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CONSUMER MARKET DATA

INTRODIICTION

Recent years have witnessed an increasing demand for informatlion to serve

as & basis for estimating the relative values of different sections of the country

as markets for various commodities or services. It is a commonplece that marketing
effort should be distributed geographically in accor‘ance with the purchasing power
of the markets concerned. Any estimate of the capacity of & market to absorb a
commodity must be founded on a number of factors such as the character and buying
BRabits of the population, their source and size of income, accessibility, competi-
tion to be met and other indicators of the market in question.

To meet these demands for information a large body of statist’ cal data
exists. Population statistics are of long standing. Figures covering i dustrial
production date back to 1870. Stutistics of distribution are of more recent origin,
the first complete census of all merchandising establishments having been taken as
part of the Decennial Census of 133 and covered the business transacted in the pre-
ceding year. The object o this handbook is to brirg together under one cover some
of the salient facts of population, production and distribution, broken down into
small geographical units convenient for the market investigator FRefer '.ces are made
to the original reports in which the figures were originally published end in which
further details may be found.

AFRANGEMENT AND USE OF DATA

The information presented has been arranged by provinces. PFithin each
province figures are given for counties or Census divisions in the westérn provinces
and wherever possible for centres of 2,000 population or over within each county or
Census division. The size of Lccality for which separate figures are available is
not uniform for all series and the detail presented in the hLandbook has; of necessity,
been governed by this facto-. Nor has it been possible to have figures for all
series relate to the same neriod. The population statistics relate to 1931. hole-
sale end retail trade figures on a detailed regional basis are avuilable only for
1930 as a result of the Census of Merchandising which was taken for that year. Sta-
tistics of industrial production are collected ennuully. Figures for this series
shown rerein relate to the year 936, the latest avuailable when the compilation of the
handbook was commenced. Other series relate to the year 1937.
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A great deal of data exist which relate to markets for a wide variety of
commodities. The first step was to select those items which promise to be of the
greatest value. In this connection the Bureau has been influenced by the procedure
in & similar work of the Bureazu of Forelgrn and Domestic Commerce of the United States
Departiment of Commerce. Because the problems and source material of the United States
and Canada are in many ways similar and in the bellef that it will add to the con-
venicnce of American and Canadian students., an effort has been made in the present
handbook to parallel the American publication and provide similar information wherever
possible. Unfortunately some important types of data have had to be omltted either
because they were not avallable by geographic divislons or not at all., The items of
information in the following pages fall into five groups:

1, Population and Dwellings-—The first group of factors shows the number
of persons, the promortion of Canedian born, British born and foreign born, the number
of households and the number of dwellings in each geographical unit. These data
should indicate with some accuracy the number of purchasing units within the community
being studied.

2. Buginess and Industry—While population statistics are usually the
starting point of any market investigation, they must be qualified by many factora.
The second group of 1ltems, therefore, supplements the first group with statistiecs of
business and industry in each geographical unit. The object 1s to "describe" the
community economically. The number of retail stores and their sales are given as
well as the number of wholesale establishments and volume of wholesale sales. Both
retail and wholesale statistics have been taken from the 1920 Census. The number of
manufacturing plants and value of their production as ascertained for 193%6 are also
shown together with the number of farms and gross value of farm production for 1930,
These factors gserve to indicate the character of the various communities, showing
whether they are predominantly agricultural, industrial or commercizal.

2. Imployment and Payroll-—-Under this heading information taken from the
1921 Census is given on the number and wages of employezs engaged in retailing and
wholesaling. Similar informetion regarding employees engased in manufacturing is
shown for 1936. No figures are available showing the lncome of farmers, professional

men or those engaged in the various services.

4. Retail Distribution by Groups, 19Z0--This group of factors shews the
importance of the different types of retail outlets in each community. The total
nunber of retail stores and volume of sales are shown by kind-of-business groups, in-
dlcating where the community spends its retail dollar.

5. Related Indicators of Consumer Purchasing Power—The final group of
statistics completes the economic picture of the community. It consists of five factors
which are regarded ag indicative of the community's purchasing rower and for wvhich
figures are available. These should be studied in connection with the foregoing
statistics. Passenger cars registered, new passenger car sales, domestic eleciric
meters and homes with radios are given for 1937 and are shown in terms of every 100
households for each geographical unit whenever available, Farm values for 1831 are
also shown.

In the tabulition of retail sales there is a tendency to overestimate the
purchasing power of the urban dweller compared with that of people living in rural
communities. There is no information showing the proportion of business done in city
stores by urban and rural dwellers. This, however, should not seriously affect the
value of the tables. The actual sales potential of the market is showvm. ihether
that market value is due to purchases made by residents or out-of-town visitors may



be regarided ao of seeondary intarest to the ctudent of marketing. MNevertheless this
factor will be misleading in any calculation of per capita consumption of goods for

rastricted arecas.

6. Annual Statigtics, Retzil Trade---Complete statistics on retail
trada are available only for the one year 1930 as a result of the Census of Merchan-
dising and Service Lstablishments taken in connection with the Population Census of
1931. Annusl surveys of retail trade for which returns are secured from a sample
number of firms serve to indicate the trend in dollar sales during recent years. These
trends, when applied to the total sales for 1930 as obtained from the complete Census,
provide the most accurate information available regarding the total volume of retail
business since the Census year. Annual statistics are published only by provinces and
not Tor countiez, cities or towns. Tables from the summary report for 19Z8 have been
révproduced and apnears 1n an appendix to this handbook.

DESCEIPTION OF INDIVIDUAL STATISTICAL SERIES

Ponulationl and Dwellings?

Fifty-six statistical factors are shovm in the following tables. Among
the first of thesc are population statistics which are regarded as being of first-rate
importance in market analyses. The last Censug taken in Canada was in 1931. ‘There has
been an estimated increase of approximately 1,000,000 inCanada's population since that
date, but since it is not possible to estimate the territorial distribution of this in-
crease, the population statistics presented have been confined to those of the Census
Yaar.

L. Persons--Total Number--The Census of Canada is taken on the "de jure"
as distinguished from the "de facto" prineciple. Each person, therefore, is enumerated
2 belonging to the locality in which he or she is regularly domiciled, and not assign-
&d to the locality in which they are found on the Census date. ~he "de jure" procecure
is necessitated by the fact that Canadian parliamentary representation is distributed
on the basis of population. The "de jure" method also lends itself readily to the in-
creasing need for normal population data in the study of housing, public health, local
Lrangportation needs, municinal status and similer social problems.

2. Per Cent Canada Total-—-This series shows the percentuge that the
populatisn of each subdivision forms of the population of the country as a whole. <The
series presents a ready measure of the reletive imnortance of different regions as a
market for thcce commoditics for which the per capite consumption is fairly uniform.

5. Persons, Ganadian-Born--The character of a community is influenced
by the nationality of its population. The buying habits of native-born Canadians
differ from those of the foreign-born population. Knowledge of the extent to which
each group comnrises the population of 2n area is, therefore, of value.

4. Persons, British-Eorn—QOver 1l per cent of Canacda's population in
19351 were Eritish born. The distribution of this British-born element in the popu-
lation is given as Item MNo. 4. '

1 See Volume 1l--Census of Canada, 19%1.
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5. Persons, ~oreign-Born--There are instances in Canada where the popu- ;
lation of a community is predominantly one of ioreign nationality or a mixture of for-
eign nationalities sometimes of kindred races. Undoubtedly, to a person investigating
the market possibilities of onc of these areas this fact is of prime imvortance. Lhe 1
buying habits of Germen, Russian, Rumanien or other firsi-generation netionals, 1 they
predominate in a district, may be such as tn either creaie or adversely affect a market
for certain particular products. The totzl number of all foreign-bern is shovn for
each section but the scope of the handbook did not cermit a further breakdown of nopu-
lation by nationalities. This information is available to those interested, however,
in Volume 11 of the Census of Canada, 1931,

6. Houscholds, Total Number-—Information regarding the number of house-
holds in various communitics may be useful to many market investigators and has, there-
fore, been included as the sixth 1tem in the statistical series. A household for Cana-
dian Census purposes is defined as follows: "A group of persons living together in a
dwelling whether or not related by ties or kinship." Thus a servant on the uremises or
& lodger is included as a member of the househola. Iwo or more households may occupy
the same dwelling but are considered as separate households provided they occupy se-
parate portions of the dwelling and their housekeening 1s eniirely separate. The figures
given are exclusive of hotels, rooming houses institutions, camps, tents, etec. Per-
sons living in thece dwellings do noi constituie a2 household in the accepted sense of
the term. They are clascsified 1n the Census as "exceptional households" and are shown
separately. Vhile not included with households in the following ctotisties, it may be
mentioned that the population of thern: "exceptional houseliolds" wa:s 3.7 per cent of the
total population of Canada in 1971,

In the tables the number of householas is given for each province and
county and for each urban centre with a populution of 10,0C0 or over. ‘he number of
households in smaller urban centres is not available.

7. Uwellings, Tolal Humber—A dwelling hous: for Censuc nurposes is a
place in which at the time of the Ucnsus, one o= more persons regularly slept. It need
not be a house, but may be a room in a boat, tent, factory. car, store or oflice
builaing. A building containing apartments or flats counts only as one dwelling house.
The number of dwellings is given by province and county anc for cities and towns of
10,000 Hopulation or more. Similar information for 1ndividual smaller urban centres is
not available. rigures on houscholds and dwellings have been taken from volume V of ’
the 1931 Census report.

Busineas and Industry “

Information regarding nopulation 1s very significant to the market
analyst but the population data which are com»niled must be modified or interpreted by -
means of many significant statistical series. The character of the population and
consequently its needs and desires are influenced by the cconomic character of the
conmunity; that is to say, by the types of business and industry which support that
community, and by the volume of trade and prosperity which thoze businesses and i1in-
dustries enjoy. The needs and desires of people in a highl: industrialized centre
will differ from those of peovnle in rural districts. Knowledge of the extent to which
a population engages in retailing, wholesaling, manufzcturing or firming sheds light
on the craracter of a community and may be used in modifying and interpreting the
population statistics and in estimating the probable value and type of that community
as a market. ‘
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The series in this section are taken [rom informatiosn collertog by tha
Bureau regarding retziling, wholesaling, manulfazcturing ané farming and are decignad in
“characterize" or "describe'" the population areas dealt with in the first section.

8 ant 9, Retailing, 1930, Number of Stores and Sales--The -tatistics
for this series have been taken from Volume X--Census of Canade, 1951. Retall Ner-
chandise establishments have been define¢ by the Census as "all establishments whic
are engaged princinally in selling merchandise at re lall." A retail establichment is
any place vhere revail trade is carried on. It may be 2 store, an agency, a depot,
an office, or thers may be no fixed nlace of business as in the case oi house-to-house
peddlers. As the Census was based on establishments, each unit or branch of a mul-
tiple .r clain organization was tresated es a separate retail establishment. On the
other hand, a store which combined a variety of businesses, such as a de,artment store
was co: s1derod as one establishment only. %he classification of storers a< esiablish=-
ments results in tie sales of each store, including any mail-order sales, belng atitri-
buted to the locality in which the establlqhment is situated. I:terprctotion of the
sales f retail stores given in the following series shouid tuke into consideration,
therefore, the fact that large centres in which meil order hoisis are located ar-
cradited with mail-order sales with the result that their sales are irnflated insofar aa
Tocdl dangnd 13 coAc4Tnad

&

A8
«0llowing series all those slores wvhose business vas move thap qu DEr cent ‘roteil e
classed as retail stores.In addition to retailing gocods, some establishmen':c alzc uro-
vid. services, and nere agein the criterion is the amount of goods o service: sold.
If the service receipts are less than 50 per cent of ths total 4rads, the husipsas

is still consiaered as a retail merchandise establi lment.

Scmg AToTas angogs Lo bath vetail and wholessls thaalrsas. n

10. Per Cent of Canada bales—This serics gives the verdentage whizh tha
sales of any o7 the geographical units shown form .f the total for cvanada. LIn oihe
worls, it shows at a glance what portion of the Caiadian retail dollar is soent in
each county and city or towm vith a po;ulation of i,000 or over. sor exanple, tha
series shows that 2.61 per cent of the retail :alss of Canada in 1340 vrere made in tha
Province of iiove becolia and 1t shows the extent to which ench county of Hova Scotis

shaiad 1 thass

-,
3618865 .

il. Per Gayito Salsg—This seiies gavas the avecage rstal] axnenditors
pEr pPerson in 1990, Udsec on salee in the locality in whiech %8 Iivess As the hand-
boock has been compiled primarily for the student of marketing attention has been Tocugad
on sales as distinguished from consumption. ‘1he »er cenita sales of the corpunities
shown should not, therefore, be confused with their probable per capita consumption.

As a matter of fact, the retail sales of many communities have been augmented by the

purchases of rursl dwellers from surreounding counties, from tourigt vigitors and froa
eyders {illed by moil-order houses.
12 oad 13, Wholesal:sp, Number of Storszs ang Wotal Sales-—The sta-

tistical series dealing with wholesaling nave been talen from Volumec XL of the Conaus
o Canada, 19321. “The wholesale “ield for nurnoses o~ the (ensus incluaes all esiab-
lishments engaged in the purchase for resale, sale or distiribution ol goods on a
wholesale basis. It thus includes all agencies which intervene in the seole nf mer—
chandisc between the manufacturer or producer on the one hand and the retailer or
wholesale buyer on the other. In addition to what are ponularly krown as wh-olesals
houses or wholesale merchants, the Census also covers such wholesale establishments
as chuln store warehouses, bulk-tank stations, brokor comnission merchants. manu-

e t 7-.,. Sk TR PN e e R - ..n‘ e i e s
Cachorarsg' salse Wanchen, eelling agaits, sssansievid o8 egrisintiral proctud s
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For som= ourposes 1t would have been useful to consider as wholesale
ga4atilsiments only those firms engaged in selling to retailers. Unfortunately, it is
impossible to classify trading cstablishments in such a simple manner. In the first
place even regular vholesale merchants do not sell only to retailers and secondly, it
1s necessary to include in the wholesale field the many specialized tynes of establish--
menty engaged in wholesale distribution. As in the case of the retail trade, the
#holesale Census was taken on the basls of establishments which enables data to be com-—
plle . by geographical location but, of course, does not provide information as to the
destination of the goods sold,

14 and 15. Manufacturing, 1936, Number of Plants and Grogs Value of
Progiuct u—3hsce statistical series, included as an ald in determininy the character
of the communities studied, were taken from reports of the annual Census of Industry
for 1936. They serve to indicate the degree to w ich various districts are _industrial-
ized. Further information regarding the nature of the industry in eaca region will
#s Jeiand 1o the Census of Industry reports.t

15, 17 and 18, Farms, Total Number, Gross Value of Produc*ion and
Average per Faru—-A striking feature of the Canadian economy is the diversity of
Canada's sources of wealth. One ol the most important of these sources is agriculture,
s much so that the economic life of many sections of the Dominion is completely de-
peudent upon the production and price of farm products. The market which these sectlons
‘may offer for many commodities is, therefore, directly affected by the croos and vrices
of the current season. It would be impossible in a basic work of this nature to give
cu'rent information on economic conditions, but it is within the scope of this survey to
indicate the extent to which various localities are devoted to or dependent on agricul-"’
t.re. The number of farms by counties 1s shown together with the gross value of their
pr duction and average value of production per farm for the year 1930. Production in-
cludes value of field crops, vegetables, fruite and maple products, forest products,
£r enhouse and hothduse products, nursery products, stock sold alive, stock slaughtered
and other animal products. More detaliled information regarding agriculture will be
found in the Census of Canada, 1931, Volume VIII, "Agriculture.m

fmployment and Payroll

Tha dmpertance of population statistics in market anelysis has been em-
phzsized. But even the most densely populated centre offers a market, only to the ex-
tent that its people are able to buy, an ability which depends in turn on their income.
Primarily, the income of a community depends upon the ovroportion of those gainfully
employed and the amount of salaries and wages which they receive. There are other
sources of income, of course, but to the market investigator one of the most significant
gources 15 that of salaries and wages, which, for the most part, go back into circu-

lat i n 25 pAYBelt [ov Cchmedd ties tongueed apd sBrviess Losd.
atariatic gari=a nave teen given in tha fellowing tables for threée
grours wf wWapgae earners, those engaged in retail trade, those engaged in wholesale trade,

and those en&a'rd in manufacturing. These figures have been taken from the results of
the Census of Merchandising for 1930 and from the annual report of the Census of In-
dustry for 1936. The figures shown were renorted by the business or industrial firms
who were asked to indicate the average number of persons emnloyed and the total amount
paid in salaries and wages for the year. Additional information regarding weeks of
employment and earnings for the year ending June 1, 19%1, was obtained from each in-
dividual wage earner at the time of the last Census. The results are contained in
+ Ggrgraphical Distribution of the Manufacturing Industries of Canada, 1936.

esiinlor Duweaa 0f Sherklistdios.
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Volume V of the 1331 Census Report. These figures are not broken down by counties or
for small towns, nor do they iaclude persons working on their own account.

19 and 20, Retailing, 1930, Number of Employees and Salaries and Wages
Paid-- Every retail firm in Canada was asked to report the average number of their full-
time employees for the year 1920 or in the case of firms known to have a large number
of employees to report the number of their employees on eertain specified dates. Aver-
ages were then computed in the Bureau. The salaries, wages, commissions and bonuses
shown consist of payments made to full-time employees and do not include such with-
drawals as may have becn made by proprietors or firm members.

21 and 22. Vholesaling, 1930, Number of Fmployees and Salaries and Tlages
Paid--The number of employees shown in the folloaing tables is the number of full-time
employces on the payrolls of all wholesale establishments in Canada in 1930. The torm
"employees" embraces all persons other than sroprietors or firm members who were in re-
ceipt of salaries, wages, or commissions from the reporting establishments. It in-

cludes salesmen, exesutives and all other kind of help employed on a full-time bagis.

The salaries, wages or conmissions showvn are the amounts paid to sal-
aried employees and wage earners during the year. The income of »roprietors and firm
members is not included.

€5 and 24. Manufacturing, 1236, lumber of Employees and Sularies and
Wages Pald—These figures have been taken from reports of the annual Census of Industry
and include data for wage earners and salaried employees in the menufacturing in-
dustries,

25 and 26. Farm Ponulation, 1931, and Percentage of Total Po-ulation——
It is not possible to show the income of the farm population on a basis comparable with
the incomes shown for the three previous groups. The farmer, however, offers a dis-
tinctlve market for a wide range of commodities and knowledge of the proportion of farm
population in a district is of value. This series gives the farm population and 1its
percentage of the total populat}on for counties or Census divisions. More detailed in-
formation on the subject may be found in Volume VIII of the 19%1 Census.

Retail Distribution by CGroups, 1930

The Retall Merchandise ficld was divided for the purpose of the 1930
Census of Merchandising into nine broad grouns: Food, country general stores, general
mercnandise, gutomotive, apparel, bullding materials, furnitur: and household, re-
staurants and lastly, other retall stores. These groups embrace a number of detailed
classiflcatlons by kxinds of business consisting of nearly 200 items. The kind—of-
business classification to which each store was assigned was related penerally to the
name by which 1t was popularly known or to the princind®lines of merchandise carried.
That classification, however, was not meant to be synonymous with the commoditics
handiled. rew stores confine their sales to any one product or group of products and
some stores, such as departaent and general stores, carry @ wide variety of poods.
The investigator must understand, therefore, that the figures given for a group are
not synonomous #with the produet indicated by the group name. Group totals only are
shown in the accompanying tables. Figures for individual lines of business, together
with 2 considerable amount of material on a commodity basis, will be found in Volume X
of the 1931 Census Report.

27 and 28. Food Stores- -Food stores include the following classifica-
tions: Bakeries and caterers, candy and confectionery stores, dairy produce dealers,
delicatessen stores, fruit and vegetable stores, grocery stores (without meat), com-
biration stores (meats and groceries), meat market (including sea foods), other food
stores.
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29 and Z0. Country Ceneral Stores--These stores are situated in tovn.
0. less than 10,000 povnulation and in rural communitles, and corresvond roughly to
general merchandise stores in larger cities. Three kinds of stores are included under
the headings: first, general stores with groceries, dry goods and appurel; and secordly,
gener2l stores with groceries and other merchandise. In both these kinds of stores« the
sale ol food »nroducts constitutes about hall ol the total ¢rade. In the former, the
sales of dry goods and clothing form a substantial nart c¢f the buciness, while, ‘n th
latter, the emphacsis is more on havdware ant farm supolies, but a general line of mer-
chandise is carried in both types. The third k:nd of store iv this group is the
general store without :sroceries. Thesz stores handle all line- of goods :xcept gro-
ceries required by rurul dwellers. Substantisl coesmodity lines are hardware, building
materrals, farm supplles, and dry goocs.

51 and 32. General ‘lerchandise Group -This group includes department
stores, dry gopd8 stores, generml merchandiisé slores and variety, B~ and 10-cent and
to-a-sollar storess.

i¥isd as sugh i€ the seles vere in

Damestrent steres Mave 'beca classis
ar from the report fwrdshsd that the

excess of »100,000 per annum and 1f it wac clew
merchandising onecrations were departmentalized,

(=)
e

Dry-good~ sto:~s carry e goperal line of dry goods, suci 25 linen.
woollen and cotton piec. good:, notionu, draperies, curtains and penerally women's
ready-to-wzar sna accessor’.es.

General marchandise stores include departmentalizad stores with sales
of less than 5100,000 and also stores with salec ..f more than $100,020, but wlich
do not ooerate as devartment stores. Many of these lareec~ storcs are located in
unincorporated industrial towns. Two Linds of business are included, generalsmer-
chandise storea with food departments and those without foods. Apar. from this dis
tinction the two kinds of storastend to sell the same liies of merchandise, coasist-
ing mainly of women's and men’'s clothing, dry gvods, hardware, home furiishings and
footwear. Thoese stores do not usually carry furniture.

Variety, 5- and 10-cent, and to-a-dollar Stores—This is a composite
classit®cation which has be:n empl.ved because of the limited number of companics
operating in each field. Berides the pooivlar 5~ and 10-cent chain stores, there
have been included in this classification the chain storcz which liandle hisher »riced
nerchandise and which occupy an intermediaic dosition between the o- and 10-cent
and to-a-dollar stores on the one hand, and the full-fledged department stores on
Llie other. While such quasi-devartment stores included in tihis classification carry
some lines of elothing, apparel and house furnishings they are to be distingulshed
from dedzrtment stores by the Iimited nature of the merchandising services whicl: are
oftered, the relative low pracecs of the goods stocked, and the absence of higher

grades of {urniture wul cescialisad Zluss of cloething «ng apperel.

33 and Z4.  Autometlve Growp——Iis group smitraces those tyves of re-
tail establishments engaged orimarily in merchandising rather than servicing and
catering to the needs of the automolive trade. The group includes motor vehicle
dealers, filling stations, stores ssecializing in tirec, batteries or other acces-
sories and it also includes garages nrovided that the sale of merchandise form: at
least 50 per cent of the total annual receipts  Garages in which receipts from
revairs and services formed the main source of income wer: classified as service
garages and were not included in the Merchandising Census.
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55.and 3. Apparel Group--Included in this grou; are all stores whose
stock-in-trade consists chiefly in clothing or shoes. Men's clothing or furnishings
stores, women's apparel and accessories stores, family clothing stores and shoe stores
are the main types of business included. Custom tailors ani the shops operated by
furriers are included in this group even although pert of the activities of theze stores
are industrial rather than distributive in nature.

37 and 38. Buildine Materials Croup--This group includes those lines of
retail business gererally thought of as being associated with the building trades:
ha-dware stores, lumbe- and building material dealers, electrical shops, heating and
plumbing shops, and paint and glass stores.

39 and 40. Furniture and Household Group—This grou; is compriced of
stores engaged mainly in the retail distribution of furniture, house furnishings and
related items. It includes furniture stores, household apoliance stores, nusic ahd
‘radio stores in addition to a number of less important classes of retail outlets such
as stores specializing in chine, glassware, crockery, etc., picture and picture frams
ing shops ana stores selling awnings, flags, window shades and tents.

41 and 42. Restaurant Group—the restaurant group includes those re-
tail establishments engaged vrimarily in the preparation and serving oi meals. It
ineludes restaurants, cafeterias, lunch rooms and lunch counters. Diniag rooms,
lunch rooms or cafeterias onerated in connection with hotels, department stores, drig
gtores, etc., are not included. Heceints from such are included 1n the total sa'es
of the main estavlishment of which the serving of meals forms but a sunplementiry or
subsidiary part.

43 and 44. Drug Stores—Two kinds of drug stores are included in
this ¢ assification—-drug stores and drug stores with fountains. Considerable de-
mand exists for separate iniormation regarding these two types but unTortunately
the returns secured from drug stores were not generally such as to enable this dis-
tinction being made.

45 and 46. Other Ketail Stores--Included under this heading are mis-
cellaneous typoo of Duginess wi:lch cannotu be classificd to any of the previous
brocd categ ries. Sowe of the more imjortant classes ircluded here cre corl and
wood yards, toba co slores, goveinment liquor stores, book stores and farm irple-
ment dealers.

of Coungumer Purchasing Power

Otier factors migat bs suggsated which would furnish a baslis for
estimating relative markets for different geoas or services. Come must be dis-
carded because of the lack of accurate or sufficiently detailed data; still others
because of lack of space and the conseaquent necessity of selecting only thoge
factors which appear to be of the greatesti significance. ror one or otker of these
reasons it has been necessary to omit such data as individual income tax returns,
residential teleohones, value of snecified farm products, number and sales of irde-
pendent storcs and clinins, rented and owned homes, statistics concerning relief pay
ments, wired homes, magazine and newspaper circulation, hank anc nostal savings de-
posits, life insurance sales, homes vwith gas, wages of farm labourers, ard many
others. uvata are available for the factors mentioned below and these are ircluded
in the tables.
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47 and 48. Pasgenger Cars Registered, 1927, and Number per 100 Persons--
Passenger car registrations and allied data are reported by the provinces to the Bureau
each year. The figures used in the handbook have been teken from the report, "The
Highway and Motor Vehicle in Canada, 19Z7," issued by the Transportation and Public
Utilities Branch of the Dominion Bureau of Statistics. Motor car registrations for
Quebec counties were supplied through the courtesy of the Canadian Automobile Chamber
of Commerce. The figures originated with Might's Directories. To those engaged in
antomotive and allied lines, the series should be valuable ap a difect indicator of
the probable markei. for their product. To all investigators, it will be one indica-
tor of the standard of living in the various communities.

49 and 50. MNew Passenger Car Sales, 1937, and Humber per 100 liouse-
holds—These figures were comniled in the cource of a special survey made by the
Bureau, the results of which were published in a report, “Motor Vehicle Retailing in
Canada  talendar Year, 1937.% They refer to sales of new pesgenger care only although
figures may be found in the original report on sales of both new and used passenger
and commercial vechicles. Sales of new passenger cars may be ean indication of the
temporary prosperity of a district, just as increzsed sales of used cars may be taken
by som: as an indication of economic depression. But here it may be said agein that
it is not the purpose of the handbook to make any attempt to gauge the seasonal pro-
sperity or otherwise of the territories being examined. Ite purpose rather is to
glve < normel a picture of the community as possible, leaving 1t to the invectigator
to apply any one of the current economic barometers which suits his purpose. In
this respect the item of new passenger car sales may not be an altogether reliable
factor when given for one year only as loecal seasonal conditions for that year may e
such as to produce a distorted picture. If used at all this factor should, there-
fore. be consicdered in the light of known conditions &nd in company with other factors.
With these limitations in mind it should be a valuable statisticsl scries particularly
for zelected aXlied lines.

51 and 52. Domestic Electric Meters, 1937--Number per 100 Households-—
These figures were compiled from the annual report of the Electricity and Cas In—
spection Services of the Department of Trade and Commerce for the fiscel year ending
March 31, 1938. All electric light and power companies in Canada are registered
under the provisions of the Electricity Inspection Act and are required to report
certain details of their activitiec annually. Among these they must report the number
of domestic meters served from each onc of their power stations and give a list of the
communities served. In compiling the oresent ceries from these reports it was necess-
ary in a few cases to use ectimates. Where the communities served from one station
were located in different countles, the number of meters reported for the central
station was distributed on the basis of pepulation. Obviously such a method, if gener-
ally used, would completely nullify the value of the series. Fortunately, it was
necessary to resort to this expedient in only a few cases. In order that the in-
vestigator may be able to place a proper valuation on the series, ell estimatec have
been indicated in the tables.

The value of thls factor of domestic electric meters will de appre-
ciated most by producers of electrical equipment. In addition to offering a direct
indicator for electric products, however, it is also a measure of the standard of
living in a community. The series has been limited tc domestic meters as it was felt
that the inclusion of commercial and power meters would tend to detraect from its
value as an indicator of consumer purchasing power.
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5% and 04. Homeg with Radiog, 1937, Number per 100 Households~It is to
be expected that the value which investigators attach to any statistical series will
vary according to the applicability of that series to their own particular product.,

It is felt that the number of radio homes is an indication of purchasing
power sufficilently important to be included here for use with other factors. This geries
has been provided through the courtesy of: the Canadian Broadcasting Corporation and re-
presents estimates of the number of homes equipped with receiving sets in 1927.

55 and 56. Farm Values and Average Value per Farm—No record is avail-
able of the amount of incomé received by farmers in each county. The value of the
farms in a community is included as providing some indication of the market potentia-
lities of that community This final series gives the farm values togcther with the
average valuc per farm. These figures were taken from the Census of Canada, 1931,
Volume VIIT, "Agriculture" and rcfer to the yeer 1930. They include the value of land,
biildings, lsplssants angd mackinery, an€ ldve:stock.
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Table 1l.~-~CANADA--Summary of Consumer Market Data, by Provinces
Prince
canapall) | Edwara Nova New Quebeo Ontario
Island Scotia | Brunswick
POPULATION AND DWELLINGS, 1331
1j. ®Pesiolis) saToltan® fEok, . adob i o sl < 2%l 10,376,786 | 88,038 | 512,846 408,219 2,874,255 | 3,431,683
2. Per Cent of Canada Total ..cccaveee 100.00 0.85 4.94 3.93 27.70 33.07
3. Persons, Canadian bOrn seesecssessacs 8,069,261 | 85,251 | 471,049 383,818 2,622,512 | 2,627,398
4. BritiSh BOTHD ecvececconasosan 1,184,830 1,160 | 27.068 12,712 110,826 526,570
S. Forelgh YOrnD csesceccessvanas 1,122,695 1,627 14,729 11,689 140,917 277,715
6. Households, Total NO. .o.-veccereess 3 2,252,720 | 18,734 | 108,674 50,292 535,472 810,157
7% L DwellN Siinizial, s Toltia 18NO. oo 's oieraien oiare s s e s 2,205,228 | 18,632 | 106,223 79,337 330,070 786,900
BUSINESS AND INDUSTRY
8. Retailing, 1930-~-No. Stores ......... 125,003 851 6,464 4,434 34,286 43,045
9, Total Sales (Thousapd $) sc.eeenass 2,755,570 | 13,774 | 99,520 84,372 651,139 | 1,099,990
10. Per Cent of Canada S8leS ...ccecaes 100,00 0,50 3.61 3.06 23.63 39.92
11, Per Capita Seles (Dollarglessesesas 266 156 194 207 228 321
12, Wholesaling, 1930--Ho. Establishments 13,140 61 420 388 2,932 3,938
13, Total Sales (Thousand $) +uv.coeeaes 3,325,210 | 13,533 | 71,616 72,840 904,796 | 1,013,767
14, Manufacturing, 1936--lo. Plants see.s 24,202 233 1,158 784 7,969 9,753
15, Gross Value Production (Thousand @) 3,002,404 3,311 67,785 56,225 863,687 | 1,547,552
16 yParmay IO Matals Nk f55 s oF o ok o6 sE5 728,623 { 12,865 39,444 34,025 135,957 192,174
17. Gross Value Production' (Thousand §) 963,087 | 16,354 32,1585 30,438 184,710 329,593
18. Average per Farm (Dollars) s.ecaaoe 1,322 1,271 826 895 1,359 1,715
EMPLOYMENT AND PAYROLL
19, Retailing, 1930--No. Employees ...... 238,683 1,127 8,226 6,854 62,900 94,184
20, Salaries and Wages (Thousand $) ... 247,371 874 7,006 6,224 59,778 101,637
Zl. Wholesaling, 1930-~-No, Employees .... 90,564 313 2,522 2,825 26,171 31,155
22, Salaries and Wages (Thousand $).... 146,347 © 355 3,504 3,989 41,958 51,095
23. Manufacturing, 1936--No. Employees .. 594,359 996 15,944 13,710 194,876 288,992
24. Salaries and Wages (Thousand $) ... 612,071 553 13,785 11,855 182,319 314,873
25, Farm Population, 1931--NO: eosceccasce 3,289,140 | 55,478 (177,690 180,214 777,017 800,960
26. Per Cent of Total Populatiod c.eese 31.7 63,0 34.6 44,1 27.0 23,3
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food Stores, NO. eccsescvascsonsacsacs 44,665 316 2,937 1,818 15,398 14,263
28, Sales (Thousand $) cvevecuveeeocens 615,476 | 2,132 | 24,810 14,983 186,234 255,936
29. Country General Stores, NOos seieacsas 11,915 168 862 706 2,992 2,662
30, Seles (Thousand $) e.cevesocvescaces 228,804 | 3,253 | 14,514 12,236 50,390 48,066
31. General Merchandise Group, NO: ssees. 2,974 8 149 g8 1,287 979
32. Sales (Thousand $) ..cevvenccoanonss 451,543 2,304 11,438 18,680 85,229 180,384
33, Automotive Group, NOe «cecesstoacscanas 13,194 76 511 451 2,298 5,481
34. Sales (Thous8nd $) .eesvcsecncensna 381,959 1,961 16,254 11,698 71,740 167,411
35, Apparel Group, NO. ..ciceconeconvrens 10,474 52 480 307 3,103 4,484
36, Sales (Thousand $) +c.viiveessancan 219,969 1,299 9,142 6,373 61,106 93,711
37. Building Materials Group, NO: svesaes 6,035 18 162 1.5 878 2,030
38, Sajlleial (THomsandE P .55 Sidded oo des 162,237 430 4,513 3,359 29,757 61,398
39. Furniture and Household, NO. e.:.aswes 3,188 13 146 87 8l2 1,429
40. Sales (Thousand $) ..cvvesnvoscacve 101,666 406 3,381 2,592 30,182 43,713
41l. Restaurant Group, NOe scevcranacnoans 5,609 19 221 174 925 2,306
42, Sales (Thousond $) ccc.veecoceecnns 75,977 142 1,475 1,204 17,205 28,634
43" DrugRSitiorelad, INQe: o8 S et s cn s oo s 000 srae 3,555 20 147 115 658 1,464
44. Sales (Thousand $) .....:cveovescnne 76,816 353 3,016 2,331 14,852 35,208
45. Other Retaill Stures, NO. ccescvsnsves 23,394 l68 869 563 5,935 7,947
46. Sales (Thousand $) +.eeesessssasaocs 441,124 1,494 | 10,979 10,916 104,444 185,530
RELATED INDICATORS OF CONSUMER PURCHASING
POWER :
47. Passenger Cars Reg'd., 1937, No. .ecas 1,103,012 6,993 39,900 29,937 161,317 541,802
48. No. per 100 househo0lds .ssccvscsvas 49,0 37.3 36.7 37.3 30.1 66.9
49. New Passenger Car Sales, 1937, No. .. 114,648 659 4,882 3,606 23 001 54,751
50, No. per 100 households .sve.concecos 5.1 3.5 4.5 4 5 4.3 6.8
51. Domestic Electric Meters, 1937, No. . 1,655,746 4,596 56,269 44,663 475 613 673,810
52, No. per 100 households seseeseccsse 73.5 24.5 51.8 55.6 88 .8 83.2
63. Homes with Radios, 1937, NO. eccevecoses 1,438,602 | 10,831 52,470 35,710 317,780 ‘572,998
54. No. per 100 households ....-.uvesse 63,9 57.8 48,3 44,5 Wo:3 70.7
55. Farm Values, 1931, (Thousand $) ..... 5,247,753 58.332 | 105,877 103,53 877,274 | 1,397,666
56. Average per Farm (Dollars8) c.ees.es 7,202 4,534 2,685 3,042 6,452 7,273
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l.--CANADA--Sumnary

— sl

of Consuner larket Datn,

by Provinces

¥ Lanitoba | Saskatehewan| Alberta gg;z;;:a
» 700,139 921,785 731,605 694,263 Bl
6.75 8.88 7.05 6.69| =2.
463,550 603,240 425,867 374,734 ar
106,151 121,001 108,765 189,724 | 4.
, 130,438 217,544 196,973 | 129,805| 5.
148,590 199, 385 173,502 177,923 | 6.
144,127 196,086 170,069 173,784 | 7.
6,859 10,841 8,592 9,501] 8.
189,244 189,181 176,537 248,592 9.
6.87 6.87 6.11 .02 | 10.
270 205 241 3581 11.
1,307 1,659 1,306 1,129 [ 12,
669,076 137,112 189,570 | 252,900| 13.
1,011 694 905 1,690 14.
122,051 51,605 74,052 216,008 | 15,
k 54,199 136,472 57,408 26,079 | 16.
69,921 147,469 115,609 36,408 17.
1,290 1,081 1,187 1,396 | 18,
17,806 13,097 13,077 21,188 | 19.
18,945 14,171 14,947 23,465 | 20,
9,362 5,441 5,756 7,019 21.
15,491 8,323 9,738 11,824 | 22,
22,507 5,782 11,756 39,761 | 23.
24,490 6,013 12,328 45,787 | 24,
256,305 564,012 375,097 102,367 | 25.
36.6 61.2 51.3 14.7]| 26,
2,249 2,046 2,153 3,476 | 27.
27,411 25,878 29,138 48,692 | 28,
852 1,641 1,200 8l4 | 29.
15,543 37,710 28,757 17,654 | 30.
87 A 93 202 | 31.
64,344 20,102 23,199 45,862 | a2,
758 1,382 1,115 1,122 ] 33.
20,606 27,049 31,120 34,122 | 34,
432 373 489 772 | 35.
9,597 10,232 11,088 17,409 | 36.
417 1,276 7562 379 | 37.
-12,173 22,612 15,574 12,349 | 38,
101 142 156 301 | 39.
3,741 4,087 5,354 8,207 | 40.
338 506 483 634 41.
- 5,553 SIS 5,996 10,135 ]| 42,
220 374 289 268 | 43,
| 4,294 4,988 5,244 6,530 | 44,
' 1,405 3,030 1,852 1,533 a5,
. 25,982 30,971 21,069 47,637 | a6,
65,747 83,905 81,713 91,549 | 47.
44,2 42.1 47.1 $1.5| 48.
| 5,528 5,390 7,393 9,433 49,
} 3.7 2.7 4.3 5,3| 50,
| 124,640 49,746 61,467 164,942 | 51.
83.9 24,9 35.4 92.7| s2.
94,212 110,051 124,263 | 120,287| 53.
63,4 55.2 71.6 67.6] 54.
358,142 | 1,272,663 869,432 174,837| 55.
9,325 8,926 6,703| v6.

7,162
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See footnotes at end of table.

Table 2.--NOVA SCOTIA--Consumer Market Data by Counties and Towns
Annapolis | Antigonish CAPE BRETON
Province County County Glace
County |Dominion Ba
y
POPULATION AND DWELLINGS, 1931
e o el TR RN ot v vis s slae s a aloie 512,846 16,297 10,073 92,419 2,846 | 20,706
2. Per Cent of Canada Total cacececsces 4,94 0.16 0.10 0.89 0.03 0.20
3. Persons, Canadlan DOrh cec.ecccocesces 471,049 15,507 9 PG 76,189 2,463 | 16,975
4, BEAERENN BEEUD Fol« o » - aiaiots o olo o oo 27,008 444 133 11,079 109 | 2,780
S BoreHinEbIIEN - ol % - ite.s o0 v 00 14,729 346 227 S5 148.) 274 951
6. Households. Total NO. ....... el e 108,674 4,033 2,114 17,663 {a) 3,819
7, DweBIings, " Total Nol .- ciesccecssasles 106,223 3,972 2,109 J il RLE L (a) 3,634
BUSINESS AND INDUSTRY
8. Retailing, 1930-=No. Stores ...seoeess¢ 6,464 218 101 1,115 29 232
9, Total Sa:es (Thousgnd $) eeeevveecos 99,520 2,094 1,572 18,288 233 | 4,268
10. Pelr” Genit' oiffilSanadn SB1e'S cies e« et oo 3.61 0,08 0.06 0.66 0.01 0.15
11. Per Capita Sales(DollarsS)eceessesse 194 128 156 198 82 206
12. Wholesaling, 1930--No. Establishments 420 10 [ 92 (a) [
e Total Sales (Thousand §) i b B s 71,616 438 309 8,898 (a) 479
l4. Manufacturing, 1936-=No. Plants e.... 1,158 44 22 76 (a; S
15. Gross Value Production (Thousand $) 67,785 1,009 298 15,473 (a) 100
16, Farms, 1931, TOtal NOe ececeoccecsoses 39,444 2,158 1,765 2,135 (o) (v)
s Gross Value Production (Thousand $) 32,585 2,295 1,447 1,628 (v) (b)
18. Average per Farm (D0lla8rs) ececseese’ 826 1,063 820 763 (b) (b)
EMPLOYMENT AND PAYROLL
19. Retailing, 1930--No. ERMpPIOYEES s.eeve 8,226 145 108 1,555 21 356
20. Salaries and Wages (Thousand 3) ... 7,006 104 90 1,292 14 277
21, Wholesaling, 1930--No. Employees .... 2,522 13 i 242 (a) 18
22, Selaries and Wages (Thousand $) ... 4+ 3,504 i 17 320 (a) 18
23, Manufacturing, 1936--No. Employees .. | 15,944 440 | 102 2,681 (a) 41
24, Salaries and Wages (Thousand 3) ... 13,785 211 44 3,249 (a) 43
25. Farm Population, 1931=-NO: ceeecsoces 177,680 9,202 7,789 10,236 (b) (b)
26. Per Cent of Total Population eece.. 34.6 SEle TS 18 o (b) (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
SN EoodMSIHomEls), NGOE L'S . o oldelale olois + sisioiafale o 2,937 68 39 677 21 149
28. SE e ([Mhiolla@nad F'E) ' feresmis s es o oxs'saa s 24,810 381 279 5,015 62 1,289
29, Country General Storea, NOe: eocecccse 862 42 24 54 5 o]
30. Sales (Thousand $) ec.cevevrosescoves 14,514 667 479 1,897 152 0
31, General Merchandise Group, NO. ceeces 149 4 Q 36 0 20
B2k SENEEHodsana M) . e ok e e olee 11,438 90 ) 3,016 o| 1,515
33. Automotive Group, NO. ecevsssescrvcacse 511 23 5 63 1L 10
34, Sales (ThousBand $) ceeecevssescocea 16,254 440 363 2,645 (x) 314
OB ApRamell) GRollpll MOk o s dera s e oson e oo e 460 13 @ 87 1 19
36. Seles (Thousa8Nd $) ececvescase. 0000 9,142 97 116 . 853 (x) 350
37. Building Materials Group, No. .eseeas 162 8 & 19 Q 4
38. Shiliels) [(@holERREE 81 L.t .o sias ok 4,513 74 147 1,062 Q 352 .
39. Furniture and Household, NOe .o...... 146 7 1 25 [o] z
40, Setlidls, (WhouERNANS) B8« 0. 0l ae 3Nasi 64 {x) 730 o] 75
Al SRelstRNIANT. GROUDL T NO . «ctesacias s lames 221 4 3 34 0 -]
425 N ShiEls ((ThousBnd §) Eidcae /e s oeoaso. 1,475 8 32 222 0 50
AR "DEUE "SHOTHE ) "Nl fais o015 ol fais + s wie e ssae 147 6 3 25 Q 5]
44, Sales (Thousand $) seeveeacccecsooa 3,016 82 (x) SHiS 0 114
45, Other Retall Stores, NOe esscvess.o0a 869 43 16 95 1 13
46 . Saled (THouBand $] ... ceiirescnes 10,979 193 109 1,338 (x) 206
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars “eg'd., 1937, NO. eecens 39,900 1580 564 5,850 (a) (a)
48, No. per 100 households secssccosenn 36.7 38.0 26.7 33.1 (a) (a)
49. New Passenger Car Sales, 1937, No. .. 4,882 183 213 928 (a) 255
50, No. per 100 hou8eholdS ...e.se0cea0 4.5 4.5 pilo) 1 5.3 (a) 6.7
51. Domestic Elsctric Meters, 1937, No. . 56,269 | (y) 1,141 390 13,776 (a) Va)
52, No. per 100 households ec.ieecaveees 51.8 28,3 18.4 78.0 (a) (a)
53. Homes with Radio8, 1937, NOe. scececse 52,470 1,140 338 11,321 (a) 49,281
54, No. per 100 households ceceoecvccesce 48.3 28.3 16.0 64.1 (a) 129.0
5. Farm Values, 1931, (Thousand $) eee.e 105,877 8,745 4,049 5,539 (v) (b)
56. Average per Farm (Dollars) ........ 2,685 4,052 2,294 2,595 {b) (b)
Yote:
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Table 2.--NOVA SCOTIA~-Consumer Market Data by Counties and Towns

Note:

CAPE DRETON COUNTY--{Cont'd) COLCHESTER CUMBERLAND DIGBY GUYSBOROUGH
uattetora | Syanmy | S74n07 [Go0e? | Gounty | trure | courty | jhre | RN county | cousey
0 7 J745 6,139 | 23,089 7,769 25,051 | 7,901 | 36,366 7,450 6,355 18 353 15,443 14
0.07 0.06 0.22 0.07 0.24 0.08 0.35 0.07 0.06 0.18 0.15 2.
5,955 4,486 | 18,284 6,464 23 Zaeri 7maask isameramll | 7,008, | #5619 17,751 14,736 3.
885 1,507 3,091 1,076 788 302 1,328 230 448 166 222 4.
905 146 1,714 229 5151 214 967 144 288 436 485 Sp
(a) {a) 4,494 {(a) 5,472 {a) 8,020 (a) (a) 4,096 3,358 6.
{a) (a) 4,364 (a) 5,400 (a) 7,951 {a) (a) 4,069 3,293 I
114 101 340 83 294 145 471 E3 83 243 166 8.
1,494 1,414 | 8,137 1,529 Sx3R0N s 348 14 8, S47N|= 2,351 1,312 1,675 1,419 9.
0.05 0.05 0.30 0.06 o B9 0.14 0.20 0.08 0.05 0.06 0.05 10.
193 230. 352 197 214 483 153 EE3 206 91 92 11
2 10 31 o 13 16 28 15 % N3 2 12
(x) 1,141 6,857 {x) 2,793 | 2,674 2, 3608 - 15, 535 130 257 (x) 1p8'8
(a) 9 27 g 70 23 82 24 {a} 77 41 l4.
(a) 350 | 14,398 41 a) 115 3fso 2,101 1,254 {a) 743 447 15.
{v) ()] (®) D)) 2,685 v} 2,806 {b) {b) 2,083 1,725 16.
{b) (b} (1) (v) 3,012 (b) 2,740 (v) {b) 1,215 744 178
(b) {b) (b) (b) 1,122 (b) 976 (b) (v) 581 432 18.
'

116 135 703 148 425 355 439 232 94 110 87 19,
81 101 637 123 360 303 302 57 69 77 69 20,
J (x) 47 165 {x) 175 a8 77 61 ) 151 {x) 28
{x) 39 248 (x) 237 227 | 94 69 8 11 (Rl 1228
(a) 1667 Ve, a8 ““ié”*“i;ﬁii“’ijﬁﬁv TSEIPI= T A6oe|iT Ty LT S ST R 23,
{a) 103 3,028 7 934 749 563 389 (a) 162 79 24,
{b) (b) (b) (b) 11,728 {b) 12,150 (b) {b) 10,083 7,504 25,
(b) (v) {b) {b) 46.8 (v) 33.4 (b) (b) 54,9 48.6 26.
77 53 185 50 91 49 189 61 41 105 68 27,
463 425 2,066 347 1,189 959 1,440 567 543 396 186 28,
7 2 0 3 44 2 28 0 8 55 60 29,
) T ) b w0 584 | 1,071 (x) 1,312 0 M3a |y 58 1,103 30,
5 1 7 il i/ 6 10 4 4 rﬁ 2 5 S5
279 (x) 949 (x) 247 242 554 448 79 (x) 18 3z,
8 4 3z & 32 3 46 158 6 21 10 )
10 214 | 1,394 33| 843 | 648 933 | 475 | 1s4 | 289 55 Ll agl
[ 14 10 8 22 15 o8 10 5 13 4 35,
98 275 | 1,020 105 657 650 337 262 43 141 14 36,
3 < 6 2 12 1], 7 2 2 R 6 1 37,
- 102 74 458 (x}) 394 379 81 (x) {x) r 75 el i) 38,
) T 14 ) D 6 [ i 1z 7 3 5 2 39,
0 {x) 632 {x) 1SS {x) 150 130 {x) (N {x) 40,
3 6 15 3 12 9 18 8 4 8 0 41.
gal . gl 16 133 9 112 112 56 28 12 22 0 42,
L S 4 iz 1 [ = i e R (B e [ i ) 1 43,
{x) 100 218 (x) 132 k32 B51 (x) 29 47 (x) 44.
9 13 29 9 62 30 83 27 7 23 15 45,
" s 166 671 87 594 559 537 328 81 112 29 46,
(a) (m) (a) (a) 2,643 {a) 3,348 (a) (a) 1,018 784 47.
{a) (a) (a) {a) 48.3 (a) 4AT.a7 {a) {a) 24.9 23.3 48.
0 {a) 587 0 382 341 356 206 115 118 16 49,
Y 1)V ™ £ 0 T [ 47.0 | i (a) Lo dtadgl oAl Ll onfa)on] W BT TGN - 8, | KOKD SdlSOM
(a) (a) (a) (a) [(¥1%=,785 a) 4,489 (a) (a) [¥)1,585 480 51,
(a) (a) (a) {a) 50.5 (a) 5640 {a) {a) 38.7 14.3 Dok
1,238 (a) 5,518 {a) 2,892 | 1,795 4,221 | 1,385 1,252 1,229 636 53.
(a) (a) 122.8 {a) 52,1 {a) 52.6 {a) (a) 30,0 18.9 54,
(v) {(5) {b) (b) 8,534 {b) 7,845 (b) (b) 4,120 2,588 55,
(b) (%) (b) (b) 3,178 (b) 2,796 (v) {b) 1,968 1,500 56,

See footnotea at end of table,
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Table 2 .-—-NOVA SCOTIA--Consumer Market Data by Counties and Towns —--(Cont'd)

HALIFAX HANTS INVERNEGS
Dart-
County mouth |Helifax County | Windsor | County | Invernesa
POPULATION AND DWELLINGS, 1931
1. Persons, TotBl NO. sececcccavnccecces 100,204 9,100 59,275 19,493 3,032 | 21,055 2,900
e% Ter Cent of Canada Tot@8l sesvevraces 0,97 0.09 0.57 0.19 0.03 0.20 0.03
3. Persons, Conadian bOrn ..cceeccccocoas 89,320 8,135 61.064 18,588 2,814 | 20 476 2,707
4, British born ececscesevcocace 8,217 7515 6,290 4655 157 250 67
51 Hopelgill' DOIE'R | o -iepele siaie oo cis e « 2,667 210 AR 350 61 329 126
6. Households, Total NOe ccee-vctccacece 20,668 (a) 12,147 4,172 (a) 4,083 (a)
7. Dwellings, Tot8l NO: covevcenceanonos 1) B g (a) 11.333 4,122 {a) 4,075 {a)
BUSINESS ANWD INDUSTRY
8. Retalling, 1930--No. StOTES5 ..evasens 1,322 146 900 253 7/ 223 37
9. Total Sales (Thousgnd #) ecevresess 34,913 3,412 29,843 2,915 1,692 1,516 396
10. Per Cent of Canada S816S8 .evevscree 1.27 0.12 1.08 0,11 0.06 0.06 0.01
11l. Per Capita Sales (Dollarsk-seacscee 348 375 503 150 558 72 137
12, Wholesaling, 1930--No. Establishmentsa 169 2 163 9 {a) 6 {a)
13, Total Sales (Thoussnd $) c.vecenees 43,228 {x) 42,677 737 (a) 372 (a)
14, Manufacturing, 1936--No. Plants ..... 166 13 94 62 1 64 {a)
15, Gross Value Production (Thousand $) 24,276 5,268 10,392 1,819 1,213 274 (a)
1% ) PATHE NP | MO E L NG« o1 le o s sl dle - 2,702 (%) (o) 2,370 (b) 3,027 ()
17% Gross Value Production {(Thousand ) 1,664 (b) {b) 2,828 (b) 2 eSS (v)
18. Average per Farm (Dollars) c.cee.eee 616 (b) (b) 1,065 (b} 702 (W)
EMPLOYNMENT AND PAYROLL
19. Ratnajling, 1930--No. Employees ...... 3,181 262 2,807 206 152 95 26
20. Salaries and Wagea (Thousand %) ... 3,062 270 2,709 164 125 64 17
2l. Wholesaling, 1930--No. Employees .... 1,508 {x) 1,462 20 (a) 13 (a)
22, Salaries and Wages (Thousand $) ... 2,243 (x) 2,182 29 (a) 23 (a)
23, Manufacturing, 1936--No. Employees .. 4,283 402 2,858 624 305 184 {a)
24, Salaries and Wages (Thousand 3) ... 4,457 467 2,973 416 222 44 fa)
25, Farm Population, 1931==NO: evceascese 13,017 (b} (b) 11,075 {h) 15,298 {b)
26, Per Cent of Total Population ...... 13.0 {v) (b) Si7o {b) 207 {b)
RETAIL DISTRIBUTION BY GROUPS, 1930
278 FEOTIARISIIORGIAL | BNIO¥.." oo aio o s o o shaleioidelel s &0y 679 75 442 a9 29 77 22
28. Zales (Thousand $) ..cecvecrcsooass 8,332 b Sl 6,625 557 344 351 184
29, Country General Stores, Noe« seesveses 56 0 0 43 & 67 2
30. Satlials. ({Thouisanid 880 ... e eies tle dajooe e 763 0 0 898 152 785 (x)
3l. General Merchandise Group, No. secvses 29 4 24 I T 2 |
32, Salea (Thousand ) .eesesccevsoscns 6,286 70 6,206 {x) {x) {x) {x}
33. Automotive Group, MNO.: eveccencecancocsse 84 13 43 30 % 18 2
34, - Sales (Thousand #) eesececcencanens 65,5256 955 4,369 627 497 160 (x)
S5 AP PRGN S G oD, -0 T S s o ials ofie e o o e s lNeke 137 17 119 11 9 5 2
36, SamtelEl (IThichusianid. B8, i 2 o8 ¥ow. s o M. & 3,750 320 3,430 132 124 42 (x)
37. Building Materials Group, NOe socscee 31 8 23 8 6 2 1
38, Sales (Thousand ) ceeeeoeesososrsoce 1,249 268 982 164 161 {x) {x)
39. Furniture and Household, NO. eeeessaos 33 2 30 4 4 1 it
40. Sales (ThousBand #) e.esevcervacsoce 1,428 (x) 1,413 (x) 59 (x) {x)
4), Restaurant Group, NO+ cscevsssnsscoss 61 3 52 7 1 7 2
42, Saiteish ((ThiohsaHA BB) 16 ciam s i v d oo s ek 722 7 698 23 {x}) 16 {x)
A3 Dpugistioweald, WBl. = ee oo iocs s slanss 45 5 38 4 2 2 : 1
44, Sales (Thousand 3) esveesorssvccoce 1,067 107 $21 93 79 {x) {x)
45, Other Retail Stores, Noe. coscescscsss 167 19 129 56 14 42 3
46, Sales (Thousand $) ceeeeccecessnone 5,792 650 5,203 310 206 73 45
RELATED INDICATORS OF CONSUMER PURCHASING
POKER
47. Passenger Cars Reg'd., 1937, Nos ease 9,014 (a) (a) 1,615 (a) 675 (e}
48. No. per 100 houBehold8 ..ceeseocsnoe 43.6 {a) {a) 38.7 {a) 16.5 (a)
49. New Passenger Car Sales, 1937, No. .. 1,227 251 953 156 (a) 0 0
50. No. per 100 households eescesssncee 5.9 {a) 7.8 347 {(a) 0 0
51. Domestic Electric Meters, 1937, No. . 15,393 {a) {a) Jiy)2,122 {a) 349 {a)
52, No. per 100 households svescecsceos 74.5 (a) {a) 50. (a) Bl {a)
63, Homes with Radlos, 1937, Nou euessses 15,301 1,627 11,938 1,674 475 687 239
54, No. per 100 households ...cccevvesee 74.0 {a) 98.3 40.1 {a) 16.8 {a)
65, Farm Values, 1931, (Thousand 3} ..... 5,865 {(b) (b} 8,256 (b) 6,793 ()
56, Average per Farm (Dollars) ........ 2,171 (b) (b) 3,484 b 2,244 (b)

Note: See footnotes at end of table.
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Table 2.--NOVA SCOTIA--Consumer Market Data by Counties and Towns --(Cont'd)

Wy L

KING'S LUNENBURG PICTOU QUEEN'S
E
Kent- Bridge-|Lunen=- New Stellar- Weat-
Gounky xille SO xatar lbhurg Gouaty Claggaw E£81 an ton Thepigy ville 4
v 24,357 3,033 31,674 3,262 2,727 39,018 8,858 3,152 5,002 2,613 3,946 10,612 l.
0,23 0.03 0.31 0.03 0.03. 0.38 0.09 0,03 0.05 0.03 0,04 0.10 2.
22,869 2,781 31,092 3,163 2,634 36,065 8,058 2,992 4,440 2,412 3,674 10,190 3.
900 171 287 48 60 1,891 o524 108 331 148 193 196 4.
588 81 295 51 33 1,062 276 52 231 63 79 226 5.
5,425 (a) 6,389 {a) {a) 8,744 (a) (a) (a) (a) (=) 2,387 6.
5, 340 (a) 6,826 {a) (a) 8,678 (a) (a) (a) {a) (a) 2,291 .
282 83 436 81 72 533 183 64 80 22 61 145 8.
4,401 | 1,928 4,754 | 1,590 | 1,441 7,490 4,180 892 952 208 598 1,552 di:
0.16 0.07 0.17 0.06 0,05 0.27 0.15 0.03 0.03 0,01 0.02 0.06 10.
181 636 150 + 487 528 192 472 283 190 80 152 146 1l1l.
17 (a) 23 {a} {a) 21 15 (a) 2 (a) (a) 4 12.
3,336 (a) 2,532 (a) (a) 2,931 2,631 (a) (x) {a) (a) 204 13.
79 8 120 16 13 78 22 10 5 3 (a) 26 14.
1,127 109 1,717 424 803 6,213 1,375 431 149 3,661 (a) 4,671 | 15,
3,055 (b} 3,614 () {v) 2,931 (1b) b} {b) (b} {b) 1,010 16.
Spli52 (b) 2,156 (b) {b) 2,741 tb) (b) (v) (b) {b) 437 i7.
.1.687 (b) 597 (b) (b) 935 (b} (b) (b} {(b) (b) 433 | 18,
376 180 365 131 119 590 342 79 77 21 47 132 19.
253 116 259 101 96 4665 283 55 64 15 33 101 20.
122 (a) 69 (a) {a) 80 76 (a) (x} (a) ({a) - 5 20 s
111 (a) 88 (a) (a) 110 105 (a) {x) (a) {a) 6 22,
489 4] 792 166 257 1,546 496 139 27 657 (a) 789 23.
255 40 447 120 195 1,264 473 101 21 582 (a) 975 24.
12,810 (b) 16,265 (b) (v) 11,499 (b) (b) (b) (b) (b) 4,299 25.
52.6 (b) 51.4 {b) (b) 29.5 (b) (v) (b} (b} (b) 40.5| 26.
79 25 174 24 26 240 73 29 48 14 33 72 27.
1,201 499 1,045 353 256 2,640 1 172 427 481 121 299 355 28,
46 3 82 3 3 44 1 0 1 il 6 19 29.
1,111 109 1,173 35 285 523 (x) 0 {x) {x) 72 232 30,
12 4 12 8 3 12 4 1 & 0 2 LY 31l.
179 69 203 118 61 433 (x) {x) 38 0 (x) (x}) 32.
34 9 28 ? L] 44 23 4 2 3 2 12 33.
691 686 994 657 191 1,388 1,161 95 {x) 26 (x) 212 KT
21 12 28 9 10 49 22 12 8 1 S 14 35.
253 166 317 78 153 770 543 95 93 {x) 29 203 36 .
7 1 21 9 4 17 ? 3 4 0 3 6 37.
o 93 (x) 290 91 164 o522 209 100 132 "o 81 224 38,
? S 15 [} ? 18 15 0 1 4] 2 1 39.
108 73 150 82 65 335 297 0 {x) 0 {x) (x) 40,
13 6 12 6 2 14 7 hB 1 i 2 3 41.
~ 38 17 32 12 {(x) 80 45 {x) {x) (x) {x) 18 42,
7 3 4 3 2 15 6 3 2 1 2 4 43,
119 (x) 147 60 (x) 327 156 69 (x) {x) (x) 146 44.
56 15 57 10 10 80 25 11 9 1 4 10 45,
= 419 188 405 108 193 473 274 71 83 {x) 23 93 46,
2,917 (a) 2,242 {a) {a) 3,617 (a) {a) {a) (a) {a) 1,049 47.
53.8 (a) 32.1 (a) (a) 41.4 {a) (a) (a) (a) (a) 43.9 48,
300 {a) 220 (a) (a) 353 345 (a) (a) (a) {a) 140 49.
5.5 (a) 3.1 (a) {a) 4,0 (a) [0 ) ) e 9 () (a) 5.9 50,
(vig, 342 {a}) 2,538 (a) (a) 5,163 (a) {a) (a) (a) {a) 1,211 51,
45.2 (a) 36.3 (a) (a) 59,0 (a) (a) (a) (a) {a) 50.7 52,
2,488 621 2,343 544 623 4,350 1,451 496 782 251 680 722 53.
45.9 (a) 33.5 {a) (a) 49,7 {a) (a) (a) {a) (a) 30.2 54.
17,493 {(b) 7,722 {b) (b) 7,615 {b) (v) (b) {b) (b) 1,875 55.
5,726 {b) 2,137 {b) {b) 2,598 {b) {b) {b) {b) {b) 1,856 | 56.

Note:

See footnotes at

end of table,
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Table 2.--NOVA SCOTIA--Consumer Market Data by Counties and Towns .—-Conel'd
’ N i
QgEEN'S - RICHMOND | SHELBURNE| VICTORIA YARMOUTH
ant'd
Liverpool County County County County | Yarmouth
POPULATION AND DWELLINGS, 1931
I R R TIB £ e T INGIA S e v a5 o sioe s 000 0ld 2,669 11,098 12,485 8,009 | 20,939 7,055
2, Per Cent of Canada TotAl ..ceevccce Q.03 0.11 Q.12 0.08 0.20 0.07
3. Persons, Canadian bOTrN cccccescccescecs 2,526 10,896 12,186 7 ,l6q? 20,041 6,576
4. BESETEAIT DOTM. lee 54 ¢ o laia s 6 o0 inle 69 70 il 291 274 151
Bk HOIaHIERINN QT | si0is's o Sles tad S s w v 74 132 222 nstin 624 328
6. Households, TotAB] NO. .:ccseveccceccs (a) 2,310 2,883 1,756 4,500 Ta)
s S WeRSHIRESS T TOTALIND®T o ciedoocilscoseoes (a) 2,289 2,745 1,741 4,460 (a)
BUSINESS AND INDUSTRY
8, Retalling, 1930--No. StOTeS8 seseccoecs 66 109 167 98 288 169
9. Total Sales (Thousand $) ceeerrenes 1,095 588 L, 285 505 3,636 3,023
10. Per Cent of Canada SalesS c.cceceoses 0,04 0.02 0.05 0.02 0.13 0.11
11l. Per Capita Sales (Dollars) - sceeeocces 410 55 103 63 174 428
12, Wholesaliug, 1930--No. Establishments (a) 3 11 {a) 27 25
1A5p Total SadesMThousand $) weersfe ioole (=) (x) 318 (a) 2,697 2,650
l4. Manufacturing, 1936--No. Plants ..... S 20 45 23 63 30
15. Gross Value Producetion (Thousand $) 4,284 69 1,360 108 1,966 1,730
T6Ry IF B C e N0 3L T VBRI NG o Sl A e ok (D) 1,460 750 1,414 1,744 (b)
17. Gross Value Production (Thousand $§) (b) S50 291 925 937 (b)
18. Averagze per Farm (Dollars) e.ceesee (b) 378 388 654 537 { W)
EMPLOYMENT AND PAYROLL
19. Retailing, 1930--No. Employees ....s. 101 27 90 18 347 yL10)
20. Salaries and Wages (Thouseand §) ... 83 g 63 14 250 oA
21. Wholesaling, 1930--No. Employees .... (a) (x) 12 {a) 145 145
22, Salaries and Wages (Thousand 3) ... (a) (x) 12 £ W () 169 165
23. Manufacturing, 1936--No. Employees .. 547 53 409 62 628 507
24, Salaries und Wages (Thousand $) ... 847 13 230 16 424 380
25+ Farm Population, 1931=-=NO. ccecvsceee (b) 6,606 3,492 6,297 B,343 (b)
26. Per Cent of Total Populetiol «eeceea (v) 69,.5 28.0 78.6 39.8 (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
B A SIERITe s INDK el Jonens d5s ¢ fos Yo o5 sinee 28 52 75 43 120 71
28. Sigtie s THOMEATA 43 ) Te sxe oo o otls 0 a e 00 e 195 93 232 67 1,045 862
29, Country General Stores, Noe. seecconce 0 34 44 32 43 2
30. Seles (Thousand $) .ccceceacececcss 0 a87 8 Aed | 347 375 {(x)
3l. General Merchandise Group, NO. sesooo 3. 0 0 WL 9
B2 . Sales (Thousand 3) .vesecsccncscsos (Vo) 0 (x) 0 255 253
33 AutOMORINE GCROWE, BN0% 5 v e e emieo% it o +5 ¢ 6 ) 17 ? 32 u7
B  \Sihdm (Mieupasde ) sl oo Bein o b 190 26 138 78 L, gmel = 538
35. Apparel Group, NOe: sesecsevsescascens 13 1 3 0 22 22
36. Skl afs] -(Thieandl ) Rletes o/ olo o bWl 0k 203 Fd] (x) 0 458 458
37. Building Materials Group, NOe« sececee 6 0 5 1 8 8
8. Salieisl| I THENSARANEAE Kiciaiske oo o lnis ¢ o0 es's 224 Q 20 {x) 89 89
39. Furniture and Household, NOe: <c.ccovsse [¢] 0 2 0 7 (]
40. Sales (Thousand $) .c.eevoceveccssea o] 0 (x) 0 188 175
AR Restanrant! Group," Nou  c.cceesmesessole 2 1 (] 5 13 10
42, Sailielsl (IMhicBRnAl 3 & aeele cie sBi s wosow (x) (x) 7 (x) 80 77
AN D RURISEOEIS), “NO/e tars-vie bls o o 000 ole ae o sses 3 R 1 0 5 i=g©
44. SRS ((Da ol SHndl #) " erciers eTale < o 5fe o o 4o 134 (x) (x) 0 96 (x)
45, Other Retail Stores, NO. sceccconcacse 5 1% 12 10 27 l9
46, SR (THOMBARARS )" F ¢ o7c cais'sis s of5 s # Fis 79 19 89 (] 397 373
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, No. eees (a) 338 769 301 1,578 (a)
48, No. per 100 households .ececcscscss (a) 14.6 26.7 1) Tl 35.1 (a)
49. New Passenger Car Sales, 1937, No. .. (a) 4 42 15 229 229
50. No., per 100 housSeholdS ec.ceecscsese {a) 0.2 041 0.8 5.1 {a)
51. Domestic Electric Meters, 1937, No. . (a} 38 G 31 1,883 (a)
Sk No. per 100 households seveasececos {a) L% 19.9 1.8 41.8 {a)
53. Homea with Radios, 1937, NO: scecosss 424 333 750 259 1,826 1,204
54, No. per 100 householdB esevecccacsce (a) 14.4 26.0 14.7 40.6 (a)
55. Farm Values, 1931, (Thousand $) ..... (b) 1,551 1,042 3,238 3,009 (b)
56. Average per Farm (Dollars) eececeos () 1,062 1,389 2,290 7S (b)
(a) Figures not available, (b) Not applicable. (x) Figures withheld to avoid disclosing indi{vidual

operations.

(¥) Partiamlly estimated--See introduction.
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Tnble 2.=--PRINCE EDWARD ISLAND--Consumer Market Data, by Counties and Towns

fule & o King's PRINCE QUEENS
County Summer-
County aide County | Charlottetown
POPULATION AND DWELLINGS, 1931
-l lPenaomer) Totial Nok oo coasonesonia 88,038 19,147 31,500 3,759 37,391 12,3861
2. Per Cent of Canada Tot8l sevecscccce 0.85 0.18 0,30 0.04 0.36 0.12
3. Persons, Canadian born se.-cseercavone 85,251 18,508 30,702 3,628 36,041 (a)
4. British bOrn eececvcecovecca 1,160 284 239 58 637 {a)
Sl Forelgn born ce.cevcisacanan 1,627 355 559 73 713 {a)
6. Households, TotBl NO. s.vcesv:icconnne 18,734 4,228 6,374 (a] 8,132 2,557
7. Dwellings, Total NO. sseececnuenconas 18,632 4,219 6,347 {a) 8,066 2,542
BUSINESS AND INDUSTRY
8, Retatling, 1930--No, Stores ......s0. a51 179 272 61 400 221
9. Total Sules {Thousand 3) +..eveenaa 13,774 1,726 5,118 2,846 6,930 5,824
10. Per Cent of Canada Sal68 ...evveves 0.50 0.06 0.19 0.10 0.25 0.21
11. Per Capita Sales (Dollars) ceseceeve 156 90 162 757 185 471
12. Wholesaling, 1330--No. Establishmenta 61 5 19 (a) 37 31
13. Total Sales (Thousand $) ....... e 13,533 455 2,177 (a) 10,902 10,577
14. Manufacturing, 1936-«-No. Plants ..... 233 565 78 13 90 34
15. Gross Velue Production (Thousand $) 3,311 504 915 395 1,893 1,493
16. Farms, L93L, TOLAL MO+ evveseroreoves 12,865 3,493 4,495 (%) 4,877 (v}
17. Gross Value Production (Thousand $) 16,354 3,708 5,387 (b) 7,259 {b)
18, Average per Farm (Dollars) .eseeseoe 15 2471 1,062 1,198 (b) 1,488 (b)
EMPLOYHMENT AND PAYROLL
19. Retafiling, 1930--No. Employees c..esa. 1,127 100 368 220 659 609
20. Salaries and Wagea (Thousand $).... 874 65 314 215 496 472
2l. Wholesuling, 1930--No. Employees .... 23 15 71 {a) 237 223
22, Salaries and Wages (Thousand §) ... 385 16 101 (a) 237 233
23. Manufacturing, 1936--No. Employees .. 996 207 262 109 s27 377
24. Salaries and! Wages (Thousand $) ... 653 76 119 80 358 313
25, Farm Population, 1931--NO. ccecoecens 55,478 14,562 20,280 (b) 20,636 (b)
26. Per Cent of Total Population ...... 63.0 76.0 64.4 (b) 8§52 (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food Stores, NOe eevecvnvcoancnnnsones 316 59 88 20 169 99
28. Sales {Thousand $) ..cceccesveosana 2,132 264 390 172 1,479 1,211
29. Country General 5%ores8, NO: cesececoa 168 47 6% 2 54 o]
30, Sales (ThousAnd $) seeeecveveossase 3,263 832 1,665 {x) 7%6 0
3l. General Merchandise Group, No. ssecee 8 1 3 3 4 4
Sen Sales (Thousand 3) seeeceocasnances 2,304 {x) (x) {x) 278 278
33. Automotive Croup, Noe covecoorseavscesn 76 14 25 9 37 20
34. Salas il Mhiousand. 3} sevcencocciciees 1,961 308 657 554 995 944
SOV DB O LG TOMID; PNGW (o2 alfle o aeessen diold 5% 13 12 5 27 23
36, Sales (Thousand $) ..ievevessonnsen 1,299 28 78 53 1,193 1,189
37. Bullding Materials Group, NO. secseee 11 [0} 3 2 8 8
3B. Sales {ThousBnd $) se-vsoevrccscasas 430 0 35 (x) 394 394
39, Furniture and Household, NOe svecoena 13 1 3 1 9 8
40, Sales (Thousand $) .evececn.... 406 {x) (x) (x) 392 391
41, Restaurant Group, No. eceescercceccans 19 2 8 S 9 9
42, Sales (Thousand $) e.ceveecevnsocos 142 {x) {x) Pl 116 116
AN N IR Ol KT T As Vel A 6% « ableacilib e eq 20 3 8 4 9 9
44, Sales (Thousand $) ...ecivieveeoase 353 23 98 57 232 232
45, Other Retaill Stores, HOe ccevornnnnse 168 39 65 10 74 41
46, Satle sMETRoIBaNd - B) ; (sirie sie e staree ossvwa 1,494 92 304 75 1,097 1,071
RELATED IHDICATORS OF COLSUMER PURCHASING
POWER
47, Passenger Cars Reg'd., 1937, NO. .... 6,993 (a) (a) {a) (a) (a)
48, No. per 100 houscholdS e..ceesacene 33 {a) {a) (a) (a) (a)
49. New Pasaenger Car 3ales, 1937, No. .. 659 49 231 (a) 379 371
§0. No. per 100 household8 scc:icoavcsnses 3.5 1.2 3.6 (a) 4.7 14.5
51. Domestic Electric Tleters, 1537 No. . 4,596 (y) 459 1,209 {(a) [(yY2,928 {a) | &
52.. No. per 100 households .....ccoesvae 24.5 10.9 M9T0 {a) 36.0 (a)
53. Homes with Radios, 1937, NOu« eeesceas 10,831 1,64) 3,793 1,272 5,397 {a)
54. No. per 100 households ......:vcoes 57.8 38.8 59,5 (a) 66.4 (a)
55, Farm Values, 1931, (Thousund 3) se.ee 58,332 11,357 22,644 {b) 24,332 {b)
56. Average per Farm (Dollars) ........ 4,534 338 1l 5,038 (b) 4,989 (b)

(a) Figures not available. (b) Not applicable.

(y) Partially estimated.

See Introduction.
An (x) indicates that figures are withheld to avoid diselosing individual operations.
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Table 2.==NEW BRUNSWICK--Consumer Market Data by Counties and Towns

PROVINCE ALBERT CARLETON CHARLOTTE
County County | Woodstock County | St. Stephen
POPULATION AND DWELLINGS, 1931
1. Persons, Total NOs sccsesssvscnssscns 408,219 7,679 20,796 3,259 21,337 3,437
2. Per Cent of Canada Total sesesseces 3.93 0.07 0.20 0.03 0.21 0.03
3. Persons, Canadlan DOrR sesvescccscsvee 383,818 7,342 18,682 2,953 19,582 3,085
4. British bDOrD ecsecvavscscccns 12,712 207 1,291 150 496 123
v Foreign bOTNn svscoessosnvcsns 11,689 130 823 156 1,259 229
Yo p BRI N0 LA H) INRGHEN INO'2 < cca<c0csccoonn 80,292 1,688 4,536 (a) 5,036 (a)
7. Dwellings, Total NO. cscessccnssscsns 79,337 1,669 4,489 (a) 5,005 (a)
BUSINESS AND INDUSTRY
£, Retailing, 1930--No, Stores ..ecesces 4,434 62 207 93 280 93
aF, Total Sales (Thousamd $) civesseoss 84,372 626 3,892 ‘2,334 4,092 2,282
10. Per Cent of Canada Saled ceacaceess 3.06 0.02 0.14 0.08 0.15 0.08
11, Per Capita Sales (Dollars)ece.....- 207 82 187 716 192 664
12, Wholesaling, 1930--No. Establishments 388 1 25 (a) 22 (a)
L3P Total Sales (Thousand #$) seescienss 72,840 (x) 2,896 (a) 687 {a)
14, Manufacturing, 1936--No. Plants ..... 784 20 42 16 68 l2
15. Gross Value Production (Thousand $) 56,225 896 588 108 5,118 1,680
16. Farms, 1931, TOtal NO. eovevcococcrce 34,025 1,080 2,570 o) 1,549 (™)
17. Gross Value Production (Thousand $) 30,438 990 3,657 {b) 1,350 {v)
i8. Average per Farm (Dollars) sceecese 895 917 1,423 (b) 872 {o)
EMPLOYMENT AND PAYROLL
19. Retailing, 1930--No. Employees ...... 6,854 42 281 200 249 147
20. Salaries and Wages (Thousand 3) ... 6,224 31 249 180 231 145
21, Wholesaling, 1930=--No. Employees .... 2,825 (x) 99 (a) 26 (a)
22, Salaries and Wages (Thousand %) ... 3,989 {x) 115 (a) 48 {a)
23, Manufacturing, 1306--No, Employees .. 13,710 170 183 57 1,559 516
24, Salaries and Wages (Thousand $) ... 11,855 29147 96 31 1,137 405
25, Farm Population, 1931--NO: eccesocenne 180,214 5,173 12,194 {b) 6,973 (b)
26. Per Cent of Total Population ...... 44.1 67.4 58,6 (b) 32,7 (b)
HETAIL DISTRIBUTION BY GROUPS, 1930 "
I THOE AR SINE TefS O & sugiepe s s biols stareie sis a5 ae 1,818 16 50 21 108 30
28, Sales (Thousand $) ecevcoconsaacnes 14,983 97 419 264 896 367
29, Country Gemeral Stores, No. esescsoss 706 20 38 1 45 3
30, Sales (Thousand $) ceecrevcsaansanse 12,236 350 913 {x) 909 213
31, General Merchandise Group, No. ...ees 98 0 4 4 8 3
32, Sales (Thousand $) .eecesasaccscons 18,680 0 287 287 94 60
33, Automotive Group, NO. sevecevsccnncas 451 10 42 16 3 11
34. Sales (Thousand $) eeeveccossssvnce 11,698 35 721 513 697 594
35. Apparel Group, NO:. seecscaeccsssvsssoce 307 0 I 10 22 12
36, Sales (Thousand $) ceccceusccsnssss 6,373 0 236 205 363 237
37. Building Materials Group, NO., essesess 115 1 10 4 7 4
38, Sales (Thousand $) ..cesseesccscsas 3,359 (x) 270 212 161 12T
39, Furniture and Household, No. cccecese 87 1 [] ] 5 4
40, Sales (Thousand $) ..vesecsossosssoe 2,592 (x) 92 98 121 115
41. Restaurant Group, NO. ccecconscanncne 174 1 9 8 12 S
42, Sales (Thousand $) seeevcevacscaces 1,204 {x) 50 {x) . a2 42
43. Drug Stores, NO.: scsacsescvannocsensae 115 3 8 5 8 - 4
44. Sales (Thousand $) e.cceeccensssases 2,331 (x) 130 109 148 85
45, Other Retail Stores, NO: sssscsscnsce 563 10 30 21 35 17
46, Sales (Thousand $) cevcecsocosvenas 10,916 15 775 534 624 447
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, NO. ..s. 29,937 919 2,088 511 2,302 575
48, No. per 100 householdsS ..cccescosoes B 54.4 46,0 (a) 45,7 : (a)
49, New Passenger Car Sales, 1937, No. .. 3,606 (a) (a) (a) (a) {a)
50. No. per 100 household® eeescscsscse 4.5 {a) (a) {a) {a) {a)
51, Domestic Electric Meters, 1937, No. . 44,663 | lYy) 635 1,461 (a) 2,324 (a)
52. No. per 100 households .ec.cocveeacs 55.6 37.6 32.2 (a) 46.1 {a)
53. Homes with Radlos, 1937, NOe sevocass 35,710 346 1,632 804 2,177 685
54. No. per 100 households ...c.sccsssa 44.5 20.5 36.0 (a) 43,2 (a)
55. Farm Values, 1931, (Thousand $) ..... 103,531 3,30 12,55 (v) 4,552 (v)
56, Average per Farm (Dollars) seceuieees 3,042 3,063 4,886 (1) 2,939 (b)

Note: See footnotes at end of table.
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GLOUCESTER KENT KINGS MADAWASKA NORTHUMBE RLAND QUEEN3 | RESTIGOUCHE
Count Ba- Count Coun Susse Edmund- Chat- New-
' thurst b o K pt— ston qunsy ham. | castle S u iy Conaisy
41,914 | 3,300 | 23,478 ] 19,807 2,252 | 24,527 6,430 | 34,124| 4,017 | 3,383| 11,219 29,859 e
0.40 0.03 0.23 0.19 0.02 0.24 0.06 0.33 0.04 0.03 0.11 0.29 2.
41,445 | =,153 | 22,878 18,039 2,146 | 23,187 | 5,946 33,385 3,875 3,243 10,034 | 28,825 Tp.
138 61 174 1,274 63 61 49 285 61 56 856 331 4.
331 86 426 494 43 1,279 435 454 81 84 329 703 55
6,774 (a) 3,944 4,610 {a) 3,998 (a] 6,304 (a) (a) 2,462 4,971 6.
6,591 (a) 3,887 4,581 (a) 3,909 (a) 6,217 (a) (a) 2,474 4,883 7l
316 73 213 201 60 244 108 337 88 52 130 317 8.
3,018 | 1,630 1,347 2,589 | 1,313 2,689 | 1,625 3,904 1,206 | 1,185 1,306 5,611 9.
0.11 0.06 0.05 0.09 0.05 0.10 0.06 0.14 0.04 0.04 0.05 0.20 { 1lo.
72 494 57 131 583 110 253 114 300 344 116 188 | 11.
13 (a) =T, 10 {a) 5 4 s (a) (a) 3 15 12,
882 (a) 221 283 (a) 612 585 1,239 (a) (a) (x) 1,590 13.
96 13 41 16 12 22 8 51 8 14 15 42 14.
3,289 | 2,875 392 1,116 752 3,886 | 3,854 1,494 33 970 27s 8,736 | 15.
5,112 (v) 3,088 2,860 (b} 1,815 {b) 35 1ae (v} () 1,628 1,800 16.
2,466 (b} 2,238 3,508 (b) 1,717 (v) 1,983 (b) (b} 1,482 1,201 | 17.
482 (b) 785 1,227 (b) 946 (b) 587 (b) (b) 910 667 | 18.
174 106 94 167 107 167 115 298 123 85 63 369 19.
147 101 50 148 99 142 99 239 85 86 46 311 | =20.
45 (a) 10 10 (a) 13 12 32 (a) {a) (x) 61 21,
86 (a) 13 11 (a) 20 18 37 (a) (a) (x) 67 | 22.
970 704 204 274 161 717 504 689 28 316 105 1,564 | 23.
898 844 69 168 125 597 490 324 Il 187 73 1,716 | 24,
30,639 (b) 18.433 | 12,396 (bv) 10,905 (v) 18,460 {b) (b} 7,277 10,450 25,
7755} 148 {b) 78.5 62.6 {b) 44.5 (1) S54.1 (v) (®) 64.9 35.0 | 26.
131 27 86 81 23 88 45 133 43 14 40 141 27.
530 338 117 503 271 380 298 748 242 334 154 1,298 | 28.
100 s 65 45 ) 60 10 70 3 3 48 39 29.
1,365 539 919 900 123 727 203 1,237 77 154 785 1aL 153 30
' 12 S 1 2 1 7 6 13 151 6 1 8 31.
296 41 (x) {x) {x) 151 150 387 246 29 (x) 320 | 32.
17 ? 14 28 9 18 8 31 5 S 15 27 33.
301 £86 189 497 406 278 219 525 141 220 172 555 | 34,
= 3 5 6. § 15 10 20 11 8 1 32 | 35.
8s 85 (x) 67 67 250 219 287 172 118 (x) 584 | 36.
s 2 1 4 3 7 (3 7 4 1l 10 | 37.
o 30 20 {x) 99 58 a3 74 96 91 (x)- (x) 588 | 38.
3 3 2 1 | 8 5 7 2 3 1 S 39.
58 58 {x) (x) {x) 147 127 164 {x) 96 (o) 182 | 40.
7 3 5 6 ? 3 151! 4 4 3 16y if 41k
21 15 9 8 (x) 15 8 39 16 {x) Lx) 99 42,
3 3 5} 'S 2 4 'y 7 2 3 2 4 | 43,
49 49 0 52 (x) a8 88 94 (x) 52 (x) 115 | 44.
a3 13 34 24 10 29 11 38 9 s 18 LY
284 208 97 189 79 576 239 330 159 141 64 757 46,
1,002 452 791 2,290 68 1,076 524 1,390 166 245 1,244 1,408 | 47,
14,8 (a) 20.1 49,7 {a) 26,9 (a) 22.0 (a) ({a) 50.1 28.3 48.
(a) (a) (a) (a) (a) (a) (a) (a) (a) {a) (a) (a) 49.
_{a) (a) _{a) (a) (a) {a) (a) (a) (a) (a) (a) (a) 50.
(y)1,029 (a) (¥ 790 ((¥y)2,833 (=) 1,574 (a) ¥)1,868 (a) (a) [y)1,033 1,778 | 51,
15.2 (a) 20.0 61.5 (a} 39.4 {a) 29.6 (a) (a) 41.6 35.8 | s2.
893 574 438 1,931 489 886 653 1,553 352 399 749 1,73 53,
13.2 (a) 11.1 21.9 {a) 22.2 (a) 24.6 (a) (a) 30,2 34.9 | S4.
9,350 (b) 6,077 9,655 (b) 7,345 (b) 8,044 (v) {v) 4,364 6,102 | 55.
1,829 (b) 1,968 3,376 (b) 4,047 (b) 2,383 (v) (v) 2,681 3,390 | 56.
Note: See footnotes st end of table.
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Table 2.-~KNEW BRUISWICK--Consumer liarket Data by Counties and Towns--(Concl'd)
REST;g?E?g? Ll SAIHT JOHU SUNBURY | #ICTORIA
Canf:ill- Dalhousie County ?;;:t County County
POPULATION AND DWELLINGS, 1931
DR R o caliion Lt L e e 6,505 3,974 61,613 | 47,514 6,999 14,907
2. Per Cent of Canada Total esecsssaee 0.06 0.04 0.59 0.46 0,07 0.14
3. Persons, Canadian bBOTh .eceeeerncens 6,250 3,617 55,908 | 42,922 6,376 13,394
4, T2 B paisgnlt |5 on o R oo 114 140 3,629 2, 8378 414 530
S. Foreign bOrn ceeseeu.e. ceeeae 141 217 2,086 1,714 209 983
6. liouseholds, Total 1iOe escacssssasoneas (a) (a) 13,703 | 10,890 1,439 2,820
7. Dwellinzs, Total NOe eceessecsccssoss {a) {a) 13,622 | 10,841 1,429 2,795
BUSIKESS AUD INDUSTRY
8. Hetailing, 1930--No. Stores .....eces 124 56 939 822 47 145
9. Total Sales {Thousmnd 3) eeessacnse )] 1,497 22,352 | 21,435 234 2l Sl
10. Per Cent of Canady 581€8 siesscscee 0.11 0.08 0.81 0.78 Q.01 0.08
1l1l. Per Cupita Sales {Dollars) secessce 460 377 363 451 39 143
12, Wholesaling, 1930--Ho. Lstablishments 12 (a) 185 181 {a) 8
13. Total Sales {(Thousand $) «sesvassaas 1,546 {a) 50,074 | 49,538 (a) )| g s)
14. Manufacturing, 1936--No. Plants «.... 13 {(x} 136 118 7 24
15. Gross Value Production {Thousand &) 370 {x) 16,918 | 16,432 256 344
o Hes],T YRy IOl 10, +s% .0k 8. £ e k30 o) (b) 500 {b) 745 1,447
17. Gross Value Production {Thousand J) {b) (b) 671 (b) 703 1,671
18. Average per Farm (Dollars) .....e.e (b) {b) 1,341 (b) 943 IER GG
EXPLOYMENT AND PAYROLL
19. Retailing, 1930--No. Employees ...... 244 85 2,413 2 45 5 132
20. Salaries and Wages (Thousand 3) ... - 204 76 2,226 2,160 3 117
2l. Wholesaling, 1930--No. Employees e 58 (a} 2,001 1,964 (a) 515
22, Salaries and Waces (Thousand 3) ... 64 (a) 2,944 2,890 (8) 69
23, Manufacturing, 1936--No. Employees .. 1517 (x) 3,256 2,663 HVILE 199
24. Salaries and Wages (Thousand $) ... 148 (x) 3 1226 2,679 68 103
25. Farm Population, 1931~-NOws esssnssccen (b) (b) 2,233 (b) 3,702 8,009
26 Per Cent of Total Population -..... (b} (b) 3EE {b) 52,9 SN
RETAIL DISTRIBUTION BY GROUPS, 1930
27, Food Stores, NO. esesosscaasrsacssonns 49 25 475 397 17 44
28, Sales (Thousand $) cevceescocavanss 693 336 5,367 4,889 52 165
29, Country General Stores, NHo. cececense ] 3 3 0 14 38
50, Sales (Thousand $) .....ceceesacces 291 112 52 0 154 690
3le General Merchandise Group, MNo: secocee 4 2 17 16 0 2
32, Steilels BEHENISIERGE S8, cual o Sfers-ole! Fe oisi s oliaxa 300 {x) 2,977 2,958 0 {x)
33. Automotive Group, NO. c.cecersacoccas SISt 5 62 46 10 20
34, Sales (Thousand $) ...... cob A8 oB8- o 359 142 3,800 3,670 19 619
35, Apparel Group, NO. sececscosascenccans 18 ? 101 100 0 9
36. Sales (Thousand $) ceseeecasesnesas 389 168 2,412 | 2,411 0 198
37. Building Materials Group, NO. ecseees 6 2 29 28 0 7
38, Sallle s ((Mhalisand] (3 Pl Saiaie d oo dl8%e o 144 {x) 985 967 0 89
39, Furnlture and Household, 0. c..sesass 3 B 30 23 0 et
40. SEile’s| (MRoWsandl SN Ai-ce f - - o & ive oo o o0 (x) {x) 1,120 1,112 0 (x)
41, Restaurant Group, NO. sevesccccososes 8 6 42 38 0 Y
42, Sales (Thousand $} .c.eeevecccsonncs 59 38 469 466 0 20
43, Drug Stores, NO.: ccoer:cnevevccnsacnse OF X5 3B 36 0 —
44, Siafllels™ (MREEWIE aTid = PN warve srciesle s s 5 009 a s {x) (x) 936 906 0 54
45, Other Retail Storos, Hoe scescosacens 17 4 142 132 6 11
46, Seles (Thousend $} .ccesescsracssens 498 238 4,240 4,057 10 146
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, No. sane 469 357 5,723 | 4,714 535 1,175
48, No. per 100 bousehbolds ...secsseces {a) (=) 41.8 43.3 37.2 41,7
49. New Passenger Car Sales, 1937, Ho. .. (a) (a) (a) (a) (a) (a)
§0. No. per 100 households +..c.... Bld < 4 (a) (a) (a) (a) {a)} (a)
§1. Domestic Electric Meters, 1937, No. . {a} (a} yi16,306 {a) {y)Y 380 786
52, No. per 100 households ..e.cceseccsvss (a) (a) 119.0 (a) 26.4 27.9
53. Homes with Radios, 1937, NOw eeevuens 812 478 10,631 | 10,305 339 879
54, No, per 100 households .....csevae- (a) {a) 77.6 94,6 23.6 31.2
65, Farm Values, 1931, (Thousand 3) ..... (b) {b) 2,102 (b) 3l 26l 7,241
6. Average per Farm (Dollars) ........ (b) (b) 4,203 (b) 3,169 5,004
Note: See footnntes at ond of table.
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le 2 .--NEW BRUNSWICK--Consumer Market Data by Counties and Towns --(Congl'd)

WESTMORE LAND YORK

County | Moncton 3:;§; County f::g:r-
- 57,506 | 20,689 2,834 | 32,454 8,830 1
0.55 0.20 0,082 0,31 0.09 2.
54,360 | 19,468 2,088 30,381 8,062 N
1,747 634 90 1,299 496 4.
1,399 587 56 774 272 &,
11,026 | 4,201 (&) 6,361 Ta] 6.
10,867 4,149 (a) 6,919 (a) R
612 302 54 384 179 8.
23,830 | 20,761 782 6,752 4,862 9.
0.86 0.75 0.03 0.25 0.18 10.
__ al4 1,003 350 208 551 11.
50 36 (a) 25 16 12,
7,697 6,196 (a) 4,991 4,764 13,
97 39 8 77 27 14.
7,738 5,962 706 3,182 1,249 15,
3,716 (1) (v) 2,739 (v) 16.
3,892 () (b) 2,909 {b) 3174
1,047 (v) (b) 1,062 (b) 18,
1,837 | 1,619 76 563 447 | 19.
1,782 1,622 58 480 395 | =20,
337 287 (a) 131 124 | 21,
417 342 (a) 181 171 | =22,
2,574 1,959 241 1,135 389 | 23.
2,455 | 2,026 248 808 319 24,
19,794 (v) (b) 13,576 (v) 2518
34.4 (b) (b) 41.8 {b) 26,
275 143 20 133 69 247 .
2,589 1,872 171 1,671 1,312 | 28,
54 0 3 67 1 29,
1,096 0 25 1,087 {x) 30.
9 7 3 14 12 ar.,
13,244 ( 13,208 (x) 503 499 32,
71 31 17 56 1?7 33,
2,173 | 1,702 262 1,128 907 34,
52 20 7 28 24 35.
1,244 1,122 70 627 608 36.
18 9 3 8 5 37,
- 594 519 18 237 (x) 38,
11 g 4 3 6 39.
458 438 vx) 191 191 40.
33 21 5 13 10 41.
. 239 201 18 140 107 42,
20 14 2 10 7 43,
400 303 {(x) 218 181 [ 44.
69 28 4 49 28 | 45.
. 1,801 1,390 113 1,010 865 | 46.
4,529 1,856 456 3,343 1,161 | av.
41.) 44,2 (a) 48.0 (a) 48,
(a) (a) (a) (a) (a) 49.
(m) {a) (a} (a) (a) 50,
(yY7,798 {a) {(a) KyV2,098 (a) 51.
70,9 {a) {(a) $8.9 {a) 52.
7,762 4,601 704 3,758 2,027 53,
70.4 109.5 (a) 54,0 {a) 54,
11,631 (v) (b) 8,840 (b) 55,
3,130 (1) (v) 3,229 (b} 56,

(a)
{v)
{x)

Footnotes
- figures not aveilable.
- not appliceble.

- figures withheld to avold dis-
closing individual operations,

- partially estimated--See intro-
duction.
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Table 2.--QUEBEC--Consumer Market Data, by Couﬁkies and Towns

Provines ABITIBI ARGENTEUIL ARTHABASKA
TOTAL County Amos County |Lachute County
POPULATION AND DWELLINGS, 1931
15 SR SIESEREENT G E ERSRNEY S 0 o o2 Jie ¢ 00 s0fsn o oo 2,874,255 23,692 2,183 18,976 3,906 27,159
2. Per Cent of Canada Total sesceccase 27.70 0.23 0.02 0.18 0.04 0.26
3, Persons, Canadian DOTYD seesvesncncnes 2MEZRE 5112 22,864 2,095 17,942 3,712 26,537
4, SRS DTN dafe 3 = & tn s o abins s s 110,826 92 6 678 126 8
Se FOTeign DOTH eeveceecenaoans 140,917 736 52 356 68 614
6. HOus8holds, TOLtAl NOe seeecececcsones 535,472 4,123 (a) 3,769 {a) 4,705
7. Dwellings, TotAl NO:. secvcvcevevososa 530,070 4,082 (a) TS (a) 4,650
BUSINESS AND INDUSTRY
8. Retailing, 1930-=-No. StOT€S sesesccse 34,286 207 34 240 82 274
9. Totel Sales (Thougand $) eeececacse 651,139 2,105 661 2,708 1,408 3,194
10, Per Ceént of Canada S5al€8 csessecese 23.6 0.08 0.02 0.10 0.05 0.12
1L Per Capita Ssales (Dollars) eeeees.s 227 89 307 143 360 ll8
12. Wholesaling, 1930--No. Establishments 2,932 7 {a) 9 ~(a) 16
13. Total Sales (Thousand #) eccecevecse 904,796 549 (a) 516 (a) 2,341
l4. Mapufacturing, 1936--No. Plants ..... 7,969 66 7 52 9 1'5
15. Gross Value Production (Thousand $) 863,687 869 190 5,722 2,172 4,348
16l Hatsms',. 1905 oI IRG L s o e o e o ¢ o o oHTexe 135,957 2,413 (b) 1,346 (v) 2,437
17. Gross Value Production {(Thousand ) 184,710 1,893 (b) 2,458 (b) 3,660
18. Average per Farm (Dollars) ..ececss 1,359 785 (b) 1,826 (b) 1,502
EMPLOYMENT AND PAYROLL
19. Retailing, 1930--No. Enmployees ccceece. 62,900 105 44 177 113 184
20, Saleries and Wages (Thousand $) ... b9 ,#78 92 47 142 100 144
21. Wholesaling, 1930--No. Employees e... 26,171 20 (a) 15 (a) 63
22, Salaries and Wages (Thousand $) ... 41,958 33 {a) 22 {a) 67
23. Manufacturing, 1936--No. Employees .. 194,876 296 38 1,549 553 1,839
24, Salaries and ¥ages (Thousand $) ... 182,319 158 27 1,411 464 1,246
25. Farm Population, 1931-=No: ssacsssics 27, G 11,130 (v} 6,965 (b) 15,124
26, Per Cent of Total Porulation ...... 27.0 47.0 {b) 36.7 {b) 55.7
RETAIL DISTRIBUTION BY GROUPS, 1930
27, Food Stores, No. Pesassrerseresseaanse 15,398 65 13 94 26 114
28, SEle B METHEREERT] $) 75 . sidiee ooia oisiais o oo 186,234 584 LT 591 309 685
29. Country General Stores, NOs eeecccosne 2,992 44 5 44 5 37
S0l m sSallals SR oUEANAl $) . olonine oo oicicn s 50,390 974 283 754 91 524
31, General Merchandise Group, NO: ecesss 1,287 1 0 6 (e)s 20
32. Satttels HEBROMSANAY Bl hee ole o & onnia nioia oue o 85,229 {=x) 0 139 139 236
33. Automotive Group, NOs ecevsccsvocscee e 8238 19 2 28 10 20
34, Sales (ThousBnd $) eevceecssncconsea 71,740 108 {x) 747 526 B49
S5k IAppEmeANIGIONID), - NOle — o's see ska 910 arele o alea-ale o 3,103 nE 6 8 8 12
36. Sales (Thousand $) ecevvvescecances 61,106 144 100 74 74 a2
37. Building Materials Group, NOG. csceeseas 878 2 2L 6 3 185
38. Siayte) s (RO 7 afase » o 0xe o 0/ckolate & 29,757 (x) (x) 120 47 513
39, Furniture and Household, NO: cccecsce 8lg 0 0 8 3 9
40, Sedlen) ((Bhiondamd B e sjocs oo s aaloss's 30,182 0 [} 63 37 129
4l. Restaurant GrouP, NO: sececcscsccssnoe 925 S o 5 3 4
42. Satlieial” (TEouBamdf B | « oks c1els s o0 o o1e76m & 17,205 27 {x} 20 (x) 17
AT WG SO NS T8 B alegels selils s T% s 658 2 ot 4 2 6
44. Sales ("Thousand §) ot eid oo oo 14,852 (x) (x) 31 tx) 24
45. Other Retail Stores, Noe« sccescsanses 5,693 58 -] 37 17 41
46. 3a llew (TRousgRnd BV ' eiore e P eeeosiame 101,946 178 27 169 148 135
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47, Passenger Cars Reg'd., 1937, No. 161,317 1,615 (a) 1,843 (a) 1,104
48, No. per 100,,h0on86h01d8 seecesvsceacse 30.1 39.4 (a) 48.5 (a) 2185 5
49. New Passenger Car Sales, 1937, No. .. 23,001 419 (a) 221 (&) 296
50. No. per 100 householdS eeceesccssae 4.3 10.2 {a) 6,0 (a) 6.3
51. Domestic Electric Xeters, 1337, No. . 475,613 2,086 | (e} 25,308 (e} 2,208
52, No. per 100 households eoecocosvons 88.8 50.8 (a) 63.0 (a) 46,9
53, Homes with Radios, 1937, NO: eevevvos 317,780 1,306 224 1,364 686 1,289
54, No. per 100 householdB8 seseccocscos 59.3 31.9 (a) 36.2 (a) 27.4
5. Farm Values, 1931, (Thousand $) e.... 877,274 7,994 (b) 9,985 (v) 16,096
56, Average per Farm (Dollars) seeeseae 6,452 3,313 (b) 7,419 {b) 6,605
Note:

See fodbtnotes at end of table.
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Table 2.--QUEBEC--Consumer Market Deta by Counties and Towns

ggﬂgggtig?‘ BAGOT BEAUCE BEAUHARNOIS gﬁkggg BERTHIER v§g¥3§x

3 Vi::;::a- County County County v;ii:g hz:zzzs County County Bo::ii:r— County
', 6,213 16,914 44,793 25,163 11,411 3,729 22,006 19,508 2,431 32,432 %
0.06 0.16 0.43 0.24 0.11 0.04 0.21 0.19 0.02 0.31 2.
5,970 16,490 44,402 22,432 10,542 3,183 | 21,758 19,059 2,386 32,166 3.
B 11 22 760 530 74 4 15 3 106 4.
238 403 369 1,971 339 472 244 432 42 160 S.
(a) 3,342 7,395 4,359 2,151 (a) 3,661 3,612 {a) 5,150 6.
(n) 3,311 7,280 4,283 2,109 (a) 3,645 3,578 (a) 5,121 77
108 216 425 288 162 62 220 245 52 301 8.
1,946 1,091 3,269 5,130 3,883 834 1,098 1,978 255 1,801 9.
0.07 0.04 0.12 0.19 0.14 0.03 0.04 0.07 0.03 0.07 10.
313 65 ¥ 73 204 340 224 50 101 311 56 11.
12 9 30 17 14 (a} 10 11 (=) [ 12,
2,243 324 1,240 987 814 (a) 128 218 (a) (x) 13
23 67 153 49 30 9 77 81 9 69 14.
2,489 2,105 2,509 9,566 7,848 1,558 338 1,734 1,038 418 15,
() 2. 330 Shi2 77 831 (v} (b) 2,822 1,904 {v) 3,884 16.
(b) 3,244 5,343 1,568 (b) (b) 2,997 2,794 (b) 3,125 17
(b) 1,389 1,013 1,887 (b) (b) 1,062 1,467 (b) 804 18.
126 52 183 408 302 78 28 98 Shll 129 19,
105 29 127 319 242 64 12 65 40 84 20.
63 5 32 34 33 (a) 4 ? (a) (x) 21l.
67 ] . 34 49 49 {a) 4 6 {a) (x) 22,
i ,296 606 1,300 2,940 2 SEE 398 112 517 257 302 23,
935 349 602 2,431 2,011 410 32 288 186 75 24,
(b) 11,133 28,698 4,668 (b) (b) 14,852 10,618 (b) 21,744 251
(b, 65,8 64.1 18.6 (b) (b) 67.5 54,4 (b) 76.3 26,
45 74 161 142 79 30 76 119 27 125 27.
344 262 596 1,412 1,007 233 250 722 210 337 28,
& 36 71 5 0 2 62 20 1 91 29,
(x) 446 1,364 394 0 (x) 666 357 (x}) 1,196 30,
15 4 11 14 10 2 4 8 2 3 31,
188 32 383 608 556 (x) 19 113 (x) 20 32,
10 17 36 1?7 8 6 1 22 & 20 3819
632 97 387 437 325 100 {x) 205 109 175 34,
9 17 29 33 19 12 9 L) 6 7 o7
B0 29 95 472 378 86 27 140 57 ? 36.
6 5 13 6 5 0 9 6 0 2 37.
s 493 44 139 387 354 0 13 98 |~ 0 (x) 38,
8 4 15 9 8 1 1 7 1 7 39,
109 27 154 157 146 (x) (x) 46 (x) (x) 40,
3 1 3 4 3 1 ] 4 0 3 41.
- 16 (x) 9 18 (x) (x) 0 9 0 14 42.
2 B 4 4 3 T 0 3 e+ (4] [}
(x) (x) 6 585 (x) {x) 0 30 (x) 0 44.
9 55 79 46 27 ? 48 43 9 49 45,
. 44 150 136 1,190 1,059 118 80 258 192 49 46,
(a) 728 1,294 1,329 677 (n) 543 682 {a) 808 47,
(a) 22.1 17.5 30.2 30,8 (a) 14.7 18.9 {a) 16k 48,
296 23 254 108 108 (a) (x) (x) (a) 107 49.
(a} 0.7 3.4 2.5 5.0 (a) (x) (x) (a) 2.1 S0.
{a) 1,059 |{y)<2,228 3,655 (a) (a) 1,159 1,553 (a) 464 51,
(a! 31.7 30.1 83.8 (a) (a) 31.7 43,0 (a) 9.0 S2r
711 762 1,514 2,627 2,008 381 629 747 298 610 53.
(a) 22.8 20.5 60.3 93.4 (a) 1y.2 20,7 (a) 11.8 54,
(b) 16,229 28,245 8,905 {b) (b) 11,236 15,134 (b) 15,294 G
(b) 6,950 SLIEbIS 10,716 {(b) {b) 3,982 7,948 (b) 3,938 56.

Note: See footuotes at end of table.
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BROME CHANKBLY CHANPLAIN
Lon- St. Alma- | Cap de 1lwa
Coupsr | Compil gieuil | Lambert Gyundy ville | Ladeleine
POPULATION AND DWELLINGS, 1931
1. Fersons, Total MHoe souevcaacauaaeses. | 12,433 | 26,801 5,407 6,075 | 59,935 | 2,010 8,748
2. Per Cent of Canada Total .ceesveaeosee 0.12 0.26 0,05 0,06 0.58 Q.02 0.08
3. Persons, Canadian bOrn ssc.ceoseecsocs 11,010 | 22,415 4,832 4,546 58,662 1,961 8,512
4. British born ..seciecvesesecae 762 3,318 424 1,190 274 10 40
S Foreign born sscecscevcsccss 661 1,068 151 339 999 39 196
6. Households, Total NO.: essscnsvsassncs 2,791 5,461 (a) {a]} 3,952 (a) {a)
7. DwollBiingss, "Tostiell Now eosieesssoc s aedds 2,763 5,431 (a) (=) 9,840 (a) (a)
BUSINESS AND INDUSTRY
8. Retailing, 1930--No. StOres seseeeoos 149 323 93 55 690 24 107
9. Total Sales (Thousand #) eseeececcos 1,294 4,122 1,495 1,375 5,837 150 805
l0. Per Cent of Canada S2leéS seseccsonas 0.05 0.15 0.05 0,05 0.2 0.01 0.03
1FILg, Per Copita Sales {(DollATrsS) scsees-s 104 154 276 226 97 75 92
12. Wholesaling, 1930--No. Establishments 6 11 2 4 18 (a) 1
13, Total Seles (Thousand 3) ..eveeacos 449 310 (x) 398 545 (a) (x)
l4, Manufacturing, 1936--No. Plants ..... 34 3) 9 7 159 3 10
5. Gross Value Production (Thousand #) 939 2,893 1,145 958 12,832 31 1,169
16 " Famims, 1980, TEoMiaEl W . et o o wata s e .ol ol 1,724 659 (b) (v} 2,699 {(v) {b)
W Gross Value Production (Thousand $) 2,888 1,332 (b) (b) 4,181 (b) {b)
18, Average per Farm {Dollars) ........ 1,675 2,021 {b) {b) 1,549 (b) {b)
EMPLOYRENT AND PAYROLL 3
19. Reteiling, 1930--No. EmpPloyees ceseee 72 347 128 105 478 21 65
20. Salaries and Wages (Thousand $) ... 52 292 114 104 317 18]S 43
21, Wholesaling, 1930=-=No. Employees .... 12 50 {x) 22 26 (=) {x)
22, Salaries and Wages (Thousand 3) ... 10 73 {x) 32 35 (a) (x)
23. Manufacturing, 1936--No. Employees .. 309 909 385 232 2,994 9 296
24, Salaries and Wages {Thousand 3) ... 181 823 380 219 2,590 4 186
25, Farm Population, 1931--=NO: euvuveeesos 7,919 | 3,674 (b) (b) 17,951 (b) (v)
26, Per Cent of Total Population .ee.s. (i W/ TvSrent (b) (b) 30.0 {b) {b)
RETAIL DISTRIBUTION BY GROUPS, 1930
230 SEOCIENCIHOMReIaR NS s 5c o o Bl ol Pola s en 55 see 33 168 59 21 313 11 63
28, Srsteay (KRhERsand L3 ) ! ..o ok veosol o5 oe 201 2,055 848 649 2,146 76 463
29. Country General Stores, NOe. ecssosone 39 22 1 1 73 2 11
30. Siahitels) iPhio isERAUIEN | | . gere < b st . 689 454 (x) {x) 1,096 (x) 81
31l. General Merchandise Group, NOo. ss.0.. 1 12 7 1 34 3 4
32. SENIcIEN (SREEI SEmA BT & she o e E o e (x) 119 79 {x) 694 6 39
33. Automotive Croup, NOe ecssevecccannsns 21 26 3 8 42 3 5
34. Sales (ThousSand $) eeeveceesnoensas 101 395 128 173 193 (x) 33
35. Apparel Group, NO. eecusrscsvccvsccece 4 16 S 3 59 [¢] 6
Gioie Sales (Thousand 3) e.sseseeovncsnsea 21 124 30 79 664 0 16
37, Building Materials Group, o. ceo-ceas 5 6 3 2 12 Q 4
Gl Sales (Thous8and $) ssecvecscvccnsss 30 236 160 {x) 195 0 uz
39, Furniture and Household, NO. scoevnoe 2 8 2 3 10 0 2
40, Sales (Thousand $) eeeewceronrcoocos (x) 70 (x) 30 125 4] (x)
Ml .} Wi siialuraitt GIROMID . | NG e " fe o o chelielale s sio sioie 4 5 2 1 10 0 &
42, Ssles (Thousand 3) eeeeeisvsveesncns 15 16 (x) {x) 2 0 (x)
45. DTug Stores, NO. seosvevecsocsssereas 1 4 1 2 13 0 1§
44, Sales (Thousand $) ceveessceens 5596 {x) 66 {x) {x) 75 0 {x)
45. Other Retail Stores, NO. sevevcevnnes 339 56 10 13 124 S5 9
46. Sales (Thousand 3) ....eeveessesasse 202 587 192 277 622 7 60
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, NO. «s.. 1,334 2,075 {fab)dall S (fal) 2,024 {a) 364
48, No. per 100 householdS .cesevecsones 47 .6 S {a) (a) 20.2 (a) (a)
49. New Passenger Car Sales, 1937, No. .. {x) 109 (x) (x) 33 (a) 14
50. No. per 100 houBSeholdS eeesvessasas {x) 2,0 (a) (a) 0.9 {a) ({a)
51. Domestic Electric lleters, 1937, No. . 1,040 1,603 {a) {a) 7,502 (a) (a]
52, No. per 100 householdS s..vevsoscss 37.3 29,4 (a) (a) 75.4 {a) (a)
53. Homes with Radios, 1937, HO. ceceesecn 1,864 3,758 957 1,580 4,293 161 1,070
54, No. per 100 houSeholds sessvsescsee 66.8 68.8 {a) (a) 43.1 {a) (a)
55. Farm Values, 1931, (Thousand $) ..... 11,054 7,249 {(b) {b) 21,756 (b) {b)
56a Average per Farm (Dollars) ..ceooess 6,412 | 11,000 (b) (b) 8,061 (b) (b)

Note: See footnotes at end of table.

.
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oy CHARLEVOIX CHATLA Y- CHICOUTIMI
Co.loan.) GUAY
"  Grand La Dale La Chi- Jagot~ Jon- Keno- Port
—tMeye [ Tugue | COUNLY |5t puul| Malvaje | COUREY | County | ooutimifviile |quiere ami | Alfred
« 6,461 7,871 22,940 2,916 2,408 1325 55,724 11,877| 2,468 9,448 4,500 2,342 L5
0.06 0.08 0.22 0.03 0.02 0 418 0.54 Gecll 0.02 0.09 0.04 0.02 s
6,149 7,658 22,815 2,853 2,388 12,626 54,460 11,718 2,453 9,281 4,090 2,291 .
87 55 19 7 o 292 289 14 0 213 167 2 4,
225 158 106 56 20 207 975 145 15 156 243 49 o5
(a) (a) 3,387 {a) (a) 2,801 8,358 1,841 (a) (a) {a) (a) 6.
(a) (a) 3,289 {a) {a) 2,787 8,234 1,802 (a) (a) (a) {a) 7.
97 98 227 3B 49 170 436 136 32 a3 52 30 8,
1,390 1,631 1,595 423 6135 A5 SIS 7,059 2,960 370 1,659 746 253 9.
0.05 0.06 0.086 0.02 0.02 0.05 0.26 a4 0.01 0.06 B.aR 0.0l 0,
215 207 = 70 flab | e g28od " | 206 i —cine7ll EEag 150 176 166 lo8 L
5 ¥ v (a) Ta) 3 22 16 (a) = (a) (a) 12
175 262 181 (a) (a) 329 34576 3,346 (a) 142 {a) (a) 13,
16 13 & 153 3 26 143 18 5 10 & (a) 14.
5,596 4,735 941 42 22 830 21,455 453 47 1T a0 5,062 {a) T
(b) (p) 1,476 (v} {v) 1,649 1,686 (v} (o) (b} (b) (b) ey
(b) (&) 1,987 {v) (v) e, e 3,079 {b) {v) (b) {b) (b) 7
(b) b) 1,346 {b) {b) 14918 1,826 {b) (b) (b) (b) (b) 18.
132 122 117 27 Sl 120 547 239 24 142 61 15 19,
92 102 85 19 45 77 480 231 19 121 47 11 20.
10 9 g {a) (a) 9 me 103 {a) 6 {a) {a) 218
15 | 14 — (8 )8 VY A0 e B4 |- o SIRAE (o) ol "o eell AR MR | 22,
1,496 768 259 24 6 258 2,885 229 11 250 EETR {a) 2%
S i) 863 192 6 4 sl 3,483 144 B 305 1,308 (a) 24.
() (v) 10,749 {v) (v) 7,949 134,093 (v) (b) {b) (b) (b) 25,
(b) (b) 46.9 (b) (b) 60.6 23,5 (b) {5 (v) (%) (b) 26,
44 45 107 13 17 57 204 68 15 36 24 15 o,
662 429 295 75 79 285 2,265 837 113 493 320 122 28,
0 2 47 9 10 2= 45 0 5 1 2 4 29,
0 {x) 949 268 372 679 1,045 0 164 {x) (x) a3 304
4 11 8 1 8 2 23 12 0 7 1 o
76 529 54 {x) {x) {exl) 1564 662 0 421 <) (x) 32,
] 6 7 3 2 30 23 £ 1 8 2 o 35k
12 52 88 28 { o) 208 749 613 (x) 105 (x) (o} 34,
LTl s M | G I (e i i TN 4 1D T 27 R R R A s 4 A,
295 284 57 (&) 42 22 697 303 (x) 211 97 13 3i6'.
2 (o} 4 1 2 e E 4 0 - 4 (o] 1 Bk
_e(x) (o] {x) (x) {x) 139 247 121 o] 125 1 a0nll ) 38,
3 2 5 I = 0 y a1 6 2 F i o} 39,
61 (x) 32 (x) 27 0 302 176 (x) 96 {x) 0 40,
2 3 2 1 o 3 2 3 (o} 1 i 2 41,
= %) 8 ) &) (o} {x) o 39 0 {x) (x) {ix)) 42,
T By < . " ] 2 [} T 3 DT il T ~; JNE 1 | 43,
20 44 15 (x) (x) 0 182 50 i xp) {x) {x) (x) 44 .
20 14 <) ] 4 8 39 69 21 7 15 10 2 45,
i 210 191 B84 20 20 162 382 157 10 109 60 (x) 46,
383 235 558 (a) (a) | ) 1,807 588 (a) {a) (a) (a) a7.
(a) (n) 16.4 {a) (a) 43,2 21.% 32.7 {a) {a) () (a) 48,
40 i3 50 (a) (a) 25 358 278 (n) 8+ (a) (a) 49,
(a) (a) Vag il padin) | olul 0ef | 4.3 ddpal  (a) o gl Had0l——iaie | sol
(a) Ta) 1,628 [ (a) Ta) 1,797 |yI6,408 R 1Ea) (a) (a) {a) S
B (a) {a) 48.1 (n) {a) 64.2 76.7 (a) (&) (a) (a) (a) S2.
863 652 547 189 137 812 5,367 1,663 307 1,248 782 397 Slls
(a) (a) 16.1 (n) (a) 29.0 64.2 90.3 (a) {a) {a) (a) S4,
(b) (b) 8,721 {b) {b) 14,871 17,246 (b) {v) [:) {b) (b) £
{v) (b) 5,908 (v) {b) 9,018 10,229 (b) (%) (&) (b) (b) SiBl.
Note: See footnotes at end of tablae.
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Tabvle 2 .--QUEBEC--Consumer Market Data by Countiecs and Towns—-(Cont'd)

COKPTON HogiXéNEs DORCHESTER DRUMLOND
County i:;:s County County County Dr:??::d-
POPULATION AND DWELLINGS, 1931
1. 'Bersonial SEe LA AsSNOR W, .t K, l.is lnsees e 21,917 3,566 14,284 27,994 26,179 6,609
2. Per Cent of Canada Total eeveccecoee 0.21 0.03 0.14 0.27 0.25 0,06
3. Persons, Canadian born ....... esssene 29 ,21% 3,320 14,096 27,841 24,835 5,918
4. BN RS MO = o o sioye, ste & s.0 o736 o 804 109 78 8 388 273
5. HoESIIEl lOTN o s o asscsionsas 898 137 - i 145 956 418
6. 'Housekolds, Total NO. sc.ccvvcocncsoes 4,276 (a) 2,824 4,808 4,520 | (a)
i+ OmelBlsinase Fifoiall. Wo: .5.d6cdcseccssoe 4,223 (a) 2,808 4,754 4,470 (a)
BUSINESS AND INDUSTRY
8. Retajiling, 1930-<No. Stores seeececsece 247 46 141 239 253 107
9. Total Sales (Thousand @) eeeeccenes 27,1262 502 1,542 1,699 3,800 2,763
10. Per Cent of Canada S81€8 seecvevassa 0.08 0.02 0.06 0.06 0.14 0.10
B, Per Capita Sales (Dollars) ........ 103 141 108 61 145 418
12, Wholesaling, 1930--No. Establishments 9 (a) 6 10 15 12
nae Total Sales (Thousand #) .....ec0c. 341 (a) 179 220 972 953
14. Manufacturing, 1936--No. Plants ..... 66 8 35 185 76 24
155, Gross Vslue Praduction {(Thousand ) 4,953 2,452 413 1,087 14,484 13,526
WEY: TRl | 10BN BB & HOe <2ecccecioeden 2,470 ) 1,532 3,485 2,050 o)
17. Gross Value Production (Thousand $) $+981. {b) 3,002 3 Va9 2,787 ()
18. Average per Farm (Dollars) e..eceece. 1,616 {(b) 1,960 1,079 1,359 (b)
EMPLOYMENT AND PAYROLL
19. Ketailing, 1930--No. Employees eecse.. 131 41 91 65 264 208
20. Salaries and Wages (Thousand $) ... 93 23 74 40 208 179
21. Wholesaling, 1930--No. Employees .... 10 {a) 4 4 34 34
22, Salaries and Wages (Thousand $) ... 13 (a) 6 5 40 40
23, Manufacturing, 1936--No. Employees .. 1,512 617 88 275 4,604 4,414
24, Salariss and Wages (Thousand ¥%) ... 1,328 586 48 122 4,447 4,341
25, Farm Population, 1931--HO. eeoceescce 12,1525 (b) 8,612 20,768 11,033 (b)
26, Per Coent of Total Population seeese $6.5 (b) (10 8] 74.2 42.1 (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
Bl SRS LTSRS T 5. 2o 7o o s o a o bie @ sieise 73 15 42 88 86 33
28. Bl aig) (BHONBANT™Z) +0co s oes it eeresios 306 120 277 211 936 640
29, Country General Stores, NO. ecccueves 52 5 32 62 33 S
30. SiEilleint (PThioh sand* $) oo ole e o0 os o aiioes 956 146 575 3,180 647 96
3l. General Merchandise Group, No. soeeso 7 3 3 3 18 12
32, SaisaNETRouSAn AR Pl .2 o o2 %0 o 0 a0 ereine 147 1 84 4 {x) 178 176
38%. Automotive Group, NO: ecsceeccscecoas 30 4 19 24 23 6
34, Satilels " {IDHEMIERNA . $) 2 o0 005 el s ssjan 257 16 522 96 882 796
S5 AP pETay CReUP,, "NO'e »% s eeesncssssnisios 15 8 4 12 21 17
36. Slahisia (I TIROTARRE 1 8 | Sie ene s s 2hls o ¢ dbiees 86 63 14 10 339 329
37, Building Materials Group, NOoe eeceeas 4 1 1 6 5 4
38, Sl oi ((Thouaan@ BEI L s e s 60000 ¢ 0 aiable 65 (x) (x) 6 225 222 =
39, Furniture and Household, NO. <csucoee 8 4 0 2 8 7
40, Sales (Thousand $) .eeeeccccscccnce 48 297 0 {x) 174 170
41, Restaurant Group, NO: c.ccceceoncsices 3 1 0 0 4 4
42, Sanels W Thousendl $)5 s e cileis s « o o5 o (x) (x) 0 0 27 27
AR D R IS oI e 8] IO ™% oJese-is o o s 6 a e o o s ¢ 5)e e s § 0 iy 0 4 {o)3
44, Saliesy (houBANG " $)s i d cm s cs e sainis e (x) 0 {x) o] 79 79
45. Other Retail Stores, NO: sesccsscscss 54 S 39 42 51 16
46. Sailels’ {( DhotnandP SNk o' LS LT ', rete 347 18 is1N? 123 313 228
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, NOo: «oe. 1 6\Z51: {a) 979 776 1,868 (a)
48. Noki. peiniiiaMhonisahoNd's ... .. . 440, . 38.9 (a) 35.0 l16.2 41.5 (a)
49, New Passenger Car Sales, 1937, No. .. 20 (a) 150 31 232 232
50, No. per 100 households ..c.easceaas Olab (ala oS 0.6 SE {a)
51. Domestic Electric Meters, 1937, No. . [(¥JI,984 (a) L, 857 1,032 3,363 {a}
58 No. per 100 households ....ccoeeses 46 .4 (a) 65.8 21.5 74.4 (a)
53, Homea with Radios, 1937, NO. coascoes 1,26 431 833 460 2,580 1,563
54, Nos per 100 ghouseholds 'ccesiscoanse 26.3 (a) 29.5 9.6 57.1 {a)
55, Farm Values, 1931, (Thousand #) eceece 14,987 {b) 14,346 16,058 12,739 (b)
56. Average per Farm (Dollars) .sceceees 6,068 (o) 9,364 4,608 6,214 (b)

Note: See footnotes at end of table.
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Table 2.--QUEBEC--Consumer Market Data by Counties and Towns-~{Cont’'d)

DRUKIMOND CO THUNT.
(Co;i'd) 1 FRONTENAC GASPE HULL ;NGDON IBERVILLE
] = =
i:.Giz::E:E County Megantic County County | Aylmer g:t?::au Hull County County 522{.
- 2,812 25,681 3,911 45,617 63,870 2,835 2,282 [ 29,433 | 12,345 9,402 | 2,778 G
0.03 0.25 0.04 0.44 0.62 0.03 0.02 0.28 0.12 0,09 0.03 2l
2,693 25,140 3728 45,263 | 62,037 2,648 2,252 | 28,767 11,338 8,999 2,593 G
14 96 31 156 835 127 3 204 363 53 42 4.
105 445 147 198 998 60 27 462 546 350 143 55
(a) 4,234 (a) 7,256 11,717 (a) (a) 5,394 2,770 1,828 {a) 6
(a) 4,163 {a) 7,192 11,485 (a) (a) 5,238 2,740 1,819 (a) 7.
15 264 85 399 790 44 39 443 136 88 34 8.
137 1,839 932 3,151 10,639 368 183 AT 1,720 918 605 9.
0.01 0.07 0.03 0.11 0.39 0.01 0.01 0.28 0.086 0.03 0.02 10.
49 72 238 69 167 130 80 264 BT 98 218 | 11.
(a) 8 (a) 13 15 {a) {a) 11 T2 f (a) 12,
(a) 279 (a) 596 1,327 (a) (a) 1,139 {x) 338 (a) 13.
(a) 81 8 138 98 (a) (a) 46 32 26 10 14.
{a) 1,287 451 978 | 19,153 {a) (a) 10,668 1,378 528 113 | 15.
(b) 35 {v) 5,382 2,734 {v) {v) (o) 1,794 1,070 (v) 16.
(b) 2,779 (b) 3,064 4,325 (b) (b) (v) 3,052 1,586 (b) 17.
(b) 910 (v) 569 1,582 (b) (b) {(v) 1,701 1,482 (v) 18,
ik 105 66 221 991 34 21 778 121 56 40 19.
i 80 52 154 831 29 14 664 94 41 29 | 20.
(a) (3 {a) 16 56 (a) (a) 53 (x) 22 (a) )
(a) 6 {a) 22 80 (a) (a) 75 {x) 26 {a) 22,
(a) 529 338 704 3,432 (a) (a) 2,366 201 99 32 | 23,
(a) 295 194 180 3,877 (a) (a) 2,346 149 53 24 | 24.
(v) 16,342 {b) 34,256 W5pkuc 3 (v) {v) (v) 8,050 LT Tl by (b) 25,
(v} 63.6 (v) 25t 24.6 (b) (b) (b) 65.2 54.4 (b) 26,
10 98 29 120 400 22 24 246 37 37 21 | 27.
119 453 268 289 LR 106 102 2,792 180 177 125 | 28,
i 44 4 177 64 2 ol 0 32 16 3 | 29,
(x) 563 62 2, 360 1,515 {x) (x) 0 741 307 147 30,
12 9 1 20 0 0 18 0 1 S (P
(x) 33 32 36 720 0 0 705 0 (x) (x) 32,
0 20 6 a3 73 6 g 26 e 10 e ([FiE3,
0 169 42 307 1,073 30 15 662 393 46 (x) 34,
2 13 8 9 48 0 i 39 9 Jl 0 35,
(x) 111 106 28 512 0 (x) 486 70 (x) o T[na6k
0 5 4 5 14 0 o [(e) 13 1. N6 1 o | 37.
- 0 112 110 30 365 0 0 365 109 Al 0 38,
() B 3 0 14 1 0 12 3 0 o | 39.
0 72 (x) [} 355 (x) [} 324 {x) o] 0 40,
0 6 ) 3 26 2 1 19 6 0 o | 41.
= 0 {x) 21 4. 139 {x) (x) 129 22 0 o | a2,
0 2 2 4 11 1 1 8 1 o[ 1 Toe:
0 (x) (x) 17 209 (x) (x) 181 (x) (x) (x) 44,
0 56 15 44 120 10 8 62 29 21 7 45,
z 0 292 243 80 2,380 NG 18 2,133 141 352 294 46.
(a) 861 a) 762 3,060 (a) (a) 1,450 1,401 737 (a) 47,
(a) 20.5 (a) 10.4 26.2 (o) (a) 26.9 50.0 40.9 (a) 48,
(a) 52 (a) 104 441 (a) {a) 333 74 (x) (a) 49.
(a) W () i ! 3.8 (a) (a) 6.2 2.7 (x) (a) 50.
(a) 1,053 {a) 321 7,414 (a) {a) (a) 1,151 869 {a) SN,
(a) 24.9 (a) 4.4 63.3 (a) (a) (a) 41.6 47.5 {a) 528,
685 890 299 506 5,86 340 {a) 4,265 743 849 S22 || 158K
(a) 21.0 (a) 7.0 50.1 (a) (a) 79.1 26.8 46.4 (a) 54,
(b) 12,834 (b) 14,813 18,532 (v) (b) (b) 12,884 8,204 (v) 55,
{b) 4,204 (b) 2,752 6,778 (b) (v) (b) 7,182 7,667 (v) 56.
Note: GSes footnotes at end of table.
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Table 2.--QUEBEC--Consumer Market Data by Counties and Towng~-({Cont'd)
JOLIETTE e LABELLE LAKE ST. JOHN
County Iztte County County L::::er County | Dolbeau
POPULATION AND DWELLINGS, 1931
1 \meE R Rl GO T N ook s oo s i tharnnas 27,585 | 10,765 | 23,954 | 20,140 2,394 | 50,253 | 2,032
2. Per Cent of Canada Tot8l ceccece:. e 0.27 0.10 0.23 0.19 0,02 0.48 0.02
3. Persons, Canadifn BOTD seeeeeercocess 26,884 | 10,384 | 23,716 | 19,799 2,375 | 49.563| 1,910
4. BERC1Sh IDOPN lse o de v vicsacasce 65 33 [ 29 4 188 38
S, Foreign born sscessecronanee | 636 348 236 312 15 502 84 _
Graw HOMSEIRONASTS TORAl NDe' s« ot o/o'a'do aioveee 5,015 1,938 3,738 3,492 (a) 7,383 (a)
7. DWellings, Total NO. seevcreaussosons 4,961 | 1,912 3,701 3,436 (a) 7,120 (a)
BUSINESS AND INDUSTRY
8, Retailing, 1930--No, StOores8 .scesncss 361 174 246 222 50 422 22
9. Total Sales (Thousgnd $) eevscececes 4,761 3,490 1,236 1,688 766 3,690 340
10. Per Ceni of Canada S8l€8 .ciacescoes 0,17 0.13 0,04 0.06 0.03 0.13 0.01
bl Per Capita Sales {(Dollars) ..c..... TS 324 52 84 320 73 167
12, Wholesaling, 1930--No, Establishments 26 18 17 Lp (a) 16 (a)
1535 Total Sales {Thousand $) eccececcoce 1,692 15570 206 P {a) 878 {a)
14, Manufacturing, 1936--No., Plants ..... 103 37 83 75 5 201 5
15, Gross Value Production (Thousand §) 3,058 2,152 684 753 35 8,280 2,675
6%, < PRTME), 1 IS ATEHE 0. ¢ o sie e Bac e ciaso 2,080 (®b) 2,167 2,075 (o} 3,922 {b)
)47 . Gross Value Production (Thousand $) 3,079 (b) 2,336 2,208 (b) 4,929 (b)
18. Average per Farm (Dollars) ....ea.. 1,480 (b) 1,078 1,064 (b) 1,257 (b)
EMPLOYMENT AND PAYKOLL
19. Retaili:g, 1930--NO. EMployees ...... 281 343 67 88 38 231 28
20, Salaries and Wages (Thousand $) ... 282 262 35 54 30 179 2
2l., Wholesaling, 1930--No. Fmployees ... 67 66 9 16 (&) 25 (u)
22. Salaries and Wages (Thousand $) ... 77 74 1l 14 (a) B35 (a)
23. Manufacturing, 1936--No. Employees .. 1,314 851 318 215 156 1,296 277
24, Salaries and Wages (Thousend $) ... 903 587 139 96 6 1,479 476
25. Farm Posulation, 1931=-NO: csessscces 11,596 (b) 14,017 11,650 (b) 24,918 (b)
26 Per Cext of Total Popul&ation ceceee 42,0 {b) 58.5 57.8 (b) 49.6 (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
SANEANARSEETE SN ING 5 BRI, o siefe o oo Sd alsas 170 74 95 72 16 165 6
28, Sailleis" (THonta Bl PH)) o &« TRlmesis 0 s 5 v o e 1,351 778 221 301 133 981 119
29. Country General 5tores, NO. seessecee 31 6] 56 64 8 74 0
30. SANERIRITHD SN §¥)] | se sia oo oiao s oo 68 429 0 78¢ 926 284 1,413 0
3l. General Merchandise Group, NOe. esooae. 20 15 2 5 (e)e 18 a
S | BSelles JTTHOMBEMAIEE) « c sottreisioss s 5o o 346 332 (x) 50 50 278 (x)
3304 | AV teNOtH Ve FCTOMRL, INOA «u o olee daisicion ol 28 12 15 15 5 33 2
34, SEN e (TThousangd, , $) civiiscede oo b o omiais 889 853 61 112 66 182 )
B8R ADEANeN N RO , 0 . Tde ols oo s aleois asd e e 29 23 ey T3 7 20 4
36. Salllals ¥ P ThiohsanE  $) . 2 .b oo -0 Bt o, o 496 483 12 61 56 263 76
37. Building Materials Group, No.: .ceceess 15 ? 5 5 4 12 2
38. ShtelsPHi0hou=amT )" s v e oo a0 bliyi e cooe 472 387 10 129 128 209 (&)
39, Furni ure and Household, NO. e.c-.02000 12 2 3 1 1 10 i
40, Salels M (RO sEMA! | $) cmesis oo ctamm 3 5 ¢ bled 159 159 u? (x) (x! 103 {x)
dilbs "Regfaulant Group: MNole e oo ddcesessss 4 4 2 ! 0 3 1
42, Siailels. (Thousand §) coecicesoseboasoan {(x) (x) (x) (x) 0 7 (x)
) BT ST o o | P T A e 2 2 2 0 0 4 1 gt
44, Sedllele) ((Thomean@ll 3 ek 22 8. M i, . 0.2 (x) (x) (x) 0 0 49 (x)
45, Other Retail Stores, No. ssccccsccssae 50 20 55 46 5 83 4
416k, Fi SElies] HyThiou s | ) ' cveieTafe ols'a s .5 0. o svaie 485 S i21 80 {x) 217 183
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, NO. .... 1,229 665 567 613 {a) 1,521 (a)
48, No. per 100 household8 ecsesoscecces 24.6 35,0 3563 3.71a5 {a) 20.6 {a)
49, New Passenger Car Sales, 1337, No. .. 293 293 (x) o (a) 123 (a)
50, No. per 100 households ceceeessscan 5.8 Q51! (x) 1540 (a) WA (a)
5l. Domestic Electric Meters, 1937, No. . iy T (a) B ) 585 (a) (y)5.07¢% (a)
52, Nor. ‘peir 00 fholaeholidis «. s ek sts e 74.6 {a) 33.6 16.8 {a) 68.° (a)
63. Homes with Radios, 1937, NOe ceeecsas 2,268 1,507 581 391 137 2,179 300
S54. Noji.! fpeir J00R)OURSNORIAEL 1o s « o6/ a.0 00 o o 45,2 77.8 JISEIS 11.2 (a) 29.5 (a)
55. Farm Values, 1931, (Thousand $) ..... 13,246 (b) 12,824 9,605 (b) 30,819 {b)
S5 Average per Farm (D0ollar8) seceeece. 6,368 (b) 5,918 4,629 {b) 7,858 (b)
Note: See footnotes at end of table,
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Table 2.--QUEBEC--Consumer Market Data by Counties and Towns--(Cont*d)
¢ LAKE ST. JOHN L*ASSOUP- . LOT-

c0. (Gont'd) LA RMILALIE TION e LUISLET | o lMIERk

R::"] L “;;d;:eph County pr:?rie County County [ Charny | Lauzon Levis County County
2,770 3,970 13,491 2,4 15,323 35,656 | 2,823 | 7,084 | 11,724 19,404 23,034 1.
0.03 0.04 0.13 0.03 () 1) 0.34 0.03 0.07 0.11 0.19 0.22 2.
2,741 3,805 12k only 2,646 14,985 35,309 | 2,773 | 6,989 | 11,648 | 19,212 22,722 4
i 68 318 23 140 Gl 4 9 il ] 4 18 4.
28 97 259 105 198 296 46 86 59 188 294 ISty
(a) {a) 2], I8l {a) 3,052 5,903 (a) (a) 1,798 3,108 4,148 6.
(a) (a) 2,508 (a) 2,953 5,842 (a) (a) 1,781 3,077 4,053 )k
43 51 129 51 183 413 30 73 151 178 271 8.
501 541 1,461 1,098 1,461 4,664 372 763 | 2,614 852 1,356 9.
0.02 0,02 0.05 0.04 0,06 0 317 0.01 0.03 0.09 0.03 0.05 10,
181 136 -108 39 35 13 132 io08 223 44 59w | L] o
(a) (a) 4 {a) 9 20 (a) i 16 6 18 12.
(a) (a) 163 (a) 334 3,198 (a) (x) 3,030 100 553 109
7 4 23 9 50 63 6 5 14 78 88 | 14.
il 46 1,879 595 800 2,451 19 535 236 740 949 5le
(b} (5] 1,048 §3] 1,463 1,248 (b} {v) (v) 1,746 2,882 16.
(b) (b) 1,839 (b) 2,687 1,838 (b) (b) (b} 2,049 3,391 187"
(b) {b) 1y 759 (b) 1,836 1,83 (v) {b) (b) 1,174 i) Bl 18,
45 45 79 60 89 427 20 77 261 50 43 1891
36 34 61 51 63 326 14 50 221 26 211 glih 26ie
(a) (a) 9 {a) 26 120 (e) (x) 118 2 14 e
{a) (a) 15 (a) 31 98 (a) (x) 96 2 20 | 22.
64 b5-3 51 236 379 827 9 L 138 292 2006V ¥'2Es
49 10 360 17 183 605 4 204 94 166 113 | 24,
(b) (b) 5,647 (b) 7,598 0T (b) (b) (b) 11,880 18,201 | 25,
(b) {b) 41.9 {b) . 49.6 19.8 (b) (b) (b) 61.2 66.0 26.
19 18 49 23 76 208 12 48 79 66 89 | 27,
161 164 210 96 ang 1, 215 97 440 865 181 202 | 28.
1 3 20 9 26 25 2 gt 0 46 70 | 29.
{ x) 101 348 203 706 37% (x) (x) 0 484 757 30,
] [ ] I 0 18 B il 7 2 fig =T
(x) 44 {x) fox) Qo 242 32 (x) 135 {x) (x) 32,
4 8 18 7 24 31 Lt 3 s 10 2Nk EL
23 20 288 229 242 732 s 14 594 74 192 N3,
i r'3 (e)3 12 28 2 9 12 6 9 35 3
" 5 lo02 4 4 37 293 (x) 141 119 48 9 36,
1 2 1 1 2 15 3 S 7 S 5 I
{x) (x) (x) {x) {x) 471 163 15 286 3 14 38.
2 bl 0 0 7 14 1 0 9 3 5 39.
S 1 (R (x) 0 o 42 25087 {x) 0 191 3 34 | 40,
0 b 0 0 2 3 0 0 S s o | 4l.
0 (x) 0 0 {x) 27 0 0 ! (x) Q 42,
.1 2 b7 : 1 g 1 2 4 0 1] 43.
) (x) (x) (x) {x) 105 (x) (x) 74 0 (x) 44,
10 9 34 6 B 62 3 6 17 39 70 45,
44 34 569 525 116 479 6 84 323 54 146 | 46.
{a) (a) 678 (a) 81% 1,372 (a) (a) 487 487 761 4 s
(a) (a) 27wl (a) 26,3 23.3 (a) (a) 27.1 NS5 18,6 48,
(a) (a) 52 (a) 42 70 (a) 2 68 (x) (x) 49.
(a) (a) 25 (a) 1.4 {To2u] . lla) (a) 3.8 Gl (x) 50,
(a) (a) 1,493 {a) 1,768 5, 057 (a) (a) (a) 1,039 1,438 | 51,
(a) (a) 5.0 (a) 9.9 85,7 (a) (a) (a) 33.4 34.7 52,
245 307 485 298 770 3,613 385 (a) 2,275 725 762 | 53.
(a) (a) 19.2 (a) 2642 61.2 (a) (a) 126.5% 23.3 18.4 | 54,
(b) {b) 9,883 {t) 13,303 7.916 (G} (b) (b) 8,808 13,769 56
(b) (b) 9,430 (v) 9,093 6,343 (b) {b) (b) 4,873 4,778 | 56.

Note: See footnotes at end of table.
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Table 2,-~-3UEBEC--Consumer Market Data by Counties and Towns--{(Cont'd)

MASKINONGE MATANE
= [3]
County t?;i:e County |Priceville | Saindon ;:.Mg::gze
POPULATION AND DWELLINGS, 1931
1 B RS B U RURNL = 2110+ ot < o 00 o Sisiées onesnn 16,039 2,365 | 45,272 2,310 2,355 4,757
2, Per Cent of Canada Total ...veaveoe 0.15 0.02 0.44 0.02 0.02 0.05
3. Persons, Canadisan BOrn eceesccecccocee 15,793 2,281 44,742 2,285 2,297 4,723
4, British bOrn scssececcsscces 8 5 &7/ 4 6 2
S. Foreign born cceseeseccssvesce 238 99 493 4] 52 32
6. Households, Total NO. cseesesnsossson 2,748 (a) 6,924 [a) (a) [a)
e CTINENSIISSE  TOE I NO . o5 cja s cavsennneni 2,734 (a) 6,809 (a) o (a) (a)
BUSINE3S AND INDUSTRY
8, Retailing, 1930-=No. StOTEE sscconeces 185 56 . 455 25 39 82
9. Podled Sl ( Thotreamd (8.« e ccciees 1,074 595 35280 189 257 825
10. Per Cepnt of Canada SAaleS ceecsccces 0.04 0.02 0.12 0.01 0.01 0.03
11, Per Capita Sales {Dollars) .....-.. 67 252 72 82 109 173
12. Wholesaling, 1930--No. Establishments 6 {a) 15 {a) {a) (a)
1538 Total Sales {Thousand @) eesssccves 279 {a) 334 (a) (a) (a)
14. Manufacturing, 1936--No. Plants eeesa 81 13 118 4 (a) 3
RIS, Gross Value Production (Thousand 3) 3,416 2,891 2,403 372 (a) 33
I8 SBR[ [T OIS R TOIUEMIPNGE. .. et «i8 51a o0 = ole o 1,498 (o) 3,542 (v} (o) (b)
17. Gross Value Production (Thousand §) 201160 (b) 4,114 (b) (b) (v)
18, Average per Farm (Dollars) eececces 1,441 {v) 1,161 (b) (b) (v)
EMPLOYNENT AND PAYROLL
19, Retailing, 1930--No. Employees ....ece. 72 50 150 8 10 49
20. Salaries and Wages {(Thousand $) ... 45 36 93 5 8 3i:
21, Wholesaling, 1930--No. Employees .... 9 (n) 19 (a) (a) (a)
22, Salaries and Wages (Thousand $) ... 9 (a) 16 (a) (n) (a)
23, Manufacturing, 1936--No. Employees .. N0 1,052 200 S50 195 (a) 14
24, Salaries and Wages (Thousand $) ... 732 673 583 128 (na) 6
25. Farm Population, 1931-=NO. ecceovcecs 9,103 (b) 22,325 (b} {v) (b)
26. Per Cent of Total Population eecces 56.8 (b} 49.3 (v) (b) (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Pood StoTe8, NOe eveescencsescsossses 66 19 178 8 14 a7
28. Sl ' Dhioiaand $). ...ccoldcccccncas 241 aLhls) 707 28 45 273
29. Country General Stores, NOe eec:aocese 29 0 AL et 8 9 7
80, Sial'als) (IEhaisead $ )00 oo sl ce sinves 227 0 e 142 178 128
31. General Merchandise Group, NOe ecceese 14 6 g 0 3 6
z0.4 Sales (Thousand $) cecevecosnccoesns B85 63 138 0 17 108
33. Automotive Group, NO. cccecscncoanana 8 2 28 X 0, 5
34, Shilleis) [(BRhoSANId $)] Bfers &ioo 5o + oo opleis 85 =) 177 {x) (x) 70
BN ADRAREN GLOMP, O - s oe Sare s o oo s s o snoim o b 17 10 31 4 4 8
36. Sapieisl (ECMISANT " heia o ciate siaie o 4+ o 08 .37 12 145 4 9 72
37. Building Materials Group, NO. esveces Sl ™ 5 6 0 1 2
38, Saitels, {SERoRIeBRANSN] ol 57 - ciale bl sidie. v sieis 124 P b 36 0 (x) {x)
39. Furniture and Household, NO. scssncsse 4 % 8 0 4] 7
40, Badles (Thomisand 3) seee ccooeoconvaes 36 35 70 0 0 57
41. Restaurant Group, NO: sceccesccccscaan 1 il 2 0 0 1
42, SEilels(iEholuannd. $). ot Tievis o v otais s oote (x) {x) (x) 0 0 {x)
43. Drug Stores, NO: sceeecscccecerveccccal ¢ ¥ 4 1 [}] 1
44, Siadieia) kil un@nadl $ )™ aress < ojiliiac 50 ¢ =55 (x) {x) {x) {x) 0 (x)
45. Other Retail Stores, No. sscevssocans 39 1 76 3 3 8
46, Sas.es  (PRonBa A S St -t v crasra e s nble 115 87 202 2 6 80
RELATED INDICATORS OF CONSUMER PURCHASING
POWNER
47. Passenger Cars Reg'd., 1937, NOu. eves 498 {a) 1,184 (a) (a) (a)
48. No. per 100 household8 ..sceececcace 18.4 (a) 17.2 (m) (a) (a)
49, New Passenger Car Sales, 1937, No. .. (x) (a) 75 (a) (a) (a)
50, No. per 100 householdB eee-vvvecases (x) (a) el (a) (a) (a)
51, Domestic Electric Yeters, 1937, No. . 1,628 {a) 2,090 (a) {a) {a)
52, No. per 100 households .....coccceee 59.2 (a) 34,1 (a) (a) (a)
53, Homes with Radios, 1937, NOs ecceoocase 952 519 1,299 (a) (a) (a)
54, No. per 100 householdB .c.eoevseaces 34.6 (a) 18,8 (a) (a) (a)
55, Farm Values, 1931, (Thousand #) eeeee 13,23 (b) 18,458 (b) {b) (b)
56 . Average per Farm (Dollars) ee.eceee 8,866 (b) 5,22 (v) (b) {b)

Note: 3See footnotes at end of table.
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Table 2 .--QUEBEC--Consumer Market Data by Counties and Townas~-{Cont'd)
MEGANTIC MIS3ISQUOI MONTCALM MONTMAGNY MONTMORENCY
Black- | Plessis-| Thetford

County Lake ville Mines County | Faraham County County | Montmagny County
35,492 2,167 2,536 10,701 19,636 4,205 13,865 20,239 3,927 16,958 1.
0,34 0.02 0.02 o 10 0.19 0.04 0.13 0.20 0.04 0.16 2.
34,664 2,101 2,443 10,361 17,879 3,835 13,568 20,005 3,870 16,799 Bl
121 1 o] 54 690 163 61 11 6 55 4.
7207 65 93 286 1,067 207 236 223 Shl) 101 5,
6,232 (a) (a) 1,923 3,983 (a) 2,726 3,495 (a) 2,730 6.
6,187 (a) (a) 1,896 3,921 (a) 2,700 3,477 (a) 2,761 s
347 35 46 126 245 74 174 227 65 173 8.
3 530 185 493 1,940 4,023 1,638 958 1,330 743 922 9.
0.13 0.01 0.03 0.07 0.15 0.06 0.03 0.05 0.03 0.03 10.
100 85 194 181 205 404 69 66 189 54 11.
9 (a) {a) 3 16 {a) 10 12 (a) (a) 12,
764 (a) (a) 498 541 (a) 150 165 (a) {a) 13.
108 3 NS 21 54 14 47 74 22 47 14,
2,355 10 1,400 449 6,562 2,810 712 2,612 2,136 191 15.
2,850 {vb) (b) (v} 1,749 [0)) 1,644 1,560 {v) 1,036 16.
3,719 {b) {v) (b) 2,704 (b) 2,014 1,831 {b) 1,582 V7l
1,305 {b) (v) {b) 1,546 (b) 1,225 1,174 {b) 1Y, 52k 18.
271 7 34 183 256 99 75 91 64 71 19,
210 5 22 153 230 92 40 53 39 44 20,
33 (a) (a) 25 15 (a) 28 i (a) (a) 21.
56 (a) (a) 44 19 (a) 18 3 (a) (a) L5
792 4 453 173 2,242 638 198 964 813 76 23.
451 2 297 96 1,671 506 82 647 593 24 24,
14,911 (b) (b) (b) 8,528 (b) 8,642 9,721 (b) 7,493 25,
42,0 (b) (b) (b) 43.4 (b) 62.3 48.0 (b) 44.2 26.
126 14 10 54 76 27 82 95 30 87 27.
726 78 96 364 824 334 330 427 252 271 28,
51 5 4 0 34 4 27 48 5 23 29,
704 41 155 0 832 186 336 440 122 459 30.
23 1 7 15 7 s 2 10 5 2 S
699 (x) 45 644 123 42 (x) 89 66 (x) Z2N
25 4 5 7 27 6 17 12 5 10 B5%
506 10 48 295 774 251 g0 157 125 30 34,
ol 3 ) 14 16 8 8 9 7 3 B5%
369 1) 96 246 156 30 43 114 114 ] 36.
7 2 2 2 11 2 5 4 1 1 37.
104 {x) {(x) (x) 137 (x) 29 8 (x) (x) 38,
8 0 2 6 9 4 3 3 3 5 39,
152 0 (x) (x) 122 90 24 32 (x) 3 40,
10 0 1 7 11 2 0 3 1 0 41,
43 0 (x) 34 48 {x) 0 (x) (x) 0 42,
3 1 0 2 ) 2 1 ) 0 0 43,
62 {x) 0 (x) 69 (x) (x) (x) 0 0 44,
63 5 6 19 49 16 29 42 9 42 45,
V7.2 15 19 82 959 677 102 57 26 137 46,
1,616 (a) 746 1,958 {a) 685 660 (a) 452 47.
26,1 ( ) (a) 39.3 49,0 (a) 25.4 18.9 (a) 16.1 48,
318 (a) (a) 318 242 (a) 6 46 (a) 4 49,
S5r). (a) (a) 16.5 (3 560 (a) (a) T (a) (a) 50,
()3, 350 (a) {a) {a) Z,1584 (a]) 1,225 1,418 {a) 1,880 SNeS
53.8 (a) {a) (a) 5 SEnll (a) 44,9 40 = (a) 66.7 52.
2,057 187 351 1,237 1,562 653 629 920 630 579 SN
33,0 (a) (a) 64.3 39.2 (a) 2852 26.3 (a) 20.8 54,
16,245 (b) (b) (vb) 12,381 (1) 9,469 7,930 (b) 7,416 L
5,700 (b) (b) (b) 7,079 (v) 5,759 5,083 {v) 7,159 56,

Note: See footnotes at end of table.



Fuble 2.--QUEBEC--Consumer

= fs =

Market Data by Counties and Towns-~{Cont'd)

MONTREAL AND JESUS ISLANDS

TOTAL

Dorval

Lachine

La. Salle

Laval des

Montreal

Rapides
POPULATION AND DWELLINGS, 1931
l. Persons, Total NO. sessevrceccccccesse 1,020,018 | 2,052 18,630 2,362 2,716 818,577
2. Per Cent of Canada Total «.ceveeec.. . 9,83 0.02 0.18 0.02 0.03 7.89
3. Persons, Canadian DOrN eesvrscencnvos 828,521 [ 1,584 15,005 2,029 2,591 671,176
4. BEHCTSH SDIORR" o« o vpe/ s aiore o sne o s @ 90,482 337 2,484 179 30 60,226
5 Foreign DOrN escesocescennes 101,015 131 1,141 154 95 87,175
6. Households, Total NOs sececessscovecs 210,671 (a) 3,648 {a]l (a) 170,811
Phe, OWEN T niisly | ROMHANS TNOle) o o s7aus susfeinie o755 o o 209,644 (a) 3,606 {a) (a) 169,961
BUSINESS AND INDUSTRY
8, Retalling, 1930-~No. StOores seecssese 13,729 28 274 16 13 11,959
9. Total Sales (Thousand $) .....evcee 407,368 255 5,185 182 89 369,471
10. P:r Cent of Canada Sales .evsescnces 14.78 0,01 0.19 0.01 0.03 13.41
dot, Per Capita 3ales (Dollar8) see.coes 399 124 278 77 33 451
12, Whotesaling, 1930--No. Establishments 1,872 (a) 4 (a) {a) 1,838
Tk, Total Sales {Thousand $) .cceseeseo 774,600 (a) 161 {a) (a) 766,833
14. Manufacturing, 1936--No. Plants ..... 2,504 (a) 31 9 (a) 2,372
W By Gross Value Production (Tho:sand 3) 508,157 {a) 8,636 12,995 (a) 427,271
POV & (i p, REINGETS. BTG SN SRS s, « o, ole.the oga = =lolbre 1,724 (v} (b) (b) (b) {(b)
1179 Gross Value Production (Thousand @) 4,673 (b) {b) {b) (b) {bv)
18. Average per Farm (Dollars) eesecascs 2,710 (b) () {b) {b) (v)
EXNPLOYMENT AND PAYROLL
13, Retailing, 1930--No. Employees eeecoe 43,290 36 475 18 5 39,766
() Salaries and Wages {(Thousand $) ... 43,701 33 427 12 S 40,172
21. Wholesaling, 1930--No. Employees ...« 21,807 (a) 19 {a) (a) 21,400
22, Salaries and Wages (Thousand 3} ... YA (a) 1B, {a) {a) BSREIS0)
23. Manufacturing, 1936--No. Employees .. 103,036 (a) 2,200 1 Aay (a) 95,420
24, Salaries and Wages (Thousand ) ... 106,077 {a) 2,946 1,444 {a) 96,705
25, Farm Population, 193le=NOe coscscssscs 10,706 (b) (b) (b) {b) {b)
2ier Per Cent of Total Population ..cs.. 1.0 (v) {b) {b) (b) (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food Storesa, No. secscecccesscennsone 6,932 14 145 12 10 5,954
28, Sales (Thousand $) e.eeeecseocencos 122,664 121 2,088 142 61 104,588
29, Country Gensral Stores, NO. ..c.coveces 35 1 0 0 0 0
0. Sales (Thousand $) veeecavceoveorne 797 {x) o 0 0 0
%l. General Merchandise Group, NO. ssvees - 6085 0 26 1 2 s o8
s, Sesle/all((Thionlsand $) . «f S840 ik 2 ol o 66,886 0 614 {x) {x) 64,736
33. Automotive Group, NOs esscecsscnsasses 696 4 16 1 [o] 562
4., Sales {Thousand $) c.seevscorescesnse 40,658 60 330 {x) 0 35,971
39+ Apparel Group, NO¢ cses:sovesanscasss 1,659 0 22 0 0 I 5s
Soloe Tales) (Thotisand 13) wed0-F F gl Saeibe 40,728 o 383 0 0 38,270
37. Building Materials Group, No. cecvsese 403 0 8 [o] [+] 351
S8y Sales (Thousand $) ce.oscesccccoose 19,124 0 624 0 [+] 16,368
39, Furniture and Household, NO. s.sscasne 340 [¢] 4 o] 0 308
40, Sales {Thousand $) ee.uvce-nvaoeves L) S0 0 70 ) 0 18,787
41, Restaurant Group, NO. ceseesossoenans 575 2 13 [o] 1 524
42, Sales (Thousand $) eceveevwvcesnnnas 14,760 (x) 85 0 (x) 14,220
Sdla_Dinag Siioirasl, PNID.T . . c sleiea's o closcs svoese 384 il [ 1 0 . 325
44. Elaite S 8 (Mo u saind” $)) e e ole @ sias aje o oe'aln s 10,605 {x) 83 (x) 0 9,116
45. Other Retafl Stores, NO. svecssocnace 2,100 6 35 i o 1,892
46, Sales (Thousand $) ececeeecsscvevcese 71,156 38 908 {x) 0 67,115
RXLATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, NOo. .... 72,098 (a) (a) {a) {a) {a)
48, No. per 100 houBeholdS ...cevecocas 34,2 (a) (a) (a) {a) (a)
49. New Pamsenger Car Sales, 1937, No. .. 11,666 (a) {a) {a) (a) {a)
50, No. per 100 hou8eholdB se-seocasass Sleic (a) {a) {a) (a) {a)
51, Domeatic Electric Meters, 1937, No. . 283,015 (a) (a) (a) (a) (a)
5120 No. per 100 householdS aeceeencenss 134.3 (a) (a) (a) (a) (a)
53. Homes with Radios, 1937, NO: coveoace 187,468 233 2,923 {a) 226 177,180
54, No. per 100 houssholds ...ccoveocsee 89,0 {a) 80.1 (a) {a) 103.7
55, Farm Valuea, 1931, (Thousand $) ..... 30,562 {b) (b) () (b} (b)
56, Average per Farm (Dollars) ...cesss 17,727 (b) (v) {b) (b} (o)
Note: See footnotos at end of table.
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Table 2.--QUEBEC--Consumer Market Data by Counties and Towns--(Cont'd)
MONTRLEAL AND JESUS ISLANDS~=-(Cont'd)
Mont real | Montreal | Montreal | Mount Outre~- |Puinte-Aux-| Pointe |Ste. Anne de S%. Ville
East North Wect Royal Mont Trembles Claire Bellevue Laurent [St. Pierre
2,242 4,519 3, 190 2,174 | 28,641 2,970 4,058 2,417 5,348 4,185 le
0.02 0,04 0.03 0,02 0,28 0503 0.04 0,02 0.05 0.04 2.
1,953 4,079 2,295 1,568 | 21,698 2,688 3,051 2,073 4,804 3,360 3,
134 256 535 430 | 2,506 137 827 274 322 508 4,
155 185 360 176 | 4,437 145 180 70 222 317 S
(a) (a) (a) (=) 6,086 (a) {a) (a) (2} (a) 6.
{a) (a) (a} (a} 6,070 (a) (a) (a) (a) (a) 2
21 42 21 12 129 33 34 47 70 41 8.
278 ans 916 275 | 4,307 485 643 918 1,311 983 9.
0.01 0.01 0.03 0.01 0.16 0.02 0.02 0,03 0.05 0.04 2ot
124 83 B87 126 150 163 158 380 245 235 150=
(a) {a) (a) (a) g (a} (=) (a) (a) (a) 12,
(a) {a) (a) {a) 4,572 (a) (a) (a) (a) (a) 13.
10 (a) (a) (a) 8 6 (a) 3 8 5 14,
51,399 {a) (a) {a) 1] 397 494 {a) 19 1,445 893 18k
{b) (b) (v} (®) {b) (o] (o) (§) (o) &) U]
{b) {b) (v) (v) {b) {b} (b) (b) (b) {b) 1%
{b) (v) (b) (b) (v} (b) (b) (b) (b) (v) 18.
19 21 92 29 410 47 57 83 100 63 198
14 16 106 28 455 45 50 83 107 64 20,
(a} (a) (a) (a) 167 (a) (a) {a) (a) (a) 2hil.
(a) (a) {a) (a) 292 (a) (a) {a) (a) {a) 22.
1,725 {a) {2} la) 362 148 {a} 10 619 313 23,
2,241 {n) (a) (a) 397 188 (a) 7 616 365 24,
(b) {b) (b} (p) (b) (b) (b) (b) (b) {p) 25,
(b) (b) {v) (b) (v) (v) (b} {b) (v) (b) 26,
n7 26 9 4 75 19 16 25 44 26 27.
230 231 399 114 2,153 236 229 404 742 369 28,
0 0 0 0 0 0 3 1 0 0 29,
0 0 0 0 0 0 L21 (x) 0 0 30,
) 4 0 b 0 il i! 2 ] 3 Al
0 34 0 (x) 0 (x) (x) (x) 53 26 az,
2 3 2 2 6 5 Al 2 8 2 g
(x) 50 {x) (x) 377 53 (x) f§0) 122 (x) 34
0 0 1! 0 12 2 E 3 i oy 8.
v 0 0 {x) 0 127 (0 (x) 24 {x) {x) 36,
0 2 2 0 5 9 4 2 a 4 3%
0 (x} (x) ) (x) (x) (x} {x) 253 512 38.
0 0 bt ) i it 0 0 0 0 39.
0 0 {x) 0 { x) {x) 0 0 0 0 40.
il 0 0 1 0 i 1 2 2 1 41.
(x) 0 0 (x) 0 (x) (x) (x) (x) (x) 42,
0 1 2 L [] b | L 2 2 1 43,
0 {x) {x) (x) 293 (x) {x) (x) {x) (x) 44,
1 6 'S | 22 2 6 8 & a 45,
(x) 43 184 67 832 {x) 82 85 79 29 46,
(a) (a) (a) (a) (a) (a) {a) (a) (a) (a) 47.
(a) (a) {a) (a) (a) (a) (a) (a) (a) (a) 48.
{a) {a) {a) (a) {a) (a) (a) (a) (a) (a} 49.
(a) (a) (&) (a) (a) (a) (a) (a) {a) {a) 50.
{a) (a) {a} (=) {a) {a) {a]) {a} (a] (a} 51.
(a) (a) (a) (a) (a) (a) (a) (&) (a) {a) 52,
(a) (a) (a} (a} (a) (a) 440 510 960 691 53.
{a) (a) (a} (a) (a) (a) (a}) (a) {a) (a) 54,
(b) (b) (v) (b) (b) (v) (b} (b) (b) {b) 55.
(b) (b) (b) (v) (b) (b) {b) {v) (p) {b) 56.
Note See footnotes at end of table.
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Table 2.--QUEBEC--Consumer Market Data by Counties and Towns-—(Cont'd)

HORTREAL AND JESUS NAPIER~ B -
ISLANDS~-(Cont'd) VILLE ki § COLER PARRIGAY
Verdun _;;::: County County | Nicolet County
PYPULATION AND DWELLINGS, 1931
1., Personsg, TotBl NO.: eccecccsssssssocenae 60,745 24,235 7,600 28,673 2,868 29,246
2l Per Cent of Canada Total cesececcen 0.59 0.23 0.07 0.28 0.03 0.28
3. Persons, Canadian born scececececcses 42,626 17,370 7,444 28,320 2,797 27,904
4, British born secccecccosoacsns 15,766 4,321 10 7 5 317
5. EOIFARIRTIMDBIET o o oloiols e bi orom sio 2,453 | 2,544 146 | 346 66 1,028
6. Households, TOLtBL NO- eseeececccoccss 13,914 5,454 1,475 4,963 {a) 5,124
7. Dwellings, Total NoO. ecescccscesancoas 13,880 5,439 1,462 4,923 (a) 5,038
BUSINESS AND INDUSTRY
8. Retalling, 1930--No. Stores ..seessece 588 128 77 325 45 370
9. Total Sales (Thousagd $) seeecveces 12,774 6,330 730 1,687 380 3,518
10. Per Cent of Canada 581638 cecscocces 0.46 0.23 0.03 0.06 0.01 0.13
11. Per Capita Sales (D0ollars) eec.ccee 210 261 96 59 132 120
12, Wholesaling, 1930--No, Establishments [ 2 6 18 (a) IS
13. Total Sales (Thousand $) .cccceceaes 593 2,059 383 655 (a) 534
14. Manufacturing, 1936--No. Plants ... . 20 10 1S 125 9 w7
1 Sps Gross Value Production {Thousand $) 393 2,620 1,515 1,547 558 4,443
16Ty Harmory Lo, BIGDE T N ¢ /& Fos « ot «5 el (o) (o) 1,008 3,664 ) 2,519
0.7 Groas Value Production (Thousand ) (b) (b) ) 632 4,605 (b) 3,188
18, Average per Farm (D011ars) .sceeces {b) (b) 1,619 1 yeaR (b) 1,266
EMPLOYMENT AND PAYROLL
19, Retailing, 1930--No. Employees .cecea 1,235 620 S0 71 26 237
20. Salaries and Wages (Thousand §) ... 1, 183 728 40 36 14 174
21. Wholesaling, 1930--No. Employees .... 1 35 173 8 25 (a) 16
22N Salaries and Wages (Thousand 3) ... 22 302 11 11 (a) 18
23. Manufacturing, 1936--No. Employees .. 181 652 352 401 189 B0OO
24, Salaries and Wages (Thousand $) ... 134 817 168 187 112 835
25, Farm Population, 1931=-NOs secceccses (b} (b) 5,069 19,496 (b) 14,228
26. Per Cent of Total Population eeeses (b) (b) 66.7 68.0 (b) 48,6
RETAIL DISTRIBUTION BY GROUPS, 1930
27 Food Stored, NOs sasvscvcssscesvsacssoe 332 60 26 121 16 148
28. Sales (Thoussnd $) cevecccccsesacee 6,034 3,090 88 478 162 638
29, Country General Stores, NOe coccccass 0 0 14 72 4 75!
30. Selies (Thousand $) ec-vscccovssccos 0 0 401 850 47 1,632
31« General Merchandise Group, No. «ec.ne 21 2 1 i 0 3
32, Sales (Thousand $) ceccecccaconcces 18, /28| (x) (x) iz 0 {(x)
33, Automotive Group, NO. ececeesosscaacce 2% 14 12 17 4 38
34. SEEk WiNHoUERnd ' $)1 5.5 Ne i e ais aisls oie 1,187 1,805 105 111 52 529
35, Apparel Group, NO. .ssscesccenvocnsse 86 10 4 A 9 28
36. Shitela) i DhionaandT 1$) Joe oJs sl olele 5 da s » 1,714 162 10 7 51 158
37. Building Materials Group, No. cescsae 13 5 2 5 0o 6
B SN sl oA ARIR)L doiete o ciiialale ols.aid oloie 357 (x) (#3) {10) 0 142
39, Purniture and Household, No. .ccceses 1% 6 4 4 3 6
40. Sl i TiioWHARABNL %o« » ¢ o2 s e ss aasas 669 322 25 37 {x) 62
41, Restaurant Group, NOe sscccesssccocss 19 3 0 il 0 13
42, Sales {Thousand $) .ccsvccccssccsse 148 89 0 {x) 0 53
43. Drug Stores, NO: cecvassesceacsccacsns 19 13 ) 4 4 1 . 12
44. ST O UBETA™S) o 's ¢ s o s s ajas e seam s 455 406 (x) 10 (x) (x)
45, Other Retail Stores, NOe coscscsceasns 56 15 13 73 8 958
46. SEASIE ST ho a8 En.ds i$) ke edesseraace 919 341 60 107 28 278
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, NOo. «ees (a) (a) 492 736 (a) T 1,847
48, No, per 100 households seecececccnc (a) (a) 32.8 14.7 (a) 36.2
49, New Passenger Car Sales, 1937, No. .. (a) (a) 31 30 (a) 154
50. No. per 100 household® eccceeessccns (a) (a) 2.1 0.6 (a) 3.0
51, Domestic Electric Meters, 1937, No. . (a) (a) 679 1,359 {a) 2.370
52, No. per 100 households c.ceeescccce (a) (a) 46.0 27.4 (a) 46.3
53, Homes and Radios, 1937, NOe eccsoscse (a) (a) 355 1,065 281 1,567
54. No. per 100 households eseceoceveces (a) (a) 24.1 21.5 (a) 30.6
55, Farm Values, 1931, (Thousand $) ..... {(b) (b) 6,640 22,391 (b) 14,39
86, Averages per Farm (Dollars) ..ee.... (b) (t) 6,588 6,111 (b) 5,714

Note: See footnotes at end of table.
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Table 2,--QUEBEC--Consumer karket Data by Counties and Towna--{Cont'd)
thégii?dgo- PONTIAC PORTNEUF QUEBEC RICHELIRU
Buck- ly.g5s0n County County | Donna- County |Beau- Giffard | Lorette—] Mont- Quebec County
inghem cona port ville morency
4,638 | 2,015 | 21,241 35,890 | 2,631 | 170,915 | 3,242 3,573 2,251 4,575 | 130,594 | 21,483 e
0.04 0.02 0.20 0.35 0.03 1.65 0.03 0.03 0.02 0.04 1.26 0.21 2,
4,428 | 1,533 20,510 35,598 2,518 | 166,867 3,215 3,526 2,223 4,514 | 127,137 | 20,854 3.
118 12 330 66 25 1,308 L] e 2 S 1,114 29 4.
92 465 401 226 88 2,740 ] 45 26 56 2,343 600 Se
{a) (a) 4,050 6,206 (a) 29,125 (a) (a) (a) (a) 23,043 [ 3,974 6.
(a) (a) 3,986 6,064 (a) 28,988 (&) (a) {a) (a) 22,900 3,889 e
87 821 190 472 P 2,062 25 12 43 37 1,742 284 8.
1,297 164 1,524 2,957 360 50,287 205 95 337 465 48,172 2,979 9.
0.05 0,01 0.06 0.09 .01 1.82 0.01 0.03 0.01 0.02 1.75 0.11 10.
280 81 72 * 70 137 294 63 . 27 150 102 369 139 Tolbes
(a) (a) / % (a) 251 {a) (a) (=) (a) 249 14 2l
{a) (a) 411 367 {a) 748 3889 (a) (a) (a) (a) 25518 1L 916 13.
10 (a) 1) 218 (a) 344 6 (a) 14 (a) 286 55 14.
3,345 (a) 618 5,943 (a) 33,580 172 (a) 690 (=) 27,481 2,436 15,
o) {v) 2,362 2,837 (o) 1,503 ()] (b) (b) {b) {v) 1,162 16.
{b) (v) 3,230 3,823 (v) 2, 68 {b) (b) (v) {(b) (b) 1,644 | 17.
(b) (v) 1,367 1,348 {v) 1,642 {(b) (b) {v) (b) (b) 1 L GRS ST
106 15 93 183 38 5,510 15 11 35 43 $5.261 240 19.
B? 10 71 118 32 4 857 e2 5 23 33 4,697 176 20.
{a) (a) 10 16 (a) 420 {a) (a) {a) (a) 2,416 45 Slie
(a) (a) 14 19 (a) 3L e (a) (a) {a) (a) 3,168 43 | 22,
S22 (a) 155 1,448 (a] 10,978 87 (a) 368 [a) 8,905 1,169 23.
684 (a) 77 1'4,28.8 (a) g, 22 53 (a) 233 (a) 23710 998 24,
(b) (v) 12,641 16,945 (b) 9,586 (b) (v) (v) {v) (v) 6,620 | 25.
{b) {b) 59.5 47.2 (b) 5'a6 (b) (b) (b) (b) (b) 30.8 26,
41 Ll 66 194 9 1,020 12 8 20 22 829 141 27
312 32 239 733 132 14,401 124 81 166 266 13,292 686 28.
10 H] 52 88 1 19 2 (4] 3 2 (o] 15 29,
316 68 906 894 (x) 420 (x) 0 59 {x) 0 196 | 30,
0 0 T 19 3 71 ] A5 4 3 60 16 31.
0 0 (63) 102 28 5,936 (x) (x) 17 24 5,882 475 <P
& 0 by 30 | 122 (o] & 2 i 95 12 33,
225 9] 167 338 {x) 6,690 (4] 13 (x) {x) 6,529 266 4.
7 7 11 18 2 232 1 [V} 3 3 222 24 35.
78 40 53 82 {x) 5,992 (x) ] 26 13 5,947 547 36
3 - 8 3 11 1 57 1 (o] 1 (9] 49 3 a7.
g 96 (x) 47 37 (x) 2,135 (x) 0 {x) = 0 2,051 (x) 38.
2 (o] 3 9 3 57 2 0 2 2 48 8 39,
{x) (0] uz 110 49 5, 072 (x) (0] {x) (1 b 3,064 161 40,
G 4 7 S (o] 59 o] (o] (9] 1 652 5 41,
40 {x) 26 10 0 875 0 0 0 (x) 861 (x) 42,
b1} (o] 2 4 o] 47 P, 9] 2 9] 44 4 43.
(x) 0 () bl 0 1585 {x) 0 (x) 0 ST 112 | 44.
12 4 26 94 a 382 (o] (4] 6 3 343 56 45.
208 8 78 200 24 9,141 o} 4] 10 S 9,033 385 46.
(a) (a) 183 1,240 {a) 10 ,5%0 {a) (a) (a) (=) 8,851 625 47,
{a) (a) 27.6 20.0 (a) 36.3 (a) (a) (&) {a) 38.5 15.6 48,
{a) (a) 64 156 {a) 2,022 {a) (a) (a) {a) 2,009 69 49,
{a) {a) iye5 25 {a) 6.9 (a) {a) (a) (a) 8.7 Tt/ S0k
{a) {a) 583 y) 3,514 [a) (¥136,595 (&) {al {a) (a] {a} 2,630 ST
(a) (a) 14,4 56,6 (a) TE5% 6 (a) (a) (a) (a) (a) 66.2 52,
591 151 404 2,233 259 2o W92 467 193 B39 492 22,798 G 53.
(a) (a) 10.0 36.0 {a) 88.6 (a) (&) (a) (a) 98.9 46.1 54.
(b) (b) 12 8oy 16,714 {b) 11,849 (b} (b) (b) (b) (b) 9,406 Sk
(b) (b) 5,246 5,892 (b) 7,884 () {b) (b) (v) (v 8,094 | 56,
Note: 8ee footnotes at end of table.
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Table 2,--QUEBEC--Consumer ilurket Duta by Counties and Towns—-{Cont'd)

RICHLLIEU

ColalC.0m &) RICHMOND RIMOUSKI
Sorel County A§2§s :i;:- Windsor County ?:;;
POPULATION AND DWELLING3, 1931
15 Peir SO IO SIS 08 'y B aioe s 00 ¢ 0i0oeess 10,320 24,956 4,396 2.0 96 2,720 33,151 3,143
a i Pexr Cemitl ol Canala MMotal teeececcvoe 0.10 Q.24 Q.04 0.03 0.03 0,32 0.03
3. Peraona, Canadian BOFm «.eceececeecsss 10,055 23,490 | 4,038 | 2,409 2,542 | 32,835 | 3,096
4. British bOBN ecoccsccnssnced 24 553 116 102 59 Al 2
S Forelign bYOTH sevvecsranaanaas 241 913 242 85 i g N T 45
By ToTaERe T A WO 0™, 1= s o oo /ore's e sofs ors 1,867 4,844 === k=) (a) T (a)
20N DHEaSSnEs)N (TORRMN N@tl o ols o ife 2 ¢ oboic oo o 1,832 4,791 (a) (a) (a) 4,867 (a)
BUSINESS AND INDUSTRY
8., fetailing, 1930-=lo0. StOT€S seceecocsen 184 268 52 57 41 332 61
9.  Total Sales (Thousand $) eeeecocoecs 2,566 3,554 707 | L) {1 646 2,899 757
1O T I Pe-BGEnt Lo Calnda SHUIES .odoecesse 0.09 0.13 0.03 0.04 0.02 o/ 51k 0.03
LG Per Gapita Sales (Dollars) .eecsece. 249 142 16 1 440 238 BT 241
12. Wholesaling, 1930--No. Establishments | Tl W Ry (B0t R (=3 13 (a)
eL Tl SilasaUmnioNEand B) seoeee aoas 906 294 {a) (a) (a) 822 (a)
14, Manufacturing, 1936--No. Plants ..... 18 66 11 6 10 86 3
15. Gross Value Production (Thousand $) 1,544 5,655 g2 | & 2865 -2 -CElal e S (S e 7
6 Bapms, LIGH; (ORIl M. | [« « e sa e ole s o (o} 1,967 {b) (v) (b)Y 2,291 (b)
3L Gross Value Production (Thousand 3) (b) 3,001 (b) (b) {b) 3,374 {b)
18. Average per Farm (Dollars) eees.eos (b) 1 552a (b) (b) (b) 1 | 43 (b}
EMPLOYMENT AND PAYROLL
19, Retalling, 1930--No. Employees sceeee 208 249 45 94 54 204 57
20. Salaries and Wages (Thousand 3) ... 163 190 85 72 40 152 51
21. Wholesaling, 1930--No. Employees ee.. 45 Z {a) (a) {a) 26 (a)
22, Salaries and Wages {(Thousand $) ... 43 11 (a) (a) {a) 28 {a)
23. Manufacturing, 1936--No. Employees .. 845 1,459 47 284 672 508 2
24, Salaries and Wages (Thousand $) ... 743 I 157 35 157 615 278 22
25, Farm Population, 1931--NO. eeeucwaces (b} - 10,428 (b) ({b) {b) 15,400 {b)
26, Per Cent of Total Population s..ee. (b) 41.8 {b) (b) (b) 46.5 (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food Stores, NO. (ssesncessasencasese a7 94 18 18 17 125 23
28K SEREES) HENHERIs AR B Stk v e can e on o be 552 849 169 257 125 671 l44
29, Country General Stores, Nos. cesscecas 0 31 3 4 4 61 7
&f0) Seliels I(ETREMIsREE. B  sie oo oiv s sivia o alaie s o [o] 1,026 265 229 183 1 w2 %Eﬁ
3l. General Merchandise Group, No. ...:s.. 13 13 ¥ 3 1 4 g
a2 Salilela] HFBRBMSANA! 130 Sicie s ke shalais isis o aja e 471 145 24 g4 (x) 51 {x)
33« Automotive Group, NO« eeescncssncsces 10 20 3 5 3 24 4
34, SeheENERHeniannal SN 5w spali e odopese olike 250 384 54 199 22 215 107
B A DEIEE S JGTOMD T % 5.0« e%s s o/o8 o5 o'ale o o/bie 77 21 7 5 5 31 8
36. Smiliglal (DhoEBanb S8 ®hicb cde oo dimla e's aione 516 247 1D a7 38 188 S
37. Building Materials Group, NOe. seseess 2 6 2 2 il / 3
38. Sailfela iglihou=Bd GR)) e s Bl oue Bheidl ' o o sis (x) 1220 (x) (x) (x) 36 26
39. Furniture and Household, BO. sececess 8 < 2 3 0 g 3
40, SENNeln) [(KBHon' g )i « 3 Leieseitio o 6.0 0.8 000 161 78 (x) 21 0 167 39
A RESTRIBAD G GTOMD), | N0 . oueihoecocssaoe 5 8 0 4 3 6 B
42, SiaRteis) (il hio ) sANIAL " 38) o cls e, le oxsiile ®-a o1 olaie iix) 41 0 18 24! 19 {x)
4o NDRuErStome s, Mo .ok .0t 0testsnsconosonae 4 5 2 2 0 4 B
44, ERRIaIS (ThouBant "8l . s e dlile oo ol vitre Ly o 26 {x) { x) 0 41 {x)
45, Other Retail Stores, NO. ececcossasee 23 61 8 11 7 61
46, SElileis) (fThiousand $) o sfivaneesoes 353 637 51 249 a7 224 131
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47, Passenger Cars Reg'd. 1937, NO: eceves 339 1. 769 (a) (a) (a) 609 (a)
48, Noyd e 1500" householidls, ee & dede s oo o 17.8 36,9 {a) {a) {a) 12.4 {a)
49, New Passenger Car Sales, 1937, No. .. 5% 115 {a) (a) (a) 191 (a)
) No. per 100 houSeholdB eeeecesvoscs 341 2 a4 (a) (a) {a) 3.9 (a)
51. Domestic Electric Meters, 1937, No. . (a) 3,054 (a) {a) (a) ™ EeR (a)
52 No. per 100 households8 eeeescessnes (a) 63.0 (a) (a) (a) Skl (a)
53, Homes with Radios, 1937, NOu seecevs-. 1,230 1,602 550 282 252 862 239
54. No. per 100 households eeeecccsccssas 5539 3851 (a) (a) (a) 17 56 (a)
55, Farm Values, 1931, (Thousand $) ..... {b) 12,030 (b) () (b) 16,18 {b)
56. Average per Farm (Dollar8) ...eececes {b) 6,116 (b) (b) (b} 7,063 {b)

Note: See footnotes at end of table.
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Toable 2.--3UkBLC--Ccnsumer Market Data by Counties and Towns~~{Cont'd)

“xuoufxx 3?225 SAGUENAY GHEFFORD SHERBROOKE SOULANGES STAUSTEAD
dConttd) |
imouski | County County County | Granty "i;zr County gzzgke County County | Coaticook
5,589 13,776 | 21,754 28,262 | 10,587 | 2,192 | 37,386 | 28,933 9,099 25,118 4,044 1
0.05 0.13 0.21 0.27 0.10 0.02 0.36 0.28 0.09 0.24 0.04 2.
5,522 13,237 21,355 27,001 | 10,049 1,988 | 33,594 | 26,213 8,943 27,638 3,775 o'
6 133 284 384 144 98 1,821 1,253 79 1,066 60 4.
61 | 406 srils aalll .y 877 394 106 1,871 1,467 L4 1,414 209 e
{a) 2,780 3,829 $,495 | 2,003 (a) T 5,666 1,780 5,114 (a) 6.
(a) 2,743 3,797 5,427 1,997 (a) 7,286 | 5,617 1,762 5,046 {a) Tt
83 200 169 325 144 48 485 428 139 305 73 8.
L 185 1,295 2684 3,999 | 2. 149 876 11,699 | 10,960 908 5,248 2,207 9.
0.04 0 05 0.10 0.15 0.08 $.03 o 42 0.40 0.03 0.19 0.08 168
203 94 123 141 205 400 Bl.ilen13 379 . 24 _2igg 209 _13bae 151
3 10 (a) i 5%} tal Tl a3 21 ol 10 {a) e
439 145 {a) 1,046 938 (a) 9,736 9,452 262 476 (a) 13
13 61 86 97 . 13 30 74 27 80 22 14.
722 2,076 655 1 28 363 | Nl 278 901 15,516 | 14,869 418 14,168 1,890 NS
(b) 1,483 454 <, 288 {b) (v} 877 {b) 866 1,769 (b) 16.
(t) 2,930 440 =) e, (v} {b) 1 478 {b) 1,302 3,035 (b) 17.
{b) 1,976 970 1,669 (v) () 1,679 {b) 1,504 1,716 {b) 18.
88 108 192 262 175 55 1,046 995 65 361 148 19,
67 7% 211 218 147 50 1,027 977 40 326 131 20.
10 2 {n} 36 34 (a) 356 55 % 14 fa) 20\
10 2 {a) 41 40 (a) S 541 4 23 (a) 2z.
267 702 447 3,411 | 2,845 2 5,087 4,938 83 2,903 696 23,
176 361 310 2,683 | 2,286 278 4,633 | 4,477 44 21815 366 24.
(b) 7,624 3,240 11,910 {b}) (b) 4,598 (v) 4,392 8,595 {b) 25.
(b) S8 14.9 42.1 (b) (b) 12.3 (b) 48.3 34.2 (b) 26.
39 64 3% 118 & %! 225 198 45 103 24 27.
302 350 161 933 5By 203 3,066 2,776 148 1,139 275 28,
7 i 73 3 0 1 4 0 39 31 3 29,
434 384 1,618 617 0 {x) 99 0 370 1,103 587 30.
K] Al Rt TN e T 19 19 ECF i 3 31,
(x) (x) 309 514 465 (x) 1,187 1,187 (x) 231 {x) 32.
] 24 d 30 ST 8 49 39 W, 34 5 389
63 216 {x) 632 | 366 163 2,214 | 2,160 287 949 495 34,
10 12 1 29 16 7 54 53 & o1 11 35,
< 96 47 {x) 577 285 77 1,599 1,579 9 415 190 36,
2 & 1 6 3 1 15 13 0 12 4 3% .
==t ) 95 (x) 154 {x) (x) 528 43¢ (x) - 278 a7 38,
6 6 0 i py 7 4 19 18 0 12 ] 39,
128 23 0 161 121 40 827 816 0 17 52 40.
2 4 ) 8 [3 2 16 14 0 = i 5 41,
) 11 {x) 38 {x) (x) 199 1955 Tn s 0 75 33 42,
3 2 0 3 4 2 12 i 1 6 2 48
{x) { x) 0 62 45 (x) 284 261 {x} 60 (x) 44,
6 50 48 64 7 8 72 63 29 56 13 45,
29 160 5391 516 251 179 1,696 1,556 78 B84 429 46.
(a) 1,091 88 2,146 1,006 (a) &, 408 2,674 600 2,294 (a) 47,
(a) 39.0 2.3 39.0 Sijea (a) 46.1 46.9 333 45.0 {a) 48,
79 84 {n) 247 212 {a) 775 g 162 188 (a) 49,
e o] 3 |k (a) 4.5 10.6 (a) b laks A7 Gty s A (S S O
(a) 1,546 151 3,143 (a) {a) 8,088 (a) 1,060 W3, 786 (a) SV
(a) SR 3.9 572 (a) (a) 110.0 {a) 59.6 e (a) S
556 729 404 1,882 1,302 344 5,761 5, 283 504 2,540 606 588
(a) 26,2 10.6 34.2 65.0 {a) %83 92,7 28,3 49,7 (a) 54,
(v) 13,603 2,213 16,647 {b) (b) 5,734 {bv) 6,871 12,012 {v) 55,
(b) Ol 78 4,875 B2 {b) (b) 6,538 (b) 7,934 6,790 {b) 56

Note: Sec footnotes at eni of tnble.
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2,--QUEBEC--Consuner Market Data by Counties and Towns--(Cont'd)

STANUSTEAD J ; X
(Cont'adl) SPe HYASIHNTHE STe FEAN ST. MAURICE
Magog County Hyait&the County | St. Jean Crunty
POPULATION AND DWELLINGS, 1931
Je Parsons, Total NOe sseessceccsccsoces 6,302 25,854 15,448 17,649 11,286 69,095
2, Per Cent of Canada Total c.eec.vecee 0,06 0.25 0.13 0.1 0.11 0.67
3. Persons, Canadian born ceee.:cenecase 65,798 24,852 12,%66 16,435 10,349 66,545
4, British DOrn sececescecncioa 256 44 3z 359 283 834
S Forelgn born eecvev-seacvaas 248 958 650 BUY 624 1,716
6.0 EOUANH TAE, TOWAL ME . " . oo e v oo oine oo {a) 4,898 2,347 3,369 2,061 11,747
7o Dwellings, Tot8l NOe eccicscsocenccans (a) 4,819 2,290 3,816 2,024 11,320
BUSINESS AND IKDUSTRY
8. Retalling, 1930~~No. Stores s.ee0000s0 99 301 204 264 190 830
9. lotal Sales {Thousapgd 1) S A 1,736 4,689 4,104 ', 859 3,402 14,474
3. Per Cent of Canada SeleS sccesacese 0.086 0.17 0,15 0.14 0.12 0.53
11. Per Capita Sales (Dollars) ..eecees 2718 181 305 219 302 209
12. Wholesaling, 1930--lio. Establisnmenis ) g 15 13 9 45
13. T:tal Sales {Thousand $) eer.aevsne 182 1,311 1,232 1,272 1,155 6,077
1', Man:facturiag, 1936--No. Plants ..... 20 105 60 54 45 134
L Gr-ss Value Production (Thousand §) 10 95 11,822 11,214 10,349 SRigs 39,407
NG MEESEE ) TSI, ) Toftasll N@i-) o ola d-'a o clsl e o0 « [§°))] IS8 B 977 {b} 1,635
L7 Gross Value Production (Thousarnd $) (b) 2,583 (b) 1,718 (b) 2,440
18. Average per Farm (DollarS) ..eesecese (b) J B 7 (b) 1,758 {b) 1,493
EMPLOYMENT AND PAYROLL
19. Retailing, 1930--No. Employees «..... 119 399 366 338 316 1,402
20. Salaries and Wages (Thousand 3) ... 115 322 304 295 280 1.256
21, Wholesaling, 1930-~-No. Employees .... 6 50 45 47 44 201
22. falaries and Wages (Thousand $) -.. 181 62 56 66 63 249
23. Manufacturing, 1936--No. Employees .. 1,584 3,846 3,698 2,948 2,830 8,203
24, Salaries and Wages (Thousand $) ... 1,358 2r 608 2,549 2,547 2,497 8,627
25, Farm Population, 1931--N0. eoecocuces (b)- 7,779 (v) 4,605 (b) 10,007
26. Per Cent of Total Population ...... (b) 30/ (b) 26,1 (v) 141.5
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food 3tores, NOe seveceosssaccasccnca 36 126 80 99 75 411
28, Sales (Thousand $) ccceeceoscooccen 517 1,178 882 935 848 4,049
29, Country General Stores, No. cecceces. S 16 0 15 0 28
30, Sales (Thousand $) cceseces -oscssne 39 220 0 232 0 289
3l. General Merchandise Group, No. .cecos [ 28 20 21 -5 35
32, Sales (Thousand $) c.cecacesvsoncoe 186 392 389 445 445 1,050
33. Automotive Group, NOs ecveccsccnevsnce 9 22 15 23 12 53
348 B Sk ThOMARNAE $) o weiorsih oo b o Mo 244 754 733 731 697 1,502
35, Apparel Group, NOs eeessssosccccancos 16 33 30 29 27 87
36 Sales iThousand ) ccecrsccscovncea 209 578 574 412 410 2,507
37. Building Materials Group, NOe: ceveoee 5 8 ? 12 8 22
38, Sales (Thousand $) ecevcocssosccaacs 77 202 200 205 126 1,003
39, Ffurniture and Household, NO: saseacses 4 11 10 8 8 22
40. Salels MTAcuSRNA $) | s8% o ovis o doalomels 36 349 348 375 375 1,077
41, Restaurant Group, [i0e sseescccsccec-s 3 3 3 8 74 18
42, Sales (Thousand $) cccccecarconvsss 1g 34 34 40 39 227
43, Drug Stores, NO: secsccescsssccccccne 3 4 3 3 3 14
44, Sales (Thousand 3) eceecesocscccnnes 3P 94 92 102 102 318
45, Other Retail Stores, NO. ceaceccocans 2 56 36 46 29 140
46, Sales (Thousand §) s.ccesccococcsases 372 893 852 380 360 2,452
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47, Passenger Cars Reg’d. 1937, NO. eocae 590 1,505 980 1,536 971 3,494
48, No. per 100 households8 .ceccacsusas (a) 3087 42.6 45,2 46,2 29,9
49. New Passenger Car Sales, 1937, No. .. 65 361 364 359 337 584
50k No. per 100 householdS ec.ccc.ucoes {a) 7.4 15.5 SRy 16.4 5.0
51. Domestic Electric Meters, 1937, lio. . (a) 1,485 {a) 2,790 {a) 10,717
S, No. per 100 householdS ..ecececeaes (a) 30 {a) 82.8 (a) Iilwi2
53, Homes with Radios, 1937, Nou ceveeses 1,085 2,937 2,695 2,487 2,160 7,603
54. No. per 100 housSehold3 eecccescacse (a) 60,0 114.8 ?73.8 104.8 64,7
55, Parm Values, 1931, (Thousand $) ..... (b} 14,00 {b) 8,455 {b) 1"N2ES
56. Average per Farm (Dollars) e«..coaes (b) 8,875 (b) 8,654 (b) 7 b0
Note:

Ses footnotes at end of table.

L]
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2.,--QUEBEC--Consumer Market Data by Counties and Towns--(Cont'd)

ol ¥3g§%931c°' TEMISKAMING TEMISCOUATA ‘ TERRE BONNE
] a .
i | wivese | county [woranan | nouyn | councy [cavene [qiV100 | county [ 2vei, [oonme
15,345 35,450 20,609 2,246 3,225 | 50,294 | 2,187 8,499 38,611 2.949 8,967 1e
QLS 0.34 0.20 0.02 0.03 0.48 0.02 0.08 Ol 0.03 0.09 25
14,609 33,921 17,831 1 150 2,469 | 49,595 | 2,098 8,361 | 37.27% 2,648 | 8,844 3.
287 496 450 1.2 o 18 (3 4 409 147 18 4.
449 1,038 | 25828 972 | 685 | T T (T [ 867 154 105 5.
2,645 6,191 3,619 (a) fay S| 7, /aEn (a) (a) 7,307 {a) {a) 6.
2,633 5,842 3,563 (a) (a) 7,586 (a) (a) 7,270 {a) {a) s
187 456 248 35 62 558 29 159 5232 66 143 8.
3,538 10,080 3,411 756 1,227 4,634 264 2,300 5,232 749 1,918 9.
0.13 0.37 OLallS: 0,03 0.04 0.17 0.01 0.08 0.19 0.03 0.07 10.
231 284 166 337 380 92 121 271 136 254 214 1
i) | 30 IS " (a) (a} i8 {a) 8 17 {a) 7 12.
927 5,084 763 {a) {a) 1,410 {a) 1,199 707 (a) 280 138
25 58 46 {a) 5 163 4 16 125 10 30 l4.
14,065 24,911 | 22,804 (a) magl | lznihss 370 393 10,246 112 7,022 15,
(o) {v) T (v} (®) 4,070 {v} (b) 2 196 (v} {b) b
{v) {v) 1,746 (v) {b) 4,632 (v) {b) 3,191 {b) {b) 17
{v) {b) 1,289 (o) (b) 1 Sr39 (v) (b} 1,453 {b! {b) 18,
316 V082 168 29 67 313 12 199 323 49 144 | 19.
262 960 167 8 68 204 8 142 256 38 128 20.
28 165 26 {e] (a) 39 (a) 36 32 {a) b T ! (-
31 215 35 {a) (a) 53 (a) 49 42 {a) 17 22,
2,779 5,338 1,324 {a) S 807 198 170 3,049 - 1,999 23,
3,066 515581 1,820 {a) 34 465 105 165 2,217 24 1,473 | 24.
{v) {v) 7,730 {b) (b) 26,708 {b) {b) 12,875 {b) {b) G
(v) (v) 37.5 (b) {b) SISAL (b) {b) ap.13 (b) {b) 26.
73 254 89 13 26 212 5 74 237 34 6,515 |™ 22
1,133 2,648 1,284 435 532 953 12 496 1,689 327 625 | 28,
(i} 0 40 1 1 115 6 6 63 5 6 | 29.
i 0 y 0 695 {x) (x) 1,429 94 39 1,102 132 162 30.
10 18 g 2 bt 15 v i3 19 L (R ] =
206 785 27 {x) {x) 835 My 155 138 251 44 121 32,
I 27 14 1 39 2 15 48 3 12 | 33.
287 1,155 135 {x) (=) 517 {x) 440 826 52 260 | 34.
32 44 oE | B ) 3T s = 16 ] b aEasami uer (i S
617 1 865 328 58 155 348 19 292 350 42 263 | 36,
10 10 12 2 3 6 0 3 9 al 2 1| 1.,
v 331 663 307 {x) 101 65 0 61 +69 (i {x) 38,
— /T - iS5 I 2 = 18 1B R i T T 2l 8 39.
316 761 24 (x) {x) 198 (x) 137 264 { x) 162 40,
4 14 6 1 4 ? 0 4 12 4 6 | 41,
LI R ) 30 {x) 20 15 0 11 54 19 29 42,
[ ' 9 7 i1 2 7 i 4 9 2 2 | 43,
99 219 108 (x) (x) 61 (x) 5 90 (x) (x) 44,
33 65 45 4 11 104 7 21 75 6 19 45,
517 1,789 473 N 309 713 14 573 437 S5 185 | 46.
918 21145 1,678 {a) {a) 1,366 (a) 419 2,165 {a) 485 47,
38553 Sheh) 46.6 {a) (a) 1247 (a) (a) 29.7 (a) (a) 48,
152 432 656 {a) (a) 136 {a) 131 200 (a) 127 49.
e . 250 18.1 | {a) {a) 1.8 {a) (a) ) (a) (a) S0
“(a) (a) 2.641 (a) (a) 2,525 (a) (a) 6,321 | (a) {a) L J 1
(a) (a) v T ) {a) {a) 32.9 {a) {a) 86.5 (a) (a) G
2,010 5,068 1,277 430 470 1,418 134 810 3,498 311 1,492 | 3,
76,0 B2,2 IS (a) (a) 18.5 {a) (a) 47.9 {a) (a) 54,
(b) (b) 7,890 (b) (b) 24,333 (v) (b) 13,907 {b) (b) iS5
(b) (b) 5,823 {b) {b) 5,979 {v) (b) 6,333 {b) (v) 56.
Mote: Jee footnotes at end of table.
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Table <°.=--3UEBEC~-~Consumer Warket Data by Counties and Towns-—-{Concl'd)

TERRE BONNE

VAUDRKUIL ] VrRCHEKRKS WOLFE | YAMASKA
Co,-(conk'd)
Ste. Thérese County County County County
POPULATION AND DWELLINGS, 1931
TR PEn SIS MOBANRIIO o 55+ 57 o doe e onionses 3,292 12,015 12,603 | 16,911 | 16,820
2. Per Cent of Canada Total ceeeeccsass 0.03 0.12 0.12 0.16 0.16
3. Persons, Canadianl bBOTH «.-voevvvensen. 3,243 11,560 12,230 | 16,511 | 16,510
4, BT TR DIGIELL % o o » aheio olfsic s 5 0 0 o 7 292 181 66 1
S Foreign DOrN eceeesccscocces 42 163 192 334 309
Gien Hon'SERGSESR FTEHIEL INO'. ot cccevesssses (a) <, 388 2,349 3,040 3,043
7ol Dme 1IN SRasl SN T OMIRE (N o! s e o s eiaise olsicecsen (a) 2,345 2 1o 3,009 3,021
BUSINESS AND INDUSTRY
84 Retalling, 1930~~N0o, StOres ecseescoone 64 155 153 163 160
: I Total Sales (Thousgnd N R 870 l,212 936 1,079 1,201
10. Per Cont of Cansda Sales .ocasscses .03 0.04 0,03 0.04 0.04
11. Per Capita Sales (Dollars) ........ 264 101 74 64 71
12, Wholesaling, 1930--No. Establishmenis | (a) 6 14 3 10
135, ikl iSadic s ((Thowsing $)| 2% e coeee (a) 317 322 160 171
14, Manufacturing, 1936--No. FPlants ..... 16 30 46 83 68
A5 Gross Value Production (Thousand 3) 957 265 | 4,498 675 728
TSRS TERE ORI TEMtAll Nal.o e oo evie st o0 o (b) 970 1,144 2,026 2,045
17. Gross VYalue Produetion {(Thousand 3) (b) 1,747 2,083 2,781 2,680
18. Average per Farm (Dollars) eeececes (b) 1,801 1,821 1,372 1,311
EMPLOYMEMT AND PAYROLL
19, Retailing, 1930--No. Employees seesee 45 97 48 73 57
20, Salaries and Wages (Thousand §) ... 44 63 37 41 39
21. Wholesaling, 1930--No. Employees .... ta) 25 11 4 2
22, Smlaries and Wages (Thousand 3) ... | T I JO: 9 - 4
23, Manufacturing, 1936--No. Employees .. 359 el 742 218 123
24, Salaries and Wages (Thousand 3) ... 226 38 743 91 46
25, Farm Population, 1931-==NO. .essescons ({b) 4,966 6,714 11,664 10,674
26. Pags Cpintty of (o tarl ' Ropulatfon % ese'e (b) 41,3 53.48 69,0 6345
RETAIL DISTRIBUTION BY GROUPS, 1930
iR iisSTHamea INDE M o' . L .t il ... ., 27 58 65 53 61
28. Salel. CTRoMITaNd Q) Slare o o oo ofrss s ¢ o oo 170 298 300 199 212
29. Country General Stores, Mo. svessessa 3 36 24 43 30
30. Sallnis) (Mhiouannd $)i ‘erese e oation s s sione 91 508 351 | 7086 837
31, General Merchandise Group, NO. +sssee gaF = L 6 | 3 2
32. Sales (Thousand 3) .seecesecancnccse 46 {(x) 29 (x) (x)
33, Automotive Group, NOe cecevencccences S 16 10 10 12
34. Batligh | (Tl oliSanidaiS )i jeis o s o b o dsals o doale 339 179 86 ?7? 66
SElmAppainells GRoUp, Now  shiareaTos sasesoscss 6 5 6 &) ?
36. Sallle®. ((Thousand @ K. ... ..kl .. .. 22 ? 11 B S
37. Building Materials Group, HO. sesece. 2 5 3 A8 3
38 Sales (Thousand $) c.ceeeeececscoes (x) 43 29 {x) S
39. Furniture and Household, NO. eoesoevn.s 2 0 [} ]
40. SalaEM(ThcuEaEEl )0 i « 2ol (x} (x) 0 0 14
AY10F Regt@anina nit N Eronpet 'NOty Tete s o deisisic o o o apus 1 0 4] 1 i
42, Salllia, ((Thiohmand FIa™ e cenlcicnseseecie (x) 0 - 0 {x) {x)
C S ol IR ST R T TS DI e e 2 3 4 (0] 4
44, Sales (Thousand $) s.eeecocovscecns (x) 8 8 0 <]
45. Other Retail Stores, NOw seesccsorsaa 13 30 35 43 o))
46, Saiel ( Thouwsand S 1581 oo ae ol ohde ¢ o 104 139 11 £ % 53
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47, Passenger Cars Reg'd. 1937, No. eosee (a) 921 665 593 496
48. NoLsSpe® 10Q househOl@iB . ueecosceosos (a) 38.4 28.9 19.8 16.5
49. New Passenger Car Sales, 1937, No. .. (a) 28 84 (a) (x)
50.. = No. Ipsir 100 housSeholds eeeesocecess (| 15 2. il Sld6l . L () (x)
51. Domestic Electric Meters, 1937, No. . (a) ¥ 1,695 1 1,547 663 849
52. No. per 100 householdsS sdecesccsces (a) 72,0 65,9 21.8 27.9
53. Homes with Radios, 1937, NOs ceescece 538 706 953 401 386
54, Ko, pelr Y00 hbuseholls \Jes s . lhivess (a) 30,0 40.6 L2 12,7
5. Farm Values, 1931, (Thousand $) ..... (b) 8,586 11,940 | 10,565 | 15,779
56, Average per Farm (Dollars) ...seees (b) 8lles2 10,437 5 , 296 Ty 746
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Table 2.--QUEBEC--Consumer Market Data by Counties and Towns--(Congl'd)

(x)

(y)
(a)
{b)

{ec)

Footnotes
e

figures withheld to avoid disclosing
individual operations.

estimated (partially)--see introduction.

figures not available.

- not apnlicabdble.

additional store shown in county total had
sales of less than $500.
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£.==0ONTARIG--Consumer liurket Data by Counties and Towns

FRiLage Ad:éﬁg- :fiozA Sault St
TOTAL n au e
S oD River Marie
FPOPULATION AND DWELLINGS, 1931
l. Persons, Total No. «..... 3,431,683 6,879 46,444 | 2,805 23,082
28 Per cent of Canada Total ...eswe.on 33.07 0.07 0.45 0.03 £,22
3. Persons, Canadian born ..-..ocec-va0. 2,627,398 6,529 36.255 | 2,498 16,362
T British born .e.e.cuivene-oss 526,570 265 3.341 54 2,298
N, Foreign born ...cceescecveeas 277,715 85 6,848 253 4,424
5. Households, Total MO. +ssv::nasecanss 810,157 1,688 10,148 (a} 4,989
7. Dwellings, Total NO. e.cccecrcascnces 786,900 1,677 9,907 {a) 4,794
HJWEINESS AND IKDUSTRY
4. Retailing, 1930--lio. Stores ....eoe.. 43,045 4 602 36 357
B Total Sales (T™housand 3) .......... 1,099,990 730 13.199 829 9,985
28. PelraGignit [lo/ff IGanadsa Sales d¢..0 a0, 39,92 0.03 0.48 0.03 0.36
et e Per Capita Sales (Dollars) eeecas.. 321 106 284 296 433
12. Wholesaling, 1930--lo. Zstablishments 3,938 1 27 (a) 20
05 S Total Sales (Thousand $) ceceecsnroe 1,013,767 (x) 5,169 (a) 4,997
l4. Manufacturing, 1936--No. Plants .,.... 9,753 15 94 3 46
Wb Gross Value Production (Thousand $) 1,547,552 507 15,513 8 14,506
16T, Banms | NG THeHE HEae T W ot 192,174 1,06 2,056 ) {b)
L7k Gross Value Production (Thousand 3) 329,593 1,561 2SI (b) (b)
18. Average per Farm (Dollars; ........ 1,715 1,400 1,229 (b) (b)
EMPLOYLEMNT AMD PAYROLL
19. Retailing, 1930--lo. E“mployees ...... 94,184 31 826 49 667
20, Salaries and Wages (Thousand 3} ... 101,637 21 827 53 682
21. Wholesaling, 1930-~No. Empiovees .... N {x) 143 (a) 139
A Salaries and Wages (Thousand $) ... 51,095 {x) 201 (a) 195
23. Uanufacturing, 1936--1lo, Employees . 288,992 85 2,897 7 2,635
24, Salarjes and Wazes (Thousand 3) ... 314,873 54 3,737 & 3,556
25, Farm Population, 1931--NO. .u.co-0-a00 800,960 4,755 9,161 (b) (b)
26, Per Cent of Total Population ...... 23.3 69,1 19.7 (b) (b)
RETAIL DISTRIBUTION BY GROUFS, 1930
e N BelcldSShAairalSt I Nok s s - heiofofe o f o o ofariia oo o 14,263 16 210 13 136
28, Sales (Thousand $) ..........00000. 255.936 107 3,449 159 2,831
29, Country Zeneral Stores, lNo. 0 0 DARGIEID 21 6161 24 56 5 0
30. Sales (Thousand $) ...ee..o.. cacaes 48,066 378 1,426 148 o)
31, General Merchandise Sroup, ilo. ...... 979 [} 21 0 19
32, Spilles) (Thenaemid 3) 7. .. ceiou.arssss0 180,384 0 972 0 964
33, Automotive Group, NO. siesces--eceosa 5,481 13 58 ] 33
34, Selte;3. ((Bhohiaamld™ 3N - - ss s 500000 167,411 124 2,002 112 1,661
SEY. VD REEN PCREEIE, BNEVETR . 1.l Tal. o oaale s b i aue 4 284 i 68 ] 48
36. Siaillers); ("Thaasamids Bt eie s s sl o rme 93,711 (x) 1,244 131 1,074
37. Bullding Materials Group, No. . ...-. 2,030 : 20 1 12
SIS Sales (Thousand $) cev.vvenvecaoaoas 61,398 35 1,020 (x) 827
39. Furniture and Household, Mo. ........ 1,429 2 22 0 21
40. Sales (Thousand ) ...veveeeesnenns 389 1S (x) 586 0 582
41. Restaurant Group, NO. .c.ceeessvsnasa 2.306 [o] 35 3 24
42, Sailles) #aRhojfsanid, ) ikt Lot e e s e 28,634 0 329 30 271
AR DEUE SO G HORY - ols « che » » v 2 2 ele o o 1,464 pI- 17 1 1S
44, Sales (Thousand $) .....ceeverecens 35,208 (x) 400 (x) 311
45, Other Retail Stores, NO. .:ivveeoee.sa 7,947 13 101 S 51
46. Sales (Thousand $) ..cevereencoconns 185,530 70 1,775 104 1,466
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd. 1937, No. ..... ({k)541,802 (a) (e) 5,735 (a) 2,988
48, No. per 100 householdes ...... 50 o o 66.9 (&) (e) 56.5 (a) 59.9
49, New Passenger Car Sales, 1937, Mo. .. 54,751 0 569 (a) (a)
50, No. per 100 households ......ou0e... 6.8 0 5.6 (a) (a)
51. Domestic Electric Meters, 1937, No. . 673,810 84 6,857 (a) {a)
52. No. per 100 households .....cevcnue 83,2 5.0 67.6 (a) (a)
53. Homes with Radios, 1937, NO. +....... 572,998 (e} 5,709 245 3,729
54. No. per 100 households .eeceeeensos 70.7 (e) 56.3 {a) 74.7
55. Farm Values, 1931, (Thousand $) ..... 1,397,666 5,855 9,096 {b) (b)
56, Average per farm (Dollars) ........ UhR7'3 5,482 4,424 {b) (b)

Note: See footnotes at end of table.
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Table 2.--0NTARIO-=-Consumer Market Data by Counties and Towns

BRANT BRUCE CARLETON COCERANE

County ?i;:t Paris | County K;:::r- Wai::r County E::: Ottawa | County g:g:- i:gz;; Timmins
£3,476 | 30,107 | 4,137 | 42,286 2,465 2,431 [170,040 6,686 126,872 | 58,033 | 3,963 3,819 | 14,200 1.
0.52 0.29 0.04 0.41 0.08 0,02 1.64 0.06 1.22 0.56 0.04 0.04 0.14 2.
40,311 | 21,068 | 2,932 | 39,556 2,162 2,216 |145,493 6,201 | 107,626 | 41,995 | 2,780 2,8231 10,150 3.
10,141 6,801 | 1,101 1,904 248 146 16,717 251 12,774 4,648 297 282 1,634 4.
3,024 2,238 104 826 55 69 7,830 234 6,472 | 11,390 886 714 2,416 Si
13,166 7,487 (a) 10,843 (a) (a) 36,840 {a) 27,658 [ 12,431 {a) (a) 2,986 [
2,853 7,255 {a) 10,758 (a) (a) 35,814 {a) 26,789 | 12,195 (a) {a) 2,804 i
663 451 70 621 59 60 1,904 69 1,526 546 70 46 159 8,
16,824 | 13,967 | 1,583 7,418 863 1,007 63,905 792 59,702 | 14,813 | 2,214 1,534 6,271 9.
0.61 0.51 | .0.06 ,0.27 ok 013 0.04 =Sl 0,03 214 0.54 0.08 0.06 0.23 |10,
315 464 383 175 350 414 376 118 471 255 559 402 442 (11,
43 36 {a) 27 (a) (a) 208 4 199 32 (a) (a, ST [T
8,131 7,184 {a) 1,496 (a) (a) 42,123 398 | 41,592 5,358 (a) (a) 2,997 |13,
148 109 20 152 13 13 287 5} 200 68 8 5 28 |14,
28,289 | 23,532 | 4,097 5,851 1,163 652 26,923 446 25,044 | 16,818 49 6,355 1,311 {15,
2,794 {v) ()] 6,221 (o) [€)) 4,363 ()] (o] 2,489 ®) (o) [0} 16.
QNS (b) (b) 9,989 {b) {b) 8,920 (b) {b) 2,017 (b) (b) (b) e
1,637 {b) {b) 1,606 (b) (b) 2,044 {b) (b) 810 (b) (b) (b) 18.
1,364 1,184 100 489 62 Uil 6,162 70 5,874 942 137 83 441 |{19.
1,399 1,230 110 361 52 215 6,447 60 6,206 1,098 156 104 511 | 20.
350 300 (a) 42 (a) (a) 1,677 16 1,660 120 (a) (a) 70 |21.
512 417 {a) 41 (a) (a) 2,466 16 2,448 196 {a) {a) 116 |22,
7,665 6,384 [ 1,221 1,635 400 238 | 6,932 105 6,540 2,555 18 784 328 [ 23,
7,337 6,220 | 1,068 1,199 294 190 8,110 118 7,782 3,707 13 1,255 315 | 24.
12,419 (b) (b) 23,310 {b) {v) 18,552 (b) {b) 10,678 (b) {b) (b) 25,
23.2 (b) {b) oI5 el {b) {v) 10.9 {b) () 18.4 {v) {b) (b) 26.
224 162 23 150 16 15 842 43 694 198 24 & 67 |27.
4,817 4,041 439 1,522 283 224 13,746 326 12,481 4,826 582 508 2,256 |28,
21 Q Q 80 1 h 59 0 0 57 3 0 0 |=29.
290 0 0 1,397 (x) {x) 1,144 0 0 974 214 0 0 ]|30.
13 1% & 0 4 1 41 3 AT, 16 2 3 4 |31,
1,328 1,228 100 251 90 (x) 12,791 67 12,716 1,619 {x) 245 171 | 32.
78 3 6 78 8 8 171 4 121 42 6 4 1c | 33.
3,200 2,748 243 1,238 15 5] 154 S 131 8,708 1,467 329 108 709 |34.
70 €0 9 54 [ g 189 2 173 63 10 8 297 [F35m
1,830 1 ,\7i30) g2 420 59 107 5,940 {x) 5,878 1,752 226 238 969 |36.
36 25 6 42 2 2 65 1 58 18 |. 2 0 7 BT
3 830 544 217 634 (x) {x) 3,182 {x) 3,048 1,067 (x) 0 632 |38,
22 LS 28 3 2 47 ) 44 iz 2 2 7 Fa8R
895 827 5% 215 3z {x) 3,068 0 3,059 387 {x) - {x) 283 |40.
35 25 3 14 2 2 110 1 73 33 6 6 |41.
327 296 15 69 (x) {x) 1,725 {x) 1,627 205 67 (x) 56 f42.
20 4 3 18 3 Z 71 1 65 21 4 3 7 143,
518 453 47 211 36 (x) 1,728 {x) 1,677 606 78 77 232 |44.
132 90 13 140 14 18 309 14 254 80 11 9 22 [45.
2,789 2,095 378 1,463 172 388 10,872 153 10,506 1,910 392 312 905 |46.
8,251 4,827 {a) 7,983 {a) (a) 24,296 {a) 18,651 6,220 () (a) (a) 47,
62.7 64.5 (a) 73.6 (a) (a) 66.0 (a) 67.4 50.0| (a) (a) (a) 48,
1,034 893 (a) 511 {a) (a) 2,371 “{a) 2,241 853 {a) (a) (a) 49.
7.9 11.9 (a) 4.7 (a) (a) 6.7 {a) 8.1 6.9! (a) {a) {a) B0y
10,492 Ta) (el 5,976 (a] (a) 36,660 (a) {a) 9,829 (a) () (a) 51.
79.7 (a) {a) Ei55a0 (a) (a) 99 5 (a) (a) 7.9 (a) {a) {a) S
9,690 7,389 | 1,218 4,782 631 712 | 38,426 1 fone 33,910 5\ 587 475 617 3,295 |53,
73.6 98.7 (a) 44,1 () {a) 104.3 {a) 122.6 44.7 fla) + %% (a) 110.3 |54.
20,988 {b) {b) 44,539 (b) (b) 37,998 (b) {b) 6,795 (b) (b) {b) 5150
7,512 (b) (b) 7,159 {b) (b) 8,709 (b) {b) 2f, 750 (b) {b) (b) 56.

Note: 3See footnotas at end of table.
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Table 2.--0WTARIO--Consumer 'arket Data by Counties and Towns-_Cont'd

DUFFERIN NUKDAS DURHAM
County n:i;%g County County B::T;: g:;:
POPULATION AND DWELLINGS, 1931
B B e i To Al THOi 5 o B b . sy oo |1 245,892 | 2,614 L1608 RENRER [* 2} 080 §h4, %28
2. Per Cent of Canada Total .ceccvccvee 0.14 0.03 0.16 0.2% 0,04 0.05
3. Persons, Canadian born ..ceoveceeeccvs 13,613 2,288 15, LS 21,857 3,261 3,782
4. British born cescecessocccss 1,078 252 6985 3,259 720 771
ol Foreign DOrn ....cecccee arclaly 201 74 292 666 99 170
6, Households, Total LO. ..... T I TR (a) 3,955 6,677 (a) (a)
gl DUEIInERE Totalll Mo« o s oo b $% oo e 3,898 {a) 3,943 6,611 (a) (a)
BUSINESRS AND THNDUSTRY
8, Retailinz, 1930--lNo. Stores .....e.es 185 7B 235 362 78 109
9. Total Sales| i{Bhousand "3) «.ccocdcos 2,627 1,394 2,804 .4,821 1,165 2,100
10. Per Cent of Canada SalesS e.ccvacece 0,10 0.058 (0 4 0] "0.17 0.04 0.08
p Per Capita Tales (Dollars) ...e.e.. 176 533 174 187 286 445
12. Wholesalinz, 1330--No. :stablishnents 10 (a) 12 13 {a} {a)
138 Total Sales (Thousand 3) e.cocaen. 4 610 {a) 636 430 {a) {a)
14. Manufaeturing, 1936--No. Plants ..... 40 13 81 69 11 29
o Gross Value Production {Thousand 3) 1,298 652 3 s 6,268 2,986 2,634
. BB P aine 8k, | TOTHL GGk, . 0 5 oo & o0k 2,645 ()] 2, D90 3,280 (b} (b))
17. Cross Value Production (Thousand 3) 4,982 (b) 4,864 5,214 {b) (b)
18}, Averaze per Farm {Dollars) ........ 1,884 (b) 2,070 1,614 (b) (b)
EUMPLOYMENT ANl® PAYROLL
19, Retailing, 1930--lio. Employees ...... 169 102 152 384 103 187
20, Salaries and 7ages (Thousand §) ... 148 96 115 338 105 165
21, Nholesalinz, 1930--No. Employees .... 14 {a) 15 25 (a) (a)
22, Salaries and ¥ages (Thousand $) ... 22 {a) 31 24 (a) (a)
23, Manufacturing, 1936--No. Employees .. 265 196 328 1,274 523 653
24, Salaries and Wages (Thousand 3) ... 161 122 265 1,282 524 694
25, Farm Population, 1931=-110¢ sovvveveee 9,447 (b) 9,850 12,366 (b) (b)
26. Per Cent of Total Population .,.... 63.4 (b) 61.2 47.9 (b) (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
2% Roocdh Bfiowrea, Noe < hlhs oo oaralads essnsle 44 2 62 o’ 23 30
28. Saleia SEPHoMERTAL D5 e o o s By & aioionals s 477 289 460 1LhRB6 419 569
29, Country General Stores, NOe« ccc.oacee 24 2 35 36 0 0
30. Salleal/((houls anf N%)) 1.\ el S sheis s oies s 441 (x) 575 514 0 0
31, General Herchandise Group, NO. ..c.s. 3 2 7 12 4 6
38 Sailleisl [IMbEREER | ) | b4 kvere o 50 S oL B0 S 69 (*2) 234 314 114 159
33. Automotive Group, NO. .eccvccecnncccs . 31 10 30 59 11 14
34, Salesu(iChousand &) .-:i:...0. B S 643 406 470 815 179 351
38k Appare I NGHG R [HBl- > . cls - oeo. 5 ead b Sloie o s 17 10 19 23 10 10
36. Siaslie ) ((PhousARasl]) | . - in's sl s o oxbe 178 123 104 302 101 190
37. Building Materials Group, Noe cecsecca 11 S 8 22 4 8
38. Sallfs SN holsamdWeE)r | Do IRl . ol on at 197 85 57 489 132 185
39. Furniture and Household, No. ........ 6 - 4 10 11 3 ]
40. Salllals (N hdutsaal S L8 8 0N, 1.4, ... .0 41 15 48 78 (x) 4 50
41l. Restaurant Group, NO. ccvesescescvrns 6 4 13 11 2 5
42, SEillasF fiiouasiadi $i -k .. . dl .. 0L 24 16 33 67 (x) 51
45, RPUET SIEO IS NG Te aie /s < 513 390 ofe (Wa & o ¢ ¢ ot [3 e G 10 & 3
44. Saelie st heaRIIAR eIl ot o ialie d Jonnas « ola 3 71 43 43 21234 60 43
45, Other Retall Stores, NO. escecevocecs 37 17 46 88 18 28
46. Seilals Cpholaamkll 39" [ EE< " e eas Malo o s ila 488 219 782 821 135 512
RELATED INDICATORS OF CONSUMER PURCHASING
POVER
47, Pessenger Cars Reg’d. 1937, Noe eosee 2,869 (a) 2,817 4,627 {a) {a)
48, No. per 100 houBehold8 .eesecocscecs ¥3i3 {a) 71.2 69.3 (a) {a)
49. New Passenger Car Sales, 1937, No. .. 147 (a) 288 471 (a) (a)
50, No. per 100 households ......icoc0e 3.7 {a) 05 7.1 (a) (a)
§1., Domestic Electric Meters, 1937, No. . 1,480 {a) 2,728 3,526 (a) (a)
52. Fiol. Speny' 1008 honaahollda . o« s o 37:7 (a) 68.9 $2.8 (a) (a)
53, Homes with Radios, 1937, NO: ceveenses 1,417 571 2,061 3,247 819 1,318
54, No. per 100 households .esceevassai 36.1 (a) 521 48.6 (a) {a)
$5. Farm Values, 1931, (Thousand $) ..... 20,513 (b) 17,768 22925 (b) {b)
56. Average per Farm (Dollars)..s.cses. At (b) 7,561 75,88 (v) {b)

Note: See footnotes at end of table.
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Table 2.~-0LTAilO=-~Consumer Market Data by Counties and Towns--(Cont'd)

TL3IN ES28L FEONTENAC

’ St Amherst-|Kings- | Lean~ [River- |Tecum= T KIngs- | POTYE~

County [Aylnmer |qpomyg | COunty burg |ville [ington side sch “indsor | County ton mouth
od na6 | 2,283 | 15,450 |159,780 | 2,759 | 2,174 4,902 | 4,432 | 2,129 | 98,179 | 45,756 | 23,439 | 2,741 | 1.
g.i2 0.02 0.15 1.54 0.03 0.02 0.09 0.2%4 0,02 0.95 0.44 0.23 0,03 2.
ne 052 | 1,993 [211,994 [114,122| 2,297 | 1,665 | 3,821 | 3,239 | 1,877 | 64,880 | 38,863 | 18,810 | 2,001 3.
L O 198 2,883 | 21,693 175 254 563 731 78 75 77 5,134 3,536 432 4.
1,902 g2 553] 25,955 287 255 513 462 174 16,122 1,759 10102 308 S
11,546 (el 4,104 36,861 {a) {a) {a) {a) (a) 22,657 [ 10,199 S1514 () 6k
11,471 (a) 4,075 36,164 (a) (a) {a) (a) {a) 22,053 | 10,116 | 5,471 (a) 75
HY0 66 86 1,882 60 54 106 28 33 1,239 B o/ 376 9 8
1508 SEl s, 106) | 7850 | 48,2921 1p2030] 1,068 | 2,372 455 468 | 38,216 | 12,224 | 12,873 64 9.
0.39 0.04 Q.27 1.75 0.04 0.04 0.09 0.02 Q.02 1.38 0.52 0.47 {r) 10,
249 484 489 302 440 491 484 103 220 389 Sl 549 23| 11,
34 {a) 17 138 [a] (a) {a) {a) (a] ‘1068 48 39 (a7} 12.
2,926 ({a) 1z ll ‘24 262 (e) (a) (a) (a) (2} 214964 L -7m500ml B350l (a) 13,
99 9 41 293 ) 15 16 (a) {a) 214 127 56 (a) 14.
6,078 | 1,856 | 3,058{127,524] 2,950 | 2,002 [11,065 (a) o). ||104, 557 28380 | 6207 {a) | 1s.
4,529 (b) (b) 5, co8 ()] (%) (b] [€3)) [€5)) [§)) 2,887 ) (€}) (8
7,640 (b) (b) 10,682 {v) (b) (b) 3 (b) (b) (b) 5,010 (b) (b) 17.
1,687 (v) (v} i, 918 (v) (b) (v) (b) (b) (b} o (b) (b) 18,
923 70 715 3,777 B8 80 165 29 45 3,076 1,246 1,186 4| 19.
819 54 668 [ 4,590 98 81 171 26 35 3 805 ML aa il 8o, 5 3|20,
i e (a) S 899 {a) (a) (a) (a) (a) 824 282 280 (a) 21
128 {u) 69 1,424 {a) (n) (a) {a) {a) 1,314 411 407 (a) 22,
1,513 144 954 [ 1B,548 o000 396 [ 1,174 {a]} (a) 15,613 1,614 1,448 (n) 23.
VIRST ] 156 898 | 23,722 429 279 964 (a) (a)} 21 i Si1 1,441 1,360 (a) 24.
17,159 {v) (b) | 26,185 {v) (0} {v) (b) (b) (v} | 13,297 {0} (300 28y
39,8 {b) (b) 16.4 (b) (b) (b) {v) {b) (b) 29.1 (b) (b) 20,
159 15 98 665 23 14 25 I i1 13 485 178 124 4 (27,
2,780 299 2,203 | 13,713 390 239 39 i 153 232 10,829 3,479 3,248 8241 2B
42 Q Q0 38 0 1 i1 1 1 0 45 0 0f=29.
626 0 0 684 0 ¥ (x) {x) {x) 0 753 Q 0 | 30.
13 4 7 43 1 3 - [¢] <8 10 10 0|31,
1,079 84 872 4,193 {x) 120 {x} 0 (C0)] 3,748 1,142 1,142 0 | 32,
113 13 39 323 9 8 2 6 7 158 (= 39 3 |33,
1,884 223 1,204 6,659 98 196 488 43 48 4,537 2,381 2,169 2 134,
50 7 35 164 3 8 20 0 2 120 49 48 0 | 35.
862 87 769 4,223 48 37 311 0 (x) 4,744 1,870 1,670 0 | 36.
33 S I 191 S S 6 3 3 57 20 16 0 | 37.
863 75 583 3,131 196 83 164 69 Bl 2,054 853 797 0 | 38,
20 3 13 67 ] 2 9 0 0 03 20 17 0 [39.
457 ) 407 2,947 {x) {x) 13% 0 0 2,658 517 500 0 |40.
28 2 13 AvE 4 4 v 3 1 95 21 bl 0o l4l.
248 (x) 190 1,131 24 12 %S 31 {x) 927 352 352 0 a4z,
Bl 3 10 7@ 11 2 3 1 1 58 15 13 1 143,
313 63 210 2,104 {x) (%) G0 (x) (&) 158568 454 436 {(x) 44.
105 14 60 281 12 &) 25 3 3 183 108 (- 1 |4E.
1,717 236 | 1,314 9,947 351 192 261 128 4 7,778 | 2,683 | 2,562 {x) 46,
B,156 (a) 2,728 24,015 (a) (a) (a) {a) (a) 14,987 | 8,750 | 3,872 (a) |47
7.6 (n) G6.4 652 {a) (a) (a) (a) {a) 66,1 6642 7.2 (u) 48,
846 (a) (a) 2,798 {a) (a) (a) {a) (a) 2,023 594 () (a) 19,
¥/ okt (a) (a) %5 {a) {a) (a) (a) (a) 8.9 5.8 (%) () Blile
9,052 (a) (a) | %6,776 (a] (a) (a) (e} {(a) {a) [&)9,00 (a) (n) |51,
78 .4 {a) (a) 99.8 (a) (a) (=) {a) (a) {a) 7845 (a) (a) 52,
6,284 767 4., V8.1 22, 865 450 5371 1,724 2E8 179 18,608 7,308 5,983 147 | 53.
§4.,4 (a) 109.0 62.0 () (a) (a) {a) (a) 82.1 77 i $Bo s &2 {a) 54,
33,3084 {b) {b) 52,394 (b) (b) (b) (b) (b) {b) 18,439 (b) {v) 58,
7,391 {b) (v) 9,410 {v) (b) (v) {b) {b) (b} 6,387 (b) (b} 56,

Note: Geo footnotes at end of table,
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Table 2.--0NTARIO-=Consunmer liarket Data by Countles and Towns--{Cont'd)}

SLENGARRY GRENVILLE GREY
County A;ifzn- County f:::~ County llanover
POPULATION AND DWELLINGS, 1931
l. Persons, Total No. ....... cssessesens| 18,666 2,006 16,327 2,984 57,699 3,077
3. Per Cent of Canada Total ..eceecean 0.18 0.02 0.16 0.03 0.56 0.03
3. Persons, Canadian BOTD .eeevenve.sa..| 17,952 | 1,941 | 15,035 | 2,642 | 53,368 2,737
4. British DOrn eeecesescceaces 401 23 872 184 3,156 116
e Foreign DOIR eceeceennocasoas 313 42 420 158 1,175 224
6. Households, TotAl TO: ecococovccccccass 4,011 {a) 4,270 [a) 14,656 (a)
7% Bhrme 1 {Snvzie) RO To%) (dod 2 oo o e 5 80 3,990 (a) 4,247 (a) 14,539 (a)
BUSINESS AND INDUSTRY
8. Retalling, 1930==l0. JtOTres .sieeceee.a 201 54 279 78 743 - 59
e Total Sales {Thousand RS E e o o 2,019 715 3,698 1,730 10,937 1,099
10. Per Tent of Canada 58168 soesscoacs 0.07 0.03 0.13 0.06 0.40 0.04
11, Per Capita Sales {Dollars) ........ 108 356 226 580 190 357
12. Wholesaling, 1930--lo. Lstablishments 10 {a) 11 {a} 38 {a)
831 Total Sales (Thousand $) c.evceraann 344 {a) 380 (a) 3,600 {a)
l14. Wanufacturing, 1936--No. Flants ..... 89 10 62 12 186 16
155 Gross Value Production {Thousand @) 1,180 234 4,847 488 9,551 2,090
6T "Farmiar) sl S SRoEw ) NG L e Sk e Sl s 2,434 (&3] 2,21 (@3] 8,212 (b}
S Gross Value Production (Thousand ) 4,146 (b) 3,107 (b) 13,079 (b)
18. Average per Farm (Dollars) +.eceees 1,704 (b) 1,401 (b) 1,593 (b)
EMPLOYMENT AND PAYROLL
19. Retalling, 1930--No. Employees ...... 123 60 273 145 875 93
20. Salaries and Wages {Thousand $) ... 85 44 2185 129 775 85
21, Wholesaling, 1930--No. Employees .... 3 {a) 11 (a) 147 {a)
22. Salaries and ¥ages (Thousgand $) ... 5 (a) 18 (a) 179 (a)
23. Manufacturing, 1936--No. Employees .. 209 53 768 165 2,860 665
24. Salarjies and Wages (Thousand $) ... 97 35 820 187 2,242 543
25, Farm Population, 1931--No. ..c..... .. 11,428 (b} 7,875 (b) 30,262 (v)
26. Per Cent of Total Population s..... 61.2 (b) 48.2 (b) 52.4 (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
247 KO0 SIEOMEEMINOI ok B < 1o s BINe 1% ol okte) vie 53 19 76 21 224 15
28. Sales (Thousand $) e..eececerasveccns 334 160 910 368 2,537 32%
29. Country Gensral 5tores, Noe .ecovesve 47 7 23 2 86 0
30. sallels FThak SBmaME) | o s - o b Jite ot h 915 222 468 (x) 1,280 0
3l. General Merchandise Group, No. ...... IS bl 8 4 230 5
a2, Sales (Thousand $) eceeveoseaccarona (x) (x) 191 146 893 179
33. Automotive Group, NOe sseeessesesnncae 27 4 42 11 108 oy
34. Sales (ThousAnd $)} .cveeseesesvecens 243 66 622 272 2,280 257
35. Appamsil GTO/E, Rk oo o - o seiemoss ortioe e 13 6 19 6 64 ?
36. Sales (Thous8nd $) seceecaceensenan 26 17 124 75 936 94
37. Building Materials Group, No. ececessa 7 2 14 8 34 6
38, Sales (Thousand $) eieecveecossecscas 95 (x) 249 205 796 102
39. Furniture and HHousehold, NoO:. cecocoes L 1 13 3 25 4
40, Sales. {Thousand $} .ceecesreccacons 34 (x) 263 118 356 34
41. Restaurant Group, NO. ceecscsconssnos 3 1 11 3 15 2
42, Sales (Thousand $) ......c.cceenees 14 (x) 43 (x) 131 {x)
42 I E St O EEIE NG B e ool %, . . e e - 2 2 7 3 26 2
44. Sales (Thousand $) .c.cevecevovosae {x) (x) 90 48 391 (x)
45, Other Retail Stores, NO. ceeevssnacns 45 11 66 17 140 11
46, Sales (Thousa&nd $) s .crececovcccoss 319 128 7?39 442 1,340 62
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47, Passenger Cars Reg'd. 1937, NO. «.co. 2,157 (a) 2,715 (a) 8,891 {a)
48, No. per 100 households s.....occve. 53.8 (a) 63.6 (a) 60.7 (a)
49, New Passenger Car Sales, 1937, No. .. 65 {a) 169 (a) 738 (a)
50. No. per 100 households ...c.ccoccees 1.6 (a) 4,0 (a) 5.0 (a)
51, Domestic Electric Meters, 1937, No. . 1,564 {a) 2,042 {a} 3,492 {a)
52, No. per 100 household8 .ecaceoconcan 39.0 {(a) 47.8 (a) 23.8 (a)
53. Homes with Rediocs, 1937, NO: scusvsves 928 319 3,134 704 6,175 856
54, No. per 100 householdsd eocevnccnces 23.1 (a) 73.4 (a) 42,1 (a)
55, Farm Values, 1931, Thousand $) ...... 17,001 (b} 11,77% {b) 54,196 (b)
56, Average per Farm (Dollars) s.c.ce0e 6,985 (b) 5,309 (b) 6,608 {v)
i;to:

See -footnotes at end of table.
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Table 2,-~ONTARIO--Consumer Market Data by Counties and Towns~~{(Cont'd)
"gﬁztfgunty HALDIMAND HALIBUR- HALTON HASTINGS
Heaford g::id County 5;;;0 County County 1§2:in G:z:g’ v?iie County fzii: Trenton
2,624 | 12,839 21,428 3,405 5,997 26,558 3,046 2,288 3,857 58,846 | 13,790 6,276 s
0.03 0.12 0.21 0.03 0.06 0.26 0.03 0.02 0.04 0.57 (o] Bt 0.06 2.
23302851 1) 1832 18,978 | 2,911 5,602 20,091 2,264 1,697 2,611 53,147 | 11,452 5,581 3n
261 1,185 1,672 377 281 5,254 643 G5! 1,089 4,428 1,866 489 4.
61 322 778 117 114 1,213 139 76 157 1,271 472 206 S,
(a) 3,284 5,515 {a) 1,342 6,698 {a) (al (a) 13,901 3,389 (n) 6.
(a) 3,210 5,471 {a) 1,333 6,674 (a) {a) (a) 13,742 3,307 (a) 7.
66 249 321 78 53 361 58 60 72 775 246 113 8.
862 5,716 4,519 1,873 532 5,757 1,418 899 1,574 14,568 7 864 2,477 9.
(@ Bo )2} 0.21 0.16 0.07 0.02 0.21 0.05 0.03 0.06 Ol5e 0.29 0.09 10.
329 445 211 - 550 89 217 466 393 408 248 572 385 11.
(a) 16 2Y (a) 1 g {a) - {a} (a) 26 24 3 12.
{a} 2,766 1,138 {a) (x) 559 (a) (a) {a) 4,198 3,747 209 e
14 55 61 18 11 85 10 12 19 202 44 23 14.
703 ] 4,167 4,293 | 2,680 250 7,154 1,796 2,277 19 3179 13,678 3,674 3,413 ik
{b) (b} 2,932 [§))] 853 2,344 {b) {b) (€))] 4,840 (®) [§)) 16.
(b} {b) 4,796 (b) 776 4,800 (b) (b) (b) 7,838 (b) (b) 17.
() {b) 1,636 {b) 910 2,048 (b) {b) (b) 1,620 {b) {b) 18,
68 524 272 136 24 443 114 75 127 1,060 678 156 19.
52 497 234 127 17 432 119 67 152 999 690 132 20,
{a) 112 29 (a) (x) 18 (a) (a) {a) 130 120 5 21.
{a) 143 33 {a) (x) 21 (a) {a) (a) 150 137 6 | 22,
229 1,443 942 815 91 1,767 315 519 432 2,948 1,176 718 23.
149 1,200 906 762 50 1,492 253 495 327 2,319 939 636 24,
tb) ib; 11,710 (b) 3,766 9,280 (b) (b) (b) 22,391 (b) {b) 25.
b) b 54,6 {b) 62.8 34.9 {b) (b) {b) 38.1 (b) (b) 26.
19 101 70 19 15 96 15 18 18 223 75 45 | 27.
249 1,364 1,016 431 87 1,659 336 279 577 3,271 1,588 718 28.
1 [0} 31 2 24 21 1 1 0 96 0 2 29,
{x) 0 462 (x) 343 517 (x) (x) 0 1,449 0 {x) 30,
4 8 6 3 1 5 1 i b 12 9 2 S
95 602 106 73 (x) 126 (x) (x) (x) 1,174 1,097 (x) e
12 34 75 16 8 67 13 8 13 117 28 12 33,
150 1,258 1,159 540 67 1,485 574 174 376 2,945 1,795 370 | 34,
5 27 22 8 0 26 4 6 [ 75 30 13 a5,
48 711 341 218 [0} 237 40 66 42 1,464 868 335 36.
1 7 22 4 0 24 4 ? 4 39 183 6 a7.
plakirod) 389 457 131 0 557 104 178 140 1,013 435 297 38.
4 T 17 7 [ 8 i 1 J 33 18 6 39k
40 238 205 120 0 67 (x) {x) (x) 437 279 8l 40.
1 10 15 il 1 31 7 3 10 27 |=E 18 4 41.
Six) 105 59 (x) (x) 135 31 10 44 258 168 31 | 42,
3 ) 11 [ 2 10 I B ] 21 8 3 | a3,
49 193 161 66 (x) 185 {x) (x) 71 400 236 47 44,
16 42 52 14 2 73 11 13 15 132 59 20 45,
118 856 553 199 (x) 791 135 121 257 2,160 1,419 525 46,
{a) 1,928 4,813 {a) 737 5,360 (a) {a) {a) 9,802 2,435 a 47.
(a) 58.7 87.3 {a) 54,9 80.0 {a) (a) {a) 70.5 71.9 {a) 48.
(a) {a) 417 {a) 31 541 (a) (a) (a) 921 {a) {a) 49.
(a) {a) 7.6 (a) 203 8.1 (a) (a) {a) 6.6 {a) {a) 50,
(a) (a) 2,871 {a) 249 5,496 {a) {a) (a) 7,745 {a) (a) 51,
(a) (a) 52.1 (a) 18.6 82.1 (a) {a) {a) 55.7 (a}) (&) 52,
745 2,653 2,412 303 304 5,155 944 635 1,324 6,337 3,173 1,330 53,
(a) 80.8 43.7 (a) 22.7 77.0 (a) (a) (a) 45.6 93.6 (a) 54,
{b) (b) 20,975 {b) 2,146 28,595 (b) {b) (b) 27,81 {b) (b) 55,
(b} (b) 7,154 {b) 2,516 11,346 (b) (b} (b) 5,747 (b} {b) 56
Note: See footnotes at end of table.
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HURONK RENORA KENT
County ,g:;r— County Kenora‘ L;;igzt County | Chatham
POFULATION AND DWELLLINGS, 1931
S SRaRsial=E BROTANS Mok | Jore®e-]- =, -5 T o]« e 3 45,180 4,491 | 21,946 | 6,766 2,088 | 62,865 | 14,569
2. Per Cent of Canada Total s.ieeseses 0.44 0.04 0.21 0.07 0,02 0.81 0.14
3. Persons, Canadian born ...ecevenscene 42,026 3,978 | 14,780 4,605 1,346 51,306 11,467
4, British born .eccccevnnunsen . 283109 416 2,676 923 305 5,136 2,115
5. Foreign born ..ceceoeeccoennse "B45 97 4,490 ] 1,2%8 437 6,423 887
61.] HolselHoIAEN " Ro ol BEELY - N o ohil o o oie auslls e, 59 {a) 5,284 (a) (a) L5, 203 3,820
7h D i IR N PR ORI EAl O <« = ole « o 's o o ateie b o0y 282 AL 6 {a) B3 (a) {a) 15,490 3,789
BUSINESS AND INDUSTRY
B. Retailinz, 1Y30--No. Stores o...e.00a 692 110 226 a8 25 8sY 276
G ol Salles . ((Thousapd 4) | co.. i enne 7,613 I 389 4,923 2,770 712 17,269 8,634
10. Per Cent of Canada Sales ...coovese 0) 4248 0.05 0.18 0.10 0.03 0.63 0.31
11. Per Capita Sules (D0llars) seee oae 169 309 224 409 S41 275 593
12. %holesalin», 1930--kHo. =Zstublishments 45 (a) 14 7 (a) 59 33
Ak Totul Sales (Thousand $) .ree-ecans 2 LDIY {a) 842 686 {a) 6,549 4,663
14. fanufucturing, 1936--li0o. Flants ..... 138 14 43 16 B 1252 59
ISE Groas Value Production {Thousand ) 7,218 3,194 | 12,372 3,274 511 18,880 15,760
W8, BHEEREr  ASE 1] FTa A THow. e e e L § o aje's’e ol 7,367 (v} 945 (b} {v) 6,540 (k)
S Gross Value Production (Thousund 4) 13,01H (b) 760 (b) {v) 12,281 {b)
18. Average per Farm (Dollars) ..i-.vee-s hL Wl G {b) 804 {b) {b) 1,878 (b)
EMPLOYXNENT «ND P.YROLL
19. Retailing, 1930--No. Employees .,.... 537 111 359 200 42 1,377 774
23. Salaries ard Jaces (Thousand 3) ... 362 79 349 198 35 1,389 BO7
2). Wholesaling, 1930=--Ko. .nmployees +.,.: 92 {a) 28 28 {a) 203 158
22, Salaries and Wames (Thousand J) ... 104 {a) 32 £6 {a) 259 191
23, Uanufacturineg, 1936--lio, Employees .. 946 214 994 430 63 3,143 1,983
24, Salaries and Wages (Thousand ¢) ... 707 176 1,211 566 56 3,247 2,069
25, Farm Population, 1931l=-5ll0. seevorcess 26,073 (b) 3,333 (b) (b) 26,074 (b)
26. Per Cent of Total Porulation ...... S 97 (b) SIS (b) (b) 41.5 (b)
RETAIL DISTRIBUTION BY GRAUPS, 1930
27, Food Stores, lO. eessossocssssssonacs 149 34 71 25 10 220 BS
28. Sales (Thousand $) eceeeescccccesnsns 1,526 395 1,652 2, (o) | 263 4,020 1,918
23, Country General 3tores, 0. .sesverans 103 2 31 6 1 65 0
30. Sales (Thousand §) .cvceecrencacaone 1,666 (x) 565 154 (x) 1,254 [¢]
3l. General Kercnandise Group, 0. .sveee 11 4 4 1 0 20 7
%, Sales (Thousand $) .ceseeevveocnnnas 294 114 119 (x) o] 1,661 1,309
33. Automotive Group, No. ecaann teeencane N7 14 13 8 0 196 53
3= - Sajllclsh (Brienisan QM BIT 5 ol s iie omm s o be 1,129 196 435 267 (9] 4,321 1,820
35, Apparel Group, NO. coceeersacaosonnss 64 12 25 1¢ 3 73 30
36. Shallelsl | BEESERaRTS ) R .« o T e o orrl o 551 145 445 294 50 1,378 960
5%. Building Materials Group, No. ....cess 46 7/ 17 10 3 50 14
38, Sal=ioh (Bhiokisandl Ba) e o sk oo e sls o ls sl ole 691 118 4195 286 55 1,374 544
39, Furniture and Household, NO. «ceveans 27 5 6 5 0 38 15
il Seslielsy (Phow Sand TN 5« ete v o oleeme o re s ole 186 30 100 70 (] 695 441
41. Restaurant Group, NO. coevecceccaonns 15 4 1172 6 2 35 12
42, Saliess (MBhousand® 30 o5 B o ot o S0 (x) 147 54 (x) 28¢ 144
43, Drug Stores, INO. esersecmrascrnocanacs (IS 4 7 3 g (57 10
44, Sl o M@t ZEoel S MR ol SRR BAL {5 8 S5 197 47 176 (x) (x) 513 316
45, Other Retall Stores, No. ceescvsces 159 24 40 18 4 131 50
46, Sall el ISR ouiS an@s§) L &, 5. Lo cia Foiienee 1,285 247 B69 493 198 rd o (0(G) ] 1,184
RELATED INDICATORS OF CONSUMER PURCIIASING
POWER
47 . Passenger Cars R=g’'d. 1937, NOo. ssc.. B 27 (a) 1,858 (=) (a) 13,688 3,377
48, No. per 100 households ...eosv.-ses 66.8 {a) 35.2 (a) (a) B .9 88.4
49, New Passenger Car Sales, 1937, ido. .. 618 (a) 239 {a) (a). 1,575 (a)
50, No. per 100 hous8eholds8 c..eeceus-oe 5, St (a) 4.5 (a) (a) 10.1 {a)
5L. Domestic Electric Meters, 1937, No. . 6,362 (a] 3,127 [a) (a) 13,003 {a)
52, No. per 100 households .........cs. Sietd 3 {a) 59.2 (a} {a) B3.5 (a)
53. Homes with Radics, 1937, 0. sevvcers 4,948 1,031 | 3,877 | 1,476 495 8,563 4,156
54, No, per 100 household8 se-cecerusson 40,7 (a) 73.4 (a) (a) 55,0 108.8
55, Parm Values, 1931, (Thousand $) ...... 54,483 (b) 2,654 (b) (b) 56,363 (b)
56, Average per Farm {Dollars) s.eeeera 7,396 {b) 2,787 {b) {b) 8,619 {b)

Note: See footnotes at end of table.
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Table 2.--0NTARIO--Consumer Merket Data by Cqunties end Towns--(Cont'd)

?ggﬁt?g; LAMBTON LANKRK LEEDS
~ Jallace- ; Petro- | ~ - Al- |Carleton Smith's Broek- | Canan-
bure ey lio = Y monte Place . Falls Couliry ville cgque
o 4,328 54,674 | 2,696 | 18,191 | 32,856 | 2,415| 4,105 4,099 7,108 | 35,157 | 9,736 | 3,592 | 1.
D.04 B-g53 0.03 0,18 (0t ) 0,02 0,04 0.04 0,07 0.34 0.09 0.03 2.
3,492 46,906 | 2,250 | 14,369 | 30,193 | 2,106 | 3,655 3,702 6,358 | 31,072 | 8,312 | a,087 | 3.
380 4,887 333 2,539 2,082 263 387 28BS 547 3,034 INOE23 343 4.
454 2,881 113 1,283 581 46 63 112 203 1s, OEH 402 162 &)Y,
(a) 14,208 (a) 4,564 7,987 {a) (o) {u) [a) 8,660 | {a) {a} 6.
(a) 14,186 (a) 4,561 7,932 (a) {ag) (a) {a) - 8,603 (a) {a) Je
97 697 63 262 471 50 83 7 142 490 153 79 8.
1,824 12,848 893 | 7,969 7,367 676 | 1,182 1,913 2,897 9,395 | 5,449 | 1,784 | 9.
Q.07 04,47 0.03 B9 0.27 0.02 0.04 0.07 0.11 0,34 0.20 0.06 {10,
422 235 344 438 224 2892 288 467 408 267 560 497 | 11.
(a) 40 {a) 15 19 {a) ) (a) 11 24 12 T3 oo
(a) 6,380 (a) 5,064 1,843 {a) () (a) 1,499 2,983 | 2,566 {a) |13,
15 116 10 42 123 11 14 1L 20 146 30 17 | 14,
3,944 28,255 3,130 |23,1})7 7,678 1,025 1,860 Satllis 1,373 10,240 7,688 1,239 | 15.
(b) 6,351 (v} (v) 2,729 (o) (v) {b) 1)) 3,354 (v} (o) 16.
{b) 9,149 (&) {b) 5, GIEI5 {v) (b) {v) (b) 6,318 {b) (b) 17
(v) 1,441 (v) {v) 1,834 {b) (v) {b) {b) 1,B84 (b) (v) 18.
146 926 62 638 540 58 119 150 225 697 450 144 | 19.
149 a26 48 613 S511 44 103 137 202 540 444 128 | 20,
(a) 201 (a) 157 61 {a) (a) (a) 53 112 94 {a) 21.
{a) 226 (a) 168 81 {a) (a) {a) 69 141 122 {a) fead
924 3,469 201 2,652 2,449 297 LT 8513 482 1,445 951 308 | 23,
1,008 3,976 a7 3,892 2,271 264 619 884 465 1,377 950 337 | 24,
(o) 21,822 (b) (b) 11,867 (b) (b) (b) (b) 13,850 (b) {v) 25,
(b) 39.9 (b) (b) 36.1 {b} (b} (b) (b) 39.4 {b) (b} 26,
33 196 15 100 150 17 30 29 51 143 49 23 {27,
567 3,302 245 | 2,225 2,037 191 398 528 826 2,460 | 1,421 498 |28,
3 64 5 (4] 41 3 1 (o] 2 53 o} 1 ]29.
141 1,062 48 0 576 96 (x) 0 {x) 787 b} (x) |30,
3 15 3 10 13 1 4 4 4 10 5 2 131,
105 1,251 7 1,1%0 281 {x) 97 {x) 126 656 533 {x) 32.
16 128 11 28 52 4 &) 11 12 66 12 10 | 33,
359 2,307 343 1,164 8952 735 98 2% 308 1,226 781 225 | 34.
11 57 6 36 (e} 9 13 186 18 49 a4 12 | 35.
i1bbd 1,006 39 931 756 97 183 235 A a9l 675 174 | 36.
3 36 1 9 20 4 3 4 15 32 ? 5 13%7.
51 833 (x) 317 7695 122 191 304 172 721 315 180 | 38.
6 40 4 18 14 1 2 4 7 22 B 5 {39.
103 1,004 37 820 385 (x) (x) 1&0 196 435, 327 44 | 40,
4 22 3 11 18 & 4 2 5 15 7 3 |41,
> 30 195 5 163 64 6 13 {x) (x) 1352 92 27 |42,
4 28 3 13 18 3 4 3 6 'S 8 I T
47 352 26 272 280 34 59 57 102 259 161 { = 44,
14 113 12 49 87 & 13 24 31 87 31 18 | 45.
. 265 1,539 64 | 1,290 1,291 23 137 367 723 1,810 | 1,148 421 |46.
{a) 10,253 la) 3,278 5,131 (a) (a) {a) (a) 5,493 (a) {a) 47.
(a) 2o (a) . 7 64,2 (a) {a) (a) (a) 63.4 {a) (a) 48,
(a) 967 {a) (a) 429 (a) (a) {a) {a) 425 (a) (a) 49.
(o) 6.8 {a) [u) a4 (a) (a) (a) {a) 4.9 {=) (a) 50.
(a) 9,694 Ta) {a) 5,218 Ta) {=2) {a} {a) (y}14,109 {a) (a) S
{a) 68.2 {a) {a) 65 15 (a) (a) {a) {a) 47,4 {a) (a) Sigv
1,018 7,516 602 | 4,513 5,244 620 | 1,048 1,177 1,966 4,546 | 2,947 8l4 | 53.
(&) Sy (a) - 98.9 7 {a) (a} {a) (a) 988 5 {a) {a) 54,
{b) 44,081 {b) {b) 17,539 (%) (v) (v) () 22,118 {2} (b) €5,
{h) 6,941 (b) {b) 6,427 (b {b) () {v) 6,595 {v) {v) |58,
Note See footnotes at end of tnble,



Table 2.--ONTARIO--Consumer Market Data by Counties and Towns--(Cont'd)

LENNOX LINCOLN Mani-
Merri St. Cath goulin
= « Lath- ount
County | Napanee County |Grimsby . e y
POPULATION AND DWELLINGS, 1931
l. Persons, Total NO: eccovcocsconsrecsnse 12,004 3,497 54,199 2,198 2,523 24,753 10,734
2. Per Cent of Canada Total ..cecevnes 0.12 0,03 0.52 0.02 0.02 0.24 0.10
3, Persons, Canadian bOrD ecevcccecsnnnne 10,736 2,890 38,591 1,703 1,618 16,612 10,279
4. British DOrn .cecccecccescnscs 747 190 10,597 <55 733 5,659 307
5. Forelgn bOrn ....cescenssees 521 417 5,011 l42 172 2,482 148
6. Householda, Total NO. seececenconsnns 3,029 (a} 13,518 {a) {a] 6,115 2,464
7, Dwellings, Total NO. secsccavsanssans 3,003 {a) 13,310 {a) {a) 5,991 2,430
BUSINESS AND INDUSTRY
8. Retalling, 1930=-No. Stores ..eeeeaese 142 89 755 53 26 437 110
9. Total Sales (Thousand 3) .ceoecuvves 2,672 2,301 18,776 1,165 475 14,665 1,421
10. Per Cent of Canada 58188 ceeeea-ses 0.10 0,08 0.68 0.04 0,02 0.53 0.05
11. Per Capita Sales {Dollars) eesevsse 223 658 346 530 188 592 132
12. Wholesaling, 1930--No. Establishments 8 {a) 41 (a) (a) ‘25 5
13. Total Sales (Thousand $) .......... (x) {a) 3,907 {a) {a) 2,641 298
14. Mapnufacturing, 1936--No., Plants ..... 58 18 165 16 8 95 14
15. Gross Value Production (Thousand 3) 1,692 948 25,606 1,104 4,746 17,637 49
16, Farms, 1931, Total NO. ...ccvvcevenncn 1,605 {v) 3,152 () {v] (b) 1,274
17. Gross Value Production {Thousand §) 2,524 {b) 5,420 {b) {b) {v) 1,774
18. Average per Farm (Dollars) ceecesss 1,572 (b) 1,720 (v) {b) (b) 1,392
EMPLOYMENT AND PAYROLL
19. Retailing, 1930--No. Employees esseee. 213 197 B o) 96 42 1,185 81
20. Salaries and W:ges {Thousand 3$) ... 216 206 iy, SBN 86 1) 1,329 64
2l. Wholesaling, 1930--No. Employess .... {x) (a) 170 {a) (a) 110 8
22. Salaries and Wages (Thousand ) ... {x) {a) 212 {n) {a) 159 3
23, Manufacturing, 1936--No. Employees .. 412 Al 65,272 388 857 4,491 42
24. Salaries and Wagzes (Tnousand $) ... 300 249 6,668 258 1,156 4,875 16
25. Farm Population, 1931-=NO. covovcsses 6,728 {b) 13,476 {b) {v) {b) 5,725
26, Per Cent of Total Populatlon ece.e.e 56.0 {b) 24.9 (v) (b} {v) 55 5
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food Storea, NO. seceeessecr-sascanany 34 26 227 12 18 136 24
28, Sales (Thousand ) ceeveeccercsnsos 815 781 4,915 361 339 3,633 231
29, Country General Stores, NOe. sasecenvrscea 16 1 24 0 0 0 34
30. Sales (Thousand $) cceecevsecvocnca 2495 (x) 595 0 0 ] 772
31, General Merchandise Group, No. ecseva 4 4 17 bl 1 12 [+]
az., SaYels ( ThioSamd ) v oo s e orehe sovoevns 296 296 1,409 (x) (x) 1,339 0
33. Automotive Group. NO. ceeseevecanccns 29 11 110 10 0 43 20
34. Sales (Thousand $) . .- vececsoscevsce 465 391 3,633 347 0 2,952 179
35. Apparel Group, NO: se-ecssoicccsosnes 13 12 66 5 0 55 [
36. Sales (Thousand $) seeevecccssacvas 221 219 1,706 37 0 1,631 (x)
37, Building Materials Group, No. seeesse 5 4 39 5 1 25 9
38, Sales (Thousand $) ceeeveseccvccvas 104 94 1,421 77 {x) 1,175 114
39, Furniture and Household, No. .eeccuee 5 5 34 1 AT 26 2
40. Sales (Thousand $) ...csceevccesrcas 7%} 73 1,136 (x) (x) 1,080 {x)
41. Reataurant Group, NO. .ccsvsscnncnsoss 4 3 56 5 0 21 3
42. Sales (Thousand ) .ceeveeeccoosccss (x) 19 376 61 0 242 11
43, Drug Stores, NO. cciccievnossssrnaanace 2 2 25 2 1 17 3
44, Sales (Thousand &) seecessoscoscunnse (x) (x) 545 34 {x) 433 60
45, Otber Retail Stores, NOe .ecusvaveers 30 21 157 12 4 102 T8I
46. Sales (Thousand $) .evocciencecncse 356 287 3,041 227 93 2,181 )
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd. 1937, No. ..... |(&)3,170 (a) 9,812 {a) {a) 4,958 {(h)
48, No. per 100 households eeceveceseasse (&) 67.2 {a) 72.6 {a) {a) 81.1 {h)
49. New Passenge: Car Sales, 1937, No. .. 197 (a) 1,219 (a) (a) {a) 23
50. No. per 100 householdB eieievsccvses 6.5 {a) 9.0 {a) {a) (a) 9.3
51, Domestic Electric Meters, 1937, No. . 1,782 (a) 12,972 (a) (a) (a) 451
52, No. per 100 bouseholds s..oceveonos 58.8 (a) 96.0 {a) {a) {a) 18.3
53. Homes with Radios, 1937, NOo. ........ [(8)2,367 1,229 | 10,855 805 648 7,162 598
S4. No. per 100 households ...........» |[{g) 50.2 (a) 80.3 (a) (a) 117.1 24.3
55, Farm Values, 1931, (Thousand $) ...... 10,994 {v) 31,532 {b) {b) (b) 5,599
56. Average per Farm (Dollars) ........ 6,850 (b) 10,004 {b) {b) (b) 4,395

Note: See footnotes at end of table.
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Table 2,-=-ONTARIO--Consumer Market Data

by Counties and Towns=--(Cont'd)

UIDDLESEX MUSKOKA NIPISSING NORFOLK North-
; - Strath Brace Hunt N ti St . i
County| London r:: County b:idge viil: County g:y ;2?3:? County (Simcoe County
2 118,241 71,148 | 2,964 | 20,985 | 2,436| 2,817 | 41,207 | 15,528 | 4,234 |31,359 5,226 31,452 | 1.
1.14 0.69 0.03 0.20 0.02 0.03 0.40 (e}t | 0.04 0.30 0.05 0.30 | 2,
93,1811 52,610 | 2,546 17,866 | 2,121 2,420 36,788 | 12,723 | 4,083 | 24,820 4,258 | 27,708 | 3,
19,938 | 14,866 324 2,332 255 219 2,132 1 SHtS 57 3,059 795 3,179 | 4.
5,122 3,672 94 787 60 178 2,287 1,290 94 3,480 pL7 %] 565 | 5.
29,572 | 17,549 (a) 4,680 {a) {a) 7,819 3,059 {a) 7,906 {a) 7,821 6.
29,231 | 17,259 (a) 4,635 (a) (a) 7,734 3,009 (a) 7,822 (a) 7,743 | 7.
1,578 1,074 8l 272 56 56 %06 205 51 397 129 436 | 8.
41,564 | 35,596 1,438 4,829 1,197 1,448 9,522 6,884 1 0% 6,735 | 3,688 5,241 9,
PG 1.29 0.05, 0.18 0.04 0.05 OF 35 0.25 0.04 0.24 0.13 Q19 | 6w
352 500 485 230 491 514 231 443 240 215 706 166 | 11.
178 147 (a) 9 “{a) (a} 38 28 {a) 27 7 16 |12,
33,150 | 32,059 (a) 431 (a) (a) 5,471 5,171 (a) 1,775 901 922 |13,
335 237 14 54 15 10 49 24 3 a2 28 135 | 14.
46,869 | 43,304 1,353 3,370 350 | 2,235 6,321 972 15 14,354 | 8,431 Spee 8] BIis).
8,017 (b} (b) 1,661 {v) {v) 2,001 {v) {v) 3,976 () 3,865 | 16,
11,973 (v) (b) 1,212 (b) (b) 2,320 (b) {b) 8,488 (b) 6,938 | 17.
1,494 (b) (b) 1,580 (b) (b) 1,159 (b) (b) 2,135 (b) 1,795 | 18.
3,534 3,120 177 B84 86 105 8zl 645 72 481 318 3e8 (19.
3,750 3,426 142 297 79 99 781 626 78 412 287 309 |20,
1,308 1,269 (a) 16 {a) {a) 202 19 (a) a7 3e 26 |21,
2,179 2,145 {a) 21 (a) (a) 299 291 (a) 92 43 38 | 22.
9,574 | 8,978 342 749 125 331 950 244 9 i, 728 1,089 T8I [r2Ey
10,104 9,683 260 560 37 240 956 222 5 1,419 984 971 | 24.
28,278 () (b) 7,301 {b) {b) 11,348 (b) (b) 16,740 (v) 15,802 |25.
23, % {b) (b) 34.8 (b) (b) 25 (b) (b) 53.4 (b) 50.2 | 26.
497 400 20 a8 16 16 140 66 20 97 &) 107 | 27,
10,296 9.215 396 1,321 358 357 2,471 1,811 218 1,455 791 1,436 | 28,
94 0 0 26 0 1 42 0 b 50 0 46 | 29,
1,472 0 0 547 0 (x) 1,257 0 402 825 0 706 [30,
34 o 3 9 2 3 10 8 1 7 3 16 | 31,
3,603 | 3,471 66 636 (x} 429 819 810 {x) 555 506 283 (V3.
252 123 12 52 13 9 37 17 6 a2 27 76 |33,
7,614| ¢,402 196 707 256 170 1,220 1,039 89 1,310 827 869 | 34,
158 136 10 20 9 4 41 31 6 35 vy 30N | I5
4,842 4,5.5 250 275 118 118 893 735 120 462 242 403 | 36.
74 45 6 9 3 3 16 12 2 . B4 5 21 |37,
2,045] 1,609 79 452 325 56 884 BOS (x) 593 220 365 |38,
52 38 6 4 2 1 ? % 0 10 6 15 | 39,
| 2,290 25,035 87 48 (x) {x) 174 174 0 237 167 178°| 40.
- 79 56 3 13 % 3 28 18 i 19 7 15 | 41.
1,302 1,194 36 113 29 37 227 204 (i) =l Sl 112 67 | a2,
19 33 55 3 B Y 1o 8 1 10 4 11 | 43,
1,111 985 56 164 {x) i1 251 224 (x) 225 139 139 | 44.
292 216 18 43 6 12 75 38 11 63 27 87 | 45.
= 6,988 6,070 274 568 30 210 1,328 1,085 124 938 585 847 | 46.
22,084 | 12,849 (a) 2,917 (a) (a) 5,137 2,075 {a) GRS (a) 4,885 |47,
74.7 73.2 {a) (TR (a) (a) 65.7 67.9 {a) 80.6 (a) 62.5 |48,
2,235 1,775 (a) 224 (a) (a) 325 (#) (a) 403 (a) 335 |49,
7.6 10.1 (a) 4.8 |  {a) (a) 4.2 {a) {a) 5.1 (a) 4.3 | 50,
25,302 {a) (a) 4,644 {a) (a) 4,801 ) (a) 4,947 (a) 4,921 [51.
85.6 {a) {a) 93,2 (a) (a) 61.4 (a) (a) 62.6 (a) 62.9 | 52.
23,885 20,365 202 2,369 449 567 5,369 3,053 39 3,881 1,661 8,373 [Isg.
80.8 116.0 (a) 50.6 (a) {a) 68,7 97.8 (a) 49.1 {a) 43,1 | 54.
59,910 {b) (v) 6,169 (b) (v} 8,844 (b} {b) 26,1715 (b} 26,354 |55,
7,473 (b) {b) 3,714 {b) (b) 4,420 {b) (b) 6,719 {b) 6,819 | 56.

Note: See footnote:

at end of tnble.



Table 2.-=-0ONTARIO--Consumer Markst Data by :Counties and Towns-<{Cont'd)

L§323¥Y§Sis'd) ONTARIO OXFORD
CaTEZ;él Cobourg County | Osbhawa |Whitby County
POPULATION AND DWELLINGS, 11931
RS erRH OIS S LOIEERISNON o o o % 2o e s s slesav e oo 2,744 5,834 59,667 | 23,439 5,046 47,825
2. Per Cent of Canada Totll esoeccosene 0.03 0.06 0.57 0.23 0.05 0.45%
3. Persons, Caracdlian DOLD +.ecseecosnnce 2,406 4,632 47,355 | 16,582 3,756 39 .634
4., BEEEEEAN FhO TN = @)k s s'clc = 5.0 + o o's 279 1,024 9,214 4,661 978 6,254
=i FOreigh bOTD esevsacesncaanas 39 M| 78 | 3,118 | 2,396 312 1,937
6. HOURGHOLAIS , TOLAL MO | s 2o -ecoeeses Mo {a] (a) 14,299 5,605 Ta) 12,314
7 e "DERRT I nigs SRR NG Y 5 e 2 on e as oealeiree o (a) (a) 14,209 5,469 (a) 12,216
BUSINESS AND INDUSTRY
8. Retalling, 1930~-No. 5tores .vevecss, 85 11¢ 702 278 61 689
9. Total Sales (Thousend 3} ereeecacss 1,099 2,089 13,541 8,499 1,129 S 5L
10. Per Cent of Canada S8le€S3 .c.eaessse 0.04 0.08 0.49 0.31 0.04 0.48
1l. Per Capita Sales {(Dollarn) .sceeeees 401 358 227 363 224 274
12 Wholesaling. 1930--No. Establisbments (&) 4 35 19 1 35
13 Total Sales (Thousand $) ceesevsses (a) 251 17,289 | 16,690 (x) 4,596
l4. Manufacturing., 1936=--No. Plants ..... 14 26 115 45 10 176
15. Gross Value Production (Thousand $) 945 2,734 48,076 | 46,170 579 1951215
16). Farng L s IeRIo el Mok 10 .. A%, . o . % )] (v) 4,290 ™) [63) 5,051
3177 Gross Value Production (Thousand §) (b) (b) 8,281 {b) {b) 11,805
18. Average per Farm {(Dollers8) seevese. {(b) (b) 1,930 (b} (b) 2,337
EMPLOYMENT AND PAYROLL
19. Retailing, 1930--No. Employees .....- 94 168 1,045 743 73 1,035
20. Salaries and Wages (Thousand $) ... 80 153 1,062 803 7¢ 962
21. Wholesal:ng, 1930-~No. Employees .... (a) 6 312 286 {x) 118
22. Salaries and Wages (Thousand 3) ... (a) 9 1,062 1.040 {x) 172
23. Manufaciuring, 1936--No. Employees .. 257 534 6,401 5,914 203 4,116
24. Salaries and Wages (Thousand $) ... 206 558 7,773 7,422 169 3,669
25. Farm Population, 1931==NO. ceuesecsoa (b) {b) 17,983 (b) {b) 20,467
26. Par Cent of Total Population ...... (b) (b) SO/ (b) {b) 42.8
RETAIL DISTRIBUTION BY GROUPS, 1930
240 < | FooldNSitionsalaiiNDl. ot e cetelo b aiai Jh oo deia 27 33 193 91 17 163
28, Sleblleial (ABhoMEERATT )1 rers orege sioe,ome +7e & » ol 337 704 3,953 2,733 344 2,860
29. Country General Stores, NOe. ecsscrvoiosa 2 0 50 0 0 67
30. Seflle:s - ((ThouBand $)i . i s sielsi oo e s (x}) 0 666 0 0 1,085
31l. General Merchandise Group, NO. ..eeose 2 L] 18 8 2 18
32, SElela M E TR GluEn AR BI) < o o on s hitatire o ot {x) 107 501 405 {x) 1.5 "2myn
33. Automotive Group, NO. eeivrcscssvaces 10 14 114 28 11 120
34. Sefielssy( Thiousan Al B Gee o sie e lsila oo 0o ol 227 251 2,869 1,519 350 2,869
35. Apparel Group, NO. .cewscesvencosncssas 156 13 72 41 8 o8
36, Slefilela) ({DhEnSELdl#| L. .0, of L w. . akk 133 218 1,149 916 65 891
37. Buildinkg Materials Group, NO. cecsase 5 12 44 16 6 43
38, Sales (Thousand $) ..cecevsssanssse 103 184 1,329 838 111 986
39. Furniture and Household, NO. c.oecsue 2 5 22 12 3 32
40. Saslieln.. (| ThonEand™ @) | o M. lhie oo dio oo (x) 73 334 252 38 372
41l. Restaurant Group, NO: sevceeansconsroe 2 6 37 17 4 25
42, Salials’ J{Th oSER AUIE) e 31t e o5 Bisisohaes o b (x) 54 180 127 28 204
SR IR R SO TolE; PR Rl Feis ole s » ol ¢ siwale o'e 3 4 18 8 2 18
44, Sales (Thousand $) .ecceereccanasses 38 45 454 284 (x}) 256
45, Other Retall Stores, NO. ecocesvcacr-nros 16 27 139 57 8 145
A6 4 Sl ai | Mhon sandMB)1 o oii. tE . o o d demels 172 456 2,109 | 1,425 91 2,352
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cares Reg'd 1937, NO. +eeve (a) ‘&, AL 19 5,258 {a) 10,240
48. No. per 100 bousehold8 ....oceveess (a) (a) 77.8 93.8 (a) 83.2
49. New Passenger Car Sales, 1937, No. .. {a) {a) 1,144 (a) (a) 1,164
50. No. per 100 householdB ...-covcess- (a) (a) 8.0 (a) (a) 9.5
51. Domestic Electric Metars, 1937, No. . (a) (a) 12,095 {a) (a) 10,997
52, No. per 100 households e:..vosoea. a- (a) La. 84.6 (a) (a) 89.3
53. Homes with Radlos, 1937, NO. +v..ec0» 703 1,14 10,518 6,542 1,088 8,165
54. No. per 100 householdB seveses.oa. (a) (a) ) o (5 116.7 {a) 66.3
5. Farm Values, 1951,(Thousand $) .eesss (b) (b) 36,122 (b) {v) 45,179
56, Average per Farm (Dollars) eeseee- . {b) {b) g,420 (b) (b) 8,945

Note: See footnotes at end of table.
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Table 2.--0NTARIO--Consumer HMarket Data

by Counties and Towns--{(Cont'd)

o
OXFORD PARKY SOUND PEEL PERTH nggﬁg&
-~ Inger- |[Tilleon-| Wood- Parry Bramp- Lis~ St. Strat=
soll burg |stock County | sound County | ¢4p County |¢owel | Mary's ford County
» Toisan SNaaEl a5 308, (26,000 || 3,5128 126,166 45,582 | 511392 | 2,676 | ', 8024004 742 43,9580 .
0.05 0.03 0,81 OR2% 0.03 027 0.05 0.50 0,03 0.04 0.17 0.42 | 2.
4,209 2,899 | 8,567 | 22,968 | 3,044 | 21,618 | 4,096 | 45,223 | 2,420 | 3,266 {14,201 | 37,550 3.
876 354 | 2,202 1,480 326 5457 '} 1,287 4,811 206 415 | 2,990 5,372 a.
148 132 626 1,452 142 1,081 149 1,358 50 121 551 1,036 5.
(a) (a) 2,922 5,627 (a) 6,942 (a) 12,787 {a) (a) 4,400 | 10,305| 6.
(a) (a) 2,877 5,565 (a) 6,882 (a) 12,609 {a) (a) 4,280 | 10,235| 7.
123 105 194 29z 64 374 108 662 61 83 270 561 | 8.
2,290 2. 105 sk 7sa 4,241 | 1,595 5,985 | 2,674 | 13,428 | 1,300 | 1,513 | 7,869 13,004 .
0.08 0.08 o2 | 0.15 0.06 G 0.10 0.49 0,05 0.05 0.29 0.47 | 10,
438 622 503 164 454 213 283 261 486 398 444 296 [ 11.
8 (c) TR 1= (a) 8 5 28 (a) (a) JL5) 29| 12.
1,627 {a) 2,134 604 (a) 800 695 2,876 (a) (a) A 709 3,967 | 13.
21 20 50 65 11 68 24 159 1a 17 55 125 | 14.
3,285 2,684 | 8,763 3,094 162 8,438 | 2,567 | 14,387 | 1,129 | 2,839 | 8,257 | 27,463 | 15.
(b) {b) (b} 2,305 (b} 2,743 (b) 5,299 (b) ~(b) (b) 2,717 | 16.
(b) {b) {b) 2,568 {b) 7,334 (b) 10,866 {b) {b) {b) 4,675 17.
(L) (b) (b) 1,114 (b) 264 [ = 1oy 2,051 (b) (v) (b) L et
%
157 162 524 306 130 413 | 174 1,060 81 135 593 1,129 | 19,
189 150 510 243 116 386 178 991 75 120 687 1,062 | 20.
35 (a) 5% 20 (a) 34 31 163 {a) (a) 90 140 | 21.
58 (a) 79 26 {a) 5 54 160 | fogetole o ulatlRtll & Qg ] 192 122,
739 486 | 2,220 693 56 1,500 833 3,379 340 389 | 2,419 5,160 | 23,
708 409 | 1,952 596 39 1,562 834 3,264 256 419 | 2,432 4,844 | 24,
{b) (b) {v) 10,867 {b) 11,789 {(b) 21,265 (b) (b) (b) 11,872 | 25,
{b) (v) (b) 41,9 (v) 41.9 (b) 41.4 (b) {b) (b) 27.0 | 26.
38 25 52 84 20 98 29 178 12 25 88 207 | 27.
687 355 | 1,450 892 512 1,488 748 3,260 315 416 | 2,007 3,595 | 28.
0 4 0 70 T 37 0 56 . 2 0 34 | 29.
0 66" 0 1,742 (x) 14 0 940 {x) (x) 0 536 | 30.
5 2 7 ) 5 3 4 12 2 T 9 14 | 31.
2 214 848 1BO 180 291 258 1,149 (x) (x) 1,052 1,350 | 32.
20 15 26 47 9 80 14 93 8 9 38 7238,
474 699 | 1,165 525 235 1,688 560 2,527 258 225 | 1,626 2,270 | 34.
12 big 26 15 g 24 14 75 12 9 35 50 | @85
210 78] 489 119 112 181 140 1,392 177 243 886 1,235 | 36.
4 9 12 9 5 20 5 46 4 s/ 12 24 | 37.
176 250 317 224 106 587 132 964 139 175 274 671 | 38,
7 5 10 T o ] [ 27 4 5 14 26 | 39.
90 60 186 {x) [x) 151 1Y) 549 46 77 353 633 | 40.
e 6 4 e 10 2 21 3 15 . 1 10 19 | a1,
38 35 122 {x) {x) 153 42 deh3 (x) {x) a9 167 } 42,
3 3 5 6 3 9 2 20 5 3 8 21 | a3,
42 33 136 90 63 104 58 342 36 53 208 376 | 44.
28 23 44 45 11 70 30 140 13 22 56 94 | 45.
“ 403 2885 | “1, oM 416 315 830 598 2,192 207 241 1,376 2,170 | 46.
{a) (a) 1,982 2, 71% (a) 5,666 (a) 8,999 (a) (a) 2,628 6,790 | 47,
(a) (a) 67.6 48.2 {a) 81.6 {a) 70.4 (a) (a) 59.7 65.9 | 48,
{a) (a) {a) 154 (a) 718 (a) 813 {a) {a) (a) 578 | 49.
{a) {a) (a) 2.7 {a) 10.3 | (a) 6o | (p)ii}, (K (=) 5.6 | 50,
(a) (a) {a) 4,999 (a) [{yV5,840 {a) 8,524 (a) {a) (a) [ty)B,453 | 51,
(a) {a) {a) 88.8 (a) 84.1 {a) 66.7 (a) (a) (a) B2.04| 52.
1,396 1,143 | 3,074 1,978 758 3,481 [ 1,882 8,150 878 | 1,067 | 4,208 6,981 | 53,
(a) (a) 105.2 3.2 (a) 5010 (a) 63.7 (a) {a) 95.6 67.7 | 54.
(b) (b) {v) 7,558 {b) 33,611 (b) 44,537 {b) (v) () 18,244 | 55.
(b) (b) (b) 3,279 (b) 12,253 (b) 8,405 {v) {v) (b) 6,715 | 56.
Hote: 5ge¢ footnotes ut end of “uble.
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Table 2,--0NTARIO--Consumer Market Data by Counties and Towns--(Cont*d)

W L SR SR PHLGCOTT PRINCE EDWARD RAINY RIVER
(Cant'd)
Peter- nawvkes- k Fort
borough County bury County | Picton County el

POPULATION AND DWELLI!NGS, 1931

l. Persons, Total NOs scesssncestsessccnsse 22,327 24,596 5,177 16,693 3,580 17,359 5,470
2. Per Cent of Canada Tot&l ssesscsnse 0.22 0,24 0.08 0.16 0.03 0.17 0.05
3. Persons, Canndian born ...ccecesnconse 17,957 24,100 4,959 14,908 3,200 11,8686 3,641
4, British born ....ciccvcecane 3P, (GRS 237 89 1,495 300 1,281 418
5. Foreisagn boOrfl sesecacsescoves 761 259 129 2 80 4,212 1,411
6. Households, Total NOo. .ceavcee-oann 540 5,295 4,773 (a) 4,491 (a) 4,131 (a)
7. Dwellings, Total NO. ...c.vevunracen . 5,201 4,733 (a) 4,433 (a) 4,096 (a)
BUSINESS AND INDUSTRY

8., fHetailing, 1930--No. 5tO0Tres ea-sescoes 383 323 109 15% 80 205 94
SN O Eriels A (RN ahsanar ) T .. s il id. . 11,133 2,755 | 1,082 2,300 | 1,766 3,804 2,415
10. Per Cent of Canad. Sales eeccoo.. ¥ 0.40 0.10 0.04 0.08 0.06 0.14 0.09
L] 3 Per Capita Sales (Dollars) .s.ecese. 499 112 209 138 493 219 441
12. Wholesaling, 1930--No. Lstablishments 25 9 [] 10 (2] 12 8
L. Total Sales (Thousand $) «.ceaoenns 3,874 83y 804 872 (a) 0 BB 1,007
l4. Manufacturing, 1936--Ho., Plants ...., 77 114 ? 63 20 24 8
15, Gross Valus Production (Thousand $) 26,877 3,796 2,543 2,405 703 1,449 1,220
16. Farms, 1931, Total NO. e.eoesveocosens ) 2,532 1)) 2,126 (5} 1,728 )
17. Gross Value Proiduetion (Thousand 3) (b) 4,083 (b) 4,063 (b) 1,287 {b)
L) Average per Farm ([0ollars) .cee-see {b) 1,612 {b) 1,911 (b) 745 {b)

EMPLOYMENT AND PAYROLL
19. Retailing, 1930--No. Employees ..ess. 1,008 176 81 184 162 242 183
20. Salaries and Wages (Thousand 3$) ... 970 110 49 139 125 230 159
21. Nholesaling, 1930--No, Employees .... 136 35 34 25 (a) 44 35
22, Salaries and Wages (Thousand 3) ... 188 43 41 24 (a) 56 44
23. Manufacturing, 1936--No. Employees .. 5,046 682 484 G 167 566 433
24. - Salaries and Wages (Thousand 3) ... 4,791 683 600 292 101 434 342
25, Farm Population, 1931=-NJe eaeesessas (b) 12,657 (b} 9,447 (b} 6,560 (b)
26. Per Cent of Total Population .svess (b) S (b} 56.6 (b} 37.8 {z)

RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food Stores, NO: sescevrecoonoscsanne 152 123 50 S 24 73 38
28, Saltors) (MihousEmd $M . «coocfieiessaas 2,936 620 324 572 391 752 €49
29. Country General Stores, No. svvsceoess 0 50 4 17 1 32 3
30 . Saftelsh (Wihlonisamid FI° o bt o erete s siviie oo e ¢] 988 140 161 (x) 695 149
31. General Merchandise Group, No. sc.a.ss 10 10 7 5 & 2 1
a2z, Sales (Thousand ) seeeevcocrecsnna 30418 83 72 381 38l {x) i x)
‘33, Automotive Group, HO. ¢.ev-ocssecnnscs 34 31 6 27 15 21 9
34. Siaillelsi (RholsEde S8 5 tte oo o aliske cliigel waels o 2,083 433 76 364 273 661 523
35, Apparel Group, NO: seicecosccncsocsaa 40 17 12 9 8 14 11
36. Sales (Thousand $} ......c..vinenn o 1,185 191 171 157 1586 317 313
37 Buildirg ¥aterials Group, HO. seessss 17 9 6 9 6 ) 4
38. Saillals, (\hiolin sTENE! G <oopenr olel ole oyenshs ope ats 550 80 63 2188 166 283 . 169
39 Furniture and Household, No. ..... 23 5 4 5 4 6 4
40, Sales (Thousand ) ccevsvcenncoe 611 42 38 47 46 (x) (x}
41, Restaurant Group, NO. cevasesocervoes 14 8 3 4 2 15 ]
42. Sales (Thousand 3) ..cv-ceeesceceanas 163 16 {(x) 30 {x) 99 78
4 S DO JEITGREEl TINOn ojofelh sfes @ e1e b o0 o076 sro 0 16 S g Dy 4 5 3
44, Sales (Thousand $) .cesvrsscecssvcnes 321 29 {x) 82 67 145 99
45. Other Retail Stores, NO: crocesennses 77 65 15 27 366! 23 12
46 . Sales (Thousand $) «c.ceceeceoscsans 1,983 276 178 294 241 690 467

RELATED INDICATORS OF CONSUMER PURCHASING

POWER K
47. Passenger Cars Reg'd. 1937, NOu aussn 3,666 1,965 (a) 2,948 (a) 1,566 al
48. No. per 100 householdS c.icceesvaas 69.2 a0 {a) 65.6 {a) 37.9 (a)
49, New Passenger Car Sales, 1937, No. .. {a) 207 (a) 196 (a) 176 (a)
50, No. per 100 houBeholdB8 s..aeevivena {a) 4.3 (a) 4.4 {a) 4.3 {a)
51. Domestic Electric Meters, 1937, No. . {al 1,474 (&) ¥J 2,203 {a} 2,01 (a)
52, No. per 100 household8 ..ececenesos {a) 30.9 {a) 49,1 (a) 48.7 (a)

- 53, Homes with Radios, 1937, 0. +eecosss 6,361 1,659 759 3,254 1,137 1,937 1,210
54 . No. per 100 households seseecscessss 120.1 34.8 {a) 72.6 (=) 46.9 {a)
55. Farm Values, 1931, (thousand 3} ..... (b} 17,483 {b) 15,826 {b) 5,030 (b}
56, Average per Farm {Dollars) ........ (b} 6,905 {v) 7,444 {b) 2,911 (b}

Note: See footnotes at end of table.



Table 2.~-0ONTARIQ--Consumer Harket Data

5%

by Counties and Towns--{(Cont'd}

HRENFREW RUSSELL SIWUCOE

Arn- Pem- Ren- —— Ro:l- b Colling=| Hid=- Penetang-

County prior broke frew County land Couniy | Earrie wood land vrillia uishenf
¥ 52,227 4,023 9,368 5,296 18,487 2,118 83,667 7,776 5,809 6,920 8,183 4,035 1.
0.50 0.04 0.09 0.N5 0. .18 0.02 0,81 0.07 0.06 0,07 0.08 0.04 2,
48,85 3,734 | ©,645 | 4,875 | 18,033 | 2,072 | 74,524 | 7,742 | 4,715 6,315 | v,069 3,660 e
1,391 148 368 262 22 13 ¥,3e5 831 739 478 900 255 4.
1,982 141 365 159 232 34 b =2l e 200 14815, 124 214 120 S,
10,754 (al (a) (a) 2, S (a) 19,643 {a) (a) (a) (a) (a) 6.
10 ,£46 {a) (9] (a) 3,502 {a) 19,472 la) {a) {a) {a) {a) 7.
604 98 147 89 172 39 1,148 166 130 8. 167 53 8.
B%:4 95 1,552 3,025 1,709 1,777 346 18,9561 ,425 2,071 L.370 4,.46 731 .
0.31 .06 0.11 0.06 0.06 0,01 Q.67 0.186 0.08 0.09 Q.16 0.03 10.
163 386 323 323 96 163 &2 7 569 357 342 543 194 11l.
25 (a) g 7 10 (a) 57 11 7 4 10 {a) X2,
2,876 (a) 1,815 580 349 {a) 3,462 672 5995 43 561 (w? 13.
142 15 35 21 73 4 193 21 18 13 35 13 14.
9,106 | 1,313| 2,485 | 2,361 1,167 37 | 0,057 | 2,603 628 1,785 2,555 656 15.
4,481 (B) (v) () 2,282 (bY 7,591 (b) (b} (b) {b) {b) 16,
7,046 (b (b) (b} 3,710 (b) 12,010 {b) (b) {b) {b) {b) 17
1,572 (b {b) (" 1,626 (®) 1,648 (b) (p) (b} (b) (b) 18
682 1928 271 ) §eipl 94 29 ?,402 328 158 202 256 56 19
5986 110 249 142 59 19 1,232 310 127 194 342 49 20.
91 [a 64 23 9 {a) 107 18 21 8 34 [m) 21.
115 {a) 86 22 12 {a) 128 18 ¢ 13 39 (a) 22,
2,382 256 800 750 190 11 2,181 428 188 210 841 282 23
1,983 292 615 644 105 7 , 852 376 1G] 260 748 247 24,
23,222 (b) (b) (b) 11,507 (b) 31,304 (b) (b) (b (b) (b} 25,
44,5 (b {b) (b) 62,2 (b} 474 {n) \ b} {b) (b) (b) 26,
198 3 58 33 55 15 J3£9 35 52 20 45 22 27
2,010 398 850 43 383 144 5,582 1 202 693 7695 ' ,443 317 425
80 Q 2 & 45 ) 4 X 0 Q Q 3 29,
1,310 ” (x) (x) 971 74 1,510 0 0 0 0 48 30.
LI 3 5 3 0 [¢ 25 8 4 4 S 1 as .
760 142 416 207 0] (¢] 1,069 221 192 36 218 (x) 32,
73 1 16 8 17 4 s, | 38 16 12 26 & 33
1,303 251 459 380 188 20 3,731 919 386 311 1,141 58 34,
o7 13 18 11 10 & il9 26 13 13 31 6 35,
792 193 413 193 70 68 1.631 459 189 212 573 34 SH .
22 L) S 4 4 £ 3% 8 6 4 8 3 $?7.
553 214 77 124 8 [x) 1y L7 192 138 157 232 56 38,
17 7 o e 2 [¢] 40 ] 8 ) L) 2 39.
222 41 134 (x)} {x) o] 543 175 104 B85S 116 {x) 40.
L 19 3 5 6 1 ) 3% B 3 4 1918 0 41,
92 13 {x} 18 {x) [¢] 320 108 2 77 34 Q 42,
15 3 [ 3 3 2 43 6 6 5 5 2 43.
296 53 117 92 1 (=) (0 PS5 lo0 110 133 {x) 44,
112 18 28 17 35 6 204 34 22 16 31 11 45,
- 1,154 286 412 120 131 29 2,727 1,031 241 291 507 209 46 .
6,177 (a) (a) (a) 2,024 (a) 12,328 (a) {a) (a) (a) (a) 47.
57 .4 (a) (o) {a) 57 o% (a) 63.1 (a) (a) (a) (a) (a) 48,
509 (n) (a {a) 180 {a) 14518 {a) [a) a) (a a) 49.
4.7 {a) () ta) (I {a) 5.8 (a) (a) {a) (a) (a) 60,
5,485 Tal (a] (a} 607 {a) 15,0405 {a) (a) (a) () {a) e
51.0 (a) (a) {a) L7 e (a) )ty e (u) (a) (a) (a) {a) 52%
5,230 868 1,682 1,209 1,238 i) 8,919 1,300 B28 1,330 2,247 490 S0.
486.6 {a) (a} {a) Sior {a) 45.6 La (a) {a) (a; (a) 54,
26,723 {b) {b) {b) 15,932 | b} WE 2567 {n) (%) (b (b) (b) 39
5,964 {b) (bl (b) 6,806 ib) 7,253 () () {b) (b} (b) 56.

Note: 3ee footnotes at end of table.
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Table 2.-~0ONTARIQ--Consumer Market Data by Counties and Towns--(Cont'd)

STORMONT SUDBURY THUNDER BAY AND
Corn Copper APAT?rg;it
County v County Csfff Sudbury | County W20 vam
POPULATION AND DWELLINGS’ 1931
1 VRE S CE R R NRIal, IR 2= o1~ o w0 s e | 432,524 {111,126 |1 58,251 jlisza0mal i iR SoRENMSE MR || Vo s e
23 Por Cent of Canada Total evecesn. s .31 0.11 056 0.03 0,)8 0.67 0.25
3. Persons, Canadian bOTrD sc.vueersearss 29,699 9,646 45,777 1,875 13,613 42,761 15,766
4. British DOrn -.eesccececsces 1,795 964 3,262 326 1,288 9,083 4,559
S Foreign DOrN eeec-ee-sosesoan 1,050 516 9,212 972 3,617 17,247 SRISIDE
6 J HoWSEIME TS PRSI NCTe s ome e s 0 svooseos e 6,946 {a) L PeNGYE {a) 3,562 15,526 Ll
S e SRR ERURNIO) . « o fapits s ¥ oropel s o0 =4 6,844 {a) 10,7567 {a) 3,256 | 15,263 5,387
BUSINESS AND INDUSTRY
B, Ret 1l ng, 1930~-No. StOres .....ss. 418 208 499 25 236 782 (LB
9. _ Towal Salles (Thousand 3) . eseiseesss 6,879 | 4,871 | 15,764 761 | 10,885 | 21,765 | 10,003
10. Per C&#nt of Canada Salesg ...cceveve 0.25 0.18 0.57 0.03 0.40 0.79 0.36
11, Per Capita Sales {Dollars) .seeceece 212 438 271 240 588 315 381
12, Wholesaling, 1930--No., Establishments 18 10 24 (a) 21 56 41
p1te) Poltmidsial els AEBERCMSEDA TN | . o cf¥ela s o0 1,251 918 7,339 {a) 74,1 2 6K 17,652 15,627
14, Manufacturing, 1936--=No. Plants e.... 98 41 62 (%) 32 89 32
15 Grosc Value Production (Thousand §) 18,830 |16,500 91,034 {x) 1,954 10,023 4,650
IET R TGN, SNCIBILY,  TIORAEEL sBM0 e Tav o « s ole ole Bal o o 2,294 () 2,148 (t] (v} e {p)
17. Gross Value Production (Thousand §) 4,255 (v} 2,340 {v) (b) 2,344 (b}
18, Average per Farm (Dollars) ...e.eec 8 855 (b) 1,089 {v) {b) L. 077 {b)
EMPLOYMENT AND PAYROLL
'9. Retailing, 1930~«-No, Employess «.isse 547 435 993 56 719 1,729 844
20. Stleries and Wages {Thousand $) ... 515 436 1,090 49 833 1,783 830
21, Who.iesaling, 1930--No. Employees .... 31 24 163 {a) 162 507 433
22. Salaries end Wages (Thousand ) ... 46 37 309 {a) 307 762 650
23. Manufacturing, 1936--No. Employees .. 5,050 4,786 4,935 {x) 444 p g 775
24, Salaries and Wages (Thousand $) ... 4,632 4,355 6,684 {x) 505 2,614 1,053
25, Farm Population, 1931-=NOw eevosssoss 10,234 {b) 11,795 {b) {b) 8,815 (b)
26, Per Cent of Total Population ...... 31.5 (b} 20.2 (b) {b) 12.8 {b)
RETAIL DISTRIBUTION BY GROUPS, 19830
27, Food St0re8, NO. ccovsevnonsocsnscans 149 75 170 8 69 280 147
28 SEites (MBhONAmA" $07) el » o« aie « ol oo 1,715 | 1,194 4,087 164 2,969 5,637 3,165
29. Country General Stores, NO. ccsvsescsns 37 [¢] 61 6 o] 54 o]
30. Safliels p(iThauisand  $) % cle i ee ccfeon ¢ 5 qoks 760 0 2,022 381 0 1,554 0
31, General Merchandilise Group, No. s..... T 11 14 0 [ 20 11
32, Sl SPhOGMISEION Sl 1 ofagivere « o/ s [oxsraisie o 526 525 1,653 0 1,109 3,476 1,368
33. Automotive Group, NOe cevrvececosscens 50 18 34 0 17 71 3%
SULRA NS olleis M (REh o SATUAS E), 4/ SBY. <o) Fe agetere srote 1,194 872 1,792 0 1,638 2,611 1,461
35, Apparel Group, NOe ceesescccscoccssos 34 29 61 2 52 77 40
36, Sales {(Thousand $) eeecessvecsevses 622 604 1., 72l {x) 1,668 1,864 869
37. Building Materials Group, NO. eseeeses 21 12 16 1 7 53 16
B8) Sales) (Thousand $) MEEL.. b L i, o 438 343 1,202 (x) 983 1,676 834
39. Furnfture and Household, NO.: eoceveves 14 iz 8 0 7 16 "10
40, Saleg (Thousand $) cevececavcesocans 311 308 469 0 465 569 384
41, Restaurant Group, NO: escsacvcoaosccns 17 3 36 0 24 67 21
42, Sales (Thousand $) eeecevcocacacnoas 131 107 344 o] 275 672 186
43+ Drug Stores, NO. s.ucveccssccccnocnne 8 6 19 1 10 2 -8
44 . Saille/s) ((ThiusEngd: SV Tk Mo o covcliz® e o o 139 125 509 (x) 359 482 231
45. Other Retall Stores, NOs csccorccacna 76 36 80 7 44 144 57
46. Sales (Thousand $) eoecesncosooavense 1,043 796 1,966 69 1,423 3,225 1,506
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47, Pasgsenger Cars Reg'd., 1937, No: eoeee 4,532 {a) 7,437 (a) 2819/ %039 2,791
48, No. per 100 householdS .....sanrssee 65.2 (=) 66.6 {a) A2 45.3 50.1
49. New Passenger Car Sales, 1937, No. .. 414 (a) 1,385 {a) {a) 858 (a)
50. No. per 100 household8 .e.....o.c... 6.0 {=) 12.4 (a) (a) 5.6 {a)
51, Domestic Electric Meters, 1937, NO. . SINSE (a) 8,231 (a) {a) 11,746 (a)
52, No., per 100 households soveeeasoons 79.7 {a) 78 {a) (a) 78 My {a)
53. Homes with Radios, 1937, NO. ..eevene 5,433 4,461 5,649 675 4,609 12,644 5,994
54. No. per 100 households escsvescvacsee 78.2 {a) 50.6 {a) 129,.4 81.4 107.5
55. Farm Values, 1931, (Thousand $) ceoee 14,885 {b) 9,159 {b) {b) 6,198 {b)
56. Average per Farm (Dollars) ....ecse 6,489 {v) 4,264 (b} (b} 2,850 (b}

Note: See footnotes at end nf tsble.
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Table 2.--ONTARIQ--Consumer Market Data by Counties and Towns--(Cont'd)

— e —
THUNDER BAY AND

PATRICIA--Cort'd TEMISKAMING VICTORIA WATERLOO

Aig::r County | Cobalt H;ti:y' Li§;:ard County | Lindsay| County |Elmira Galt Hespeler
19,818 37,043 3,885 2,813 2,880 25,844 7,505 89,852 2,170 | 14,006 2,752 L g
0.19 0.36 0.04 0.03 0.03 0.25 0.07 0.87 0,02 o 13 0.03 2,
11,908 28,340 3,006 2,389 2,540 23,764 6,758 72,354 1,989 9,540 1,940 3.
3,028 3,566 270 253 271 1,770 622 8,517 72 3,815 638 4.
4,882 5,137 609 171 69 310 125 8,981 109 651 174 5
4,393 7,906 (a) {a} (a) 6,694 {a} 21,035 {a) 3,638 {a) 6.
4,336 7,724 (a) (a) (a) 6,643 (a) 20,314 (a) 3,564 (a) 7.
247 431 77 46 64 342 136 3 F1618 56 225 43 8.
9,007 9,739 1,719 848 1,653 5,970 4,043 27,655 1,001 5,406 663 9,
0.33 (ol -3 0.06 0.03 0.06 0.22 0.15 1.00 0.04 0.20 0,02 10.
454 263 442 301 574 231 539 308 461 386 241 11.
13 38 (a) {a) (a) 27 12 76 {a) 9 {a) 12,
1,914 4,476 (a) {a) (a) 2,046 1,309 9,407 {a) 1,684 (a) 13
25 75 & (x) 12 83 34 418 13 78 15 14.
5,084 1,465 92 {x) 640 2,960 1,965 70,411 1,059 | 11,309 2,979 5%
(v) 1.943 ()] ()] () R T (b) 3,114 (®) () ()] 16.
{b) 1,967 {b) (b) {b) SEeiis {b) 7,649 {b) (b) (b) Ik
(b) 1,012 (b) (b} (v) 1,653 {b) 2,456 (b) (b) (b) 18.
695 606 109 65 112 473 317 2,073 59 459 40 19.
765 644 106 71 132 408 307 2,184 62 447 43 20.
71 133 {a) (a) {a) 81 46 295 (a) 46 (a) 214
107 213 (a) {a) _(a) 99 62 476 {a) 76 {a) 22.
1,072 4458 30 {x) 212 877 605 17,714 255 4,049 1,165 23.
1,471 440 37 {x) 215 652 496 16,734 231 3,610 900 24,
(b) 8,479 {b) (b) (b) 11,921 (b) 15,936 (b) {b) (b) 265
(b) 22.9 {b) (b) (b) 46.1 (b) 17.7 (b) (b) {b) 26.
76 142 33 20 14 89 40 351 16 78 1? 27.
2,146 2,761 415 296 392 1,368 973 7,267 239 1,698 320 28.
0 37 1 0 0 41 1 3 2 (e} 0 29,
0 807 ( x) 0 0 725 (x) 763 Ax) 0 o) 30.
7 10 1 0 2 10 6 28 2 9 2 3%
2,069 410 {x) 0 (x) 533 485 2,386 (x) 596 {x) 328
24 42 6 6 8 56 14 160 5 27 4 RN
955 1,445 419 152 338 1,116 747 4,427 144 769 68 34,
34 44 13 4 8 28 20 136 5 24 4 254
972 945 251 48 131 584 535 2,677 59 404 32 36,
13 20 3 2 4 17 6 56 4 10 3 37.
793 1,291 164 {x) 407 324 204 1,985 163 437 23 38,
= 6 15 3 2 I 12 [ 61 3 16 2 39.
185 169 37 (x) 32 131 106 1,682 29 402 (x) 40.
54 24 4 1 3 9 2 (551 2 1) 1 41,
104 127 19 (x) 12 30 fix) - 513 {x) 69 {x) 424
: 1] 17 3 2 b S 5 31 2 8 2 | 43,
235 393 83 (x) (x) 163 97 743 (x) 204 {x) 44.
42 80 10 9 20 67 36 242 s 42 8 45,
1,252 1,393 252 191 229 997 850 5,214 264 831 128 46.
2,754 5,090 (a) {a) (a) 4,713 {a) 14,835 {a) 2,280 {a) 47.
62.7 64.4 (a) {a) (a) 70.4 {a) o (e) 62.7 (a) 48.
(a) 656 (a) (a) (a) 228 (a) 1,440 (a) {a) {a) 49.
{a) 8.3 {a) {a) {a) 3.4 {a) 6.8 {a) {a) {a) 50.
(a) 7,108 {a) [a) (a) {yT3,555 (a) 19,952 (Y] {a) {a) %
{a) 89.9 (a) {a) {a) 59.1 (a) 94.9 {a) (a) {a) 52,
4,798 6,573 518 388 409 3,520 1,852 16,623 565 B3 749 )
109.2 83,1 (a) {a) (a) 52.6 {a) 79.0 (a) 6S.6 (a) 54,
{v) 9,267 (b) (b) (b) 22,106 {b) 30,375 (b) (b) (b} 5187,
(b) 4,769 (b) (v) (b) 6,928 (b) 9,754 (b} (v} (v) 56

Note:

See footnotes as

end of tuble,
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Table 2.-~ONTARIO--Consumer Market Data by Counties and Towna-~-(Cont'4d)

WATERLOO~-~(Cont*d) WELLAND
cﬁizer Preston Ni::r ‘County Bitizé gg:: Humberstone
POPULATION AND DWELLINGS, 1931
1. Pergonain BOnaNln, | (d Mol - oot ...000 | 30,793 | 6,280 | 8,085 | s2,73iaEnE SaTl( 25880 2,490
2. Per Cent of Canada Total (.cceveceen 0.30 0.06 0.08 0.80 0.03 0.02 0.02
3« Porsons, Canadiat DOID eesrcerennnanss 24,054 4,643 6,825 54,658 2,416 1,358 1,891
4, British born s+essscoansccasre 1,703 934 351 13,086 576 470 231
S Forelign DOPD eecovensoanesce 5,036 703 9:9 14,987 529 555 368
6. Houssholds, Tota8l NO« «cucececsscscsns 7,189 {(a) {a) 19,115 (a) {a) (a)
7. Dwellingas, Total NOs: ocessceve-oncanne 6,664 (a) {a) 18,653 (a) (a) (a)
BUSINESS AND INDUSTRY
8., Retailing, 1930--No. Stores e-.eee-se 399 9?7 98 1,229 56 51 40
S5 B To il S e (AU AR 5] | eebie sore » <ot 13, 772301 a947 | 2,2700| 29,165 | - 1,811 |s2,025 479
10. Per Cent of Canada Sa8le8 swescrnees 0.0 0.07 0.08 1.06 0.04 0,07 0.02
11. Per Capita Sales (Dollars) ........ 447 310 280 353 344 850 192
12, Wholesaling, 1930~-No. Establishments 51 {a) 1 49 (a) (a) (a}
0l Total Sales (Thousand $) ..e.ecenee 7,391 (a) {x) 7,893 (=) (a) {a)
14, Manufacturing, 19356--No. Plants ..... 158 31 44 212 (x) 30 4
15. Gross Value Production (Thousand $) 39,372 5,733 6,061 | 117,002 () 2,688 1,390
16. Farms, 1931, Total NOs ecoccvescsncone (b} ()] ) 2,572 (b) (b)) {b)
p M Gross Vaiue Producticn (Thousand §) (b) (b) (b) 3,564 (b) (u) {b)
18. Average per Farn (D-llars) ...eoc.ee {b) {b) (b) 1,386 {b) (b {b)
EMPLOYMENT AND PAYROLL -
19. Retailing, 1930--No. Employees .. :ea.» 1,068 132 141 2.345 69 102 25
20. Salarivs and Wages (Thousand BN LS 1,211 131 150 2,146 76 125 23
21. Wholesaling, 1930--No. Employees .... 245 (a) (x) 242 (a) {a) (a)
22. Salaries and Wazes {(Thousand $) ... 396 (a) (x) 367 (a) (a) {a)
23. Manufacturing, 1936--No. Employees .. 8,577 1,636 ST LES 11,629 {x}) 415 430
24, Salaries and Wages (Thousand 3) ... 8,467 .| 1,629 1,228 14,009 {x) 495 361
25. Farm Population, 1931-=NO. es-sasnons (b) (v) (b) 10,990 {b) {b) (b)
26. Per Cent of Total Population ...... (b) {b) {b) 13.3 {b) {b) {b)
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food Stores, NO« essrevsnccrscacncens 129 35 33 415 19 13 16
28. Sales (Thousand $) ccassosconcennse 3,237 617 801 8,149 461 306 224
29. Country General 5tores, NO. .eees ones 0 1 1 32 0 0 1
30, Sales (Thousand $) .....cccenvenss: 0 (x) (x) 604 ; 0 (x)
31. General Merchandise Group, No. ...... 10 2 2 49 2 1 0
32. Sales (Thousand $) cccacesasscssncs 1,504 (x) {x) 1,894 (x) (x) s}
33, tutomotivs Group, NO. ev.sscsvsce-ane 46 9 12 167 7 I 8
34, Sales {Thousand $) .eve-cseececacnse 2,435 132 318 4,858 170 67 72
35. Apparsl Group, NOe: s-ccscecovrs . eainsn 67 18 8 103 7 1 2
36. Sales [(Thousand $) eoceveoncscscois 18 165 88 2,041 102 {x) (x
37. Builiiog Materials Group, NO«: sscosse 13 4 5 72 % i 2
38, Salaes (Thousand $) .eecsvvsvesneccs 493 397 280 2,299 48 366 {x)
39, Furniture and Houeshold, NO, coovecos 23 4 8 60 3 3 4
40. Sales (Thousand $) cevvecsocescsssas 1,041 76 56 1,440 99 84 49
41. Reatauraut Group, NO: scec:cscncsnses 22 3 4 102 3 8 2
42, Sales (Thousand $) .ceesrecsccosanscs 373 11 21 1,005 {x) 60 (x)
43, Drug Stores, NO. .ci1escessvcscsnsssnesce 9 3 3 4l 3 1 /4
44, Sales {(Thousand $) cseasicovcecrsns 321 47 84 1,019 71 (%) (x)
45, Other Retaill Stores, NO. ssscescoscenn 80 20 22 188 8 11 4
46, Sales (Thousand §) eeececccocsaccosn 2,477 385 537 5,859 193 1,076 22
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Paseenger Cars, Reg'd., 1937, No. ... 4,971 (a) (a) 13,987 (a) a (a)
48. Ko. per 100 householdS sescsecessos. 69.1 (a) (a) 73,2 (a) (a) (a)
49, New Pessengser Car Sales, 1937, 6 No, .- 640 (a) (a) 1,251 (a) (a) (a)
50. No. per 100 househbolds ...-.-.ssess 8,9 (a) {a) 6.5 {a) (a) {a)
51, Domestic Electric Meters, 1937, No. . (a) {a) {(a) 20,901 {a) (&) (a)
52. Ko. per 100 householdsS ..cccconcess (a) (a) (a) 109.3 {a) (a) (a)
| 53. Homes with Radios, 1937, NO. «covcous 7,125 1,227 1,990 16,887 (1) 1,494 671
54. No. per 100 households seccoesesocce 99.1 {a) (m) 88.3 (a) ia) (a)
55. Farm Values, 1931, (Thousand $) ..... (b) {n) {b) 19,.98 {b) (b) (b)
56. Average per Farm (Dollars) ...e.eee {b) {b) {b) 7,464 {(b) {b) {b)

Bote: See footnotes at end of table.
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Table 2.--ONTARIO--Consumer Market Data by Counties and Towns-={Cont'd)

WE LLAND--(Cont'd) WELLINGTON WENTWORTH YORK

N;:i;:‘ COE:::no Thorold | Welland County| Fergus | Guelph County | Dundas | Hamilton County
19,046 6,503 5,092 10,709 58,164 2,594 {21,075 190,019 5,086 155,547 856,955 1.
0.18 0.06 0.05 0.10 0.56 0.02 0.20 1.83 0.06 1.50 8.26 2.
12,025 3,671 3,276 6,681 | 49,024 | 2,181 (15,565 | 120,999 | 3,687 94,580 | 543,247 3
4,328 694 862 2,002 6,872 355 4,039 49,582 1,083 43,471 231,632 4,
2,695 2,138 954 2,027 2,268 58 1,471 19,438 256 17,496 82,076 5.
4,600 (a} {a) 2,426 14,319 {aY 5,096 45,109 (a) 37,217 203,499 6,
4,434 (a) (a) 2,340 14,120 (a) 4,956 42,911 (a) 35,117 190,184 7.
343 107 86 iI\95 803 49 309 2,448 82 2,117 10,590 8.
10,550 3,295 1,796 5,372 15,134 951 9,194 72,504 1,858 68,513 401, 344 9.
0.38 0.12 0.07 0.19 0.55 0.03 0.33 2.63 0.07 2,49 14.36 10.
554 507 353 502 260 367 436 382 370 440 468 11,
19 4 1 13 49 (a) 21 211 3 191 1,891 12,
4,082 1,103 (x) 1,745 4,590 (a) 3,431 48,673 131 47,756 693,903 13.
63 {x) 16 44 183 13 88 522 19 466 2,945 14.
19,125 {(x) 10,407 16,015 18,887 3,041 |13,075 133,772 1,760 130,578 459,721 15.
(b) () (®) 6] 5,370 (%] (v) 3,444 €)) (B £,908 | 16.
(v) (b) {v) (v) lo,882 (b) (b) 6,844 (b) (b) 12,101 1?.
(b) (b) {b) {v) 2,026 () {v) 1,987 {v) (b) 2,048 18.
929 171 104 372 1,128 66 738 6,200 136 5,913 38,888 19.
943 202 108 398 1,073 51 792 6,797 146 6,529 46,268 20,
131 26 (x) 60 191 (a) 138 1,798 6 1,778 20,071 21.
193 44 {x) 88 264 {a) 196 2,940 13 2,905 34,016 22,
2,989 (x} 1,437 3,682 5,157 847 3,752 29,494 600 28,625 95,742 | 23.
3,662 (x) 2,179 3,763 4,761 841 3 I8l 33,209 677 32,288 110,190 24,
(v) (v) (b) (o) 21,107 {v) (b) 14,748 (v) (b) 25,687 25,
(b) (b) (v) {b) 36.3 {v) (b) 7.8 () () 3.0 26.
108 41 39 64 226 13 115 987 30 899 3,954 27.
2,593 1,038 661 1,372 3,898 251 | 2,531 17,795 705 16,512 78,886 | 28.
0 2 1 0 60 2 (o] 33 (o] 0 95 29.
0 {x) {x) ] 977 {x) 4] 448 0 [*] 1,355 30.
18 8 .1 12 16 1 7! 55 3 51 220 31.
964 232 59 422 1,157 (x) 817 10,281 82 10,199 112,688 32,
36 9 6 24 117 6 35 299 10 196 881 33.
2,055 324 124 1,279 2,762 209 1,626 10,634 357 9,595 51,749 34,
36 13 3 2 83 6 36 258 8 248 1,456 35.
849 215 77 681 1,550 58 1,250 7,590 120 7,468 30, 459 56 .
13 11 8 10 45 6 10 79 S I 71 456 37.
469 359 152 441 837 87 372 4,258 100 4,096 13,768 38.
25 4 <] 11 31 1 14 80 5 75 290 39,
668 {x) 115 192 659 {x) 513 3,549 61 3,488 14,217 40 .
37 6 2 ? 32 1 20 141 2 113 741 41.
520 24 {x) 64 204 {x) 146 2,055 {x) 1,945 13,782 42,
16 4 4 [} 23 2 ) 85 2 82 457 43.
486 94 (x) 137 452 (x) 226 2,481 (x) 2,403 13,746 | 44.
59 9 14 33 170 11 65 431 19 382 2,040 45,
1,954 852 568 784 2,642 114 1,713 13,418 366 12,810 70,697 46.
4,116 (a) (a) 2,133 9,734 (a) 3,143 28,975 (a) 23,264 | 137,535 | 47,
89.5 (a) (a) B87.9 68.0 (a) 61,7 64.2 (a) 6.5 67.6 48,
(a) (a) (a) (a) 901 (a) (a) 3,325 {a) 3,157 14,674 49.
(a) (a) (a) {a) 6.3 {a) {a) 7.4 (a) 8.5 7.2 50,
{a) {a) (=) {a) yJ9,59 {a) (a) 44,968 {a) (a) £07,833 51,
(a) (a) {a) {a) 67.0 (a) (a) 99.7 (a) (=) 102.1 52.
5,241 1,691 1,472 3,242 8,081 745 5,026 38,190 1,443 33,697 178,706 53
113.9 (a) {a) 133.6 56.4 (a) 98.6 84.7 (a) 90.5 87.8 54.
(b) (b) {b) {b) 43,598 {b) {b) 33,379 {b) (b) 64,265 55,
{v) (v) (v) {v) 8,119 (v) (b) 9,692 (b) (v) 10,878 | 56.

Note: See footnotes at end of table,
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Table Z2,--ONTARIO-~-Consumer Market Data by Counties and Towns--(Concl'd)

YORK--(Cont'd)

Forest Long New- New
Aurora | 4433 |Branch [MiR109 lyaryet | Toronto | Swansea
POPULATION AND DWELLINGS, 1931
l. Porsons, Total NO.: cevcosocossocennes 2,587 5,207 3,962 6,800 3,748 7,146 5,031
2e Per Cent of Canada TotAl ccescenaes 0.02 0.08 0.04 0.07 0,04 0.07 0.05
3. Peraons, Capadian bOrn eccessscocosesn 2,192 3,628 2,529 4,602 3,224 4,428 3,366
4. British born .ceecesescrceccss 344 1,105 1,286 1,847 429 1,920 1,346
Se Foreign DOTrn evsecccvscccece 51 474 147 351 95 798 319
6. Households, Total NO. seesvescevoncoen (&) (a) {a) {a) (a) {a) {a}
7. Dwellings, Total NOe: evevevrcrarvanaae (a) (a) (a) (a) {a) (a) (a)
BUSINESS AND INDUSTRY
8., Retalling, 1930--No. Stores .cecesess 58 9 58 56 68 71 10
9. Total Sales (Thousamd $) eoeceocess 1,078 381 642 1,238 1,499 1,714 153
10. Per Cent of Canada S58l€8 s.evecsvas 0.04 0,01 0.02 0.04 0.056 0.06 0.01
11. .Per Capita Sales (D0l1lars) ....... 416 73 162 182 395 240 30
12. Wholesaling, 1930--No. Establishments {a) {a) {a] 3 {a) 1 (a)
13. Total Sales (Thousand $) eecceceeas (a) (a) (a) 293 (a) (x) (a)
14. Manufacturing, 1936--No. Plants ..... 8 (a) (a) 10 14 19 {a)
15. Gross Value Production (Thousand $) 1,912 (a) (a) 219 3,519 22,073 (a)
TP="FaTus § LIS ) "Totall "Niol | 'Pirsie-sralc s o ala o e {b) {b]) (v} (o) [v) () {b}
N7es Gross Value Production (Thousand $) (v} (b) {b) (b) (b) (v) (b)
18, Average per Farm (Dollars) scecsces (b) {v) {b) (b) (b) {b) (b)
EMPLOYMENT AND PAYROLL
19. Retailing, 1230--No. Employees .....e 103 34 48 85 113 113 11
20, Salaries and Wages (Thousand $) ... 30 36 35 95 106 118 10
21. Wholesaling, 1930--No. Employees e... (a) (a) {a) 23 (a) (x) (a)
22, Salaries and Wages (Thousand $) ... (a) (a) {a) 39 fa) {x) {a)
23, Manufacturing, 1936--No. Employees .. 415 (a) (a) 71 794 2,627 (a)
24. Saiaries and Wages (Thousand $) ... 411 (a) {a) 79 823 3,531 {a)
25, Farm Population, 1931--NO: seauuscass {v) (b) (v) (b) (v) (b} (b)
26. FPer Cent of Total Population seecees (v) (b) (b} (b) (v) (v) (v)
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food St0res, NoOe. cecssonccessccnances 12 6 27 32 21 24 7
28. Sales {Thousand $) .c.vccecsceceeee 412 236 330 592 437 620 91
29, Country General Stores, NO:. essvceceses 1 o] o] 0 2 Q 0
30, Sales {Thousand $) ......cevcecasee (x) 0 0 0 {x) [} 0
" 8l, General Merchandise Group, NO. .ecee.n 1 [¢] I 3 1 ol [4]
GR. Sales (Thousand $) eeeaerevccocsssse (x) o] (x) 27 (x) {x) 0
<83, Automotive Group, NO: cswpecceccscrne 10 4] 6 3 9 9 1
34. ShillanlaEREOUINETIALLE') &o b elassteione o o siois o o0 202 0 64 111 |* 253 205 (x)
35, Apparel Group, NO. csccacccncncacnasre 4 0 4 2 12 8 0
36. Sales (Thousand §) cevecesovessacas 44 o] 29 (x) 171 37 o]
37. Building Materiala Group, NO. ccsceaas 3 1 5 3 4 5 [}
38, San aldnh oA NS Lo . cee e s 54 (x) 85 95 225 145 o]
39. Furniture and Household, No. ccovecse 3 0 1 1 2 2 0
40, Sales (Thousand $) ceeeveenecnsnnen 50 0 {x) (x) (x) {x) n
41, Bestaurant Group, NO. qesasvecronsacse 6 [o] 4 2 2 B8 0
42, Sales (Thousand $) cceceevevennsasns 39 0 15 (x) {x) 51 0_
43. Drug Stores, NO. ecvesecccannnassncnas 2 1 3 3 3 3 s}
44. Sdlals) (Tlousand B LbLe.r . dds LS. (x) (x) 62 78 54 98 o]
45, Other Retail Stores, NOu: ec.ucecsacce 16 1 7 ? 12 11 2
46. Sales (Thousand $) .oceevecsocennse 184 {x) 51 283 204 476 {x)
RRLATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars, Reg'd., 1937, No. ... (a) {a) (a) (a) a {a) {a)
48, No. per 100 householdsB s.cecteccsse (a) {a) {a) {a) (a) (a; (a)
49, New Passenger Car Sales, 1937, No. .. (a) (a) {a) (a) (a) (a) “(a)
go. Ho. per 100 households ....cosecsoce (a) {(a) (a) {a) (a) {a) (a)
l. Domestic Electriec Meters, 1937, NO. . (a) (a) (a} {a) (a} [a) (a)
s2. No. per 100 households ..ccccovsess {a) {a) {a) (a) (a) (a) (a)
5S. Homes with Radios, 1937, NOe. eceecsoe 772 (1) (3) (3) 1,315 (3) 929
54, Ho. per 100 houBeholdsS ..cscsceccaea (a) (a) (a) (a) (a) {a) (a)
55. Farm Values, 1931, (Thousand $) ..... (b) (b) (b) (b) (b) (b) (b)
58. Average per Farm (Dollars) ........ (b) {b) (b) (b) (b) (b) (b)

NWote:s See footnotes at end of table.
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Table 2.--0NTAHIO--Consumor Larket Data by Counties and Towns--(Conel'd)

YORK=-=-{Cont'd)

Toronto Weston

631,207 4,723 N
6.08 2,08 2e

392,995 3,469 3.

165,565 1,080 4.

72,647 174 Se
149,538 {a) 6
136,901 {a) 7.

8,725 85 8.
372,683 2,737 gr

13.52 0.10 10.

590 580 1l. .

1,835 (a) 12. Footnotes

691,738 (a) 13, =

2,762 14 | 14.

417,728 2,902 15. (x) - figures withheld to avoid disclosing imdividual
(b} (b) 16. operations, J
{b) {b) 17.

(b) (b) 18. (y) - partially estinmated --see introduction.
{a) - figures not available.
37,074 147 | 19.
44,548 180 20, {(b) - not applicable.
19,891 (a) 21. .
35,743 (a) 22, (c) - additional store shown-in county totul had sales
89,0566 729 23 of less than $500,.
102,217 803 | 24.
{b) {b) %0 (d) - included with Lennox County.
(b) (b} 26.
(e} - includes Manitoulin.
3,158 30 27, (f) - less than .0l per cent.
67,539 747 | 28,
) o | 29, (g) - includes Addington County.
0 | Q 30 o
185 Q Sl (h) - included in Algoma.
112,344 o | =3z.
609 14 o] (1) - included with Fort Erte.
46,370 1,161 | 34.
X, 857 R (3) - included with Toronto.
29,629 133 36
3485 g 37. (k) = includes 270 in miacellaneous cutezories.
10,369 319 | 38,
267 3 39,
13,937 98 40 .
630 3 4.
13,397 {x) 42,
398 2 43.
12,690 (x) 44,
1,786 12 | 45.
66,419 192 | 46.
117,998 (a) 47,
8.9 (a) 48,
13,698 (a) 49,
9.2 (a) 50.
{a) (a) e
(&) (a) 52,
164,482 1,632 | sa.
110.0 (a) S4.
(b) (b) S5k
(v) (b) 56.




Table Z2.--MANITOBA--Consumer Market Data by Census Divisions

DIVISION
Province |Division |Diviaion |Division |Division
Total No.1 No.2 No«3 No.4
Division
POPULATION AND DWELLINGS, 1931
1. Persons, Total NOe s-c:encasesssaccanse 700,139 22,817 38,810 26,753 18,253 46,228
2. Per Cent of Canada Total .eeceavsas 6.75 0.22 0.37 0.26 0.18 0.45
3. Persons, Canadlan DOTN svececacscenses 463,550 16,430 30,672 20,124 13,526 28,813
4. BROIECHENEN DGISE) ' avera »is Sasioke s » oo 106,151 355 1,140 3,388 2,793 5,061
5% FOTreign bDOTD sesuseescranase 130,438 6,032 6,998 3,241 1,934 12,354
6. Households, Total HO.: sesascousccrcos 148,590 4,018 0 D 5,693 3,154 9,499
7. Dwallings, Total NO. ceseecacnscecsnsee 144,127 4,007 7,103 5,685 4,144 9,479
BUSINESS AND INDUSTRY
8., Retailing, 1930--No. St0res .cecesssos 6,859 143 319 276 256 283
. Total Sales (Thousagd $) eceiceeccos 189,244 1,174 3,908 3,400 3,124 {6y, 620N
1 Lol Per Cent of Canada S8leS s.esececsce 6.87 0.04 0.1l4 0.12 O.11 0.12
1l. Per Caplita Sales (Dollars) ........ 279 51 102 127 171 72
12. Wholesallng, 1930--No. Establishments 1,307 12 51 50 30 16
13, Total Sales (Thousand $) eeesecreas 669,076 150 786 578 478 194
14, Manufacturing, 1936--No. Plants s.eee JLMCARE 22 27 26 10 22
15. Gross Value Production (Thousand §) 122,051 532 580 610 133 72.575.
16, Farma, 1931, TOtal No: eeescoscovecss 54,199 3,328 5,247 4,153 2,931 4,152
17. Gross Value Production (Thousand $) 69,921 2,896 8,142 7,555 5,437 3,599
18. Average per Farm (Dollars) ..esss.04 1,290 870 1,552 1,819 1,855 867
ENPLOYMENT AND PAYROLL
19, Retailing, 1930--No, Employees sesees 17,806 51 237 189 217 211
20. 3alaries and Yazes (Thousand $) ... 18,945 40 194 148 197 168
2l. Wholesaling, 1930--No. Employees ... 9,362 8 38 35 24 12
22, Salaries and Wages (Thousand $) .. 15,491 87 49 36 28 13
25. Manufacturing, 1936--No. Employees .. 22,507 55 76 71 18 2,085
24. Salaries and Wages (Thousand $) ... 24,490 32 50 46 16 2,492
25, Farm Population, 1931==NO. ssescsceqs 256,305 17,944 27,261 18,534 12,606 21,686
26, Per Cent of Total Population sesess 36.6 78.6 70.2 69.3 69.1 46.8
RETAIL DISTRIBUTION BY GROUPS, 1930
27, Food Stores, Noe: eoscecscscossncsssnsa 2,249 49 58 57 39 112
28, Sales (Thousand $) eeevevsovosscess 27,411 128 337 590 449 1,085
29, Country General Stores, NO.: seeresasce 852 64 70 52 43 75
30, Sales (Thousand ) seveevcscavecess 15,543 656 1,489 1,150 933 1,075
31ls General Merchandise Group, NOe. seseeces 87 4] 1 0 0 1
32, Sales (Thousand $) seceoccncccenvas 64,344 o (x) o o] {x)
33. Automotive Group, NOs: eceearsnocscvone 758 16 38 39 44 24
34, 3a8les {(Thousand $) .cecesveocacvsna 20,606 292 740 516 577 284
35. Apparel Group, No. ... cecsvercacsecsnne 432 3 [ 4 11 4
36. Sales (Thousand $) eceeveversceccans 9,597 (x) 48 {x) 113 30
37. Building Materials Group, Noe. sessesss 417 3 36 37 29 9
38, Salea (Thousand $) seeveeccesncnonse 12,173 {x) 514 565 402 288
39. Furniture and Household, NO. evoceess 101 [}) 3 ) ! 2
461 Dlsa oS (URnoRGAndY 317 & « o o bicie s o oliels ofe 3,741 0 (x) {x) 15 (x)
41. Restaurant Group, NoOe essscrosssasncs 338 0 8 7 6 11
42, Cales (Thousand $) eeee-ssevscacsas 95,5583 0 50 53 24 44
QSN SRS [SOIT6I5, 'N0s | v « he s« om Slers o oFs & ge ol 220 ] 7 8 9 6
44, SanEls (Dhousandl $)° cecdlesecdasntitnha 4,294 0 84 86 95 74
45, Other Retail Stores, Nos coconcernocs 1,405 10 92 70 72 39
46 . Sales (Thousand $) eeeseccovavcases 25,982 37 666 416 517 162
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, No. esos 65,747 1,280 3,925 2,914 2,559 2,448
48, No. per 100 households s.eecccaosnes 44,2 31.9 55.2 51.2 6.6 25.8
49. New Passenger Car Sales, 1937, No. .. 5,528 66 354 149 123 111
50. No. per 100 households ...cvesvesae 3.7 1.6 5.0 2.6 3.0 1.2
5l. Domestic Electric Meters, 1337, Ho. . 124,640 177 1,222 1,054 707 2,972
52, No. per 100 houBeholds seeesaosasecs 83,9 4.4 17.2 18.5 17.0 31l.3
53. Homes with Radios, 1937, Noe ccoevsas 94,212 587 2,785 2,495 1,43 2,336
54, No. per 100 households .c.vesccacae 63.4 14,6 39.1 43.8 34.5 24.6
55, Farm Values, 1931, (Thousand §) ..... 388,142 12,479 43,361 44,132 37,979 16,598
56. Average per Farm (Dollars) e...soeee 7,162 3,750 8,263 10,626 12,958 3,997

Note: See footnotes at end of table.
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Table £,-~MANITOBA--Consumer Market Data by Census Divisions

DIVISION
9 ‘{lg‘é.égf DIVISION NO. 6. DIVISION NO. 7 Y o) 1N JIVISION NO. 9
E:i:s Division ?:gg:- 150;;:%:1e Bnn?;;c Winnipeg | Division | Brandon ek Division

. 5,747 283,828 2,462 6,597 16,3085 218,785 36,912 17,082 19,846 45,414 le
0.06 2.74 0,02 0.06 0.16 2.11 0.36 0.16 0.19 0.44 2.
3,379 168,736 1,406 4,808 11,205 123,634 26,505 11,239 14,360 28,803 3.
1,120 58,047 472 932 2,364 48,288 6,751 3,644 3,880 10,502 Y.
1,248 57,045 584 857 2,736 46,863 3,656 2,199 1,606 6,109 .
(a) 61,697 (a) (a) 3,264 48,294 8,036 3,55¢€ 4,451 9,728 6.
{a) 57,457 {a) (a) 3,163 44,221 7,977 3,511 4,442 9,716 7%
54 3,036 16 107 121 2,486 456 229 245 407 B

980 139,059 154 2,367 2,062 131,480 9,523 7,323 3,509 4,865 9.
0.03 5.05 0.01 0.09 0.07 4.77 0,35 V.27 0.13 0.18 10.
171 490 63 359 126 601 258 429 177 107 ll.
(a) 835 {a) 9 19 314 Pl 31 32 28 Ter
(a) 654,393 (a) 612 17,144 72,863 6,987 6,614 €45 595 13.

3 663 (a}) B 44 594 49 30 15 24 14.
5,630 98,756 (a) 1,651 22,404 72,316 1,269 990 431 1,970 15,
(v) 4,018 (1) (™) (v) (®) 3,314 v 2,568 2,760 | 16.
(b) 7,262 (b) (b) (b) (b) 5,560 (v) 4,981 4,237 | 17.
(o) 1,807 {b) {v) (bl {bp) 1,678 (b) 1,940 1,535 18.
70 14,231 7 204 173 13,677 824 704 226 420 19,

68 15,852 3 183 148 15,380 B27 723 201 293 20,

0 8,542 (8) 32 104 3,832 456 434 32 29 21,

0 14,463 {a) 45 171 5,913 591 572 43 44 22.
1,679 18,652 (s} 133 1,613 16,673 270 225 52 462 23,
2,030 20,367 {n) 115 1,974 18,061 274 247 35 sas | 24,
(b} 19,632 (v) (b) () (1) 14,004 (b) 11,718 12,924 | 25.
(b) 6.9 (b) () (b) (b) 37.9 (b} 59.0 28.5 | 26.
29 1,255 13 33 68 1,053 120 80 48 186 27.

513 17,761 120 693 B30 15,333 1,800 1,512 603 1,909 28.

2 60 0 2 0 0 44 0 38 43 29,

{x) 990 0 {x) 0 0 752 ] 994 Bo2 30.

0 67 [4) 2 3 [-3§ 7 7 2 [ SHL S

0 62,728 [+] {x) 32 62,555 1,150 1,150 (x) 77 32,

4 286 1 10 13 223 69 27 35 49 33.

58 13,266 {x) 372 192 12,352 1,544 1,143 632 549 344

2 301 [] 13 S5 275 29 24 11 11 35.

(x) 7.7:9 0 204 54 7,393 883 870 108 {x) 36.

4 113 50 7 3 83 34 18], ¥ 26 17 37

215 6,792 (x) 275 149 6,078 731 444 481 578 38 .

2 6o = 1] 4 < L7 9 8 2 2 39,

(x) 3,53 0 71 {x) 3,142 245 242 {x} (x) 40.

= 3 209 0 8 2 190 12 10 12 26 41.
13 4,438 0 90 {x) 4,266 | 237 199 92 130 42,

2 116 0 3 4 101 14 6 9 10 43.

{(x) 2,839 0 76 74 2,610 247 191 121 187 44.

6 564 1 25 21 443 118 56 62 58 45,

3 34 19,276 (x) 393 702 17,754 1,935 1,573 413 6567 46,
316 30,567 88 613 1,275 19,998 2,722 1,640 4,708 2,589 | 47.
(a) 49.5 (8) {a) 39.2 41.4 33.9 46.1 105.8 26.6 48,
(a) 3,327 (a) 144 (x) 3,040 388 274 107 156 49,
(a) 5.4 (9] {a) {x) 6.3 4.8 7.7 2.4 1.6 50.
(a) 106,468 (a) (a] {a] {al 3,7€ {a}) 1,170 1,793 51,
(a) 172.6 {a) (a) {a) (a) 46.9 (a) 26.3 18.4 52,
1,182 62,413 0 1,241 (a) 8,900 5,581 3,546 2,201 1,970 53.
(a) 101.2 {a) (a) {a) 122.0 69.4 Sk 7 49,4 20.3 54.
(b) 39,486 {b) {b) (b) {b) 31,62 (b) 30,956 20,720 S50,
{b) 9,828 {b} {h) (b) (b} 9,542 (b) 12,055 7,508 56,

Note: See footnotes at end of table.
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Table Z2,--MANITOBA~-=-Consumer Market Data by Census Divisions --

{Conecl'd)
(L SAnE DIVISION No. 13
No.9--Con. | Division | Division |( Division
Selkirk et Moyl e Division | Dauphin
POPULATION AND DWELLINGS, 1931
l, Poersons, Total NOe ceuscevanacaass S 4,486 17,916 28,100 24,344 24,263 3,971
2. Per Cent of Canada Total .....0:000 0,04 0.17 0.27 0.23 0.23 0.04
3. Persons, Caenadian bOrn seeccoveccacaoe 2,974 13,070 20,580 15,963 17,368 2,962
ey BEGHREMIEEERR GIEn o 5% - - Spe s Ele - o oio 587 2,274 4,444 965 1,559 578
5. Foreign bOTN cueeeresancccas 925 2,572 3,076 7,416 5,336 431
6. Households, Total NO. ........ (a) 3,891 (3P e 4,780 4,935 {a)
o) D NS e TR NG . |- e e« e s 200§ (a) 3,886 6,093 4,774 4,924 {a)
BUSINESS AND INDUSTRY
8. Retailing, :930--No., StOoTre8 sssecesne 71 227 320 163 193 69
9. Total Sales (Thousand $) evecneeses UL 2,090 3,776 1,850 2,626 1,732
10. Per Cent of Canada Sales8 .,cc.0ess4 0.04 0.08 0.14 0,07 0.10 0.06
l1. Per Capita Sales (Dollars) ........ 248 117 134 76 108 436
12. Wholesaling, 1930--No, Establishments (a} 28 ~ 52 27 26 (a)
13. Total Sales (Thousand #) ..cevuveee (a) 580 614 178 1,089 (a)
l4. Manufacturing, 1936-~No. Plants ..... 8 15 23 25 23 7
15. Gross Value Production (Thousand §) 1,578 385 501 523 605 237
W6t "Farme T 198 L, | /ToUEH ND o & newvs des Moo (o) 2,787 4,289 3,896 3,446 (®)
17. Gross Value Production (Thousand §) (b) 2,844 6,384 2,748 2,465 (b)
18. Average per Farm (DollaTs) eceseescs (b) 1,020 1,488 705 715 (b)
EMPLOYMENT AND PAYROLL
19. Ret2iling, 1930--No. Employees .....s 96 126 228 115 174 143
20, Salaries and Wages (Thousand $) ... 75 97 187 87 la4 125
2l. Wholesaling, 1930--No. Employees .... (a) 25 39 15 50 (=)
22, Sclaries and Wages (Thousand $) ... {a) 31 38 15 58 (a)
23. Manufacturing, 1936~~-No. Employees .. 355 50 70 59 74 29
24, Salaries and Wages {Thousand ) ... 448 38 50 33 45 24
25, Farm Population, 1931~-NOs: seececcascs (b) 12,063 18,845 19,509 16,193 {b)
26, Per Cent of Total Populotion seeeee {b) 67.3 67881 80,1 66.7 {p)
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food Stores, NO. cccocenrcssoncrsncnanse 26 52 61 46 49 17
28, Seles (Thousand §) se:eeecoacscaacs 430 373 581 153 616 490
29, Country General Stores, Noe. ececavcsse 6 45 67 73 51 5
30. Sales (Thousand $) cecncvevsosnscses k 11E)%) 795 1,359 1,381 673 131
3l. General Merchandise Group, NO. cceese 2 s 0 1 2 1
32. Salliels, (KPhDhisanl I -+ Jo%ele o @herels ohe onsiele (5x3) (x) 0 (x) {x) ()
33. Automotive Group, NO: ssvanccvonsansse 6 32 43 23 19 7
34, Salea (Thousand $) ceesecoscccoanss 84 367 734 204 386 327
35. Apparel Group, NO. eovernsoonrsvocsass 5 6 8 0 11 11
36. Sadlels’ ({hichisand )L, 2 Selde o s oef e 35 - 37 22 0 285 285
37. Building Materials Group, No. «s..-ce 6 25 38 3 10 2
38, Sales (Thousand $) eevevesessvavcoea 249 244 536 (x) 178 {x)
39. Furniture and Household, NO. seeesess 0 1 4 0 3 3
40. Sales (Thousand $) ceceesnsanssessoe 0 (x) 19 0 [{x) 29
4], Restaurant Group, NOs cececacesnsnscse 7 4 ! 12 2 5 2
42, Sales (Thousand $) cesviescvvessesns 42 10 56 (x) 50 {x)
43. Drug Stores, NO: eecsvrcrvtccccccvens 2 [ 11 : 3 4 : 3
44. Sialfein *({hhiotraanid’ $) |2 cine o ¢ 000 siarere sre s (x) 54 123 14 85 75
45. Other Retail Stores, NO. scsvceosccss 11 55 76 12 39 18
46, Salltains (Mhonsand "M o v o e o b croie o o s8s 38 203 347 53 229 205
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47. Passenger Cars Reg'd., 1937, No. ..., 271 2,548 3,548 1,057 1,759 295
48, No. per 100 householdB ..eeeccacess (a) 65.5 58.1 22.1 35,6 (a)
49. New Passenger Car Sales, 1937, No. .. (a) 147 163 S 133 (a)
50, No. per 100 householdB ...ceooeossee {a) 3.8 25\ 1.1 2.7 (a)
51. Domestic Electrioc Meters, 1937, No. . {a) 541 1,043 168 879 {a)
52, No. per 100 houBeholdsd ..cecerecsos (a) 13.9 . 17,1 ke D78 (a)
53. Homes with Radlos, 1937, NOe ecoscons 628 2,136 3,340 728 2,186 1,106
54. No., péer 100 households ...cvcovsene (a) 54.9 54.7 15.2 44.3 (a)
56, Farm Values, 1931, (Thousand §) ..... . {b) 17,153 39,304 9,686 10,843 (b)
56, Average per Farm (Dollars) ces-cses {v) 6,155 9,163 2,486 3,146 {b)

Note: See footnotes at end of table.
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Table 2.--MANITOBA--Consumer Market Data by Census Divisions.-

DIVISION NO. 16

. Division | Division
thocl 258 ey Division | The Pas

s 256,978 10,008 30,669 4,030 1.
0.25 0,10 0.30 0.04| 2.
18,731 6,714 23,155 2,555 3k
1,999 1,099 1,894 377 4.
5,248 2,195 5,620 1,098 | 6.
5,452 2,139 6,891 (&) 6.
5,439 2,131 6,870 (a) o
174 122 239 66 | 8.
1,864 1,167 3,943 1,524 9.
0.07 0.04 0.14 0.06 | 10.
72 117 129 378 | 11.
20 15 12 ((aem| T2y
274 398 1,138 (a) 13.
23 16 28 6] 14.
233 177 7,768 749 | 15.
4,373 1,476 1,461 (p) 16.
3,761 1,242 808 (b) L7
860 842 553 (b) 18.
18153 80 364 111 | 19.
99 63 348 110 | 20.
15 10 32 (a) 21.
19 13 44 {a) 22,
49 40 424 212 | 23,
22 23 433 192 | 24.
19,673 6,822 6,951 (b) 25.
75.7 68.2 22.7 (b) 26.
43 25 49 22 | 27,
222 232 576 356 | 28.
45 19 63 7| 29.
937 428 1,130 184 | 30.
0 0 0 G PG
0 0 0 o | 32.
18 19 4 2] 38
310 174 (x) (x) 34.
S 7 7 12 | 35.
{x) 31 250 174 | 36.
16 11 10 4| 37.
246 116 405 259 | 38.
1 2 2 2| 39.
(x). (x) (x) (x) 40,
5 6 18 4| 41,
e 28 (x) 310 80 | 42.
6 4 7 4| 43.
38 52 196 89 | 44.
35 29 74 9| 45,
s 72 100 992 307 | 46.
1,985 893 245 117 | 47.
36.4 41.7 3.6 (a) 48.
138 74 41 (a) 49,
2.5 3h15 0.1 {a) 50.
487 294 1,896 {a) G508
8.9 13.7 27.5 (a) 52,
1,463 708 1,851 574 | 53.
26.8 33.1 26.9 (a) 54,
23,508 7,54 2,769 (b) Sl5k;
5,376 5,111 1,895 (b) 56.

(x)

(a)
(b)

(Conel’a)

Footnotes

- figures withheld to avoid disclosing
individual operations.

- figures not available.

- not applicable.
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Divisions

DIVISION No. 1 DIVISION NO. 2
PROVINCE D;:fséon
Division Estevan Division | Weyburn
POPULATION AND DNELLINGS, 1931
i} SEaRusOninl B TBalta BNOR Wiale < sl o /sis oss s S5eaes | 921,785 41,544 2,936 42,831 | 5,002 46,881
2. Per Cent of Canada TotAl .ucecoesos . 8.88 0.40 0.03 0.41 0.05 0.45
3. Persons, Canadian DOTO seesoessevsens 603,240 28,594 1,298 27,238 3,103 31,854
4. HriltatsEmaamna. . 5 0. L, ), 1Y 101 ;002 4,997 232 3,545 806 3,888
S. Foreign born e...ivcceececes 217,544 7,953 731 12,048 1,093 11,139
6. Households, Total NO+ sevcrecrconcecne 199,385 9,004 (a] 9,104 (a) 10, 343
7. Dwellings, Total NOe esesccecocnscess 196,086 8,958 (a) 9,047 (a) 10,296
BUSINESS AND INDUSTRY
8. Retailing, 1930=-=No. St0T68 seeuoneas 10,841 497 69 585 7?6 719
9. Total Sales (Thousand 3) e.evencsaa 189,181 6,391 1,816 7,085 2,104 6,851
10, Per Cent of Canada S818S5 seeceeesas 6.87 0.23 0,07 0.26 0.08 0,25
11. Per Capita Sales (Dollars) ..secees 205 154 619 165 421 146
12. Wholesaling, 1930~-No. Establishments 1,659 63 {a) 98 12 82
13. Total Sales (Thousand $) ceeseassen 137,112 1,541 (=) 3,850 | 2,262 1,648
14, Manufacturing, 1936--No. Plants ..... 694 27 9 L] T8 14
"5k Gross Value Production (Thousand §) 51,605 385 122 506 367 46
LM PBalemal, 1 OGT, MotAll NG. -.:-vseebsreas | 186,872 6,461 (1) 7,597 (b) 8,939
217 Grosess Value Production (Thousand §) 147,469 8,909 (b) 9,161 (b) 6,042
18. Average per Farm (Dollars) «..coees 1", Giels 1,379 (b) 1,206 (b} 676
EMPLOYMENT AND PAYROLL
19, Retailing, 1930--No. Employees ...... 13,097 355 114 426 163 436
20. Salaries and Wages (Thousand $) ... 14,171 356 126 444 188 480
21, Wholesaling, 1930--No. Employees .... 5,441 63 (a) 169 95 70
22, Salaries and Wages (Thousand $) ... 8,393 81 {a) 267 171 107
23, Manufacturing, 1936--No. Employees .. 5,782 60 25 106 70 19
24, Salaries and Wages (Thousand 3) ... 6,013 48 24 99 57 8
25, Farm Population, 1931-=NO: secevene.. 564,012 27,722 (b) 29,017 (b} 34,598
26, Per Cent of Total Population ...... 6l.2 66.7 (b) 67.7 (b) 73.8
RETAIL DISTRIBUTION BY GROUPS, 1930
2 PEatd’ SBoRen, " Niok ie ore s s s % o o o [s18 5 ¢ sus sale 2,046 82 18 101 19 118
28. Sales (Thousand $) .sesevcesccccans 25,878 693 203 1,086 339 948
29, Country General Stores, NOe. sssescsaa 1,641 89 6 87 2 104
30. Sagela (EotoiaaA N SN 5 siel oo sl o v e nie 37,710 2,069 281 1,740 (x) 2,270
31. General Nerchandise Group, No. ...... L 2 iL 2 2 1
32. Sales (Thousand $) erecesecenvosnsa 20,102 (x) {x) (x) {x) (x)
33. Automotive Group, NO. svessceccancone 1,382 63 8 69 7 L)
34. Sales (Thousand $) ce.-cenocansoosas 27,049 1,015 344 832 325 1,034
35, Apparel Group, NO. esesceevscccesenses 373 13 5 12 7 IF
36. Sales (Thousand $) ..ieevaceancernns 10,232 146 106 137 1286 44
37. Building Materials Group, No. cs.eaasse 1,276 68 2 91 8 112
38. Sales {(ThouBsand $) seececcecanvocssos 22,612 1,051 (x}) 1,106 163 1,071
39, Furniture and Household, NO. .....s0% 142 5 3 6 2 Y 7
40, Sales (Thous8nd 3) cevcevsvoassacasns 4,087 (x) 29 (x) (x} {x)
41. Restaurant Group, No. seeceercenecones 506 19 6 19 4 28
42, Sales (ThousS8nd $) eeveveaccaonenae 5,562 150 99 153 95 137
43, Drug Stores, NO. +.eeesscnvcncnvoevose 374 17 2 20 4 30
44. Sales (Thousand ) ..e.veencecasses 4,988 180 {x) 208 7?7 188
45. Other Retail Stores, NO. ceecessesense 3,030 139 18 178 21 212
46 . Sales (Thousand $) s.cveceececonsos 30,971 1,022 585 1,434 495 1,127
RELATED INDICATORS OF CONSUMER PURCHASING
POWER J
47. Passenger Cara Reg'd., 1937, No. .... 83,905 3,589 (a) 4,222 577 4,038
48, No. per 100 householdd ..ssucerssos 42.1 39,9 (a) 46.4 (a) 39,0
49, New Passenger Car Sales, 1937, No. .. 5,390 144 (a) 139 86 64
Sigl. No. per 100 householdsS aseeesococeoas 2 1.6 (a) NyaiS _(a) 0.6
51. Domestic Electiric Meters, 1937, No. . 49,746 1,385 {a) 1,418 {a) 1,009
528 No. per 100 households eeecesreeonee 24.9 15.4 {a) 15.6 (a) 9.8
63. Homes with Radios, 1937, NO. eos enaes 110,051 2,895 734 4,362 1,307 2,901
54, No. per 100 householdB esecoseacnees 55,2 32.2 (a) 47.9 (a) 28,0
55, Farm Values, 1931, (Thousand $} ..... |1,272,663 67,98 (b) 85,40 (b) 104,415
56. Average per Farm (Dollars) s.seseas 9,325 10,522 (b) 11,241 (b) 11,681

Note: See footnotes at end of table.
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Table 2.,--3ASKATCHEWAN-~Consumer Market Data by Census Divisions

DIVISION No. 5 DIVISION No. 6 DIVISION No. 7 DIVISION No. B8 DIVISION No. 9
Division
No. 4 Divislon |Melville | Division | Regina | Division Moose | pyyygyon | Swift Division
Jlax current
28,126 53,948 3,891 | 109,906 | 53,209 63,230 21,299 49,361 5,296 60,539 1.
0.27 0.52 0.04 1.06 0.51 0.61 0.21 0.48 0.05 0.58| 2.
16,868 37,206 2,564 72,770 | 33,177 41,377 13,689 30,639 3,289 39,515 3.
2,431 5,881 361 16,540 | 10,398 9,251 5,004 4,570 953 2,899| 4.
8,287 10,861 966 20,596 | 9,634 12,602 2,606 14,092 1,054 18,125 5.
6,636 11,319 (o) 33,627 | 12,017 12,458 5,176 11,082 (a7 11,768 6.
6,606 11,185 {a) 22,644 | 11,214 13,874 4,642 11,020 (a) 11,668 7.
371 595 64 1,193 569 790 308 677 110 shnd [ (B
5,909 7,103 1,175 39,145 | 33,106 14,625 9,688 11,509 3,569 6,547 | 9.
0.21 0.26 0.04 1.42 1.20 0.53 0.35 0.42 0.13 0.24 10,
210 132 - 302 356 622 231 455 233 674 1Bl 4T
56 77 (a) 243 148 113 37 105 11 78| 12.
1,358 1,231 {a) 48,417 | 46,878 11,371 9,981 5,751 3,260 4,655| 13,
9 26 5 118 95 52 41 22 13 35| 14.
128 829 450 10,615 | 10,512 14,210 14,149 655 464 935 | 15.
6,347 8,040 6y 8,878 )] 8,556 (b) 8,900 (o) 9,070 [ 16.
5,964 9,390 {b) 10,568 (b) 7,362 {b) 14,015 (b) 7,278 | 17.
940 1,168 {v) Tniiog (b) 860 (1) 1,575 {v) 802 | 18,
356 440 91 3,238 | 2,967 1,105 859 715 269 421 | 19.
406 407 90 3,660 | 3,407 1,244 993 794 310 397 | 20.
47 64 (a) 2,075 | 1,991 386 320 195 107 184 | 21,
84 72 (a) 3,357 | 3,261 589 498 317 161 243 | 22,
29 86 15 1,711 1,878 972 953 116 93 158 | 23.
20 63 31 2,006 | 1,984 1,109 1,097 1,029 a2 Mol Iz
20,858 35,920 (b} 38,353 (b) 32,859 (b) 33,619 (b) 43,881 | 25,
74.2 66.6 (b} 34.9 (b) 52.0 {b) 68.1 (b) 72.5| 26.
40 120 19 304 197 187 121 101 32 125 | 27,
355 981 209 5,206 | 4,442 2,523 2,018 1,287 207 1,307 | 2a.
60 98 7 111 0 90 0 94 0 104 | 29.
1,726 2,424 236 2,368 0 1,850 0 2,681 0 1,809 | 30.
re 1 ) 10 —I0 g 5 8 7 A
471 (x) 0 19,573 | 10,573 1,433 1,433 713 712 257 | 32.
65 68 6 157 59 96 32 93 13 59 | 33,
1,188 884 182 4,831 | 3,900 2,091 1,327 2,009 625 1,062 | 34.
8 16 5 71 61 35 za 20 10 21 | 35.
92 103 47 3,868 | 3,828 1,150 1,127 279 200 243 | 36.
47 80 5 112 29 87 12 87 5 55 | 39.
797 1,107 189 2,665 | 1,856 1,408 470 1,754 325 als | za,
8 3 3 75 z5 15 iz i3 7 _ 3| 39.
12 {x) (x) 1,168 | 1,162 538 533 156 127 39 | 40.
20 25 3 60 39 29 15 32 7 12 | 41,
180 168 50 1,136 | 1,045 462 412 384 156 97 | a2.
13 T4 z %3 30 23 8 19 r 16 [ 43.
175 211 (x) 941 775 313 203 296 120 171 | 44.
108 160 14 294 124 223 75 210 25 112 | 45.
913 1,038 196 6,392 | 5,527 2,861 2,169 1,951 598 748 | 46.
2,418 5,040 {a) 12,687 | 5,901 5.715 1,926 4,528 635 4,018 | 47.
36.4 44.5 (a) 53.9 49.1 39,5 37.2 40.9 {a) 34.1 | 48,
90 288 (a) 1,299 | 1,103 492 432 292 194 300 | 49.
1.4 2.5 {a) 5.5 9,2 3.4 8.3 2.6 (a) 2.5 | 50,
674 1,853 {a) 13,921 Ta) 5,043 (a) 1,783 (a) 1,572 | 51.
10.2 16.4 (a) 58.9 (a) 34.9 (a) 16.1 (a) 13.4 | 52,
1,485 5,589 922 20,910 | 14,703 10,468 6,740 4,904 1,620 4,466 | 53.
22.4 49.4 (a) 88.5 | 122.4 72,4 130.2 44.2 (a) 38.0 | 54.
61,312 68,237 {b) 124,261 (b) 96,228 (b) 105,80 (b} 49,810 | 55.
9,660 8,487 (b) 13,996 (b) 11,247 {t) 11,888 {b) 5.492 | 56,

Note: BSee footnotes at end of table.
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Table 2.--SASKATCHEWAN--Consumer Market Date by Census Divisions--

{Conc1tad)
DIVISION No. 9 | pyyisgon | DIVISION No. 11 [ DIVISION
No. 10 =
Kamsack |Yorkton Division °53ka' Division
POPULATION AND DWELLINGS, 1931
153 SEBy SRS A REAIRel = NIOTE Jouecs 55/ o o/ slo ¢ sls 6asan 2,087 5,027 41,890 87,976 | 43,291 40,612
2. Per Cent of Canada Total ..eccecees 0.02 0.05 0.40 0.85 0.42 0,39
3. Persons, Canadian boOrn csiesesccssnsss 1,442 3,219 26,747 55,532 | 26,978 27,670
4, British BOrD ¢.vcovenssccocas 225 680 3,612 13,968 9,344 5,141
5. Foreign bOrn ..cecececsasacs 420 1,128 11,531 18,476 6,969 7,801
6. Households, Total No. .......c.ceecses (a) (a) 8,568 19,169 9,698 9,039
7. Dwellings, Total NO. .cceccvosccssens {a) (a) 8,518 18,317 9,240 8,992
BUSINESS AND INDUSTRY
8. Retailing, 1930--No. StOTeS5 sevecsees 45 87 415 1,130 546 508
S8 Total Sales (Thousand $) .ceeeesese 733 2,315 4,375 32,202 | 25,364 6,914
10, Per Cent of Canada Sal6S seceesnnse 0.03 0,08 0.16 1,17 0.92 (0fF 06
11l. Per Capits Sales (D0llars) eceesees 351 460 104 366 586 170
12. Wholesaling, 1930--No, Establishments (a) 13 56 199 115 82
15, Total Sales (Thousand ) e........ 4 (a) 3,723 755 40,767 | 39,312 1,689
14, Manufacturing, 1936--No. Plants ..... 4 11 18 91 66 29
15. Gross Value Production (Thousand $) 100 528 380 12,102 | 11,789 557
16 Ea rmisy,, (1950 " Tota ]l Nl wlelaleie o sis o o o ololaio {b] (b} 7,458 7,440 {v} 7,290
17. Gross Value Production (Thousand §) {b) {b) 6,664 8,270 {b) 9,863
18. Average per Farm (Dollars) eeeceecss (b) (b) 893 pE UILES (v) 1", 15615
EMPLOYMENT AND PAYROLL
19, Retailing, 1930--No. Employees ...... 47 211 236 2,720 2,296 387
20. Salaries and Wages (Thousand $) ... 46 214 225 3,035 2,640 405
2l. Wholesaling, 1930--No. EMpPloyees .... (a) 134 46 1,499 | 1,426 67
22. Salaries and Wages (Thousand $) ... (a) 192 46 2,370 2,284 g7
23. Manufacturing, 1936--No. Employees .. 18 85 40 1,239 FORI ) 64
24, Salaries and Wages (Thousand $) ... 14 91 26 1,424 1,385 51
25, Farm Population, 1931-=NO: seeocacass (B) (1) 32,647 31,691 {b) 28,085
26. Per Cent of Total Population ,sev... (b) {b) 77.9 36.0 {b) 69.2
RETAIL DISTRIBUTION BY GROUPS, 1930
27t Eclod | Sitaine BISINGE | I8 ofd%i. o oislaf #00 of o Ble 18 28 62 261 166 67
28 Sael' (Phonsana 3) b..ld.. 0000 B 208 691 432 4,719 | 3,797 875
29. Country General Stores, No. esscececs 4 6 82 95 0 89
30. Sales (ThousSand §) seesevccecdocons 144 133 1,799 2,585 (o] 2,072
31, General Merchandise Group, No. cece.. 0 2 0 17 16 9
32. Sall ela T(Mhicusan'd BB Weofi-« o/ oo oo b o s s 0 (x) 0 5,530 5,529 190
33. Automotive Group, NO. c.evvvriensvscae 4 13 46 154 67 67
34042 "SaieE. (MhoumaBAal 1§) leitie s e o octo dorsls b 100 401 700 4,456 | 3,489 1,048
SO RPPare IF CTEoUD N0l o als v ¢ o ohes s as e saloale 3 12 9 68 58 11
Sbilefdl | SEY 08 A THONSANG B Tels siotake o o aroifoss oo o 14 206 46 2,424 | 2,355 112
37. Building Materfala Group, NO. sececece 4 &) 48 106 25 70
38. Sailiels) « Tihlalusand ! 8)) g ol i oo o5 hilbis 111 136 565 3,166 28 151 1,192
39, Furniture and Household, NGO+ easvaves 0 {c)2 3 28 24 i 7
40. Stadieen("HROMSERA B i sals s aadleviossses 0 {x) 15 1,418 1,404 53
41l. Restaurant Group, No. sescsscssevcvss 1 1 17 81 51 24
Q2L gSEile sl (BECuRaTAS P et ok o oo olonlh ot o {x) {x) 132 1,395 | 1,225 138
4 IERDTUEE SHBLE'aR INGls' - o o « & 070 » snons oo o chafe = 2 3 14 43 22 - 18
44. Sales (Thousand $) c.seivscnvseases {x) 67 137 879 671 198
45. Other Retail Stores, NO: seecssnscens 9 15 134 277 117 150
Y6iah 1oaiea) ((Thomsamd | $) & & e Jo s bariad . 106 401 550 5,636 | 4,785 1,037
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47, Passenger Cars Reg'd., 1937, NO. cess (a) 711 3,361 8,756 4,394 4,173
48, No. per 100 households8 .e-csececeses (a) {a) 39,2 45.7 45.3 46,2
49. New Passenger Car Salss, 1937, No. .. (a) 79 235 791 596 203
50, No. per 100 householdS .eevecavececs {a) {a) 2.7 4.1 6.1 2.2
51, Domestic Electric Meteras, 1937, No. . (a) {a) 677 12,358 {a) 1,174
52, No. per 100 households ceoeceeccescos {a) {a) 7.9 64.5 (a) 13.0
53. Homes with Radios, 1937, NOw sesoevess 562 | .1,263 3,250 17,461 [12,624 4,322
54, No. per 100 households8 .seevoacosecss (a) {a) 37.9 91.1 130.2 47,8
55. Farm Values, 1931, {(Thousand $) ..... {b) (b) 49,978 68,377 {b) 84,798
56. Average per Farm (Dollars) eeceeeces (b) {b) 6,701 9,191 (b) 11,632

Note: See footnotes at end of table.
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Pable 2,~-3SASKATCHEWAN-~Consumer Market Data by Census Divisions-.

{Conel'd)
D"IVI]SaEQN Diviston Division DIVISION No. 15 DIVISION No. 16 Division
No. 13 No. 14 Prince North No. 17
Biggar ke el W4 Witprialion |52 5 T adiding
2,369 42,632 46,222 33,697 9,905 48,736 5,986 27,315 %
0.02 0.41 0.45 0.81 0.0 0.47 0.06 0.26 2.
1,643 28,553 30,331 56,082 6,150 29,511 3,369 16,910 3.
397 4,656 4,835 5,254 1,898 5,077 1,260 4,316 4,
329 9,423 11,056 22,361 1,857 14,148 1,357 6,089 5.
(a) 9,311 10,903 18,5%9 (a) 10,346 (a) 6,458 6.
{a) 9,266 10,867 16,460 (a) 10,291 (a) 6,419 U
45 694 504 814 136 529 104 293 8.
1,167 9,179 6,282 3,307 5,165 7,496 3,257 3,993 9.
0.04 0,133 0.23 0.48 0.19 0.27 0.12 0.14 10.
493 215 136 159 521 154 544 146 L,
(a) 100 61 116 L7 77 14 BiS 12.
(a) 2,776 1,626 4,591 2,895 4,249 3,304 841 13,
7 29 58 56 19 338 13 29 14.
174 244 932 3,586 3,050 741 384 278 R
{b) 7,416 8,882 11,890 (b) 8,137 {b) 4,946 16,
(b) 10,798 6,515 12,777 (b) 8,252 (b) 5,612 17.
{b) 1,456 734 1,075 (b) 1,014 (b) 1,135 18,
81 429 351 812 362 459 232 187 19.
88 481 326 833 3g2 461 253 190 20.
(a) 102 55 182 105 196 125 41 21.
{a) 154 74 249 1:52 239 175 46 22,
25 Sl 320 493 398 145 89 79 23,
26 36 166 476 420 109 79 34 24.
(b) 30,400 34,568 56,510 (b) 32,976 (p) 19,330 25,
(b) 71.3 74.8 67.5 (b) 67.7 (b) 70.8 26,
7 91 88 154 37 94 28 50 27.
257 1,060 599 2,132 157 1,159 537 514 28.
2 115 108 139 4 92 2 a2 29.
{x) 2,712 2,344 3,191 (x) 2,134 (x) 1,933 30,
1 ] S 2 B 4 4 2 31.
(x) (x) 37 (x) (x) 124 124 v (x) 32,
3 86 54 107 17 60 il 43 33%
100 1,521 986 1,768 867 1,094 665 531 34.
5 17 T 28 19 18 14 3 S5y,
61 168 93 899 803 382 365 49 36.
5 83 S 94 8 55 6 e 3%k
145 1,379 916 2,022 709 1,030 378 436 38,
3 2 = 7 g 6 5 1 39.
7 {x) 33 (x) 281 188 179 (x) 40.
) 35 30 22 12 28 8 14 41,
43 238 147 320 229 259 176 58 42,
3 21 18 22 3 18 5 9 43,
57 233 184 355 164 190 (x) 130 44,
11 243 136 228 26 154 17 62 AT
247 1,803 945 2,157 687 934 403 302 46.
(a) 4,050 4,342 6,610 1,180 3,653 818 2,677 47,
(a) 4395 39.8 40.0 {a) 35,3 (a) 41.5 48,
(a) 126 279 406 223 51 139 68 49,
{a) 1.4 2.6 2.5 (a) 1987 (a) o), 50,
(a) 963 1,043 3,193 Y] 1,233 Ta) 43Y BRE
(a) 10.3 9.6 19.3 (a) 12.0 (a) 6.8 | s52.
719 3,656 L T 8,903 2,811 5,318 1,797 3,73 531
(a) 39.3 52.5 53.8 {a) 51.4 (a) 49.1 54,
(b) 86,075 45,881 85,908 (b) 51,396 (b) 36,501 S,
{b) 11,607 5,166 7,225 (b) 6,316 (b) 7,380 56.

- figures withheld to avoid disclosing individual operations.

- figures not available.

- Additional store shown in divisional total had sales of less than $500.
- Provincial total includes unorganized parts.

- not applicable.

{x)
{a)
{b)
(e)
(a)
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Table 2.--ALRERTA--Consumer Market Data by Census Divisions

PROVINCE DIVISION No. 1 DIVISION No. 2 Division
Division | Medlicine Division | Leth= No, 3
Hat bridge
POPULATION AND DWELLINGS, 1931
iL.| BEnSoIn Ve tia IINIGR Y Y. Sre s oo e ofare 731,605 28,849 10,300 57,186 | 13,489 15,066
2, Per Cent of Canada Total ....c.coees 7.05 0.28 0.10 0.55 0.13 0.1%5
3. Persons, Canadian borm ....escececees 425,867 15,858 6,182 31,866 7,414 7,427
4. il 2 5L B Ty Do eir T, S S A, 108,765 3,584 2,067 8,245 3,333 1,638
ol T SISl (L e iy Al IR 196,973 9,407 2,051 17,075 | 2,742 6,001
6. Households, Tota8l NO. ccccecracsavonc 173,502 6,948 21510 12,944 3,174 3,758
7. 3 SDW I A TG CIERIT MO <. ovo ¥ 4 47218 o o « agels o' 170,069 6,884 2,458 12,707 2,991 3,699
BUSINESS AND INDUSTRY
8. Retailing, 1930--Noe. StOres cueceecseses 8,592 397 152 767 211 179
9. Total Sales (Thousand $) .eeveacace 176,537 7,617 4,533 17,253 8,482 2,355
10. Per Cent of Canada Sales sesseassse 6.41 0,28 0.16 0.63 0.31 0,09
d5lt: Per Capita Sales (Dollars) ..c.eeee 241 264 440 302 629 156
12. Wholesaling, 1930--No. Lstablishments 1,306 50 15 912 29 17
13. Total Sales (Thousand $) «eeevecoss 189,570 4,576 3,700 8,305 | 6,203 418
14. Manufacturing, 1936--No. Plants ..... 9058 29 19 57 26 11
15, Gross Value Production (Thousand $) 74,052 7,396 5,403 6,698 2,767 798
N Far Py SIre 1, T RGN Nojel M- - okt ke 97,408 3,709 (v} 4,918 (v) 2,754
17. Gross Value Production (Thousand $) 115,609 5,598 (b) 9,534 (v) 3,441
18, Average per Farm (Dollars) ........ 1,187 1,509 (v) 1,939 (») 1,249
EMPLOYMENT AND PAYROLL
19, Retailing, 1930--No. Employess eos... 13,077 525 351 1,214 6681 120
20. Salaries and Wages (Thousand $) ... 14,947 575 392 1,382 814 120
21. Wholesaling, 1930--No. Employees .... 5,756 119 89 262 182 16
22, Salaries and Wages (Thousand $) ... 9,738 195 141 439 302 27
23. Manufacturing, 1936--No. Employees .. 11,756 612 457 952 323 278
24, Salaries and Wages (Thousand $) ... 12,328 . 685 487 1,018 399 276
25, Farm Population, 1931--NO. sececsoass 375,097 13,555 (b) 22,205 (b) 10,134
26, Per Cent of Total Population ...... 51.3 47.0 (b) 38.8 {(b) 67.3
RETAIL DISTRIBUTION BY GROUPS, 1930
25 BReicl Sitiojnelal B0 L 5le S S0 df oae s o0 J 1 e 2,158 94 57 215 58 27
28. Sales (Thousand $) .cevvecesanccosne 29,138 1,340 1,001 3,357 1,424 242
29, Country General Stores, No. scescoess 1,200 39 0 69 0 45
30, Shtlisjsl FThoniaBRAs S ) '« ceeis o =i o7 she o0 bs 28,757 910 0 2,565 0 1,088
31, Gensral Merchandise Group, NOo. ...... 93 12 11 9 8 0
32. Sales (Thoumand $) seececarssscnces 23,199 (x}) 705 1,578 1,575 0
33, Automotive Group, NO: seecccessncnces 1,115 61 22 99 24 22
34, Salleja i THonlaania ® $ 8 b . .i. o do i ibetse e 31,120 1,742 1,087 3,365 1,785 311
35, Apparel Group, NO:. seccvcvoccacenncncs 489 21 17 66 32 6
36. Sales (Thousand $) ..ccovsesrsennass 11,088 531 487 1,395 946 (x)
37. Bufilding Materials Group, Noe ccecoces 762 33 6 55 10 24
38. Sales (Thousand $) e..coceecscssccs 15,574 847 340 1,651 860 . 392
39. Furniture and Houaehold, No. -« ...0.. 156 8 6 18 13 i
40, Sales (Thousand $) seececccencacsos 5,354 (x) 191 309 269 {x)
41. Restaurant Group, NOs: sevevacocccensse 483 24 6 47 18 13
42, Sales (Thousand 3] scesacecaacacsos 5,996 286 172 653 425 76
43, Dnug ISHeraal, Nas= % Nl . . cs s catesn saialo o 289 14 6 22 ? 6
44, Sales (Thousand $) ccceoveosecsocse 5,244 181 131 478 209 63
45, Other Retail Stores, NOu. ceveevsescas 1,852 91 21 167 41 33
46, Sales (Thousand $) ..ccvesotscescane 21,069 863 420 1,904 290 1585
RELATED INDICATORS OF CONSUMER PURCHASING
POWER I
47. Passenger Cars Reg'd., 1937, NO, +.4. 81,713 3,353 1,317 6,176 1,665 1,620
48, No. per 100 households escesvsocoss 47.1 48,3 52.5 47.7 52.5 43.1
49, New Passenger Car Salss, 1937, No. .. 7,398 217 181 922 633 81
50. No. psr 100 hous8eholds® .esceeascass 4.3 0.0 7.2 7.1 19.9 2.2
81, Domestic Electric Metera, 1937, No. . 61,467 461 (a) {y)8,60 (a} (y) 40
‘52, No. psr 100 householdB ,ececcscnssoe 35.4 6.6 (a) 66.5 (a) 10.8
53, Homes with Radioa, 1937, NO. ceovsvss 124,263 4,687 2,702 8,672 3,472 1,57
54. No., per 100 households ....covecosse 71.6 67.5 107.86 67.0 109.4 41.9
55, Parm Values, 1931, (Thousand $) ..... 869,432 42,310 (b) 62,808 {b) 29,777
56. Average per Farm (Dollars) ....seee 8,926 11,407 (b) 12,771 (b) 10,812
Wote: See footuotes at end of table.



Table 2.,--ALBERTA--Consumer Market Data by Census Divisions:

Y ) Y DIVISION No. & T DIVISIGN No. 8 -

iy ¢ - % Division |Calgary ::;?;r Ny ¥ Diviasion |Canrose Red Deer :::::-
. 29,067 26,651 140,624 83,761 2,987 38,106 61,016 2,258 2,344 2,125 1%
0.28 0.26 1.36 0.81 0.03 0.37 0.59 0.02 0.02 0.02 | 2.
17,393 15,538 78,301 46,427 1,716 22,709 36,199 1,352 1,569 1,301 3y
3,507 3,486 32,860 23,640 617 4,859 7,434 218 449 182 | 4.
8,167 7,627 29,463 13,694 654 10,538 17,383 688 326 642 Gig
t,974 6,785 33,252 0,371 (a]) 8,340 13,958 Ta) {a) {a) 6.
6,947 6,775 31,554 18,999 (a) 8,915 13,872 (a) {a) (a) P
444 328 1,876 1,136 78 484 762 54 74 63 | 8.
6,616 S NSS! 54,053 43,390 2,206 6,539 12,149 1,488 1,984 1,123 | 9.
0.24 0.13 . 1.96 152 0.08 0.24 0.44 | - 0.0% 0.07 0.04 |10,
228 134 384 518 739 172 199 659 B46 528 |11.
62 57 373 261 Y] 51 104 Ta) “Ta) {a) 127
il §517/3 897 95,656 92,128 {a) 1,589 4,868 (a) (a) (a) 1313
24 7 208 161 6 37 67 ? 8 7 |14.
357 141 28,178 27,087 91 878 2,423 285 223 371 |15.
4,648 5,975 8,028 (b) {b) 7,740 10,229 {v) {(p) (v) 16.
13,020 4,711 13,158 (b) (b) 8,748 11,343 (b) () (b) 17,
2,801 788 1,639 (b) (b) 1,130 1,109 (b) (b) (b) 18,
33 195 4,594 3,948 169 338 736 107 153 75 |19.
415 209 5,538 4,810 207 364 800 124 178 83 |20.
77 46 2,933 2,818 (a) 59 ST (a) (a) (ua) 21,
109 59 5,095 4,916 (a) 90 242 (a) (1) S| ST G
80 21 4,331 4,137 30 105 263 29 28 33 |23,
51 13 4,904 4,721 30 91 248 a8 35 37 |24,
18,164 19,881 32,041 (b) (b) 28,407 40,327 (b) (b) (b) 25,
62.5 74.6 22.8 (b) (b) 74.5 66.1 (b) (b) (b) 26.
82 47 636 478 28 85 141 9 23 7 2@
1,156 389 10,420 7,970 839 . 936 1,891 304 269 160 |28,
67 71 105 0 1 85 109 2 0 5 |29,
1,682 1,529 2,686 0 (x) 2,285 3,203 (x) ) o 244 |30.
0 5} 29 28 0 4 g 3 1 e 1 7T
0 0 9,475 9,471 o 30 603 90 {x) (x) &g
82 45 236 128 10 64 104 10 12 ol s
1,526 591 10,182 8,454 301 1,116 2,208 398 426 214 |34,
17 4 165 130 12 11 34 g 3 el e
253 47 5,182 4,544 357 -} 428 85 137 62 |36,
57 43 114 38 ‘ 5 71 92 b 3 el
1,127 430 3,191 1,893 185 1,023 1,395 99 145 99 |38,
1 3 ES 1% [ [ 17 3 4 2 |39,
(x) 2 2,657 2,570 75 40 178 48 ; 59 (1x9) 40.
o 27 17 104 58 4 20 43 3 3 5 41,
(x) 67 1,946 1,559 94 162 369 (x) 79 39 |a2,
16 10 60 30 3 21 31 ' 2 2 [43.
248 106 1,483 1,064 {x) 263 545 69 (x) {x) 44,
95 88 372 199 9 + 117 183 11 20 18 [45.
. 488 414 6,834 5,867 177 593 1,329 167 290 236 |46,
4,349 2,129 20,103 11,395 (a) 4,261 9,358 (a) a (a 47,
62.4 31.4 60.5 55.9 (a) 47.7 67.0 (a) (a) (a) 48,
239 42 1,864 1,442 (a) ; 184 855 (a) (a) (a) 49,
3.4 0.1 5.6 7.1 (a) 290 Gl (a) (a) (a) 50,
B 1) 2,257 21,793 (a) (a]) 1,149 aRaEE (a) (a) (a) ST
21.7 33.3 65,5 (a) (a) 12.9 24.) {a) {a) {a) 52,
4,533 1,982 34,341 25,020 1,199 4,080 10,725 915 1,089 1,160 |53,
65.0 29.2 103.3 122,.8 (a) 45.6 76.8 (a) (=) (a) 54,
81,813 48,568 123,410 (b) (b) 74,738 98,751 {b) (b) (b) S5
17,602 8,129 15,372 {v) {b) 9,656 9,654 (v) (v) {b) 56.

Note: See footnotes at end of table.



Table 2 .--ALBERTA--Consumer Market Data by Census UDivisions —--

L

(Conecltad)
Division | Division GLVISHOMN Bae 1L Division | Division
No. 9 No. 10 DifisitionniPE e .Y No. 12 No. 13
POPULATION AND DWELLINGS, 1931
18 IR EkEONIS A FNOLATIING . & o eisis oinese o oo nece 24,503 58,049 | 126,832 79,197 13,815 24,936
2. Per Cent of Canada Total ceevesancsa 0.24 0.56 1.22 0.76 0.13 0.24
3. Peraons, Canadian bDOTD cesscsscocscne 12,967 35,726 75,535 46,562 6,666 16,755
4. British DOTD cevececcocsonas 3,671 5,697 22,789 18,341 2,165 1,209
5. FOTSigN DOTD eesercencsccane 7,865 15,626 28,508 14,294 4,984 6,972
6. Households, Total NOs: eeecvoscrscnnes 5,980 1,122 | 29,427 | 18,868 3,900 | 5,615
7. Dwallings, Total NO: eewscocscarnccoas 5,959 12,060 28,385 18,021 3,889 5,594
BUSINESS AND INDUSTRY
8, Retailing, 1930--No. Stores e.sscsces 195 587 1,416 1,054 137 200
9. Total Sales (Thousand $) ciceveoeas 3,187 7,132 41,957 37,556 ~1,790 1,817
10. Per Cent of Canada S8l68 ...cccesse 0.12 0.26 1.52 1,36 0.06 0,07
1l1. Per Capita Sales (Dollars) ........ 130 123 331 474 130 73
12, Wholesaling, 1930-=No. Establishments 20 88 239 200 6 22
13. Total Sales (Thousand $) .c...-.coase 443 2,515 64,753 63,940 247 590
14. Manufacturing, 1936~--No. Plants ..... 47 28 212 168 33 19
15. Gross Value Production (Thousand $) 547 799 24,484 23,263 287 213
16% Wrarns, LIS [TEtal) Nioi, oo . seoloieis=ut s 4,239 10,620 8,690 {v) 2,243 4,711
N Gross Value Production (Thousand §) 4,388 12,913 10,683 (b) 1,466 3,286
18. Average per Farm (Dollars) es.e.-... 1,035 1,216 1,229 {b) 654 697
EMPLOYMENT AND PAYROLL
19. Retalling, 1930--No. Employees ...... 197 417 3,616 3,411 81 103
20. Salaries and Wages (Thousand §) ... 190 412 4,200 4,011 88 97
21. Wholesaling, 1930--No. Employees .... 16 77 1,865 1,832 & 21
22. Salaries and Wages (Thousand $) ... 23 117 3,156 3,116 g 31
23. Manufacturing, 1936-~-No. Employees .. 204 71 4,160 4,018 196 39
24, Salaries and Wages (Thousand §) ... 103 59 4,529 4,430 86 22
25. Farm Population, 1931=~NO. ecevecenne 15,715 46,809 37,290 (b) 7,127 19,512
26. Per Cent of Total Population ...... 64.1 80.6 29.4 (b) 51.6 78.2
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food Stores, NO: eececesovecdassssncns 40 101 475 397 34 44
28. Sales (Thousand ¥} ......... 8 ol oo 8 400 690 6,917 6,430 195 194
29, Country General Stores, NO: sceancses 53 113 93 0 43 58
30, SallespiThOMSENn0L SN Solels o lske akensihots. . o000 1,632 2,593 1,952 0 975 789
3l. General Merchandise Group, NO. ssecess 0 0 30 29 0 [¢]
32. Saitels-" ((Thoweanid ) 5 ora efein s sisiarse o o7s 0 0 10,768 10,752 o ¢}
33. Automotive GroupP, NOe sessncnccansess 26 7t 174 121 1?7 16
34. Sales (Thousand $) sveecesreccsacsen 373 1,198 6,568 5,763 138 260
35. Apparel Group, NO. eisecvsvcraccoccas 5 12 114 105 B 5
36. Sales (Thousand $) seccesovscesosca 58 85 2,690 2,670 59 33
37. Building Materials Group, NO« ececees 20 71 93 60 8 1?
38, Sales (Thousand $) .cevviveoscnanss 312 1,197 2,569 1,958 150 159
39. Furniture and Household, NO. wesesess [¢] 9 31 29 0 ¥ 2
40, Sales (Thousand $) ceevevoccocaccas 0 70 1,844 1,839 0 (x)
41, Restaurant Group, NOe sesecscosncosns 13 28 92 74 6 i
42, Sales (Thousand $) .eeecesososenson 94 163 1,798 1,724 32 37
40l *DrugMStioTes), "Ho-w fleccisscinr s vinssnsse 10 18 51 39 3 -3
44. Sales (ThousSand $) eeveevccvsscoons 198 194 LN 1,045 57 (x)
45. Other Retail Stores, NOs scsescccccss 28 164 263 200 21 46
46, Sales (Thousand $) eveervocconcrcne 122 943 5,699 SN0 187 301
RELATED INDICATORS OF CONSUMER PURCHEASING
FOWER
47. Passenger Cars Reg'd., 1937, NOe sscs 2,230 5,428 15,104 10,188 941 1,152
48. No. per 100 households c.cevecsacas 37.3 44.8 51.3 54.0 24,1 ~20.5
49. Now Passenger Car Sales, 1937, No. .. 62 434 1,857 1,592 68 95
50. No. per 100 householdsB escecsocsssns 1.0 3.6 6.3 8.4 1.7 1.7
51. Domestic Electric Meters, 1937, No. . 990 1,520 17,186 ~{a) 667 263
L No. per 100 households ceeenmececocs 16.6 12.5 58.4 (a) 071 4.7
53. Homes with Radios, 1937, NOe cevcvess 3,393 5,685 32,934 27,680 1,81 2,127
54, No. per 100 householdB s.cesvcecoes 56.7 46 .9 111.9 146.7 46.5 37.9
55. Parm Values, 1931, (Thousand $) ..... 24,449 93,678 76,193 {b) 7,599 18,499
56. Average per Farm (D0llars) s.ccceces 5,768 8,821 8,768 (v} 3,388 3,327

Note: See footnotes at end of table.
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2,-<-ALBERTA--Consumer Market Data by Census Diviasions--

Division | Division | Division | Division
‘ No, 14 No. 15 No. 16 No. 17
\

i . 39,508 13,664 27,945 5,788 1.
, 0.38 0.13 0.27 0.06 2.
22,597 9,576 16,096 4,658 3
‘ 3,575 912 2,898 236 4,
18 336 3,176 8,951 894 | 5.
9,548 3,658 8,462 1,431 | 6,
. P T 3,646 8,447 1,410 | 7.
139 346 33 8.
1,515 5,402 339 9.
0.06 0.20 0.01 |{10.
111 193 59 |111.
4 69 2 |12.
LS (x) 2,146 (x) SE,
21 28 45 2 {14,
—o g 442 227 ) | A
0,743 2,880 6,977 311 |16
&, 4%% 1,288 5,227 173 |17.
5y 447 749 555 |18.
147 97 294 30 [19.
126 87 314 31 [(20.
3o (x) 63 (x) 21,
s (x) 107 {x) 22,
102 236 122 4 [23.
3n 147 58 1 |24,
3%, 1] 8,669 20,884 1,196 |2s.
B, 63.4 74.7 20.7 |26.
49 29 50 4 (27.
293 200 501 23 | 28.
114 45 84 7 |29.
§=1,758 727 2,258 125 |30.
[o] [¢] n 0 |31.
0 0 (x) 0 |32.
5 18 43 0 [33.
LY 205 870 0O |34.
ml B | 6 10 0 |35.
§ 50 96 0 |36.
26 6 33 0o 37,
374 111 649 P 0 |38.
o 2 2 0 |39.
o] {x; {x) 0 |40.
15 5 18 2 |41,
& 36 (x) 118 (x) 43,
1§ 8 4 P! 1 [43,
7% 28 117 (x) 44,
’ 45 24 94 19 |45.
. 176 166 728 170 |46,
2,451 519 2,317 222 (a7,
26.2 14.2 27.4 15.5 |48,
l68 48 262 (a) 49,
1.8 1.3 3.1 (a) S0,
451 289 614 43 |51.
4.8 7.9 7.3 3.0 |52,
3,680 1,12 2,72 187 |53.
| 39.4 30.8 32.2 IER ek
43,374 8,966 33,590 906 [55.
4,965 gl 113 4,814 2,913 |S6.

{Conecl*d)

(x)

(v)

(a)
(v)

Footnotesa

figures withheld to avoid dis-
closing individual operations.

estimated (partially) - See
introduction.

figures not available.

not applicable.
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Table Z2,==BRITISH COLUMBIA--Consumer Market Data by Census Divisions

PROVINCE DIVISION No. 1 DIVISION No. 2
Cran=-
Division s C N Fernie Division Nelson
POPULATION AND DWELLINGS, 1931
l. Porsons, Total NO: ssssscccccssacacse 694,263 22,566 3,067 2,732 40,455 5,992
2 e Per Cent of Canada Tot&8l s.ccceesoe 6.69 0.22 0.03 0,03 0.39 0,06
3. Persons, Canadian bOTrN c.ceccsncsvoase 374,734 11,681 1,748 1,540 21,709 3,324
4. B S TSRO S ieie = 2 = e 4 o 0's o 189,724 4,949 552 (] 8,385 1,333
S.  Foreign bOrN scececenacvcvne 129,805 | 5,936 767 539 10,361 1,335
6. Households, Total No. %o 1B o oo e 177,923 5,458 (a) (a) 9,750 (a)
3 Deallisintls’, “Tomal Mlolel " et e « sfede s v 173,784 5,436 (a) (a) 9,691 (a)
BUSINESS AND INDUSTRY
8. Retalling, 1930--No. StoresS e.iecveese 9 4591 322 84 60 568 136
9. Total Sales (Thousapd $) eeccevecsas 248,598 7,287 2,348 1,429 13,157 45 NUHS
10. Per Cent of Canada S8l€8 .cesecvssn 9.02 0,26 0,09 0.05 0.48 Qf 19S
1ll. Per Capita Sales (DollarS)eccececces 358 ot ] 766 523 325 696
12, Wholesaling, 1930--No. Establishments 1,129 18 [a) {a]} 38 12
13. Total Sales (Tnousand $) eesecssses 252,900 1,905 (a) (a) 4,067 3,114
l4. Manufacturing, 1936--No. Plants ..... 1,690 35 g 4 86 23
15. Gross Value Production (Thousand $) 216,008 2,127 340 S48 32,136 15y W6
16. Farms, 1931, Total NO. eoeesceovosses 26,079 822 (@) (o) 2,137 (%)
17. Gross Value Production {(Thousand $) 36,408 340 (b) {b) 2,030 (b)
18. Average per Farm (Dollars) sececees 1,396 1,144 (b) {b) 950 {b)
EMPLOYMENT AND PAYROLL
19. Retailing, 1930--No. Employees ...... 21,188 494 164 116 B24 324
20. Salaries and Wages (Thousand 3) ... 23,465 539 189 113 978 383
21, Wholesaling, 1930--No., Employees .... 7,019 55 {a) {a) 123 93
22k, Salaries and Wages (Thousand $) ... 11,824 78 (a) (a) 188 148
23. Manufacturing, 1936--No. Employees .. 39,7262 785 78 50 4,154 268
24, Salaries and Wages (Thousand §) ... 45,787 787 g2 67 51, 712 316
25. Farm Population, 1931=-NO. eccecevccse 102,367 3,067 {b) {v) 10,951 {b)
26, Per Cent of Total Population eseesee 14.7 13.6 (b) {b) 27.1 (b)
RETAIL DISTRIBUTION BY GROUPS, 1930
27. Food St0oTe8, NOe ecoececcsccsscsoncnne 3,476 88 23 26 17 36
28, Sa i ifinon satldiiBl]l «raxel ¢ o oo =ie o si000 0 o 48,692 1,660 671 329 2,902 861
29, Country General Stores, NO: scscevcas 814 43 2 2 83 0
30 Sales (Thousand ) .cceccocccscacoe 17,654 1,128 (.x) {x) 2,428 0
31. General Merchandise Group, No. esecee ~ 208 8 r 2 ] 12 4
3z. Saleis  phionSand" Bl o« i i« o eio e sareivim e 45,862 1,087 () 383 1,014 350
33. Automotive Group, NO. scceccecccccasse ) yligie 49 12 4 61 12
34. Sales (Thous&nd $) seecececcvncoscs 34,122 973 530 92 2,131 7%
S%. Appared 'Grolp, Vol BL . iEeiesssesoeae 772 28 12 4 44 g
36 SaTleisNilhoniaand $4  h e ea s b e ote 17,409 254 108 64 734 418
37. Building Materials Group, NOe: secessse 379 15 4 S 22 6
38. Slaillelsl WO Igandl [Gh6 oo oo oshaisicsie ok o 0o 12,349 401 161 71 650 268
39, Furniture and Household, Noe: e¢ cwsses 301 6 2 T 23 11
40. SatteERlfhongandN)" . £ 0. o cie S0 Sloreinnie 8,207 43 {x) (x) 378 215
41, Restaurant Group, NO. e.cceescccsnases 634 35 11 1 40 12
42, Smles (Thousand $) e.e.eecacervcans 10,135 306 174 (x) 587 246
43, Drug Stores, NO. ccccosaccscascsonnsse 268 10 2 3 15 4
44, Sallels. (Mhan AR SIS .8 Je dle o e aie s oin 6,530 288 (x) 58 357 ks
45. Other Retail Stores, NO: cccescevvsee 1,533 40 14 11 97 38
46. Saille 8l [[Mibaniaand) $) 1z ek 2o8leis co o 0o » 47,637 1,155 428 369 1,976 911
RELATED INDICATORS OF CONSUMER PURCHASING
POWER
47, Passenger Cars Reg'd., 1937, No. .... 91,549 3,284 1,590 1,151 4,509 2,030
48, N© . Bretel MG househalidis ise ds.s o es s e LNl < 60,2 {a) {a) 46 .2 {a)
49. New Passenger Car Sales, 1937, No. .. 9,433 290 (a) {a) 732 393
S0k No B reksRi06 shon'seholidia d. e oeo oo o oae SaB Sk {a) {a) AS (a)
51, Domestic Electric Meters, 1337, No. . 164,942 3,376 {a] (a) 8,503 {a)
52, Noi.pein Bi00] helinsilailael ... z.«a8381,% 92,7 61.9 {a) {a) 87.2 (a)
53. Homes with Radlos, 1937, No. eesesene 120,287 3,093 793 302 8,399 1,530
54, No, per 100 householdsd .cececvoscsss 67.6 56.7 {a) {a) 86.1 {a)
55, Farm Values, 1931, (Thousand §) ..... 174,837 4,494 (b) {b) 10,889 {b)
56 Average per Farm (Dollars) ..ecceeee 6,703 5,467 {b) (b) 5,094 (b)

Note: See footnotes at end of table.
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Table 2,--BRITISH COLUMBIA-=Consumer Market Data by Census Divisions

DIVISION No. 2--Con'd. D1VISION No. 3 DIVISION No. 4
“ Revel- | Rosa~- = Ke= Chilll- " New North Ven-
syoke land Trail | Division lowna | Vernon | Division | a5 |Westminater|Vancouver| couver
. 2,736 | 2,848 | 7,573 | 40,523 4,655 | 3,937 379,858 | 2,461 17,524 8,510 |246,593 1.
0,03 0.03 0,07 0,39 0.04 0,04 3.66 0.02 Q.17 Q.08 2,38 2.
1,708 | 1,612 | 3,368 | 23,044 2,509 | 2,214 202,675 | 1,681 10,378 4,494 |128,396 3p
537 61 2,325 8,988 1,215 1,025 112,440 512 4,382 3,223 76,498 4.
491 596 1,880 8,491 931 698 64,743 268 2,764 793 41,702 5,
(a) (a) (a) 10,766 (a}) (a} 94,143 (=) 4,169 [a) 60,530 6.
(a) (a) (=) 10,729 (a) (a) 90,880 (a) 4,118 (a) 87,280 7)
b8 53 117 519 91 84 5,283 84 288 117 3,845 8.
1,402 1,006 4,182 12,545 3,019 2,555 151,112 2,761 10,084 1,412 122,831 9.
0.05 0.04 0.1% 0.46 0-429 0.09 5.48 0.10 , «0 B3 0.05 4.46 10.
512 363 558 310 649 649 398 1,121 575 178 498 R
(a) (a) 2 53 {a) (a) 819 (=) 15 4 G T
(a) (a) (x) 8,910 (a) (a) 215,642 (a) 2,207 (x) 211,112 13.
13 [ (=) 91 22 15 1,041 10 78 22 807 14.
121 45 (a) 2,952 1,195 738 128,889 280 14,492 3,108 87,581 15.
{v) (b} (b) 4,161 (b) (v} 8,608 {b) (b) (®) (b) 16,
(b) (b) (v) 6,005 (v) (b) 14,811 (b) (b) (b) {b) 17.
(b) {n) (b} 1,443 {b) (b) 15,720 (b) (b) (v) {b) : B
93 57 251 778 192 186 14,104 198 7686 130 12,199 19.
121 66 302 929 233 256 15,549 2356 894 104 13,516 20,
{a) (a) {x) i81 (a) {a) 5,892 (=) 112 (x}) 5,712 21.
(=) (a) 11x) 287 (a) {a) 10,030 (a) 178 (x) 9,757 22,
3z 26 (a) 950 358 213 23,564 56 2,385 607 | 16,597 | 23.
30 1?7 {a) 808 309 201 26,384 51 2,564 712 18 . 479 24
(b) (b) {b) 16,340 (b) (b) 33,524 (b) (b) (b) (v) 25,
(b) (b) (b) 40.3 (v) ) 8.8 (b) (v) (b) (b) 26.
18 20 42 119 23 21 2,172 18 1182 54 1,627 27.
410 241 935 2,500 729 465 29,554 514 2,876 679 22,022 28,
3 1 4 69 2 i | 151 Q Q Q Q 29.
184 (x) 665 1,697 (x) {x) 3,436 0 0 o | o | 30.
1 4 10 2 2 115 3 10 o [ T
(x) (x) 645 556 {x) (x) 32,368 387 930 3z 30,306 32,
6 4 11 83 12 14 618 16 42 16 379 33.
242 68 750 2,803 713 584 19,828 761 1,558 195 | 15,626 | 34.
gr 4 p < ] 47 11 12 449 8 31 4 373 35.
76 %8 154 791 276 177 11,381 111 702 27 10,297 36.
4 5 3 31 6 6 200 6 8 7 143 37.
120 159 92 966 236 228 7,139 198 1,017 i’ LB BN 5,211 38.
1 2 8 16 S 3 174 3 10 6 142 39,
(x) () 116 294 105 112 5,572 57 347 89 4,975 | 4o0.
? 4 4 36 6 6 362 3 9 3 303 41.
L 63 26 224 488 129 109 6,937 43 187 23 6,477 42,
il I 1 15 3 2 158 4 ) 3 112 [ 43,
(x) (x) 91 400 102 (x) 3,821 90 249 42 3,093 | 44.
9 10 21 93 21 o/ 884 23 52 21 691 45,
% 217 136 513 2,050 621 444 31,077 603 2,190 302 24,829 46.
498 1,813 (a) 6,170 1,356 1,927 48,353 (a) 11,318 (a) 37,037 47.
(=) (a) - {=) SR.3 (=) (a) 51.4 (a) (a) (a) 61.2 48,
() {a) 238 559 ta) (a) 5,634 (a) 805 94 4,418 49,
(a) {a) {a) 5.2 (=) (=) 6.0 (a) 19.3 {a) AR 50.
) . (a7 (a) 7,491 {a) {a} 110,366 {a} {a) {a) (a) 5%
(a) {a) (a) 69,6 (a) (a) 117.2 {a) {a) (a) (a) 52,
417 862 | 2,612 7,179 UM T T 1,192 73,448 868 6,052 (a) 68,965 | 53.
(a) (a) (a) 66.7 (a) (a) 78.90 (a) 14652 (a) 97.4 54.
(r) {b) (b) 30,629 (b) (t) 64,338 (1) {b) (b) (b) 55.
{b) {b) (b) LEN (b) (b) 7,475 {b) ib) (b) (b) 56,
Note: See footnotes at end of table.
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Table 2.~-BRITISH COLUMBIA-~-Conaumer Market Data by Census Divisions--~-

(Concl*d)
DIVISION
DIVISION No. & No. 6
Division c;:z;r’ Nanaimo Afg::ni Victoria | Division
POPULATION AND DWELLINGS, 1931
1. |FonsoniBaiToWE L NOL | ¢« sisiels s o0 svaiass 120,933 2,371 6,745 2,356 39,082 30,025
2% Per Cent of Canada Tot8l ececescccece 1.17 0.02 0,07 0.02 0.38 0.29
3+ Persons, Canadian LOPN seecsascococee 62,569 1,165 3,385 1,294 19,873 18,866
4 British DOTH eeveree eoeanns 39,860 571 2,421 553 13,922 5,621
Sk o ers RN O T i Sylialie slora o 0.0 o vishd 18,504 635 939 509 S8R 5,538
6le] HoumehoWdiR "JBEEIE D' . <¥s v se.s s olole o oie 33,119 {a) (a) 0 10,431 7 1 7a
7 D we AU T O oaBUENGS & B, . Sete o 50 o0 5010 o o's 32,449 (a) (a) 0 9,824 7,146
BUSINESS AND INDUSTRY .
8. Retailing, 1930--NOo. StOres ceceecesos 1,756 49 1722 58 809 374
9, Totaid Sales (Thousand #) ecececdasos 42,385 569 4,327 1,070 27,109 7,417
10. Per Cent of Canada SAl€8 ascceacsans 1.54 0.02 0.16 0.04 0.98 0,27
1. Par Capita Sales(Do0llarS)scsssc=ses 350 240 642 454 694 247
12, Wholesaling, 1930--No. Establishments 109 {a) 9 {a} 65 28 -
13, Total Sales (Thousand $) eeeeaeee.. 16,824 (a) 1,728 (a) 13,704 1,477
14. Manufacturing, 1936--No0. Plants ..... TS 3 22 8 126 41
15, Gross Value Production (Thousand @) 25,666 33 280 2,166 6,845 1,070
TERY FarmEry TS, DOMCEN  fTile. « o olefe o= o o'e ofe ol 2 4,061 (6] {b) {b] (b} 2,712
N Gross Value Production (Thousand $) 5,024 (b) (b) (b) (b) 4,409
18. Average per Farm (DollarsS) c.cceees 2=, 232 (b) {b) {b) (b) . 1,626
EMPLOYMENT AND PAYROLL
19. Retailing, 1930-~No. Employees ....a.. 3,668 35 313 66 2,704 481
200, Salaries and Wages (Thousand $) ... 3,920 29 3272 69 2,945 547
21. Wholesaling, 1930--No. Employees .... 590 (a) 53 (a) 487 63
22, Salaries and Wages (Thousand §) ... 880 (a) 79 (a) 726 80
23, Menufacturing, 1936--No. Employees .. 6,280 10 104 371 1,940 291
24, Salaries and Wages (Thousand 3) ... 6,968 10 89 536 2,279 238
25, Farm Population, 1931=-No: vescaaacce 14,877 (b) (b) (v) (v) 10,963
26. Per Cent of Total Population ececeee 2.3 (b) (b) (b) (b) 36.5
RETAIL DISTRIBUTION BY GROUPS, 1930
27 ol dmSEomeias SNE L ne o s H Laiaieres o 2 0 0 3% Shile 689 23 60 23 333 86
28, Sales (ThousAnd $) .eveoecececesenas 8,335 212 715 292 4,653 1,347
29, Country General Stores, NO. ecceonene 1?77 6 13 4 . V] 96
R0 IECE TS (00 s I R N e S 3,581 127 481 212 0 1,535
3l. General Merchandise Group, No. ccecae 43 2 6 3 19 7
R RS T o (0 T G o S R 7,653 (x) 678 45 6,521 892
E3le pAMtOmMOITiIve BCTEMD ,"MNG o o o5kt ¢ ¢ s 0ios o0 oo s 213 3 19 7 86 50
34, Sales (Thousand $) ...ceevceccssesse 6,142 31 813 51 3,968 971
&S g VADpaTEl CReR., NGl: dd. s esens .. 128 5 ILig 6 71 20
36 Siadtes' EThousanidy B Res o otoss o2 aze s o Polo]s 3.197 16 348 86 2,411 351
37. Building Materials Group, NOe ceccase 63 2 10 ) ) 31 17
38. Salliels; §{ ThioulNanial $1) Te'e Jefeioions o ais-e s saia s, 776 (axi) 189 (x) 1,207 ' 482
39. Furniture and Household, NoO, .e- ccovs 63 ) 9 4 42 8
40 Saile:s A ThlouBanid® $1) = coiaeie se'a e e s ool oie 1,645 (x) 193 27 1,358 25
Q)] g gRelntanren t IGr op | | NG ojeisisis « oinlels ofs Hi'a 88 1 12 3 14 26
42, SasiejalgliBhonBand. '$) s ucieers o o osio o ooaie 1,066 {x) 136 29 788 244
S PRGNS aE], NG ™2 « s BE e cvvosaedhe 44 : | [ 2 23 |
44, Sadlelst ((ThouBande ). b cherSitersn o o oo oete 1,101 (x) 77 (x) - 797 173
48, j10vhexr Rotalll |SEOXe 3Ll IINOS #a ois aleic's o old o 248 S 26 ) 160 o7
46. SaltalalVBhougand®ENl, . Severe (Bl o.e o orsrezd 7,892 80 697 259 5,407 1,349
RELATED INDICATORS OF CONSUMER PURCHASING
POWER .
47. Passenger Cars Reg'd., 1937, No. .... 23,562 1,705 2,633 (a) 16,617 2,619
48. No. per 100 households .cecscsovoce L2 | .(a) (a) (a) (a) 36.5
49. New Passenger Car Sales, 1937, No. .. 1,737 (a) 341 (a) 981 170
50, No. per 100 households cecccsoscses S5.2 (a) (a) (a) 9.4 2.4
51, Domestic Electric Meters, 1937, No. . 28,137 {(a) (a}) (a) (a} 3,086
52. No. .per 100 households cececsoeessas 85.0 (a) (a) (a) (a) 43.0
63, Homes with Radioa, 1937, NO: cecencas 20,425 400 1,811 603 13,022 3,118
54, No, per 100 houBeh02d8 ,se.cecscssna 67 (a) (a) (a) 124.8 43.4
55, Farm Values, 1921, (Thousand $) ..... 27,327 (b) (b) (b) (b) 21,440
56. Average p r Farm (Dollars).ceasesas 6,730 (b) (v} (b) (b) 7,906
Note: See footnotes at end of table.
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Table 2,=-BRITISH COLUHBIA-—Conauﬁer Market Data by Census Diviaions--~

(Concltd)
gfzéfigﬂ Bz & n. DIVISION No. 8 DIVISION No. 9 .
Kamloops ki Division g:z:;: Division gﬁ;g:: o
r
|« 6,167 12,658 21,534 | 2,479 18,698 | 6,350 7,013 L
0.06 0.12 0.21 0.02 0.18 0.06 0.07 2.
| 3,721 6,557 12,998 | 1,334 10,395 | 3,015 4,240 3.
: 1,411 2,561 2,926 376 3,194 | 1,582 800 4,
1,035 3,540 5,610 769 5,109 1,753 1,973 e
(&) 3,578 6,658 (a} 4,985 {a) 2,296 6.
(a) 3,570 6,634 (2) 4,961 (a) 2,288 7.
141 78 260 65 266 136 75 8.
3,622 2,837 4,450 | 1,377 6,269 | 3,589 1,139 9, .
QI3 0.10 0.16 0.05 0.23 0.13 0.04 | 10.. @
5e7 224 207 558 335 565 162 | 11, A
= 12 12 21 (a) 27 16 4 | 12, o
1,099 206 563 (a) 3,253 | 3,050 54 | 13. @
13 16 39 5 64 17 2 | 1a. 5
- L EEs 15,495 691 70 6,979 1,819 4,505 | 15, &
(v) 256 2,047 {v) 160 {b) 1,118 | 1ls.
(b) 193 1,914 (b) 155 (b) 927 o177 o
{(b) 755 935 (b) 971 (b) 831 | 1s. 3
-l
| ;
‘ 293 155 230 64 397 219 57 19. g
| 330 221 267 74 456 269 60 | =20, <)
36 12 21 (a) 82 72 (a) 21. .
50 s 131 (a) 135 121 (a) 22. ]
o 124 2,616 321 i8 796 244 4 | 23, @
104 3,663 291 23 927 350 2 | 24. 2
(B) 971 7,692 (b) 497 (b) 3,485 | 25, °
(b) 7.7 . B 7 (b) 2ny (b) 49.7 | 26. -
| v
| 47 26 56 16 57 37 12 | 27. 5
817 270 723 354 1,341 | 1,081 59 | 28, Y
0 32 83 2 56 3 24 | 29, b ]
’ 0 513 1,702 {x) 1,003 126 638 | 30, e «
& 5 &l 1 T Y 7] o | 31, AT
474 (x) (x) {x) 680 56 0 32. i R
15 6 25 a 8 4 g | 33, = i
| 851 299 607 191 228 205 144 | 34. Sl 2
t 15 6 13 12 28 25 3 [ 36. -+ 0 ©
280 40 172 118 477 437 13 | 36. Eaoes =t
10 0 14 s 14 10 3 | 37, e &
291 0 395 162 427 320 115 | 38, ‘§ A
3 51 3 z 7 [ 0 | 39. = Fgl
61 (x) S {x) {(x) 123 115 o | 40. A2k 9
11 0 14 6 27 10 6 | 41. Y
2 179 0 114 76 359 227 36 | 42,
5 3 2 8 2 6 3 M = IR
102 (x) (x) {x) 137 112 25 | a4. e L
29 3 397 15 59 35 s S A5
s 768 6 530 267 1,495 912 109 | 46,
1,373 627 1,686 364 399 285 340 | 47,
{a) 17.5 25.3 (a) 8.0 (a) 14.8 | 48.
100 37 203 (a) {x) (x) 48 | a9,
(a) 1.0 3.0 (a) 0.5 {a) 2.1 50,
(a] 1,015 1,299 (a) 1,526 (a) 143 | 51.
(a) 28.4 19,5 (a) 30.6 {a) 6.2 a8
1,468 1,958 1,391 280 981 621 298 | s53.
(a) 54,7 20,9 (a) 19.7 (a) 13.0 | 54,
(v) 836 9,383 (b) 604 (v) 4,897 | 55,
(v) 3,265 4,583 (v) 3, s (b) 4,392 | s6.
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APPENDIX

nual Statistics of Retail Trade

The Retail Trade statistics contained in the main section of this
handbook relate to the year 1930 and were taken from the results of the Uensus of
Merchandising and Service Establishments which form part of the Decennial Uensus
of 1931, Comprenencive statistics on a similar scale broken down by counties,
eitles and towvme are not available for more recent years since only one complete
census of trading establichments has been made.

In order to provide the most accurate estimates possible of the
total volume of rctail trade in more recent years, the Bureau has conducted -an
annual survey of retail trade based on a sampling plan. Heturns are secured
annually from approximately 25,0600 retail cutlets and these reports are used in
arriving at the trend in business since the Census year. The trend value thus
determined is then applied to the total sales volume for 1930, as obtained from
the results of the complete Census in order to give an estimate of the volume of
business for the year in question. “Tables presented in the Dominion Summary
Report for 1938 are printed in the Appendix to this handbook.

It is, therefore, evident that figures presented for the years

- 1931 Lo 1938 are estimates based on indexes computed from returns from a sample
number of firms. 'The chief factor which may not be reflected in the sales in-
dexes is variation in trade due to changes in the number of stores in operation.
No information is available to show the extent to which firms going out of business
have been repleced by new stores of a similar nature. The natural tendency of
the method is to underestimate the extent of the decline in business during a
period of recession and likewise to underestimate the cxtent of the recovery when
the cycle turns upward once more. This factor is of chief importance in certain
kinds of business dealing chiefly in durable or luxury lines of merchandise such
as automobile dealers, furniture stores, radio and music stores. In spite of the
limitations altending the methods of calculation, it is believed that a fair de-
gree of accuracy attends the results for the total retail trade as a whole and
for most of the individual lines of business for which figures are shown.
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CANADA - RurALL HERCHANDISE TRADE, 1938

Table 3.——Number of Chains, Chain Stores, Total Chain Store Sales, and

Percuntage of Chain Store Sales to Total Sales, by Kinds of Business

1930 1933 1957 1938

ALL STORSS, TOTAL —
MREIHER e 50515 15 « oxornrsis 518 461 447 457
Stores (maximum) .... 8,504 8,230 7,805 7,692
Stores (average) .... 8,097 7,900 AT 7,356
Chain sales .. ......| $ 487,336,000($ 328,902,600|¢ 414,133,300|$ 414,448,300
Total sales ......... | $2,755,569,900 [$1,785,768,000|%2,453,715,000|$2,404, 756,000
Yy cliadng te total .2 LT 18.4 16.9 .2

Grocery and Combination

Stores -

TR " s tjoeis ~olos 66 75 75 77
Stores (maximum) .... 2,127 2,221 alLas 2,084

Chain sales eeevecans
Total sales
%, chalng to total ..

Variety, 5- and 10-cent,
and to-a-dollar Stores -
GRSIESE Lkl chicheie ioie o oo
Storecs (maximum) ....
Chalin salesi e «v o o5-
Toall |salllesi—si. i ke ok
%, chains to total ..

Men's and Boys: Clothing
and furnishings (in-
cluding custom tailors)-

CAURE] bkt o
Stores (meximum) ....
Chain sales ...
ToRal Balles” 354,k o dv e
%, chains to total ..

Family Clothing Stores -~
Chaihs ..
Stores (maximum) ....
Chain 8231e8 ceevreses
Total sales seevences

te s a0 een e

$ 119,498,600
$ 405,403,400
29.5

15

327

$ 39,383,600

§ 44,212,200
89.1

22

191

$ 9,866,800

$ 72,110,500
13.7

13

58
$ 4,746,600
¢ 42,144,100

$ 98,862,100
$ 297,307,000
2.3

14

356

$ 33,348,600

$ 37,256,000
89.5

14

135

$ 5,405,200

$ 44,435,000
2.3

12

63
$ 6,722,000
$ 31,582,000

$ 116,389,700
8 347,752,000
5.5

14

437

$ 45,323,400

$ 51,585,000
89.8

16

158

&  -~7,2724560

¢ 61,289,000
11.9

14

77
$ 8,607,700
$ 43,452,000

$ 116,849,800
8 346,397,000

33,7

P

468

$ 47,256,700

$ 52,556,000
89.9

L7

164

6,961,400

56,543,000
8.3

e O

17
89
4 8,163,000
8¢ 40,559,000

%, chains to total .. il 35 1.3 19.8 20.1
VWomen's Apparel and
Accessorics Stores -
CRERVMIE SN (0% es - ) o fel s felelsnsTo 28 15 19 R0
Stores (maximum) .... 203 148 194 213
Chain sales «s.vees.ne ¢ 8,584,800 |$ 4,029,400(% 6,216,600 |$ 6,198, 700
Total sales .........| $ 69,806,000l 44,699,000|% 52,318,000|¢ 50,572,000
%, chains to total .. o3 9.0 11.9 12,8
Shoe Stores -
RNy B oo o .l . 1 22 25 25
Stores (maximum) .... 203 274 s 68
CRESMISRNCS «. . o o » 5 siors g 7,702,700 g 7,114,800 10,093,000 10,017,000
ol NSBIlle s (.« <. 5akaes 35,908, 000 25,989,000 30,253,000 29,288,000
%, chains to total .. 21.5 27.4 2EEn 34,2
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CANADA - RETALL MERCHANUISI TRADE, 19338

Table 3.--Number of Chains, Chain Stores, Total Chain Store Sales, and

Percenta;e of Chaia Store Sales to Total Sales, by Kinds of Business——(Loncl'd)

_—r
1930 1933 1937 1978
Lumber and Building
Materia: lealers -
i S L e LA | 46 42 35 35
Ysrds (maximum) 1,035 883 809 804
Gl 98d8s 3l 0 - ¢18,597,500 | $ 9,505,700 | $15,:21,100 | $17.464,300
Tetal sales . $66.200,700 | $29,%21,000 | $46,399,000 | $45,321,000
%, ohaglhs te towal 2811 32.4 ’ 8.5 £l
furni ture Stares
Clasnvnsl ol g = s =5 e 8 1 9 7 i/
Stores (maximum) . 96 84 72 76
Chain 3ales ««esss $ 9,367,900 | $ 4,217,400 | & 5,897,200 | $ 4.793.100
latoll ISaTles §yhis i: 23 $41.016,500 | $2%,073,000 | $37,824,000 | $25,656,000
%, chains to total .... 2208 i8.7 14.3 13.4
Restaurants, Cafeterias and
nating Places -
OGRS LA . ey .. . 21 L 13 14
Stores, ‘maximum) 262 240 203 210
Chain saies «-+.... $13,438,600 | # 7,129,300 | § 6.891,900 | $ 6,917,400
it Ehilles 1L .. . 75,977,100 | $41,667,000 | $51,940,000 | $50,176,000
%, chains to toval . L7 14k 1. 13,3 AN.8
Drug otores ~
Ghasnsahed. b 0. - &l 29 31 33
Stores (maximum) seece-o 292 501 332 347
ol BolaE w55 ew. $13,971,300 | $11,001,300 | $14,163,300 | $14,127,100
Toitalll Sales: kKl . i - $76,848,900 | $57,25%,000 | $68,724,000 | $68,164,000
%, chains to total . B2 19.2 20.6 26k 7
Office, Store and School
Supnlies and »quipment
Detalers -
Chains . o M g oy 113 11 12 12
Stores (maximum) ...... 173 144 147 152
Ghalimstles Lut. . .. S05154,200 | & 55382,100 | $LOYETS4000 | $10,571,800
Total sales «..- $19,829,900 | $10,003,000 | $18,599,000 | $17.953,000
%. chains to total . SELL 53.3 57.4 58.9
Tobacco Stores and Stands -
GBS . o i 45 & & < 9 9
Stores maximum) .. .. 215 234 215 217
Chain s2l&s8 e.cvev--. $ 7,800,700 | $ 5,446,200 | $ 6,097,300 | & 6.047,400
Total sales «.... $30,702,800 | $21,586,000 | $26¢,605,C00 | $26.640.000
%y chiaiine o totaly « st 25.4 ori2 Zie 9 e
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There being no fixed political divisions in Manitoba, Saskat
chewan, Alberta and British Columbia corresponding to counties 1in
Eastern Canada, it has been found advisable to divide the western
provinces for statistical purposes into census divisions. These
census divisions maintain thei: identity inrespective of political
changes and thus permit of comparisons being made of statistical data
for different periods. A map showing the boundaries of counties and

census divisions, as organized at the Census of 1931, follows.



CENSUS

KEY

- 88 -
OF CANADA, 1931

TO INDEX MAP

Number KNumber Number
Province County on Province County on Province |[County on
Map Map Map
Prince Edward

Island ....{Kings ..... 1 Quebec=~Con.| Chateauguay ... 14 Ontario {Addingtonm ... 1
Prince .... 2 Chicoutimi ... 15 AlgOMa +evsas 2
Queens .... 3 Compton eeveewve 16 Brant cceecee 3
Deux-Montagnes 17 Bruee ceo.e.e 4
Dorchester ... 18 Carleton ... )
Nova Scotia .| Annapolis . 1 Drummond «asee.. 19 Cochrane ,... 6
Antigonish. 2 Frontenac esease 20 Dufferin .es. 7
Cape Breton & Glalsipél Dok . et 21 Dundas seseses -}
Colchestér. 4 Hochelaga ..... 22 Durham ..ece0 9
Cumberland. 5 Hull ceseccescece 23 Elgin eeccese 10
Digby cease 6 Huntingdon .... 24 E886X cavcose 11
Guysbhorough ¢/ Iberville ..... 25 Frontenac ... 12
Halifax ... 8 Joliette +ccsve 26 Glengarry .«. 13
Hants ..... 9 Kamouraska .... 27 Orenville ... 14
Inverness . 10 Labelle .ceeesee 28 Grey sccesces 15
Kings eeese 11 Lac=St=Jean ... 29 Haldimand ... 16
Lunenburg . 12 Laprairie ..c.. 30 Haliburton .. sl
Pictou seso 13 L'Assomption .. 31 Halton seoses 18
Queens ... 14 Laval cevecsesns 32 Hastings .... 19
Richmond .. 15 LéVi8 conencooce 33 Huron ,esseee 20
Shelburne . 16 L'Islet sovscos 34 Kenora s.ese0 21
Victoria .. 17 Lotbinidre .... a5 K@Y ofeois ofeyale 22
Yarmouth .. 18 Maskinongsé «... 36 Lambton seese 23
Matane ,..essas 37 Lanark seeees 24
Mégantic csseen 38 Loeds coceess 25
New Brunswick|Albert cea. 1 Missisquoi .... 39 Lennox .eeecee 26
Carleton .. 2 Montcalm .eseve 40 Lincoln ..eee 27
Charlotte . 3 Montmagny sseee 4] Manitoulin .. 28
Gloucester. 4 Montmorency ... 42 Middlesex ... 29
Kent cescse 5 Montreal Island 43 Muskoks ssees 30
Kings ceoes [ Jesus Island .. 44 Nipissing ... 31
Madawasks . 7 Kaplerville ... 45 ROrfolk seees 32

Northumber- Nicolet scsssee 46 Northumber-
1and seee 8 Papineau secees 47 land esecses 33
Queens .... 9 Pontiae sceaesa 48 Ontario sesee 34
Restigouche 10 Portneul ....e.s 49 OXLOrd anscoe 35
St. John .. 11 QUeDsE ..eececcns 50 Parry Sound . 36
Sunbury ... 12 Richelieu ceens 51 PoOl .ceosvsne 37
Victoria .. 13 Richmond seecaee 52 Perth seeeess 38
Westmorland 14 Rimouskl ..ece 53 Paterborough. 39
YOrkK seecese 15 Rouville sseeas 54 Prescott «ve. 40
Saguenay sseess 55 Prince Edward 41
Shefford csesee 56 Rainy River . 42
Quedbss ...ees | ADITIDI ... 1 Sherbdbrooke .... 57 Renfrew ....s 43
Argenteuil. 2 Soulanges <..ee 58 Russell c..cae 44
Arthabaska. 3 Stanstead ceeee 59 3imcoe® ceeose 435
Bagot .esee 4 3t-Hyacinthe .. 60 Stormont ... 46
Beauds ... L) St-Jean sssevee 61 Sudbury ecese 47
Beauharnois (] St-Maurice .... 62 Thunder Bay . 48
Bellechaase ? Ténmiscouata ... 83 Timiskaming . 49
Berthier .. 8 Temisgkaming ... 64 Victoria .... 50
Bonaventure 9 Terrebonne .... 65 Waterloo eses 51
Brome ..... 10 Vaudreuil ..... 66 Welland ..s. 52
Chambly o.. 11 Verchdres ..... 67 Wellington .. 53
Champlain . 12 WOlfO oo:osensee 68 Wentworth ... 54
Charlevoix. 13 Yamaska scssces 69 YOrK ccoveces 585

District of
Patricia .. 56

Note:~-The census division numbers of the Prairie Provinces and British Columbia are given on

the

map.
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