month, do any members of your household use the Internet: 
at a friend or neighbours home? 

FREQ WTD 
1 	 Yes 4.942 1,734,300 

No 11,635 4,332,645 
Valid skip 17.173 5,746.147 

7 	 Don't know 77 26.786 
Refused 2 233 

9 	 Not stated 3 2,5 

33,832 	11,842,156 

households who use the Internet in a typical month 

This variable is suonressed on the nublic use microdata file. 

. 
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/. 0C. I ii( .\' vi: FST:, 	LUQ06NEW 	 I'sifon: 	') I 	i.ent'iii: I 

This is a derived variable for households that regularly used the Internet from a location associated with a Friend or 
Neighbour. 

FREQ WTD 
Yes 273 86,640 

2 No 11,635 4,332,645 
6 Valid skip 0 0 

7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 21,924 7,422,871 

33,832 11,842,156 

('nverag': households who use the Internet in a typical month. Thesc households did not regularly use from a home, work, school, or 
public library location 

Nwc 	l)enscd variable based on LUQO6 	'Yes" and LU002 . LUQ03, LUQO4 LVQ05 are not equal to "YLS" 

LOC'A TION OF USE: 	LUQ07 	 Posilion: 	92 	Length:! 

In a typical month, do any members of your household use the Internet: 
.at another location? 

FREQ WT[) 
I Yes 890 309,35 
2 No 15,737 5,776,726 
6 Valid skip 17,173 5.746,147 
7 Don't know 29 7,880 
S Refused 0 0 
9 Not stated 3 2,045 

33,832 11,842,156 

Coverat'e: I louseholds who use the Internet in a typical month 

. 
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LOC4TIONOF USE: 	LIJ07SIPI 	 Position: 	93 	Lengzh:1 

corn what other location(s) do members of your household use the Internet 9 ...Relatives home 

FREQ WTD 
Yes 470 145,259 

2 	 No 414 162,529 
6 	 Valid skip 32,910 11,522,873 
7 	 Don't know 6 1,570 
8 	 Refused 0 0 
9 	 Not stated 32 9.925 

31832 	11,842,156 

(n''rage 	 Households who use the Internet in a typical month from other location(s) 

LOCATION OF USE: 	LU07SIP2 	 I'osiilon: 	94 	Lengih:1 

From what other location(s) do members of your household use the Internet 1  ... lnternet Café 

FREQ WTD 
Yes 143 67,214 

2 	 No 741 240,574 
6 	 Valid skip 32,910 11.522,873 

Don't know 6 1,570 
Refused 0 0 
Not stated 32 9,925 

33,832 	11.842,156 

C,,verai,'e: 	 Households who use the Internet in a typical month from other location(s) 

LOC'AT!ONOF USE: 	LU07SIP3 	 Position: 	95 	Length.'l 

From what other location(s) do members of your household use the lnternet 9  ... Comniunity Access Program 

FREQ WTD 
Yes 125 35.012 

2 No 759 272,776 
6 Valid skip 32,910 11,522,873 
7 Don't know 6 1.570 
8 Refused 0 0 
9 Not stated 32 9,925 

33,832 11,842,156 

Coverage. t touseholds who use the Internet in a typical month from other location(s) 
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LO( f•f( )\ ()f: (_ SE: 	IA 1 07S1 P4 	 /'i!iQn: 	% 	Length: I 

From what other location(s) do members of your household use the lnternet?  ... Other  Specify 

FREQ WTD 
Yes 248 93,684 

2 	 No 636 214,103 
6 	 Valid skip 32,910 11,522,873 
7 	 Don't know 6 1,570 
8 	 Refused 0 0 
9 	 Not stated 32 9,925 

33,832 	11,842,156 

coverage 	Households who use the Internet in a typical month from other location(s) 

LOcATIONOF USE.- 	LUQ07S2I 	 i'osition: 	97 	Length:1 

From what other location(s) do members of your household use the lnternet? ... Other, hotel, airport, travelling, 
remote, cell phone, PDA 

FREQ WTD 
Yes 80 31,266 

2 	 No 168 62,411) 
6 	 Valid skip 33,546 11,736.976 
7 	 Don't know 0 II 
8 	 Refused 0 (1 
9 	 Not stated 38 11,495 

33,832 	11,842,156 

Covvragv 	Households who use the Internet in a typical month from other locatton(s). These variables were denved from the other specify 
question. As such, all respondents were not asked the catessories directly 

. 

. 

. 
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I.OUATION OF USE: 	LtJQ07S20 	 Position: 	98 	Length:l 

From what other location(s) do members of your household use the lnternet? ... Othcr 

FREQ WTD 
Yes 57 22,932 

2 No 191 70.752 
6 Valid skip 33,546 11,736,976 
7 Don't know 0 0 

8 Refused 0 0 
9 Not stated 38 11,495 

33,832 11,842,156 

Coverage. Households who use the Internet in a typical month from other location(s). These variables were derived from the other specify 

question. 	As such, all respondents were not asked these categories directly 
Note. 	Other includes retailer, cottage 

Derived variable: LIJQ07TO 	 Position: 	99 Length: I 

From what other location(s) do members of your household use the Internet? 

FREQ WTD 
Yes 5,354 1.873,448 

7 	 No 11,284 4.215,689 
0 	 Valid skip 17,173 5,746,147 

.7 	 Don't know 18 4,827 
Refused 0 0 
Not stated 3 2,5 

33,832 	11.842,156 

Note. 	Derived variable that collapses LUQ06 and LUQ07, for validation and comparability analysis 

Variable: 	 LUQ07ANY 	 Position: 	100 	Length:! 

In a typical month, do any members of your household use the Internet from any location? 

FREQ WTD 
Yes 16,606 6,075,264 

2 No 53 20,744 
6 Valid skip 0 0 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 17,173 5.746,147 

33,832 11,842,156 

( 	 rriise Households who use the Internet in a typical month. 
l)enved variable that indicates a yes' response inst least one of the following questions LUQ02. LUQ03, LUQ04, LUQ05, LUQ06 or LUQ07 

. 
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//Htf/ L'.l(,I. 	 lit Qill I'll] 	 /'()cerJ,,p! 	11.11 	/ &nti/i 1 

Is your household connection to the Internet at home by:..Telcphonc line connected to a computer 

FREQ WTD 
Yes 10.308 3,708,730 

2 	 No 2,290 1,017,354 
6 	 Valid skip 21,182 7,088.969 
7 	 Don't know 45 23,357 
8 	 Refused 1 462 
9 	 Not stated 6 3,284 

33,832 	11.842,156 

Households who use the Internet at home in a typical month 

HOME USAGE: 	IIUQOIP02 	 Position: 	102 	Length:] 

Is your household connection to the Internet at home by -  ... Cable line connected to a computer 

FREQ WTD 
Yes 2,268 1,021,438 

2 	 No 10.330 3,704,646 
6 	 Valid skip 21,182 7.088,969 
7 	 Don't know 45 23,357 
8 	 Refused 1 462 
9 	 Not stated 6 3,284 

33,832 	11,842,156 

Cm'erage: 	1-louseholds who use the Internet at home in a typical ntonlh 

This variable is suppressed on the public use microdata file. 

HOME USAGE: 	HUQOIP03 	 Position: 	103 	Length.I 

Is your household connection to the Internet at home by: ... Telephone line connected to a television 

FREQ WTD 
Yes 32 12,648 

2 	 No 12,566 4,713,436 
6 	 Valid skip 21,182 7.088,969 
7 	 Don't know 45 23,357 
8 	 Refused 1 462 
9 	 Not stated 6 3,284 

33,832 	11,842,156 

I Ituseholds ho use the Internet at hirtie in a typical month 

This variable is suppressed on the public use microdata file. 

S 

is 
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lUll/I 1 	 HUQOIP04 	 Position: 	104 	Lenglh:1 

is your household connection to the Internet at home by: ... Other connection 

FREQ WTD 
112 38,348 

2 	 No 12,486 4,687,737 

6 	 Valid skip 21,182 7,088,969 

7 	 Dont know 45 23,357 

8 	 Refused I 462 
9 	 Not stated 6 3,284 

	

33,832 	11,842,156 

Coverage: 	Households who use the Internet at home In a typical month 

hOME USAGE: 	HUQOISOI 	 Position: 	105 	Length:! 

Is your household connection to the Internet at home by: ... ADSL. DSL, SDSL. High speed, fibre optic 

	

FREQ 	 WTD 
Yes 	 68 	 21.513 

2 	 No 	 44 	 16.835 
Valid skip 	 33,668 	11,776,705 

7 	 Dont know 	 0 	 0 
Refused 	 0 	 0 
Not stated 	 52 	 27.103 

	

33,832 	11,842.156 

Coverage 	Households who use the Internet at home in a typical month These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

hOME USAGE: 	 HUQOISOO 	 Position: 	106 	Length:1 

Is your household connection to the Internet at home by: ... Other 

FREQ WTD 
Yes 36 13,661 

2 	 No 76 24.686 
6 	 Valid skip 33.668 11.776.705 
7 	 Dont know 0 0 
8 	 Refused 0 0 
9 	 Not stated 52 27,103 

33.832 	11,842,156 

Cos'raet' 	llouscholds who use the Internet at home in a typical month. These variables were derived from the other specify question As 
ucl:. ii repndnt o crc not akcl these eitecuun Ci di teL U 
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I U ) Il• 	' 1 	 I-I UQO3 	 Position. 	1 07 	I ,;tIi:I 

How often do members of your household USC the Internet at home in a typical month? 

FREQ WTD 
At least 7 times per week 8,974 3.377.344 

2 	 At least 4 times per month 3.228 1,203.852 
3 	 Ito 3 times per month 316 113,586 
4 	 Less than once per month 67 29,824 
6 	 Valid skip 2 1, 182 7.088,969 
7 	 Don't know 51 20,801 
8 	 Refused I 186 
9 	 Not stated 13 7,593 

33.832 	11.842,156 

Corera'e: 	Households who use the Internet at home in a !vmcal month 

El 

hOME USAGE: 	HUQ04 
	

Position. 	lOS 	Length:2 

What is the total amount of time members of your household spend on the Internet at home in a typical month? 

FREQ WTD 
01 Less than 5 hours 1,085 382,830 
02 Between 5 and 9 hours 1,396 495,977 
03 Between 10 and 19 hours 2,228 839.753 
04 Between 20 and 29 hours 1,796 658.796 
05 Between 30 and 39 hours 1,741 657,907 
06 Between 40 and 49 hours 835 313,432 
07 50 hours or more 3,259 1,272,023 
96 Valid skip 21,182 7.088.969 
97 Don't know 286 118.710 
98 Refused 7 2,872 
99 Not stated 17 10,882 

33,832 	11.842,156 

Households who use the Internet at home in a typical month 

[11 

. 
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l)erived variable: HUQ04TO Position. 	110 	Length: 1 

What is the total amount of time members of your household spend on the Internet at home in a typical month? 

FRIEQ WTD 
20 hours or more 7,631 2,902,157 

2 Less than 20 hours 4,709 1,718,566 
6 Valid skip 21,182 7,088.969 
7 Dontknow 286 118.710 
8 Refused 7 2,872 
9 Not stated 17 10,882 

33,832 	11,842,156 

coverage: 	 Households who use the Internet at home in a typical month 20 hours or more. 
Note: 	Derived vanable that collapses I IUQ04. subset category 04 - Between 20 and 29 hours; 05 - Between 30 and 39 hours; 06 - Between 40 and 49 

hours and 07 - 50 hours or more for validation and compaahihty analysis 

HOME USAGE: 	HUQOS 	 Position: 	ill Len gth:1 

In a typical month, does anyone in your household use the Internet at home for self-employed business use? 

FREQ WTD 
Yes 1,893 733,665 

.7 	 No 10,720 4,000,157 
. 	 Valid skip 21,182 7,088,969 

7 	 Don't know 18 8.168 
S 	 Refused 1 134 
9 	 Not stated 18 11,062 

33,832 11,842.156 

coverage: 	 I louseholds who use the Internet at home in a typical month 
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r 
IIO;t/L f','4(;J. 	 HUQ06 

	
I'u 'i/mn: 	112 	Lent1i :2 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home is for 
self-employed business use? 

FREQ WTD 
01 	 None 0 0 
02 	 Less than 10% 472 163,918 
03 	 At least 10% but less than 25% 379 143,920 
04 	 At least 25% but less than 50% 311 124,814 
05 	 At least 50% but Less than 75% 321 130,481 
06 	 At least 75% but less than 90% 191 75,938 
07 	 At least 90% but less than 100% 108 50.048 
08 	 1000/0 61 25,564 
96 	 Valid skip 31,902 11,089,126 
97 	 Don't know 27 9682 
98 	 Refused 1 146 
99 	 Not stated 59 28,518 

33,832 	11,842,156 

Households who use the Internet at home in a tyicaI month for selI-emnloynieni nurposes 

lIQtI/ (;1R/1": 	 II tQ97 	 /uvoin,i: 	114 	Lc'ngtli: I 

In a Irpicitl month, does anyone in your household use the Internet at home br employer related business use? 

FREQ WTI) 
1 	 Yes 2,732 1,034,097 
2 	 No 9,779 3.660,718 
6 	 Valid skip 21,243 7,114.533 
7 	 Don't know 12 3,040 
8 	 Refused 1 575 
9 	 Not stated 65 29,193 

33,832 	11.842.156 

('overage: 	Households who use the Internet at home in a typical month 

[1 
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S 	//Q'tiE USAGE: 	 HUQ08 
	 Position: 	115 	Lenglh.2 

In a typical month, what share (percentage) of the households total time spent using the Internet at home is for 
employer related business use? 

FREQ WTD 
01 None 0 0 
02 Less than 10% 1,149 426,854 
03 At least 10% but less than 25% 623 235,207 
04 At least 25% but less than 50% 349 134,955 
05 At least 50% but less than 75% 273 106,060 
06 At least 75% but less than 90% 147 61,889 
07 At least 90% but less than 100% 86 32,047 
08 1000% 36 12.180 
96 Valid skip 31,022 10,775.251 
97 Don't know 23 7.619 
98 Refused 0 0 
99 Not stated 124 50,095 

33,832 	11,842,156 

Coverai'e: Households who use the Internet at home in p typical month for employer related business use 

hOME USAGE: UUQO9 Position: 	117 	Length: I 

In it typical month, does anyone in your household use the Internet at home for personal (non-business) use? 

FREQ WTD 
Yes 12,066 4,518,802 

2 No 385 155,966 
6 Validskip 21,279 7.126.713 
7 Don't know 1 249 
8 Refused 0 0 
9 Not stated 101 40,426 

33,832 	11,842,156 

Cuverage: 	Households who use the Internet at home in a typical month 

. 
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1101/i I X.Uif 	 HL.iQlO 
	

/o Hon: 	118 	Len,'ih. 2 

	 S 
In a typical month, what share (percentage) of the households total time spent using the Internet at home is for 
personal (non-business) use? 

FREQ WTD 
01 None 0 0 
02 Less than 10% 384 154,969 
03 At least 10% but less than 25% 440 167,602 

At least 25% but less than 50% 479 190,702 
05 At least 50% but less than 75% 892 340,150 
06 At least 75% but less than 90% 1,022 400,981 
07 At least 90% but less than 100% 1,687 606,080 
08 1000/0 7,074 2.624,932 
96 Valid skip 21,664 7,282,680 
97 Don '1 know 49 19,039 
98 Refused 1 1.054 
99 Not stated 140 53,967 

33,832 	11,842,156 

flousholds who use the Internet at home in a typical month for personal use 

flUME (LVAGE: 	 HUQI 1 	 /'ot/on 	120 	LLn'tII: I 

In a typical month does any member ol your household use the Inteinet at home: for L-niail/l lotmail? 

FREQ \VID 
Yes 11,833 4.433,516 

2 No 756 290,227 
6 Valid skip 21,182 7,088.969 
7 Don't know 36 15.445 
8 Refused 4 1.142 
9 Not stated 21 12,857 

33,832 11.842,156 

Cvierage. Households who use the Internet at home in a typical month 

. 

. 
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is 	hOME USAGE: 	HUQ12 
	

Position: 	121 	Length:l 

In a typical month does any member of your household use the Internet at home: 
or electronic banking? 

FREQ WTD 
Yes 4,553 1,740,045 

2 	 No 8,026 2,976,875 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 42 20,076 
8 	 Refused 5 1.328 
9 	 Not stated 24 14.864 

33,832 	11.842,156 

coierage 	 Households who use the Internet at home in a typical month 

HOME USAGE: 	IIUQI3 	 Position: 	122 	Length:1 

In a typical month does any member of your household use the Internet at home: 
...to purchase goods and services? 

FREQ WTD 
I 	 Yes 2,993 1,133,597 
2 	 No 

Valid skip 
9.597 

21.182 
3,589.111 
7.088,969 

7 	 Don't know 29 13.068 
Refused 6 1.493 

9 	 Not stated 25 15.918 

33,832 	11.842.156 

Coverage: 	Households who use the Internet at home in a typical month 

. 
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t 	 lit Q14 	 l'(m!i/i 	123 	/ i',ii'iIi. I 

In a typical month does any member of your household use the Internet at home: 
to search for medical or health related information? 

FREQ WTD 
Yes 7,495 2.715.819 

2 	 No 5,077 1,999.343 
6 	 Valid skip 21.182 7.088.969 
7 	 Don't know 48 20,886 
8 	 Refused 5 1222 
9 	 Not stated 25 15.918 

33,832 11,842,156 

Coverage: 	Households who use the Internet at home in a typical month 

IIOME USAGE: 	HUQI5 	 Position: 	124 Iengtji:l 

In a typical month does any member of your household use the Internet at home: 
.for formal education, training or school work? 

FREQ WTD 
1 	 Yes 5,977 2,248,970 
2 	 No 6,608 2,469,63 
6 	 Valid skip 21,182 7,088,9(,') 
7 	 Don't know 33 16,5111 
K 	 Refused 6 1,750 
9 	 Not stated 26 16,322 

33,832 	11,842,156 

C,ii'eraie. 	 llou.seholds who use the Internet at home in a typical month 

Special Surveys Division 	 128 



Household Internet Use Survey - Microdata User Guide 

IIQME USAGE: HUQI6 	 Position: 	125 Length:l 

In a typical month does any member of your household use the Internet at home: to search for government related 
information? 

FREQ WTD 
Yes 5,844 2,240,622 

2 No 6.698 2,463,211 
6 Valid skip 21.182 7.088.969 
7 Don't know 76 31,282 
8 Refused 6 1.750 
9 Not stated 26 16,322 

33,832 11.842,156 

(overJgt' Households who use the Internet at home in a typical month 

hOME USAGE: HUQI7 	 Position: 	126 Length:l 

In a typical month does any member of your household use the Internet at home: 
to search for employment? 

FREQ WTD 
Yes 3.672 1.450.437 

2 No 8.897 3,260,438 
6 Valid skip 21,182 7,088,969 
7 Don't know 49 24,240 
8 Refused 6 1,750 
9 Not stated 26 16,322 

33,832 11,842,156 

Coveraj,'t': Households who use the Internet at home in a typical month 
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/101/F I V.l(,/ 	l-IUQI8 	 /',siIi'in; 	1..7 	Ln,'h. 

In a typical month does any member of your household use the Internet at home: 
...for general browsing? 

FREQ WTD 
Yes 11.522 4,284.130 

2 	 No 1,052 430,348 
6 	 Valid skip 21,182 7.088,969 
7 	 Don't know 44 21.177 
8 	 Refused 5 1,078 
9 	 Not stated 27 16.454 

33,832 11.842,156 

Households who use the Internet at home in a typical month 

hOME USAGE: 	HUQI9 	 Position: 	128 Length:l 

In a typical month does any member of your household use the Internet at home: 
to play games on the Internet? 

FREQ WTD 
Yes 5,839 2,153,867 

2 	 No 6,703 2,552.140 
6 	 Valid skip 21,182 7,088,96 
7 	 Don't know 73 28,452 
8 	 Refused 7 1,908 
9 	 Not stated 28 16,813 

33,832 11.842.156 

Coverage: Ilouseholds who use the Internet at home in a typical month 

hOME USAGE: HUQ20 	 l'osilion: 	129 Length:1 

In a typical month does any member of your household use the Internet at home: to participate in chat groups? 

FREQ WTD 
1 Yes 3,561 1.302,689 
2 No 8,980 3,401,098 
6 Valid skip 21,182 7.088,969 

7 Don't know 74 30,650 

8 Refused 7 1,936 
9 Not stated 28 16.813 

33,832 	11,842,156 

( ', n,r,it, 	 I louseliulds 	hi, usc the Internet at h,,m_ in a tvpicsl ittinilli 

. 
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hoME USAGE: HUQ2I 	 Position: 	130 Length:1 

Iii a typical month does any member of your household use the Internet at home: ...to obtain and save music? 

FREQ WTD 
Yes 5,614 2,105,()09 

2 No 6,917 2,593.218 
6 Valid skip 21,182 7,088,969 
7 Don't know 82 34,691 
8 Refused 8 3,270 
9 Not stated 29 17,000 

33.832 11,842,156 

Households who use the Internet at home in a typtcal month 

HOME USAGE: 	HUQ22 	 Position: 	131 	Length:] 

In a typical month does any member of your household use the Internet at home: ...to listen to the radio? 

FREQ WTD 
Yes 2.729 1,103,430 

2 	 No 9,816 3,600,830 
Valid skip 21,182 7,088,969 

7 	 Don't know 70 30,178 
Refused 6 1,750 

9 	 Not stated 29 17,000 

33,832 	11,842,156 

Households who use the Internet at home in a typical month 

hOME USAGE: 	HUQ23 	 Position: 	132 	Length:! 

In a typical month does any member of your household use the Internet at home: ...to find sports related 
information? 

FREQ WTD 
yes 5,584 2,053,964 

2 No 6,959 2,645.940 
6 Valid skip 21,182 7.088.969 
7 Don't know 71 34.388 
8 Refused 7 1,895 
9 Not stated 29 17.000 

33,832 11,842,156 

Cnverat,'e: I louseholds who use the Internet at home in a typical month 

. 
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1I0.1L 	 1-1t1Q24 	 P.%IfWfl. 	I 	Lent'! It: I 

In a typical month does any member of your household use the Internet at home: ...for financial information? 

FREQ WTD 
Yes 5,635 2,189,946 

2 	 No 6,906 2,514,652 
6 	 Valid skip 21,182 7.088,969 
7 	 Don't know 73 29,662 
8 	 Refused 6 1.750 
9 	 Not stated 30 17,178 

33,832 	11,842,156 

Gm'eru.ge; 	 Households who use the Internet at home in a typical month 

HOME USAGE: 	HUQ25 	 Position: 	134 Lengt/t:1 

In a typical month does any member of your household use the Internet at home: to view the news? 

FREQ WTD 
Yes 6,128 2,412.939 

2 	 No 6,431 2,295.408 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 55 25,913 
8 	 Refused 6 1,750 
9 	 Not stated 30 17,17 

33,832 11,842,156 

(m'enrge; 	 Households who use the Internet at home in a typical month 

HOME USAGE: 	11UQ26 	 Position: 	135 	Length:1 

In a typical month does any member of your household use the Internet at home: ..for travel 
information/arrangements? 

FREQ WTD 
Yes 6.819 2,594,458 

2 	 No 5.738 2,113,412 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 57 26,389 
8 	 Refused 6 1,750 
9 	 Not stated 30 17.178 

33.832 	11,842,156 

! 	 I lousel this who use Oic Iriteriiet at l,n,e in 	spical month 

. 
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hOME USAGE: 	HUQ27 	 Position: 	136 Length:l 

In a typical month does any member of your household use the Internet at home: 
to search for other information? 

FREQ WTD 
Yes 5,658 2,094,641 

2 	 No 6,879 2,608,544 
6 	 Valid skip 21.182 7,088,969 
7 	 Dont know 76 30.917 
8 	 Refused 7 1,908 
9 	 Not stated 30 17,178 

33,832 	11,842,156 

Coverage. 	Households who use the Internet at home in a typical month 

HOME USAGE: 	HUQ27SOI 	 Position: 	137 	Length:i 

in a typical month does any member of your household use the Internet at home: 
Books, magazines, literature, poetry, authors 

FREQ WTD 
1 	 Yes 162 62,685 

No 5,496 2,031,955 
Valid skip 28.061 9,697,512 

7 	 Dont know 0 0 
Refused 0 0 

9 	 Not stated 113 50.003 

33.832 	11,842,156 

Coverage. 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 
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//Q\f/: .'t(,E: 	 11UQ27S92 	 I'iii',i. 	I is 	L,i,t,''h: I 

In a typical month does any member of your household use the Internet at home: 
Window shopping, product search 

FREQ WTD 
Yes 387 146.519 

2 	 No 5,271 1,948,122 
6 	 Valid skip 28,061 9,697.5 12 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Coverage: 	Households who use the Internet at home in a typical month. These vanahks were derised from the other specify question As 
such, all respondents were not asked these categones directly 

HOME USAGE: 	11UQ27S03 	 Position: 	139 	Lcngth.l 

In a typical month does any member of your household use the Internet at home: 
Automotive, vehicles including parts, recreational vehicles 

FREQ WTD 
Yes 352 121.154 

2 	 No 5,306 1,973,487 
6 	 Valid skip 28,061 9,697.512 
7 	 Don't know 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11.842,156 

Coverage: 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

S 

El 
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IH I  f/ ( \ I I il 	 II UQ27SO4 	 Position: 	140 	Length:1 

In a typical month does any member of your household use the Internet at home: 
Real Estate, cottage 

FREQ WTD 
Yes 140 52.129 

2 	 No 5,518 2,042.512 
6 	 Valid skip 28,061 9.697.512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

('.verage: 	 Households who use the Internet at home in a typical month. These variables were derived from the other specifY question. As 
such, all respondents were not asked these categories directly 

hOME USAGE: 	 HUQ27SO5 	 Position. 	141 	Length[I 

In a typical month does any member of your household use the Internet at home: 
Renovations, decorations, how to landscape, construction 

FREQ WTD 
Yes 136 53,079 

. 	

No 5,522 2,041,562 
is 	 Valid skip 28,061 9,697,512 

Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Coverage 	 Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

El 
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1101fF I X.l(,'E 	11UQ27S96 	 1iin: 	142 	Li'n'11l; I 

In a typical month does any member of your household use the lntcrnct at home: 
Beauty, fitness, massage, nutrition, vitamins 

FREQ WTD 
Yes 82 30.342 

2 	 No 5.576 2,064,299 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Coverage: 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question As 
such, all respondents were not asked these categories directly 

hOME USAGE: 	HUQ27SO7 	 Position: 	143 	Length: I 

In a typical month does any member of your household use the Internet at home: 
Weather, road conditions, ski reports 

FREQ WT[) 
Yes 291 100,962 

2 	 No 5.367 1,993,678 
6 	 Validskip 28,061 9,697.512 
7 	 Don't know 0 (I 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 11.842,156 

Coverage: 	Households who use the Internet at home in a typical month. These vanables were denved from the other specify question. As 
such, all respondents were not asked these categories directly 
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//H%JE USAGE: 	HUQ27SO8 	 Position; 	144 	Length:1 

In a typical month does any member of your household use the Internet at home: 
Environment, animals 

	

FREQ 	 WTD 
Yes 	 76 	 27,691 

2 	 No 	 5,582 	2,066,950 
6 	 Valid skip 	 28.061 	9,697,512 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,(X)3 

	

33,832 	11.842.156 

Coverage: 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question As 

such, all respondents were not asked these categories directly 

HOME USAGE: 	HUQ27SO9 	 Position.' 	145 	Len gfh:1 

In a typical month does any member of your household use the Internet at home: 
Pets 

FREQ WTD 
Yes 144 48.806 

2 	 No 5,514 2,045,835 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Coverage. 	Ilouseholds who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

. 
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110 Ui ( .\ l( 1 	 HUQ27SIU 	 i's itiwi 	I 

In a typical month does any member of your household use the Internet at home: 
Other Entertainment 

FREQ WTD 
Yes 295 124,263 

2 	 No 5,363 1.970,377 
6 	 Valid skip 28.061 9.697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50003 

33,832 	11,842,156 

1-louseholds who use the Internet at home in a typical month These variables were derived from the other specih' question. As 
such, all respondents were not asked these categories directly 

HOME USAGE: 	HUQ27SI 1 	 Position. 	147 	Length: I 

In a typical month does any member of your household use the Internet at home: 
... TVguide 

FREQ WTI) 
Yes 

2 	 No 
83 

5,575 
29.770 

2,064.87() 
6 	 Valid skip 28,061 9,697,51: 
7 	 Don't ktiow u 
8 	 Refused 0 0 
9 	 Not slated 113 50,003 

33,832 11.842.156 

Cors'rage 	households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondenLs were not asked these categories directly 

. 
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Ik)AIE USAGE. - 	FIUQ27SI2 	 Position: 	148 	Length:1 

In a typical month does any member of your household use the Internet at home: 
Parenting issues, children 

FREQ WTD 
Yes 162 50,625 

2 	 No 5,496 2,044,016 

6 	 Valid skip 28,061 9,697,512 

7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11.842.156 

1-lousehokis who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

HOME USAGE: 	HUQ27SI3 	 Position: 	149 	Lenglh:l 

In a typical month does any member of your household use the Internet at home: 
Film, schedule, videos, reviews 

FREQ WTD 
Yes 146 71,170 

2 	 No 5,512 2,023,471 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

C,eratt'. 	 Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

. 
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. fIvtIL 'i'. ! (L: 	 11UQ27S14 	 I'i.'uio#i. 	I SO 	 Length:! 

In a typical month does any member of your household use the Internet at home: 
Music-related 

FREQ 
Yes 108 

2 	 No 5,550 
6 	 Valid skip 28.061 
7 	 Don't know 0 
8 	 Refused 0 
9 	 Notstated 113 

33,832 

WTD 
42,324 

2,052.3 17 
9.697,512 

0 
0 

50,003 

11.842.156 

Households who use the Internet at home in a typical month. These variables were donved from the other specify question As 
such, all respondents were not asked these categories directly 

hOME USAGE. 	 HUQ27SI5 	 Position: 	151 	Length:! 

In a typical month does any member of your household use the Internet at home: 
History 

FREQ WTD 
Yes Ill 45.53 

2 	 No 5,547 2,049,102 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Households who use the Internet at home in a typical month These variables were derived from the other specify question. As 
such, all respondents were not asked these categones directly 

. 
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lI(),tlE USAGE: 	HUQ27SI6 	 Position: 	152 	Length:l 

In a typical month does any member of your household use the Internet at home: 
Other, social science, cultural 

FREQ WTD 
Yes 63 19,967 

2 	 No 5,595 2,074,673 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

hOME USAGE: 	HUQ27SI7 	 Position: 	153 	Length.I 

In a typical month does any member of your household use the Internet at home: 
Science 

FREQ WTD 
1 	 Yes 87 36,794 

. 	 2 	 No 5,571 2,057,847 
Valid skip 28,061 9,697,512 

7 	 Don't know 0 0 
Refused 0 0 

9 	 Not stated 113 50,003 

33,832 	11,842,156 

Coverage: 	 Households who use the Internet at home in a typical month. These variables were derived from the other specify question As 
such, all respondents were not asked these categories dtrectly 

. 

Special Surveys Division 	 141 



Household Internet Use Survey - Microdata User Guide 

//QfL ( ',l(;I 	 III (.27S1 8 	 /''tiiti. 	I 54 	 I em,'tI, I 

In a typical month does any member of your household use the Internet at home: 
Technical, high tech, patent information 

FREQ WTD 
Yes 77 33,738 

2 	 No 5,581 2,060,902 
6 	 Valid skip 28,061 9,697,5 12 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11.842,156 

Cmerage 	 households who use the Internet at home in a typical month These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

HOi1E LISA GE: 	 HUQ27SI9 	 Position: 	155 	Length.1 

In a typical month does any member of your household use the Internet at home: 
Other Specific Research 

FREQ WTD 
Yes 153 57,941 

2 	 No 5.505 2,036.7(11) 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 () 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

L'overate: 	I louseholds who use the Internet at home in it typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categones directly 

S 

. 
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I/GAlE USAGE; 	UUQ27S20 	 /'osi(ion: 	156 	Length.'l 

In a typical month does any member of your household use the Internet at home: 
...Reference, dictionary. encyclopedia 

FREQ WTD 
1 	 Yes 132 49,191 
2 	 No 5,526 2,045,450 
6 	 Valid skip 28,061 9.697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Cot erage. 	I louseholds who use the Internet at home in a typical month. These vanables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

hOME USAGE. 	HUQ27S2I 	 Position: 	157 	Length. I 

In a typical month does any member of your household use the Internet at home: 
Telephone directory, addresses, finding people 

FREQ WTD 
Yes 111 42,476 

.No 5,547 2,052,165 
6 	 Valid skip 28,061 9,697,512 

Don't know 0 0 
S 	 Refused 0 0 
9 	 Not stated 113 50.003 

33,832 	11,842.156 

Coverage. - 	1-louseholds who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

. 
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. 

/IQ\// I 	 111JQ27S22 	 l'uon: 	IS8 	L'ngth:l 

In a typical month does any member of your household use the Internet at home: 
Computers. Information Technology, software 

FREQ WTD 
Yes 204 82,837 

2 	 No 5.454 2.011.804 
6 	 Valid skip 28.061 9,697,512 

7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Coverage: 	households who use the Internet at home in a typical month. These variables were denved from the other specify question. As 
such, all respondents were not asked these categories directly 

HOME USAGE: 	 HUQ27S23 	 Position: 	159 	Length:1 

In a typical month does any member of your household use the Internet at home: 
the Arts 

FREQ WFl) 
Yes 63 24,265 

2 	 No 5.595 2,070.376 

6 	 Valid skip 28,061 9,697.512 
7 	 Don't know 0 1) 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Coverage: 	Households who use the Internet at home in a typical month These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

. 
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I/()tIE USAGE: 	HUQ27S24 	 Position: 	160 	Length:1 

In it typical month does any member of your household use the Internet at home: 
Hobbies 

FREQ WTD 
Yes 625 192,551 

2 	 No 5,033 1,902,090 
6 	 Valid skip 28,061 9.697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50.003 

33,832 	11,842,156 

Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

hOME US'.4GE: 	HLJQ27S25 	 Position: 	161 	Leng1h:1 

In a typical month does any member of your household use the Internet at home: 
Cooking, food, recipes, wine 

FREQ WTD 
Yes 421 147,258 
No 5,237 1,947,383 

( 	 Valid skip 28,061 9,697,512 
Don't know 0 0 
Refused 0 0 

9 	 Not stated 113 50,003 

33,832 	11.842,156 

Households who use the Internet at home in a typical month. These variables were derived from the other specitv question As 
such, all respondents were not asked these categories directly 

. 

Special Surveys Division 	 145 

. 



Household Internet Use Survey - Microdata User Guide 

J/():'iIE ( S'.i(,'E; 	 HUQ27S26 	 !'ISIUH/i 	102 	Ient.,'ih: 

In a typical month does any member of your household use the Internet at home: 
Genealogy 

FREQ WTD 
Yes 150 48,091 

2 	 No 5,508 2,046,549 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50.003 

33,832 	11,842,156 

C,t,i(ri,'e. 	Households who use the Internet at home In a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

HOME USAGE: 	HUQ27S27 	 Position: 	163 	Length:l 

In a typical month does any member of your household use the Internet at home: 
Gambling, lottery numbers 

FREQ W'l'l) 
Yes 75 27,001 

2 	 No 5,583 2,067.640 
6 	 Valid skip 28,061 9,697.512 
7 	 Don't know 0 II 

8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

(overage: 	 Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all respondents were not asked these categories directly 

. 

. 
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hOME USAGE. 	l-1UQ27S28 	 Position: 	IM 	Length:1 

lii a typical month does any member of your household use the Internet at home: 
Religion 

FREQ WTD 
Yes 81 31,651 

2 	 No 5,577 2.062,990 
6 	 Valid skip 28,061 9,697.512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Ilouseholds who use the Internet at home in a typical month. These variables were derived from the other specify question. As 
such, all rcspondcnLs were not asked these categories directly 

HOi%IE us4(;E: 	HUQ27S29 	 Position: 	165 	Length:1 

In a typical month does any member of your household use the Internet at home: 
Agriculture, farm machinery, horticulture, horses 

FREQ WTD 
Yes 95 28,665 

.No 
0 	 Valid skip 

5,563 2,065,975 
28,061 9,697,512 

7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Coverage: 	Households who use the Internet at home in a typical month. These variables were denved from the other specttv question As 
such, all respondents were not asked these categories directly 

. 
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S 11 )IIE I XA(Y/•: 	 t-1UQ27S30 	 I'itjo,t 	1 06 	Length:! 

In a typical month does any member of your household use the Internet at home: 
.Work, professional, unions 

FREQ WTD 
Yes 114 47,161 

2 	 No 5,544 2,047,479 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Coverage: 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question As 
such, all respondents were not asked these categories directly 

hOME USAGE: 	 HUQ27SOO 	 Position: 	167 	Length:] 

In a typical month does any member of your household use the Internet at home: 
Other 

FREQ Wi!) 
Yes 638 229.48 

2 	 No 5,020 1,865,158 
6 	 Valid skip 28,061 9.697.512 
7 	 Don't know 0 o 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842.156 

Cwerage: 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question As 
such, all respondents were not asked these categories directly 

Nc,ie: 	Other includes clubs, business, sexuality 

[Il 

. 
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1 ),'jr •,/ j,'i'h/' 	l-1UQ27TO 	 Position: 	168 	Lezgih: I 

In a typical month does any member of your household use the Internet at home: ... to search for other specific 
information? 

FREQ WTD 
Yes 11,355 4,261,394 

2 	 No 1,234 458,412 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 29 15,309 
8 	 Refused 6 1,750 
9 	 Not stated 26 16,322 

33,832 	11,842,156 

Note 	Dcnved variable that collapses II1JQI7. HUQ23, HUQ24, HUQ25. I1UQ26 and HUQ27 for validation and eompas'ability analysis 

HOME USAGE.' 	HUQ28POI 	Position.' 	169 	Length.1 

For what specific educational purposes do members of your household use the lnternet 9 ...Distance education, 
self-directed learning or correspondence courses 

FREQ WTD 
I 	 Yes 687 265,336 

No 5,133 1.928.847 
Valid skip 27,790 9,558,604 
Don't know 36 16,200 
Refused 2 1,320 

9 	 Not stated 184 71,850 

33,832 	11,842,156 

Govera,ge: 	Households who use the Internet at home in a typical month and II UQ 15= '1' 

. 
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llOIIE SAGE: 	 I I UQ28P02 	 Position: 	170 

For what specific educational purposes do members of your household use the Iriternet? ... To research information 
for project assignments or for solving academic questions 

FREQ WTD 
Yes 5,099 1.895,710 

2 	 No 721 298,472 
6 	 Valid skip 27,790 9,558,604 

7 	 Don't know 36 16,200 
8 	 Refused 2 1,320 
9 	 Not stated 184 71.850 

33,832 11,842,156 

Households who use the Internet at home in a typical month and HLJQIS= I 

hOME USAGE: 	 HUQ28PO3 	 Position: 	171 Length:1 

For what specific educational purposes do members of your household use the lnternet? ... To communicate with 
teachers and peers (includes submission of projects or assignments) 

FREQ WTD 
Yes 986 382,247 

2 	 No 4,834 1,811.935 
6 	 Valid skip 27,790 9,558.604 
7 	 Don't know 36 16,20() 
8 	 Refused 2 1,320 
9 	 Not stated 184 71,850 

33,832 11,842,156 

Coverog'; Households who use the Internet at home in a typical month and HUQl5"l" 

HOME USAGE: HUQ28PO4 	 Position: 	172 Length:l 

For what specific educational purposes do members of your household use the lnternet?...Other - Specify 

FREQ WTD 
1 Yes 339 135,215 
2 No 5.481 2,058,968 
6 Valid skip 27,790 9,558,604 
7 Don't know 36 16,200 
8 Refused 2 1,320 
9 Not stated 184 71,850 

33,832 	11,842,156 

households who uc the Inteniel at hi,nte in a iv ilical month and I 11 1Qt"t 

S 
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110/tIE USAGE: 	IIUQ28SOI 	 Position: 	173 	Length.! 

For what specific educational purposes do members of your household use the lnternet? ... Adniinistration, 
communication, marks, register, courses offered 

FREQ WTD 
Yes 80 28,994 

2 	 No 259 106,220 
6 	 Valid skip 33,271 11,617,572 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 222 89,370 

	

33,832 	11,842,156 

Cus'erai,'e 	 households who use the Internet at home in a typical month and HUQI5=" I". These s'anahles were dcnved from the other 
specify question. As such all respondents were not asked these categories directly 

HOME USAGE: 	11UQ28S02 	 Position: 	174 	Length:1 

For what specific educational purposes do members of your household use the lnternet? ... General, personal interest, 
not specific, continuing education 

	

FREQ 	 WTD 
Yes 	 56 	 22,621 

. 	2 	 No 	 283 	112,593 
6 	 Valid skip 	 33,271 	11,617,572 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 222 	 89,370 

	

33,832 	11,842,156 

Coverage: 	 households who use the Internet at home in a typical month and IIUQI5='l'. These variables were derived from the other 
specify question. As such, all respondents were not asked these categories directly 
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IfO%I/ I 'l( rE 	 I It Q28SOO 	 lr(lirrH. 	I Th 

For what specific educational purposes do members of your household use the Internet? ...Other 

FREQ WTD 
Yes 132 58.433 

2 	 No 207 76.782 
6 	 Valid skip 33,271 11,617.572 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 222 89,370 

33,832 	11,842,156 

Coverage 	Households who use the Internet at home in a typical month and l-ltJQ151". These variables were derived from the other 
specify question. As such, all respondents were not asked these categories directly 

•'s,,w 	Other includes specific courses, work related, specific topics. Lçgradc skills 

HOME USAGE: 	 IIUQ29 	 I'osilion: 	176 	Length.'l 

Does anyone in your household plan in the next 12 months to use the Internet from home to purchase products or 
services? 

FREQ WTD 
1 	 Yes 3.378 1,250,111 
2 	 No 8,982 3,393,64 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 249 89,791 
8 	 Refused 5 698 
9 	 Not stated 36 18,938 

33,832 	11,842,156 

Cm'erase; 	Hpuseholds who use the Internet at home in a typical month 

. 
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COMMERCE: 	CMQ02 	 Position: 	177 	Length.l 

In the last 12 months, has anyone in your household ordered a product or service over the Internet from home, 
where payment was made, but not made directly over the Internet using a credit card? (For personal or household 
use not business use.) 

	

FREQ 	 WTD 
Yes 	 1,414 	512.201 

2 	 No 	 11,236 	4,240.986 
6 	 Valid skip 	 21,182 	7,088,969 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 0 	 0 

	

33,832 	11,842,156 

Cr,,'erae 	 I louseholds who use the Internet at home in a typical month 

COMMERCE: 	FLAGQ02 	 Position: 	178 	Lenglh:l 

CMQ02 Imputed = 1. CMQ02 = 0 Not Imputed 

FREQ WTD 
(I 	 Not Imputed 	 33.717 11,794,925 
I 	 Imputed 	 115 47.231 

. 

33.832 11.842,I56 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	CMQ03POI 	 Position: 	179 	Lengtlr:1 

What types of products or services were ordered from home? ... Computer software 

FREQ WTD 
Yes 141 59,385 

2 No 1.245 444,124 
6 Valid skip 32.318 11,286,828 
7 Don't know 11 3.84 
8 Refused 1 75 
9 Not stated 116 47,903 

33,832 11,842.156 

Coverage  Households who ordered products and services without paying directly on the Internet 
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S 1 	 ( \1Q031'02 	 jip 	/ 

What types of products or services were ordered from home?...Computer hardware 

FREQ 
Yes 95 

2 	 No 1.291 
6 	 Valid skip 32,318 
7 	 Don't know 11 
8 	 Refused 
9 	 Not stated 116 

33,832 

WTD 
37,095 

466,414 
11,286,828 

3.84] 
75 

47,903 

11,842,156 

cowrage: Households who ordered products and services without paying directly on the Internet 

COMMERCE: CMQ03PO3 	 Position: 181 	Length:1 

What types of products or services were ordered from home'?... Music (CDs, tapes. MP3) 

FREQ WTD 
Yes 170 59,238 

2 No 1,216 444,271 
6 Valid skip 32.318 11.286.828 
7 Don't know 11 3.841 
8 Refused 1 75 
9 Not stated 116 47,903 

33,832 	11,842,156 

Households who ordered products and services without paying directly on the Internet 

COMMERCE: CMQ03PO4 	 Position: 182 	Length.1 

What types of products or servtces were ordered from home?... Books, magazines, on-line newspapers 

FREQ WTD 
I Yes 344 127,151 
2 No 1,042 376,359 
6 Valid skip 32.318 11,286.828 
7 Don't know 11 3,841 
8 Refused 1 75 
9 Not stated 116 47,903 

33,832 	11.842,156 

Coveraie: 	Flouseholds who ordered products and services without paying directly on the Internet 

. 
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('OMMERCE: 	CMQ03PO5 	 Position: 	183 	Lengih:I 

What types of products or services were ordered from home? ... Videos, digital video disc (DVD) 

	

FREQ 	 WID 

I 	 Yes 	 43 	 14,224 

2 	 No 	 1.343 	 489,285 

6 	 Valid skip 	 32.318 	11.286,828 

7 	 Don't know 	 11 	 3,841 

8 	 Refused 	 1 	 75 
9 	 Not stated 	 116 	 47,903 

	

33,832 	11,842,156 

I kviseholds who ordered products and services without paying directly on the Internet 

This variable is sunDressed on the nubhc use microdata file. 

COMMERCE: 	CMQ03PO6 	 Position: 	184 	Length.1 

What types of products or services were ordered from home? ... Other entertainment products (concert, theatre 
tickets) 

FREQ WTD 
Yes 58 24,726 
No 1,328 478,783 
Valid skip 32,318 11,286,828 

7 Don't know 11 3,841 
Refused 1 75 

9 Not stated 116 47,903 

33,832 11,842,156 

C'overage Households who ordered products and services without paying directly on the Internet 

. 
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( i),IL1//•;R( F 	 (\IQ03PO7 	 Pwwifm. 	I 

What types of products or servtces were ordered from home? ... Food, condiments, beverages 

FREQ WTD 
Yes 36 22,346 

2 	 No 1,350 481.164 
6 	 Valid skip 32,318 11286,828 
7 	 Dont know 11 3,841 
8 	 Refused 1 75 
9 	 Not stated 116 47,903 

33,832 	11,842,156 

Covvrutfe 	 Households who ordcrcd products and services without paying directly on the Internet 

This variable is suppressed on the public use microdata file. 

COMMERCE: CMQ03PO8 	 Pi'sition: 	186 	Leng:h:1 

What types of products or services were ordered from horne? ... Clothing. jewelry and accessories 

FREQ WTD 
Yes 270 82,856 

2 No 1,116 420,653 
6 Valid skip 32,318 11,286,825 
7 Don't know 11 3,841 
8 Refused 1 75 
9 Not stated 116 47,903 

33,832 	11,842,156 

Coveras.'c: Households who ordered Droducts and services without nayine dircetly on the Internet 

COMMERCE: CMQ03PO9 	 Position. 187 	Length:l 

What types of products or services were ordered from home'? ... Housewares (e.g. large appliances, furniture) 

FREQ WTD 
Yes 81 25.313 

2 No 1,305 478,196 
6 Valid skip 32,318 	11.286,828 
7 Don't know 11 3,841 
8 Refused 1 75 
9 Not stated 116 47.903 

33,32 	11.842,156 

I t,,uchI&l 	litlei.l 	tic I ,  ill, I 	 .i 	 ',iviti L, 	 lii_. I Is 	the liit_tiiet 

. 

. 
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(UiIIMERC'E: 	 CMQ03PIO 	 Position: 	188 	Length:1 

\'hat types of products or services were ordered from home? ... Consumer electronics (e.g. camera, computer, stereo. 
TV, VCR) 

FREQ WTD 
1 	 Yes 88 33,234 
2 	 No 1,298 470,276 
6 	 Valid skip 32,318 11.286.828 
7 	 Don't know 11 3,841 
8 	 Refused 1 75 
9 	 Not stated 116 47,903 

33,832 	11,842,156 

Coverage: households who ordered products and services without paying directly on the Internet 

COMMERCE: CMQ03PI I 	 Position: 189 	Leng1h:1 

What types of products or services were ordered from home?,..Automotive (cars, trucks, recreational vehicles or 
products) 

FREQ WTD 
I Yes 45 13.290 
2 No 1,341 490,220 

Valid skip 32,318 11.286.828 
Dont know II 1841 
Refused 1 75 

9 Not stated 116 47,903 

33,832 	11,842.156 

Coserage: 	Flotiseholds who ordered products and services without paying directly on the Internet 

This variable is suppressed on the public use microdata file. 
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( i).li,IJER(7: 	 CMQ03PI2 	 I'Q'//iWl 	190 	Lent,'ili 1 

What types of products or services were ordered from home? Travel arrangements (hotel reservations, travel 
tickets, rental car) 

FREQ WTD 
Yes 124 38,807 

2 	 No 1,262 464,702 
6 	 Valid skip 32,318 11286,828 
7 	 Don'tknow 11 3.841 
8 	 Refused I 75 
9 	 Not stated 116 47,903 

33,832 	11.842,156 

('overage 	Households who ordered products and services without paying directly on the Internet 

COMMERCE: 	 CMQ03PI3 	 Position: 	191 	Length:1 

What types of products or services were ordered from home'? ... Banking or financial services (investment products, 
stocks, bonds) 

FREQ WTD 
1 	 Yes 35 11,891 
2 	 No 1,351 491,61 
6 	 Validskip 32.318 11286.82 
7 	 Don't know 11 3.841 
8 	 Refused 1 75 
9 	 Not stated 116 47.903 

33,832 	11,842,156 

('overage: 	Ilousehokis who ordered products and services without paying directly on the Internet 

This variable is suppressed on the public use microdata file. 

. 

. 
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( ()t/IIERCE: 	 CNIQ03PI4 	 Posiilon.' 	192 	Length.'I 

What types of products or services were ordered from home? ... Toys and games 

FREQ WTD 
Yes 97 32,205 

2 No 1,289 471,304 
6 Valid skip 32,318 11,286,828 
7 Don't know 11 3,841 
8 Refused 1 75 
9 Not stated 116 47,903 

33,832 11.842,156 

Households who ordered products and services without paying directly on the Internet 

COMMERCE: CMQ03PI5 	 Position: 	193 Lengzh.1 

What types of products or services were ordered from home'? ... Real Estate 

FREQ WTD 
Yes 4 1,691 

2 No 1,382 501.818 
Valid skip 32,318 11,286,828 

7 Don't know 11 3,841 
Refused I 75 
Not stated 116 47,903 

33.832 	11,842,156 

Covercii.',': 	 households who ordered products and services without paying directly on the Internet 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	 CMQ03PI6 	 Position: 	194 	Leng:h.'l 

What types of products or services were ordered from home?.. Other - Specify 

FREQ WTD 
Yes 312 117,615 

2 	 No 1,074 385,894 
6 	 Valid skip 32.318 11286,828 
7 	 Don't know 11 3,841 
8 	 Refused 1 75 
9 	 Not stated 116 47,903 

33,832 	11,842,156 

Households who ordered products and services without paying directly on the Iniemet 

. 
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Ut/I ILR( i: 	 CMQ03SO I 	 I'.',iijin 	 I.tn&'ih. I 

What types of products or services were ordered from homc? ... Crafts, hobbies, collectibles, ant qucs. art, garden 
pets, music instruments 

FREQ WTD 
Yes 102 33,237 

2 	 No 210 84.378 
6 	 Valid skip 33,392 11.672.722 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 128 51,819 

33.832 	11.842.156 

(overage: 	 Households who ordered products and services without paying directly on the Internet. These variables were derived from the 
other specify question. As such, all respondents were not asked these categories directly 

COMMERCE: 	 CMQ03SOO 	Position: 	196 	Length: I 

What types of products or services were ordered from home? ... Other 

FREQ WTD 
Yes 137 50,181 

2 	 No 175 67.434 
6 	 Valid skip 33392 11,672,722 
7 	 Don't know 0 
8 	 Refused 0 0 
9 	 Not stated 128 51,819 

33,832 	11,842,156 

Coverage: 	 households who ordered products and services without paying directly on the Internet. These variables were derived from the 
other specify question. As such, all respondents were not asked these categories directly 

IVoje: 	Other includes household, education, internet. snorts, health, renovation, department store, flowers, on-line Pifts 

I 
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/ ) 	/ (/1W //' 	 C 1Q03TO 	 Position. 	197 	Lenglh:1 

What other type of products or services were ordered from home? 

	

FREQ 	 WTD 
Yes 	 398 	 144,884 

2 	 No 	 988 	358.625 
6 	 Valid skip 	 32,318 	11286,828 
7 	 Don't know 	 11 	 3,841 
8 	 Refused 	 1 	 75 
9 	 Notstated 	 116 	 47,903 

	

33,832 	11,842,156 

vu. 	Derived variable that collapses CMQ03. subset category 14- Toys and games and IS . Rcal Estate with category lt . Other - Specify for 
'aI idation and comnarabilitv analysis 

COMMERCE: 	 CMQ04 	 I'osition: 	198 	Lengih:3 

During the last 12 months, how many separate orders for products or services did your household place but did not 
pay for over the Internet? 
Allowed Mm: 	000AIIowed Max: 	995 

FREQ WTD 
150 1,414 512,201 

096 Valid skip 32,418 11,329,955 
Don't know 0 0 

INS Refused 0 0 
999 Not stated 0 0 

	

33,832 	11,842.156 

C'ovraue: 	 llpuschglds who ordered nrducts and services without sainu dircctly on the Internet 

COMMERCE: 	 FLAGQ04 	 Position: 	201 	Length:! 

CMQ04 Imputed = I, CMQ04 = 0 Not Imputed 

	

FREQ 	 WTD 
0 	 Not Imputed 	 33.580 	11.743,563 

Imputed 	 252 	 98,593 

	

33,832 	11,842,156 

This variable is suppressed on the public use microdata file. 

. 
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During the last 12 months, what is the estimated total value, in Canadian dollars, of the products and icrviccs your 
household ordered from home, but did not pay for over the Internet? 
Allowed Mm: 	 000000 	 Allowed Max: 	999995 

FREQ WTD 
000001 :025(XX) 1.414 512,201 
999996 Valid skip 32,418 11,329,955 
999997 Don't know 0 0 
999998 Refused 0 0 
999999 Not stated 0 0 

33,832 	11,842,156 

Households who ordered products and services without paying directly on the Internet 

COMMERCE: FLAGQO5 	 Position: 208 	Len grit: I 

CMQOS Imputed = I, CMQ05 	0 Not imputed 

FREQ WTD 
0 Not Imputed 33,527 11,726,204 

Imputed 305 115.952 

33,832 I l,842,I5 

This variable is suppressed on the public use microdata file. 

COMMERCl:: 	 CMQ06 	 Position: 	209 	Length :3 

Of the total number of separate orders placed from home but not paid for over the Internet, how many of these orders 
were from companies in Canada? 
Allowed Mm: 	 000Allowed Max: 	995 

FREQ WTD 
000:075 1,414 512.201 
996 Valid skip 32,418 11.329.955 
997 Don't know 0 0 
998 Refused 0 0 
999 Not stated 0 0 

33,832 11,842,156 

Coveruie Households who ordered products and services without paying directly on the Internet 

. 

. 

. 
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\ff/:/ /: 	 FLACQ06 	 Position: 	212 	Length:1 

CMQ06 Imputed = I. CMQ06 = 0 Not Imputed 

FREQ WTD 

0 	 Not Imputed 	 33.605 11,748.501 
1 	 Imputed 	 227 93.655 

33.832 11,842.156 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	CMC07 	 Position: 	213 	Length. I 

If CM_Q04 and CM_Q06=Response and CM_Q04CM_Q06 goto CM_Q08 else goto CM_Q07 

	

FREQ 	 WTD 
1:2 	 33,832 	11,842,156 
6 	 Validskip 	 0 	 0 
9 	 Not stated 	 0 	 0 

	

33,832 	11,842,156 

Wion rules; 
((MQ04>0 and CMQ04<995) and (CMQ06> and CMQ06<995) and (CMQ64=CMQ06) 
hci CMCO7l 

cIsc CMC072: 

COMMERCE; 	CMQ07 	 Position: 	214 	Length:6 

Of the total amount spent on products or services ordered but not paid for over the Internet from home, how much 
was spent on products and services from companies in Canada? 
Allowed Mm: 	000000 	 Allowed Max: 	999995 

	

FREQ 	 WTD 
000000:010000 	 1,414 	512,201 
999996 	 Valid skip 	 32,418 	11,329,955 
999997 	 Don't know 	 0 	 0 
999998 	 Refused 	 0 	 0 
999999 	 Not stated 	 0 	 0 

	

33,832 	11,842,156 

Cc,vraee. 	 Households who ordered products and services without paying directly on the Internet 
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( OtIAIER( T: 	FLACQ07 	 l'ro: 	220 	Lent'ih;l 

CMQ07 Imputed = 1, CMQ07 = 0 Not Imputed 

	

FREQ 	 WTD 
0 	 Not Imputed 	 33,536 	11.730,684 
1 	 Imputed 	 296 	 111.472 

	

33,832 	11.842,156 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	 CMQ08POI 	 Position: 	221 	Length.1 

During the last 12 months, how did your household pay for these products or services ordered from home (but not 
paid for over the Internet)?.. Credit card over the telephone 

	

FREQ 	 WTD 
Yes 	 625 	221,561 

2 	 No 	 754 	278,357 
6 	 Valid skip 	 32,318 	11,286,828 
7 	 Don't know 	 15 	 6,603 
8 	 Refused 	 2 	 478 
9 	 Not stated 	 118 	 48,32) 

	

33,832 	11,842.156 

(msrag; 	households who ordered products and services without paying directly on the Internet 

COMMERCE: 	 CMQ08P02 	 Position: 	222 	Length:! 

During the last 12 months, how did your household pay for these products or services ordered from home (but not 
paid for over the Internet)? ... Payment on delivery (COD) 

FREQ WTD 
Yes 264 92.549 

2 	 No 1,115 407,370 
6 	 Valid skip 32,318 11,286,828 
7 	 Don't know 15 6,603 
S 	 Refused 2 478 
9 	 Not stated 118 48,329 

Cossoage: 	Households who ordered products and services without paying directly on the Internet 

. 

S 

. 
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)tItIl / L 	 (\1Q08P03 	 Position: 	223 	Length:! 

During the last 12 months, how did your household pay for these products or services ordered from home (but not 
paid for over the Internet)?... By Cheque 

FREQ WTD 
Yes 300 114,031 

2 	 No 1.079 385,888 
6 	 Valid skip 32.318 11.286,828 
7 	 Don't know 15 6.603 
8 	 Refused 2 478 
9 	 Not stated 118 48,329 

33.832 	11.842,156 

Ciivertge 	 Households who ordered products and services without paying directly on the Internet 

COMMERCE: 	 CMQ08PO4 	 Position: 	224 	Length:l 

During the last 12 months, how did your household pay for these products or services ordered from home (but not 
paid for over the lnternet)? ... Other 

FREQ WTD 
I 	 Yes 290 105,124 
2 	 No 1,089 394,794 

Valid skip 32,318 11,286,828 
7 	 Don't know 15 6,603 
8 	 Refused 2 478 
9 	 Not stated 118 48.329 

33,832 	11.842.156 

Coverage. Households who ordered products and services without paying directly on the Internet 

I)erived variable: CMQ08TO 	 Position: 	225 Length:l 

During the last 12 months, how did your household pay for these products or services ordered from home".. Other 

F'REQ WTD 
Yes 574 211,978 

2 No 805 287,940 
6 Valid skip 32,318 11.286.828 
7 Don't know 15 6,603 
8 Refused 2 478 
9 Not stated 118 48.329 

33,832 	11,842,156 

Denved variable that collapses CMQOS, subset category 3- By cheque with category 4 - Other for validation and comparability analysis 
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. ( ( ) tI.ttLI? F. 	 (\1(?l0 	 /'su1iHn 	 I 

During the last 12 months, has anyone in your household ordered a product or service over the Internet from home, 
where the purchase was directly paid for by credit card over the Internet? 

	

FREQ 	 WTD 
Yes 	 3,042 	1,154,234 

2 	 No 	 9,608 	3,598.953 
6 	 Valid skip 	 21,182 	7,088,969 
7 	 Don't know 	 0 	 0 
S 	 Refused 	 0 	 0 
9 	 Not stated 	 0 	 0 

	

33.832 	11,842,156 

Households who use the Internet at home in a typical month 

COMMERCE: 	 FLAGQ1O 	 Position: 	227 	Length: I 

CMQIO Imputed = 1. CMQ1O = 0 Not imputed 

	

FREQ 	 WTD 
0 	 Not Imputed 	 33,711 	11,792,352 

Imputed 	 121 	 49.1404 

	

31,832 	11,842,150 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	 CMQI 1 P01 	 Position: 	228 	Length: I 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Computer software 

FREQ WTD 
Yes 513 195,740 

2 	 No 2,480 936,818 
6 	 Valid skip 30,701 10.652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49.882 

33,832 	11,842,156 

Ilouseholds who ordered products and services and naid directly on the Internet 
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•( It 1.1 u/:R( 1 	 C 1Q Ii P02 	 PH iiun  

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Computer hardware 

FREQ WTD 
Yes 219 93,884 

2 	 No 2.774 1,038,674 
6 	 Valid skip 30.701 10,652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49,882 

33,832 	11,842,156 

Gn'era5'e. Households who ordcred products and services and paid directly on the Inteniet 

COMMERCE: CMQ1 1 P03 	 l'osiiwn: 	230 Length:1 

What types of products or services were purchased (ordered and paid for over the Internet)? ... Music (CDs, tapes, 
M P3) 

FREQ WTD 
Yes 433 178,564 

2 No 2,560 953,994 
6 Valid skip 30,701 10,652,924 
7 Don't know 15 6,717 
8 Refused 1 75 
9 Not stated 122 49,882 

33,832 	11,842,156 

Households who ordered products and services and oaid directly on the Internet 

COMMERCE: 	 CMQ1 1PO4 	 Position: 	231 	Length:1 

What types of products or services were purchased (ordered and paid for over the lntcrnet)? ... Books, magazines, 
on-line newspapers 

FREQ WTD 
Yes 1,121 446,717 

2 No 1,872 685,841 
6 Valid skip 30,701 10.652,924 
7 Don't know 15 6.717 
8 Refused 1 75 
9 Not stated 122 49,882 

33,832 11,842, 156 

nkiy  households who ordered products and services and paid directly on the Internet 

. 
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S 
'( ).RIl:R( L 	 C1Q1 I P05 	 I'itii,j 	 l&n'i1i 

What types of products or services were purchased (ordered and paid for over the 1nternct? ... Vidcos. digital video 
disc (DVD) 

FREQ WTD 
I 	 Yes 171 67,370 
2 	 No 2,822 1,065,188 
6 	 Valid skip 30,701 10,652.924 
7 	 Don't know 15 6.717 
8 	 Refused 1 75 
9 	 Not stated 122 49,882 

33,832 	11,842.156 

(overage. 	I louseholds who ordered products and services and paid directly on the Internet 

COMMERCE: 	 CMQI 1 P06 	 Position: 	233 	Length:! 

What types of products or services were purchased (ordered and paid for over the Internet)? ... Other entertainment 
products (concert, theatre tickets) 

FREQ WTD 
Yes 196 97.429 

2 No 2,797 1,035,121) 
6 Valid skip 30.701 10.652,924 
7 Don't know 15 6.717 
K Refused 1 75 
9 Not stated 122 49.882 

33,832 11,842,156 

Goverage. households who ordered products and services and paid directly on the hiuernct 

. 
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OVIN.RCL 	 ('\lQI 1 P07 	 I'osition: 	234 	Length: I 

What typcs of products or services were purchased (ordered and paid for over the Internet)?... Food, condiments, 
beverages 

FREQ WTD 
Yes 86 38.135 

2 	 No 2,907 1,094,423 
6 	 Valid skip 30,701 10,652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49,882 

33,832 	11.842.156 

Coverage: 	 l-Iou.seholds who ordered products and services and paid directly on the Internet 

COMMERCE: 	 CMQI 1 P08 	 Position: 	235 	Lengtli:1 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Clothing, jewelry and 
accessories 

FREQ WTD 
Yes 622 189,252 

2 	 No 
ii 	 Valid skip 

2,371 
30,701 

943,306 
10,652,924 

Don't know 15 6,717 
Refused 1 75 

9 	 Not stated 122 49,882 

33,832 11,842.156 

('overage: 	 Households who ordered products and services and paid directly on the Internet 

UJ 
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S Oh/hi ERCE: 	 CMQI 1 P09 	 Ius1Iiin 	230 	Length: I 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... llousewares (e.g. 
large appliances, furniture) 

FREQ WTD 
Yes 192 58.997 

2 No 2,801 1,073,561 
6 Valid skip 30,701 10,652,924 
7 Dont know 15 6,717 
8 Refused I 75 
9 Not stated 122 49,882 

33,832 11,842,156 

cmerage: Households who ordered products and services and paid directly on the Internet 

COMMERCE: CMQIIPIO 	 Position: 	237 Length:! 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Consurner electronics 
(e.g.camera, computer, stereo. TV. VCR) 

FREQ WTD 
Yes 203 73,431 

2 No 2,790 1,059.127 
6 Valid skip 30,701 10,652,924 
7 Don't know 15 6,717 
8 Refused 1 75 
9 Not stated 122 49.882 

33.$32 	I 

(verage: 	Households who ordered products and services and paid directly on the Internet 

S 
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()%IMERCE: 	CMQI1PII 	 Position: 	238 	Length:1 

What types of products or services were purchased (ordered and paid for over the Internet)?.. Automotive (cars, 
trucks, recreational vehicles or products) 

FREQ WTD 
Yes 53 19,809 

2 No 2,940 1,112,749 
6 Valid skip 30,701 10,652.924 
7 Dont know 15 6,717 
8 Refused 1 75 
9 Not stated 122 49.882 

33,832 11,842,156 

Cot'erage households who ordered products and services and paid directly on the Internet 

COMMERCE.' CMQ11PI2 	 Position: 	239 Length:1 

What types of products or services were purchased (ordered and paid for over the Internet)?.. Travel arrangements 
(hotel reservations, travel tickets, rental car) 

FREQ WTD 
Yes 338 145,000 • 	1 No 
Valid skip 

2,655 
30,701 

987,558 
10,652,924 

7 Dont know 15 6.717 
Refused I 75 

9 Not stated 122 49,882 

33.832 11,842,156 

Coverage: Uouseholds who ordered products and services and paid directly on the Internet 
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[I 
( nIt1I:R( 'L 	 (1Q 11 P13 	 I' iiir,n, 	240 	/ent,'ili: 

What types of products or services were purchased (ordered and paid for over the Internet )?...Banking or financial 
services (investment products, stocks, bonds) 

FREQ WTD 
Yes 102 43.539 

2 	 No 2,891 1.089,019 
6 	 Valid skip 30,701 10,652.924 
7 	 Don't know 15 6.717 
8 	 Refused I 75 
9 	 Not stated 122 49,882 

33,832 	11,842,156 

Households who ordered products and services and paid directly on the Internet 

COMMERCE. 	 CMQIIPI4 	 Position: 	241 	Length:1 

What types of products or services were purchased (ordered and paid for over the lnternet)'L..Toys and games 

FREQ WTD 
Yes 199 61,450 

2 	 No 2,794 1,071,108 
6 	 Valid skip 30,701 10,652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49.882 

33,832 11,842,156 

1-louseholds who ordered oroducis and services and puid directly on the Internet 

COMMERCE: 	 CMQI 1 P15 	 Position: 	242 	Length:! 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Real Estate 

FREQ WTD 
Yes 4 2,061 

2 	 No 2.989 1,130,497 
6 	 Valid skip 30.701 10.652,924 
7 	 Don't know 15 6,717 
K 	 Refused 1 75 
9 	 Not stated 122 49,882 

33.932 	11.842.156 

(rge 	 Households who ordered products and services and paid directly on the Internet 

This variable is suDDressed on the nublic use microdata file. 
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('(M'fMERCE: CMQI 1 P16 	 Position: 243 	Length:1 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Other - Specify 

FREQ WTD 

Yes 560 217,773 
2 No 2,433 914,785 
6 Valid skip 30.701 10.652,924 
7 Don't know 15 6,717 

8 Refused 1 75 
9 Not stated 122 49,882 

33,832 	11,842,156 

Coveruje. Households who ordered products and services and paid directly on the Internet 

COMMERCE: CMQI ISOI 	 Position: 	244 Length:1 

What types of products or services were purchased (ordered and paid for over the Internet)? ... Sports equipment 

FREQ WTD 

Yes 54 17,654 
2 No 506 200,120 

Valid skip 33,134 11.567,709 
Don't know 0 0 
Refused 0 0 

St Not stated 138 56,674 

33.832 	11.842,156 

C,wera'e: 	Households who ordered products and services and paid directly on the Internet. These variables were derived from the other 
specify question. As such, all respondents were not asked these categories directly 

COMMERCE: 	 CMQ1 1S02 	 I'osition: 	245 	Length:1 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Crafis, hobbies, 
collectibles, antiques, art, pets, music instruments, garden 

FREQ WTD 
Yes 106 39,307 

2 	 No 454 178,466 
6 	 Valid skip 33.134 11,567,709 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 138 56,674 

33.832 	11,842,156 

Coveragt 	 Flousehold.s who ordered products and services and paid directly on the Internet. These variables were denved from the other 
specify question As such, all respondents were not asked these cateones directly 

S 
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(:0,1 IMER( 1: 	CMQI 1 S03 	 l'oviiin: 	246 	length: I 

What types of products or services were purchased (ordered and paid for over the lnternet)?..Health, beauty, 
medical, vitamins 

FREQ WTD 
Yes 70 26,389 

2 	 No 490 191,384 
6 	 Valid skip 33,134 11,567,709 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 138 56,674 

33,832 	11,842,156 

(2overuge: 	 Households who ordered products and services and paid directly on the lntemet These variables were derived from the other 
specify question. As such, all respondents were not asked these categories directly 

COMMERCE 	CMQI1SO4 	 Position.' 	247 	Length:l 

What types of products or services were purchased (ordered and paid for over the lnternet? ... Flowers, on-line gifts 

FREQ WTD 
Yes 56 24,395 

2 	 No 
6 	 Valid skip 

504 
33.134 

193,379 
11,567.709 

7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 138 56,674 

33,832 11,842,156 

(overage: 	 Households who ordered products and services and paid directly on the Internet These variables were derived from the other 
specify uuestion. As such, all rcsondents were not asked these categories directly 
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I ILI?( l: 	 ('MQ 11 SOO 	 Position: 	248 	Length: I 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Other 

FREQ WTD 
Yes 202 83,550 

2 	 No 358 134,223 
6 	 Valid skip 33,134 11,567,709 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 138 56,674 

33,832 	11,842,156 

Coverage: 	Households who ordered producis and services and paid directly on the Internet. These variables were derived from the other 

specify question. As such, all respondents were not asked these categories directly 
Note 	Other includes Internet, department stores, renovations, household, education 

Derived variable: 	CMQI ITO 	 Position: 	249 	Length: I 

What types of products or services were purchased (ordered and paid for over the Internet)? 

FREQ WTD 
Yes 738 271,83 

2 	 No 2,255 860,676 
0 	 Valid skip 30,701 10,652,924 
7 	 Don't know 15 6,717 

Refused 1 75 
Not stated 122 49.882 

33,832 	11,842.156 

Note: 	Derived variable thai collapses CMQI I, subset category 14- Toys and games and 15 - Real Estate with category 16 - Other - Specify for 
validation and comparability analysis. 
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('O%lMER( 'E: 	 CMQI2 	 l"s,iwn: 	250 	length:3 

	
. 

During the last 12 months, how many separate orders for products or services (ordered and paid for over the 
Internet) did your household make over the Internet? 
Allowed Mm: 	000A I/owed Max: 	995 

FREQ WTD 
001 : 150 3,042 1,154,234 
996 	 Valid skip 30,790 10,687,922 
997 	 Don't know 0 0 
998 	 Refused 0 0 
999 	 Not stated 0 0 

33,832 11,842,156 

C'rage. 	I louseholds who ordered products and services and paid directly on the Internet 

COMMERCE: 	 FLAGQI2 	 Position. 	253 Length: I 

CMQI2 Imputed = 1, CMQI2 = 0 Not Imputed 

FREQ WTD 
0 	 Not Imputed 33,606 11,753,979 

Imputed 226 88,177 

33,832 11,842,156  

This variable is sunoressed on the oublic use niicrodata file. 

(OMi'i'IERCE: 	 CMQ 13 	 Position: 	254 	Len gilt :6 

During the last 12 months, what was the estimated total value, in Canadian dollars, of the products and services your 
household ordered and paid for directly over the Internet? 
Allowed Mm: 	000000 	 Allowed Max: 	999995 

	

FREQ 	 WTD 
000001 : 030((X) 	 3,042 	1.154.234 
999996 	 Valid skip 	 30,790 	10.687.922 
999997 	 Don't know 	 0 	 0 
999998 	 Refused 	 0 	 0 
999999 	 Not stated 	 0 	 0 

	

33,832 	11,842,156 

Coverage: 	 Itouseholds who ordered products and services and paid directly on the Internet 

[II 
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0 	 Not Imputed 
Imputed 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	 CMC 14 	 Position: 	261 

IfCM_Ql2= DK or RF goto CM_Q15 else goto CM_Q14 

Le:gth: I 

FREQ WTD 
33,531 11,726,436 

301 115,720 

33,832 11,842,156 

Len gt/i:1 

('QAIMERCE: 	 FLACQI3 
	

Position. 	260 

CMQI3 lmputed= 1. CMQI3 = ONot Imputed 

FREQ WTD 
1:2 33,832 11,842,156 

6 	 Valid skip 0 0 
9 	 Not stated 0 0 

33.832 11,842,156 

':iiljøfl rule. 

. 
\tQl2-QO7 or(MQI2-Q95 	 then CMCI4I. else CMC142; 

()MMER(l:: 	 CMQI4 Position: 	262 	Lengih:3 

Of the total number of separate orders placed from home and purchased directly over the Internet, how many of 
these orders were from companies in Canada? 
Allowed Miii: 	 000Allowed Max: 995 

FREQ WTD 
(XX): 150 3,042 1,154,234 
996 	 Valid skip 30,790 10,687,922 
997 	 Don't know 0 0 
998 	 Refused 0 0 
999 	 Not stated 0 0 

33,832 	11,842,156 

Households who ordered products and services and paid directly on the Internet 

. 
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( OtI'lLR( 7. 	FLACQI4 	 l'().VifU)/I 	2( 
. 

CMQI4 Imputcd = I. CMQI4 0 Not Imputed 

	

FREQ 
	

WTD 
0 
	

Not Imputed 
	

33,522 
	

11,714,143 
Imputed 
	

110 	 128,013 

	

33,832 
	

11,842,156 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	 CMCI5 	 Position. 	266 	Length: I 

1fCMQI2 and CM_Q14=Rcsponsc and CM_Q12=CM_Q14 goto ('M_C16 else goto CM_Q15 

	

FREQ 	 WTD 
1:2 	 33,832 	11,842,156 
6 	 Valid skip 	 0 	 0 
9 	 Not stated 	 0 	 0 

	

33,832 	11.842.156 

Dersnuun nh' 
if(CMQI2>0 and C\1912- -O)j and (CMQI40 and C\1Q14 9 1)5) and CM(.112-(MQ!4i 
then CMCI5=1. 
else (MC 15=2: 

COMMERCE: 	 CMQI5 	 Position: 	267 	Length:6 

Of the total amount spent on products or services ordered and paid for over the Internet from home, in the last 12 
months, how much was spent on products and services from companies in Canada? 
Allowed Miii: 	 (X0000 	 Allowed Max. 	999995 

FREQ WTD 
0(XXX)O : 0240()0 3,042 1,154.234 
999996 Valid skip 30.790 10,687,922 
999997 Don't Know 0 0 

999998 Refused 0 0 
999999 Not stated 0 0 

33,832 11.842,156 

C'ive-age: 1-louseholds who ordered products and services and paid directly on the Internet 
Note; 	The vplue must be euual to or less than the value in CMOI3. 
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((1iMERCE: 	FLACQIS 
	

Position: 	273 	Length: I 

(MQI5 Imputed = 1, CMQI5 = 0 Not Imputed 

	

FREQ 
	

WTD 
0 	 Not Imputed 

	
33,518 
	

11,721,243 
Imputed 
	

314 
	

120.913 

	

33,832 
	

11,842,156 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	CMQI6 	 Position: 	274 	Length:1 

In the next 12 months, do you expect the value of orders made by your household over the Internet, whether pai1 
for over the Internet or not, to increase, decrease or stay the same? 

FREQ WTD 
Increase 1.090 426,735 

2 	 Decrease 526 185,958 
3 	 Stay the samc 2,139 785,292 
6 	 Valid skip 29.868 10,355,200 
7 	 Don't know 103 44.324 

Refused 1 499 
Not stated 105 44.148 

33.832 	11.842.156 

Coverage. 	 Households who ordered products and services on the Internet 

COMMERCE: 	CMQI8 	 Position: 	275 	Lc'nglh:l 

During the last 12 months, has anyone in your household purchased a digital product, delivered directly to your 
computer, over the Internet from home? (For personal or household use not business use). 

FREQ WTD 
I 	 Yes 527 215,791 
2 	 No 1297 1,214,344 
6 	 Valid skip 29,868 10,355,200 
7 	 Don't know 31 12.149 
8 	 Refused 1 166 
9 	 Not stated 108 44,506 

33,832 	11.842,156 

Coverage: 	 Households who ordered products and services on the Internet 
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('Ot It 1LRCl::: 	 (MQI9 
	

l'ot loin: 	276 	/ c'ng(/l. 6 

	 S 
During the last 12 months, what is the estimated total dollar value of products that your household ordered from 
home that was received in a digital format directly over the Internet? (Please include all such products regardless of 
the method of payment.) 
Allowed Mm: 	 (XX)000 	 Allowed Max: 	999995 

FREQ WTD 
000000:006000 485 197,370 
999996 Valid skip 33,188 11,575,967 
999997 Don't Know 39 17,765 
999998 Refused 3 656 
999999 Not stated 117 50,398 

33,832 	11,842,156 

C',verage 	 households who purchased digttat products on the Internet 

COMMERCE: 	 CMQ20 	 Position: 	282 	Length:6 

During the last 12 months, how much of what was spent on these digital products ordered from home was from 
companies in Canada? 
Allowed Mm: 	 (XXXXX) 	 Allowed Max: 	999995 

FREQ WTD 
000000 :002000 449 184,496 
999996 Valid skip 33,188 11.575.967 
999997 Don't Know 76 30.987 
999998 Refused 2 308 
999999 Not stated 117 50.398 

33,832 11,842,156 

Cowragc: 	 Households who purchased digital products on the Internet 
Wole: 	The value must he equal to or less than value in CMQI9 

S 
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L)iiti 'J I 	 C\IQ2001- 	 Position.' 	288 	Leng:h:6 

Dollar value of non-Canadian digital products 
Allowed Mm: 	 000000 	 Allowed Max: 	999995 

	

FREQ 	 WTD 

000000:006000 	 436 	178.664 
999996 	 Valid skip 	 0 	 0 

999997 	 Don't know 	 0 	 0 

999998 	 Refused 	 0 	 0 
999999 	 Not stated 	 33.396 	11.663.492 

	

33,832 	11,842,156 

Note. 	Derived variable from CMQI9 and CMQ20 that takcs CMQI9 - CMQ20. to determine the non-Canadian $ value of dtgital products 

COMMERCE: 	 CMQ2I 	 Position: 	294 	Length: I 

In the last 12 months, have you, or anyone in your household, ever used the Internet to 'Window Shop"? That is, 
has the Internet ever been used to narrow down the search for products or services without placing an order directly 
over the Internet? 

FREQ WTD 
1 	 Yes 5,928 2,151,776 
2 	 No 6,596 2,548,441 

Valid skip 21.182 7,088,969 
7 	 Don't know 62 25,028 

Refused 7 2,019 
9 	 Not stated 57 25,924 

33,832 	11,842,156 

Coi'erage: 	Households who use the Internet at home in a typical month 

COMMERCE: 	 CMQ22POI 	 I'osition: 	295 	Length: I 

What types of products or services were these? ... Computer software 

FREQ WTD 
Yes 754 291.212 

2 No 5,086 1,827,802 
6 Valid skip 27,778 9,637,410 
7 Don't know 85 31.811 
8 Refused 3 951 
9 Not stated 126 52,971 

33,832 11,842.156 

Corerai,'e Households who window shop on the Internet 
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. ('O%I.\IL/?( E; 	 CMQ22PO2 	 /oxiti.'n 	296 

What types of products or services were these?.. Computer hardware 

I 	 Yes 
2 	 No 
6 	 Valid skip 
7 	 Don't know 
8 	 Refused 
9 	 Not stated 

Lcni,'th: I 

FREQ WTD 
765 305,460 

5,075 1,813,554 
27,778 9,637,410 

85 31,811 
3 951 

126 52,971 

33,832 	11,842,156 

Guveruge: 1-louseholds who window shop on the Internet 

COMMERCE: CMQ22PO3 	 Position: 	297 Length:1 

What types of products or services were these?... Music (CDs. tapes. MP3) 

FREQ WTD 
Yes 674 255.636 

2 No 5.166 1,863.377 
6 Valid skip 27.778 9,637,410 
7 Don't know 85 31.811 
8 Refused 3 951 
9 Not stated 126 52,971 

33.832 	11,842.156 

Coverage: Households who window shop on the Internet 

COMMERCE: CMQ22PO4 Position: 	298 	Length: I 

What types of products or services were these'?... Books, magazines, on-line newspapers 

FREQ WTD 
Yes 1,097 426,421 

2 No 4,743 1.692,593 
6 Valid skip 27,778 9,637.4 10 
7 Don't know 85 31,811 
8 Refused 3 951 
9 Not stated 126 52.971 

Households who window shot, on the Internet 

. 

. 
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. 

. 

(O%!MERCE: 	 CMQ22PO5 	 Position: 	299 	Length. I 

What types of products or services were thesc? ... Videos, digital video disc (DVD) 

FREQ 
Yes 342 

2 	 No 5,498 
6 	 Valid skip 27,778 
7 	 Don't know 85 
8 	 Refused 3 
9 	 Not stated 126 

33,832 

cave'ra'e: 	 Households who window shop on the Internet 

COMMERC'E: 	CMQ22PO6 	 Position: 	300 	Length.l 

What types of products or services were thesc? ... Othcr entertainment products (concert, theatre tickets) 

FREQ 
Yes 	 241 

2 	 No 	 5,599 
Valid skip 	 27,778 
Don't know 	 85 
Refused 	 3 
Not stated 	 126 

33,832 

WTD 
131,549 

1,987,465 
9,637,410 

31,811 
951 

52.971 

11,842,156 

WT D 
99.669 

2,019,344 
9.637,410 

31.811 
951 

52,971 

11,842,156 

cowrgne: 	 I-Iouseholds who window shop on the Internet 

COMMERCE: 	 CMQ22PO7 	 Position: 	301 	Length:1 

What types of products or services were these?. Food, condiments, beverages 

	

FREQ 	 WTD 
Yes 	 189 	 74,581 

2 	 No 	 5,651 	2,044,433 
6 	 Valid skip 	 27.778 	9.637,410 
7 	 Don't know 	 85 	 31.811 
8 	 Refused 	 3 	 951 
9 	 Not stated 	 126 	 52,971 

	

33,832 	11,842,156 

Coveraj,'e: 	 households who window shop on the Internet 
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),tf IIJ;I?( i 	 ( 	I()221)98 	 /''in 	.IL 

What types of products or services were these?.. Clothing, jewelry and accessories 

FREQ WTD 
Yes 1,849 621,599 

2 	 No 3,991 1,497,415 
6 	 Valid skip 27,778 9,637,410 
7 	 Dont know 85 31,811 
8 	 Refused 3 951 
9 	 Not stated 126 52,971 

33,832 	11,842,156 

('overage: 	 households who window shop on the Internet 

COMMERCE: 	 CMQ22PO9 	 Position: 	303 	Length:] 

What types of products or services were these?. Housewares (e.g. large appliances, furniture) 

FREQ WTD 
Yes 1,086 366,579 

2 	 No 4,754 1,752,435 
6 	 Valid skip 27,778 9,637,410 
7 	 Don'tknow 85 31,811 
8 	 Refused 3 951 
9 	 Not stated 126 52.971 

33.832 	11.842.156 

C'overa. Households who window shop on the Internet 

COMMERCE: CMQ22PI0 Position: 	304 	Length:1 

What types of products or services were thcsc?...Consumer electronics (e.g. camera, computer, stereo, TV, VCR) 

FREQ WTD 
Yes 1,054 406,073 

2 No 4,786 1,712,941 
6 Valid skip 27,778 9,637,410 
7 Doti't know 85 31,811 
8 Refused 3 951 
9 Not stated 126 52.971 

33,832 	11.842,156 

merae 	 Households who window shop on the Internet 

Li 

. 

. 
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('Q:tfMERCE: CMQ22PI I Position: 	305 	Length.'! 

What types of products or services were thesc? ... Automotive (cars, trucks, recreational vehicles or products) 

FREQ WTD 

Yes 1376 512,791 

2 No 4,464 1.606,223 

6 Valid skip 27,778 9,637,410 

7 Don't know 85 31,811 

8 Refused 3 951 

9 Not stated 126 52,971 

33,832 	11,842,156 

Coverage: Households who window shop on the Internet 

COMMERCE: CMQ22PI2 Position: 	306 	Length:1 

What types of products or services were these? ... Travel arrangements (hotel reservations, travel tickets, rental car) 

FREQ WTD 
Yes 928 364,730 

2 No 4,912 1,754,284 
( Valid skip 27,778 9,637,410 • 	7 Don't know 

Refused 
85 

3 
31,811 

951 
Not stated 126 52,971 

33.832 	11,842,156 

Coverage  households who window shop on the Internet 

COMMERCE: CMQ22PI3 	 Position: 	307 Length:! 

What types of products or services were these? ... Banking or financial services (investment products, stocks, bonds) 

FREQ WTD 
Yes 274 108,817 

2 No 5,566 2,010,197 
6 Valid skip 27,778 9,637.4 10 
7 Don't know 85 31,811 
8 Refused 3 951 

9 Not stated 126 52,971 

33,832 	11,842,156 

Coverage 	1-louseholds who window shop on the Internet 
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( Qtft//]( 7:: 	 C\1Q22P14 	 Po.wiolt. 	108 	I in ,, ( h: I 

What types of products or services were these? ... Toys and games 

FREQ WTD 
Yes 603 209,219 

2 	 No 5.237 1.909.795 
6 	 Valid skip 27.778 9.637.410 
7 	 Don't know 85 31.811 
8 	 Refused 3 951 
9 	 Not stated 126 52,971 

33.832 	11.842,156 

Households who window shop on the Internet 

COMMERCE: 	 CMQ22PI5 	 Position: 	309 Leng:h:l 

What types of products or services were these?.. Real Estate 

FREQ WTD 
Yes 290 111.610 

2 	 No 5,550 2,007.403 
6 	 Valid skip 27,778 9,637.410 
7 	 Don't know 85 31,811 
8 	 Refused 3 951 
9 	 Not stated 126 52.971 

33,832 11,842,156 

Cm'eruge. 	Households who window shop on the Internet 

COMMERCE: 	 CMQ22PI6 	 Position: 	310 Length:1 

What types of products or services were these?...Other - Specify 

FREQ WTD 
Yes 1,114 388.561 

2 	 No 4.726 1,730.453 
6 	 Valid skip 27.778 9,637,410 
7 	 Don't know 85 31,811 
8 	 Refused 3 951 
9 	 Not stated 126 52,971 

33,832 	11,842.156 

Coverage: 	Households who window shop on the Internet 

S 
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(Q%IMERCE: 	CMQ22SOI 	 Position: 	311 	Length:I 

What types of products or services were these? ... Sports equipment 

FREQ WTD 

I Yes 247 81,231 
2 No 867 307.329 
6 Valid skip 32,504 11,367.863 
7 Don't know 0 0 

8 Refused 0 0 
9 Not stated 214 85,732 

33,832 11,842.156 

Coverage: Households who window shop on the Internet. These variables were derived from the other specify question As such, all 
respondents were not asked these categories directly 

COMMERCE: CMQ22SO2 	 Position: 	312 Length:1 

What types of products or services were thcse? ... Crafts, hobbies, collectibles, antiques, art, music instruments, pets 

FREQ WTD 
Ycs 201 65,528 
No 913 323.032 
Valid skip 32.504 11,367.863 

S 	TDon't know 0 0 
Refused 0 0 

o Not stated 214 85,732 

33,832 11,842,156 

Coverage 	Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 
respondents were not asked these categories directly 

COMMERCE: 	CMQ22SO3 	 Position: 	313 	Length:1 

What types of products or services were thesc? ... Hcalth, beauty, medical, vitamins 

	

FREQ 	 WTD 
Yes 	 81 	 30,445 

2 	 No 	 1.033 	358.116 
6 	 Valid skip 	 32.504 	11,367,863 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 214 	 85,732 

	

33,832 	11,842,156 

Co 'rage: 	Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 
respondents were not asked these categories directly 
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(.tl.1ER( E: CMQ22SO4 	 I > .vitiwi: 	314 Length: I 

What types of products or services were these!.. Household, baby products 

FREQ WTD 
Yes 71 26,106 

2 No 1,043 362.455 
6 Valid skip 32.504 11,367,863 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 214 85,732 

33,832 11,842,156 

Corerage. Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 
respondents were not asked these categories directly 

COMMERCE. CMQ22SO5 	 Position: 	315 Length.! 

What types of products or services were thesc' ... Flowers, on-line gifts 

FREQ WTD 
Yes 49 18,976 

2 	 No 1,065 369,585 
6 	 Valid skip 
7 	 Don't know 

32,504 
0 

11.367,863 

8 	 Refused 0 0 
9 	 Not stated 214 85,732 

33,832 11,842,156 

Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 
respondents were not asked these categories directly 

COMMERCE: 	CMQ22SO6 	Position: 	316 	Length. I 

What types of products or services were these? ... I)epartment Stores, retail 

FREQ WTD 
Yes 73 24.138 

2 No 1,041 364,422 
6 Valid skip 32,504 11,367,863 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 214 85,732 

33,832 11.842.156 

coveraee Households who window shop on the Internet These vanahles were derived from the other specify question. As such, all 
rc.p.eident 	i 	ci e 	it ;c.kcd thcie 	itenc. 	It r.'etl v 
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COMMERCE: 	 CMQ22SO7 	 I'osiiion: 	317 	Lengt/i:l 

What types of products or services were these? ... Renovations, tools, decoration 

FREQ WTD 
Yes 130 48,390 

2 	 No 984 340,171 
6 	 Valid skip 32,504 11,367,863 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 214 85.732 

33,832 	11,842,156 

Coverage: 	Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 

respondents were not asked these categories directly 

COMMERCE: 	 CMQ22SO8 	 Position: 	318 	Length.l 

What types of products or services were these? ... Gardcn 

FREQ WTD 
I 	 Yes 51 16.181 
2 	 No 1,063 372.379 

Valid skip 32,504 11,367,863 
Don't know 0 0 
Refused 0 0 
Not stated 214 85,732 

33.832 	11,842,156 

coverage 	I louseholds who window shop on the Internet. These vanables were derived from the other specify question. As such, all 

respondents were not asked these categories directly 

F ' 
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('OMMEI?C'L.' 	CMQ22SOO 	 Position 	319 	Length.'! 

What types of products or services were these? ... Other 

FREQ WTD 
Yes 174 61,383 

2 No 940 327,178 
6 Valid skip 32,504 11,367,863 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 214 85,732 

33,832 11,842,156 

Coverage: Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 
respondents were not asked these categories directly 

Note: 	Other includes education 

COMMERCE: CMQ23 	 Position: 	320 Length:1 

Are you willing to use a credit card on the Internet to pay for products or services? 

FREQ WTD 
Yes 1,268 506,380 

2 No 8.183 3,042,239 
6 Valid skip 24,192 8,228,397 
7 Don't know 127 38,407 
8 Refused 10 2,094 
9 Not stated 52 24,640 

33,832 11,842.156 

Coverage: Households who use the Internet at home inS typical month and CMQ10 not='l" 

. 

. 
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. 

( 	O1I.lIIl 	/ ( 	'l(24 	 I'!!lH/i. 	I I 

In general, how concerned are you about privacy on the Internet? (E.g. people finding out what websites you have 
visited, others reading your e-mail.) 

FREQ WTD 
Not at all concerned 2568 929,584 

2 Concerned 4,981 1,859,486 
3 Very concerned 4.980 1,912,029 
6 Valid skip 21,182 7,088,969 
7 Dont know 52 22,684 
8 Refused ii 3,291 
9 Not stated 58 26,113 

33,832 11,842.156 

Coeruge: I louseholds who use the Intemct at home in a typical month 

COMMERC'E: CMQ25 	 Position: 	322 Length: I 

How concerned are you about security in relation to your household financial transactions conducted over the 
Internet? (By transactions we mean purchasing products over the Internet using a credit card or banking over the 
Internet) 

FREQ WTD O Not at all concerned 2,785 1,029,511 
Concerned 3,614 1,362,939 
Very concerned 6,062 2,284,137 

6 Valid skip 21,182 7,088,969 
7 Don't know 99 41,657 
8 Refused 32 8,831 
9 Not stated 58 26,113 

33,832 	11,842,156 

(overage: 	 I touseholds who use the Internet at home in it typical month 

. 
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C Q\ItlIR( / 	 (\1Q26 	 /.',iiwn. 	323 	I.entt1z:l 

How concerned are you about Internet content that might be viewed by members of your household under the age 
of 18? 

FREQ WTD 
Not at all concerned 1,913 726,230 

2 	 Concerned 1,543 554,963 
3 	 Very concerned 2,795 1,009,022 
6 	 Valid skip 27,517 9,526,160 
7 	 Dont know 29 13,773 
8 	 Refused 4 1,075 
9 	 Not stated 31 10.933 

	

33,32 	11,842,156 

Coverage. 	 households who have household members <18 

Variable: 	 CMC27 	 Position: 	324 	Length: I 

If CM_Q26 = Concerned (2) or CM_Q26 = VeryConcern (3) goto CM_Q27 else goto NU_COl 

	

FREQ 	 WTD 
0 : 2 	 33,832 	11,842,156 
6 	 Valid skip 	 0 	 () 
9 	 Not stated 	 0 	 (1 

	

33,832 	11,842,156 

Derivation tides.' 
ii' CMQ262 or CMQ26'3 
then CMC271; 
else; 
if CMQ26=I 
then CMC27=2; 
else; 

C 
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('MQ27 	 Position: 	325 	Length.2 

What type of Internet content concerns you the most for menibcrs under the age of 18? 

FREQ WTD 
01 	 Pornography - sexually explicit material 3,449 1.232,902 
02 	 Hate literature - based on sexual preference, ethnic 

origin or racial background 122 42,827 
03 	 Chat groups - developing relationships with strangers 279 91472 
04 	 Violence (including bomb making and fire arms material) 200 86.921 
05 	 Gambling 11 4.275 
06 	 Game - use or excessive use 17 7.283 
07 	 Advertising directed to children (Including unsolicited 

E-mail) 49 16,192 
08 	 Other - Specify 37 13,328 
96 	 Valid skip 29,430 10.252,390 
97 	 Don't know 172 66,138 
98 	 Refused 2 648 
99 	 Not stated 64 25,781 

33,832 	11.842.156 

('overage 	 Respondents who are concerned by Internet content viewed by household members <IS. 

H'ER USERS AND NON USERS: 	 NUQOI 	Position: 327 Length:1 

During the next 12 months, does any member of your household plan to regularly use the Internet from any location? 

FREQ WTD 
Yes 4,311 1,468.304 

2 	 No 16,580 5,524.136 
6 	 Valid skip 12,650 4,753,187 
7 	 Don't know 287 95,560 
8 	 Refused 4 969 
9 	 Not stated 0 0 

33,832 	11,842,156 

Coverage: 	 Flouseholds who don't use the Internet at home in a typical month 

. 
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EI'ER USERS AND NON USERS 	 NUQ02POI Position. 328 Length. I 

Would this regular use be from ......Home? 

FREQ WTD 
Yes 1.675 608,793 

2 	 No 2.624 856,510 
6 	 Valid skip 29,230 10,277,323 
7 	 Don't know 11 2,743 
8 	 Refused 0 0 
9 	 Not stated 292 96,787 

33,832 	11,842,156 

Coverage; 	 Households who plan on using the Internet during the next 12 months 

EVER USERS 4 ND NON USERS: 	 N UQ02PO2 Position: 329 Length.! 

Would this regular use be from ......Work? 

FREQ WTD 
Yes 1,799 641410 

2 	 No 2,500 821,893 
6 	 Valid skip 29,230 10,277.323 
7 	 Don't know 11 2,743 
8 	 Refused 0 
9 	 Not stated 292 96,787 

33,832 	11,842,156 

C'erage; 	 Households who plan on using the Internet during the next 12 months 

EVER USERS AND NON USERS: 	 NUQ02PO3 Position. 330 Length:1 

Would this regular use be from ......School, coltege or university? 

FREQ WTD 
Yes 1,119 337.286 

2 	 No 3,180 1,128,017 
6 	 Valid skip 29,230 10,277,323 
7 	 Don't know Ii 2,743 
8 	 Refused 0 0 
9 	 Not stated 292 96,787 

33,832 	11,842,156 

coverage; 	 Households who plan on using the Internet dunng the next 12 months 

. 

S 

r 
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i:t ER USERS AND NON USERS: 	 NUQ02PO4 Position: 331 	Lengih:1 

Would this regular use be from ......A public library? 

FREQ WTD 
Yes 402 132,622 

2 	 No 1897 1,332,681 
6 	 Valid skip 29,230 10,277,323 
7 	 Don't know 11 2.743 
8 	 Refused 0 0 
9 	 Not stated 292 96.787 

33,832 	11,842,156 

C'overa.L'e: 	I louseholds who p1an on using the Internet during the next 12 months 

EVER USERS AND NON USERS: 	 NtJQ02PO5 Position. 332 Length:l 

Would this regular use be from ......Other - Specify 

FREQ WTD 
Yes 532 163,285 

2 No 3,767 1,302,017 
Valid skip 29,230 10,277,323 

7 Don't know II 2,743 
Refused 0 0 
Not stated 292 96.787 

33,832 	11,842,156 

Covera.ge. 	Households who plan on using the Internet during the next 12 months 

EVER USERS AND NON USERS: 	 NUQ02SOI Position: 333 Length:l 

Would this regular use be from ...... Friend's, Neighbours 

FREQ WTD 
Yes 252 79.777 

2 	 No 280 83,509 
6 	 Valid skip 32,997 11,579,340 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 303 99,530 

33,832 	11,842,156 

covt'rage. 	ttouscho!ds who ptsn on using the Internet during the next 12 months. These variables were derived from the other specify 
qcm As such, all respondents were not asked these categories directly 
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li 1:1? (.El?X ;LV/) \O.V I .cL/?.; 	 NUQ02SO2 	1.iii,i,z 	34 I.cn gilt: 

Would this regular use be from ...... Relative's 

FREQ WTD 
I 	 Yes 226 61,40) 
2 	 No 306 101.886 
6 	 Validskip 31997 11,579,340 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 303 99,530 

33,832 11,842,156 

Households who plan on using the Internet dunng the next 12 months. These variables were derived from the other specify 
question. As such, all respondents were not asked these categories directly 

EVER USERSAND NON USERS: 	NUQ02SOO Position: 335 Length:! 

Would this regular use be from ...... Other 

FREQ WTD 
I 	 Yes 77 28,211 
2 	 No 455 135,074 
6 	 Valid skip 32,997 11,579,340 
7 	 Don't know 0 
8 	 Refused 0 0 
9 	 Not stated 303 99,530 

33,832 11,842,156 

Coverage: 	Households who plan on using the Internet dunng the next 12 months. These variables were derived from the other specify 
question. As such, all respondents were not asked these categories directly 

Note: 	Other includes internet cafe, community access program, travel, retailer, cottage 

EVER USERS AND NON USERS: 	NUQ03 	Position: 336 Length.'I 

Do you have a computer at home? 

FREQ WTD 
Yes 4,596 1,633,512 

2 No 16.585 5.455.199 
6 Valid skip 12,650 4,753.187 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 1 258 

33,832 11,842,156 

('Il'', I louscholds IvIl,, 	ircsc,iik 	,1,'i,t 	use the 	Inlet net at ln,nnic 

S 
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. 

	

l:J'I;R USERS OR NON-USERS: 	 NUQ04PO1 Position: 337 Lenglh:l 

What are the reasons why your household does not use your home computer for accessing the Internet? ... Too 
costly (service or equipment) 

FREQ WTD 
Yes 874 312,852 

2 	 No 3,679 1,302,919 
6 	 Valid skip 29,235 10,208.386 
7 	 Don't know 28 11.219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1.755 

33,832 	11,842,156 

Coverage: 	 Households who presently don't use the Internet at home but have a computer 

EVER USERS OR NON-USERS: 	 NUQ04PO2 Position: 338 Length.1 

What are the reasons why your household does not use your home computer for accessing the Internet?... Internet 
or computers too difficult to use 

FREQ WTD 
Yes 203 72,716 

2 
6 

No 
Valid skip 

4.350 
29,235 

1,543,055 
10,208,386 

7 Don't know 28 11,219 
Refused 12 5,024 

9 Not stated 4 1,755 

33,832 	11,842,156 

('overage: 	 Households who presently don't use the Internet at home but have a computer 
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It/i? 1 .',/RS ORA Q,\- C SERS. 	 NUQ04PO3 /o.s ili,m 	13,  9 	Length 	1 

What are the reasons why your household does not use your homc computer for accessing the Internet'?... Use at 
work instead 

	

FREQ 	 WTD 
I 	 Yes 	 203 	 77.740 
2 	 No 	 4,350 	1.538.031 
6 	 Valid skip 	 29,235 	10.208,386 
7 	 Don'tknow 	 28 	 11,219 
8 	 Refused 	 12 	 5,024 
9 	 Not stated 	 4 	 1,755 

	

33.832 	11,842,156 

Cwerate: 	 Households who presently don't use the Internet at home but have a computer 

EVER USERS OR NON-USERS: 	 NUQ04PO4 I'osition.' 340 Length:l 

What are the reasons why your household does not use your home computer for accessing the Internet? ... Use at 
another location instead 

FREQ WTD 
Yes 116 39,131 

2 	 No 4,437 1,576.640 
6 	 Valid skip 29,235 10.208,386 
7 	 Don't know 28 11,210 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

33,832 	11,842,156 

S 

Households who presently don't use the Internet at home but have a computer 
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Ft ER USERS OR NON-USERS: 	NIJQ04P05 	Position: 	341 Length:1 

What are the reasons why your household does not use your home computer for accessing the Internet? ... No need / 

not useful 

FREQ WTD 
I 	 Yes 686 247,264 
2 	 No 3,867 1.368.507 
6 	 Valid skip 29,235 10.208,386 
7 	 Dont know 28 11.219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

33,832 11.842,156 

Coverage. 	 Households who presently don't use the Internet at home but have a computer 

EVER USERS OR NON-USERS: 	NUQ04PO6 	Position: 	342 Length:1 

What are the reasons why your household does not use your home computer for accessing the Internet'?.. Not 
enough time 

FREQ WTD 
I 	 Yes 402 152,665 
7 	 No 4,151 1,463,106 

Valid skip 29,235 10,208,386 
7 	 Don't know 28 11,219 

Refused 12 5.024 
9 	 Not stated 4 1,755 

33,832 11.842.156 

households who presently don't use the Internet at home but have a computer 

. 
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/1 7J? L:SLRS OR VOV- ( ."ER.' 	 NUQ04PO7 I'oition 	343 	Leiu,'ih: I 

	
. 

What are the reasons why your household does not use your home computer for accessing the 
Internet?...Concerncd child(rcn) in household will give out personal information 

FREQ WTD 
Yes 62 24.298 

2 	 No 4,491 1,591.473 
6 	 Valid skip 29,235 10208,386 
7 	 Don't know 28 11,219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

33,832 11,842,156 

households who presently don't use the lnterttet at home but have a computer 

EVER USERS OR NON- USERS.' 	 NUQ04PO8 	Position: 	344 Length: 

What are the reasons why your household does not use your home computer for accessing the 
Internet?.. Concerned for exposure to objectionable material 

FREQ WTD 
Yes 133 43.247 

2 No 4,420 1,572,525 
6 Valid skip 29,235 10,20838( 
7 Don't know 28 11.21) 
8 Refused 12 5.024 
9 Not stated 4 1.755 

33.832 11,842,156 

Coverage. Households who presently don't use the Internet at home but have a computer 
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'i FR ( F/1?,\ HR .\ ( ) \ (./ 1Rc 	 tQ04P09 Position: 345 	Length:! 

What are the reasons why your household does not use your home computer for accessing the Internet?.. Cannot 
obtain access due to remote location of the dwelling 

FREQ WTD 
Yes 36 7,366 

2 	 No 4,517 1,608,405 
6 	 Valid skip 29,235 10,208,386 
7 	 Don't know 28 11,219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

33.832 	11,842,156 

I lQuSChOIdS who presently don't use the Internet at home but have a computer 

This variable is suppressed on the public use microdata file. 

EVER USER OR NON-USERS: NUQ04P10 	 Position: 	346 	Length:1 

What are the reasons why your household does not use your home computer for accessing the Internet?.. Other 
confidentiality, security or privacy concerns 

FREQ WTD 
I 	 Yes • 	
2 	 No 

121 40,744 
4,432 1,575,027 

(1 	 Valid skip 29,235 10.208,386 
7 	 Don't know 28 11,219 
8 	 Refused 12 5.024 
9 	 Not stated 4 1,755 

33,832 	11,842.156 

Cr,sS'raA'e 	households who presently don't use the Internet at home but have a computer 
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S 
LI/i?! /J?S OR V0,V- ( SL/?. 	 " t Q041'l I 	/'('VIIlU/l 	4 	1 	I 

What are the reasons why your household does not use your home computer for accessing the Internet? ... Computer 
too old 

FREQ WTD 
Yes 932 320,215 

2 	 No 3,621 1,295,556 

6 	 Valid skip 29,235 10,208,386 
7 	 Dontknow 28 11,219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

33,832 	11,842,156 

C'overge; 	Households who presently don't use the Internet at home but have a computer 

EVER USERS OR NON-USERS: 	 NUQ04PI2 Position: 348 Lengxh:l 

What are the reasons why your household does not use your home computer for accessing the lntemet? ... Waiting 
for installation 

FREQ WTD 
Yes 350 124,l(,4 

2 	 No 4,203 1.491,608 	 is 6 	 Valid skip 29,235 10,208,386 
7 	 Dontknow 28 11,211) 
8 	 Refused 12 5,024 

9 	 Not stated 4 1,755 

33,832 11.842,156 

l-loueholds who presently don't use the Internet at home but have a computer 
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/j j:/,  ( ç/:/s,' \ ( ) 	( 	\ l 004P1 3 	 /tI'ii 	 1 	. iii 1 

What are the reasons why your household does not use your home computer for accessing the Internet?.. No 
interest 

FREQ WTD 
I 	 Yes 811 277,528 
2 	 No 3,742 1,338,243 
6 	 Valid skip 29,235 10,208,386 
7 	 Don't know 28 11,219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1.755 

33,832 	11.842,156 

cwerat,'r'. 	 Households who presently dont use the Internet at home but have a computer 

EVER USERS OR NON-USERS: 	 NUQ04P14 Position: 350 Length:l 

What are the reasons why your household does not use your home computer for accessing the lnternet 9  ... Other - 
Specify 

FREQ WTD 
Yes 686 247,515 
No 3.867 1,368,256 
Valid skip 29.235 10,208.386 
Don't know 28 11,219 
Refused 12 5,024 

9 	 Not stated 4 1,755 

33,832 	11,842,156 

Coverage: 	 I louseholds who presently dont use the Internet at home but have a computer 
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EVH? L.XERS OR .VN-U.ST/?S: 	 NIJQ04SOI /'ition. 351 	Lc'ngth:I 

What are the reasons why your household does not use your home computer for accessing the Internet?. Broken 
computer 

FREQ WTD 
Yes 120 36,341 

2 	 No 566 211,175 
6 	 Valid skip 33,102 11,576,642 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 44 17,998 

33,832 	11,842,156 

C'o'era: 	Households who presently don't use the Internet at home but have a computer. These variables were derived from the other 
specify question. As such, all respondents were not asked these categories directly 

EVER USERS OR NON-USERS. - 	 NUQ04SOO Position. 352 Length:l 

What are the reasons why your household does not use your home computer for accessing the Internet?. Other 

FREQ WTD 
Yes 127 40,120 

2 	 No 559 207.395 
6 	 Validskip 33,102 11,576,642 
7 	 Don't know 0 1) 
8 	 Refused 0 I) 

9 	 Not stated 44 17.998 

33,832 	11,842,156 

Coverag': 	 Households who presently don't use the Internet at home but have a computer. These variables were derived from the other 
specify question. As such, all respondents were not asked these categories directly 

IZA 

. 
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I)eri J \i1(ai)!C 	 UQ04TO 	 Position: 	353 	Length:] 

What are the reasons why your household does not use your home computer for accessing the Internet? 

	

FREQ 	 WTD 
Yes 	 2,585 	898,374 

2 	 No 	 1,968 	717,397 
6 	 Valid skip 	 29,235 	10,208,386 
7 	 Don'tknow 	 28 	 11,219 
8 	 Refused 	 12 	 5,024 
9 	 Not stated 	 4 	 1,755 

	

33,832 	11,842,156 

v,, 	Derived variable that collapses NUQ04. subset category II - Computer too old, 12 - Waiting for installation. 13 - No interest with category 14 

Other - Specify for salidatton and comparability analysis. 

INCOME: 	 INCQI P01 	 Position: 	354 	Length:1 

Various measures of income are needed to study the relationship between the household's overall economic 

situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months?... Wages and salaries 

FREQ WTD 
Yes 22,095 7,777,920 

. 	 2 	 No 9,757 3,283,438 
Valid skip 0 0 
Don't know 771 297,560 
Refused 1,134 449,540 

9 	 Not stated 75 33,698 

33.832 11,842,156 

(',,ver(e. 	 All households 

I 
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S INCOME: 	 INCQI P02 	 Position. 	355 	Length.! 

Various measures of income arc needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months?.. Income from self-employment 

FREQ WTD 
Yes 5,505 1,852,973 

2 	 No 26,347 9,208,385 
6 	 Validskip 0 0 
7 	 Don't know 771 297,560 
8 	 Refused 1,134 449,540 
9 	 Not stated 75 33,698 

33,832 	11,842,156 

('overue. 	 All households 

INCOME: 	 INCQI P03 	 I'osition: 	356 	Length:1 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Dividends and interest on bonds, savings, stocks, etc. 

FREQ WTD 
Yes 5,971 2,041.556 

2 No 25,881 9,019,802 
6 Validskip 0 0 
7 Don't know 771 297,560 
8 Refused 1,134 449,540 
9 Not stated 75 33,698 

33,832 11,842,156 

Cmsrage: All households 

. 
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/ \•( 	'ti! 	 lCQ1 PO4 	 I'HVII!17. 	11 57 	Len'i/i: I 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months" ... Employment Insurance 

	

FREQ 	WTD 
Yes 	 3,236 	858.876 

2 	 No 	 28.616 	10,202.482 
6 	 Valid skip 	 0 	 0 
7 	 Don't know 	 771 	297.560 
8 	 Refused 	 1,134 	449,540 
9 	 Not stated 	 75 	33,698 

	

33,832 	11,842,156 

C'overaj.,'e. 	 All households 

iNCOME: 	 INCQIPOS 	 Position: 	358 	Length:l 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months" ... Workcrs Compensation 

FREQ WTD 
I Yes 876 264,515 

No 30,976 10,796,843 
6 Valid skip 0 0 
7 Don't know 771 297,560 
8 Refused 1,134 449,540 
9 Not stated 75 33,698 

33,832 11,842,156 

All households 

. 

Special Surveys Division 	 207 



Household internet Use Survey — Microdata User Guide 

El 
I \'( ( ).t IL. 	 I NC'QI P06 	 I 's i!Hn 	')  

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 nionths? ... Bencfits from Canada or Quebec pension plan 

FREQ WTD 
Yes 7.1 2.220,052 

2 	 No 24,811 8,841,306 
6 	 Valid skip 0 0 
7 	 Dont know 771 297,560 
8 	 Refused 1,134 449,540 
9 	 Not stated 75 33,698 

33,832 	11.842,156 

Cu'erage: 	 All households 

INCOME: 	 INCQIP07 	 Position: 	360 	Length:l 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Retirement pensions, superannuation and annuities 

FREQ WTD 
Yes 5,683 1,896,976 

2 No 26,169 9,164,382 
6 Valid skip 0 () 
7 Don't know 771 297,560 
8 Refused 1,134 449,540 
9 Not stated 75 33.698 

33,832 11,842,156 

All households 
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. 	 I\•( 
	 INCQIP08 	 l'osition: 	361 	Length:1 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Old Age Security and Guaranteed Income Supplement 

FREQ WTD 
Yes 5,200 1,587,902 

2 	 No 26,652 9,473,456 
6 	 Valid skip 0 0 
7 	 Don't know 771 297,560 
8 	 Refused 1,134 449.540 
9 	 Not stated 75 33,698 

33,832 	11,842,156 

('overaie: 	 AU households 

INCOME: 	 INCQI P09 	 Position: 	362 	Length: I 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Child Tax Benefit 

FREQ WTD 
Yes 5,498 1,640,694 
No 26,354 9,420,664 

() 	 Valid skip 0 0 
7 	 Don't know 771 297,560 
8 	 Refused 1,134 449,540 
9 	 Not stated 75 33,698 

33,832 	11,842,156 

Coverage: 	 All households 

r 
L 

Special Surveys Division 	 209 

is 



Household Internet Use Survey - Microdata User Guide 

[II 
/ VCO 	 I'\(()l P10 	 /,\li(Hn 	(' 	 / pitiIi. I 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Provincial or municipal social assistance or welfare 

FREQ WTD 
Yes 1,503 496.360 

2 	 No 30,349 10,564,998 
6 	 Valid skip 0 0 
7 	 Don't know 771 297.560 
8 	 Refused 1,134 449,540 
9 	 Not stated 75 33,698 

33,832 	11,842.156 

Coierae: 	 All households 

INCOME: 	 INCQIPI1 	 Position: 	364 	Len gth.l 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months?...Child Support 

FREQ WTD 
Yes 890 284,444 

2 No 30.962 10,776.914 
6 Valid skip 0 0 
7 Don't know 771 297,560 
8 Refused 1.134 449,540 
9 Not stated 75 33,698 

33,832 11,842,156 

C'overage. All households 

. 
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I \CQ1 P12 	 Position: 	365 	Length.] 

Various measures of incomc are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Alimony 

FREQ WTD 
Yes 128 41,949 

2 	 No 31,724 11,019,408 
6 	 Valid skip 0 0 
7 	 Don't know 771 297,560 
8 	 Refused 1.134 449,540 
9 	 Not stated 75 33,698 

33,832 	11,842,156 

Coverage 	 All households 

INCOMI: 	 INCQI P13 	 Position: 	366 	Leng:h:1 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Other income (e.g. rental, scholarships, other government income. etc.) 

FREQ WTD 
1 	 Yes 	 1,999 671,044 

No 	 29,853 10,390.313 
Valid skip 	 0 0 

7 	 Don't know 	 771 297,560 
8 	 Refused 	 1,134 449,540 
9 	 Not stated 	 75 33.698 

33,832 	11,842,156 

co,erage: 	 All households 

. 
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S 
l.V( o.tii•: 	 I N( Qi P14 	 PH it/H??: 	 length 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months?... No income 

FREQ WTD 
Yes 192 86.049 

2 	 No 31,660 10,975,308 
6 	 Valid skip 0 0 
7 	 Don't know 771 297,560 
8 	 Refused 1,134 449,540 
9 	 Not stated 75 33.698 

33,832 	11,842,156 

Coverage: 	 All households 

INCOME: 	 INCQ02 	 Position: 	368 	Length.6 

What is your best estimate of the total income before taxes and deductions of all household members from all 
sources in the past 12 months'? 
Allowed Mm: 	 000000 	 Allowed Max: 	999995 

FREQ WTD 
000001 :950000 20,521 7,088,291 
999996 	 Valid skip 192 86,049 
999997 	 Don't know 8,213 2,807,410 
999998 	 Refused 2,351 853,236 
999999 	 Not stated 2,555 1,007,169 

33,832 11,842.156 

( ov'rag,' 	 I louseholds wi Ii Income 

This variable is suppressed on the public use microdata file. 

. 
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• 	L\( OME: 
	 Position, 	374 	Length:2 

What is your best estimate ofthc total income before deductions, of all household members from all sources during 
the past 12 months? Was the total household income: 

FREQ WTD 

01 Less than $5,000 112 40,935 

02 Between $5,000 - $9,999 293 93,495 

03 Between $10,000- $14,999 658 189,112 

04 Between $15,000- $19,999 740 225,586 
05 Between S20,000 - $29,999 946 289,276 
06 Between $30,000 - $39,999 748 250,751 
07 Between $40,000 - $49,999 553 185,006 
08 Between $50,000 - $59,999 509 187,520 
09 Between $60,009 - $79,999 509 185,863 
10 Between $80,000 -$99,999 340 130,689 
11 $100,000 or more 344 144,130 
96 Valid skip 20,713 7,174.340 
97 Don't know 2.953 1,052,116 
98 Refused 1,858 685,968 
99 Not stated 2,556 1,007,369 

33,832 	11,842,156 

households who answered Dont know or Refused in INC_Q02 

this variable is suppressed on the public use microdata file. 

I a,iahle: 	 FINWT 	 Position: 	376 	Length.9 

Record Weight 

FREQ 	 WTD 
000000041 :000001734 	 33,832 	11,842,156 

33,832 	11,842,156 
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t)eiiied variabk': 	QUARTILE 	 l'osition: 	385 	Length I 

Income Quartiles 

FREQ WTD 
Quartile I - <= $22,446 8,973 2,960,048 

2 	 Quartile 2 - $22,447 - $39,999 8,746 2,960,743 
3 	 Quartile 3 - $40,000 - $64,999 8,325 2,960,575 
4 	 Quartile 4 - $65,000 + 7,788 2,960,791 

33.832 11,842.156 

Note: 	Quartiles and quintiles are defined by two liictors: (a) an income marker (eg. $20,000), and (h) the number of records required to make the sum of 
the final weights equal to 25% of the population, For example: IfS records have a value of $20000 but only 3 records are required to have the 
sum of weights in civartilel equal 25% of the nonulation. two of the five records will be located in auartile2 

Derived variable: 	QUITILE 	 Position: 	386 	Lenglh:l 

Income Quintiles 

FREQ 	 WTD 

Quintile I - < $20,000 	 7,157 	2,368,011 
2 	 Quintile 2 - $20.00 I - $32,999 	 7,142 	2,368,371 
3 	 Quintile 3 - $33,000 - $49,999 	 6,862 	2,368,365 
4 	 Quintile 4 - $50,000 - $74,999 	 6,582 	2.369,363 
5 	 Quintile 5 - $75,000 + 	 6,089 	2,368,045 

33,832 	11,842,156 

This variable is suppressed on the public use microdata file. 

. 
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I)erived variable. 	INC_CAT 	 l'osiiion: 	387 	Length:2 

What is your best estimate of the total income before deductions, of all household members from all sources during 
the past 12 months? Was the total household income: (Imputed income 
category data from data file) 

FREQ WTD 
01 Less than $5,000 565 224,085 
02 Between $5,000 - $9,999 864 282,084 
03 Between $10,000- $14,999 2,096 650,384 
04 Between $15,000- $19,999 1.976 621.093 
05 Between S20,000- $29,999 3,856 1,219,672 
06 Between $30,000- $39,999 3.410 1,146,547 
07 Between $40,000 - $49,999 2,943 989,800 
08 Between $50,000 - $59,999 2,654 924,086 
09 Between $60,000 -$79,999 3.711 1,305,035 
10 Between $80,000- $99,999 1,935 725,950 
11 $100,000 or more 2,455 1,007,967 
96 Valid skip 0 0 
99 Not stated 7,367 2,745,453 

33,832 	11,842,156 

IIiis ariahIe is sunressed on (he iniblic use microdata file. 

. 
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/)rj'/ YUI,I/)/(. ( :\1Q27REC 	 /")\ii,on. 	189 	Icn'!Ii:. 

What type of Internet content concerns you the most for members under the age of] 8? 
a 

[REQ WTD 
01 Pornography - sexually explicit material 3,449 1,232,902 
02 Hate literature - based on sexual prefcrcrice, ethnic 

origin or racial background 122 42,827 
03 Chat groups - developing relationships with strangers 279 93.472 
04 Violence (including bomb making and fire arms material) 200 86,921 
05 Gambling 11 4,275 
06 Game - use or excessive use 17 7,283 
07 Advertising directed to children (Including unsolicited 

E-mail) 49 16,192 
08 Other - Specify 37 13,328 
10 Multiple 47 19,878 
II All 86 30,981 
96 Valid skip 29,430 10,252,390 
97 Don't know 39 15,279 
98 Refused 2 648 
99 Not stated 64 25,781 

33,832 	11,842,156 

Respondents who are concerned by Internet c'ntent 	es ed h's -  I,,u,_hol,I incinbcT, 	I S 	.\t ii liple" or \ II Ire 	Ice,'rlcii I hal 

were written in by the respondent 

This variable is suppressed on the public use microdata tile. 

is 
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Eli_NOTE 

Respondcnt Eligibility. 
Only I person in the household will be asked to complete the Household 
Internet Use Survey. Eligibility is as follows: 
If at least one person in the household is> 18 then 
Display names of all persons in the household that are IS or over 
Else (No one in household is 18 or over) 
Display names of all persons in the household that are 15 and over 

HI_START 

TIME(REAI .):START 01: 1-IIUS SECTION 

Ill_Import 

Import Age from INFO (Age of household members) 
CProv from Info (CProv is originally from Header) 

V,,w 	At this time CProv is not specified in the questionnaire, however it may be used for sharing questions in Québec. We are waiting for a 

decision. 

HI_El 

• 	 Derive AgeLTIX (tYesNo) If lnfo.Age ofany memberofthc household is LT IS then AgeLTIS = Yes 
Else AgeLTIS = No 

GUQO1 

We are conducting a survey about the use of the Internet by members of your household. Its growing use 
may affect the economy, the way we learn and communicate with each other. You or members of your 
household may not use the Internet today, however it is important to obtain your views. 
@/@/While your participation is voluntary, your assistance is essential if the results of the survey are to be 
accurate. Your answers will be kept confidential and only used for statistical purposes. 

Univer,e. All respondents 

GUQO2 

Has anyone in your household @Ucver@U used the Internet (E-mail or world wide web) from home, work, 
school or any other location? 

<I> 	@SYes@S 
<2> 	@SN0@S .........................................................................gotoNU_QOl 
<8> 	Refused ...........................................................................go to NU_Qol 
<9> 	Don't know ........................................................................go to NU_Q01 
Universe: All respondents 

0 
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(I; U_Q03 

In a @Utypical month@U, does anyone in this household use the Internet (from any location)? 

<1> 	@SYcs@S 
<2> 	@SNO@S .........................................................................go to GU_Q05 
<8> 	Refused ...........................................................................go to GV_Q05 
<9> 	Don't know ........................................................................go to GU_QOS 
tniie,ie: Respondents who have used the Internet in the past 

GUQO4 

In a typical month, do you personally use the Internet? 

<1> SYesS 
<2> @SNo(S 
<8> Refused 
<9> Dont Know 

ni\'erii' Respondents who use the Internet in a typical nionth 

C U_C05 

If GU_Q03= Yes goto UA_CO1, else goto GU_Q05 

GU..Qoc 

\\ hen  wa. the I.tst time ills 111CIIII)CI 01 this huuscltold used 111C hnterni.l 

<I> @SO-3 months ago@S 
<2> @S4-6 months ago@S 
<3> @S7-1 I months agoS 
<4> (à;S 1-2 years agoS 
<5> @SMore than 2 years agoS 
<8> Refused 
<9> Don't know 
Universe: Respondents who have used the Internet in the past 

GUQO6 

In the past, has any member of this household used the Internet in a typical month, from any location? 

<I> 	(aSYesS 
<2> 	@SN0@S .........................................................................go to NU_QOI 
<8> 	Refused ...........................................................................go to NU_QO1 
<9> 	Don't know ........................................................................go to NU_QOl 
Universe: Respondents who have used the Internet in the past 

0 
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(;U_Q07 

How often did they use the Internet in a typical month? 

<1> @BAt least 7 times per wcck@B 
@BAt least 4 times per month@B 

<3> @B1 to 3 times per month@B 
<4> @BLcss than once per month@B 
<8> Refused 
<9> Don't know 
Uniwrxe Respondents who have used the Internet in the past 

GUQO8 

From what location(s) was the Internet typically used? 
INTERVIEWER: Read list. Mark all that apply. 

<I> @BHome@B 
<2> 	(:BWork@B 
<3> 	(i:BSchool@B 
<4> 	(sBPublic libraryB 
<5> 	@BFricnds/ncighbour's homc@B 
<6> 	@BAnother IocatioiiB ..........................................................go to GU_QO8SI 
!)efauli Next Question. 	CLJ_Q09 
I ,Inciice. -  Respondents who have used the tntcmet in the past 

From what other location(s) was the Internet typically used? 
INTERVIEWER: Mark all that apply. Probe for what type of location, do not read list or give examples. 

<I> 	@SRelatives home(àS 
<2> 	@Slnternet Café@S 
<3> 	@SCommunity Access ProgramS 
<4> 	@SOther - SpccifyS ............................................................go to GU_Q08S2 
<8> 	Refused 
<9> 	Don't know 
Default Next Question. 	(;(J_Q09 
Uniss'rse: Respondents who have used the tnternet in the past 

GU_Q08S2 

From what other location(s) was the Internet typically used? 

Univsnse: Respondents who have used the Internet in the past 

S 

0 
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GUQ09 

What are the reasons members of your household no longer use the Internet from any location(s) in a 
typical month? 

INTERVIEWER: Mark all that apply. 

<01> 	@SToo costly (service or equipment)@S 
<02> 	@SUscd at work, no longer in that position(aS 
<03> 	@SUsed in school, no longer in sehool@S 
<04> 	@SToo difficult to use@.S 
<05> @SN0 necd(aS 
<06> 	@SConcerned children in household will give out personal information@S 
<07> 	@SConcerned for exposure to objectionable material@S 
<08> 	@SOthcr security, confidentiality or privacy concerns@S 
<09> @SEquipment  broken@S 
<10> 	@SOther-Specify@S .. ........................................................... gotoGU_QO9S 
<98> 	Refused 
<99> 	Don't know 
Default Next Question: NU_COI 
L,,ivrr.w 	Respondents who have used the Internet in the past 

G UQO9S 

For what other reason(s) do mcm hers ot'your household no longer use the Internet in a typical month? 

De/àul! Next Question. 	NU_COI 
Universe 	Respondents who have used the Intvinct in he jilt 

UA_CO1 

If GU_Q03 = Yes goto UA_Q01, 
else goto LtJ_Q0l 

UA_QOI 

Do any of the household members aged 18 years or over use the Internet in a typical month? 

<1> @SYes@S 
<2> @SNoS 
<8> Refused 
<9> Don't know 
Unjrssse Respornknts who use the Internet in a typical month 

UA_CO2 

lf(AgeLTl8 Yes) goto (JA_Q02, 
else goto LIJ_Q01 
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I _QO2 

Do any of the household members under the age of 18 use the Internet in a typical month? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Dont know 
Univ,',,e: Respondents who use the Internet in a typical month 

LU_QOI 

Now I would like to ask you about the place(s) from which members of your household use the Internet. 

Untvere. Respondents who use the Internet in a typical month 

LU_Q02 

In a typical month, do any members of your houschold use the Internet: 
@Ji. at home? 

<1> 

<2> 

S 
ILIQI 

@SYes@S 
@SN0@S 
Refused 
Dont know 
Respondents who use the Internet in a typical month 

@B@Sln a typical month, do any members of your household use the Internet:@S@B 
.at work? 

<I> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
L',iic,rse Respondents who use the Internet in a typical month 

LU_Q04 

aB(Sln a typical month, do any members of your household use the Internet:@S@B 
at school, college or university where they are studying? 

<I> @SYes@S 
<2> @SN0@S 
<8> Refused 
z9> Don't know 

Universe; Respondents who use the Internet in a typical month 

n 
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LU_Q05 

@B@Sln a typical month, do any members of your household use the lnternet:@S@B 
a public library? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet in a typical month 

LU_Q06 

@B@Sln a typical month, do any members of your household use the lntcrnet:@S@B 
at a friend or neighbour's home? 

<1> (tSYcsaS 
<2> @SNoaS 
<8> Refused 
<9> Don't know 
Universe Respondents who use the Internet in a typical month 

LU_Q07 

@B@Sln a typical month, do any members of your household use the Internet:@S(a  B 
@/@/ .. . at another location? 

<I> 	@SYes@S ......................................................................go to LU_Q07SI 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Default Next Questian: 14U_C01 
Universe: Respondents who use the Internet in a typical month 

LU..QO7SI 

From what other location(s) do members of your household use the Internet? 
INTERVIEWER: Mark all that apply. Probe for what type of location(s), do not read list or give examples. 

S 

S 

<1> @SRelative's home(S 
<2> @Slntcrnct Café@S 
<3> @SCommunity Access ProgramS 
<4> @SOthcr- Spccify(S 
<8> Refused 
<9> Don't know 
LJnissre Respondents nh,, use the Internet in a l'isicaI ii,s,ntIi 

LU_Q07S2 

From what other location(s) do members of your household use the Internet? 

(_'?nversa , 	Re1',ti, Ist, kho u ,c the l,,IerrsI III A Is pis.sl rimith 

go to LU_Q07S2 

HU—col 

If 1.1 _)O2 	''cs gtsto Ill _Qt) I cIsc goto \I ('UI 
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U U_QOI 

is your household connection to the Internet at home by: 
INTERVIEWER: Mark all that apply. 

<1> 	@BTelephone line connected to a computer@B 
<2> 	@BCablc line connected to a computcr@B 
<3> 	(a;Blelcphonc line connected to a tclevision@B 
<4> 	@BOther connection@:B ........ ...................... ............................. go to HU_Q01S 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: HU_Q02 
Univere: Respondents who use the Internet at home in a typical month 

HU_QOIS 

What kind of other connection does your household have? 

Urn crc. Respondents who use the Internet at home in a typical month 

HU_Q02 

My remaining questions are about using the Internet at @Uhome@U in a typical month. 

;rerse: Respondents who use the Internet at home in a typical month 

S 
How often do members of your household use the Internet at home in a typical month? 

<I> @BAt least 7 times per week@B 
2> @BAt least 4 times per month@B 

<3> @Bl to 3 times per month@B 
@BLeSS than once per month@B 

<8> Refused 
<9> 	Don't know 
(nil ,s. 	Respondents who use the Internet at home in a typical month 

UUQO4 

What is the total amount of time members of your household spend on the Internet at home in a typical 
month? 

4)1> 	@SLess than 5 hours@S 
4)2> @SBetwecn S and 9 hours@S 
<03> @SBetween 10 and 19 hours@S 
<04> @SBetween 20 and 29 hours@S 
<05> @SBctween 30 and 39 hours@S 
<06> 	(aSBetween 40 and 49 hours@S 
<07> 	(a:S50 hours or more(âS 
<98> 	Refused 
<)9> 	Don't know 
i 	Rcpondeni 	hi use 1he Irlicruci at home in 3 typical month 

9 
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S 

HU_Q05 

In a typical month, does anyone in your household use the Internet at home for self-employed business 
use? 

INTERVIEWER: Only applies ifsomconc in the household is self-employed. 

<1> 	(SYes@S 
<2> 	@SNO@S .........................................................................go to HU_Q07 
<8> 	Refused ...........................................................................go to HU_Q07 
<9> 	Don't know ........................................................................go to I-IU_Q07 
Universe Respondents who use the Internet at home in a typical month 

H ILQO6 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home is 
for self-employed business use? 

INTERVIEWER: Use the answer categories as a guide if the respondent needs prompting. 

<01> @SNone@S 
<02> @SLcss than l0%@S 
<03> 	@SAt least 10% but less than 25%àS 
<04> 	(SAt least 25% but less than 50%@S 
<05> @SAt least 50% but less than 75%@S 
<06> @SAt least 75% but less than 90%@S 
<07> 	@SAt least 90% but less than l00%@S 
<08> 	@S I 00%@S .......................................................................go to H U_Q II 
<98> 	Refused 
<99> 	Don't know 
fni'erse Respondents who use the Internet at home in a typical month for self-employment purposes 

El U_Q07 

In a typical month, does anyone in your household use the Internet at home for employer related business 
use? 

INTERVIEWER: For respondents or another household member's employer. 

<1> 	@SYes@S 
<2> 	àSNo:S .........................................................................go to HU_Q09 
<8> 	Refused ...........................................................................go to HU_Q09 
<9> 	Don't know ........................................................................go to FIU_Q09 
Universe; Respondents who use the Internet at home in a typical month 

. 

0 
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HU_Q08 

In a typical month, what share (percentage) of the households total time spent using the Internet at home is 
for employer related business usc? 

INTERVIEWER: Use the answer categories as a guide if the respondent needs prompting. 

<01> @SNonc@S 
<02> @SLess than 10%@S 
<03> 	@SAt least 10% but less than 25%@S 
<04> 	@SAt least 25% but less than 50%@S 
<05> 	@SAt least 50% but less than 75%@S 
<06> @SAt least 75% but less than 90%@S 
<07> 	@SAt least 90% but less than I 00%@S 
<08> 	@SI00%@S .......................................................................go to HU_Qi I 
<98> 	Refused 
<99> Don't know 
tiniwrse Respondents who use the Internet at home in a typical month for employer related business use 

HtJ_Q09 

In a typical month, does anyone in your household use the Internet at home for personal (non-business) 
use? 

<I> 	@SYes@S 
2 	@SN0@S .........................................................................goto HU_Qil 

• 	
> 	Refused ............................................. .............................. go to }-IU._QI I 

)> 	Don't know ........................................................................go to HU_QI I 
'rse: Respondents who use the Internet at home in a typical month 

II U_Q1O 

In a typical month, what share (percentage) of the households total time spent using the Internet at home is 
for personal (non- business) use? 

INTERVIEWER: Use the answer categories as a guide if the respondent needs prompting. 

<01> @SNone@S 
<02> @SLess than I0%@S 
<03> @SAt least 10% but less than 25%@S 
<04> @SAt least 25% but less than 50%S 
<05> @SAt least 50% but less than 75%@S 
<06> @SAt least 75% but less than 90%@S 
<07> @SAt least 90% but less than I 00%@S 
<08> @Sl00%@S 
<98> Refused 
<99> Don't know 
Univer.,'e: Respondents who use the Internet at home in a typical month for personal use 

0 
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HU_QI I 

In a typical month does any member of your household use the Internet at home: 
@J@i ... for  E-mail/Hotmail? 

<I> 	@SYcs@S 
<2> @SNo@S 
<8> 	Refused 
<9> 	Don't know 
Unjierve Respondents who use the Internet at home in a typical month 

Ht_Q1 2 

@B(Sln a typical month does any member of your household use the Internet at home:@S@B 
1aJ@/... for electronic banking? 

<I> 	@SYes@S 
<2> 	(àSNo(aS 
<8> 	Refused 
<9> 	Don't know 
tlniwme: Respondents who use the Internet at home in a typical month 

HU_QI 3 

@B@Sln a typical month does any member of your household use the Internet at homc:t:S.B 
.to purchase goods and ser ices? 

<I> 	@SYes(a.S 
<2> 	@SNo(aS 
<8> 	Refused 
<9> 	Don't know 
L'itiveme Respondents who use the Internet at home in a typical month 

IIU_Q14 

@B@SIn a typical month does any member of your household use the Internet at homc:@SvB 
@/@/ ... to  search for medical or health related information? 

<I> 	(aSYes(aS 
2> 	aSNoioS 

<8> 	Refused 
<9> 	Don't know 
tnivc,o.' Respondents who use the Internet at home in a typical month 

HU_QIS 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
@/@/.. for formal education, training or school work? 

<I> 	@SYes(S 
<2> 	@SNo@S 
<8> 	Refused 
<9> 	Don't know 
( 'flue/it' 	Respondents who use the Internet at home in a typical niiiiiiti 
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IIU_Q16 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
.to search for government related information? 

<I> 	@SYes@S 
<2> 66N0@S 
<8> 	Refused 
<9> 	Don't know 
fL/ni ers,' Respondents who use the Internet at home in a typical month 

HU_Q17 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
to search for employment? 

<I> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

UU_Q18 

(a/B(äSln a typical month does any member of your household use the Internet at home:@S@B 
'a 	for general browsing? 

• 	aSYesS 
(a'SNoS 

<8> 	Refused 
<9> 	Don't know 

Respondents who use the Internet at home in a typical month 

HU_Q19 

@B@SIn a typical month does any member of your household use the Internet at home;@S@B 
1I@1. to play games on the Internet? 

<1> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Unis't'r.ss'. Respondents who use the Internet at home in a typical month 

HU_Q20 

@B@Sln a typical month does any member of your household use the Internet at home:@S(aB 
to participate in chat groups? 

<1> @SYes@S 
<2> @SNo@S 

8> Refused 
').' Don't know 

1 nn ow Respondents who use the Internet at home in a typical month 
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H U_Q21 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
..to obtain and save music? 

<1> 	@SYcs@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Lnii'er.w: Respondents who use the Internet at home in a typical month 

H U_Q22 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
to listen to the radio? 

<1> 	@SYesS 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
(ni,','rs,' Respondents who use the Internet at home in a typical month 

HU_Q23 

@B@,SIn a typical month does any member of your household use the Internet at homc:(i SB 
t/tI ... to flud spurts rcliited in toriiiution' 

<1> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
(',,i,.','ro 	RespoiKkuuis who use the Internet at home in a typical month 

IIU_Q24 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
@/(i:/..  for financial information? 

<I> 	@SYcs(aS 
<2> 	@SN0(aS 
<8> 	Refused 
<9> 	Don't know 
I ,u,•er.ue Respondents who use the Internet at home in a typical month 

lIU_Q25 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
to view the news? 

<1> 	SYes(aS 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
L'n,w,se 	Respondents who use the Internet at home in a tvpicuI ,i,uiih 
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HU_Q26 

(3aSln a typical month does any member of your household use the Internet at home:@S@B 
(àj/I .. . for travel information/arrangements? 

<1> 	@SYes@S 
<2> @SN0@S 
<8> 	Rcfused 
<9> 	Dont know 
Uni'erse- Respondents ssho use the Internet at home in a typical month 

HU_Q27 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
(I(/ . .. to search for other information? 

<1> 	@SYes@S .......................................................................gotoHU_Q27S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: HU_C28 

Urnverse: Respondents who use the Internet at home in a typtcal month 

H U_Q27S 

• 	 What other information is searched on the Internet? 

Respondents who use the Internet at home in a typical month 

HU_C28 

If HU_QI 5= Yes goto HU_Q28 else goto HU_Q29 

H U_Q28 

For what specific educational purposes do members of your household use the Internet? 
INTERVIEWER: Mark all that apply 

<I> 	@SDistance education, self-directed learning or correspondence courses@S 
<2> 	@ST0 research information for project assignments or for solving academic problems@S 
<3> 	@ST0 communicate with teachers and peers (includes submission of projects or assignments)@S 
<4> 	@SOther - SpecifyS ................................................... .......... go to HU_Q28S 
<8> 	Refused 

<9> 	Don't know 
Default Next Question: HU_Q29 
Universe. Respondents who use the Internet at home for formal education purposes 

HU_Q28S 

For what of other education purpose do members of your household use the Internet? 

/ 	 Re.pisiileui. s I iii ti ,c I lie listernel ai hsnie tnr lnnts,tI esliic.itisn puc 

fl 
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HU_Q29 

Does anyone in your household @Uplan@U in the next 12 months to use the Internet from home to 
purchase products or services? 

<I> @SYes@S 
<2> @SNo@S 
<8> Refused 
<9> Don't know 
Uniwice: Respondents who use the Internet at home in a typical month 

CM_CO I 

If LU_Q02= Yes gob CM_QOl else goto NU_COl 

CM_QO1 

The next few questions are about the Internet and its influence on purchases of products and services from 
home. 
@/@/Thc first set of questions will refer to ordering products and services over the Internet but not paying 
for them on the Internet. 

Universe: Respondents who use the Internet at home in a typical month 

CMQO2 

In the last 12 months, has anyone in your household (aUordcrcda.1. 1  a product or ser ice over the Internet 	 ID 
from home, where payment (Uwas made, but not(U made directly over the Internet using a credit card? 
(For personal or household use @Unot(4y-,U business use.) 

<1> 	@SYes@S 
<2> 	@SN0@S .................. ...................................................... go to CM_Q09 
<8> 	Refused ..........................................................................go to CM_Q09 
<9> 	Don't know .......................................................................go to CMQ09 
Univeese: Respondents who use the Internet at home in a typical month 

0 
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('M_Q03 

What types of products or services were @Uordered@U from home? 
INTERVIEWER: Mark all that apply. 

<01> ®SComputer sofIware@S 
<02> @SComputer hardware@S 
'03> 	@SMusic (CDs, tapes. MP3)@S 
<04> 	@SBooks, magazines, on-line newspapers@S 
<05> 	@ISVidcos, digital video disc (DVD)@S 
<06> 	@.SOther entertainment products (concert, theatre tickcts)@S 
<07> 	iSFood. condiments, beveragesS 
<08> 	@SClothing, jewelry and accessories@S 
<09> 	@SHouscwarcs (e.g. large appliances, furniture)@S 
<10> 	@SConsumer electronics (e.g. camera, computer, stereo, TV, VCR)@S 
<11> 	@SAutomotive (cars, trucks, recreational vehicles or products)@,S 
<12> 	@Slravel arrangements (hotel reservations, travel tickets, rental car)@S 
<13> 	r&SBanking or financial services (investment products, stocks. bonds)@S 
<14> @ SToys and gamesS 
<15> 	@SReal Estate@S 
<16> 	@SOther - SpecifyS ............................................................go to CM_Q03S 
<98> 	Refused 
<99> 	Don't know 
Default Next Question: CM_Q04 

,,,verse: Respondents who ordered products and services without paying directly on the Internet 

is CM  
What other type of products or services were ordered from home? 

LJjv(,ve. Respondents who ordered products and services without paying directly on the Internet 

CMQO4 

During the last 12 months, how many @Useparate orders@U for products or services did your household 
place @Ubut did not pay for@U  over the Internet? [Mm: 0 Max: 997] 

IN1'ERVIEWER: Number of transactions, not articles purchased. 

<998> Refused 
<999> Don't know 
Universe: Respondents who ordered products and services without paying directly on the Internet 

CMQO5 

During the last 12 months, what is the estimated total value, in Canadian dollars, of the products and 
services your household ordered from home, @tibut did not pay for@U  over the Internet? [Mm: 0 Max: 
999997] 

INTERVIEWER: Probe for estimate, round to the nearest dollar value. 

<999998> 	Refused 
<999999> 	Dont know 

nns'rse Respondents who ordered products and services without paying directly on the Internet 

. 

If CM_Q04= DK or RF goto CM_Q07 else goto CM..Q06 
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CM_Q06 

Of the total number of@Uscparate ordcrs@U placed from home but not paid for over the Internet, how 
many of these orders were from companies in Canada? [Mm: 0 Max; 997] 

<998> Refused 
<999> Don't know 
Lni'er.se; Respondents who ordered products and services without payutg directly on the Internet 

CM_E06 

CM_Q06 must be less than or equal to the value reported in CM_Q04. 

No(: 	Trigger hard edit if CM QO6 > CM_Q04 

CM_C07 

If CM_Q04 and CM_Q06=Response and CM_Q04=CM_Q06 goto CM_Q08 else goto CM_Q07 

<1> 	If CM_Q04 and CM_Q06=Response and CM_Q04=CM_Q06 ...........................go to CM_Q08 
<2> 	else ....................................................... ....................... 	go to CM_Q07 

CMQO7 

Of the total amount spent on products or services ordered but not paid for over the Internet from home, 
how much was spent on products and services from companies in Canada? IMtn: 	() Max 

INTERVIEWER: Probe for estimate, round to the nearest dollar. 

<999998> 	Refused 
<99999> 	Don't know 
U'iirr.w Respondenta who ordered products and services without paying directly on the Internet 

CM_E07 

CM_Q07 must be less than or equal to the value reported in CM_Q05. 

Noit: 	Trigger hard edit if CM_Q07 > CMQ05 

CMQO8 

Durtng the last 12 months, how did your household pay for these products or services ordered from home? 
iNTERVIEWER: Mark all that apply. 

<1> 	@SCrcdit card over the telephone@S 
<2> 	@SPayment on delivery (COD)@S 
<3> 	(SBy ChcqueS 

4> 	@SOther@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who ordered products and services without paying directly on the Internet 

0 
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C M_Q09 

This next set of questions will refer to ordering products and services over the Internet, from home, and 
paying by credit card over the Internet. 

Upjieerse: Respondents who use the Internet at home in a typical month. 

CMQlO 

During the last 12 months, has anyone in your household ordered a product or service over the Internet 
from home, where the purchase @Uwas directly paid for@U  by credit card over the Internet? 

<1> 	@SYcs@S 
<2> 	@SN0@S .........................................................................go to CM_C16 
<g> 	Refused ...................................... ..................................... go to CM_Cl 6 
<9> 	Don't know ........................................................................go to CM_C 16 
Uniser..e: Respondents who use the Internet at home in a typical month 

CM_Qll 

What types of products or services were purchased (ordered and paid for over the Internet)? 
INTERVIEWER: Mark all that apply. 

<01> (dSComputer sotIware@S 
'02> @SComputer hardware@S 
<03> 
<04> 

@SMusic (CDs, tapes, MP3)@S 
@SBooks, magazines, on-line newspapers@S 

<:()5> @SVideos, digital video disc (DVD)@S 
<1)6> @SOther entertainment products (concert, theatre tickets)@S 
<07> @S Food, condiments, bcvcragcsS 
<08> SClothing. jewelry and accessories@S 
<09> @SHousewares (e.g. large appliances, furniture)@S 
<10> @SConsumer electronics (e.g.camera, computer, stereo, TV, VCR)@S 
<11> @SAutomotive (cars, trucks, recreational vehicles or products(S 
<12> @STravel arrangements (hotel reservations, travel tickets, rental car)@S 
<13> SBanking or financial services (investment products, stocks. bonds)@S 
<14> @SToys and games(à)S 
<15> @SReal Estate@S 
<16> .SOther - SpecifyS 	............................................................ 	gotoCM_QIIS 
<98> Refused 
<99> Don't know 
Default Next Question: 	CM_Q12 
U,,irerse: Respondents who ordered products and services and paid directly on the Internet 

CM_QI IS 

What other type of products or services were purchased from home? 

Universe. Respondents who ordered products and services and paid directly on the Internet 
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CM_Q12 

During the last 12 months, how many @Uscparate orders@U for products or services (ordered and paid for 
over the Internet) did your household make over the Internet? [Mm: 0 Max: 997] 

INTERVIEWER: N umber of transact ions, not articles purchased. 

<998> Refused 
<999> Don't know 
Universe: Respondents who ordered products and services and paid directly on the Internet 

CMQ 13 

During the last 12 months, what was the estimated total value, in Canadian dollars, of the products and 
services your household ordered and paid for directly over the Internet? [Mm: 	0 Max: 999997] 

INTERVIEWER: Probe for estimate, round to the nearest dollar. 

<999998> 	Refused 
<999999> 	Don't know 
Urn verse Respondents who ordered products and services and paid directly on the Internet 

CM_C14 

lfCM_Ql2= DK or RF goto CM_Ql5 else goto CM_Q14 

CM_Q 14 

Of the total number of separate orders placed from home and purchased directly over the Internet, how 	 S 
many of these orders were from companies in Canada? [Mm: 0 Max: 997] 

<998> Refused 
<999> Don't know 
Universe: Respondents who ordered products and services and paid directly on the Internet 

CM_E 14 

CM_Q14 must be less than or equal to the value reported in CM_Q12. 

Trigger hard edit iICM_Q14 > CM.912 

CM_Cl 5 

IfCMQI2 and CM_Ql4=Rcsponse and CM_Q12=CM_Q14 goto CM_C16 else goto CM_Q15 

CMQI5 

Of the total amount spent on products or services ordered @Uand paid for@U  over the Internet from home, 
in the last 12 months, how much was spent on products and services from companies in Canada? [Mm: 
o Max: 9999971 

INTERVIEWER: Probe for esttmate, round to the nearest dollar value 

<999998> 	Refused 
<999999> 	Don't Know 
Note: 	The value must be equal to or less than the value in CM_QI 

Universe: Respondents who ordered products and services and paid direiI 	ii i lic Isriet 
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CM_C16 

lf(CM_Q02 = Yes or CM_QIO = Yes) goto CM_Q16 else goto CM_Q21 

CM_Q16 

In the next 12 months, do you expect the value of orders made by your household over the Internet, 
whether paid for over the Internet or not, to increase, decrease or stay the same? 

<1> 	@Slncrease@S 
<2> 	@SDecrease@S 
<3> 	@SStay the same@S 
<8> 	Refused 
<9> 	Don't know 
t.fno'erse Respondents who ordered products and services on the tnternet 

CM_Q17 

The Internet offers a variety of products and services. Some of these products and services are called 
"Digital Products"' which are delivered directly to your computer. 
@/@IExamples of products arc music, gameware, computer software or services such as courses taken over 
the Internet. 

Universe; Respondents who ordered products and services on the lnirnei 

. 	C1QI8 

l)urtng the last 12 months, has anyone in your household @Upurchased@U a digital product, delivered 
directly to your computer, over the Internet from home? (For personal or household use @Unot@U 
business use). 

<1> 	@SYes@S 
<2> 	@SN0@S .........................................................................go to CM_Q2 I 
<8> 	Refused ..........................................................................go to CM_Q21 
<9> 	Don't know .......................................................................go to CM_Q2 I 
Universe: Respondents who ordered products and services on the internet 

CMQ 19 

During the last 12 months, what is the estimated total dollar value of products that your household ordered 
from home that was received in a digital format directly over the Internet? (Please include all such products 
regardless of the method of payment.) [Mm: 0 Max: 999997] 

INTERVIEWER: Probe for estimate, round to the nearest dollar. 

<999998> 	Refused 
<999999> 	Don't Know 
Uniier.sc 	Respondents who purchased digital products on the Internet 

0 
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CM_Q20 

During the last 12 months, how much of what was spent on these digital products ordered from home was 
from companies in Canada? [Mm: 0 Max: 999997] 

INTERVIEWER: Probe for estimate, round to the nearest dollar. 

<999998> 	Refused 
<999999> 	Don't Know 
Note: 	The value must be equal to or less than value in CM_Q19. 

Unieerse Respondents who purchased digital products on the Internet 

CM_E20 

CM_Q20 must be less than or equal to the value reported in CM_Q19. 

V,It' 	Trigger hard edit if CM_Q20> CM_QI9 

CM_Q21 

In the last 12 months, have you, or anyone in your household, ever used the Internet to "Window 
Shop"? That is, has the Internet ever been used to narrow down the search for products or services 
without placing an order directly over the Internet' 

<1> 	@SYes@S 
<2> 	@SN0@S .........................................................................gotoCM_C 2  
<8> 	Refused ...........................................................................go to CM_C23 
<9> 	Don't know ........................................................................go to CM_C23 
L.nivcr.cc' Respondents who use the Internet at home in a typical month 

CM_Q22 

What types of products or services were these? 
INTERVIEWER: Mark all that apply. 

<01> @SComputcr software@S 
<02> @SComputcr hardware,S 
<03> @SMusic (CDs. tapes, MP3)@S 
<04> 	@SBooks, magazines, on-line newspapers@S 
<05> 	a SVideos, digital video disc (DVD)S 
<06> 	@SOther entertainment products (concert, theatre tickets)@S 
<07> 	@SFood. condiments., beverages(S 
<08> 	@,SClothing, jewelry and accessories@S 
409> 	áSHousewares (e.g. large appliances. furniture)@S 
<10> 	SConsumer electronics (e.g. camera, computer, stereo. TV. VCR)@S 
<II> 	@SAutomotive (cars, trucks, recreational vehicles or products)@S 
<12> 	(aSTravcl arrangements (hotel reservations, travel tickets, rental car)@S 
<13> 	@SBanking or financial services (investment products, stocks, bonds)@S 
<14> 	(a,SToys and gamestS 
<15> 	@SReal Estate@S 
<16> 	@SOther - SpecifyS ............................................................go to CM_Q22S 
<98> 	Refused 

99> 	Don't know 
Default Next Question: CM_4223 
',ut,re: Respondents who window shop on I lie Internet 
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C 1_Q22S 

What other type of products and services? 

Universe: Respondents who window shop on the Internet 

CM_C23 

If CM_QlO = Yes goto CM_Q24 else goto CM_Q23 

CMQ23 

Are you willing to use a credit card on the Internet to pay for products or services? 

<I> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Univer.w: Respondents who use the Internet at home and never paid by credit card on the Internet 

CM._Q24 

In general, how concerned are you about privacy on the Internet? (E.g. people finding out what websites 
you have visited, others reading your c-mail.) 

@BNot at all concerned@B 
@BConccrncd@,B 

> 	@BVery conccrncd@B 
Refused 

<9> 	Don't know 
Uniterce: Respondents who use the Internet at home in a typical month 

CMQ25 

How concerned are you about security in relation to your household financial transactions conducted over 
the Internet? (By transactions we mean purchasing products over the Internet using a credit card or 
banking over the Internet) 

<I> 	@BNot at all concernedB 
<2> 	@BConcerned@B 
<3> 	@Bvcry concerned(aB 
<8> 	Refused 
<9> 	Don't know 
U,uver.e: Respondents who use the Internet at home in a typical month 

CM_C26 

IfAgeLtI8 = Yes, goto CM_Q26 else goto NU_COl 
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CM_Q26 

How concerned are you about Internet content that might be viewed by members of your household under 
the age of 18? 

<I> @BNot at all concerned@B 
<2> @BConccrncd@B 
<3> @BVerY concerned(w,B 
<8> Refused 
<9> Don't know 
Uni t cl sc, Repi,ndent,i who icive household members-- 18 

CM_C27 

If CM_Q26 = Concerned (2) or CM_Q26 = VeryConcern (3) goto CM_Q27 else goto NU_C01 

CMQ27 

What type of Internet content concerns you the most for members under the age of 18? 

<01> 	(ai:SPornography - sexually explicit materiaI(S 
<02> 	@SHatc literature - based on sexual preference, ethnic origin or racial backgroundS 
<03> 	@SChat groups - developing relationships with strangersS 
<04> 	SViolcnce (including bomb making and fire arms material )(i-S 
<05> @SGambling@S 
<06> 	@SGamc - use or excessive use@: S 
<07> 	@SAdvcrtising directed to children tlncluding unsolicited l'-maifta S 
<08> 	@SOther- SpccifyS ............................................................go to CM_Q27S 
<98> Refused 
<99> Don't Know 
Default Next Question: NU_COl 
Ltniierve; RespondcnLs who are concerned by Internet content viewed by household members <IS 

CMQ27S 

What other type of Internet content concerns you? 

Ltii-erw. Respondents o ho are concerned by Internet content eweil by 	S 

NUCOI 

If LU_Q02 = Yes goto INC_QOl else goto NU_Q0I 

NU_QOl 

During the next 12 months, does any member of your household @Uplan@U to regularly use the Internet 
from any location? 

<1> 	SYes(aS 
<2> 	@SNo@S .........................................................................go to NU_Q03 
<8> 	Refused ...........................................................................go to NU_Q03 
<9> 	Don't know ............................ ........... ................................. go to N[_Qft 
(sen n 	Repindcnei %%ho presentl ilni me t1w Iiiternei it mime 

0 
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NEJ_Q02 

Would this regular use be from 
INTERVIEWER: Mark all that apply. 

<1> 	@131-lome9@13 
<2> 	@BWork'?@B 
<3> 	@BSchooL college or university?@B 
<4> 	@BA public library?@B 
<5> 	@BOther - Spccify@B .............................................................go to NU_Q02S 
<8> 	Refused 
<9> 	Don't know 
Deja u/f Nev Question: NU_Q03 
Univer.ve: Respondents who plan on using the Internet during the next 12 months 

NU_QO2S 

From what other location(s) would Internet be used regularly? 

Un,rerw. Respondents who plan on using the Internet during the nextt2 months 

NtJQO3 

Do you have a computer at home? 

• 	
I 	cSYesS 

. 	@SN0@S ........................................................................gotolNC_QOl 
• 	Refused ..........................................................................go to INC_QOl 
• 	- 	Don't know .......................................................................goto INC_QOl 
Umuisrse: Respondents who presently don't use the Internet at home 

NU_Q04 

What are the reasons why your household does not use your home computer for accessing the Internet? 
INTERVIEWER: Mark all that apply.@,/ 

<01> @SToo costly (service or equipment)S 
<02> @S Internet or computers too difficult to use@S 
<03> @SUse at work instead@S 
<04> @SUse at another location instcad@S 
<05> @SNo need / not useful@S 
<06> @SNot enough time@S 
<07> @SConcerned child(ren) in household will give out personal information@S 
<08> @SConcerncd for exposure to objectionable material@S 
'09> @SCannot obtain access due to remote location of the dwc1lingS 
<10> @SOther confidentiality, security or privacy conccrns@S 
<11> @SComputer too old@S 
<12> @SWaiting for installation@S 
<13> @SN0 interest@S 
<14> @SOther - Spccify@S 	.............................................................go to NU_Q04S 
<98> Refused 

09> Don't know 
I h/au!! Next Que rtmn • 	I NC_Q0 1 

1 i I C 	pintiii 	i Ii 	prheil!l\ 	illill 	Iiieni.t AT 	Illn)e 	hul 	5.t 	IL 	illililer 
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N U_QO4S 

For what other reason(s) your household does not use your home computer to access the Internet? 

(,IiLert' Respondeius who presently don't use the Internet at home but have a computer 

I NC_QO1 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. 
@/(/From which of the following sources did your household receive any income in the past 12 months? 

INTERVIEWER: Mark all that apply. 

<01> @Bwagcs and salarics@B 
<02> @Blncome from self-employment@B 
<03> 	@BDividends and interest on bonds, savings, stocks, etc.@B 
<04> 	(:BEmployment InsuranceB 
<05> 	(a. BWorkcrs CompensationB 
<06> 	(aBBencfits from Canada or Quebec pension plan(q)B 
<07> 	@.BRetirement pensions, superannuation and annuities@B 
<08> 	@BOld Age Security and Guaranteed income SuppIcment(aB 
<09> @BChild Tax Bcnefit@B 
<10> 	@BProvincial or municipal social assistance or welfare@B 
<11> @BChild Support@B 
<12> @BAlimony@B 
<13> 	@BOther income (e.g. rental, scholarships, other government income, etc.)@B 
<14> 	@),SNo income@S .................................................................go to IN('_EN 1) 
<98> 	Refused 
<99> 	Don't Know 
I finene, All respondcnis 

I NC_Q02 

What is your best estimate of the total income before taxes and deductions of all household members from 
all sources in the past 12 months? [Mm: 	0 Max: 999995] 

INTERVIEWER: Enter "0"' if none. 

<999998> 	Refused ................ .................................................. go to INC_Q03 
<999999> 	Don't know .. ........................................... .................. go to INC_Q03 
Default Next Question.' INC_END 
Univ'rxe. All respondents 

[II 
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IN(_Q03 

What is your best estimate of the total income before deductions, of all household members from all 
sources during the past 12 months? Was the total household income: 

0I> @BLess than $5,000@13 
<02> @BBetween $5,000 - $9,999@B 
<03> @BBetwecn $10,000- $14,999(aB 
<04> @BBetween S15,000 - S19,999(c4B 
<05> @BBetween $20.000 - $29,999@B 
<06> @BBetween S30,000 - $39,999@B 
<07> @BBetwccn $40,000 - S49,999(àB 
<08> @BBetwccn S50,000 - $59,999(âB 
<09> @BBetween $60,000 - $79,999@B 
<10> @BBetwccn $80,000 - $99,999@B 
<II> @BSI00,000ormore@13 
<98> Refused 
<99> Don't know 
Universe: Respondents who answered Don't know or Refused in INC_Q02 

INC_END 

If INC_End, set End Time 
INTERVIEWER: Press I to continue 

I I 	 (iSContinuc@S 

tItUS_STOP 

TIME(REAL);END OF HIUS SECTION 
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III NOTE 

Respondent Eligibility. 
Only I person in the household will he asked to complete the Household 
Internet Use Survey. Eligibility is as follows: 
If at least one person in the household is> 18 then 
Display names of all persons in the household that are 18 or over 
Else (No one in household is 18 or over) 
Display names of all persons in the household that are 15 and over 

rn_START 

11ME(RIiAL):START OF tHUS SECTION 

HI Import 

Import Age from INFO (Age of household members) 
CProv from Inib (CProv is originally from Header) 

Note: 	At this time CProv is not specified in the questionnaire. however it may be ueed for shaiing questions in Québec. We are waiting for a 

decision. 

HI_El 

. 	 Derive AgeLTI8 (tYesNo) If Info.Age of any member of the household is LT 18 then AgeLTI8 = Yes 
Fise AgeLTI 8 = No 

CtJ_QOI 

We are conducting a survey about the use of the Internet by members of your household. Its growing use 
may affect the economy, the way we learn and communicate with each other. You or members of your 
household may not use the Internet today, however it is important to obtain your views. 
@/@IWhile your participation is voluntary, your assistance is essential if the results of the survey are to be 
accurate. Your answers will be kept confidential and only used for statistical purposes. 

Unj,er.ce: All respondents 

GUQO2 

Has anyone in your household @Uever@U used the Internet (E-mail or world wide web) from home, work, 
school or any other location? 

<1> 	@SYes@S 
@SNo@S .........................................................................go to NU_QOl 

<8> 	Refused ...........................................................................go to NIJ_QOI 
<9> 	Dont know ........................................................................go to NLJ_Q01 
Universe: AU respondents 

41 
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GU_Q03 

In a @Utypical month@U,  does anyone in this household use the Internet (from any location)? 

<I> 	@SYes@S 
<2> 	@SN0@S .........................................................................go to GU_Q05 
<8> 	Refused ...........................................................................go to GU_Q05 
<9> 	Don't know ........................................................................go to GU_Q05 
Untverse: Respondents who have used the Internet in the past 

GQQO4 

In a typical month, do you personally use the Internet? 

<I> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't Know 
Universe: Respondents who use the Internet in a typical month 

CU_C05 

If GU_Q03= Yes goto UA_cOl, else goto GU_Q05 

GU_Q05 

When was the last time any member of this household used the Internet! 

<1> @SO-3 months agoS 
<2> @S4-6 months agoS 

> @S7-1 1 months agoS 
<4> @S1-2 years agoS 
<5> @SMore than 2 years agoS 
<8> Refused 
<9> Don't know 
Universe: Respondents who have used the Internet in the past 

GUQO6 

In the past, has any member of this household used the Internet in a typical month, from any location? 

<1> 	@SYes@S 
<2> 	@SN0@S .........................................................................go to NU_QOl 
<8> 	Refused ...........................................................................go to NU_Qol 
<9> 	Don't know ........................................................................go to NU_Q01 
Universe: Respoildents who have used the Internet in the past 

0 
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(;U_Qo7 

1-low often did they use the Internet in a typical month? 

<I> @BAt least 7 times per week@B 
<2> @BAt least 4 times per month@B 
<3> @B 1 to 3 times per month@B 
<4> @BLess than once per month@B 
<8> Refused 
<9> Don't know 
Universe: Respondents who have u.sed the Internet in the past 

GU_Q08 

From what location(s) was the Internet typically used? 
IN1ERVIEWER: Read list. Mark all that apply. 

<1> @BHome@B 
<2> @BWork@B 
<3> 	@BSchool@B 
<4> 	@BPuhlic lihraryB 
<5> 	BFriends/neighbour's home@B 
<6> 	@BAnother location@B ..........................................................go to GU_QOXS 1 
Default Next Question. C,U_Q09 
Universe: Respondents who have used the Internet in the past 

From what other location(s) was the Internet typically used? 
INTERVIEWER. Mark all that apply. Probe for what type of location, do not read list or give examples. 

<1> 	@SRelative's home@S 
<2> 	@Slnternet ('afé@S 
<3> 	@ SCommunity Access Program®S 
<4> 	@SOthcr - Speci1'@S ............................................................go to GU_Q08S2 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: GU_Q09 
Universe: Respondents who have used the Internet in the past 

GU_Q08S2 

From what other location(s) was the Internet typically used? 

Universe: Respondents who have used the Internet in the past 

. 

9 
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C1U_Q09 

What are the reasons members of your household no longer use the Internet from any location(s) in a 
typical month? 

INTERVIEWER: Mark all that apply. 

<01> 	@SToo costly (service or equipment)S 
<02> 	@SUsed at work, no longer in that position@S 
<03> 	@SUsed in school, no longer in school(S 
<04> @SToo difficult to use@S 
<05> @SNo need(S 
<06> 	@SConcerned children in household will give out personal information@S 
<07> 	@SConcerned for exposure to objectionable material@S 
<08> 	@SOther security, confidentiality or privacy concerns@S 
<09> @SEquipment broken@S 
<10> 	@SOther - Specil'S .............................................................go to GU_Q09S 
<98> Refused 
<99> Don't know 
Default Next Question: NU_C01 
Universe: Respondents who have used the Internet in the past 

GU_QO9S 

For what other reason(s) do members oiyour household no longer use the Internet in a typical month? 

Default Next Question: NU_C01 
tin/verse: Respondents who have used the Internet in the pxt 

UA_C01 

If GU_Q03 = Yes goto UA_Q0 1, 
else goto LU_Q01 

UA_Q01 

Do any ofthe household members aged 18 years or over use the Internet in a typical month? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
CIA/verse: Respondents who use the Internet in a typical month 

UA_CO2 

If(AgeLTI8 = Yes) goto UA_Q02, 
else goto LU_QO I 

is 
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UA_Q02 

Do any of the household members under the age of 18 use the Internet in a typical month? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
U,th,erse: Respondents who use the Internet in a typical month 

LU_QO1 

Now! would like to ask you about the place(s) from which members of your household use the Internet. 

Universe: Respondents who use the Internet in a typical month 

LU_QO2 

<1> 

<8> 

IUQ4 

In a typical month, do any members of your household use the Internet: 
Oa 	 .at home? 

@SYes@S 
@SN0@S 
Refused 
Don't know 
Respondents who use the Internet in a typical month 

@B@SIn a typical month, do any members of your household use the Intemet:@S@B 
at work? 

<1> ®SYesS 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet in a typical month 

LU_Q04 

@B@SIn a typical month, do any members of your household use the Intemet:@S@B 
..at school, college or university where they are studying? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet in a typical month 

0 
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LU_Q95 

@B@Sln a typical month, do any members of your household use the lnternet:@S@B 
..at a public library? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet in a typical month 

LU_Q06 

@B@SIn a typical month, do any members of your household use the Intemet:@S@B 
(I(/ .. . at a friend or neighbour's home? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet in a typical month 

LU_.Q07 

jB@SIn a typical month, do any nicinher of'NIotir houelioId uc the lnternet:u, Sa l 
@/@/...at another location.' 

<1> 	@SYes@S 	...................................................... ................ go to UJ_Q07S I 
<2> 	(aSNo@S 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: HU_COl 
Universe: Respondents who use the Internet in a typical month 

LU_QO7SI 

From what other location(s) do members of your household use the Internet? 
INIERVIEWER Mark all that apply. Probe for what type of location(s), do not read list or give examples. 

<I> 	@SRelative's home@S 
<2> 	(SIntemet Café@S 
<3> 	@SCommunity Access ProgramS 
<4> 	@SOthcr- Spccit'@S .............................................................go to LU_Q07S2 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet in a typical month 

LU_Q07S2 

From what other location(s) do members of your household use the Internet? 

Universe: 1(s1:cnL' 	ha is, ha Ir:tarr 	ii .1 	 riiarsh 

HU_CO1 

II liJ002 	'Sc'S 20(1' I li)()Ul else Loto Nil ((II 
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1 [U ..Q01 

Is your household connection to the Internet at home by: 
INTERVIEWER Mark all that apply. 

<1> 	@Blelephone line connected to a computer@B 
<2> 	@BCable line connected to a computer@B 
<3> 	@BTelephone line connected to a television@B 
<4> 	@Bother connection@B ...........................................................go to HU_QOIS 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: HU_Q02 
Universe: Respondents who use the Internet at home in a typical month 

ILU_QOl S 

What kind of other connection does your household have? 

Universe: Respondents who use the Internet at home in a typical month 

IIU_Q02 

My remaining questions are about using the Internet at @Uhome@U in a typical month. 

Universe: Respondents who use the Internet at home in a typical month 

How often do members of your household use the Internet at home in a typical month? 

<1> @BAt least 7 times per week@B 
<2> @BAt least 4 times per month@B 
<3> @B 1 to 3 times per month@B 
<4> @BLess than once per month@B 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet at home in a typical month 

IIU_Q04 

What is the total amount of time members of your household spend on the Internet at home in a typical 
month? 

<01> @SLess than 5 hours@S 
<02> 	(a. SBetween 5 and 9 hours@S 
<03> @SBetween 10 and 19 hours@S 
<04> @SBetween 20 and 29 hours@S 
<05> @SBetween 30 and 39 hours@S 
<06> @SBetween 40 and 49 hours@S 
<07> @S50 hours or more@S 
<98> Refused 
99> Don't know 
nil er.w: Respondents who use the Internet at home in a typical month 

0 
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HU_QOS 

In a typical month, does anyone in your household use the Internet at home for self-employed business 
use? 

1NfERV1EWER. Only applies if someone in the household is self-employed. 

<I> 	@SYes@S 
<2> 	@SNO@S .........................................................................go to IITJ_Q07 
<8> 	Refused ...........................................................................go to l-IU_Q07 
<9> 	Don't know ........................................................................go to HU_Q07 
Universe: Respondents who use the Internet at home in a typical month 

JIU_Q06 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home is 
for self-employed business use? 

INIERVIEWER: Use the answer categories as a guide if the respondent needs prompting. 

<01> cSNone@S 
<02> @SLess than 10%@S 
<03> @SAt least 10% but less than 25%@S 
<04> @SAt least 25% but less than 50%@S 
<05> @SAt least 50% but less than 75%@S 
<06> @SAt least 75% but less than 90%@S 
<07> @SAt least 90% but less than 100%(áS 
<08> 	@SI00%(t4 	....................................................................... 	ij 	t 
<98> Refused 
<99> Don't know 
Universe: Respondents who use thc I tsrnet at 	ni,itypical iiiiitli or s it-cnrlo\ lint phlrpiiscs 

IIU_Q07 

In a typical month, does anyone in your household use the Internet at home for employer related business 
use? 

INTERVIE\VER: For respondents or another household member's employer. 

<1> 	@SYes@S 
<2> 	@SNo@S .........................................................................go to HU_Q09 
<8> 	Refused ...........................................................................go to HU_Q09 
<9> 	Don't know ........................................................................go to I-IU_Q09 
Universe: Respondents who use the Internet at home in a typical month 

0 
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HU_QOS 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home is 
for employer related business use? 

JNIERVIEWER Use the answer categories as a guide if the respondent needs prompting. 

<01> @SNone@S 
<02> @SLess than I0%@S 
<03> @SAt least 10% but less than 25%@S 
<04> @SAt least 25% but less than 50%@S 
<05> @SAt least 50% but less than 75%@S 
<06> @SAt least 75% but less than 90%@S 
<07> @SAt least 90% but less than I 00%@S 
<08> 	@S100%@S .......................................................................go to HU_QI 1 
<98> Refused 
<99> Don't know 
Universe: Respondents who use the Internet at home in a typical month for employer islated business use 

HU_Q09 

In a typical month, does anyone in your household use the Internet at home for personal (non-business) 
use? 

<:1> 	@SYes@S 
.7> 	SNoS .........................................................................go to HU_Qil 

• 	
<> 	Refused ...........................................................................go to IIU_Qil 

9> 	Don't know ........................................................................go to HU_QI 1 
niverse: Respondents who use the Internet at home in a typical month 

HU.Q10 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home is 
for personal (non- business) use? 

INTERVffiWER Use the answer categories as a guide if the respondent needs prompting. 

<01> (4SNone@S 
<02> @SLess than lO%@S 
<03> @SAt least 10% but less than 25%@S 
<04> @SAt least 25% but less than 50%@S 
<05> @SAt least 50% but less than 75%@S 
<06> @SAt least 75% but less than 90%@S 
<07> @SAt least 90% but less than 100%@S 
<08> @S100%@S 
<98> Refused 
<99> Don't know 
Universe: Respondents who use the Internet at home in a typical month for peional use  

0 
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H1JQI1 

In a typical month does any member of your household use the Internet at home: 
@/@ ... for  E-mailhllotmail? 

<1> 	@SYes@S 
<2> @SNo@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

HU_QI 2 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
for electronic banking? 

<1> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

IIU_Q13 

@B@Sln a typical month does any metither ol your household use Ilie Ititernet at liome:a S(a U 
@/@I ... to purchase goods and servtees. 

<I> 	@SYes@s 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

IIU_QI 4 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
.to search for medical or health related inIrmation? 

<I> 	@SYes@S 
<2> @SNo@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

11UQ15 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
@I@f . .. for formal education, training or school work? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet at home in 	1 
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HU_Q16 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
.to search for government related information? 

<1> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

IIU.Q17 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
(a/(ó/ ... to search for employment? 

<1> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

HU_Q18 

aB@Sln a typical month does any member of your household use the Internet at home:@S@B 
/@J ... for  general browsing? 

Ii 	(t1SYSS 
:2> 	@SNo@S 

<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

HU_Q19 

@B@SIn a typical month does any member of your household use the Internet at homc:@S@B 
@/@/. ,.to play games on the Internet? 

<I> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

IIU_Q20 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
@/@/ ... to  participate in chat groups? 

<1> @SYes@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 

n:i ,rse: Respondents who use the Internet at home in a typical month 
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HU_Q21 

@B@Sln a typical month does any member of your household use the internet at home:@S@B 
to obtain and save music? 

<1> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Dont know 
Universe: Respondents who use the Internet at home in a typical month 

ILU_Q22 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
.to listen to the radio? 

<1> 	@SYes@S 
<2> @SN0@S 
<9> 	Refused 
<9> 	Dont know 
Universe: Respondents who use the Internet at home in a typical month 

ILU_Q23 

@B@SIn a typical month does any mettiher ofvour household use the Internet at liottte:aS&il 
/(I.• to I nd sports related in tornta loll! 

<1> 	@SYeS@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	1)ont know 
Universe: Respondents who use the Internet at home in a typical month 

JTU_Q24 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
@/@J.. for financial information? 

<I> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Dont know 
Universe: Respondents who use the Internet at home in a typical month 

HU_Q25 

@B@SIn a typical month does any member of your household use the Internet at home:@S@B 
@// ... to view the news? 

<1> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home ii 
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IIU_Q26 

@B@Sln a typical month does any member of your household use the Internet at home:@SB 
@/@/ ...  for  travel information/arrangements? 

<1> 	@SYeS@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
U'iii'cr.ce: Respondents who use the Internet at home in a typical month 

HU_Q27 

@B@Sln a typical month does any member of your household use the Internet at home:@S@B 
@/@J ...  to  search for other information? 

<I> 	@SYes@S .......................................................................gotoHU_Q27S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: HU_C28 

tJnI%erse: Respondents who use the Internet at home in a typical month 

IIU_Q27S 

What other information is searched on the Internet? 

,rse Respondents who use the Internet at home in a typical month 

HU_C28 

lflIIJ_Q15- Yes goto UU_Q28 else goto IIU_Q29 

IIU_Q28 

For what specific educational purposes do members of your household use the Internet? 
INTERVLEWER Mark all that apply 

<I> 	@SDistance education, self-directed learning or correspondence courses@S 
<2> 	@ST0 research information lbr project assignments or for solving academic problems@S 
<3> 	@ST0 communicate with teachers and peers (includes submission of projects or assignments)S 
<4> 	@SOther - Specil'@S .............................................................go to HU_Q28S 
<8> 	Refused 
<9> 	Don't know 
Default Next Question: IIU_Q29 
Universe: Respondents who use the Internet at home for formal education purposes 

HU_Q28S 

For what of other education purpose do members of your household use the Internet? 

T ',rttr.e: 

 

1~eToriderits 'ala, use the Internet 	home I or formal edieaIin ptlm'ces 

fl 
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HUJ.)29 

Does anyone in your household @Uplan@U in the next 12 months to use the Internet from home to 
purchase products or services? 

<I> @SYeS@S 
<2> @SN0@S 
<8> Refused 
<9> Don't know 
Universe: Respondents who use the Internet at home in a typical month 

CM_COl 

If LQ..Q02 Yes goto CM_QO1 else gob NU_Col 

CM_QO1 

The next few questions are about the Internet and its influence on purchases of products and services from 
home. 
@/@/The Iirst set of questions will refer to ordering products and services over the Internet but not paying 
for them on the Internet. 

Universe: Respondents who use the Internet at home in a typical month 

CM_Q02 

In the last 12 months, has anyone in your household @UorderedU a product or service over the Internet 
from home, where payment @Uwas made, but not@U  made directly over the Internet using a credit card? 
(For personal or household use @Unot(&,U business use.) 

<1> 	@SYes@S 
<2> 	@SN0@S ........................................................................go to CMQ09 
<8> 	Refused ..........................................................................go to CM_Q09 
<9> 	Don't know .......................................................................go to CM_Q09 
Universe: Respondents who use the Internet at home in a typical month 

0 
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(M_Q03 

What types of products or services were @Uordered@U from home? 
INTERVIEWER Mark all that apply. 

<01> @SComputer software@S 
<02> @SComputer hardware@S 
<03> 	SMusic (CDs, tapes, MP3)@S 
<04> @SBooks, magazines, on-line newspapers@S 
<05> 	@Svideos, digital video disc (DVD)(JS 
<06> 	@SOther entertainment products (concert, theatre tickets)@S 
<07> @SFood, condiments, beverages@S 
<08> 	SC1othing, jewelry and accessories@S 
(09> 	@Sflousewares (e.g. large appliances, furniture)@S 
<10> 	@SConsumer electronics (e.g. camera, computer, stereo, TV, VCR)@S 
<11> 	@SAutomotive (cars, trucks, recreational vehicles or products)@S 
<12> 	@STravel  arrangements (hotel reservations, travel tickets, rental car)@S 
<13> 	@SBanking or financial services (investment products, stocks, bonds)@S 
<14> @SToys and games@S 
<15> @SReal Estate@S 
<16> 	@SOther - SpecityS ............................................................go to CM_Q03S 
<98> Refused 
<99> Don't know 
Default Next Question. CM_Q04 

ilverse: Respondents who ordered products and services without paying directly on the Internet 

CM_QO3S 

What other type of products or services were ordered from home? 

Universe: Respondents who ordered products and services without paying directly on the Internet 

CM_Q04 

During the last 12 months, how many @Useparate orders@U for products or services did your household 
place @Uhut did not pay fbr@U over the Internet? [Mm: 0 Max: 9971 

INIERVIEWER: Number of transactions, not articles purchased. 

<998> Re fused 
<999> Don't know 
tht (verse: Respondents who ordered products and services without paying directly on the Internet 

CM_Q05 

During the last 12 months, what is the estimated total value, in Canadian dollars, of the products and 
services your household ordered from home, @Ubut did not pay for@U  over the Internet? [Mm: 0 Max: 
999997] 

INTERVIEWER Probe for estimate, round to the nearest dollar value. 

<999998> 	Refused 
<999999> 	Don't know 

si,erse: Respondents who ordered products and services without paying directly on the Internet 

CM_C06 

If CM_Q04 l)K or RF goto CM_Q07 else goto CM....Q06 
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CM_Q06 

Of the total number ofUseparate orders&U placed from home but not paid for over the Internet, how 
many of these orders were from companies in Canada? [Mm: 0 Max: 9971 

<998> Refused 
<999> Don't know 
Universe. Respondents who ordered products and services without paying directly on the Internet 

CM_E06 

CM_Q06 must be less than or equal to the value reported in CM_Q04. 

Note: 	Trigger hard edit if CM_Q06 > CM_Q04 

CM_C07 

If CM_Q04 and CM_Q06=Response and CMQ04=CM_Q06 goto CM_Q()8 else goto CM_Q07 

<1> 	If CM_Q04 and ('M_Q06=Response and CM_Q04=CM_Q06 ...........................go to CM_Q08 
<2> 	else .............................................................................. 	gotoCM_Q07 

CM_Q07 

Of the total amount spent on products or services ordered but not paid for over the Internet from honie, 
how much was spent on products and services from cojnpanics in ('atiada.' 1Mm: 	(I Max: 

INTERVIEWER: Probe for estimate, round to the nearest dollar. 

<999998> 	Refused 
<999999> 	Don't know 
Universe: Respondents who ordered products and services without paying directly on the Internet 

CM_E07 

CM_Q07 must be less than or equal to the value reported in CM ..Q05. 

Note: 	Trigger hard edit if CM_Q07 > ('N1_Q05 

CM_Q08 

During the last 12 months, how did your household pay for these products or services ordered from home? 
INTERVIEWER: Mark all that apply. 

<1> 	@Scredit card over the telephone@S 
<2> 	@SPayment on delivery (COD)@S 
<3> 	@SBY Cheque(a,S 
<4> 	@SOther@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who ordered products and services without paying directly on the Internet 

11 
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CMQO9 

This next set of questions will refer to ordering products and services over the Internet, from home, and 
paying by credit card over the Internet. 

Universe: Respondents who use the Internet at home in a typical month. 

CM...Q10 

During the last 12 months, has anyone in your household ordered a product or service over the Internet 
from home, where the purchase @Uwas directly paid for@U  by credit card over the Internet? 

<1> 	@SYes@S 
<2> 	@SN0@S .........................................................................gotoCM_C16 
<8> 	Refused ...........................................................................goto CM_C16 
<9> 	Don't know ........................................................................go to CM_cl 6 
Universe: Respondents who use the Internet at home in a typical month 

CM_QlI 

What types of products or services were purchased (ordered and paid for over the Internet)? 
INTERVIEWER Mark all that apply. 

<01> @SComputer sothvare@S 
02> @SComputer hardware@S 

• 	03> 
• 04> 

@SMusic (CDs, tapes, MP3)S 
@SBooks, magazines, on-line newspapersS 

• 05> @SVideos, digital video disc (DVI))@S 
• 06> @SOther entertainment products (concert, theatre tickets)@S 
<07> @S Food, condiments, beveragesS 
<08> SClothing, jewelry and accessories@S 
<09> @SHousewares (e.g. large appliances, furniture)@S 
<10> @SConsumer electronics (e.g.camera, computer, stereo, TV, VCR)@S 
<11> @SAutomotive (cars, trucks, recreational vehicles or products@S 
<12> @Slravel arrangements (hotel reservations, travel tickets, rental car)@S 
<13> @SBanking or financial services (investment products, stocks, bonds)@S 
<14> @SToys and gamesS 
<15> @SReal Estate@S 
<16> @SOther-Speci1'@S 	............................................................ 	gotoCM_QI1S 
<98> Refused 
<99> Don't know 
Default Next Question: 	CM_Ql 2 
Universe: Respondents who ordered products and services and paid directly on the Internet 

CMQI1S 

What other type of products or services were purchased from home? 

Universe: Respondents who ordered products and services and paid directly on the Internet 

0 
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CMQ12 

During the last 12 months, how many @Useparate orders@U for products or services (ordered and paid for 
over the Internet) did your household make over the Internet? [Mm: 0 Max: 9971 

INTERVIEWER: Number of transactions, not articles purchased. 

<998> Refused 
<999> Don't know 
Universe: Respondents who ordered products and services and paid directly on the Internet 

CM_Q13 

During the last 12 months, what was the estimated total value, in Canadian dollars, of the products and 
services your household ordered and paid for directly over the Internet? 1Mm: 0 Max: 9999971 

INTERVIEWER: Probe for estimate, round to the nearest dollar. 

<999998> 	Refused 
<999999> 	Don't know 
Universe: Respondents who ordered products and services and paid directly on the Internet 

CM_C14 

IfCM_Ql 2= DK or RF goto CM_Q15 else goto CM_Q14 

CMQI 4 

Of the total number of separate orders placed from home and purchased directly over the Internet, how 
many of these orders were from companies in Canada? [Mm: 0 Max: 9971 

<998> Refused 
<999> Don't know 
Universe. Respondents who ordered products and services and paid directly on the Internet 

CM_E14 

CM_Q14 must be less than or equal to the value reported in CM_Q12. 

Note: 	Trigger hard edit if CM_Q14 > CM_Q12 

CM_C15 

If CM_Q12 and CM_Q14=tkesponse and ('M_Q12=CM_Q14 goto CM_C16 else goto CM_Q15 

CM_Q1 5 

Of the total amount spent on products or services ordered @Uand paid for@U  over the Internet from home, 
in the last 12 months, how much was spent on products and services from companies in Canada? 1Mm 
0 Max: 9999971 

INTERVIEWER Probe for estimate, round to the nearest dollar value 

<999998> 	Refused 
<999999> 	Don't Know 
Vote; 	The val ire riiust hC cq ual ii or less ihari the value in 'l_Q I 3. 

,i(re,rc. 	Reporaiei;ts vis i;dered 	oio serVs. er .ujd rid dire liv 'ti lie Irilere' 
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CM_C16 

lf(CM_Q02 = Yes or CM_QlO = Yes) goto CM_Ql6 else goto CM_Q21 

CM_Q16 

In the next 12 months, do you expect the value of orders made by your household over the Internet, 
whether paid for over the Internet or not, to increase, decrease or stay the same? 

<1> 	@Slncrease@S 
<2> 	@SDecrease@S 
<3> 	@SStay the same@S 
<8> 	Refused 
<9> 	Don't know 
Unh,erse: Respondents who ordered products and services on the Internet 

CMQI7 

The Internet offers a variety of products and services. Some of these products and services are called 
""Digital Products"' which are delivered directly to your computer. 
@/@/Examples of products are music, gameware, computer software or services such as courses taken over 
the Internet. 

(Iniver.ce: Respondents who ordered products and services on the Internet 

During the last 12 months, has anyone in your household (1Jpurchased@U a digital product, delivered 
directly to your computer, over the Internet from home? (For personal or household use @Unot@U 
business use). 

<1> 	@SYes@S 
<2> 	@SN0@S ........................................................................go to CM_Q21 
<8> 	Refused ..........................................................................go to CM_Q21 
<9> 	Don't know .......................................................................go to CM_Q21 
Universe: Respondents who ordered products and services on the Internet 

CM_Q19 

During the last 12 months, what is the estimated total dollar value of products that your household ordered 
from home that was received in a digital format directly over the Internet? (Please include all such products 
regardless of the method of payment.) [Mm: 0 Max: 999997] 

INTERVIEWER Probe for estimate, round to the nearest dollar. 

<999998> 	Refused 
<999999> 	Don't Know 
Universe: Respondents who purchased digitel products on the Internet 

0 
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CM_Q20 

During the last 12 months, how much of what was spent on these digital products ordered from home was 
from companies in Canada? [Mm: 0 Max: 999997 1 

JNI'ERVEEWER Probe for estiniate, round to the nearest dollar. 

<999998> 	Refused 
<999999> 	Don't Know 
Nole: 	The value must be equal to or Less than value in CM_Q19. 
Universe: Respondents who puithased digital products on the Internet 

CM_E20 

CM_Q20 must be less than or equal to the value reported in CM_Q1 9. 

Note: 	Trigger hard edit if CM_Q20> CM_Q19 

CM..Q21 

In the last 12 months, have you, or anyone in your household, ever used the Internet to "Window 
Shop"? That is, has the Internet ever been used to narrow down the search for products or services 
without placing an order directly over the Internet? 

<1> 	@SYes@S 
<2> 	@SN0@S .........................................................................go to CM_C2 
<8> 	Refused ...........................................................................gotoCM_('23 
<9> 	Don't know ........................................................................go to CM...C2 
Universe: Respondents who use the Internet at home in a typical month 

CM_Q22 

What types of products or services were these? 
INTERVIEWER: Mark all that apply. 

<01> @SComputer soflware@S 
<02> @SComputer hardware@S 
<03> 	(SMusic (CDs, tapes, MP3)@S 
<04> @SBooks, magazines, on-line newspapers@S 
<05> 	@SVideos, digital video disc (DVD)@S 
<06> 	@Sother entertainment products (concert, theatre tickets)@S 
<07> @SFood, condiments, beveragesS 
<08> 	SClothing, jewelry and acccssories@S 
<09> 	SlIousewares (e.g. large appliances, fumiture)@S 
<10> 	(SConsumer electronics (e.g. camera, computer, stereo, TV, VCR)@S 
<11> 	(SAutomotive (cars, trucks, recreational vehicles or products)@S 
<12> 	@STravel arrangements (hotel reservations, travel tickets, renthl car)@S 
<13> 	@SBanking or financial services (investment products, stocks, honds)@S 
<14> @SToys and gamesS 
<15> @SReal Estate@S 
<16> 	@SOther - Specit'@S ............................................................go to CM_Q22S 
<98> Refused 
<99> Don't know 
Default A[ext Ouestion: CM_C23 
r 	 vh nIRi 	II 	tcri' 	 Is 
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C M_Q22S 

What other type of products and services? 

Universe. Respondents who window shop on the Internet 

CM_C23 

If CM_Q1O = Yes goto CM_Q24 else goto CM_Q23 

CM_Q23 

Are you willing to use a credit card on the Internet to pay for products or services? 

<I> 	@SYes@S 
<2> @SN0@S 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home and never paid by credit card on the Internet 

CM_Q24 

• 
<9> 
Universe: 

In general, how concerned are you about privacy on the Internet? (E.g. people finding out what websites 
you have visited, others reading your e-mail.) 

@BNot at all concerned@B 
@l3(oncerned@13 
Ca;BVery concerned@B 
Refused 
Don't know 
Respondents who use the Internet at home in a typical month 

CM_Q25 

How concerned are you about security in relation to your household financial transactions conducted over 
the Internet? (By transactions we mean purchasing products over the Internet using a credit card or 
banking over the Internet) 

<I> 	@BNot at all concerned@B 
<2> 	@BConcerned@B 
<3> 	@BVer' concerned@B 
<8> 	Refused 
<9> 	Don't know 
Universe: Respondents who use the Internet at home in a typical month 

CM_C26 

IfAgeLtl8 = Yes, goto CM_Q26 else goto NU_COl 

• 
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CM_Q26 

How concerned are you about Internet content that might be viewed by members of your household under 
the age of 18? 

<1> @BNot at all concerned@B 
<2> @BConcerned@B 
<3> @BVery concemed@B 
<8> Refused 
<9> Don't know 
Universe: Respondents who have household members <IS 

CM_C27 

If CM_Q26 = Concerned (2) or CM_Q26 = VeryConcern (3) goto CM_Q27 else goto NIJ_COl 

CM_Q27 

What type of Internet content concerns you the most tr members under the age of 18? 

<01> 	@SPomography - sexually explicit materiaI@S 
<02> 	@SHate literature - based on sexual preference, ethnic origin or racial background@S 
<03> 	@SChat groups - developing relationships with strangersS 
<04> 	@SViolence (including bomb making and fire arms material)@S 
<05> @SGainhling@S 
<06> @SGame - use or excessive use@S 
<07> 	;SAdvertising directed to children (Including unsolicited E-mail)ia 
<08> 	(aSUther - Specit'@S ............................................................go to CM_Q27S 
<98> Refused 
<99> Don't Know 
Default Next Question: NU_Col 
Universe: Respondents who are concerned by internet content viewed by household members <IS 

CM_Q27S 

What other type of Internet content concerns you? 

Universe: Respondents who are concerned by Internet content viewed by <is 

NU_Col 

If LU_Q02 = Yes goto INC_Qol else goto NU_QOI 

NU_Q01 

During the next 12 months, does any member of your household @Uplan@U to regularly use the Internet 
from any location? 

<1> 	@SYes@S 
<2> 	@SNQ@S .........................................................................go to NU_Q03 
<8> 	Refused ...........................................................................go to NU_Q03 
<9> 	Don't know ...................................... 	................................. go to NI T_Q03 

er,<'; Respondenis who presently dont use the Internet at borne 

0 
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NU_Q02 

Would this regular use be from 
INTERVIEWER: Mark all that apply. 

<1> @BHome?@B 
<2> @BWork?@B 

	

<3> 	@BSchool, college or university?@B 

	

<4> 	@BA public library'?@B 

	

<5> 	@BOther - Spccify@B .............................................................go to NU_Q02S 

	

<8> 	Refused 

	

<9> 	Don't know 
Default Next QueStion.' NU_Q03 
Universe: Respondents who plan on using the Internet during the next 12 months 

NU....QO2S 

From what other location(s) would Internet be used regularly? 

(hiive,se: Respondents who plan on using the Internet during the nextl2 months 

NLLQO3 

Do you have a computer at home? 

	

• 	 :1> 	@SYes@S 

	

2> 	@SNo@S ........................................................................go to INC_Q01 

	

S> 	Refused ..........................................................................go to lNC_Q0l 

	

9> 	Don't know .......................................................................go to JNC_Q01 
LTniverse: Respondents who presently don't use the Internet at home 

NUQO4 

What are the reasons why your household does not use your home computer for accessing the Internet? 
INE'ERVIEWER Mark all that apply.// 

	

<01> 	@SToo costly (service or equiprncnt)S 

	

<02> 	@S Internet or computers too difficult to use@S 
<03> @SUse at work instead@S 
<04> @SUse at another location instead@S 
<05> @SNO need / not useful@S 
<06> @SNot enough time@S 

	

<07> 	@SConcemed child(ren) in household will give out personal inforrnation@S 

	

<08> 	@SConcerned for exposure to objectionable material@S 

	

<09> 	@SCannot obtain access due to remote location of the dwellingS 

	

<10> 	@SOther confidentiality, security or privacy concems@S 
<11> @SComputer too old@S 

	

<12> 	eaSWaiting for installation@S 

	

<13> 	(a)SNo interest(uS 

	

<14> 	(a)SOther - SpeciI'@S ............ . ................................................ go to NIJ_QO4S 
<98> Refused 
<99> Don't know 
Default Next Question: INC_QOl 
Universe: Respondents who presently don't use the Internet at home but have a computer 
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NU_QO4S 

For what other reason(s) your household does not use your home computer to access the Internet? 

Universe: Respondents who presently don't use the Internet at home but have a computer 

INC_Qol 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. 
@/@/Froni which of the following sources did your household receive any income in the past 12 months? 

INrERVIEWER: Mark all that apply. 

<01> AMWages and sa1aries(4B 
<02> 	BIncome from self-employment@3B 
<03> 	BDividends and interest on bonds, savings, stocks, etc.@B 
<04> (dBEmployment Insurance@B 
<05> (BWorkers Compensation@B 
<06> 	I313enefits from Canada or Quebec pension planB 
<07> 	@BRetirement pensions, superannuation and annuities@B 
<08> @BOld Age Security and Guaranteed Income Supplement@B 
<09> CaBChild Tax Benefit@B 
<10> 	BProvincial or municipal social assistance or welfare@B 
<11> 	(a,B('hild Support@13 
<12> (0A1imonyfa13 
<13> 	aBOther income (e.g. rental, scholarships, other government income, ete.)@B 
<14> 	@SNO income@S .................................................................go to ENC_ENI) 
<98> Refused 
<99> Don't Know 
tIntverse: All respondents 

INC_Q02 

What is your best estimate of the total income before taxes and deductions of all household members from 
all sources in the past 12 months? [Mm: 	0 Max: 9999951 

INTERVIEWER: Enter "0" ilnone. 

<999998> 	Refused ..................................................................go to ENC_Q03 
<999999> 	Don't know ...............................................................go to INC_Q03 
Default Next Question: INC_END 
Universe: All respondents 
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I NC_Q03 

What is your best estimate of the total income before deductions, of all household members from all 
sources during the past 12 months? Was the total household income: 

<01> @BLess than $5,000@13 
<02> @Bl3etween $5,000 - $9,999@B 
<03> (aBBetween $10,000- S14,999@13 
<04> @BBetween $15,000- $19,999@B 
<05> @BBetween $20,000 - $29,999@B 
<06> (BBetween $30,000 - S39,999@13 
<07> @BBetween $40,000 - $49,999@13 
<08> @BBetWeen $50,000 - S59,9990aB 
<09> @BBetween $60,000 - $79,999@13 
<10> @]BBetween $80,000- $99,999@13 
<11> @BSIOO,0000rmore@B 
<98> Refused 
<99> Don't know 
Universe: Respondents who answeied Don't know or Refused in tNC_Q02 

INC_END 

If INC_End, set End Time 
INTERVIEWER: Press 1 to continue 

. 	
<1> 

II [US_STOP 

TIME(REAL);END OF HIUS SECTION 

is 
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SCIENCE, INNOVATION and ELECTRONIC INFORMATION DIVISION 

HOUSEHOLD CONNECTEDNESS UNIT 

QUESTIONNAIRE COMPARABILITY CHART 

Please Note: Only questions relevant to technology, computer and Internet use appear on this comparability chart. 
The survey questions that are not shown in their entirety are the GSS Cycle 12, HFE 1997 and HFE 1996. 
For a complete version of the survey questionnaires, please consult the questionnaire component of this product. 

Question Description 
Survey Tarciet Pooula 

2000 1999 1998 1997 2000 
Household Household Household Household GSS 

Internet Internet Internet Internet Cycle 
Use Use Use Use 14 

Survey Survey Survey* Survey* 

Question Question Question Question Question 

Household Household Household Household Person 

1998 1997 
GSS Household 
Cycle Spending 

12 (HFE) 

Question I 	Question 

Person I Household 



Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

1 	Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
Derived Demographic Variables For GSS Cycle 14 Will Be Added At A Later Date 
Question Refers To Computer Communications 

EVER USERS 

Ever Used Internet. (E-Mail. E-Banking etc.) (Any Location) GU_Q02 QO1A Q01A Q01A A6 

Do You Use The Internet 

Do You Use The Internet From Home Q31 

In The Past 12 Months, Did You Use The Internet (Any Location) A5 

. 	
. 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
AGE OF INTERNET USERS 

Age 18 and Over Use From Any Location (Typical Month) 	 UA_Q01 0028 Q02A Q02A 

Derived 
Derived variable to display HH with members under 18 and HH with no members under 18 	UA_Q01TO 

Age 18 and Under Use From Any Location (Typical Month) 	 UAQ02 Q02C Q026 Q02B 

Age 18 and Over Use Computer Communications From Home (Typical Month) Q03A 

Age 18 and Over Use Computer Communications From Work (Typical Month) Q03B 

Age 18 and Over Use Computer Communications From School, College, University (Typical Month) 003C 

Age 18 and Over Use Computer Communications From Public Library (Typical Month) 003D 

Age 18 and Over Use Computer Communications From Other Location (Typical Month) 003E 

Age 18 and Under Use Computer Communications From Home (Typical Month) Q04A 

Age 18 and Under Use Computer Communications From Work (Typical Month) Q04B 

Age 18 and Under Use Computer Communications From School, College, University (Typical Month) 004C 

Age 18 and Under Use Computer Communications From Public Library (Typical Month) Q04D 

Age 18 and Under Use Computer Communications From Other Location (Typical Month) Q04E 

Age 15 And Over Use Computer From Home (In Last Month) Yes 

Age 15 And Over Use Computer From Work (In Last Month) Yes 

Age 15 And Over Use Computer From School (In Last Month) Yes 

Age 15 And Over Use Computer From Another Location (In Last Month) Yes 

0 	 0 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
FREQUENCY OF INTERNET USE 

Frequency Household Members Use The Internet From Home (Typical Month) (Categories 
modified between 1999-2000) HUO02 004 Q04 Q06 

In A Typical Month, Household Member Using Most At Home Q05A 

How Long Have You Been Using The Internet Fl 

Did You Learn The Internet For Reasons Related To Work, School, Personal F2 

In Last Month, How Often Did You Use Internet At Home F3 

In Last Month, How Often Did You Use Internet At Work F5 

In Last Month, How Often Did You Use Intemet At School F7 

In Last Month, How Often Did You Use Internet From Any Other location F9 

In Last Month. How Often Did You Use Internet To Search For Information On Goods & Services H6 

In Last Month, How Often Did You Use Internet To Search For Health Related Information Hi 1 

In Last Month, How Often Did You Use Internet To Access Information On Government Programs H16 

In Last Month, How Often Did You Use Internet To Correspond With Government Departments H18 

In Last Month, How Often Did You Use Internet To Connect With An On-Line Chat Service H20 

In Last Month, How Often Did You Use Internet To Participate In Listserv Or NewsGroups H22 

In Last Month, How Often Did You Use Internet To Play Games H26 

In Last Month, How Often Did You Use Internet To Access a News Site H28 

. 	 . 	 . 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

1 	Household 

In Last Week, How Many Hours Did You Use Internet At Home F4 

In Last Week, How Many Hours Did You Use Internet At Work F6 

In Last Week, How Many Hours Did You Use Internet At School F8 

In Last Week, How Many Hours Did You Use Internet From Any Other Location FlO 

0 	 0 	 0 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

In Last Month, Used The Internet To Search For Information About Art, Entertainment Or Sports H29d 

Past 12 Months, Used The Internet To View Works Of Art, Museums, Or Similar Collections H12e 

In Last Month, Have You Used The Internet To Search For Telephone Listings H29e 

In Last Month, Have You Used The Internet To Search For Travel Information H29f 

In Last Month, Have You Used The Internet To Search For Jobs And Work H29g 

In Last Month, Used The Internet To Search For Government Labour Market Programs H29h 

In Last Month, Used The Internet To Search For Information About Education Or Training H29i 

Have You Used The Internet To Watch Television H51 a 

In The Past 12 Months, Use The Internet To View Film, Video, TV, Or Listen To Music H12d 

Have You Used The Internet To Talk On The Phone H51b 

Have You Used The Internet To Read Books, Magazines, Newspapers H51c 

In The Past 12 Months, Use The Internet To Read A Newspaper, Magazine Or Books H12c 

Have You Used The Internet To Listen To News Or Sports Broadcasts H51e 

In The Past 12 Months, Did You Use The Internet To Do Research H12b 

In The Past 12 Months, Have You Used The Internet To Create Artistic Composition I Design H12f 

In A Typical Month, Household Use Of The Internet For Other Purposes Not Listed HUQ27 Q07M Q09K Q09F 

In A Typical Month, Household Use Of The Internet For Other Purposes: Specify HU_027S 007N 

Derived 
collapses HU_Q17, HU_023, HU Q24. HU Q25. HU_026 and HUQ27 HU_027T0 



Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

What Kinds Of Medical Or Health Related Information Do You Search For On The Internet H12 (1-8) 

Do You Search For Lifestyle Information H 12(1) 

Do You Search For Alternative Therapy Information H 12(2) 

Do You Search For Health Care System/Delivery Information H 12(3) 

Do You Search For Drugs/Medication Information H 12(4) 

Do You Search For Surgical Information H 12(5) 

Do You Search For Specific Diseases Information H12(6) 

Do You Search For Analysis For Specific Symptoms Information H12(7) 

Do You Search For Other Medical Or Health Related Information H12(8) 

What Types Of Internet Sites Do You Visit For Health Information: H13 (1-7) 

Health Canada Sites H13(1) 

Other Government Sites H13(2) 

Professional Health Associations H13(3) 

Other Non-Profit Organization Sites H 13(4) 

Commercial Sites H 13(5) 

Universities H 13(6) 

Other Sites H13(7) 

0 	 0 	 0 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
Art and Music H31(7) 

Other Focus H31(8) 

In Last Month, How Often Did You Use The Internet For Work-Related Activities H33 

In Last Month, How Often Did You Use The Internet For School-Related Activities H34 

In Last Month, How Often Did You Use The Internet For Personal -Related Activities H35 

In Last Month. How Often Did You Use The Internet For Personal Interest Or Entertainment H36 

. 	 . 	
. 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
What Was The Estimated Total Canadian Dollar Value Of The Products And Services Your 
Household Ordered From Home But Did Not Pay For Over The Internet In The Last 12 Months CM_Q05 	Q09B 

What Was The Estimated Total Canadian Dollar Value Of The Products And Services Your 
Household Ordered From Home But Did Not Pay For Over The Internet In The Last 12 Months 
From Companies in Canada CM_007 

How Many Separate Orders For Products Or Services Did Your Household 
Place But Did Not Pay For Over The Internet In The Last 12 Months CM_Q04 	Q09C 

How Many Separate Orders For Products Or Services Did Your Household Place But Did Not Pay 
For Over The Intemet In The Last 12 Months From Companies in Canada CM_Q06 

Derived 
determine the percentage of Canadian orders CMQ06CA 

Derived 
determine the percentage of Non-Canadian orders CM_QO60T 

Derived 
determine the percentage of Canadian $ value CM_007CA 

Derived 
determine the percentage of Non-Canadian $ value CM_0070T 

What Type Of Products Or Services Were Ordered, But Not Paid For Over The Internet From CM_Q03 (01- 
Home: 16) 	Q09D(01-14) 

CM_Q11 (01- 
What Type Of Products Or Services Were Ordered and Paid For Over The Internet From Home: 16) 	Q10D(01-14) 

What Type Of Products Or Services Did You Search For But Did Not Order Or Pay For Over The CM_Q22 (01- 1 Internet From Home (Window Shopping): 16) 	Q12B(1 1-24) 

Computer Software I CM_003(01) 	Q09D(01) 
CM_Q11(01) 	Q10D(01) 
CMQ22(01) 	Q1213(11) 

0 	 0 	 0 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
CM_Q11(11) Q1OD(11) 
CM_022(11) 0125(21) 

Travel Arrangements CM_003(12) Q09D(l2) 
CM_Q11(12) Q10D(12) 
CM_022(1 2) 01 2B(22) 

Bank Or Financial Services CM_Q03(13) Q09D(13) 
CM_Q11(13) QI0D(13) 
CM_Q22(13) Q12B(23) 

Toys / Games CM_Q03(14) 
CM_Q1 1(14) 
CM_Q22(14) 

Real Estate CM 003(15) 
CM_Q11(15) 
CM_022(1 5) 

DERIVED 
Collapse category 15 & 16 CM_Q03TO 

Other CM_Q03(16) 0090(14) 
CM_Q11(16) 0100(14) 
CM_Q22(16) 0128(24) 

Specify CM_Q03S 
CM_Oils 
CM_Q22S 

Percentage Products and Services Ordered From Canadian Companies DERIVED Q09E 

18 n 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
DERIVED 

CM_Q1 5CA 
Percentage of Canadian $ value of orders CA Percentage of Non-Canadian orders OT CMQ1 50T 

Do You Expect That Your Households Orders Of Good And Services Will 
Increase. Decrease, or Stay The Same Next 12 Months CM_016 	Q11B 

In The Last 12 Months, Purchase a Digital Products Delivered Directly To Your Computer CM_018 

In The Last 12 Months, What Was The Estimated Total Canadian Dollar Value , Purchases Of 
Digital Products Delivered Directly To Your Computer CM_Q19 

In The Last 12 Months, What Was The Estimated Total Canadian Dollar Value , Purchases Of 
Digital Products Delivered Directly To Your Computer From Companies In Canada CMQ20 

DERIVED 
Percentage of Canadian $ value of digital products CMQ20CA 

DERIVED 
Percentage of Non-Canadian $ value of digital products CMQ200T 

Purchased Influenced By The Internet "Window Shopping" 
Household Ever Used The Internet To "Window Shop" (Narrow Down The Search For Products 
And Services Where No Order Was Placed Over The Internet) CM_Q21 	Qi 2A 

fl 	 0 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

Are You More Likely To Find Someone Or Some Group Who Share Your Interests 
On The Internet Through E-Mail Than In Your Own Community H53 

How Many E-Mail Accounts Do You Regularly Use G20 

INTERNET CONTENT CONCERN - CHILDREN UNDER 18 

Internet Content Concern - members under 18 CM_Q27 

Pornography CMQ27(01) 

Hate Literature CM 027(02) 

Chat Groups CM_Q27(03) 

Violence CM_Q27(04) 

Gambling CM_Q27(05) 

Game (excessive use) CM_Q27(06) 

Advertising CM_Q27(07) 

Other CM_027(08) 

Other Specify Content Concern CM027S 

. 	 . 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

1 	Household 

Have You Ever Given Personal Information Over The Internet L5 

To Protect Your Privacy, Have You Entered Misleading Information About Yourself L6 

If You Were Making A Purchase, Would You Be Willing To Provide Your Credit Card Number: L7(a-d) 

Over The Phone 1-7a 

Through Regular Mail 1-7b 

Over The FAX L7c 

Over The Internet 1-7d 

. 	 . 	

24 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

Would You Use The Internet From A Public Library Or Other Public Place J1 1 

Why Wouldnt You Use It From A Public Library: J12(1-10) 

Inconvenience Of Location J12(1) 

Lack Of Physical Comfort J12(2) 

Lack Of Support From Staff J12(3) 

Waiting Time/Limited Opening Hours/Time Slots Too Short J12(4) 

Not Interested In Using Internet J12(5) 

Lack Of Privacy J12(6) 

Lack Of Skill/Training/Education J12(7) 

Never Go To Library J12(8) 

Not Enough Time J12(9) 

Other Reasons For Non Use Of Public Place J12(10) 

. 	 . 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

Access To A Computer Or Internet J8(2)/L1 2(2) 

Lack Of Skills Or Training J8(3)/L1 2(3) 

Fear Of Technology J8(4)/L1 2(4) 

No Need J8(5)/L12(5) 

Disability J8(7) 

Nothing L12(9) 

Other NU_Q04(14) 017(11) Q13APO6 Q13AP5 J8(8)/L12(8) 

Other Specify NU_Q04S 

INDUCEMENTS TO USE FROM HOME 

What Would Induce The Household Into Starting To Use Computer Communications: Q13BP(01-05) Q13BP(1-5) 

Lower Cost Q13BPO1 Q13BP1 

Accessed Through Television Using A Remote Control Q13BPO2 Q138P2 

More & Better Services Offered 013BP03 013BP3 

S 	 S 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

FALLING THROUGH THE NET (DROPOUTS) 

When Was Last Time Internet Was Used By Someone In Household GU_Q05 Q01C 

In The Past, Has Any Member Used The Internet From Any Location In A Typical Month 
From Any Location GU_Q06 0010 

How Often Did They Use In a Typical Month GU_Q07 QOl E 

Derived 
Collapse subset category 3 with category 4 GU_Q07TO 

From What Locations Was the Intemet Typically Used: GQQO8 Q01F(01-05) 

Home GU_008(01) Q01F(01) 

Work GU_008(02) 001 F(02) 

School GU_Q08(03) 001 F(03) 

Public Library GU_Q08(04) QOl F(04) 

Friends / Neighbors Home GU_Q08(05) 

Another Location GUQO8(06) Q01F(05) 

From What Other Location Was The Internet Typacally Used GU_008S1 

Relatives Home GU_Q08S1(01 

Internet Café GU_Q08S1 (02 

Community Access Program GU_Q08S1(03) 

30 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 	I 
Household I 
Spending 

(HFE) 

Question 

Household 

GENERAL INTERNET QUESTIONS 

Do You Think It Is Important That Everyone In Canada Have Access To the Internet Lii 

What Language Do You Use When Accessing Internet Sites: H37(1-16) 

English H37(1) 

French H37(2) 

Arabic H37(13) 

Chinese H37(4) 

German H37(5) 

Greek H37(11) 

Hungarian H37(15) 

Italian H37(3) 

Polish H37(7) 

Portuguese H37(6) 

Punjabi H37(12) 

Spanish H37(9) 

Tagalog (Philipino) H37(14) 

Ukrainian H37(8) 

32 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 	I 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
Newspapers L14(C) 

Magazines L14(D) 

Internet L14(E) 

When You Are Looking For Information About Canada. Are You Able To Find It On Internet H40 

If No, Why Not H4 1 

Have You Come Across Content That Promotes Hate Or Violence Against A Particular Group H42 

What Groups Did You Feel Were Being Targeted: H43(1-10) 

Blacks H43(1) 

Aboriginal H43(2) 

Asians H43(3) 

Immigrants H43(4) 

Jews H43(5) 

Muslims/Arabs H43(6) 

Homosexuals H43(7) 

Women H43(8) 

Disabled H43(9) 

Other H43(10) 

Were You Looking For This Content Or Did You Come Across It Unexpectedly H44 

Have You Come Across Websites That Contain Pornography H45 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

S urvey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

Borrow Library Materials 1-1513(1) 

Use Internet Services In The Library H5B(2) 

Do Research H5B(3) 

Attend A Program H5B(4) 

Other H5B(5) 

In The Last 12 Months, Did You Access The Internet For Reasons Other Than Paid Work Or Studies 1-112 

36 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

In Last Month, How Often Do You Use PC At School For School Related Reasons Dl 7 

In Last Month, Flow Often Do You Use PC At School For Work Related Reasons Dl B 

In Last Month, How Often Do You Use PC At School For Personal Reasons D19 

In Last Month, Have You Used A Computer From: D20(1-6) 

• Friend' s Home D20(1) 

• Relative's Home D20(2) 

• Public Library D20(3) 

An Internet Café D20(4) 

Another Location D20(5) 

None Of These Locations D20(6) 

In Last Month, How Often Did You Use A PC From Any Of These Locations For Work 021 

In Last Month, How Often Did You Use A PC From Any Of These Locations For School D22 

In Last Month, How Often Did You Use A PC From Any Of These Locations For Personal Use D23 

Do You Know Of A Public Access Point, Where You Could Access A PC 

How Many Years Have You Been Using A PC On A Regular Basis D25 

In The Last 12 Months, Have You Used A PC To Play Games Al2A 

In The Last 12 Months, Have You Used A PC To Word Process A126 

In The Last 12 Months, Have You Used A PC To Do Data Entry Al2C 

In The Last 12 Months, Have You Used A PC To Do Record Keeping AI2D 

38 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

COMPUTER TECHNOLOGY IN THE WORK PLACE 

In The Past 12 Months, Did You A PC In Your Main Job Cl 

New Computer Software Introduced In Last 12 Months C2 

Required You To Learn New Skills C3 

New Computer Hardware Introduced in Last 12 Months C4 

Required You To Learn New Skills C5 

Have Any Of The Following Things In Your Work Environment Caused You 
Excess Worry Or Stress In The Last 12 Months: C6(AF) 

Too Many Demands Or Hours C6A 

Risk Of Accident Or Injury C613 

Poor Interpersonal Relations C6C 

Threat Of Layoff Or Job Loss C60 

Having To Learn New Computer Skills C6E 

Anything Else C6F 

In Last 5 Years, Work Affected By Introduction Of Computers Or Automated Technology C7 

In Last 5 Years, Has Job Security Increased, Decreased Or Stayed Same 
By Introduction Of Computers or Automated Technology C8 

In Last 5 Years, Has Your Work Become More, Less Interesting Or Stayed 
Same By Introduction Of Computers Or Automated Technology C9 

In 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

VOLUNTEER WORK AND COMPUTER USE 

In Past 12 Months, Have You Volunteered Through A Group Or Organization Dl E8 

As Unpaid Volunteer, In Last 12 Months Did You Do Any: D2(A-E) 

Fundraising, Canvassing, Or Campaigning D2A E9 

Provide Information Or Helped Educate, Influence Public Opinion Or Lobby 
On Behalf Of An Organization D213 El 1 

Organize, Supervise Activities Or Events D2C E12 

Consulting Or Administrative Work, Unpaid Board Member D2D E13 

Teach Or Coach E14 

Care Or Counseling To Individuals Or Groups E15 

Collect, Serve, Or Deliver Food Or Other Goods E18 

Maintain, Repair, Or Build Facilities E19 

Help With First-Aid. Fire-Fighting, Or Search And Rescue E21 

Anything Else D2E E23 

As Volunteer, In Last 12 Months, Did You Provide Instruction On Using 
Computers Or The Internet To Individuals Of Organization D3 

In Last 12 Months, Have You Used A Computer For Your Volunteer Work 04 

Do Computer Skills You Learned Elsewhere Help You With Your Volunteer Work D5 

Learned Any New Computer Skills Through Volunteer Work D6 

42 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
How Important Is It That Your Childs Internet Use Is Monitored Ku 

Do You Encourage Your Child To Use The Internet For Schoolwork K12 

Do You Encourage Your Child To Use The Internet For Entertainment K13 

. 	
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Question Descnption 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

GENERAL TECHNOLOGY QUESTIONS 

In The Past 12 Months, Did You Use Any Of The Following Technology Appliances: 

Telephone Answering Machine Or Service A10A 

Did You Use A Pager A1013 

Did You Use Cable Television AbC 

Did You Use A Satellite Dish A10D 

Did You Use A Digital Video Disc (DVD) AlOE 

Did You Use A FAX Machine A11A 

Did You Use A Cellular Phone All B 

Did You Use An Automated Teller Machine All C 

In Last Month, How Often Did You Communicate With Family/Relatives By Telephone G2 

In Last Month, How Often Did You Communicate With Friends By Telephone G5 

In Last Month, How Often Did You Communicate With People You Work With Via Telephone G8 

In Last Month, How Often Did You Communicate With School-Related Persons Via Telephone Gil 

Last Week, How Many Hours Did You Watch Television LbS 

GENERAL QUESTIONS 

In General, Can Most People Be Trusted M26 

Did You Vote In The Last Election M27 

In The Last 12 Months, Have You Talked With Other People About Politics M28 

. 	
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

HOUSEHOLD CHARACTERISTICS 

Household Size HHSIZE HHSIZE 

Economic Family Size EFAMSIZE EFAMSIZE EFAMSIZE EFAMSIZE 

Respondents Type Of Family Structure FAMTYPE 

Three-Generation Family In Respondents Household MULTIGEN 

Highest Level Of Education In The Household HHLD_ED HHLD_ED 

Presence Of Full-lime College Or University Student In Household STUDENTF STUDENTF 

Presence Of Part-Time College Or University Student In Household STUDENTP STUDENTP 

Family Type FAMTYPE FAMTYPE FAMTYPE FAMTYPE 

Employment Status Of Household EMPLSTAT EMPLSTAT 

Household Member Employed By An Employer EMPLOYER EMPLOYER 

Household Member Self Employed SELF_EMP SELF_EMP 

Income Quartile QUARTILE QUARTILE QUARTILE QUARTILE 

Income Quintile QUINTILE QU INTILE 

Income Category INC_CAT INC_CAT 

Main Source -Income From - Wages & Salaries 01 7P01 

Main Source-Income From - Self Employment Q17P02 

Main Source -Income From - Employment & Self Employment M39(1) L27(1) 

Main Source -Income From - Dividends & Interest Q17P03 

49 



Question Description 
Survey Target Population 	 Household 	Household 	Household 	Household 	Person 	Person 	Household 

Survey 	Survey 	Survey* 	Survey 

2000 	1999 	1998 	1997 	2000 	1998 	1997 

	

Household 	Household 	Household 	Household 	GSS 	GSS 	Household 

	

Internet 	Internet 	Internet 	Internet 	Cycle 	Cycle 	Spending 
Use 	Use 	Use 	Use 	14 	12 	(HFE) 

	

Question 	Question 	Question 	Question 	Question 	Question 	Question 

Main Source -Income From - Employment Insurance 	 Q17PO4 	M39(2) 	L27(2) 

Main Source -Income From - Workers Compensation 	 Q17P05 	M39(3) 	L27(3) 

Main Source -Income From - Canada & Quebec Pensions (CPP or QPP) 	 Q17P06 	M39(4) 	L27(4) 

Main Source -Income From - Superannuation & Annuities, Retirement Pensions 	 Q17P07 	M39(5) 	L27(5) 

Main Source -Income From - Old Age Security, Guaranteed Income Supplement 	 Q17P08 	M39(6,7) 	L27(6,7) 

Main Source -Income From - Child Tax Benefit 	 Q17P09 	M39(8) 	L27(8) 

Main Source -Income From - Social Assistance Or Welfare (Provincial or Municipal) 	 Q17P10 	M39(9) 	L27(9) 

Main Source -Income From - Child Support 	 Q17P11 

Main Source -Income From - Alimony 	 Q17P12 

Main Source - Income From Child Support and Alimony 	 M39(10) 	L27(10) 

Main Source -Income From - Other 	 Q17P13 	M39(11) 	L27(1 1) 

Main Source -Income From - None 	 M39(0) 	L27(0) 

Sources -Income From - Wages & Salaries 	 INC_001(01) 	Q18(14) 	Q15PO1 	Q16P1 

Sources -Income From - Self Employment 	 INC_Q01(02) 	Q18(15) 	Q15P02 	Q16P2 

Sources -Income From - Dividends & Interest 	 INC_Q01(03) 	Q18(16) 	Q15P03 	Q16P3 

Sources -Income From - Employment Insurance 	 INC_Q01(04) 	Q18(17) 	Q15PO4 	Q16P4 

Sources -Income From - Workers Compensation 	 INC_Q01(05) 	Q18(18) 	Q15P05 	Q16P5 

Sources -Income From - Canada & Quebec Pensions (CPP or QPP) 	 INC_Q01(06) 	018(19) 	Q15P06 	Q16P6 

Sources -Income From - Superannuation & Annuities, Retirement Pension 	 INC_Q01(07) 	Q18(20) 	Q151307 	Q16P7 

15A 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey * 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

1 	Household 
CHARACTERISTICS OF THE RESPONDENT 

Age Of Respondent AGEC 

Age Group Of The Respondent AGEGR5 

Age Group Of The Respondent AGEGR1 0 

Sex Of Respondent SEX 

Marital Status Of The Respondent MARSTAT 

Age Group Of Respondents Spouse/Partner AGEPRGR5 

Type Of Partner The Respondent Has Within The Household PRTYPEC 

Living Arrangement Of Respondents Household LIVARR12 

Living Arrangement Of Respondents Household LIVARRO8 

0 	 0 	 0 



. 	 . 	 . 

Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
CHARACTERISTICS OF CHILDREN IN HOUSEHOLD 

Child(ren) Of The Respondent Living In The Household CHRFLAG 

Age Of Respondent's Youngest Single Child Living In The Household AGECHRY( 

Number Of Respondents Children 0 To 4 Years Of Age Living In The Household CHR0004C 

Number Of Respondent's Children 5 to 12 Years Of Age Living In The Household CHR0512C 

Number Of Respondent's Children 13 To 14 Years Of Age Living In The Household CHR1314C 

Number Of Respondent's Children 15 To 18 Years Of Age Living In The Household CHR1 51 BC 

Number Of Respondent's Children 19 To 24 Years Of Age Living In The Household CHR1 924C 

Number Of Respondent's Children 25 Years Of Age And Older Living In The Household CHR25UPC 

Number Of Children Aged From 0 To 4 Living In The Respondent's Household CHH0004C 

Number Of Children Aged From 5 To 12 Living In The Respondent's Household CHH0512C 

Number Of Children Aged From 13 To 14 Living In The Respondent's Household CHH1314C 

Number Of Respondent's Children Living At Home CHRTIME6 

Type Of Parents The Respondent Has Within The Household PARHSD 

An Indicator Of Presence Of Household Member(s) Less Than 18 UNDER18 UNDER18 UNDER18 UNDER18 

An Indicator Of Presence Of Household Member(s) in 0-5 Age Group MEMO_S MEMO_5 

An Indicator Of Presence Of Household Member(s) in 6-12 Age Group MEM6_12 MEM6_12 

An Indicator Of Presence Of Household Member(s) in 13-15 Age Group MEM13_15 MEM13_15 

An Indicator Of Presence Of Household Member(s) in 16-17 Age Group MEM16_17 MEM16_17 

53 



Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Quesnon 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 	1 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

An Indicator Of Presence Of Household Member(s) in 13-17 Age Group MEM1 3_i 7 MEM1 3 17 

An Indicator Of Presence Of Household Member(s) in 18-25 Age Group MEM18_25 MEM18_25 

S 	 . 



. 	
. 	
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
GEOGRAPHIC CHARACTERISTICS 

Canada Yes Yes Yes Yes Yes 	 Yes 

Province Of Residence Of The Respondent Prov Prov Prov Prov Yes 	 PRV 

Region Of Residence Of The Respondent Yes Yes Yes Yes REGION 

Census Metropolitan Area (C MA) Of The Respondent's Residence Yes 	CMAPRV 

Census Metropolitan Areas (lop 15) Of The Respondents Residence CMATAB CMATAB CMATAB CMATAB 

Census Metropolitan Areas (Top 15) PIus (Ottawa-Hull) (Other CMA) (CA 2000) NEW_CMA NEW_CMA 

Urban/Rural Status URURAL URURAL URURAL Yes 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

SOCIO-DEMOGRAPHIC 

Employment: Respondent 

During The Past 12 Months, Was Your Main Activity Working At A Paid Job 
Or Business, Looking For Paid Work, Going To School, Canng For Children, 
Household Work, Retired Or Something Else 85 Fl 

Did You Have A Job Or Were You Self Employed Last Week F3 

During The Last 12 Months, Did You Have A Job Or Were You Self Employed B7 F4 

In Last 4 Weeks, Did You Look For A Job F5 

Have You Ever Worked At A Job Or Business F6 

In What Year Did You Last Do Any Paid Work 88 F7 

Did You Have Any Paid Employees BlO F16 

How Many Employees Did You Have Bi 1 Fl 7 

For How Many Weeks During The Last 12 Months Were You Employed B12 FB/ F13a 

During Past 12 Months, How Many Days Of Paid Vacation Did You Take Fl 3b 

Were You A Paid Worker Or Self Employed F14 

For Whom Did You Work Last Week FiB 

For Whom Did You Work The Longest Time During The Past 12 Months B16 F9 

What Kind Of Business, Industry Or Service Was This B17 F10/F19 

What Kind Of Work Were You Doing B18 Fl l/F20 

In That Work, What Was Your Most Important Activities Or Duties Bi 9 Fl 2/F21 

. 	 . 	
.56 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

Are You A Union Member Or Covered By Union Contract Or Collective Agreement F22 

Did You Have More Than One Paid Job Last Week F23 

How Many Hours A Week Do You Usually Work At Your Job F24 

How Many Hours A Week Do You Usually Work At Your Main Job F25a 

How Many Hours A Week Do You Usually Work At Your Other Job F25b 

Why Do You Usually Work Less Than 30 Hours A Week: F26(1-9) 

Own Illness Or Disability F26(1) 

Child Care Responsibilities F26(2) 

Elder Care Responsibilities F26(3) 

Other Personal Or Family Responsibilities F26(4) 

Going To School F26(5) 

Could Only Find Part Time Work F26(6) 

Did Not Want Full Time Work F26(7) 

Full Time Work Under 30 Hours Per Week F26(8) 

Other F26(9) 

At Your Main Job, Would You Prefer To Work Fewer Hours, More Hours, The Same F26b 

How Many Hours A Week Did You Work At All Jobs 813 

Do You Have A Flexible Schedule Allowing You To Choose Start and Finish Times Daily F30 

Excluding Overtime, Do You Work Any Of Your Scheduled Hours At Home 814 F31 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

What Is The Main Reason You Do Some Of Your Work At Home F32 

How Many Paid Hours Do You Usually Work At Home B15 F33 

How Are The Hours You Work Best Described B20 F27 

Household Members 18 & Over Person Self Employed Qi 5A 

Household Members 18 & Over Person An Employee Q15B 

Were You Mainly An Employee or Self Employed 89 

During The Last Month. Did You Have A Job Or Were You Self Employed 821 

Education: Respondent 

During The Past 12 Months, Dud You Take Courses Towards A Degree, Diploma, or Certificate F35 

For How Many Weeks During The Past 12 Months, Were You Taking Those Courses F36 

Last Month, Did You Attend Any Courses Or Training Sessions Of Any Kind F37a 

Were Any Of These Courses Credit Courses F37b 

For How Many Hours Last Month Did You Take Credit Courses F37c 

Were Any Of These Courses Non-Credit Courses F38 

For How Many Hours Last Month Did You Take Non-Credit Courses F38a 

Have You Attempted To Improve Knowledge Or Upgrade Skills On Your Own F39 

What Were You Learning F40 

58 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
Which Of The Following Media Did You Use: F41(1-7) 

Book F41(1) 

Human Interaction F41(2) 

Computer F41(3) 

Internet F41(4) 

Video, Cassette F41(5) 

Television F41(6) 

Other F41(7) 

How Many Hours In Total Did You Devote To These Learning Activities Last Month P42 

Excluding Kindergarten, How Many Years Of Elementary And High School 
Education Have You Successfully Completed Bi F43 

Have You Graduated From High School B2 F44 

Have You Had Any Further Schooling Beyond Elementary I High School B3 F45 

What Is The Highest Level Of Education You Have Attained B4 F46 

If School = Were You Studying Full Or Part Time B6 F2 

In What Year Did You Complete Your Studies F47 

Are You Satisfied Or Dissatisfied With The Balance Between Your Job and Home Life F48 

Why Are You Dissatisfied: F49(1 -8) 

Not Enough Time For Family F49(1) 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
Spends Too Much Time On Job/Main Activity F49(2) 

Not Enough Time For Other Activities F49(3) 

Cannot Find Suitable Employment F49(4) 

Employment Related Reason(s) F49(5) 

Health Reason(s) F49(6) 

Family Related Reason(s) F49(7) 

Other Reason(s) F49(8) 

During The Last Month. Where You Were Going To School Full-Time Or Part-Time B22 

Used Computer At School In Last 12 Months 623 

0 	 0 	 0 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 
Employment and Education: Spouse/Partner 

During The Past 12 Months, Was Your Spouse/Partners Main Activity Working At A Paid Job 
Or Business, Looking For Paid Work, Going To School, Caring For Children, 
Household Work, Retired Or Something Else M14 G2 

Was He/She Working Full-Time Or Part-Time MiB 

During Past 12 Months, Was He/She Ever Without A Job And Looking For Work M19 

If School = Was He/She Studying Full Or Part Time M15 G3 

During Past 12 Months, Did He/She Have A Job Or Self Employed M16 

At Any Time Last Week, Did He/She Have A Job Or He/She Self Employed G4 

How Many Hours Did He/She Work G5 

How Many Weeks Did He/She Work M17 

Did He/She Work On (Print Designated Day) G6 

Did He/She Work Regular Hours Or Split Shift G7 

What Hours Did He/She Work (Start Time) (First And Second Job) G8a/G9a 

What Hours Did He/She Work (Finish Time) (First And Second Job) G8b/G9b 

Last Week, Did He/She Spend Time Doing Houework G 10 

For How Many Hours GiOa 

Last Week, Did He/She Do Unpaid Work To Maintain House Gil 

For How Many Hours Glia 

Last Week, How Many Hours Did He/She Spend Looking After Children Living In Household G12 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey * 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

I 	Household 
What Is The Highest Level Of Education He/She Has Attained M20 G13 

Dwelling 

In What Type Of Dwelling Are You Now Living In Ml L2 

How Many Rooms Are In This Dwelling L3 

Is This Dwelling Owned By A Member Of This Household M2 L4 

How Long Have You Lived In This Dwelling M3 

What Is Your Postal Code L5 

. 	 . 	 .• 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

Ethnic Origin: Respondent 

Ethnic Or Cultural Background Of Respondent: M5(1-16) 

Canadian M5(1) 

English M5(2) 

French M5(3) 

Scottish M5(4) 

Irish M5(5) 

German M5(6) 

Italian M5(7) 

Aboriginal M5(8) 

Ukrainian M5(9) 

Chinese M5(10) 

Dutch (Netherlands) M5(11) 

Polish M5(12) 

South Asian M5(13) 

Jewish M5(14) 

Porluguese M5(15) 

Other M5(16) 

Country Of Birth (Canada/Outside Canada) M6 L13 
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Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

Country Of Birth (Specific) MB L13b 

Province Or Territory Of Birth (If Born In Canada) M7 1-13a 

In What Year Did You Come To Canada To Live Permanently (If Born Outside Canada) M9 L14 

What Language Did You First Speak In Childhood: M21(1-16) L17(1-16) 

English M21(1) L17(1) 

French M21(2) L17(2) 

Arabic M21(13) L17(13) 

Chinese M21(4) L17(4) 

German M21(5) L17(5) 

Greek M21(11) L17(i1) 

Hungarian M21(15) L17(15) 

Italian M21(3) L17(3) 

Polish M21(7) L17(7) 

Portuguese M21(6) L17(6) 

Punjabi M21(12) L17(12) 

Spanish M21(9) L17(9) 

Tagalog (Philipino) M21(14) Li 7(14) 

Ukra;niari M21(8) Li7(8) 

Vietnamese M21(10) L17(10) 

0 	 0 	 0 
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Survey Target Population 

2000 
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Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey* 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

Other M21(16) L17(16) 

Do You Still Understand That Language (Language First Spoken In Childhood) M22 L17A 

What Language Do You Speak Most Often At Home: M23(1-16) L18 

English M23(1) L18(i) 

French M23(2) L18(2) 

Arabic M23(12) L18(12) 

Chinese M23(3) L18(3) 

Cree M23(13) Li 8(1 3) 

German M23(7) L18(7) 

Greek M23(10) L18(10) 

Italian M23(4) L18(4) 

Polish M23(8) L18(8) 

Portuguese M23(5) Li8(5) 

Punjabi M23(9) L18(9) 

Spanish M23(6) L18(6) 

Tagalog (Philipino) M23(1 4) Li 8(14) 

Tamil Li 8(15) 

Ukrainian M23(15) 

Vietnamese M23(11) Li8(11) 

65 



Question Description 
Survey Target Population 

2000 
Household 

Internet 
Use 

Survey 

Question 

Household 

1999 
Household 

Internet 
Use 

Survey 

Question 

Household 

1998 
Household 

Internet 
Use 

Survey 

Question 

Household 

1997 
Household 

Internet 
Use 

Survey* 

Question 

Household 

2000 
GSS 
Cycle 

14 

Question 

Person 

1998 
GSS 
Cycle 

12 

Question 

Person 	1 

1997 
Household 
Spending 

(HFE) 

Question 

Household 

Other M23(16) L18(16) 

What, If Any, Is Your Religion M24 L19 

Other Than Special Occasions, How Often Do You Attend Religious Services In The Last 12 Months M25 L20 

Mother/Father Information 

In What Country Was Your Mother Born (Canada/Outside Canada) L15a 

In What Country Was Your Mother Born (Specific, Outside Canada) M10 1-15b 

In What Country Was Your Father Born (Canada/Outside Canada) 1-16a 

In What Country Was Your Father Born (Specific, Outside Canada) Ml 1 L16b 

What Is The Highest Level Of Education Your Mother Has Attained M12 

What Is The Highest Level Of Education Your Father Has Attained Ml 3 

0 
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Variable. 	 SAMPLEID 	 l'osition: 	I 	Length:] 5 

Record Identification Number 

This variable is suppressed on the public use microdata file. 

Variable: SEQID 	 Position: 	lb Len gth:5 

Record Sequence Identification Number 
Allowed Mm: 00001 	 Allowed Max: 33832 

Derived variable: FAMTYPE 	 Position: 	21 Length:] 

Type of family 

FREQ WTD 
Single family household with unmarried children under 18 11,338 3,945,454 

2 Single family household without unmarried children under 18 13,377 4,554,908 
3 One person households 7,678 2,771,380 
4 Multi family households 1.439 570,414 

33,832 11,842.156 

All households 

l)erived variable: 	UNDERI8 	 l'osition: 	22 	Length: I 

Ifa member of the Household is less than 18 then AgeLT 18 = YES else AgeLT 18 = NO. 

FREQ 	 WTD 
Yes, children under the age of 18 	 11.682 	4.073,624 

2 	 No children under the age of IX 	 22.150 	7,768,532 

33,832 	11.842,156 

Vote: 	Information derived from the LFS file. 
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l)emographic variable: 	PROVINCE Position: 	23 	Length :2 

Province of the respondent 

FREQ WTD 
10 	 Newfoundland 1,344 194,673 
11 	 Prince Edward Island 992 52,475 
12 	 Nova Scotia 2347 364,860 
13 	 New Brunswick 1,991 289,311 
24 	 Québec 6,309 3,6,633 
35 	 Ontario 10,206 4,385,383 
46 	 Manitoba 2,458 429,834 
47 	 Saskatchewan 2,642 386,095 
48 	 Alberta 2,628 1,112,696 
59 	 British Columbia 2,915 1,580,196 

33,832 11.842,156 

Coverage: 	 All households 

Note. 	Information picked up from the IFS tile. 

l)ensographic variable: 	HIISIZE l'osition: 	25 	Length:2 

household size 

FREQ WTD 
01 	 1 person 7,678 2,771.380 
02 	 2 persons 11,927 4,078,578 
03 	 3 persons 5,639 1,939.950 
04 	 4 persons 5,579 1,985,714 
05 	 5 or more persons 3,009 1,066,534 

33,832 	11.842,156 

Coverage. 	All households 

Note: 	Information picked up From the IFS file. 

0 



WTD 
5,159,283 

138.657 
294.816 

1,440,211 
327,959 

1,721.116 
160,782 
251,829 
153.687 
166,806 
125,571 
272,630 
367.389 
342,920 
789,556 
128.944 

I l,842,l5 
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Derived variable. 	CMATAR 	 Position: 	27 	Lengih:2 

This item indicates the Census Metropolitan Area (CMA) in which the surveyed unit is located. Population figures 
used to classify this variable were obtained from the 1996 Census and apply to the 1996 population covered by the 
Labour Force Survey within 1996 Census boundaries to conform with the sample design. Only selected CMAs are 
coded. 

FREQ 
00 Not Applicable 21908 
01 Halifax 538 
02 Québec 464 
03 Montréal 1,288 
04 Ottawa 582 
05 Toronto 1,747 
06 Kitchcner 574 
07 Hamilton 454 
08 St. Catherines - Niagara 528 
09 London 512 
10 Windsor 380 
II Winnipeg 1,245 
12 Calgary 596 
13 Edmonton 690 
14 Vancouver 938 
15 Victoria 388 

33,832 

Coverage. 	All households 

Ait,' 	This variable is merged from the LFS file and is called CMATAB. 

0 
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L)erived variable. 	NEW_CMA 	 l'osition: 	29 	Leng:h.2 

This item indicates the Census Metropolitan Area (CMA) with two new levels of detail (l)combine Ottawa-Hull as a 
separate CMA (2) aggregate all other CMAs as another level. Population figures used to classify this variable were 
obtained from the 1996 Census and apply to the 1996 population covered by the Labour Force Survey within 1996 
Census boundaries to conform with the sample design. The "Not Applicable" will reflect households in 
non-CMA/CA areas. 

FREQ WTD 
00 	 Not Applicable 10,946 2,427,862 
01 	 Halifax 538 138,657 
02 	 Québec 464 294,816 
03 	 Montréal 1,288 1,440,211 
04 	 Ottawa/Hull 937 433,468 
05 	 Toronto 1,747 1,721,116 
06 	 Kitchener 574 160,782 
07 	 Hamilton 454 251,829 
08 	 St. Catherines - Niagara 528 153,687 
09 	 London 512 166.806 
10 	 Windsor 380 125,571 
11 	 Winnipeg 1,245 272.630 
12 	 Calgary 592 364,700 
13 	 Edmonton 690 342.920 
14 	 Vancouver 938 789.556 
l:S 	 Victoria 388 128.944 

Other CMA 4,397 697,458 
17 	 Total CA 7,092 1,896,267 
18 	 Undefined CA 122 34,876 

33,832 	11,842,156 

All households 

\ut 	This vanhlc is merged from the LFS tile md is called NLWCMA 

This variable is suppressed on the public use microdata file. 
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Derived variable. II LFSSTAT 	 I'osition: 	31 Length:I 

What is the LFS status of the Head of Houschold 

FREQ WTD 
Employed at work 19,456 7,046,605 

2 Employed, absent from work 1.099 369.174 
3 Unemployed, temporary layoff 228 58,869 
4 Unemployed, job searcher 1,267 433,347 
5 Unemployed, future start 49 18,854 
6 Not in the Labour force, able to work 10,756 3,609,830 
7 Not in Labour force, permanently unable to work 781 250,085 
9 Out of scope 196 55,392 

33,832 	11,842,156 

Cm'erage: 	 All households 

Ve 	This is a variable nerged from the LFS head of the HHLI) file 

Derived variable; 	HAGE 	 Position: 	32 	Length: 1 

What is the age of Head of Household (in range.i 

FREQ 	 WT[) 
<35 years 	 6,152 	2.235664 

2 	 35-54 years 	 15,180 	5,357,443 
3 	 55-64 years 	 4,869 	1,687.788 
4 	 65+ years 	 7,631 	2,561,262 

33.832 	11.842,156 

('overage 	 All households 

Note: The age of the Head of the IIIILD is collapsed here It is dcnved from the LFS head of the HULL) tile 

0 
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Dcii it'd i'uriahlc; 	I IACE_2 	 Pnsition; 	33 Length; I 

What is the age of I-lead of Household (in ranges) 

FREQ WTD 
15-24 years 1,327 492.008 

2 	 25-34 years 4,825 1,743,657 
3 	 35-44 years 7,933 2.823.157 
4 	 45-54 years 7,247 2,534,286 
5 	 55-64 years 4.869 1.687.788 
6 	 65+ years 7,631 2,561.262 

33.832 11.842.156 

Coverage: 	All households 

Note; 	The age of the Head of the UHLD is collapsed here. It is derived from the 

IIAGE which was merged from the LFS head of the HHLI) file. 

This variable is suppressed on the public use microdata file. 

Derived variable; 	HSEX 	 Position: 	34 Len gth.'l 

')C\ nI I lead ol I Iouehold 

• FREQ WTD 
I 	 Male 25,730 8,907.306 
2 	 Female 8,102 2,934,850 

33,832 11,842.156 

('overage; 	All households 

Note. 	This is a vanable merged from the LFS Head of the HHLI) file. 

Derived variable; 	UMARSTAT 	 Position. 	35 	Length: I 

What is the marital status of the Head of Household 

FREQ WTD 
Married 18,883 6,384.777 

2 	 Common-law 2,814 994,524 
3 	 Widow or widower 3,534 1,160,179 
4 	 Separated 1,339 483.273 
5 	 Divorced 2.523 923,907 
6 	 Single, never mamed 4,739 1.895,496 

33,832 	11.842.156 

All households 

. 	 \' 	this is a variable merged from the LFS head of the HHLD file, (Matched with the respondent 

hrough SAMPLEID and line number). 



FREQ WTD 
9,774 2.994.684 

19,022 6,676,469 
5.036 2,171,002 

33,832 	11,842,156 

HOUSE HOLD 1NTERET USE SURVEY 
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Derived voriable: HFDUCLEV 	 I'osition: 	36 Len gth. I 

What is the highest education level of the head of household 

FREQ WTD 
0 Grade 8 or lower 4,458 1,335,852 

Grade 9-10 3,681 1,134,551 
2 Grade 11-13. non graduate 1.635 524,281 
3 Grade 11-13. graduate 5,823 2,082.975 
4 Some post secondary education 2,663 992,932 
5 Tradeccrtiftcateordiploma 5.081 1.600.664 
6 Community college. CEGEP, etc 4,622 1.696,867 
7 University certificate below Bachelor's 833 303,032 
$ Bachelor's degree 3,217 1,396,727 
9 Graduate degree (Masters or Phd) 1.819 774,275 

33,832 	11,842,156 

All households 

.\ute 	This is a derived variable merged from the LFS file, (Matched with the head of household 

through SAMPLEID and line number) 

This variable is suppressed on the public use microdata file. 

/)eri ted ta,'iah!e: 	HEDUCL 	 Posiiin: 	37 

What is the highest education level of the Head of Household 

Less than High school 
2 	 High school or some college 
3 	 University degree 

All households 

,Vute; 	The education of the Head of the IIFILD is collapsed here.l* is derived 

from the IIEI)UCLEV which was merged from the LFS head of the 11111.1) lile 

Length: I 

0 
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l)eri ted varia b/c: 	l-IEDUCL_2 	 Position. 	38 	Length; I 

What is the education level of the Head of Household 

FREQ WTD 
Less than High school 9.774 2.994,684 

2 	 Completed High school 5,823 2,082,975 
3 	 Some post-secondary 2,663 992,932 
4 	 Trade certificate or community college 9.703 3,297,531 
5 	 University certificate or degree 5,869 2,474,034 

33,832 	11,842,156 

Coverage: 	All households 

Note: 	Derived variahle The education of the Head of the HHLD is collapsed herelt is derived 

from the i-iuuucuV which was merged from the LFS head of the IIFILD file. 

This variable is suppressed on the public use microdata file. 

Derived variable: 	HULD_ED 	 Position: 	39 	Length.' I 

What is the highest education level of all household members 

FREQ WTD 
I 	 Grade 8 or lower 2,544 790,004 

Grade 9-10 2,429 740,900 
2 	 Grade 11-13. non graduate 1,194 367,310 
3 	 Grade 11-13, graduate 4.824 1.694,972 
4 	 Some post secondary education 2,820 1,029,677 
5 	 Trade certificate or diploma 4,953 1,523,917 
6 	 Community college, CEGEP, etc 6,914 2,377,928 
7 	 University certificate below Bachelor's 1,261 439,536 
8 	 University degree 4,493 1,866.795 
9 	 Graduatedegree 2,400 1.011,117 

33,832 	11.842,156 

('overage: 	All households 

Note 	Derived variable, using the LFS TAFISFILE by looking within each SAMPLEID to determine highest level of education among all household 

members 

This variable is suppressed on the public use microdata file. 
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Derived varia6le: 	STUDENTF 	 Position: 	40 Length:! 

Flag indicating presence of full-time college/ university student 

FREQ WTD 
Yes 2,755 1,034,490 

2 	 No 31,077 10,807,666 

33,832 11,842,156 

('mirage; 	 All households 

Vote 	Derived variable, using the LFS TAJ3SFILE by looking svithin each SAMPLEID to determine if STUDENT 

This variable is suppressed on the public use microdata tile. 

Derived variable: 	STUDENTP 	 Position: 	41 Lengrh.'l 

Flag indicating presence of part-time college/ university student 

FREQ WTD 
Yes 931 381,896 

2 	 No 32,901 11,460,260 

ll.54215o 

All hiwehold 

.Voa 	Derised sariable, using the LFS TAlSFILE by looking within each SAMPLEID to determine if STUDENT 

This variable is suppressed on the public use microdata tile. 

l)erised s'a,ioltle: 	MEMOO_OS 	 Posilion: 	42 	/eigth: I 

Indicating presence of Household member(s) in this age group 

FREQ 	 WTD 
Household members aged 0-5 	 4,531 	1,612,478 

2 	 Household No members aged 0-5 	 29.301 	10,229,678 

33,832 	11.842,156 

Cuverae: 	All households 

Vi,k' 	Denved variable, using the LFS TAHSFILE by looking within each SAMPLEID for members in age group. 

This variable is suppressed on the public use microdata file. 

0 
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. 

l)erived variable: 	MEM06_12 	 Position: 	43 	Len gth:1 

Indicating presence of Household member(s) in this age group 

FREQ WTD 
Household members aged 6-12 	 6.133 2,123.618 

2 	 Household No members aged 6-12 	 27.699 9,718,538 

33,832 11,842,156 

Coverage 	All households 

Note: 	Derived variable, using the LFS TABSFftE by looking within each SAMPLEID for members in age group 

This variable is suppressed on the public use microdata tile. 

Derived variable: 	MEMI3_15 	 Position: 	44 	Lengzh:1 

Indicating presence of Household member(s) in this age group 

FREQ WTD 
Household members aged 13-15 	 3,433 1,183,428 

2 	 Household No members aged 13-I5 	 30.399 10.658,728 

33.832 11.842,156 

o e'sn' 	 Al I households 

Note: 	Derived variable, using the IFS TAI3SFILE by looking within each SAMI'LEID for members in age group 

This variable is suppressed on the public use microdata file. 

Derived variable: 	MEMI6_17 	 Position: 	45 	i.en gilt: I 

Indicating presence of Household member(s) in this age group 

FREQ 	 W'IE) 
Household members aged 16-17 	 2,509 	827,453 

2 	 Household No members aged 16-17 	 31,323 	11.014.703 

33,832 	11,842.156 

All households 

Note. 	l)erived variable, using the LFS TABSFILE by looking within each SAMPLEID for members in age group. 

This variable is suppressed on the public use microdata tile. 

0 
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l)erived variable: 	MEMI3_17 	 Position: 	46 	Length: I 

Indicating presence of Household member(s) in this age group 

	

FREQ 	 WTD 
Household members aged 13-17 	 5,023 	1,715,886 

2 	 Household No members aged 13-17 	 28,809 	10,126,270 

	

31832 	11,842,156 

MI households 

.\,se. 	l)envetl variable using the LFS TAkSFILE by Iisikin within each SAMPLEII) for members in age group. 

This variable is suppressed on the public use microdata file. 

Derived variable: 	MEMI8_25 	 Position: 	47 	Length:1 

Indicating presence of Household member(s) in this age group 

	

FREQ 	 WTD 
Household members aged 18-25 	 5,962 	2,110,566 

2 	 Household No members aged 18-25 	 27,870 	- - 9,731.590 

I I.42.If 

All houshotds 

A'k. 	lknvcd vanable, using the LFS TABSFILE by looking within each SAMPLEII) for members in age group. 

This variable is suppressed on the public use microdata file. 

Derived variable: 	EMPLSTAT 	 Position: 	48 	Length: I 

Indicating employment status of Household member(s) 18 years of age and older 

	

FREQ 	 WTD 
I 	 Fmploycd 	 23,457 	8,400.592 
2 	 Unemployed 	 1,189 	391,964 
3 	 Not in labour force 	 9,184 	3,048,123 
4 	 No member older than 17 	 2 	 1,476 

	

33,832 	11,842.156 

Coverage: 	 All households 

Nok'. 	Derived variable, using the LFS TARSFILE by kking within each SAMPLEID for employment status of HHLI) members. 

This variable is suppressed on the public use microdata tile. 

0 
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i)erit'l saricihle: 	ENIPLAJ%ER 	lsition: 	49 	I. ength. I 

Indicating if Household niembcr(s) 18 years of age and older are employed by an employer 

FREQ 	 WTD 
Class of worker main job - employer 	 22,872 	8,097,283 

2 	 Other 	 10,960 	3,744,873 

33,832 	11,842,156 

Cocerage: 	All households 

Note: Derived variable, using the LFS TARSFILE by looking within each SAMPLEID to see if HIILD members IX years and older are employed by 

an employer 

Derived variable: 	SELF_EMP 	 Position.' 	50 	Length: I 

Indicating if Household member(s) 18 years of age and older are self-employed 

FREQ 	 WTD 
Class of worker main job - self-employed 	 5,772 	2,053,308 

2 	 Othcr 	 28,060 	9,788,848 

II .842.! 

11 	IS 

Note; 	Derived vanable, using the LFS TABSFILE by looking within each SAMPLEII) to see if HI-ILD members IS years and older are self-employed 

GENERAL USE: 	GUQ02 	 Position: 	51 	Length.'l 

Has anyone in your household ever used the Internet (E-mail or world wide web) from home, work, school or any 
other location? 

FREQ WTD 
Yes 19,223 6,909,232 

2 	 No 14,609 4,932.924 
6 	 Validskip 0 0 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 0 0 

33,832 	11,842,156 

cos'erugc' 	 All households 

0 
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S 

GENERAl, LLE: 	CUQ03 	 Position: 	52 	Length:l 

In a typical month, does anyone in this household use the Internet (from any location)? 

FREQ WTD 
Yes 16,659 6,096,009 

2 No 2,564 813,223 
6 Valid skip 14,609 4,932,924 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 0 0 

33,832 11,842,156 

Households who have used Internet in the past 

GENERAL USE: 	GUQ04 	 Position: 	53 	Length: I 

In a typical month, do you personally use the Internet? 

	

FREQ 	 WTD 
Yes 	 13,515 	5,099,34 

2 	 No 	 3,144 	996.624 
6 	 Valid skip 	 17,173 	5,746,147 
7 	 Don't Know 	 0 	 1) 
8 	 Refused 	 0 	 U 
9 	 Not stated 	 0 	 0 

	

33.832 	11,842,156 

S 

Coverage 	 Respondents who use the Internet in a typical month 

0 
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(iLVLRA/. (;.E. 	(;UQOS 	 I'osition: 	54 Lt'nt,,'lh; 1 

When was the last time any member of this household used the Internet? 

FREQ WTD 
0-3 months ago 1,569 501,958 

2 	 4-6 months ago 330 107,716 
3 	 7-1 1 months ago 133 41,653 
4 	 1-2 years ago 286 88,980 
5 	 More than 2 years ago 137 41,677 
6 	 Valid skip 31.268 11.028,933 
7 	 Dont know 108 31.089 
8 	 Refused 1 151 
9 	 Not stated 0 0 

33,832 	11.842,156 

Cm'erage: 	Households who have used the Internet in the past. All respondents answering 'Yes' to GUQ02 and 'No' to GIJQ03 

GENERAL USE: 	CUQ06 	 Position: 	55 	Length: I 

In the past. has any member tthis household used the Internet in a typical month, trom any location'? 

FREQ WTD 
I 	 Yes 729 232,481 

No 1.805 570,447 
6 	 Valid skip 31,268 11.028.933 
7 	 Don't know 29 9.674 
8 	 Refused 1 621 
9 	 Not stated 0 0 

33,832 	11,842.156 

Coverage; 	Hou.seholds who have used the Internet in the past 

0 
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GENERAL USE: CUQ07 	 Position: 	56 Length: I 

How often did they use the Internet in a typical month? 

FREQ WTD 
1 At least 7 times per week 196 58,785 
2 At least 4 times per month 189 64.057 
3 Ito 3 times per month 190 60,998 
4 Less than once per month 136 44,437 
6 Valid skip 33.073 11.599.380 
7 Don't know 17 4,054 
8 Refused 1 151 
9 Not stated 30 10.295 

Coi'e,age 	 Households who have used the Internet in the past in a typical month 

GENERAL USE: 	GUQ08PO1 	 Position: 	57 	Length: I 

From what location(s) was the Internet typically used?. Home 

FREQ WTI) 
Yes 231 81,371 

2 	 No 498 151,110 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 0 0 
8 	 Refused 	 . 0 0 
9 	 Not stated 30 10.295 

33,832 11,842,156 

(overage. 	Households who have used the Internet in the past in a typical month 

GENERAL USE: 	CUQ08PO2 	 /'osition: 	58 Length: I 

From what location(s) was the Internet typically used?... Work 

FREQ WTD 
Yes 164 54,771 

2 	 No 565 177.710 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 30 10.295 

33,832 11.842156 

S 

I loicseholds who have used the tnlcrnel iii the past in it typical 111111111 
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(;EV/:RtL 1, ./": 	CUQ08P03 	 i'siiion: 	59 Lengih:l 

From what location(s) was the Internet typically used? ... School 

FREQ WTD 
Yes 182 54,780 

2 	 No 547 177,700 
6 	 Valid skip 33,073 11 ,599.38() 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 30 10.295 

33,832 11.842.156 

(m'erage 	 llouscholds who have used the Internet in the past in a typical month 

GENERAL USE: 	GUQ08PO4 	 Position: 	60 Length:l 

From what location(s) was the Internet typically used? ... Public library 

FREQ WTD 
Yes 58 19,396 

2 	 No 
6 	 Valid skip 

671 
33,073 

213.085 
11.599.380 

7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 30 10,295 

33,832 11.842.156 

Cm'eruge. 	 Households who have used the Internet in the past in a typical month 

GENERAL USE.' 	GUQ08P05 	 I'osition: 	61 Length: I 

From what location(s) was the Internet typically used? ... Fricnds/neighbour's home 

FREQ WID 
Yes 185 58.485 

2 	 No 544 173,996 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 30 10.295 

33,832 	11,842,156 

I louseholds who have used the Internet in the past in a typical month 

0 
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GENERAL USE: CUQ08PO6 	 Position: 	62 Length.' I 

From what location(s) was the Internet typically used'? ... Another location 

FREQ WTD 
Yes 55 17,362 

2 No 674 215,119 
6 Valid skip 33.073 11.599.380 
7 Dont know 0 0 
8 Refused 0 0 
9 Not stated 30 10,295 

33,832 11,842,156 

Households who have used the Internet in the past in a typkal month 

GENERAL USE: CU08SIPI 	 Position: 	63 Length:l 

From what other location(s) was the Internet typically used?.. Relative's home 

FREQ WTD 
Yes 36 12.298 

2 No IX 4,876 
6 Valid skip 33.747 11,814,491) 
7 Don't know I I 
8 Refused 0 0 
9 Not stated 30 10,295 

33,832 11.842.156 

households who have used the Internet in the past in a typical month. other location 

This variable is suppressed on the public use microdata file. 

GENERA!. (LSE: 	 GU08SIP2 	 Position: 	64 	I.ength:l 

From what other location(s) was the Internet typically uscd?,..lntcrnct Café 

FREQ WTD 
Yes 5 1,492 

2 	 No 49 15.681 
6 	 Valid skip 33.747 11.814.499 
7 	 Don't know 1 188 
8 	 Refused 0 0 
9 	 Not stated 30 10.295 

33.832 	11.842.156 

Coverage 	I louscho!ds who have used the Internet in the past in a typtcal nloiil ii 	1 icr I 

This variable is suppressed on the public use microdata file. 
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. 

(,LVL/?1L USE: 	GU08SI P3 	 /'octiion. 	65 	Lengih:I 

From what other location(s) was the Internet typically used? ... Community Access Program 

FREQ WTD 
Yes 10 2.600 

2 	 No 44 14,573 
6 	 Valid skip 33,747 11.814.499 
7 	 Don't know 1 188 
8 	 Refused 0 0 
9 	 Not stated 30 10.295 

33.832 11,842,156 

('mt'rac'e. 	 Households who have used the Internet in the past in a typical month - other location 

This variable is suppressed on the public use microdata file. 

GENERAL USE: 	CU08S1P4 	 Position: 	66 	Length:1 

From what other location(s) was the Internet typically used? ... Other - Specify 

FREQ WTD 
Yes 11 2,551 
No 43 14,623 
Valid skip 33,747 11.814.499 

- 	 Don't know 1 188 
8 	 Refused 0 0 
9 	 Not stated 30 10,295 

33,832 	11,842,156 

Households who have used the Internet in the past in a typical month - other location 

This variable is suppressed on the public use microdata file, 

0 
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	S 
Derived vw-iahle: 	CUQ081'() 	 i'osition: 	67 	Len gth:1 

For households using the Internet in the past, typical location of use? 

FREQ WTD 
Yes 231 73,200 

2 No 498 159.281 
6 Valid skip 33,073 11.599,380 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 30 10,295 

33,832 11,842,156 

Note: Derived variable that collapses GUQ08, subset category 5 	Fiiends'neighbou?s home with category 6 - Another locarion for validation and 

comparability analysis. 

GENERAL USE: 	GtJQ09POI 	 Position: 	68 	Length: I 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month'?.. Too costly (service or equipment) 

FREQ WTI) 
Yes 123 40,630 

2 	 No 596 187.808 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1,054 
9 	 Not stated 30 10,295 

33,832 11.842.156 

Coreraj,v' 	1-louseholds who have used the Internet in the past 
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G/VER4L USE; 	(;UQ09P02 	/'o.silion; 	69 	Lengih:1 

What are the rcasons members of your household no longer use the Internet from any location(s) in a typical 
month?. Used at work, no longer in that position 

FREQ WTD 
Yes 42 12,192 

2 	 No 677 216,252 
6 	 Valid skip 33,073 11599,380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1.054 
9 	 Not stated 30 10,295 

33,832 11,842,156 

Households who have used the Internet in the past 

This variable is suppressed on the public use microdata file. 

GENERAL USE. 	(;UQ09PO3 	Position: 	70 	Len gth: I 

What are the reasons mcnihers of your household no longer use the lnicrnct from any location(s) in a typical 
I sed iii school, no ioner iii school 

FREQ WTD 
Yes 45 13.573 

2 	 No 674 214,872 
6 	 Valid skip 33,073 11,599380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1.054 
9 	 Not stated 30 10,295 

33,832 	11,842,156 

Coverage 	 Households who have used the Internet in the past 

This variable is suppressed on the public use microdata file. 

0 
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GENERAL USE: 	(;UQ09PO4 	 Position: 	71 	Length:1 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month?.. Too difficult to use 

FREQ 
Yes 25 

2 	 No 694 
6 	 Valid skip 33,073 
7 	 Don't know 9 
8 	 Refused 
9 	 Not stated 30 

33,832 

WTD 
9,172 

219,273 
11.599,380 

2.982 
1.054 

10,295 

11,842,156 

Uousehotds who have used the Internet in the past 

This variable is suppressed on the public use microdata file. 

GENERA!. USE: 	GUQ09PO5 	 Position: 	72 	Length: I 

What are the reasons members of vt'ur household no longer use the Internet from any location(s) in a typical 
month?.. No need 

FRI.Q WTD 
Yes 206 69,045 

2 	 No 513 159,4(X) 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 9 2,982 
8 	 Refused I 1,054 
9 	 Not stated 30 10.295 

33,832 	11.842,156 

Cowrate: 	1-louseholds who have used the Internet in the past 

1-1 



HOUSEHOLD INTERNET USE SURVEY 
July 26, 2001 	 January 2001 	 Page 23 

GENERAL USE. 	GUQ09PO6 	 Position. 	73 	Lengih:1 

What arc the reasons members of your household no longer use the Internet from any location(s) in a typical 
month?. Concerned children in household will give out personal information 

FREQ WTD 
Yes 4 924 

2 	 No 715 227,520 
6 	 Valid skip 33,073 11,599.380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1,054 
9 	 Not stated 30 10,295 

33,832 	11.842,156 

Owerage 	 I liiusehotds who have used the Internet in the past 

This variable is suppressed on the public use microdata file. 

GENERAL USE: 	CUQ09PO7 	 Position: 	74 	Length:] 

What are the reasons mcmhcrs of your household no longer use the Internet from any location(s) in a typical 
month? ('onceriiesl for exposure to ohjctionahle niaterial 

FREQ WTD 
8 3.142 

2 	 No 711 225,302 
6 	 Valid skip 33.073 11.599.380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1.054 
9 	 Not stated 30 10,295 

33,832 	11.842,156 

Coverage 	 Households who have used the Internet in the past 

This variable is suppressed on the public use microdata file. 
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GENERAL USE: 	CUQ09PO8 	 Position: 	75 	Length: I 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
nionth? ... Other security, confidentiality or privacy concerns 

FREQ WTD 
Yes 6 1,872 

2 	 No 713 226,573 
6 	 Valid skip 33,073 11,599,380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1,054 
9 	 Not stated 30 10,295 

33,832 11.842.156 

(uveraç'e: 	Households who have used the Internet in the past 

This variable is suppressed on the public use microdata tile. 

GENERA!. USE: 	GUQ09PO9 	 Position: 	76 	Length. 

\Vhat are the reasons inenihcr 	tvour 111lhlJ II o lner U\C the littrriet I lom oflV Iocatmon(s ) Ifl a Ir pical 
month?... Equipment broken 

IR1() \\ •1_[) 
Yes 51 11,360 

2 	 No 668 217,084 
6 	 Valid skip 33.073 11,599,380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1,054 
9 	 Not stated 30 10.295 

33.832 	11,842.156 

households who have used the lnIrnet in the past 
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. 

(EV/:kI/. f SE: 	 GUQ09PIO 	 l'oSitlOn 	7 	 length: I 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month? ... Other - Specify 

FREQ WTD 
1 	 Yes 311 102.283 
2 	 No 408 126,162 
6 	 Valid skip 33,073 11.599.380 
7 	 Don't know 9 2,982 
8 	 Refused 1 1,054 
9 	 Not stated 30 10,295 

I! ,tS4L, 1Db 

Coverage: 	 Households who have used the Internet in the past 

GENERA!. L"SE: 	 GUQ09S0I 	 Position: 	78 	Length:1 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month? ... No computer, no access 

	

FREQ 	 WTD 
Yes 	 93 	 32,193 
No 	 218 	 70,090 
Valid skip 	 33,481 	11,725,542 

7 	 Don't know 	 0 	 0 
Refused 	 0 	 0 

9 	 Not stated 	 40 	 14,331 

	

33,832 	11,842.156 

Grerogt': 	 Households who have used the Internet in the past. These variables were derived from the other specify questions. As such, all 

respondents were not asked these categories directly 

0 
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GENERAL USE: 	CUQ09SO2 	 Position: 	79 	Length:l 

What are the reasons members of your household no longer use the Internet from any location(s) in a typical 
month'!... Moved, no immediate access or fmiIy moved, used at friends 

FREQ WTD 
Yes 57 18.236 

2 No 254 84,047 
6 Valid skip 33.481 11.725,542 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 40 14,331 

33,832 11,842,156 

Covs'rags': Households who have used the Internet in the past. These vanables were derived from the other specify questions. As such, all 

respondents were not asked these categories directly 

GENERAL USE.' 	GUQ09SOO 	 Position: 	80 	Length.'1 

What are the rean mcnibct ,, 	 111, hnecr t' the Ititentet f 'rcm .tti I c:ttior1() in 	tvpieiI 

month? ... Othci 

l:Rl() WI I) 
I 	 Yes 110 36,72' 
2 	 No 201 65,557 
6 	 Valid skip 33,481 11.725,542 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 40 14,331 

33,832 	11.842.156 

Coverage: 	l-louseholds who have used the Internet in the past. These variables were denvcd from the other specify questions. As such, all 

respondents were not asked these categories directly 

Note: Other includes time issue 



HOUSEHOLD INTERNET USE SURVEY 

. 

	

July 26, 2001 	 January 2001 	 Page 27 

. 

D€'rned taria/1e: 	(_1.JQ09TO 	 Position: 	81 	Length:l 

For what other reason(s) do members of your household no longer use the Internet from any location? 

FREQ WTD 
Yes 	 350 110,664 

2 No 	 369 117,781 
6 Valid skip 	 33.073 11,599,380 
7 Don't know 	 9 2,982 
8 Refused 	 1 1,054 
9 Not stated 	 30 10,295 

33,832 11,842,156 

Nose: Derived variable that collapses GIJQ09, subset category 09- Equipment broken with categoty 10- Other - Specify for validation and 

comparnhiloy analysis. 

USER AGE: 	 UAQOI 
	

Position: 	82 	Length: I 

Do any of the household members aged 18 years or over use the Internet in a typical month? 

FREQ WTD 
Yes 14,879 5,500,390 

2 	 No 1,773 593,478 
6 	 Valid skip 17,173 5,746,147 
7 	 Don't know 7 2,141 
8 	 Refused 0 0 
9 	 Not stated 0 0 

33,832 	11,842,156 

Coverage 	 I loueholds who use 1he Internet in a typical month 
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. 

Derived variable: 	UAQOITO 	 Position: 	83 	Length:l 

Derived variable that indicates for household(s) with members aged 18 years or over using the internet in a typical 
month, the presence of a member within the household under 18 

FREQ WTD 
Yes 7,113 2,553,088 

2 No 7,766 2,947,302 
6 Validskip 0 0 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 18,953 6,341,766 

33,832 11,842,156 

Coverage Households with a member in the household age IS years or over who use the Internet in a typical month 

Note. 	Derived variable that indicates a household with members aged 18 years or over using the internet in a typical month and the presence of a 

member within the household under 18 

USER AGE: UAQ02 	 Position: 	84 Length:] 

Do any of the household members under the age of 18 use the Internet in a typical month? 

FREQ W'l'l) 
Yes 5.861 2,015,07i 

2 No 2,372 886.422 
6 Valid skip 25,591 8,937,559 
7 Don't know 7 2,948 
8 Refused 1 149 
9 Not stated 0 0 

33,832 	11,842,156 

. 

Cmerage: 	l-lousehokts (having one or more members < IS years) who use the Internet in a typical month 
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i)erived vciriible; 	UAQ02TO 	 Position: 	85 	Length: I 

For households who use the Internet in a typical month, indicates the presence of one or more members under 18 

FREQ WTD 
Yes 8.241 2,904,597 

2 	 No 8,418 3,191,411 
6 	 Valid skip 0 0 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 17,173 5,746,147 

	

33,832 	11.842,156 

Coverage: 	Households who use the Internet in a typical month 

Note. 	Derived variable that indicates a household using the internet in a typical month and the presence of a member within the household under IS 

LOCATION OF USE: 	LUQ02 	 I'osition: 	86 	Length:1 

In a typical month, do any members of your household use the Internet: 
at home? 

	

FREQ 	 WTD 
Yes 	 12,650 	4.753,187 

2 	 No 	 4,009 	1,342,822 
Valid skip 	 17,173 	5,746,147 

7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 0 	 0 

	

33,832 	11,842,156 

I louseholds who we the Internet in a typical month 

0 
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LOC4 77ON OF USE: 	LUQ03 	 I'osuion: 	$7 	Length: I 

In a typical month, do any members of your household USC the Internet: 
..at work? 

FREQ WTD 
Yes 8,590 3,259.622 

2 	 No 7,988 2.807,946 
6 	 Valid skip 17,173 5,746,147 
7 	 Don't know 77 26,244 
8 	 Refused 1 152 
9 	 Not stated 3 2,045 

33,832 	11,842,156 

Coverage. 	Households who use the Internet in a typical month 

LOC'A TION OF USE: 	LUQ04 	 Position: 	88 	Length: I 

In a typical month, do any members of your household use the Internet: 
..at school, college or university where they are studying? 

FREQ WT[) 
Yes 6,509 2,269,99() 

2 	 No 10,006 3,768.341 
6 	 Valid skip 17.173 5,746,147 
7 	 Don't know 139 55,312 
8 	 Refused 2 321 
9 	 Not stated 3 2,045 

31832 11,842,156 

(erwe: 	Households who use the Internet in a typtcal month 

0 
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Uj 

LOCATION OP USE: 	LUQ05 	 I'osition: 	89 	Length:1 

In a typical month, do any members of your househotd use the Internet: 
at a public library? 

	

FREQ 	 WTD 
Yes 	 2,111 	 773,518 

2 	 No 	 14,498 	5,305.939 
6 	 Valid skip 	 17.173 	5,746,147 
7 	 Don't know 	 46 	14,313 
8 	 Refused 	 1 	 194 
9 	 Not stated 	 3 	 2,045 

	

33,832 	11,842.156 

C'overagt 	 Households who use the Internet in a typical month 

LOcATION OP USE: 	LUQ06 	 Position: 	90 Length: I 

In a typical month, do any members of your household use the Internet: 
at a friend or neighbour's home? 

FREQ WTD 
Yes 4,942 1,734.300 

2 	 No 11,635 4,332,645 
6 	 Valid skip 17,173 5,746.147 
7 	 Don't know 77 26,786 
8 	 Refused 2 233 
9 	 Not stated 3 2,045 

33,832 	11,842,156 

Households who use the tnternet in a typical month 

i'his variable is suppressed on the public use microdata file. 

. 
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LOU,I TION 01" USE: 	LUQ06NEW 	 Position: 	91 	Length: I 

This is a derived variable for households that regularly used the Internet from a location associated with a Friend or 
Neighbour. 

FREQ WTD 
Yes 273 86,640 

2 	 No 11.635 4,332,645 
6 	 Validskip 0 0 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 21,924 7,422,871 

33,832 	11,842,156 

Coverage; 	Households who use the Internet in a typical month. These households did not regularly use from a home, work, school, or 

public library location 

V,tc' 	Denved variable based on LUQOÔ'= "Yes" and LUQ02 , LUQ03. LUQ04 LU005 are not equal to "YES" 

LOC'A T1ON OF USE: 	LUQ07 	 Position: 	9 	L tn t,'th :1 

In a typical month, do Ifl\ mernhcr of VOUT hou''IioId ue 	Internet 
.at another location' 

l'REiQ WT[) 
Yes 890 309,358 

2 	 No 15,737 5,776,726 
6 	 Valid skip 17.173 5.746,147 
7 	 Don't know 29 7,880 
8 	 Refused 0 0 
9 	 Not stated 3 2,045 

33,832 	11,842,156 

I 

Coverage 	Households who use the Internet in a typical month 

0 
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LO('ATION OF USE: 	LU07SIPI 	 Position: 	93 	Length:l 

From what other location(s) do members of your household use the lnternet'? ... Relativc's home 

FREQ WTD 
Yes 470 145,259 

2 	 No 414 162,529 
6 	 Valid skip 32.910 11.522.873 

7 	 Don't know 6 1,570 

8 	 Refused 0 0 
9 	 Not stated 32 9,925 

	

33,832 	11,842.156 

Curer lge: 	 households who use the Internet in a typical month from other location(s) 

LOc,4T(ONOPUSE: 	LU07SIP2 	 Position: 	94 	Length:1 

From what other location(s) do members of your household use the lnternet'?...lnternct Café 

	

FREQ 	 WTD 
Yes 	 143 	 67,214 

7 	 No 	 741 	 240,574 
Valid skip 	 32,910 	11,522.873 

7 	 Don't know 	 6 	 1,570 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 32 	 9.925 

	

33.832 	11,842,156 

Coverage; 	 households who use the Internet in a typical month from other location(s) 

LOcA TION OF USE: 	LU07SI P3 	 I'osition: 	95 	Len gth:l 

From what other location(s) do members of your household use the lnternet' ... Community Access Program 

FREQ WTD 
Yes 125 35.012 

2 	 No 759 272,776 
6 	 Valid skip 32,910 11,522.873 
7 	 Don't know 6 1.570 
8 	 Refused 0 0 
9 	 Not stated 32 9.925 

33,832 	11,842,156 

I l,,usch,)(di who use the Internet in a typical month from other location(s) 
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LOCA TION OF USE: 	LU07SI P4 	 Position: 	96 	Length: I 

From what other location(s) do members of your household use the Internet?..Other- Specify 

FREQ WTD 
Yes 248 93,684 

2 	 No 636 214,103 
6 	 Valid skip 32.910 11,522,873 
7 	 Don't know 6 1.570 
8 	 Refused 0 0 
9 	 Not stated 32 9,925 

33,832 	11,842,156 

Coverage; 	Households who use the Internet in a typical month from other location(s) 

LOCATION OF USE: 	LUQ07S2I 	 Position: 	97 	Length.l 

From what other location(s) do members of your household use the Internet 9  ... Other, hotel, airport, travelling, 
remote, cell phone. PDA 

FREQ WTI) 
Yes 80 31,2w,  

2 	 No 168 62,41 1 ) 

6 	 Valid skip 33,546 11 .736,97 
7 	 Don't know 0 U 
8 	 Refused 0 0 
9 	 Notstated 38 11,495 

33,832 	11.842,156 

C,,ver i'e 	Households who use the Internet in a typical month from other location(s). These variables were derived from the other specify 

question. As such, all respondents were not asked these categories directly 

. 
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LO( l TION OF USE: 	LUQ07S20 	 Position: 	98 	Len gt/z:1 

From what other location(s) do members of your household use the Internet? ... Other 

FREQ WTD 
Yes 57 22,932 

2 No 191 70.752 
6 Valid skip 33,546 11,736,976 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 38 11,495 

33,832 11.842,156 

('vt'rage: Houscholds who use the Internet in a typical month from other location(s). These variables were derived from the other specify 

question 	As such, all respondents were not asked these categories directly 

N,It': Other includes retailer, cottage 

l)erived variable: 	LUQ07TO 	 Position: 	99 	Len gth:1 

From what other location(s) do members of your household use the Internet?... 

FREQ WTD 
I 	 Yes 5,354 1.873,448 
2 	 No 11.284 4,215,689 

Valid skip 17.173 5,746.147 
7 	 Don't know 18 4,827 
8 	 Refused 0 0 
9 	 Not stated 3 2.045 

33,832 	11,842,156 

Now 	l)crived vartabic that collapses LUQ06 and LUQ07, for validation and comparability analysis 
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Variable: 	 LUQ07ANY 	 I'osition: 	100 	Lengzh:I 

In a typical month, do any members of your houschold use the Internet from any location? 

FREQ WTD 
I 	 Yes 16,606 6,075,264 
2 	 No 53 20,744 
6 	 Valid skip 0 0 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 17,173 5,746,147 

33,832 	11,842,156 

Coi'eroge: 	 Households who use the Internet in a typical month. 

Nofr: Denved vanable that indicates a yes' response in at least one of the following questions LUQ02. LUQ03, LUQ04. LUQ05. LUQ06 or LUQ07 

HOME USAGE: 	 HUQOIPOI 	 Position: 	101 	Length:1 

Is your household connection to the Internet at home by: ... Telephone line connected to a computer 

FREQ WTD 
Yes 10,308 3,708.73() 

2 No 2,290 1.017.354 
6 Valid skip 21,182 7,088,96) 
7 Don't know 45 23,357 
8 Refused 1 462 
9 Not stated 6 3,284 

33,832 11.842,156 

C'uierage: Households who use the Internet at home in a typical month 

HOME USAGE: 	 HUQ0IP02 	 Position: 	102 	Length:1 

Is your household connection to the Internet at home by: ... Cable line connected to a computer 

FREQ WTD 
Yes 2,268 1,021,438 

2 	 No 10,330 3.704,646 
6 	 Valid skip 21,182 7.088.969 
7 	 Don't know 45 23,357 
8 	 Refused 1 462 
9 	 Not stated 6 3,284 

33.832 11,841156 

I busch 	 5 	ri 	. 

This variable is suppressed on the pul)lic use microdata tile. 
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flOAul. (ISA GE: 	 HUQOI P03 	 Po.siiion: 	1 03 	Length.! 

Is your household connection to the Internet at home by: ... Telephone line connected to a television 

FREQ WTD 
Yes 32 12,648 

2 	 No 12,566 4.713.436 
6 	 Valid skip 21,182 7,088,969 
7 	 Dont know 45 23,357 
8 	 Refused I 462 
9 	 Not stated 6 3284 

33.832 11,842,156 

Coverage 	 Households who use the Internet at home in a typical month 

This variable is suppressed on the public use microdata file. 

HOME USAGE. 	HtJQOI PO4 	 Position: 	104 	Length:! 

Is your household connection to the Internet at home by: ... Other connection 

FREQ 

2 
Yes 
No 

112 
12,486 

6 Valid skip 21,182 
7 Don't know 45 
8 Refused 
9 Not stated 6 

33,832 

WTD 
38,348 

4,687,737 
7.088,969 

23.357 
462 

3,284 

11.842.156 

('average.' Households who use the Internet at home in a typical month 

HOME USAGE: HUQOISOI Position: 	105 	Length:l 

Is your household connection to the Internet at home by:  .. . ADSL, DSL. SDSL, I-ugh speed, fibre optic 

FREQ WTD 
Yes 68 21,513 

2 No 44 16,835 
6 Valid skip 33,668 11,776.705 
7 Dont know 0 0 
8 Refused 0 0 
9 Not stated 52 27,103 

33,832 	11,842,156 

S 	( 	 r: 	 I louseholds who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

~iL h ,  all respondents were not asked these categories directly 
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. 

HOME USAGE: HUQOISOO 	Position: 	106 Length:l 

is your household connection to the Internet at home by',,, Other 

FREQ WTD 
Yes 36 13,661 

2 No 76 24,686 
6 Valid skip 33,668 11,776,705 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 52 27,103 

33,832 11,842,156 

Coi'erage. Households who use the Internet at home in a typical month. These variables were derived from the other specify question 	As 

such, all respondents were not asked these categories directly 

HOME USAGE: HUQ03 	 Position: 	107 Length.'I 

How often do members of your household use the Internet at home in a typical month'? 

FREQ WTD 
At least 7 times per week 8,974 3,377,344 

2 At least 4 times per month 3,228 1.203.852 
3 Ito 3 times per month 316 113.586 
4 Less than once per month 67 29,824 
6 Valid skip 21,182 7,088,969 
7 Don't know 51 20.801 
8 Refused I 186 
9 Not stated 13 7,593 

33,832 	11.842.156 

. 

Coxerage 	 Households who use the Internet at home in a typical month 

0 
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hOME USAGE: 	HUQ04 	 Position. 	108 	Len gth.2 

What is the total amount of time members of your household spend on the Internet at home in a typical month? 

FREQ WTD 
01 Less than 5 hours 1,085 382,836 
02 Between 5 and 9 hours 1.396 495,977 
03 Between 10 and 19 hours 2,228 839.753 
04 Between 20 and 29 hours 1,796 658,796 
05 Between 30 and 39 hours 1,741 657,907 
06 Between 40 and 49 hours 835 313,432 
07 50 hours or more 3,259 1.272.023 
96 Valid skip 21.182 7.088.969 
97 Dont know 286 118.710 
98 Refused 7 2,872 
99 Not stated 17 10,882 

33.832 	11,842,156 

Coverage; 	Households who use the Internet at home in a typical month 

l)irived variable. 	ItUQ04T0 	 Position: 	110 	Len gth:I 

\\hat  is the total amount of time members of your household spend on the Internet at home in a typical month? 

FREQ WTD 
1 20 hours or more 7.631 2.9{)2,157 
2 Less than 20 hours 4.709 1.718.566 
6 Valid skip 21,182 7.088,969 
7 Don'tknow 286 118.710 
8 Refused 7 2,872 
9 Not stated 17 10,882 

33.832 	11,842.156 

Coverage; 	Households who use the Internet at home in a typical month 20 hours or more. 

l)erived variable that collapses HUQ04, subset category 04 - Between 20 and 29 hours; 05 . Between 30 and 39 hours; 06 - Between 40 and 49 

hours and 07 - 50 hours or more for valtdacion and comparability analysis 
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hOME U.SAGE: 	HUQ05 	 l'osiiion: 	111 	Lens.t/z. I 

In a typical month, does anyone in your household use the Internet at home for self-employed business use? 

FREQ WTD 
Yes 1,893 733,665 

2 	 No 10,720 4,000,157 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 18 8,168 
8 	 Refused 1 134 
9 	 Notstated 18 11,062 

33,832 	11,842,156 

liouseholds who use the intcrnct at home in a typical month 

hOME USAGE: 	HUQ06 	 Position: 	112 	Len gth:2 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home is for 
self-employed business use'? 

FREQ WT[) 
01 None 0 H 

02 Less than 10% 472 163,91 N 

03 At least 10% but less than 25% 379 143,921) 
04 At least 25% but less than 50% 311 124,814 
05 At least 50% but less than 75% 321 130,481 
06 At least 75% but less than 90% 191 75.938 
07 At least 90% but less than 100% 108 50,048 
08 100% 61 25,564 
96 Valid skip 31,902 11,089.126 
97 Don't know 27 9,682 
98 Refused 1 146 
99 Not stated 59 28,518 

33.832 	11.842.156 

S 

Households who use the Internet at home in a typical month for self-employment purposes 
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hOME USAGE.' 	HUQ07 	 Posilion: 	114 	Length.' I 

In a typical month, does anyone in your household use the Internet at home for employer related business use? 

FREQ WTD 
Yes 2,732 1,034,097 

2 	 No 9.779 3.660,718 
6 	 Valid skip 21,243 7,114,533 
7 	 Don't know 12 3,040 
8 	 Refused 1 575 
9 	 Not stated 65 29,193 

33,832 	11,842,156 

Coverage: 	Households who use the Internet at home in a typical month 

HOME USAGE: 	HUQ08 	 Position: 	115 	Length.2 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home is for 
employer related business use" 

FREQ WTD 

(2 
None 
Less than 10% 

0 
1,149 

0 
426,854 

03 At least 10% but less than 25% 623 235207 
04 At least 25% but less than 50% 349 134.955 
05 At least 50% but less than 75% 273 106,060 
06 At least 75% but less than 90% 147 61,889 
07 At least 90% but less than 100% 86 32,047 
08 1(X)% 36 12,180 
96 Valid skip 31,022 10,775,251 
97 Don't know 23 7,619 
98 Refused 0 0 
99 Not stated 124 50.095 

33,832 11,842,156 

tuu,etiolds who usc the Internet at hurtic in a typical month for employer retated husincs 	use 

0 
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hOME USAGE: 	FIUQ09 	 I'osiwn: 	117 	Lengihi:l 

In a typical month, does anyone in your household use the Internet at home for personal (non-business) use? 

FREQ WTD 
Yes 12,066 4.518.802 

2 No 385 155,966 
6 Valid skip 21,279 7,126.713 
7 Don't know 1 249 
8 Refused 0 0 
9 Not stated 101 40,426 

33,832 11,842,156 

Cwerage: households who use the Internet at home in a typical month 

hOME USAGE: 	IIUQIO 
	

Posiiio,z: 	118 	Length:2 

. 

In a typical month, what share (percentage) of the household's total time spent using the Internet at home is for 
personal (non-business) use? 

FREQ WTI) 
01 None 0 
02 Less than 10% 384 154,9(t) 
03 At least 10% but less than 25% 440 167,602 
04 At least 25% but less than 50% 479 190.702 
05 At least 50% but less than 75% 892 340,150 
06 At least 75% but less than 90% 1,022 400,981 
07 At least 90% but less than 100% 1,687 606.080 
08 1000/0 7.074 2.624,932 
96 Valid skip 21,664 7,282,680 
97 Don't know 49 19,039 
98 Refused 1 1,054 
99 Not stated 140 53.967 

33.832 	11.842,156 

(os'srage: 	 Households who use the Internet at home in a typical month for personal use 

0 
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HOME USAGE: 	HUQI I 	 Position: 	120 Lenglh:I 

In a typical month does any member of your household use the Internet at home: Jor E-mail/Hotmail'? 

FREQ WTD 
Yes 11,833 4.431516 

2 	 No 756 290.227 
6 	 Valid skip 21,182 7,088.969 
7 	 Don't know 36 15.445 
8 	 Refused 4 1,142 
9 	 Not stated 21 12.857 

33,832 11,842,156 

C'overage 	 households who use the Internet at home in a typical month 

HOME USAGE: 	HUQI2 	 Position: 	121 Length:l 

In a typical month does any member of your household use the Internet at home: 
.for electronic banking? 

FREQ WTD 
I 	 Yes 

No 
4,553 
8,026 

1,740,045 
2,976,875 

Valid skip 21,182 7.088.969 
Don't know 42 20.076 

8 	 Refused 5 1,328 
9 	 Not stated 24 14,864 

33,832 11,842,156 

C'urt. rage. 	 Households who use the Internet at home in a typical month 

1-IOME USAGE: 	HUQI3 	 Position: 	122 	Length: I 

In a typical month does any member of your household use the Internet at home: 
.10 purchase goods and services? 

FREQ WTD 
Yes 2,993 1.133.597 

2 	 No 9597 3,589,111 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 29 13,068 
8 	 Refused 6 1,493 
9 	 Not stated 25 15.918 

33,832 	11,842,156 

0 	I households who use the Internet at hattie in a tvpic'.tI month 



HOUSEHOLD INTERNET USE SURVEY 
July 26, 2001 	 January 2001 	 Page 44 	Is 
hOME USAGE. 	HUQI4 	 Position: 	123 	Length:1 

In a typical month does any member of your household use the Internet at home: 
...to search for medical or health related information? 

FREQ WTD 
Yes 7,495 2,715,819 

2 	 No 5,077 1,999,343 
6 	 Valid skip 21,182 7.088.969 
7 	 Don't know 48 20,886 
8 	 Refused 5 1,222 
9 	 Not stated 25 15.918 

33,832 	11,842,156 

(er,jte 	 Households who use the Internet at homc in a typical month 

HOME USAGE: 	HUQI5 	 Position: 	124 	Length.i 

In a typical month does any member of your household use the Internet at home: 
.for formal education, training or school work? 

FREQ WTI) 
Yes 5,977 2,248,971 

2 No 6,608 2,469,6 
6 Valid skip 21,182 7,088,969 
7 Don't know 33 16.510 
8 Refused 6 1.750 
9 Not stated 26 16,322 

33,832 11,842,156 

('overage; households who use the Internet at home in a typicsl month 

49 
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/IOii.i/ LiSAG(: 	 HUQI 6 	 l'isi!ion: 	12S 	Lengih:I 

In a typical month does any member of your household use the Internet at home: ...to search for government related 

information? 

FREQ WTD 

I Yes 5,844 2,240,622 

2 No 6,698 2,463.211 

6 Valid skip 21,182 7,088,969 

7 Don't know 76 31,282 

8 Refused 6 1,750 

9 Not stated 26 16,322 

33,832 11,842,156 

Coverage Ih,u.ehold. who use the Internet at home in a typical month 

HOME USAGE.- 	II tJQI7 	 Position: 	126 Length: 1 

In a typical month does any member of your household use the Internet at home: 
to search for employment? 

FREQ WTD 

1 	 Yes 3,672 1,450,437 
2 	 No 8,897 3.260.438 

6 	 Valid skip 21,182 7,088.969 

7 	 Don't know 49 24,240 
8 	 Refused 6 1.750 

9 	 Not stated 26 16,322 

33,832 	11,842.156 

Coverage 	 Households who use the Internet at home in atypical month 

0 
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hOME LISA GE: 	 1-IUQI8 	 Position: 	127 	Length:] 

In a typical month does any member of your household use the Internet at home: 
.for general browsing? 

FREQ WTD 
Yes 11.522 4,284,130 

2 	 No 1,052 430,348 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 44 21,177 
8 	 Refused 5 1,078 
9 	 Not stated 27 16,454 

33.832 11,842,156 

(n'rage. 	 Households who use the Internet at home in a typical month 

hOME USAGE: 	lIUQI9 	 Position: 	128 Length: I 

In a typical month does any member of your household use the Internet at home: 
..to play games on the Internet? 

FREQ WTD is Yes 5,839 2,153,867 
2 No 6,703 2,552,146 
6 Valid skip 21,182 7,088,969 
7 Don't know 73 28,452 
8 Refused 7 1.908 
9 Not stated 28 16,813 

33,832 11.842,156 

households who use the Internet at home in a typical month 

I/O/tIE USAGE: IIUQ2O 	 I'osition: 	129 Length:! 

In a typical month does any member of your household use the Internet at home .  ... to participate in chat groups? 

FREQ WTD 
Yes 3,561 1,302,689 

2 No 8,980 3,401.098 
6 Valid skip 21,182 7,088,969 
7 Don't know 74 30.650 
8 Refused 7 1.936 
9 Not stated 28 16,813 

11 ,M42, 156 

I I.eh,L!'. 	 he IflTcrI1e 	hiiie in 1 ivpisI III, ,iilh 
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HOME USAGE: 	HUQ2I 	 Position: 	130 	Length:1 

In a typical month does any member of your household use the Internet at home: to obtain and save music? 

FREQ WTD 
I 	 Yes 5,614 2,105,009 
2 	 No 6,917 2.593.218 
6 	 Valid skip 21,182 7.088.969 
7 	 Don't know 82 34.691 
8 	 Refused 8 3,270 
9 	 Not stated 29 17,000 

33,832 	11.842,156 

Households who use the Internet at home in a typical month 

HOME USAGE: HUQ22 	 Position: 	131 Length:1 

In a typical month does any member of your household use the Internet at home: to listen to the radio? 

FREQ WTD 
I Yes 2,729 1.103,430 
2 . 	

0 
No 9,816 3,600,830 
Valid skip 21,182 7,088.969 

7 Don't know 70 30,178 
8 Refused 6 1,750 
9 Not stated 29 17,000 

33,832 11,842,156 

Coverage: Households who use the Internet at home in a typical month 

hOME USAGE: 	HUQ23 	 Position: 	132 	Length: I 

In a typical month does any member of your household use the Internet at home: to find sports related 
information? 

FREQ WTD 
Yes 5,584 2.053.964 

2 	 No 6,959 2.645.940 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 71 34,388 
8 	 Refused 7 1,895 
9 	 Not stated 29 17,000 

33,832 	11,842,156 

Co\erage: 	 Households who use the Internet at home in a typical month 
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HOME USAGE: 	HUQ24 	 Position: 	133 	Length: I 

In a typical month does any member of your household use the Internet at home .  ... for financial information? 

FREQ WTD 
Yes 5,635 2,189,946 

2 	 No 6,906 2.514,652 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 73 29,662 
8 	 Refused 6 1,750 
9 	 Not stated 30 17,178 

33,832 	11,842,156 

coverage: 	 Households who use the Internet at home in a typical month 

HOME USAGE: 	11 UQ25 	 Position: 	134 	Length:l 

In a typical month does any member of your household use the Internet at home: . to view the news? 

FREQ WTF) 
1 Yes 6.128 2,412,9) 
2 No 6,431 2,295,4() 
6 Valid skip 21,182 7,088.969 
7 Don't know 55 25,913 
8 Refused 6 1,750 
9 Not stated 30 17,178 

33,832 11,842,156 

Coverage. Households who use the Internet at home in a typical month 

HOME USAGE. 	HUQ26 	 Position: 	135 	Length:1 

In a typical month does any member of your household use the Internet at home: Jor travel 
in formation/arrangements? 

FREQ WTD 
Yes 6,819 2,594,458 

2 	 No 5,738 2,113,412 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 57 26,389 
8 	 Refused 6 1,750 
9 	 Not stated 30 17,178 

33.832 	11.842.156 

Coverage: 	 Flouseholds who use the Internet at home in a typical monih 
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110%/E (LS4GE: 	 HUQ27 	 Position: 	136 Length:1 

In a typical month does any member of your household use the internet at home: 
to search for other information? 

FREQ WTD 
I 	 Yes 5.658 2.094.641 
2 	 No 6,879 2,608,544 
6 	 Valid skip 21.182 7,088.969 
7 	 Don't know 76 30,917 
8 	 Refused 7 1,908 
9 	 Not stated 30 17,178 

33,832 11,842,156 

households 	.ho use the Internet at home in a typical month 

hOME USAGE: 	HUQ27SOI 	 Position: 	137 	Lengih:1 

In a typical month does any member of your household use the Internet at home: 
Books, magazines, literature, poetry. authors 

FREQ WTD 
Yes 162 62,685 

2 	 No 5,496 2.03 1,955 
Valid skip 28,061 9,697,512 

7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Cowrage 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 



HOUSEHOLD LINTERNET USE SURVE\ 
July 26, 2001 	 January 2001 	 lage 50 

HOME USAGE: 	11UQ27S02 	 Position: 	138 	Length: I 

In a typical month does any member of your household use the Internet at home: 
Window shopping, product search 

FREQ 	WTD 
Yes 387 	 146,519 

2 No 5,271 	 1,948,122 
6 Valid skip 28,061 	 9,697.512 
7 Don't know 0 	 0 
8 Refused 0 	 0 
9 Not stated 113 	 50.0()3 

33,832 	11.842,156 

Cowrage: Households who use the Internet at home in a typical month, These vanables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

HOME USAGE: 	HUQ27SO3 	 Position: 	139 	Length:1 

In a typical month does any member of your household use the !ritcriiet iii i(snic 

..Automotive. vehicles including parts, recreational vehicic. 

lRl:Q Wl'I) 
Yes 352 121,14 

2 	 No 5.306 1.973,487 
6 	 Valid skip 28,061 9.697.512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842.156 

Coeragc. 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were no asked these categones directly 



[REQ 
Yes 136 
No 5,522 

6 	 Valid skip 28,061 
7 	 Don't know 0 
8 	 Refused 0 
9 	 Not stated 113 

. WT D 
53.079 

2,041,562 
9,697,512 

0 
0 

50,003 

HOUSEHOLD INTERNET USE SURVEY 
July 26, 2001 	 January 2001 	 Page 51 

hOME USAGE.' 	l-1UQ27SO4 	 Position: 	140 	Length1 

In a typical month does any member of your household use the Internet at home: 
.Real Estate, cottage 

	

FREQ 	 WTD 
Yes 	 140 	 52,129 

2 	 No 	 5.518 	2,042,512 
6 	 Valid skip 	 28.061 	9,697,512 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,003 

	

33,832 	11,842,156 

Coverage 	 Households who use the Internet at home in a typical month. These variables were derived from the other specify question As 

such, all respondents were not asked these categones directly 

HOME USAGE. 	HUQ27SO5 	 I'osiiion: 	141 	Len gth:1 

In a typical month does any member of your household use the Internet at home: 
R'is 	 'cor,itIO1. I10 	Itiidscapc. construction 

33,832 
	

11,842,156 

Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

0 
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HOME USAGE: 	HUQ27SO6 	 Position: 	142 	Length:l 

In a typical month does any member of your household use the Internet at home: 
Beauty, fitness, massage, nutrition, vitamins 

	

FREQ 	 WTD 
Yes 	 82 	 30,342 

2 	 No 	 5,576 	2,064,299 
6 	 Valid skip 	 28,061 	9,697,512 
7 	 Dont know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,003 

	

33,832 	11,842,156 

Coverage; 	Ilouseholds who use the Internet at home in it typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

HOME USAGE: 	11UQ27S07 	 Position: 	143 	Leng1h:1 

In a typical month does any member of our hou'ehoId nc the Internet :11 home: 
Weather, road conditions, ski reports 

	

FR[Q 	 \\Tl) 
Yes 	 291 

2 	 No 	 5,367 	1,993,678 

6 	 Valid skip 	 28,061 	9.697,512 
7 	 Dont know 	 0 	 0 

8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,003 

	

33.832 	11,842,156 

Coveruge; 	Ilouseholds who use the Internet at home in a typical month. These vanables were denved from the other specify question. As 

such, all respondents were nt asked these catcones directly 

0 
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HOME USAGE: 	HUQ27SO8 	Position: 	144 	Length.'! 

In a typical month does any member of your household use the Internet at home: 
Environment, animals 

FREQ WTD 
Yes 76 27.691 

2 No 5,582 2.066.950 
6 Valid skip 28,061 9,697,512 
7 Dont know 0 0 
8 Refused 0 0 
9 Not stated 113 50,003 

33.832 11,842,156 

Coverage. 1-louseholds who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

HOME USAGE: 	11UQ27S09 	Position: 	145 	Lengt/z.'1 

In a typical month does any member of your household use the Internet at home: 
Pets 

FREQ WTD 
I 	 Yes 144 48.806 
2 	 No 5,514 2,045,835 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Flouseholds who use the Internet at home in a typical month. These variables were derived from the other specify qucstion. As 

such, all respondents were not asked these categories directly 

- 

is 
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HOME USAGE: 	HUQ27SI0 	 Position. 	146 	Lenglh.1 

In a typical month does any member of your household use the Internet at home: 
..Othcr Entertainment 

FREQ WTD 
Yes 295 124,263 

2 	 No 5,363 1,970,377 
6 	 Valid skip 28,061 9.697.512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11.842,156 

Uouseholds who use the Internet at home in a typical month. These variables were derived from the other specit 5y question. As 

such, all respondents were not asked these categories directly 

HOME USAGE: 	 HUQ27SI I 	 I'osition: 	147 	Length:l 

In a typi:ii inmilh le:ri\ nicnihcr 	t\ii hoti,chold uc ili' I!lIer!let ill hrii 

... TVgulLk 

Yes 83 29,771 j 

2 	 No 5,575 2,064,870 
6 	 Valid skip 28,061 9,697.5 12 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Notstatcd 113 50,003 

33,832 	11.842,156 

Cierage 	 Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

C 

0 



FREQ 
Yes 146 
No 5.512 

6 	 Valid skip 28,061 
7 	 Don't know 0 
8 	 Refused 0 
9 	 Not stated 113 

ri WTD 
71,170 

2,023,471 
9,697,512 

0 
0 

50,003 
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HOME USAGE: 	HUQ27SI2 	 Position: 	148 	Length:1 

In a typical month does any member of your household use the Internet at home: 
Parenting issues, children 

	

FREQ 	 WTD 
Yes 	 162 	 50,625 

2 	 No 	 5,496 	2,044,016 
6 	 Valid skip 	 28,061 	9,697,512 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,003 

	

33,832 	11,842,156 

Coverage: 	 Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

hOME USAGE: 	HUQ27SI3 	 Position.' 	149 	Len gth:1 

In a typical month does any member of your household use the Internet at home: 
ihn. 	IcdiiL \ RICtl. lC\ IC\V 

33,832 
	

11,842,156 

coveriige 	 Households who use the Internet at home in atypical month. These vanables were derived from the other spccily question As 

such, all respondents were not asked these categones directly 

C 
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HOME USAGE. 	HUQ27SI4 	Position: 	150 	Lenglh:l 

In a typical month does any member of your household use the Internet at home: 
Music-related 

FREQ 	WTD 
Yes 108 	42,324 

2 No 5,550 	2,052,317 
6 Valid skip 28,061 	9,697,512 
7 Don't know 0 	 0 
8 Refused 0 	 0 
9 Not stated 113 	50,003 

33,832 	11,842,156 

Covesage. Households who use the Internet at home in a tpical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

HOME USAGE. 	HUQ27SI5 	Position. 	151 	Length:l 

In a typical month does any member of your houehoId usc the Internet at home: 

History 

WTI) 
Yes 	 111 	 45,538 

2 	 No 	 5,547 	2,049,102 
6 	 Valid skip 	 28,061 	9.697,512 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	50,003 

	

33,832 	11,842,156 

Coverage: 	I louseholds who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

0 



FREQ 
Yes 87 
No 5,571 

6 	 Valid skip 28,061 
7 	 Don't know 0 
8 	 Refused 0 
9 	 Not stated 113 

. 
WTD 

36,794 
2,057.847 
9,697.5 12 

0 
0 

50,003 
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11L Q27S16 	 lo.'.stiun: 	12 	length: I 

In a typical month does any member of your household use the Internet at home: 
Other, social science, cultural 

FREQ 	 WTD 
Yes 63 	 19,967 

2 No 5.595 	2,074,673 
6 Valid skip 28,061 	9,697.5 12 
7 Don't know 0 	 0 
8 Refused 0 	 0 
9 Not stated 113 	 50,003 

33,832 	11.842,156 

Coverage.' Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

HOME USAGE: 	 UUQ27SI7 	 Position: 	153 	Leng1h:1 

In a typical month does any member of your household use the Internet at homc: 
Science 

33,832 
	

11,842,156 

Coverage: 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categones directly 

r 
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hOME USAGE: 	HUQ27SI8 	 Position: 	154 	Lengih:l 

In a typical month does any member of your household use the Internet at home: 
Technical, high tech, patent information 

FREQ 	 WTD 
Yes 	 77 	 33,738 

2 	 No 	 5,581 	2,060,902 
6 	 Valid skip 	 28,061 	9,697,512 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,003 

33,&5Z 

 

1I,42,1t6 

Coverage: 	Households who use the Internet at home in a typical month. These vanables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

HOME USAGE: 	HUQ27S19 	 Position: 	155 	Length:l 

In a typical month does afl\ flL'Ii1lL'I Of',M!l 11011W1101d uc th' IIltL'nlct 

Other Specific Research 

Yes 	 153 	 57,941 
2 	 No 	 5.505 	2,036.700 
6 	 Valid skip 	 28.061 	9,697.5 12 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,003 

	

33,832 	11.842,156 

('overage. 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

.uch. all respondents were not asked these categories directly 

0 
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. 

hOME USAGE: 	l-1UQ27S20 	 Position: 	156 	Length:I 

In a typical month does any member of your household use the Internet at home: 
Reference, dictionary, encyclopedia 

FREQ WTD 
1 Yes 132 49.191 
2 No 5,526 2,045,450 
6 Valid skip 28,061 9,697,512 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 113 50,003 

33,832 11,842,156 

Coverage. households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

lIOME USA(il. 	HUQ27S2I 	 Position: 	157 	Length:! 

In a typical month (foes any member of your household use the Internet at home: 
Telephone directory. addresses, flnding people 

FREQ WTD 
Yes 111 42,476 

2 	 No 5.547 2,052,165 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,(X)3 

33,832 	11,842,156 

Cover,zi'e 	 I households who use the Internet at home in a typical month. These variables were denved from the other specify question. As 

such, all respondents were not asked these categories directly 

Fj 
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HOME USAGE: 	HUQ27S22 	 /'osmon: 	158 	Length:l 

In a typical month does any member of your household use the Internet at home: 
Computers, Information Technology, software 

FREQ WTD 
Yes 204 82,837 

2 No 5,454 2,011.804 
6 Valid skip 28,061 9,697,512 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 113 50,003 

33,832 11,842,156 

Coverage: Households who use the Internet at home in a typical month. These vanables were derived from the other specify question. 	As 

such, all respondents were not asked these categories directly 

HO/vt!? USAGE. 	1111Q27S23 	 Position: 	159 	Length:1 

In a typtetl nionth does an\ ntenher of your hoLlchold ue the Internet tI home 
the At 

	

IRlQ 	 Wit) 
I 	 Yes 	 63 	 24.265 
2 	 No 	 5,595 	 2,070,376 
6 	 Valid skip 	 28,061 	9,697,512 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,(X)3 

	

33,832 	11,842.156 

Coverage: 	 Households who use the Internet at home in a typical month. These vanables were derived from the other specify question As 

such, all respondents were not asked these categories directly 
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/10%/I. (. SA(,L: 	 HLQ27S24 	 l'.,ui(,n: 	ItO 	L€ngih;l 

In a typical month does any member of your household use the Internet at home: 
.Hobbics 

FREQ 	 WTD 
Yes 625 	 192.551 

2 No 5.033 	1,902.090 
6 Valid skip 28,061 	9,697,512 
7 Don't know 0 	 0 
8 Refused 0 	 0 
9 Not stated 113 	 50,003 

33.832 	11,842.156 

Coveragc: Households who use the Internet at home in a tWical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

HOME USAGE: 	 HUQ27S25 	 Position: 	161 	Length:1 

In a typical month does any member of your houschold use the Internet at home 
Cooking, food, rcctpc. Nk Inc 

FREQ WTD 
Yes 421 147,258 

2 	 No 5,237 1,947.383 
6 	 Valid skip 28,061 9.697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11,842,156 

Cos'eraie 	 households who use the Internet at home in a typical montk These variables were derived from the other specify question. As 

suh. all respondents were not asked these categories directly 
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I 

HOME USAGE: 	F1UQ27S26 	 Position: 	162 	/ength:1 

In it typical month does any member of your household use the internet at home: 
Genealogy 

FREQ 	 WTD 
Yes 150 	 48,091 

2 No 5,508 	2,046,549 
6 Valid skip 28,061 	9,697,512 
7 Don't know 0 	 0 
8 Refused 0 	 0 
9 Not stated 113 	 50,003 

33,832 	11.842,156 

Coverage; Households who use the Internet at home in a typical month. These vanables were derived Cromf the other specify question. As 

such, all respondents were not asked these cateL'ories directly 

HOME USAGE.- 	HUQ27S27 	 Position: 	163 	Length: I 

In a typical month does any member of your houehoId use the Intertiet at home: 
Gambling, lottery numbcr 

[REQ \V11) 
I 	 Yes 75 27,(Xi1 
2 	 No 5.583 2.067,640 
6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33,832 	11.842,156 

('overage 	 Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not a.skcd these categories directly 

C 

0 
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hOME USAGE. 	HUQ27S28 	 I'osition: 	164 	Lengih:l 

In a typical month does any member of your household use the Internet at home: 
Religion 

	

FREQ 	 WTD 
Yes 	 81 	 31,651 

2 	 No 	 5,577 	2,062,990 
6 	 Valid skip 	 28,061 	9,697,512 
7 	 Dont know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,003 

	

33,832 	11,842,156 

Coverag 	 Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

hOME USAGE, 	HUQ27S29 	 Position: 	165 	Length:1 

In a typical month does any member of your household use the Internet at home: 
-\griculturc, farm machinery, horticulture, horses 

FREQ WTD 
Yes 95 28,665 
No 5,563 2,065,975 

6 	 Valid skip 28,061 9,697,512 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 113 50,003 

33.832 	11,842,156 

Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

is 
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HOME USA (IL: 	HUQ27S30 	 Position: 	166 	Length: I 

In a typical month does any member of your household use the Internet at home: 
Work, professional, unions 

FREQ 	 WTD 
Yes 114 	 47,161 

2 No 5,544 	 2,047,479 
6 Valid skip 28,061 	9,697,512 
7 Don't know 0 	 0 
8 Refused 0 	 0 
9 Not stated 113 	 50,003 

33,832 	11.842,156 

Coverage: Households who use the Internet at home in a typical month These variables were derived from the other specify question. As 

such, all respondents were not asked these categories direcik 

hOME USAGE: 	HUQ27SOO 	 Position: 	167 	Length:1 

In a tpical niotith doe', am meinher Of your household use the Internet ii ionic: 
...Othiei 

	

lRl:Q 	 \VTl) 
Yes 	 638 	229,48 

2 	 No 	 5.020 	1.865.158 
6 	 Valid skip 	 28,061 	9.697,512 
7 	 Don't know 	 0 	 0 
8 	 Refused 	 0 	 0 
9 	 Not stated 	 113 	 50,003 

	

33,832 	11,842,156 

Coverage: 	Households who use the Internet at home in a typical month. These variables were derived from the other specify question. As 

such, all respondents were not asked these categories directly 

Note 	Other includes clubs, business, sexuality 

0 
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l)'rjtt' il tunable: 	I 1UQ271'( 	 Positiun: 	108 	Lenglh: I 

In a typical month does any member of your household use the Internet at home: ... to search for other specific 
information? 

FREQ WTD 
I Yes 11,355 4,261,394 
2 No 1,234 458,412 
6 Valid skip 21,182 7.088.969 
7 Don't know 29 15,309 
8 Refused 6 1.750 
9 Not stated 26 16,322 

33,832 11,842,156 

Note: [)erived variable that collapses 	IJUQI7, 111JQ23. UUQ24, HUQ25. HUQ26 and HIJQ27 for validation and comparability analysis 

HOME USAGE: 	HUQ28POI 	 Position: 	169 	Length: I 

For what specific educational purposes do members of your household use the Internet?..Distance education, 
self-directed learning or correspondence courses 

. 	 FREQ 	WTD 
Yes 	 687 	265.336 
No 	 5,133 	1,928,847 

6 	 Valid skip 	 27,790 	9,558.604 
7 	 Don't know 	 36 	16,200 
8 	 Refused 	 2 	1,320 
9 	 Not stated 	 184 	71,850 

	

33,832 	11.842.156 

C,,vern,e 	 llouscholds who use the Internet at home in a typical month and IIUQI5=' "I" 
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. 

IIOML USAGE. 	 11UQ28P02 	 Position: 	170 	Leng:h:l 

For what specific educational purposes do members of your household use the lnternet'? ... To research information 
for project assignments or for solving academic questions 

FREQ WTD 
1 Yes 5,099 1,895.710 
2 No 721 298.472 
6 Valid skip 27,790 9,558,604 
7 Don't know 36 16,200 
8 Refused 2 1,320 
9 Not stated 184 71,850 

33,832 11,842,156 

Goverage: households who use the Internet at home in a typical month and IlUQI5"l" 

HOME USAGE. 	 HUQ28P03 	 Position: 	171 	Length.'I 

For what specific educational purposes do members of your household use the lnternet? ... To communicate with 
teachers and peers (includes submission of projects or assignments) 

FREQ Wit) 
Yes 986 382.247 

2 No 4,834 1,811.935 
6 Valid skip 27,790 9,558.604 
7 Don't ktiow 36 16.200 
8 Refused 2 1,320 
9 Not stated 184 71,850 

33,832 11,842,156 

Goverage: households who use the Internet at home in a typical month and lIUQl5 	I" 

lIOME USA(1E.' 	 HUQ28PO4 	 Position: 	172 	Length:1 

For what specific educational purposes do members of your household use the Internet?.. Other - Specify 

FREQ WTD 
I 	 Yes 339 135,215 
2 	 No 5.481 2,058.968 
6 	 Valid skip 27.790 9,558,604 
7 	 Don't know 36 16,200 
8 	 Refused 2 1,320 
9 	 Not stated 184 71,850 

1 	1 

I l,jelioId 	i ii, we 1 11C Internet at ionic in a typical ni,,iitli and I Lii)! 
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JIQAIL USAGE: 	II UQ28SOI 	 Position: 	173 	Length; 1 

For what specific educational purposes do members of your household USC the lntcrnct? ... Administration, 
communication, marks, register, courses offered 

FREQ WTD 
Yes 80 28.994 

2 No 259 106,220 
6 Valid skip 33,271 11,617,572 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 222 89,370 

33,832 11,842,156 

Coverage. households who use the Internet at home in a typical month and 11UQ15"l'. These variables were derived from the other 

specify question 	As such, all respondents were not asked these categones directly 

hOME USAGE: HUQ28SO2 	 Position: 	174 Length:l 

For what specific educational purposes do members of your houschold use the lnternct' ... Gcneral, personal intcrcst, 
11(it spcci lie. COfltiIlUlflC CdUCItI()i1 

[REQ WTD 
es 56 22,621 

No 283 112,593 
6 Valid skip 33,271 11,617,572 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 222 89,370 

33,832 	11,842,156 

Ilouseholds who use the Internet at home in a typical month and lI1JQl5="l'. These variables were derived from the other 

specify question. As such, all respondents were not asked these categones directly 

0 
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hOME USAGE: 	HUQ28SOO 	 Position: 	175 	Length:] 

For what specific educational purposes do members of your household use the lnternet? ... Other 

FREQ WTD 

Yes 132 58.433 
2 No 207 76.782 
o Valid skip 33.271 11.617.572 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 222 89,370 

33,832 11,842,156 

Cowrage: 	Households who use the Internet at home in a typical month and HUQI51". These variables were derived from the other 

specify question. As such, all respondents were not asked these categories directly 

V,w Other includes specific courses, work related, specific topics, upgrade skills 

hOME USAGE: HUQ29 	 Position: 	176 Length:l 

Does anyone in your h 	i'iehuld phiti ill the iie\t 12 months to use the Internet from home to purchase products or 
services' 

l:Rl .Q WI I) 
Yes 3,378 1,250,111 

2 No 8,982 3,393,648 
6 Valid skip 21,182 7.088,969 
7 Don't know 249 89,791 
8 Refused 5 698 
9 Not stated 36 18,938 

33,832 	11,842,156 

. 

Households who use the Internet at home in a typical month 
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COMMERCE: 	 CMQ02 	 Position: 	177 Length:] 

In the last 12 months, has anyone in your household ordered a product or service over the Internet from home, 
where payment was made, but not made directly over the Internet using a credit card? (For personal or household 
use not business use.) 

FREQ WTD 
Yes 1,414 512.201 

2 	 No 11,236 4,240,986 
6 	 Valid skip 21,182 7,088,969 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 0 0 

33,832 11,842,156 

Coverage: 	 I lousehokis who use the Internet at home in a typical month 

COMMERCE: 	 FLAGQ02 	 Position: 	178 Length:] 

CMQ02 Imputed = 1. CMQ02 = 0 Not Imputed 

FREQ 

WTD  
Not Imputed 33,717 11,794,925 
Imputed 115 47,231 

33,832 11,842.156 

This variable is suppressed on the public use microdata tile. 

COMMERCE. 	 CMQ03POI 	 Position: 	179 Length:] 

What types of products or services were ordered from home?.. Computer software 

FREQ WTD 
Yes 141 59,385 

2 	 No 1,245 444.124 
6 	 Valid skip 32.318 11,286,828 
7 	 Don't know 11 3,841 
8 	 Refused 1 75 
9 	 Not stated 116 47,903 

33,832 11.842,156 

('average: 	 Households who ordered products and services without paying directly on the Internet 
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COMMERcE: 	CMQ03PO2 	 Position: 	180 	Length:1 

What types of products or services were ordered from home' ...Computer hardware 

FREQ WTD 
Yes 95 37,095 

2 No 1,291 466,414 
6 Valid skip 32,318 11,286,828 
7 Don't know 11 3,841 
8 Refused 1 75 
9 Not stated 116 47,903 

33,832 11,842,156 

Coverage; Households who ordered products and services without paying directly on the Internet 

COMMERCE: 	CMQ03PO3 	 Position: 	181 	Length:l 

What types of products or services were ordered from home? ... Music (CDs, tapes, MP3) 

FREQ WTD 
Yes 	 170 59,23' 

2 No 	 1,216 444.271 
6 Validskip 	 32,318 11,286,82 
7 Don't know 	 11 3,84 
8 Refused 	 1 75 
9 Notstated 	 116 47,903 

33,832 11,842,156 

Coverage; I louseholds who ordered products and services without paying directly on the Internet 

COMMERCE: CMQ03PO4 	 Position: 	182 	Length. 1 

What types of products or services were ordered from home?...Books. magazines, on-line newspapers 

FREQ WTD 
Yes 	 344 127.151 

2 No 	 1,()42 376,359 
6 Valid skip 	 32,318 11,286,828 
7 Don't know 	 11 3,841 
8 Refused 	 1 75 
9 Not stated 	 116 47,903 

33,832 	11,842.156 

Coverage 	Households who ordered products and s'rviees without paying directly on the lntcrr 

0 
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I 

( OAJAILRCE: 	 CMQ031'O5 	 I'w.ition; 	183 	Length: I 

What types of products or services were ordered from home? ... Videos, digital video disc (DVD) 

	

FREQ 	 WTD 
Yes 	 43 	 14,224 

2 	 No 	 1,343 	 489,285 
6 	 Valid skip 	 32,318 	11,286,828 
7 	 Don't know 	 11 	 3,841 
8 	 Refused 	 1 	 75 
9 	 Not stated 	 116 	 47,903 

	

33,832 	11,842,156 

cover4we 	I I*'ischolds who ordered products and services s ithout paving directly on the Internet 

This variable is suppressed on the public use microdata file. 

COMMERCE. 	 CMQ03PO6 	 I'osition: 	184 	Length:! 

What types of products or services were ordered from home? ... Other entertainment products (concert, theatre 
tickets) 

FREQ WTD 
1 	 Yes 58 24,726 

No 1,328 478.783 
Valid skip 32,318 11,286,828 

7 	 Don't know 11 3.841 
8 	 Refused 1 75 
9 	 Not stated 116 47,903 

33,832 	11,842.156 

Coverage. 	I louseholds who ordered products and services without paying directly on the Internet 

0 
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C'OMMERC'E: 	CMQ03PO7 	 /'osition: 	185 	Length:I 

What types of products or services were ordered from home?...Food, condiments, beverages 

FREQ WTD 
Yes 36 22.346 

2 	 No 1,350 481,164 
6 	 Valid skip 32,318 11,286,828 
7 	 Don't know 11 3,841 
8 	 Refused 1 75 
9 	 Not stated 116 47,903 

33,832 	11,842,156 

(oi'erage: 	 I louseholds who ordered products and services without paying directly on the Internet 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	CMQ03PO8 	 Position: 	186 	Length: I 

What types of products or services were ordered from home 9  ... Clothing, jewelry and accessories 

FREQ WTD 
Yes 270 82,851 

2 No 1,116 4205 
6 Valid skip 32,318 1 1,286.82 
7 Don't know 11 3.841 
8 Refused 1 75 
9 Not stated 116 47,903 

33,832 11,842,156 

Coitroge; Households who ordered products and services without paying directly on the Internet 

COMMERCE: 	CMQ03PO9 	 Position: 	187 	Length:1 

What types of products or services were ordered from home'? ... Housewares (e.g. large appliances, furniture) 

FREQ WTD 
Yes 81 25.313 

2 	 No 1,305 478.196 
6 	 Valid skip 32.318 11.286.828 
7 	 Don't know II 3,841 
8 	 Refused 1 75 
9 	 Not stated 116 47,903 

33.832 	11.841156 

. 

Households who ordered products and services without paying directly on the lntcniei 
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COMMERCE 	CMQ03PIO 	 /'a,i!ion: 	188 	Length.'l 

What types of products or services were ordered from home? ... Consumer electronics (e.g. camera, computer, stereo. 
TV, VCR) 

FREQ WTD 
Yes 88 33.234 

2 No 1,298 470,276 
6 Valid skip 32,318 11,286.828 
7 Don't know 11 3.841 
8 Refused 1 75 
9 Not stated 116 47.903 

33,832 11,842,156 

Coveragt: Households who ordered products and services without paying dircetly on the Internet 

COMMERCE: 	CMQ03PI I 	 Position: 	189 	Length.1 

What types of products or services were ordered from home? ... Automotive (cars, trucks, recreational vehicles or 
pro ci ucts) 

FREQ 
WTD 

I 	 Yes 45 13,290 
No 1.341 490.220 

6 	 Valid skip 32.318 11,286.828 
7 	 Don't know II 3,841 
8 	 Refused 1 75 
9 	 Not stated 116 47.903 

33.832 	11,842,156 

(m'crage 	 I louschnids who ordered products and services without paying directly on the Internet 

This variable is suppressed on the public use microdata file. 

0 
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. 

COMMERCE: 	CMQ03P12 	 Position: 	19() 	Lengih:l 

What types of products or services were ordered from home? ... Travel arrangements (hotel reservations, travel 
tickets, rental car) 

FREQ WTD 
Yes 124 38,807 

2 No 1,262 464,702 
6 Valid skip 32,318 11,286,828 
7 Dontknow 11 3,841 
8 Refused I 75 
9 Not stated 116 47,903 

33,832 11,842,156 

Cuveruge households who ordered products and services without paying directly on the Internet 

COMMERCE: 	CMQ03PI3 	 Position: 	191 	Length:1 

What types of products or services were ordered from home'? ... Banking or financial services (investment products, 
stocks, bonds) 

2 
6 
7 
8 
9 

Yes 
No 
Valid skip 
Dont know 
Refused 
Not stated 

FREQ 
35 

1.351 
32,318 

11 

116 

WTI) 
11,8 1)1 

49 16 
11,286,828  

3,841 
75 

47,903 

33.832 
	

11.842,156 

Coverage: 	 Households who ordered products and services without paying directly on the Internet 

This variable is suppressed on the public use microdata file. 

0 
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COMMERCE: CMQ03PI4 	 Position: 	192 Length:] 

What types of products or services were ordered from home? ... Toys and games 

FREQ WTD 
Yes 97 32,205 

2 No 1,289 471,304 
6 Valid skip 32,318 11,286,828 
7 Don't know 11 3.841 
8 Refused 1 75 
9 Not stated 116 47,903 

33,832 11,842,156 

Coverage: Households who ordered products and services without paying directly on the Internet 

COMMERCE.' CMQ03PI5 	 Position: 	193 Lengih:1 

What types of products or services were ordered from home? ... Real Estate 

FREQ WTD 
Yes 4 1,691 
No 
Valid skip 

1,382 
32,318 

501,818 
11.286,828 

Don't know 11 3,841 
Refused 1 75 

9 	 Not stated 116 47,903 

33,832 11,842,156 

Cuts'rage 	Households who ordered products and services without paying directly on the Internet 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	CMQ03PI6 	 Position: 	194 Length:1 

What types of products or services were ordered from home? ... Other - Specify 

FREQ WTD 
Yes 312 117,615 

2 	 No 1.074 385.894 
6 	 Valid skip 32,318 11,286,828 
7 	 Don't know 11 3,841 
8 	 Refused 1 75 
9 	 Not stated 116 47,903 

33,832 	11,842,156 

','rage: 	Households who ordered products and services without paying directly on the Internet 
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COMjt.IERCE: 	 CMQ03SOI 	 Position: 	195 	Length:l 

What types of products or services were ordered from home? ... Crafts, hobbies, collectibles, antiques, art, garden, 
pets. music instruments 

FREQ WTD 
Yes 102 33.237 

2 	 No 210 84.378 
6 	 Valid skip 33,392 11,672,722 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 128 51,819 

33,832 	11,842,156 

Coverage. 	I louseholds who ordered products and services without paying directly on the Internet. These variables were derived from the 

other specify question. As such, all respondents were not asked these categories directly 

COMMERCE: 	 CMQ03SOO 	 Position: 	196 	Length: I 

What types of products or services were ordered from home" ... Other 

FREQ WEt) 
Yes 137 50,181 

2 	 No 175 67,434 
6 	 Valid skip 33.392 11.672,722 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 128 51,819 

33,832 11,842,156 

Coverage. 	Households who ordered products and services without paying directly on the Internet. These variables were denved from the 

other specify question. As such, all respondents were not asked these categories directly 

Vote: 	Other includes household, education, internet, sports, health, renovation, department storc, flowers, on-line gills 

. 
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/ )eri ted sociable: 	CMQ03TO 	 l'o cit ion: 	197 Length:! 

What other type of products or services were ordered from home? 

FREQ WTD 
Yes 398 144,884 

2 	 No 988 358.625 
6 	 Valid skip 32,318 11,286,828 
7 	 Don't know 11 3,841 
8 	 Refused 1 75 
9 	 Not stated 116 47,903 

33,832 11,842,156 

Note: 	Derived variable that collapses CMQ03, subset category 14 - Toys and games and 15 - Real Estate with category 16 - Other - Specify for 

validation and comparability analysis 

C'OMMERCE: 	CMQ04 	 Position: 	198 Length:3 

During the last 12 months, how many separate orders for products or services did your household place but did not 
pay for over the Internet" 
li/co cd I/in 	 (Sit) 	 il/cot it/ ti/S. 

FREQ WTD 
IX)] 	150 1,414 512,201 
090 	 Valid skip 32,418 11,329,955 
997 	 Don't know 0 0 
998 	 Refused 0 0 
999 	 Not stated 0 0 

33.832 11,842,156 

Households who ordered products and services without paying directly on the Internet 

('OMtt4ERCE: 	 FLACQ04 	 Position: 	201 Length: I 

CMQ04 Imputed = 1, CMQO4 = 0 Not Imputed 

FREQ WTD 
0 	 Not Imputed 33,580 11.743.563 
I 	 Imputed 252 98.593 

33,832 11,842,156 

This variable is suppressed on the public use microdata file. 

0 
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COMMERCE: 	CMQOS 	 Position: 	202 	Length:6 

During the last 12 months, what is the estimated total value, in Canadian dollars, of the products and services your 
household ordered from home, but did not pay for over the Internet? 
Allowed Mm: 000000 Allo%i'ed Max: 	999995 

FREQ WTD 
0000()l :025000 1,414 512,201 
999996 Valid skip 32.418 11,329.955 
999997 Don't know 0 0 
999998 Refused 0 0 
999999 Not stated 0 0 

Households who ordered products and services without paying directly on the lntcmct 

S 

!'osi(ion: 	208 	Length:1 

FREQ WTI) 
33,527 11,726,204 

305 115.952 

33,832 I l.842,15( 

COj%IiIIERCE: 	FLAGQ05 

CMQ05 Imputed - 1. CMQ05 = 0 Not Imputed 

Not Imputed 
Imputed 

This variable is suppressed on the public use microdata tile. 

COMMERCE: 	CMQ06 	 I'osition: 	209 	Length:3 

Of the total number of separate orders placed from home but not paid for over the Internet, how many of these orders 
were from companies in Canada? 
Allowed Mi,i: 	 000 	 Allowed Max: 	995 

	

FREQ 	 WTD 
000:075 	 1,414 	512,201 
996 	 Valid skip 	 32,418 	11,329.955 
997 	 Don't know 	 0 	 0 
998 	 Refused 	 0 	 0 
999 	 Not stated 	 0 	 0 

(i cr0,, 	 I l,,ucholds who ordered products and scr, ices without pavmnz directly on the Internet 

0 
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( 'Ml%IH?CE.' 	 F'LACQ06 	 Position: 	212 	Length:] 

CMQ06 Imputed = 1, CMQ06 = 0 Not Imputed 

FREQ WTD 
0 	 Not Imputed 	 33.605 11,748,501 

Imputed 	 227 93,655 

33,832 11,842,156 

This variable is suppressed on the public use microdata tile, 

COMMERCE: 	 CMC07 	 Position: 	213 	Length:] 

If CM_Q04 and CM_Q06=Response and CM_Q04CM_Q06 goto CM_Q08 else goto CM_Q07 

	

FREQ 	 WTD 
1:2 	 33.832 	11,842,156 
6 	 Valid skip 	 0 	 0 
9 	 Not stated 	 0 	 0 

	

3,832 	I I,842.ln 

1 	(Pi 

ii i ( MQO4>=0 and CMQ04<995) and (CMQ06'=0 and CMQ06<995) and (CMQ04=CMQO) 

then CMC07I; 

else CMC07=2; 

COMMERCE: 	 CMQ07 	 Position. 	214 	Lengih.6 

Of the total amount spent on products or services ordered but not paid for over the Internet from home, how much 
was spent on products and services from companies in Canada? 
Allowed Mm: 	 000000 	 Allowed Max: 	999995 

FREQ WTD 
000000:010000 1,414 512201 
999996 Valid skip 32,418 11,329,955 
999997 Don't know 0 0 
999998 Refused 0 0 
999999 Not stated 0 0 

33,832 	11,842,156 

. 

('vierait': 	 Iliiuseholds who ordered products and services without paying directly on the Internet 

0 
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COMMLR( E: 	 FLAGQ07 	 l'ositwn: 	220 

CMQ07 Imputed = I, CMQ07 = 0 Not Imputed 

0 
	

Not Imputed 
Imputed 

Length: I 

	

FREQ 
	

WTD 

	

33,536 
	

11 1,730,684 

	

296 	111.472 

	

33,832 
	

11,842,156 

This variable is suppressed on the public use mierodata file. 

COMMERCE: 	 CMQ08PUI 	 !'osition: 	221 	Length:1 

During the last 12 months, how did your household pay for these products or services ordered from home (but not 
paid for over the Internet)? ...Credit card over the telephone 

FREQ WTD 
Yes 625 221,561 

2 No 754 278,357 
6 Valid skip 32,318 11,286,82 
7 Don't know 15 6,6() 
8 Refused 2 47S 
9 Not stated 118 48,320 

33,832 11,842,156 

Coverage: Households who ordered products and services without paying directly on the Internet 

COMMERCE: 	 CMQ08P02 	 Position: 	222 	Length:! 

During the last 12 months, how did your household pay for these products or services ordered from home (but not 
paid for over the lnternet)! ... Payment on delivery (CoD) 

FREQ WTD 
Yes 264 92,549 

2 	 No 1,115 407,370 
6 	 Valid skip 32,318 11,286,828 
7 	 Don't know 15 6,603 
8 	 Refused 2 478 
9 	 Not stated 118 48,329 

33,832 	11,842.156 

C,ver,2 ,,,v 	 I louseholds who ordered prmImicts and services without pavmni directly on the Internet 

[1 

0 
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Wi1I1"'14i;: 	 CMQ08P03 	 Position: 	223 	Length. I 

During the last 12 months, how did your household pay for these products or services ordered from home (but not 
paid for over the Internet)? ... By Cheque 

FREQ WTD 
Yes 300 114,031 

2 	 No 1.079 385.888 
6 	 Valid skip 32,318 11.286.828 
7 	 Don't know 15 6.603 
8 	 Refused 2 478 
9 	 Not stated 118 48,329 

33,832 	11,842,156 

Coverage: 	 Households who ordered products and services without paying directly on the Internet 

COMMERCE: CMQ08PO4 	 Position. 	224 1.eng1h.1 

During the last 12 months, how did your household pay for these products or services ordered from home (but not 
paid for over the Internet)?.. Other 

. 	

1 
FREQ WTD 

Yes 290 105,124 
2 No 1,089 394,794 

Valid skip 32,318 11,286,828 
7 Don't know 15 6,603 
8 Refused 2 478 
9 Not stated 118 48.329 

33.832 11,842,156 

Coverage. Households who ordered products and services without paying dtrectly on the Internet 

Derived variable: 	CMQ08TO 	 Position: 	225 	Length: I 

During the last 12 months, how did your household pay for these products or services ordered from home?.. Other 

FREQ WTD 
Yes 574 211,978 

2 	 No 805 287,940 
6 	 Valid skip 32,318 11,286,828 
7 	 Don't know 15 6.603 
8 	 Refused 2 478 
9 	 Not stated 118 48,329 

11,8411 56 

I 	,d rilde iii eIl,pe ( \ l(,i. 	hct LICCr\ 	li 	Ileqile ii iii L teili'FV 4 - ()l1wr Ii 	liditin andenipr,hlInt\ inah 
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Ci)AIMERC.'E: 	CMQJO 	 Position: 	226 	Lengt/t:l 

During the last 12 months, has anyone in your household ordcred a product or service over the Internet from home, 
where the purchase was directly paid for by credit card over the Internet 7  

FREQ WTD 
Yes 3,042 1,154,234 

2 No 9,608 3,598,953 
6 Valid skip 21.182 7.088.969 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 0 0 

33,832 11,842,156 

Cmrrate Households who use the Internet at home in a typical month 

COMMERCE: FLACQ10 	 Position: 	227 Length:1 

CMQIO Imputed = 1. CMQIO = 0 Not Imputed 

FREQ WT[) 
0 Not Imputed 33,711 11.792,352 
1 Imputed - 	121 49,804 

33,832 11,842.156 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	CMQI 1 P01 	 /'osilion: 	228 	Length: I 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Computer software 

FREQ WTD 
Yes 513 195,740 

2 	 No 2,480 936.818 
6 	 Valid skip 30.701 10.652.924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49.882 

33,832 	11,842,156 

Households who ordered products and semices and paid directly on the Internet 

is 
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COMMERCE: 	 CMQI 1P02 	 /i!wn: 	229 	Lengih;l 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Computcr hardware 

FREQ WTD 
Yes 219 93.884 

2 	 No 2.774 1.038.674 
6 	 Valid skip 30.701 10,652,924 
7 	 Don't know 15 6,717 
8 	 Refused I 75 
9 	 Not stated 122 49,882 

33,832 	11,842,156 

Households who ordered products and services and paid directly on the Internet 

C'OMMERCE: CMQI 1P03 	 Position: 	230 Length.1 

What types of products or services were purchased (ordered and paid for over the Internet)? ... Music (CDs, tapes, 
MP3) 

FREQ WTD 
. 	 1 

2 
Yes 
No 

433 
2,560 

178,5&4 
953.994 

Valid skip 30.701 10,652,924 
7 Don't know 15 6.717 
8 Refused 1 75 
9 Not stated 122 49,882 

33,832 11,842,156 

Coverage: Households who ordered products and services and paid directly on the Internet 

COMMERCE: CMQ1 1 PO4 	 Position: 	231 Length:1 

What types of products or services were purchased (ordered and paid for over the Internet)?.. Books, magazines, 
on-line newspapers 

FREQ WTD 
I 	 Yes 1,121 446.717 
2 	 No 1,872 685,841 
6 	 Valid skip 30,701 10,652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49,882 

3832 	1I.842.156 

S (r, 	 1 I 	hId 	 ,r Iul and cr% ie 1,1,1 paid iIirck sn the IrilCnisl 
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S 

COMMERCE: 	 CMQ1 1 P05 	 Position: 	232 	Len gth:I 

What types of products or services were purchased (ordered and paid for over the lnterriet)? ... Videos, digital video 
disc (DVD) 

FREQ WTD 
1 Yes 171 67,370 
2 No 2,822 1,065,188 
6 Valid skip 30,701 10,652,924 
7 Don't know 15 6,717 
8 Refused 1 75 
9 Not stated 122 49,882 

33,832 11,842,156 

Coverage: Households who ordered products and services and paid dtrectly on the Internet 

COMMERcE. 	 CMQ 11 P06 	 Position.' 	233 	Length.l 

What types of products or services were purchased (ordered and paid for over the Intcrnet)? ... Other entertainment 
products (concert, theatre tickets) 

FREQ WTD 
Yes 196 97,429 

2 	 No 2,797 1,035,129 
6 	 Valid skip 30,701 10,652.924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49.882 

II,l42,Isb 

S 

(owrage. 	 Households who ordered products'tnd services and paid directly on the Internet 

0 
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(OMMERCE: 	 CMQI 1 P07 	 Position: 	234 	Lengzh:1 

What types of products or services were purchased (ordered and paid for over the Internet)?... Food, condiments, 
beverages 

FREQ WTD 
Yes 86 38.135 

2 No 2,907 1,094.423 
6 Valid skip 30,701 10,652,924 
7 Don't know 15 6,717 
8 Refused 1 75 
9 Not stated 122 49,882 

33,832 11,842,156 

Coverage; Households who ordered products and services and paid directly on the Internet 

COMMER('E: 	CMQI 1 P08 	 Position: 	235 	Length:1 

What types of products or services were purchased (ordered and paid for over the lntcrnet)? ... Clothing, jewelry and 
accessories 

. 	

I 	 Yes 
FREQ 

622 
WTD 

189,252 
No 2,371 943,306 
Valid skip 30,701 10.652,924 

7 	 Don't know 15 6,717 
Refused 1 75 

9 	 Not stated 122 49.882 

33,832 	11,842.156 

Households who ordered products and services and paid directly on the Internet 

0 
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	I 
COMMERCE: 	CNIQ1 1 P09 	 Position: 	236 	Length:! 

What types of products or scrviccs were purchased (ordered and paid for over the lnternet)'Housewares (e.g. 
large appliances, furniture) 

FREQ WTD 
1 Yes 192 58,997 
2 No 2,801 1,073,561 
6 Valid skip 30,701 10,652,924 
7 Dont know 15 6,717 
8 Refused 1 75 
9 Not stated 122 49,882 

33.832 11.842.156 

Cmerage: Households who ordered products and services and paid directly on the Internet 

COMMERCE: 	CMQIIPIO 	 Position: 	237 	Length:1 

What types of products or services were purchased (ordered and paid for over the !nternet)? ... Consumer electronics 
(e.g.camcra, computer. stereo, TV, VCR) 

FREQ WT!) 
Yes 203 73,43 

2 No 2,790 1,059,127 
6 Valid skip 30.701 10,652.924 
7 Don't know 15 6,717 
8 Refused 1 75 
9 Not stated 122 49,882 

33.832 11,842,156 

Gverage I loiischolds who ordered products and services and paid directly on the Internet 

0 
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COMMERCE: 	 CMQI 1 P11 	 Position: 	238 	Lengz/z.1 

What types of products or services were purchased (ordered and paid for over the lntcrnct)? ... Automotivc (cars, 
trucks, recreational vehicles or products) 

FREQ WTD 
Yes 53 19,809 

2 	 No 2,940 1,112,749 
6 	 Valid skip 30,701 10,652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49.882 

33,832 	11.842,156 

Cm'erug,'. 	households ho ordcrcd products and sers ices and paid directly on the Internet 

COMMERCE: 	 CMQI I P12 	 /'osition: 	239 	Length:1 

What types of products or services were purchased (ordered and paid for over the lnternct)? ... Travel arrangements 
(hotel reservations, travel tickets, rental car) 

FREQ WTD 
Yes 338 145,000 

2 	 No 2,655 987,558 
6 	 Valid skip 30,701 10,652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49,882 

33,832 	11,842,156 

Coverage. 	Households who ordered products and services and paid directly on the Internet 

S 
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COMMERCE: 	 CMQ1 1 P13 	 Position. 	240 	Lengrh:l 

What types of products or serb ices were purchased (ordered and paid for over the Internet)?... Banking or financial 
services (investment products, stocks, bonds) 

FREQ WTD 
Yes 102 43,539 

2 No 2,891 1.089.019 
6 Valid skip 30,701 10,652,924 
7 Don't know 15 6,717 
8 Refused 1 75 
9 Not stated 122 49,882 

33,832 11,842.156 

Coverage. Households who ordered products and services and paid directly on the Internet 

COMMERCE: 	 CMQI lP14 	 Position: 	241 	Length:1 

What types of products or services were purchased (ordered and paid for over the Internet) 9  ... Toys and games 

FREQ WTD 
Yes 199 61.450 

2 	 No 2,794 l,071,10 
6 	 Valid skip 30,701 10,652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49,882 

33,832 	11,842,156 

Coverage. 	Households who ordered products and services and paid directly on the Internet 

COMMERCE: 	 CMQI 1 P15 	 Position: 	242 	Length.1 

What types of products or services were purchased (ordered and paid for over the Internet)?... Real Estate 

FREQ WTD 
Yes 4 2,061 

2 	 No 2,989 1.130.497 
6 	 Valid skip 30,701 10,652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49.882 

33,832 	11.841156 

. 

[1 (overage - 	I louseholds who ordered products and services and paid incolk on the Icier net 

This variable is suppressed on the public use microdata tile. 
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UfiIER( 'F: 	CMQI 1 P16 	 Position. 	243 	Lengt/i;I 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Other - Specify 

FREQ WTD 
Yes 560 217,773 

2 	 No 2.433 914,785 
6 	 Valid skip 30,701 10.652,924 
7 	 Don't know 15 6,717 
8 	 Refused 1 75 
9 	 Not stated 122 49,882 

	

33.832 	11,842,156 

Coverage: 	lloueholds who ordered products and services and paid directly on the Internet 

('OMMERCE: 	CMQI ISOI 	 I'osition: 	244 	Length:1 

What types of products or services were purchased (ordered and paid for over the Internet)'? ... Sports equipment 

	

FREQ 	 WTD 
Yes 	 54 	 17,654 

2 	 No 	 506 	200,120 
Valid skip 	 33,134 	11,567,709 

7 	 Don't know 	 0 	 0 
Refused 	 0 	 0 

9 	 Not stated 	 138 	 56,674 

	

33,832 	11,842,156 

Coverage: 	Households who ordered products and services and paid directly on the Internet. These variables were derived from the other 

specify question. As such, all respondents were not asked these categories directly 

0 
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COMAIEI?CE: 	CMQI 1S02 	 Position. 	245 	Leiigt'h: I 

What types of products or services were purchased (ordered and paid for over the Internet )?...Crafts. hobbies. 
collectibles, antiques, art, pets, music instruments, garden 

FREQ WTD 
Yes 106 39,307 

2 No 454 178,466 
6 Valid skip 33,134 11,567,709 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 138 56.674 

33,832 11,842,156 

Coverage Households who ordered products and services and paid directly on the Internet. These variables were derived from the other 

specit' question. As such, all respondents were not asked these categories directly 

COMMERCE: 	 CMQI 1S03 	 Position: 	246 	Length:l 

What types of products or ser ices were purchased (ordered and paid for over the Internet)?.. 1-icalth. beauty, 
medical. vitaniin 

FREI( ') WI I) 
Yes 70 26,3 1 ) 

2 	 No 49() 191.384 
6 	 Valid skip 33,134 11,567.709 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 138 56.674 

33,832 	11,842,156 

Coverage: 	Households who ordered products and services and paid directly on the Internet. These variables were derived from the other 

specify question. As such, all respondents were not asked these categories directly 

. 

0 
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. 

COMMERCE: 	 CMQI 1SO4 	 Position: 	247 	Length:1 

What types of products or services were purchased (ordered and paid for over the lnternet)? ... Flowcrs, on-line gifts 

FREQ WTD 
Yes 56 24,395 

2 	 No 504 193,379 
6 	 Valid skip 33.134 11,567,709 
7 	 Don't know 0 0 

8 	 Refused 0 0 
9 	 Not stated 138 56,674 

33,832 	11,842,156 

Coverage: households who ordered products and services and paid directly on the Internet. These variables were derived from the other 

specify question. 	As such, all respondents were not asked these eateories directly 

COMMERCE: CMQI ISOO 	 Position: 	248 Lengzh.'I 

What types of products or services were purchased (ordered and paid for over the lnternet)" ... Other 

FREQ WTD 
I Yes 202 83,550 

No 358 134,223 
Valid skip 33,134 11.567.709 

7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 138 56,674 

33,832 11.842.156 

Cint'ra,'e 	 Households who ordered products and services and paid directly on the Internet. These variables were derived from the other 

specify question. As such, all respondents were not asked these categories directly 

v,- 	Other includes Intcrnet. department stores, renovations, household, education 
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t)errved variable: 	CMQIITO 	 /'ositwn: 	249 	Length:1 

What types of products or serviccs were purchased (ordered and paid for over the Internet)? 

FREQ WTD 
Yes 738 271,883 

2 No 2,255 860.676 
6 Valid skip 30.701 10.652,924 
7 Dont know 15 6,717 
8 Refused 1 75 
9 Not stated 122 49,882 

33,832 11,842,156 

Note. Denved variable that collapses CMQI I, subset category 14 - Toys and games and 15 - Real Estate with category 16 - Other - Specify for 

validation and comparability analysis 

COMMERCE: 	CMQI2 	 Position: 	250 	Leng1h:3 

During the last 12 months, how many separate orders for products or services (ordered and paid for over the 
Internet) did your household make over the Internet? 
Allowed Mipi: 000 	 Allowed Max: 995 

S FRLQ WTD 
001: 150 3,()42 1,154,234 
996 Valid skip 30,790 10,687,922 
997 Dont know 0 0 
998 Rcfused 0 0 
999 Not statcd 0 0 

33.832 11,842,156 

Coverage: Households who ordered products and services and paid directly on the Internet 

COMMERCE: FLACQI2 	 Position: 	253 Length:1 

CMQI2 Imputed = 1, CMQI2 = 0 Not Imputed 

F:REQ WTD 
0 Not Imputed 33,606 11.753,979 
I Imputed 226 88.177 

33,832 11.842.156 

This variable is suppressed on the public use microdata file. 
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COMMERCE: CMQI3 	 Position: 	254 Len gth:6 

During the last 12 months, what was the estimated total value, in Canadian dollars, of the products and services your 
household ordered and paid for directly over the Internet? 
Allowed Mm: 000000 	 Allowed Max: 999995 

FREQ WTD 
000001 :030000 3,042 1,154,234 
999996 Valid skip 30.790 10.687.922 
999997 Don't know 0 0 
999998 Refused 0 0 
999999 Not stated 0 0 

33.832 11,842,156 

(uverage: Households who ordered products and services and paid directly on the Internet 

COMMERCE: FLAGQI3 	 Position: 	260 Len gth:1 

CMQI3 Imputed = l, CMQI3 = ONot Imputed 

FREQ WTD 
Not Imputed 33,531 11,726.436 
Imputed 301 - 	115,720 

33.832 11,842.156 

This variable is suppressed on the public use microdata tile. 

COMMERCE: CMCI4 	 Position: 	261 Lengrh:1 

If CM_Q1 2= DK or RF goto CM_Q1 5 else goto CM_Q14 

FREQ WTD 
1:2 33,832 11,842,156 
6 Validskip 0 0 
9 Not stated 0 0 

33,832 11,842,156 

Derivation rules: 

ifCMQI2=997 or CMQ12998 	then CMCI4=I; 	else CMC14"2; 
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COMMERCE: 	CMQI4 	 Position: 	262 	Length:3 

Of the total number of separate orders placed from home and purchased directly over the Internet, how many of 
these orders were from companies in Canada? 
Allowed Mm.' 	 000 	 Allowed Max: 	995 

FREQ WTD 
000:150 3,042 1,154,234 
996 Valid skip 30,790 10,687,922 
997 Don 1 know 0 0 
998 Refused 0 0 
999 Not stated 0 0 

33,832 11,842,156 

(overage: Househokis who ordered products and services and paid directty on the Internet 

COMMERCE: FLACQI4 	 Position: 	265 Length:1 

CMQI4 Irnputed= 1, CMQI4 = ONot Imputed 

	

FREQ 	 Wit) 
0 	 Not Imputed 	 33,522 	11,714,143  

Imputed 	 310 	 128,013  

	

33,832 	11,842,156 

This variable is suppressed on the public use microdata file. 

COMMERCE: 	 CMCI5 	 Position: 	266 	Len gth.'l 

IfCM_Q12 and CM_Q14=Response and CM_Q12=CM_Q14 goto CM_C16 else goto CM_Q15 

	

FREQ 	 WTD 
I : 2 	 33,832 	11,842,156 
6 	 Valid skip 	 0 	 0 
9 	 Not stated 	 0 	 0 

	

33,832 	11,842,156 

!)eri ratio,: ,'ule.' 

if(CMQi2>0 and CMQ12<995) and (CMQ14>=O and CMQI4<=995) and (CMQ12CMQI4) 

then CMC15I; 
cisc ('MC'i52 

0 
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( Qtftf/fl( 7: 	 C1Q15 	 J'osiewn: 	267 	Lengeh;6 

Of the total amount spent on products or services ordered and paid for over the Internet from home, in the last 12 
months, how much was spent on products and services from companies in Canada? 
Allowed Mitt: 	000000 	 Allowed Max: 	999995 

FREQ WTD 
000000: 024000 3,042 1,154,234 
999996 	 Valid skip 30,790 10,687.922 
999997 	 Don't Know 0 0 
999998 	 Refused 0 0 

999999 	 Not stated 0 0 

33,832 11,842,156 

Coverage: 	Households who ordered products and services and paid directly on the Internet 

Nate. 	The value must be equal to or less than the value in CMQI3. 

COMMERCE: 	FLACQIS 	 Position. 	273 Length: I 

CMQI5 Imputed 	1, CMQIS 	0Not Imputed 

. 	

Not Imputed 
FREQ 
33,518 

WTD 
11,721,243 

I 	 Imputed 314 120.913 

33,832 11,842,156 

This variable is suppressed on the public use microdata tile. 

COMMERCE: 	CMQI6 	 Position: 	274 Lengih:I 

In the next 12 months, do you expect the value of orders made by your household over the Intcrnet, whether paid 
for over the Internet or not, to increase, decrease or stay the same? 

FREQ WTD 
I 	 Increase I.09() 426.735 
2 	 Decrease 526 185,958 
3 	 Stay the same 2.139 785.292 
6 	 Valid skip 29.868 10.355,200 
7 	 Don't know 103 44.324 
8 	 Refused 1 499 
9 	 Not stated 105 44,148 

33,832 	11,842,156 

I louseholds who ordered products and sen ices an the Intenwi 

S 
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. 

COMMERcE: 	CMQI8 	 Position: 	275 	Length:l 

During the last 12 months, has anyone in your household purchased a digital product, delivered directly to your 
computer. over the Internet from home? (For personal or household use not business use). 

FREQ WTD 
Yes 527 215,791 

2 No 3,297 1,214.344 
6 Valid skip 29,868 10,355,200 
7 Don't know 31 12.149 
8 Refused I 166 
9 Not stated 108 44506 

33,832 11,842,156 

('overage households who ordervd products and services on the Internet 

COMMERCE: 	CMQI9 	 I'osition: 	276 	Length:6 

During the last 12 months, what is the estimated total dollar value of products that your household ordered from 
home that was received in a digital format directly over the Internet? (Please include all such products regardless of 
the method of payment.) 
:111i) 	.t ho: 	 (X$810() 	 .4 // tied .t to i 	 ($)9995 

FREQ VT[) 
000000 : 006000 485 197,370 
999996 Valid skip 33,188 11,575,967 
999997 Don't Know 39 17,765 
999998 Refused 3 656 
999999 Not stated 117 50,398 

33,832 	11.842,156 

('overage: 	I louseholds who purchased digital products on the Internet 

0 



HOUSEHOLD INTERNET USE SURVEY 
July 26, 2001 	 January 2001 	 Page 97 

COMMERCE: 	 CMQ20 	 Position: 	282 	Length:6 

During the last 12 months, how much of what was spent on these digital products ordered from home was from 
companies in Canada? 
Allowed Mm: 	000000 	 Allowed Max: 	999995 

FREQ WTD 
000000 : 002000 449 184,496 
999996 	 Valid skip 33.188 11,575,967 
999997 	 Dont Know 76 30,987 
999998 	 Refused 2 308 
999999 	 Not stated 117 50,398 

33,832 11.842,156 

Coverage - 	Households who purchased digital products on the Internet 

The value must be equal to or less than value in CMQI9. 

I)erived variable: 	CMQ200T 	 Position: 	288 Length:6 

Dol ar value of non-Canadian digital products 
I 11oll cd.kfin. 	 (Hi( if I 	 -I Ho I tc/ 	tlai 

FREQ WTD 
O(XXXX): (X)6(XX) 436 178,664 
999996 	 Validskip 0 0 
999997 	 Dont know 0 0 
999998 	 Refused 0 0 
999999 	 Not stated 33,396 11,663.492 

33,832 	11,842.156 

Vote 	Derived variable from CMQI9 and CMQ20 that takes CMQI9 - CMQ20. to determine the non-Canadian S value of digital products. 

0 
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COMMERCE: CMQ2I Position: 	294 	Lenglh:1 

In the last 12 months, have you, or anyone in your household, ever used the Internet to 'Window Shop'? That is, 
has the Internet ever been used to narrow down the search for products or services without placing an order directly 
over the Internet? 

FREQ WTD 
Yes 5,928 2,151,776 

2 No 6,596 2,548,441 
6 Valid skip 21,182 7,088,969 
7 Don't know 62 25,028 
8 Refused 7 2.019 
9 Not stated 57 25,924 

33,832 	11,842,156 

C'oierate 	 households who use the Internet at home in a typical month 

COMMERCE: 	 CMQ22POI 	 Position: 	295 	Lenglh:1 

What types of products or services were these! ... Computer software 

FREQ WTD 
Yes 754 291.212 

2 No 5,086 1,827,802 
6 Valid skip 27,778 9,637,410 
7 Don't know 85 31,811 
8 Refused 3 951 
9 Not stated 126 52,971 

33,832 11,842,156 

Coverage: IIou.seholds who window shop on the Internet 

COMMERCE: CMQ22PO2 	 Position: 	296 Length. 1 

What types of products or services were these? ... Computer hardware 

FREQ WTD 
Yes 765 305,460 

2 	 No 5,075 1.813.554 
6 	 Valid skip 27,778 9,637,410 
7 	 Don't know 85 31,811 
8 	 Refused 3 951 
9 	 Not stated 126 52,971 

II 	42. 

. 

( 	/,(, 	 I Icti.s'I)oItk fl II) 0 iiitItn 	IItip 	11 ljiL 	 hid lid! 
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('OMMERCE: CMQ22PO3 	 Position: 	297 Length. I 

What types of products or services were these? ... Music (CDs. tapes. MP3) 

FREQ WTD 
Yes 674 255,636 

2 No 5,166 1,863,377 
6 Valid skip 27,778 9,637,410 
7 Don'tknow 85 31,811 
8 Refused 3 951 
9 Not stated 126 52,971 

Coverage: Households who window shop on the Internet 

COMMERCE.' CMQ22PO4 	 Position: 	298 Length:] 

What types of products or services were these? ... Books. magazines, on-line newspapers 

FREQ WTD 
Yes 1,097 426,421 • No 
Valid skip 

4.743 
27.778 

1.692,593 
9.637,410 

7 Don't know 85 31,811 
Refused 3 951 

9 Not stated 126 52,971 

33,832 11,842,156 

Coverage. Households who window shop on the Internet 

COMMERCE: CMQ22PO5 	 Position: 	299 Length:1 

What types of products or services were these? ... Videos, digital video disc (DVD) 

FREQ WTD 
Yes 342 131,549 

2 No 5.498 1,987.465 
6 Valid skip 27,778 9,637,410 
7 Don't know 85 31.811 
S Refused 3 951 
9 Not stated 126 52,971 

33,832 	11,842,156 

(,o,'rai,'e: 	Households who window shop on the Internet 

0 
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COMMERCE: CMQ22PO6 Po.rition: 	3tX) 	Length: I 

What types of products or services were these?.. Other entertainment products (concert, theatre tickets) 

FREQ WTD 
Yes 241 99,669 

2 No 5,599 2,019344 
6 Valid skip 27,778 9,637.410 
7 Don't know 85 31.811 
8 Refused 3 951 
9 Not stated 126 52.971 

Coverage. Ffouseholds who window shop on the Internet 

COMMERCE: CMQ22PO7 	 Position: 	301 Length: I 

What types of products or services were these?.. Food, condiments, beverages 

FREQ WTD 
Yes 189 74581 

2 No 5,651 2,044,433 
6 Valid skip 27.778 9,637,410 
7 Don't know 85 31.811 
8 Refused 3 951 
9 Not stated 126 52,971 

33.832 11,842,156 

louseholds who svindow shop on the I nternel 

COMMERCE: CMQ22PO8 	 Position. 	302 Length:1 

What types of products or services were thcse ...Clothing, jewelry and accessories 

FREQ WTD 
Yes 1.849 621.599 

2 No 3,991 1,497,415 
6 Valid skip 27,778 9,637,410 
7 Don't know 85 31,811 
8 Refused 3 951 
9 Not stated 126 52,971 

33,832 	11,842,156 

S 

. 

Ilousehotds who window shop on the Internet 

0 
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COMMERCE: 	 CMQ22PO9 	 Position: 	303 	Length: I 

What types of products or services were these?...Houscwares (e.g. large appliances, furniture) 

FREQ WTD 
Yes 1,086 366,579 

2 No 4,754 1.752,435 
6 Valid skip 27,778 9,637,410 
7 Don'tknow 85 31,811 
8 Refused 3 951 
9 Not stated 126 52,971 

33,832 11,842,156 

Coverage: Househokts who window shop on the Internet 

COMMERCE: CMQ22PIO 	 Position: 	304 Length:1 

What types of products or services were these?...Consumcr electronics (e.g. camera, computer, stereo, TV, VCR) 

FREQ WTD 
I Yes 1,054 406,073 

No 
Valid skip 

4,786 
27,778 

1,712,941 
9,637,410 

Don't know 85 31,811 
Refused 3 951 

9 Not stated 126 52.971 

33,832 11,842,156 

Coverage I louseholds who window shop on the Internet 

COMMERCE: 	 CMQ22PI I 	 I'osilion: 	305 	Length. 1 

What types of products or services were these? ... Automotive (cars, trucks, recreational vehicles or products) 

FREQ WTD 
Yes 1,376 512.791 

2 	 No 4,464 1,606,223 
6 	 Valid skip 27,778 9,637,410 
7 	 Don't know 85 31,811 
8 	 Refused 3 951 
9 	 Not stated 126 52,971 

33,832 	11,842,156 

I lou.5chAls who windot Shop on the Internet 
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. 

COMMERCE: 	 CMQ22PI2 	 Position: 	306 	Length: I 

What types of products or services were these? ... Travel arrangements (hotel reservations, travel tickets, rental car) 

FREQ WTD 
Yes 928 364.730 

2 	 No 4,912 1,754,284 
6 	 Valid skip 27,778 9,637.410 
7 	 Don'tknow 85 31,811 
8 	 Refused 3 951 
9 	 Not stated 126 52,971 

33,832 	11,842,156 

1-louseholds who window shop on the Internet 

C'OMIERC'E: CNIQ22PI3 	 Position: 	307 Length: I 

What types of products or services were these'?... Banking or financial services (investment products, stocks, bonds) 

FREQ WTD 
Yes 274 108.1 

2 No 5,566 2,010,19 
6 Valid skip 27.778 9,637,410 
7 Don't know 85 31.81 1 
8 Refused 3 951 
9 Not stated 126 52,971 

33,832 11,842,156 

Cmerqev I loiLseholds who window shop on the Internet 

COMMERCE: CMQ22PI4 	 Position: 	308 Length:l 

What types of products or services were these?.. Toys and games 

FREQ WTD 
Yes 603 209,219 

2 No 5,237 1,909,795 

6 Valid skip 27,778 9,637,410 
7 Don'tknow 85 31,811 
8 Refused 3 951 
9 Not stated 126 52,971 

33,832 11,842,156 

Coverage households who window shop on the Internet 
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C OAIMER( E: 	CMQ22PI S 	 I'o.sitwn: 	309 Length: I 

What types of products or services were these?., Real Estate 

FREQ WTD 
I 	 Yes 290 111,610 
2 	 No 5,550 2.007.403 
6 	 Valid skip 27,778 9.637.410 
7 	 Don't know 85 31.811 
8 	 Refused 3 951 
9 	 Not stated 126 52,971 

33.832 11,842,156 

Coieragt' 	Households who window shop on the Internet 

COMMERCE.' 	CMQ22PI6 	 Position: 	310 Length:1 

What types of products or services were these' 1  ... Othcr - Specify 

FREQ WTD 
Yes 1,114 388,561 

7 	 No 
0 	 Valid skip 

4,726 
27,778 

1,730,453 
9,637,410 

7 	 Don't know 85 31,811 
Refused 3 951 

9 	 Not stated 126 52,971 

31832 11,842,156 

Households who window shop on the Internet 

COMMERCE: 	CMQ22SOI 	 I'osition: 	311 Length:1 

What types of products or services were these? ... Sports equipment 

FREQ WTD 
1 	 Yes 247 81,231 
2 	 No 867 307,329 
6 	 Valid skip 32.5 11,367,863 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 214 85.732 

33,832 	11,842,156 

ruge: 	Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 

respondents were not asked these categories directly 
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COMMERCE: 	 CMQ22SO2 	 Position: 	312 	Length: I 

What types of products or services were thcsc? ... Crafts, hobbies, collectibles, antiques, art, music instruments, pets 

FREQ WTD 
Yes 201 65,528 

2 	 No 913 323,032 
6 	 Valid skip 32,504 11.367,863 
7 	 Dont know 0 0 
8 	 Refused 0 0 
9 	 Not stated 214 85,732 

33,832 	11,842,156 

(merag('. Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 

respondents were not asked these categories directly 

COMi%'JERCE: CMQ22SO3 	 !'osition: 	313 Lengzh:1 

What types of products or services were these? ... Hcalth. beauty, medical, vitamins 

FREQ WTI) 
1 Yes 81 30,44 
2 No 1,033 358,1 l 
6 Valid skip 32,504 11,367,803  
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 214 85,732 

33,832 11,842,156 

(mirage: Flouseholds who window shop on the Internet. These vanabics were denved from the other specify question As such, all 

respondents were not asked these categories directly 

is 

0 
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( OtI.tILRCL. CMQ22SO4 	 /'.'iin: 	2 14 Lenglivl 

What types of products or services were thesc'! ... Household, baby products 

F'REQ WTD 

Yes 71 26.106 

2 No 1.043 362,455 
6 Valid skip 32.504 11,367.863 

7 Don't know 0 0 

8 Refused 0 0 
9 Not stated 214 85,732 

33,832 11.842,156 

('ousrage Households who window shop on the Internet. These variables were derived from the other specify question As such, all 

respondents were not asked these categories directly 

C'OMMLRCE: CMQ22SO5 	 Position: 	315 Leng1h:1 

What types of products or services were these? ... Flowers. on-line gifts 

FREQ WTD • 1 Yes 
No 

49 
1.065 

18,976 
369,585 

6 Valid skip 32,504 11,367.863 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 214 85.732 

33,832 11,842,156 

Ciierage: 	 Households who window shop on the Internet. These vanables were denved from the other specify question. As such, all 

respondents were not asked these categories directly 
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. 

COMMERCE: CMQ22SO6 	 Position: 	316 Length:l 

What types of products or services were these? ... Department Stores, retail 

FREQ WTD 
Yes 73 24,138 

2 No 1.041 364,422 
6 Valid skip 32504 11.367,863 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 214 85,732 

33,832 11,842,156 

Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 

respondents were not asked these catcorles directly 

COMMERCE: CMQ22SO7 	 Position: 	317 Length.'I 

What types of products or services were these? ... Renovations, tools, decoration 

FREQ WTD 
Yes 130 4839() 

2 No 984 340.171 
6 Valid skip 32,504 II ,367.86 
7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 214 85.732 

33,832 	11,842,156 

C'ureruge: 	 Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 

respondents were not asked these categories directly 

. 

0 
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. 

CMQ22SO8 	 /'.citiøn: 	318 Li!nglh:1 

What types of products or services were thcse'? ... Garden 

FREQ WTD 
Yes 51 16,181 

2 No 1,063 372,379 
6 Valid skip 32504 11,367,863 
7 Dont know 0 0 
8 Refused 0 0 
9 Not stated 214 85,732 

33,832 11.842.156 

Cmeruge: Households who window shop on the Internet. These varsables were derived from the other specify question. As such, all 

respondents were not asked these categories directly 

COMMERCE: CMQ22SOO 	Position: 	319 Length:l 

What types of products or services were these? ... Other 

FREQ WTD 
Yes 174 61,383 

2 No 940 327,178 
Valid skip 32,504 11,367,863 

7 Don't know 0 0 
8 Refused 0 0 
9 Not stated 214 85,732 

33.832 11.842,156 

Coteruge: 	Households who window shop on the Internet. These variables were derived from the other specify question. As such, all 

respondents were not asked these categories directly 

Note: 	Other includes education 

0 
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COMMERCE: 	CMQ23 	 Position: 	320 	Length: I 

Are you willing to use a credit card on the Internet to pay for products or services? 

FREQ WTD 
Yes 1,268 506.380 

2 	 No 8,183 3,042.239 
6 	 Valid skip 24,192 8,228,397 
7 	 Don't know 127 38,407 
8 	 Refused 10 2,094 
9 	 Not stated 52 24.640 

33.832 	11,842,156 

households who use the Internet at home in a typical month and CMQIO not= I 

COMMERCE: 	CMQ24 	 I'osition: 	321 	Length:I 

In general, how concerned are you about privacy on the Internet? (E.g. people finding out what websites you have 
visited, others reading your e-mail.) 

FREQ WTD 
Not at all concerned 2,568 929.54 

2 	 Concerned 4,981 1,859.4 
3 	 Very concerned 4,980 1,912,02) 
6 	 Valid skip 21,182 7,088.961) 
7 	 Don't know 52 22,684 
8 	 Refused 11 3,291 
9 	 Not stated 58 26,113 

33,832 11,842,156 

Coverage: 	Ilouseholds who use the Internet at home in a typical month 
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( Ltft!LRCL 	 CMQ25 	 /'osition: 	322 	Length: I 

I-low concerned are you about security in relation to your household financial transactions conducted over the 
Internet? (By transactions we mean purchasing products over the Internet using a credit card or banking over the 
Internet) 

FREQ WTD 
Not at all concerned 2,785 1,029,511 

2 Concerned 3,614 1.362,939 
3 Very concerned 6.062 2.284.137 
o Valid skip 21,182 7.088.969 
7 Don't know 99 41,657 
8 Refused 32 8,831 
9 Not stated 58 26,113 

33,832 11,842,156 

Cuverag<. Households who use the Internet at home in a typical month 

COMMERCE: 	 CMQ26 	 Position: 	323 	Length: I 

I low concerned are you about Internet content that might he viewed by members of your household under the age 
It I S.1  

FREQ WTD 
Not at all concerned 1,913 726,230 

2 	 Concerned 1,543 554.963 
3 	 Very concerned 2,795 1,009,022 
6 	 Valid skip 27,517 9,526,160 
7 	 Don't know 29 13.773 
8 	 Refused 4 1.075 
9 	 Not stated 31 10,933 

33,832 	11,842,156 

Coverage 	 I lou.scholth who have household members <18 

0 
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karwble: 	 CMC27 	 Position: 	324 	Length:] 

If CM._Q26 = Concerned (2) or CM_Q26 = VeryConcern (3) goto CM_Q27 else goto NU_C0I 

	

FREQ 	 WTD 
0:2 	 33,832 	11,842,156 
6 	 Validskip 	 0 	 0 
9 	 Not stated 	 0 	 0 

	

33,832 	11,842,156 

Derho:ü,n rules: 

if CMQ26=2 or CMQ263 

then CMC27'l; 
else; 
if CMQ2&=I 

then CMC27=2; 
else; 

COMMER('E: 	 CMQ27 	 Position: 	325 	Length:2 

What type of Internet content concerns you the most for members under the age of] 

S FREQ WTI) 
01 	 Pornography - sexually explicit material 3,449 1,232,902 
02 	 Hate literature - based on sexual preference, ethnic 

origin or racial background 122 42.827 
03 	 Chat groups - developing relationships with strangers 279 93,472 
04 	 Violence (including bomb making and tire arms material) 200 86,921 
05 	 Gambling 11 4,275 
06 	 Game - use or excessive use 17 7,283 
07 	 Advertising directed to children (Including unsolicited 

E-mail) 49 16,192 
08 	 Other - Specify 37 13.328 
96 	 Valid skip 29.430 10,252,390 
97 	 Don't know 172 66,138 
98 	 Refused 2 MS 
99 	 Not stated 64 25,781 

33.832 11,842,156 

Coecruge: 	Respondents who are concerned by Internet content viewed by household members : 5. 

0 
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EJER USERSAND NON USERS: 	 NUQOI 	Position: 327 Length:1 

During the next 12 months, does any member of your household plan to regularly use the Internet from any location? 

FREQ WTD 
Yes 4,311 1,468,304 

2 	 No 16,580 5.524.136 
6 	 Valid skip 12,650 4.753,187 
7 	 Don't know 287 95,560 
8 	 Refused 4 969 
9 	 Not stated 0 0 

33,832 	11,842,156 

Coverage. 	Households who don't use the lnternct at home in a typical month 

EVER USERS AND NON USERS: 	 NUQ02POI I'osiiion: 328 Length:1 

Would this regular use be from ......Home? 

FREQ WTD 
I 	 Yes 1,675 608,793 
7 	 No 2,624 856,510 • 	Valid skip 29,230 10,277,323 
7 	 Don't know 11 2,743 

Refused 0 0 
9 	 Not stated 292 96,787 

33,832 11,842,156 

Coverage. 	Households who plan on using the Internet during the next 12 months 

EVER USERS AND NON USERS: 	 NUQ02PO2 Position: 329 Lengih:l 

Would this regular use be from ......Work? 

FREQ WTD 
Yes 1,799 643,410 

2 	 No 2,500 821,893 
6 	 Valid skip 29,230 10,277,323 
7 	 Don't know II 2,743 
8 	 Refused 0 0 
9 	 Not stated 292 96,787 

31832 	11,842,156 

I loiischiilds who plan on using the titicruct during the next 12 months 
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EVER USERS AN!) NON USERS: NUQ02PO3 	Position: 	330 Length:1 

Would this regular use be from ...... School. college or univcrsity 

FREQ WTD 
Yes 1,119 337,286 

2 	 No 3,180 1,128,017 
6 	 Valid skip 29,230 10,277,323 
7 	 Don't know 11 2,743 
8 	 Refused 0 0 
9 	 Not stated 292 96,787 

33,832 11,842,156 

Households who plan on using the Internet during the next 12 months 

EVER USERSAND NON USERS: 	 NUQ02PO4 I'osi.'ion: 331 	Leng1h:1 

Would this regular use be from ......A public library? 

FREQ WTI) 
Yes 402 132,622 

2 	 No 3,897 1,332.61 
6 	 Valid skip 29,230 10,277,32 
7 	 Don't know II 2.74 
8 	 Refused 0 () 
9 	 Not stated 292 96,787 

33,832 11,842,156 

Coerae 	 households who plan on using the Internet during the next 12 months 

EVER USERS AND NON USERS: 	 NUQ02PO5 	Position: 	332 Length: I 

Would this regular use be from ......Other - Specify 

FREQ WTD 
Yes 532 163.285 

2 	 No 3,767 1,302,017 
6 	 Valid skip 29.230 10.277.323 
7 	 Don't know II 2.743 
8 	 Refused 0 0 
9 	 Not stated 292 96.787 

33,832 11.842.156 

Coverage 	 households who plait on using the Internet during the next 12 months 



FREQ WTD 
226 61,40() 
306 101,886 

32,997 11,579.340 
0 0 
0 0 

303 99,530 

Yes 
No 
Valid skip 
Don't know 

8 
	

Refused 
9 
	 Not stated 
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Li LI? LEI?S ;LVI) \(LV L,'L/?.': 	 N UQO2SOI Pusition: 333 	Lem,'th. I 

Would this regular use be from ...... Friends, Neighbours 

FREQ WTD 
Yes 252 79,777 

2 	 No 280 83,509 
6 	 Valid skip 32,997 11.579,340 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 303 99,530 

33,832 11.842,156 

Csverug: 	 Households who plan on using the Internet during the next 12 months. These variables were derived from the other specil' 

question. As such, all respondents were not asked these categories directly 

EVER USERS AND NON USERS: 

Would this regular use be from ...... Relative's 

NUQ02SO2 Position: 334 Length:l 

33,832 	11,842,156 

Coverage: 
	 Households who plan on ustng the Internet during the next 12 months. These variables were derived from the other specify 

questton. As such, all respondents were not asked these categories directly 

0 
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EVER USERS AND NON USERS: 

Would this regular use be from ... ... Other 

Yes 
2 	 No 
6 	 Valid skip 
7 	 Don't know 
8 	 Refused 
9 	 Not stated 

NUQ02SOO Position: 335 	Length: I 

FREQ 
77 

455 
32,997 

0 
0 

303 

WTD 
28.211 

135,074 
11,579,340 

0 
0 

99,530 

33,832 
	

11,842,156 

Coverage; 	Households who plan on using the Internet during the next 12 months. These variables were derived from the other specify 

question. As such, all respondents were not asked these categories directly 

Note; 	Other includes internet cafe, community access program, travel, retailer, cottagc 

EVER USERS AND NON USERS: 

Do you have a computer at home? 

Yes 
2 	 No 
6 	 Valid skip 
7 	 Don't know 
8 	 Refused 
9 	 Not stated 

NUQ03 	Position: 336 	Length :1 

FREQ 
4,596 

16,585 
12.650 

0 
0 

33,832 

WT[) 
1633,512 
5,455,199 
4,753,187 

0 
0 

258 

11,842,156 

Owerage 	Households who presently don't use the Internet at home 

0 



. 
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EVER USERS OR NON-USERS: 	 NUQ04POI Position: 337 Length.'l 

What are the reasons why your household does not use your home computer for accessing the Internet?. Too 
costly (service or equipment) 

FREQ WTD 
I Yes 874 312,852 
2 No 3,679 1,302,919 
6 Valid skip 29,235 10208,386 
7 Don't know 28 11,219 
8 Refused 12 5,024 
9 Not stated 4 1,755 

33.832 11,842,156 

Coverage: Uouseholds who presently don't use the Internet at home but have a computer 

EVER USERS OR .VOV-USERS: 	 NUQ04PO2 Position. 338 Length: I 

What are the reasons why your household does not use your home computer for accessing the Internet 7 ...Internet 
or computers too difficult to use 

FREQ WTD 
I 	 Yes 203 72,716 

No 4,350 1,543,055 
Valid skip 29.235 10,208.386 

7 	 Don'tknow 28 11.219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

33,832 	11.842,156 

(nvrage' 	Ilousehotds who presently don't use the Internet at home but have a computer 
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EVER USERS OR NON-USERS: 	 NUQ04PO3 Position: 339 Length:! 

What are the reasons why your household does not use your home computer for accessing the !nternet? ... Usc at 
work instead 

FREQ WTD 
Yes 203 77.740 

2 No 4,350 1,538.031 
6 Valid skip 29.235 10.208,386 
7 Don't know 28 11,219 
8 Refused 12 5,024 
9 Not stated 4 1,755 

33,832 11,842.156 

Cuserag: Households who presently don't use the Internet at home but have a computer 

EVER USERS OR NON-USERS: 
	 NUQ04PO4 Position: 340 Length: I 

What are the reasons why your household does not use your home computer for accessing the Internet?.. Use at 
another location instead 

FREQ WT[) 
Yes 116 39,131 

2 	 No 4,437 1,576,640 
6 	 Valid skip 29,235 10,208,386 
7 	 Don'tknow 28 11,219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

33,832 	11.842,156 

C'werage: 	Households who presently don't use the Internet at home but have a computer 

S 

9 
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EVE!? USERS OR NON-USERS: 	 NUQ04PO5 !'osilion: 341 	Len gth:l 

What are the reasons why your household does not use your home computer for accessing the Internet? ... No need / 
not useful 

FREQ WTD 
Yes 686 247.264 

2 No 3.867 1,368.507 
6 Valid skip 29,235 10,208.386 
7 Don't know 28 11.219 
8 Refused 12 5.024 
9 Not stated 4 1,755 

33,832 11,842,156 

Coverage. Households who presently don't use the Internet at home but have a computer 

EVER USERS OR NON-USERS: 
	 NIJQ04PO6 I'ocition: 342 Length:l 

What are the reasons why your household does not use your home computer for accessing the Internet? ... Not 
enough time 

FREQ WTD 
Yes 402 152,665 
No 4,151 1.463,106 
Valid skip 29,235 10,208,386 

7 Don't know 28 11,219 
8 Refused 12 5,024 
9 Not stated 4 1,755 

33,832 11,842.156 

Coverag,?: Households who presently don't use the Internet at home but have a computer 

fl 
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EVER USERS OR NON-USERS: 	 NUQ04PO7 Position: 343 Lengih:I 

What are the reasons why your household does not use your home computer for accessing the 
Internet'?.. Concerned child(ren) in household will give out personal information 

FREQ WTD 
Yes 62 24,298 

2 No 4,491 1,591,473 
6 Valid skip 29,235 10,208,386 
7 Don't know 28 11,219 
8 Refused 12 5,024 
9 Not stated 4 1,755 

33,832 11,842,156 

('overage l-tousehotds who presently dont use the Internet at home but have a computer 

EVER USERS OR NON-USERS: 	 T'UQ04P08 Position: 344 Length.1 

What are the reasons why your household does not use your home computer for accessing the 
lntcrnct? ... Conccrned for exposure to objectionable material 

FREQ WTD 

Yes 133 43.247 
2 	 No 4,420 1,572,525 
6 	 Valid skip 29.235 10.208,386 
7 	 Don't know 28 11,219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

33,832 11,842,156 

Cuseruge; 	Households who presently dont use the Internet at home but have a computer 
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LI ER (LERS OR ,V0:\-( SEllS 	 N LQ04P09 /'oiaon: 345 	Len gilt: I 

What are the reasons why your household does not use your home computer for accessing the Internet?.. Cannot 
obtain access due to remote location of the dwelling 

FREQ WTD 
Yes 36 7.366 

2 	 No 4,517 1.608.405 
6 	 Valid skip 29,235 10,208.386 
7 	 Don't know 28 11,219 
8 	 Refused 12 5.024 
9 	 Not stated 4 1.755 

33,832 11.842.156 

households who presently don't use the Internet at home but have a computer 

This variable is suppressed on the public use microdata tile. 

EVER USER OR NON-USERS: NUQ04P1O 	 Position: 	346 	Length:1 

What are the reasons why your household does not use your home computer for accessing the Internet'? ... Other 
confidentiality, security or privacy concerns 

	

FREQ 	 WTD 
1 	 Yes 	 121 	 40,744 
2 	 No 	 4,432 	1,575,027 
6 	 Valid skip 	 29,235 	10,208.386 
7 	 Don't know 	 28 	 11.219 
8 	 Refused 	 12 	 5.024 
9 	 Not stated 	 4 	 1,755 

	

33,832 	11,842,156 

Coverage. 	 Households who presently don't use the Internet at home but have a computer 

S 
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EVER USERS OR NON-USERS: 	 NUQ04PI I Position.' 347 Length 1 

What are the reasons why your household does not use your home computer for accessing the Internet?.. Computer 
too old 

FREQ WTD 
Yes 932 320.215 

2 No 3,621 1,295,556 
6 Valid skip 29,235 10,208,386 
7 Dontknow 28 11,219 
8 Refused 12 5,024 
9 Not stated 4 1,755 

33.832 11,842.156 

Cos'erage: Households who presently don't USC the Internet at home but have a computer 

EVER USERS OR NON-USERS.' 
	 NUQ04PI2 I'osition.' 348 Length:l 

What are the reasons why your household does not use your home computer for accessing the Internet?,, Waiting 
for installation 

FREQ WTD 
Yes 350 124.164 

2 	 No 4,203 1,491,60 
6 	 Valid skip 29.235 10,208,386 
7 	 Don't know 28 11,219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

33,832 	11,842,156 

Cuwrage: 	Houscholds who presently dont use the Internet at home but have a computer 

0 
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Li ER USERS NON- USERS: NUQ04P 13 	Position: 	349 	Length: I 

What are the reasons why your household does not use your home computer for accessing the lntcrnet?No 
interest 

FREQ WTD 
Yes 811 277,528 

2 	 No 3,742 1,338,243 
6 	 Valid skip 29,235 10,208,386 
7 	 Dont know 28 11,219 
8 	 Refused 12 5,024 
9 	 Not stated 4 1,755 

I l,"L,ID 

I louseholds who presently don't use the Internet at home but have a computer 

EVER USERS OR NON-USERS: 	 NUQ04PI4 I'osition: 350 Length. I 

What are the reasons why your household does not use your home computer for accessing the lnternet? ... Othcr - 
Specify 

FREQ WTD 
Yes 686 247,515 
No 3,867 1,368,256 
Valid skip 29,235 10,208,386 

7 	 Don't know 28 11,219 
8 	 Refused 12 5.024 
9 	 Not stated 4 1,755 

33.832 	11,842,156 

Coverage; 	Households who presently don't use the Internet at home but have a computer 

0 
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EVER USERS OR NON-USERS: 	 NUQ04SOI I'osition: 351 	Lengzh:I 

What are the reasons why your houschold does not use your home computer for accessing the Internet?... Broken 
computer 

FREQ WTD 
1 	 Yes 120 36,341 
2 	 No 566 211.175 
6 	 Valid skip 33.102 11.576,642 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 44 17,998 

33,832 	11,842.156 

Coveragt 	 households who presently don't use the Internet at home but have a computer. These variables were derived from the other 

specify question. As such, all respondents were not asked these categories directly 

EVER USERS OR NON-USERS: 	 NUQ04SOO Position: 352 Length:! 

What are the reasons why your household does not use your home computer for accessing the Internet?... Other 

FREQ WT[) 
Yes 127 40.120 

2 	 No 559 207.395 
6 	 Valid skip 33.102 11,576,642 
7 	 Don't know 0 0 
8 	 Refused 0 0 
9 	 Not stated 44 17,998 

33,832 	11,842,156 

Coverage. 	 Households who presently don't use the Internet at home but have a computer. These variables were derived from the other 

specify question. As such, all respondents were not asked these categories directly 

Other includes time issues 

. 

0 
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IJer, ted variable: 	I'UQ04TO 	 l'vis,iiun: 	353 	Length; I 

What are the reasons why your household does not use your home computer for accessing the Internet? 

FREQ WTD 
Yes 2,585 898,374 

2 	 No 1,968 717.397 
6 	 Valid skip 29,235 10,208,386 
7 	 Don't know 28 11,219 
8 	 Refused 12 5.024 
9 	 Not stated 4 1,755 

	

33,832 	11,842.156 

Nose: 	Derived variable that collapses NUQ04, subset category II - Computer too old, 12 - Waiting for installation. 13 - No interest with category 14 - 

Other - Specify for validation and comparability analysis. 

INCQIPOI 	 Positiun: 	354 	Length:1 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Wages and salaries 

	

FREQ 	 WTD 
Yes 	 22,095 	7.777.920 

2 	 No 	 9,757 	3,283,438 
6 	 Valid skip 	 0 	 0 
7 	 Don't know 	 771 	297.560 
8 	 Refused 	 1,134 	449,540 
9 	 Not stated 	 75 	 33.698 

	

33,832 	11,842,156 

Coverage 	All households 

0 
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. 

liVCOi1.4E: 	 INCQIP02 	 I'osition: 	355 	Lengih:l 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... lncomc from self-employment 

FREQ WTD 
Yes 5,505 1.852,973 

2 No 26,347 9,208,385 
6 Valid skip 0 0 
7 Don't know 771 297,560 
8 Refused 1,134 449,540 
9 Not stated 75 33,698 

33,832 11,842,156 

All households 

INCOME: 	 INCQI P03 	 Position: 	356 	Lengih:l 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any incomc 
in the past 12 rnonths? ... Dividcnds and interest on bonds, savings, stocks, etc. 

FREQ WTI) 
Yes 5,971 2,041,550 

2 	 No 25,881 9,019,802 
6 	 Valid skip 0 0 
7 	 Don't know 771 297,560 
8 	 Refused 1,134 449,540 
9 	 Not stated 75 33,698 

33,832 11.842,156 

All households 

0 
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. 

LV( Q'Ik; 	 INCQI PO4 	 Positwu: 	357 	Length; I 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months?.. Employment Insurance 

FREQ WTD 
I Yes 3,236 858,876 

2 No 28,616 10,202,482 
6 Valid skip 0 0 
7 Don't know 771 297,560 

8 Refused 1,134 449,540 
9 Not stated 75 33,698 

33,832 11,842,156 

(erage- All households 

INCOME: 	 INCQIPOS 	 Position; 	358 	Length:1 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
ii lhc pasI 12 months? .\Vorkcrs Compensation 

J:REQ WTD 
Yes 876 264,515 

2 No 30,976 10,796,843 
6 Validskip 0 0 
7 Don't know 771 297.560 
8 Refused 1.134 449,540 
9 Not stated 75 33.698 

33,832 11,842.156 

(tn'erage All households 

0 
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INCOME: 	 INCQIP06 	 Position.' 	359 	Lengih:I 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months?... Benefits from Canada or Quebec pension plan 

FREQ WTD 
Yes 7,1 2.220,052 

2 	 No 24.811 8,841.306 
6 	 Validskip 0 0 
7 	 Don't know 771 297,560 
8 	 Refused 1,134 449,540 
9 	 Not stated 75 33,698 

33,832 	11,842,156 

('.neragt' 	 All households 

INCOME: 	 INCQI P07 	 Position: 	360 	Length:! 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Retirement pensions, superannuation and annuItle 

FRI:Q \Vl [) 
1 	 Yes 5,683 1,896,976 
2 	 No 26,169 9,164,382 
6 	 Valid skip 0 0 
7 	 Don't know 771 297,560 
8 	 Refused 1,134 449,540 
9 	 Not stated 75 33,698 

33,832 	11,842,156 

Coverage: 	. 	All households 

0 
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S 

INCQI P08 	 l'os:tion: 	361 	Length.1 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Old Age Security and Guaranteed Income Supplement 

FREQ WTD 
Yes 5,200 1,587.902 

2 No 26,652 9,473,456 
6 Valid skip 0 0 
7 Don't know 771 297.560 
8 Refused 1.134 449.540 
9 Not stated 75 33.698 

33,832 11,842,156 

Coverage: All households 

INCOME: 	 INCQI P09 	 Position: 	362 	Length: I 

Various measures of income are needed to study the relationship between the household's overall economic 
,ituation and their use of technology. From which of the following sources did your household receive any income 
in the past I 2 nionths ,,(hild Tax I3enefit 

IREQ WTD 
I 	 YeN 5.498 1,640,694 
2 	 No 26,354 9,420,664 
6 	 Valid skip 0 0 
7 	 Don't know 771 297,560 
S 	 Refused 1,134 449,540 
9 	 Not stated 75 33,698 

33,832 	11,842,156 

Coverage: 	All households 
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. 

INCOi%IE: 	 INCQI PlO 	 /'ositiwz: 	363 	Length: I 

Various measures of income are needed to study the relationship between the household's overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months'? ... Provincial or municipal social assistance or welfare 

FREQ WTD 
Yes 1,503 496,360 

2 	 No 30,349 10,564,998 
6 	 Valid skip 0 0 
7 	 Dont know 771 297,560 
8 	 Refused 1,134 449,540 
9 	 Not stated 75 33,698 

33,832 	11,842,156 

All households 

INCOME: INCQI P11 Position: 	364 	Length: I 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months?...Child Support 

FREQ WI 1) 
Yes 890 284,444 

2 No 30.962 10,776,914 
6 Valid skip 0 0 
7 Don't know 771 297,560 
8 Refused 1,134 449,540 
9 Not stated 75 33,698 

33,832 	11,841156 

S 

Coverage 	 All households 

9 
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L"( Ot/L: 	 INCQI P12 	 Position: 	3(5 	Length: 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... Alimony 

FREQ WTD 
Yes 128 41,949 

2 No 31,724 11,019,408 
6 Validskip 0 0 
7 Don't know 771 297,560 
8 Refused 1,134 449,540 
9 Not stated 75 33,698 

33,832 11,842,156 

Coves-age All households 

INCOME: 	 INCQ1PI3 	 Position: 	366 	Length:1 

Various measures of income are needed to study the relationship between the household's overall economic 
.iluation and their use of technology. From which of the following sources did your household receive any income 

• 	 in the past 12 nionih' Oilier income (cii. rental, scholarships, other go ernment income. etc.) 

	

IREQ 	 WTD 
I 	 1,999 	 671.044 

2 	 No 	 29,853 	10,390,313 
6 	 Valid skip 	 0 	 0 
7 	 Don't know 	 771 	 297,560 
8 	 Refused 	 1,134 	 449.540 
9 	 Not stated 	 75 	 33,698 

	

33,832 	11,842,156 

Coverage 	All households 

0 
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[1 

INCOME: 	 INCQI P14 	Position: 	367 	Length.' I 

Various measures of income are needed to study the relationship between the households overall economic 
situation and their use of technology. From which of the following sources did your household receive any income 
in the past 12 months? ... No income 

FREQ WTD 
Yes 192 86.049 

2 No 31,660 10,975,308 
6 Valid skip 0 0 
7 Dont know 771 297,560 
8 Refused 1,134 449,540 
9 Not stated 75 33,698 

33,832 11,842,156 

(overn,'c. All households 

INCOME: 	 INCQ02 	 Position.' 	368 	Length.'6 

What is your best estimate of the total income before taxes and deductions of all household members from all 
sources in the past 12 months? 
Allowed Miii: (XXIX)0() Allowed Max: 	99999 

FREQ WI 1) 
000001 	950000 20.521 7,088.291 
999996 Valid skip 192 86,049 
999997 Don't know 8.213 2,807.410 
999998 Refused 2,351 853,236 
999999 Not stated 2,555 1,007.169 

33,832 11,842,156 

Cm 	 households with Income 

This variable is suppressed on the public use microdata file. 

0 
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INCOME: 	 INCQ03 	 Position: 	374 	Length:2 

What is your best estimate of the total income before deductions, of all household members from all sources during 
the past 12 months? Was the total household income: 

FREQ WTD 
01 Less than $5.000 112 40,935 
02 Between $5,000- $9,999 293 93,495 
03 Between $10,000 -$14,999 658 189,112 
04 Between $15.000-$19.999 740 225,586 
05 Between $20,000 - $29,999 946 289,276 
06 Between $30,000- $39,999 748 250,751 
07 Between $40,000 - $49,999 553 185.006 
08 Between $50,000- $59,999 509 187,520 
09 Between $60,000- $79,999 509 185,863 
10 Between $80,000 - $99,999 340 130,689 
11 $100,000 or more 344 144,130 
96 Valid skip 20,713 7,174,340 
97 Dont know 2,953 1,052,116 
98 Refused 1,858 685,968 
99 Not stated 2,556 1.007.369 

33,832 11,842,156 

households who answered Dont know or Refused in INC_Q02 

l'his variable is suppressed on the public use microdata file. 

Variable: 	 FINWT 	 Position: 	376 	Length:9 

Record Weight 

FREQ 	 WTD 
000000041 :000001734 	 33,832 	11,842,156 

33,832 	11,842,156 

0 
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Derived variable. QUARTILE Position: 	385 	Length: 1 

Income Quartiles 

FREQ WTD 
Quartile I - <= $22,446 8,973 2,960,048 

2 Quartile 2 - $22,447 - $39,999 8.746 2,960,743 
3 Quartile 3 - $40,00() - $64,999 8,325 2,960,575 
4 Quartile 4- $65,000 + 7,788 2,960,791 

33,832 11.842.156 

Note: 	Quartiles and quintiks are defined by two factors: (a) an income marker (eg. $20,000). and (b) the number of records required to make the sum of 

the final weights equal to 25% of the population. 	For example: If 5 records have a value of $20,000 but only 3 records are required to have the 

sum of weights in quartile! equal 25% of the population; two of the live records will be located in quartile2. 

Derived variable: QUI11LE Position: 	386 	Length:1 

Income Quintiles 

FREQ WTD 
Quintile I -<= $20,000 7,157 2,368,011 

2 Quintile 2- $20,001 -$32,999 7,142 2,368,371 
3 Quintile 3 - $33.000 - $49,999 6,862 2,368,365 
4 Quintile 4 - $50,000 - $74,999 6,582 2,369,363 
5 Quintile 5 - S75.000 + 6,089 2.368.045 

This variable is suppressed on the public use microdata tile. 

is 
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l)er, tI i'ur,j/'It; 	INC_CAT 	 Position: 	37 	Len 

What is your best estimate of the total income before deductions, of all household members from all sources during 
the past 12 months? Was the total household income: (Imputed income 
category data from data file) 

FREQ WTD 
01 Less than $5,000 565 224,085 
02 Between $5,000 - $9,999 864 282,084 
03 Between $10,000- $14,999 2,096 650,384 
04 Between $15,000- $19,999 1,976 621,093 
05 Between $20,000 -$29,999 3,856 1,2 19,672 
06 Between $30,000- $39,999 3,410 1,146,547 
07 Between $40,000 - $49,999 2,943 989,800 
08 Between $50,000 - $59,999 2,654 924,086 
09 Between $60,000- $79,999 3,711 1,305.035 
10 Between $80,000- $99,999 1,935 725,950 
II $100,000 or more 2,455 1,007,967 
96 Valid skip 0 0 
99 Not stated 7.367 2.745,453 

33,832 	11,842,156 

This variable is suppressed on the public use microdata file. 
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What type of Internet content concerns you the most for members under the age of 18? 

FREQ WTD 
01 	 Pornography - sexually explicit material 3.449 1,232.902 
02 	 Hate literature - based on sexual preference, ethnic 

origin or racial background 122 42,827 
03 	 Chat groups - developing relationships with strangers 279 93.472 
04 	 Violence (including bomb making and tire arms material) 200 86,921 
05 	 Gambling II 4.275 
06 	 Game - use or excessive use 17 7,283 
07 	 Advertising directed to children (Including unsolicited 

E-mail) 49 16,192 
08 	 Other - Specify 37 13.328 
10 	 Multiple 47 19,878 
11 	 All 86 30,981 
96 	 Valid skip 29,430 10,252,390 
97 	 Don't know 39 15,279 
98 	 Refused 2 648 
99 	 Not stated 64 25.781 

33.X32 	I I.5t2,I(t 

lIcpiileiii 	iIii 	lie LIIIReII1CJ I 	liilet 110 	lIiilelti II ill_li l' 	hI 11l'.iIllllIl iiieiiiler 	- I h 	NlitllipIe 	1117 	All 	tie (lTCl,l It 	liii 

were written in by the responLient 

This variable is suppressed on the public use microdata file. 

0 
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