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CONSUMER MARKET DATA 

INTRODUCTION 

Recent years have witnessed an increasing demand for information to serve 
a  as a basis for estimating the relative values of different sections of the country 

as markets for various commodities or services It is a comi!tonplece that marketing 
effort should be distributed geographically in accor'ance with the purchasing power 
of the markets concerned. Any estimate of the capacity of a market to absorb a 
commodity must be founded on a number of factors such as the character and buying 
habits of the population, their source and size of income, accessibility, cometi-
t.ion to be met and other indicators of the market in question. 

To meet these demands for information a lerge body of statistcal data 
exists. Population statistics are of long standing. Figures covering i dustrial 
production date back to 1870. Statistics of distribution are of more recent origin, 
the first complete census of all merchandising estab1ish'erits having been taken as 
part of the Decennial Census of 193 and covered the business transacted in the pre-
ceding year. The object o. this handbook is to brirg together under one cover some 
of the salient facts of pou1ation, production and distribution, broken down into 
small geographical units convenient for the market inve'3tigator Refer ces are made 
to the original reports in which the figures were originally published €nd in which 
further details may be found. 

ARRaNGE1ENT AND USE OF DATA 

The information presented has been arranged by provinces 	ithin each 
province figures are given for counties or Census divisions in the western provinces 
and wherever possible for centres of 2,000 populatIon or over wi shin each county or 
Census division. The size of ca1ity for which separate figures are available is 
not uniform for all series and the detail presented in the handbook has, of necessity, 
been governed by this facto - . Nor has it been possible to have figures for all 
series relate to the same )eriod. The population statistics relate to 1931. 	hole- 
sale and retail trade figures on a detailed regional basis are av.1lab1e only for 
1930 as a result of the Census of Merchandising which was taken for that year. Sta-
tistics of industrial production are collected annually. Figures for this series 
shown erein relate to the year 936, the latest available when the compilation of the 
handbook was commenced. Other series relate to the year 1037 



— 2 — 

A great deal of data exist which relate to markets for a wide variety of 
commodities. The first step was to select those items which promise to be of the 
greatest value. In this connection the Bureau has been influenced by the procedure 
in a almilar work of the Bureau of Foreign and Domestic Commerce of the United States 
Department of Commerce. Because the problems and source material of the United States 
and canada are in many ways similar and in the belief that it will add to the con-
venionce of American and Canadian students, an effort has been made in the present 
handbook to parallel the American publication and provide similar information wherever 
possible. Unfortunately some important types of data have had to be omitted either 
because they were not available by geographic divisions or not at all. The items of 
information in the following pages fall into five groups: 

1, Population and Dwellings—The first group of factors shows the number 
of persons, the proportion of Canadian born, British born and foreign born, the number 
of kuseholds and the number of dwellings in each geographical unit. These data 
should indicate with some accuracy the number of purchasing units within the community 
being studied. 

Business and_Indu—While population statistics are usually the 
starting point of any market investigation, they must be qualified by many factors-
The second group of items, therefore, supplements the first group with statistics üf 
business and industry in each geographical unit. The object is to "describe" the 
community economically. The numor of retail stores and their sales are given a 
w.11 as the number of w'holesale establishments and volume of wholesale sales. Both 
retail and wholesale statistics have been taken from the 190 Census. The number of 
manufacturing plants and value of their production as ascertained for 1936 are also 
8hown together with the number of farms and gross value of farm production for 190. 
These factors serve to indicate the character of the various communities, shovring 
whether they are predominantly agricultural, industrial or commercial. 

imp1oyment and Payroll--Under this heading information taken from the 
1951 Census is given on the number and wages of employees engaged in retailing and 
wholesaling. Similar information regarding employees engaged in manufacturing is 
shown for 1936. No figures are available showing the income of farmers, professional 
men or those engaged in the various services. 

4,. Retail Distribution by Groups 1930--This group of factors shws the 
importance of the different types of ret1l outlets in each community. The total 	* 
nher of retail stores and volume of sales are siown by kind-of-business groups, in-
dicating where the community spends its retail dollar. 

5, R1ated Indicators of Consumer Purchasing Power—The final group of 
statistics completes the economic picture ofthe community. It consists of five factors 
which are regarded as indicative of the community's purchasing rower and for which 
figures are available. These should be studied in connectioi with the foregoing 
statistics. Passenger cars registered, new passenger car sales, domestic electric 
meters and homes with radios are given for 1937 and are shown in terms of every 100 
households for each geographical unit whenever available. Farm values for 1931 are 
also shown. 

In the tabultion of retail sales there is a tendency to overestimate the 
purchasing power of the urban dweller compared with that of people living in rural 
communities. There is no information showing the proportion of business done in city 
stores by urban and rural dwellers. This, however, should not seriously affect the 
value of the tab1es. The actual sales ootential of the market is shown. whether 
that market value is due to purchases made by residents or out-of-town visitors may 



01 	 lnt•r:: 	c ctudent of marketing. Nevertheless this 
rrtctor will be misleading in any calculation of per capita consumption of goods for 
r,,- ~; t.rtct-(3 areas. 

C. Annual_StatisticsRetail_Trade----Complete statistics on retail 
tr'l ar -  avri. Lable only for the one year 1930 as a result of the Census of Merchan-
rlising and Jervice Establishments taken in connection with the Population Census of 
.L931. Annusi surveys of retail trade for which returns are secured from a sample 
number of firms serve to indicate the trend in dollar sales during recent years. These 
trends, when applied to the total sales for 1930 as obtained from the complete Census, 
provide the most accurate information available regarding the tot.al volume of retail 
business since the Census year. Annual statistics are published only by provinces and 
not for counties, cities or towns. Tables from the summary report for 1938 have been 
rcoroIucei onI 	:rs in an appendix to this handbook. 

DE, ISCRIr I TION OF INDIVIDUAL STATISTICAL SERIES 

Popu1ation- and Dweiiins 2  

Yt::- - ttica1 factors are shovin in the fo1long tables. Among 
the first of these are population statistics which are regarded as being of first-rate 
importance in market analyses. The last Census taken in Canada was in 1931. The.e has  
been an estimated increase of approximately 1,000,000inCanada's popuLation since that 
late, but since it is not possible to estimate the territorial distribution of this in-
erease, the population statistics presented have been confined to those of the Census 
year .  

1. Persons--Total Number-- -The Census of Canada is taken on the "de jure" 
rj- J1;i: -  sLed from the de facto" principle. Each person, therefore, is enumerated 

belonging to the locality in which he or she is regularly domiciled, and not assign-
ci to the locality in which they are i'ound on the Census date. -he 'dc jure" procedure 
is necessitated by the fact that Canadian :arliamentary representation is distributed 
(Al the basis of population. The "dc jure" method also lends itself readily to the in-
'reasing need for normal population data in the study of housing, public health, local 
rnrportr1t1J)r neds, nrrnicial status and similar social problems. 

1.. Per Cent Canada Total---This series shows the percentage that the 
:culnti:n f' ouch subdivision forms of the population of the country as a whole. The 

eries presents a ready measure of the relative importance of different regions as a 
rtnrket f'or thcs commodities for which the per capita consumption is fairly uniform. 

Persons, Canadian-Born--The character of a community is influenced 
liy thc rutidtty of its population. The buying habits of native-born Canadians 
itffer from those of the foreign-born population. Knowledge of the extent to which 
each groun eornrrses the population of an area is, therefore, of value. 

1 Persons, British-Born-0ver 11 per cent of Canada's population in 
1Y1 Eritish born. The distribution of this British-born element in the popu-
latlon is given as rtem No. 4 

1 See Volume 11-4ensus of Canada, 1931. 

Cnnia, Pl 
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Persons 1  Foreign-Born------There are instances in Canada where the popu-
lation of a community is predominantly one of loreign nationality or a mixture of for-
eign nationalities sometimes of kindred races. Undoubtedly, to a person investigating 
the market possibilities of one of these areas this fact is of prime importance, 	he 
buying habits of German, Russian, Rumanian or other firs-generation nationals, if they 
predominate in a district maA be such as to either creaie or adversely affect a market 
for certain particular products. The total number of all foreign-born is shovrn for 
each section but the scope of the handbook did not oerxnit a further breakdovm of oopu-
lation by nationalities, This information is available to those interested, howeer, 
in Volume 11 of the Census of Canada, 1931. 

Households Total Number—Information regarding the number of house-
holds in various communities may be useful to many market investigators and has, there-
fore, been included as the sixth item in the statistical series. A household for Cana-
dian Census purposes is defined as follows; 	A group of persons living together in a 
dwelling whether or not related by ties or kinship.tt  Thus a servant on the premises or 
a lodger is included as a member of the househola. Two or more ho-:seholds may occupy 
the same dwelling but are considered as separate households provided thei occupy se-
parate portions of the dwellina and their housekeeoing is endrely separate. The ligures 
given are exclusive of hotels, rooming -houses irsti:utions, camps, tents, etc. Per-
sons living in these dwellings do noL conttue a household in the accepted sense of 
the term. They are classified in the Census as 'exceptional households" and are shown 
separately. VIhilc not included with households in the follong stetistics, it may be 
mentioned that the population o" thes 'exceptioial households" wat 3.3 per cent of the 
total poaulation or Gaaada in 191. 

In the tables the number of households is given for each province and 
county and for each urban centre vrith a population of 10,000 or over. 'i.he number of 
households in smaller urban centres is not available. 

Uwellings, Total Number—A dwelling hous for Census nurposes is a 
place in which at the time of the Census, one ow rrore aerons reguh..rl slept. It need 
not be a house, but may be a room in a boat, tent, factory, car, store or office 
building. A building containing apartments or flats co'ints only as one dwelling house. 
The number of dwellings is given by province and county and for cities and towns of 
13,000 nopulation or more. Similar tnfornation for individual smaller urban centres is 
not available. Agures on households and dwellings have been taken from volume 1v of 
the 1931 Census report. 

Business and Industry 

Information regarding nopulatioii is ver significanL to the market 
analyst but the population data which are comiled must be modified or interpreted by 
means of many significant statistical series. The sharactoy of the 'opulation and 
consequently its needs and desires are influenced by the economic character of the 
community; that is to say, by the types of business and industry which support that 
community, and by the volume of trade and prosperity rihih those businesses and in-
dustres enjoy. The needs and desires of people in a highly industrialized centre 
will differ from those or people in rural districts. Knowledge of the extent to which 
a population engages in retailing, wholesaling, manufacturing or&rnhing sheds light 
on the character of a community and may be used in modifying and interpreting the 
population statistics and in estimating the probable value and tYLC  of that community 
as a market. 



The series in this section a-r 	roe in:'ormati.a 	lIt..0 
Bureau regarding retail ng, wholesaling, manufacturing and farming and are deigr. 
'characterize" or 'describe" the population areas dealt with in the first section 

8 an' 9. Retailing, 1930, I'lumber of Stores and Sales--J'he tatisti 
for this series have been taken from Volume X---Census of Cariadc, 101. Retail ?ico 
chanclise establishments have been defined by the Census as "all establishments whie 
are engaged princi'ally in selling aercandise at retail." A retail establirhneet is 
any place where reiail trade is carried on. It may be store, an agency, a denot, 
an office, or ther, may be no fixed place of business as in the care 01 house-to-hoos 
peddlers. As the Census was based on ertablishnents, each unit or branch of a mu 
tiple •.r clain organization was treated as a separate retail establishr!ent. On te 
other hand, a sto-e which combined a vaiety of businesses, such as a de 1 arthent t re 
was co.sidered as one establishment onlj. The classification of storer ac  establish 
ments results in tie sales of each store, including any mail-ordei 5&1e3, being a -l.t 1-
buted to ihe locality in which the establishment is situated. I: terprttction of tie 
sales f retail stores given in the folloiing series shoc tike into consideiiton, 
therefoie, the fact that large centres in which mail order bo.r;s are locataä ir,; 
crrdited with rna1l-or(er mica with the ronulit that thoi r saLe: are in 	d innofrir 

S 

oLowinc series all, those sLoi'oa whose business v,as moe than LO per cent ro ji ;re 
classed as retail stores In addition to retailing goods, some establLshmena al:o 
vid services, and here again the criterion is the arount of goods o service' so... 
If the service receipts are loss than 50 per cent o' th  
is still consicicred as a retail nercandise establi Lmen'. 

10. Per Gent of Canada bales—This eii. 	ive' Lie )or.efltae V! . tL 
sales of any or the geogra7hical units shown form .,f the total for Canada. In o, r 
woris, it shows at a glance what potion of the Carndian ietail dollar is sont it 
each county and city or town vith a po:ulation of ;,000 or ovei. ior example, ti. 
series shows that 3.61 per cent of the retail ala of Canada in 190 were made it. 

Pro linac of rlo'rn cot1 a awl i t shows the extent to wh ch each county of rinvn :lco 

	

per per3on in 19a0, oascu on saie 15 tt.ci locality in wIeih so lvCs., 	i5 Lt-, ians 
book has been com,i1ed primarilj for the student of maketing attention has been ftcs 
on sales as distinguished from consumption. 'ihe .er canita sales of the corrunilie 
shown should not, therefore, be confused with their probable per capita consumption. 
As a matter of fact, the retail sales of many communities have been augmented by th 
purcharns n rural -h1lnrr from rurrounti nr eount ea, from 'tourfrt vi alto rsr rtr fr 

tistical series dealing vith wholesaling nave been tahen from Voterne XL o the 
o Canada, 1931. The wholesale ie1d for puroses o the Lnsus induces all es 
lishments engaged in the purchase for resale, sale or distribution of goods on a 
wholesale basis. It thus includes all agencies which intervene in the sole of m 
ch'ndiso between the manufacturer or producer on the one hand and the retailer or 
wholesale buyer on the other. In addition to what are po7ularly known as vh'1esn 
houses or wholesale merchants, the Census also covers such holesa1e establishrnen 
as chain store warehouses, bulk-tank stations, brokers, commission merchants. nas.- 

rrr't 	al 	:. 	''atata:, 	c1lit. 	t. ........ ;,T:r 	'- 	 ........... 	• 	( S 



or 3o 	: rjoses It wouI6 have been useful to consider as wholesale 
J1. 1- 	only those firms engaged in selling to retailers. Unfortunately, it is 
impossible to claasify trading establishments in such a simple manner. In the first 
place even regular wholesale merchants do not sell only to retailers and secondly, it 
is necessary to include in the wholesale field the many specialized types of establish-
mente engaged in wholesale distribution. As in the case of the retail trade, the 
wholesale Census was taken on the basis of establishments which enables data to be corn-
pile by geographical location but, of course, does not provide information as to the 
dostinaton of the goods soldb  

14 and 15. 	facturiny1Qjumber of Plants and Gro Value 
Tr:se statistical series, included as an aid in determining the character 

of the communities studied, were taken from reports of the annual Census of Lndustry 
for 1936. They serve to Indicate the degree to w 1 ich various districts are -industrial-
ized. Further information regarding the nature of the industry in eacn region will 

tI Census of Industry reports.+ 

17 and 18 Farm sta1 Number, Gross Value of Production and 
Avoreper_ins--.A striking feature of the Canadian economy is the diversity of 
Canada's sources of wealth. One of the most important of these sources is agriculture, 
s muoh so that the economic life cf many sections of the Dominion is coinplete].y de-
pedent upon the production and price of farm products. The market which these sections 
may offer for many commodities is, therefore, directly affected by the cros and prices 
of the current season It would be impossible in a basic work of this nature to give 	a 
cu'rent information on economic conditions, but it is within the scope of this survey 10 
Lndicate the extentto which various localities are devoted to or dependent on agricul-' 
t:re. The number of farms by counties is shown thgethor with the gross value of their 
pr duction and average value of production per farm for the year 1930. production in-
clides vatue of field crops, vegetables, fruits and maple products, forest products, 
Cr enhouse and hothOuse products, nursery products, stock sold alive, stock slaughtered 
and other animal products. More detailed information regarding agriculture will be 
found in thn Cn'.us of Canada, 1231, Volume VIII, "Agriculture" 

mDloyment and Payroll 

1. 	of population statistics in market analysis has been em- 
phasized. Zut oven the most densely populated centre offers a market, only to the ex-
tent that its people are able to buy, an ability which depends in turn on their income. 
Primarily, the income of a community depends upon the proportion of those gainfully 
employed and the amount of salaries and wages which they receive. There are other 
sources of income, of course, but to the market investigator one of the most significant 
sourcos is that of solnrins and wages, which, for the most part, go back into circu- 

T1:: nov 	oen 	:or: in L. 	11ovng tables for three 
irI1er3, those engaged in retail trade, those engaged in wholesale trade, 

and those enj-agcd in nanufacturing These figures have been taken from the results of 
the Census of Merchandising for 1930 and from the annual report of the Census of In-
dustry for 1936. The figures shown were reorted by the business or industrial firms 
who were asked to indicate the average number of persons emloyed and the total amount 
paid in salaries and wages for the year, Additional information regarding weeks of 
employment and earninçs for the year ending Juno 1, 1931, was obtained from each in-
dividual wage earner at the time of the last Census The results are contained in 

-I 	on:oaphical Distribution of the Manufacturing Industries of Canada, 1936. 
o u'cr-on of rtat.isties 
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Volume V of the 1931 Census Report. Those figures are not broken down by counties or 
for small towns, nor do they include persons working on their own account. 

19 and 20. Rtailin. 930.ji1merof Employees and ialaries and _AMes  
Paid— Every retail firm in Canada was asked to report the average number of their full-
time employees for the year 1930 or in the ca3e of firms known to have a large number 
of employees to report the number, of their employees on certain specified dates. Aver-
ages were then computed in the Bureau. The salaries, wages, commissions and bonuses 
shown consist of payments made to full-time employees and do not include such with-
drawals as may have been made by proprietors or firm members. 

21 and 22. Wholesaling. 19,Thrnberofa1ees and Salaries and 
PaI1 ---The number of employees shown in the follo.ving tables is the number of full-time 
employces on the pay -rolls of all wholesale establishments in Ganada in 1930. The term 
"employees" embraces all persons other than roprietors or firm members who were in re-
ceipt of salaries, wages, or commissions from the reporting establishments. It in-
cludes salesmen, executives and all other kind of help employed on a full-time bats. 

The salaries, wages or cominissiDns shown are the amounts paid to sal-
aried employees and wage earners during the year. The income of proprietors and firm 
members is not included. 

23 and 24 	 and Salaries and 
Wak _,es Paid--These figures have been taken from reports of the annual Census of Industry 
and include data for wage earners and salaried employees In the manufacturing in-
dustries a 

25 and 26. Farm Ponulationj93l, and Perconte ofTot4_ou1atjDn-
It is not possible to show the incone of the farm population on a basis comparable with 
the Incomes shown for the three previous groups. The farmer, however, offers a dis-
tinctive market for a wide range of commodities and knowledge of the proportion of farm 
population in a district Is of value. This series gives the farm population and its 
percentage of the total population for counties or Census divisions,. idoru detailed in-
formation on the subject may be found in Volume VIII of the 1931 Census. 

Retail Dist Ibution by Grop, 1930 

The Retail Merchandise field was divided for the purpose of the 1930 
Census of Merchandising into nire broad grou3s: Food, country general stores, general 
morceandiso, qutomotive, apparel, building materials, furnitur and household, re-
staurants and lastly, other retail stores. These groups embrace a number of detailed 
classifications by kinds of business consisting of nearly 200 items. The kind-of-
business classification to which each store was assigned was related generally to the 
name by which it was popularly known or to the p.rinc a1inec of merchandise carried. 
That classification, hoevor, was not meant to be snonymouc with the commodities 
handled. r'ew stores confine their sales to any one product or group of products and 
some stores, such as departhent and general stores, carry a wide variety of goods. 
The investigator must underst:tnd, therefore, that the figures given for a group are 
not synonomous with the product indicated by the grou: name. Grouo totals only are 
shown in the accompanying tables. Figures for individual lines of business, together 
with a considerable amount of material on a commodity basis, will be found in Volume X 
of the' 1931 Census Report. 

27 and 28. Food S,-tors-- -Food stores include the following elassifica-
tions: Bakeries and caterers, candy and confectionery stores, dairy produce dealers, 
delicatessen stores, fruit and vegetable stores, grocery stores (without neat), com-
bination stores (meats and groceries), meat market (including sea foods), other food 
stores. 



8 

29 and M. Country 	stores are situa;od in tov'n 
o less toan 10,000 population and in rural communities, and coriosond roughly to 
general merchandise stores in larger cities. Three kinds of stores are included under 
the headings: first, general stDres wLth groceries, dry goods and apparel; and secoc.dly 
general stores with groceries and other merchandise. In both these cindr of -, ~ -oreq the 
sale oi^  food 9roGucts constitutes about hair oC the total rade. In the former, the 
sules of dry goods and clothing form a sobtantil ?art of the buFiness, while, n th 
latter, the eiiphasis is more on )andwrc an form supolies, but a general line of mer-
chandise is carrtc.d in both types. Th third knd of store i thi group is the 
eneal store without roceries. Mesa stores 'iandlo all line of goods i,.eept gro-
ceries equired by rural dwel1ers bubstatiJ co'nodity 1in are hardware, bi.ilding 
matrials, farm supplies, and dry goocs. 

51 and 32. GenQral 1e'chandise Group This grou.D includes department 
stores, dry go.. stores, genertt :ercan11sL sres ani variety, -  and 10--cent and 
to-a - 'ollnr sor7. 

De ai - tnor.t storc. ave eco c1a3ifio1 as su h if 	sole: 'sore in 
excess of l00,000 per annum and if it was cler Iron he reot Turni.shed tnat the 
me chandising oociations were departmeatalizod. 

Dry-goode stoa -  s carry gororai lno of dry good:, :ucii as linen 
woollen and cot+.on piec. goods, floti3no, draperies, curt.iinq and tenerally women's 
ready-to-r-ar :na accessores. 

General merchandise stores include deoart-nentalizaO stores with sales 
of ios than 100,030 and also stores with sales..f more than $100,000, but which 
L1.O not o?erate as deoartment stores. tany of' these 1arge store. a:e located in 
unincorporated industrial towns. Tvo kinis of business are included, general.-mer--. 
chandis storcs with food departments and those without foods. Apar from this dis 
tinction the two kinds oftoreatend to sell the same liies of meicliandise, coasit-
ing mainly of women's and men's clothing, dry goods, hardware, home furiishings and 
footwear. 	ho:c stores do not usually carry furniture. 

Variety, 5- and 10-cent, and to-a--dollar Stores—This is a composite 
classit' catLon 7!iCh has be;ri emDLved because of the limicd number of companies 
operating in each field. Besides the pooL'lar 5- and 10-ceit chain stores, there 
hove been included in this classification the chain stores which handle hjher riced 
mercharc'te and which occupy an inteimediac ositio' between the b- and 10-cent 
and to-a-dollar stores on the one hand, and the full-fledged depaetment stores on 
the oTher. While such quasi-detathent stores included jr  tas classification carry 
5c)rflC lines of clothing, apparel and house furnishings they a'"e to be distinguished 
from dertment stores by the limited nature of the merchandising services which are 
of red, the relative low prices of the goods stocked, and the absence of higher 
grades of f'ni.tj- ad seciai 	in:d 	0' 

those tyoes of re- 
tail establishments engaged primarily in merchandising raJ -&r than servicing and 
catering to the needs of the automobivo trade. The group includes motor vehicle 
dealers ;  filling stations, stores secializing in tires, batteries or other acces-
sories and it also includes garages provided that the sale of merciandise form at 
least 50 per cent of the total annual xeceits Garages in which receits from 
reeairs and services formed the main source of income were classified as service 
garages and were not included in the Merch. ndising Conus. 



5.and 36. Apparel Group-.-Includod in this grou:, are all stores whose 
stock-in-trade consists chiefly in clothing or shoes. Men's clothing or furnishings 
stores, women's apparel and accessories stores, faintly clothing stores and snoe stores 
are the mid-n types of business included. Uustom tailors and the shops operated by 
furriers are included in this group even although part of the activities of these stores 
are industrial rathe' than distributive in nature. 

37 and 38. Building MexialsGrqup---This group includes those lines of 
retail busines9 gcneia].ly thought of as being a3sociated with the building trades: 
he'dRare stores, 1umbe. and building material dealers, electrical shons y  heating and 
plumbing shops. and paint and glass stores. 

39 and 40. 	 grou; is corarised of 
stores engaged mainly in the retail distribution of furniture, houo furnishings and 
related items. It includes furniture stores, hjusehold ap4iance stores, music and 
radio stores in addition to a number of less important classes of rctail outlets such 
as stores seeializing in china, glassware, crockery, etc., picture and picture framj 
lug shops ana stores selling awnings, flags, window shades and tents. 

41 and 42. Restauiant_Qrotp—ihe retaur&nt group includes those re-
tail establishments engaged primarily in the nreparation and serving of meals. It 
includes restaurants, cafeterias, lunch rooms and lunch counters. Dining rooms, 
lunch rooms or cafeterias operated in connection v'ith hote1, departhe'it stores, drg 
stores, etc., are not included. Recol:)ts from such are included in the total sa es 
of tue main esLaLlishnent of which the seiving of meals forms but a su?lementary  or 
subsidiary part. 

43 and 44. Drug Stores—Two kinds of drug stores are included in 
this cassiftcttion--drug stores and drug stores with fountains. Considerable de-
mand exists for separate iniornution regarding these two types but un'ortunately 
the "eturns secured from drug stores were not generally such as to enable this dis-
tinction being made. 

45 and 46. Other Retail Stores--Included under this heading are mis-
ellaneou tj)c 	1viness wLcli cannoL Dc clisificd to any of the previous 

bros ci categ'ries. Soie of the more imortant classes ircuded here are coal and 
wood ,ards, tobaco tore, govexnrieiit liquor stores, book stores and farm inple-
sent dealers. 

c 	c 	C : cc Purc1nsirg Power 

U t•ucc fac nr: n ihL 	 :cc which would furnish a basis for 
estiiating relative markets for different gooas or services. some must be dis-
carded because of tht lack of accurate or sufficiently detailed data; still otherc 
because of lack of sace and the connequent necessity of selecting only those 
factors which appear to be of the greatest significance. or one or other of these 
reasons it has been necessary to omit such data as inividuaJ income tax returns, 
residential tele)hones, value of ssecified farm products, number and sales of ide• 
pendant stores and chains, rented ancl owned homes, statistics concerning relief pay 
ments, wired homes, thagazine and nevispaper circulation, bank anc nostal savings de-
posits, life insurance sales, homes with gas, rages of farm labourer, erd many 
others. uata are available for the factors mentioned below and these are izcluded 
in the tables. 



47 and 48, Pasener Cars Registore1937 and Number_per 100 Persons--
Passenger car registrations and allied data are reported by the provinces to the bureau 
each year. The figures used in the hanbok have been taken from the report, "The 
Highway and Motor Vehicle in Canada, 1917," issued by the Transportation and Public 
Utilities Branch of the Dominion Bureau of Statistics. Motor car registrations for 
Quebec counties were supplied through the courtesy of the Canadian Automobile Chamber 
of Commerce. The figures originated with Might's Directories. To those engaged in 
a'tomotive and allied lines, the series should be valuable as a dii4ect indicator of 
the probable mnrk&, for their product. To all investigators, it will be one indica-. 
tor of the standard of living in the various communities. 

49 and 50. 	_apger Car Sales, 1937, and Number per 100 House- 
holds—These flgures were comniled in the course of a special survey me by the 
Bureau, the results of which were published in a report, wMotor  Vehicle Retailing in 
Canada 'alcndr Yeai, 1937,R They refer to sales of new passenger care only lLhough 
figures may be found in the original report on sales of both new and used passenger 
and commercial vehicles. Sales of new passenger cars may be an indication of the 
temporary prosperity of a district, just as increased saler of used cars may be taken 
by som.3 as an indica Lion of economic depres.ion. But here it may be said again that 
it is not the purpose of the handbook to make any attempt to gauge the seasonal pro 
sperity or otherwise of the territories being examined. Its purpose rather is to 
give a. nox,ial a picture of the community as possible, leaving it to the invoctigat.r 
to apply any one of the current economic barometers which suitc his purpose. In 
this respect the item of new passenger car sales may not he an altogether reliable 
factor when given for one year only as local seasonal conditions for that year may be 
such as to produce a distorted picture. If used at all this factor should, there-
fore, be considered in the light of known conditions and in coiapany with other factors. 
With these limitations in mind it should be a valuablQ statisticsl series particularly 
for 3elected allied lines, 

51 and 52. Domestic Electric I.1eters 1937---umberper 100 Households--
These figures were compiled from the annual report of the Electricity and Gas In-
spection Services of the Departhent of Trade and Commerce for the fiscal year ending 
March 31, 1938. All electric light and power companies in Canada are registered 
under the provisions of the Electricity Ins?ection Act and are required to report 
certain details of their activities annually. Among these they must report the number 
of domestic meters served from each one of their power stations and give a list of the 
communities served, In compiling the present series from these reports it was necess-
ary in a few cases to use estimates. VThere the communities served from one station 
were located ii different counties, the number of meters reported for the central 
station was distributed on the basis of population. 0bious1y such a method, if gener-
ally used, would comiletely nullify the value of the series. Fortunately, it was 
necessary to :esort to this expedient in only a few cases. In order that the in-
vestigator may be able to place a proper valuation on the series, all estimates have 
been indicated in the tables. 

The value of this factor of domestic electric meters will be appre-
ciated most by producers of electrical equipment. In addition to offering a direct 
indicator for electric products, however, it is also a measure of the standard of 
living in a community0 The series has been limited to domestic meters as it was felt 
that the inclusion of commercial and power meters would tend to detract from its 
value as an indicator of consumer purchasing power. 
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~)," and 34. iioue with adio. 19 57, imberr 100 Households—It is to 
L be exrt1 tt the value which investigators attach to any,  statistical series will 

vr - , -  oc'rding to the applicability of that series to their own particular product. 

It is felt that the number of radio homes is an indication of purchasing 
power ufftcier:tly important to be included here for use with other factors. This series 
has been provided through the courtesy of the Canadian Broadcasting Corporation and re-
presents estimates of the number of homes equipped with receiving sets in 1937. 

55 and 56. Fa Values and Avee Value per Farm—No record 1s avail-
able of the amount of incoM received by farmers in each county. The value of the 
farms in a community Is included as providing some indication of the market potentia-
lities of that community This final series gives the farm values together with the 
average value per farm.. These figures were taken from the Census of Canada, 1931, 
''olume VIII, "Agriculture" and refer to the year 190. They include the valuo of land, 
bin Lit r 	, i' 	nnti 	macJri€ry, ir ]Jve tck, 
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Table 1.--CANADA--Summary or Consumer Market Data, by Provinces 

CANADA( 1 ) 
Prince 

Edward Nova New Quebec Ontario 
Island Scotia Brunswick 

POPULATION AND DWELLINGS, 131 

Persons, 	Total 	No . 	.................. 10,376,786 88,038 512,846 408,219 2,874,255 3.431,683 
Per Cent of Canada Total 100.00 0.85 4.94 3.93 27.70 33.07 

8,069,261 85,251 471,049 383,818 2,622,512 2,627,398 
1,184,830 1,160 27,068 12,712 110,826 526,570 

5. 	ForeIgn born 1,122,695 1,627 14,729 11,689 140,917 277 ,?1 
6. Households, Total No 2,252,729 18,734 108,674 80,292 535,472 810,15? 
7. 	Dwellings, 	Total 	No .................. 2,205,228 18,632 106,223 79,337 330,070 786,900 

BUSINESS AND INDUSTRY 

125,003 851 6,464 4,434 34,286 43,...45 

. 

2,755,570 

. 

13,774 99,520 84,372 651,139 1,099,990 

Persons, 	Canadian born 	............... 
British 	born 	................ 

Per Cent of Canada Sales 100.00 0,50 3.61 3.06 23.63 39.92 
Per Capita Sales (Dollars) 266 156 194 207 228 321 

Wholesaling, 	1930--No. Establishments 13,140 61 420 388 2,932 3,938 

8. Retailing, 	1930--No. Stores 	.......... 

3,325,210 13,533 71,616 72,840 904,796 1,013,767 13. 	Total Sales 	(Thousand 	) 	........... 
14. Manufacturing, 	1936--No. 	Plants 24,202 233 1,158 784 7,969 9,753 
15. 	Gross Value Production 	(Thousand 	) 3,002,404 3,311 67,785 56,225 863.687 1,547,552 

728,623 12,865 39,444 34,025 135,957 192,174 
Gross Value production' (Thousand 	) 963,087 16,354 32,585 30,438 184,710 329,593 
Average per Farm (Dollars) 1,322 1,271 826 895 1,359 1,715 

MPL0YMENT AND PAYROLL 

Retailing, 1930--No. Employees 238,683 1,127 8,226 6,854 62,900 94,184 
Salaries and Wages 	(Thousand 	) 247,371 874 7,006 6,224 59,778 101,637 

9. 	Total Sales 	(Thousapd 	) 	........... 

Wholesaling, 	1930--No 	Employees 90,564 313 2,522 2,825 26,171 31,155 
Salaries and Wages 	(Thousand 	) .. . 146,347 355 3,504 3,989 41,958 51,095 

Manufacturing, 1936--No 	Employees 594,359 996 15,944 13,710 194,876 288,992 

16. Farms 	1931, 	Total No . 	............ ... 

24. 	Salaries and Wages (Thousand $) 612,071 553 13,785 11,855 182,319 314,873 
3,289,T140 55,478 197,690 180,214 777,017 800,960 

26, 	Per Cent of Total Population 31.7 63.0 34.6 44.1 27.0 23.3 

RETAIL DISTRIBUTION BY GROUPS, 1930 
27. 	Food 	Stores, 	No . 	.................... 44,665 316 2,937 1,818 15,398 14,263 

25. Farm Population, 	1931--No ............ 

615,476 2,132 24,810 14,983 186,234 255,936 
29. 	Country General Stores, 	No . 	......... 11,915 168 862 906 2,992 2,662 
30. 	Sales 	(Thousand 	) 228,804 3,253 14,514 12,236 50,390 48,06 
31. General Merchandise Group, No 2,974 8 149 98 1,287 979 
32. 	Sales 	(Thousand $) 	................. 451,543 2,304 11,438 18,680 85,229 180,384 
33. 	Automotive 	Group, 	No . 	............... .13,194 

. 

76 511 451 2,298 5 0 481 

	

28. 	Sales 	(Thousand $) 	................. 

	

34. 	Sales 	(Thousand 	) 381,959 1,961 16,254 11,698 91,740 167,411 
10,474 52 460 307 3,103 4,484 

219,969 

. 

1,299 9,142 6,373 61,106 93,711 

35. Apparel Group, No ...... 

37. Building Materials Group, No 6,035 11 162 L.5 878 2,030 
38. 	Sales 	(Thousand $) 162,237 430 4,513 3.359 29.957 61.398 

3,188 13 146 87 812 1,429 
101,666 406 3,381 2,592 30,182 43,713 

41. 	Restaurant 	Group, 	No . 	............... 5,609 19 221 174 925 2,306 

	

36. 	Sales 	(Thousand $) 	................. 

	

42. 	Sales 	(Thousond 	) 75,977 142 1,475 1,204 17,205 28 2 634 
3,555 20 147 115 658 1,464 

76,816 353 3,016 2,331 14,852 35,208 

39. Furniture and Household, No .......... 

23,394 168 869 563 5,935 7,947 

40. 	Sales 	(Thousand *) 	................. 

Sales 	(Thousand 	) 	................. 
Other Retail Stores, No .............. 

441,124 

. 

1,494 10,979 10,916 104,444 185,530 

43. Drug Stores, No . 	................... .... 

RZLATED INDICATORS OF CONSUMER PURCHASING 
POWER 

1,103,012 6,993 39,900 29,937 161,319 541,802 47. Passenger Cars Reg'd. 1937, No ....... 
48. 	No. 	per 100 households 49.0 37.3 36.7 39.3 30.1 66.9 

46. 	Sales 	(Thousand $) 	................. 

49. New Passenger Car Sales, 	1937, No. 114,648 6f9 4,882 3,606 23 001 54,751 
50. 	No. per 100 households 5.]. 3.5 4.5 4 5 4.3 6.8 
51.. Domestic Electric Meters, 	1937, 	No. 1,655,946 4,596 56,269 44,663 475 613 673,810 

73.5 24.5 51.8 55.6 88.8 83.2 
53. Homes with Radios, 	1937, 	No . 	........ 1,438,602 10,831 52,470 35,710 317,780 572,998 

63.9 57.8 4k3.3 44.5 .9.3 70.7 

52. 	No. per 100 households ............. 

No. per 100 households ............. 
Farm Values, 1931, 	(Thousand $) 5,247,753 

. 

58.332 105,8"? 103,531 877,274 1,399,666 
Average per Farm (Dollars) 7,202 4,534 2,685 3,042 6,452 9,273 
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Table l.--G.ADA--5unnary or Consumer rarket Data, by Provinces 

Lanitoba Saakatchewan Alberta 
British 
Columbia 

700,139 921,785 731,605 694,263  
6.75 8.88 7.05 6.69  

463,550 603,240 425,867 374,734  
106,151 131,001 108,765 189,724  
130.438 217,544 196,973 129,805  
143,590 199,385 173,502 177,923  
144,127 106,086 170,069 173,784  

6,859 10,841 8,592 9,501 0. 
189,244 189,181 176,537 248,593 9. 

6.87 6.87 6.41 9.02 10. 
270 205 241 358 11. 

1,30? 1,659 
- 

1,336 1,129 12. 
669,076 137,112 189,570 252,900 13. 

1,011 694 905 1,690 14. 
122,051 51,605 74,052 216,008 15. 
54,199 136,472 97,408 26,079 16. 
69,921 147,469 115,609 36,408 17. 
1,290 1,081 1,187 1,396 18. 

17,806 13,097 13,077 21,188 19. 
18,945 14,111 14,947 23,465 20. 
9,362 5,441 5,756 7,019 21. 
15,491 6,393 9,738 11,824 22. 
22,507 5,782 11,756 30,761 23. 
24,490 6,013 12,328 45,787 24. 

256,305 564,012 375,097 102,367 25. 
36.6 61.2 51.3 14.7 26. 

2,249 2,046 2,153 3,476 27. 
27,411 25,878 29,138 48,692 28. 

852 1,641 1,200 814 29. 
15,543 37,710 28,757 17,654 30. 

8? 71 93 202 31. 
64,344 20,102 23,199 45,862 32. 

758 1,382 1,115 1,122 33. 
20,606 27,049 31,120 34,122 34. 

432 373 489 772 35. 
9,597 10,232 11,088 17,409 36. 

417 1,276 762 379 37. 
- 12,173 22,612 15,574 12.3491 38. 

101 142 156 301 39. 
3,941 4,087 5,354 8,207 40. 

338 506 483 634 41. 
5,553 5,552 5,996 10,135 42. 

220 374 289 268 43. 
4,294 4,088 5,244 6,530 44. 
1,405 3,030 1,852 1,533 45. 

25,982 30,971 21,069 47,637 46. 

65,747 83,905 81,713 91,549 47. 
44.2 42.1 47.1 51,5 48. 

5,528 5,390 7,39 9,433 49. 
3.7 2.7 4.3 5.3 50, 

124,640 49,746 61,467 164,942  
83.9 24.9 35.4 92.7  

94,212 113,051 124,263 120,28?  
63.4 55.2 91.6 67.6  

38,142 1,272,663 869,432 174,837  
7,162 9,325 8,926 6,703  
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Table 2.--NOVA SCOTIA--Consumer Market Data by Counties and Towns 

Annapolis Antigonish  CAPE BRETON 
Province County County Glace 

County Dominion 
Bay 

POPULATION AD DWELLIN'.S, 1931 
1. 	Persons, 	Total 	No . 	.................. 512,846 16,297 10,073 92,419 2,846 20,706 
2. 	Per Cent of Canada Total 4.94 0.16 0.10 0.69 0.03 0.20 

471,049 15,507 9,713 76,169 2,463 16,975 
27,08 444 133 11,079 109 2,780 

5. 	Foreign born 1429 346 227 5,151 274 951 
6. 	Households. 	Total 	No . 	............... 108,674 4,033 2,114 17,663 (a) 3,819 
7. 	Dwellings, 	Total 	No . 	................ 106,223 3,972 2,109 17,131 (a) 3,634 

BUSINESS AND INDUSTRY 
8. RetaIling, 	1930--No. 	Stores 6,46: 218 101 1,115 29 232 
9. 	Total Sees (Thous4nd 	) 	........... 99,520 2,094 1,572 18,288 233 4,268 

10. 	Per Cent of Canada Sales 3.61 0.08 0.06 0.66 0.01 0.15 
11. 	Per Capita Sales(Dollars) 194 128 156 198 82 - 206 
12. Wholesaling, 	1930--No. 	EstablIshments 420 10 6 52 (a) 6 
13. 	Total 	Sales 	(Thousand 	$) 	. 	 ........ 71,616 438 309 8,898 (a) 479 
14. ManufacturIng, 	1936--No. 	Pants 1,158 44 22 76 (a) 5 
15. 	Gross Value Production 	(Thousand 	) 67.785 

. 

1,009 29 11,i.7 
2,135 

aj - 
(b) 

inn 
16. 	Farms, 	1931, 	Total 	No . 	.............. 39,444 2,158 

- 

1,765 (b) 
17. 	Gross Value Productioh 	(Thousand $) 32,585 2,295 1,447 1,628 (b) (b) 
18. 	Averuge per Farm (Dollars) 826 1,063 820 763 (b) (b) 

EMPLOYMENT AND PAYROLL 

. 

19. Retailing, 	1930--No, Employees 	. 8,226 145 108 1,555 21 356 
20. 	SalarIes and Wages 	(Tnousand 	) 7,006 104 90 1,292 14 277 
21. Wholesaling, 	1930--No 	Employees 2,522 13 11 242 (a) 18 
22. 	Salaries and Wages 	(Thousand $) 3,504 17 ______ 17 320 (a) 18 
23. Manufacturing, 1936--No 	Employees 15,944 102 2,681 (a) 41 
24. 	Salaries and Wages 	(Thousand i) 13,785 211 44 3,249 (a) 43 
25. 	Farm Population, 	1931--No . 	.......... 177,690 9,202 7,789 10,236 (b) (b) 

	

3. 	Persons, 	Canadian born 	............... 

	

26. 	Per Cent of Total Population 34.6 

. 

. 

56.5 77.3 11.1 (b) (b) 

4. 	 BritIsh 	b'mn 	................ 

RETAIL DISTRIBUTION BY GROUPS, 	1930 
27. 	Food 	Stores, 	No . 	.................... 2,93? 68 39 677 21 149 

24,810 381 279 5,015 62 1,289 28. 	Sales 	(Thousand $) 	................. 
29. Country General Stores, No ........... 862 42 24 54 5 0 
30. 	Sales 	(Thousand $) 14,514 667 479 1 1 897 152 0 
31. General MerchandIse Group, No 149 4 0 36 0 20 

11,438 

. 

90 0 3,016 0 1,515 
511 23 5 63 1 10 

Sales 	(Thousand 	) 16,254 440 363 2,645 (x) 314 
Apparel 	Group, 	Ho ................ 460 13 7 87 1 19 

9,142 

. 

97 116 .85 () 352 
37. Building Materials Group, No 162 8 3 19 0 4 
38. 	Sales 	(Thousand 3) 4.513 74 147 1.062 0 352 
39. Furn ture and Household, No. 146 7 1 25 0 

- 

7 

32. 	Sales 	(Tho':sand 	3) 	................. 

3,381 64 (x) 730 0 75 
221 4 3 34 0 5 

	

36. 	Sales (Thousand E 	................. 

	

42. 	Sales 	(Thousand 3) 1,475 8 32 222 0 50 
43. Drug Stors, No ....... 147 6 3 25 0 5 

3,016 

. 

82 (x) 515 0 114 
869 43 16 95 1 13 

33. Automotive Group, No ................. 

44. 	Sales 	(Thousand $) 	................. 
45. Other Retail Stores, No .............. 

10,979 193 109 1,338 (x) 206 46. 	Sale 	(Thousand 3) 	............. .... 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

	

40. 	Sales 	(Thousand $) 	................. 

	

47, 	Passenger Cars 	eg'd., 	193?, No. 39,900 1,531 564 5,850 (a) (a) 

41. Restaurant Group, No ................. 

48. 	No. 	per 	100 	households 	........... 36.7 38.0 26.7 33.1 (a) (a) 
49, New Passenger Car Sales, 1937, 	No. 4,882 183 213 928 (a) 255 
50. 	No. per 100 households 4.5 4.5 10.1 5.3 (aL. 6.7 
51. Domestic Electric Meters, 	1937, No. 56,269 Ti1i,l41 390 13,776 (a) la) 

51.8 28.3 18.4 78.0 (a) (a) 
53. Homes with Radios, 	1937, 	No . 	........ 52,470 1,140 338 11,321 (a) 49,281 

52. 	No. per 100 households ............. 

48.3 28.3 16.0 64.1 (a) 129.0 No. per 100 households ............. 
Farm Values, 	1931, 	(Thousand 8) 105,8?? 

. 

8,745 4,049 5,539 (b) (b) 
56. 	Average per Farm (Dollars) 2,685 4,052 2,294 2,595 (b) (b) 

emu DI aOie. 
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Table 2.--NOVA SCOTIA--Consumer Market Data by Counties and Towns 

CAPE 	I38ETOM COUNTY--(Cont'd) COLCHESTER CUMBELAND DIQBY GUYSB0ROUH 

New 

Watorrord 
North 

Sydney 
3yey 

Sydney 

Mi.a 
County Truro County 

Am- 

herst 

Spring-

hill 
County County 

7,745 6,139 23,089 7,769 25,051 7,901 36,366 7,450 6,355 18,353 15,443 1. 
0.07 0.06 0.22 0.07 0.24 0.08 0.35 0.07 0.06 0.18 0.15 2. 

5,955 4,486 18.284 6,464 23,752 7,355 34,071 7,016 5,619 17,751 14 9 736 3. 
885 1,507 3,091 1,076 788 302 1,328 290 448 166 222 4. 
905 146 1,714 229 511 214 967 144 288 436 485 5. 

_.-1--  Y 4,494 Ti1 5,472 (a) (a) JT 4,096 3,35 6. 
(a) (a) 4,364 (a) 5,400 (a) 7,951 (a) (a) 4,069 3,293 7. 

114 101 340 83 294 145 471 133 83 243 166 8. 
1,494 1,414 8,137 1,529 5,370 3,814 5,54? 2,331 1,312 1,675 1,419 9. 
0.05 0.05 0.0 0.06 0.19 0.14 0.20 0.08 0.05 0.06 0.05 10. 
193 230. 352 197 214 483 153 313 206 91 

13 

92 

2 

11. 
2 10 31 W I6 28 15 3 12. 

(xi 1,141 6,8L.7 (xi 2,793 2,674 2,360 1,535 130 257 (x) 13. 
(a) 9 27 5 70 23 82 24 (a) 77 41 14. 
a) 350 14,398 41 4,115 3,150 2,101 1254 (a) 743 447 15. 

() (b) b) (b) 2,685 (b) 2,806 b) (b) 2,093 1,725 16. 
(b) (b) (b) (a) 3,012 (b) 2,740 (b) (b) 1,215 744 17. 
(b) (b) (b) (b) 1,122 (b) 976 (b) (b) 581 432 18. 

116 135 703 148 425 355 439 232 94 110 87 19. 
81 101 637 123 360 303 302 157 69 77 69 20. 

(x) 47 165 (x) 175 172 77 61 5 11 lx) 21. 
39 248 (x) 237 227 94 69 

460 

8 

(al 

11 

39 
(x) 
216 

 

 T 164 2,333 12 1,373 1,001 

(a) 103 3,028 7 934 749 563 389 (a) 162 79 24. 
(b) (b) (b) (b) 11,725 (b) 12,150 (b) (b) 10,083 7,504 25. 
(b) (b) (b) (b) 46.8 (b) 33.4 (b) (b) 54.9 48.6 26. 

77 53 185 50 91 49 189 61 41 105 68 27. 
463 425 2,066 347 1,189 959 1,440 567 543 396 186 28, 

7 2 0 3 44 2 73 0 8 55 60  
354 (x) 0 584 1,071 (x) 1.312 0 313 578 1,103  

7 2 7 6 10 4 2 5 31. 5 1 4 
279 lx) 949 (x) 247 242 554 448 79 (xi 18 32. 

3 4 32 3 32 13 46 11 6 21 10 33. 
10 214 194 33 

8 

843 

22 

648 

15 

933 

23 

475 154 289 55 34. 
5 14 40 10 5 13 4 35. 

98 275 1,020 105 657 650 331 262 43 141 14 36. 
3 3 6 2 12 11 7 2 2 6 1 37. 

• 	102 74 

1 

458 

14 

(x) 

2 

394 

6 

379 81 (xi (xi 75 

5 
lx) 

2 

38. 
0 4 12 7 3 39, 
0 (x) 632 lx) 133 (x) 150 130 (x) (x) (x) 40. 
3 6 15 3 12 9 18 8 4 8 0 41. 

lx) 18 133 9 112 112 56 28 12 22 0 42. 

TO 4 1 - 	 6 3 3 5 1 43. 
(x) 100 218 (x) 132 132 151 lx) 29 47 lx) 44. 

9 13 29 9 62 30 83 27 7 20 15 45. 
115 166 671 87 594 559 537 328 81 112 29 46. 

(a) a) (a) (a) 2,643 (a) 3,348 (a) (a) 1,019 784 47. 
(a) a) (a) (a) 48.3 (a) 41.7 (a) (a) 24.9 23.3 48. 

0 a) 587 0 362 041 356 206 115 118 16 49. 
0 13.1 0 

1) 
7.0 

Y),?65 
(a) - 

(a) 

4.4 

4,489 
(a) 
(a) 

(a) 

(a) 

2.9 

y)1,585 
0.5 
480 

50, 
51. (a) 

- 

(a) (a) 
(a) (a) (a) (a) 50.5 (a) 56.0 (a) (a) 38.7 14.3 52. 

1,238 (a) 5,518 (a) 2,852 1,795 4,221 1,385 1,252 1,229 606 53. 

(a) (a) 122.8 (a) 52.1 (a) 52.6 (a) (a) 30.0 15.9 54. 
(b) ('' (b) (b) 8,534 (b) 7,845 (b) (b) 4,120 2,588 55. 
(b) (:) (b) (b) 3,178 (b) 2,796 (b) (b) 1,968 1,500 56. 

Note: See rootnotea at and of table. 
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Table 2.--NOVA SCOTIA--Consumer Market Data by Counties and Towns --(Cont'd) 

HALIFAX HANTS INV.RNESS 
Dart- 

County mouth Halifax County Windsor County Inverness 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No . 	.................. 100,204 9,100 59,275 19,:93 3,032 21,055 2,900 

0.97 0.09 0.57 0.19 0.03 0.20 0.03 
89,320 8,135 51.J64 18,588 2,514 20 476 2,907 
8,217 755 6,290 455 157 250 67 

5. 	Foretn born 

. 

210 1,91 350 6]. - 329 126 
6. 	Households, 	Total 	No . 	............... 20,668 (a) 12,147 4,172 (a) 4,083 (a) 
7. 	Dwellings, 	Total 	No . 	................ .19,731 

. 

(a) 11.333 4,122 (a) 4,095 (a) 

BUSINESS AD INDUSTRY 
8. 	Retailing, 	1930--No. 	Sore 	..... 1,322 146 900 253 79 223 37 

34,913 3,412 29,843 2,915 1,692 1,516 396 
1.27 0.12 1.08 0.11 0.06 0.06 0.01 
348 375 503 150 558 72 137 

12. 	Wholesaling, 	1930--No. 	Establishments 169 2 163 9 (a) 6 (a) 

11. 	Per Capita Sales fPUar.gJ ........... 

43,228 (x) 42,677 737 (a) 372 (a) 13. 	Total 	Sales 	(Thousand 	) 	........... 
14. Manufacturing, 	1936--No. Plants 166 13 94 62 1. 64 (a) 

	

4. 	l3ritish 	born 	................ 

	

15. 	Gross Value 	Production 	(Thousand 	) 24,276 5 268 10 392 1,819 i. 	213 274 () 16. 	Farms, 	1931, 	Total 	No . 	.............. 2,702 b) b) 2,370 b) 3,027 (b) 
17. 	Gross Value Production (Thousand 	) 1,664 (b) (b) 2,523 (b) 2.12b (b) 

Per Cent of Canada Total 	........... 
Personi, 	Canadian 	born 	............... 

	

18. 	Average per Farm (Dollars) 616 (b) (b) 1,065 (b; 702 (b) 

EMPL0YMET AND PAYROLL 
19. 	RAtnJJing, 	1930--No. Employees 3,383 262 2,807 206 152 95 26 
20. 	Salaries and Wages (Thousand E 3,062 270 2,709 164 125 64 17 

10. 	Per Cent 	of Canada Sales 	............ 

21. Wholesaling, 1930--No 	Employees 1,508 (x) 1,462 20 (a) 13 (a) 
22. 	Salaries and Wages 	(Thousand 	) 2,243 (x) 2,182 29 (a) 23 (a) 
23. Manufacturing, 	1936--No 	Employees 4,283 402 2,858 624 

- 

305 14 (a) 

	

9. 	Total 	Sales 	(Thousand 	i) 	........... 

	

24. 	Salaries and Wages 	(Thousand 	) 4,457 467 2,973 416 222 44 )a) 
25. 	Farm Population, 	1931--No . 	.......... 13,017 (b) (b) 11,075 (h) U5,298 (b) 
26. 	Per Cent of Total Population 13.0 (b) (b) 59.1 (b) 72.7 (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 

. 

679 75 442 89 29 77 22 
8,332 1,121 6,625 557 344 361 184 

56 0 0 43 C 67 2 
30. 	Sales 	(Thousand $) 763 0 0 898 152 785 (x) 
31. General Merchandise Group, 	No 29 4 24 1 - 	 2 1 

6,286 70 6,206 (x) (x) (x) .(x) 

	

27. 	Food 	Stor's, 	No ...................... 

	

33. 	Automotive Group, 	No ................. 84 13 43 30 7 18 2 
34, 	• Sales 	(Thousand 	) 5,525 955 4,369 627 497 160 (x) 

13? 17 119 11 9 5 2 
3,750 

. 

320 3,430 .32 124 42 (x) 

35. 	Apparel Group, 	No . 	.... .............. . 

37. Building Materials Group, No 31 8 23 8 6 2 1 

	

28. 	:2ales 	(Thousand 	) 	................. 

	

38. 	Sales 	(Thousand fl 1,249 268 982 164 161 (x) (x) 	* 

29. Country General Stores, No ........... 

33 2 30 4 4 1 1 
1,428 (x) 1,413 (x) 59 (x) (x) 

61 3 52 7 1 7 2 

	

32. 	Sales 	(Thousand 	) 	................. 

	

36. 	Sales 	(Thousand 	$) 	................. 

	

42. 	Sales 	(Thousand 	) 722 7 698 23 (x) 16 (x) 
45 5 3W 4 2 2 1 

1,067 107 921 93 79 (x) (x) 

39. Furniture and Household, No .......... 

167 19 129 56 14 42 3 

40. 	Sales 	(Thousand 	$) 	................. 
41. Restaurant Group, 	No ................. 

Drug Stores, 	No ........................ 
Sales 	(Thousand U 	................. 

other Retail Stores, 	No .............. 
5,792 550 5,203 310 206 73 45 

RELATED INDICATORS OF CONSUMER PURCHASING 

46. 	Sales 	(Thoeand U 	................. 

POWER 
47. Passenger Cars Reg'd., 	1937, 	No 9,014 (a) (a) 1,615 (a) 675 (a) 

43.6 (a) (a) 38.7 (a) 16.5 (a) 
49. New Passenger Car Sales, 	1937, 	No. 1,227 251 953 156 (a) 0 0 

48. 	No, 	per 100 	households 	............. 

No. per 100 households 5.9 (a) 7.8 3.7 (a) 0 0 
Domestic Electric Meters, 	1937, No. 15,393 (a) (a) (y)2,122 (a) 349 (5) 

74.5 (a) (a) 50.9 (a) 8.5 (a) 
53. 	Homes with 	Radios, 	1937, 	No . 	........ 15,301 1,627 11,938 1,674 475 687 27 

52, 	No. 	per 100 	households 	............. 

74.0 (a) 98.3 40.1 (a) 16.8 (a) No. 	per 100 households 	............. 
Farm Values, 	1931, 	(Thousand 	) 5,865 

. 

(b) (b) 8,256 (b) 6,793 (i.) 
56. 	Average 	per Farm (Dollars) 2,171 (b) (b) 3,484 b 2,244 b) 

.e uonoes aL ena or tanie, 



- 	- 

Table 2.--NOVA SCOTIA--Consumer Market Data by Counties and Towns --(Cont'd) 

KING'S LUNEUBURG PICTOU QUEEN'S 

County Kent- County  Bridge- Lunen- county New Pictou Stellar-  
Trenton West- County - villa  wpter bu12  Glaaaaw ________ ton  villa 

24,357 3,033 31,574 3,262 2,727 39,018 8,858 3,152 5,002 2,613 3,946 10,612 1. 
0.23 0.03 0.31 0.03 0.03. 0.38 0.09 0.03 0.05 0.03 0.04 0.10 2. 

22,869 2,781 31,092 3,163 2,634 36,065 8,058 2,992 4,440 2,412 3,674 10,190 3. 
900 171 287 48 60 1,891 524 108 331 148 193 196 4. 
588 81 295 51 33 1062 , 276 52 231 63 79 226 5. 

5,425 (a) 6,989 (a) (a) 8,744 (a) (a) (a) (a) (a) 2,387 6. 
5,340 (a) 6,826 (a) (a) 8,678 (a) (a) (a) (a) (a) 2,291 7. 

282 83 436 81 72 533 .183 64 80 22 61 145 8. 
4,401 1,928 4,754 1,590 1,441 7,490 4,180 892 952 208 598 1,552 9. 
0.16 0.07 0.17 0.06 0.05 0.27 0.15 0.03 0.03 0.01 0.02 0.06 10. 
181 636 150 487 528 192 472 283 190 80 152 146 11. 
17 (a) 23 (a) TiT 21 15 (a) 2 (a) - 4 12. 

3,336 (a) 2,532 (a) (a) 2,931 2,631 (a) (x) (a) (a) 204 13. 
79 8 120 16 13 78 22 10 5 3 (a) 26 14. 

1,127 109 1,717 424 803 6,213 1,375 431 1.49 3 661 (a 4.71 15. 
3,055 - (b) 3,614 (b) (b) 2931 b) (b) Tb) b) fJ 1,010 16. 
,l52 (b) 2,156 (b) (b) 2,741 b) (b) (3) (b) (b) 437 17. 

1,687 (b) 597 (3) (b) 935 (3) (b) (3) (b) (3) 433 18. 

36 120 365 131 119 590 342 79 77 21 47 132 19. 
253 116 259 101 96 466 283 55 64 15 33 101 20. 
122 (a) 69 (a) (a) 80 76 (a) (x) ('i) (a) 5 21. 
111 _() 88 (a) (a) 110 105 (a) _(x) (a) (a) 6 22, 
489 41 792 166 257 1,546 496 139 27 657 (a) 789 

_ 
23. 

255 40 447 120 195 1,264 473 101 21 582 (a) 975 24. 
12.810 (b) 16,265 (b) (b) 11,499 (b) (3) (b) (b) (b) 4,299 25. 

52.6 (b) 51.4 (b) (b) 29.5 (b) (3) (b) (b) (3) 40.5 26. 

79 25 174 24 26 240 73 29 48 14 33 72 27. 
1,201 499 1,045 353 256 2,640 1,172 427 481 121 299 355 28. 

46 3 82 3 3 44 1 0 1 1 6 19 29. 
1 1 111 109 1 6 173 35 285 523 (x) 0 (x) (x) 72 232 - 30 

12 4 12 5 3 12 4 1 4 0 2 4 31. 
170 69 203 118 61 433 (x) (x) 38 0 (x) (x) 32. 
34 9 28 7 5 44 23 4 2 3 2 12 33. 

891 686 994 657 191 1,388 1,161 95 (x) 26 (x) 212 _4 
21 12 28 9 10 49 22 12 8 1 5 14  

253 166 317 78 153 770 543 95 93 (x) 29 203  
7 1 21 9 4 17 7 3 4 0 3 6 37. 

93 (x) 290 91 	1 164 522 209 	1 100 152 0 81 224 38 
7 5 15 5 7 18 15 0 1 0 2. 1 39. 

108 73 150 82 65 335 297 0 (x) 0 (x) (x) 40. 
13 6 12 6 2 14 7 1 1 1 2 3 41. 
38 17 32 12 (x) 80 45 (x) (x) (x) (x) 18 42. 

3 2 15 6 3 2 1 2 
- 

4 43. 
119 (x) 147 60 (x) 327 156 69 (x) (x) (x) 146 44. 
56 15 57 10 10 80 25 11 9 1 4 10 45. 

419 188 405 108 193 473 274 71 83 (x) 23 93 46. 

2,917 (a) 2,242 (a) (a) 3,617 (a) (a) (a) (a) (a) 1,049 47. 
53.8 (a) 32.1 (a) (a) 41.4 (a) (a) (a) (a) (a) 43,9 48. 
300 (a) 220 (a) (a) 353 345 (a) (a) (a) (a) 140 49. 
5.5 a 3.1 (a) (a 4.0 a) () 

(a) 
[) 
(a) 

. LaL 
(a) 

(a)_ 
y)2,342 a 2,538 (a) (a 5,163 (a) (a) 

________ 
1,211 51. 

43.2 (a) 36.3 (a) (a) 59.0 (a) (a) (a) (a) (a) 50.7 52. 
2,488 621 2,343 544 623 4,350 1,451 496 782 251 680 722 53. 
45.9 (a) 33.5 (a) (a) 49.7 (a) (a) (a) (a) (a) 30.2 54. 

17,493 (b) 7,722 (3) (3) 7,615 (b) (b) (3) (b) (3) 1,875 55. 
5,726 (b) 2,137 (b) (b) 2,598 (b) (b) (b) (5) (b) 1,856 56. 

Iu; nee roo;no;es a; Otto or taie, 
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Table 2.--NOVA SC'DIIA--Consuynar Market Data by Counties and Towns ,--Concl'd 

CO• 
rnntld  RICHMOND SHELBURNE VICTORIA YARMOUTH 

Liverpool County County County County Yarmouth 

POPULATIOR AND DWELLINGS, 	1931 
1. 	Perso'.s, 	Total 	No . 	.................. 2,669 11,098 12,485 8,009 20,939 7,055 
2. 	Per Cent of Canada Total 0.03 0.11 0.12 0.08 0.20 0.07 
3. 	Parsons, 	Canadian born 	.............. . 2,526 10,896 12,186 9,607 20,041 6,576 

69 70 77 291 274 151 
5. 	Foreign born 74 132 222 111 624 328 
6. 	Households, 	Total 	No (a) 2,310 2,8 1,756 4,500 (a) 

(a) 2,289 2,745 1,741 4,460 (a) 

BUSINESS AND INDUSTRY 
8. Retailing, 	1930--No. 	Stores 66 109 167 98 288 169 
9. 	Total Sales 	(Thousand 3) 1,095 588 1,285 505 3,636 3,023 

10. 	Per Cent of Canada Sales 0.04 0.02 0.05 0.02 0.13 0.11 
11. 	Per Capita Sales (Dollars) 410 53 103 63 174 428 
12. Wholesaliag, 	1930--No. Establishments (a) 

. 

3 11 (a) 27 25 
13. 	Total Sales 	(Thousand 3) (a) (x) 318 (a) 2,697 2,650 
14. 	Manufacturing, 	1936--Mo. 	Plants 5 20 45 23 63 30 

	

7. 	Dwellings, 	Total No .................. 

	

15. 	Gross Value Production 	(Thousand 3) 4,284 69 1,360 108 1 ,966 1,730 
(b) 1,460 750 1,414 1,744 (b) 

17. 	Gross Value Production 	(Thousand 	) (b) 552 291 925 937 (b) 
18. 	Average per Farm (Dollars) (b) 378 388 654 537 

EMPLOYLNT AND PAYROLL 
Retailing, 	1930--Mo. Employees 101 27 90 18 34'/ 310 

SalarIes and Wages 	(Thousand 3) 83 17 63 14 250 
21, 	WholesalIng, 	1930--No. Employees (a) (x) 12 (a) 145 143 
22. 	Salaries and Wages 	(Thousand 3) (a) (x) 12 (j )  169 165 
23. Manufacturing, 	1936--No. Employees 547 53 409 62 628 507 
24. 	Salaries and Wages 	(Thousand 3) 847 13 230 16 424 380 

4. 	British born ................ 

(b) 6,606 3,492 6,297 8,343 (b) 
26. 	Per Cent of Total Population 

. 

(b) 59.5 28.0 78.6 39.8 (b) 

16. 	Farms, 	1931, 	Total No ............... . 

RETAIL DISTRIBUTION BY GROUPS, 	1930 

25. Farm Population, 	1931--No ............ 

27. 	Food Stores, 	No ....................... 28 52 75 43 120 71 
195 93 232 67 1,045 862 

	

28. 	Sales 	(Thouend $) 	................. 

	

29. 	Country General Stores, No 0 34 44 32 43 2 
30. 	Sales 	(Thousand 3) 0 437 - 764 347 375 (x) 
31. General Merchandise Group, No 3 0 2 0 11 9 

(x) 0 (x) 0 255 253 
6 5 17 7 32 17 Automotive Group, No ................. 

Sales 	(Thousand $ ) 190 26 138 75 652 595 
13 1 3 0 22 22 

203 (x) (z) 0 458 458 
Apparel Group, No .................... 

Sales 	(Thousand 3) 	................. 
3?. Building Materials Group, No 6 0 5 1 8 8 
38. 	Sales 	(Thousand $ ) 224 0 20 (x) 89 89 
39. Furniture and Household, No 0 0 2 0 7 6 

0 0 (I) 0 188 175 
41. Restaurant Group, No ................ .. 2 1 6 5 13 10 
42. 	Sales 	(Thousand 4) (x) (x) 7 (x) 80 77 
43. Drug Stores, No ..................... . 3 1 1 5 5 

134 (x) (x) 0 96 (x) 
45. Other Retail Stores, No ............. . 5 15 12 10 27 19 

	

32. 	Sales 	(Thousand 3) 	................. 

	

44. 	Sales 	(Thousand 4) 	................. 

79 19 89 6 397 370 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

40. 	Sales (Thousand 3) 	.................. 

47. Passenger Cars Reg'd., 	1937, 	No (a) 338 769 301 1,578 (a) 
(a) 14.6 26.7 17.1 35.1 (a) 

49. New Passenger Car Sales, 	1937, 	No. 	.. (a) 4 42 15 229 229 

	

46. 	Sales (Thousand 4) 	................. 

	

50. 	No. per 100 households (a) - 0.2 0.1 0.8 5.1 (a) 

48. 	No, per 100 households ............ . 

51. Domestic Electric Meters, 	1937, No. 	. (a) 38 573 31 1,883 (a) 
(a) 1.7 19.9 1.8 41.8 (a) 
424 333 750 259 1,826 1,204 

52. 	No. per 100 households ............ . 

(a) 14.4 26.0 14.7 40.6 (a) 

Homed with Radios, 1937, No ......... . 
No. per 100 households ............. 

Farm Values, 1931, 	(Thousand $) (b) 1 0 551 1,042 3,238 3,009 (b) 
56. 	Average per Farm (Dollars) (b) 1,062 1,389 2,290 1,725 (b) 

i.., 	.... 	Vol; appilcaoj.e. 	(i) Figures withheld to avoid disclosing individual 
operations. (y) Partially estimated--See introduction. 
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Tcible 2.---PRINCE EDWARD ISLAND--Consumer Market Data, by Counties and Towns 

King's PRINCZ Q.JEENS 
Province County Summer- 

County aide County Charlottetown 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No . 	.................. .88,038 19,147 31,500 3,759 37,391 12,361 
2. 	Per 	Cent 	of Canada 	Total 	.......... 0.85 0.18 0.30 0.04 0.36 0.12 

85.,251 18,508 30,702 3,628 36,041 (a) 3. 	Persons, 	Canadian 	born 	............... 
1,160 284 239 58 637 (a) 

	

4. 	British 	born 	................ 

	

5. 	Foreign born 1,627 355 559 73 713 (a) 
18,734 4,228 6,374 (a) 8,132 2,557 

7. 	Dwellings, 	Total 	No . 	................ 18,632 4,219 6,347 (a) 8,066 2,542 

BUSINTSS AND INDUSTRY 
8. 	Retailing, 	1930---No. 	Stores 851 

. 

179 272 61 400 221 
13,774 1,726 5,118 2,846 6,930 5,824 9. 	Total Sales 	(Thousand U 	........... 

0.50 0.06 0.19 0.10 0.25 0.21 10. 	Per Cent of Canada Sales ............ 
156 
61 

90 
5 

162 
19 

757 
(a) 

185 
37 

471 
31 12. 	Wholesaling, 	1930--No. 	Establishments 

13,533 455 2,177 (a) 10,902 10,577 

6. Households, 	Total No ................ 

13. 	Total 	Sales 	(Thousand U 	........... 
14. Manufacturing, 	1936--No. 	Plants 233 65 78 13 90 34 
15. 	Gross Value 	Production 	(Thousand 	) 3,311 504 915 395 1,893 1 493 

12,865 3,493 4,495 (b) 4,877 b) 
1?. 	Gross Value Production 	(Thousand $) 16,354 3,108 5,387 (b) 7,259 (b) 

	

11. 	Per Ca1ta Sales (Dollarsj............. 

	

18. 	Average per Farm (Dollars) 1,271 1,062 1,198 (b) 1,488 (b) 

EMPL0YJENT AND PAYROLL 
19. 	Retailing, 	1930--No. Employees 1,127 100 368 220 659 609 	- 
20. 	Salaries and Wages 	(Thousand U 874 65 314 215 496 472 
21. Wholesaling, 	1930--No. Employees 313 15 71 (a) 237 223 
22. 	SalarIes and Wages 	(Thousand U 355 16 101 (a) 237 233 
23. Manufacturing, 	1936--No. 	Employees 996 207 262 

- 

100 527 377 
Sainrios an: 	Wages 	(Thousand U 553 76 119 80 358 313 

Farm Population, 	1931--No . 	.......... 55,478 14,562 .20,280 (b) 20,636 (b) 
26. 	Per Cent of Total Population 63.0 76.0 64.4 (b) 55.2 (b) 

RETAIL DISTRIBUTION BY GROUPS, 	1930 
316 59 88 20 169 99 

2,132 264 390 172 1,479 1,211 
168 47 67 2 54 0 

	

27. 	Food 	Stores, 	No ...................... 

	

30. 	Sales 	(Thousand$) 3,253 832 1.665 (x) 755 0 - 

31. General Merchandise Group, No 8 1 3 3 4 4 
2,304 (x) (x) (') 278 278 

33. Automotive Group, No ................. 76 14 25 9 37 20 

16. 	Farms, 	1931, 	Total 	No . 	...... ......... 

1,961 
52 

308 
13 

657 
12 

____ 
5 

99 
27 

944 
23 35. Appareloroup,Wo 

1,299 28 78 53 1,193 1,189 

	

32. 	Sales 	(Thousand 	fl 	................. 

	

37. 	Building Materials Group, 	No 11 0 3 2 8 8 

34.Sales 	(Thousand 	) 	................. 

8.Sales(Thousand ) 	________________ - 430 0 35 (x) 394 394 
39. 	Furniture and Household, No 13 1 3 1 9 8 

406 

. 

(x) (x) (x) - 	392 391 40. 	Sales 	(Thousand 	) 	................. 
19 2 8 5 9 9 

26. 	Sales 	(Thousand $) 	................. 
29. Country General Stores, No ........... 

41. Restaurant Group, No ................. 
42,Sales(Thousand U 	_________________ 142 (x) (x) 21 116 116 

20 3 8 4 9 9 
353 23 98 57 232 232 
168 39 55 10 74 41 

36. 	Sales 	(Thousand 	$) 	................. 

1,494 92 304 75 1,097 1,071 

RELATED INDICATORS O 	COUSUUER PUC11ASING 

43. Drug Stores, 	No ...................... 

POWER 
47. 	Passenger Cars Reg'd., 	1937, 	No 6,993 (a) (a) (a (a) (a) 

	

44. 	Sales 	(Thousand 3) 	................. 

	

45. 	Other Retail Stores, No .............. 

37.3 (a) (a) (a (a) (a) 
49. Now Paaenger Car 3 ales, 	1937, 	No. 659 49 231 (a 379 371 

	

46. 	3ales 	(Thousand 	$) 	................. 

	

48. 	No. 	per 100 	houscholds ............. 

	

50. 	No. 	per 100 households 3.5 1.2 3.6 (a) -  4.7 14.5 
51. 	Dosestic Electric Neters, 	1939 	No. 4,596 (y) 	459 1,209 (a y)2,928 (a) 	- 

24.5 10.9 19.0 (a 36.0 (a) 
53. 	Homes with 	Radios, 	1937, 	No . 	 ........ 10,831 1,641 3,793 1,272 5,397 (a) 

52. 	No. 	per 100 	households 	............. 

57.8 38.8 59.5 (a 66.4 (a) 

	

54. 	No. 	per 100 	households 	............. 

	

55. 	Farm Values, 	1931, 	(Thousand 	) 58,332 

. 

11,357 22,644 (b 24,332 (b) 
56. 	Average 	per Farm 	(Dollars) 4,534 3,251 5,038 (5) 4,989 (b) 

(a) Figures not available. 	(b) Not applicable. 	(y) Partially estimated. See Introduction, 
An (x) indicates that figures are withheld to avoid discloslnd individual operations. 
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Table 2.--NEW BRUNSWICK--Consumer Market Data by Counties and Towns 

.LBERT CARLETON CHARLOTTE 
PROV NC.E 

County County Woodstock County St. Stephen 

POPULATION AND DWELLINGS, 	1931 
Persns, 	Total 	No . 	.................. 408,219 7,679 20,796 3,259 21,337 3,437 

Per Cent of Canada Total 3.93 0.07 0.20 0.03 0.21 0.03 
383,818 7,342 18,682 2,953 19,582 3,085 Persons, 	Canadian born 	.......... .... . 

12,712 

. 

207 1,291 150 496 123 1. 	 British born 	................ 
Foreign born 11,689 130 823 156 1,259 229 

Households, 	Total 	No . 	............... 80,292 1,688 4,636 (a) 5,036 (a) 
Dwellings, 	Total 	No . 	................ 79,337 1,669 4,489 (a) 5,005 (a) 

BU3TNESS AND INDUSTRY 
U. 	Retailing, 	1930--No. 	Stores 4,434 

. 

62 207 93 280 93 
84,372 626 3,892 2,334 4,092 2,282 

	

9. 	Total Sales 	(Thousaid $) 	........... 

	

10. 	Per Cent of Canada Sales 3.06 0.02 0.14 0.08 0.15 0.08 
11. 	Per Capita Sales 	(Dollars) 207 

388 

. 

82 
1 

187 
25 

716 
(a) 

192 
22 

664 
(a) 12. WholesalIng, 	1930--No. EstablIshments 

13. 	Total Sales 	(Thousand $) 	........... 72,840 (x) 2,896 (a) 687 (a) 
14. Manufacturing, 1936--No. Plants 784 20 42 16 68 12 
15. 	Gross Value Production (Thousand *) 56,225 896 588 108 5,118 1 680 
16. 	Farms, 	1931, 	Total 	No . 	.............. 34,025 1,080 2,570 (b) 1,549 b) 
17. 	Gross Value Production 	(Thousand *3 30,438 990 3,657 (b) 1,350 (b) 
18. 	Average per Farm (Dollars) 895 

. 

917 1,423 (b) 872 ('o) 

PLOY?LENT AND PAYROLL 
19. 	Retailing, 	1930--No. Employees 6,854 42 281 200 249 147 
20. 	Salaries and Wages 	(Thousand *) 6,224 31 249 180 231 145 
21, Wholesaling, 	1930--No 	Employees 2,825 Lx) 99 (a) 26 (a) 
22. 	Salaries and Wages 	(Thousand *) 3,989 lx) 115 (a) 48 (a) 
23. Manufacturing, 1936--No 	Employees 13,710 170 183 51 1,659 516 
24. 	Salaries and Wages 	(Thousand *) 11,855 117 96 31 1,137 405 
25, 	Farm Population, 	1931--No . 	.......... 180,214 5,173 12,194 (b) 6,973 (b) 
26. 	Per Cent of Total Population 44.1 67.4 58.6 (b) 32.7 (b) 

:TAIL DISTRIBUTION BY GROUPS, 1930 

. 

27. 	Food 	Stores, 	No . 	.................... 1,818 16 50 21 108 30 
14,983 97 419 264 896 367 

29. Country General Stores, No ........... 706 20 38 1 45 3 

	

28. 	Sales 	(Thousand 	$) 	................. 

	

30, 	Sales (Thousand U 12,236 

. 

350 913 (x) 909 213 
31. General Merchandise Group, No 98 4 4 8 3 

18,680 0 287 287 94 60 32. 	Sales 	(Thousand $) 	............ .... . 

45]. 10 42 16 30 11 Automotive Group, No ................. 
Sales (Thousand U 11,698 35 721 513 697 594 

307 0 11 10 22 12 
6,373 0 236 205 363 237 

35. Apparel Group, No .................... 
36. 	Sales 	(Thousand $) 	................. 
37. Building Materials Group, No 115 1 10 4 7 4 
38. 	Sales 	(Thousand $) 3,359 (x) 270 212 161 123 
39. Furniture and Household, No 81 1 5 5 5 4 

2,592 (x) 92 92 121 115 40. 	Sales 	(Thousand $3 	............ .... . 

174 1 9 8 12 5 Restaurant Group, No ................. 
Sales 	(Thousand $) 1,204 (x) 50 W. 82 42 

115 3 8 5 8 4 
2,331 () 130 109 146 85 

563 10 30 21 35 17 
10,916 15 775 534 624 447 

43, Drug Stores, No ......................
44. 	Sales 	(Thousand $) 	................. 

RELATED INDICATORS OF CONSUMER PURCHASING 

Other Retail Stores, No .............. 
SaIOB 	(Thousand $) 	................. 

POWER 
Passenger Cars Reg'd., 	1937, No 29,937 919 2,088 511 2,302 575 

37.3 54.4 46.0 (a) 45.' (a) 48. 	No. per 100 households ............. 
49. New Passenger Car Sales, 1937, No. 3,606 (a) (a) (a) (a) (a) 
50. 	No. per 100 households 4.5 (a) (a) a) (a) (a) 
51. Domestic Electric Meters, 	1937, No. 44,663 (Y) 	635 1,461 a) 2,324 (a) 

37.6 32.2 (a) 46.1 (a) 
53. 	Homes with Radios, 	1937, 	No ......... .35 346 1,632 804 2,177 685 

44.5 20.5 36.0 (a) 43.2 (a) 

52. 	No. 	per 	100 	households 	...............55.6 

No. 	per 100 	households 	................ 
Farm Values, 1931, 	(Thousand 8) 

..,710 

103,531 3,308 12,567 (b) 4,562 (b) 
56. 	Average per Farm (Dollars) 3,042 3,063 4,886 (b) 2,939 (b) 

Note: See footnotes at and of table. 
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Table 2.--NEW BRIJNSWICK--Conauaer Market Data by Counties and Towns 

GLOUCESTER KENT KINGS MADAWASKA NORTHUMBERLAND QUEN5 RESTIQOUCEI 

County Ba- 
thurst 

County County Susaex County mum 
 eton 

County Chat- 
 __ha. 

New 
castle  

County County - 

41,914 3,300 23,478 19,807 2,252 24,527 6,430 34,124 4,019 3,383 11,219 29,859 1. 
0.40 0.03 0.23 0.19 0.02 0.24 0.05 0.33 0.04 0.03 0.11 0.29 2. 

41,445 153 22,878 18,039 2,146 23,187 5,946 33,385 3,895 3,243 10,034 28,625 3. 
138 61 174 1,274 63 61 49 285 61 56 856 331 4. 
331 86 426 494 43 1 6 279 435 454 81 84 329 703 5. 

6,774 (a) 3,944 4,610 (a) 3,998 (a) 6,304 (a) (a) 4dT 4,971 
6,591 (a) 3,887 4,581 (a) 3,909 (a) 6,217 (a) (a) 2,474 4,883 7. 

316 73 213 201 60 244 108 337 88 52 130 317 S. 
3,018 1,630 1,347 2,589 1,313 2,689 1,625 3,904 1,206 1,165 1,306 5,611 9. 
0.11 0.06 0.05 0.09 0.05 0.10 0.06 0.14 0.04 0.04 0.05 0.20 10. 

72 494 57 131 583 110 253 114 300 344 116 188 11. 
13 (a) 11 10 (a) 5 4 15 TiT UT-  3 is 12. 

882 (a) 221 283 (a) 612 585 1,239 (a) (a) (x) 1,590 13. 
96 13 41 46 12 22 8 51 8 14 15 42 14. 

3,289 2.875 392 1,116 752 3,886 3 554 1,4941 33 970 275 8,736 15. 
5,112 b) 3,088 2,860 (b) 1,815 b) 3376 (b) (b) 18 1,800 16. 
2,466 (b) 2,238 3,508 (b) 1.71 (b) 1,983 (b) (b) 1,482 1,201 17. 

482 (b) 925 1,227 (b) 946 (b) 587 (b) (b) 910 667 18. 

194 106 94 167 107 167 115 298 123 85 63 369 19. 
147 101 72 148 99 142 99 239 85 86 46 311 20. 
45 (a) 10 10 (a) 13 12 32 (a) (a) (x) 61 21, 
56 (a) 13 11 (a) 20 18 37 () ()_ (x) 67  

970 704 204 274 161 717 504 689 28 316 105 1,564  
898 844 69 168 125 597 490 324 11 187 93 1,716 24. 

30,639 (b) 18.433 12,396 (b) 10,905 (b) 8,460 (b) (b) 7,277 10,450 25. 

73.1 (b) 78.5 62.6 (b) 44.5 (b) 54.1 (b) (b) 64.9 35.0 26. 

131 27 86 81 23 88 45 133 43 14 40 141 27. 
530 338 119 503 271 380 298 948 242 334 154 1,298 28. 

100 5 65 45 b 60 10 70 3 3 48 39 29. 

1,365 539 919 900 123 727 203 1,237 77 154 785 1,113 30. 

12 5 1 2 1 7 6 13 6T 8 31. 

296 41 (x) (x) (x) 151 150 387 246 29 (x) 320 32. 

17 7 14 28 9 18 8 31 5 5 15 27 33. 

301 286 189 497 406 272 219 525 141 220 172 555 34. 

5 5 5 6. 6 15 10 20 11 8 1 32 35. 

85 85 (x) 67 67 250 219 287 172 115 (x) 584 36. 

5 2 1 4 3 7 6 7 4 1 1 10 37. 

30 20 (x) 99 58 83 74 96 91 (x) (x) 588 38. 

3 3 2 1 9 5 7 2 3 1 5 39. 

58 58 (x) (x) (x) 147 127 164 (x) 96 (x) 182 40. 

7 3 5 6 2 7 3 11 4 4 3 16 41. 

21 15 9 8 (x) 15 8 39 16 (x) (x) 99 42. 

3 3 0 4 2 4 4 7 2 3 2 443. 

49 49 0 52 x) 88 88 94 (x) 52 (x) 115 44. 

33 13 34 24 10 29 11 38 9 5 18 35 45. 

284 202 97 189 79 576 239 330 159 141 64 757 46. 

1,002 452 791 2,290 388 1,076 524 1,390 166 245 1,244 1,408 47. 

14.8 (a) 20.1 49.7 (a) 26.9 (a) 22.0 (a) (a) 50.1 28.3 48. 

(a) (a) (a) (a) (a) (a) (a) (a) (a) (a) (a) (a) 49. 

(a) _j) jaJ (a) (a) (a) (a) ()_ L_ (a) (aJ (a) 50 

r)1,029 tT7o (y)2,833 (a) 1,574 (a) TT,8&8 (a) (a) y)1,033 1, 1178 51. 

15.2 (a) 20.0 61.5 (a) 39.4 (a) 29.6 (a) (a) 41.6 35.8 52. 

893 574 436 3,931 489 886 653 1,553 352 399 749 1,936 53. 

13.2 (a) 11.1 41.9 (a) 22.2 (a) 24.8 (a) (a 30.2 34.9 54. 

9,350 (b) 6,07? 9,655 (b) 7,345 (b) 8,044 (b) (b) 4,364 8,102 55. 

1,829 (b) 1,968 3,376 (5) 4,047 (b) 2,383 (5) (b) 2,681 3,390 56. 

Note: See footnotes at end or table, 
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Table 2.--NEVJ B JISNICK--Consuiaor Liarket Data by Counties and Towns--(Conol'd) 

RESTIGOUCHE CO. StLT J0d .  t.IflJRY ICTI (Cont' a) 
Campbell- 

Daihounie County Saint 
County County ton John 

POPUL..TI01 1 	N3 	:1ELLI:GS, 	1931 
1. 	Persons, 	Total 	No . 	.................. 6,505 . 3,974 61,613 47,14 6,999 14,907 

0.06 0.04 0.59 0.46 0.07 0.14 
3. 	Persons, 	Canadian 	born 	............... 6,250 3,617 5b,938 42,922 6,376 13,396 

114 140 3,639 2,378 414 533 BrItish 	born 	................ 
Foreign born 141 217 2,096 1,714 209 983 

(a) (a) 13,703 13,090 1,439 2,020 
(a) (a) 13,622 13,841 1,429 2,795 

2. 	Per Cent of Canada Total 	........... 

BUSIEESS AND INDUSTRY 

6. 	Nouseholds, 	Total 	No . 	.......... ...... 
7. 	Dwellings, 	Total No .................. 

8. Retailing, 	1930--No. 	Stores 124 56 939 822 47 145 
2,990 1,497 22,352 21,435 234 2,131 
0.11 0.05 0.81 0.78 0.01 0.08 

	

10. 	Per Cent of Canada Sales 	........... 

	

11. 	Per Capita Sales 	(Dollars) 460 377 363 451 33 143__ 
12. Wholesaling, 	1930--No. Establishments 12 185 181 (a) 8 

1,546 a) 50,074 49,538 (a) 1,525 
14. Manufacturing, 	1936--11o. 	Plants 13 x) 136 118 7 24 
15. 	Cross Value Production 	(Thousand 	) 370 x) 16,918 16,432 256 344 

	

9. 	Total Sales 	(Thound 	) 	........... 

	

13. 	Total Sales 	(Thousand 	) 	........... 

	

16. 	Farms, 	1931, 	Total No ................ (b) 500 (b) 745 1,447 
17. 	Gross Value Production 	(Thousand 	fl (b) b) 671 (b) 703 1,671 
18. 	Average per Farm 	(Dollars) 	. (b) b) 1,341 (b) 943 1,155 

EiPL0YMENT AND PAYROLL 
19. RetailIng, 	1930--No. Employees 244 85 2,413 2,311 5 132 
20. 	Salaries and Wages 	(Thousand 	) 	.. 204 76 2,226 2,160 3 117 
21. Wholesaling, 	1930--No 	Employees 58 a) 2,001 1,964 (a) 55 
22. 	Salaries and Wages 	(Thousand j) 64 j__ 2,944 2,890 69 
23. Manufacturing, 	1936--No 	Employees 157 x) 3,256 2,663 111 199 
24 	Salaries and Wages 	(Thousand 	) 146 x) 3,226 2,679 68 103 
25. 	Farm Population, 	1931--No . 	.......... (b) (b) 2,233 (b) 3,702 8,009 
26 	Per Cent of Total Population (b) b) 3.6 (b) 52,9 53,7 

RETAIL DISTRIBUTION BY GROUPS, 1930 
27. 	Food Stores, 	No ...................... 49 25 475 39? 17 44 

693 336 5,367 4,889 52 165 Sales 	(Thousand *) 	................. 
Country General Stores, No ........... 5 

. 

3 3 0 14 38 
30, 	Sales 	(Thousand 	) 291 112 52 0 154 690 
31. General Merchandise Group, No 4 2 17 16 0 2 

300 (x) 2,977 2,958 0 (x) 
11 5 62 46 10 20 33, Automotive Group, No .................

34. 	Sales 	(Thousand 	) 359 142 3,800 3,670 19 619 
18 7 131 100 0 9 

389 168 2,412 2,411 0 193 
Apparel Group, No .................... 

Sales 	(Thousand $) 	................. 
Building Materials Group, 	No 6 2 29 28 0 7 

38. 	Sales 	(Thousand 	) 144 (x) 985 967 0 89 
39. Furniture and Household, No 30 1 

(x) (x) 1,120 1,112 0 (x) 
41. Restaurant Group, No ................. 8 6 42 38 0 9 
42. 	Sales 	(Thousand 3) 59 38 469 466 0 20 

5 38 36 4 43. Drug Stores, No ................. 
(x) (x) 936 906 0 54 

17 4 142 132 6 11 

32. 	Sales 	(Thousand $) 	................. 

498 238 4,240 4,057 10 146 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

	

40. 	Sales 	(Thousand 	$) 	................. 

	

47. 	Passenger Cars Reg'd., 	1937, No 469 357 5,723 4,714 535 1,175 
(a) (a) 41.8 43.3 37.2 41.7 

44, 	Sales 	(Thousand 3) 	........... ...... 
Other Retail Stores, No .............. 

Sales 	(Thousand $) 	................. 

New Passenger Car Sales, 	1937, 	Mo. (a) (a) (a) (a) (a) (a) 
No. 	per 100 households (a) (a) (a) (a) (a) (a) 

Domestic Electric Meters, 	1937, 	No. (a) (a) (y)16,306 (a) (y)380 796 
(a) (a) 119.0 (a) 26.4 27.9 

48. 	No. 	per 100 households 	............. 

812 478 10,631 10,305 339 879 
(a) (a) 77.6 94.6 23.6 31.2 

52, 	No. 	per 100 households 	............. 
53. Homes with Radios, 1937, No .......... 

55. Farm Values, 1931, 	(Thousand $) (b) (b) 2,102 (b) 2,361 7,241 

	

54. 	No. 	per 100 households 	............. 

	

56. 	Average per Farm (DoUars) (b) (b) 4,203 (b) 3,169 5,004 

Note: 	See footnotes at end of table. 
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Table 	.--NEW BRUNSWICK--Consu*er Market Data by Countjea and TOwni --(Conc]'d) 

WESTMORE LAND YORK 

County Moncton 
Sack- 

County 
Froder- 

yule 1on  

57,506 20,689 2,234 32,454 8,830  
0.55 0.20 0.02 0.31 0.09  

54,360 19,468 2,088 30,381 8,062  
1,747 634 90 1,299 496 A. 
1,399 587 56 774 272 5. 

11,026 4,201 (a) 6,961 (a) 6. 
10,867 4,149 (a) 6,919 (a) 7. 

612 302 54 384 179 8. 
23,830 20,781 782 6,752 4,862 9. 

0.86 0.75 0.03. 0.25 0.18 10. 
414 _L003 350 208 551 11. 
SQ 36 (a) 25 16 12. 

7,697 6,196 (a) 4,991 4,764 13. 
97 39 8 77 27 14. 

7738 5.962 706 3,182 1 	1,247 15. 

3,716 b) (b) 2,739 b) 16. 

3,892 (b) (b) 2,909 (b) 17. 
1,047 (b) (b) 1,062 (b) 18. 

1,837 1,619 76 563 447 19. 

1,982 1,622 58 480 395 20. 

337 287 (a) 131 124 21. 

417 342 (a) 181 171 22. 

2,574 1,959 241 1,135 389 23. 

2455 2,026 248 808 319 24. 

19,794 (b) (b) 13,576 (b) 25. 

34.4 (a) (b) 41.8 (b) 26. 

275 143 20 133 69 27. 
2,589 1,872 171 1,671 1,312 28. 

54 0 3 67 1 29. 

0 25 1,027 (x) 30. 
--  9 14 12 31. 

13,244 13,208 (x) 503 499 32. 

71 31 17 56 17 33. 
_173 262 1,128 907 34. 

52 40 9 28 24 35. 
1,244 1,122 90 627 608 36. 

18 9 3 8 5 37. - 	594 519 18 237 (x) 38. 

11 9 1 6 6 39. 

455 438 x) 191 191 40. 
33 21 5 13 10 41. 

239 201 18 140 109 42. 
20 14 2 10 7 43. 

400 303 (x) 218 181 44. 

69 28 4 49 28 45. 

1,801 1,390 113 1,010 865 46. 

4,529 1,856 456 3,343 1,161 47. 

41.1 44.2 (a) 48.0 (a) 48. 

(a) (a) (a) (a) a) 49. 

(a) (a) a) (a) () _ 50. 
)7,798 T a) y)4,098 a) 51. 

70.7 (a) (a) 58.9 (a) 52. 

7,762 4,601 704 3,758 2,027 53. 
70.4 109.5 (a) 54.0 (a) 54. 

11,631 (b) (b) 8,840 (b) 55. 

3,130 (b) (b) 3,227 (b) 56. 

Footnotes 

- figures not available. 

- not applicable. 

- figures withheld to avoid dis-

closing individual operaione. 

- partially estimated--See intro-
duction. 
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Table 2.--UE8EC--Conumer Market Data, by Coutiee and Towns 

Province ABITISI ARGNNTEUIL ARTHABASKA 

County Amos County Lachute County TOTAL 

POPULATION AND DWELLINGS, 1931 
Persons, 	Total 	No . 	.................. 2,874,255 23,692 2,153 18,976 3,906 27,159 

Per Cent of Canada Total ........... 27.70 0.23 0.02 0.18 0.04 0.26 
Persons, 	Canadian 	born 	............... 2,622,512 22,864 2,095 17,942 3,712 26,537 

British 	born 	................ 110,826 92 6 678 126 8 
.5. 	Foreign born 140,917 

. 

736 52 356 68 614 
6. 	Households, 	Total 	No . 	............... 535,472 4,123 (a) 3,769 (a) 4,705 
7. 	Dwellings, 	Total 	No . 	................ .530,070 4,082 (a) 3,733 (a) 4,650 

BUSINESS AND INDUSTRY 
8. Retailing, 	1930--No. Stores ......... . 34,286 207 34 240 82 274 

651,139 2,105 661 2,708 1,408 3,194 Total Sales 	(Thouand U 	........... 
Per Cent of Canada Sales 23.6 0.08 0.02 0.10 0.05 0.12 
Per Capita 	Sales 	(Dollars) 227 89 307 143 360 118 - 

Wholesaling, 	1930--No. Establlshmenta 2,932 7 (a) 9 (a) 16 
13. 	Total 	Sales 	(Thousand 	.......... 904,796 549 (a) 516 (a) 2,341 
14. Manufacturing, 	1936--No. Plants 7,969 66 '1 52 9 1.5 
15. 	Gross Value 	Production 	(Thousand 	) 863,687 869 190 5,722 2 172 4,348 
16. 	Farms, 	1931, 	Total 	No . 	.............. 135,957 2,413 (b) 1,346 b) 2,437 
17. 	Gross Value Production 	(Thousand 4) 184,710 1,893 (b) 2,458 (b) 3,660 
18. 	Average per Farm (Dollars) 1,359 

. 

785 (b) 1,826 (b) 1,502 

EMPLOYMENT AND PAYROLL 
19. 	Retailing, 	1930--No. Employees 62,900 105 44 177 113 184 
20, 	Salaries and Wages 	(Thousand 	) 59,778 92 47 142 100 144 
21. Wholesaling, 	1930--No. Employees 26,171 

.. 

20 (a) 15 (a) 63 
22. 	Salaries and Wages (Thousand 4) 41,958 33 (a) 22 (a) 67 
23. Manufacturing, 	1936--No. Employees 

. 

194,876 296 38 t,549 553 1,839 
24. 	Salaries and 'Wages 	(Thousand 4) 182,319 158 27 1,411 464 1,246 
25. 	Farm Population, 	1931--No . 	.......... 777,017 11,130 (b) 6,965 (b) 15,124 
26. 	Per Cent of Total Population 27.0 49.0 (b) 36.7 (b) 55.7 

RETAIL DISTRIBUTION BY GROUPS, 1930 

. 

15,398 65 13 94 26 114 Food Stores 	No ...................... 
Sales 	(Thousand 4) 	................. 186,234 584 153 591 309 685 

Country General Stores, No ........... 2,992 44 5 44 5 37 
, 	Sales 	(Thousand 4) 50,390 974 283 754 91 524 

31. General Merchandise Group, No 1,287 1 0 6 (c)5 20 
85,229 (x) 0 139 139 236 

33. 	Automotive 	Group, 	No . 	............... 2,298 19 2 28 10 20 
34. 	Sales (Thousand U 71,940 108 (x} 747 526 849 

	

32. 	Sales 	(Thousand 	3) 	................. 

	

35. 	Apparel Group, 	No . 	............ ....... 3,103 13. 6 8 8 12 
61,106 144 100 74 74 82 

37. Building Materials Group, No 878 2 1 6 3 11 
Sales 	(Thousand 4) 29,75? (x) (x) 120 4 7  513 	- 

Furniture and Household, No 812 0 0 8 3 9 
30,182 0 0 63 37 129 

925 5 1 5 . 	3 4 

	

36. 	Sales (Thousand U 	................. 

	

42. 	Sales (Thousand U 19,205 27 (x) 20 (x) 17 
43. Drug Stores, No 658 2 -r-  4 2 6 

14,852 (x) (x) 31 (x) 24 
5,693 58 5 37 17 41 

44. 	Sales 	(Thousand 4) 	................. 
45. Other Retail Stores, No .............. 

. 

101,946 

. 

178 27 169 148 135 46. 	Sales 	(Thousand 4) 	................. 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

40. 	Sales 	(Thousand $) 	................. 

47. Passenger Cars Reg'd., 	1937, 	No 161,317 1,615 (a) 1,843 (a) 1,104 

41. Restaurant Group, No ................. 

48. 	No. per 100 households ............. 30.1 39.4 (a) 48.5 (a) 23.5 
49. New Passenger Car Sales, 	1937, 	No. 23,001 419 (a) 221 (a) 296 
50. 	No, 	per 100 households 4.3 10.2 (a) 6.0 (a) 6.3 
51. Domestic Electric Meters, 	1937, 	No. 475,613 2,096 (a) 2,373 (a) 2,206 

88.5 50.8 (a) 63.0 (a) 46.9 
53. 	Homes with Radios, 	1937, 	No . 	........ 317,780 1,306 224 1,364 686 1,289 

59.3 31.9 (a) 36.2 (a) 27,4 

	

52. 	No. per 100 households ............. 

	

55. 	Farm Values, 	1931, 	(Thousand 4) 877,274 

. 

7,994 (b) 9,985 (b) 16,096 

	

54. 	No. per 100 households ............. 

	

56. 	Average per Farm (Dollars) 6,452 3,313 (b) ?,419 (b) 6,605 

Note: See footnotea at end of table. 



- 25 - 

Table 2.--UTBF.C--Conauaer Market Data by Countiea and Towne 

ARTHABASKA 
BAOT 

County 

BEAUCE 

County 

BEAUHARNOIS 
CHASSE 

County 

BERT}IIER 

County 
Victoria- 

County 
Valley- 8eau- 

County 
Berthier- 

V11Ø field harnoia villa 

6,213 16,914 44.793 25,163 11,411 3,729 22,006 19,506 2,431 32,432 1. 
0.06 0.16 0.43 0.24 0.11 0.04 0.21 0.19 0.02 0.31 2, 
,970 16,490 44,402 22,432 10,542 3,183 21,758 19,059 2386 32,166 3. 

5 11 22 760 530 74 4 15 3 106 4. 
238 403 369 1,971 339 472 244 432 42 160 5. 

(a) 3,342 9,395 4,359 2,151 (a) 3,661 3,612 (a) 5,150 6. 
(a) 3.311 7,280 4,283 2,109 (a) 3,645 3,578 (a) 5,121 7. 

1(8 216 425 288 162 62 220 245 52 301 8. 
1,946 1,091 3,269 5,130 3,883 834 1,098 1,978 755 1,801 9. 
0.07 0.04 0.12 0.19 0.14 0.03 0.04 0.07 0.03 0.07 10. 
313 65 73 204 340 224 50 101 311 56 11. 
12 9 30 li 14 (a) 10 11 (a) 2 12. 

2,243 324 1,240 987 814 (a) 128 218 (a) Lx) 13. 
23 6? 153 49 30 9 77 81 9 69 14. 

2.489 2,105 1 	2,509 9,566 7.848 1,558 338 1,734 1 038 418 15. 
b) 2,335 5,277 831 b) b) 2,822 1,904 b) 3,884 16. 

(b) 3,244 5,343 1,568 (b) (b) 2,997 2,794 (b) 3,125 1?. 
(b) 1,389 1013 1,887 (b) (b) 1,062 1,467 (b) 804 18. 

126 52 183 408 302 78 28 98 51 129 19. 
105 29 127 319 242 64 12 65 40 81 20. 
63 5 32 34 33 (a) 4 7 (a) (x) 21. 
67 5 34 49 49 (a) 4 6 (a) (x) 22, 

,296 606 1,300 2,940 2,523 398 112 517 257 302 23. 
935 349 602 2,431 2,011 410 32 288 186 95 24. 

(b) 11,133 28,698 4,668 (b) (b) 14,852 10,618 (b) 2 1 ,744 25. 
(b 65.8 64.1 18.6 (b) (b) 67 5 54.4 (b) 76.3 26. 

45 74 161 142 99 30 76 119 27 125 27. 
344 262 596 1,412 1,007 233 250 722 210 337 28. 

3 36 71 1 0 2 62 20 1 91 29. 
(x) 446 1.364 394 0 (x) 666 357 1 	(x) 1.196 30. 

15 4 11 14 10 2 4 8 2 3 31. 
18 32 383 608 556 () 19 113 () 20 32. 
10 17 36 17 8 6 11 22 5 20 33, 

632 97 387 437 325 100 (} 205 109 175 34. 
9 17 29 33 19 12 9 13 6 7  

80 29 95 472 378 66 27 140 57 9  
6 5 13 6 5 0 9 6 0 2 37. 

493 44 139 387 354 0 13 98 0 (x) 38. 
6 4 15 9 8 1 1 7 1 1 39. 

109 27 154 157 146 Lx) (x) 46 (x) (x) 40. 
3 1 6 4 3 1 0 4 0 3 41. 

16 (x) 9 18 (x) (x) 0 9 0 14 42. 
2 3 4 4 3 1 0 3 1 0 45 

(x) (x) 6 55 (x) (x) 0 30 Cx) 0  
9 55 79 46 27 9 48 43 9 49  

44 150 136 1,190 1,059 118 80 258 19 49 46. 

(a) 728 1,294 1,329 677 (a) 543 682 (a) 808 49, 
(a) 22.1 17.5 30.2 30.8 (a) 14.7 18.9 (a) 15.5 48. 
296 23 254 108 108 (a) (x) Cx) (a) 107 49. 

(a) 0.7 3.4 2.5 5.0 (a) C) (x) (a) 2.1 50. 
(a) 1,059 tY) 2 , 22 8 3,655 (a) (a) 1,159 1,553 (a) 464 51. 
(a 31.7 30.1 83.8 (a) (a) 31,7 43.0 (a) 9.0 52. 
711 762 1,514 2,627 2,008 381 629 747 298 610 53. 

(a) 22.8 20.5 60.3 93.4 (a) 1 1 .2 20.7 (a) 11,8 54. 
(b) 16,229 28,245 8,905 (b) (b) 11,236 15,134 (b) 15,294 55. 
(b) 6,950 5,353 10,716 (b) (b) 3,982 7,948 (b) 3,938 56. 

Note: See footnotes at end of table. 
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Table 2.--U EC--Consumer Market Data by Counties and Towns--(Cont'd) 

BROME CHAMBLY CHAMPLAIN 

County County 
Lon- St. 

County 
Alma- Cap de is 

gueuil Lanbert  yule !4adeleine 

POPULATION AND DWELLINGS, 1931 
1. 	Fersons, 	Total 	No . 	.................. 12,433 26,801 5,407 6,075 59,935 2,010 8,748 

0.12 0.26 0.05 0.06 0.58 0.02 0.08 
11,010 

. 
22,415 4,832 4,546 58,662 1,961 8,512 

2. 	Per Cent of Cana4a Total 	........... 

762 3,318 424 1,190 274 10 40 
5. 	Foreign born 661 1,068 151 339 - 999 39 196 
6. 	Households, 	Total 	No . 	............... 2,791 5,461 (a) (a) 9,952 (a) (a) 
7. 	Dwellings, 	Total 	No . 	................ 2,763 5,431 (a) (a) 9,840 (a) (a) 

BUSINESS AND INDUSTRY 
8. Retailing, 	1930--No. Stores .......... 149 323 93 55 690 24 107 

4. 	British 	born 	................ 

1,294 4,122 1,495 1,375 5,837 150 805 
0.05 0.15 0.05 0.05 0.21 0.01 0.03 
104 154 276 226 97 75 92 

12. 	Wholesaling, 	1930--No. 	Establishments 6 11 2 4 18 (a) 1 

	

3. 	Persons, 	Canadian 	born 	............... 

	

10. 	Per Cent of Canada Sales 	........... 

449 910 (x) 398 545 (a) (x) 

	

11. 	Per Capita Sales (Dollars) 	_________ 

	

14. 	Manufacturing, 	1936--No. 	Plants 34 31 9 7 159 3 10 
15.GrossValueProduction(Thousand 3) 939 2,893 1 145 958 12,832 31 1,169 

1,724 659 
_ 
b) (b) 2,699 (b) (b) 

	

9. 	Total 	Sales 	(Thousand 	) 	........... 

	

17. 	Gross Value Production 	(Thousand 	) 2,888 1,332 (b) (b) 4,181 (b) (b) 
18. 	Average 	per Farm 	(Dollars) 	......... 1,675 

. . 
2,021 (b) (b) 1,549 (b) (b) 

EMPLOYMENT AND PAYROLL 

16. 	Farms, 	1931, 	Total 	No ................ 

Retailing, 	1930--No. Employees 72 347 128 105 478 21 65 
SalarIes and Wages 	(Thousand 8) 52 292 114 104 317 11 43 

13. 	Total Sales 	(Thousand $) 	........... 

21. Wholesaling, 	1930--No. 	Employees 12 50 (x) 22 26 (a) (x) 
22.SalariesandWages(Thousand3) 10 73 (x) 32 35 (a) (x) 

Manufacturing, 	1936--No. Employees 309 909 385 232 2,994 9 296 
Salaries and Wages 	(Thousand 3) 181 823 380 219 2,590 4 186 

25. 	Farm Population, 	1931--No . 	.......... 7,919 3,674 (b) (b) 17,951 (b) (b) 
26. 	Per Cent of Total Population 63.7 13.7 (b) (b) 30.0 (b) (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 

. 
33 168 59 21 313 11 63 

201 2,055 848 649 2,146 76 463 
39 22 1 1 73 2 11 

689 454 (x) (x) 1,096 (x) 81 K. General Merchandise Group, 	No 1 12 7 1 34 3 4 
(x) 119 79 Cx) 694 6 39 

21 26 3 8 42 3 5 
101 395 128 173 193 (x) 33 

4 16 5 3 59 0 6 
21 124 30 79 664 0 16 

	

27. 	Food Stores, 	No ...................... 

	

37. 	Building Materials Group, 	No 5 8 3 2 12 0 4 

Sales 	(Thousand 	) 	................. 
Country General Stores, No ........... 

30 236 160 (x) 195 0 

30.Sales(Thousand 3) 	_________________ 
Sales 	(Thousand 	3) 	................. 

Automotive 	Group, 	No ................. 

39. Furniture and Household, No 2 8 2 3 10 0 2 

34.Sales(Thousand 3) 	_________________ 

(x) 70 (x) 30 125 0 (x) 

35. Apparel Group, No .................... 

4 5 2 1 10 0 2 

36. 	Sales 	(Thousand 3) 	................. 

15 16 (x) (x) 2 7  0 (x) 

Sales 	(Thousand 	3) 	................. 
Restaurant Group, No ................. 

43. Drug Stores, No ...................... 1 4 1 2 13 0 1 

38.Sales(Thou8and 3) 	_________________ 
42.Sales(Thousand 3) 	_________________ 

(x) 66 (x) (x) 75 0 (x) 
39 56 10 13 124 5 9 

202 587 192 277 622 7 60 

Other Retail Stores, No .............. 
Sales 	(Thousand 3) 	................. 

RELATED INDICATORS OF CONSU?LER PU1CHASING 
POWER 

44. 	Sales 	(Thousand 	3) 	................. 
1,334 2,075 ()_ (a) 2,024 (a) 364 
47.6 37.7 (a) (a) 20.2 (a) (a) 

49. New Passenger Car Sales, 	1937, 	No. (x) 109 (x) (x) 93 (a) 14 
(x) 2.0 (a) (a) 0.9 (a) (a) 

	

48. 	No. 	per 	100 households 	............. 

	

51. 	Domestic Electric 	Meters, 	1937, 	No. 1,040 1,603 (a) (a) 7,502 (a) (a) 

47. Passenger Cars Reg'd., 	1937, 	No ...... 

50. 	No. 	per 100 households 	_____________ 

37.3 29.4 (a) (a) 75.4 (a) (a) 
1,864 3,758 957 1,580 4,293 161 1,070 
66.8 68.8 (a) (a) 43.1 (a) (a) 

No. 	per 100 	households 	............. 
Homes with Radios, 	1937, No .......... 

55. 	Farm Values, 	1931, 	(Thousand $) 11,054 7,249 (b) (b) 21,756 (b) (b) 

	

54, 	No. 	per 100 	households 	............. 

	

56. 	Average 	per Farm (Dollars) 	......... 6,412 11,000 (b) (b) 8,061 (b) (b) 

,,ue; ace ootnotes at one or table. 
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Table 2.--QIJEBEC--Consuaer Market Data by Counties and Towna--(CQflt'd) 

CHALII LAIN 
Co.ICon cri;RLEvoIx GTL; 

GUAY C:iICOJTIMI 
Grand La Sale L: 

_______ 
ChI- 3agot- 

_______  
Jon- K'ao- Port 

Mere Tuque County St.Paul la1ba1e County County coutimi vine quiere guml Alfred 

6,461 7,871 22,940 2,916 2,408 13,125 55,724 11,877 2,468 9,448 4,500 2,342 1. 
0.06 0.08 0.22 0.03 0.02 0.13 0.54 0.11 0.02 0.09 0.04 0.02 2. 

6,149 7,658 22,815 2,853 2,388 12,626 54,460 11,718 2,453 9,281 4,090 2,291 3. 
87 55 19 7 0 292 289 14 0 11 167 2 4. 

225 158 106 56 20 207 975 145 15 156 243 49 5. 
(a) (a) 3,387 (a) T 2,801 8,358 1,641 (a) () (a) (a) 6. 
(a) (a) 3,289 (a) (a) 2,787 8,234 1,802 (a) (a) (a) (a) 7. 

97 98 227 35 49 170 436 136 32 83 52 30 8. 
1,390 1,631 1,595 423 615 1,375 7,059 2,960 370 1,659 746 253 9. 
0.05 0.06 0.06 0.02 0.02 0.05 0.26 0.11 0.01 0.06 0.03 0.01 10. 

215 207 70 -- 145 255 
Ta) 

105 
9 

127 
- 	22 

249 150 176 
- 

166 108 11. 
Ta1 (a) 12. 175 262 181 (a) (a) 329 3,576 3,346 (a) 142 (a) (a) 13. 16 13 73 13 5 26 143 18 5 10 6 (a) 14. 5.596 

(a) 
4 2 5  
1bf 

941 42 22 830 2_455 453 47 1 366 5,052 (a) 15. 1,476 (a) - (b) i,649 1,686 (bY TT t T Tt) 16. (b) (t) 1,987 (b) (b) 3,151 3,079 (b) (b) (a) (b) (a) 17. (b) b) 1,346 (b) (b) 1911 1,826 (b) (b) (b) (a) (b) 18. 

132 122 117 27 51 120 547 239 24 142 61 15 19. 
92 102 85 19 45 77 480 231 19 121 47 11 20. 
10 9 9 (a) (a) 9 112 103 (a) 6 (a) (a) 21. 15 14 11 (a) (a) 10 134 124 (a) 6 (a) (a) 22. 

24 6 1,496 - 768 259 258 2,885 229 11 250 '51 (a) 23. 1,301 863 192 6 4 Lii 3,433 144 8 305 1,308 (a) 24. (b) (8) 10,749 (8) (8) 7,949 13,073 (b) (b) (b) 5) (b) 25, (b) (8) 46.9 (b) (b) 60.6 23.5 (b) (b) (a) () (b) 26. 

44 45 107 13 17 57 204 68 15 36 24 15 27. 662 429 295 75 75 285 2,265 837 118 493 320 122 28. 
0 2 47 9 10 2- 45 0 5 1 2 4 29. 0 (1) 949 268 372 699 1,045 0 164 jx,L ft)_ 83 30. 4 11 8 1 1 2 23 12 0 - 7 1 - 	1 31. 76 529 54 (x) (x) Cx) 1,134 662 0 421 (x) Cx) 32. 3 6 7 3 2 30 23 1 5 2 0 33. 12 

W 
52 88 28 (x) 205 749 613 Cx) 105 (x) 0 34. 

4 W r To 1 T ST 295 284 57 Cx) 42 22 697 303 (x) 211 97 13 36. 2 
.(x) 

0 
0 

4 
(x) 

1 
(x) 

2 
(x) 

5 
19 

9 
247 

4 
121 

0 
0 

-4 
125 

0 
0 

1 
(x) 

37. 
38, 4 

61 Cx) 
5 

32 
-T 

(x) 27 
0 
0 

- 	11 
302 

6 
176 

1 
Cx) 

3 
96 

- 
1 

(x) 
0 
0 

 
 

2 
(x) 

3 
8 

2 
(x) 

1 
(x) 

0 
0 

3 
(x) 

7 
57 

3 
39 

0 
0 

1 
(x) 

1 
Cx) 

2 
Cx) 

 
 

3 - 3 T 1 0 T - 	1  20 44 15 Cx) (x) 0 182 50 (x) (x) Cx) Cx)  20 14 35 4 8 39 69 21 7 15 10 2 45. 
210 191 84 20 20 162 382 157 10 109 60 (x) 46. 

313 235 558 (a) (a) 1,210 1,807 508 (a) (a) (a) (a) 47. 
(a) (a) 16.4 (a) (a) 43.2 21.5 32.7 (a) (a) (a) (a) 49. 40 35 50 (a) (a) 25 358 271 (u) 8 (a) (a)  Ja) (a) 1.5 (a) (a) - 0.9 4.3 14.7 _Ja) - 	(:1) 

(u) 
(a) 
(a) 

- 	(a) 
(a) 

 
51. (T (a) 1,628 (a) 1,797 y}6,408 (a) () 

(a) (a) 48.1 (a) (a) 64.2 76.7 (a) (a) (a) (a) (a) 52, 
863 632 547 189 137 812 5,367 1,663 307 1,245 782 397 53. 

(a) (a) 16.1 (a) (a) 29.0 64.2 90.3 (a) (a) (a) (a) 54, 
(b) (b) 8,721 (b) (8) 14,871 17,246 (8) (b) s) (8) (b) ss. (b) 

•1,.e... 

(b) 

2' --------- 

5,908 

- 	 -- 

(b) 

S 	 -- 	- 

(b) 9,018 10,229 (b) (b) (a) (b) (8) 56. 
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Table 2.--UEBEC--Connumer Mark:t Data by Countj'o and Towns-.-(Cont'd) 

CO}hPTON DORChESTER DRUMLIOND 

County 
East 

County County County 
Drummond- 

Angus yule 

POPULATION AND DWELLINGS, 	1931 
1. 	Persons, 	Total 	No . 	.................. 21,917 3,566 14,284 27,994 26,179 6,609 

0.21 0.03 0.14 0.27 0.25 0.06 
3. 	Persona, 	Canadian born 	............... 20,215 3,320 14,096 27,841 24,835 5,918 
4. 	British 	born 	................ 804 109 78 8 388 273 
5. 	Foreign 	born 898 137 110 145 956 418 
6. 	Hoiseholds, 	Total 	ITo . 	............... 4,276 (a) 2,824 4,808 4,520 (a) 
7. 	Dwellings, 	Total 	No . 	................ 4,223 (a) 2,808 4,754 4,470 (a) 

BUSINESS AND INDUSTRY 
8. Retailing, 	1930--No. 	Stores 247 46 141 239 253 101 

2,262 502 1,542 1,699 3,800 2,763 
0.08 0,02 0.06 0.06 0.14 0.10 

	

9. 	Total Sales 	(Thousand 4) 	........... 

	

11. 	Per Capita Sales 	(Dollars) 103 141 108 61 145 418 
12. Wholesaling, 	1930--No. 	Establishments 9 (a) 6 10 15 12 
13. 	Total 	Sales 	(Thousand 4) 341 (a) 179 220 972 953 
14. Manufacturing, 	1936--No. 	Plants 66 8 35 111 76 24 
15.C,ro 	Value 	Prnduction 	(Thousand 4) 4,953 2,452 413 1,087 14,484 13,52 
16. 	Farms, 	1931, 	Total 	No . 	.............. 2,470 b) 1,532 3,485 2,050 (b) 
17. 	Gross Value Production 	(Thousand 3) 3,991 (b) 3,002 3,759 2,187 (b) 
18. 	Average per Farm (Dollar8) 1,616 (b) 1,960 1,079 1,359 (b) 

10. 	Per Cent of Canada Sales 	........... 

EMPLOYMENT AND PAYROLL 
19. 	ketailing, 	1930--No. 	Employees 131 41 91 65 254 208 
20. 	Salaries and Wages 	(Thousand $) 	.. 93 29 74 40 208 199 
21. Wholesaling, 	1930--No 	Employees 10 (a) 4 4 34 34 

	

2. 	Per Cent of Canada Total 	........... 

	

22. 	Salaries and Wages 	(Thousand 3) 13 

. 

(a) 6 5 40 40 
23. Manufacturing, 1936--No 	Employees 1,512 617 88 275 4,604 4,414 
24. 	Salaries and Wages 	(Thousand 4) 1,328 586 48 122 4,447 4,341 
25. 	Farm Population, 	1931--No . 	.......... 12,375 (b) 8,612 20,768 11,033 (b) 
26. 	Per Cent of Total Population 56.5 

. 

(b) 60.3 74.2 42.1 (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 

. 

73 15 42 Be 86 33 
306 

. 

120 2?7 211 936 640 28. 	Sales 	(Thousand $) 	................. 
29. Country General Stores, No ........... 52 5 32 62 30 5 
30. 	Sales 	(Thousand 3) 956 146 575 1,180 647 96 
31. General Merchandise Group, No 9 3 3 3 18 12 

171 84 4 (x) 118 176 
30 4 19 24 23 6 

34. 	Sales 	(Thousand $) 257 16 522 96 882 796 
15 8 4 12 1 19 
86 

. 

63 14 10 339 329 
3'?. Building Materials Group, No 4 1 1 6 5 4 

	

32. 	Sales 	(Thousand 3) 	................. 

	

38. 	Sales 	(Thousand $) 65 (x) (x) 6 225 222 	- 

33. Automotive Group, No ................. 

39. Furniture and Household, 	No 8 4 0 2 8 7 
48 17 0 (x) 174 170 

87. Food Stores, No ...................... 

3 1 0 0 4 4 

	

40. 	Sales (Thousand 3) 	................. 

	

42. 	Sales 	(Thoua&nd 4) (x) (x) 0 0 27 27 
41. Restaurant Group, No ................. 

1 0 1 0 4 (c)3 
(x) 0 (x) 0 79 79 

Apparel Group, No ................ 
Sales (Thousand $) 	................. 

54 5 39 42 51 16 
347 18 117 123 313 228 

45. Other Retail Stores, No ..............
45. 	Sales 	(Thousand 3) 	................. 

RELATED INDICATORS OF CONSUMER PURCHASING 

43. Drug Stores, 	No ...................... 
44. 	Sales 	(Thousand 3) 	................. 

POWER 
47. Passenger Cars Reg'd., 	1937, 	No 1,671 (a) 979 776 1,868 (a) 

38.9 (a) 35.0 16.2 41.3 (a) 
49. New Passenger Car Sales, 	1939, No. 20 (a) iSO 31 202 232 

	

48. 	No. 	per 100 households ............. 

	

50. 	No. 	per 100 households 0.8 (a) 5.3 0.6 5.1 a 
51. 	DomestIc Electric Meters, 	1937, 	No. 	• Ly)l,984 (5) 1,857 1.032 3,363 a 

46.4 (a) 65.8 21.5 74.4 (a) 
53. 	Homes 	with Radios, 	1937, 	No . 	........ 1,126 401 833 460 2,680 1,563 

26.3 (a) 29.5 9.6 57.1 (a) 

52. 	No. 	per 100 households 	............. 

55. Farm Values, 	1931, 	(Thousand 3) 14,987 

. 

(b) 14,346 16,068 12,739 (b) 

	

54. 	No. 	per 100 households 	............. 

	

56. 	Average per Farm (Dollars) 6,068 (0) 9,364 4,608 6,214 (b) 

IIQc: 500 tootnotes at and of table. 



- 29 - 

Table 2.--UEBEC--Consumer Market Data by Counties and Towne--(Cot'd) 

FROHTENAC GASPE 

County 

HULL 
INGDON 

County 

- 	 IBERVILLE 

St. 	Joaeph 

do Granthem County Megantie County Aylrner 
Pointe- 

Oatineau Hull County 
Ibur- 

yule 
- 

2,812 25,681 3,911 45,617 63,870 2,835 2,282 29,433 12,345 9,402 2,778 1. 
0.03 0.25 0.04 0.44 0.62 0.03 0.02 0.28 0.12 0.09 0.03 2. 
2,693 25,140 3,733 45,263 62,037 2,648 2,252 28,767 11,336 8,999 2,593 3. 

14 96 31 156 835 127 3 204 363 53 42 4. 
106 445 147 198 998 60 27 462 0546 350 143 5. 

(a) 4,234 - (a) 7,256 11,717 (a) (a) 70 - 	 1,828 (a) 6. 
(a) 4,163 (a) 9,192 11,485 (a) (a) 5,235 2,740 1,819 (a) 7. 

15 264 85 399 790 44 39 443 136 88 34 8. 
137 1,839 932 3,151 10,639 368 183 7,777 1,720 918 605 9. 

0.01 0.07 0.03 0.11 0.39 0.01 0.01 0.28 0.06 0.03 0.02 10. 
49 72 238 69 167 130 80 1 	264 139 

- 	 2 

98 218 11. 
(a) 8 (a) 13 15 iT iT 11 (a) 12. 
(a) 279 (a) 596 1,327 (a) (a) 1,139 (x) 338 (a) 13. 
(a) 81 8 138 98 (a) (a) 46 32 26 10 14. 
aL 1,287 451 978 19,153 (a) (a) 10 668 1,378 528 113 15. 
b) 3,053 (b) 5,382 2,734 T (E) b) 1,794 1,070 (b) 11 

(b) 2,779 (b) 3,064 4,325 (b) (b) (b) 3,052 1,586 (b) 17. 
(b) 910 (b) 569 1,582 (b) (b) (b) 1,701 1,482 (b) 18. 

1 105 66 221 991 34 21 778 121 56 40 19. 
1 80 52 154 831 29 14 664 94 41 29 20. 

(a) 6 (a) 16 56 (a) (a) 53 (x) 22 (a) 21. 
(a) 6 (a) -- 	22 80 (a) (a) - 75 () 26 ( j_ 22, 
(a) 529 338 704 3,432 (a) (a) 2,366 201 99 34 23. 
(a) 295 194 180 3,877 (a) (a) 2,346 149 53 24 24. 
(b) 16,342 (b) 34,256 15,723 (b) (b) (b) 8,050 5,111 (b) 25. 
(b) 63.6 (b) 75.1 24.6 (b) (b) (b) 65.2 54.4 (b) 26. 

10 98 29 120 400 22 24 246 37 37 21 27. 
119 453 268 289 3,371 106 102 2,792 180 177 125 28. 

1 44 4 177 64 2 1 0 32 16 3 29. 
(x) 563 62 1 	2,360 1,515 (x) (x) 0 741 307 147 30. 

2 12 9 4 20 0 18 0 1 1 31, 
(x) 33 32 36 720 0 0 705 0 (x) (x) 32. 

0 20 6 33 73 6 3 26 13 10 1 33. 
0 169 42 307 1,073 30 15 662 393 46 (x) 34, 
2 13 8 9 48 0 1 39 9 - 	 1 0 35. 

(x) 111 106 28 512 0 Cx) 486 70 (x) 0 36 . 
0 5 4 5 14 0 0 (c) 	13 6 1 0 37. 

•0 112 110 30 365 0 0 365 109 (x) 0 38, 
8 3 0 14 1 0 12 3 0 0 39. 

0 72 (x) 0 355 (x) 0 324 ix) 0 0 40. 
0 6 5 3 26 2 1 19 6 0 0 41. 
0 (x) 21 4 139 (x) (x) 129 22 0 0 42 .  
0 2 2 4 11 1 1 8 1 1 1 43. 
0 Cx) Cx) 17 209 (x) (x) 181 (x) (x) Cx) 44. 
0 56 15 44 120 10 8 62 29 21 7 45. 
0 292 243 80 2,380 153 18 2,133 141 352 294 46. 

(a) 861 (a) 762 3,060 (a) (a) 1,450 1,401 737 (a) 47. 
(a) 20.5 (a) 10.4 26,2 (a) (a) 26,9 50.0 40.9 (a) 48. 
(a) 52 (a) 104 441 (a) (a) 333 74 (x) (a) 49. 
_____ 1.2 (a) 1.4 3.8 (a) (a) 6.2 2.7 (x) (a) 50. 

(a) 1,053 (a) 321 7,414 (a) (a) 1,151 869 T& F 51, 
(a) 24.9 (a) 4.4 63.3 (a) (a) (a) 41.6 47.5 (a) 52, 
685 890 299 506 5,867 340 (a) 4,265 743 849 522 53. 

(a) 21.0 (a) 7.0 50.1 (a) (a) 79.1 26.8 46.4 (a) 54. 
(b) 12,834 (b) 14,813 18,532 (b) (b) (b) 12,884 8,204 (b) 55. 
(b) 4,204 (b) 2,752 6,778 (b) (b) (b) 7,182 7,667 (b) 56. 

ouauaaa ax one or zaoie. 



Table 2.--Q.UEBEC--Consumer Market Data by Counties and Towns--(Cont'd) 

JOLIETTE KAMOUR- 
AKA  LABELLE LAKE ST. JOHN 

County 
Jol.. 
1et County 

:ont 
Laurier County Dolbeau County 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No. 	.................. 27,585 10,765 23,954 20,40 2,394 50,253 2,032 

0.27 0.10 0.23 0.19 0.02 0.48 0.02 
25,884 10,384 23,716 19,799 2,375 49.563 1,910 

4. 	British born 	................ 65 33 2 29 4 188 38 
5, 	Foreign born 636 348 236 312 15 502 84 

	

2. 	Per Cent of Canada Total 	........... 

	

3. 	Persons, 	Canadian 	born 	............... 

	

6. 	Households, 	Total 	No . 	............... 5,015 1,938 3,738 3,492 (a) 7,383 (a) 
7. 	Dwellings, 	Total 	No . 	................ 4,961 1,912 3,701 3,436 (a) 7,120 (a) 

BUSINESS AND INDUSTRY 
8. Retailing, 	1930--No. 	Stores 361 174 246 222 50 422 22 
9. 	Total 	Sales 	(Thousid 3) 	.......... . 4,761 3,490 1,236 1,688 766 3,690 340 

0.17 0 13 0.04 0.06 0.03 0.13 0.01 

	

10. 	Per Con. of' Canada Sales 	........... 

	

11. 	Per Capita Sales 	(Dollars) 173 324 52 84 320 73 167 
12. Wholesaling, 	1930--No. Establishments 26 18 17 11 (a) 16 (a) 

1,692 1,570 206 231 (a) 878 (a) 
14. Manufacturing, 	1936--No. 	Plants 103 37 83 75 5 201 5 
15. 	Gross Value Production 	(Thousand 3) 3,938 

. 

2,152 684 753 35 8,280 2,675 
16. 	Farms, 	1931, 	Total 	No .............. 2 0 080 b) 2,167 2,075 (b) 3,922 (b) 
17. 	Gross Value Production 	(Thousand 3) 3,079 

. 

(b) 2,336 2,208 (b) 4,929 (b) 
18. 	Average per Farm (Dollars) 1,480 

. 

(b) 1,078 1,064 (b) 1,257 (b) 

EMPLOYMENT AND PAYROLL 
19. 	RetailIg, 	1930--No. Employees 381 343 67 88 38 231 28 

	

13. 	Total 	Sales 	(Thousand 4) 	.......... . 

	

20. 	Salaries and Wages (Thousand $) 282 262 35 54 30 179 21 
21. WholesalIng, 1930--No 	Fmployeos 67 66 9 16 (a) 25 () 22. 	Salaries and Wages 	(Thousand 4) 77 74 11 14 (a) 35 (a) 
23. Manufacturing, 1936--No 	Employees 1,314 851 318 215 15 1,296 277 
24. 	Salaries and Wages 	(Thousand E 903 557 139 96 6 1,479 476 
25. 	Farm Po'julation 	1931--No . 	.......... 11,596 (b) 14,017 11,650 (b) 24,918 (b) 
26. 	Per Cet 	of Total 	Popul'tlon 42.0 (b) 58.5 57.8 (b) 49.6 (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 

. 

170 74 95 72 16 165 6 
1,351 771 221 301 133 981 119 

31 0 56 64 8 74 

	

28. 	Sales 	(Thousand 	3) 	................ . 

	

29. 	Country General Stores, No ........... 

	

30. 	Sales 	(Thousand 	) 429 0 789 926 284 1,413 0 
31. General Merchandise Group, No 20 15 2 5 (c). 18 1 

27. 	Food Stores, 	No ...................... 

346 332 (x) 50 50 278 (x) 
28 17 15 15 5 33 2 

34. 	Sales 	(Thousand 	$ ) 889 853 61 112 66 182 (x) 

33. Automotive Group, No ................. 

29 23 11 13 7 20 4 
496 483 12 61 56 253 76 

37. Building Materials Group, No 15 7 5 5 4 12 2 

	

36. 	Sales 	(Thousand 4) 	................ . 

	

38. 	Sales 	(Thousand 3) 472 387 10 129 128 209 (x) 
39. Furni ure and Household, No 12 12 3 1 1 10 1 

159 159 17 (x) (x, 103 (x) 41. Restaurant Group, No ................. 4 4 2 1 0 3 

	

32. 	Sales 	(Thousand 	$ ) 	................ . 

	

42. 	Sales 	(Thousand $ ) (x) (x) (x) (x) 0 7 (x) 
2 2 2 0 0 4 1 

(x) (x) (x) 0 0 47 (x) 

35. Apparel Group, No .......... 

50 20 55 46 5 83 4 

40. 	Sales 	(Thousand 4) 	............... . 

485 371 121 80 (x) 217 12 

RELATED INDICATORS OF CONSUMER PURCHASING 

43. Drug Stores, No ...................... 

46. 	Sales 	(Thousand 4) 	................ . 

POWER 

	

44. 	Sales 	(Thousand 	3) 	................. 

	

47. 	Passenger Care Reg'd., 	1937, 	No 1,229 665 567 613 (a) 1,521 (a) 

45. Other Retail Stores, No .............. 

24.6 35.0 15.3 17.5 (a) 20.6 (a) 
49. New Passenger Car Sales, 	193?, No. 293 293 (x) 35 (a) 123 (a) 

	

48. 	No. per 100 hou8eholds 	............. 

	

50. 	No. per 100 households 5.8 15.1 (x) 1.0 (a) 1.7 (a) 
51. 	Domestic Electric Meters, 	1937, 	No. 3,741 (a) 1,257 585 (a) (y)5 	075 (a) 

74.6 (a) 33.6 16.8 () 68. (a) 53. 	Homes with Radios, 	1937, 	No . 	........ 2,268 1,507 581 391 137 2,179 300 

52. 	No. 	per 100 households 	............. 

45.2 77.8 15.5 11.2 (a) 29.5 (a) No. 	per 100 louseholda 	............. 
Farm Values, 	1931, 	(Thousand $) 13,246 

. 

(b) 12,824 9,605 (b) 30,819 (b) 
56. 	Average per Farm (Dollars) 6,368 (b) 5,918 4,629 (b) 7,858 (b) 

.,Js,.a,,.no Ob aUU Ui kULe. 
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Table 2.--QUE13EC--00nsumer Market Data by Counties and Towns--(Cont'd) 

LAKE ST. 	JOHN 
CO. 	(Cot ' d) LAPRAIRIE  __ 

L'AS3OiP- 
TION 

LEVIS L'IrLET LOT- 

Rober- 
_______ ______ _______ 

: A : e  County County County Charny Lauzon Levie County County - 

2,770 3,970 13,491 2,774 15,323 35,656 2,823 7,084 11,724 19,404 23,034 1. 
0.03 0.04 0.13 0.03 0.15 0.34 0.03 0.07 0.11 0.19 0.22 2. 
2,941 3,805 12,917 2,646 14,985 35,309 2,773 6,989 11,648 19,212 22,722 3. 

1 68 315 23 140 51 4 9 17 4 18 4. 
28 97 259 105 198 296 46 86 59 188 294 5 , (a) (a) 2,531 (a) 3,052 5,903 (a) (a) 1,798 3,106 4,148 6. 

(a) (a) 2,508 (a) 2,953 5,842 (a) (a) 1,781 3,079 4,053 9. 

43 51 129 51 183 413 30 73 151 178 271  
501 541 1,461 1,098 1,461 4,664 372 963 2,614 852 1,356  

0.02 0.02 0.05 0.04 0.05 0.19 0.01 0.03 0.09 0.03 0.05  
181 136 108 39 95 131 1 	132 108 223 44 59 _J• 1, 

(a) (a) 4 (a) 9 20 (a) 1 16 6 18 12. 
(a) (a) 163 (a) 334 3,198 (a) (x) 3,030 100 553 13. 

7 4 23 9 50 63 6 5 14 78 88 14. 
151 46 1,8'9 595 800 2,451 19 535 236 740 949 _' 

(b) (b) 1,048 (bi 1,463 1,248 (b) (b) (b) 1,746 2,882 16. 
(b) (b) 1,839 (b) 2,687 1,838 (b) (b) (b) 2,049 3,391 17. 
(b) (b) 1,955 (b) 1,836 1,473 (b) (b) (b) 1,194 1,177 18. 

45 45 79 60 89 427 20 77 261 50 . 	 43 19. 
36 34 61 51 63 326 14 50 221 26 21 20. 

(a) (a) 9 (a) 26 120 (e) (x) 118 2 14 21. 
(a) (a) 15 (a) 31 98 (a) (x) 96 2 20 22. 

64 12 454 236 379 827 9 171 138 292 276 23. 
49 10 360 171 183 605 4 204 94 166 113 24, 

(5) (b) 5,647 (b) 7,598 7,071 (b) (b) (b) 11,880 15,201 25. 
(b) (b) 41.9 (b) 49.6 19.8 (b) (b) (b) 61.2 66.0 26. 

19 18 49 23 76 20& 12 48 79 66 89 27. 
161 164 210 96 313 1,719 97 440 665 181 202 28. 

1 3 20 9 26 25 2 1 0 46 70 29. 
(x) 101 348 203 706 37 (x) (x) 0 484 757 30. 

2 0 - 	18 3 1 7 2 1 31. 
(x) 44 (x) (x) 0 242 32 (x) 13 (x) (x) 32. 

4 5 18 7 24 31 3 3 1. 10 21 33. 
23 20 288 229 242 732 5 14 594 74 192 _ 4 , 4 4 (c)3 12 28 2 9 12 6 9 35 . 
51 102 4 4 37 293 () 141 119 48 9 36. 
1 2 1 1 2 15 3 3 7 5 5 37. 

(x) (x) (x) (x) (x) 471 163 15 286 3 14 38. 
2 

() () 
0 
0 

0 
0 

7 
42 

14 
217 

1 
(x) 

0 
0 

9 
191 

3. 
3 

5 
34 

 
 

0 1 0 0 2 3 0 0 3 1 0 41. 
0 (x) 0 0 (x) 27 0 0 27 Cx) 0 _j, 

(x) 
2 

(x) 
1 

(.x) 
1 

(x) 
1 

(x) 
9 

105 
1 

(x) 
2 

(x) 
4 

74 
0 
0 

1 
Lx) 

 
 

10 9 34 6 33 62 3 6 17 39 90 45 . 
44 34 569 525 116 479 6 84 323 54 146 46. 

(a) (a) 678 (a) 815 1,372 (a) (a) 487 487 761  
(a) (a) 27.1 (a) 26.3 23.3 (a) (a) 27.1 15.7 18.6  
(a) (a) 52 (a) 42 70 (a) 2 68 (x) (x) 49, 
(a) (a) 2.1 (a) 1.4 1.2 (a) (a 3.8 (x) (x) _ 0 1 
(a) (a) 1,493 (a) 1,768 5,057 (a) (a) (a) 1,039 1,438 51. 
(a) (a) 59.0 (a) 57.9 85.7 (a) (a) (a) 33.4 34.7 52. 
245 307 485 298 770 3,613 385 (a) 2,275 725 962 53. 

(a) (a) 19.2 (a) 25.2 61.2 (a) (a) 126.5 23.3 18.4 54. 
(b) (5) 9,883 (u) 13,303 7.916 ( 	 ) (5) (b) 8,508 13,769 55. 
(b) (b) 9,430 (b) 9,093 6,343 (b) (5) (5) 4,873 4,978 56. 

Ub zsu 01 adDle. 
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Table 2.--QJEBEC--Consumer Market Data by Counties and Towns--(Cont'd) 

MASKINONGE L{ATANE 

St. 	Jerome 
County Ville County Priceville Saindon 

POPULATION AND DEELLINGS, 1931 
1. 	Persons, 	Total 	No . 	.................. 16,039 2,365 45,272 2,310 2,355 4,757 

0.15 0.02 0.44 0.02 0.02 0.05 
15,793 2,261 44,742 2,265 2,297 4,723 

4. 	British born 	................ 8 5 37 4 6 2 
5. 	Foreign born 238 99 493 41 52 32 
6. 	Households, 	Total 	No . 	............... 

. 

2,748 (a) 6,924 (a) (a) (a) 
7. 	Dwellings, 	Total 	No . 	................ 2,734 (a) 6,809 (a) (a) (a) 

SUSINESS AND INDUSTRY 

	

3. 	Persons, 	Canadian 	born 	............... 

	

8. 	Retailing, 	1930--No. 	Stores 185 56 455 25 35 82 
1,074 595 3,280 189 257 825 
0.04 0.02 0.12 0.01 0.01 0.03 Per Cent of Canada Sales 	........... 

Per Capita Sales 	(Dollars) 67 252 72 82 109 173 

9. 	Total 	Sales 	(Thousand 	$) 	........... 
12. WholesalIng, 	1930--No. Establishments 

. 

. 

6 (a) 15 (a) (a) (a) 
13. 	Total Sales 	(Thousand 	) 279 (a) 334 (a) (a) (a) 

2. 	Per Cent of Canada Total 	........... 

14. lanufacturing, 	1936--No. 	Plants 81 13 118 4 (a) 3 
15. 	Gross Value Production 	(Thousand 	) 3,416 2 891 2,403 372 (a) 33 
16. 	Farms, 	1931, 	Total 	No . 	.............. 1,493 b) 3,542 (b) (b) (b) 
17. 	Gross Value Production 	(Thousand 	) 2,151 (b) 4,114 (b) (b) (b) 
18. 	Average per Farm (Dollars) 1,441 (b) 1,161 (b) (b) (b) 

EMPLOYMENT AND PAYROLL 
19. 	Retailing, 	1930--No. Employees 72 50 150 8 10 49 
20. 	Salaries and Wages 	(Thoueand $) 45 

. 

36 93 5 8 31 
21. Wholesaling, 	1930--No 	Employees 9 (a) 19 (a) (a) (a) 
22. 	Salaries and Wages 	(Thousand 	) 	., 9 (a) 16 (a) (a) (a) 
23. Manufacturing, 	1936--No 	Employees 1,20? 1,052 1,237 195 (a) 14 
24. 	Salaries and Wages 	(Thousand 	) 7.32 673 583 125 (a) 6 
25. 	Farm Population, 	1931--No . 	.......... 9,103 (b) 22,325 (b) (b) (b) 
26. 	Per Cent of Total Population 56.8 (b) 49.3 (b) (b) (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 

. 

27. 	Food Stores, 	No ...................... 66 19 178 8 14 37 
241 115 707 28 45 273 Sales 	(Thousand $) 	................. 

Country General Stores, No ........... 29 0 111 8 9 7 
SO. 	Sales (Thousand U 227 0 1,774 142 177 128 
31. General Merchandise Group, 	No 14 6 11 0 3 6 

85 63 138 0 17 108 
8 2 28 1 1 5 33. Automotive Group, No ................. 

34. 	Sales 	(Thousand U 95 (') 177 (x) (x) 70 
17 10 31 4 4 8 35. 	Apparel Group, 	No 	................... 

137 121 145 4 9 72 Sales 	(Thousand U 	................. 
Building Materials Group, 	No 6 3 6 0 1 2 

Sales 	(Thousand $) 124 112 36 0 (x) (x) 
Furniture and Household, No 4 3 8 7 

36 35 70 0 0 57 
1 1 2 0 0 1 Restaurant Group, No ................. 

Sales 	(Thousand $) (x) (x) (x) . 	 0 0 (x) 
1 1 4 1 0 1 Drug Stores, No ...................... 

Sales 	(Thousand U 	................. (x) (x) (x) (x) 0 (x) 
Other Retail Stores, No .............. 39 11 76 3 3 8 

	

32. 	Sales 	(Thousand 	) 	................. 

	

46. 	Sales 	(Thoueand 	) 	................. 115 87 202 2 6 80 

RELATED INDICATORS OF CONSUMER PURCHASING 
POE!R 

	

40, 	Sales 	(Thousand $) 	................. 

	

47. 	Passenger Cars Rog'd., 	1937, 	No 498 (a) 1,184 (a) (a) (a) 
18.4 (a) 17.2 (a) (a (a) No. 	per 100 households 	............. 

New Passenger Car Sales, 	1937, 	No. (') (a) 75 (a) (a (a) 
No. 	per 100 households 	........... __ (x) (a) 1.1 (a) (a (a) 

Domestic Electric Ileters, 	1937, 	No. 1,626 (a) 2,358 (a) (a) -  (a) 
59.2 (a) 34.1 (a) (a (a) 
952 519 1,299 (a) (a (a) 

34.6 (a) 18.8 (a) (a) (a) 

52. 	No. 	per 100 	households 	............. 
53. ifomes with Radios, 1937, No .......... 
55. Farm Values, 	1931, 	(Thousand 	) 13,237 (b) 18,458 (b) (b) (b) 

	

54. 	No. 	per 100 households 	............. 

	

56. 	Average per Farm (Dollars) 8.866 (b) 5,211 (b) (b) (b) 

Ioe: see rootnotes at and or table. 
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Table 2.--QIJEBEC--Congumer Markat Data by Counties and Towne--4ont'd) 

MEGANTIC IIIS3ISU0I UONTCALM UO?TMAGNY 40NTM0RENCY 

Black- Plesais- Thetford 
County Lake yule Mines County Faroham County County Montinagny County 

35,492 2,10 2,536 10,701 19,636 4,205 13,865 20,239 3,927 16,955 1. 
0.34 0.02 0.02 0.10 0.19 0.04 0.13 0.20 0.04 0.16 2. 

34,664 2,101 2,443 10,361 17,879 3,835 13,568 20,005 3,870 16,799 3. 
121 1 0 54 690 163 61 11 6 55 4. 
707 65 93 286 1,067 207 236 223 51 101 5, 

6,232 (a) (a) 1,923 3,983 (a) 2,726 3,495 (a) 2,790 6. 
6,187 (a) (a) 1,896 3,921 (a) 2,700 3,477 (a) 2,761 7. 

347 35 46 126 245 74 174 22? 65 173 8. 
3,537 185 493 1,940 4,023 1,698 958 1330 743 922 9. 
0.13 0.01 0.0a 0.07 0.15 0.06 0.03 0.05 0.03 0.03 10. 
100 85 	1 194 181 205 404 69 66 189 54 11. 

9 (a] (a) 3 16 (a) 10 12 (a) (a) 12. 
764 (a) (a) 498 541 (a) 150 165 (a) I 	 (a) 13. 
108 3 15 21 54 14 47 74 22 47 14. 

2,355 10 1.400 449 6,562 2 810 712 2,612 2 	136 191 15. 
2,850 (b) tb) (b) 1,749 b) 1,644 1,560 b) 1,036 16. 
3,719 (b) (b) (b) 2,704 (b) 2,014 1,831 (b) 1,582 17. 
1,305 (b) (b) (b) 1,546 (b) 1,225 1,174 (b) 1,527 18. 

271 7 34 183 256 99 75 91 64 71 19. 
210 5 22 153 230 92 40 53 39 44 20. 
33 (a) (a) 25 15 (a) 28 3 (a) (a) 21. 
56 (a) (a) 44 19 (a) 18 3 (a) (a) 22. 

992 4 453 173 2,242 638 198 964 813 76 23. 
451 2 297 96 1,671 506 82 647 593 24 24. 

14,911 (b) (b) (b) 8,528 (b) 8,642 9,721 (b) 7,493 25. 
42.0 (b) (b) (b) 43.4 (b) 62.3 48.0 (b) 44.2 26. 

126 14 10 54 96 27 82 95 30 67 27. 
726 78 96 364 824 334 330 427 252 271 28. 
51 5 4 0 34 4 27 48 5 23 29. 

704 41 155 0 832 186 336 440 122 459 30. 
23 1 7 15 7 3 2 10 5 2 31. 

699 (x) 45 644 123 42 (x) 89 66 (x) 32. 
25 4 5 7 27 6 17 12 5 10 33. 

506 10 48 295 774 251 90 157 125 30 34. 
31 3 9 14 16 8 8 9 7 3 35. 

369 15 96 246 135 30 43 114 114 9 36. 
7 2 2 2 11 2 5 4 1 1 37. 

i 	104 (x) (x) (x) 137 (x) 29 8 (x) (x) 38. 
B 0 2 6 9 4 3 3 2 5 39. 

152 0 (x) (x) 122 90 24 32 (x) 3 40. 
10 0 1 7 11 2 0 3 1 0 41. 
43 0 (z) 34 48 (x) 0 (x) (x) 0 42. 
3 1 0 2 5 2 1 1 0 0 43. 

62 Cx) 0 (x) 69 (x) (x) (x) 0 0 44. 
63 5 6 19 49 16 29 42 9 42 45. 

172 15 19 82 959 677 102 57 26 137 46. 

1,616 (a) (a) 746 1,958 (a) 685 660 (a) 452 47. 
26.1 (a) (a 39.3 49.0 (a) 25.4 18.9 (a) 16.1 48. 
318 (a) (a) 318 242 (a) 6 46 (a) 4 49. 
5.1 (a) (a) 16.5 6.1 (a) (a) 1.3 (a) (a) 50. 

(y)3,350 (a) 1i (a) 2,194 (a) 1,225 1,416 (a) 1,860 51. 
53.8 (a) (a) (a) 55.1 (a) 44.9 40.5 (a) 66.7 52. 

2,057 187 351 1,237 1,562 653 629 920 630 579 53. 
33.0 (a) (a) 64.3 39.2 (a) 23.1 26.3 (a) 20.8 54. 

16,245 (b) (b) (b) 12,381 (b) 9,469 7,930 (b) 7,416 55. 
5,700 (b) (b) (b) 7,079 (b) 5,759 5,083 (b) 7,159 56. 

Note: See footnotes at end of table. 
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:hble 2.--QISEBEC--Consumer Market Data by Counties and Towns--(Cont'd) 

MONTREAL AND JESUS ISLANDS 

TOTAL Dorval Lachjne La. 	Salle 
Lavald:s 

Rapides  Montreal 

POPULATION AND DWELLINGS, 1931 

1. 	Persons, 	Total 	No . 	.................. 1,020,018 2,052 18,630 2.362 2,716 818,577 
2. 	Per Cent of Canada Total 9.83 0.02 0.18 0.02 0.03 7.89 

828,521 1,584 15,005 2,029 2,591 671,176 3. 	Persons, 	Canadian born 	.............. . 
90,482 337 2,484 179 30 60,226 

	

4. 	 British 	born 	............... . 

	

5. 	Foreign born 101,015 131 1,141 154 95 87,175 
6. Households, Total No . ............... .. 210,671 (a) 3,648 (a) (a) 170,811 
7. 	Dwellings, 	Total 	No . 	................ 209,644 (a) 3,606 (a) (a) 169,961 

RU3INESS AND INDUSTRY 

. 

8. Retailing, 	1930--No. 	Stores .13,729 28 274 16 13 11,959 
9. 	Total Sales 	(Thousand $) 	..... ..... . 407,368 255 5,185 182 89 369,471 
10. 	P-r Cent of Canada Sales 14.78 0.01 0.19 0.01 0.03 13.41 
11. 	Per Capita Sales 	(Dollars) 399 124 278 77 33 451 
12. Whotesaling, 	1930--No. 	Establishments 1,8-72 (a) •4 (a) (a) 1,838 

974,600 (a) 161. (a) (a) 766,833 
14. Manufacturing, 	1936--Mo. 	Plants 2,504 (a) 31 9 (a) 2,372 
15. 	Gross Value Production 	(Tho-sand 	) 508,157 (a) 8,636 12,995 (a) 427.271 

	

13. 	Total Sales 	(Thousand 	) 	.......... . 

	

16. 	Farms, 	1931, 	Total 	No . 	.............. 1,724 (b) (b) (b) (b) 
17. 	Gross Value Production 	(Thousand ') 4,673 (b) (b) (b) (b) (b) 
18. 	Average per Farm 	(Dollars) 2,710 b) (b) (b) (b) (b) 

EMPLOYMENT AND PAYROLL 
19. 	Retailing, 	1930--No. Employees 43,290 36 475 18 5 39,766 
20. 	Salaries and Wages (Thousand $) 43,701 33 427 12 5 40,172 
21. Wholesaling, 1930--No 	Employees 21,807 

.. 

a) 19 (a) (a 21,400 
22. 	Salaries and Wages 	(Thousand 	) 36,334- j 23 (a)  35.650 
23. Manufacturing, 1936--No 	Employees 	. 103,036 

- 

a) 2,200 1,187 (a 95,420 
24. 	Salaries and Wages 	(Thousand 	) 106,077 a) 2,946 1,444 (a 96,705 
25. 	Farm Population, 	1931--No . 	.......... 10,706 b) (b) (b) (b) (b) 
26. 	Per Cent of Total Population 1.0 b) (b) (b) (b) (b) 

RITAIL DISTRIBUTION BY GROUPS, 1930 
27. 	Food 	Stores, 	No . 	................ .... 6,92 14 145 12 10 5,954 

12

.
2,664 121 2,088 142 61 104,888 

29. Country General Stores, No 35 1 0 0 0 0 
30. 	Sales 	(Thousand 	) .797 (x) B 0 0 0 

28. 	Sales 	(Thousand 	) 	............ .... . 

31. General Merchandise Group, No 605 0 26 1 2 528 
66,886 0 614 (x) (x) 64,736 

33 	Automotive 	Group, 	No . 	............... &96 4 16 1 0 562 
4. 	Sales 	(Thousand 	) 

. 

40,658 60 330 (x) 0 35,971 

	

2. 	Sales 	(Thousand fl 	................ . 

	

35. 	Apparel Group, 	No .................... •l,659 0 22 0 0 1,515 
40,728 0 383 0 0 38,270 36. 	Sales 	(Thousand 	) 	................ . 

37. Building Materials Group, No 403 0 8 0 0 351 
38. 	Sales 	(Thousand $) 19,124 0 624 0 0 16,368 
39. Furniture and Household, 	No 340 0 4 0 0 308 

19,990 0 70 0 0 18,787 
575 2 13 0 1 524 

Salee 	(Thousand $) 14,760 (x) 85 0 (x) 14,220 
Drug Stores, No ..................... . 84 1 5 1 0 325 

10,605 (x) 83 (x) 0 9,116 
2,100 6 35 1 0 1,892 

44. 	Sales 	(Thousand $) 	................ . 

71,156 38 908 (x) 0 67,115 

Other Retail Stores, No . 	........ .... . 
Sales 	(Thousand 	) 	............ .... . 

RLATED INDICATORS OF CONSUMER PURCHASING 

POWER 

	

40. 	Sales 	(Thousand 	) 	................ . 

	

47. 	Passenger Cars Reg'd., 	1937, 	No 72,098 (a) (a) a) (a) (a) 

41. Restaurant Group, No ................ . 

No. 	per 100 	hoiseholds 34.2 (a) (a) a) (a) (a) 
New Passenger Car Sales, 	1937, No. 11,666 (a) (a) a) (a) (a) 

50, 	No. 	per 100 households 5,5 (a) (a) j (a) (a) 
51. Domestic Electric Meters, 	1937, 	No. 283,015 (a) (a) a) (a) (a) 

134.3 (a) (a) a) (a) (a) 
53. 	Homes with Radios, 	1937, 	No . 	........ 187,468 233 2,923 a) 226 177,190 

89.0 (a) 80.1 a) (a) 103.7 

52. 	No. per 100 households 	............ . 

55. Farm Values, 1931, 	(Thousand $) 30,562 

. 

(b) (b) b) (b) (b) 

	

54.. 	No. per 100 households ............ . 

	

56. 	Average per Farm (Dollars) 17,727 (b) (b) (b) (b) (b) 

£ote: 	See rootnotos at end of table. 
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Table 2.--QUEBkC--Conaumer Market Data by Counties and Towna--(Cont'd) 

M0?TRLAL AND JESUS ISLADS--(Cont'd) 

Mont:eal Montreal Montreal Mount Outre- Puinte-Aux- Pointe Ste. 	Anne de St. Villa 
East north We't Royal Mont Trentbles Claire Belleytie Laurent St. 	Pierre 

2,242 4,519 3,190 2,174 28,641 2,970 4,058 2,417 5,348 4,185 1. 
0.02 0.04 0.03 0.02 0.28 0.03 0.04 0.02 0.05 0.04 2. 
1,953 4,079 2,295 1,568 21,698 2,688 0,051 2,073 4,804 3,360 3. 

134 255 535 430 2,506 137 827 274 322 508 4. 
155 185 360 176 4,437 145 180 70 222 317 5. 

(a) (a) (a) (a) 6,086 (a) (a) (a) (a) (a) 6. 
(a) (a) (a) (a) 6,090 (a) (a) (a) (a) (a) 7. 

21 42 21 12 129 33 34 47 70 41 8. 
278 373 916 275 4,307 485 643 918 1,311 983 9. 

0.01 0.01 0.03 0.01 0.16 0.02 0.02 0.03 0.05 0.04 10. 
124 83 287 - 126 150 163 158 380 245 235 11. 

(a) (a) a) 9 (a) (a) (T (a) 

- 
(a) TT 

(a) (a) (a) (a) 4,572 (a) (a) (a) (a) (a) 13. 
10 (a) a) a) 8 6 (a) 3 8 5 14. 

51.399 (a) a) (a) 1,397 494 (a) 19 1,445 893 15. 
(b) (b) (6) - T b) (b) (b) (b) (b) 16. 
(b) (b) (b) (b) (b) (b) (b) (b) (b) (b) 17. 
(b) (b) (b) b) (b) (b) (b) (b) (b) (b) 18. 

19 21 92 29 410 47 57 83 100 63 19. 
14 16 105 28 455 45 50 83 107 64 20. 

(a) (a) (a) a) 167 (a) (a) (a) (a) (a) 21. 
(a) (a) (a) a) 292 (a) (a) (a) (a) (a) 22. 

1,725 (a 1T 148 a) 10 619 
- 

313 23. 
2,241 (a (a) a) 397 188 (a) 7 616 365 24. 

(b) (b) (b) (b) (b) (b) (b) (b) (b) (b) 25. 
(b) (b) (b) (b) (b) (b) (b) (b) (b) (b) 26. 

17 26 9 4 95 19 16 25 44 26 27. 
230 231 399 114 2,153 236 329 404 942 369 28. 

0 0 0 0 0 0 0 1 0 0 29. 
0 0 0 0 0 0 121 (x) 0 0 30, 
0 4 0 1 0 1 1 2 5 3 31. 
0 34 0 (x) 0 Cx) (x) (x) 53 26 32. 
2 3 2 2 6 5 1 2 8 2 33. 

(x) 50 (x) Cx) 377 53 (x) (x) 122 (x) 34. 
0 0 1 0 12 2 1 3 1 1 35 . o 0 C) 0 127 (x) C) 24 () (x) 36. 
0 2 2 0 5 1 4 2 3 4  
0 () () 0 () C) () (x) 253 512  
0 0 1 0 1 1 - 	0 0 0 0  o o Cx) 0 Cx) Cx) 0 0 0 0  
1 0 0 1 0 1 1 2 2 1  

(x) 0 0 Cx) 0 Cx) Cx) (x) Cx) Cx)  
0 1 2 1 8 1 1 2 2 1 43. 
0 (x) Cx) (x) 293 (x) (x) (x) (x) (x) 44. 
1 6 4 3 22 2 6 8 5 3 45 . 

C) 43 184 67 832 () 82 85 79 29 46. 

a) (a) a) (a) a) (a) (a) (a) (a) (a)  
a) (a) a) a) a) (a) (a) (a) (a) (a)  
a) (a) a) (a) a) (a) (a) (a) (a) (a)  

J (a) a) (a) a)  (a) (a) (a) (a) (a)  
a) ( T - - a) T (a) (a) (a) 
a) (a) a) a) a) (a) (a) (a) (a) (a) 52. 
a) (a) a) (a) a) (a) 440 510 960 691 53. 
a) (a) a) a) a) (a) (a) (a) (a) (a) 54. 
b) (b) b) b) b) (b) (b) (b) (b) (b) 55. 
b) (b) b) b) (b) (b) (b) (b) (b) (b) 56. 

Nose: Use rootnoee at and of table. 
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Table 2.--UEBEC--Consumer Market Data by Counties and Towns.--(Cont'd) 

1.10tTR1AL AND 	JESUS NAPIER- 
ISLAtIDS--(Cont'd) VILLE NICOLET PAPINEAU 

Verdun County Nicolet County County 

PPIJLATION AND DWELLINGS, 1931 
Persons, 	Total 	No . 	.................. 60,745 24,235 7,600 28,673 2,868 29,246 

0.59 0.23 0.07 0.28 0.03 0.28 Per Cent of Canada Total 	.......... . 
42,526 17,370 7,444 28,320 2,797 27,904 

	

3. 	Persona, 	Canadian 	born 	.............. . 

	

4. 	 British 	born 	............... . 15,766 4,321 10 7 5 37 
5. 	 Foreign born .2,453 2,544 146 - 346 66 -- 1025 
6. 	Households, 	Total 	No . 	............... 13,914 5,454 1,475 4,953 (a) 5,124 
7. 	Dwelling8, 	Total 	No . 	................ 13,880 5,439 1,462 4,923 (a) 5,038 

BUSINESS ACID INDUSTRY 
8. 	RetailIng, 	1930--No. 	Stores 588 128 77 325 45 370 

12,774 6,330 730 1,687 380 3,518 9. 	Total 	Sales 	(Thousaid 	) 	.......... . 

0.46 0.23 0.03 0.06 0.01 0.13 Per Cent of Canada Sales .......... . 

Per Capita Sales 	(Dollars) 210 261 96 59 132 120 
Wholesaling, 	1930--No. Establishments 

. 

. 

6 7 6 18 (a) 15 
13. 	Total Sales 	(Thousand $) 593 2,059 393 655 (a) 534 
14. ManufacturIng, 	1936--No. 	Plants 	.. . 20 10 15 125 9 77 
15. 	Gross Value Production 	(Thousand $) 393 2,620 1,515 1,547 558 4.443 
16. 	Farms, 	1931, 	Total 	No . 	.............. (b) b) 1,008 3,664 (b) 2,519 
17. 	Gross Value Production 	(Thousand 	) (b) (b) 1,632 4,605 (b) 3,188 
18. 	Average per Farm (Dollars) (b) (b) 1,619 1,257 (b) 1,266 

EMPLOYMENT AND PAYROLL 
19. Retailing, 1930--No. Employees 1,235 620 50 71 26 237 
20. 	Salaries and Wages (Thousand $) 1,163 728 40 36 14 174 
21. Wholesaling, 1930--No 	Employees 15 173 8 15 (a) 16 
22. 	Salaries and Wages 	(Thousand 	) 22 302 11 15 (a) 18 
23. Manufacturing, 	1936--No 	Employees 

. 

181 652 352 401 189 800 
24. 	Salaries and Wages 	(Thousand $) 134 817 168 187 112 835 
25. 	Farm Population, 	1931--No . 	.......... (b)- (b) 5,069 19,495 (b) 14,228 
26. 	Per Cent of Total Population (b) (b) 66.7 68.0 (b) 48.6 

RETAIL DISTRIBUTION BY GROUPS, 1930 
29. 	Food Stores, 	No ..................... . 332 60 26 121 16 148 

6,034 3,090 88 478 162 638 28. 	Sales 	(Thousand 	$) 	................ . 

29. Country General Stores, No 0 0 14 72 4 71 
30. 	Sales 	(Thousand $) 0 0 401 1 	850 47 1.632 
31. General Merchandise Group, No 

. 

21 2 1 7 0 3 
1,291 (x) (x) 13 0 (xi Sales 	(Thousand 	$) 	................ . 

Automotive 	Group, 	No ................ 25 14 12 17 4 38 
Sales 	(Thousand * )  1,187 1,805 105 111 52 529 

Apparel 	Group, 	No ................... 86 10 4 21 9 28 
1,.714 162 10 71 51 158 Sales 	(Thousand •) 	................ . 

Building Materials Group, No 13 5 2 5 0 6 
Sales (Thousand $) 357 (xi (x) (x) 0 142 

Furniture and Household, No 17 6 4 4 3 6 
669 322 25 37 (x) 62 40. 	8a1e 	(Thousand $) 	................ . 

19 3 0 1 0 13 Restaurant Group, No ................ . 
Sales (Thousand $) 148 89 0 (xi 0 53 

19 13 1 4 1 - 	 2 
455 406 (') 10 () () 

56 15 13 73 8 55 

Drug Stores, No ..................... . 
Sales 	(Thousand $) 	................ . 

919 341 60 107 28 278 
45. Other Retail Stores, No ............. . 
46. 	Sales 	(Thousand $) 	................ . 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

47. Passenger Cars Reg'd., 	1937, No (a) (a) 492 736 (a) 1,847 
(a) (a) 32.8 14.7 (a) 36.2 

49. Now Passenger Car Sales, 	1937, No. (a) (a) 31 30 (a) 154 
SO. 	No. per 100 households (a) (a) 2.1 0.6 (a) 3.0 
51. Doaestio Electric Meters, 	1937, No. (a) (a) 679 1,359 (a) 2370 

(a) (a) 46.0 27.4 (a) 46.3 

48. 	No. per 100 households 	............ . 

(a) (a) 355 1,065 281 1,567 
(a) (a) 24.1 21.5 (a) 30.6 

52. 	No. per 100 households ............ . 

53. Hoses and Radios, 1937, No .......... . 

55. Farm Values, 1931, 	(Thousand $) (b) (b) 6,640 22,391 (b) 14,393 

	

54. 	No. per 100 households ............ . 

	

56. 	Average per Farm (Dollars) (h) (b) 6,588 6,111 (b) 5,714 

Note: See footnotes at end of table. 
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Table 2.--UEBEC--Consumer Market Data by Counties and Towna--(Cont'd) 

PAPINEAU CO. 
PONTIAC 

County 

PORTNEUF QUEBEC B ICHE LIEU 

Buek- Masnon County Donna- County Beau- Liffard Lorette- Mont- quebec County 
jagham  cona port  villa morency  

4,638 2,015 21,241 35,890 2,631 170,915 3,242 3,573 2.251 4,575 130,594 21,483 1. 

0.04 0.02 0.20 0.35 0.03 1.65 0.3 0.03 0.02 0.04 1.26 0.21 2. 

4,426 1,533 20,510 35,598 2,518 166,867 3,215 3,526 2,223 4,514 127,137 20,854 3. 

118 17 330 66 25 1,308 7 2 2 5 1,114 29 4. 

92 465 401 226 88 2,740  45 26 56 2,343 600 5. 

(a) (a) 4,050 6,206 (a) 29,125 (a (a) (a) (a) 23,043 3,974 6. 

(a) (a) 3,986 6,064 (a) 28,988 (a) (a) (a) (a) 22.,900 3,889 7. 

87 32 190 472 25 2,062 25 12 43 37 1,742 284 8. 

1.297 164 1,524 2,517 360 50,287 205 95 337 465 48,172 2,979 9. 

0.05 0.01 0.06 0.09 0.01 1.82 0.01 0.03 0.01 0.02 1.75 0.11 10. 

280 81 72 70 137 294 63 27 150 102 369 139 ii.: 
(a) 7 12 (a) 251 (a) (a) (a) (a) 249 14 12. 

(a) a) 411 367 (a) 75,319 (a) (a) (a) a) 75,181 916 13. 

10 a) 33 218 (a) 344 6 (a) 14 (a) 286 55 14. 

3,345 a) 618 5,943 (a) 33,58.. 172 (a) 690 a) 27.481 2.436 _15. 

(b) T 2,362 283? (b) 1,503 (b) (b) (b) (b) (b) 1,162 16. 

(b) b) 3,230 3,823 (b) 2 	68 (b) (b) (b) (b) (b) 1,644 17. 

(b) b) 1,367 1,348 (b) 1,642 (b) (b) (b) (b) (b) 1,415 18. 

106 15 93 183 38 5,510 15 11 35 43 5.261 240 19. 

87 10 71 118 32 4 857 12 5 23 33 4,697 176 20. 

(a) a) 10 16 (a) 2,420 (a) (a) (a) (a) 2,416 45 21. 

(a) a) 14 19 (a) 3,172 (a) (a) (a) (a) 3,168 43 22. 

522 (T 155 1,448 (aT 10,978 6? (a) 368 - i) 8,905 1,169 23. 

684 (a) 79 1,218 (a) 9,223 53 (a) 233 (a) 7,711 998 24. 
(b) (b) 12,641 16,945 (b) 9,586 (b) (b) (b) (b) (b) 6,620 25. 

(b) b) 59.5 49.2 (b) 5.6 (b) (b) (b) (b) (b) 30.8 26. 

41 11 66 194 9 1,020 17 8 20 22 829 141 27. 

312 32 239 733 132 14,401 124 81 166 266 13,292 686 28. 

10 5 52 88 1 19 2 0 3 2 0 15 29. 

316 68 906 894 (x) 420 (x) 0 1 	59 1 	(x) 0 196 30, 
0 0 1 19 3 71 1 1 4 3 60 16 31. 

0 0 (x) 102 28 5,936 (x) (x) 17 24 5,852 475 32. 

6 0 19 30 1 122 0 3 2 1 95 12 33. 

225 0 157 338 (x) 6,690 0 13 (x) (x) 6 1 529 266 34. 
7 7 11 18 2 232 1 0 3 3 222 24 35. 

78 40 53 62 (x) 5,992 (x) 0 26 13 5,947 547 36. 

3 1 3 11 1 57 1 0 1 0 49 3 37. 

96 (x) 47 37 (x) 2,135 (x) 0 (x) 0 2.051 (x) 38. 

2 0 3 9 3 57 2 0 2 2 48 6 39. 

(x) 0 12 110 49 3,172 (x) 0 (x) (x) 	. 3,064 161 40. 
5 4 7 5 0 55 0 0 0 1 52 5 41. 

40 (x) 26 10 0 875 0 0 0 (x) 861 (x) 42. 
1 0 2 4 0 47 1 0 2 0 44 4 43. 

() 0 () 11 0 1,525 () 0 () 0 1,513 112 44. 
12 4 26 94 5 382 0 0 6 3 343 56 45. 

208 8 78 200 24 9,141 0 0 10 5 9,033 385 46. 

(a) (a) 1,131 1,240 (a) 10,559 (a) (a) (a) (a) 8,851 625 47. 
(a) (a) 27.6 20.0 (a) 36.3 (a) (a) (a) (a) 38.5 15.6 48. 

(a) (a) 64 156 (a) 2,022 (a) (a) (a) (a) 2,009 69 49. 

(a) (a) 1.6 2.5 (a) 6.9 (a) (a) (a) (a) 8.7 1.7 50. 

(a) (a) 583 y)3,514 (a) (y)36,595 T) (a) (a) (a) (a) 2,630 51. 

(a) (a) 14.4 56.6 (a) 125,6 (a) (a) (a) (a) (a) 66.2 52. 

591 151 404 2,233 259 25,992 467 193 339 492 22,798 1,831 53. 

(a) (a) 10.0 36.0 (a) 88.6 (a) (a) (a) (a) 98.9 46.1 54. 
(b) (b) 12,391 16,714 (b) 11,849 (b) (b) (5) (b) (b) 9,406 55. 

(b) (b) 5,246 5,892 (b) 7,884 (b) (b) (b) (b) (b 8,094 56. 

Note: See footnotes at and of table. 
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Table 2.--UEBEC--C3nsuner ilurket Data by Counties and Towns--(Cont'd) 

RIc::LLIEU 
DICiilJ000 RIHOiJSKI 

Sorel County 
Asbes- Sich- 

Windsor County 
iinnt 

tos riond 

POPULATION AND DWELLINGS, 1931 
Persons, 	Total 	No . 	.................. 10,320 24,956 4,396 2,596 2,720 33,151 3,143 

0.10 0.24 0.04 0.03 0.03 0.32 0.03 
10,055 23,490 4,038 2,409 2,542 32,835 3,096 3. 	Persons, 	Canadian 	born 	............... 

24 553 116 102 59 17 2 

	

4. 	British born 	................ 

	

5. 	- 	Foreign 	born 241 

. 

913 242 88 119 299 45 
6. Nouseholds, Total No .. 1,867 4,844 TaT (a) (a) 4,921 (a) 
7. 	Dwellings, 	Total 	No . 	................ 1,832 4,791 (a) (a) (a) 4,867 (a) 

BUSINESS AND INDUSTRY 

. 

8. 	Retailing, 	1930--No. 	Stores 184 268 52 57 41 332 61 
2,566 3,554 707 1,143 646 2,899 757 9. 	Total 	Sales 	(Thousand 	) 	........... 
0.09 0.13 0.03 0.04 0.32 0.11 0.03 

	

10. 	Per Cent 	of Canada 	ales 	........... 

	

11. 	Per Capita Sales 	(Dollars) 249 
13 

142 
7 

161 440 238 87 241 
12. Wholesaling, 	l30--No. 	hstabTSmets (a) (i) (a) 13 (a) 
13. 	Total 	Sales 	(Thousand 	) 906 294 (a) (a) (a) 822 (a) 
14. 	Manufacturing, 	1936--No. 	Plants 18 66 11 6 10 86 5 
15. 	Gross Value Production 	(Thousand 	) l,_544 5,655 - 512 56 2,692 - 1,284 37. 

(b) 1,967 (b) (b) (b) 2,291 (b) 
17. 	Gross Value Production 	(Thousand ,) (b) 3,001 (b) (b) (b) 3,374 (b) 
18. 	Average per Farm 	(Dollars) (b) 1,526 (b) (b) (b) 1,473 (b) 

EMPLOYMENT AND PAYROLL 
19. 	Retailing, 	1930--No. Employees 208 249 45 94 54 204 5? 
20. 	Salaries and Wages 	(Thousand .) 	.. 163 190 35 72 40 152 51 
21. Wholesaling, 	1930--No. Employees 45 7 (a) (a) (a) 26 (a) 
22. 	Salaries and Wages 	(Thousand 4) 43 11 (a) (a) (a) 28 (a) 
23. ManufacturIng, 	1936--No. Employees 845 1,459 47 284 672 508 27 
24. 	Salaries and Wages 	(Thousand 4) 743 1,157 35 157 618 278 22 
25. 	Farm 	Population, 	1931--No . 	.......... (b) 10,428 (b) (b) (b) 15,400 (b) 
26. 	Per Cent of' Total 	Population (b) 41.8 (b) (b) (b) 46.5 (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 
27. 	Food 	Stores, 	No ...................... 97 94 18 18 17 125 23 

Per Cent of Canada Total 	........... 

552 849 169 25? 125 671 144 28. 	Sales 	(Thousand 	4) 	................. 
0 31 3 4 4 Cl 7 Country General Stores, No ........... 

Sales 	(Thousand 4) 0 1,026 265 229 185 1,277 224 
31, General Merchandise Group, No 13 13 7 3 1 4 1 

471 145 24 12 (x) 51 (x) 
33. 	Automotive Group, 	No ................. 10 20 3 5 3 24 4 
34, 	Sales 	(Thousand $) 250 384 54 199 22 215 107 
35. Apparel Group, No .... 22 21 7 5 5 31 8 

16. 	Farms, 	1931, 	Total No ................ 

516 247 101 97 38 198 57 Sales 	(Thousand 	4) 	................. 
BuildIng Materials Group, No 2 6 2 2 1 7 3 

Sales 	(Thousand 	) (x) 121 (x) (x) (x) 36 26 
Furniture and Household, No 8 

. 

9 2 3 0 9 3 
161 78 (x) 21 0 167 39 

32, 	Sales 	(Thousand 	4) 	................. 

41. Restaurant Group, 	No ................. 8 8 0 4 3 6 2 
Sales 	(Thousand 	fl (x) 41 0 18 21 19 (x) 

Drug Stores, 	No ...................... 4 5 2 2 0 4 1 
112 26 (x) (x) 0 41 (x) 
23 61 8 11 7 61 9 

353 637 51 249 97 224 131 

44. 	Sales 	(Thousand $) 	................. 

RELATED INDICATORS OF CONSUMER PURCHASING 

46. 	Sales 	(Thousand $) 	................. 

POWER 

40. 	Sales 	(Thousand 	4) 	................. 

45. Other Retail Stores, No .............. 

47. Passenger Cars Reg'd. 	1937, 	No 339 1,769 (a) (a) (a) 609 (a) 
17.8 36.9 (a (a) (a) 12.4 (a) 

49. New Passenger Car Sales, 	1937, 	No. 57 115 (a (a) (a) 191 (a) 
50. 	No. 	per 100 households 3,1 2.4 (a) -  (a) a) 3.9 (a) 
51. Domestic Electric Meters, 	1937, 	No. (a) 3,054 (a) a) 1,528 (a) 

(a) 63.0 (a (a) (a) 31.1 (a) 

	

48. 	No. 	per 	100 	households 	............. 

	

53. 	Homes with Radios, 	1937, 	No . 	........ 1,230 1,602 550 282 252 862 239 
65.9 33.1 (a) (a) (a) 17.5 (a) 

52. 	No. 	per 100 	households 	............. 

No. 	per 100 	households 	............. 
Farm Values, 	1931, 	(Thousand U (b) 

. 

12,030 (b) (b) (8) 16,181 (b) 
56. 	Average per Farm (Dollars) (b) 6,116 (8) (b) (b) 7,063 (b) 

11ui.e; oes Ioo•noe8 at ens of table. 
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rb1e 2.-1U}.I3EC--Ccnsumer Markot Dnta by Counties and Towns--(,Cont'd) 

Co.inty 

3AUEJAY 

County 

rFFoxD 	- - 	 ilBR00: 3OULANOES 

County 

STAIOTEAD 

iriouaki County Grany 
.ter- 

County - County Coaticook 

b,589 13,776 21,754 28,262 10,587 2,192 37,386 28,933 9,099 25,118 4,044 1. 
0.05 0.13 0.21 0.27 0.10 0.92 0.36 0.28 0.09 0.24 0.04 2. 

5,522 13,237 21,355 27,001 10,049 1,988 33,694 26,213 8,943 22,638 3,775 3. 

6 133 284 384 144 98 1,821 1,253 79 1,066 60 4. 

61 406 115 877 394 106 - _67 77 _1414 209 5. 

(a) 2,780 3,829 5,495 2,003 (u) 7,356 5,666 

- 

1.780 114 

- 

(a) 6. 
(a) 2 743 3,707 5,427 1,997 (a) 7,286 5,617 1,762 5,

,

046 (a) 7. 

83 200 169 325 144 48 485 428 139 306 73 8. 
1,135 1,295 2 684 3,999 2 19 876 11,699 30,960 908 5,248 2,207 9. 
0.04 0.05 0.10 0.15 0.08 .03 0.42 0.40 0.03 0.19 0.08 10. 
203 94 123 141 205 400 

(a) 	- 

313 

43 

379 100 

- 	 11 

209 546 11. 
3 10 (a) 21 14 41 10 - 	 (a) 12, 

439 145 (a) 1,046 938 (a) 9,736 9,452 262 476 (a) 13. 
13 61 86 97 34 13 90 74 27 80 22 14. 

722 2,076 65 10,278 

- 	 (b 

901 

(b) 

1516 

877 

14 

(b) 

418 

866 

14,16_ 1.890 _j 
(b) 1,483 454 2,258 1,769 (b) 16. 
(b) 2,930 440 3,76? (b) (b) 1,472 (b) 1,302 3,035 (b) 17. 
(5) 1,976 970 1,669 (b) (b) 1,679 (5) 1,504 1,718 (b) 18. 

88 108 192 262 175 55 1,046 995 65 361 148 19. 

67 73 211 218 147 50 1,027 977 40 326 131 20. 

10 2 (a) 36 34 (a) 356 355 7 14 () 21. 

10 2 (a) 41 40 (a) 541 541 4 23 _jaJ 22. 

267 702 447 3,411 2,845 372 - 5,087 4,938 83 2 0 903 686 23. 

176 361 310 2,683 2,286 278 4,633 4 0 477 44 2,215 386 24. 

(b) 7,624 3,240 11,910 (b) (b) 4,598 (5) 4,392 8,595 (b) 25. 

(b) Sb.3 14.9 42.1 (b) (b) 12.3 (b) 48.3 34.2 (b) 26. 

39 64 37 113 63 13 225 198 45 103 24 27. 
302 350 161 933 58 203 3,066 2,776 148 1,139 275 28. 

7 31 73 31 0 1 4 0 39 31 3 29. 
434 384 1,612 617 0 (x) 

2 

99 0 

19 
370 

- 	 1 

1,103 

10 
587 

-- 	3 
 

 3 1 7 1 7 

(xi Cx) 309 514 465 (xi 1,187 1,187 Cx) 231 (x) 32. 
5 24 1 30 11 8 49 39 17 34 5 33. 

63 - 216 (x) 632 366 1 	163 2,214 2160 287 949_ 495 _4 

10 12 1 29 16 7 54 53 6 31 11 35. 

96 47 (x) 377 285 77 1,599 1,571 9 415 190 36, 

2 6 1 6 3 1 15 13 1 12 4 37. 

j) 95 (x) 154 lx) (x) - 	 528 43 (xi. 275 87 38. 

6 6 0 11 7 4 19 18 0 12 3  

128 23 0 161 121 40 827 816 0 117 52  

2 4 1 8 6 2 16 14 0 11 5 41. 

_(x) 11 Cx) 33 (x) (x) 199 192 - 	 0 75 

6 

33 

2 

 

 3 2 0 9 4 2 12 11 1 

(x) (x) 0 62 45 (xi 284 261 (x) 60 (x) 44. 

6 50 48 64 7 8 72 63 29 56 13 45. 

29 160 591 16 251 179 1,696 1,556 78 884 429 46. 

(a) 1,091 88 2,146 1,006 (a) .408 2,674 600 2,294 (a) 47. 

(a) 39.0 2.3 39.0 50.3 (a) 46.1 46.9 33.3 45.0 (a) 48, 

79 84 (a) 247 212 (a) 775 775 102 188 (a)  

(aJ 3.0 _[j 4.5 10.6 (a) 10.5 13.7 5.7 3.7 (a)  

151 3,143 aV [T 8,088 Th T60 (a)  (a) 1,546 (T 
(a) 55.6 3,9 57.2 (a) (a) 110.0 (a) 59.6 73.7 () 52, 

556 729 404 1,882 1,302 344 5,761 5,253 504 2,540 606 53. 

(a) 26.2 10.6 34.2 65.0 (a) 78.3 92.7 28.3 49.7 (a) 54. 

(5) 13,603 2,213 16,647 (b) (b) 5,734 (5) 6,871 12,012 (5) 55. 

(5) 9,173 4, 	?b 7,372 (5) (b) 6,538 (b) 7,934 6,790 (5) 56. 

Note: See footnotes at en: 	table, 
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Table 2.--UEBEC--Consumer Market Data by Counties and Towns--(Cont'd) 

STA3TE !D 
(Cont'dI ST. 	YAINPi' ST. 	.AN T. 	MAURICE 

Maog County County St. 	Jean Cunty 
Nva 	the 

POPULATION PHD DNELL1GS, 	1931 
J. 	Persons, 	Total 	No . 	.................. 6,302 25,854 15,448 17,69 11,256 69 1 0'jb 

0.06 0.25 0.13 0,1' 0.11 0.67 
PersonS, 	Canadian 	born 	..... ......... 

.. 

,798 24,852 12,66 16,435 10,349 66,545 
}3ritih 	born 	............... 256 44 3E 359 283 834 

2. 	Per Cent of Canada Total 	........... 

ForeIgn born 248 958 	1 650 811 5 624 1,716 
(a) 

. 

4,898 2,347 3,369 2,061 11,747 
(a) 4,819 2,290 3,316 2,024 11,320 

BUS NESS AND INDUSTRY 
8. 	Retai].ng, 	1930--No. 	Stores 99 301 204 61 190 830 

1,736 4,689 4.104 ,859 3,402 14,474 

6, 	Househ,lds. 	Total 	No ................. 
Dwellings, 	Total No .................. 

0.06 0.17 0.15 0.14 0.12 0.53 
11. 	Per Capita Sales 	(Do1lar) 275 

5 
181 	1 305 219 302 209 

	

9. 	1oa1 Sales 	(Thousajid C 	.... ...... . 

	

12. 	Wholesaltng, 	1930--o. 	Establtsrjmen8 19 15 13 9 45 

	

13. 	Per Ce.t of Canada Salas 	........... 

	

13. 	T'tal Sales 	(Thousand 4) 182 1,311 1,232 1,22 1,155 6,09? 
1 1 . 	Man' facturi.- g, 	1936--No. 	Plants 20 105 60 54 45 134 
5. 	Grss Value 	Production 	(Thousand 4) 10,195 11,822 11,214 10,349 9,959 39,407 

(b) 1,578 (8) 977 (b) 1,635 
17. 	Gioss Value Production 	(ThDusand 4) (b) 2,583 (b) 1,718 (b) 2,440 
18. 	Average par Farm 	(Dollars) (b) 1,637 (b) 1,758 (8) 1,493 

16. 	Farma, 	1931, 	Total 	No ................ 

EMPLOYMENT AND PAYROLL 
19 	Retailing, 	1930--No. 	Employees 119 399 366 338 316 1,402 
20. 	Salaries and Wages 	(Thoueand 3) 115 322 304 295 280 1256 
21. Wholesaling, 	1930--No 	Employees 	. 6 50 45 47 44 201 
22. 	'alRries and Wages 	(Thousand 	) 11 62 56 66 63 249 
23. Manufacturing, 	1936--No 	Employees 1,584 3,846 3,698 2,948 2,830 8,203 
24. 	Salaries 	and Wages 	(Thousand 4) 	... 1,358 2,601 2,549 2,54? 2,497 8,621 
25. 	Farm Population, 	1931--No . 	.......... (b) 7,779 (b) 4,605 (b) 10,007 
26. 	Per Cent of Total popu1atin (b) 30.1 (b) 26,1 (b) 14.5 

RETAIL DISTRIBUTION BY GROUPS, 	1900 

. 

36 126 80 99 75 411 
517 1,173 882 935 848 4,049 

27. Food Stores, 	No ...................... 

29. Cotntry General Stores, 	No 5 16 0 15 0 28 
30. 	Sales 	(Thousand 	4) 39 220 0 232 0 289 

	

28. 	Sales 	(Thousand 	4) 	................. 

	

31. 	General Merchandise Group, 	No 6 22 20 21 21 35 
186 392 389 445 445 1,050 

9 22 15 23 12 53 33, 	Automotive Group, No ................. 
34 	Sales 	(Thousand 4) 244 754 733 931 697 1,502 

32. 	Sales 	(Thousand 	4) 	................. 
16 33 30 29 27 87 

209 578 514 412 410 2,507 
35. Apparel Group, 	No .................... 

37 	Building Materials Group, No 5 8 7 12 8 22 
38.Sales(Thousand_4) ______ 77 202 200 205 126 1,003 

36 	ales 	Thousand 	) 	................. 

39. Furniture and Household, No 4 11 10 8 8 22 
36 349 348 375 375 1,077 

41. Restaurant Group, 10 ................. 3 3 3 8 7 18 
42.Sales(Thousand 4) 	_________________ 19 34 34 40 39 227 
43. Drug Stores, 	No ...................... 3 4 3 14 

37 94 92 102 102 318 
12 56 36 46 29 140 

40. 	Sales 	(Thousand 4) 	................. 

372 893 852 380 360 2,452 

RELATED INDICATORS OF CONSUMER PURCNASING 

44. 	Sales 	(Thousand 3) 	................. 

POWER 
47. 	Passenger Cars Rog'd. 	1937, No 590 1,505 980 1,506 971 3,494 

(a) 30.7 42.6 45.2 46.2 29.9 

45. 	Other Retail Stores, No .............. 
46. 	Sales 	(Thousand 	4) 	................. 

No. 	per 100 households 	............. 
New Passenger Car Sales, 	1937, 	No. 65 304 364 359 337 584 

(a) 7.4 15.5 - 10.7 16.4 5.0 
51. Domestic Electric Maters, 	1937, 	No. (a) 1,485 (a) 2,790 (a) 10,717 

(a) 30.3 (a) 82.8 (a) 91.2 

SO.No _per100households 	_____________ 

53. 	Homes 	with 	Radios, 	1937, 	No . 	........ 1,085 2,937 2,695 2,487 2,160 7,603 - 

(a) 60.0 114.8 93.8 104.8 64.7 

	

52. 	No, 	per 100 	households 	............. 

	

55. 	Farm Values, 	1931, 	(Thousand $) (b) 

. 

14,006 (b) 8,455 (b) 11,755 

	

54. 	No. 	per 100 households 	............. 

	

56. 	Average per Farm (Dollars) (b) 8,876 (b) 8,654 (b) 7,190 

Note: See footnotes at end of table. 
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Table 2.--UEBEC--Conaumer Market Data by Counties and Towns--(Cont'd) 

ST. 	AURICEC0. TEMISKAMING TEMISCOUATA TERRE 8ONNE 

3hawinigan 

Falle 

Three 

Rivera 
County Noranda Houyn County Cabano 

R1v1re 
County 

Ste. 

Agatha 

St. 

Jerome  

15,345 35,450 20,609 2,246 3,225 50,294 2,187 8,499 38,611 2,949 8,967 1. 

0.15 0.34 0.20 0.02 0.03 0.48 0.02 0.08 0.37 0.03 0.09 2. 

14,609 33,921 17,831 1,159 2,469 49,595 2,098 8,361 37 275 2,648 8,844 3. 

287 496 450 115 71 18 5 4 4&9 147 18 4. 

449 1,033 2,328 

3,619 

972 685 681 84 134 867 154 105 5. 

2,645 6,191 (a) (a) 7,681 (a) (a) 7,307 (a) (a) 6. 
2,633 5,842 3,563 (a) (a) 7,586 (a) (a) 7,270 (a) (a) 7. 

187 456 248 35 62 558 29 159 52:' 66 143 8. 
3,538 10,080 3,411 756 1,227 4,634 264 2,300 5,232 749 1,918 9. 
0.13 0.37 0.12 0.03 0.04 0.17 0.01 0.08 0.19 0.03 0.07 10. 
231 -- 204 166 337 380 92 121 271 136 254 214 11. 
11 30 T3 (a) 18 (a) W 17 (T 9 12. 

927 5,084 763 (a) (a) 1,410 (a) 1,199 707 (a) 280 13. 
25 58 46 (a) 5 163 4 16 125 10 30 14. 

14 065 24 911 22,804 (a) 132 2,055 370 39T 10,246 112 7,022 15. 
b) b) 1,355 (b) 4,070 (b) 2 196 (T (b) 16. 

(b) (b) 1,746 (b) (b) 4,637 (b) (b) 3,191 (b) (b) 17. 
(b) (b) 1,289 (b) (b) 1,139 (b) (b) 1,453 (b (b) 18. 

316 1,031 168 39 67 313 12 199 323 49 144 19. 
262 960 167 8 68 204 8 142 256 38 128 20. 
33 165 26 (a (a) 39 (a) 36 3 (a) 13 21. 
31 215 35 a) (a) 53 (a) 49 42 (a) 17 22. 

2,779 5,338 - 1,324 31 807 198 170 3,049 35 1,999 23. 

3,066 5,531 1,820 a) 34 465 105 165 2,27 24 1,473 24. 

(b) (b) 7,730 (b) (b) 26,708 (b) (b) 12,875 (b) (s) 25. 

(b) (b) 39.5 (b) (b) 53.1 (b) (b) 33.3 (b) (b) 26. 

73 254 89 13 26 212 5 74 237 34 65 27. 

1,133 2,648 1,284 435 532 953 12 496 1.689 327 625 28. 

0 0 40 1 1 115 6 6 63 5 6 29. 

0 0 695 (x) (x) 1,429 94 99 1,102 132 162 30. 

- 	 10 	-- 8 31. 18 15 19 3 

205 785 27 (x) (x) 335 113 138 251 44 121 32, 
13 27 14 1 2 39 2 15 48 3 12 33. 

287 1,155 135 (x) (x) 517 (x) 440 826 52 260 34. 

32 44 25 8 9 35 4 16 33 15 35. 

617 1 865 328 58 155 348 19 292 350 42 263 36. 

10 10 12 2 3 6 0 3 9 1 2 37. 

331 663 307 (x) 101 65 0 61 169 x) (x) 38. 

7 8 37 2 1 18 ifl 
316 761 24 Cx) (x) 198 (x) 137 264 (x) 162 40. 

4 14 6 1 4 7 0 4 12 4 6 41. 

32 195 30 (x) 20 15 0 11 54 19 29 42. 
5 9 7 1 2 7 1 4 9 2 2 43. 

99 219 108 Cx) (x) 61 (x) 53 90 (x) (x) 44. 
33 65 45 4 11 104 9 21 75 6 19 45. 

517 1,789 493 31 309 713 14 573 437 53 185 46. 

918 2,115 1,678 (a) (a) 1,366 (a) 419 

- 

2,165 (a) 485 49. 

35.3 34.1 46.6 (a) (a) 17.7 (a) (a) 29.7 (a) (a) 48. 

152 432 656 (a) (a) 136 (a) 131 200 (a) 127 49. 

5.7 7.0 18.1 (a) (a) 1.8 (a) (a) 2.? (a) (a) 50. 

(a) [iF 51. (a) 2.641 (a) (a) 2,525 (a) (a) 6,321 (a) 

(a) (a) 73.0 (a) (a) 32.9 (a) (a) 86.5 (a) (a) 52. 

2,010 5,088 1,277 430 470 1,418 134 810 3,498 311 1,492 53. 

76.0 82.2 35.3 (a) (a) 1.5 (a) (a) 47.9 (a) (o) 54, 

(b) (b) 7,890 (5) (3) 24,333 (b) (b) 13,907 (b) Lb) 55. 

(5) (b) 5,823 (b) (5) ',979 1) (b) 6,333 (b) (b) 56. 

Note: 	ee footnotes at and of table. 
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Table 2.--.UEBEC--Consumer Zarket Data by Counties and Towns--(Concl'd) 

- TERRE BONNE 
CO.-(Cont'd I VAUDREIJIL Vr.1C}iLES WOLFE YAMASKA 

County County County County Ste. 	Tbrse 

POPtJLATION AND DWELLINGS, 	1931 
Persons, 	Total 	No . 	.................. 3,292 12,015 12,603 16,911 16,820 

Per Cent of Canada Total 0.03 0.12 0.12 0.16 0.16 
3,243 

. 
11,560 12,230 16,511 16,510 Persons, 	Canadian born 	............... 

7 292 181 66 1 British born ................ 
Foreign born 42 163 192 334 309 - 	() 2,355 2,349 3,040 3,043 HoIL3eho1ds,l No . . 	............. .... 

Dwellings, 	Total 	No . 	................ .(a) 2,345 2,27? 3,009 3,021 

BTJSINESS AND IDUSTRY 
8, Retailing, 	1930--No. 	Stores 64 155 153 163 160 

Total Sales 	(Thousand 3) 870 1,212 936 1,079 1,201 
Per Cent of Canada Sales 0.03 0.04 0.03 0.04 0.04 
Per CajIta Sales_(Dollars) 264_ - 101 74 64 -- 71 

Wholesaling. 	1930--No. Establishiiente (a) 6 14 3 10 
lB. 	Total Saleg 	(Thousand $) (a) 317 322 160 171 

Manufacturing, 	1936--No. 	Plants 16 30 46 83 68 
Gross Value 	Production (ousand 3) 957 265 

970 
--4,478 

1,144 
675 728 

Farms, 	1931, 	Total 	No . 	.............. .(b) 2,026 2,045 
17. 	Gross Value Production 	(Thousand $) (b) 1,747 2,083 2,781 2,680 
18. 	Average per Farm (Dollars) (b) 1,801 1,821 1.372 1,311 

MPL0YMENT AND PAYROLL 
19. Retai1ng, 	1930--No. Employees 45 97 48 73 57 
20. 	Salaries and Wagea 	(Thousand $) 44 63 37 41 39 
21. 	Wholesaling, 	1930--Ro 	Employees (a) 25 11 4 2 
22. 	Salaries and Wages 	(Thousand 4) (a) 30 

71 
9 

742 
8 

218 
4 

123 23. Manufacturing, 1936--No 	Employees 359 
24. 	Salaries and Wages 	(Thousand $) 	.. 226 38 749 91 46 
25. 	Farm Population, 	1931--No . 	.......... (b) 4,966 6,714 11,664 10,674 
26. 	Pei,  Cent of Total Population (b) 41.3 53.3 69.0 63.5 

RETAIL DISTRIBUTION BY GROUPS, 1930 
58 65 53 61 Food 	Stores, 	No ......................27 

Sales 	(Thousand 	4) 	................ . 70 

.. 

298 300 199 212 
Country General Stores, 	No 3 36 24 43 30 

91 508 351 706 837 
31. General Merchandise Group, 	No 3 

.. 

1 6 3 2 

30. 	Sales 	(Thousand 3) 	................ .. 

46 (x) 29 (x) (x) Sales 	(Thousand 	$) 	................ . . 

Automotive 	Group, 	No ................... 5 16 10 10 12 
34. 	Sales (Thousand 4)...., 9 179 86 -- ---.- - 77 66 

6 5 6 9 
- 

7 35. Apparel Group, No .................... 
22 7 11 32 5 36. 	Sales 	(Thousand 3) 	................ . 

3'?. 	BuIlding Materials Group, 	No 2 5 3 1 3 
(x) 43 29 Cx) 5 

39. Furniture and Houeehold, 	No 2 1 0 0 
-- 	- 

5 
(x) (x) 0 0 14 

41. Restaurant Group, No ................. 1 0 0 1 1 

	

40. 	Sales 	(Thousand 4) 	................ . 

	

42. 	Sales(Thousand 	) 	_________________ Cx) 0 0 
4 

Cx) (x) 
43. Drug Stores, No ..................... 2 3 0 4 	- 

(x) 8 8 0 5 

	

38, 	Sales(Thousand 4) 	................. 

	

45. 	Other Retail 	Stores, 	No . 	............ - 	13 30 35 43 35 
104 139 122 55 

RELATED INDICATORS OF CONSIJMER PURCHASING 

44, 	Sales 	(Thouaand 	4) 	.................... 

P0VER 
Passenger Cars Reg'd, 	1937, No (a) 921 665 593 496 

(a) 

.. 

38.4 28.9 19.8 16.5 
49. New Passenger Car Sales, 	1937, No. (a) 28 84 (a) (x) 

46. 	Sales 	(Thousand 4) 	................... 

(a) 1.2 
1,695 

3.6 
1,547 

(a) 
663 

Cx) 
849 51. 	Domestic Electric Meters, 	193?, 	No. - 	(f 

50,No.per 100h3useholds _____________ 
(a) 72.0 65.9 21.8 27.9 

No. per 100 households ............. 

53. Homes with RadIos, 	1937, No 538 706 953 401 386 
(a) 30.0 40.6 13.2 12.7 

52. 	No. per 100 households ............. 
54. 	No. per 100 households ............. 55. FarmValues, 	1931, 	(Thousand $ ) (b) 8,506 11,940 10,565 15,779 
56. 	Average per Farm (Dollars) (b) 8,852 10,437 5,215 7,716 
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Table 2.--QUEBEC--Coneumer Market Data by Countie8 and Town8--(CQflcl'd) 

Footnotes 

() - figures withheld to avoid disclosing 
individual operations. 

(y) - estinated (partially-)--see introduction. 

- figures not available. 

- not apnlioabl.. 

- additional store shown in county total had 
sales of leoo than 4500. 
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Ta2lo 2.--O%TA2I0--0oiu;umer Narket Data by Counties and Towns 

Province 
Adding- ALGOMA 

TOTAL 
ton 

County County 
Blind Sault Ste 
River Marie 

PO1JLATIOH AND DWELLINCS, 	1931 
1. 	Persons, 	Total 	No . 	.................. 3,431,683 6,879 46,444 2,805 23,082 
2. 	Per cant of Canada Total 33.07 0.07 0.45 0.03 .22 

2,627,398 6,529 36.255 2,498 16,362 
526,570 265 3.341 54 2,296 

Foreign born 277,715 85 6,848 253 - 4,424 
. 	Households, 	Total 	No . 	............... 810,157 1,688 10,148 (a) 4,989 

7. 	Dwellings, 	Total 	No . 	................ 786,900 1,677 9,907 (a) 4,794 

2:IESS AND TUDUSTRY 
Retailing, 	1930--Ho. 	Stores 43,045 602 36 357 

1,099,990 730 13.199 829 9,985 
Per Cent of Canada Sales 39.92 0.83 0.48 0.03 0.36 

	

3. 	Persons, 	Canadian 	born 	............... 

	

1. 	Per Capita 	Sales 	(Dollars) 321 

.. 

106 284 296 433 

	

British born 	................ 

17. 	holesallng, 	1930--Uo. 	Establishm.nts 3,938 1 27 (a) 20 
1,013,767 

. 

(x 5,169 (a) 4,997 
14. 	Manufacturing, 	1936--No. 	Plants 0,753 

. 

15 94 3 46 

	

.'. 	Total 	Sales 	('Niousand 	) 	........... 

	

15. 	Gross Value 	Productinn 	(Thou.and 3) 1,547,552 07 15,513 8 14 506 
16. 	Farms, 	1931, 	Total 	tic . 	.............. 192,l?4 1,068 2,056 (b) b) 
17. 	GroSs Value Production 	(Thousand 	) 329,593 1,51 2,527 (b) (b) 
18. 	Average per Farm (Dollars; 1,715 

. 

1,40. 1,229 (b) (b) 

EMPL0YL!ENT AND PAYROLL 
19. 	Retailing, 	1930--Ito. 	Employees 94,184 31 826 49 667 
20. 	Salaries and 	Wages 	(Thotsand $) 	. . 101,637 21 827 53 682 

	

13. 	Total Sales 	(Thounand 	fl 	........... 

	

21. 	WholesalIng, 	1930--No 	Empoyees 	.. . 31,155 (x) 143 (a) 139 
22. 	Salaries and Wages 	(Thoiand $) 51,095 (x) 201 (a) 195 
23. 	Manufacturing, 	1936--I10 	Employees 2882 85 2,897 2,635 
24. 	Salaries and Waes 	(Thousand 	3) 314,873 54 3,737 2 3,556 
25. 	Farm 	Fopulat.on, 	1931---No . 	.......... 800,960 4,755 9,161 (h) (b) 
26. 	Per Cent of Total Population 23.3 69,1 19.7 (b) (b) 

FflTAIL DISTRI9UTI0I BY GRSIJFS, 	1930 
27. 	Food 	Store8, 	No . 	.................... 14,263 16 210 13 136 

255,936 107 3,449 159 2,831 
29. 	Country 	'enera1 	Stores, 	No . 	........ 2,662 24 56 5 0 
30. 	Sales 	(Thousand $) 48,066 378 1,426 148 0 
31. 	General 	Merchandise 	.roup, 	ito 979 

. 

0 21 0 19 
180,384 

. 

0 972 0 964 
33. 	Automotive 	Group, 	No . 	............... 5,481 13 58 3 33 
34. 	Sales 	(Thousand 3) 167,411 

. 

124 2,002 112 1,661 
35. Apparel Group, No. .... 4 484 

. 

1 62 5 48 
93,711 (xi 1,244 131 1,074 

37. 	BuIlding Materials Group, 	No 2,030 . 20 1 12 

	

28. 	Sales 	(Thousand 	$) 	................. 

	

38. 	Sales 	(Thousand 3) 61,398 35 1,020 (x) 82? 

	

36. 	Sales 	(Thousand 	) 	.... 	......... 	.. 

	

39. 	Furniture and Household, 	Ito 1,429 2 22 0 21 
43,713 (x) 586 0 582 
2,306 0 35 3 24 

	

32. 	Sales 	(Thousand 	3) 	................. 

	

42. 	Sales 	(Thousand 3) 28,634 0 329 30 271 
1,464 1 17 1 13 

35,208 (x) 400 (x) 311 
7,947 13 101 5 51 

	

40. 	Sales 	(Thousand $) 	................. 

	

41. 	Restaurant 	Group, 	No ................. 

43. Drug Stores, No .......... 

	

44. 	Sales 	(Thousand $) 	................. 
45. Other Retail Stores, No .............. 

185,530 70 1,775 104 1,466 

ELATED INDICATORS OF CONSUMER PURCHASING 

46. 	Sales 	(Thousand 3) 	................. 

POWER 
(k)54l,802 (d) (a) 	5,735 (a) 2,988 

48. 	No. 	per 100 households 66.9 (4) (a) 	56.5 (a) 59.9. 
49. 	New Passenger Car Sales, 	1937, 	No. 	. 54,751 0 569 (a) (a) 

	

47. 	Passenger Care Reg'd, 	1937, 	No ....... 

	

50. 	No. 	per 100 households 6.8 0 5.6 (a) a) 
51. Domestic ElectrIc Meters, 	1937, 	No. 673,810 84 6,857 (a) a) 
52. 	No. 	per 100 households 83.2 5.0 67,6 (a) (a) 
53. 	Homes with 	Radios, 	1937, 	No . 	........ 572,998 (a) 5,709 245 3,729 

70.7 (a) 56.3 (a) 74,7 
55. 	Farm Values, 	1931, 	(Thousand $) 1,397,666 

. 

5,855 9,096 (b) (b) 

	

54. 	No. per 100 households ............. 

	

56. 	Average 	per farm 	(Dollars) 7,273 5,482 4,424 (b) (b) 

Note: See footnotes at end of table. 
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Table 2.--ONTARIO--Consumer Market Data by Counties and Towns 

BRANT BRUCE CARLETON COCRRANE 

County 
Brent- 

ford Paris County 
Kincar- 

dine 
Walker- 

ton 
County 

East- 
Ottawa County 

us- 
Team. 

- 

view re ing - 

53,476 30,107 4,137 42,286 2,465 2,431 170,040 6,686 126,872 58,033 

CoT 

3,9 819 14.200 1. 
0.52 0.29 0.04 0.41 0.02 0,02 1.64 0.06 1.22 0.66 0. .04 0.14 2. 

40,311 21,068 2,932 39,556 2,162 2,216 145,493 6,201 107,626 41,995 2,780 2,823 10,150 3. 
10,141 6,801 1,101 1,004 248 146 16,717 261 12,774 4,648 297 282 1,634 4. 
3,024 2,238 104 826 55 69 1 	7,830 234 6,472 111,390 886 714 2,416 1 	5. 

13,166 7,487 (a) 10,843 (a) (a) 36,840 (a) 27,658 12,431 (a) (a) 2,986 • 6. 
12,853 7,255 (a) 10,758 (a) (a) 36,814 (a) 26,789 12,195 (a) (a) 2,804 7. 

663 451 70 621 69 60 1,904 69 1,525 546 70 46 159 8. 
16,824 13,967 1,583 7,418 863 1,007 63,906 792 59,702 14,813 2,214 1,534 6,291 9. 

0.61 0.51 0.06 .0.27 0.03 0.04 2.32 0.03 2.17 0.54 0.08 0.06 0.23 10. 
315 464 383 175 350 414 376 118 471 255 559 402 442 
43 36 (a) 2? (a) (a) 208 4 199 32 (a) (a, 15 12. 

8,131 7,184 (a) 1,496 (a) (a) 42,123 398 41,592 5,358 (a) (a: 2,997 13. 
148 109 20 162 13 13 287 5 200 65 8 5 28 14. 

28,289 23 532 4 097 5,851 1 163 652 26,923 446 25.044 16,818 49 6.355 1.311 15. 
2,194 1b) tb) 6,221 b) (b) 4,363 (b) b) 2,489 (b) b) b) 16. 
4,573 (b) (8) 9,989 (b) (b) 8,920 (b) (b) 2,017 (b) (b) (8) 17. 
1,637 (b) (8) 1,606 (b) (b) 2,044 (b) (b) 810 (b) (b) (b) 18. 

1,364 1,184 100 489 62 91 6,162 70 5,874 942 137 83 441 19. 
1,399 1,230 110 361 52 55 6,447 60 6,206 1,096 156 104 511 20. 

350 300 (a) 42 (a) (a) 1,677 16 1,660 120 (a) (a) 70 21. 
512 417 (a) 41 (a) (a) 2,466 16 2,448 196 (a) (a) 116 22. 

7,665 6,384 1,221 1,635 400 238 6;932 105 6,640 2,555 18 784 328 23. 
7,337 6,220 1,068 1,199 294 190 8,110 118 7,782 3,707 13 1,255 315 24. 

12,419 (b) (b) 23,310 (b) (b) 18,552 (8) (b) 10,678 (b) (b) (b) 25. 23.2 (8) (8) 55.1 (b) (b) 10.9 (8) (b) 18.4 (8) (b) (b) 26. 

224 162 23 150 16 16 842 43 694 198 24 15 67 27. 
4,817 4,041 437 1,522 283 224 13,746 326 12,481 4,826 582 508 2,256 28. 

21 0 0 80 1 1 59 0 0 57 3 0 029. 
290 0 - 	 0 1 1 397 (x) lx) 1,144 0 0 974 214 0 0 30. 19 

1,328 
16 

1,228 
3 

100 
17 

251 
4 

90 
1 

Cx) 
41 

12,791 
3 

67 
- 	 37 

12,716 
16 

1,619 
2 

Cx) 
3 

245 
4 

191 
 

 78 
3,200 

37 

2,748 
6 

243 
78 

1,238 
8 

155 
8 

154 
171 

9,713 
4 

131 
121 

8,708 
42 

1,467 
6 

329 
4 

108 
10 33. 

70 60 954 6 9 189 
709 34. 

1,830 1,737 92 420 59 107 5,940 
2 

(x) 

179 

5,878 1,782 226 

8 

238 
29 

969 

5. 
36. 

36 25 6 42 2 2 65 1 58 18 .. 	2 0 9  
830 

28 
544 217 634 (x) Cx) 3,182 (x) 3,048 1 1 067 (x) 0 632  

895 
22 

827 
4 

57 

28 

215 
3 

32 
2 

(x) 
47 

3,068 
0 

0 

44 
3,059 

12 

38? 
2 

(x) 
2 

(x) 

9 

283 

39.  

40. 35 25 3 14 2 2 110 1 73 33 6 2 6 41. 
327 296 15 69 (x) (x) 1,725 () 1,627 205 67 () 56 42. 
20 

518 

14 
453 

3 
47 

]8 

211 
3 

36 
2 

(x) 

71 

1,728 
1 

(x) 
65 

1,677 606 

21 4 

78 
3 

77 
7 

292 

 
 132 90 13 140 14 18 309 14 254 80 11 9 22  2,759 2,095 378 1,463 192 388 10,872 153 10,506 1,910 392 312 905  

8,251 4,827 (a) 7,983 (a) (a) 24,296 (a) 18,651 6,220 (a) (a) (a) 47, 
62.7 64.5 (a) 73.6 (a) (a) 66.0 (a) 67.4 50.0 (a) (a) (a)  1,034 893 (a) 511 (a) (a) 2,471 - (a) 2,241 853 (a) (a) (a)  7.9 

T,492 
11.9 (a) 4.7 (a) (a) 6.7 (a) 8.1 6.9 a) a) (a)  

79.7 
(a) 

(a) 
T 

(a) 
5,975 

55.1 
(a) 

(a) 
1i) 
(a) 

36,660 

99,5 
(a) 

(a) 

(a) 

(a) 

9,829 

7.9 
a) 

(a) 
a) 

(a) 
(a) 

(a) 
T. 
52. 

9,690 7,389 1,215 4,782 631 712 38,426 1,013 33,910 5,567 475 617 3,295 53. 
73.6 98.7 (a) 44.1 (a) (a) 104.3 (a) 122.6 44.7 (a) (a) 110.3 54. 

20,988 (8) (b) 44,539 (b) (b) 37,998 (8) (b) 6,795 (b) (b) (b) 55. 7,512 (b) (b) 7,159 (b) (b) 8,709 (b) (b) 2,730 (b) (8) (b) 56. 

£VUW&UJOO fl 	VIStA US b@U.LU. 
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Table 2.--0'TARIO--Gonsumer "arket Data by Counties and Towna__Contid 

DUFFEHIN 11JND\S DURHAM 

County 
Drange- 

County County 
Bowman- Port 

villa rule 1ope 

POPULATION AND DWELLINGS, 1931 
Persons, 	Total 	No . 	.................. .14,892 2,614 16,098 25,782 4,080 4,723 

Per 	Gent 	of 	Canada 	Total 	..........0.14 0.03 0.15 0.25 0.04 0.05 
13
.

,613 2,288 15,111 21,857 3,261 3,782 
1,078 252 695 3,259 720 771 

Persons, 	Canadian 	born 	............... 
Sritisb 	born 	................ 
Foreign born 201 74 1 	292 666 99 170 

Households, 	Total 	1 1 0. 	 ................ 3,921 (a) 3,955 6,67? (a) (a) 
Dwellings, 	Total 	No . 	...... . ......... .3,898 (a) 3,943 6,611 (a) (a) 

RUSIMEC AND INDUSTRY 
8, 	Retailing, 	1933--11o. 	Storea 185 78 235 362 78 109 

2,627 1,394 2,804 4,821 1,165 2,100 
0.10 0.05 0.10 0.17 0.04 0.08 

11. 	Per Capita 	'a1os 	(Dollars) 176 533 174 187 286 445 
12. 	Uholesaling, 	1930--No. 	stab1ishnents 10 (a) 12 13 (a) (a) 

610 (a) 636 430 (a) (a) 
14. 	Manufacturing, 1936--No. 	Plants 40 13 81 69 11 29 

	

9. 	Total 	Sales 	(Thousand 	3) 	........... 

	

15. 	Gross Value Production 	(Thousand 	) 1,298 652 3,175 6,268 2,986 2,694 
2,645 (b) 2,350 3,230 (b) b) 

17. 	Gross Value Production 	(Thousand 1) 4,982 (b) 4,864 5,214 (b) (b) 
1,884 (b) 2,070 1,614 (b) (b) 

FUPL0Y1ZNT ATG P.'YR0LL 
19. RetailIng, 	1930--No. 	Employees 169 102 152 384 103 187 
20 	Salaries and 	Pages (Thousand 	) 148 96 115 338 105 165 
21. Wholesaling, 	1930--No 	Employees 14 (a) 15 25 (a) (a) 

	

10. 	Per Cent of Canada Sales 	........... 

	

22. 	Salaries and Wages 	(Thousand $) 22 (a) 31 24 (a) (a) 
23. L'anufacturing, 	1936--No 	Employees 265 196 328 1,274 53 653 

	

13. 	Total Sales 	(Thousand 	) 	........... 

	

24. 	Salaries and Wages 	(Thousand $) 	.. 161 122 265 1,282 524 694 

	

16. 	Farms, 	1931, 	Total 	No . 	........... .... 

	

25, 	Farm Population, 	1931--No . 	.......... 9,447 (b) 9,850 12,366 (b) (b) 

	

18. 	Average per Farm (Dollars) 	......... 

	

26. 	Per Cent of Total population 63.4 (b) 61.2 47.9 (b) (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 
27. 	Food 	Stores, 	No ...................... 44 22 62 90. 23 30 

47? 289 460 1,286 419 559 
24 

. 

2 35 36 0 0 
30. 	Sales (Thousand $ ) 441 (x) 575 514 0 0 

28. 	Sales 	(Thousand 	) 	................. 

31. General Merchandise Group, 	No 3 2 12 4 6 

29. Country General Stores, No ........... 

69 (x) 234 314 114 159 32. 	Sales 	(Thousand $) 	................. 
31 10 30 59 11 14 33. Automotive Group, 	No ................. 

34. 	Sales 	(Thousand 3) 643 406 470 815 179 35]. 
35. 	Apparel 	Group, 	No .................... 1? 10 19 23 10 10 

178 123 104 302 101 190 
11 5 8 22 4 8 

	

36. 	Sales 	(Thousand $) 	................. 

	

38. 	Sales 	(Thousand $ ) 19? 85 8 7  489 132 185 
37. Building Materials Group, No ......... 

39. 	Furniture and Household, 	No 6 3 10 11 3 5 
41 15 48 78 (x) 50 
6 4 13 11 2 5 

40. 	Sales 	(Thousand 3) 	................. 

24 15 33 67 (x) 51 
41. Restaurant Group, No ................. 

43. Drug Stores, 	No ...................... 6 3 5 10 3 3 
42. 	Sales 	(Thousand 3) 	................ 

71 43 43 137 60 43 

	

44. 	Sales 	(Thousand $) 	................. 

	

45. 	Other Retail Stores, 	No .............. 37 17 46 88 18 28 
488 219 782 821 135 512 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

2,869 (a) 2,817 4,627 (a) a) 
73.2 (a) 71.2 69.3 (a) a) 

49. New Passenger Oar Sales, 1937, 	No. 	. 147 (a) 288 471 (a) (a) 

	

46. 	Sales 	(Thousand $) 	................. 

	

50. 	No. 	per 100 households 3.? (a) 7.3 7.1 (a) a) 
51. Domestic Electric Meters, 	1937, 	No. 1,480 (a) 2,725 3,526  

47. Passenger Cars Reg'd. 	193?, No ....... 

37.? (a) 68.9 52.8 (a) a) 

48. 	No. 	per 100 households 	.............. 

1,417 571 2,061 3,247 819 1,315 
36.1 (a) 52.1 48.6 (a) (a) 

52. 	No. 	per 100 households 	............. 
53. ifomes with Radios, 	1937, 	No .......... 

55. Farm Values, 1931, 	(Thousand $) 20,513 (b) 17,768 22,725 (b) (b) 

	

54. 	No. 	per 	100 households 	............. 

	

56. 	Average per Farm (Dollars) .......... 7,755 (b) 7,561 7,036 (b) (b) 

Note: Sea footnotes at end of table. 
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Pable 2.--0hTARI0-.-Consumer 1arkot Data by Counties and Towns--(Cont'd) 

EL3IN FRThTEIJAC 

County r.ylaer 
St. 

Thotaus County 
herat- 
burg 

Kina- 
villa 

Lean- 
inton 

2iver- 
side 

Tecum- 
ach ..'indsor County 

K1ns- 
on 

Forts- 
mouth 

- - 

;;6 2,263 15,430 159,760 2,759 2,174 4,902 4,432 2,120 98,179 45,756 23,439 2,741 1. 
0.02 0.15 1.54 0.33 0.02 0.05 0.34 0.02 0.95 0.44 0.23 0.03 2. 

:2 1,993 11.994 11.4,132 2,297 1,665 3,821 3,239 1,877 64,8B0 38,863 18,810 2,001 3. 
1 ,o2 198 2,883 21,693 178 254 563 731 78 17,177 5,134 3,536 432 4. 

1,902 92 553 23,955 289 255 513 462 174 16,122 1,759 1,093 308 5. 
11,946 (1 4,104 36,061 - 	(a) (a) (a) (e) (a) 22,657 10,199 5,514 (a) 6. 
11,471 (a) 4,075 36,164 (a) (a) (a) (a) (a) 22,053 10,116 5,471 (a) 7. 

590 66 L116 1,882 60 54 106 28 33 1,239 537 376 9 8. 
10,826 1,106 7,550 48,292 1,213 1,068 2,372 455 468 38,216 14,224 12,873 64 9. 

0.39 0.04 0.27 1.75 0.04 0.04 0.09 0.02 0.02 1.38 0.52 0.47 (r) 10. 
249 484 489 302 440 4911 484 103 220 389 311 549 23 11. 
34 (a) 17 - 136 (a) (a) (a) - - (a) 108 48 39 (a) TT 

2,926 (a) 1,431 24,762 (a) (a) (a) a (a) 21,961 7,506 7,351 (a) 13. 
99 9 41 293 9 15 16 (a) (a) 214 127 56 (a) 14. 

6,078 1,856 3,058 127,524 2,950 2,002 11 065 (a) (a) 104,55? 7,339 6 207 (a 15. 
4,529 b) b) 5,568 (b) (b) b) CJ-  TY (b) 2,88? Eb) (b 16.  
7,640 (b) (5) 10,682 (b) (5) (b) 	, (b) (b) (b) 5,010 (b) (b) 17. 
1,687 (5) (b) 1,918 (5) (b) (b) (b) (b) (b) 1,735 (b) (b) 16. 

923 70 715 3,777 88 80 165 29 45 3,076 1,246 1,186 4 19. 
819 54 668 4,590 98 81 171 26 35 3,915 1,249 1,215 3 20. 
119 (a) 51 899 (a) (a) (a) (o) (a) 824 262 280 (a) 21. 
128 (u) 691 1,424 (a) (ii) (a) (a) (a) 1,314 411 407 a) 22. 

1,31.3 144 954 18,540 305 306 1,174 (a) (a) 15,613 1,614 1,448 - T _ 
1,177 156 698 23,722 429 279 954 (a) (a) 21,131 1,441 1,360 a) 24. 

17,159 (a) (b) 26,185 (b) (8) (b) (b) (b) (b) 13,297 (b) b) 25. 
39.5 (a) (b) 16.4 (5) (s) (5) (5) (5) (b) 29.1 (b) b) 26. 

169 15 98 665 23 14 25 11 13 485 178 134 4 27. 
2,780 477 2,303 13,718 390 230 739 153 232 13,929 3,479 3,248 52 28. 

42 0 0 35 0 1 1 1 1 0 45 0 029. 
626 0 0 1 	684 0 (x) (x) (x) (x) 0 753 0 0 30. 
13 4 F 43 1 3 2 0 2 29 10 10 0 1. 

1,079 84 872 4,153 (x) 120 (x) 0 (x) 3,748 1,142 1,142 0 32. 
113 13 39 323 9 8 12 6 7 159 71 39 3 33. 

1.884 273 1,204 6,659 98 196 488 43 46 4,537 2,381 2169 2 34. 
50 7 35 164 3 6 20 0 2 120 49 48 0 35, 

062 57 769 4,220 48 37 311 0 (x) 4,744 1,670 1,670 0 36. 
33 5 11 101 5 5 6 3 3 57 20 16  

863 75 582 1 	3,131 196 83 164 69 81 2,054 853 797 0  
20 3 13 67 2 2 5 0 0 53 20 17 0 

457 (x) 407 2,947 (x) (x) 135 0 0 2,690 517 500 0 40. 
27 2 13 131 4 4 7 3 1 95 21 21 0 41. 
48 jj_ 190 1,131 24 12 79 31 (x) 927 352 352 0 42. 
18 3 13 72 1 2 3 1 1 58 15 13 1 43. 

313 63 210 2,104 () () GO (x) () 1,353 454 436 (x) 44. 
109 14 60 281 12 9 25 3 3 183 103 78 1 45. 

1,717 236 1,314 9,947 351 192 281 128 4 7,778 2,623 2562 (x) 46. 

8,156 (a) 2,728 24,015 (a) (a) (a) (a) (a) 14,907 6,750 3,872 (a) 47. 
70.6 (a) 66.4 65.2 (a) (a) (a) (a) (a) 66.1 66.2 7).2 (u) 48. 
846 (a) (a) 2,758 (a) (a) (a) (a) (a) 2,023 594 () (a) 49. 
7,3 _J (a) 7.5 (a) (a) (a) (a) (a) 8.9 5.8  

9,052 (a - (a) 36,776 (a) (a) (a) (a) (a) (a) (y)3,003 (a) a) T. 
76.4 (a) (a) 99.8 (a) (a) (a) (a) (a) (a) 78.5 (a) (a) 52, 

6,204 767 4,188 22,865 450 537 1,224 288 179 18,608 7,308 5,883 147 53. 
54,4 (a) 100.8 62.0 (a) (a) (a) (a) (a) 82.1 71.7 106.7 (a) 54. 

33,304 (a) (b) 52,304 (5) (b) (b) (b) (b) (b) 18,439 (a) (b) 55. 
7,371 (b) (b) 9,410 (5) (a) (b) (5) (b) (a) 6,38? (b) (a) 56. 

80t0: Seo footnotes at ed of tuble. 
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Table 2.--OrrT;.RIO--Constizser Harket Data by Counties and Towns--(Cot'd) 

LENG,.RHY GHEHVILLE GHEY 

County 
Alexan- 
dna County 

Pros-
cott County Hanover 

POPULATION AND DLLINGS, 	1931 
1. 	Persons. 	Total 	No . 	.................. 18,666 2,006 16,327 2,984 57,699 3,077 

0.18 0.02 0.15 0.03 0.56 0.03 
17,952 1,941 15,035 2,642 53,358 2,737 

. 	Per Cent of Canada Total 	........... 

401 

. 

23 872 184 3,156 116 
5. 	Foreign 	born 313 42 420 158 1,175 224 
6. 	Households, 	Total 	No . 	............... 4,011 (a) 4,270 (a) 14,656 (a) 
7. 	Dwellings, 	Total 	No . 	................ 3,990 (a) 4,247 (a) 14,539 (a) 

BUSINESI AHD INDUSTRY 

Persons, 	Canadian 	born 	............... 
British 	born 	................ 

201 54 279 78 743 59 
2,019 715 3,698 1,730 10,937 1,099 
0.07 0.03 0.13 0.06 0.40 0.04 

11. 	Per Capita Sales 	(Dollars) 108 356 225 580 190 357 
12. 	WholesalIng, 	1930--Ho. 	istablishments 10 (a) 11 (a) 38 (a) 

344 

. 

(a) 380 (a) 3,600 (a) 

8. Retailing, 	1930--No. 	Stores 	.......... 

14. Manufacturing, 	1936--No. 	Plants 89 

. 

10 62 12 186 16 
15. 	Gross Value 	Production 	(Thousand 	) 1,180 234 4,847 488 9,551 2,090 

Total 	Sales 	(Tousand ') 	........... 
Per cent of Canada Sales 	........... 

2,434 (b) 2,218 (bJ 8,212 (b) 
1?. 	Gross Value Production 	(Thousand 	) 4,146 (b) 3,107 (b) 13,079 (b) 

	

13. 	Total Bales 	(Thousand 	) 	........... 

	

16. 	Farns, 	1931, 	Total 	No ................ 

1,704 (b) 1,401 (b) 1,593 (b) 18. 	Average per Farm 	(Dollars) 	......... 

E}APLOYMUJT AND PAYROLL 
19. 	Retailing, 	1930--No. Employees 123 60 273 145 875 93 
20. 	Salaries and Wages 	(Thousand 	) 85 44 235 129 775 85 
21. 	Wholesaling, 	1930--No 	Employees 	. . . 3 (a) 11 (a) 147 (a) 
22. 	Salaries and 	Vages 	(Thousand $) 	.. 5 (a) 18 (a) 179 (a) 
23. Manufacturing, 	1936--Ho 	Employees 209 53 768 165 2,860 665 
24. 	Salaries and Wages 	(Thousand 	) 97 35 820 187 2,242 543 

11,428 (b) 7,875 (b) 30,262 (b) 
26. 	Per Cent of Total Population 61.2 (b) 48.2 (b) 52.4 (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 
53 19 76 21 224 15 

334 160 910 368 2,537 325 

25. 	Farm Population, 	1931--No: 	........... 

47 7 23 2 86 0 
Sales 	(Thousand 	) 915 222 468 (x) 1,280 0 

General Merchandise Group, No 1 8 4 21 5 

29. Country General Stores, No ........... 

(xi (xi 191 146 893 179 

27. Yood Stores, 	No ...................... 
28. 	Sales 	(Thousand $) 	................. 

27 4 42 11 108 1 
Sales 	(Thousand 	) 243 66 622 272 2 9 280 257 

Apparel Group, 	No .................... 11 6 19 6 64 7 

33. Automotive Group, 	No ................. 

26 17 124 75 936 94 
7 2 14 8 34 6 

	

32. 	Sales 	(Thousand 	$) 	................. 

	

38. 	Sales 	(Thousand $) 95 (x) 249 205 796 102 
5 1 13 3 25 4 

37. Building Materials Group, No ......... 

34 (x) 263 118 356 34 
39. Furniture and Household, No .......... 

3 1 11 3 15 2 

36. 	Sales 	(Thousand 	) 	................. 

40, 	Saless (Thousand $) 	................. 
Restaurant Group,No ................. 

Sales 	(Thousand $) 14 (x) 43 (x) 131 (x) 
2 2 7 3 26 2 

(x) (x) 90 48 391 (x) 
45 Il 66 17 140 11 

43. Drug Stores, No .................. 
44. 	Sales 	(Thousand $) 	................. 

319 128 739 442 1,340 62 

ELATED INDICATORS 07 CONSUMER PURCHASING 
POWER 

47. Passenger Cars Reg'd. 	1937, 	No . 	..... .2,15? (a) 2,715 (a) 8,891 (a) 
53.8 (a) 63.6 (a) 60.7 (a) 

45. Other Retail Stores, No .............. 

49. New Passenger Car Sales, 1937, No. 65 (a) 169 (a) 738 (a) 

	

46. 	Sales 	(Thousand 8) 	................. 

	

50. 	No. per 100 households 1.6 (a) 4.0 a) 5.0 (a 
51. DomestIc Electric Meters, 	1937, 	No. 1,564 (a) 2,042 a) 3,492 (a 

48. 	No. 	per 100 households ............. 

39.0 (a) 47.8 (a) 23.8 (a) 
928 319 3,134 704 6,175 856 

52. 	No. 	per 	100 	households 	................ 

23.1 (a) 73.4 (a) 42.1 (a) 
Homew with R.dIos, 	1937, No ............. 

No. 	per 	100 	households 	............... 
17,001 (b) 11,775 (b) 54,196 (b) Farm Values, 	1931, Thousand $) 	....... 

Average per Farm (Dollars) 	......... 6,985 (b) 5,309 (b) 6,608 (b) 

See footnotes at end of table. Note: 
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Table 2.--ONTARIO--Coneumer Market Date by Countlee and Townø--(Cont'd) 

HALDIMAND TON  HALTON MA3TIGS 

Meaford 
Owen- 

County 
Dunn- 

County County Burl- George- Oak- County Belle- 
Trenton sound viii. 1nton town villa 

2,624 12,839 21,428 3,405 5,997 26,558 3,046 2,288 3,857 58,846 13,790 6,276 1. 
0.03 0.12 0.21 0.03 0.06 0.26 0.03 0.02 0.04 0.57 0.13 0.06 2. 

2,302 11,332 18,978 2,911 5,602 20,0l 2,264 1,697 2,611 53,147 11,452 5,581 3. 
261 1,185 1,672 377 281 5,254 643 515 1,089 4,428 1,866 489 4. 
61 322 778 117 114 1,213 139 76 157 1,271 472 206 5. 

(a) 3,284 5,515 (a) 1,342 6,698 (a) (a) (a) 13,901 3,389 (a) 6. 
(a) 3,210 5,471 (a) 1,333 6,694 (a) (a) (a) 13,742 3,307 (a) 7. 

66 249 321 98 53 361 58 60 72 775 246 113 8. 
862 5,716 4,519 1,873 532 5,757 1,418 899 1,574 14,568 7884 2,477 9. 
0.03 0.21 0.16 0.07 0.02 0.21 0.05 0.03 0.06 0.53 0.29 0.09 10. 
329 445 211 550 89 217 466 393 408 248 572 395 11. 

(a) 16 21 (a) 1 9 (a) (a) (a) 26 24 3 T7 
(a) 2,766 1,138 (a) (x) 559 (a) (a) (a) 4,198 3,747 209 13. 

14 55 61 18 11 85 10 12 19 202 44 23 14. 
703 4,167 4,293 2 680 250 7,154 1 796 2 277 1 377 13,678 3 674 3 413 15. 

(b) (b) 2,932 b) 853 2,344 b) (b) b) 4,840 b) b) 16. 
(h) (b) 4,796 (b) 776 4,800 (b) (b) (b) 7,839 (b) (b) 17. 
(t) (b) 1,636 (b) 910 2,048 (b) (b) (b) 1,620 (b) (b) 18. 

524 272 136 24 443 114 75 127 1,060 678 156 19. 
52 497 234 127 17 432 119 67 152 999 690 132 20. 

(a) 112 29 (a) (x) 18 (a) (a) (a) 130 120 5 21. 
(a) 143 33 (a) (x) 21 (a) (a) (a) 150 137 6 22. 
229 1,443 992 815 91 17F6? 315 519 432 2,948 1,176 718 23. 
149 1,200 906 962 50 1,492 253 495 377 2,319 939 636 24. 

(b) (b) 11,710 (b) 3,766 9,280 (b) (b) (b) 22,391 (b) (b) 25. 
(b) (b) 54.6 (B) 62.8 34.9 (b) (b) (b) 38.1 (b) (b) 26. 

19 101 70 19 15 96 15 18 18 223 75 45 27. 
249 1,364 1,016 431 87 1,659 336 279 577 3,271 1,588 718 28. 

1 0 31 2 24 21 1 1 0 96 0 2 29. 
(j) 0 462 (x) 343 517 (x) (x) 0 1 	1.449 0 1 	lx) .jQ.,. 

4 8 6 3 1 5 1 1 1 12 9 2  
95 602 106 73 (x) 126 (x) (x) (x) 1,174 1,097 (x)  
12 34 75 16 8 67 13 8 13 117 28 12 33. 

150 1,258 1,159 540 67 1,485 574 194 376 2945 1,795 370 ....4.... 
27 22 8 0 26 4 6 5 75 30 13 35. 

48 711 341 218 0 237 40 66 42 1,464 868 335 36. 
1 7 22 4 0 24 4 7 4 39 11 6 3?. 

(x) 389 457 131 0 557 104 178 140 1.0.13 4_ 297 8..... 
ii. 17 7 0 B 1 1 3 33 15 6 39. 

40 238 205 120 0 67 (x) (x) (x) 437 279 81 40. 
1 10 15 1 1 31 7 3 10 27 11 4 41. 

(x) 105 59 (x) Cx) 135 31 10 44 258 168 31 42. 
9 11 4 2 10 1 2 3 21 8 343. 

49 193 161 66 lx) 185 (x) (x) 71 400 236 47 44. 
16 42 52 14 2 73 11 13 15 132 59 20 45. 
118 856 553 199 (x) 791 135 121 257 2,160 1,419 525 46. 

(a) 1,928 4,813 (a) 737 5,360 (a) (a) (a) 9,802 2,435 (a) 47. 
(a) 58.7 89.3 (a) 54.9 80.0 (a) (a) (a) 70.5 71.9 (a) 48. 
(a) (a) 417 (a) 31 541 (a) (a) (a) 921 (a) (a) 49. 
ça) 1.) 7.6 (a) 2.3 8.1 (a) (a a) 6.6 (a) (a) 50. 
(a) a 2,871 (a) 249 5,496 (a) (a) 7,745 (a) (a) 51. 
(a) (a) 52.1 (a) 18.5 82.1 (a) (a) (a) 55.7 (a) (f') 52. 
745 2,653 2,412 903 304 5,155 944 635 1,324 6,337 3,173 1,330 53. 

(a) 80.8 43.7 (a) 22,7 77.0 (a) (a) (a) 45.6 93.6 (a) 54, 
(b) (b) 20,975 (b) 2,146 26,5.5 (5) (b) (b) 29,814 (b) (B) 55. 
(H (b) 7,154 (b) 2,516 11,346 (b) (b) (b) 5,947 (b) (b) 56. 

flotel. See tootnotea at end of table. 
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Table 2.--01T.RI0--C.'nstmer Ilarket Data by Counties and Towns--(Cont'd) 

HURON KEITORA KENT 

County ich  County Kenora Lookout County Chatham 

POFTJLATION AND D;i1.LLI NGS, 	1931 
1. 	Persons, 	Total 	No . 	.................. 45,180 4,491 21,946 6,766 2,088 62,865 14,569 

0.44 0.04 0.21 0.07 0.02 0.81 0.14 
42,026 3,978 14,780 4,605 1,346 51,306 11,467 
2,309 416 2,676 923 305 5,136 2,115 

5. 	Forei5n born •845 9 7  4,490 1,238 437 6,423 987 
12,159 

. 

(a) 5,284 (a) (a) 15,573 3,820 
7. 	Dwellings, 	Total 	No . 	................ 12,116 (a) 5,252 (a) (a) 15,490 3,789 

Per Cent of Canada Total 	........... 
Persons, 	Canadian 	born 	............... 

INESS AND INDUSTRY 

British 	born 	................ 

8. 	Reteilin, 	1930--No. 	Stores 692 110 226 98 25 857 276 

6. 	households. 	Tota ..................... 

7,613 

. 

1,369 4,923 2,770 712 17,269 8,634 
0.28 0.05 0.16 0.10 0.03 0.63 0.31 

	

9. 	Total 	Sa1e 	(Thousapd 	) 	........... 

	

11. 	Per 	Capita 	Sales 	(Dollars) 169 309 224 409 341 275 593 

	

10. 	Per Cent of Canada Sales 	.......... . 

	

12- 	Who1esa1in, 	1930--No. 	Estiblishmer.ta 45 (a) 14 7 (a) 59 - 33 
13. 	Total 	Sales 	(Thousand 	.) 	........... 2,909 (a) 842 686 (a) 6,549 4,663 
14. 	Llanufacturing, 	1936--Ho. 	Plants 138 14 43 16 8 122 55 
15. 	Gross Value 	Production 	(Thousand 	fl 7,218 3,194 12,372 3.274 511 18,080 13,760 

7,367 b) 945 b) (b) 6,540 (b) 
1?. 	Gross Value Production 	(Thousand 	) 13,018 (b) 760 (b) (a) 12,281 (b) 
18. 	£tverae 	per 	arm 	(Dollars) 1,767 (b) 804 (a) (h) 1,878 (b) 

EMPL0YEDT ,tND P.YR0LL 
19. 	Retailing, 	1930--No. 	Employees 537 111 359 200 42 1,377 774 
20. 	Salaries and 	ia-es 	(Thousand 	4) 362 79 349 198 35 1,329 807 
21. 	Vtholesaltng, 	1930--No 	mployees 	. . . 92 (a 27 22 (a) 203 158 
22. 	Salaries 	and 	Na'es 	(Thousand 	) 	. , 104 (a 32 26 (a) 259 191 
23. 	Manufacturing, 	1936--No 	Employees 	., 946 21 994 430 63 3,149 1,983 

	

16, 	Farms, 	1931, 	Total 	No . 	............. .. 

	

24. 	Salaries 	and 	Nages 	(Thousand 	4) 	.. , 707 176 1,211 566 56 3,247 2,069 
25. 	Farm 	Population, 	1931--ISo . 	.......... 26,073 (b) 3,333 (b) (b) 26,074 (b) 
26. 	Per Cent of Total Population 57,7 (b) 15.2 (b) (b) 41.5 (b) 

RETUL DI3TRIWJTION BY GROUPS, 	1930 
149 

. 

34 71 25 10 220 85 27. 	Food 	Stores, 	No ..................... . 
1,526 395 1,652 1,021 263 4,020 1,918 

103 2 31 6 3. 65 0 
Sales 	(Thousand 	fl 1,666 (x) 565 154 (x) 1,254 0 

General Mercnendise Group, 	110 11 4 4 1 0 20 7 
2, 	Sales 	(Thousand 	) 	................ . 294 114 119 (x) 0 1,661 1,309 

97 14 13 8 0 196 53 

28. 	Sales 	(Thousand 	) 	................. 

3-- 	Sales 	(Thousand 4) 1,129 196 435 267 0 4,321 1,820 

29. 	Country General 	Stores, 	110 .......... . 

62 12 25 16 3 73 30 
551 145 445 294 50 1,378 960 

57. 	Building Materials Grosp, 	No 46 7 17 10 3 50 14 

	

36- 	Sales 	(Thousand 	) 	................. 

	

38. 	Sales 	(Thousand 	fl 691 118 415 286 55 1,374 544 
27 5 6 5 0 36 15 

33. 	Automotive 	Group, 	No ................. 

186 30 100 70 0 695 441 

35. 	Apparel Group, 	No .................... 

15 4 12 6 2 35 12 
4. 	Sales 	(Thousand 3) 90 (x) 147 54 (x) 289 144 

23 4 7 3 2 29 10 
197 47 176 (x) (a) 513 316 

39. Furniture and Household, No .......... 

	

• 	Sales 	(Thousand 4) 	................. 

Drug Stores, 	No ...................... 
Sales 	(Thouaaad 	) 	................. 

159 24 40 18 4 131 50 

41. Restaurant Groap, No ................. 

1,285 247 869 493 198 2,069 1,184 
45. 	Other Retail 	Stores, 	110 .............. 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

8,127 (a) 1,858 (a) (a) 13,688 3,377 
66.8 (a) 35.2 (a) (a) 83.9 88,4 

49. New Passenger Car Sales, 	1937, 	o. 	• 618 (a) 239 (a) (a). 1,575 (a) 

46. 	Sales 	(Thousand 	................. 

No. 	per 100 households 5.1 (a) 4.5 (a) (a) 10.1 (a) 
Domestic Electric Meters, 	1937, 	No. 6,362 (a) 3,127 (a) (a) 13,003 (a) 

47. 	Passenger Cars Rg'a. 	1937, 	No ........ 

52.3 (a) 59.2 (a) (a) 83.5 (a) 

	

48. 	No. 	per 	i.00 	households 	............. 

	

53. 	Homes with Radios, 	1937, 	No . 	........ 4,948 1,031 3,87? 1,476 495 8,563 4,156 
40.7 (a) 73.4 (a) (a) 55.0 108.8 

52. 	No. 	per 100 	houaehold8 	............. 

55. Yarm Values, 	1931,(Thousand fl 54,483 

. 

(b) 2,634 (a) (a) 56,369 (a) 

	

54. 	No, 	per 100 households ............. 

	

56. 	Average per Farm (Dollars) 7,396 (a) 2,787 (b) (b) 8,619 (b) 

Note: See footnotes at end of table. 
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Table 2.--011TXI0--Conauaer Uarket Data by Counties and Towns--(Cont'd) 

LART0 L1EDS 

.a1lce- conty 
Petro- arnia County U- Carleton Pertb Stth's County 1roek- anan- - 

burg  ha  rionte Place  Falls viii, oue 

4,326 54,674 2,596 15,191 32,856 2,415 4,105 4,099 7,108 35,157 9,736 3,592 1. 
.04 0.53 0.03 0.18 0.32 0.02 0.04 0.04 0.07 0.34 0.09 0.03 2. 

3,492 46,906 2,250 14,369 30,193 2,106 3,655 3,702 6,358 31,072 8,312 3,087 3. 
380 4,807 233 2,539 2,082 263 387 285 547 3,034 1,022 343 4. 
454 _,881 113 1,283 501 46 63 112 203 1,051 402 162 5. 

(a) 14,208 (a) 4,564 7,987  
(a) 14,186 (a) 4,561 7,932 (a) (a) (a) (a) 8,603 (a) (a) 7, 

97 697 63 262 471 50 83 97 142 490 153 79 8. 
1,824 12,548 893 7,969 7,367 676 1,182 1,913 2,897 9,375 5,449 1,784 9. 
0.07 0.49 0.03 0.20 0.27 0.02 0.04 0.07 0.11 0.34 0.20 0.06 10. 
422 235 344 438 224 283 288 467 408 267 560 497 11. 

(a) 40 (a) 15 19 (a) (a) (a) 11 24 12 (a) TT 
a) 6,360 (a) 5,064 1,843 (a) (a) (a) 1,499 2,983 2,566 (a) 13. 
15 116 10 42 123 11 14 19 20 146 30 17 14. 

3.944 28,255 3,130 23 	117 7,698 1 025 1 860 2 	918 1 373 10,240 7 688 1 239 15. 
('s) 6351 (a) b) 2,729 b) b) b) b) 3,354 b) b) TT 
(a) 9,149 (a) (b) 5,005 (b) (b) (b) (b) 6,318 (b) (a) 17. 
(a) 1,441 (a) (5) 1,034 (5) (b) (b) (b) 1,884 (b) (b)  

146 926 62 638 590 58 119 150 225 697 450 144  
140 526 48 613 511 44 103 137 202 640 444 128 20. 

(a) 201 (a) 157 61 (a) (a) (a) 53 112 94 (a) 21. 
(a) 225 (a) 168 81 (a) (a) (a) 69 141 122 (a) 22. 

•• 924 3,469 201 2,852 2,449 297 703 854 482 1,445 951 302 23. 
1,008 3,976 97 3,592 2,271 264 619 884 465 1,377 950 337 24, 
(b) 21,822 (b) (5) 11,867 (5) (a) (5) (a) 13,850 (b) (5) 25. 
(b) 39.9 (a) (b) 36.1 (a) (b) (b) (5) 39.4 (b) (5) 26. 

33 196 15 100 150 17 30 29 51 143 49 23 27. 
567 3,302 245 2,225 2,037 191 398 528 826 2,460 1,421 498 28. 

3 64 5 0 41 3 1 0 2 53 0 129. 
141 1,062 49 0 576 96 (x) 0 (a) 787  3 (a) 30. 

3 15 3 10 13 1 4 4 4 10 5 231. 
105 1,251 73 1,150 281 (x) 97 (xi 126 656 533 (xi 32. 
16 128 11 28 52 4 9 11 12 66 12 13  

359 2,307 343 1,164 892 73 95 227 1 	408 1,225 761 225  

11 57 0 36 -FcT - 58 9 13 15 18 49 26 13  

lbS 1,006 39 931 796 9? 183 235 231 119l 675 174  
3 36 1 9 20 4 3 4 5 32 7 537. 

51 833 (x) 317 765 122 131 304 172 721 315 180 138. 

6 40 4 10 14 1 2 4 7 22 8 539. 

103 1,004 37 820 385 (xi (xi 150 195 435, 327 44 40. 
4 22 3 11 18 3 4 2 5 15 7 341. 

30 195 5 153 64 6 13 (x) (x) 132 92 27 42. 

4 26 3 10 18 3 4 3 6 13 8 2  

47 352 26 292 280 30 59 57 102 259 161 (x)  
14 113 12 40 87 5 13 24 31 87 31 18 45. 

265 1,539 68 1,390 3,291 23 137 367 723 1,810 1,145 421 46. 

(a) 10,253 a) 3,272 5,131 (a) (a) (a) (a) 5,493 (a) (a) 47. 

(a) 72.2 (a) 71.7 64,2 (a) () (a) (a) 63.4 (a) (a) 48. 

(a) 967 (a) (a) 429 (a) (a) (a) (a) 425 (a) (a) 49, 

(a) 6.8 (a) (a) 5.4 (a) (a) (a, (a) 4.9 (a) (a) 50. 

(a) 9,694 (a) (u) 5,215 (a) (a) (a) (a) (314,109 (a) (a) 51. 

(a) 65.2 (a) (a) 65.3 (a) (a) (a) (a) 47.4 (a) (a) 52. 

1,515 7,516 602 4,513 5,244 620 1,048 1,177 1,966 4,546 2,547 514 53. 

(a) 52.9 (a) 98.0 65.7 (a) (a) (a) (a) 52.5 (a) (a) 54. 

(5) 44,081 (b) (b) 17,539 (s) (b) (a) (5) 22,118 (5) (b) 55. 
(5) 6,941 (b) (b) 6,427 (5) (a) (5) (b) 6,595 (b) (s) 56. 

Note: 2ee Iootnotes at and of tb1e. 
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Table 2.--ONTARIO--Consumer Market Data by Counties and Towne--(Cont'd) 

LENr;0X LINCOLN Mani 
toulin 

County Napanee County Grimeby Merri- 
ton 

St. 	Cath- 
arines  

County 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No . 	.................. 12,004 3,497 54,199 2,198 2,523 24,753 10,734 

0.12 0.03 0.52 0.02 0.02 0.24 0.10 
10,736 2,890 38,591 1,703 1,618 16,612 10,279 3. 	Persons, 	Canadian 	born 	............... 

74? 190 10,597 353 733 5,659 307 

	

2. 	Per Cent of Canada Total 	........... 

	

4. 	British born 	................ 
521 417 5,011 142 172 2,482 148 

. 

3 , 029 I35T8 (a) 6,115 2 ,464 
3,003 (a) 13,310 (a) (a) 5,991 2,430 

5. 	Foreign born 	................ 

BUSINESS AND INDUSTRY 

6 • Households, 	............ 
7. 	Dwellings, 	Total 	No . 	............... .. 

8. 	Retailing, 	1930--No. 	Stores 142 89 755 53 26 437 110 
2,672 2,301 18,776 1,165 475 14,665 1,421 9. 	Total Sales 	(Thousand $) 	........... 
0.10 0.08 0.68 0.04 0.02 0.53 0.05 Per Cent of Canada Sales ........... 

Per Capita Sales 	(Dollars) 223 658 346 530 188 592 132 
Wholesaling, 	1930--No. Establishments 8 (a) 41 (a) •25 5 

(x) (a) 3,907 (a) (a) 2,641 298 13. 	Total Sales 	(Thousand 8) 	........... 
14. Manufacturing, 	1936--No. 	Plants 58 18 165 16 8 95 14 
15. 	Gross Value Production 	(Thousand 3) 1,692 948 25,606 1,104 4,746 17,637 49 

175 (b) 3,152 (b) 1,274 

17. 	Gross Value Production 	(Thousand 3) 2,524 (b) 5,420 (b) (b) (b) 1,774 

18. 	Average 	per Farm (Dollars) 1,573 (b) 1,720 (b) (b) (b) 1,392 

16. 	Farms, 	1931, 	Total No ................ 

EMPL0YM:ENT AND PAYROLL 
19. 	Retailing', 	1930--No. Employees 213 197 1,510 96 42 1,185 81 
20. 	Salaries and Wges 	(Thousand $) 216 206 1,58? 86 35 1,329 64 
21. Wholesa1in, 	1930--No 	Employees (x) (a) 170 (a) (a) 110 8 
22. 	Salaries and Wages 	(Thousand 	) (x) (a) 212 (a) (a) 1.59 9 
23. Manufacturing, 	1936--No 	Employees 412 3l3 6,272 388 857 4,491 42 

24. 	Salaries and Naes 	(Thousand 3) 	. 300 249 6,668 258 1,156 4,875 16 

25. 	Farm Population, 	1931--No . 	.......... .6,728 (b) 13,476 (b) (b) (b) 5,725 

26. 	Per Cent of Total Population 56.0 (b) 24.9 (b) (b) (b) 53.3 

RETAIL DISTRIBUTION BY GROUPS, 1930 
27. Food Stores, 	No ...................... 34 26 227 12 18 136 24 

815 781 4,915 361 339 3,633 231 28. 	Sales 	(Thousand 3) 	................. 
16 1 24 0 0 0 34 

30. 	Sales 	(Thousand 3) 245 (x) 595 0 0 0 772 

31. General Merchandise Group, No 4 4 17 1 1 12 0 
296 296 1,409 (x) (x) 1,339 0 

33. Automotive Group 	No ................. 29 11 110 10 0 43 20 

34. 	Sales 	(Thousand 8) 465 391 3,533 347 0 2,952 179 

35. Apparel Group, No .................... 13 12 66 0 55 4 

29. CountryGeneral Stores, No ............ 

221 219 1,706 37 0 1,631 (x) 

	

36. 	Sales 	(Thousand 3) 	................. 

	

37. 	Building Materials Group, No 5 4 39 5 1 25 9 

38. 	Sales 	(Thousand 8) 104 94 1,421 77 (x) 1,175 114 
39. Furniture and Household, No 5 5 34 1 26 2 

40. 	Sales 	(Thousand 3) 	................. 73 73 1,136 (x) (x) 1,080 (x) 
4 3 56 5 0 21 3 

	

32. 	Sales 	(Thouand $) 	................. 

	

42. 	Sales 	(Thousand 8) (x) 19 376 61 0 242 11 
2 2 25 2 1 17 3 43. Drug Stores, No ...................... 

(x) (x) 545 34 (x) 433 60 
30 21 157 12 4 102 11 

44. 	Sales 	(Thousand 3) 	................. 

356 337 3,041 227 93 2,181 (x) 
45. Other Retail Stores, No ..............

RELATED INDICATORS OF CONSUR PUROHASING 

46. 	Sales 	(Thousand $) 	................. 

POWER 
()3,l7o (a) 9,812 (a) (a) 4,958 (h) 

41. Restaurant Group, No ................. 

(g) 	67.2 (a) 72.6 (a) (a) 81.1 (ii) 
49. New Pae'enge' Car Sales, 	1937, 	No. 197 (a) 1,219 (a) (a) (a) 23 
50. 	No. 	per 100 households 6.5 (a) 9.0 (a) (a) (a) 9.3 

51. 	Domestic Electric Mitirs, 	1937, No. 1,782 (a) 12,972 (a) (a) (a) 451 

47. 	Passenger Cars Reg'd. 	1937, 	No ....... 

58.8 (a) 96.0 (a) (a) (a) 18.3 

	

48. 	No. 	per 	100 	households 	.......... ... 

	

53. 	Homes with Radios, 	1937, 	No . 	........ (g)2,36? 1,229 10,855 805 648 7,162 598 
(g) 	50.2 (a) 80.3 (a) (a) 117.1 24.3 

	

52. 	No. 	per 100 households 	............. 

	

55. 	Farm Values, 	1931, (Thousand $) 10,994 

. 

(b) 31,532 (b) (b) (b) 5,599 

	

54. 	No, 	per 	100 	households 	............. 

	

56. 	Average per Farm (Dollars) 6,850 (b) 10,004 (b) (b) (b) 4,395 

Note: See footnotes at end of table. 
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Table 2,--ONTARIO--Conaumer Market Data by Counties and Towna--(Cont'd) 

MIDDLESEX MUSKOKA NIPISSING NORYOLK North- 
'tnt  

Strath- Brace- Hunts- North Sturgeon 
County London County bridge yule County Bay Falle County Slncoe 

118,241 71,148 2,964 20,985 2,436 2,817 41,207 15,528 4,234 31,359 5,226  F31 6,452 1. 
1.14 0.69 0.03 0.20 0.02 0.03 0.40 0.15 0.04 0.30 0.05  S. 

93,181 52,610 2,546 17,866 2,121 2,420 36,788 12,723 4,083 24,820 4,258 27,708 3. 
19,938 14,866 324 2,332 255 219 2.132 1,515 57 3,059 795 3,179 4. 
5.122 _672 94 787 60 178 2,287 _,90 94 3,480 173 565 5. 

29,572 17,549 (a) 	- 680 (a) TT 7,819 3,059 (a) 7,906 (a) 7,821 6. 
29,231 17,259 (a) 4,635 (a) (a) 7,734 3,009 (a) 7,822 (a) 7,743 7. 

1,578 1,094 81 272 56 56 '06 205 51 397 129 436 8. 
41,564 35,596 1,438 4,829 1,197 1,448 9,522 6,884 1,017 6,735 3,688 5,241 9. 

1.51 1.29 0.05. 0.18 0.04 0.05 0.35 0.25 0.04 0.24 0.13 0.19 10. 
352 500 485 230 491 514 231 443 240 215 706 166 	111. 
173 147 (a) 9 (a) (a) 33 28 (a) 27 7 16 12. 

33,lbO 32,059 (a) 431 (a) (a) 5,471 5,191 (a) 1,775 901 922 13. 
335 237 14 54 15 10 49 24 3 82 28 135 14. 

46.869 43,304 1.353 3.370 350 2,235 6,321 992 15 14,354 8 431 5,433 15. 

8,017 (b) (b) i,&T (b) lb) 2,001 (b) (b) 3,976 ib) 3,865 16. 

11,973 (b) (b) 1,912 (b) (b) 2,320 (b) (a) 8,488 (b) 6,938 17. 
1,494 (b) (a) 1,)30 (b) (b) 1,159 (b) (b) 2,135 (b) 1,795 18. 

3,534 3,120 177 86 105 821 645 72 481 318 388 19. 

3,750 3,426 142 299 79 99 781 626 78 412 28? 309 20. 

1,308 1,269 (a) 16 (a) (a) 202 19 (a) 87 38 26 21. 

2,179 2,145 (a) 21 (a) (a) 299 291 (a) 92 43 ___38 22. 

9,574 8,979 342 749 125 331 950 244 9 1,722 1,009 1,174 23. 

10,104 9,683 260 560 97 240 916 222 5 1,419 984 971 24. 

28,278 (t) (b) 7,301 (b) (b) 11,348 (b) (b) 16,740 (b) 15,802 25. 
23.; (a) (b) 34.8 (b) (b) 27.5 (b) (b) 53.4 (a) 50.2 26. 

497 400 20 88 16 16 140 66 20 97 33 107 29, 
10,296 9,21 396 1,321 358 357 2,471 1,811 218 1,455 791 1,436 28. 

0 0 26 0 1 42 0 3 50 0 4629. 
1,479_ 0 0 547 0 (x) 1,257 0 402 825 0 _706 130- 

34 2 9 2 3 10 8 1 7 3 1631. 
3,603 3,471 66 636 (x) 429 819 810 (x) 555 506 233 32. 

252 123 12 52 13 9 37 17 6 82 27 76 33. 
7,614 C,402 196 707 256 170 1,220 1,039 89 1,310 827 869 34,... 

41 31 6 35 1 1.1  39  
4,842 4,5.5 250 275 118 113 893 735 120 462 242 403  

7 45 6 9 3 3 16 12 2 4 S 2L 39, 
2,045 1,609 79 452 325 56 884 805 (x) 573 365 38, 

52 38 6 T 2 1 7 7 0 10 6 1539. 
2,290 2,135 8? 48 (x) (x) 174 194 0 237 167 178 40. 

79 56 3 13 3 3 28 18 1 19 It 1541. 
1,302 1,194 36 113 29 37 227 204 (x) 155 112 67 42 

44 33 3 10 8 - 1 - - 10 - 4 11  
1,111 985 56 164 (x) 51 251 224 (x) 225 139 139  

292 216 18 43 6 12 75 39 11 63 27 87 45. 
6,988 6,070 294 568 30 210 1,328 1,085 124 938 585 847 46. 

22,084 12,849 (a) 2,917 (a) (a) 5,137 2,075 (a) 6,373 (a) 4,885 47. 
74,7 73.2 (a) 62.3 (a) (a) 65.7 67.9 (a) 80.6 (a) 62.5 48. 

2,235 1,795 (a) 224 (a) (a) 325 ( 	 ) (a) 403 (a) 335 49. 
9.6 10.1 (a) 4.8 (a) (a) 

TT 
4.2 (a) (a) 5.1 (a) 4.3 50. 

25,302 (a) F. 4,644 TaF T5F -- 	(a) (a) 4,947 --(a) 4,921 51. 
85.6 (a) (a) 9,2 (a) (a) 61.4 (a) (a) 62.6 (a) 62.9 52. 

23,885 20,365 702 2,369 449 567 5,369 3,053 377 3,881 1,661 3,373 53. 
80.8 116.0 (a) 50.6 (a) (a) 69.7 9.1.8 (a) 49.1 (a) 43.1 54. 

59,910 (b) (1) 6,169 (b) (t') 8,841 (5 (b) 26,715 (b) 26,354 55. 
7,473 (b) (b) 3,714 (b) (a) 4,420 (a) (5) 6,719 (b) 6,819 56. 

Note; 	ee footnote: at en4 of trb1e. 
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Table 2.--ONTARIO--Consujaer Market Data by Counties and Town--(Cont'd) 

NORTHIJEBER- 
LAND--(Cont'd) ONTARIO OXFORD 

Campbell- 
Cobourg County Oshawe Whitby County 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No . 	................... 2,744 5,834 59,667 23,439 5,046 47,825 
2. 	Per Cent of Canada Total 0.03 0.06 0.57 0.23 0.05 046 

2,406 4,632 47,335 16,582 3,756 39,6i4 
4. 	British born ................ 279 1,024 9,214 4,661 978 6,254 
5. 	Foreign born 	.............. 59_ - 178 3,118 2,196 312 1,937 

-- 	 (j 6. Households, 	Total No 14,2 5,605 [aF 1,3l4 
(a) (a) 14,209 5,469 (a) 12,215 

BUSINE; AND INDUSTRY 
Retailing, 	1930---No, 	Stores 85 liS 702 278 61 689 
Toal Sales 	(Thousand 	) 1,099 2,089 13,541 8,499 1,129 13,110 

10 	Per Cent of Canada Sales 0.04 0.08 0.49 0.31 0.04 0.48 
11. 	Per Capita Sac 	(Dollara) 401 358 227 363 224 274 
12 (a) 4 35 19 .1, 35 
13 	Total Sales (Thousand E (a) 251 17,289 16,690 (x) 4,596 
14. 	Manufa'tui'ing, 	1936--No. 	Plants l' 26 115 45 10 176 
15. 	Gross Value Production 	(Thousand $) 945 2 734 48,076 46 170 579 19,125 

(b) b) 4290 ThT 5,051 
17. 	Gross Value Production 	(Thousand 	) (b) (b) 8 0 281 (b) (b) 11,805 

	

3. 	Persons, 	Catec'ian born 	............... 

	

18. 	Average 	per Farm 	(Dollars) 	....... (b) (b) 1,930 (b) (b) 2,337 

EMPLOYMENT AND PAYROLL 
19. 	Retailing, 	1930--No. Employees 94 168 1,045 743 73 1,035 

7. Dwellings, 	Total No .................. 

20. 	Salaries and Wages 	(Thousand 	) 80 153 1,052 803 ?a 962 
21. Who1esa1.ng , 1930--No, Employees (a) 6 312 286 {x) 118 
22. 	Salaries and Wages 	(Thousand E (a) 9 1,062 1,040 (x) 172 

16. Farms, 	1931, Total No ................ 

23. Manufacuring, 1936--No 	Employees 257 534 6,401 5,914 203 4,116 
24. 	Salaries and Wages (Thousand $) 206 558 7,773 7,422 169 3,669 

(b) (b) 17,983 (b) (b) 20,467 
26. 	Per Cent of Total Population (b) (b) 30.1 (b) (b) 42.8 

RETAIL DISTRIBUTION BY GROUPS, 1930 
27 33 193 91 17 163 

337 704 3,953 2,733 344 2,860 

25, Farm Population, 1931--No ............ 

Food Stores, No ...................... 
Sales (Thousand $) 	................. 

Country General Stores, No 2 0 50 0 0 67 
50. 	Sales 	(Thousand 	) Cx) 0 666 0 0 1,055 
31. General Merchandise Group, No 2 5 13 8 18 

(x) 107 501 405 (x) 1,247 
10 14 114 28 11 120 

	

32. 	Sales (Thousand 	) 	................. 

	

34. 	Sales_Jhousand $) 227 251 2,869 1 1 519 350 2,869 
35. Apparel Group, No .................... 18 13 72 41 8 58 

133 218 1,149 916 65 891 
37. Bu1ldin, 	Materials Group, 	No 5 12 44 16 6 43 
38. 	Sales 	(Thousand $) - 	 103 184 1,329 838 111 966 
39. Furniture and Houeehold, No 2 5 22 12 3 

-- 
32 

53. Automotive Group, No ................. 

(x) 73 334 252 38 372 
2 6 37 17 4 25 Restaurant Group, No ................. 

Sales 	(Thousand 	) Cx) 54 180 127 28 204 

40. 	Sales (Thousand $) 	................. 

3 4 18 8 2 18 
38 45 454 284 (x) 256 

45. Other Retail Stores, No 16 27 139 57 8 145 

36. 	Sales 	(Thousand $) 	................. 

172 456 2,109 1,425 91 2,392 46. 	Sales 	(Thousand $) 	.................. 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

Drug Stores, No ...................... 
Sales (Thousand *) 	................. 

47. Passenger Care Reg'd 	1937, 	No (a) a l 	,119 5,258 (a) 10,240 
48. 	No. per 100 households (a) (a) 77.8 93.8 (a) 83.2 
49. New Passenger Car Sales, 	1937, No. (a) (a) 1,144 (a) (a) 1,164 
50. 	No. 	per 100 households (a) (a) 8.0 (a) (a) 9.5 
51. Domestic Electric Meters, 	1937, No. 	• (a) (a) 12,095 (a) (a) 10,997 
52. 	No. per 100 houeho.ds (a) a 84.6 (a) (a) 89.3 
53. Homes with Radios, 1937, No 703 1,145 10,518 6,542 1,088 8,165 
54. 	No. 	per 	100 	householdB 	.......... (a) (a) 73.6 116.7 (a) 66.3 
55. Farm Valuee, 	19i1,(Thousand $) (b) (b) 36,122 (b) (b) 45,179 
56. 	Average per Farm (Dollars) (b) (b) 8,420 (b) (b) 8,945 

Note: See footnotes at and of table. 
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Table 2.--ONTARIQ--Consumer Market Data by Counties and Towns--.(Cont'd) 

OXFORD PARRY SOUND PEEL PERTH 
BOROUG; 

luger- Tilleon- Wood- Parry i3ramp- Lis- St. Sti'at- - 

aol). burg stock County Sound County ton County towel Mary's ford County 

5,233 3,385 11,395 25,900 3,512 28,156 5,532 51,392 2,696 3,802 17,742 43,958 1. 
0.05 0.03 0.11 0.25 0.03 0.27 0.05 0.50 0.03 0.04 0.17 0.42 2. 
4,209 2,899 8,567 22,968 3,044 21,618 4,096 45,223 2,420 3,266 14,201 37,550 3. 

676 354 2,202 1,480 326 5,457 1,287 4,811 206 415 2,990 5,372 4. 
148 132 626 1,452 142 1,081 149 1,358 50 121 551 1,036 5. 

(a) (a) 2,922 5,627 (a) 6,942 (a) 12,787 (a) (a) 4,400 10,305 6 

(a) (a) 2,877 5,565 (a) 6,882 (a) 12,609 (a) (a) 4,280 10,235 7. 

123 105 194 292 64 374 108 662 61 83 270 561 8. 
2,290 2,105 5,731 4,241 1,595 5,985 2,674 13,428 1,300 1,513 7,869 13,004 9. 

0.08 0.08 0.21 0.15 0.06 0.22 0.10 0.49 0.05 0.05 0.29 0.47 10. 

433 622 503 164 454 213 483 261 486 398 444 296 11. 

8 (u) 13 12 (a) 8 5 28 (a) (a) 13 29 12. 

1,627 (a) 2,134 604 (a) 800 695 2,876 (a) (a) 1,709 3,967 13. 

21 20 50 65 11 68 24 159 14 17 55 125 14. 
3285 2,684 8,763 3 1 094 162 j38 2.567 14,387 1,129 2,839 _57 27,463 15. 

(b) (b) (b) 2,305 (b) tEJ 5,299 (b) (b) (b) 2,717 16. 

(b) (b) (b) 2,568 (b) 7,334 (5) 10,866 (b) (b) (5) 4,675 17. 

(b) (b) (b) 1,114 (b) 2,674 (b) 2,051 (5) (5) (b) 1,721 18. 

157 162 524 306 130 413 174 1,060 81 135 693 1,129 19. 
189 150 510 243 )16 386 178 991 75 120 687 1,062 20. 
35 (a) 57 20 (a) 34 31 163 (a) (a) 90 140 21. 
58 (a) 79 26 L (a) 58 54 151 (4) (a) 94 _L9L Z2 

739 486 2,220 693 56 1,500 833 3,379 340 389 2,419 5,160 23. 
708 409 1,952 596 39 1,563 834 3,264 256 419 2,432 4,844 24. 

(b) (b) (b) 10,867 (b) 11,789 (b) 21,265 (b) (b) (b) 11,872 25. 

(b) (5) (b) 41.9 (b) 41.9 (b) 41.4 (b) (b) (b) 27.0 26. 

38 25 52 84 20 98 29 178 12 25 88 2C7 27. 
687 355 1,450 892 512 1,488 748 3,60 315 416 2,007 3,595 28. 

0 4 0 70 1 37 0 56 1 2 0 3429. 

O 66 0 19742 (x) 514 0 940 (x) (x) 0 536 30. 

5 4 7 5 5 6 4 12 2 1 9 1431. 

191 214 848 180 180 291 258 1,149 (x) (x) 1,052 1,350 32. 

20 15 26 47 9 80 14 93 8 9 38 72  

474 699 1,165 525 235 1,688 560 2,527 258 225 1,626 2,270  
12 13 26 15 9 24 14 75 12 9 35 50 35. 

210 171 489 119 112 181 140 1,392 177 243 886 1,235 36. 

4 9 12 9 3 20 5 46 4 - 7 12 24 37. 

176 250 317 224 106 58? 132 964 139 175 274 671 38. 

- 	 7 5 10 1 1 9 6 27 4 4 14 
- 

2639. 

90 60 186 (x) (x) 151 137 549 46 77 353 633 40. 
6 4 12 10 2 21 3 15 2 1 10 1941. 

38 35 122 (x) 153 42 113 (x) (x) 89 167 .j 

3 3 5 6 3 9 3 20 3 3 8 2143. 

42 33 136 90 63 104 58 342 36 53 208 396 44. 

28 23 44 45 11 70 30 140 13 22 56 94 45. 

403 223 1,019 416 315 830 598 2,192 207 241 1,376 2,170 46. 

(a) (a) 1,982 2,711 (a) 5,566 (a) 8,999 (a) (a) 2,628 6,790 47. 

(a) (a) 67.5 48.2 (a) 81.6 (a) 70.4 (a) (a) 59.7 55.9 48, 

(a) (a) (a) 154 (a) 718 (a) 813 (a) (a) (a) 578 49. 

(a) (a) (a) 2.7 (a) 10.3 (a) 

(a) 

6.4 (a) (a) (a) 5.6 50. 

(a) (a) (a) 4,999 (a) (y)5,84'J 8,524 (a) (a) (a) (y)8,453 51. 

(a) (a) (a) 88.8 (a) 84.1 (a) 66.7 (a) (a) (a) 82,0 52. 
1,396 1,143 3,074 1,978 958 3,481 1,352 8,150 878 1,067 4,206 6,981 53. 

(a) (a) 105.2 35.2 (a) 50.1 (a) 63.7 (a) (a) 95.6 67.7 54. 
(b) (b) (5) 7,558 (b) 33,611 (b) 44,537 (b) (s) () 18,244 55. 
(b) (b) (b) 3,279 (b) 12,253 (5) 8,405 (b) (b) (b) 6,715 56. 

Rutu: Seo footnotes at end of &ble. 
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Table 2.--OHTARIO--Consumer Market Data by Counties and Towns.--(Cont'd) 

PETh'R0U0: 
n l 	td 

FRiSCOTT PRIRCE EDWARD RAINY RIVER 

Peter- iiawkes- Fort 
borough County bury County Ficton Counts' Frances 

POPULATION AND DNELLIHGS, 1931 
1. 	Persons, 	Total 	No . 	.................. 22,327 24,596 5,177 16,693 3,580 17,359 5.470 

0.22 0.24 0.05 0.16 0.03 0.17 0.05 
17,957 24,100 4,959 14,908 3,200 11,866 3,641 
3,619 

. 

237 89 1,495 300 1,281 418 

Per Cent of Canada Total ........... 
Persons, 	Canadian 	born 	............... 

5, 	Foreign born 751 
5,295 	

- 259 129 290 80 4,212 1.411 
4,773 (a) 4,491 () 4,131 (a) 

4, 	British 	born 	................ 

5,201 4,733 (a) 4,433 (a) 4,096 (a) 

BUSINESS AND INDUSTRY 
S. 	Retailing, 	1930--No. 	Stores 383 323 109 157 80 205 94 

11,133 2,755 1,082 2,300 1,766 3,804 2.415 
0.40 0.10 0.04 0.08 0.06 0.14 0.09 

	

10. 	Per Cent of Canado Sales 	........... 

	

11. 	Per Capita Sales 	(Dollars) 499 - 112 209 138 493 219 441 
12. 	Wholesaling, 	1930--No. Establishments 25 9 8 10 (a) 12 8 

3,874 839 804 872 (a) 1,163 1.•'7 
14. 	ManufacturIng, 	1936--Ho. 	Plants '/7 114 7 63 20 24 8 

	

7. 	Dwellings, 	Total 	No .................. 

	

15. 	Cross Value 	Production 	(Thousand 	fl 26,87/ 3,796 2,543 2,405 703 1,449 1,220 
(b) 2,532 (b) 2,126 (b) 1,728 (b) 

	

9. 	Total 	Sales 	(Thouoad 	,) 	........... 

	

17. 	Gross Value Prouction 	(Thousand 	) (b) 4,083 (b) 4,063 (b) 1,287 (b) 

	

16. 	Farms, 	1931, 	Total No ................ 

	

18. 	Average per Farm (rollars) (b) 1,612 (b) 1,911 (b) 745 (b) 

l. 	Total 	Sales 	(Thousand 	) 	........... 

EMPLOYMENT AND PAYROLL 
19. 	Retailing, 	1930--No. Employees 1,005 176 81 184 162 242 155 
20. 	Salaries and 	?1aes 	(Thousand 	) 970 110 49 139 125 230 159 
21. 	WholesalIng, 	1930--No 	Employees 	. . 136 35 34 23 (a) 44 35 
22, 	SalarIe 	and Wages 	(Thousand 	) 188 43 41 24 (a) 56 44 

6. Households, 	Total Ho ............... 

23. ManufacturIng, 	1936--No 	Employees 5,046 682 484 617 167 566 433 
24. 	Salaries and Wages 	(Thousand $) 4,79]. 683 600 292 101 434 342 
25. Farm Fopulalion, 	1931--N ............. (b) 12,657 (b) 9,447 (b) 6,560 (b) 
26. 	Per Cent of Total Population (b) 51.5 (b) 56.6 (b) 37.8 (h) 

RETAIL DISTRIBUTION BY GROUPS, 1930 
152 123 50 51 24 73 38 

28. 	Sales 	(Thousand 	4) 	................. 2,936 620 324 572 391 752 549 
0 50 4 17 1 32 3 29. Country General Stores, No ............ 

30. 	Sales 	(Thousand 4) 0 988 140 161 (x) 695 149 
31. General Merchandise Group, No 10 10 7 3 3 2 1 

1,301 83 72 381 381 (x) x) 
33. Automotive Group, No ................. 34 31 6 27 15 21 9 
34. 	Sales 	(Thnusand 4) 2,083 433 76 364 279 661 523 
35, Apparel Group, No ................... 40 17 12 9 8 14 11 
36. 	Sales 	(Thousand 	4 .................. 1,185 191 171 157 155 317 313 
37 	Buildirg Mat.ria1s 	Group, 	No 17 9 6 9 6 9 4 
38. 	Sales 	(Thousand 	$ ) 550 80 63 213 166 283 . 	 169 

23 5 4 5 4 6 4 

27. 	Food Stores, 	No ...................... 

611 42 38 47 46 (x) (x) 
14 8 3 4 2 15 

42. 	Sales 	(Thousand 4) 163 16 (x) 30 (x) 99 78 
43. Drug Stores, No ...................... 16 5 2 6 4 5 3 

32]. 29 (x) 82 67 145 99 Sales 	(Thousand 4) 	................. 
Other 	Retail 	Stores, 	No . 	............ 7? 65 15 27 13 26 12 

32. 	Sales 	(Thousand 	4) 	................. 

41. Restaurant Group, No ................. 

1,983 
. 

276 175 294 241 690 467 

RELATED INDICATORS OF CONSUMER PURCHASING 

46. 	Sales 	(Thousand 4) 	................. 

POWER 

Furniture and Household, No .......... 
Sales 	(Thousand 4) 	.................. 

3,666 1,965 (a) 2,948 (a) 1,566 (a) 47. Passenger Cars Reg'd. 	1937, No ....... 
69.2 41.2 (a) 65.6 (a) 37.9 (a) 48. 	No. per 100 households ............. 

49. New Passanger Car Sales, 	1937, 	No. 	.. (a) 207 (a) 196 (a) 176 (a) 
50. 	No. 	per 100 households (a) 4.3 (a) 4.4 (a) 	. 4.3 (a) 
51. 	Domestic Electric Meters, 	1937, 	No. 	. (a) 1,474 (a) y),2O3 (a) 2,012 (a) 

(a) 30,9 (a) 49.1 (a) 48.7 (a) 
53. 	Hones with Radios, 	1937, 	No . 	........ 6,361 1,659 759 3,254 1,137 1,937 1,210 

120.1 34.8 (a) 72.5 (a) 46.9 (a) 

	

52. 	No. per 100 households ............. 

	

55. 	Farm Values, 	1931, 	(thousand 3) (b) 

. 

17,483 (b) 15,826 (b) 5,030 (b) 

	

54. 	No. 	per 100 households 	............. 

	

56. 	Average per Farm (Dollars) (5) 6,905 (b) 7,444 (b) 2,911 (b) 

Note: See rootnotes at end of table. 



Table 2.--ONTARIO--Con3umer Market Data by Counties and Towns--(Cont'd) 

0NFREW RUS"ELL SIILCOE 

Am- 
County ,  

Pin- Ran- 
Co.liity 

Ro..k•- .. 
'..ountY Barrie 

C"l1ii- 11d- 
L'Lillla 

Penetang- 
prior broke frew land wood land utsiine - 

52,227 4,023 9,368 5,296 18,487 2,118 83,667 7,776 5,809 6,920 8,183 4,035  
0.50 0.04 0.09 0.05 0 18 0.02 0.81 0.07 0.06 0.07 0.08 0.04  

48,8. 3,734 8,645 4,875 18,033 2,072 74,5.4 4,15 6,313,069 3,660 
1,391 148 358 262 222 1:: ),35 831 739 4'8 900 255 4. 
1.989 141 365 159 232 34 1,798 200 155 124 214 120 5. 

10,754 (a) (a) (a) 3,531 (a) 19,543 (a) (a) (a) (a) (a) 
10,646 (a) (a) (a) 3,502 (a) 19,47.: (a) (a) (n) (a) (a)  

604 98 14' 89 172 39 1,11 166 130 8, 167 53  
8,495 1,552 3,025 1.709 1,777 346 18,961 ,425 2,071 1,370 4. 	46 781 
0.31 0.06 0,11 . 	 0.06 0.06 0.01 0.L 0.16 0.08 0.09 0.16 0.03 10. 
163 386 323 323 96 163 -7 569 357 342 543 194 11. 
25 (a) 12 7 10 (a) 57 11 7 4 10 (a) 12. 

2,576 (a) 1,815 580 349 (a) 3,"62 672 595 43 561 (. 13. 
142 15 35 21 73 4 3.93 21 18 13 35 13 14. 

9.106 1,313 2 485 2 361 1,167 37 0,057 2 603 628 1,78 2,555 656 15. 
4,481 (b) b) b) 2,282 (b) 7,591 b) (b) (b) (b) (b) 16. 
7,046 (a (b) (b) 3,710 (b) 12..10 (b) (b) (b) (b) (b) 17 
1,572 (b (a) ( 	 ) 1,626 (b) 1,648 (b) (o) (b) (b) (b) 18 

682 123 271 151 94 29 ,402 128 158 202 365 56 19 
596 110 249 142 59 19 1,232 310 127 19' 342 49 20. 
91 (a 64 23 9 (a) 107 18 21 8 34 (a) 21. 

115 (a) . 	 86 22 12 (a) ?8 18 2 13 39 j9j 22. 
2,302 256 800 750 190 11 2,181 428 188 210 841 282 23 
1,83 292 615 649 105 7 ,852 376 153 8' 748 247 24. 

23,222 (b) (b) (b) 11,50'? (b) 31,30'. (b) (a) (b) (b) (b) 25. 
44.5 (a (b) (b) 62.2 (b) P .7.4 (a) b) (b) (b) (b) 26. 

198 3' 58 33 55 15 39 35 52 20 45 22 27 
2,010 390 050 43 383 144 5,58!2 1 202 693 765 ,443 317 .8. 

00 0 2 2 45 5 C4 0 0 0 3  
1,310 " (x) (x) 971 74 1,510 0 0 0 0 48  

11 3 5 3 0 0 25 8 4 4 5 1 
765 142 416 207 0 0 1,059 22j. 192 36. 215 (x) 32. 
73 1 16 8 17 4 133 32 16 12 26 3 33 

1,303 251 459 380 188 20 3,731 919 386 '311 1,141 58 3 4, ,  

57 - 	 13 18 11 10 5 119 26 13 13 31 6 35. 
792 153 413 193 70 68 1631 49 189 212 573 34 3 
22 5 5 4 2 s!:. 8 6 . 8 3 L5 7 

553 214 77 124 8 (x) 1,171 192 138 157 232 56 38. 
17 7 5 2 2 0 40 9 8 5 5 2 39. 

222 41 134 (x) Cx) 0 543 175 104 85 116 (a) 40. 
19 3 5 6 1 39 8 3 4 11 0 41. 
92 13 (x) 18 (x) 0 320 108 28 77 84 0 42. 
15 3 6 3 3 2 43 6 6 5 5 2 43. 

296 53 117 92 1. (:.:) C.' 13 100 110 133 Cx) 44. 
112 18 28 17 35 6 204 34 22 16 31 11 45. 

1,154 286 412 120 131 29 2,727 1,031 241 291 507 209 46. 

6,177 (a) (a) (a) 2,024 (a) 12,329 (a) (a) (a) (a) (a) 47. 
57.4 (a) (a) (a) 57.' (a) 63.1 (a) (a) (a) (a) (a) 40. 
509 (a) (a) (a) 180 (a) 1,132 (a) (a' a) (a a) 49. 
4.7 (a) (.') Ia) 5.1 (a) 5.8 (a) (a) (a) (a) (a) ...Q,... 

5,485 - 	 (a) (a) (a) (a) 15,04.. (a) (a) () (a) (a) 51. 
51.0 (a) (a) (a) 17.2 (a) 77.0 (a) (a) (a) (a) (a) 52. 

5,230 868 1.682 1209 1,238 179 8,919 1,300 828 1330 2,247 490 51. 
48.6 (a) (a) (a) 35.1 (a) 45.6 ( (a) (a) (a ( 	 ) 54. 

26,723 (b) (a) (b) 15,532 (b) :'57 (a) (a) (b; (b) (a) 
5,964 (3) (3; (b) 6,806 (a) 7253 (a) (a, (3) (b. (b) 56. 

Note. :1cc footnotes at end of table. 
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Table 2.--ONTARI0--Consume' Market Data by Counties and Towns--(Cont'd) 

STORMO1:T SUDBU?Y 

Corn 

 
-- 

THWDER BAY AND 
PT 	tCITA 

County wall County 
Copper E

______ 

UdbU1Y County 
Fort 

william 

POPULATION AND DWELLINGS 	1931 
32,524 11,126 58,251 3,173 18,516 69,091 26,277 

2. 	Par Cent of Canada Total 0.31 0.11 0.56 0.03 0.18 0.67 0.25 
29,699 9,646 4,777 1,875 13,613 42,761 15,766 
1,775 964 3,262 326 1,288 9,083 4,559 

5. 	Foreign born 1,050 516 9,212 972 3,617 17,247 5.952 

	

1. 	Persons, 	Total 	No . 	............. ....... 

	

6. 	Househlds. 	Total No 6,946 (a) 11,163 (a) 3,562 15,526 5,576 

Persons, 	Canadian 	born 	............... 
BritIsh 	born 	. ........... .... 

6,844 (a) 10,759 (a) 3,256 15,263 5,387 

BUSINESS AND INDUSTRY 
Ret 	il.'ng, 	1930--No. 	Stores 48 208 499 25 236 782 333 

ro,a. 	Sales 	(Thousand 	) 	........... 6,879 4,87 15,764 761 10,885 21,765 10,003 
0.25 0.18 0.5? 0.03 0.40 0.79 0.36 

	

7. 	Dwellings 	Total No .................. 

Per Cnt of Canada Sales 	........... 
Per Capita Balsa 	(Dollars) 212 438 271 240 - 588 315 381 

12, 	Wholesaling, 	1930--No. 	Establishments 15 10 24 21 56 41 
1,251 918 7,339 (a) 7,267 17,652 15,627 

14. Manufacturng, 	1936--No. 	Plants 98 41 62 (x) 32 89 32 
13. 	Tot 	Sales 	(Thousand U 	........... 

15 	Groan Value Production 	(Thousand 	) 18,830 
2,294 

16,500 
(b) 

91,034 
2,148 

(x) 1,954 
(b) 

10,023 
2,175 

_4 650 
b) 

17. 	Gross Value Production 	(Thousand U 4,255 (b) 2,340 (b) (b) 2,344 (b) 
1,855 (b) 1,089 (b) (b) 1,077 (b) 

EMPLOYMENT AND PAYROLL 
)9, 	Retailing, 	1930--No. Employees 547 435 993 56 719 1,729 844 
20. 	Slarie 	and Wages (Thousand U 515 436 1,090 49 833 1,783 830 
21. Whoesa1Ing, 	1930--No. Employees 	... 31 24 163 (a) 162 507 433 
22. 	Salaries and Wages 	(Thotsand 	) 	 .. 46 37 309 a) 307 762 650 
23. Manifacturing, 	1936--No. Employees 

. 

5,050 4,766 4,935 T 444 1,989 775 
24. 	Salaries and Wages (Thousand U 	. 4,632 4,355 6 9 684 x) 505 2,614 1,053 

10,234 (b) 11,795 b) (b) 5,815 (b) 
26. 	Per Cent of Total Population 31.5 (b) 20.2 b) (b) 12.8 (b) 
25. 	Farm Population, 	1931--No ............ 

RETAIL DISTRIBUTION BY GROUPS, 1930 
149 75 170 8 69 280 147 

	

16. 	Farm8, 	1931, 	Total 	No ................ 

	

18. 	Average 	per Farm 	(Dollars) 	......... 

1,715 1,194 4,087 164 2,969 5,637 3,165 
3? 0 61 6 0 54 0 

Sales 	(Thousand 	) 760 0 2,022 381 0 1,554 0 
General Merchandise Group, No 12 11 14 0 6 20 11 

526 525 1,653 0 1,109 3,476 1,369 
50 18 34 0 1? 71 23 

34. 	Sales 	(Thousand $) 1,194 872 1,792 0 1,638 2,611 1,461 

29. CountryGeneral Stores, No ............ 

34 29 61 2 52 77 40 

27. 	Food Stoies, 	No ...................... 
28 	Sales 	(Thousand U . ................. 

622 604 1,723 (x) 1,668 1,864 869 
21 12 16 1 7 33 16 

38. 	Sales 	(Thousand $) 438 343 1,202 (x) 983 1,676 834 

33. Automotive Group, No ................. 

14 12 8 0 7 16 '10 

35. Apparel Groap, No .................... 

311 308 469 0 465 569 384 

32. 	Sales (Tbouaand U 	................. 

17 9 36 0 24 67 21 
42. 	Sales 	(Thousand 	) 131 107 344 0 275 672 186 

Sales 	(Thousand $) 	................. 
Building Materials Group, No ......... 

41. Restaurant Group, No ................. 

8 6 19 1 10 20 8 

39. Furn.ture and Household, No .......... 

43 	Drug Stores, No .................... 
139 125 509 (x) 359 482 231 

40. 	Sales 	(Thousand $) 	................. 

76 36 80 7 44 144 57 
1,043 796 1,966 69 1,423 3,225 1,506 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

4,532 (a) 7,437 (a) 3,999 7,039 2,791 

44. 	Sales 	(Thousand 	) 	................. 
45.. Other Retail Stores, 	No .............. 

65.2 (a) 66.6 (a) 112.3 45.3 50.1 

46 	Sales 	(Thousand 	$) 	................. 

New Passenger Car Sales, 	1937, No. 414 (a) 1,385 (a) (a) 868 (a) 
No. per 100 households 6.0 (a) 12.4 (a) (a) 5.6 (a) 

Domestic Electric Meters, 	1937, 	No. 5,537 (a) 8,231 (a) (a) 11,746 (a) 

47. 	Passenger Cars Reg'd,, 	1937, No ...... 

79.? (a) 73.7 (a) (a) 75.7 (a) 

48. 	No. 	per 100 households 	............. 

5,433 4,461 5,649 675 4,609 12,644 5,994 
78.2 (a) 50.8 (a) 129.4 81.4 107.5 

52. 	No. 	per 100 households 	............. 
53. Homes with Radios, 	1937, No .......... 

55. Farm Va1ue, 	1931, 	(Thousand 	) 14,885 (b) 9,159 (b) (b) 6,190 (b) 

	

54. 	No. 	per 100 households 	............. 

	

56. 	Average per Farm (Dollars) 	......... 6,489 (b) 4,264 (b) (b) 2,850 (b) 

Note: See footnotes at and nf table. 
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Pable 2.--ONTARIO--Consumer Market Data by Counties and Towna--(Cont'd) 

TEMISKAMINO VICTORIA WATERLOO 

Arthur County Cobalt 
b _________ 

County Lindsay County ,  Elmira GaIt fleepeler 

19,818 37,043 3,885 2,813 2,880 25,844 7,505 89,852 2,170 14,006 2,752  
0.19 0.36 0.04 0.03 0.03 0.25 0.07 0.87 0.02 0.13 0.03  

11,908 28,340 3,006 2,389 2,540 23,764 6,758 72,354 1,989 9,540 1,940 S. 
3,026 3,566 270 253 271 1,770 622 8,517 72 3,815 638  
4.882 5,137 609 171 69 310 125 8,981 109 651 174  
4,393 7,906 (a) (a) (a) 6,694 (a) 21,035 (a) 3,638 (a) 67 
4,336 7,724 (a) (a) (a) 6,643 (a) 20,314 (a) 3,564 (a) 7. 

247 431 77 46 64 342 136 1,153 56 225 43 8. 
9,007 9,739 1,719 848 1,653 5,970 4,043 27,655 1,001 5,406 663 9. 
0.33 0.35 0.06 0.03 0.06 0.22 0.15 1.00 0.04 0.20 0.02 10. 
454 263 442 301 574 231 539 308 461 386 241. 11. 
13 38 (a) -() (a) 27 12 76 (a) 9 (a) ThT 

1,914 4,476 (a) (a) (a) 2,046 1,309 9,407 (a) 1,684 (a) 13. 
25 75 6 (x) 12 83 34 418 13 78 15 14. 

5084 1,465 92 (x) 640 2,960 1 965 70,411 1 059 11,309 2.979 15. 
b) 1.943 (b) - T (b) 3,11 b) 3,114 b) b) b) 167 

(b) 1,967 (b) b) (b) 5,275 (b) 7,649 (b) (b) (b) 17. 
(b) 1,012 (b) (b) (b) 1,653 (b) 2,456 (b) (b) (b) 1$. 

695 606 109 65 112 473 317 2,073 57 459 40 19. 
765 644 106 71 132 408 307 2,184 62 447 43 20. 
71 133 (a) (a) (a) 81 46 295 (a) 46 (a) 21. 

107 213 (a) (a) (a) 99 62 476 (a) 76 (a) 22. 
1,072 445 30 - iY 212 877 605 17,714 255 4,049 1,165 23. 
1,471 440 37 x) 215 652 496 16,734 231 3,610 900 24. 
(b) 8,479 (b) (b) (b) 11,921 (b) 15,936 (b) (b) (b) 25. 
(b) 22.9 (b) (b) (b) 46.1 (b) 17.? (b) (b) (b) 26. 

76 142 33 20 14 89 40 351 16 78 17 27, 
2,146 2,761 415 296 392 1,368 973 7,267 239 1,698 320 28. 

0 37 1 0 0 41 1 37 2 0 0 29. 
0 807 (i) 0 0 725 (x) 763 (x) 0 0 30. 
7 10 1 0 2 10 6 28 2 9 2 31. 

2,069 410 (x) 0 (x) 533 485 2,386 (x) 596 (x) 32. 
24 42 6 6 8 56 14 160 5 27 4 33. 

955 _145 419 152 338 1.116 747 4.427 144 769 68 34, 
34 44 13 4 8 28 20 136 5 24 4 35. 

972 945 251 48 131 584 535 2,677 59 404 32 36. 
13 20 3 2 4 17 6 56 4 10 3 37. 

793 1,291 164 (x) 407 324 204 1,985 163 437 23 38. 
6 15 3 2 3 12 6 61 3 16 2 39. 

185 169 37 (x) 32 131 106 1,682 29 402 (x) 40. 
34 24 4 1 3 9 2 51 2 11 1 41. 

127 19 (x) 12 30 (x) 513 (x) 69 (x) 42. 
11 1? 3 2 2 l 5 31 2 - 	8 2 43. 

235 393 83 (x) (x) 163 97 743 (x) 204 (x) 44. 
42 80 10 9 20 67 36 242 15 42 8 45. 

1,252 1,393 252 191 227 997 850 5,214 264 831 128 46. 

2,754 5,090 (a) (a) (a) 4,713 (a) 14,835 (a) 2,280 (a) 47. 
62.7 64.4 (a) (a) (a) 70.4 (a) 70.5 (a) 62.7 (a) 48. 
(a) 656 (a) (a) (a) 228 (a) 1,440 (a) (a) (a) 49. 
(a) 8.3 (a) (a) (a) 3.4 (a) 6.8 (a) (a) (a) 50. 
(a) 7,106 (a) (a) (a) 1Y13,955 (a) 19,952 (a) (a) (a) 51. 
(a) 89.9 (a) (a) (a) 59.1 (a) 94.9 (a) (a) (a) 52, 

4,798 6,573 510 388 409 3,520 1,852 16,623 565 5.113 749 53. 
109.2 83.1 (a) (a) (a) 52.6 (a) 79.0 (a) 85.6 (a) 54, 
(b) 9,267 (b) (b) (b) 22,106 (b) 30,375 (b) (b) (b) 55. 
(b) 4,969 (b) (b) (b) 6,928 (b) 9,754 (b) (b) (b) 56. 

Note 	See footnotes ai end of trtble. 
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Table 2.--ONTARIO--Consumer Market Data by Counties and Towns--(COnt'd) 

WATERLOO--(Cont'd) WELLAND 

Kit- 
Preston 

Nater- 
County 

Bridge- Fort 
Humberstone 

chener burg Erie 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No . 	.................. 30,793 6,280 8,095 82,931 3,521 2,383 2,490 

0.30 0.06 0108 0.80 0.03 0.02 0.02 
24,054 4,643 6,825 54,658 2,416 1,358 1,891 3. 	Persons, 	CanadiaO 	born 	............... 
1,703 934 351 13,08!, 576 470 231 

	

2. 	Per Cent of Canada Total 	........... 

	

4. 	British 	born 	................ 

	

5. 	For&ign born 5,036 703 919 14,987 529 555 368 
6. 	Households, 	Total No . 	............... 

. 

7,189 (a) (a) 19,115 (a) (a) (a) 
7. 	Dwellings, 	Total 	No . 	................ 6,664 (a) (a) 18,653 (a) (a) (a) 

BUSINESS AND INDUSTRY 
399 97 98 1,229 56 51 40 

13,771 1,947 2,270 29,165 1,ll 2,025 479 
Retailing, 	1930--Na. Stores 	.......... 
Total 	Saies 	(Thousaftd 	) 	........... 

0.10 0.0? 0.08 1.06 0.04 0.07 0.02 Per Cent of Canada Sales ........... 
Per Capita Sales 	(Dollars) 447 310 280 353 344 850 192 

12, Wholesaling, 	1930--No. Establishments 

. 

. 

51 (a) 1 49 (a) (a) (a) 
13. 	Total 	Sales 	(Thousand 	) 	.......... 7,391 (a) (x) 7,893 () (a) (a) 
14. Manufacturing, 	1936--No. 	Plants 158 31 44 212 (x) 30 4 

15. 	Gross Value Production (Thousand $) 39,372 5,733 6,061 117,002 (i) 2.688 1.390 

16. 	Farms, 	1931, 	Total 	No . 	.............. 

.. 

(b) (b) (b) 2, 572 (b) b) b) 

17. 	Gross Vajue Productica 	Thousand $) .(b) (b) (b) 3,564 (b) (.) (b) 

18. 	Average per Far' 	(D'llars) (b) (b) (b) 1,386 (b) (b) (b) 

EMPLOYMENT AND PAYROLL - 

19. RetailIng, 	1930--No. Employees 1,068 132 141 2,34; 69 102 25 

20. 	Salarion and Wages 	(Thousand $) 1,211 131 150 2,1 	6 76 125 23 

21. Wholesaling, 1930--No 	Employees 245 (a) (x) 242 (a) (a) (a) 
22. 	Salaries and Wages 	(Thousand $) 396 (a) Cx) 367 (a) (a) (a) 
23. ManufacturIng, 1936--No 	Employees 8,577 1,636 1,313 11,629 (x) 415 430 

24. 	Salaries and Wages (Thousand U 8,467. 1,629 1,228 14,009 (x) 495 361 

25. 	Farm Population, 	1931--No . 	.......... (b) (b) (b) 10,990 (b) (b) (b) 

26. 	Per Cent of Total Population (b) (b) (b) 13.3 (b) (b) (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 
129 35 33 415 19 13 16 

$) 3,237 517 801 8,149 461 306 224 

	

27. 	Food Stores, 	No ....................... 

	

28. 	Sales 	(Thousand 	............. .... 
29. Country General Stores, No 0 1 1 32 0 0 1 
30. 	Sales (Thousand $) 0 (x) (x) 604  0 (x) 

. 

' 	10 2 2 49 2 3. 0 
1,504 (x) (x) 1,89 Cx) Cx) 0 32. 	Sales 	(Thousand 	) 	................. 

33. tutomotiv. 	Group, No ................ 46 9 12 167 9 8 

31. General Merchandise Group, No ........ 

34. 	Sales (Thousan1 	$) 2,435 132 318 4,858 170 67 72 

67 16 8 103 7 3. 2 Apparel Group 	No ................... 
Sales 	Thousand 	$) 	................ 1,892 165 88 ,041 102 (x) (x 

13 4 5 72 ' 2 BuIlig Materials Group, No ......... 
Sales 	(Thousand 	) 493 397 280 2,299 48 366 (x) 

Furniture and Household, No .......... 23 4 8 60 3 3 4 
1,041 76 56 1,440 99 84 49 

41. Reatauraut Group, No ................. 22 3 4 102 3 8 2 
42. 	Sales (Thousand $) 373 11 21 1,005 (x) 50 ( x) 
43. Drug Stores, No ...................... 9 3 3 41 3 1 1 

321 47 84 1,019 71. Cx) Cx) 
80 20 22 188 8 11 4 

	

44, 	Sales 	(Thousand $) 	................. 
45. Other Retail Stores, No .............. 

	

46. 	Sales 	(Thousand 	) 	................. 2,47? 385 537 5,859 193 1,076 22 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

40. 	Sales 	(Thousand U 	................. 

47. Passenger Cars, Reg'd., 	1937, No. 4,971 (a) (a) 13,987 (a) (a) (a) 
69.1 (a) (a) 73.2 (a) (a) ('a) 

49. New Peeeenger Car Sales, 1937, No. 640 (a) (a) 1,251 (a) (a) (a) 

	

48. 	No. per 100 households ............. 

	

50. 	Nc. 	per 1.00 households 8.9 (a) a) 6.0 (a) (a) (a) 
51. Domestic Electric Meters, 	1937, No. (a) (a) a) 20,901 (a) (a) (a) 

(a) (a) (a) 109.3 (a) (a) (a) 
53. Homes with Radios, 	1937, 	No . 	......... 7,125 1,227 1,990 16,887 Ci) 1,494 671 

99.1 (a) (a) 88.3 (a) a) (a) 

52. 	No. per 100 households ............. 

55. Farm Values, 1931, 	(Thousand U (b) 

. 

(b) (b) 19.98 (b) (b) (b) 

	

54. 	No. per 100 households ............. 

	

56. 	Average per Farm (Dollars) (b) (b) (b) ',46'1 (b) (b) (b) 

loti: See footnotes at end of table. 
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Table 2.--ONTARIO--Conauaar Uarket Data by Countie8 and Towna--(Cont'd) 

WELLAND--(Cont'd) WELLINGTON WENTWORTH YORK 

Niagara 
Falls co:n. 

Thorold Welland County Yergus Guciph County Dundaa Railton County 

19,046 6,503 5,092 10,709 58,164 2,594 21,075 190,019 5,026 155,547 856,955 1. 

0.18 0.06 0.05 0.10 0.56 0.02 0.20 1.83 0.05 1.50 8.26' 2. 

12,025 3,671 3,296 6,681 49,024 2,181 15,565 120,999 3,687 94,580 543,247 3. 

4,326 694 862 2,002 6,892 355 4,039 49,582 1,083 43,491 231,632 4. 

2,695 2,138 954 2,027 2,268 58 1,471 19,438 256 17,496 82,076 5. 

4,600 (a) (a) 2,426 14,319 (a) 5,096 45,109 (a) 37,217 203,499 6. 

4,434 (a) (a) 2,340 14,120 (a) 4,956 42,911 (a) - 35,11? 190,184 7. 

343 107 86 195 803 49 309 2,448 82 2,117 10,590 8. 

10,550 3,295 1,796 5,372 15,134 951 9,194 72,504 1,858 68,513 401,344 9. 

0.38 0.12 0..07 0.19 0.55 0.03 0.33 2.63 0.07 2.49 14.56 10. 

554 507 353 502 260 367 436 382 370 440 468 11. 	- 

19 4 1 13 49 (a) 21 211 3 191 1,891 12. 

4,082 1,103 (x) 1,745 4,590 (a) 3,431 48,673 131 47,756 693,903 13. 

63 (x) 16 44 183 13 88 522 19 466 2,945 14. 

19 125 (x) 10 40? 16 015 18,897 3 041 13 075 133,772 1 760 130 578 459,721 15. 

hi (b) b) b) 5,370 b) b) 3,444 b) b) 5,908 16. 

(b) (b) fbi (b) 10,882 fbi (b) 6,844 (b) (b) 12,101 17. 

(b) (b) (b) (b) 2,026 (b) (b) 1,987 fbi (h) 2,046 18. 

929 171 104 372 1,128 66 738 6,200 136 5,913 38,888 19. 

943 202 108 398 1,073 51 792 6,797 146 6,529 46,268 20. 

131 26 (x) 60 191 (a) 138 1,798 6 1,778 20,071 21. 

193 44 (x) 88 264 (a) 196 2,940 13 2,905 34,016 22. 

2,989 (xi 1,437 3,682 5,157 847 3,752 29,494 600 28,625 95,742 23. 

3,662 (x) 2,179 3,763 4,761 841 3,511 33,209 677 32,288 110,190 24. 

(b) (b) fbi (b) 21,107 (b) fbi 14,748 (b) (b) 25,687 25. 

(b) fbi (b) (b) 36.3 (b) (b) 7.8 (b) (b) 3.0 26. 

108 41 39 64 226 13 115 987 30 899 3,954 27. 

2,593 1,038 661 1,372 3,898 251 2,531 17,795 705 16,512 78,886 28. 

0 2 1 0 60 2 0 33 0 0 95 29. 

0 (x) (x) 0 977 (x) 0 448 0 0 1,355 30. 

15 8 5 12 16 1 7 55 3 51 220 31. 

964 232 59 422 1,157 (x) 817 10,281 82 10,199 112,688 32. 

36 9 6 24 117 6 35 299 10 196 881 33. 

2,055 324 124 1,279 2,762 209 1,626 10,634 357 9,595 51,749 34. 

36 13 28 83 6 36 258 8 248 1,456 55. 

849 215 77 681 1,550 58 1,250 7,590 1.20 7,468 30,459 36. 

13 11 8 10 45 6 10 79 3 . 	 71 456 37. 

469 359 152 441 837 87 372 4,258 100 4.096 13.766 38. 

23 4 3 11 31 1 14 80 5 75 290 39. 

662 (x) 115 192 659 (x) 513 3,549 61 3;48e 14,217 40. 

37 6 2 7 32 1 20 141 2 113 741 41. 

520 24 (x) 64 204 (x) 146 2,055 (x) 1,945 13,782 42. 

1.6 4 2 6 23 2 7 85 2 82 457 43. 

486 94 (x) 137 452 (x) 226 2,481 (x) 2,403 13,746 44. 

59 9 14 33 170 11 65 431 19 382 2,040 45. 

1,954 852 568 784 2,642 114 1,913 13,418 366 12,810 70,694 46. 

4,116 (a) (a) 2,133 9,734 (a) 3,143 28,975 (a) 23,264 137,535 47. 

89.5 (a) (a) 87.9 68.0 (a) 61.7 64.2 (a) 62.5 67.6 48. 

(a) (a) (a) (a) 901 (a) (a) 3,325 (a) 3,157 14,674 49. 

(a) a) (a) (a) 6.3 (a) (a) 7.4 a) 8.5 7.2 50. 

(a) a) (a) (a) (yJ9,593 (a) (a) 44,968 a) (a) 207,833 51. 

(a) (a) (a) (a) 67.0 (a) (a) 99.7 (a) (a) 102.1 52. 

5,241 1,691 1,472 3,242 8,081 745 5,026 38,190 1,443 33,697 178,706 53. 

115.9 (a) (a) 133.6 56.4 (a) 98.6 84.7 (a) 90.5 87.8 54. 

(b) (b) fbi (b) 43,598 (b) (b) 33,379 (b) (b) 64,265 55. 

(h) (b) (b) (b) 8,119 (b) (b) 9,692 fbi (b) 10,878 56. 

Note: See footnotea at and of table. 
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Table 2.--ONTARIO--Consumer Market Data by Counties and Towns--(Concl'd) 

YORK--(Cont'd) 

Forest Long New- New Aurora Hill Branch Mimico  Market Toronto Swansea 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No . 	.................. .2,587 5,207 3,962 6,800 3,748 7,146 5,031 

0.02 0.05 0.04 0.07 0.04 0.07 0.05 
2,192 3,628 2,529 4,602 3,224 4,428 3,366 

344 1,105 1,286 1,847 429 1.920 1,346 British born 	................ 
Foreign born 51 474 147 351 95 798 319 

2. 	Per Cent of Canada Total ........... 

6. Households, Total No ..  ............... . (a) (a) (a) (a) (a) (a) (a) 
(a) (a) (a) (a) (a) (a) (a) 7. 	Dwellings, 	Total No .................. 

BUSINESS AND INDUSTRY 
8. Retailing, 	1930--No. Stores 58 9 58 56 68 71 10 

1,076 381 642 1,238 1,479 1,714 153 
0.04 0.01 0.02 0.04 0.05 0.06 0.01 

11. 	Per  Capita 	Sales 	(Dollars) 416 73 - 162 182 395 240 30 
12. Wholesaling, 	1930--No. Establishments (a) 17 (a) 3 (a) 1 (a) 
13. 	Total Sales 	(Thousand $) (a) (a) (a) 293 (a) (') (a) 
14. Manufacturing, 1936--No. Plants 8 (a) (a) 10 14 19 (a) 
15. 	Gross Value Production (Thousand S) 1,912 (a) (a) 219 3,519 22.073 (a) 

(b) jT (b) (b) (b) b) (b) 
17. 	Gross Value Production (Thousand $) (b) b) (b) (b) (b) (b) (b) 
18. 	Average per Farm (Dollars) (b) (b) (b) (b) (b) (b) (b) 

EMPLOYMENT AND PAYROLL 
19. RetailIng, 1930--No. Employees 103 34 48 85 113 113 11 
20. 	Salaries and Wages 	(Thousand $) 90 36 35 95 106 118 10 
21. Wholesaling, 1930--No 	Employees (a) a) (a) 23 (a) (x) (a) 
22. 	Salaries and Wages 	(Thousand •) (a) a) - (a) 39 (a) (x) - (a) 
23. Manufacturing, 1936--No. Employees 415 a) 

- 

(a) 71 794 2,627 (a) 

3. Persons, 	Canadian born 	............... 

24. 	Saariee and Wages (Thousand $) 411 a) (a) 79 823 3,531 (a) 
25. Farm Population, 	1931--No ............ (b) b) (b) (b) (b) (b) (b) 
26. 	Per Cent of Total Population (b) b) (b) (b) (b) (b) (b) 

9 	Total Sales 	(Thousao.d $) 	.......... . 

10. 	Per Cent of Canada Sales ........... 

RETAIL DISTRIBUTION BY GROUPS, 1930 
12 6 27 32 21 24 7 

412 236 330 592 437 620 91 

16. Farms, 1931, Total No ................ 

9. County General Stores, No 1 0 0 0 2 0 0 
30. 	Sales (Thousand $) (x) 0 0 0 (x) 0 0 
61. 	enera1 Merchandise Group, No 1 0 3 1 

(x) 0 (x) 27 (x) (x) 0 
3. 	Automotive Group, No. 	..., 10 0 6 3 9 9 1 
4. 	Sales (Thousand $) 202 0 64 ill ' 	 253 205 (x) 

35. Apparel Group, No .................... 4 0 4 2 12 8 0 
44 Q 29 (x) 171 97 0 

Food Stores, 	No ...................... 
Sales 	(Thousand $) . ................. 

37. Building Materials Group, so 3 1 5 3 4 5 0 
38. 	Sales (Thousand U 54 (x) 85 95 225 143 0 
39. Furniture and Household, No 3 0 1 1 2 2 0 

50 0 (x) (x) (x) (x) 

C. 	Sales 	(Thousand U 	................ . 

	

40. 	Sales (Thousand $) 	................ . 

6 0 4 2 2 8 0 
Sales ( Thousand $) 39 0 15 (x) (x) 51. 

Drug Stores, No ...................... 2 1 3 3 3 3 0 

41. Restaurant Group, No 	................ 

(x) (x) 62 78 54 98 0 44. 	Sales 	(T'ouaand $) 	................. 
16 1 7 7 12 11 2 

36. 	Sales (Thousand 	) 	................ . 

184 (x) 51 283 204 476 (x) 
45. Other Retail Stores, No .............. 
46. 	Sales (Thousand $) 	................ . 

RNLATED INDICATORS OF CONSUMER PURCHASING 
POWER 

47. Passengar Cars, Reg'd., 	1937, No. (a) (a) (a) (a) (a) (a) (a) 
(a) (a) (a) (a) (a) (a) (a) 

49,. New Passenger Car Sales, 1937, No. (a) (a) (a) (a) (a) (a) (a) 
0. 	No. per 100 households (a) (a) (a) (a) (a) _(a) (a) 
1. DomestIc Rlectric Meters, 1937, No. 	• (a) T - (a) (a) 1T (a) 

(a) (a (a) (a) (a) (a) (a) 

48. 	No. per iflO households ............. 

772 (j (j) (j) 1,315 (j) 929 
(a) (a (a) (a) (a) (a) (a) 

52. 	No. per 100 households ............. 
$5. Homes with Radioe, 1937 	No .......... 

55. Tare Valuep, 1931, 	(Thousand U (b) (b) (b) (b) (b) (b) (b) 

	

54. 	No. per 100 households ............. 

	

51. 	Average per Farm (Dollars) 	....... (b) (b) (b) (b) (b) (b) (b) 

me;.: 500 foetnotes at md of table. 
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Table 2.--ONTAiI0--Consumor Larket Data by Counties and Towne--(Concl'a) 

YORK--( Cont'd) 

Toronto I ;eJton 

• 	631,207 4,723 1. 
6.08 9.05 2. 

392,995 3,469 3. 
165,565 1,080 4. 
72,647 174 5. 

149,538 (a) 6. 
136,901 (a) 7. 

8.725 85 8. 
372,683 2,737 9. 

13.52 0.10 10. 
590 580 11. 

1,835 (a) 12. 
691,738 (a) 13. 

2,762 14 14. 
417 	725 2 902 15. 

b) (b TT 
(b) (h) 17. 
(b) (b) 18. 

37,074 147 19. 
44,548 180 20. 
19,891 (a) 21. 
33,743 (a) 1 	22. 
89,056 729  
102,217 803  

(b) (b) 25. 
(b) (b) 26. 

3,150 30 27. 
67,539 747 28. 

0 0 29. 
0 0 30. 

185 0 31. 
112,344 0 32. 

609 14 33. 
46,370 1,161 34. 
1,357 12 35. 

29,629 133 36. 
335 9 37. 

10,369 319 38. 
26? 3 39. 

13,92? 98 40. 
630 3 41. 

• 	13,397 (x) 42. 
398 2 43. 

12,690 (x) 44. 
1,786 12 45. 

66,419 192 46. 

117,998 (a) 47. 
78.9 (a) 48. 

13,698 (a) 49. 
9.2 (a) 50. 

(a) (a) 51. 
(a) (a) 52. 

184,402 1,632 53. 
110.0 (a) 54. 
(b) (b) 55. 
(5) (b) 56. 

Footnote B 

- rigurea withheld to avoid disclosing individual 
operations. 

- partially estimated --see introduction. 

- fiuras not available. 

- not applicable. 

- additional Store shown-in county total had 8aleO 
of less than 4500. 

- included with Lennox County. 

- includes 4an1touljn. 

(r) - lass than .01 per cent. 
(g) - includes Addington County. 

(Ii) - included in Algorna. 

- Included with Fort Erie. 

(i) - included with Toronto. 

- Includea 270 in miacellaneotta cateorjes. 
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Table 2.--MANITOJ3A--Consumer Market Data by Census Divisions 

DIVISION 
Province Division Division Division Division No.5 

Total 1.0.1 No.2 No.3 No.4 
Division 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No . 	.................. 700,139 22,817 38,810 26,753 18,253 46,228 
2. 	Per Cent of Canada Total 6.75 0.22 0.37 0.26 0.18 0.45 

463,550 16,430 30,672 20,124 13,526 28,813 
106,151 355 1,140 3,388 2,793 5,061 

5. 	Foreign born 130,438 6,032 6,998 3,241 1,934 12,354 
6. 	households, 	Total 	No . 	............... 148,590 4,018 7,115 5,693 4,154 9,499 
7. 	Dwellings, 	Total 	No . 	................ 144,127 

. 

4,007 7,103 5,685 4,144 9,479 

BUSINESS AND INDUSTRY 
8. Retailing, 	1930--No. 	Stores 6,859 143 319 276 256 283 

189,244 1,174 3,9h 5,40() 3,124 ,.i21 
10. 	Per Cent of Canada Sales 6.87 0.04 0.14 0.12 0.11 0.12 

	

3. 	Persons, 	Canadian born 	............... 

	

11. 	Per Capita Sales 	(Dollars) 270 51 102 127 171 72 

4. 	BrItish 	born 	................ 

12. Wholesaling, 	1930--No. Establishments 1,307 12 51 50 30 16 
669,076 150 786 578 478 194 

14. 	ManufacturIng, 	1936--No. 	Plants 1,011 22 27 26 10 22 

	

9. 	Total Sales 	(Thousand 	) 	........... 

	

13. 	Total Sales 	(Thousand 	) 	........... 

	

15. 	Gross Value Production 	(Thousand 	) 122,051 532 580 610 - 133 7575 
16. 	Farms, 	1931, 	Total 	No . 	.............. 54,199 3,328 5,247 4,153 2,931 4,152 
17, 	Gross Value Production 	(Thousand $) 69,921 

. 

2,896 8,142 7,555 5,437 3,599 
18. 	Average per Farm (Dollars) 1,290 

. 

. 

870 1,552 1,819 1,855 867 

EMPLOYMENT AND PAYROLL 
19. Retailing, 	1930--No. Employees 17,806 51 237 189 217 211 
20. 	3alaries and 	Eares 	(Thousand $) 	. 18,945 40 194 148 197 168 
21. Wholesaling, 1930--No 	Employees 9,362 8 38 35 24 12 
22. 	Salaries and 	Wages 	(Thousand 	) 	.. 15,491 87 49 36 28 13 
2. Manufacturing, 	1936--No 	Employees 22,507 55 76 71 18 2,085 
24. 	Salaries and Wages 	(Thousand 	) 24,490 32 50 46 16 2,492 
25. 	Farm Population, 	1931--No . 	.......... 256,305 17,944 27,261 18,534 12,606 21,626 
26. 	For Cent of Total Population 36.6 78.6 70.2 69.3 69.1 46.8 

RETAIL DISTRIBUTION BY GROUPS, 	1930 

. 

27. 	Food 	Stores, 	No . 	.................... 2,249 49 58 57 39 112 
28. 	Sales 	(Thousand 	5) . 	................ 

. 
27,411 128 337 590 449 1,085 

29. Country General Stores, 	No 852 64 70 52 43 75 
0. 	Sales 	(Thousand $ ) 15,543 656 1,489 1,150 933 1,075 
31. General Merchandise Group, No 87 0 1. 0 0 1 

64,344 0 (x) 0 0 (x) 
33. Automotive Group, No ................. 758 16 38 39 44 24 
34. 	Sales 	(Thousand 5) 20,606 292 740 516 577 284 
35. Apparel Group, No ........................ 432 1 6 4 11 4 

9,597 (x) 48 (x) 113 30 
3 7 . 	Building Materials Group, 	No 417 3 36 37 29 9 
38, 	Sales 	(Thousand $) 12,173 (x) 514 565 402 288 
39. Furniture and Household, 	No 101 3 2 3 2 

3,741 0 (xi (xi 15 (x) 
338 0 8 7 6 11 

42. 	Sales 	(Thousand 5) 5,553 0 50 53 24 44 
220 0 7 8 9 6 43. Drug Stores, No ...................... 

4,294 

. 

0 84 86 95 74 Sales 	(Thousand $) 	................. 
Other Retail Stores, No .............. 1,405 10 92 70 72 39 

	

32. 	Sales 	(Thousand $) 	................. 

	

46. 	Sales 	(Thousand 	$) 	................ 25,982 37 666 416 517 162 

36. 	Sales 	(Thousand $) 	................. 

RELATED INDICATORS OP CONSUMER PURCHASING 
POWER 

	

40. 	Sales 	(Thousand $) 	................. 

	

47. 	Passenger Cars Reg'd., 	1937, 	No 65,747 1,280 3,925 2,914 2,559 2,448 

41. Restaurant Group, No ................. 

44.2 31.9 55.2 51.2 61.6 25.8 
49. New Passenger Car Sales, 	1937, No. 5,528 66 354 149 123 111 
SO. 	No. per 100 households 3.7 

.. 

1.6 5.0 2.6 3.0 1.2 
51. 	Domestic Electric Meters, 	1937, 	No. 	• 124,640 177 1,222 1,054 70? 2,972 
52. 	No. 	per 	100 	households 	........... 83.9 4.4 17.2 18.5 17.0 31.3 

48. 	Na. per 100 households ............. 

53. Homes with Radios, 	1937, 	No . 	........ 94,212 587 2,785 2,495 1,432 2,336 
54. 	No. per 100 households 63.4 14.6 39.1 43.8 34.5 24.6 
55. 	Farm Values, 	1931, 	(Thousand $) 388,142 

. 

12,479 43,361 44,132 37,979 16,598 
56. 	Average per Farm (Dollars) 7,162 3,750 8,263 10,626 12,958 3,997 

.ur; nee rootnotes at end of table. 
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Table 2 ....MANITOBA.....Consumer Market Data by Census Divisiona 

D1VI10N DIVISION NO. 	6. DIVISION NO. 	7 JIVISION NO. 9 
Djvj1on 

No.8 Trans- 
Divieton Brook- Portage st. 

Winnipeg Division Brandon Divieton 
cona land8 Ia Prairie J3oniface 

5,749 283,828 2,462 6,59? 16,306 218,785 36,912 17,082 19,846 45,414 1. 
0.06 2.74 0.02 0.06 0.16 2.11 0.36 0.16 0.19 0.44 2. 

3,379 168,736 1,406 4,808 11,205 123,634 26,505 11,239 14,360 28,803 3. 

1,120 58,047 472 932 2,364 48,288 6,751 3,644 3,880 10,502 4. 
1.248 57,045 584 867 2,736 46,863 3,656 2,199 1,606 6,109 5. 
(a 61,697 (a) (a) 3,253 48,294 8,036 3,55f 4,451 9,728 6. 
(a) 57,457 (a) (a) 3,163 44,221 7,977 3,511 4,442 9,716 7. 

64 3,036 16 107 121 2,486 456 229 245 407 8. 
990 139,059 164 2,367 2,062 131,480 9,523 7,323 3,509 4,865 9. 

0.03 5.05 0.01 0.09 0.07 4.77 0.35 0.27 0.13 0.18 10. 
171 490 63 359 126 601 258 429 177 	1 107 11. 

(a) 835 9 19 314 71 31 32 28 12. 

(a) 654,393 (a) 612 17,144 72,863 6,987 6,614 645 595 13. 

3 663 (a) 8 44 594 49 30 15 24 14. 

5.630 98.756 (.) _.. 1,651 22,404 73,316 1,269 990 431 1.970 1 , 
(b) 4,018 (b) (b) (b) (b) 3,314 (b) 2,568 2,760 16. 

(b) 9,262 (b) (b) (b) (b) 5,560 (b) 4,981 4,237 17. 

(b) 1,807 (b) (b) (b) (b) 1,678 (b) 1,940 1,535 18. 

70 14,231 7 204 173 13,677 824 704 226 420 19. 

68 15,852 3 183 148 15,380 827 723 201 293 20. 

0 8,542 (a) 32 104 3,832 456 434 32 29 21. 

0 14,463 (a) 45 171 5,913 591 572 43 44 22. 

1,699 18,652 •T 133 1,613 16,693 270 225 52 462 23. 

2,030 20,367 (a) 115 1,974 18,061 274 247 35 535 24. 
(b) 19,632 (b) (b) (b) (b) 14,004 (b) 11,718 12,924 26. 

(b) 6.9 b) (b) (b) (b) 37.9 (b) 59.0 28.5 26. 

29 1,255 13 33 68 1,053 120 80 48 186  

513 17,761 120 693 830 15,333 1,800 1,512 603 1,909  
2 60 0 2 0 0 44 0 38 43 29, 

(x) 990 0 (x) 0 0 752 0 994 802 30. 

O 67 0 2 3 61 7 7 2 5 31. 

O 62,728 0 (x) 32 62,555 1,150 1,150 (x) 97 32. 

4 286 1 10 13 223 69 27 35 49 33. 

55 13,266 (x) 372 192 12,352 1,544 1,143 632 549 34- 
2 301 0 13 5 275 29 24 11 11 35. 

(x) 7.79 0 204 54 7,393 883 870 105 (x) 36. 
4 113 1 9 3 83 34 11 26 17 37. 

215 6,992 (x) 275 149 6,078 731 444 481 578 38. 

2 65 0 4 2 57 8 2 2 39. 

(x) 3,53 0 71 (z) 3,142 245 242 tx) (x) 40. 

3 209 0 8 2 190 12 10 12 26 41. 

13 4,438 0 90 (x) 4,266 237 199 92 130 j 
2 116 0 3 4 101 14 6 9 10 43. 

(x) 2,839 0 76 74 2,610 247 191 121 187 44. 

6 564 1 25 21 443 118 56 62 58 46, 

34 19,276 (x) 393 702 17,754 1,935 1,573 413 567 46. 

315 30,567 88 613 1,275 19,998 2,722 1,640 4,708 2,589 47. 
(a) 49.5 (a) (a) 39.2 41.4 33.9 46.1 105.8 26.6 48. 

(a) 3,327 (a) 144 (x) 3,040 388 274 107 156 49. 

(a) 5.4 (a) (a) (x) 6.3 4.8 7.7 2.4 1.6 50. 

(a) 106,468 (a) (a) (a) (a) 3,769 (a) 1,170 1,793 51. 

(a) 172.6 (a) (a) (a) (a) 46.9 (a) 26.3 18.4 62. 

1,182 62,413 0 1,241 (a) 68,900 6,581 3,546 2,201 1,970 53. 
(a) 101.2 (a) (a) (a) 122.0 69.4 99.7 49,4 20,3 54. 
(b) 39,486 (b) (b) (b) (b) 31,624 (b) 30,956 20,720 55, 
(b) 9,828 (b) (b) (b) (b) 9,542 (5) 12,055 7,508 56. 

Note: See footnotes at and of table. 



- 66 - 

Table 2.--MANITOBA--Consumer Market Data by Census Divisions-- 
(Conci' d) 

DIVISICN DIVISION No. 13 
No.9--Con. Division Division Division  

Selkirk Division Dauphin 
No. 	10 No. 	11 No. 	12 

POPULATION AND DWELLINGS, 1931 
Persons, 	Total 	No . 	.................. 4,486 17,916 28,100 24,344 24,263 3,971 

Per Cent of Canada Total .0.04 0.17 0.27 0.23 0.23 0.04 
Persons, 	Canadian born ............... 2,974 13,070 20,580 15,963 17,368 2,962 

58? 2,274 4,444 965 1,559 578 British born ................ 
S. 	Foreign born 925_ 2,572 3,096 7,416 5,336 431 

(a) 3.891 6,111 4,780 4,935 (a) 
(a) 3,886 6,093 4,794 4,924 (a) 

BUSINESS AND INDUSTRY 
8. Retailing, 	:930--No. 	Stores 71 227 320 163 193 69 
9. 	Total Sales 	(Thousaad 	) 1,111 2,090 3,776 1,850 2,626 1,732 

10. 	Per Cent of Canada Sales 0.04 0.08 0.14 0.07 0.10 0.06 

Nousebolds, 	Total No . 	............ .... 
Dwellings, Total No .................. 

11. 	Per Capita Sales 	(Dollars) 248 117 134 76 108 436 
12. 	Wholesaling, 	1930--No. Establishments (a) 28 54 27 26 (a) 
13. 	Total S1es (Thousand E (a) 580 614 178 1,089 (a) 
14. Manufacturing, 	1936--No. Plants 8 15 23 25 23 7 
15. 	Gross Value Production 	(Thousand 	) 1 578 385 501 523 605 237 

b) 2,787 4,289 3,896 3,446 (b) 
17. 	Gross Value Production (Thousand U (b) 2,844 6,384 2,748 2,465 (b) 
18. 	Average per Farm (Dollars) (b) 1,020 1,488 705 715 (b) 

EMPLOYMENT AND PAYROLL 
Ret.illng, 	1930--No. Employees 96 126 228 115 174 143 

Salaries and Wages (Thousand 4) 75 97 187 87 144 125 
21, Wholesaling, 1930--No. Employees .. (a) 25 39 15 50 (a) 
22. 	S'laries and Wages 	(Thousand 	) (a) 31 38 13 58 (a) 
23. Manufacturing, 1936--No. Employees 355 50 70 59 74 29 
24. 	Salaries and Wages (Thousand $) 48 38 50 33 45 24 

(b) 12,063 18,845 19,509 16,193 (b) 
26. 	Per Cent of Total Populotion (b) 67.3 67.1 80.1 66.7 (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 
26 52 61 46 49 17 27. Food Stores, No ...................... 

430 373 581 153 616 490 

16. Farms, 	1931, 	Total No ................ 

29. Country General Stores, 	No 6 45 67 73 51 5 
Sales (Thousand U 153 795 1,359 1,381 673 131 

General Merchandise Group, No 2 1 0 1 2 1 

25. Farm Population, 1931--No ............ 

(x) (x) 0 (x) (x) (x) 
6 32 43 23 19 7 33. Automotive Group, No ................. 

34. 	Sales 	(Thousand 4) 84 367 734 204 386 327 

28. 	Sales (Thousand 	) 	................. 

5 6 8 0 11 Il 
35 37 22 0 285 285 36. 	Sales (Thousand 4) 	................. 

37. Building Materdals Group, No 6 25 38 3 10 2 

35. Apparel Group. No ..................... 

38. 	Sales 	(Ttousand 4) 249 244 536 (x) 178 (x) 
39. Furniture and Household, No 0 1 4 0 3 3 

0 (x) 19 0 (x) 29 40. 	Sales (Thousanri U 	................. 
7 4 12 2 5 2 

42. 	Sales 	(Thousand 4) 42 10 56 (x) 50 (x) 
43. Drug Stores, No... 2 6 11 3 4 3 

41. Restaurant Group, No ................. 

(x) 54 123 14 85 75 44. 	Sales (Thousand 4) 	................. 
11 55 76 12 39 10 

32. 	Sales (Thousand I) 	................. 

38 203 347 53 229 205 
45. Other Retail Stores, No ............... 
46. 	Sales (Thousand 4) 	................. 

RELATED INDICATORS OP CONSUMER PURCHASING 
POWER 

47. Passenger Cars Reg'd., 	1937, No 271 2,548 3,548 1,057 1,759 295 
(a 65.5 58.1 22.1 35.6 (a) 

49. New Passenger Car Sales, 1937, No. (a 147 163 51 133 (a) 
50. 	No. per 100 houseo1ds (a) 3.8 2.7 1.1 2.7 a) 
51. Domestic Electrio Meters, 	1937, No. (a 541 1,043 168 879 a) 

(a) 13.9. 17.1 3.5 17.8 (a) 

48. 	No. per 100 househoLds ............. 

53, Homes with Radios, 1937, No 628 2,136 3,340 728 2,186 1,106 
(a) 54.9 54.7 15,2 44.3 (a) 

52. 	No. per 100 households ............. 

55. Farm Values, 1931, 	(Thousand 4) (b) 17,153 39,304 9,686 10,843 (b) 

	

54. 	No. per 100 households ............. 

	

56. 	Average per Farm (Dollars) (b) 6,155 9,163 2,486 3,146 (b) 

Notes Sic footnotes at end of table. 



- 67 - 

Table 2.--MANITOBA--Consumer Market Data by Census Divisiona-_ 

(Conol' d) 

Division Division DIVISION NO. 	16 

No. 	14 No. 	15 
Division The Pea 

25,978 10,008 30,669 4,030 1. 
0.25 0.10 0.30 0.04 2. 

18,731 6,714 23,155 2,555 3. 

1,999 1,099 1,894 377 4. 
5,248 2,195 5,620 1 098 5. 

5,452 2,139 6,891 (a) 6. 

5,439 2,131 6,870 (a) 7. 

174 122 239 66 8. 

1,864 1,167 3,943 1,524 9. 

0.07 0.04 • 0.14 0.06 10. 

72 117 129 378 11. 

20 15 12 (a) 12. 

274 398 1,138 (a) 13. 

23 16 28 6 14. 

233 177 7,768 749 15. 

4,373 1,476 1,461 (b) 16. 

3,761 1,242 808 (b) 17. 

860 842 553 (b) 18. 

113 80 364 111 19. 

99 63 348 110 20. 

15 10 32 (a) 21. 

19 13 44 (a) 22. 

49 40 424 212 23. 

22 23 433 192 24. 

19,673 6,822 6,951 (b) 25. 

75.7 68.2 22.7 (b) 26. 

43 25 49 22 29. 

222 232 576 356 28. 

45 19 63 7 29. 

937 428 1.130 184 30. 

O 0 0 0 31. 

O 0 0 0 32. 

18 19 4 2 33. 

310 174 (x) (x) 34. 

5 9 17 12 35. 

(x) 31 250 174 36. 

16 11 10 4 37. 

246 116 405 259 38. 

1 2 2 239. 

(x) (x) (x) (x) 40. 

5 6 13 4 41. 

28 (x) 310 80 42. 

6 4 7 4 43. 

38 52 196 89 44. 

35 29 74 9 45. 

72 100 992 307 46. 

1,985 893 245 117 47. 

36.4 41.7 3.6 (a) 48. 

138 74 41 (a) 49. 

2.5 3.5 0.1 (a) 50. 

487 294 1,896 (a) 51. 
8.9 13.7 27.5 (a) 52. 

1,463 708 1,851 574 53. 

26.8 33.1 26.9 (a) 54. 

23,508 7,544 2,769 (b) 55. 

5,376 5,111 1,895 (b) 56. 

Footnotes 

(x) - figures withheld to avoid dieclosing 

individual operations. 

- figures not available. 

- not applicable. 
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Table 2 .--SASI(ATCIiEWAN--Consuiner Market Data by Census Djvjsjon 

DIVISION No. 	1 DIVISION NO. 	2 
PROVINCE Djvjsjo 

Division Estevan Division Weyburn 
No 	3 

 

POPULATION AND DKELLINGS, 1931 
Persona, 	Total 	No . 	.................. 921,785 41,544 2,936 42,831 5,002 46,881 

Per Cent of Canada Total ........... 8.88 0.40 0.03 0.41 0.05 0.45 
603,240 

. 

28,594 1,298 27,238 3,103 31,854 
101,001 4,997 232 3,545 806 3,888 

5. 	ForeIgn born 217,544 7,953 731 12,048 1,093 11,139 
6. 	Households, 	Total No . 	............... .. 199,385 9,004 (a) 9,104 (a) 10,343 
7. 	Dwellings, 	Total 	No . 	................ 196,086 8,958 (a) 9,047 (a) 10,296 

Persons, 	Canadian 	born 	............... 
British 	born 	................ 

BUSINESS AND INDUSTRY 

10,841 497 69 585 96 719 
189,181 6,391 1,816 7,085 2,104 6,851 

9. 	Total 	Sales 	(Thousajid 	) 	........... 
6.87 0.23 0.07 0.26 0.08 0.25 

11. 	Per Capita Sales 	(Dollars) 205 154 619 165 421 146 
12. Wholesaling, 	1930--No. Establishments 1,659 63 (a) 98 12 82 

8. Retailing, 	1930--No. 	Stores .......... 

137,112 1,541 (a) 3,850 2,262 1,648 
14. Manufacturing, 	1936--No. 	Plants 694 

. 

27 9 19 11 14 
Gross Value Production (Thousand 4) 

Farms, 	1931, 	Total 	No . 	
.............. 51,605 385 122 506 367 46 

10. 	Per Cent of Canada Sales ........... 

136,472 6,461 (b) 7,59? (b) 8,939 
17. 	Gross Value Production (Thousand 4) 147,469 

. 
8,909 (b) 9,161 (b) 6,042 

	

13. 	Total Sales 	(Thousand 8) 	........... 

	

18. 	Average per Farm (Dollars) 1,081 1,379 (b) 1,206 (b) 676 

MPLOYMEMT AND PAYROLL 
19. 	RetailIng, 	1930--No. Employees 13,097 355 114 426 163 436 
20. 	Salaries and Wages (Thousand 8) 14,171 356 126 444 188 480 
21. WholesalIng, 	1930--No 	Employees 5,441 63 (a) 169 95 70 
22. 	Salaries and Wages 	(Thousand 	) 	.. 8,393 81 (a) 267 171 107 
23. Manufacturing, 	1936--No 	Employees 5,782 60 25 106 70 19 24. 	Salaries and Wages 	(Thousand 8) 6,013 48 24 99 57 8 25. 	Farm Population, 	1931--No . 	.......... .564,012 27,722 (b) 29,017 (b) 34,598 
26. 	Per Cent of Total Population 61.2 66.7 (b) 69.7 (b) 73,8 

RETAIL DISTRIBUTION BY GROUPS, 1930 
27. 	Food 	Stores, 	No . 	.................... 2,046 82 18 101 19 118 

25,878 693 203 1,086 339 948 
Country General 	Stores, 	No . 	......... 1,641 89 6 87 2 104 
Sales (Thousand 4) 37,710 

. 

2,069 281 1,740 (x) 2,270 
General Merchandise Group, No 71 2 1 2 2 1 

20,132 (x) (x) (x) Cx) (x) 

	

32. 	Sales 	(Thousand 	4) 	................. 

	

33. 	Automotive 	Group, 	No . 	............... .1,382 63 8 69 7 95 

	

28. 	Sales 	(Thousand 	8) 	................. 

	

34. 	Sales 	(Thousand 4) 27,049 1,015 344 832 325 1,034 
373 

. 

13 5 12 7 12 
10,232 146 106 137 126 44 
1,276 68 2 91 8 112 

Apparel Group, No ............... 
Sales 	(Thousand 	4) 	................. 

36. 	Sales 	(Thousand 4) 22,612 1,051 (x) 1,106 163 1,091 
142 5 3 6 2 7 

37. Building Materials Group, No ......... 

4,08? (x) 29 Cx) (x) (x) 
FurnIture and Household, No .......... 

Sales 	(Thousand 	$) 	................. 
506 19 6 19 4 28 Restaurant Group, No ................. 

Sales 	(Thousand 4) 5,552 150 99 153 95 137 
374 17 2 20 4 30 

4,988 180 (x) 208 77 188 

43. Drug Stores, No ......... 

3,030 139 18 178 21 212 

Sales 	(Thousand 	4) 	.................... 
Other 	Retail 	Stores, 	No ................ 

30,971 1,022 585 1,434 495 1,127 

ELATED INDICATORS OF CONSUMER PURCHASING 

Sales 	(Thousand 	4) 	................... 

POWER 
83,905 3,589 (a) 4,222 577 4,035 Passenger Cars Reg'd., 	1937, No ...... 

42.1 39.9 (a) 46.4 (a) 39.0 No. per 100 households .............
49, New Passenger Car Sales, 1937, Ho. 5,390 144 (a) 139 86 64 50. 	No. per 100 households 2.7 1.6 (a) 1.5 (a) 0.6 
51. 	Domestic Electric Meters, 	1937, 	No. 49,746 1,385 (a) 1,418 (a) 1,009 52. 	No. 	per 	100 	hou8eholds 	............ 24.9 15.4 (a) 15.6 (a) 9.8 53. 	Homes with RadIos, 	1937, 	No . 	........ 110,051 2,895 734 4,362 1,307 2,901 54. 	No. 	per 	100 	households 	............ 55.2 32.2 (a) 47.9 (a) 28.0 

L,272,663 69,985 (b) 85,401 (b) 104,415 Farm Values, 	1931, 	(Thousand $) 	...... 
Average per Farm (Dollars) 9,325 10,522 (b) 11,241 (b) 11,681 

au enu UI taoj.e, Note 
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Table 2.  --SASKATChEWAN--Consumer ?Aarket Data by Census Diviione 

Division 
DIVISION No. 	S DIVISION No. 	6 DIVISION No. 	7 DIVISION No. 8 DIVISION No. 9 

No. 	4 Division Melville Division Begins Division Moose 
Jy 

Division Swift 
Ctirrent  

Divialon 

28,126 53,948 3,891 109,906 53,209 63,230 21,299 49,361 5,296 60,539 1. 
0.27 0.52 0.04 1.06 0.51 0.61 0.21 0.48 0.05 0.58 2. 

16,868 37,206 2,564 72,770 33,177 41,377 13,689 30,639 3,289 39,515 3. 
2,431 5,881 361 16,540 10,398 9,251 5,004 4570 953 2,899 4. 
8,267 10,861 966 20,596 9,634 12,602 2,606 14,092 1 054 18,125 5. 
6,636 11,31 (a) 23,627 12,017 14,458 5,176 11,084 a) 11,766 6. 
6,606 11,185 (a) 22,644 11,214 13,874 4,642 11,020 (a) 11,668 7. 

371 595 64 1,193 569 790 308 677 110 511 8. 
5,909 7,103 1,175 39,145 33,106 14,625 9,688 11,509 3,569 6,547 9. 
0.21 0.26 0.04 1.42 1.20 0.53 0.35 0.42 0.13 0.24 10. 
210 132 1 	302 356 622 231 455 233 674 108 11. 
56 77 (a) 243 148 113 37 105 11 78 12. 

1,358 1,231 (a) 48,417 46,878 11,371 9,981 5,751 3,260 4,655 13 
9 26 5 118 95 52 41 22 13 35  

128 829 450 10.615 10,512 14,210 14.149 655 464 935  
6,347 8,040 (b) 8,878 (b) 8,556 (b) 8,900 (b) 9,070 16. 
5,964 9,390 (b) 10,568 (b) 7,362 (b) 14,015 (b) 7,278 17. 

940 1,168 (b) 1,190 (b) 860 (b) 1,575 (b) 802 18. 

356 440 91 3,238 2,967 1,105 859 715 269 421 19. 
406 407 90 3,660 3,407 1,244 993 794 310 397 20. 
47 64 (a) 2,075 1,991 386 320 195 107 184 21. 
84 72 (a) 3,357 3,261 589 498 317 161 243 22. 
29 86 39 1,711 1,676 972 953 116 93 158 23. 
20 63 31 2,006 1,984 1,109 1,097 1,027 82 131 24. 

20,858 35,920 (b) 38,353 (b) 32,859 (b) 33,619 (b) 43,881 25. 
74.2 66.6 (b) 34.9 (b) 52.0 (b) 68.1 (b) 72.5 26. 

40 120 19 304 197 187 121 101 32 125 27. 
355 981 209 5,206 4,442 2,523 2,018 1,287 707 1,307 28. 
60 98 7 111 0 90 0 94 0 104 29. 

1,726 2,424 236 2,368 0 1,850 0 2,681 0 1,809 - 30. 
4 1 10 10 5 5 8 "/ 4 31. 

471 (x) 0 1D,593 10,573 1,433 1,433 713 712 257 32. 
65 68 6 157 59 96 32 93 13 59 33. 

1,188 884 182 4,831 3 0 900 2,091 1,327 2,009 625 1,062 34. 
8 16 5 71 61 35 28 20 10 21 35. 

92 103 47 3,868 3,828 1,150 1,127 279 200 243 36. 
47 80 5 112 27 87 12 87 5 55 37. 

797 1,107 189 2,665 1,856 1,408 470 1 ,754' 325 812 38. 
6 3 3 25 22 15 12 13 9 3 39. 

12 (x) (x) 1,168 1,162 538 533 156 12? 39 40. 
20 25 3 60 39 29 15 32 7 12 41. 
180 168 50 1,136 1,045 462 412 384 156 97 42. 
13 24 2 49 30 23 8 19 4 16 43. 

175 211 (x) 941 775 313 203 296 120 171 44. 
108 160 14 294 124 223 75 210 25 112 45. 
913 1,038 196 6,392 5,527 2,861 2,169 1,951 598 748 46. 

2,418 5,040 (a) 12,687 5,901 5,715 1,926 4,528 635 4,018 47. 
36.4 44.5 (a) 53.? 49.1 39.5 37.2 40.9 (a) 34.1 48. 

90 288 (a) 1,299 1,103 492 432 292 194 300 49. 
1.4 2.5 (a) 5.5 9,2 3.4 8.3 2.6 (a) 2.5 50. 
674 1,853 a) 13,921 (a) 5,043 (a) 1,783 (a) 1,572 51. 

10.2 16.4 (a) 58.9 (a) 34.9 (a) 16.1 (a) 13.4 52. 
1,45 5,589 922 20,910 14,703 10,468 6,740 4,904 1,620 4,466 53. 
22,4 49.4 (a) 88.5 122.4 72.4 130.2 44.2 (a) 38.0 54. 

61,312 68,237 (5) 124,261 (b) 96,228 (b) 105,805 (5) 49,810 55. 
9,660 8,487 (5) 13,996 (b) 11,247 (b) 11,888 (b) 5 492 86. 

,ote: See rootnotes at end or table. 



- 70 - 

Table 2.--SASKATCHEWAN--Consumer Market Data by Census Divisions-- 
(Concl'd) 

DIVISION No. 	9 DIvision DIVISION No. 	11 DIVISION 

Kamsaak Yorkton Division Division 

POPULATION AND DWELLIFGS, 1931 
1. 	Persons, 	Total 	No . 	.................. 2,087 5,027 41,890 87,976 43,291 40,612 

0.02 0.05 0.40 0.85 0.42 0.39 
1,442 3,219 26,747 55,532 26,978 27,670 

4. 	British 	born 	................ 225 680 3,612 13,968 9,344 5,141 
5. 	Foreign born 420 1,128 11,531 18,476 6,969 7,001 

(a) 8,568 19,169 9,698 9,039 6. Households, Total No ..... 
(a) (a) 8,518 18,317 9,240 8,992 7. 	Dwellings, 	Total No .................. 

BUSINESS AND INDUSTRY 
8. 	Retailing, 	1930--No. 	Stores 	........ 45 87 415 1,130 546 508 
9. 	Total Sales 	(Thousand 	) 733 2,313 4,375 32,202 25,364 6,914 

10. 	Per Cent of Canada Sales ........... 0.03 0.08 0.16 1.17 0.92 0.25 
11. 	Per Capita Sales 	(Dollars) 351 460 104 366 586 170 
12. Wholesaling, 	1930--No. Establishments (a) 13 56 199 115 82 

Per Cent of Canada Total 	........... 
Persons, 	Canadian born 	............... 

	

iS. 	Total 	Sales 	(Thousand 	%) (a) 3,723 755 40,767 39,312 1,689 
14. Manufacturing, 1936--No. Plants 4 11 18 91 66 29 
15. 	Gross Value Production (Thousand $) 100 528 380 12,102 11,789  557 

(b) (b) 7,458 7,440 (b} 7,290 
17. 	Gross Value Production 	(Thousand $) (b) (b) 6,664 8,270 (b) 9,863 
18. 	Average per Farm (Dollars) (b) (b) 893 1,112 (b) 1,353 

EMPLOYMENT AND PAYROLL 

16. Farms, 1931, Total No ......... 

19. 	Retailing, 	1930--No. Employees 49 211 236 2,720 2,296 387 
20. 	Salaries and Wages 	(Thousand 	) 46 214 225 3,035 2,640 405 
21. Wholesaling, 	1930--No 	Employees (a) 134 46 1,499 1,426 67 
22. 	Salaries and Wages 	(Thousand $) (a) 

. 

192 46 2,370 2,284 97 
23, Manufacturing, 	1936--No 	Employees 18 85 40 1,239 1,192 64 
24. 	Salaries and 	'lages 	(Thousand $) 14 91 26 1,424 1,385 51 

(6) (b) 32,647 31,691 (b) 28,085 
26. 	Per Cent of Total Population (b) (b) 77.9 36.0 (b) 69.2 

RETAIL DISTRIBUTION BY GROUPS 	1930 
18 28 62 261 166 67 

208 69]. 432 4,719 3,797 875 
29. -Country General Stores, 	No 4 & 82 95 0 89 
30. 	Sales 	(Thousand 4) 144 133 1,799 2,583 0 2,072 
31. General Merchandise Group, No 0 2 17 16 5 

0 (x) 0 5,530 5,529 190 
4 13 46 154 67 67 

34. 	Sales 	(Thousand 	) 100 401 700 4,456 3,489 1,048 
3 12 9 68 58 11 

25. Farm Population, 1931--No ............ 

27. 	Food Stores, 	No ...................... 

14 206 46 2,424 2,355 112 
37. Building Materials Group, No 4 5 48 106 25 90 

	

28. 	Sales 	(Thousand 	) 	................. 

	

32. 	Sales (Thousand *) 	................. 

	

38. 	Sales 	(Thousand $) Ill 136 565 3,166 2,111 1.192 

33. Automotive Group, No ................. 

39. Furniture and Household, 	No 0 (c)2 3 28 24 7 
0 (x) 15 1,418 1,404 53 40. 	Sales (Thousand 	) 	................. 

41. Restaurant Group, No ................. 1 1 17 81 51 24 

Apparel Group, No ...................... 
Sales 	(Thousand 	) 	................. 

42. 	Sales 	(Thousand $) (x) (x) 132 1,393 1,225 138 
43. Drug Stores, No ...... 2 3 14 4 22 18 

(x) 67 137 879 671 198 
9 15 134 277 117 150 

44. 	Sales 	(Thousand $) 	................. 

106 401 550 5,636 4,785 1,037 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

47. 	Passenger Cars Reg'd., 	1937, No (a) 911 3,361 8,756 4,394 4,173 
(a) (a) 39.2 45.7 45.3 46.2 

45. Other Retail Stores, No .............. 

49. New Passenger Car Sales, 	1937, No. (a) 79 235 791 596 203 

46. 	Sales 	(Thousand $) 	................. 

48. 	Mo. 	per 100 households 	.............. 

SO. 	No. per 100 households (a) (a) 2.7 4.1 6.1 2.2 
5].-. 	Domestic Electric Meters, 	1937. 	No. (a) (a) - 	677 12,358 (a) 1,174 

(a) (a) 7.9 64.5 (a) 13.0 
562 .1,263 3,250 17,461 12,624 4,322 

52. 	No. 	per 100 householdø ............. 

(a) (a) 37.9 91.1 130.2 47.8 

Homes with Radios, 1937, No .......... 
No. 	per 100 households ............. 

55, Farm Values, 	1931, 	(Thousand $) (b) (b) 49,978 68,377 (b) 84,798 
56. 	Average per Farm (Dollars) (b) (b) 6,701 9,191 (b) 11,632 

Note 	See footnotes at end of table. 
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7able 2.--SASKATCHEWAN--Consumer Market Data by Census Diyiaj-- 
(Conol' d) 

DIVISION 
N12-nn Division 

No. 	13 
Division 
No. 	14 

DIVISION No. 	15 DIVISION No. 	16 Div1aio 
No. 	17 Riggar Division Prince Division North 

Albert l3attleford  

2369 42,632 46,222 33,697 9,905 48,736 5,986 27,315 1. 
0.02 0.41 0.45 0.81 0.10 0.47 0.06 0.26 2. 

1,643 28,553 30,331 56,082 6,150 29,511 3,369 16,910 3. 
397 4,656 4,835 5,254 1,898 5,017 1,260 4,316 4. 
329 9,423 11,056 22,361 1,857 14,148 1 357 6,089 5. 

(a) 9,311 10,903 16,559 (a) 10,346 a) 6,458 6. 
(a) 9,266 10,867 16,460 (a) 10,291 (a) 6,419 7. 

45 694 504 814 136 529 104 293 6. 
1,167 9,179 6,282 3,307 5,165 7,496 3,257 3,993 9. 
0.04 0.33 0.23 0.48 0.19 0.27 0.12 0.14 10. 
493 215 136 169 521 154 544 146 11. 

(a) 100 61 116 17 77 14 53 12. 
(a) 2,776 1,626 4,591 2,895 4,249 3,304 841 13. 

7 29 58 56 19 38 13 39 14. 
194 - 	 24_ 932 3,586 _05O 741 384 278 15. 

(b) 7,416 8,882 11,890 (b) 8,137 (b) 4,946 16. 
(b) 10,798 6,515 12,777 (b) 8,252 (b) 5,612 17. 
(b) 1,456 734 1 9 075 (b) 1,014 (5) 1,135 18. 

81 429 351 812 362 459 232 18? 19. 
88 481 326 833 392 461 253 190 20. 

(a) 102 55 182 105 196 125 41 21. 
(a) 154 1 	14 249 153 239 175 46 22. 

25 51 320 493 598 145 89 79 23. 
26 36 166 476 420 109 19 34 24. 

(5) 30,400 34,568 56,510 (b) 32,976 (b) 19,330 25. 
(5) 91.3 74.8 67.6 (b) 61.7 (5) 70.8 26. 

7 91 88 154 37 94 28 50 27. 
259 1,060 599 2,132 1,15? 1,159 537 514 28. 

2 115 108 139 4 92 2 82 29. 
(x) 2,712 2,344 3,191 (x) 2,134 (x) 1,933 30. 

1 1 3 2 2 4 4 2 31. 
(x) (x) 07 (x) (x} 124 124 , 	 (x) 32. 

3 86 54 107 17 60 15 43 33. 
100 1,521 986 1,768 867 1,094 665 531 34. 

17 11 28 19 18 14 3 35. 
61 168 93 899 803 582 365 49 56. 

5 85 51 94 8 55 6 27  
145 1,379 916 2,022 709 1,030 378 436  

3 2 5 9 5 6 5 1 39. 
7 (x) 33 (x) 281 188 119 (x) 40. 
5 35 30 33 12 28 8 14 41. 

4i 238 147 320 229 259 176 58 42. 
- 3 21 16 22 6 18 5 9 43. 

57 233 184 355 164 190 (x) 130 44. 
11 243 136 228 26 154 17 62 45. 

247 1,803 945 2,157 687 934 403 302 46. 

(a) 4,050 4,342 6,610 1,180 3,653 818 2,677 47. 
(a) 43.5 39.8 40.0 (a) 35.3 (a) 41.5 48. 
(a) 126 279 406 223 174 139 68 49. 
(a 1.4 2.6 2.5 (a) 1.7 (a) 1.1 50. 
(a) 963 1,043 3,193 (a) 1,239 (a 441 51. 
(a) 10.3 9.6 19.3 (a) 12.0 (a) 5.8 52. 
719 3,656 5,719 8,903 2,811 5,318 1,797 3,173 53. 

(a) 39.3 52.5 53.8 (a) 51.4 (a) 49.1 54. 
(5) 86,075 46,881 85,908 (b) 51,396 (5) 36,501 55. 
(b) 11,607 5,166 7,225 (b) 6,316 (5) 7,380 56. 
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Table 2.--ALPERTA--Consuiner Market Data by Census Divisions 

PROVINCE DIVISION No. 	1 DIVISION No. 	2 Division 
Division Medicine Division Lath- No. 	3 

Hat brlde  

POPULATION AND DWELLINGS, 1931 
Persons, 	Total 	No . 	.................. 731,605 28,849 10,300 57,186 13,489 15,066 

Per Cent of Canada Total 7.05 0.28 0.10 0.55 0.13 0.15 
Persons, 	Canodian 	born 	.............. 425,867 15,858 6,182 31,866 7,414 7,427 

BrItish 	born 	............... 108,765 3,584 2,067 8,245 3,333 1,638 
Foreign born 196,973 

.. 

9,407 2,051 17,075 2,742 6,001 

.. 

i3,502 6,948 2,510 12,944 3,174 3,758 
170,069 

.. 

6,884 2,458 12,707 2,991 3,699 

BUSINESS AND INDUSTRY 

Households, 	Total No . 	............. ... 

Dwellings, 	Total 	No . 	.............. ... 

Retailing, 	1930--No. 	Stores 8,592 397 152 767 211 179 
176,537 7,617 4,533 17,253 8,482 2,355 Total Sales 	(Thousand U 	........... 

Per Cent of Canada Sales 6.41 0.28 0.16 0.63 0.31 0.09 
Per Capita Sales 	(Dollars) 241 264 440 302 629 156 

WholesalIng, 	1930--No. 	Establishments 1,306 50 15 92 29 17 
189,870 4,576 3,700 8,305 6,203 418 Total Sales 	(Thousand 	) 	.......... . 

Manufacturing, 	1936--No. 	Plants 905 29 19 57 26 11 
Gross Value Production 	(Thousand 	) 74,052 7,396 5,403 6,698 2,767 798 

Farms, 	1931, 	Total 	No . 	.............. 97,408 3,709 b) 4,918 b) 2,754 
Gross Value Production 	(Thousand 	) 115,609 5,598 (b) 9 9 534 (b) 3,441 
Average per Far. (Dollars) 1,187 1,509 (b) 1,939 (b) 1,249 

EMPLOYMENT AND PAYROLL 
Retelling, 	1930--No. Employees 13,077 525 351 1,214 681 120 
Salaries and Wages 	(Thousand 	) 14,947 575 392 1,382 014 120 

Wholesaling, 	1930--No. Employees 5,756 119 89 262 182 16 
Salaries and Wages 	(Thousand 	) 9,738 195 141 439 302 27 

Manufacturing, 	1936--No. Employees 

. 

11,756 612 457 952 323 278 
Salaries and Wages (Thousand U 12328 685 487 1,018 399 276 

Farm Population, 	1931--No . 	.......... 375,097 13,555 (b) 22,205 (b) 10,134 
Per Cent of Total Population 51.3 47.0 (b) 38.8 (b) 67.3 

RETAIL DISTRIBUTION BY GROUPS, 	1930 
Food 	Stores, 	No . 	.................... 2,153 94 57 215 58 27 

29,138 1,340 1,001 3,357 1,424 242 

	

28. 	Sales 	(Thousand $) 	................. 

	

29. 	Country General Stores, 	No . 	......... 1,200 39 0 69 0 45 
30. 	Sales (Thousand U 28,757 910 0 2.565 0 1,088 
31. General Merchandise Group, No 

. 

. 

93 12 11 9 8 0 
23,199 

. 

Cx) 705 1,578 1,575 0 
Automotive 	Group, 	No . 	............... 1,115 61 22 99 24 22 

Sales (Thousand U 31,120 1,742 1,087 3,365 1,785 311 
Apparel Group, No. 

. 

489 21 17 66 32 6 
11,088 531 487 1,395 946 Cx) Sales 	(Thousand U 	................. 

Buildng Materials Group, No 762 33 6 55 10 24 
Salee (Thousand U 15,574 847 340 1,651 860 392 

?trnIture and Household, No 156 8 6 18 13 1 
5,354 (x) 191 309 269 (x) Sales (Thousand U 	............. .... 

483 24 6 47 18 13 41. Restaurant Group, No ................. 
42. 	Sales (Thousand U 5,996 286 172 653 425 76 

289 14 6 22 7 6 
5,244 181 131 478 209 63 

45. 	Other Retail 	Stores, 	No . 	............ 1,852 91 21 167 41 

	

32. 	Sales 	(Thousand 	) 	................. 

	

46. 	Sales 	(Thousand U 	............... 21,069 863 420 1,904 990 155 

43. Drug Stores, No ...................... 

RELATED INDICATORS OF CONSUMER PURCHASING 

44. 	Sales (Thousand U 	................. 

POWER 
47. Passenger Cars Reg'd., 	1937, No 81,713 3,353 1,317 6,176 1,665 1,620 

47.1. 48.3 52.5 47.7 52,5 43.1 48. 	No. per 100 households ............. 
49. New Passenger Car Sales, 	1937, No. 7,398 217 181 922 633 81 
50. 	No, per 100 households 4.3 0.0 7.2 7.1 19.9 2.2 
51. 	DomestIc Electric Meters, 	1937, No. 

. 

61,46? 461 (a) {y)8,608 (a) (y) 	405 
35.4 6.6 (a) 66.5 (a) 10.8 

53. Homes with Radios, 	1937, 	No . 	........ 124,263 4,687 2,702 8,672 3,472 1,594 
71.6 67.5 107.6 67.0 109.4 41.9 

52. 	No. per 100 households ............ . 

No. per 100 households ............. 
Farm Values, 1931, 	(ThouSand $) 869,432 

. 

42,310 (b) 62,808 (b) 29,777 
56. 	Average per Farm (Dollars) 8,926 11,407 (b) 12,771 (b) 10,812 

5 1UOT,L1O55 5 SIIU Or 5OiO. 
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Table 2.--ALBERTA--Conaumer Market Data by Census Divi s ion s.  

Division Division 
DIVISION No. 	6 

Division 
DIVISION No. 8 - 

No. 	4 No. 	5 
Division Calgary 

Drum- No. 	7 
Division Canrose Red Deer 

Weta- 

hellar iwin - 

29,067 26,651 140,624 83,761 2,987 38,106 61,016 2,258 2,344 2,125 1. 

0.28 0.26 1.36 0.81 0.03 0.37 0,59 0.02 0.02 0.02 2. 
17,393 15,538 78,301 46,427 1,716 22,709 36,199 1,352 1,569 1,301 3. 
3,507 3,486 32,860 23,640 617 4,859 7,434 218 449 182 4. 
8,167 7,627 29,463 13,694 654 10,538 17,383 688 326 642 5. 
7'T 6,785 5 20,371 (a) 8,940 13,958 (afl [T (a) 6. 
6,947 6,775 31,554 18,999 (a) 8,915 13,872 (a) (a) (a) 7. 

444 328 1,876 1,136 78 484 762 54 74 63 8. 
6,616 3,575 54,053 43,390 2,206 6,539 12,149 1,488 1,984 1,123 9. 
0.24 0.13 1.96 1.57 0.08 0.24 0.44 0.05 0.07 0.04 10. 
228 134 384 518 739 172 199  659 846 528 11. 
62 57 373 261 (a) 104 (T (a) (a) 127 

1,573 897 95,656 92,128 (a) 1,589 4,868 (a) (a) (a) 13. 
24 7 208 161 6 37 67 7 8 7 14. 

35? 141 28,178 27,087 91 878 2,423 285 223 371 15. 
4,648 5,975 8,028 (b) (b) 7,740 10,229 (b) - (b) (b) 17 
13,020 4,711 13,158 (b) (b) 8,748 11,343 (b) (b) (b) 17. 
2,801 788 1,639 (b) (b) 1,130 1,109 (b) (b) (b) 18. 

373 195 4,594 3,948 169 338 736 107 153 75 19. 
415 209 5,538 4,810 207 364 800 124 178 83 20. 
77 46 2,933 2,818 (a) 57 170 (a) (a) (a) 21. 

109 59 5,095 4,916 (a) 90 242 (a) jj_ j)_ 22. 

60 21 4,331 4,137 30 105 263 29 28 33 23. 
51 13 4,904 4,721 30 91 248 33 35 37 24. 

18,164 19,881 32,041 (b) (b) 26,407 40,327 (b) (b) (b) 25, 

62.5 74.6 22.8 (b) (b) 74.5 66.1 (b) (b) (b) 26. 

82 47 636 478 28 85 141 9 23 7 27. 

1,156 389 10,420 7,970 839 936 1,891 304 269 160 28. 

67 71 105 0 1 85 109 2 0 5 29. 

1,682 1,529 2,686 0 (x) 2,285 3,203 (x) 0 244 30. 

o o 29 28 0 4 8 3 1 1 31. 

0 0 9,475 9,471 0 30 603 90 (x) (x) 32. 

82 45 236 128 10 64 104 10 12 10 33. 

1.526 591 10,182 8,454 301 1,116 2,208 398 426 214 34. 
17 4 165 130 12 11 34 5 6 7 35. 

253 47 5,182 4,544 357 92 428 85 137 62 36. 

57 43 114 38 5 71 92 3 9 37. 

1,127 430 3 0 191 1,893 185 1,023 1,395 99 145 99 38. 

1 3 55 44 6 6 17 3 4 2 39, 

(x) 2 2,657 2,570 75 40 198 48 59 Cx) 40. 

27 17 104 58 4 20 43 3 3 5 41. 

(x) 67 1,946 1,559 94 162 369 (x) 79 39 42. 

16 10 60 33 3 31 - 

248 106 1,483 1,064 Cx) 263 545 69 Cx) (x) 44. 

95 88 392 199 9 117 183 11 20 18 45. 

488 414 6,834 5,869 177 593 1,329 167 290 236 46. 

4,349 2,129 20,103 11,395 (a) 4,261 9,356 (a) (a) (a) 47. 
62.4 31.4 60.5 55.9 (a) 47.7 67.0 (a) (a) (a) 48. 

239 42 1,864 1,442 (a) 184 855 (a) (a) (a) 49. 

3.4 0.1 5.6 7.1 (a) 2.1 6.1 (a) (a) (a) 50. 

1,513 2,257 21,793 (a) (a) 1,14 3,358 (a) Ua) 51. 

21.7 33,3 65.5 (a) (a) 12.9 24.1 (a) (a) (a) 52. 

4,533 1,982 34,341 25,020 1,199 4,080 10,925 915 1,089 1,160 53. 

65.0 29.2 103.3 122.8 (a) 45.6 76.6 (a) (a) (a) 54. 

81,813 48,568 123,410 (b) (b) 74,738 98,751 (b) (b) (b) 55. 

17,602 8,129 15,372 (b) (b) 9,656 9,654 (b) (b) (b) 56. 

Note: See rootnotee at end or table. 



Table E.--ALBiRTA--Consumer Market Data by Census bivisions-- 
(Concl'd) 

Division Division DIVISION No. 	11 Division. Division 
No. 	S No. 	10 

Division Edmonton No. 	12 No. 13 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No . 	.................. 24,503 58,049 126,832 79,197 13,815 24,936 
2. 	Per Cent of Canada Total 0.24 0.56 1.22 0.76 0.13 0.24 

12,96? 35,726 75,535 46562 6,666 16,755 
3,671 5,697 22,789 18,341 2,165 1,209 

5. 	Foreign born 7,866 16,626 28,508 14,294 4,984 6,972 
6. 	Households, 	Total 	No . 	............... 

. 

5,980 12,122 29,427 18,868 3,900 5,615 
7. 	Dwellings, 	Total 	No . 	................ 5,959 12,060 28,385 18,021 3,889 5,594 

BUSINESS AND INDUSTRY 
8. 	Retailing, 	1930--No. 	Stores 	........ 195 587 1,416 1,054 137 200 
9. 	Total Sales 	(Thousand $) 3,187 7,132 41,957 37,556 -1,790 1,817 

10. 	Per C.nt of Canada Sales 0.12 0.26 1.52 1.36 0.06 0.07 
11. 	Per Capit'a Sales 	(Dollars) 130 123 331 474 130 73 
12. Wholesaling, 	1930--No. Establishments 

. 

. 

20 88 239 200 6 22 

	

4. 	British born ................ 

	

13. 	Total Sales (Thousand 	) 443 2,516 64,753 63,940 247 590 
14. Manufacturing, 1936--No. Plants 47 28 212 168 33 19 
15. 	Gross Value Production (Thousand 	) 54 7  799 24,484 23 263 287 213 
16. 	Farms, 	1931, 	Total 	No . 	.............. 4,239 10,620 8,690 ib) 2,243 4,711 
17. 	Gross Value Production (Thousand $) 4,388 12,913 10,683 (b) 1,466 3,286 
18. 	Average per Farm (Dollars) 1,035 1,216 1,229 (b) 654 697 

EMPLOYMENT AND PAYROLL 
19. 	Retailing, 	1930--No. 	Employees 197 417 3,616 3,411 81 103 

3. Persons, 	Canadian born 	............... 

20. 	Salaries and Wages (Thousand U 190 412 4,200 4,011 88 97 
21. Wholesaling, 1930--No. Employees 16 77 1,865 1,832 6 21 
22, 	Salaries and Wages 	(Thousand 	) 23 117 3,156 3,116 9 31 

Manufacturing, 1936--No. Employees 204 71 4,160 4,018 196 39 
SalarIes and Wages (Thousand U 103 59 4,529 4,430 86 22 

Farm Population, 	1931--No . 	.......... .15,715 46,809 37,290 (b) 7,127 19,512 
Per Cent of Total Population 64.1 80.6 29.4 (b) 51.6 78.2 

RETAIL DISTRIBUTION BY GROUPS, 1930 

. 

40 101 475 397 34 44 27. Food Stores, No ...................... 
400 690 6,917 6,430 195 194 

29. Country General Stores, No 53 113 93 0 43 58 

	

28. 	Sales (Thousand 	................. 

	

30. 	Sales 	(Thousand $) 1,632 2,593 1,952 0 975 789 
31. General Merchandise Group, No 0 0 30 29 0 - 	 0 
32. 	Sales (Thousand $) 	................. 0 0 10,768 10,752 0 0 

26 71 194 121 17 16 
34. 	Sales (Thousand U 373 1,198 6,568 5,763 138 260 
35. Apparel Group, No .................... S - I 114 105 5 

33. Automotive Group, No ................. 

58 85 2,690 2,670 59 33 
37. BuildIng Materials Group, No 20 71 93 60 8 17 
38. 	Sales 	(Thousand $) 312 1,197 2,569 1 9 958 150 159 
39. Furniture and Household, No 0 9 31 29 0 2 

0 70 1,844 1,839 0 (x) 
13 28 92 74 6 41. Restaurant Group, No ................. 

42, 	Sales 	(Thousand $) 94 - 163 1,798 1,724 32 37 
10 18 51 39 3 3 

198 194 1,153 1,045 57 (i) 
28 164 263 200 21 46 

	

36. 	Sales (Thousand $) 	................. 

	

46. 	Sales (Thousand U .................. 122 943 5,699 5,377 187 301 

RELATED INDICATORS OF CONSUMER PURCHASING 
POWER 

40. 	Sales (Thousand U ................. 

44, 	Sales (Thousand 	) 	................. 
45. Other Retail Stores, No .............. 

47. Passenger Cars Reg'd., 	1937, No 2,230 6,428 15,104 10,188 941 1,152 
37.3 44.8 51.3 54.0 24.1 20.5 

43. Drug Stores, No ....................... 

49. New Passenger Car Sales, 1937, No. 62 434 1,857 1,592 68 95 
48. 	No. per 100 households ............. 

1.0 3.6 6.3 8.4 1.7 1.7 50.o.per100households ______________
51. Domestic Electric Meters, 	1937, No. 	• 990 1,620 17,186 (a) 

- 

667 263 
16.6 12.5 58.4 (a) 17.1 4.7 

3,393 5,685 32,934 27,680 1,813 2,121 
56.7 46.9 111.9 146.7 46.5 37.9 

No. per 100 households ............. 
Homes with Radioe, 1937, No .......... 

55. Farm Values, 1931, 	(Thousand $) 24,449 93,678 76,193 (b) 7,599 18,499 

	

64. 	No. per 100 households ............. 

	

56. 	Average per Farm (Dollars) 5,768 8,821 8,768 (b) 3,388 3,927 

zIo;e: see footnotes at end of table. 
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!ab1e 2.--ALBERTA--Coneuaer Market Data by Census Division.-- 

(Concl'd) 

Djviion Division Division Division 

No. 	14 No. 	15 No. 	16 No. 	17 

39,508 13,664 27,945 5,788 1. 

0.38 0.13 0.27 0.06 2. 

22,597 9,576 16,096 4,658 3. 

3,575 912 2,898 236 4. 

1.',3_ 3,196 8,951 894 5. 

9,3413 3,658 8,462 1,431 6. 

3,646 8,447 1,410 7. 

332 139 346 33 8. 

1,515 5,402 339 9. 

0.05 0.20 0.01 10. 
13 111 '193 59 11. 
C) 4 69 2 12. 

Cx) 2,146 (x) 13. 

28 45 2 14. 

442 227 3 15. 

2,880 6,977 311 16. 

1,288 5,227 173 17. 

447 749 555 18. 

147 97 294 30 19. 

126 87 314 31 20. 

(x) 63 (x) 21. 

(x) 107 (XI -- 22. 

102 236 122 4 23. 

313 147 58 1 24. 

3., 	I1 8,669 20,884 1,196 25. 

63.4 74.7 20.7 26. 

49 29 50 4 27. 

293 200 501 23 28. 

114 45 84 7 29. 

1,758  727 2,258 125 30. 

0 0 1 0 31. 

) 0 (x) 0 32. 

33 18 43 0 33. 

43 205 870 0 34. 

3 10 0 35. 

50 96 0 36. 

25 6 33 0 37. 

:574 111 649 0 38. 

1 2 2 0 39. 

x) (x (x) 0 40. 

15 5 18 2 41. 

36 Cx) 118 (x) 42. 

4 11 1 43. 

75 28 117 (x) 44. 
45 24 94 19 45. 

175 166 728 170 46. 

2,451 519 2,317 222 47. 

26.2 14.2 27.4 15.5 48. 

168 48 252 (a) 49. 

1.8 1.3 3.1 (a) 50. 

451 289 614 43 51. 

4.8 7.9 7.3 3.0 52. 

3,680 1,127 2,723 187 53. 

39.4 30.8 32.2 13.1 54. 

43,374 8,966 33,590 906 55. 

4,965 3,113 4,814 2,913 56. 

Footnotes 

- figures withheld to avoid dis-

closing individual operations. 

- estistated (partially) - See 

introduction. 

- figures not available. 

- not applicable. 
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Table 2.--BRITISII COLUMBIA--Coruumer Market Data by Census Divisions 

PROVINCE DIVISION No. 	1 DIVISION No. 	2 

Division Cran- Fernie 
brook  

Division Nelson 

POPULATION AND DWELLINGS, 1931 
1. 	Persons, 	Total 	No . 	.................. 694,263 22,566 3,067 2,732 40,455 5,992 
2. 	Per Cent of Canada Total 6.69 0.22 0.03 0.03 0.39 0.06 
3. 	Persons, 	Canadian born 	............... 374,734 11,681 1,748 1,540 21,709 3,324 
4. 	British 	born 	................ 189,24 4,949 552 653 8,385 1,333 
5. 	Foreign born 129,805 5,936 767 539 10.361 1.335 - 

6. 	Households, 	Total 	No . 	............... .177,923 5,458 (a) (a) 9,750 (a) 
7. 	Dwellings, 	Total 	No . 	................ .173,784 5,436 (a) (a) 9,691 (a) 

BUSINESS AND INDUSTRY 
8. 	Retailing, 	1930--No. 	Stores 9,501 322 84 60 568 136 

248,598 7,287 2,348 1,429 13,157 4,173 
10. 	Per Cent of Canada SaleS 9.02 

. 

0.26 0.09 0.05 0.48 0.15 
11.PerCapita Sales (Dollars) 358 323 766 523 325 696 
12. Wholesaling, 1930--No. Establishments 1,129 18 (a) (a) 38 12 

252,900 1,905 (a) (a) 4,067 3,114 Total Sales 	(Thousand fl 	........... 
Manufacturing, 	1936--No. Plants 1,690 35 9 4 86 23 

9. 	Total Sales 	(Thousad 	) 	........... 

15.GrossValueProduction(Thousand) 216,008 2,127 340 323 32,136 1,126 
16. 	Farms, 	1931, 	Total 	No . 	.............. 26,079 822 (b) (b) 2,137 (b) 
17. 	Gross Value Production 	(Thousand $) 36,408 940 (b) (b) 2,030 (b) 
18. 	Average per Farm 	(Dollars) 1,396 1,144 (b) (b) 950 (b) 

EMPLOYMENT AND PAYROLL 

. 

19. 	Retailing, 	1930--No. 	Employees 21,188 494 164 116 824 324 
20. 	SalarIes and Wages 	(Thousand 	) 	, 23,465 539 189 113 978 383 
21. Wholesaling, 	1930--No. Employees 7,019 55 (a) (a) 123 93 
22.SalariesandMaCes(Thousand 11824 78 (a) (a) 188 148 

Manufacturing, 	1936--No. EmployeeS 39,761 785 78 50 4,154 268 
Salaries and Wages 	(Thousand 	) 45,787 787 92 67 5,717 316 

Farm Population, 	1931--No . 	.......... 102,367 3,067 (b) (b) 10,951 (b) 
26. 	Per Cent of Total Population 14.7 13.6 (b) (b) 27.1 (b) 

RETAIL DISTRIBUTION BY GROUPS, 1930 

. 

27. 	Food 	Stores, 	No . 	.................... 3,476 88 23 26 171 36 
Sales.(Thousand 	). 	................ . 48,692 1,660 671 329 2,902 861 

Country General Stores, No ........... 814 43 2 2 83 0 
30.Sales(Thousand8) 	_________________ 17,654 1,122 (x) (x) 2,428 0 
31. General Merchandise Group, 14o 202 8 2 3 12 4 

45,862 1,087 (') 383 1,014 350 
33. 	Automotive 	Group, 	No . 	............... 1,122 49 12 4 61 12 

34,122 973 530 92 2,131 773 
35. Apparel Group, No .................... 772 28 12 4 44 13 

17,409 254 108 64 734 418 
37. Building Materials Group, No 379 15 4 5 22 6 
38.Sales(Thousand U 	_________________ 12,349 401 161 71 650 268 
39. Furniture and Household, No 301 6 2 1 23 11 

8,207 43 (x) (x) 378 215 
634 35 11 1 40 12 

10,135 306 174 (x) 587 246 
268 10 2 3 15 4 Drug Stores, No ...................... 

6,530 

. 

288 (x) 58 357 13]. 
45. Other Retail Stores, No .............. 1,533 40 14 11 97 38 

32. 	Sales 	(Thousand $) 	................. 

47,637 

. 

1,155 428 369 1,976 911 

	

34. 	Sales 	(Thousand $) 	............. ____ 

	

36. 	Sales 	(Thousand 	) 	................. 

RELATED INDICATORS OF CONSUMER PJRCHASING 
POWER 

40. 	Sales (Thousand U 	................. 

Sales 	(Thousand 1) 	................. 
Passenger Cars Reg'd., 	1937, No 91,549 3,284 1,590 1,151 4,509 2,030 

41. Restaurant Group, No ................. 
42.Sales(Thousand 1) 	_________________ 

48. 	No. per 100 households ............. 51.5 60.2 (a) (a) 46.2 (a) 

Sales 	(Thousand *) 	................. 

49. New Passenger Car Sales, 	1937, No. 9,433 290 (a) (a) 732 393 
50. 	No. per 100 households _____________ 5.3 5.3 (a) (a) 7.5 (a) 
51. 	Domestic Electrio Meters, 	1937, 	No. 164,942 3,376 (a) (a) 8,503 (a) 

92.? 61.9 (a) (a) 87.2 (a) 
120,287 3,093 793 302 8,399 1,530 

67.6 56,7 (a) (a) 86.1 (a) 

No. per 100 households ............. 
Homes with RadIos, 1937, No .......... 

55. Farm Values, 	1931, 	(Phou8and 	) 174,83? 4,494 (b) (b) 10,889 (b) 

	

4. 	No, per 100 households ............. 

	

56. 	Average per Farm (Dollars) 6,703 5,46? (b) (b) 5,094 (b) 

Nose: See footnotes at end of table. 
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Table 2.--BRITISH COLUMSI4--Coneumer Market Data by Census Divisions 

D1VT.SI0I 	No. 	2--Con'd. DIVISION No. 	3 DIVISIOU No. 4 
Chilli- 	New 	North 	Van- 

Division 	wack 	Westminstr Vancouver 	couver 

Ravel- 
stoke 

Rose- 
land Trail Division lowna Vernon 

2,736 2,848 7,573 40,523 4,655 3,937 379,858 2.461 17,524 8,510 246,593 1. 
0.03 0.05 0.07 0.39 0.04 0.04 3.66 0.02 0.1 11 0.08 2.38 2. 

1,708 1,612 3,368 23,044 2,509 2,214 202,675 1,681 10,378 4,494 128,396 3. 
537 60 2,325 8,988 1,215 1,025 112,440 512 4,382 3,223 76,495 4. 
491 596 1 880 8,491 931 698 64743 268 2 , 764 793 41,702 5. 

(a) a) 10,766 (a) (a) 9 4, ':4~S 'T 4,169 (a) 60,530 6. 
(a) (a) (a) 10,729 (a) (a) 90,880 (a) 4,118 (a) 57,280 7. 

b8 53 117 519 91 84 5,283 84 288 117 3,845 8. 
1,402 1,005 4,182 12,545 3,019 2,555 151,112 2,761 10,084 1,12 122,831 9. 
0.05 0.04 0.15 0.46 0.11 0.09 5.48 0.10 0.37 0.05 4.46 10. 
512 353 552 310 649 649 398 1,121 575 i78 498 11. 

(a) (a) 2 53 (a) 819 (a) 15 4 761 12. 
(a) (a) (x) 8,910  (a) 215,642 (a) 2,207 (x) 211,112 13. 

13 6 (a) 91  15 1,041 10 78 22 807 14. 
121 45 (a) !952 

P(a) 

 938 128,889 280 14 492 3 108 87581 15. 
(b) (b) ( ) 4161  (b) 8,608 (b) b) b) (b) 16. 
(b) (b) (b) 6,005  (b) 14,811 (b) (b) (b) (b) 17. 
(b) (b) (b) 1,443  (b) 1,721 (b) (b) (b) (b) 18. 

93 57 251 778 192 186 14,104 198 766 130 12,199 19. 
121 56 302 929 233 256 15,549 235 894 104 13,516 20. 

(a) (a) (x) iS]. (a) (a) 5,892 (a) 112 (x) 5,712 21. 
(a) (a) _S')_ 287 - (a) (a) _10,030 (a) 178 (x) 9, 	57 22. 

32 26 () 950 358 213 23,564 56 2,385 607 16,397 23. 
30 17 a) 808 309 201 26,384 51 2,564 712 18.479 24 

(b) (b) (b) 16,40 (b) (b) 33,524 (b) (b) (b) (b) 25. 
(b) (b) (3) 40.3 (b) (b) 8.8 (b) (3) (b) (b)  

18 20 42 119 23 21 2,172 18 117 54 1,627  
410 241 935 2,500 729 465 29,554 514 2,876 679 22,022  

3 1 4 69 2 1 151 0 0 0 0  
84 (x) 665 1,697 (x) (x) 3,436 0 0 0 0  

2 4 10 2 2 - 	115 .3 10 3 7 5  
(x) (x) 645 556 (x) (x) 32,368 387 953 32 30,305  

6 4 11 83 12 14 618 16 42 16 379  
242 68 750 2,803 713 584 19,828 761 1,5'8 195 15,626  

4 13 47 11 12 449 8 31 - 4 373 35, 
76 38 154 791 276 177 11,381 111 702 27 10,297 36. 

4 5 3 31 6 6 200 6 8 7 143  
120 159 92 966 236 228 7,139 198 1,017 - 	123 5,211  

1 2 8 16 5 3 174 3 10 6 142 39. 
(x) (x) 116 294 105 112 5,592 57 347 89 4,995 40. 

7 4 7 36 6 6 362 3 9 3 303 41. 
63 26 224 488 129 109 6,93 7  43 187 23 42. 1 

4 15 3 2 158 4 9 3 112 43. 
(x) (x) 91 400 102 (x) 3,821 90 249 42 3093 44. 

9 10 21 93 21 17 884 23 52 21 691 45. 

217 136 513 2,050 621 444 31,077 603 2,19Q 302 24,829 46. 

498 1,813 (a) 6,170 1,356 1,927 48,353 (a) 11,316 (a) 37.037 4?. 
(a) (a) (a) 57.3 a) (a) 51.4 (a) (a) (a) 61.2 48. 
(a) (a) 238 559 a) (a) 5,634 (a) 805 94 4,418 49. 
(a) (a) (a, 5,2 a) (a)  6.0 (a) 19.3 a) 7.3 50. 

(a) 110,366 (a) (a) (a) (a) 51. 

(a) (a) (a) 69.6 (a) (a) 117.2 (a) (a) (a) (a) 52. 
417 862 2,612 7,179 1,577 1,192 73,448 868 6,052 (a) 58,965 53. 

(a) (a) (a) 66.7 (a) (a) 78.() (a) 145,2 (a) 97.4 54. 
(I) (b) (b) 30,629 (b) R) 64,338 (b) (b) (b) (3) 55. 

(b) (b) (3) 7,362 (3) (b) 7,475 (b) b) (3) (b) 56. 

Note: See footnotes at and of tab.e. 
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Table 2.--BRITIS-H COLUMBIA--Consumer Market Data by Census Divisions-- 
(Concl'd) 

DIVISION No. 	5 DIVISION 

Division Cumber- 
land Nanal1no 

Port 
Alberni Victoria Division 

POPULATION AND DJELLINGS. 1931 
1. 	Parsons, 	Total 	No . 	.................. .120,933 2,371 6,745 2,356 39,082 30,025 
2. 	Per Cent of Canada Total 1.17 0.02 0.07 0.02 0.38 0.29 

62,569 1,165 3,385 1,294 19,873 18,866 
4 	BrItish 	born 	............... . 39,860 571 2,421 553 13,922 5,621 
5. 	P'oreign 	born 18.504 635 939 509 5 • 28? 5,538 

	

3. 	Persons, 	Canadian born 	.............. . 

	

6. 	Households, 	Total 	No . 	............... 33,119 (a) (a) 0 10,431 7,170 
7. 	Dwellings, 	Total 	No . 	................ 32,449 (a) (a) 0 9,824 7,146 

BUSINESS AND INDUSTRY 
8, 	Retailing, 	1930--No. Stores 1,756 49 177 58 809 374 

42,385 569 4,327 1,070 27,109 7,417 

	

9. 	Total Sales 	(Thousand 4) 	.......... . 

	

10. 	Per Cent of Canada Sales 1.54 0.02 0.16 0.04 0.98 0.27 
11. 	Per Capita Salea(Dollars) 350 240 642 454 694 247 
12. Wholesaling, 	1930--No. Establishments 

. 

109 (a) 9 (a) 65 28 
13. 	Total Sales 	(Thousand 	) 	.......... . 16,824 (a) 1,728 (a) 13,704 1,477 
14. Manutacturin, 	1936--No. Plants 275 3 22 8 126 41 
15. 	Gross Value Production (Thousand 4) 25,666 33 280 2,166 6,845 1,070 
16. 	Farms, 	1931, 	Total 	No . 	.............. 4,061 (b) (b) b) b) 2,712 
17. 	Gross Value Production (Thousand 	$) 5,024 (b) (b) (b) (b) 4,409 
18. 	Average per Farm (Dollars) 1,237 (b) (b) (b) (b) 1,626 

EMPLOYMENT AND PAYROLL 
19. RetailIng, 	1930--No. Employees 3,668 

. 

35 313 66 2,704 481 
20. 	Salaries and Wages 	(Thousand $) 	... 3,920 29 327 69 2,945 547 
21. 	Wholesaling, 	1930--No. Employees 	.... 590 (a) 53 (a) 487 63 
22. 	Salaries and Wages 	(Thousand 4) - 	880 

. 

(a) 79 (a) 726 80 
23. Manufacturing, 	1936--No. Employees 	.. 6,280 10 104 371 1,940 291 
24. 	Salaries and Wages 	(Thousand 	) 	... 6,968 10 89 536 2,279 238 
25. 	Farm Population, 	1931--No . 	.......... 14,87? (b) (b). (b) (b) 10,963 
26. 	Per Cant of Total Population 12.3 (b) (b) (b) (b) 36.5 

RETAIL DISTRIBUTION BY GROUPS, 1930 
27. 	Food Stores, 	N 	..................... . 689 23 60 23 333 86 

8,335 212 715 292 4,653 1,347 
29. Country General Stores, No 177 6 13 4 0 96 
30.Sales(Thousand 4) 	_________________ 3,581 127 481 212 0 1,535 

28. 	Sales 	(Thousand 4) 	................ . 

31. General Merchandise Group, No 

. 

43 2 6 3 19 7 
7,653 (x) 678 45 6,521 892 

33. Automotive Group, No ................ . 213 3 19 7 86 50 
6,142 31 813 51. 3,968 971 

128 17 6 71 20 
319? 16 348 86 2,411 351 

37. 	Building Materials Group, No 63 2 10 1 31 17 
38.Sales(Thousand 4) 	................ _1,776 (x) 189 (x) 1,207 482 

35. Apparel Group, No ................... . 

39. Furniture and Household, 	No ........ 63 1 9 4 42 8 

36 	Sales 	(Thousand 4) 	................ . 

1,645 (x) 193 27 1,358 75 

32. 	Sales 	(Thousand 4) 	................ . 

41 	Restaurant Group, No ................ . 88 1 12 3 44 26 
42.Sales(Thousan3 4) 	___________ 1,066 (x) 136 29 788 244 
43. Drug Stores, No ..................... . 44 1 5 2 23 7 
44. 	Sales 	(Thousand 	) 	................ . 1,101 (x) 77 (x) 797 173 

248 5 26 5 160 57 

34.Sales(Thouaand 4) 	_________________ 

45. Other Retail Stores, No .............. 
7,892 80 697 259 5,407 1,349 

RELATED INDICATORS OF CONSUMER PURCHASING 

46. 	Sales 	(Thousand 4) 	................. 

POWER 

40 	Sales 	(Thousand 8) 	................ . 

4?. Passenger Cars Reg'd., 	1937, No 23,562 1,705 2,633 (a) 16,617 2,619 
71.1 (a) (a) (a) (a) 36.5 

49. New Passenger Car Sales, 	1937, No. 1,737 (a) 341 (a) 981 170 
50. 	No.  per  100  households  _____________ 5.2 (a) (a) (a) 9.4 2.4 
51. 	DomestIc Electric Meters, 	1937, 	No. 28,137 (a) (a) (a) (a) 3,086 

85.0 (a) (a) (a) (a) 43.0 

	

48. 	No. per 100 houeeholda ............. 

	

53. 	Hoaes with 	Radios, 	1937, 	No . 	........ 20,425 400 1,811 603 13,022 3,115 

52. 	No. per 100 households ............. 

61.7 (a) (a (a) 124.8 43.4 No. per 100 househo 3 ds ............. 
Farm Values, 	1931, 	(Thousand 4) 27,32? 

. 

(b) (b (b) (b) 21,440 
56. 	Average p r Farm (Dollars) 6,730 (b) (b) (b) (b) 7,906 

a SUU 01 aoI.e. 
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Table 2.--BRITISH COLUMBIA--Consumer Market Data by Canua Divisions-- 
(Concl'd) 

DIVISION 
6--Cont'd Division 

No. 	7 

DIVISION No. 8 DIVISION No. 	9 DIvision 
No. 	10 Kamloops Division Prince Division Prince 

George  Ruert  

6,167 12,658 21,534 2,479 18,698 6,350 7,013 1. 
0.06 0.12 0.21 0.02 0.18 0.06 0.07 2. 
3,721 6,557 12,998 1,334 10,395 3,015 4,240 3. 
1,411 2,561 2,926 376 3,194 1,582 800 4. 
1 035 3 1 540 5,610 769 5,109 1 753 1,973 5. 

a) 3,598 6,658 (a) 4,985 a) 2,296 6. 
(a) 3,570 6,634 (a) 4,961 (a) 2,288 7. 

141 78 260 65 266 136 75 6. 
3,622 2,837 4,450 1,377 6,269 3,589 1,139 9. 
0.13 0.10 0.16 0.05 0.23 0.13 0.04 10.. 
527 224 207 555 335 565 162 11. 
12 12 21 (a) 27 16 4 12. 

206 563 (a) 3,253 3,050 54 13. 
13 16 39 5 64 17 2 14. 

335  15.495 691 70 6,979 1 819 4,505 15. 
(b) 256 2,047 (b) 160 tb) 1,115 16. 
(b) 193 1,914 (b) 155 (b) 927 17. 

955 935 (b) 971 (b) 831 18. 

293 155 230 64 397 219 57 19. 
330 221 267 74 456 269 60 20. 
36 12 21 (a) 82 72 (a) 21. 
50 15 131 (a) 135 121 (a) 22. 

124 2,616 321 18 796 244 4 23. 
104 3,663 291 23 927 350 2 24. 

(b) 971 7,692 (b) 497 (b) 3,485 25. 
(b) 7.7 35.7 (b) 2.7 (b) 49.7 26. 

47 26 56 16 57 37 12 27. 
817 270 923 354 1,341 1,081 59 26. 

O 32 83 2 56 3 24 29. 
o 513 1,902 (x) 1,003 126 638 30. 
S 1 1 4 3 0 31. 

474 (x) (I) (x) 680 56 0 32. 
iS 6 25 4 8 4 9 33. 

651 299 607 191 228 205 144 34. 
15 6 19 12 28 25 3 35. 

280 40 172 118 47? 437 13 36. 
10 0 14 5 14 10 3 37. 

291 0 395 162 427 320 115 38. 
6 1 3 2 7 6 0 39. 

61 (x) . (') (x) 120 115 0 40. 
11 0 14 6 29 10 6 41. 

179 0 114 76 359 227 36 42, 
2 8 2 6 3 3 43. 

102 (x) (x) (') 137 112 25 44, 
29 3 37 15 59 35 15  

768 6 530 267 1,495 912 109  

1,373 627 1,686 364 399 285 340 4?. 
(a) 19.5 25.3 (a) 8.0 (a) 14,8 48. 
100 37 203 (a) (x) (x) 48 49. 

(a) 1.0 3.0 (a) 0.5 (a) 2.1 50. 
(a) 1,015 1,299 (a) 1,526 (a) 143 51. 
(a) 28.4 19.5 (a) 30.6 (i) 6.2 52. 

1,460 1,958 1,391 280 981 621 298 53. 
(a) 54.9 20.9 (a) 19.7 (a) 13.0 54. 
(b) 836 9,383 (b) 604 (b) 4,897 55. 
(b) 3,265 4,583 (b) 3,775 (b) 4,392 56. 



WDOM 

A P P E N D I X 

Annual Statistics of Retail Trade 

The Retail Trade statistics contained in the main section of this 
handbook relate to the year 1930 and were taken from the results of the census of 
Merchandising and Service Establishments which form part of the Decennial Census 
of 1931. Comprehensive statistics on a similar scale broken dovm by counties, 
it.Les and towns are not available for more recent years since only one complete 
census of trading establishnents has been ivade 

In order to provide the most accurate estimates possible of the 
total volume of retail trade in more recent years, the Bureau has conducted an 
annual survey of retai.l trade based on a sampling 7lan returns are secured 
annually from approximately 25,000 retail outlets and these reports are used in 
arriving at the trend in business since the Census year. The trend value thus 
determined is then applied to the total sales volume for 190, as obtained from 
the results of the complete Census in order to give an estimate of the volume of 
business for the year in question Tables presented in the Dominion summary 
Report for 1938 are printed in the Appendix to this handbook. 

It is, therefore, evident that figures presented for the years 
19l to 1938 are estimates based on indexes computed from returns from a sample 
number of firms. The chief factor which may not be reflected in the sales in-
dexes is variation in trade due to changes in the number of stores in operati'on 
No information is available to show the extent to which firms going out of busineas 
have been repleced by new stores of a similar natured The natural tendency of 
the method is to underestimate the extent of the decline in business during a 
period of recession and likewise to underestimate the extent of the recovery when 
the cycle turns upward once more- This factor is of chief importance in certain 
kinds of business dealing chiefly in durable or luxury lines of merchandise such 
as automobile dealers, furniture stores, radio and music stored. In spite of the 
limitations attending the methods of calculation, it is believed that a fair de-
gree of accuracy attends the results for the total retail trade as a whole aid 
for most of the individual lines of business for which figures are sho. 



C) 
'-4 

- 81 - 

o 	b'-'. . . . • . . . . 

to U) N) CD  
c1 
.LCY) 

+ 4 I 

. • • tO . • • 
CO C) 

• 
v 

• 
CD 

• 
u-I C) 

v-I CO co C) CO 0) co CO CD 0)  co 

N 0 N') CO 0) 0) 0) tO N') CD 
• 0 0 I I I  • • S S 

U) C) 0 (0 C LI) CO (0 N') 
r C) CO C) 0) 0) 0) CD (0 co - C) 

tt 0 i.o N N 0 
a) 10 . • . o . • • • • 
H C) 0 04 CD C) CO N) C) CO 

H CO CO C) N N CO N C
C')
D N CO 

U) CO C•) (.0 u-f 10 0 04 C) CO 
r"4-' 
.u'4 0 

E.) 
C) 

p 
p.4 

0 
p-I 

S 
N) 

S 
v-f 

• 
C) 

I 
N') 

I 
N')  

S S 

C C) H N N Co N N N N to N N 

() H N') 04 p'4 0 C) ' 3' '' 0 CD 
II to * * • . • • . . • S 

'i 0 H N N N (C) (0 N CO LI) (0 CD 
o 

C) to C) N H C) ' LI) LI) C) CD * I S S S • * . S S 
'zJ C) 04 lzr N H 04 

c-I CO (0 CD CD (.0 CO (0 11) CC) (.0 

04 (0 H CC) LI) C) co 04 (D C) V 
C to • • . • •  S • • 

1-4 0) 0) N LI) Cr-' H H C) C) LI) LI) 
r-1 (0 co N (O N N CO LI) to CO 

H 04 0) N') 0 'I to N) CO H N 
to . 0 0 0 5 0 5 0 
0) to C) U) (.0 (0 H 0 CL) 10 

(3 0) C) CO co C) (C N N CO 

Q 0 0 0 0 0 0 0 0 C) 0 LI) 
CT) 

I 
0 
0 

I 
0 
0 

• 
0 
0 

0 
0 
0 

• 
0 
0 

• 
0 
0 

5 
0 
0 

5 
0 
0 

• 
0 
0 

S 

c--i u-f c-I H u-I ri H -4 H u-I 

S 8888828 
0 0 0 0 

• 
0 0 0 0 

(0 
0. 

02 0) N 
*1 

04 
5% 

CC) 
5% 

C) 
0' 

0) 
S 

H 
5% 

CO 
C) LI) 04 u-I II) 0) 0) 0) 0 0) 0) 11) N c-I CO (0 H (C) (.0 [0 to 

5% 5% 1% . 5% 5% 5% 5% 5% 
— H H LI) H c-f CD 0 0) c--I Cr4 
V 0 c-I C) N (0 0) (0 02 CC) 04 

$ 
LI) C) c-I c--I c-I C) 

£I____________ 

Ild 

Cr) 
C) 

0 

Cd 

4) 
'-4 

43 
Cl) 
a) 

4) 

V 
C 

C 

5-' 
c-I 



a N-
a) C') 

I.  
.: 0) 
_) -I UE 

U) C- Qjl 
U) a 

H C) 
ti H U)  co 

U) 

ldOO) Oci 
I40H U)N- 

Ilu) COL(J 

1)1 
U) r- 

C)H 
NO 

NN 

r* 
a) 

al 

N) 
LfJ 

,-4 NN 
H 

0; 

c 	j)l 
U) 

c 
H 

00 
00 

0 
rI 	.-4 

to 	0) 
ci) 	(0 

HH.U) 
cjcj 	a 
4t/) 	LI) 
0 	LI) 
El 	N- 

- 

- 

82 — 

H 
• 

C) 
cd 0 Np (D 0) 

0 	• 
N) CX) N) CO a 	S 

U) C) S 
U) 

S 0) H S 	S 
cli H 

S 
N) 

S 4 
0 H -I 

I 
H 

S 
C'4 U) CZ 

S 	V 
N H U) CD  

+ , t + : 4 4+ 

Sj t- N C>J 4 qdi U) 
. 	0 CO Co 4 Co H C) N- 

0 
(D N) 07 

Co 
• 

H 
I 

0) 0 
) 

>4) C) 	l 
5 

U) C'1 
5 

Co H 
I 	C 

tO CX) U) 
4 

C' 
5 	0 

0) 
a) N 0) 0) CD N N- Co co N00 Co H H 04 U) C 

H 

H 0 Co H CX) t C'4 ri C) N- N- 04 04 04 H 
• . S I - S 	• S 5 0 5 

0 N) Co 04 U) U) L) CO LI) ri 	'' 0) CO C) H U) CO 
0) N 0) C) U) Ni-- Co CoCoCo a)HC2V) U)H 

H 

CD CO U) H 04 0 H 0) 0) 0) N 
• 	0 

U) N- U) '> CD C> 
U) 

-. 
N 

S 
CO 

S 
0) 0 

I 
tO H 

S 
0) 

S 
0) (0 N- 

	

0 	0 

	

,-I 	4  
0 

CD 
0 

r-j 
5 	0 

CO CD U) 0) 0) C--- 	C-- N- N- C-- N 0) 0 0) 0 N- 0 

(0 0 LI) 0 0 N- Co • N) 
0 

N- 0 co C) 5 	0 04 0 Co 0 N CO 5 	5 
0 

• 
U) 

. 
U) 

0 
C'Z 

I 
N 0 c 

0 
LI) if) 

5 
L;) U) U) LI) U)  to 

0) (0 Co 00 N- C--- 	Co N- - C- C- N C) co co CD 
'-4 

N- uj 0 tO 0) 0) LI) H U) LI) to W tL, C- Co U) U) 
• - S 5 I 0 0 	4 I 	S - 

U) 02 — 0 U) Co 01 4) to H 04 02 0 0 ' U) 
N N- Co N- (j (0 L N- C-  N- C- 	' C- N- (0 (7) 

0 0 0 0 0 00 CCC) 0000 00 

0 
0 

0 
0 

0 
0 

0 
0 

0 
0 

00 
00 

0 
0 

OOC 
00.) 

0000 
0000 

00 
00 

H H H r H HH HHHH Hr-iHH HH 

8 8 8 8 8 88 8 888 8888 
0 

a 
0 

a 
0 

a 
0 

a 
0 00 

a a 
0 000 

a a 
0000 

a a 	S 
0) U) 01 0 

.- 
C- U) C- 

a 
Co U) o C> (0 C- (0 LI) C 

Li) Co CO C) C) C) 0.1 Co if) U) Cl t 	LI) C Cl -r H 
N c 0 (0 N) a) 01 U) 0) LI) C) 0) Li) C) 0 

a 
N CO 

0) 0) C-- 
N) 

cc LI) CO 
a 

I) U) 
N- 

a 
U) LI) 
N- 02 

- 	Ia 
01 H H 

Ia 	I 
0) 0 

a) H 
CO 

Co 0) 
r-41 U)C'2 

U) H q14 
4 U) 

H 

8 8 8 8 8 88 8 888 8888 8 
0 0 0 0 

a 
0 . 00 

a a 
0 000 0000 

a a 
0 a 	V • 

N- U) 
S. 

U) 02 U) it) 0 H 
Vs 

cc N- 
. 

CC) it) 0) 04 C>2 0-2 
Co C) CO to CO a) C-- 0) 01 (0 Cx) N)  N44  to N) 
(T) U) Co 0) C,  a) to cjI U) 0 (0 02 LO 

a 
0) N H S a 

0) 0) U) 4 CO CX) > 0) CD a) H CD 
Ia 

0-C C) C- 
U) CO ri 'f' CD C) 0) Co 01 rl it) U) CO N 

tO H COOl 41 U) 

I:: 

 zm C) srd m LO C\j to C112 m C) 

a 
Ei 	U) 	U) 

a) 	a),- 
)< 	r-4 d 

(I) 
H 	'd 	(/)4) 

Li 

OH 

c. 	a) 	U) 
H 	-ir 
CJ 

Co 	4 
0 

-) 	rj 	Ei 	N- 
Fl 	

Cd 

çr 	0-i 

> 
N) 
0 
0 

H 

U) 
CO 
(0 

LI) 
H 
C') 

H 
CX) 
0) 

Cx) 

U) 
U) 

U) 

1>) 
H 
LI) 

H 

CD 
02 
U) 

N 
C') 

C) (0 
C- CO 
C') C-- 

LI) 

LI) 
H 
C) 

H 
H 

i' 
C- 
C) 

a 
04 

0) 0) 
0) 

H co 
a 

' 	N) 
-I H 

U) 

rI  

f> 
0) 
ri 

H 

(0 
U) 
C-- 
a 

02 
U) C) 
U) U) 

a 

bD 
Cd 

• 	S —' 0 a a S 	- •Q)  
0 Cl) ') I • 	Ci) a . U) . 	. 	• - 	. • 	U) S 

C>) 	.0 a) g P rl 0 5 11 
a) 	•-1 'tiO •(1) COG) - Cd• 0) 	• •'d - 	• • 	• C60 •r-4O 

o 
-1 	'OCcir1 HC)r-I • 

•.4tOU)cd 
H • 

5 CS to 	a-4•• 
U). • HU) 

Od). 
'- 

Cl) 
CI) C)O 

•d-r4.D 
•G)c-a •.C) -0O- •.Z •OCI)'d • ILI 	0 p CI)C) 

Cl) 	• ')2O CiCrl+ 0  .r-4c-lG) 
— 

00 5 HQ) • 
#'WoO +) 10b0U) C+O) 10 .+)Q r. .000 

H$-+3 
00 

0C>)0 (1) • 
•ri->-i-0) 

00)00)0 
U) 

•0)-4-C) 
cO- 

- 
0 

H 
H0(n 

a-P4.) 
00 0 00 t>a 

•0G) 10 0 H 0. +> 	0.-l)+..li+)0 
a0C) 'dOO -Par -l'C 0ct U) 

H 
cri 

CZdU)-  
a)U) (w 

P C>] E0 
 14 a)4.) -i-iEC Co )+0 + + to 

0 0 -b000 U)'cIHCo 
0 C 	Q)+.,-I a0(1)H 

C 	- 1 C) "-4 0 4-4 CO 0 4-3  ci 	0 Q 	'- 0) 	-> .P C.) c15 	i-I —. 
C) 	+- c1 00  

U) a) 

Cr) 

U 

H 



— 85 
N 

Q) LI) -.t-- N)C', to U) 
'I bO 0 0 0 • 	0 0 	0 0 C S 0 

NLt) t'-Q toN) 00 C'4 of 0 
bQAC) 

f t II 1+ I + + 

qtr cv IKH  to c (o '4) V.11 a) 
Eel 

to 
a) 

0 

C) 
S 

0 
0 

0 
C' 	 C 

cx) to 
0 	0 

C'1 H c 
0 

'' 

0 

a) 
0 

C) 
to 

C 

0) H N • a) a) N 0) N a) N- a) to N 
ci 

— 
C!) N to 'd' C,4 C) H C) to U) U) H N) N 

N) e a c 	a a 	• a • a 0 
— C) N 4) U) LI) U) to t' 0 (O 

•.-1 0 r-1 N a) U) 0) 0 N a) N- a) N- cc> N 

C' to ON C' N- (M to C H CT) U) to La) a , a a 	a . o S S 
C) 0 LI) C) a) U) tH 0) C) La) N- if) 
H N N N N- 0) N- N- N- (C' U) to 

C) in Ni N- 	i-I) H C11  0 cc> N a) N 
11) H tO a a a' 	a a9 a a a 
(1) - C (0 0 U) to C) m to C'! 0 LI) (0 a) 

H (0 N- N- N CX) to N- (C) N- it) U) 
0) — 

it cv N- C'! 0 C'! U) to a) C'! N 
CO a' a a a 	a a 	a' - - a a' 

Ia-I 0) cC C'! C) 	' 00 U) cc) N- H 
H to CD N- to CX) (D N- it) to LI) U) 

0 00 00 00 00 0 0 C' - 	a'  

0) 
H 

0 
0 

00 
00 

00 
00-00 

00 01) 
00 

0 
0 

H H H HH HH Hr-4 H H H 

g 88 88 8 8 8 
0 00 08 0 	• cc 

• 	0.. oo o o o 
0) 

SC 
N- 

0, 
0) C'4 It) CT) C',! 0) C'-! 

0. 
U) 

Os 
H 

0. S. 

0 tO IIJ4  in N- CX) N- N C'-! C2 
a) — C) to. 00 C) LI) U) U) C'5> U') C) N) (0 (C) 
a-I 'd a-I as as as 	*s 0, *5 0. 

Cd 	C) N- CO (0 (00 0 0) LI) 0) LI) (0 
G) 	-i-)  CO N- U) 	.I U) C'! C'! U) 'a's' 

o 
El 

I 
U 

!I ; !2 

ca 

'-4 
too 

. 	. • 	• r-I 
.D Q) •.r 0)1/' • 

.r4 o 	•cd)r-4 
• 0 

• 
• 

IaC) a' 	•U)• • • 
to  

(1) 

U) )C'Jfj • 
•OI-IHO'tlO) 
'r-I--- '-0) 

•( 
'r-I 

- 
•. 

•gl 
0) C) CdU)Ci • -i 0  -$U)Ci•,4• 'a 

c o-p o 	° 
tiH4-' •U)t-40) 0 • U) 

U) 0 	• 	r1 .s.. 0 to C) 	U) 	• 	Ci • 	C' r1 H tO 
1-4 

0 0 • 	a-I 	• U) 
-i 	--4.OcI) 

0 	0-0) 0) 0+'.CCi0) 
-0•r4-a ' 

ao.0wr-4 —..U) 
£•.•Ci 

•H 
• 	E H rI 0) + C 	C) 	Cl) 	b) +) 'ii 'ti bJ) 0) . 'Ci 	• 

?64
o 

0) 	•0U)C.)r-I 
a0 

H H0O 
C)rICi-a 

C' U)Ci 
-  i 	-rI 

HHH0 
HarI-r4CidarICi 

a' 
r4 C) 0C'Ci00)ciCi'Ci,c)-d • 

Ci0) 0)H-ai •-•..(ti,) 
00-) -,C0 C). 

p.0) CiHO 
ca)k-0)rIcjt-i 

:1 Q)C)-)+'4' 
Q-0) 

•i-I Eb)-a.O 
0CuQ)0)+'Ci i.r-IC'OC' 'tj.040)CiO+'4Q 

•pI+ 
vl 4 r0 

Ci4-HCi o)cc,cd0cu,c 
HEC)0 

CiE+''— r-I0WO 
U) 0 N 



a 
a) 

cti 

to-) 
I-4 

C) 	N' 
r-4 	10 
(1 	0) 

Ct) 

r1 	CO 
•'-1 0 [0 
cj 00) 

(1) — 
II U) 

to 

0) IH 
t 

10 
I-I 	lIt) 

C) C) 
r4 

H 

0)4) 
-4 0 

Cd [-4 

C) 

0) 
0 

a) 
H 

Cd 

C!) 
C-) 
0) 

C!-) 

0 

'Cd 

•rI 

a a) 
C!) 110 
0) 
H f 
ci 
(0  

4)  

i- 4 U] 

JN' N' CO C H H N)  a)  N) (0 U) H 0 
9 

U) N) 
99 

N' N' N) 0 	) 0 C') 0 C') C') N) 0 -çjl C') 

d ii t+ + + 	to 

yllllll 
C) C) CQ C) 0 00) 0 (0 (0 N' 0 C') CC) Ct) CO 0 •r-4 	C 

• 	9 	. 0 	9 • 	0 	• 	9 	S 	0 	0 	0 • 	• S S 

CO (0 U) CO 0 C)) 10 	0) C) CD IC) 0 0 ID (0 CD Cl. 	Cd 
N' OCO N'CO CD 0) 0) N- co CO N' CO C) a) N' O U] 

— (I) 
0) C-.) CC) -ti' a) -ci' H 0 CD CD '$1  a) CO CO N' a)  M.  C) 

• 	0 	• S 	• 0 	S 	0 	0 	0 	9 	• 	9 0 	• • • Orl 	..0 
H C') a) L() 	)4  co CC" C) (3) H C) CO C') Is') (0 [0 Ct) H 	4) 
CO (n co CO CO (0 CO ,  C) N' C) CO N' CO C) a) N' CD C) 

CO CO 	i' C'- C)) C2'C) N' H N) 	(0 U) 0 CO Ct) 0) 0.1 •,1 	0 • 	a o 	• • 	a 	. 	. 	. 	• 	. • 	. a . t).-4 	$-. 
O 	U) CC) N-  -oji C'- It) H Co 10 C) -ci' C) C) U) U) C.4 

C'-U) C.0 N-  OD N'a)0) o N- L-N' CO C'-  '-4 _ 
C') 0) CO a 	a 	a 	a 	a 	. 	• 	a 

to to  
• • • 	• 	• • 	• 

U) H 0 C') N' CO 'ci' C) U) a) 
a 	* 

0) U) CO C\l 
-i 	0 4-' 
C) 	Cd 

N' CD CC) N' CO CO (0 N- It) N' 

N-CO 0i'COCDN)N'H a) N) 
• 	9 	0 S 	a • 	• 	• 	0 	5 	9 	9 	9 S 	• 0 9 

N- ltD 0 ' 	CC) 0 	d' It) tO C'- t) [t) H CO U) C Cd 	Cd 
If] CD (.0 (0 	-ci' I.)) C'- C'- to 	) N CD CC C0 C'- U) C'- ri 	C.) 

000 
• 0 	• 

00 
• 	9 

000000 
3 	 911 9  00 

• 9 	0 	a 
	

a 	• • 
0 

S 
0 • ~ do j C) 	. 

000 00 00000000 00 0 0 'd--9d 
000 00 00000000 00 0 0 
H-4r-4 H Hr4r-lHr-4-IHH H H ___________ 

______ - 
____________________________  

cdo Cd  
000 00 00000000 CC) 0 0 'r-4C) 
000 00 00000000 00 0 C) Oi- 
000 00 00000000 00 C 0 r-4C!j • 

a a a a a 	a a a so a so 	a a a i-I 	> 	4-s 
10 CO -ct' U) 0) CD -c 	-V H 0 -ci' 0 C') 10 0 co C'l clu 	0 
H U) (0 CD C'l C- .41  C-') N) (C) (0 IC) CD It) 	i' C) 'ii' b) 	-' 4-' 0 

(i) 	C') CD H C) CO i-I H 0 0 0 H 0) 1-) 0) to C') Cr) o Cd 
a. 	a, a a a. 	a. 	a 	a 	a 	a a a a. a 0..-. 	C,.-.1 	.-4 .14 

CO U) It) N' 0 0 10 U) N' C- CO CD H N CO C'- 0) 0 
N' to ,-4 C') U) 'ci 	'ci' 	C'- CD 	C') H C') N' (3) C) 	4 4) 

1)000 
•rl 	$i 	4-i 

000 00 00000000 000 0 dU]U] 
000 00 00000000 00 0 C) .-0H 
000 00 00000000 00 0 0 0.-45- 

OH CN-OLC)0---1''zl'N) 0)U) 10 C') 
) U) 

(OC'2L-') 10CC -cliHCV10-ci'C1r-4' 0)0 C) :o 0.r4C 
tJ) 	H 	N' (0 M. 10 0 CO C-  H C) u co to &r. 'j 	c,.-, ) 

a a a a 	a a a a a, a. a 	to  
H H LtD If) C-  CO CO C-- H CO CO ')' C'-  -P 

CO to H C') U) lcm -ci' 	N- CO 	C') H C') N- C) Cd 	0 	(!) (1) 

000 00 00000000 00 0 0 
4) 
U)c.i -P 

0CC) 00 C 0000000 00 0 0 0)0. 
C) U) C') 0 C') i- 	It) CD 1!) 0) C) N Cl) C) C) CO H E 	• 

a 	a. a a a 	a 	a 	a. 	a 	a, a a a a 0 0 0 
U) CO CO N 	'4' 0) C) N-  (0 CD 'ci' C') C) C') '41 C!) 	C.) 	to 

4t' 	(0 i-I C) 
COOt- 

U) C) 
(3-CD 

N 	It) Ci) It) '4' 	I.  CC'  to 
CC)N-CO0COC'1CC) 

C') 0 
CN' 

0) 
CC' 

0) 
C') 

0) 	CT) 
,C]-,H U] 

a. a,  a 
H H N' CC) N) If) C'- 	IC) CO (0 CO C) (0 0) 0 0 I.') 0) 	-4 -4 
0 -cii H It) N H'4' 	CX) N- 	C') H It) 0 H ', 	0 0 
H CdC)r-i-P 

[0 H C) 
CO H 0 0) CO C) C) H CO H 0) 0) Cci U) 0 H 10 0) -P 0 
CO 0 0] Ii) 	It) 0 '4' It) U) C- U) CX) 10 0) C'-) CC) C') H ILI i- 
H H If] U) C) CD C) 0) to 0 IC) CD If] It)'4' to 10 0 0) 

a. a. 	4k 	a 	a. a.  a 0 0. 0 
N) H U) Co C') 	C'-) N) 	i-I C') Cii + 	C) C 

C') i-I -4 
+3 	U] 

otl 4) 
• 	. 	. . 	• . 	. 	a 	S 	• 	• 	• 	a 0 	• 

. 
• • 00 U] 

49  • 	0) . 	• 0) 	........ • • to 	0)  
• • 	•Cd ........ •v • . • 	. I -rI' '' '. 	.0) •'d • WOQ) 
• 	•0 

C) 	• 	•.P0]0) 
--'-. 

cCJU]CJ)t) 
• 	 •-i-4-). 

•.•• 	•O •clj • U]E-4 

• 	• 
Cl] 	• 	•U)bC).()0)+)0)0)C) .....-PC) 

• 	 U)E 
.4' 
•U) 0 

• 

• 
0 	• 	•a).,-40 a)0 9-4Cd00 	.0) 	• 	0• C].. • ci 	a 
1i 	• 	•C).-.-. 

• 	CI), aU]O 
-4-Cd,+'-4-' 'Cd --4

(0U) 	• 	• 	. 
r'4 	d 

•-i 
•cI) 
•'Cd 

• 
• 

0(1) 0) 

'Cd 	OCl]Cdor'40U] •cd 	• 	•U]CdC'•CdO 
C) C) 	• 

11 • 

Cd 	O.4-iH 	- 
 w.,-O::C) 
iHH•-I 0] 	 . 	• 	• • 	o cr 

- 
ocd C) 

• 	•00'0 •0).-4 . . 1. 
4) 4)4)0. 0 	• -P0 Z•ir-i 'Cd • 0.r-I 

- 
	

' -iU]cd b)-iECda1(D U]Ot) 	•U]CCd .0 .-0J • 0) 
Mcz0)G)0 	• 	C) '4'4)C.)..-4 0)0(D 0. 

4) 	0) 	Cd 	E •.-4 C.) 	'Cl i 	-, 	 -i 	11) 0) 	0) ) — 0.-4 CO -, 
•.-J'd$-iHOd ClCd'-O'd00)i 0)0) 0)  
-,H1OCi aCd 4)CJ0)4)4)4)!)J 	a.,-4-,OEC!)C!)Q) t!)0) 

04) r-ICfl 
iQ0b)O0) -PC) 

It 	ClC) r4 P4 	QCH.)iC)Hl).CdCd0OH0) 

Cd CdOoH0c-,U]dooU],0Hc') 
E- to - •----- 



- 85 - 

CAll/WA - RAL .L2O.iANDISE TF.ADE, 1938 

Table 3.—Numbei of Chai,Chain Stores Total Chain Store Sales, and 
erc atage of Chain Store Sales to Total Sales, by Kinds of_BusinQsi 

1930 1933 1937 1938 

ALL ST0RS, TOTAL - 
Chains 	......... 518 461 447 457 
Stores (maximum) 8,504 8,230 7,815 7,692 
Stores (average) 8,097 7,900 7,347 7 2 356 
Chain sales .. $ 487 0 336 9 000 $ 	328,902,600 $ 414 1 133,300 $ 414,440,300 

$2 2 755 9 569 0 900 $1,785,768,000 $2,453,715,000 $2 9 404 9 756 1000 
%, chains to total 17.7 18.4 16.9 17.2 

Grocery and Combination 
Stores - 

Chains 	............. 66 75 75 77 
Stores (maximum) 	.... 2,127 2 1 221 2,125 2 0 054 

$ 119,498,600 $ 	98,862,100 $ 116,389,700 $ 116 2849 0 800 
$ 405,403 1 400 $ 	297,307,000 $ 347,752,000 $ 346,397,000 

Chain sales 	..... ..... 

%, chains to total .. 29.5 33.3 33.5 33.7 

Variety, 5- and 10-cent, 
and to-a-dollar Stores - 

Chains 15 14 14 16 
Stores (maximum) 327 356 437 468 

Total sales 	.......... 

$ 39,.83,600 $ 	33,348,600 $ 46,323 0 400 $ 47,256 2 700 
Total sales 	......... $ 44,212,200 $ 	37,256,000 $ 51,585,000 52,556,000 
%, chains to total 89.1 89.5 89.8 89.9 

Men' s and Boys 	Clothing 
and Furnishings (in- - 
cluding custom tailors)- 

Chains 	.......... 22 14 16 17 
Stores (maximum) 191 135 158 164 

Total sales 	......... 

Chain sales $ 9 1 866,800 $ 	5,405 1 200 $ 7,272,500 $ 6,961,400 
Total sales $ 72 9 110 0 500 $ 	44,435,000 $ 61 9 289,000 56,543,000 
%, chains to total 13.7 12.2 11.9 12.3 

Family Clothing Stores - 
Chaihs 	........... 13 12 14 17 
Stores (maximum) 	.... 58 63 77 89 

Chain sales 	..... ..... 

Chain pales 	......... $ 4,746,600$ 6,722,000$ 8 1 607 7003 8,163 9 000 
Total sales 	......... 3 42,144,100 $ 	31,582,000 $ 43,452 1 000 $ 40,559,000 
%, chains to total .. 11.3 21.3 19.8 20.1 

Women's Apparel and 
Accessories Stores - 

Chains 	.............. 28 15 19 20 
Stores (maximum) 	.... 203 148 194 215 

$ 8,584,800 $ 	4,029,400 $ 6,216,600 $ 6 3,198,700 Chain sales 	.......... 
Total sales 	....... 3 69,806,000 44,699,000 $ 52,318,000 3 50,572,000 
%, chains to total .. 12.3 9.0 11.9 12.3 

Shoe Stores - 
Chains, 17 22 25 25 
Stores (maximum) 203 274 355 368 

7,702,700 7,114,800 10,093,000 $ 10 1V 017 9 000 Chain sales 	.......... 
Total 	sales 	.... ...... $ 35,908,000 25 9 989,000 $ 30,253,000 $ 29,288,000 
i 	chains to total .. 21.5 27.4 33.4 34.2 
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Table 3.---Number of Chains, Chain Stores, Total Chain Store Sales, and 

Porcentai -,e of Chain Store Salos to Total Sales, by Kinds of Business-(Uoncl'dj 

1930 1933 1937 1938 

Lumber and Building 
Materia 	Lealers - 

Ciains 	............. 46 42 35 35 
Yards (maximum) 1,035 883 809 804 
Chain saes 	. :18597,500 $ 9 9 505,700 $1%,21,100 13.464,300 

T 	taL 	sales 	.......... $66,200,700 $29 9 331,000 $46 9 399,000 $45 9 321 0 000 
, 	cia ns to total 28.. 32.4 .8.5 9,7 

uruit.ure Ct. rn 
Chains 	............ 8 9 7 ,  7 
Stores 	(maximum) 	..... 96 84 72 76 

$ 9367,900 $ 4 9 317,400 $ 5,97 1 200 $ 4.793.100 
Total 	sales 	......... $41.016,500 $26,073,000 37,824,000 435 p 656pOOO 

chains to total .... 22.8 8.7 14.3 13.4 

sta'irants, Cafeterias and 
Ca tia 	Places 

21 17 13 14 Chains .................
Stores, 	maximum) ': 262 240 203 210 

Chain sales 	.......... $13,438,600 7,129,300 $ 6.891,900 $ 6,917,400 
Total sales 75,977,100 $41,667,000 $51,940,000 $50,176,000 

chains to total 17.7 1?.1 13.3 .468 

Drug CLores - 
31 29 31 33 

Store'i (maximum) 292 .01 332 347 
$13,971,300 $11,001,300 $14,163,300 $14,127,100 

Chains ................ 

Total 	sales 	......... $76,848,900 $57,253,000 $68,724,000 $68,164,000 

Chain sales 	............. 

%, chains to total - 18.2 192 20.6 20.7 

Office, Store and School 
Cunolies and ;'uipmeit 

Dealers - 
Cha'. 10 U 12 12 

Jtorpi (maximum) 173 144 147 152 

$11,134,200 $ 5,332,100 $10,675,000 10 1 5'1,800 

Chain sales 	............ 

Total 	sales 	.... $19,829,900 $10,003,000 18,599,000 617,953,000 

%, chains to total .. . 	56.1 55.3 57.4 58.9 

Chain 	sales 	......... ... 

Tobacco Stores and Stands - 

Ch-.ii 	......... 9 9 9 9 
St res 	aaximum) 	.... 215 234 215 217 

$ 7,800,700 $ 5,446,200 $ 6,097,300 6.047,400 

Total sales 	..... 	..... $30,702,800 $23,586 1,000 $26,605,000 $26.640.000 
Cha:n salos 	............ 

% , chains to total 25.4 
. 

25.2 29 22.7 
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INDEX M A P 

showing 

COUNTIES AND CIJSUb DIVISIONS 

There being no fixed political divisions in Manitoba, Saskat 

chewan, Alberta and aritish Columbia corresponding to counties in 

Eastern Canada, it has been found advisable to divide the western 

provinces for statistical purposes inTo census divisions. These 

census divisions maintain thei identity inespective of political 

changes and thus permit of comparisons being made of statistical data 

for different periods. A map showing the boundaries of counties and 

census divisions, as organized at the Census of 1931, follows. 
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CENSUS OF CANADA, 1931 

KEY TO INDEX MAP 

Province County 
Number 

on 
Map 

Province County 
Number 

on 
Map 

Province County 
Number 

on 
Map 

Prince Edward 
Island 	.... Kings 1 Q.uebec-Con. Chateauguay 14 Ontario Addington 	• 1 

Prince 2 Chicoutimi 15 Algoma 2 
queens 3 16 3 

Deux-Montagnas 17 4 
Dorchester 18 Carleton 5 

Nova Scotia . Annapolis 1 19 Cochrane 6 
Antigonish 2 Frontenac 20 Dufferin 7 
Cape Breton 3 21 Dundas 8 
Colchestr.  4 Hochelaga 22 Durham 9 
Cumberland 5 

Compton ........ 

23 

Brant ........ 

10 
Digby 6 Huntingdon 24 11 
Guyeborough 7 

Drummond ....... 

Iberville 25 Prontanac 12 
Halifax 8 

Gaspé 	.......... 

26 Glengarry 13 
Hant 9 

Hull 	........... 

Kamoureaka 27 Oranville 14 
Inverness • 10 

Joliette 	....... 

28 15 
Kings 11 Lao-St-Jean 29 Haldimand 16 
Lunenburg • 12 Laprairie 30 Haliburton 17 
Pictou 13 

Labelle ........

L'Assomption 31 18 
queens 14 32 Hastings 19 
Richmond 15 33 20 
Shelburne 	• 16 34 21 
Victoria 17 Lotbinière 35 22 
Yarmouth 18 Maskinongé 36 Lambton 23 

37 24 

38 

Kent ......... 

25 
New Brunswick Albert 1 Mssiaquoi 39 26 

Carleton 2 40 Lincoln 27 
Charlotte 	• 3 Montmagny 41 

Bruce ........ 

Kenora ....... 

Manitoulin 28 
Gloucester.  4 Montmorency 42 Middlesex 29 
Kent 5 Montreal Island 43 Muskoka 30 
Kings 6 Jesus Island 44 

Elgin ........ 

Nipissing 51 
Madawaske • 7 

Laval .......... 

Napiervil].e 45 

Essex ........ 

Norfolk 32 
Northumber- 

Levis 	.......... 
L'Islet ........ 

46 

Lennox ....... 

Northumber- 
land 8 47 

Grey ......... 

33 
Q.ueene 9 

Matane ......... 
Mégantic ....... 

48 

Halton ....... 

Ontario 54 

Restigouche 10 

Montoalm ....... 

49 

Huron ........ 

3 
St. John 11 

Nicolet ........ 
Papineau ....... 

50 Parry Sound • 36 
Sunbury 12 

Pontiac ........

Richelieu 51 

Lanark ....... 

3? 
Victoria • 13 

Portneuf ....... 
quebec 	......... 

52 

Leeds ........ 

38 
Westmorland 14 

Richmond ....... 
53 Peterborough 39 

15 Rouville ....... 54 Prescott 40 
55 Prince EdWard 41 

Rimouski ....... 

56 Rainy River • 42 

uebeo 	...... Abitibi 1 Sherbrooke 57 

land .......

Oxford ....... 

Renfrew • 43 

Argenteuil 2 Soulanges • 58 

Peel ......... 

Russell 44 

Arthabaska 3 Stanstead 59 

Perth ........ 

Simooe 	• 45 

York ....... 

Bagot 4 St-Hyacinths 60 Stormont 	• 46 

Beauce 5 

Saguenay ....... 

St-Jean 61 Sudbury 47 

Beauharnois 6 

Shefford ....... 

St-Maurice 62 Thunder Bay • 48 

Bellechasse 7 Tómiacouata 63 Timiskaming • 49 

Berthier 8 Temlskaming 64 Victoria 50 
Bonaventure 9 Terrebonne • 65 Waterloo 5]. 

Brome 10 Vaudreuil 66 Welland 52 

Chambly 11 Verchres 67 Wellington 53 

Champlain • 12 68 Wentworth 54 

CharlevOix 13 Yamaska ........ 69 55 
District of 

Wolfe .......... 
York .........

Patricia 56 

Not•:--The census division numbers of the Prairie Provinces and British Columbia are given on 
the map. 
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