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The analysis of markets, the selection of efficient channels of distribution 
and the planning of sales promotional activities require many different series of com-
prehensive statistics Much of this material, to he of maximum value to business men, 
must be presented by small geogranhical units to facilitate the groupings of the data 
into larger areas which constitute the trading areas or sales territories of various 
typos and kinds of businesses. In this way, appraisals can be made of the market 
potentials offered by particular communities or counties and the estimates then con-
bined by sales territories to permit further evaluation of the present value of s'cn 
markets to individual business concerns. 

The purpose of this handbook is to ircsent an nssembla€e of statistics 
having as much value as possible for those interested in domestic markets for the 
many kinds of consumer goods. Through its many Censuses of 1opulation and of Agri-
culture, and its two recent Censuses of Housinr and of Merchandising and Service Es-
tablishments, the Bureau of Jtatistics has already amassed a large body of informa-
tion sufficiently detailed to permit the study of small Ceo,raphical areus Consumer 
Market )ata, 141 is principally composed of selected statistical series obtained 
from those censuses. 

The different series or types of facts contained in this handbook follow 
quite closely the first 0on5uIflor 11arkot Data publication put out in 1940 and also 
parallel similar handbooks issued by the Mirketin( Research Division of the United 
Jtates 3ureau of Foreign and Domestic Sommerce, The factors presented here have 
been selected on the basis of what is believed to be their importance and exten-
siveness of use. 1urious chanjes, however, can be incorporated into subsequent 
publications of Consumer Market Data to enable these handbooks to meet better the 
various requirements of Canadian business men. The users of this bulletin, - manu-
facturers, distributorcs, advertisers, trade associations, teachers of marketing and 
others, - are, therefore, invited to submit their comments on this handbook and 
their suggestions for subsequent editions of Consur:ier Market Data 

Consumer Market Data, 1941, was prepared in the Merchandising and Services 
Branch of this Bureau, under the general supervision of Mr. A.C. 3t;edrnan, Chief, 
by !r A.M Chipman, Statistician of the Branch. G.rateful acknowledgements are 
hereby tendered to Dr. CA, Lerlioux, Chief of the Census Branch, to Mr Afl. LeNeveu, 
Statistician, Occupations and ELployment, to Mr. J L. Forsyth, in charge of the 
Census of Agriculture, and to Mr JI.F. Greenway, in charge of the Census of Housing, 
for their co-operation and for many helpful suggestions 

S 
3A Cudmoro, 

DoL:I:- IoN 3TirI3TICIA:.. 
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CONSUMER MARKET DATA 

IlMRODUCTIOW  

Analysis of the domestic markets for consumer goods in one form or another 
is a continuing activity of most business concerns engaged in the production, sales 
promotion or distribution of such products. In some instances this process may con-
sist of informal reviews of the records of the business supplemented with a certain 
amount of data obtained by observation of local trends. At the other end of the 
scale, the distributing policies of large concerns usually rest upon an intensive 
study of many series of marketing facts.. In these cases, comprehensive information 
from internal records and from outside sources forms the basis for careful analyses 
of sales potentials and marketing trends 0  

Markets for consumer goods of course consist of individuals, families or 
households having purchasing power and either real or potential desires to buy. In-
formation on markets, therefore, centers not only around the basic question of how 
many live where, but also on a number of qualitative factors which together modify 
and determine the actual and potential demand for goods and services. Among these, 
the personal characteristics of the people, their economic status, the types of com-
munities in which they live, the kinds of industries upon which they are dependent 
for livelihood, their buying habits, and their previous purchases of goods are proba-
bly the most important from the standpoint of market appraisal. 

The Dominion Bureau of Statistics through its decennial censuses and its 
more current surveys of economic conditions has already amassed a great deal of in-
formation applicable to the needs of market research and analysis. In addition to 
the censuses of population, two complete surveys of merchandising and service qatub-
lishinents have been taken, the first covering operations during 1930, the second 
applying to activities in 1941. Census material is broken down in great detail by 
provinces, counties or census divisions, incorporated places, and often by townships. 
Annual and more frequent surveys are naturally less detailed, but considerable in-
formation is available by counties or census divisions and by individual urban cen-
ters. Much of this material, having particular reference to consumer markets, is 
distributed over various census volumes or other publications and its existence may 
consequently remain unknown to many business men. 

Recognizing the need for accurate and comprehensive figures on domestic 
markets, the Bureau issued its first Consumer Market Data handbook in 1940. This 
bulletin presented under one cover fifty-six series of marketing facts by provinces, 
counties (census divisions in the tour western provinces) and incorporated places of 
2,000 or more people, most of the material being assembled from data obtained from 



the Census of Population for 1931 and the Census of Merchandising Establishments for 
1930. A second handbook issued in 1943 presented a less extensive and preliminary 
series of market statistics on population, retail stores and sales for 1941 by 
provinces, counties or census divisions and incorporated places of 5,000 population 
and ovor. The cordial recepton of both bulletins by the business community has 
further emphasized the need for accurate information upon regional and local markets. 
The present revised and expanded handbook of marketing facts has been prepared in 
response to this need, As in the case of the first bulletin, detailed statistics are 
shown by provinces, counties or census divisions and incorporated places with 2,000 
or more people. 

SCOPE OF DATA 

Figures here presented have been selected with reference to the marketing 
problems of retailers, wholesalers and manufacturers of consumer goods. Such goods 
cover many diverse commodities ranging from the essential items of food, fuel and 
clothing to less essential non-durable and durable goods They also include various 
items of agricultural equipment and supplies which are sold through retail outlets 
to the agricultural industry. 

Marketing facts of course vary in significance according to the product or 
group of products being distributed by retailers, wholesalers and manufacturers. 
Often. too, the detail required will differ as between, these three types of business 
enterprises, the retailer being interested primarily in the complex of conditions 
within his own community, while wholesalers and manufacturers are concerned with 
both the individual community and the larger sales territory or economic area of 
which it is a part. On the other hand, many statistical factors possess interpre-
tative meanings common to the markets for numerous commodities. Since retailers, 
wholesalers and manufacturers each tend to specialize in related lines of goods, 
opportunities exist to present a selected series of market facts in sufficient de-
tail to be of value to these three types of business establishments. 	Not all of 
this.inforination, however, can be shown in this bulletin for counties, census di-
visions and places with 2000 or more people, A further selection has therefore 
been made, some series being presented in the above units, while other facts are 
set forth by individual cities of 30000 or more people and still other statistics 
are shown by provinces., 

Consumer market data revealed by provinces in Table 1 and, by counties and 
places of 2,000 or more people in Table 5 are classiried under five main headings:-
"Population, Living Groups and Jel1ings", "Gainfully Occupied, Incomes, etc.", 
"Retail Merchandise Trade", "Retail Distribution by Groups, 1941 11 , and "Retail 
Service Establishments, 1941" Under the first heading, populations in 1931 and 1941 
are shown followed by an analysis of the population in the latter year by its prin-
cipal characteristics. Those include distributions of the population according to 
place of birth, official language and the number of persons living in predominantly 
farming areas.. Data on consumer buying units are also set forth, households being 
classified between those found in farming areas, in other rural places and in urban 
localities. Numbers of families, and the number of children 24 years of age and 
under, are subdivided between those living in farming and other areas. 1el1ings 
occupied, the self-contained abodes of households or families, are broken down be-
tween owned and rented homes. 

The second group of market factors "Gainfully Occupied., Incons, Etc., 1941," 
contains a number of series useful in evaluating communities in terms of employment, 
purchasing power, the major occupational activities and. the wealth of their populstio.ns. 



-3 

In addition to showing the total number of gainfully occupied, data are presented on 
the number of male and female wage-earners, that is, those working for wages and 
salaries, and their average annual wage-earnings during the census year ending on 
June 2, 1941 	There follows a partial distribution of wage-earners between those 
engaged in retailing, wholesaling and manufacturing activities, with the total amount 
oL' salaries and wages originating in each of these pursuits during the calendar year 
L-4l Gross revenues from farm production during 1940,, including the value of farm 
product consumed by farm households, are sho'.n in totals and in averages per farm 
and indicate in considerable measure the purchasing power of this industryr. Measures 
of' wealth are at least partially revealed in the number of owned and rented homes, 
in number of farms., in total and average farm values on June 2, 14l, and in the 
number of passenger car registrations 

Data on population, buying units, purchasing power and wealth attain their 
greatest value for market appraisal only when associated with the volume of consumer 
buying and the number of retail outlets in which the purchases are made. The last 
three groups of factors were included to meet this requirement. The first of these, 
"Retail Merchandise Trade", reveals the number of stores and value of retail sales 
in 1930 and 1941. The next, "Retail Distribution by Groups, 1941", analyzes stores 
and sales for the food, country general. general merchandise, automotive, apparel, 
and furniturehousehold kinds of business 	Similar data for drug stores and filling 
stations are also given The final group of factors. "Retail Service Establishments, 
1941" indicates consumer expenditures on services, showing total receipts of all 
service establishments, receipts from personal services, and receipts of automotive 
repair and service establishments 

"Housing and Other Market Factors for Selected Canadian Cities of 30,000 
Population or over" as shown in Table 2 give additional information for the urban 
centers which in 1941 had populations of 30.000 or more persons. Grouped under 
three major headings,, sicty-one series, of stati'tics relating to the population and 
its housing, the financial status of urban dwellers, and the equipment of dwellings 
are revealed for each of the 27 cities These facts have been included in this 
bulletin to facilitate appraisals of the potential markets such communities offer 
for the sale of durable and non.-durable products Some light is also thrown on the 
extent of the need for new or improved housing with which the potential retail sales 
of many commodities are closely associated 

The information contained in this table has been assembled in part from 
results of the Census of Population. 1941, and principally from the results of the 
Census of Housing taken by the Bureau in the same year, The former was conducted on 
an all-inclusive basis while the Census of Housing. 1941, was taken on a "one in 
ten"sample basis. As will be noted, most of the series taken from the latter census 
are expressed in percentage form.. The first nine market factors presented under 
"Population, Households and Housing" are assembled from data obtained by the Census 
of Population, 141.. These include totals for the number of persons, households,, 
f€unilies, and dwellings occupied Households are further subdivided between those 
residing in owned and rented premises with parallel divisions for dwellings oocupled 
An additional item has also been included to reveal the number of wage-earner fami-
lies found in the different urban centers• The remaining series in this group are 
based upon the Cen8us of Housing and comprise average ages for household heads 
living in owned and rented dwellings, average years in present dwelling similarly 
analyzed and percentage distributions of dwellings by numbers per building Degrees 
of crowding are indicated in the last four of these items where figures are shown 
for average rooms per dwelling,, average persons per dwelling, per cent of dwellings 
with less than one room per person, and per cent of multiple family households to 
total househo1ds 
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Twelve series comprise the second group of factors shown under "Ficia1 
Characteristics of Urban t:cllers", These deal with averages for earnings, value of 
owner-occupied dwellings, mortgage indebtedness, mortgage payments, taxes, and 
monthly rentals for rented dwellings0 rercentage data are also presented to indi-
cate the extent of owner-occupied dwellings having mortgages and the number of owner-
occupied and rented dwellings in need of external repairs. Figures on average annual 
wage-earnings appear on two bases,, One group, revealing the annual average wage-
earnings of heads of principal wage-earner families living in owned and in rented 
dwellings, outlines the extent to which the averages for family heads residing in 
owned dwellings exceeded the earnings of family heads living in rented homes in the 
census year. Another item details the average annual earnings or all principal wage 
earner familios living in both owned and rented dwellings. This factor, however, 
does not consider the annual wage-earnings of sub-tenant or lodging families. Aver-
age annual earnings per wage-earner family for all families was therefore obtained 
from the Census of Population and included as a footnote to this table. 

Tv:enty-five series are presented in the final section of the table under 
the heading, "Physical Features and Equipment of ]vellings".- These data outline in 
percentage terms the prevalence of dwelling with certain features or equipment, or 
which used different materials or supplies0 Much of this material has direct appli-
cation to appraisals of these markets by manufacturers, wholesalers, retailers or 
sales promotional agencies associated with the distribution of such products. Study 
will also reveal relationships between various series found in this and other sec-
tions of the table To provide a link with the two ratios indicating the number of 
owned and rented dwellings in need of external repairs (Items 33 and 35), the pro-
portions of homes with exteriors of brick, wood, stucco and stone are presented0 
This is followed by data on the extent of furnace heating and the proportions of 
dwellings using different kinds of heating and cooking fuels., Additional series show 
the prevalence of bathroom equipment in dwellings, the extensiveness of different 
types of refrigeration, and the degrees to which homes were equipped with radios, 
telephones, vacuum cleaners, or autoob1lcs0 The final series then indicates the 
percentages of dwellings having all of the last four conveniences0 

The distributions of households by value of homes or amount of monthly rent 
appearing in Table 3 is of interest to distributors of consumers' goods because it 
presents data closely related to wealth and purchasing power0 Although such material 
is now available for individual centers of 5,000 population and over, limitations of 
space have required condensation but considerable detail has been retained.. Final 
figures for all non-farm and urban households, the latter comprising all households 
found in incorporated cities, towns and villages, are first shown by provinces, 
classified by value of the owned home and, for rented dwellings, by amount of monthly 
rent 	3totistics for urban households are then broken down by provinces and by 
locality-size groups. An additional column has been included to reveal the number of 
urban centers in each locality-size group. 

This table therefore, summarizes several series of facts associated with 
markets for consunr goods The data on urban households show the varying degrees 
of concentration of these buying units in the different locality-size groups. The 
number of counities in each population-size group then indicates the number of dis-
tributing centers which may be used to reach this market. Q.,ualitative aspects of 
tirban markets by provinces are also revealed., For some purposes, total households 
in owned and rented dwellings may be sufficient; for others, it may be necessary to 
know the number of households living in owned homes above a certain value or the num-
ber of households paying more than a certain amount of monthly rent, In the latter 
Instance wealth and purchasing power are incrtunt influences bearing on the potential 
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sales of certain kinds of products Both of these aspects are indicated here Finally, 
the table enables comparisons to be made between the market potentials offered by 
different size.-.groups of urban centers for the promotion of various products 

Selected market factors relating to Canadian farms are shown in Table 4 of 
this handbook Sixtythree serics of statistics have been included to reveal by pro-
';.inces the potential markets offered by this sector of the economy for various rnanu-
L'uotured commodities.. These data relate to such aspects of the farm market as the 
population and its housing,, types of farm tenure, the financial status of farms, 
sizes and types of farms, and to machinery on farms on the census date 	Some of the 
material was assembled from the Census of Population, 1941, some from the Census of 
Housing, 1941, taken on a "one in ten" sample basis, while the remainder of the in-
formation was obtained from the Census of Agricu1ture 

The facts so selected have been grouped under three headings.. The first, 
"Population, Households and Housing", presents totals for persons on farms, that is 
in predominantly farming areas, farm households,, owned and rented dwellings, and 
averages for rooms per dwe1ling persons per dwelling, age of household head, and 
number of years in present dwelling Under "State of Repair and Equipment of Farm 
Home." a series of percentages show dwellings in need of exterior repair, types of 
exterior materials used., methods of heating,. and principal heating and cooking fuels 
Other series indicate the percentage of dwellings with electric lighting 1, with in-

side running water or inside hand pump, and with bathroom equipment Those are 
followed by ratios revealing the prevalence of households possessing mechanical or 
ice refrigeration, radios, automobiles,, telephones, and electric vacuum cleaners, 
while a summary item indicates the number of farm households having all four of the 
lastnamed conveniences The third group of factors, "Other keasures of the Farm 
Market" consists of quantitative series having fairly wide applications and including 
the total number of occupied farms, the number of ful ly owned farms occupied by their 
owners, and the number occupied under other types of tenure Fixed indebtedness 
aspects are revealed in the number of fully owned, owner occupied farms with mort-
gages and/or agreements of sale, the average individual indebtedness of such farms 
on June 2,, 1941., and average mortgage payment (principal and interest) per farm made 
thereon in 1940. Value data appear in series showing average value per farm (all 
farms) on June 2,, 1941, followed by average gross revenue per farm from farm produc-
tion in 1940, total cash incomo and average cash income per farm in the same year 
Farms are then classified by size into eight acreage groups, and by type into eight 
categories according to the principal source or sources of revenue in 1940 The 
number of units of certain kinds of machinery on farms at the census date concludes 
the table. 

It is recognized that the factors just enumerated vary widely by provinces 
and often between different areas Within the same province 	Limitations of space, 
however, have necessitated the rresentation of these sixty-three series by provinces 

- stead of by counties or census divisions which for some purposes might have had 
ihore immediate and practical 'ipplication 	Certain series of statistics shown here 
y provinces, however,, apear in Table 5 by counties or census divisions . These 

cunsist of items revealing numbers of persons in farming areas, numbers of farm 
households, total number of occupied farms, and figures on the gross value of pro- 
duction and total frrrn values 	By expressing these data appearing i the county 
tables as percentages of their provincial totals, the most important agricultural 
counties or census divisiors can be determined for purposes of market appraisal. 

In the Appendix to this handbook three tables of statistics are presented 
on estimated "Commodity Retail Sales in Canada, Calendar Year, 1941". These data 
were prepared from the commodity urta)yses of sales reported by a large sample of 



the 137,331 retail outlets reporting for the abve year. Table 1 shows the estimates 
by commodity groups and by provinces The two following tables indicate the distri-
bution of such sales, Table 2 revealing the percentage of commodity sales to total 
sales in the region while the -  final presentation reveals the percentage that provin-
cial sales for each group of products bear to the Dominion total for that group. 

SOME OMITTED MARKET SERIE3 

A number of market factors have not been included In this bulletin. In 
some cases, the practical value of the statistics to marketing problems did not 
appear to justify the space required.. In other instances, the data either did not 
exist in a form suitable for presentation here, or was readily available from other 
bulletins for those especially interested in that information. Finally 1  some per-
centage distributions were not shown because the figures from which the ratios could 
be computed were Included in the tables. 

Population factors omitted comprised such items as births, deaths and 
marriages, and distributions of the population by age and by years of schooling. 
Classifications of households or fanillies according to number of persons per house-
hold or family were also considered but were not included. Statistics relating to 
dwellings covered such items as homes with electric 1ightin, radios, and tele-
phones. Such data were obtained by the Census of Housing, 1941, but while this in-
formation was presented in Table 2 for cities of 0,000 population and over, and for 
farms in Table 4, it was not given by counties in Table 5. No figures were shown 
for cities of 30,000 population or over on the percentages of homes with electric 
li3hts, because a very high proportion of such homes were so equipped0 

Additional market factors associated with incomes and other economic fac-
tors including such series as the distribution of wage-earner families according to 
amount of annual earnings, classifications of the gaiafully occupied by industries, 
and production by industries have not been shown Table 5, presenting consumer 
market data by counties or census divisions, however, reveals average annual wage-
earnings per person and Indicates a partial distribution of the gainrully occupied 
in terms of the number of employees in retailing, wholesaling and manufacturing 
activities as well as the number of persons in predominantly farming areas. Table 2 
giving housing and other market facts for cities of 30,000 or more people also pre- 
sents three series on the earnings of wage-earners and wage-earner families. Numbers 
of stores and sales in 1941 for the building materials group of retail stores which 
includes hardware outlets, for restaurants, and for the residual group of stores have 
not been shown separately but are included in the totals in Table 5 Statistics on 
retail trade, which are available in great detail by kinds and types of business and 
also for individual places, are contained in Volume X of the 1941 Census Report. 

TIMELINESS OF C0N3U1R MARKET DATA 

Based almost entirely on census material, this bulletin presents a selec-
tion of market facts applicable to the calendar year 1941. Succeeding years, how-
ever, have brought many changes within the economy of the country. Enlistments into 
the Armed Forces have continued and considerable shifts of population from rural 
areas and many of the smaller centers to industrial localities have ensued. A 
rising national Income with its accompaniment of enlarged family income has resulted 
from progressive expansion in industrial activity and in agricultural production. 
Yartime savings, as Indicated by successive Victory Loan campaigns, have steadily 
grown in spite of sharply increased levels of taxation, 
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On the other hand, many distortions in consumer markets have occurred as a 
result of wartime developments. Civilian supplies of a considerable number of 
products and essential materials have been restricted, curtailmerits being particu-
larly severe in automotive and other durable consumer goods Retailers have found 
it necessary to make various changes in the commodity composition of their inven-
tories of merchandise 	3ome outlets have gone out of business while others have 
shifted their lines of trade to conform with changing supply positions In many 
areas alterations have occurred in the relative sales importance of chain and inde-
pendent stores. Different concerns in producing for war have seen the efficiency 
of their sales organizations and distributive systems affected by reduced civilian 
supplies and manpower shortages. Shifts of population since 1941 have changed the 
market potentials of different sales territories while simplification of civilian 
products and the emergence of substitute commodities have introduced new variations 
Into the merchandising policies of manufacturers, wholesalers and retailers alike. 

In view of this partial enumeration of changes since 1041, what practical 
value do statistics for that year possess for purposes of analyzing and planning 
post-war markets? In the first place the censuses for that year provide a statis-
tical inventory of the economic life of the country and its people and it is this 
complex of factors, includinf' among other aspects those relating to the population, 
its purchasing power, possessions and needs, which resulted in or co-existed with a 
total retail trade of about 3,441,000,000 in 1041. This bulletin contains much of 
the basic information bearing upon these relationships and distributions 	In the 
second place, the bulletin presents in Tables 2 and 4 census information for 1941 on 
housing conditions including the state of repair of dwellings, and on the ownership 
of certain durable products, while data on passenger car registrations appear by 
counties and incorporated placei in Table 5 	In view of restrictions on production 
and curtailed sales, it is probable that no great changes in the total number or 
distribution of many of these articles have occurred, After taking account of wear 
and depreciation wLich is continually going on, these series provide an indication 
of the size and distribution of the potential market which will exist for these and 
related products 

New or improved durable products, particularly those with high or compara-
tively high unit prices, are usually purchased first by the wealthier families, 
followed later by increased consumer demand from the less woll-to--do. This means 
that in the initial stages of distribution marketing efforts must be directed to 
those seients of the market which possess the wealth and income necessary tp buy 
these products. Classifications of households by value of owned home or amount of 
monthly rent shown in Table 3 facilitate such analyses in that the figures reveal 
the numbers of households living in owned homes of stated values or in rented homes 
with stated monthly rents. While such distributions have no doubt altered to some 
degree since 1941, it is improbable that such changes will have seriously affected 
the value of these statistics for the purposes mentioned above 

Other series, notably those on population, earnings and retail sales require 
to be brought as nearly up to date as possible A number of current publications of 
the Bureau are available for this purpose More recent population statistics are pre-
sented in a bulletin entitled "Count of Ration Book Number 4 as an Indication of Post-
Censal Migration". This study compares by provinces, counties and census divisions 
the total census population and civilian census population on Yune 2, 1941 with the 
number oç qurrender cards turned in for Ration Book No. 4, in March - April, 1944. A 
bu11etin 	issued on a monthly basis with sunmary reviews for each calendar year 
reveals the employment situation and payrolls as reported by employers having 15 or 
more employees. quantitative statistics and indexes on employment and payrolls are 

(1) "The Employment Situation" 



here presented by provinces, by individual cities of 35000 population and over and 
by kinds of industries, Monthly indexes of retail sales are likewise prepared and 
issued by the Bureau These are based u.pon the monthly reports of large groups of 
retail establishments and reveal trends in merchandise turnover by kinds of business 
and by provinces or economic regions A report recently issued summarizes these 
monthly indexes and annual averages for the years 138 to 1343 inclusive Simil:r 
data are also available on the sales of country general stores located in towns 
villages of less than 2,000 population 

Aiculture, with its substantial market for consumer goods and other 
products, has experienced chances since 141 in respect both to the value and the 
composition of its production Such developments are of considerable importance for 
marketing purposes since they affect not only the total amount of farm income 
accruing from agricultural production but also its seasonal distribution Informa-
tion compiled or assembled by the Bureau appears in the"uarter1y Bulletin of Agri-
cultural Statistics". Among other series, data are presented by provinces on the 
volume and value of the various kinds of farm production, a study of which will show  
shifts in the proportions of the different kinds of commodities which are grown or 
marketed. Detailed statistics are also presented periodically on cash and net farm 
income, and on various individual items of expense, some of which consist of farmers' 
purchases of different manufactured products Sales of farm implements by regions 
and types of products are also of considerable value in appraising the farm market 
for these and related commodities. Statistics on such sales are compiled annually 
by the Bureau, A recent publication "Farm Implement and Euipmont Sales in Canada, 
1936 	1943" presents considerable information on this trade by individual items for 
Canada, and in summary form by economic regions of the country 

Three sources of current information remain to be briefly noted "Monthly 
1eview of Business Statistics" brings under one cover a wide range of current in-
formation designed to reveal economic trends in the Dominion Many series on pro-
duction, construction, internal trade, transportation,, employment, prices, finance 
and conditions in other countries, accompanied by interpretations of such data, are 
presented in this bulletin The Canada Year Book, an annual publication, has been 
for many years "the official statistical record of the development of the country 
its resources, institutions and social and economic conditions" Numerous studies 
appear in the 1945-44 edition on the influence of the war on the different industries 
and other economic aspects of the country Considerable material on the 1941 Census 
is also presented in this edition, Finally many bulletins not mentioned above and 
dealing with individual industries or activities are issued at various times through 
out the year. Information on these sources Of material may be obtained on reference 
to the publications Distribution 3ranch of the Bureau. 

DESCPIPTIONS AND SOtiflCNS CF flDIvIaJAL STATISTICAl. SERIE3 

TABLES 1 & 5 CONJU!Efl ML%R}IT DATA, BY PROVINCES, COUNTIES AND TOWNS 

Consumer market data, 1941, as presented in Table 1 by provinces and in 
Table 5 by counties or census divisions and Incorporated places of 2,000 or more 
people contain several series which are also included in other tables 	For this rea- 
son the factors appearing in these two tables will first be described in the numerical 
order in which they are listed. 

Complete resu1t of all phases of the Census for 1941 will be contained in 
census volumes now in course of preparation Difforent rotaprint bulletins however 



have already been issued dealing with various series or subject 	Those are identi- 
fiud in the descriptions which follow 

1 Population, 1931, Total Nu.mber -- This series was ootained from 1lolume 
111 of the Conoua of canada, 1931 

ulation, Living Groups and avellinga, 1941 

Persons, Total hujaber 	These are final figures on the population of 
the .)Q!:1lfllOfl as on June 2nd, 1341, the census date 	This material may be found in 
Volujie 11 of the Census of 1941, classifying the population by sex, by counties and 
by all incorporated r1aces 

Per cent c'f Provincial and Canada Totals -- This factor appearing in 
Table 5 reveals the rcoiraphicu1 c3iatrihution of the population within the different 
provinces. It is based on the fircs contained in the preceding item. In Table 1, 
where data are surumarizeQ in provincial totals , the percntagc shows the distribution 
of the population by provinces. The two tables complement each other in this respect. 

4 to 6. ftrsons,Cnadian, 1tish3n. Forci::fl porn -- Final fiures of 
opu1utxon for 1341 are :rei.o analyzed by country of birth. These data are presented 

th 7olune II of the Census of 1J41, ;herc tao stntistic3 are broken dowr. by provinces, 
their counties or census divisions and incorporated places of 5,000 population and 
over. The statistics are shown in this handbook, however, for all urLan centers of 
2,000 population and over. 

7 to 12. CiLicial In;ua L;o -- Four items here classify the population 
according to official language or 1arauag-s used.. Thus final figur€s revoul the 
number speaking Enlis. only, French only, English and French, and neither English 
nor French. Official language of course differs from mother tongue in that the 
former is 	le-ully rcco-:nized language while the latter refers to the first lan- 
guage learned in childhood and still understood by that person Further information 
of this nature iiay be found in Volunie 11 of the Census of 1941 

11, Peasons in Furmin; 'cas, Total lujriber -- "A fariri, for Census purposes, 
i all the land located in one munluipality which is directly farmed by one person 
conueting agricultural operations, either by his own labour, or with the assistance 
of mbers of his household or of hired employees. It may consist of a single tract 
of land, or a number of separate tracts held under different tenures. In order to be 
Idgorted as a farm such land must be of OflC acre or more in extent and have produced 

1940, agricultural products to the value of 53 or more, or be under crops or 
'1oyed for pasture in 1941 " 

A farm area can, therefore, be considered a cornphicul unit composed prin-
c'ipally of farms. This seres reveals the total number of persons residing in such 
farming areas us on iune 2, 134l, the census date 	It should be noted., however, that 
not all the population attributed here to farming areas reside on farms and some may 
in Cact be dependent upon other occupations. 3tatistic shown ur.der items 11, 12, 15, 
anC 17 for farm households, families, and children in families also refer to farm 
areas rather than to individual farms. 

12 to 14. !ousoholds -- Those items nresent preliminary figures on the 
number of households in farming, other rural and urban areas. In the census, popu-
lation data shown by counties or census divisions are classified between urban and 
rural areas. Urban areas consist exclusively of all incorporuted cities, towns and 
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vi11ages. Rural sections are further divided between rural non-farm and rural farm 
areas since the proportion of the population living in unincorporated towns and 
villages varies considerably from one region to another. A household for census 
purposes is defined as "a person or grouj -  of persons living in one housekeeping 
eommunity" The persons may or may not be related by tics of kinship but Ii they 
live together with common housekeeping arrangements, they constitute a housoho1d 
It should be noted that t:. or more households may occupy the same dwelling. If 
they occurr 3eparatod portions of the dwelling and their housekeeping is entirely 
separate they shall be treated as separate households 11  

15 and 16. Families -- Preliminary rigures are here shown for numbers of 
families in farming areas, and for the total number located in other, that is, rural 
non-farm and urban areas 	As in the case of households, nunbors of families in in- 
dividual cities of 5,000 population or over are also set torth. 

It is important to note the jistinctionn between the census concepts of 
householJs and families. The letter unit of population "is understood to consist 
of husband and wife (v:Ith or without children) or a parent and unmarried child or 
children living in the same housekeeping community hence the family membership is 
restricted to persons having the husband-wife or parent-child relationship and thus 
Is not consistent with the group Of persona composing the household. The latter 
often consists of two or more t'ai1ies and very frequently includes persons related 
to the head such as uncle, niece, rrandmother, etc 	but :ho are not members of his 
immediate f.ily." In addition, the definition of a household as given above also 
means that figures for boarding houses, rooming houses, hotels, and other institu-
tions are incuded in the statistics for households 

Data for both households and families huve therefore., been included in 
Tables 1 and 5 of Consumer Market Data. This decision was based on two considerations. 
In the first place the war has occasioned separations in families which have been 
followed in an unknown number of instcnces by re-groupings of families in household 
units. A more important fact for marketing purposes may arise from occasional 
ciifforencos in the buying habits of households and of families, especially where the 
latter are grouped in multinle-family households here the principal household head 
is primarily concerned with the purchase of food, household appliances, furniture, 
etc,, while the sub-tenant or lodging family groups in nultir.le family households are 
more particularly interested in the provision of clothing and other articles of 
family use. 

17 und ie. Number of Children in Families -- These two items present for 
farm and all other areas preliminary fires for unmarried children in the family, 
24 years and under, who were living at home at the census date Single persons, 25 
years and over, reported as scns and daughters of heads of the families are not in-
cluded in the census count of children in the family. 

10 and 20. Tcl1ine's Occupied -- Preliminary statistics for owned and rented 
occupied dwellings are given for these two items, A dwelling is defined by the census 
as "a structurally separate set of self-contained living premises having its own en-
trance from outside of the building contoininq it or from a common passage or atnirway 
inside." Owned homes Include those not fully paid for at the census date while rested 
homes include a few where no actual cash rent was paid, such as households of janitors, 
employees, etc. 

By way of summary, several JOifltC on "l'opulation, Living Groups and Dwelling; 
141", remain to be noted. Each person is shown in the tables in the lasality in which 
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he resided and not necessarily in the place where he may have happened to be when 
the enumerator called. This factor is of considerable importance in the Census of 
1941. L:cmbers of the Armed Forces have been assigned to their place of aboth in 
civilian life rather than to the location of the station to which they were posted 
on the census date0 In the same way, persons on itct1e ,3ervice were inc.uded as 
members of their family households whet.her actually living at home or not ct the 
date of the census. Finally it may be merttionod that the five series relating to 
persons on far:s, households, families, cni.dren in families and dwellings occupiod 
are covered in the Households and ra]uilies census bulletin. The lust four of those 
series are shown in this report for individual places of 5,000 population and over. 
Two tables also nresent class fications of !, usehnjJa lvin 1: ovnied homia by yalue 
o' trv a:J households 1ivth. in rented homes by imount of mcnthiy rent, liko.ico 
for incorporated places having 5,000 or r..ore people. Ftnl census .ompi1ations will 
provide most of these data for all incorporated places. 

Gainfully Occu[ied, Incomes, Etc.., 1941 

21. GainfUlly Occupied, Total }erons - As defined in the 0_11  Occupations 
bulletin from which these preliminary figures have becn assembled a gainful occupa-
tion is one "by which the person who pursues it earns money or in which ho assists 
in the production of marketable goods". Persons unemployed at the census dato for 
some lengthy period but who were still seeking employment were considcred as gain-
fully occunied. Persons no longer followin-; their formei' occupation because of old 
age or physical disability and not expectinr to return to it were enumerated us 
"retired" Only those young persons not attending school and employed regularly 
in some gainful occupation were included among the gainfully occupied. Children 
of working age, that is 14 years of ue z,nd over, assisting parents in a "no pay" 
capacity on farms or in some family business were considered to have a gainful occu-
pation, but daughters assisting in the viork of the home in the same capacity were 
not included in the gainfully employed Persons on Active Service at the census 
date who were Cainfully occupied prior to enlistment are included in the figures 
shown for this item. 

It should be noted that the gainfully Occupied population is composed of 
"ernrloyors" operating their own business and employing others to assiot them, "own 
accounts" conductin; their bus incas v: ithout employees, "wage-earners" working on a 
salary or wage basis including coriissions and piece rate forms of payment, and 
"no pay" workers who are mainly family worhcrs on farms or in stores receiving no 
fixed money payment but whose work contributes to the income of the fiiily business. 
Excl.udln;; persons in .ctive 3orvice the Droportions of each of these classes of 
ginfully occupied in 19 1  were as f;llows: employers, ovin accounts, 18..8; 

ge-earners, 67.1,; "no pay", L 

22 and 25. i3Ce-e3rncrs -_ These two series show pi'climinury figures for 
the total number of male and of female v:ugo-earners. A wage-earner is defined in 
the Earnings and Employment bulletin as "a person who work$ for salary, wades, 
coraiission, or on piece-rate ba ~; is of payment, whether he be the general manager of 
a bank or a day labourer." Persons on Active Jervice who were employed as wage or 
salaried workers prior to enlistment were not considered as wage-earners- Pro-
liminnry fi;ures indicate the number so excluded to amount to L, 13 , 662 mules and 701 
females. It should perhana be noted that v:uge-oariiera not at work on the census 
date are included in the statistics presented Lere. Thus of the total of 2,e14,791 
wage-earners, 193,971 were not at work on 3'uno , 1 1341, and of these, 109,508 wage- 
earners had no eunloyment or any reasonable prospect of returning to their former job. 
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24 and 25.. Average Annual Wage'earnings -- Earnings in the census mean the 
amount of money received as sa1ary, wages, commission or piece-rate panent. "Deduc-
tions from pay for pension schemes, National Defence Tax, War Savings Certificates 
and insurance were to be included in the amount of earnings received in the twelve 
months ending on June 2, 141 	Income from pensions, investments, wor u:1 compen- 
sation relief and other sources of this kind were not to be included in the total 
earnings report" Average annual earnings per male or female wage-earner represents 
the average earnings of those wage-earners who reported earnings for the census year. 

The four series just described (items 22 to 25 inclusive) have been as-
sembled from the Earnings and Employment census bulletin for 1941 and are shmn by 
counties or census divisions and ircorporated places of 5.000 population or over 
Revised figures in due course will he available for individual urban centres having 
populations of less than 5 000 Such data can then be obtained to supplement the 
material contiried in Consumer Market Data 

26 to 29 Retailing and Wholesaling -- Four sets of data here indicate 
the numbers of employees and the salaries and wages disbursed thereto by retail and 
wholesale establishments during 141. These are final figures obtained from the 
Census of Merchandising and Services Establishments which was taken in conjunction 
with the Census of Population for the above year. Wholesaling establishments in-
clude not only wholesale merchants servicing retail outlets but also all concerns 
engaged primarily in the distribution of raw materials, semi-finished or completely 
manufactured products 

30 and 31. Manufacturing -- Final figures for the total number of em-
ployees engaged by the manufacturing industries and aggregate salaries and wages 
disbursed in 1941 have been assembled from the bulletin entitled "Geographical Dis-
tribution of the Manufacturing Industries of Canada, 1941". These and other 
series of statistiQs are presented by counties or census divisions and for all in-
corporated piaoes whenever it has been possible to do so without disclosing the 
operations of individual firms. 

32 to 56 Farms, etc -- Five items present preliminary figures for the 
number of Thrross rveriiii from farm production, gross farm values, and 
averages for gross revenues and gross farm value per farm data for the first three 
items were obtained from the 1941 Census of Agriculture, while the two series of 
averages were computed. The census definition 01' U farm appoars in item 11 above. 
Gross revenues from farm production and average revenues per farm in 1940, desig-
nated in items 3b and 35 as gross value of production include total revenues from 
the sale of farm products and the value of such products consumed by farm house-
holds 	Gross farm values are totals based on farmers' evaluations of their land, 
buildings, implements and machinery, and livestock on June 2, 1941; 

37 Passenger Car Registrations -- These data have been obtained from 
material c1ii 	in YrThe  Highway and the Motor Vehicle in Canada, 1941", a 
bulletin issued by the Transportation and Public Utilities Branch of the Bureau, 
issenger car registrations aoply to both renewal and new registrations. The 
latter include passenger cars registered for the first time in the respective 
provinces and consequently are not exclusively new cars.. It should also be noted 
that figures for Prince Edward Island, Nova Scotia, Ontario and British Columbia 
include taxi cabs in addition to passenger cars, while for the Province of Quebec 
the classification contains figures for autobuses, motorcycles, pleasure cars, 
arid taxis. Statistics are presented by counties for the provinces of Nova 
Scotia, New Brunswick, Quebec and Ontario and by cities and for towns for New 
Brunswick, Quebec, Ontario, Saskatchewan Alberta and British Columbia. 
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Retail Lerchandise Trade 

lariations in nurriber of storos and in total retail sales between dfiTerent 
counties, census divisions or comiaunities provide useful measures of the market in 
different sections of the country. In much the same way changes in number of stores 
and sales between 1930 and 1941 qualify these measures by indicating coiunities 
which have been characterized by cxnansion, stability, or decreases in total pur-
chasing power during the ixLtercensal period 	For these reasons five series have been 
included on retail trade. The first two, items 36 and 39, rcveul the number of 
stores and total retail solos for 1930, while items 40 and 41 present similar in-
formation for 1941. The last series, item 42, then shows the percentage distribution 
of total retail sales for 1941. In Table 5 soles made in the various counties or 
census divisions and urban centers are expressed as percentages of their respective 
provincial totals, while in Table 1 distributions of the Dominion total by provinces 
for the same year are set forth. 

The Censuses of Merchandising and Services Establishments covering the years 
1930 and 1941 have been taken on an est.:b1ishments basis, separate reports being re-
quired for each place of business. The individual units of multiple retailing con-
cerns such as chains and departraer.t and mail-order concerns have therefore been treated 
as separate places of business for census purposes. This has nc-ant that the total 
sales volume of an establishment .as been entirely ulocated to the locality in which 
it Is situated rather than spread over the territory from which the business is drawn. 
In the case of mail-order concerns, separate reports were received for each of their 
establishments or mail-order offices at which orders wec taken and sales were at-
tributed to the centers in which these houses or offices were located. 

Several ua1ificutioas to retail trade data arise from the procedure just 
outlined. In the first placo total smiles for those cities in which mail-order houses 
are situated are inflated so for as local demand is concerned. It is also well known 
that stores in the larger centers tend to draw trade from surroundind communities, 
the extent of which varies botveen kinis of business and between different areas of 
the country. This constitutes a further clement of inflation in the sales of some 
urban centers and, as in the ease of mail-order sales, understates consumer retail 
buying in other communities. 

These features, arising; both from cox:ipI1in proceduros and from patterns 
of retail trading, having inherent advantages and disadvantages for the purpose of 
ovaluatin 1  different marketing areas. On the positive side the data may be used to 
determine the extent to which retail trade Is concentrated in different areas or 
coi:inunitics. This is an important consideration in selecting particulax localities 
as centers of trade and for appraising the various retail outlets of those centers as 
channels of distribution. Per canto retail sales figures serve as useful measures 
of the different cozinunities in this limited respect. On the other hand the data do 
not necessarily indicate the purchasing power of the different sections of the coun-
try. Thus further analyses of these areas may become necessary to determine the dis-
tribution of advertising and soles promotional effort. 

Retail Pistribution by Croups, 1.41 

Retail trade for purposes of the Census of Merchandising is composed of 
nine major groups of stores classified according to the kinds of business carried on. 
ThoSe are comprised of food stores, country generul stores, general merchandise, 
automotive, apurc1, building riateriols, furniture and household, restaurants, and 
other retail stores. Kin.-of-buuincss clussifictions were determined by the prin- 
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cipal lines of merchandise carried. Those categories, however, are not entirely 
SynOfly1;OUS with eonraodities handled because many stores also deal in products other 
than those indicated by their designations. 

Group totals for six rajor and two individual kinds of busincas are revealed 
In the tables. Detailed statistics showing population in 1941, total stores and sales, 
and total stores and sales by major and selected individual hinds of business for the 
suie year will be found in 'lolui te X of the Census of Canada, 101. 

43 and 41. ?ood Stores -- Included in the food 	of stores arc those 
types of retail nutica which dcc] princially although not exe1uive1y in food pro-
ducts. Grocery otoras and co!bin3tion stores (stores selling both grocery and meat 
products) form the most important classifications in this group. The group also 
includes candy and confectionery stores; fruit and vegetable markets, meat markets 
and retail We shops or dairy products stores where imnufacturinG is not carried on. 
Manufacturing bakeries and dairies report to the Census of Industry rather than to 
the Census of Norctandising !urket stalls located on nuniipul iaarl.ets were not in-
chided in the scope of the census and therefore do not form a part of the figures 
shown under the food group. 

45 and 46. Country leneral Jtores -- Country general stores are defined 
for census purposes as stores currying a general line of merchandise and located in 
places of less than 2,000 population. Recent years have witnessed a development in 
this type of business consisting in the dropping of certain non-food comiodities 
previously carried and a tendency towards specilizing. more in grocery products. 
when a store sold grocery products to the extent of EO per cent of its total annual 
turnover, it was classified in the food group rather than us a country general 
store oven though clothing and other non-food commodities were carried. 

47 and 48. General Lerchandise Group 	This group is rade up of department 
stores, mail-order houses or offices, the well known variety store type of business 
and, in addition, a classification of stores soiling a general line of icrchandise 
but which cannot be classified as country general stores by reason of the size of 
locality in which they are located and which do not appear to have the c1ualifications 
of a department storo, There are no clerly defined ijua1ificutions for a department 
store. Stores huve been classified as departant stores if they carried a general 
and complote line of men's and women's apparel and if house furnishings wore also 
sold. Furniture is generally althouoh not always sold by department stores. There 
may or may not be a food deportment. A size-of-business limit vas also used, no 
store with annual sales below $100,000 being classified as a •cpartment store. 

49 and 50. Automotive Group -- This group embraces those types of retail 
establishments enraed rjririaril: in merchandising rator than servicing and catering, 
to te needs of the automotive trade. The group includes motor veicic dealers, 
filling stations, stores specializing in tires, batteries or other accessories, and 
it also includes garages provided that the sole of merchandise forms at least 50 per 
cent of the total annual receipts. Garages in which receipts from repairs and ser-
vices formed the main source of income were classified as service gara:es and were 
not inc]uded in the ).erchundising Census. 

51 and 52. Ap;arel Group -- Included in this group are all stores whose 
stock-in-trade consists chiefly inclotidng or shoes. Men's clothing or furnishings 
stores, women's apparel and accessories stores, family clothing stores and shoe 
stores are the main types of business included. Custom tailors and the shops oper-
ated by furriers are included in this group even though part of the activities of 
these stores is industrial rather than distributive in nature. 
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53 and 34. Furniture and Tiousehold c,rou -- This group is comprised of 
stores enaed mainly in the retail distribution of furniture, house furnishings and 
related items. It includes furniture stores, ouseho1d appliance stores, music and 
radio stores in addition to a number of icus important classes of rctuil outlets 
ouch as stores specializing In china, glassware, crockcry, etc. , picture arid picture 
frain 	hps and stores selling awnings, flags, window shades and tents. 

)) and 56. T)ru Stores -- Statistics for these estublisIments, classified 
into tat: L.:cr retail stoi(;s roup, induce drug stores operating soda fountains and 
those not so ui'iippcd. In addition to putting up arescriutions and selling drugs, 
patent medicines, ich room supplies, toilet articles and preparations, miy of these 
outlets carry magazines, tobacco, ph&tographic supplies and cuiorus, and x;.axLj other 
hues. 

57 and 51h Filling 3tutionS 	Totals for filling atUltions arc presented 
for 1941 because of their relationship to automobile ownership, buying habits and 
travel. Included in the automotive 	oup, filling stations sell gas, oil, parts 
and accessories, tires and tubes and derive a certain amount of revenue from repairs 
and other serviCeu To be so classified, 7u per cent of the total merchandise sales 
of filling stations must consist of sales of gas and oil while service receipts must 
not form more than 25 per cent of the total annual businoss. 

Retail 3ervice Establishments, 1.341 

53 to dl, Receipts -- Consumers' expenditures for services constitute 
additional indicators of income and wealth and further outline the standards .:;f 
livin end t 	nature of consuaer buying habits in the different communities. For 
this reason, the total receipts of all service establishments, receipts of estab-
lishncnts enrTaed in personal services, and receipts of automotive repair and ser-
vice shops are presented here in as much detail as piblo. 

3orvice otuh11hatcfltS covered by the cnuus of Jdeichundising and Service 
stabhishrcnts in 141 include a considerable variety of business activitic. These 
consist of amlJse)lCnt places, (i.e.) theotres, c';lini alleya and billiard parlours, 
etc., acraonu) service establisauento such as barber shops, beauty parlours, laun-
dries, shoe reFair shots, etc., photography, undertuking, certain types of business 
services such a. advertising aceneies, linen supiy crvice, collcction arid credit 
agencies, and man:T tYuC3 of repair shops such as automotive reuirs, blacksmith 
shops and so on. Domestic and :rofe3si0113l services arc not included 	Financial 
institutions such as banks, insurance companies, real estate agencies or stock bro-
Ldrs an building services such as carpentry, masonry, etc., arc also xc1udud. 

Total receipts for an estub1iuoontS or itea 59 includes the receipts of 
all service concerns included in the census, the composition of which differs be-
tween coisunities. Receipts froL perconal services or item 60 are comprised of the 
receipts of all barber shops and beauty parlors, laundrit-c, cleaning and dyeing 
plants and shoe repair and service shops. Receipts of automotive repair and service 
shops, indicated in the final series are made up of the gross income of auto service 
garages, parkinF lots and storuo garages and specialty types of automobile repair 
and service shops. StatistiCs on Service istab1ishments for l41 are presented in 
considerable detail by types and geographic1 units in Jolune Xl of the Consus Re- 
port for the above year. 



TABLE 2, HOUifl A!D THE orr LAJIKET FACTOR3 FOR 1ECD C,dADL CITflJ 

Cities of 30,000 or more people constitute inortant and coricentiutod Lar-
kets for consumer goods. This is demonstrated by the fact that about 31 per cent of 
the total population of the country, nearly 35 per cent of all retail stores and 
about 54 per cent of all retail sales were attributed to such rlaccs by the Ceiisuses 
of Population and of Merchandising in 1941. Iousing conditions and shelter costs 
associstcd therewith of course exert considerable influence on the volume and con-
position of consumer buying and for this reason the special material contained in 
Table 2 has been asserthled. It wilibe noted that it supplements the data on such 
cities presented in Table 5. Many of the series on housing, etc., are now avail-
able in greater Coographical detail both by piovinces, and individual urban centers 
of 4,000 population or over. 

As will be observed, the first nine market factors ana the family earnings 
series shown under footnote (5) were obtained from the comprehensive Census of Popu-
lation for 1941. The remaining items have been assembled from the Census of Housing 
for the sane year which was taken on a "one in ten" sample basis. All the stutistic 
with the exception of figures on total persons and number of households in owned and 
rented dwellings, are the result of preliminary compilations. Several concepts found 
in Tables 1 and •  5 have already been defined and the meanings of others will be 
apparent from the phrasings employed. The various series have therefore been grouped 
for further classification and description. 

2 to 4. Households -- lreliininary figures for total numbers of households 
and the final figures for househQlds in owned or rented dwellings presented in these 
three items were obtained from the Census of Population. The totals of households 
in owned and rented premises theiefore do not agree with the figures appearing in 
item 2 but the differences in most instaies are small. 

It is important to note that the concept of "household" as used by the 
Census of I'o:ulation differs in inclusiveness from that employed by the Census of 
Housing. In the latter, "it is nocessary to consider all persons sleeping in a 
dwelling unit as members of the same household. The 'housing' household, there-
fore, is a broader group than the household defined by the Population Census". 
According to the latter, two or more groups of people occupying separate portions 
of the same dwol1ing and having entircly separate housekeeping arrangements would 
be so enumerated. For purposes of the Census of Housing, however, such groups would 
be triated as one household, 

5 and 6. Fui:ilies -- These are similarly defined in both Censuses. The 
preliminary figures shown here provide a breakdown between total families and wae-
earner families, the latter as a rule being principally dependent upon the salaries 
or wages of their wage-earner heads. 

7 to ). lwel3inqs Occupied -- As in the previous instance, this concept 
retains the same meaning in the Census of Housing that it has in the Census of Popu-
lation. The dwelling is, therefore, structurally separate and may be a sir.gle house, 
apartment, one section of a semi-attached house or row of houses, rooms in business 
premises, etc. Bwellings, dwelling units and homes are teri.s which may be used in-
terchangeably. In some instances two or more families or households as defined by 
the Census of Population may reside in the same dwelling. In these cases, the prin-
cipal household or family assumes responsibility for home ownership or holds the 
lease from the oner of the property while the sub-tenant or lodging household or 
family Is associated in a business way with the principal household. Conseuent1y 
when reference is made to households or families in describing the remaining series 
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in this table it is these principal groups to which the remarks refer 

1.3 and 11. Aveisge Age of Household Head -- Jevcra.. aspects 01 significance 
to market appraisal are directly or indirectly associated with the ue of the head of 
the household. These include such factors as consuuer buying attitudes, size and ue 
if family, amount of income, anount and coiaçositlon of family purchases, savings 
accumulation, and the disposal of surplus income and savinns in more durable kinds of 
consumer goods. All of these tend to change with the advancing ae of the household 
head and hence the to series, average aqe of the head of the principal household in 
owned and rented dwellings, are presented in this table. It is interesting to note 
that heads of principal households in owned dwellings generally are so:aewhat older 
than those living in rented dwellings. 

12 and 13. :veragc Years in resent Dwelling -- The first factor indicates 
the average nui.ibor of year:; spent by home-owning houaeholds in their present dvicl-
1irs, v:hile the second series shows the averue number of years spent by principal 
tenant households in their rented dwelling units. The shorter period for the latter 
class of houoehold3 is particularly noticeable from the two sets of figures. It is 
importur:t to note that "QvCraPe years in present dwelling" is not uynoryiaous with 
the average age of the dwelling, which is en entirely different concept. 

14 to l. rcllin:s by ruyibeE per Building -- :istribution of dwellings ac-
cording to nunber per building, is uoful in appraising markets for such products as 
furniture, house furnishings, other bulky and durable consumer goods, heating equip-
ment and fuels. The six series here presented, however, may have been affctcd to 
some extent by the fact that only every tenth dwelling was covered by the Census of 
Housing. Some 'tenth (wollings', for instance, may have been grouped in buildings 
in combinations not entirely typical of the intervening homes. Such variations tend 
to be most pronounced in auartnent builiJings containing more than ten dwellings when 
the same structure would arpear more than once in the enumerator's reports for these 
unit,s. In much the some way noi:-trpical variations could occur in the three, and 
four,to ten dwelling-per-building groups. In many cases the difi'crences tend to 
cancel out when the data are assembled on a city basis. Thus while the percentages 
cannot be used to calculate dwelling structures with a high degree of accuracy, the 
information does indicate in an approximate manner the distribution of homes by num-
ber per building. 

20 to 23. Rooms and lersons per 1vclinf; -- lurkots for a wide variety of 
consumer goods arc closely asoc1ted with the number of rooms contained in the 
typical dwelling unit. Thus replacement and new demands for many different items of 
kitchen, dining-room, living room and bedroom furniture, house furnishings such as 
carpets, rugs, curtains, wallpaper, etc., and electrical fixtures and appliances are 
functions of the number of rooms per home. But the use of and demand for such pro-
ducts is modified greatly by the number of persons living in these Uflit3. where the 
number of rooms in the dwelling is gieater than the number of persons, space is 
available for considerable assortments of furniture, house furnishings and ejuipment. 
Conversely, in hones having fewer rooms than persons, there is a concentration in 
use and in replacement purchases upon a somewhat narrol;er range of durable goods. 

Since ciowding is therefore a limiting space factor of some importance in 
consumer demands for durable products, the last two series in this group have been 
included to reveal the extent of such congestion in living quarters. The first item 
dealing with dwellings shows the percentage of such units with 2ess than one room 
per person. Although an arbitrarily selected dividing line, a home with only one 
room per person and containing a four person household means a minimum of two persons 
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per bedroom, a kitchen, and a living-room. Otherwise living rooms must also be used 
for sleeping accommodation. The last factor, per cer.t of multiple family households, 
indicates the degree to which overcrovdin; was due to a grouping of families in the 
same dwelling unit rather than to the presence of lodgers or to a reaatively large 
number of persons in the family. "household" is here used of course in the sense 
givtn it by the T-ousiri -, Censuo, that is, all persons oleepina in the dwel1inr unit. 

'ina::s 1111 Characteristics of Urban Duollers 

Family income is obviously one of the key factors in appraising iaorl;ct 
potentials for different consuner goods, This is particularly true in resoet to 
the less essential products which tend to be purchased by the family after the 
priority claims of food, shelter and necessary clothing have been assured. Shelter 
costs normally form a considerable proportion of f;ti1y income At the sane time 
the types and arnounts of shelter costs incurred by the owninZ or renting families 
are strongly influenced by the amount of family income Conseçuontly an analysis 
of the tinancial status of principal families in cities of ,O,U(Xi population or 
over is essential to an understanding not only of their total purchasing power, 
but also of that surplus which may be available for discretioanry consumer spending. 

24 to 26. .verage \n.uul iue-oarniniIs -- The first series, average annual 
earnings per wage-earner family, includes the salary or wage-earnings of all members 
of the principal fhmily whose head is a wage-earner. The period covered roltos to 
the twelve months ending on June 2, 1941. Annual earnings of sub-tenant or lodging 
families of course have been excluded from the averages. Since the earnings of 
such families are usually lower than those of principal families, average annual 
earnings for all wage-earner families, as obtained b:.  the Census of Population on a 
comprehensive basis, are shown in a footnote to the table. The lower level of the 
latter is apparent from a comparison of the two series., 

Reflecting the fact that home ownership is primarily a function of income, 
the annual wage-earnings of families living in owned dwellings are generally higher 
than those of families living in rented homes The extent of these difference in 
the twenty-seven cities is shown in items 25 and 26, which reveal average annual 
earnings per head of principal wage-earner families classified between owner or 
tenant family households. Thus to meet the various purrosos for which such data may 
be used, three series on annual earnings are here presented. The first presents 
averages for all principal wage-earner families in the year ending on the census 
date. The second average (shown in the footnote)gives averages upplicaLle to all 
families, while the final series oprearing in the table indicates the extent of the 
spread between the wage-earnings of heads of principal families In owned and in 
rented dwellings. 

27 to 33, Average Values an Occupancy Costs of Owned Dwellings -- Aver-
age values of owner-occupied dwellings, the first series in this group, are based on 
the owners' estimates of the market values of their homes on June 2, 1941, Owner-
occupied dwellings of course are not necessarily fully paid for, since mortgages and 
other secured indebtedness nay be outstanding against them. The number of such homes 
is indicated in rercentage terms in item 28while the following series reveals the 
average size of the mortgage debt per mortgaged dwelling. 

Although niortgage indebtedness is a factor often considered by the urban 
home owner before purchasing durable goods of high unit value, the element of fixed 
charges against his annuul income is perhaps the more important. These charges eon-
sisting of annual mortgage payments (principal and interest), annual taxes devolving 
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upon the owner and iniudin: iunicipal levies for property, school, water, etc., 
durin: the precedinn tn::ation year, and evera;e costs of all repairs made to the 
Nellinr durinf the census year are shown in items hO, hi, and 32. 

Per cent of c;ned th:ellins in need of exterior repair was determined from 
the nunibers invin(: some or all of the following defects; cracked or ioanhii;, exterior 
walls; shinled roofs with warped or missinr s'.in;les; 	inneys crucod or with 
missinn bricks; and unsafe outside stcns or tairiays. No data were obtained upon 
the extent to which interior repairs wore reçuired, but probably a hith proportion 
cr dwcliin;s in need oC exterior repairs was also in need of interior repairs. 

h4and 35. RaSted 	lir;s -- Rent. and Repairs -- For most rented dvei- 
lins, the fixed occupancy costs just described are included as corpoaentu of the 
monthly rentals. Further details on these points, however, can be obtained from the 
bulletins for the indivLdual cities 	Avera:c monthly rent as shown in item 34 is 
based upon rental charcs paid for the month of Lay, 141 Percentages of rented 
dwellir.s in need of external repairs were 6eternl0cd in the same iannor as that 
outlined ubov, for owned dweflinr:s. ihile many of these wellins will be repaired 
by thoir owners rather than by t.eir tenants, the overall ratios are included here 
because of the market information which they portray 

Physical I'eatures and E.u.Lp::ent of 1ellings 

36 to Q. Principal Exterior Lutarials of Dwelliny 	Four factors here 
indicate in percentage terms the number of dwe1iins both owned and rented, in which 
brick, wood, stucco and stone were used as principal exterior iaateriuls. In most 
instances the ratios will not add to 100 per cent because a smull proportion of the 
th:ellins were constructed of other naterials, usually consistind of asbestos, sheet 
metal or even canvas These series are of obvious interest to nunufucturors and dis-
tributors of building materials for new residential construction, since they reveal 
the materials vAich have been most aoaon1y used in the past In the various ccnters 
Associated with itents hZ' and 05 which :ive the percentages of owned and rented dwel-
lings in need of external repairs, the four factors will also indicate the most 
likely kinds ci' materials liab!4 to be used in this manner. 

40 ta 43. Ieatin:: :iystcris and heating ?uels -- The extent of the market for 
re:lscexnent or alternate types of houtinz systems and for different kinds of heating 
fuels are presented by these series. I:whors of dv.'ellinc with furnace heating, I hat 
is all stean, hot water, and hot air furnace systems, are indicated in percentage 
texns in iten 40. Stoves were employed as the principal method of heating in the re-
rr.zlininr: dwellings, the percentages for which can be determinded from the table by 
deduction. Mcating rcls are classified into three Zroups, coal or coke, wood, and 
fuel oil, 	as included in all other fueJ.s and not shown here was used to a consider- 
able extent in London, 1rantford and 'dincisor, and on a somewhat greater scale in 
Calgary and Ed:tontofl. 

44 to 46. Principal Cookin7 Fuels -- These series show the percentages of 
dwcllin;:;s reporting the use of three kinds of cooking fuels, i.e. , coal, gas or 
electricity, and Yood. V& oil and other cocking fuels are the remaining kinds of 
t'ucs not shown in the table. As has already been pointed out, percentages of dwcl-
lings wired for electricity were not included among theso series since the proportions 
of homes so cquipned were uniformly high in all centers, the lowest ratio being 96 per 
cent in Edmonton, Alberta. 
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47 to 52. Bathroom Euipment - Six items here indicate the percentages of 
home ejuipped with baths or siowcrs and with flush or chemical toilets. These ratios 
also reveal the extent to which such facilities were used exclusivaly by single fami-
lies or were shared with other families residing in the same living' units. 

53 to 55. Refrigeration -- Three factors are presented on the extent to 
which homes in the 27 cities of 30,300 population and over are equipped with or lack 
refrigeration facilities These show the percentages of dwellings with mechanical 
refrigeration, with ice refrigeration and with no refrigeration. rXe1lini:s oquirped 
with other types of refrigeration such as ice houses or springu forr L 

small proportion of the total and for this reason are not included. 

56 to 60, Radios, Telephones, 'Jacuum Cleaners, Automotiles -- Five series 
are presented to indicate the prevalence of each of these articles in dwellings, that 
is, in possession K principal t'amilics. These figures tend to understate the number 
of such articles in use since they refer to principal families only and do not record 
those in possession of sub-tenant or lodgin'. families. The fixial factor, Item 60, 
shows the percentage of dwellings for which all four conveniences were recorded. As 
is to be expected, such dwellings are considerably loss numerous than homes equipped 
with any one of these articles. 

TABLE S, flI3TRIB1JTI0IL3 OF NON-FARE HOUJEIIOLD3 BY IALUE OF MIKE  
OR 11.'OU1T OF 1.:o;TflY REIT 

Statistics on wealth and income when studied together reveal significant 
information on coxniunity purchasing power and potential consumer dexamd. Distribu-
tions of wealth frequently provide good measures both of fuitily incomes and also of 
personal possessions and savings 	Ooflerully a function or result of income, wealth 
in this sense contains several implications of value to marketing men. These center 
around the indication of income levels, the revelation of living standards and by 
inference around buying habits and the purchases necessary to maintain such standards. 

A number of series on owned and rented homes, annual incomes or earnings, 
and on retail trade apear in considerable detail in other t-bles. This table pre-
sents by provinces final figures on the number of non-farm households living in owned 
or rented prcuises together with a further analysis of urban households by size-of-
locality groups for each province. Households living in owned homes are shown accor-
ding to the reported value of such dwellings, while those living in rented units are 
subdivided into Croups according to the amount of monthly rent paid. Households are 
hero classit'ied under the definition used by the Coiasus of Population as "a person 
or group of personz living in one housekeeping community with conmon housekeeping 
arrangements." Total non-farm hou3eholda include all those living in non-farm areas, 
irrespective of whether residing in urban centers, that is all incorporated cities, 
towns and villages, or not. Distributions for rural non-farm households are obtain-
able by subtraction. 

As will be noted, a special column has been included to reveal by provinces 
the number of incorporated places comprising each size-of-locality group. This in-
dicates the number of urban centers through which it may be necessary to distribute 
to reach all or particular segments of these markets for various commodities. For 
the provinces of Prince Edward Island, nova Jeotia, Now Brunswick, Yanitoba and 
British Columbia, the figures given for some locality-size groups unply to individual 
centers. In the remaining instances, the figures represent overall distributions 
from which the classifications for specific cities may vary quite widely in some 
cases. Reference to Table 5 presenting consumer market data by counties and incor- 
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porated places will enable many cities and towns to be identified. Information con-
tained in Table 2 for cities of 30,000 population or over will also be useful in 
determining the contributions these cities make to the totals appearing in Table 3. 
As has already been indicated, preliminary distributions of households by value of 
owned home or amount of ma:thly rent are now obtainable for towns and cities of 
5,000 population or over. Final figures of a siiuilar nature for all incorporated 
laccu will appear later in Census reports for 1)41. 

TBIE 4, SElECTED ARJ:ET FACTCTh3 REIATIg, TO CAUADIA FAR], 1341 

Canadian farms nd the population residing in distinct farming areas offer 
substantial markets for a wide variety of consumer goods and of other products. 
These rune from non-durable items of food and clothing, to durable commodities such 
as furniture, electrical prosucts and automobiles. In addition, the industry annu-
ally requires large amounts of farm supplies and agricultural equipment. The size 
of this market is indicated by the fact that nearly 0,300,000 persons in 1941 were 
either residing on Canada's 732,832 farms or were living in areas predominantly 
farming in nature. Lost of this market for both consumer and other goods was ser-
viced by retail outlets, a reflection of the decentralized nature of the industry 
and its way of life. 

Examination of Table 5, which presents sixty-one series of statistics by 
counties or census divisions, will indicate that four population and five industry 
series boar spocif'ically on the farm segment of the economy while others partly 
cover that activity. The Censuses of AousinC and Agriculture for 141, however, ob-
tained a large amount of statistical information of value to the analysis of this 
farm market. :3elLcted series from these Censuses appear in Table 'i by provinces and 
arc described below. 

1 to 4. lersons, gouseholds, ).;ellings -- This material has been assembled 
from the eensus of I opuatior. Persons in farming areas, us has been explained pre-
viously, include people living in geograp!duul units predominantly furninr, in nature, 
a high proportion of whom reside on farr:i. Figures for the number actually living on 
farma arc available upon request. The former, a more inclusive series, has been 
selected because of the close association of such people with the standards of living 
prevailing on the surrounding farms. Data on farm households and dwellings are based 
on iefinitions given to these terms by the Census of Population and have been de-
scribed prciiously. 

i to U. :ousin,; Jones -- Due to the distinctive nature of farm life and 
of agricultural operations, a more limited number of series on housing conditions 
have been presented for farm dwellings. The factors shown here, however, correspond 
with many of those shown in Table 2 and explained earlier under the heading "Housing 
and Other Market Factors for 3clected Canadian Cities of 30,000 Population or Over". 
Again resembling the same table, the most important features or attributes of farm 
dwellings have been portrayed for the most part in percentage terms. ihere such 
ratios do not add to 100 per cent it is due either to the absence of a percentage for 
dwellings not having the particular feature or to the omission of the other residual 
groups of attributes. 

Three scries, per cent of dwellings with electric 1ightin, inside running 
water and inside hnd-purn.p appear in this table but not in the table for individual 
cities with populations of 30,000 or over. Homes electrically lighted, it should be 
noted, include those powered either from central stations or from privately farm-
owned plants. 
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Other Measures of the Farm Market 

31 to 33. Farm Tenure -- The census definition of a farm has already been 
indicated in item 11 under "Consumer Market Data by Provinces and Counties" at the 
beginning of this section. Such occupied farms are classified by tenure according 
to the method of holding and operating the various properties. "Farms fully-owned, 
occupied by owners" are those the titles to which are held by the owners who 
occupy them; full ownership, however,, does not mean that such farms are free of 
debt. "Farms operated under other types of tenure" include three other types which 
have been combined for presentation in this table. The first of these "part owner, 
part tenant" farms are those consisting of two or more tracts of land, one or 
more of which is owned, the remainder being rented, "Tenant" farms are those held 
entirely under a lease system, while the third group, or "manager" types, is com-
prised of those operated by managers, the titles to which are held usually by non-
occupying owners. 

34 to 38: Fixed Indebtedness and Farm Values -- These statistics outline 
by provinces the prevalence arid amount 01' mortgage indebtedness on farms and the 
security upon which such debts are based. Mortgages have here been taken to in-
clude in addition all amounts owing under agreements of sale. The first series 
indicates the number of fully-owned, owner-occupied farms reporting mortgages on 
the census date, while the following item reveals the percentages such farms 
formed of all farms fully-owned and owner-occupied. The next two factors show the 
average amount of mortgage per fully-owned and owner-occupied farm reporting such 
indebtedness and average mortgage payments per farm in 1940, the previous complete 
calendar year0 Item 38 reveals the average value per farm for all farms enumerated 
in the Census of 1941, this being a broader group than the fully-owned, owner-occu-
pied class of farms described above. 

39 to 41- Gross_Farm Revenues and Cash Income -- These series relate to 
average grs revenue from farm production in 1940 designated in item 39 as average 
gross production per farm, and to cash farm income for the same year. Average gross 
revenue per farm from farm production includes of course revenues from the sale of 
farm products and the value of such products consumed by farm households. Total 
cash income and average cash income per farm likewise includes revenues from the 
sale of farm products, but unlike gross farm revenues includes income from off-farm 
sources instead of figures for the value of farm products consumed by such house-
holds. In some provinces income from off-farm sources forms an important part of 
total cash income and indeed was sufficient in the case of three provinces to cause 
average cash income per farm to exceed the averages of gross revenue per farm from 
farm production. 

The relatively close approximation of average cash income per farm with 
similar averages for gross revenue from farm production in the various province8 in-
dicates that the latter series which appears in Table 5 by counties and census di-
visions was a comparatively good measure of the farm purchasing power of those 
areas in 1940. Some qualifications in the use of this series, hovever, arise from 
tho differences between the two averages in the various provinces and by the fact 
that even wider differences might have existed between counties within the same 
province. It should also be noted that not all of the farm purchasing power so in-
dicated .s necessarily available for the acquisition of consumer goods. Often pity-
merits on various financial obligations or the purchase of essential farm supplies 
or equipment will rank ahead of the desire to buy consumer goods. Thus alternative 
methods of' disposing of farm purchasing power are significant considerations in 
appraising farr markets for these and other products. 
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42 to 37. 3izc and Types of Far:c -- 	i 	vary conaiderauly from one 
province to another and freuenty bctveen counties ithin the siric province in io- 
pect to their acroae and th prin'Ia1 kinds of oonr:io.ities produced 	Those v3r1- 

ations in turn influence the amount of cash income resultin; from a;ricultura1 
operations and also the kinds and amounts of equipment used. Distributions of farias 
Ly number of acres per farm, for instance, may indicate not only the population 
iensity ;vithln fariain -  areas, an iitportant factor in consumer ;ooda markets, but 
ilso the intensity aith which the land is v.or.ed. Juch distribitions in association 
aith ala il'ication:; b:jsec3 upol ,  t:.e ti'inipuI sources o' revenue then have iL:°ifi-
anee in c':'raisin,- the kinds of eL1Ir)ment or supplies reuired. 

The first ei;ht series in triis ;roup of iteis present Pi.urcs on the number 
of Vari:w classified by aumber of acres nor farm. The MbiUlrAlnC statistics reveal by 
provinces the number of farms obir:in; sO per cent or isore of tacir cross revenue 
from specified sources in 140. "The ;ross revenue inludcs (a) total recuijits from 
the sale of raias, hay, vc:etables, fruits, nursery atoeho and otner crops har-
vested in 1)40; (b) tota receipts from the .3ale of livestock; (c) total receipts from 
the sale of auiry and animal 1 irocucts; (d) fross returns from the sale of forest and 
apiary products; (e) total receipts from work performed off the farm, from boarders, 
loders, C3flpers, etc. 	ad (f) the value of all farm iroducts consune or used in 1940 
by the farm h tsonold." 

"ruin and ha,r" Cams are those whore 30 per cent or more of the cross rev-
enue was derived from the uale of pruiri or hay. I'Livestock and poultry" farms is a 
roup consistin of these two individual ty'es. "Poultry" farms are those where 30 per 
ccnt or more of the ross revenue was dcv:. ; 	from the sale 01' poultry or C(ç5; this 
tyne also in1udas farms 	iali1a in tue sale of day-old chicks. "Livestock" farms 
include those sccicliin on the sa. ' bzsIi in the sale of 1:cs, attie , sheep, 

roots or f'ir-bc:arin aiii: .a a. 	'Idixed" f...r:a coniut ol' thoso'.:heru revenue from 
tao or r.orc . .uin rouj'a , a • ". rain aria hay" , an] "liveutoci. " , was rejuired to yield 
0 per cent or ]inre of the ross revenue. "Ju sistc,:ce and combinations thereof" are 

contrised •oE' two diferent tyres. "Jutsictorcc' farms arc those oil the value of 
pro.ucts coi:su1od 01 uiod &uouutcd to 50 rem cent or more of the hross revenue. "t.0!1-

bir.at ions of .;usiatcncc famns" are ;'::i: ihcrc the value of irouets used oi consui.ted 
and th. revenue from another main ty e of product, such is pou].try, 'sore mc uired to 
:roducc 30 or cent or more 01' the moss Vurim revenue. The re;..ainin: classification, 
"other types", incJ imcu tao oupu, 11'orot and : karp :;rOuCts" farms anti "part-time" 
farms ; in the Lttcr 3d per cent or itora of the moos revenue ;':us obtained from work 
performed off the farm, Prom c.vcr-riht loJ;ors, boarders, caI4:cr, etc. 

3E• to L ' . 1:achinorv rn ircrms -- The Census 's.d ;riculture for 1J41 also ob-
Lamed statistics ielutin ts the nui.tbers of ccrt.An kinds of 	hinery round on furm. 
it the census date. These series reveal the number of automobiles, motor trucks, 
tractors, tnroshin mach ines and combines, electric motors, and Lasoline cnrires on 
arms on Tune 	.. )41 . Tractors are broken cowa in the Census betv.ceri those v.'ith loss 
than 13 un those with 13 or more he .po''.cr on the drawbur I la separate figures 
acre obtslned on thresh in; machines arid c&oi.,bjxicu. These v.'ere the only kinwi of farm 
machinery, hoaever, which nero individually enumerated in the 1)41 Census 
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Table 1. --Consumer Market Data, Canada and the Provinces 

(1) Prince 

(See page 8 for descriptions of these eerie..) CANADA Edward Nova New Quebec 
Island Scotia Brunswick 

1. 	Pepulation, 	1931, Total Ito . 	...................... .10,376,786 88,038 512,846 408,219 2,874,662 
PORILATI9I, LIVING_GRO'PG ABD DEiLINr,S, 1341 

11,506,655 95,047 577,362 457,401 3,331.882 - 	 2 	Person, Total 	................................ 
3. 	Per cent of Canada Total 100.00 C.83 5.02 3.97 28.95 

9,487,808 92,698 537,221 436,809 3,107,939 
1,003,769 898 25,568 10,260 91,885 
1,014,133 1,540 15,126 10,313 131,743 

Persons 	(b), 	Canadian 	horn 	........................ 
British 	born 	......................... 

7,735.486 83,814 530,467 291,023 410,721 
Foreign born 	......................... 

2,181,746 955 6,800 82,381 2,016,089 
1,474,009 10,262 40,253 83,660 892,984 

7. Official language, English only ................... 

	

8. 	 French only 	.................... 

	

10. 	 N'.hor En1ch nor French 115,414 16 442 337 12,088 
9. 	 English and 	French ............. 

3,276,307 62,858 139,269 146,248 873,961 
714,736 13,819 31,357 29,008 153,060 

13. 	 Other rural 	(d) 	..................... 473,945 1,491 39,047 33,270 65,593 
14. 	 Urban (d 1,522,123 5,122 58,302 32,321 444,773 

658,868 13,139 29,053 29,059 150,657 
1,862,211 6,451 94,967 64,420 497,197 

Persons in farming areas, Total No. 	Ld) ............ 
Households, In fanhiinr, areas 	(d) ................... 

15. 	Families, In fartnin 	areas 	(d) 	.................... 

Number of children in families, In farming areae(d 1,557,037 27,825 57,561 74.851 490,029 
Other (d) 3,13R,334 12,691 184,865 134,090 1,054,621 

1,459,421 16,272 85,428 61,409 287,449 
1,120,413 3,810 37,800 30,485 357,130 

DwellIngs 	occupied, 	Owned 	(d) 	..................... 
Rented 	(4) 	.................... 

GAINFULLY OCCUPIED, IiIC0LS, ETC., 1941 

16. 	Other 	(d) 	.............................. 

Gainfully occupied, Total Persons (2) Ld1. 4,478,948 34,926 210,330 161,252 1,232,775 
Wage earners, Total Male 	(2) 	(4) 	................. 2,115,299 8,936 191,445 71,044 603,312 

699,492 4,031 31,933 22,644 211,315 
Average annual, wage earninrs, Male ($),(d),(t),(2) 998 596 864 767 922 

Fena1e$),(d),(t),( 2 ) 492 294 3 1 9 366 429 
297,047 1,425 13,357 9,004 74,562 Retailing, No. 	erp1oyees 	.......................... 

Salaries and wages 	(Thousand $) 	................ 289,380 1,071 12,102 7,871 66,408 
117,471 441 4,013 3,084 32,634 Wholesalthg, No. employees 	........................ 
189,449 441 5,660 4,355 54,696 Salaries and wages (Thousand $) 	................ 
961,170 1,105 24,577 19,600 327,591 

31. 	Salaries and wages (Thousand $) 1,26,863 681 27,527 21,718 393,820 
732,832 12,230 32,977 31,389 154,669 

	

23, 	 Total For1c 	(2) 	(a) 	................ 

	

32. 	Farms, 	Total 	No. 	(2) 	(4) 	.......................... 

	

33. 	Gross value production (Thousand 3)(d)(2)(y 780,735 7,699 18,313 18,326 121.143 
34. 	Farri values 	(Thousand 3) 	(2) 	(d) ............ 4,235,378 46,687 88.423 80,650 739,169 
35. 	Average gruso production per farn (3) (2)çg 1,065 630 555 575 783 
36. 	Average farm value per farm 	$), (2), (a) 5,779 3,817 2,681 2,529 4,779 

1,272,242 6,773 47,208 31,945 188,093 
RETAIL MERCNADISE TRAGE 

125,003 851 6,464 4.434 34,286 
39. 	Retail sales, Total, 1930 (Thousand $) 	......... 2.755,570 13,774 99,520 84,372 651,139 

137,331 863 6,790 4,988 39,712 
3,440,902 15,936 165,034 101.843 818,671 

Manufacturing, No. employees 	...................... 

100.00 0.46 4.80 2.96 23.79 42. 	Per cent of Canada Sales, 1941 	............. 
RETAIL 	ISTRI8UTr3N, BY GROUPS, 1941 

48,468 363 3,148 2,321 17,969 
786,247 2,616 40,926 22,319 240,482 

37. 	Passenger cars 	registered. uo. (o) 	................ 

11,917 185 785 596 2,943 

38. 	No. 	of stores. 	Total, 	1930 	......................... 

Sales (Thousand $) 214,748 3,887 12,146 10,743 49,291 
General Merchandise Group, TIe, of stores .......... 3,794 1 235 154 1,558 

40. 	No. 	of 8tOreS, 	Total, 	1941 	........................ 

525,971 2,847 25,478 20,137 104,146 

41. 	Retail sales, Total, 1941 	(Thousand $) 	......... 

43. 	Food Group, 	Mo. 	of stores 	......................... 
44. 	 Sales 	(Thousand $) 	.................... 

Automotive Group, No. 	of stores 	................... 16,867 88 599 529 2,986 
Sales (Thousand $) 594,720 1,344 28,973 16,002 113,069 

45. 	Country General Stores, No........................ 

12,601 40 488 329 4,164 

48. 	 Sales 	(Thousand 3) 	.................... 

295,212 1,205 13,821 8,003 85,744 
51. 	Apparel Group, No. 	of stores 	...................... 

3,498 11 121 78 928 

	

52, 	 Sales 	(Thousand $) 	.................... 

	

54. 	 Sales (Thousand 3) 118,357 145 3,885 2,560 34,346 
53. Furnituro-Ilounohold Group. No. of stores .......... 

3,956 23 155 111 726 

	

55. 	Drug Stores, 	No. 	............... . ........ ........... 

	

56. 	 Sales 	(Thousand 3) 	.......... ......... 101,027 447 4,337 3,487 18.067 
10,130 52 359 364 1 0 757 

58. 	 Sales 	(Thousand 	$) 	................... 157,558 623 6,876 4.792 29,785 
RETAIL SERVICE ESTALISH1!ENTZ, 1941 

... 
57. 	Filling stations 	(a). 	No............................ 

Total receipts, all eiah1ishiv,ns (Thousand 3) 

... 

254,678 964 9,409 5,626 64,829 
Receipts fromoersonal services 	(Thousand 3) 85,893 345 3,111 1.933 22,325 
Automotive repair and service shops (Thousand 3) 16,800 64 539 391 4,745 

Notes See footnotes at end of table. 
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Table l.--Consuner Uarket Data, Canada and the Provinces 

Ontario L.nitoba Saskatchewan Alberta British 

731,605 

Columbia 

694,263  3,431,683 700,139 921,785 

3,787,655 729,744 895,992 796.169 817,861  
32.92 6.34 1 	7.79 6.92 7.11  

3,054,373 536,158 657,089 537.782 513,132  
449,145 83,003 73,468 86,494 182,261  
283,780 110,523 165,395 171,846 122,409  

3,425,266 647,010 822,899 738,582 777,860  
81,533 6,069 4,039 3,322 254  

283,195 54,636 46,906 37,057 23,525  
17,661 22,029 22,148 17,208 16,222  

742,649 265,848 545,173 401,747 97,554  
182,923 57,608 124,239 96,798 25,924  
150,335 34,970 13,108 21,411 80,715  
606,009 84,364 77,592 03,587 1 	129,408  
167,099 53,550 111,336 83,877 21,098  
736,192 111,699 78,801 91,867 177,264  
298,810 124,331 259,261 186,803 37,566  

1.071.915 165,946 135,173 143,779 1 	228,770 18 
513,856 101,863 134,617 127,253 	[ 	

130,130  
339,546 61,936 72.600 66,212 	90,435  

1,563,126 288,391 337,881 310,545 	339,222  
817,322 117,508 94,034 108,948 	192,750  
274,430 42,357 34,565 32,893 	46,224  

1,119 988 773 922 	1,351  
577 459 375 477 	561  

121,042 20,387 14,641 16,760 	25,649  
123,473 18,991 13,456 17,411 	28.361  
40,450 9,566 6,141 8,147 	10,994  
67,894 15,016 11,515 12,253 	17,616  

468,230 32,262 8,546 16,761 	62,447  
660.722 40.594 9,980 20.152 	89,256  
178,204 58,024 138,713 93,732 	26,394  
218,171 68,385 160,649 139,63? 	28,362  

1,188,135 338,959 895,950 707,300 	150,135  
1,224 1,179 1,158 1,401 	1,075 1  
6.667 5,842 6,459 7,092 	5,687  

636,624 75,396 94,573 95,921 	105,410  

43,045 6,859 10,841 8,592 	9,501  
1,099,990 189,244 189,181 176,537 	248,598  

47,055 7,219 10,088 9,222 	11,253  
1,406,977 210,833 186,886 221,071 	309,573  

40.89 6.13 5.43 6.42 	9.00  

14,019 2,248 2,244 2,329 	3,818 43, 
314,629 33,804 26,502 35,313 	69,472  

2,350 1,000 1,929 1,377 	728  
44,275 16,998 32,690 27,217 	16,057  
1,252 111 126 135 206  

206,533 61,209 22,649 29,330 53,546  
7,119 1,062 1,619 1,497 1,366  

266,444 30,640 37,138 46,618 53,940  
5,068 457 367 540 1,143  

125,663 11,225 11,000 13,271 25,255  
1,515 130 159 189 36  

52,836 4,291 2,877 5,915 11,502  
1,720 251 351 309 305 55, 

49,209 6,211 5,040 5,855 8,277  
4,627 633 772 760 806  
80.129 7,917 7,003 9,318 11,115  

110,422 15,426 10,180 13,184 24,559  
36,001 5,116 3,513 4,540 8,970  
7,300 827 708 955 1,368  

Footnotes 

- Includes Yukon and Northwest Tern-
tories,excopting where indicated. 

- Not including Yukon and Northwest 
Territoriet. 

- In addition there were 945 persons 
in Canada whose places or birth 
were not reported. 

- Total for Canada includes taxi cab 
registrations in the provinces of 
Princo Edward Island, flova Scotia, 
Ontario and British Colunbi&. 
In Quobec the figure of 168,093 
includes registrations for taxis, 
Suto waes, notorcycles, and 
pleasure cars. 

- Preliminary figures are presented 
for persons in farming areas, 
households, fa.'stlies, number of 
children in families, dwellings 
ccupiod, gainfully occupied, 

wage-earners, average snnual wage-
earninps, or itersll to 25 inclu-
sve. Other preliminary series 
include farms, total number, 
gross value of production; farm 
values; average gross production 
per farn and average farm velue 
per farm, or itens 32 to 36 in-
clusive. 

(o) - Also included in automotive group. 
(f) - All wage-earners did not report 

the anount of their wage earnings. 
The averages shown here were based 
on ficuros for those wage-earners 
who reported such earnings. 

- Indicates figures are withheld to 
avoid disclosure of individual 
operations. 

- Figures for this Item and also for 
item 35 are baeed on production 
statistics for 1940. 



- 26 - 

TABLE 2.--HOU3INO AHD CYTHER MARKET FACTORS FOR SELECTED CANADIAB CITIES 07 30,000 P'ULA1'IOR OR OV, 1941 
(Dat-a marked "(H)" have been assembled from The Census of Housing, 1941, which was taken on 

a "one in ten" aam) ' basis. 

Potal 
(See pare  16 for descriptions of these series.) or Halifax 

Average  

POPULATION, HOUSEHOLDS AND HOUSING 1 TPersoos. Total 	No. 	.................................................................. 5,573,500 70,488 
 Households, 	Total 	No. 	............................................................... 883.928 15,089 
 266,620 4,927 
 

.. 

612,011 

. 

10,053 
 

Households, 	Owner 	(1) 	................................................................ 

841,160 15,235 
 
Families, 	Total 	No................................................................... 
Wage-earner 	families, 	Total 	No....................................................... 569,539 9,121 

 

Tenant 	(1) 	............................................................... 

804,965 15,514 
 266,620 4,927 
 538,345 8,587 
 

Dwellings, 	Occupied, 	Total 	No........................................................ 

Average age in years of household head. 	Owned 	.................................... (H) 64.1 52.9 
 

Owned 	..................................................................... 

Rented 	................................... (H) 45.6 44.2 
 

Rented 	..................................................................... 

Average years In present dwelling, 	Owned 	......................................... (H) 13.7 13.9 
 Rented (11) 4.1 4.8 
 Percentage distribution of dwellings by number per building, Total (2) ....... ..... (H) 100.0 100.0 
 One 	dwelling 	.................................. (H) 42.4 43.5 
 Two dwellings 	................................. (H) 20.1 33.1 
 Three dwellings 	............................... (H) 9.9 6.5 
 Four 	to ten dwellings 	......................... (H) 19.0 14.6 
 More than ten dwellings per building .......... (H) 8.6 2.3 
 Average 	rooms 	per dwelling 	....................................................... (H) 5.4 5.6 
 Average 	persons 	per dwelling 	..................................................... (H) 4.2 4.9 
 Per cent of dwellings with less than 1 room per person ........................... (H) 18.4 26.1 
 Per cent of multiple family households 	........................................... (2) 11.2 17.3 

FINANCIAL CHARACTERISTICS OF URBAN DWELLERS 
 Average annual earnings per wage-earner family, Total (3) ........................ (H) $ 	1,695 1,819 
 Average annual earnings per head of wage-earner family, Owner (3) ................ (H) $ 	1,696 2,037 
 Tenant 	................... (n) $ 	1,340 1,423 
 Average value of owner-occupied dwellings 	....................................... () $ 	5,853 4,837 
 Per cent of owner-occupied dwellings with mortgages .............................. (2) 46.4 47.0 
 Average mortgage per owner-occupied dwelling mortgaged ........................... (H) $ 	1,903 2,202 
 Average annual mortgage payments 	(principal and interest) 	................. ....... (H) * 	254 319 
 Aversge annual taxes on owner-occupied dwellings (property, school, water, etc.)..(H) $ 	123 164 
 Average cost of all repairs per owner-occupied dwelling repaired ................. (H) $ 	112 143 
 Per cent of owner-occupied dwellings in need of external repair (H) 16.6 15.2 
 Average rent per month for rented dwellings 	...................................... (H) 5 	27 32 
 Per cent of rented dwellings in need of external repair .......................... (p.) 16.4 28.8 

PUYSICAL FEATURES AND EQUIFNT OF DWELLINGS 
 Per cent of all dweflings with principal exterior material of Brick ..............(.) 59.4 5.3 
 Wood 	............... (H) 28.1 90.5 
 Stucco 	............. (H) 7.8 .6 

39. - 	 Stone (n) 5.3 5.2 
 Per cent of all dwellings with furnace heating 	................................... (H) 64.4 57.3 
 Principal heating fuels, per cent of dwellings using Coal or Coke (2) ............ (n) 72.7 85.0 
 Wood 	........................ (H) 13.5 1.7 
 Fuel 	Oil 	.................... (H) 4.7 9.9 
 Principal cooking fuels, per cent of dwellings using Coal 	(2) 	.................... (H) 5.0 49.6 
 Gas or electricity .......... (H) 76.9 29.9 
 Wood 	........................ (H) 16.1 2.6 
 Per cent of dwellings with bath or shower, Exclusive use (2) 	..................... (H) 80.5 72.7 
 Shared 	................................ (H) 6.4 8.7 
 Per cent of dwellings with no bath or shower 	..................................... (H) 11.5 18.6 
 Per cent of dwellings with flush toilet, Exclusive use (2) 	....................... (H) 89.0 82.4 
 Shared 	.................................. (H) 8.9 14.7 
 Per cent of dwellings with chemical toilet or outside privy (H) 2.1 2.9 
 Per cent of dwellings with mechanical refrigeration (2) 	.......................... (H) 34.6 24.6 
 ice 	refrigeration 	..................................... (H) 42.5 45.7 
 no refrigeration (ii) 20.9 29.4 
 Per cent of dwellings with Radio 	(2) 	.................. ............................ (NJ 90.6 92.6 
 Telephone 	................. ............................ (2) 57.2 75.3 
 Vacuum cleaner 	........................................ () 40.6 35.0 
 Automobile 	............................................ (H) 30.9 29.0 
 Per cent of dwellings having all last four conveniences 	.......................... (H) 18.1 17.0 

IL L) and () See erie or table for these footnotes. 	 - 	- 
(3) These series relate only to the principal families thus excluding sub-tenant 

and lodging families. Average earnings per wage-earning family for all 
families as obtained by the Census of Population, 1941, are as followsi 	1,575 	1,622 
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TABLE 2.--ROUSING AND OTHER IWZIMT FACTORS FOR SELECTED CANADIAN CITLES Of 30,000 POPUlATION OR OVER, 1941 
(Deta isarked "(H have been assembled from The Census of Hous1n, 1941, whIch was taken on 

a none in tens sample basis.) 

Saint John Quebec Sherbrooke Three 
- 	 Montreal Outremont Verthrn Hull Ottawa 

N.B. Rivers 

51,741 150,757 35,965 42,007 903,007 30,751 67,349 32,947 154,951  
12,241 28,170 7,770 7,688 203,685 7,038 16,184 6.427 35,601  
2,681 5,306 1,767 1,626 22,942 1,687 1,554 2,223 9,578  
9,431 22,618 5,944 6,013 179,634 5,290 14,587 4,168 25,732  
11,580 27,594 7,515 7,871 197,836 7,033 16,312 6,574 34,605  
7,368 19,050 5,212 5,946 142,541 3,678 12,292 4,777 21,747  
11,862 26,894 7,556 7,374 198,886 6,917 16,026 6,095 32.535 7. 
2,681 5,306 1,767 1,626 22,942 1,687 1,554 2,223 9,578 S. 
9,181 21,568 5,789 5,748 175,944 5,230 14,472 3,872 22,967  
57.5 54.3 52.8 53.2 55.2 56.0 54.7 49.9 56.5  
46.1 45.6 43.0 44.3 45.4 50.6 43.5 43.9 46.4  
18.2 16.3 13.4 15.2 13.4 11.8 11.5 15.9 16.8  
4.8 4.6 3.9 4.2 3.8 1 	4.3 3.8 4.9 4.6  

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0  
12.5 14.3 16.7 16.4 8.1 19.2 3.5 46.8 40.2  
40.1 27.3 25.8 31.1 20.7 15.6 17.7 32.9 23.2 18. 
23.3 28.7 14.5 18.8 19.8 29 1 7 15.2 8.5 9.6 17. 
23.4 25.7 36.8 32.0 38.9 12.8 62.5 10.9 19.2 18. 

.7 4.0 6.2 1.7 12.5 22.7 1.1 .9 7.8 19. 
5.7 5.6 5.0 5.3 5.0 6.6 4.7 5.3 6.0 20. 
4.1 5.2 4.4 5.2 4.4 4.3 4.0 5.1 4.5 21. 
17.9 31.3 25.9 34.7 24.4 7.0 19.9 34.5 17.4 22. 
6.8 8.1 6.3 9.1 7.5 9.1 5.9 10.5 13.1 23. 

1,362 1,534 1,439 1,472 1,528 2,541 1,580 1,322 2.055 24. 
1,389 1.601 1,586 1,426 1,642 2,954 1,653 1,206 2,096 25. 
1,164 1,245 1,159 1,153 1,233 1,965 1,304 999 1,652 26. 
2,415 4,043 4,012 3,062 3,937 10,051 2,803 2,444 5,076 27. 
26.2 40.9 42.1 43.0 53.6 63.3 53.7 25.8 48.8 28. 
995 2,647 1,814 1,521 2,191 4,229 1,740 1,243 2,260 29. 
142 294 277 150 248 341 243 168 252 30. 
104 174 88 170 166 232 135 111 172 31. 
113 117 110 122 128 194 89 120 116 32. 

21.9 23.9 16.0 23.7 18.5 15.0 10.2 29.9 11.6 33. 
22 28 22 22 26 - 	 46 21 17 - 	 37 34. 

19.3 15.9 16.5 15.2 12.4 5.9 7.1 33.1 12.2 35. 

11.2 82.7 43.8 57.3 85.0 89.1 96.3 22.2 74.3 36. 
87.9 10.7 52.2 29.3 3.8 3.6 2.8 64.2 16.4 37. 

.4 1.1 .9 3.1 .6 .5 .2 4.6 5.7 38. 

.4 4.0 .4 2.6 10.1 6.8 .6 .9 1.6 39. 
24.0 33.4 37.1 22.7 36.4 94.1 17.9 16.2 79.9 40. 
76.6 53.2 30.9 25.6 79.2 86.3 91.4 28.4 85.4 41. 
15.8 38.6 62.1 70.3 13.1 .6 3.7 67.8 8.5 42. 
6.5 7.4 5.9 2.0 6.4 13.0 4.5 2.4 6.6 43. 

43.8 4.3 .7 1.1 4.2 5.6 1.3 2.9 1.3 44. 
17.4 44.8 52.4 40.3 80.7 92.4 88.4 34.0 86.0 45. 
35.9 44.2 45.8 58.7 13.5 .8 8.7 62.6 12.5 46. 

- 	 62.9 65.3 78.8 68.8 83.9 98.9 96.9 43.0 84.9 47, 
1.9 2.6 2.3 2.7 3.2 .9 .3 2.6  

35.2 32.1 18.9 28.5 12.9 .2 2.8 54.4 7.2  
92.0 96.8 94.1 93.8 96.4 99.7 99.6 81.9 90.4  
6.3 2.8 4.5 4.3 3.4 .3 .4 6.5 9.2 51. 
2.7 .4 1.4 1.9 .2 - - 11.6 .4  
14.8 25.8 32.4 20.1 25.1 67.6 14.1 14.9 49.9  
32.6 39.1 46.2 54.4 65.0 30.2 82.3 62.8 40.9  
52.0 27.9 16.1 16.9 5.1 .8 2.2 16.1 8.4  
86.5 89.5 90.7 88.8 85.5 95.1 92.7 83.8 92.6  
42.2 54.5 49.9 44.7 44.9 91.5 39.4 29.6 74.0  
24.7 23.9 29.0 24.0 28.2 63.5 36.6 10.6 48.7  
21.9 19.4 27.1 19.9 15.7 41.4 17.9 18.2 40.4  
9.7 9.9 12.6 8.4 8.8 31.2 7.3 4.7 27.0  

1,329 	1,434 	1,417 	1,321 	1,433 	2,465 	1,533 	1,223 	1,847 
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TABLE 2. --HOUSING AND 0R MARIT FACTORS FOR SELECTED CANADIAN CITIES OF 30,000 POPULATIOR OR OVIR, 1941 
(Tta marked "(H)" have been assembled from The Census of Houalng, 1941, whloh was taken on 

a "one in ten" sample basis.) 

Alngston Toronto 

POHJLATION, H1SEH0LDS AND HOUSING 
30,126 667,457 
7,226 175,736 

1 . 	Persons, 	Total 	No. 	... ................................................................ 

2,543 62,732 
2 . 	Households, 	Total 	No ................................................................. 

4,627 112,328 
7,133 168.221 

3 . 	Households, 	ner 	(1) 	................................................................ 

4,078 111,161 6 . 	Wage-earner families, Total No....................................................... 
6,542 148,140 7 . Dwellings, Occupied, Total No. 	...... ........................................ 
2,543 62,732 
3,999 85,408 

Average age 	in years of household head, 	ned 	.................................... (n) 55.7 55.5 
Rented 	................................... (H) 41.2 46.7 

Average years in present dwelling, 	ned 	.........................................(H) 14.1 15.9 

	

4. 	Tenant 	(1) 	............................................................... 

	

13. 	 Rented 	 (H 4.7 4.5 

5 . 	Families, 	Total 	No................................................................... 

Percentage distribution of dwellings by number per building, Total (2) ...........(H) 100.0 100.0 
ie 	dwelling 	..................................(H) 53.6 39.2 

	

8 . 	ned 	..................................................................... 

	

16. 	 Two 	dwellings 	.................................(H) 21.0 36.0 

9 . 	Rented 	.................................................................... 

Three 	dwellings 	...............................(H) 8.9 5.6 
Pour to ten dwellings 	......................... (u) 14.6 10.7 
More than ten dwellings per building ..........(H) 1.9 8.5 

Average 	rooms 	per dwelling 	.......................................................(H) 6.2 6.1 
Average 	persons 	per dwelling 	.....................................................(H) 4.0 4.3 
Per cent of dwellin's with less than 1 room per person ...........................(H) 13.9 12.4 
Per cent of multiple family households 	...........................................(H) 15.2 19.1 

FINANCIAL CHARACTERISTICS OF IRBAN DWELLERS 
Average annual earnings per wage-earner family, Total 	(3) 	........................(H) $ 1,609 1,884 
Average annual earnings per head of wage-earner family. Owner (3) ................(H) $ 1,778 1,789 

Tenant 	(H) 3 1,371 1,471 
Average 	value of owner-occupied dwellings 	.......................................(H) $ 4,770 4,683 

26. 	Per cent of owner-occupied dwellings with mortgages 	..............................(H) 39.3 59.5 
Average mortgage per owner-occupied dwelling mortgaged 	...........................(H) $ 2,073 2,321 
Average annual mortgage payments (principal and interest) 	........................(H) $ 	221 220 
Average annual taxes on owner-occupied dwellings (property, school, water, etc.)..(H) $ 	109 135 
Average cost of all repairs per owner-occupied dwelling repaired .................(H) $ 	137 106 
Per cent of owner-occed dwellings in need of external repair 	(H) 14.2 11.3 
Average rent per month for rented dwellings 	.................................. .... (n) $ 	31 36 
Per cent of rented dwellings in need of external repair ..........................(H) 23.0 14.2 

PHYSICAL FEAT'JRES AND EQUIENT OF DWELLINGS 
Per cent of all dwellings with principal exterior material of Brick ..............(H) 50.9 85.3 

Wood 	............... (n) 31.7 4.1 
Stucco 	.............(H) 5.7 8.3 
Stone 	.............. (n) 7.5 .4 

Per cent of all dwellings with furnace heating 	...................................(H) 65.7 93.6 
Principal heating fuels, per cent of dwellings using Coal or Coke 	(2) 	............(IT) 84.1 95.9 

Wood 	........................ (H) 9.7 .4 
Fuel 	Oil 	....................(17) 5.6 3.6 

Principal 	cooking fuels, 	per cent of dwellings using Coal 	(2) 	....................(11) 7.3 2.0 
Gas or electricity 	...........(H) 85.7 96.4 
Wood 	........................() 6.2 1.4 

Per cent of dwellings with bath or shower, Exclusive use (2) 	.....................(II) 80.3 81.4 
Shared 	................................(H) 9.6 16.6 

Per cent of dwellings with no bath or 	shower 	.....................................(H) 10.1 2.0 
Per cent of dwellings with flush toilet, Exclusive use 	(2) 	.......................(H) 87.7 83.2 

Shared 	..................................(H) 11.0 16.7 
Per cent of dwellings with chemical toilet or outstde privy 	(H) 1.3 .1 
Per cent of dwellings with mechanical refrigeration 	(2) .......................... .(H) 52.7 44.4 

ice 	refrigeration 	.. ................................... (H) 18.4 44.0 
no refrigeration 	 (H 28.3 11.5 

Per cent of dwellings with Radio 	(2) 	..............................................H 92.9 93.1 
Telephone 	.............................................(11) 72.9 73.2 
Vacuum 	cleaner 	........................................(H) 43.9 50.3 
Automobile 	............................................(H) 

Per 
47.5 58.4 

cent of dwellings having all last four conveniences ..........................(H) 

t1 I 	.,., 	 O 	- 	,.4 	T 	4.. 

25.0 25.4 

(5) The eeries relete only to the principal families thus excluding sub-tenant 
and lodging families. Average earnings per wage-earning family for all 
families as obt*ined by the Census of Population, 1941, are as follows, 	1.459 	1,692 



- 29 - 
TABIZ 2.-HOUSIN3 AD CY}R MARKET FACTORS FOR JELCTED CA}ADIAN C ITIES OF 30,000 POPULA!1' I0} OR OVER 1941 

(Ita marked "(H)" have been assembled from The Census of Housln€. 1941, which was taken on 
a "one in ten" sample basis. 

St. TTindsor, Fort 
fl..ai1ton Catharinot  Srantt'ord Kitchener London Ont. 5tid' William inn.pep 

166,337 50.275 51.948 35,657 75,264 105,311 32,203 30,585 221,960 1. 
43,076 8,008 8,543 9,215 21,050 26,126 7,685 6,763 59,607 2. 
17,570 3,813 3,885 4,349 9,235 9,379 2,793 4,001 21,504 3. 
25,274 4,113 4,606 4,822 11,699 16,599 4,844 2,691 37,749 4. 
42,412 7,689 8,142 8,778 19,434 25,699 7,370 6,881 56,369 5. 
31,062  5,664 6,495 12,426 1,629 5,960 5,422 36,839 6. 
39,889 7,443 8,182 8,465 20,222 25,230 7,132 6,357 48,963 7. 
17,570 5,813 3,885 4,349 9,235 9,379 2,793 4,001 21,504 8. 
22,319 3,630 4,297 4,116 10,987 15,851 4,339 2,356 27,459 9. 

53.0 52.1 55.1 51.2 54.5 50.2 46.6 51.1 54.8 10. 
46.1 43.7 43.5 43.1 45.1 44.2 37,5 44.0 46,2 11. 
14.3 12,7 16.6 13.5 15.7 12.1 7.6 12.7 14.1 12. 
4.8 4.4 4.7 4.3 1 	4.1 4.1 2.3 4.2 3.7 13. 

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 14. 
75.1 78.7 69.4 70.3 73.0 59.4 45.1 84.1 66.6 15. 
11.6 11.6 18.3 1.2 14.6 20.8 22.0 5.0 8.1 16. 
3.1 2.8 4.1 3.0 3.7 3.7 12.6 2.1 2.3 17. 
6.4 6.5 7.5 5.9 7.8 10.5 16.0 5.7 5.5 18. 
3.9 .4 .7 3.6 .9 5.6 4.3 3.1 17.7 19. 
5.8 5.9 5.9 5.9 5.7 5.4 4.4 5.1 5.2 20. 
4.0 3.9 3.8 4.1 3.6 4.1 4.1 4.5 4.5 21. 

10.1 8.8 9.8 11.4 8.9 17.0 29.6 22.9 19.0 22. 
12.4 6.6 9.3 10.1 7.6 8.0 6.8 12.2 15.1 23. 

1,809 1.887 1,558 1,714 1,694 1,882 1,682 1,851 1,800 24. 
1.659 1,681 1,566 1,490 1,698 1,820 1,552 1,572 1,756 25. 
1.385 1,578 1,226 1309 1,591 1,619 1 1 581 1,390 26. 
3,921 3,872 3,627 4,257 3,550 3,404 3,513 2,620 3,445 27. 

56.4 44.2 43.7 63.4 41.3 48.6 50.0 25.8 39.3 28. 
1.877 1,737 1.445 1,899 1,555 1,922 1,471 1,160 1,607 29. 

204 270 204 203 214 339 433 299 294 30. 
126 89 117 106 124 112 129 74 109 31. 
114 106 99 108 98 140 136 120 107 32. 

13.7 13.1 19.8 28.0 19.0 22.0 26.0 22.3 20.5 33. 
28 29 23 27 28 27 32 26 31 34. 

21.0 22.7 31.8 20.4 22.1 22.8 20.4 32.1 22.7 35. 

69.4 23.6 82.7 92.0 62.3 49.9 42.5 30.0 26.7 36. 
24.6 30.6 11.7 3.4 23.8 40.0 34.9 55.8 59,9 37. 
4.1 40.7 4.7 3.0 11.8 6.8 6.3 8.3 11.8 38. 

- 	 1.1 1.8 .2 .3 .2 .8 .8 .5 	1 .4 39. 
77.5 77.1 57.4 95.0 75.7 70.4 59.9 57.0 83.6 40. 
95.2 89.2 88.0 95.6 53.3 80.4 66.0 80.5 75.3 41. 
1.1 1.1 2.0 .6 1.1 .8 31.8 18.3 23.1 42. 
1.6 3.7 .9 3.2 3.2 .2 2.1 1.0 1.0 43. 

.4 1.5 4.4 .6 .6 .6 5.3 3.8 .2 44. 
98.4 95.4 90.2 97.9 96.6 98.3 55.9 57.7 76.9 45. 
1.1 2.4 - 	 4.8 1.1 2.4  .9 38.2 38.0 22.9 46. 

87.0 87.0 74.8 83.2 82.0 88.7 51.5 65.9 75.6 TjY 
6.6 7.0 7.4 10.6 6.6 6.6 15.3 9.2 12.9 48. 
6.4 6.0 17.8 6.2 11.4 4.7 33.2 24.9 11.5 49. 

92.6 91.4 87.7 89.2 89.5 93.2 65.9 82.1 85.2 50. 
6.8 7.2 7.1 10.1 6.8 6.2 20.5 9.7 13.9 51. 
.6 1.4 5.2 .7 3.7 .6 13.6 8.2 .9 52. 

49.5 55.4 42.9 49.0 47.2 41.8 36.7 29.4 43.7 53. 
39.3 33.0 35.3 21.3 32.4 50.5 24.9 8.4 33.7 54. 
10.8 11.2 21.0 29.4 19.7 7.5 38.4 61.7 22.4 55. 
94.6 94.3 89.9 91.6 93.4 92.7 87.2 93.8 93.3 W. 
47.6 55.9 49.1 60.2 59.6 38.8 50.7 64.0 51.9  
49.9 54.4 47.9 55.0 53.5 50.1 26.2 38.9 42.1  
43.1 50.2 40.2 44.7 41.4 47.7 32.6 37.0 31.4  
21.4 26.8 20.4 27.1 24.0 20.6 12.6 20.8 17.8  

1,697 	1,750 	1,566 	1,571 	1,628 	1,792 	1,688 	1,641 	1,596 
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TABI 2.--HCAT3ING AND OTHER MARKET FACTORS FOR HEIICTED CANADIAN CiTIES CF 30,000 POPULAI()i CR OVER, 1941 
(Deta marked "(H)" have been assembled from The Census of Housing, 1941, which was taken on 

a "one in ten" ePnire btai.) 

Regina S..katoon 

POPULATION, HOUSEHOLDS AND HOUSING 
1 . Persons, 	Total 	No. 	.................................................................... .58,245 43,027 
S . Households, 	Total 	No. 	................................................................. 15,390 11,461 
3 . 5,028 4,254 
4 . 10,269 7,134 
5 . 

Households, 	Owner 	(1) 	.................................................................. 
Tenant 	(1) 	................................................................. 

Families, 	Total No. 	................................................................... 13,765 10,358 
6 . Wage-earner 	families, 	Total 	No. 	....................................................... 9,350 

. 

. 

. 
6,540 

7. 12,983 ID,362 
8 . 5,028 4,254 
9 . 7,955 6,016 

10. 

Dwellings, 	Occupied, 	Total 	No. 	...... ................................................... 

Average age 	in years of household head, Owned 	...................................... (u) 51.7 52.5 
11 . 

Owned 	....................................................................... 
Rented 	...................................................................... 

Rented 	..................................... (H) 45.0 46.0 
12 . Average years 	in present dwelling, 	Owned 	. .......................................... (N) 11.9 11.7 
13. Rented (n) 3.5 3.3 
14. Percentage distribution of dwellings by number per building, Total (2) ............. (H) 100.0 100.0 
15 . One 	dwelling 	.................................... (ii) 72.6 81.6 
16 . Two dwellings 	................................... (H) 3.6 2.5 
17 . Thre. dwellings 	................................. (H) 1.4 .8 
18 . Four 	to ten dwellings 	........................... (N) 6.9 3.6 
19. More than tan dwellings per building ............ (II) 15.5 11.5 
20 . Average 	rooms 	per dwelling 	......................................................... (H) 4.8 6.1 
21 . Average 	persons per dwelling 	....................................................... (H) 4.2 3.1 
22. Per cent of dwellings with lees than 1 room per person ............................. (H) 24.0 19.5 
23 . Per cent of multiple family households 	............................................. (H) 10.0 9.2 
FINANCIAL CHARACTERISTICS OF URBAN DWELLERS 
24. Average annual earnings per wage-earner family, Total 	(3) 	.... ...................... (n) $ 1,636 1,5 
25. Average annual earnings per head of wage-earner family, Owner (3) .................. (n) $ 1,544 1,521 
26 .  Tenant 	...... .. ............. (H) $ 1,369 1,302 
27. Average value of owner -occupied dwellings 	......................................... (n) * 3,477 2,610 
28. Per cent of owner-occupied dwellings with mortgagee ............................... (H) 39.1 27.5 
29. Average mortgage per owner-occupied dwelling mortgaged ............................. (n) $ 1,403 1.261 
30. Average annual mortgage payments (principal and interest) .......................... (n) * 	328 363 
31. Average annual taxes on owner-occupied dwellings (property, school, water, etc.) ...(H) $ 	116 102 
32. Average cost of all repairs per owner-occupied dwelling repaired ................... (n) $ 	88 97 
33. Per cent of owner-occupied dwellings in need of external repair (fly 17.9 18.9 
34 . Average rent per month for ranted dwellings 	........................................ (H so 24 
35. Per cent of rented dwellings in need of external repair ............................ (if) 20.9 20.8 

PUYSICAL FEATURES AND EQUIPMENT OF DWELLINGS 
36. Per cent of all dwellings with principal exterior material of Brick ................ (n) 24.2 16.1 
37. Wood 	................. (H) 48.1 61.2 
38 . Stucco 	............... (H) 25.7 20.9 
39 .  Stone 	................ (H) 1.0 .2 
40. Per cent of all dwellings with furnace heating ..................................... (n) 81.6 81.1 
41. Principal heating fuels, per cent of dwellings using Coal or Coke (2) .............. (I) 88.2 97.5 
42. Wood 	.......................... (H) 9.3 2.6 
43. Fuel 	Oil 	...................... (H) 2.0 - 
44. Principal cooking fuels, per cent of dwellings using Coal 	(2) ...................... (3) 20.6 32.2 
45. Gas or electricity ............ (H) 40.9 26.4 
46. Wood 	.......................... (3) 31.0 34.4 
47. Per cent of dwellings with bath or shower, Exclusive use (2) ....................... H) 64.1 57.8 
48. Shared 	.................................. (II) 13.5 12.3 
49. P.r Cent of dwellings with no bath or shower ....................................... (H) 22.4 29.9 
60. Per cent of dwellings with flush toilet. Exclusiv, use (2) ......................... (H) 70.2 62.9  Shared 	.................................... (n) 13.9 12.0 

 Per cent of dwellings with chemical toilet or outside pri'iy (B) 15.9 25.1 
 Per cent of dwellings with mechanical refrigeration CT). (BY 29. T5 

54. ice 	refrigeration 	....................................... (ii) 17.6 24.1 
65. no refrigeration (H) 52.2 53.8 

 Per cent of dwellings with Radio (2) (H) 92.5 92.2  Telephone 	............................................... (H) 59.5 48.1  Vacuum 	cleaner 	.......................................... (H) 40.1 44.9  Automobile 	.............................................. (n) 36.4 34.9 
 Per cent of dwellings having all last four conveniences 	............................ (H) 21.2 19.8 

kLI uu t4j zed enu QI aQiO mr tn050 xoonoes. 
(3) These series relate only to the principal families thus excluding sub-tenant 

and lodging families. Average earnings per wage-earning family for all 
families as obtained by the Census of Population, 1941, are as follows: 	1,562 	1,502 
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T4fl3 2.-MUSIM AND OTHER )jAT TACTt.s P0 ZZLECTED CA}ADLAN CITtZ.S 37 30,000 POWLAS'ION ( 0, 1941 

(Eats marked "(H)" have been assembled from The Census of Housing, 1941, w)iloh was talcen on 
a "one in t.n" saMple basis.) 

2d.onton Calgary Vancouver Victoria 

93,817 88,904 275,353 44,068  
24,700 25,387 80,826 13,236  
10,685 9,705 35,603 5,250  
13,820 15,554 44,600 7,812  
22,619 22,738 70,563 10,854  
14,957 14,135 43,129 5,400  
3,082 21,753 71,116 11,455  

10,685 9,705 35,603 5,260  
12,397 12,048 35,513 6,205  

52.7 54.1 53.1 56.0  
43.3 45,0 47.2 48.4  
11.0 13.4 10.0 12.3  
3.5 4.0 3.7 4.5  

100.0 100.0 100.0 100.0  
75.8 74.6 75.2 72.7  
7.1 9.6 6.0 8.8  
2.6 3.3 1.9 3.3  
7.4 7.4 8.5 9.1  
7.1 5.1 8.6 6.1  
4.7 5.2 4.9 5.2  
3.9 4.1 5.6 3.5  

22.2 18.5 13.2 11.1  
7.6 12.1 8.5 10.5  

1,624 1,770 1,624 1,590 14. 
1,570 1,756 1,572 1,676  
1,372 1,443 1,231 1,187  
2,879 3,391 3,090 3,161  
21.5 27.1 41.0 24.6  

989 1,580 1,648 1,222  
313 309 296 225  
100 94 96 95  
108 109 104 113  

23.4 16.9 16.7 12.5  
26 28 26 23 

26.1 23.0 19.8 20.3  

11.2 12.2 5.8 7.3  
72.3 69.3 71.3 77.1  
15.6 16.9 21.8 14.9  

.2 1.2 .6 .7  
72.0 7.0 75.2 58.3  
53.5 6.7 22.5 24.1  

.9 2.5 35.7 61.7  

.2 - 10.6 7.7  
18.5 1.6 1.4 2.6  
67.7 94.7 51.7 28.9  
13.2 3.3 41.0 61.4  
54.3 75.6 86.5 85.0 
12.9 16.1 7.3 8.7  
22.8 8.3 6.2 6.3  
71.0 80.0 90.3 89.9 50, 
15.2 15.6 7.3 8.4 51. 
15.8 4.4 2.4 1.7 U. 
26.1 35.0 28.7 17.7  
17.8 19.3 14.8 17.4  
55.6 45.1 55.4 63.3  
90.5 93.0 91.5 88.3 
56.5 58.2 71.1 69.7  
42.6 52.6 45.6 42.4  
38.2 42.5 34.0 34.1  
22.2 26.9 21.4 21.2  

Foo4itot.s 

- mess are final'figurea which in total do 
not equal the preliminary figmree for 
households shown in the preceding item 
and in Table 5. The differences are rnn&11. 
Figures for "Persons, Total No." shown in 
item 1 are also final. With these exceptions 
the statistics appearing here are preliminary. 

- Note carefully "Descriptions and Somrcee of 
Individual Statistical Series" for qusliti-
oatioaa and limitations of these data. 

1,508 	1,577 	1,523 	1,611 
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TABLE 3. --DI3TRIJTI0NS OF NON-FAIW TWUHOLD3 BY VALUE OF HC*E OR AOUNI OF )THLY RJT 
Number of N-Farm Hou8eholds L1ing in Owned or Rented Bones by 

Value of Home or Amount of Monthly Rent, 1941 - (cont'd.) 

Province and urban 	30UPS 
No. 01 
Incorp 

____ 
__(3 

4useha1d 	in Owned Hoy sVa1ue of Ho 
 Va1o7ime_(d)j  by population 8 Z 

Under 10 10-14 15-15 2029 3639 4C49 50-69 7099 100 + Places Mimber 
(1) 	() 

888,445 219,624 103,803 90,756 150,117 113,583 62,823 57618 24,626 16,965 I. CANADA, Total Non-Farm .... 

1,639 583,432 84,078 65,385 63,970 114,486 93,298 52.961 48,661 21,006 16,145 
3. 	160,000 and over 	... 8 184,614 6,342 11,159 15.900 37,125 37,909 23,925 21,945 1C.202 7,321 
4. 	30,000 - 99.999 19 82,006 6,639 7,323 8,633 17,501 15,575 8,856 8.074 3,549 2,5( 
5. 	15,000 - 29,999 27 58,260 5,495 5,727 6,557 13,292 10.772 5,692 4,743 1,768 2,214 
6. 	16,000 - 14,999 24 27,228 3,199 2,962 3,293 5,588 4,037 2,256 2,235 1,280 1,39( 
9. 	5,000 - 	9,999 73 57,277 9,028 7,093 7,041 11,926 8,749 4,963 4,891 1,623 ?31. 

1,488 174,047 53,395 31,121 22,546 29,054 16,236 7,289 6.793 2,582 1 1 911 

2. 	Urban, 	total 	........... 

9. Prince Zwerd Islano, - 
3,706 1,154 515 358 550 399 203 183 44 22 

	

B. 	Under 5,00C 	......... 

	

iC. 	Urban, total ........... 8 2,501 595 345 273 442 347 180 169 42 21 

Total,Non-Farin (l) .... 

11. 	10,000 - 14,999 1 1,095 102 146 114 231 185 113 118 32 15 
12. 	5 1 000 - 9 1 999 1 628 169 95 78 108 96 48 35 9 4 
13. 	Under 5,000 ......... 6 798 324 124 81 103 66 19 14 1 2 

14. Nova Scotia, Total. - 
Non-Farm 	(1) 	......... ... 58,672 25,780 9.480 4,532 6.311 4,534 2,528 2,559 978 498 

45 27,890 6,616 3,73? 2,757 4.531 3,678 2,296 2,326 885 437 
16. 	30,000 - 99,999 1 4,927 161 167 264 772 935 756 939 481 259 
1'?. 	15,000 - 29,999 2 5,120 1,008 799 549 944 716 432 381 124 47 
18. 	10.000 - 14,999 2 2,266 251 154 210 467 470 288 261 92 38 

	

15. 	Urban, total 	........... 

	

19. 	5,000 - 9,999 8 6,936 2,296 1,214 834 1,133 584 319 272 63 32 
32 8,621 2,900 1,403 860 1,209 673 501 473 125 61 Under 5,000 ......... 

New Brunswick, Total - 
Non-Farm (1) .......... 36,427 18,160 4,791 2,648 3,245 2,358 1,197 1,166 399 259 

25 11,998 2,521 1,448 1,169 2,120 1,584 899 889 309 206 
23.. 	30,000 - 99,999 1 2,681 652 380 273 352 197 107 163 87 69 
24. 	10,000 - 29,999 2 2,614 239 171 187 479 516 424 358 112 49 
25. 	5 1 000 - 9 1 999 2 1,102 259 117 90 184 180 96 90 39 25 
26. 	Under 5,000 ......... 20 5,401 1,471 780 619 1,165 691 272 278 71 63 

27. Quebec, Total Non-Farm (1) ... 154,192 34.071 21.010 16,967 23,617 13,590 7.156 8,455 5,458 6,083 

444 110,200 14,676 13,684 12,825 19,288 11,718 6,324 7,704 5,183 5,831 
29. 	100.000 and over 2 28,248 1,4C0 2,139 2,655 4,718 2,422 1,408 2,029 1,801 1,848 
30. 	30,00C - 99,959 	. 5 8,857 716 875 910 1,269 865 458 675 684 915 
31. 	13,000 - 29,999 6 6,826 234 385 514 886 617 443 679 559 1.554 
32. 	10,000 - 14,999 10 8 1 103 762 984 1,203 1,728 1,120 614 646 298 203 
33. 	5,000 - 9,999 17 9,075 931 1,044 1,154 1,924 1,331 810 782 321 169 

404 49,089 10,673 8,259 6,389 8,763 5,363 2,591 2,893 1,520 1.142 

22. 	Urban, total 	........... 

35. Ontario, Total Non-Farin(1) ... 371,417 56,972 36,245 35,509 69.845 64,017 37,996 34,140 13,814 9,393 

332 262,882 23,816 22,667 24,974 52.881 52,345 31,821. 28,608 11,367 7,549 
37. 	100,000 and over 4 99,255 1.125 2,756 5,132 17,702 24,650 19,016 15.797 6,640 4,252 
38. 	30,000 - 99,999 7 30,619 1,333 2,146 2,98? 6,944 7,106 4,131 3.250 1,339 735 

	

28. 	Urban, 	total 	........... 

	

39. 	15,000 - 29 1 999 14 35 1 336 2,698 3.125 4.036 8,869 7,552 3,860 3,004 895 533 
40. 	10.000 - 14,999 	• 7 10,156 785 875 1,101 2.066 1,539 836 915 772 1,083 
41. 	5 1 000 - 9 1 999 32 28,364 3,338 2,990 3,109 5.762 4,918 3,067 3.280 1,070 463 

	

34. 	Under 5.000 ........ 

	

42. 	Under 5,000 ........ 268 59,148 14,539 10,775 8,609 11.536 6,380 2,911 2,352 671 483 

	

36. 	Urban, 	total 	........... 

	

43, 	anitoba, Total, 
Non-Farm (1) 	......... 58,460 17,801 9,774 6,604 10,448 6,831 3,244 2,559 1,024 670 

5? 34,996 5 1 956 4.519 4,330 9.839 5,661 2,692 2,091 867 610 
45. 	1OC,000 and over . 1 

.. 

21,504 971 2,076 2,575 5,647 4,595 2,268 4,793 799 499 

	

44. 	Urban, total ........... 

	

46. 	15 1 000 - 29,999 2 3,600 747 324 544 85C 573 250 190 38 11 
47. 	5 1 000 - 	9 1 999 2 1,762 628 290 252 373 13 44 20 5 2 
46. 	Under 5,000 ........ 52 7,930 3,610 1 1 629 959 969 355 130 88 25 98 

Noter Sea footnotes at end of ab1e. . See Fare 20 for descriptions of these series. 
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TAEIZ 3.--DISTR1l'rIONS OF NON-FARM HOUEHOLflS BY VALUE OF HOME OR AMOUNT OF MONI1LY RENT 
Number of Non-Farm Households Liv1n, in Owned or Hented Homes by 

Value of Home or Amount of Monthly Rent, 1941 - (Cont'd.) 
-= 	- r-. -- 	 - 	 - 	 -- 

:.ouseholds in }ented liorres by Jmount of ..onth1v 1ent 
Total (4    Month1entP id  

Unoer 1 1:5-19 20-24 .5-29 Number .0-34 	0539 	4049 	5059 	tiO 4 - - 

1,083,579 302,398 206,069 155,671 121,809 73,696 55,386 67,489 26,059 21,609  

925,586 233,941 188,711 141,653 110,975 67.683 51,548 54,115 24,650 20,765  
464,534 78,749 96,156 77,370 62,150 41,074 32,466 35,586 16,832 14,826  
147,477 29,519 31,060 25,474 19 1 728 12.085 8,970 9 1 998 4,240 2,609  
74,095 16,937 15,820 12,228 10,343 5,840 4,146 3,444 1,526 1,612  
37,731 11,250 9,639 5,519 3,849 2,079 1,586 1,441 581 495  
61,464 21,178 13,071 8,873 6,999 3,407 2,351 2,119 656 322  

140,285 76.308 23,965 12,199 7,906 -__3.398 2.029 1,527 615 902 S. 

2,841 1,234 421 329 259 124 100 124 39 9 9. 

2,572 1,072 408 317 252 123 95 123 39 8 10. 
1,9CC 720 342 257 196 97 76 111 30 7 11. 
419 183 57 55 53 23 17 11 9 - 12. 
253 174 9 5 3 3 2 1 - 1 13. 

37,809 16880 5,012 3,436 2,921 1,733 1,298 1,440 952 532 14. 

29,967 12,636 4,431 3,088 2,704 1,632 1,250 1,374 731 512 15. 
10,053 1,921 1,64? 1,344 1,366 908 675 907 571 446 16. 
5,342 2,685 86? 509 322 199 163 188 80 33 17. 
2,588 585 473 420 396 236 185 143 42 21 18. 
6,517 4,261 792 412 323 145 105 65 21 7 19. 
5,467 3,184 652 403 297 144 122 71 17 5 20. 

28,546 11,799 4,473 3,359 2,463 1,416 994 990 343 193 21, 

20,180 6,783 3,803 2,941 2,241 1,315 945 914 319 187  
9,431 3,181 2,084 1,351 829 454 382 548 218 144  
4,918 815 719 854 932 654 433 288 78 24 24, 
1,451 483 257 220 208 100 67 37 11 6 25. 
4,380 2.304 943 516 272 107 63 41 12 13 26. 

351,035 92,883 89,395 57,301 31,479 16,529 12,727 16,648 9,340 9,769 27, 

331,116 81,496 87,795 56,491 31,065 16,333 12,625 16,534 9,272 9,693  
202,252 37,501 55,843 37,553 20,961 11,371 9,334 12,321 6,666 6,680  
36,002 5,968 10,067 8,103 3,893 2.002 1,251 1 1 953 1.056 914  
16,337 3,666 4,225 2,397 1,360 671 550 870 767 1,345  
15,228 5,315 5,093 2,252 1,083 461 275 173 63 14  
15,136 5,531 4,148 2,027 1 1 252 551 379 485 136 59  
46,161 23,515 8,419 4.139 2,516 1,287 836 732 584 681  

409,395 88,250 67,653 61,983 58,846 37,964 27,940 26,594 11,640 8,699 36. 

339,261 65,117 57,236 53,357 51,699 33,670 25,155 24,059 10,595 8 1 119  
179,933 20,151 25,067 28,495 30,721 22,445 17,237 17,189 7,920 6,536  
37,402 4,924 6,800 6 1 918 6,508 3,9C2 2,831 2,614 1,192 581  
39,039 7 1 201 8,311 7,243 6,581 3,612 2,553 1,773 544 208  
11,617 2,735 2,596 1,792 1,306 768 603 644 379 423  
27,220 7,367 5,744 4,399 3,698 1,860 1,330 1 1 218 419 222  
44 1 050 22,739 8,718 4,510 2,885 1,083 601 421 141 149  

59,882 19,292 9,713 6,748 6,396 4,733 3,797 3,848 1,394 920  

48,757 14,140 8,253 5,769 5,563 4,276 3,483 3,624 1,324 899  
37,749 9,187 6,348 4,634 4,470 3,676 3,055 3,390 1 1 291 882  
4,337 1,122 819 659 671 438 313 168 22 4 46. 
1 1 305 555 272 174 144 41 21 25 4 1 47. 
5,366 3,276 814 302 - 	 278 121 94 41 7 12 461  
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TABI 3.--DISRIBUTIONS OF NON-FARM HOUSEHOLDS BY VALUE OF HOME OR AMOUNT OF MOM'I'HLY RZNT 
Number of Non-Farm Households Ltring in Owned or Rented Homes by 

Value of Home or Amount of Montblj Rent, 1941 - (Cont'd.) 

o. of  H oust holds 	n Owned Hoirs by Value of Hone 
Province and urbnn groups cor Total (3)___ Value of Iiorw 	 (dd $00)  

nder 10 10-14 15-19 20-29 30-39 40-49 50-69 70-99 100+ by populetion size rated 

49. Saskatchewan, Total,- 
Non-Farm 	(1) 	......... ... 43,286 19,458 6.101 3.607 5,C32 3,482 1,779 1,468 419 202 

474 34,647 13,096 5,500 3,520 4,809 3,411 1,751 1,448 417 199 
51. 	30,000 - 99,999 2 9,282 1,311 994 880 1,737 1,803 1,085 945 273 151 
52. 	10,000 - 29,999 2 3,574 893 490 383 745 530 255 159 54 21 
53. 	5,000 - 	9,999 3 1,406 452 208 150 235 171 84 61 13 4 

467 20,385 10,440 3,808 2,107 2,092 907 327 283 97 23 

55. Alberta, Total - 
Non-Farm 	(1) 	......... . 51,241 18,531 6,640 5,124 7,785 5,075 2,513 2,262 707 427 

202 37.866 9,600 5,443 4,569 7,164 4,823 2,400 2,165 670 386 
30,000 - 99,999 2 20,390 2,204 2,189 2,476 4,768 3,697 1,938 1,798 585 342 
10,000 - 14,999 2 3 1 239 717 548 455 697 376 161 125 37 20 

50. 	Urban, total ............ 

198 14,237 6,679 2,906 1,638 1,699 750 261 242 48 26 

54. 	Under 5,000 ......... 

60. British Columbia, Total - 

56. 	Urban, total 	........... 

Non-Farm 	(1) 	......... 111,064 27,687 15,267 15,207 22,664 13,317 6,107 4,726 1.985 1,435 

52 6C,672 7,100 6,042 9,553 15,412 9,731 4,598 3,283 1,266 908 

	

59. 	Under 5,000 ......... 

	

66. 	100,000 and over 

..... 

1 35,603 2,846 4,188 5,538 9.058 6,242 3,233 2,326 962 722 
63. 	30,000 - 99,999 1 5.250 262 572 823 1,653 972 381 294 100 1C9 

	

61. 	Urban, 	total 	............ 

	

64. 	16,000 - 29,999 1 3,359 278 486 554 916 635 232 142 55 30 
65. 	5,000 - 	9 1 999 8 8,004 955 1,155 1,374 2,20? 1,231 495 351 105 34 
66. 	Under 5,000 ......... 41 8,458 2,759 1,639 1,264 1,578 631 257 190 44 13 

(l) Inclmxies rural non-farm and urban householas only. Rural non-farm households are obtainable by subtract'on. 

Totals for Canada exclusive of Yukon and Northwest Territories. 

Total numbers of households in owned homes include those households where value of home was not reported. 
Such households were excluded from the distributions according to value of home. 

Total numbers of households in rented homes include those households where amount of monthly rent was not 
given. These were exclu1ed from the distributions according to amount of monthly rent. 

Notes These are final figures and hence the Canada and provincial totals of households living in owned and 
rented homes do not agree exactly with the totals for other rural and urban households which lr.ay be 
computed from the preliminary figures appearing in item. 13 and 14 in Tables 1 and 5. The differences 
generifly are small. 
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TABLE 3.-- DISTRIBUTIONS OF NC*-FAJM HOUS EHOLDS BY VALUE OF HOIX Cri AMOUNT OF MO?f1LY RENT 
Number of Non-Farm Households Living in Yned or Rented Homes by 

V1ue of Home or Amount of Monthly Rent 1  1941 - (Cont'd.) 

________________ 	Houehols in }eLted homes b Amount of Monthly Jient 
4)1 	 Monthly Rent Fold ($) 

45,847 

41,653 
17,403 
4,674 

17,235 

21,122 

18.617 
4,760 
1,551 

611 
11,695 

5,907 

5,739 
2,835 

641 
393 

1,670 

3,773 

3,668 
2,062 

557 
308 
741 

3,499 

3,451 
2,037 

593 
29? 
524 

2,495 

2,480 
1.657 

397 
193 
233 

1,920 

1,909 
1,378 

241 
142 
148 

1.881 

1,878 
1,463 

260 
79 
76 

576 

574 
481 

59 
12 
22 

245 

242 
206 
17 

3 
16 

 

 
 
 

5. 
 

52,279 19,153 6,635 5,847 5,401 3,241 2,481 2,363 690 297  

44,723 14,947 6,262 5,515 5,137 3,138 2.439 2,336 670 278  
29,374 6,908 5,807 4,265 4,008 2,612 2,065 2,014 622 251  
3.466 1,042 637 405 446 261 257 215 29 11 56. 

11,893 6,997 1,618 845 683 265 II? 107 19 16  

95,945 31,785 16,660 13,095 10,545 5,663 4,129 3,621 1,285 945  

67,357 18,933 12,784 10,537 8.863 4,916 3.647 3,273 1,126 827  
44,600 11,910 7,898 6,688 5,998 3,582 2,840 2,686 955 727  

7,812 1,857 1,820 1,431 1,087 550 388 299 100 67  
2,390 755 536 402 306 135 83 52 14 -  
7,095 1,987 1,408 1,278 1,024 494 290 199 44 24  
5,480 2,424 1,122 738 448 155 46 37 13 9 66. 
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TAJILE 4--. .JEL:UTEI) AFil:T FT°RL ?hUTfl!(i TC 	1I; ?Ari3, 1941 
(Data narked 	have been takers from bulletins presentin' results of the ensus of Housing, 

1941. This censue was conducted on a "one in ten" saxsple basis.) 

Canada 
(3cc pao 21 for descriptions of these series.) Excluding Yukon and 

North Vest Territories 

rPULATTc:, 	UCTTETTOj r; ;n 	cJn' 
 Persons 	in 	farming 	areas, 	Total 	No. 	.............................................. 3,276,30? 
 

. 
714,736 

 Dwellings in farriir.g areas, 	Owned ................................................. 369,832  
 Ranted 132.870 

3 . 

Households 	in farming areas 	....................................................... 

vera?e 	rooms 	per 	dwe1lln 	..................................................(H) 5.6 
G . average 	persons 	per 	dwellinr 	.................................................(H) 4.7 

 vtr8go 	ae 	in 	years 	of 	household 	heed 	......................................(H) 49.8 
 tverage 	years 	in 	present 	home 	................................................(H) 15.9 

JTT' CF 	\1!f 	:m1:T c 	n'. HOLEJ 
 Per cent 	of dwelIlnr.5 	in need of external repair 	.............................(H) 39.4 
 Par cent 	of dwellings with - brick exterior 	..................................(H) 8.8 
 - wood exterior 	 si) 83.3 
 Per cent of dwellings with - hot air furnace heating ..... ..................... (H) 12.0 
 - 	stove 	heating 	...................................(H) 86.8 
 PrincIpal heating fuels. 	Per cent of dweliins using - wood 	.................(H) 7.5 

15 - coal 	or coke 	.........(II) 20.5 
16. Principal cooking fuels. 	Per cent of dwellings using - gas or electricity . 	.(H) •  7.4 
17 - 	wood ..................(11) oLe 
1_8 - coal .(H) 10.2 

 .... Per cent of dwellings with - electric lighting (1) (II) 20.1 
 - 	inside 	running water 	............................(H) 12.2 
 - 	inside 	hand-pump 	................................(H) 20.7 
 - 	bathtub 	or shower 	...............................(H) 6.b 
 - flush toilet 	 (H) 8.3 
 Per cent 	of househo)da with - mechanical refrigeration 	.......................(H) 3.6 
 - 	ice 	refrigeration 	..............................(H) 8.8 
 
 

- 	radio( 2 ) ........................................(H) 60.6 
- 	automobil9( 2 1 ...................................(H) 437  - 	te1ephone'-) 	...................................(H) 29.3 

 - electric vocuwa cieanor(2) .......... ............(H) 4,4  Per ce:t of households having all last 	four conveniences 	.....................(H) 2.9 
0T7P 	13 C' T9E P.iH 
31, 
32 . 

Farms 	occupied, 	Total 	10. 	........................................................ 
'arms fully-owned, 	by 

732,832 
occupied 	owners) 3 ) ........................................... 548,821 

33, Farms occupied under other tvoes of tenure 184.011 
 

. 

213,377 
 Per cent of fully-owned, owner-occupied forms reporting mortgages 38.9 
 

Fully-owned farms, owner-occupied, reporting rssortgapes( 4 ) - No....................

Average mortgage per farm reportia 	nortgaees 	................................ $ 2,222  Average mortgage payments per form 	1940 .145 
 Aversec 	value 	per 	form 	(all 	farms) 	............... ............. ......... ......  .... $ 5,779 
 Average gross production per tarn, 1940 ........................................... 

. 

1,065 
 $ 

. 

754,523,006 
 cash inccsne 	cr farm, 1940 

 110,545 
 159,159 
 
 

Size of farms. 	Number having - 	1 - 	50 acres .................. ................. 

230,298 

 

51 - 100 acres .................. ........... ...... 

37,632 

 

Total Cash 	income 	of 	farms, 	1940 	.................................................. 

103,186 

 

101 - 200 acres .................. ................. 

39,186 
23,710 

 800 acres and over 10,617 
 

480 - 639 acres .................. ................. 
640 - 799 acres .................... ............... 

Types of farms, Number - Drain and hey farms 
 

173,773 

201 - 299 acres ...................................
300 - 479 acres .................. ................. 

.................................... 
Potatoes, - roots and other field crops .................... 8,451 

 15,022 
 47,608 
 72,787 
 
 

- Dairy prOducts ........................................... 
- Livestock and poultry .................................... 

134,716 - 7ixed farming ............................................ 
194,570 

57. 
 

- Vegetables, fruits and nursery products .................. 

- .Juhsintence and cczsbinntion thereof ................... ...
- Other types 

Eachinery on farms, Number - 	ut'iobI1es 
55,420 

 
315,438 
77,445 

 
 

159,843 
- 	:otor trucks 	......................................... 

111,864 
 

- 'rsctor3 	............................................. 
- Threshing machines and combines ...................... 

58,694 
 

- Electric notors ......................................
- 	',esoline er..-inea 166,715 

(I) Includes homes electrically li-hted from either central or private plants. (2) Toor more or such articles 
were treated as one for Census purposes. (3) Fully-owned farms owner-occupied are not necessarily free of 
debt. (4) !ort-agcs also include agreements of sale. 

Notes Figures presented to tintis,  table are prelirilnary. 



CRECT IONS 

(Table 4 only) 

(1) Figures shown opposite the heading "Average gross production per farm, 1940" 
iii item 39 relate only to 'average gross revenue per farm from farm production', by 
which is meant the gross revenue per farm from the sale of farm products and the 
vi1ue of such products consumed by the farm household. These figures do not represent 
t;he average value per farm of all goods produced on farms. 

Figures shown opposite the heading "Number (of farms) having 800 acres and 
over" in item 49 should read as followal Canada, 29,115; Nova Scotia, 122; New 
Brunswick, 85; Quebec, 175; Ontario, 332; Manitoba, 2,531; Saskatchewan, 15,045; 
Alberta, 10,272; British Columbia, 5b, 

Figures given in items 50 to 57 inclusive exclude those farms which were not 
classified as to type. The number of farms not clasifiod by type are as follows 
Canada, 30,485; Prince edward Island, 426; Nova Scutia, 786; New Brunswick, 623; 
Quebec, 8,455; Ontario, 9324; Ianitoba, 1,272; Saskatchewan, 5,403; Alberta, ,550; 
British Columbia, 646 
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ruii 4--. 	J.:C1' D 	' CT0R.1 UEIATIT. TC.1)t'J: 	1941 
(ts marked "N)" have been taken fror bull ti 	Lrtentjn: rteult of the •ensus o; '-ousin, 

1941. This ccisus was ondueted on i "oxe in ten' 581n71e L,zj a. )- (Cone i'd). 

F1'ina  
Edward r.oTa Yew 

luebec 0ntar lunitoba .Ubert# clewan o1unbj 

.858 139,269 146,246 673,961 742,649 265,648 546,173 401,747 97,s54 1, 
.E19 31,357 29,008 153,360 182,923 57,608 124,239 96,798 25,924 2 

566 28,756 24,982 133,277 142.439 42,403 91,331 76,012 19,066 3, 
1,111 3,923 3,416 16,763 36,525 13,024 31,427 19,633 5,446  

7.4 7.2 6.0 6.2 7.0 4.6 4.2 4.1 4.6  
4.7 4.6 5,5 6.0 4.2 4.7 4.5 4.3 3.8  

53.2 54.0 51.4 49.6 51.5 49.3 42.8 48,4 51.9  
22.3 22.2 19.6 16.2 17.9 14.0 14.1 12.5 11.3 S. 

28.7 28.6 46.6 40.2 31.5 44.1 47.2 45.1 32.8 9, 
0.6 0.6 0.7 4.7 27.6 3.6 1.4 1.0 1.2  

98.7 99.0 97.7 89.8 59.0 90.1 90.5 90.7 94.2  
8.0 12.9 9.0 8.6 16.? 16.0 10.6 10.5 7.5  

90.2 86.0 90.5 90.8 81.5 }.4 08.1 88.7 91.6  
86.0 90.2 98.3 96.1 75.5 86.9 62,2 56.6 94.7  
13.7 9.5 1.6 3.4 21.5 13.1 37.4 42.8 2.9  

- 0.6 4.5 15.0 13.1 1.6 1.6 1.5 1.9  
93.8 93.3 95.2 03.7 80,4 96.6 72.7 71.1 J6.8  
6.1 6.0 0.3 0.6 5.3 1.8 25.3 27.2 0.5  
6.2 26.2 18.6 23.6 37.3 7.3 4.9 6.0 36.0  
9.0 14.3 12.6 25.0 14.0 1.6 1.1 3.1 34.1  

38.9 32.4 40.4 44.0 17.3 9.6 7.1 5.7 8.7  
6.9 9.7 7.3 7.1 11.1 3.5 1.2 3.2 24.0  
6.4 9.0 8.4 16.9 9.8 1.3 1.0 2.5 20.7  
1.4 3,5 1.2 1.5 9.3 1.3 0.4 1.6  

11.5 9.3 0.4 12.0 8.8 10.2 6.2 6.3 7.3  
54.0 58.7 48.6 36.5 66.2 66.8 71.8 72.7 69.4  
30.1 29.6 27.3 16.4 69.6 48.5 45.7 46.4 35.2  
18.2 25.8 16.0 15.9 50.9 23.9 32.6 18.0 19.2  
1.8 4.5 2.5 1.2 11.1 1.7 1,0 2.0 9,9  
1.1 2.4 1.6 0.4 8.1 1.1 0.7 1.3 5.3  

12,230 32,977 31,889 154,669 17e,204 58,024 138,713 99,732 26,394  
11,277 30,418 29,467 143,312 139,750 38,293 72,954 62,366 20,984  

953 2,559 2,422 11,357 38,454 19,731 65,759 37,366 5,410  
4,934 3,606 5,192 54,175 61,411 15,968 35,173 27,230 5,558 
43.8 11.9 17.6 37.8 43.9 41.7 48.2 43.7 27.1  

1,102 1,410 937 1,915 2,381 2,135 2,789 2,449 1,751  
API 103 03 108 172 171 156 162 155  

3,817 2,681 2,529 4,779 6,667 5,842 6,459 7,092 5,687 W. 
630 555 575 983 1,224 1,179 1,158 1,401 1,075  

7,135,539 19,882,448 18,788,806 112,453,430 214,194,040 64,342,617 152,422,199 135,028,275 30,295,652  
- 	 583 603 589 727 1,202 1,109 1,099 1,354 1,147  

3,428 11,346 8,285 23,288 37,707 4,988 2,390 3,434 15,680  
4,696 8,938 11,328 60,452 63,287 3,830 1,767 2,117 2,744  
3,412 8,438 8,130 53,067 56,839 20,013 39,366 36,791 4,242  

538 1,937 1,818 11,051 10,245 3,704 3,753 3,902 684  
140 1,792 1,821 5,930 8,177 14,410 43,037 26,496 1,583  

11 316 328 714 1,274 5,502 20,165 10,303 573  
5 Be 94 192 343 3,046 13,190 6,417 335  
- 61 43 76 152 1,202 5,864 3,067 132  

294 739 797 3,732 6,630 22,656 90,828 46,619 1,478  
822 110 770 1,494 3,971 188 50 736 310  
30 1,167 182 2,027 7,381 293 115 187 3,660  

173 2,335 1,254 15,726 21,478 1,451 e22 987 3,382  
982 1,254 796 5,444 38,622 4,367 4,476 12,935 3,701  

2,950 3,031 4,049 34,859 46,138 11,925 12,029 16,575 2,340  
5,765 17,514 17,112 61,936 34,824 13,735 21,913 14,580 7,191  

788 5,211 6,306 20,996 9,636 2,157 3,077 3,b63 3,666 57, 
3,570 9,430 8,677 27,003 128,744 27,074 57,093 44,090 9,757  

494 2,697 1,861 6,676 17,530 7,566 21,285 14,512 4,825  
577 1,385 1,140 5,971 35,450 22,050 54,129 36,445 2,696  

3,019 805 2,803 32,289 9,888 11,693 32,688 17,918 761  
387 1,225 928 8,541 40,135 1,374 1,710 2,150 2,244  

4,128 3,023 4,344 39,107 31,458 15,772 33,882 31,091 3,910  
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Table 5 • --NOVA SCOTIA--Consumer Market Data, by Counties and Town. 

I ANNAPOLIS AJTIGONIBH CAPE BR!T 
(See page 8 for descriptions of these series.) PROVINCE 

County County Antigonish County Dominion 

1. 	Population, 	1931, 	Total No. 	...................... 512,846 16,297 10,073 1,764 92,502 2,846 
POPUlATION, LIVING GROUPS AND DWELLINGS, 1941 

2. 	Persons. 	Total 	No. 	....................... . ....... 577,962 

. 

17.692 10,545 2,157 110,703 3,279 
3. 	Per cent of provincial total 100.00 3.06 1.82 1 	0.37 19.15 0.57 

537,221 16,750 10,152 2,016 96,305 2.943 
5. 	British born 	......................... 25,568 389 131 72 9,912 108 

15,126 553 262 69 4,483 228 
530,467 17,411 8,537 2,013 106,610 3,226 

8 . 	 French only .................... 6,800 

. 

4 37 3 109 - 

40,253 273 1,960 140 3,875 33 

	

4. 	Persons 	(b), 	Cansdian born ........................ 

	

10. 	Neither English nor French 442 4 11 1 109 20 
11. PsrsOn 	in farming areas, Total No. (d) 139,269 11,802 7,043 - 10,148 - 

Foreign born 	.......................... 
Official language, English only ................... 

9. 	English and French 	............. 

31,357 3,035 1,549 (a) 1,399 (a) 
39,047 749 262 (a) 4,288 (a) 

14. 	Urban 	di 58.302 798 412 (a) 16,103 (a) 

12. Households, 	In 	'arming areas (ci) 	.................. 

29,053 2,749 1,264 (a) 1,568 (a) 

13. 	Other rural 	(d) 	....................... 

15. Families, 	In farming areas (6) 	.................... 
94,967 1,390 585 (a) 20.772 (a) 16 . 	 Other 	(d) 	............................... 

17. Number of children in families, En farming are.s(d) 57,561 4,594 3,148 (a) 2,587 (a) 
18. 	 Other 	(a 164,865 2,063 1,360 (a) 49,915 (a) 

85,428 3,520 1,927 (a) 12,518 (a) 
37,800 936 255 (a) 8,582 (a) 

GAINFULLY OCCUPIED, INCOMES, ETC., 1941 
21. Gainfully occupied, Total Persons (d) 810.830 6.528 4,103 (a) 55,921 (a 

101,445 2,343 1,037 (a) 23,406 (a 

. 

31,033 805 440 (a) 4,775 (a) 

19. Dwellings occupied, Owited 	(d) 	..................... 

24. Average annual wage earnings, Male 	(3) (d) (I') 864 566 616 (a) 1,057 (a) 

	

20. 	Rented 	(d) 	.................... 

	

25. 	 Female 	(3) 	(d) 	(fj 379 337 	- 316 (a) 445 (a) 

2. Wage earners, 	Total Male 	(d) 	...................... 
23. 	Total Female 	(d) 	.................... 

13,357 187 190 165 2,44 52 
12,102 136 168 148 2,243 45 

26, 	Retailing, 	No. 	employees 	.......................... 

4,013 59 14 14 520 - 

27. 	Salaries and wages 	(Thousand $) 	................ 

5,660 29 21 21 666 - 

24,577 508 123 3,492 (z) 
31. 	Salariee and wages (Thousand 3) 27,527 326 73 28 5,559 (x) 
32. Farms, Total No. 	(a) 2,175 1,424 - 1,821 - 

33. 	Gross value production (Thousand 3) 	(d 	(y) 
$

2,977 
18,313 1,441 579 - 1,007 - 

Wholesaling, No. employees 	........................ 
Salaries and wages (Thousand $) ................ 

88,423 7,534 3,345 - 4,645 - 

36. 	Average gross production per farm (3) Cd) 555 663 407 - 553 - 

Manufacturing, 	No. 	employees 	...................... 

36. 	Average farm value per farm (3) (d) 2,681 3,464 2,349 - 2,550 - 

47,208 1,730 733 (a) 7,272 (a) 
RETAIL MERCFANCISE TRADE 

6,464 218 101 45 1,115 29 

34. 	Farm values (Thousand 3) 	(d) 	............... 

99,520 2,094 1,572 1,296 18,288 235 

Fassenger cars 	registered, 	No. 	g) 	................. 

No. 	of 	stores, 	Total, 	1930 	.......................... 

6,790 242 115 61 1,275 43 
165,034 2,766 2,798 2,165 32,337 646 

Retail sales, Total, 1930 (Thousand 3) 	........... 
No. 	of stores, Total, 	1941 	........................ 

100.00 1.68 1.70 1.31 19.59 0.39 
Retail sales, Total, 1941 	(Thousand 3) 	......... 
Per cent of provincial sales, 1941 	............. 

RETAIL DISTRIBtrFION. BY GROUPS, 1941 
5,148 79 40 18 777 31 

40,926 488 467 375 10,517 275 
45. Country General Stores, No. 	...................... 785 44 18 - 29 - 

46. 	Sales (Thousand $ ) 
. 

12,146 540 502 - 

47. General Merchandise Group, No. of stores 235 - 	 12 8 5 68 6 
25,478 275 327 222 6.319 195 

Food Group, No. 	of stores ......................... 
Sales 	(Thousand $) 	.................... 

599 27 10 7 72 2 
30. 	Sales (Thousand 3) 28,973 625 766 741 4,961 (x) 

486 21 7 6 100 1 

49. Automotive Group. No. of stores ................... 

51. Apparel Group, No. of stores 	...................... 
13,821 191 159 (x) 2,744 (x) 

	

48. 	Sales 	(Thousand 3) 	.................... 

	

52. 	Sales 	(Thousand 	3) 	.................... 
53. Furniture-Household Group, No. of stores 121 5 - - 25 - 

54. 	Sales (Thous and 3) 3.885 83 - - 926 - 

55. 	Drug stores, 	No. 	................................. 155 6 4 4 25 1 
4,337 95 42 42 700 (x) 

	

58. 	Sales 	(Thousand $) 	..................... 

	

57. 	FIlling stations 	(e), No. 	........................ 359 

.. 

16 5 5 42 2 
6,876 183 69 (z) 1,064 (x) 

RETAIL SERVICE ESTABLISHMENTS, 1941 
Sales 	(Thousand $) 	..................... 

Total receipts, all e8tablishments (Thousand 3) 9,409 

.. 

126 104 100 1,621 23 
Receipts from personal services (Thousand $) 3.111 31 23 (x) 558 5 
Automotive repair and service shops (Thousand $) 539 13 - - 86 - 

Note, See footnotes for Nova Scotia on Pago 47 



CORRECT I( 

(Tables 1 and 5) 

Figures shown opposite the headings referring to gross production of farms in 

items 3 and $5 of Tables 1 and 5 relate only to 'gross revenues from farm produc-

tion', by which is meant the gross revenues from the sale Qf farm products and the 

value of such products constuned by farm householdi. These figures do not represent 

the total value of all goods produced on farms. 
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Table. 6.--NOVA SCOTIA--Conxinaer Market Data, by Co'intee and Town. 

CAPE BRF0N COIW1'Y--(Cont'd.) C0LC}ThSTER - CTTMBERLAND DIOBY B010UGH 
Glaca New North Sydney AD'- Spring- - 

Bay Watorford Sydney Sydney  Mines County Truro County her.t hill County County - 

20,706 7,745 6,139 23,089 7,769 25,051 7,901 36,366 7,450 6,355 18,353 15,443 1. 

25,147 9,302 6,836 28,305 8,198 30,124 10,272 39,476 8,620 7,170 19,472 15,461 2. 
4.55 1.61 1.18 4.90 1.42 5.21 1.78_ 6.83 1.49 1.24 3.37 2.68 	1 3. 

21,934 7,979 5,308 23,778 7,190 28,689 9,6 1 u 37,398 8,147 6,613 18,723 15,100 4. 
2,324 737 1,390 2,956 848 767 358 1,109 299 338 195 180 5. 

889 586 138 1,570 160 668 296 969 174 219 553 181 6. 
24,661 8,267 6,649 27,188 8,129 29,706 10,014 37,497 7,358 7,035 10,728 14,212 7. 

5 39 3 28 1 7 2 48 34 2 1,939 178 8. 
464 992 184 1,035 67 407 255 l,22 1,228 132 6,790 1,068 9. 

17 4 - 54 1 4 1 9 - 1 15 3 10. 
- - - - - 6,360 - 10,533 - - 7.907 5.113 11. 
- - - - - 1,414 - 2,369 - - 1,820 1,203 12. 
- - - - - 2,881 - 2,171 - - 2,289 1,794 13. 

4,828 1,715 1.368 5.703 1.615 2.716 2.498 4.771 1.980 1.659 430 548 jj 
- - - - - 1,314 - 2,226 - - 1,694 1,011  

4,997 1,765 1,417 5,854 1,668 5,169 2,311 6,859 2,031 1,721 2,492 2,222  
- - - - - 2,731 - 4,065 - - 3,593 2,294  

12,089 4,794 3,176 12.383 4,087 9,186 3.560 11.922 3.128 2,979 4.730 4.687 .. 1  
2,504 839 786 2,616 901 4,790 1,169 6,477 1,018 1,012 3,722 2,967  
2,148 818 534 2,665 691 1,778 997 2,551 871 610 719 489  

7,586 2,931 2,222 10,754 2,271 11,531 4.381 14.461 3.553 2.517 7.028 5.448 .14 
5,313 2,180 1,291 7,155 1,562 5,361 2,254 7,611 1,948 1,765 2,905 2,138  
1,012 358 381 2,031 240 2,080 1,271 1,824 847 259 862 556  
1.153 1,037 875 1,213 735 829 1,080 689 710 935 437 619  

410 347 302 425 409 598 455 327 562 330 200 245 
556 204 192 1,188 133 798 636 642 338 158 178 98  
474 177 155 1,155 114 706 589 519 312 119 116 70  

39 (x) 75 384 (x) 206 198 116 95 (x) 21 13 t8. 
46 (x) 83 514 (x) 285 275 187 156 (x) 18 13 29. 
90 (x) 275 3,014 12 1,725 1,241 1,701 1,029 18 851 251 30. 
80 (x) 235 5,180 10 1,397 1,082 1,502 1,015 16 545 102 31. 

- - - - - 2,181 - 2,590 - - 1,750 1,222 32. 
- - - - - 1,681 - 1,592 - - 760 332 33. 
- - - - - 7,156 - 7,016 - - 3,118 1,479 34. 
- - - - - 771 - 615 - - 434 272 35. 
- - - - - 3,281 - 2,709 - - 1,782 1,210 36. 

(a) (a) (a) (a) (a) 3,213 (a) 3,787 (a) (a) 1,164 881 37. 

232 114 101 340 83 294 145 471 133 83 243 166 38. 
4,268 1,494 1,414 8,137 1,529 5,370 3,814 5,547 2,331 1,312 1,675 1,419 39. 

293 120 103 554 93 330 176 448 127 92 271 176 40. 
7,230 2,720 2,786 14,779 2,036 10.921 8,536 9,186 4,307 2,436 2,640 1,686 41. 
4.38 1.65 1.69 8.96 1.23 6,62 5.17 5.57 2.61 1.48 1.60 1.02 42. 

188 74 46 176 61 114 57 190 51 47 113 80 43. 
2,432 1,017 1,074 4,013 477 2,129 1,702 2,429 844 989 699 382 44. 

- - - - - 44 - 59 - - 60 57 45. 
- - - - - 1,199 - 1.026 - - 615 940 jj 

19 8 10 14 9 9 5 14 5 6 6 2 47. 
1,856 484 529 2,068 833 694 668 1,347 789 510 198 (x) 48. 

15 4 9 26 5 51 22 40 11 7 24 11 49. 
846 120 433 3.252 101 2.568 2.149 1,916 1_,112 453 749 119 50, 

29 10 13 39 6 26 24 37 13 12 13 5  
546 339 223 1,458 153 929 (x) 681 443 145 106 13  

7 2 4 10 2 5 S 9 4 3 3 1 53. 
192 (x) 40 590 (x) 171 171 192 123 Cx) 9 (x) 54. 

5 2 3 11 2 8 6 10 3 2 4 1 55. 
139 (x) 85 364 (x) 319 (x) 23? 124 (x) 38 (x) 56. 

5 4 6 11 4 32 10 23 4 2 16 5 57. 
132 120 142 453 (x) 634 364 295 137 (x) 199 48 56. 

302 145 128 829 69 621 571 381 232 80 96 30 59. 
121 45 47 292 15 177 170 116 72 24 19 12 60. 

(x) (x) (x) 75 - 36 (z) 21 13 (x) (x) (x) 61. 
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Table 5.--NOVA SCOTIA--Consumer Market Data, by Counties and Towns--(Cont'd.) 

HALIFAX HANTS INVERNESS 

County mouth Halifax County Windsor County Inverness 

Population, 	1931, 	Total 	No. 	............... . ...... 100,204 9.100 59,275 19,393 3,032 21,055 2,900 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

Persons, 	Totil 	No. 	............................... 122,656 10,847 70,488 22,034 3,436 20,573 2,975 
Per cent of provincial total 21.24 1.88 12.20 3.81 1 	0.59 3.56 0.51 

111,081 9,802 62,254 21,098 3,195 20,006 2,840 
8,519 775 6,173 495 175 207 50 
3,035 

. 

269 2,049 4-41 66 359 85 
116,357 

. 

10,447 66,065 21,869 3,357 15,552 2,622 

Persons 	(b), 	Canadian born 	........................ 
British born 	......................... 

73 6 46 - - 2,078 10 

	

6. 	Foreign born 	......................... 

	

7. 	Official 	language, English only 	................... 

6,176 385 4,354 152 79 2,87 338 

	

8 . 	French only .................... 

	

10. 	Neither English nor French .... 50 9 23 13 - 86 5 

	

9. 	English and French 	............. 

	

11. 	Persons in farming areas, rotal to. (a) 3,123 - - 4,7(X) - 11.fl5 - 

12. Households. In farming areas (d). 642 - - 1,224 (a) 2,548 (a) 
13. 	Other 	rural 	(d) 	...................... 8,570 - - 2,720 (a) 714 (a) 
14. 	Urban (L 

. 

1 7 ,4 79 2,390 15,089 1,010 (a) 919 (a) 
606 - - 1,150 (a) 2,221 (a) 

25,964 2,503 15,235 3,456 (a) 1,580 (a) 
Families, 	In farming areas (d) 	.................... 

Other 	(d) 	............................... 
Number of children in families, in farming areas() 1,548 - - 2,510 (a') 5,204 (a) 

Other 	(d) 

. 

46,309 4,122 25,003 6.914 (a) 4,285 (a) 
13,04-4 1,097 4,927 3,532 (a) 3,554 (a) 
11,542 1,051 8,587 1,262 (a) 559 (a) 

Dwellings 	occupied, 	ned 	(d)• ..................... 
Rented 	(d) ..................... 

GAINFULLY OCCUPIED, INCO!AES, E"C. • 1941 
Gainfully occupied, Total 	Persona 	(d) 48,470 4,272 30,110 7,933 (a) 7,120 (a 
Wage earners, Total Male 	(d) ....................... 24,874 2,294 14,961 3,687 (a) 1,955 (a 

Total 	Female 	(d) 	................... 9,941 785 7,594 1,078 (a) 615 (a) 
Average annual wage earnings. Male 	($) 	(d) 	(f) ... 1,074 1,185 1,191 611 (a) 577 (a) 

Female 	($) 	(d) 	(f) 	. 485 487 518 327 (a) 238 (a) 
5,634 523 4,891 250 166 159 38 
5,682 498 5,033 21C 148 96 28 
2,325 40 2,281 46 19 13 (x) 
3,657 

. 

60 3,591 51 29 10 (x) 
6,880 (c) 5,474 1,052 428 188 (x) 

31. 	Salaries and wages (Thousand $) 8,996 (c) 7,093 792 315 61 (x) 
1,656 - - 2,025 - 2,767 - 

33. 	Gross value production (Thousand 5)  (d)(y) 927 - - 1,566 - 919 - 

4,214 - 7,248 - 5,544 - 

35. 	Average cross production per farm 	($) 	(d') . 560 - - 773 - 332 - 

Retailing, No. 	employees 	.......................... 
SalarIes and wages 	(Thousand $) 	................ 

36, 	Average farm value per farm ($) (d) 2,545 - - 3,579 - 2,004 - 

Wholesaling, No. 	employees 	........................ 
Salaries and wages 	(Thousand $) 	................ 

11,109 (a) (a) 1,850 (a) 762 (a) 

Vanufacturing, No. 	employees 	...................... 

RETAIL 	RCHANDISE TRADE 

32. 	Farms, 	Total 	No. 	(d) 	............................. 

1,322 146 900 253 79 223 37 
34,913 3,412 29,843 2,915 1,692 1,516 396 

37. 	Passenger cars registered, No. 	(g) 	................ 

1,396 147 915 237 71 219 32 

38. 	No. 	of stores, 	Total, 	1930 	........................ 

60,790 6,502 51,152 3,895 2,113 2,081 529 

39. 	Retail 	sales, Total, 1930 (Thousand 3) 	......... 

36.82 3.94 30.99 2.36 1.28 1.26 0.32 

34. 	Farm values (Thousand $) 	(d) 	.............. 

Per cent of provincial sales, 1941 	............. 
R,ETAIL DISTRIBUTION, BY GRO'JPS, 1941 

Food Group, No. 	of stores ......................... 649 71 408 89 17 19 
Sales 	(Thousand 	$) 	.................... 13,359 2,090 9,895 1,013 418 543 235 

	

40. 	No. 	of stores, 	Total, 	1941 	........................ 

	

45. 	Country General 	Stores, 	No. 	...................... 79 - - 40 - 70 - 

	

41. 	Retail 	sales, Total, 	1941 	(Thousand $) 	......... 

	

46. 	Sales (Thousand I') 
. 

961 - - 839 - 958 - 

26 5 20 7 4 7 5 
12,339 (x) 12,109 291 272 (x) (x) 

47. General Merchandise Group, No. of stores .......... 

92 12 48 36 11 16 1 

	

48. 	Sales 	(Thousand 3) 	.................... 

	

50. 	Sales (Thousand 5) 8,246 1,833 5,970 921 723 103 (x) 
111 16 95 14 12 7 3 

5,525 536 4,990 241 (x) 77 49 
26 3 23 4 3 - - 

49. Automotive Group, No. of stores ................... 

54. 	Ssles (Thousand $) 1,735 140 1,595 70 (x) - - 

48 5 41 6 3 1 - 

1,771 (x) 1,512 97 (x) (x) - 

Apparel Group, No. of stores 	...................... 
Sales 	(Thousand $) 	.................... 

55 7 26 22 4 10 - 

53. Furniture-Household Group, No. of stores .......... 

56. 	Sales 	(Thousand 	$) 	..................... 

1,919 (x) 1,255 287 173 61 - 

55. 	Drug 	stores, 	No...................................... 

RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling 	stations 	(a), 	No.............................. 
Sales 	(Thousand 	$) 	..................... 

Total receipts, all establishments (Thousand 3) 	.. 4,424 318 4.021 151 90 48 9 
Receipts from personal services (Thousand $) 1,561 71 1,469 37 30 15 (x) 

61. Automotive repair and service 	shops (Thousand 3). 161 (x) 137 6 (x) (x) - 

1:0:.: Sec fcctcm 	'r NOVEL .cotin c 	?ac 47. 
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Table 5.--NOVA SCOTIA--Consumer Market Data, by Counties and Towns--(Cont'd.) 

KINGS LLTNENBURG PICTOU QUEENS 

county 
rent- 
yule County 

ridre- 
water 

Lunen- 
bur6 County 

New 
G1asow  Pictou 

Stellar- 
ton Trenton 

West- 
yule County 

- 
- 

24,357 3.033 31,674 3,262 2,727 39,018 8,858 3452 5,002 2,613 3,946 10,612 1. 

28,920 3,928 32,942 3,445 2,856 40,789 9,210 3,069 5,351 2,699 4,115 12,028 2. 
5.00 0.68 5.70 0.60 0.49 7.06 1.59 0.53 0,93 0.47 0.71 2.08 3. 

27,309 3,629 32.152 3,311 2,710 38,265 8,515 2,941 4,855 2,537 3,870 11,524 4. 
884 189 378 62 101 1,518 427 69 285 108 173 218 5. 
710 108 411 72 45 1,005 267 59 211 54 72 286 6. 

2F,422 3,719 32,800 3,420 2,838 39,643 8,907 2,822 5,181 2,651 3,980 11,833 7. 
6 3 12 - 3 23 - 8 1 - 2 17 8. 

491 206 128 25 15 1,107 32 238 168 48 129 172 9. 
I - 2 - - 16 1 1 1 - 4 6 10. 

17.597 - 14.188 - - 10,739 - - - - - 2.416 j,j 
4,070 (a) 3 1 342 (a) (a) 2,650 - (a) - (a) (a) 602  

947 (a) 2,812 (a) (a) 1,274 - (a) - (a) (a) 1,568  
1,643 (a) 1,976 (a) (a) 5,734 2,173 (a) 1,223 (a) (a) 754  
3,883 (a) 3,309 (a) (a) 2,345 - (a) - (a) (a) 553  
2,449 (a) 4,513 (a) (a) 6,780 2,122 (a) 1,209 (a) (a) 2,227  
7,804 (a) 6,051 (a) (a) 4,134 - (a) - (a) (a) 934  
3,912 (a) 6,749 (a) (a) 12,008 3,359 (a) 2,319 (a) (a) 3,71  
4,519 (a) 6,348 (a) (a) 6,403 1,158 (a) 460 i5 (a) 2,237 -i- : 
1,958 (a) 1,508 (a) (a) 2,947 899 (a) 723 (a) (a) 627 20. 

10,641 (a 12,479 (a) (a) 15.627 _35134 (cS) 1.846 (a) (a) 4,280 Jj 
4,390 (a) 4,875 (a) (a) 7,887 2,115 (a) 1,202 (a) (a) 2,211 22. 
1,528 (a) 1,438 (a) (a) 2,178 879 (a) 215 (a) (a) 511 23. 

666 (a) 623 (a) (a) 870 1,032 (a) 1,089 (a) (a) 855 24. 
338 (a) 271 (a) (a) 338 354 (a) 386 (a) (a) 296 25. 
536 310 428 178 144 934 585 83 97 36 74 221 26. 
475 308 323 156 109 751 497 58 75 23 52 161 27. 
283 161 76 26 42 151 131 17 (x) - - 5 28. 
230 143 77 41 28 223 193 29 (z) - - 8 29. 
786 41 1,125 158 424 3,151 790 286 51 (c) (x) 1,027 30. 
489 37 825 146 401 3.885 914 355 44 (c) (x) 1.537 31. 

2.717 - 2,892 - - 2,597 - - - - - 598 32. 
2,999 - 1,270 - - 1,435 - - - - - 277 33. 
15,913 - 5,990 - - 6,559 - - - - - 1,111 34. 
1.080 - 439 - - 553 - - - - - 463 35. 
5,730 - 2.071 - - 2.526 - - - - - 1,858 36. 
3,347 (a) 2,704 (a) (a) 4,375 (a) (a) (a) (a) (a) 1,118 37. 

282 83 436 81 72 533 183 64 80 22 61 145 38. 
4,401 1,928 4,754 1,590 1,441 7,490 4,180 892 952 208 598 1,552 39. 

309 83 410 81 66 506 168 56 74 27 61 153 40. 
7,795 4,462 6,465 2,534 1,884 11,310 6,429 1,108 1,423 458 881 2,451 41. 
4.72 2.70 3.92 1.54 1.14 6.85 3.90 0.67 0.86 0.28 0.53 1.49 42. 

98 18 171 26 23 230 64 21 41 16 31 65 43. 
1,707 716 1,258 483 291 3,513 11,6 472 618 346 393 535 44. 

40 - 68 - - 21 - - - - - 21 45. 
876 - 912 - - 475 - - - - - 431 46. 
14 6 15 4 25 7 5 4 2 7 5 47. 

597 435 672 190 462 1,233 867 134 (x) (x) 70 241 48. 
45 12 40 10 8 84 21 5 5 3 3 18 49. 

2,438 1,782 1,616 999 387 2,178 1,637 74 199 38 109 428 50. 
35 15 27 12 6 43 19 9 7 3 5 13 51. 

562 375 456 273 (x) 1,288 1,083 108 60 13 24 147 52. 
5 3 17 6 5 13 9 - 1 - 1 1 53. 

126 (x) 190 104 (x) 270 252 - (x) - (x) (x) 54. 
7 3 7 3 2 17 6 3 3 1 2 4 55. 

181 94 187 84 (x) 350 189 61 43 (x) (x) 127 56. 
22 5 25 3 5 57 12 4 2 2 2 13 57, 

549 288 341 (x) 69 723 347 (x) (x) (x) (x) 145 58. 

311 193 266 99 98 557 369 55 58 5 37 217 59. 
105 72 80 44 23 209 143 14 21 (x) 19 40 60. 
25 14 9 (x) (x) 13 (x) (x) - - - (x) 61. 
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Table 5.--NOVA SCOTIA--Consumer Market Data, by Counties and Towns--(Concl'd.) 

TNS CO. 
(Cont'd.) RICHMOND SHELBIJRII VI(TORIA YAILMOUTH 

Liverpool County County County County Yarmouth 

1. 	Population, 	1931, 	Total No. 	...................... 2,669 11,098 12,485 7,926 20,939 1,055 
POPULATION, LIVING GROTJPS AND DWELLIN( 	1941 

3,170 10,853 13,251 8,028 22,415 7,790 
3. 	Per cent of provincial total 0.55 1.88 2.29 1.39 3.88 1.35 

2,966 10,671 12,892 7,646 21,460 7,562 
84 48 108 255 255 157 

100 134 250 127 699 271 
3,101 4,510 13,117 7,918 13,745 6,222 - 1.091 10 - 1,168 14 

	

5 . 	British born .......................... 

	

6. 	 Foreign born 	.......................... 

65 5,185 124 71 7,495 1,551 
French only .................... 
English and French ............. 
Neither English nor French .... 4 67 - 39 7 3 

11, persons in j'arming areas. Toe1 	o. ta) - 3.555 998 4.941 6393 - 
(a) 831 236 1,156 1,267 - Households, In farming areas 	.................. 

Other rural 	(d) ....................... (a) 1,555 2,055 662 1,736 - 
Urban 	(d) (a) - 877 - 2.132 1.822 

(a) 752 221 983 1,204 
(a) 

. 
1,481 2,697 631 3,700 1,707 

2. 	Persons, 	Total No................................. 

Number of children In familiee,In farming areas Cd) (a) 1,601 375 2.004 2,384 - 
Other (4) (a) 3.222 5.281 1.411 6.940 5.068 

7. Official language, English only ................... 

(a) 2,233 2,524 1,650 3,465 782 

4. 	Persons (b), Canadian born ........................ 

(a) 106 549 133 1,499 982 
GAINFULLY OCCUPIED. INCOMES, ETC., 1941 

21. Gainfully occupied, 	ota1rsozs 	(d) (5) 3.597 4.525 3.040 8.098 2.960 

Families, In farming areas (4) .................... 

(a) 1,139 1,485 671 3,270 1,428 

Other 	(d) 	............................... 

(a) 282 474 296 1,362 776 
Average annual wage earnings, Male () () ( (a) 430 543 513 633 832 

Female 	ts) 	(d) 	(f) 	. (a) 212 215 224 306 370 

22. Wage earners, Total Male 	(d) 	....................... 

126 52 162 46 407 355 

Dwellings occupied, Owned (4) ..................... 
Ranted 	(4) 	.................... 

96 40 73 33 300 281 
(x) (x) 36 (x) 143 138 

Salaries and wages (Thousand $) ................ 
Wholesaling. No. employees 	........................ 

Cx) (x) 22 (x) 156 152 

23. 	 Total Female (d) .................... 

249 84 551 63 1,039 864 

26. Retailing, No. employees .......................... 

31. 	Salaries and waees (Thousand I) 317 16 437 19 956 876 
30. Manufacturing, No. employees ...................... 

32. 	Farms, Total No. 	(d) 	.............................. - 1,244 638 1,079 1,541 - 
33. 	Gross value production (Thousand $) (d) (y) - 337 215 354 622 - - 1,224 945 2,599 2,785 - 

Average gross production per farm (4) (d) . - 271 337 328 404 - 
Average farm value per farm 	(1) (4) - 984 - 1.481 2.409 1.807 - 

(e) 356 745 589 1,663 (a) 
RETAILMERCHANI:ISETRADE 

66 109 167 98 288 169 
1,095 588 1,285 505 3,636 3,023 

69 119 171 95 318 151 

29. 	Salaries and wages (Thousand $) ................ 

1,470 847 1,697 591 4,780 3,971 
0.89 0.51 1.05 0.36 2.90 2.41 

RETAIL DISTRIBUTION, BY GROUPS, 1941  
25 62 85 56 156 56 

34. 	Farm values (Thousand $) (4) ............... 

305 196 467 175 1,152 793 - 38 41 27 29 - 38. No. of stores, Total, 	1930 ........................ - 415 717 308 235 

Retail sales, Total, 1930 (Thousand 4) ......... 
No. 	of stores, Total, 1941 	........................ 

47. General Merchandise Group. No. of stores 4 1 4 - 12 11 

37. 	Passenger cars registered, No. 	$,g) ................ 

Retail sales. Total. 1941 (Thousand 4) ......... 
Per cent of provincial sales, 194]. ............. 

(x) (x) 53 - 694 (x) 
6 10 16 7 30 13 

Sales (Thousand 4) 	.................... 
Country General Stores, No........................ 

348 96 247 92 903 (x) 

46. Sales(Thousand 4) 	....... _____________ 

15 - 3 1 25 25 

43. Food Group. No. 	of stores ......................... 

48. 	 Sales (Thousand 4) 	.................... 

147 - 21 (x) 673 673 
51. Apparel Group. No. of stores ...................... - - 2 - 5 4 

Sales 	(Thousand 4) 	.................... 
Furniture-Household Group, No. of stora 	.......... 

54. Sales(Thousand 4) - - (x) - 113 Cx) 

49. Automotive Group, No. of stores ................... _ 
3 5 4 

50. Sales(Thousand 4) 	____________________ 

(x) - Cx) - 153 (x) 
55 . Drug Stores, No.................................... 

3 7 8 4 17 5 
74 35 99 15 213 117 

56. 	 Sales 	(Thousand 4) 	.................... 

RETAILSERVICEESTAPLISHMENTS,1941 

Filling stations (e), No.......................... 
Sales (Thousand 4) .................... 

Total receipts, all establishments (Thousand 4) .. 194 10 74 6 567 351 
80. Receipts from personal services (Thousand 4) 36 (x) 16 (x) 109 104 
61. Automotive repair and service 	shops (Thousand 4). (x) (x) (x) - 50 ) 

Notes See footnotes for Nova Scotia on Page 47 
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Table 5. --WINCE EDWARD ISLAND--Consumer Market Date, by Counties and Towns 

KINGS INCE QUEENS 
(See page 8 for descriptions of these series.) 'R0VI?CE 

a County County County Charlottetown aide 

Population, 	1931, 	Total No. 	...................... 88,038 19,147 31,500 3,759 37,391 12,361 
POPUlATION, LIVING GROUPS AND DWELLI14GS, 1941 

Persons, 	Total 	No. 	................... ............. 95,047 19,415 34,490 5,034 41,142 14,821 
Per cent of provincial total 100.00 20,43 36.29 5,30 43,28 15.59 

92,6Z8 18,874 33,790 4,907 39,944 14,252 

	

4. 	Persons 	(b), 	Canadian born 	........................ 

	

5. 	 British born ......................... 898 

. 

172 171 62 555 300 
1,540 368 529 65 643 269 

83,814 18,991 26,116 3,814 38,707 14,170 

	

6. 	 Foreign born 	......................... 

	

8. 	 French only .................... 955 10 910 19 55 6 

	

7. 	0tfical 	language, English only ................... 

	

9. 	 English and French .........., 10,262 413 7,463 1,201 2,386 645 
10. 	 Neither English nor French 16 1 1 - 14 - 
11. Persons in farming areas, Total No. (d) 62,858 16,062 24,371 - 22,425 - 

13,819 3,501 6,086 - 5,232 - 
1,491 213 671 - 607 - 

14. 	 Urban 	(d) 5,122 605 1,492 1,053 3,027 3,027 
13,139 3,150 5,053 - 4,936 - 

Other 	(d) 	............................... 6,451 738 2,152 1,095 3,561 2,997 
Number of children in families, In farming area4i) 27,825 6,500 11.355 - 9,970 - 

12. Households. In farming areas 	(d) 	................. 

18. 	 Other (d) 12,691 1,60? 4,315 2,017 6,769 5 • 734 

13. 	 Other rural 	(d) 	....................... 

16,272 3,912 6,023 628 6,337 1,095 

15. 	Families, 	In farming areas 	a,j 	.................... 

3,810 355 1.110 370 2,345 1,815 
GAINFULLY OCCUPIED, INCOMES, ETC. • 1941 

Dwellings occupied, Oumed 	(d) ..................... 
Rented 	(d) 	.................... 

Gainfully occupied, Total persons (d) 34,926 7,267 12,171 1,984 15,488 5,403 
8,936 1,411 3,480 838 4,045 2,175 Wage 	earners, 	Total 	Male 	(d') 	...................... 

Total 	Female 	(d) 	.................... 4,031 627 1,274 504 2,130 1,364 
Average annual wage earnings, Male () (d) (f) 596 419 526 891 720 957 

Female 	($) 	(dj 	)t) 294 223 255 314 339 393 
1,425 119 549 364 757 682 
1,071 89 419 313 563 518 

28. Wholesaling, No. 	employees 	.......................441 17 102 55 322 313 

Retailing. No. 	employees 	.......................... 
Salaries and wages 	(Thousand $) 	................ 

29. 	SalarIes and wages 	(Thousand 8) 	...............441 13 91 67 337 331 
1,105 237 339 159 529 427 30. Manufacturing, No. 	employees ...................... 

31. 	Salaries and wages (Thousand 8) 681 107 172 124 402 357 
12,230 3,256 4,200 - 4,774 - 

33. 	Gross v*lue production (Thousand$) (d)(y) 7,699 1,550 2,923 - 3,226 - 
46,68? 9,405 17,462 - 19,820 - Farm values (Thousand 8) 	(d) 	............... 

Average gross production per farm ($) (d) 630 476 696 - 676 - 
Average fern value per farm () (d) 3.817 2.889 4.158 - 4.152 - 

6,773 (a) (a) (a) (a) (a) 
RETAIL MERCHANDISE TRADE 

851 179 272 61 400 22]. 
13,774 1,726 5,118 2,846 6,930 5,824 

863 163 272 75 428 247 

P. 	Passenger cars registered, No. 	(g) ............... 

15,936 1,888 5,843 3,459 8,205 6,787 
100.00 11.85 36.67 21.71 51.48 42.59 

Retail sales, Total. 1930 (Thousand $) ......... 
No. 	of stores, Total, 	1941 	........................ 

RETAIL DISTRIBUTION, BY GROUPS, 1941 

Retail sales, Tot*l, 1941 (Thousand $) ......... 
Per cent of provincial sales, 1941 	............. 

363 74 103 23 186 107 
2,616 271 679 233 1,667 1,369 

185 51 67 - 67 - 

32. 	Farms, 	Total 	No. 	(d) 	.............................. 

Sales (Thousand 8) 3,887 1,395 1,555 - 937 - 
General Merchandise Group, No. of stores .......... 16 1 8 5 7 7 

Sales 	(Thousand 8) 	....... ............. 2,847 (x) 2,156 2,083 (x) (x) 
Lutotiv. Group. No. of stores ................... 88 12 25 10 51 28 

38. No. 	of stores, Total, 	1930 ........................ 

Sales (Thousand  8) 1,844 64 670 522 1.110 960 
40 5 7 4 28 27 

1,205 22 60 (x) 1,123 (x) 

45. Food Group. Mo. of stores ......................... 
44. 	 Sales 	(Thousand 8) 	.................... 

53. Furniture-Household Group, 110. of stores .......... 11 3 3 1 5 5 

45. Country General Stores, No........................ 

54. 	 Sales (Thousand 8) 145 14 (x) (x) (x) (x) 
56 . Drug stor.., No................................... 3 9 4 11 11 

447 27 155 106 265 265 

Apparel Group, 10. of stores ................ 
Sale. 	(Thousand 8) 	.................... 

52 9 15 3 28 15 
623 (x) (x) (x) 311 195 

54. 	 Sal.. (Thousand $) 	.................... 

RETAIL SERVICE ESTA8LISK1T3, 1941 

57. Filling station. (e),No...........................
68. 	 Sale. (Thousand 8) .................... 
SL Total receipts, all establishmeuts (Thousand 8) 964 53 305 226 606 571 
60. Receipts from personal services (Thousand 8) 345 8 116 102 221 217 
61. Automotiv, repair and service 	shops (Thousand 8) 64 14 14 5 37 34 

lot., S.e foothot.s for Prince Edward Island on Pge47. 
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Table B.--NEN BRUNSWICK--Consumer Market Data by Counties and Towns 

ALBERT CARLETON CHARLOTTE 
(See page 8 for descriptions of these series.) PROVINCE 

County County Woodetock County St. Stephen 

Population, 	1931, 	Total No . 	...................... 408,219 7,679 20,796 3,259 21,337 3,437 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

Persons, 	Total 	No . 	............................... 457,401 8,421 21,711 3,593 22,728 3,306 
Per cent of provicip 	total 100.00 1.84 475 079 4.97 072 

436,809 

. 

8,109 20,053 3,281 21,256 3.056 
10,260 

. 

178 874 169 423 83 

Persons 	(b), 	Canadian born 	........................ 

10,313 134 781 141 1,049 167 

British born 	........................... 

291,023 8,342 21,305 3,524 22,098 3,210 

Foreign born 	......................... 
Official 	language, English only ................... 

82,381 10 15 - 18 - 

63,660 68 326 69 611 95 
10. 	Neither English nor French 337 1 65 - 1 1 

French only .................... 
English and French ............. 

11. Persons in farmin& area,, Total No. 	(d 146,248 2.688 1625 - 5,406  
29,008 583 2.682 (a) 1,244 (a) 
33,270 1,383 1,162 (a) 2,501 (a) 
32,321 - 1,111 (a) 1.952 (a) 

Hoseho1ds, In farming areas 	(d) 	.................. 
Other 	rural 	(d) 	....................... 

29,059 544 2,639 (a) 1,185 (a) 

Urban Id) ... 
Families, 	In farming area, 	(ci) 	.................... 

64,420 1,309 2,170 (a) 4,106 (a) 
16. 	Other 	(d) 	............................... 
17. Number of children in families, In farinin 	areas(d 74,851 1,303 5,471 (a) 2,272 (a) 18. 	 Other (d 134.090 2.331 3.712 (a) 6.547 (a) 

61,409 1,504 3,624 (a) 4,235 (a) 
20. 	Rented 	(d) 	...................30,485 402 1,215 (a) 1,333 (a) 

GAINFULLY OCCUPIED, INCOMES, ETC., 1941 

19. 	Dwellings occupied, 	Owned 	(d) 	..................... 

Gainfully occupied, Total 	rson. 	(d) Pe 61,252 2,979 7,875 (a) 8.962 (a) 
Wege earners, 	Total 	Male 	(d) 	...................... 71,044 1,449 2,864 (a) 3,588 (a) 

na 23, 	Total 	Fele 	(d) 	.................... 22,644 272 835 (a) 1,575 (a) 
Average annual wage earnings, Male 	($) (d) (r) 767 637 604 (a) 732 (a) 

Female (2) (d) 	(f) 366 335 303 (a) 417 1 	(a) 
9,004 55 275 192 378 202 
7,871 48 199 146 306 184 

Retailing, No. 	employees 	.......................... 

3,084 (x) 111 49 47 20 
4,355 (x) 122 74 49 26 

27. 	Salaries and wages (Thousand $) 	................ 
28. Wholesaling, No. 	employees 	........................ 

19,600 156 470 83 2,094 (x) 31, 	Salaries and wages (Thousand 5) 21,718 117 369 67 1,832 Cx) 
30. Manufacturing, No. 	employees 	...................... 

Farms, 	Total 	No. 	(ci) 	.............................. 31,889 854 2.272 - 1,213 - 

Gross value production (Thousand $) (d)(y) 18,326 764 2,161 - 771 

29. 	Salaries and wages (Thousand 5) ................ 

Farm values 	(Thousand $) 	(ci) 	. ............. 80,650 2,603 7,958 - 3,194 - 

Average gross production per farm 	(5) (ci) 575 895 951 - 636 - 

Average farm value per farm (5) (d) 2,529 3,048 3,503 - 2,633 - 

31,945 

. 

936 2,162 442 2,496 546 
RETAIL MERCHANDISE TRADE 

4434 62 207 93 280 93 

Passenger care registered, No..................... 

84,372 626 3,892 2,334 4,092 2,282 
4,988 74 226 84 296 97 

No. 	of ,tores, 	Total, 	1930 	........................ 
Retail 	sale,, Total, 1930 (Thou.and $) 	......... 

101,843 869 3,853 2,422 5,169 2,565 

No. 	of stores, 	Total, 	1941 	........................ 

100.00 0.85 3.78 2.38 5.08 2.52 
RETAIL DISTRIBUTION, BY GROUPS, 1941 

2,321 36 71 17 108 22 
22,319 201 659 332 1,425 599 

Retail sales, Total, 1941 	(Thousand $) 	......... 
Per cent of provincial sales, 1941 ............. 

596 17 32 - 29 - 

Food Group, No. 	of stores 	......................... 

46. 	Sales (Thousand 5) 10,743 471 660 - 760 

Sales 	(Thousand $) 	.................... 
Country General Stores, No........................ 

154 - 6 5 13 7 General Merchandi.se Group, No. of stores .......... 
20,137 - 444 Cx) 304 257 

Sales 	(Thousand 5) 	.................... 
529 13 41 16 40 9 50. 	Sales (Thousand 5) 16,002 117 904 673 1,043 690 

49. Automotive Group, No. of stores ................... 

329 - 13 12 27 lB 
8,003 - 310 (x) 394 267 53. Furniture-Household Group, No. of stores 78 - 7 6 7 2 

Apparel Group, No. of Stores ...................... 
Sales 	(Thousand $) 	.................... 

54. 	Sales (Thousand 5) 2,560 - 83 (x) 112 (x) 
111 2 7 5 8 4 Drug Stores, No.............................. 

Sales 	(Thousand $) 	.................... 3,487 (x) 187 (x) 193 101 
364 10 29 g 22 3 

4,792 91 201 91 241 (x) 
RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling stations 	(e), No.......................... 
Sales 	(Thousand $) 	.................... 

Total receipts, all establishments (Thousand 3) 5,626 37 162 113 215 118 
60. Receipts from peraoal services (Thoisand $) 1,953 3 50 41 72 50 81. Automotive repair and service 	shops (Thousand 3) 391 (x) 5 (x) (x) - 

otei see rootnote, for New r'uiswtck on Page 47. 
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Table 5,--NEW BRUNSJVTCX--Conswuer Market Data, by Counties and Towns 

GL0UCESTR K4T KINGS MADAWASKP. NORTflITURERLAHD QUEENS 
RESTI- 
GOTICHE 

County 
Ba- 

hurst County County Sussex County 
Edmund- 
ston County 

Chat- 
ham 

New- 
castle County Countij 

41,914 3,300 23,478 19,807 2,252 24,527 6,430 34,124 4,017 3,383 11,219 29,859 	1. 

49,913 3,554 25,817 21,573 3,027 28,176 7,096 38,485 4.082 3,781 12,775 33,075 	2. 
10.91 0.78 5.64 4.72 0.66 6.16 1.55_ 8.41 0.89 0.83 2,79 7.23 .......L 

49,519 3,414 25,340 19,972 2,854 27,265 6,726 37,817 3,950 3,655 11,799 32,343 	4. 
114 56 93 1,084 117 50 40 255 67 53 603 238 	5. 
279 83 384 516 56 861 330 411 64 73 373 494 	6. 

,482 1,481 4,814 21,196 2,906 835 636 27,858 3,606 3,358 11,951 12,152 	7. 
28,612 220 11,913 34 31 18,647 2,210 4,258 8 12 115 8,336 	8. 
15,809 1,850 9,058 531 89 8,689 4,249 6,337 468 411 707 12.581 	9. 

10 3 32 12 1 5 1 32 - - 2 6 	10. 
25,702 - 13,210 12,326 - 13,451 - 13.828 - - 6,532 11,914 	11. 
4,192 (a) 2,248 3,009 (a) 2,311 - 2,716 (a) (a) 1,545 2,060  
3,393 (a) 2,178 1,470 (a) 1,126 - 2,999 (a) (a) 1,446 1,708  

696 Ja - 867 (a) j 1.314 1.576 _j (a) - 4,494 (a) 2,375 2,759 (a) 2,343 - 2,768 (a) (a) 1,434 2,091  
4,273 (a) 2,256 2,121 (a) 2,674 1,331 4,660 (a) (a) 1,364 3,931  

14,461 (a) 6,928 5,286 (a) 7,773 - 7,450 (a) (a) 2,656 6,792  
13,122 (a) 6,593 3,051 (a) _7630 3,558 11,837 (a) (a) 2,796 10,923 j. 7,049 (a) 3,879 5,998 (a) 3,284 547 5,826 (a) (a) 2,331 3,891  
1,055 (a) 475 1,186 (a) 1,419 725 1,334 (a) (a) 621 1,783  

15,450 (a) 8.538 8.146 (a) 8,780 2,360 12.556 (a) (a) 4.834 9,953 _ik 5,012 (a) 2,189 2,839 (a) 3,824 1,402 5,641 (a) (a) 2,137 5,142 22. 
1.587 (a) 785 1,006 (a) 1,037 567 1,289 (a) (a) 312 1,150 23. 

532 (a) 386 731 (a) 754 1,261 451 (a) (a) 618 761 24. 
- 	 199 (a) 165 342 (a) 273 341 251 LLL_ (a) 295 276 25.  327 167 132 249 193 256 202 405 111 175 66 379 26. 

280 161 94 171 136 194 153 304 76 146 42 314 27. 
29 20 24 26 23 22 20 73 27 39 22 85 28. 
37 28 38 40 38 25 24 82 20 56 26 114 29. 

.350 (c) 194 358 218 831 (0) 829 59 334 216 1,842 30. 
1,581 (c) 65 289 217 1,153 (c) 597 45 292 178 2,587 31. 
5,347 - 3,076 2,578 - 1,913 - 2,915 - - 1,410 1,802 32. 
1,490 - 1,155 2,041 - 974 - 1,045 - - 874 749 33. 
9,455 - 5,171 8,221 - 4,541 - 5,259 - - 4,011 4,564 34. 

279 - 375 792 - 509 - 558 - - 620 416 35. 
-1,768 - 1,681 3,189 - 2,531 - 1,804 - - 2,845 2,533 36. 

1,095 545 788 2,526 422 1,176 570 1,616 209 263 1,341 1,340 37. 

316 73 213 201 60 244 108 337 88 52 130 317 38. 
3,018 1,650 1,347 2,589 1,313 2,689 1,625 3,904 1,206 1,165 1,806 5,611 39. 

480 62 214 230 66 307 117 377 72 74 184 345 40. 
4,990 2,334 1,999 3,355 2,134 4,191 3,061 5,339 1,320 2,059 1,220 5,393 41. 
4.90 2.29 1.96 3.29 2.10 4.12 3.01 5.24 1.30 2.02 1.20 5.30 42. 

264 18 121 103 14 161 39 195 25 23 67 164 43. 
938 315 317 531 386 1,089 646 1,224 308 474 365 1,414 44. 
120 - 60 25 - 35 - 51 - - 32 43 45. 

1.709 - 1.141 371 - 437 - 1.171 - - 482 604 _4 
11 9 2 6 6 19 15 15 8 6 2 22 47. 

881 () (x) 642 642 470 452 739 385 (x) (x) 1,027 48. 
22 8 12 38 12 21 12 36 9 10 19 27 49. 

531 428 360 712 504 790 701 946 158 544 231 710 50. 
12 9 1 8 7 16 13 23 7 13 2 30 51. 

235 230 (x) 151 (x) 472 461 260 111 130 (x) 500 52. 
8 2 - - - 5 3 4 1 2 - 6 53. 

51 (x) - - - (x) k) 134 (x) (x) - 117 54. 
4 3 1 3 2 5 5 7 2 2 2 6 55. 

69 (x) (x) 88 (x) 114 114 131 (x) (x) (x) 172 56. 
17 6 6 28 5 8 4 26 7 6 9 21 57. 

168 81 70 338 (x) 144 114 327 (x) (x) 85 227 58. 

279 66 23 173 140 215 157 186 48 85 25 273 59. 
44 26 10 50 42 74 57 66 12 45 4 97 60. 
16 - (x) 6 (x) 13 (x) 4 - (x) 	I  - 32 61. 
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Table L.--NEW BRUNSWICE--Coneumer Market D.t., byCowti•a and Town.--(Con.l'd-.) 

BTI33UCF! 
- SAINT J 

_______ 
5uInuNY VIC?I& 

(L.ct d.)  
CsmpbeTi- Saint 

ton Dalbousie County Joke County Cowsty 

1. 	Population, 	1931, Total No. 	............. . ........ 6,506 3,974 61,613 47,514 6,999 14,907 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

. 

2. 	Persons, 	Total No. 	............................... 6,748 4,608 68,827 61,741 8,298 16,671 
3. 	Per cent of provincial total 1.48 0.99 16.06 11.31 	1 1.81 3.64 

. 

6,544 4,271 63,701 47,840 7,770 15,653 
72 106 3.149 2,362 280 303 

132 132 1,968 1,530 246 716 
7. Official language, English only ................., 3,589 1,808 64,746 48,797 6,887 10,916 

393 330 438 74 38 2,658 
2,766 2,568 3,504 2,742 1,367 3,095 

	

4. 	Person, 	(b). Canadian born ........................ 

	

10. 	Neither English nor French ..,, - 2 139 128 4 2 

British born ......................... 
Foreign born ......................... 

) 	
eraona in farming aresa. Totaio. (ci) - - 745 - 1.659 11.267 

8. 	French only .................... 

- (a) 190 - 433 2,114 

9. 	English and French ............. 

- (a) 5,501 - 1,437 833 
12. Households, In farming areas (ci) .................. 

1,36 (a) 12,241 12,241 - 355 
Other rural 	(ci) 	....................... 
Urban 	(d 	............................ 

- (a) 150 - 419 2,5 

	

15. 	Families, In farm1n 	area. 	(ci,) 	...................... 

	

16. 	Other 	(4) 	............................... 1,525 (a) 14,905 11,580 1,376 1,115 
17. Number of children in familiea,In farmina areas ( - (a) 299 - 762 5,965 
18. 	 Other (ci) 2.988 (a) 24.872 19.248 2,926 2,567 
19. Dwellings occupied, Owned (ci) ....................555 (a) 4,805 2,681 1,373 2,492 
20. 	Rented 	(d) 	...................676 (a) 10,653 9,181 456 742 

GAINFULLY OCCUPI), INCOMES, ETC., 1941 
21. Gainfully occupied, Total Person. 	(d) 	, 2.414 1 	(a) 27,4.42 20,841 2,979 5,611 
22. ifage earners,. Total Male (d) 	...................... 1,206 (a) 15.088 11,579 1,661 2,399 

506 (a) 5,846 4,758 259 576 
24. Average annual wage earnings, 	1e ($) (d) (f) ,.. 1,036 (a) 988 980 665 594 

25. 	 Female (;) 	d) (f) . 311 (a) 471 471 276 277 
245 89 2,704 2,550 50 175 
218 63 2,446 2,327 35 135 

26. Retailing. No. 	employees .......................... 

64 (x) 1,966 1,953 (x) 27 Wholesaling, No. employees ........................ 
Salaries and wages (Thousand $) ................ 99 (x) 2,879 2,837 (x) 25 

27. 	Salaries and wage. (Thousand $) ................ 

Manufacturing, No. employees ...................... (x) (c) 5,660 4,809 83 422 
Salaries and wages (Thousa nd  $) (x) (c) 7,050 5,899 68 333 

- 429 - 611 1,580 
53. 	Gross value production (Thousand $) (d)(y). - - 411 - 445 1,174 

Farm., Total No. 	td,  ............................. 

- 
- 1,427 - 1,992 5,234 Farm values (Thousand $) 	(ci) ............... 

Average gross production per farm ($) (d) . - - 958 - 725 851 
6. 	Average farm value per farm. 1$) (4) . - - 3.326 - 3.260 5.795 

447 298 8,576 4,968 527 1,169 37. Passenger cars registered, No.....................
RETAIL MERCHANDISE TRADE 

23. 	Total Female Id) .................... 

124 56 939 822 47 148 
39. 	Retail sales. Total, 1930 (Thousand $) ......... 2,990 1,497 22,352 21,435 254 2,151 
38. No. of 	toreB, Tot.1,1930 ......................... 

110 57 950 805 93 167 40. No. of stores, Total, 1941 	........................ 
2,981 

. 

1,174 28,534 24,683 1,067 2,396 Retail sales. Total. 1941 (Thousand $) ......... 
Per cant of provincial sales, 1941 ............. 2.93 1.15 26.05 24.24 1.05 2.31 

RETAIL DISTRIBUTION, BY GROUPS, 1941 
36 26 462 318 41 67 
747 248 6,988 6,313 128 435 

45. 	Country General Stores, No....................... - - 6 - 22 19 
46. 	Sale. (Thouand $) - - 66 - 515 554 
47. General Merchandise Group. No. of •tor.s 9 9 12 11 5 5 

626 585 3,451 5,458 73 (- 48. 	Sales (Thousand $) .................... 
12 6 74 47 15 20 49. Automotive Group, No. of store. ...................

60. 	Sales (Thousand $) 449 200 3,436 2,969 118 414 
21 4 98 96 1 12 
360 113 3,256 5,225 (x) 186 

43, Food Group, No. of stores .........................
44. 	Sales (Thou.and $) .................... 

53. Furniture-Household Group. No. of stores 3 2 22 21 2 2 
54. 	Sales (Thousand $) (x) (x) 1,024 1,017 (x) (x) 

4 2 52 30 1 4 
56. 	Sales 	(Thousand $) 	.................... (x) (x) 1,488 1,596 (x) 92 

51. Apparel Group, No. of stores ......................
St. 	Sales (Thousand $) 	.................... 

6 3 51 29 9 12 
Cx) (x) 1,127 689 57 105 

56. 	Drug Stores, 	No..................................... 

RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling stations 	(e), No............................ 
Sales 	(Thousand $) 	..................... 

Total receipts, all e8tablishment5 (Thouand $)... 184 53 2,186 2,115 32 127 
Receipts from personal services (Thousand $) 67 (x) 801 784 8 27 
Automotive repair and eervio. 	shops (Thousand $). (z) - 195 183 - (x) 

Notei See footaotes for New Brunswick on Page 47. 
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Table rik--NEW BRUNSWICX--Consumer Market Data, by Counties and Tawns--(Conol 'd.) 

YORX 

County I Monoton 	Shedtac I County  I Devon 

57,506 20,689 2,234 1,883 32.454 1,977 8,830  

64,486 22,763 2,489 2,147 56,447 2,537 10,062  
14.10 4.98 0.54 0.47 7.97 0,51 2,20 .. 3. 

61,652 21,562 2,339 2,092 54,560 2.257 9,296 4. 
1,512 607 105 17 1,104 64 457 5. 
1,320 592 45 38 782 36 309 6. 

36,713 14,819 2,248 247 35,728 2,276 9,662 7. 
7,275 520 2 558 14 - - 8. 

20,478 7,421 239 1,340 699 61 397 9. 
20 3 - 2 6 - 3 10. 

6.702 - - - 10.193 - - 
11 

1,416 - (a) (a) 2,283 (a) -  

5,447 - (a) (a) 2,686 (a) -  
6,502 5,121 (a) (a) 3,383 (a) 2,461  
1,449 - (a) (a) 2,324  

12,156 5,120 (a) (a) 6,004 (a) 2,369  
2,997 - (a) (a) 4,436 (a) -  

24,733 8,583 (a) (a) 10,470 (a) 5,458  
7,657 1,535 (a) (a) 5,481 (a) 1,079  
5,064 3,152 (a) (a) 2,698 (a) 1,310  

23,416 9,131 (a) (a) 13,732 (a) 4,171  
10,916 4,809 (a) (a) 6,295 (a) 1,890  
4,046 2,489 (a) (a) 2,089 (a) 1,138  

972 1,283 (a) (a) 787 (a) 1,094  
413 470 (a) (a) 598 (a) 421 U. 

2,785 2,57 136 60 768 49 614 26. 
2,604 2,298 127 36 721 28 619 27. 
457 420 (x) (x) 193 - 193 28. 
661 623 (x) (x) 2$6 - 256 29. 

3,644 2,563 (o) 29 1419 (x) 439 30. 
4,253 3,264 _j_ 19 -1,246 (x) 403 31. 
3,361 - - - 2,728 - - 32. 
2,242 - . - 2,032 - - 83. 
8,897 - - - 7,825 - - 34. 

667 - - - 745 - - 35. 
2,64? - - - 2,868 - - 36. 
5,029 2,097 459 161 3,420 204 1,236 37. 

612 302 54 28 384 . 56 179 38. 
25,850 20,761 782 447 6,752 405 4,862 39. 

696 308 49 34 409 29 192 40. 

25,967 21,105 1,662 652 9,506 341 7,194 41. 
25.50 20.72 1.52 0.64 9.33 0.33 7.06 42. 

306 121 15 5 155 16 66 45. 

4,129 2,769 336 72 2,177 193 (x) 44. 

.51 - - - 54 - - 45. 
861 - - - 953 - - 46. 

25 10 5 8 15 - 10 47. 
3,996 10,192 (2) (x) 863 - 831 48. 

91 38 6 6 60 6 23 49. 
5,439 2,595. 522 70 2,251 73 1,922 50. 

52 39 6 4 34 1 31 51. 
1,417 1,277 100 29 742 (z) 745 52. 

10 8 1 - 10 - 9 53. 
494 (z) (w) - 426 - {x) 54. 
20 15 2 2 9 1 6 56. 

601 496 (z) (x) 309 (t) 272 56. 
67 23 3 4 47 6 13 67. 

1,016 645 (x) (x) 568 75 (x) 68. 

1,126 ft T6 28 670 56 458 59. 
383 517 38 9 251 (x) 188 60. 
47 37 - (x) 40 - (x) 61. 

Footnotes for Prince iward Island; Nova 
Scotia; Now Brunswick and Quebec 

- Figures for 1941 not available. 
- In addition, places of birth were not 
reported for one person in Prince Ed-
ward Isis-nd, 47 parsons in Nova Scotia 
and 19 in New Brunswicc. 
In Quebec ther. were 315 persons who.• 
places of birth were not reported. 

- An important inufacturing center but 
atatistice have been withheld to pr.-
vent disclosure of information on in-
dividual operations. 

(ci) - Preliminary figures are presented for 
persons in farming area., households, 
fanilies, nunber of children in fami-
lies, dwellings occupied, gainfully 
occupied, wage-earners, average 
annual wage-earnings, or it.m 11 to 
25 inclusive. Other pr.liminary 
series include farms, total number; 
gross value of production; farm 
values; average gross production per 
farm and average farm value per farm. 
or Items 32 to 56 inclusive. 

- Also included in automotive group. 
- All wage-earners did net report the 

uuut of their wage-earning.. The 
averages shown here were based on 
figures for those wage-sarnera who 
reported such earnings. 

- in Prince Edward Island and Nova Scotia 
figures include taxi cab registrations. 
In Quebec, this item Include, figures 
for auto-buses, motorcycles, pleasure 
cars and taxis. Passenger car regis-
trations only, exclusive of taxi cabs. 
totalled 178,221, but this figure was 
not broken down by counties and town.. 

- Indicates figures are withheld to 
avoid disclosure of individual opera-
tions, 

- Figures for this item and also for 
item 35 are based ou production 
statistic, for 1940. 
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Table 5 --QUEBEC--Consumer Market Data, by Counties and Towns 

ABITIBI 
(See page B for descriptions of these series.) -- 

County Amos La Sarre I1artic Val d'Or 

1. 	Population, 	1931, 	Total No. 	...................... 2,874,662 23,692 2.153 (a) (a) (a) 
POPULATION, LIVING GROUPS AN1 DWELLINGS, 1941 

3,331,882 67,689 2,862 2,167 2.895 4,585 
Per cent of provincial total 100.00 2.03 0.09 0.07 0.09 0.13 

3.107.939 64,313 2,777 2,151 2,425 3,600 
5 . 	 British 	born 	..................... ... 91,885 298 5 - 47 16 

131,743 3,076 80 16 421 769 
410,721 5999 28 62 1,131 1,246 

2,016,089 47,656 1,989 1,555 519 1,360 

Persons 	(b), 	Canadian born 	........................ 

692,984 

. 

12,364 843 354 1,243 1,720 

	

2. 	Persons, 	Total 	No................................. 

	

10. 	Neither English nor French 12,088 1,670 2 196 2 59 
11. Persona in farming ar*ji. Total No. (a) 873,961 37.558 - - - - 

Foreign born 	......................... 
Official language, English only ................... 

153,060 

. 

7,109 (a) (a) (a) (a) 

French only 	.................... 
English and French ............. 

. 

65,595 2,568 (a) (a) (s) (a) 
12. Rouseholds, 	In farming areas 	(ci) 	.................. 

444,773 3.982 (a) (a) - (a) (i) 

13. 	Other rural 	(d) 	....................... 

150,657 6,069 (a) (a) (a) (a) 
Urban 	............................ 

Families, 	In farming areas (d) .................... 
497,197 5,770 (a) (a) (a) (a) 16. 	Other 	(d) 	............................... 

17. Number of children in families,In farming areas(d) 490,029 2,969 (a) (a) (a) (a) 
18. 	 Other 	(4) 1.054.621 13.359 (a) (a) (a) (a) 

287,449 9,861 (a) (a) (a) (a) 19. Dwellings occupied, Owned 	() 	..................... 
357,130 3,516 (a) (a) (a) (a) 20. 	Rented 	(ci) 	.................... 

GAINFULLY OCCUPIED, INCOMES, ETC., 1941 
21. Gainfully occuniad. Total Peraor. 	(d 1.232.775 24.244 (a) (a) (a) (a) 
22. Wage earners, Total M&le 	(ci) ..................... 603,312 9,444 (a) (a) (a) () 

. 

211,315 1,359 (a) (a) (a) (a) 
Average annual wage earnings, Male 	(3) (a) (f) 922 1,064 (a) (a) (a) (a) 

Female 	(t) 	(ci) 	(f)  309 (a) (a) (a) (a) 
74,562 862 177 76 60 115 
66,408 700 90 60 57 92 

	

26. 	Retailing, No. 	employees 	.......................... 

	

27. 	S*laries and wages (Thousand 8) ................ 
32,634 169 38 44 19 52 

23. 	Total Female 	(d) 	.................... 

28. Wholesaling, No. 	employees ............... ......... 
54,696 210 42 47 24 76 

327,591 779 39 105 29 29 
31. 	Salaries and wages (Thousand 3) 393,820 537 34 103 31 22 

29. 	Salaries and wages (Thousand $) ................ 

154,669 7,317 - - - - 

30. 	Manufacturing, No. 	employees ...................... 

$3. 	Gross value production (Thousand $) (d)(y) 121,143 2,507 - - - - 

32. 	Farms, 	Total 	No. 	(ci) 	.............................. 

739,169 15,083 - - - - 

	

34. 	Farm valuee 	(Thousand 8) 	(d) 	............... 

	

35. 	Average gross production per farm (3)(d), 783 343 - - - - 

36. 	Average farm value per farm 	) (a) 4,779 1,788 - - 

37. 	Fssenger cars registered, No 	( 	................ 188,093 2,701 (a) (a) (a) (a) RETAIL 	RCHANDISE TRADE 
34,286 207 34 (a) (a) (a) 38. 	No. 	of stores, Total. 	1930 	........................ 

651,139 2,106 661 (a) (a) (a) 39. 	Retail sales, Total, 1930 (Thousand $) ......... 
39,712 762 67 33 43 74 

818,671 

. 

11,756 1,805 1,040 1,134 1,510 

	

40. 	No. 	of stores, 	Total, 	1941 	........................ 

	

42. 	Per cent of provincial sales, 1941 ............. 100.00 1.44 0.20 0.13 0.14 0.16 

41. 	RetaIl sales, Total, 1941 (Thousand 3) ......... 

RETAIL DISTRIBUTION, BY GROUPS. 1941 
17,969 301 19 9 13 25 

240,482 3,400 375 85 385 591 
45. 	Country General Stores, 	No . 	...................... 2,943 102 - - - - 

U. 	Food Group, No. 	of stores 	......................... 
44. 	Sales 	(Thousand $) 	.................... 

46. 	Sales (Thousand 	) 49.291 1.860 - - - - 

1,558 

. 

32 7 8 2 4 
104,146 1 1011 225 521 (z) 116 

2,986 74 9 4 9 8 

Sales 	(Thousand $) 	.................... 

SO. 	Sales (Thousand $ ) 113,069 1,467 355 (x) 247 125 
Automotive Group. No. of stores ................... 

51. 	Apparel Group, No. 	of stores 	............ . ........ 4,164 52 7 

47. General Merchandise Group, No. of stores .......... 

85,744 1,192 217 (x) 201 221 
53. Furniture-Rousehold Group. No. of stores 928 

. 

16 2 1 2 3 
54. 	Sales (Thousand $ ) 34,346 367 (x) (x) (x) 26 

52. 	Sales 	(Thousand $) 	.................... 

726 27 3 1 3 6 - 55. 	Drug Stores, 	No....................................... 
18,067 339 (x) (x) 84 56 
1,757 33 - - 4 4 

58. 	Sales 	(Thousand I) 	................... 29,785 315 - - (x) 54 

56. 	Sales 	(Thousand 3) 	.................... 

RETAIL SERVICE ESTMLISHINTS, 1941 

57. 	Filling 	etation 	(e). 	No ........................... 

59. Total receipts, all establis}tents (Thousand 3) 

.. 

64,829 759 106 37 84 166 
60. Receipts from personal services (Thousand $) 22,325 250 20 (x) 22 106 
61. Automotive repair and service 	Shopg (Thousand U 4,745 52 (x) . - 

Note, See footnotes for Quebec on Pegs 47 



r (T'R 1 PT ('M 

(Tables 1 and 5) 

Figures shown opposite the headings referring to gross production of farms in 

items 33 and 35 of Tables 1 and 5 relate only to 'gross revenues from farm produc-

tion', by which is meant the gross revenues from the sale of farm products and the 

value of such products consumed by farm households. These figures do not represent 

the total value of all goods produced on farms. 
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Table S--QUSRC--Consuinar Irket Data, by Counties and TownS 

£RGEWY!UIL ARTHA8ASA BAGOT BEA7CE BEAtIHARNOIS 

County 
Browns- 

Lachute County 
Viotoria- 

County 
Acton 

County County Beauhar- Valley- 
burg viii. Vale nois field 

18,976 (a) 3,906 27,159 6,213 16,914 1.753 44,793 25,163 3,729 11,411 1. 

22,670 3,105 5,510 30,039 8,516 17,642 2,366 48,073 30,269 3,550 17,052 2. 
0.68 0.09 0.16 0.90 0.26 0.53 0.07 1 	1.44 0.91 0.11 0.51 	1 3. 

21,663 2,880 5,076 29,402 8,290 17,277 2,270 47,774 29,020 3,395 16,237 4. 
616 179 136 19 13 6 6 13 572 48 429 5. 
391 46 98 617 213 359 90 286 677 107 386 6. 

6,530 859 889 135 61 24 5 41 1,711 186 919 7. 
7,974 796 2,101 26,499 6,984 15,902 1,806 40,246 19,151 2.054 10,494 S. 
8,158 1,448 2.319 3,403 1,471 1,715 555 7,780 9,404 1,306 5,638 9. 

8 2 1 2 - 1 - 6 3 2 1 10. 
6,239 - - 14.872 - 11.187 - 31.37 3,637 - - ii.  
1,356 (a) - 2.571 - 2,124 

- 

(a) 5,110 705 (a) - 12. 
1,297 (a) - 281 - 192 (a) 1,152 518 (a) - 13. 
2,094 (a) 1.165 2.777 1.747 1.344 (a) 2.132 4.518 (a) 3.250 14. 
1,276 (a) - 2,527 - 2,044 (a) 5,124 687 (a) - 15. 
3,203 (a) 1,117 2,935 1,738 1,355 (a) 3,071 5,241 (a) 3,463 16. 
2,887 (a) - 8,591 - 6,115 (a) 19,450 1,877 (a) - 17. 

- 6,648 (a) 2,224 6,851 4,071 2,757 (a) 8,383 10.5.94 (a) 6,844 1 8.  
2,904 (a) 457 5,916 749 2,797 (a) 6,719 2 2 433 (a) 1,095 19. 
1,694 (a) 654 1,605 953 813 (a) 1,511 3,068 (a) 2,009 20. 

9,017 (a) 2,183 10,371 3,188 5,894 (a) 15,270 13,340 (a) 7.667 21. 
4,619 (a) 1,375 5,432 1,824 1,476 (a) 3,680 8,551 (a) 5,241 22. 
1,641 (a) 476 1,449 855 682 (a) 1,608 2,090 (a) 1,531 23. 

822 (a) 881 689 819 541 (a) 554 784 (a) 689 24. 
434 (a) 415 324 372 304 (a) 219 472 (a) 495 25. 
291 43 126 320 253 74 24 268 691 93 560 26. 
251 38 106 257 198 42 16 206 569 64 475 27. 

24 - 22 155 111 21 - 89 51 (x) 46 28. 
22 - 20 172 133 17 - 73 64 (x) 58 29. 

4,238 2,783 - 2,483 1,665 971 696 1,439 7,752 1,321 6,406 30. 
4.991 5.557 - 2.298 1.680 745 550 895 9.142 1.823 7.305 31. 
1,234 - - 2,806 - 2,199 - 5,587 859 - - 32. 
1,379 - - 2,459 - 2,090 - 3,169 1,054 - - 33. 
8,185 - - 13,810 - 12,563 - 20,883 7,484 - - 34. 
1,118 - - 876 - 950 - 588 1,227 - - 35, 
6.653 - - 4.922 - 5,713 - 3.877 8.712 - - 

2,528 (a) (a) 1,375 (a) 925 (a) 1,675 2,392 (i) (a)  

240 (a) 82 274 108 216 41 425 288 62 162  
2,708 (a) 1,408 3,194 1,946 1,091 357 3,269 5,130 834 1,883  

287 35 94 343 150 201 49 499 347 60 214 40, 
4,065 668 1,758 4,627 2,875 1,716 473 4,987 8,460 1,299 6,580  
0.50 0.08 0.21 0.57 0.35 0.21 0.06 0.61 1.03 0.16 0.80  

14 42 144 58 83 15 212 147 27 83 43, 
1,100 200 583 1,165 618 405 113 888 2644 (x) 1,920  

40 - - 40 - 34 - 85 6 - -  
755 - - 681 - 513 - 1.596 133 - - _j, 

15 6 7 23 15 9 8 15 22 6 15  
440 244 (x) 295 261 151 (x) 208 1,374 (x) 1,165  

33 2 11 32 15 19 6 60 27 5 ii 49. 
667 (x) (x) 1.188 1.067 275 (x 1.598 1.019 (x) 821 

19 5 10 30 22 12 7 39 48 9 38  
193 43 155 404 368 57 49 313 791 (x) 652  

5 - 3 15 10 4 2 15 11 1 9 53. 
-_(z) - (x) 279 247 18 (x) 213 353 (x) (x) 54. 

5 1 2 5 2 6 2 7 5 1 4 55. 
57 (x) (x) 44 (x) 13 (x) 42 158 (x) (x) 56. 
18 1 5 17 8 11 4 34 15 2 4 57, 

329 (x) (x) 265 (x) 128 39 229 251 (x) (x) 58. 

207 72 94 224 118 146 44 334 419 43 335 59. 
113 55 41 77 52 31 (x) 75 142 (x) 115 60. 

8 - (x) 7 7 (x) - 13 42 - (x) 61. 
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Table 6.--QUEBEC--Con,umer Market Data, by Countie, and Towns-(Cont'd.) 

BERTRIER CE41!LT 

County County Berthier County County County 

Fkpulation, 	131, 	Total 	No . 	...................... 22,006 19,506 2,401 32,432 12,433 26,801 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

Persons, 	Total 	No. 	............................... 23,676 21,233 2,634 39,196 12,485 32,454 
Per cent of provincial total 0.71 0.64 0.08 1.18 0.37 0.97 

Persons (b). Canadian born 23.439 

. 
20,780 2,576 38,963 11,321 28,011 

4 

. 
11 1 77 687 3,159 

233 442 57 156 577 1,224 
5 37 7 6,506 6,116 8,646 

22,377 18,359 2,076 23,680 2,580 12,662 
9. 	English and French ..........., 1,287 2,835 561 8,872 3,776 11,108 

10. 	Neither English nor French •... 7 2 - 138 13 38 
11. Persons in farming areas. Total i. (41 15,306 

2 ,524 
11,835 
2,260 

- 
(a) 

27,480 
4,531 

6,343 
1,597 

2,904 
540 

British born ......................... 
Foreign born 	......................... 

Official language, English only ................... 
S. 	French only 	.................... 

1,319 966 (a) 2,013 390 1,928 
12. Rouseholds, In farming areas (a) 	.................. 
14. 	Urban ( d) 353 1,003 (a) - 1,007 4,546 

2,452 2,255 (a) 4,762 1,548 512 

13. 	Other rural 	(d) ........................ 

16. Families, In farming area. (d) 	.................... 
1,467 1,873 (a) 2,073 1,250 6,360 

17. Number of children in familiee,In farming areas (d) 9,082 6,012 (a) 15,780 2,996 1,384 
18. 	 Other 	(d) 3,887 4,200 (a) 5,720 1,920 12,184 

16. 	Other 	(d) 	............................... 

3,624 3,098 (a) 5,787 2,110 3,331 
Rented 	(4) 	...................  493 978 (a) 572 822 3,535 

GAINFULLY OCCUPIED, INCOYRS, ETC., 1941 Gainfully occupied, Total Persona (d) 7,713 7,412 (a) 12,421 4,828 13,018 
1,498 2,556 (a) 3,062 1,617 7,642 

19. Dwellings occupied, Owned 	(d) ..................... 

590 675 (a) 1,092 438 2,211 

wi 	earners, Total Male 	(d) 	...................... 

24, Average &nnual wage earnings, lisle 	($) 	(d) 	(f) .. 460 

. 
549 (a) 480 572 1,163 

Total Female 	(d) ..................... 

25. 	 Fema le 	($) 	(d) 	(f) 	. 176 258 (a) 196 305 516 
45 114 55 193 77 436 
29 81 50 110 48 387 
14 7 (x) 58 20 15 

Retailing, No. employees .......................... 
Salaries and wages (Thousand $) ................ 

14 6 (x) 33 16 19 

28. Wholesaling. No. employees 	........................ 
242 794 397 455 196 5,332 

31.Salariesandwages(Thousand$) 100 542 318 519 136 8.583 

Salaries and wages (Thousand $) ................ 
Manufacturing, No. employee, 	...................... 

2,972 2,220 - 4,698 1,585 707 Farms, 	Total 	No. 	(d 	. .............................. _ 
Gross value production (Thousand $) (d)(y). 2.042 1.888 - 1,683 1,655 999 
Farm values (Thousand 1) 	(d) 	............... 11,122 11,995 - 12,551 9,183 6,382 
Average gross production per farm ($)(d) 	.. 687 849 - 358 1,044 1,413 

3,742 5,396 - 2,672 5,794 9,027 
714 878 (a) 862 1.375 2,965 RETAILMERCHANDISETRADE 
220 245 52 301 149 323 

1,098 1,978 755 1,801 1,294 4,12? 
242 282 64 386 137 344 

36. -  Averagefarmvalueperfarm($)(ct) 	_________ 

1,568 2,150 735 2,807 1,316 6,456 

37. 	Passerer cars registered, No. () ................. 

0.19 0.26 0.09 9.34 0.16 0.79 

No. 	of store,, Total, 	1941 	........................ 
Retail sales, Total, 1941 (Thousand $) 	......... 

RETAILrISTRIEJUTION,BYGROUPS,1941 

38. 	No. 	of stores, 	Total, 	1930 	........................ 

113 143 03 167 54 161 

	

39. 	Retail sales, Total, 1930 (Thousand $) ......... 

	

42. 	Per cent of provincial sale.. 1941 ............. 

382 757 240 526 426 2,699 

43.FoodGroup,__No.ofstores 	_________________________ 
82 36 - 150 29 19 

747 347  1,735 451 354 

	

44. 	Sale, 	(Thousand $) 	.................... 

	

45. 	Country General Stores, No........................ 

47. General lierchandice Group, No. of stores 5 18 6 - 1 9 

46. 	Sales 	(Thousand  $) 	____________________ 
11 152 (x) - (z) 95 
19 23 6 26 17 39 

Sale, 	(Thousand $) 	.................... 

50 * Sales(Thousand 3) (x) 249 144 362 194 1.257 

Automotive Group, No. of store. ................... 
13 17 7 17 2 22 

_ 
45 211 82 61 (x) 270 

51. Apparel Group, No. of stores ...................... 

53. F'urniture-Rousehold Group, No. of store, 5 1 1 1 3 3 

52. 	Sales 	(Thousand 	$) 	................... 

54. Sales(Thousand 3) 	__________ ......... " () (x) (x) 15 26 _ 
1 3 1 1 1 6 

(x) 34 (x) (x) (x) 332 

55.DrugStores,No....................... 

14 15 3 16 8 23 

56. 	Sales 	(Thousand $) 	.................... 

140 130 59 103 70 779 
RETAIL SERVICE ESTABLISHMENTS. 1941 

Filling stations 	(e). No.......................... 
Sales (Thou*and $) 	.................... 

Total receipts, all establishments (Thousand 3) 90 95 22 147 57 396 
Receipts from personal services (Thousand $) 26 28 9 33 12 212 

61. Automotive repair and service 	shops (Thousand $) (x) (x) (x) 44 - (a) 

Notes See footr.otes for Quebec on Page 47. 
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Table 5--UEBEC--Conewner Irket Data, by Counties and Towna--(Cont'd.) 

CH&JBLY 
(Cont'd.)   CHAMPLAIN _______ CHARL2VOIX 

Lonueuil St.L.aabert County 
Alma- 
viii. 

Cap-de-la- 
Madeleine Grand'Mere La Tuque St.Tite County Bat. 

St. Paul 
a 

Malbaie 

5 1407 6,075 59,862 2,010 8,748 6,461 7,871 1,969 22,940 2,916 2,408 1. 

7,087 6,417 68,057 2,282 11,961 8,608 7,919 2,385 25,662 3,500 2,324 2. 0.21 0.19 2.04 0.07 0.36 0.26 0.24 0.07 0.77 0.11 0.07 3. 6,509 5,001 66,800 2,245 11,662 8,265 7,688 2,369 25,537 3,445 2,322 4. 375 1,124 234 8 43 87 53 - 40 10 - 5. 203 292 1,023 29 256 256 178 16 85 45 2 8. 1,182 5,313 600 13 81 164 196 1 111 69 1 7. 2,999 566 52,861 1,790 8,648 6,052 5,151 2,086 24,133 2,947 2,148 8. 2,900 2,538 14,469 454 3,232 2,390 2,566 298 1,384 450 177 9. 6 - 127 25 - 2 6 - 34 34 - 10. 
- - 19,871 - - - - 

- 12.741 - 
- 

11. 
- - 2,988 (a) - - - (a) 1,887 (a) (a) 12. 

- 2,397 (a) - - - (a) 767 (a) (a) 13. 1,408 1,538 6,914 (a) 2,202 1,660 1,455 (a) 1,298 (a) (a) 14. 

1,431 1,522 9,120 (a) 2,234 1,649 1,463 (a) 2,144 (a) (a)  
- - 10.781 (a) - - - (a) 7,343 (a) (a)  

- 2 1 794 2,402 26,200 (i) 6,508 4,391 4,271 (a) 1 	6,365 (a) (a) 118.  491 505 7,160 (a) 840 615 628 (a) 2,950 (a) (a) 19. 896 1,019 4,726 (a) 1,266 954 780 (a) 892 (a) (a) 20. 

2,993 2,717 22,260 (a) 3,796 3,235 2,454 (a) 7,581 (a) (a) 21. 2,003 17589 11,877 (a) 2,654 1,963 1 1 761 (a) 2,580 (a) (a) 22. 617 637 2,978 (a) 664 877 343 (a) 679 (a) (a) 23. 1,142 1,773 794 (a) 863 911 1,070 (a) 525 (a) (a) 24. 481 698 264 (a) 302 295 277 (a) 186 (a) (a) 25.  160 126 658 27 142 173 169 26 199 43 79 26. 150 123 441 12 85 126 139 13 142 25 60 27. (x) (x) 66 - 55 11 12 - 32 5 13 28. (x) (x) 53 - 24 9 14 - 18 3 6 29. 
- 212 4,786 - 1,173 1,934 - 207 376 38 26 30. 
- 224 5,427 - 1,396 2,123 - 153 396 19 18 31. 

- 2,981 - - - - 
- 1,841 - - 32. 

- 
- 2,422 - - - - 

- 1,230 - - 33. 
- - 15,639 - - - - 

- 6,992 - - 34. 
- 

- 812 - - - - 
- 668 - - 35. 

- - 5,246 - - - - 
- 3,798 - - 36. ?65 (a) 2,567 () (a) 361 (a) (a) 581 (a) (a) 37. 

93 55 690 24 107 97 98 45 227 35 49 38. 1,495 1,375 5,837 150 806 1,390 1,631 290 1,595 423 615 39, 92 64 782 17 123 123 107 58 580 52 66 40. 2,608 1,937 8,764 227 1,906 2,023 2.065 409 3,451 498 816 41. 0.32 0.24 1.07 0.03 0.25 0.26 0.26 0.05 0.42 0.06 0.10 42. 
44 23 378 8 73 48 41 18 182 20 20 43. 978 834 3,247 125 841 705 670 136 1,402 77 177 44. 

- - 58 - - - - 
- 47 - - 45, 

- 
- 913 - - - - 

- 526 - - 46. 4 
(x) 

3 
33 

48 
690 

4 
54 

8 
86 

9 
132 

11 
336 

11 
68 

26 
549 

12 
260 

12 
(x) 

iT 
48. 8 9 57 2 14 10 5 4 43 7 12 49. 731 202 1 0319 (x) 795 191 113 51 527 50 204 50. 10 4 2 1 23 19 10 15 1 6 ii 93 131 979 (x) (x) 396 402 78 101 (x) 43  1 1 17 - 1 4 5 3 10 2 4 U. (x) (x) 242 - (x) 126 (x) 24 67 (x) (x) 54. 3 3 14 - 1 4 3 2 8 2 3 1 78 254 81 - (x) 34 36 (x) 27 (x) 16 66. 6 4 36 2 9 8 3 3 33 6 7 57. 608 86 548 (x) 303 81 (x) (x) 187 (x) 38 58. 

151 166 500 13 100 102 118 15 209 33 52 69. 66 114 205 4 85 42 35 7 60 7 22 60. 
- 

- 9 - - - (x) I (x) 11 (x) -  
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Table 	5.--QTTEBEC--Coneumer Market Data, by Counties and Towns--(COflt'd.) 

CHICOUTIMI GUAY 

County County Arvida 
Ragot- 

Chicoutimi Jonquiere 

1. 	Population, 	1931, 	Total No. 	....... ................ 13,125 55,724 1,790 2,468 11,877 9,448 

POJLATION, LIVING GROUPS AND DWELLINGS. 1941 
14,443 78,881 4,581 3,246 16,040 13,769 

	

2. 	Persons, 	Total 	No................................. 

	

3. 	Per cent of provincial total 0.43 2.36 0.14 	1 0.10 0.48 0.41 

. 

13,908 77,783 4,144 3.241 15,920 1,611 
303 250 80 2 11 12 5. 	 British born ......................... 
232 848 357 5 109 80 6. 	 Foreign born 	......................... 

2,416 1.056 592 2 34 27 

4. 	Perorts 	(b), 	Canadian born 	........................ 

8,188 68.225 1 1 850 2,854 13,800 12,340 
7. 	Official 	language, English only ................... 

3,839 9,560 2,126 390 2,204 1,402 
French only .................... 
English and French ............. 
Neither English nor French .... - 40 13 2 2 - 

Persons in farming areas, Total No. 	(d) 8,402 	120,655 - - - - 
1,729 2,745 (a) (a) - - r2. 	Hou5eho1d,1farming areas (d) 	.................. 

Other rural 	(a) 	....................... 387 707 (a) (a) - - 
Urban (d) 1,092 8,764 (a) (a) 2,628 2,213 

1,620 2,925 (a) (a) - - 
1,286 9,898 (a) (a) 2,735 2,361 

	

15. 	Families, 	In farming areas 	(6) 	.................... 

	

16. 	Utner 	(d) 	............................... 
17. Number of children in families.In famnin, areas(d) 3,977 12,896 (a) (a) - - 
18. 	 Other (d5 2,300 32,133 (a) (a) 8,541 7,874 

2,280 5,525 (a) (a) 924 818 
858 5.985 (a) (a) 1,558 1,247 20. 	 Rented 	(d) 	.................... 

GAINrILLY OCCTIPIED, INCOMES, ETC., 1941 

19. Dwellings occupied, Owned 	(d) 	..................... 

21. Gainfully occupied, Total Persons 	j,.. 5,242 24,901 (a) (a) 5,401 4,070 
1,812 15,901 (a) (a) 3,735 3,266 

551 2,380 (a) (a) 725 396 
24. Average annual wage earnings, Male 	j) (d) (f) ... 710 996 (a) (a) 979 1,044 
25. 	 Female 	(;) 	(d) 	(f). 354 300 (a) (a) 311 25'? 

23. 	 Total Female (6) 	.................... 

1 3 4 1,429 127 92 513 401 
97 1,316 105 74 530 362 
4 215 - - 173 38 

22. Wage earners, 	Total Male 	(d) 	...................... 

Retailing, No. 	employees 	.......................... 
Salaries and wages (Thousand $) ................ 

6 273 - - 219 50 
28. Wholesaling, No. employees ........................ 

285 5,510 - 63 389 330 Manufacturin', 	No. employees 	...................... 
Salaries and wages (Thousand $) 181 8,038 - 53 357 468 

29. 	Salaries and wages (Thousand 3) ................ 

1,514 2,108 - * - - 
33. 	Gross value production (Thousand 3) (d),y). 2,161 2,026 - - - - 
32. 	Farms, 	Total 	No. 	(d) 	.............................. 

12,830 12,506 - - - - 

	

34. 	Farm values 	(Thousand $) 	ci) 	. .............. 

	

35. 	Average gross production 	.er farm ($)(d)... 1,427 961 - - - - 
36. 	Average farm value per farm (t)(a. - 8,474 5,933 - - - - 

1,632 3,114 (a) (a) 630 (a) 
RETAIL MERCHANDISE TRADE 

170 436 8 32 136 83 

37. 	Passenger cars registered. No. 	() 	................ 

1,375 7,058 279 370 2,960 1,659 
185 615 21 43 153 127 

2,241 18,403 1,094 1,541 6,718 5,036 
0.27 2.25 0.13 0.19 0.82 0.62 

RETAIL DISTRIBUTION, BY GROUPS, 1941 
79 323 6 21 79 59 

42. 	Per cent of provincial sales. 1941 	............. 

617 5,593 388 304 1,626 1,520 
29 51 - - - - 

46. 	 Sales (Thousand 3) 717 518 - - - - 

38. No. 	of storee, 	Total, 	1930 	........................ 
9. 	Retail sales, Total, 1930 (Thousand 3) 	......... 

47. General Merchandise Group, No. of stores 8 45 2 8 8 10 
14 2,551 (x) 622 625 600 

40. No. 	of stores, Total. 1941 	........................ 
41. 	Retail ea1e, Total, 1941 	(Thousand $) 	......... 

48. 	 Sales (Thouaand 3) 	.................... 
27 45 3 2 13 8 

	

43. 	Food Group, No. 	of stores 	......................... 

	

44. 	 Sales (Thousand $) 	.................... 

49. Automotive Group, No. of stores ................... 

	

60. 	 Sales (Thousand $) 279 2,854 46 (x) 1,872 876 

45. 	Country General Stores, No........................ 

4 51 4 3 16 17 
12 2,317 264 66 1,080 633 

53. Furniture-HousehOld Group, No. of 6tores 3 24 2 4 5 7 

Apparel Group, No. of stores ...................... 
Sales 	(Thousand *) 	.................... 

54. 	 Sales (Thousand $) (x) 1,500 (x) 96 485 475 
1 11 2 1 4 1 

(x) 270 (x) (x) 147 (x) 
18 31 2 2 6 6 

180 727 (x) (x) 313 (x) 

Drug 	Stores, 	No ...................................... 
Sales 	(Thousand 	$) 	.................... 

RETAIL SERVICE ESTABLISTThNTS, 1941 

	

57. 	Filling 	tation 	(e). 	No. 	.... 	...................... 

	

58. 	 Sales 	(Thousand 	$) 	.................... 

59. Total receipts, all establishments (Thousand 3) .. 84 997 80 68 415 243 
60. Receipts from personal seriees (Thousand $) 20 271 29 16 82 81 
81. Automotive repair and service 	shops (Thousand $). - 98 - (x) (x) (x) 

Notet See Loothotes for Quebec on Page 47 
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Table 5.--Q1JEBEC--Conaumer Uarkat Data, by Countie8 and Toivns--(COflt'd.) 

CHICOUTIVI DETJX DOR- DRTJMM0ND FRONTEV'C 
(Cont'd.) COUFrON 	MONTAGifES CHESTER 

- 

______ 
Keno- Port t.A1exi8-dO- County County Count)' CoUnt)' 

iin 
yule 

2t. 	.YO8OPh 
do Grantham County [egantic 

Alfred 1 Grande 	aie Angus 

4,500 2,342 1,790 21,917 3,566 14,284 27,994 26,179 6.609 2,812 25,681 3,911  

6,579 3,243 2,230 22,957 3,501 16.746 29,869 36,683 10,555 5,556 28,596 4,560  

0.20 0.10 0.07 0.69 0.11 0.50 0.90 1.10 0.32 0.17 0.861 0.14  

6,280 3,200 2.226 21,858 3,333 16,299 29,710 35,179 9,842 5,425 28,196 4,433 1 

132 3 - 479 74 284 9 337 248 5 68 26 5. 

167 40 4 619 94 163 150 1,167 465 126 332 101 6. 

337 7 1 5,361 513 984 161 1,478 528 18 333 113 7. 

4,836 2,748 2,132 11,473 1,675 13,018 27,499 28,998 7,114 4,916 25,095 3,139 8. 

1,403 487 95 6,116 1,312 2,662 2,213 6,203 2,912 622 3,148 1,305 9. 

.3 1 2 7 1 82 6 4 1 - 20 5 10. 

- 12_,738 - 9,643 23,510 - 
- 191_ - 11. 

- - 

2,590 tT 1,861 3,821 2,293 - - 3,293 00 -ii: 
- (a) (a) 459 (a) 584 1,183 1,140 - - 637 (a) 15. 

1,072 (a) (a) 1,777 JL 1,122 237 3,631 2,078 1,027 1,204 (a) 14., 
- (a) (a) 2.494 (a) 1,764 3,707 2,275 - - 3,165 (a)  

1,119 (a) (a) 2,085 (a) 1,535 1,192 4,709 2,092 1,052 1,733 (a)  

- (a) (a) 6,718 (a) 4,968 13.839 6,829 - - 11,721 (a)  

3,495 (a) (a) 4,382 a 2,737 3,041 11,764 4,593 2,978 4,776 (a)  

289 () (a) 3,480 a 2,599 4,612 3,741 521 271 4,030 Ca) T 
702 (a) (a) 1,264 (a) 881 532 3,200 1,512 732 1,035 (a) 20. 

2,231 ( ) 8.149 Jj_.. 5,917 9,304 13.481 4,635 2.097 9.063 (a) Zk 
1,828 (a) 2,834 (a) 1,963 1,704 6,514 2,754 1,451 2,338 (a)  

228 (a) 758 (a) 570 731 2,387 1,240 506 747 (a)  

1,118 
r(a) 

(a) 672 (a) 714 443 811 958 803 574 
222 

(a) 
(a) 

 

331 (a) 310 j.j 375 25

165  
211 426 491 446 

19 112 37 117 84 507 360 64 181 129 26. 

138 31 15 85 33 85 55 441 345 41 134 95 27. 

- Cx) - 17 (x) 8 21 73 66 (x) 19 10 28. 

- (x) - 14 (x) 7 15 76 73 (x) 17 11 29. 

- - 19 1,419 - 163 434 6,164 5,892 - 937 581 30. 

- - 8 1,449 - 101 1 	253 6,442 6,240 - 578 385 31. 

- - - 2,823 1,691 3,R30 2,31 0 - - 3,629 - 32. 

- - - 2,468 - 2,070 2,378 2,051 - - 1,897 - 53. 
- - '- 13,427 - 13,004 14,023 11,241 - - 11,246 - 34. 
- - - 874 - 1,224 621 888 - - 623 - 35. 
- - - 4,756 - 

4,866 - - - 3,099 - 36. 

(a) (a) (a) 1,955 Y 1,302 905 2,052 947 (a) 1,001 (a) 37. 

52 30 25 247 46 141 239 253 107 15 264 86 38. 

746 253 322 2,262 502 1,642 1,699 3,800 2,763 137 1,839 932 39. 

58 32 25 212 46 200 285 407 178 60 253 76 40. 

1,778 504 325 2,296 657 2,004 2,324 6,928 4,564 766 3,248 1,741 41. 

0.22 0.06 0.04 0.28 0.08 0.24 0.28 0.85 0.56 0.09 0.40 0.21 42. 

29 17 15 89 16 93 125 157 54 25 102 23 43. 

762 269 (x) 873 282 573 434 2,003 1,116 410 717 458 44. 
- - - 36 - 24 77 32 - - 53 - 45. 

- - - 609 - 410 1 	1,388 858 - - 1.022 - 46. 

6 3 6 71 8 33 17 8 12 10 47. 

382 47 212 105 (x)  26 535 405 117 208 (x) 48. 

5 - 2 21 4 24 42 17 3 26 7 49. 

119 - (x) 193 (x) k480 216 985 823 9 352 214 50. 
ET. 

249 
3 

24 
- 

- 

18 
115 

7 
66  37 

53 
659 

34 
501 

12 
125 

20 
226 

14 
207 52. 

3 2 - 8 4 5 19 15 1 5 4 53. 

162 - 35 22 (x) 1 	22 514 483 (x) 66 (x) 54. 

- 1 1 2 1 4 3 4 3 1 3 3 55. 

- (x) (x) (x) (x) 21 5 161 (x) (x) 24 24 56. 

3 - - 14 5 18 16 27 11 3 11 2 57. 

(x) - - 147 (x) 114 107 269 208 9 47 (x) 58. 

71 14 20 136 25 96 142 430 303 52 131 57 59. 

32 (x) (x) 26 (x) 22 31 185 160 10 35 23 60. 

- - - 16 - 12 4 36 25 (x) (x) (x) 61. 
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Table 5-QUEPEC--Consuiser Market Data, by Counties and Towr.a--(Cont'd.) 

GAZ PS WILL 

Pointe- - 
County County Aylmer Hull Maniwaki Gatinesu Gatineau 

Population. 	1931, 	Total 	No. 	...................... 45,617 63,870 2,835 29,433 1,720 2,282 (a) 
PU1.ATI0N P  LIlTING GROuPS AND DWELLINGS ,  1941 

Persons, 	Total 	No. 	............................... .55,208 71,188 3,115 32,947 2,320 2,230 2,822 
Per cent of provincial total 1.66 2.14 0.09 0.99 0.07 0.07 0.08 

Persons 	(b), 	Canadian born 	........................ 54922 69,634 2,980 32,364 2,289 2,210 2,593 
93 676 93 187 11 1 39 

	

5. 	Rritish born 	......................... 

	

6. 	Foreign born ......................... 192 877 42 395 20 19 190 
7. 	Official 	language. English only ................... 6,137 9,273 742 1,127 81 15 405 

40,108 33,480 546 16,638 1,157 1,387 1,318 
8,959 28,327 1,827 15,137 1,082 828 1,096 

	

8. 	French 	only 	.................... 

	

9. 	English and French ............. 

	

10. 	Neither English nor French 4 108 - 45 - - 3 
11. Persons in farmir.g areas, Total 	Io. 	(d) 23,762 17,229 - - - - - 

12. Househo1ds,In farming areas (d) 3,827 3.330 (a) - (a) (a) (a) 
4,618 1,736 (a) - (a) (a (a) 

Urban (d )  799 8,971 (a) 6,427 (a) ._j) (a 
Families, 	In farming areas 	(d) 	..... .............. 3,931 3,260 (a) - (a) (a) (a 

16, 	Other 	(d) 	............................... 5,772 
. 

10,751 (a) 6,574 (a) (a) (a) 
Number of children in families,In farming areas (d 13,095 8,756 (a) - (a) (a (a) 

Other 	(d) 	........ 17,582 26,459 (a) 16,244 (a) (a) ça 
8,003 7,271 (a) 2,223 (a) -() (a 

895 6,156 (a) 3,872 (a) (a (a) 
Dwellings occupied, 0wned7) 	..................... 

Rented 	(d) 	.................... 
GAINFULLY OCCUPIED, INCOMES, ETC., 1941 

21, Gainfully occupied, Total 	Persons (d) 17,461 24,787 (a) 11,519 (a)  
5, 7 11 13,517 (a) 7,265 (a) (a) (a 22. 	Wage earners, 	Total Male 	(d) 	...................... 
1,675 3,828 (a) 2,552 (a) (a (a) 

Average ar.nual wage earnings, Male 	(3) 	(d) 	(r) ...  435 779 (a) 847 (a) (a) (a) 
Female 	(3) 	d) 	(f) 169 384 (a) 423 (a) - (a) (a) 

23. 	Total 	Female 	(d) 	.................... 

480 1,112 43 816 83 12 30 
239 854 28 656 60 9 15 27. 	Salaries and wages (Thousand $) 	................ 
59 156 - 128 (x) (x) (x) Wholesaling, No. 	employees 	......................... 

Salariee and wages (T)ousand $) 	................. 56 239 - 182 (x) (x) (x) 
1,255 5,036 - 3,277 32 - 

31. 	Salaries ar.d wa(Thousand$) 	, 879 _864 - 4,025 21 - - 

6,089 

. 

2,832 - - - Farms, 	Total 	No. 	(d) 	.............................. 
Gross value production (Thousaid I) 	(d)(y) 1,715 2,270 - - - - - 

Farm values 	(Thousand $) 	(d) 	............... 11,020 15,323 - - - - - 

Average gross production per farm 	($)(d) 282 802 - - - - - 

Average farm value per farm (L)(d) 1,810 jfl - - - - - 

1,048 3,812 (a) (a) (a) (a) (a) 

13. 	Other 	rural(d) 	........................ 

Manufacturing, 	No. 	employees 	...................... 

RETAIL 	RcHAurISE TRADE 
399 790 44 443 35 39 (a) 

3,151 10,639 368 7,777 666 183 (a) 

37. 	Passenger cars 	registered, 	No, 	(g) 	................ 

595 771 29 409 30 27 27 
5,088 13,461 407 9,555 795 292 358 
0.62 1.64 0.05 1.17 0.10 0.04 0.04 

RETAIL DISTRIBUTION, BY GROUPS, 1941 

26. 	Retailing, 	No. 	empioyees 	.......................... 

256 439 17 235 6 18 18 
827 5,140 227 3,990 48 110 227 
213 47 - - - - - 

Sales (Thcusand 3) 3,506 1,026 - - - - - 

General Merchandise Group, No. of stores .......... 8 20 1 7 7 1 4 
70 992 (x) 353 486 (x) (i 48. 	Sales (Thousand $) 	.................... 
40 72 3 35 6 3 

No. 	of stores, 	Total, 	1930 	........................ 
Retail sales, Total, 1930 (Thousand $) 	......... 

50. 	Sales (Thousand 3) 250 2,226 42 1,563 155 (x) _J 

No. 	of stores, 	Total, 	1941 	........................ 
Retail sales, Total, 	1941 	(Thousand 3) 	......... 

16 42 - 36 2 - 1 

42. 	Per cent of provincial sales, 	1941 	............. 

49. Automotive Group, No. 	of stores .................... 

116 883 - 843 (x) - (x) 

Food Group, 	No. 	of 	stores 	......................... 
Sales 	(Thousand 	8) 	.................... 

2 7 - 5 1 - - 

45. 	Country General Stores, No ........................ 

Sales (Thousand $ ) (x) 286 - 254 (x) - - 

Drug Stores, 	No ................................... 2 11 - 9 1 - - 

(x) 225 - 207 (x) - - 

Apparel Group, No. of stores 	...................... 
Sales 	(Thousand 8) 	.................... 

30 48 2 26 3 3 2 

53. Furniture-Household Group, No. of stores .......... 

56. 	Sales 	(Thousand 3) 	.................... 

171 734 (x) 470 32 (x) (x) 
RETAIL SERVICE ESTAPLISHMENTS, 1941 

67. 	Filling stations 	(a), 	No.......................... 
Sales 	(Thousand $) 	.................... 

Total receipts, all establishments (Thousand 3) 174 766 21 548 42 6 9 
Recelpt 	from personal services (Thousand $) 34 185 (x) 142 13 (x) (x) 
Automotive repair and service 	shops (Thousand $ ) 15 29 - 22 (x) - - 

Notsu See footnotes for Quebec on Page 47 
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Table 5--QTE3EC--Consui.r M'arkat Data • by Counties and Tnwiis--(Cont'.) 

TNI  GDON IER1ILLE 	 JOLIETTE -  
ASKA  

 LABELLE 	- LAC-ST.-JEAN 

2ounty ounty Iberville 	Coontv Toliette County Cotnt 
Mont- 

Laiirier  Counts 1)olbeau Rober:al 
St. Joseph 
_d'Alma - 

12,345 9,402 2,778 	27,585 10,765 23,954 20,140 2,394 50,253 2,032 2,770 3,970  

2,394 10,273 3,454 	31,713 12,749 25,535 22,974 2,661 64,306 2,847 3,220 6,449  
3,37 0.31 0.13 	0.95 0.38 0.77 0.69 0.08 1.93 0.09 0.10 0.19 S. 
,570 9,904 3,283 	31,008 12.311 25,221 22,718 2,647 63,747 2,768 3,203 6,364 4. 
288 50 44 	I 	56 26 15 34 1 152 35 4 14 5. 
535 319 127 	649 412 299 222 13 406 44 13 71 6. 

5,136 103 74 	240 131 10 98 8 348 80 2 42 7. 
2,949 7,700 2,150 	27,353 0,863 24,100 20,447 2,134 60,684 2,213 2,931 5,737 8. 
4,165 2,467 1,230 	; 	4.115 2,752 1,425 2,412 519 3,046 553 287 666 9. 

144 3 - 	 5 3 - 17 - 228 1 - 4 10. 
8,680 5,320 - 12 , 625  

- ILI 15,033 - 34,637 - - - U. 
2,047 1,022 (a) 	2,297 - 2,326 2,683 (a) 4,825 (a) (a) -  

348 179 (a) 	1,032 - 1.177 464 (a) 639 (a) (a) -  
568 898 (a) 	2,606 2,310 694 1 , 127 (a) 4,245 (a) (a) 1,022 -  

1,869 1,000 (a) 2,207 - 2.471 2,535 (a) 5,236 (a) (a) - is. 
820 1,029 (a) 3,485 2,287 1,738 1,515 (a) 4,979 (a) (a) 1,059 16. 

3,673 2,717 (a) 7,085 - 9,174 8,329 (a) 22,094 (a) (a) - 17. 
1,352 2,121 (a) 8,904 6 3,861 (a) 17,490 (a) (a) 3,957 18. 
2,224 1,408 (a) 3,367 7 3,281 (a) 6.644 (a) (a) 382 19. 

694 647 (a) 2,411 1 866 (a) 2,658 (a) (a) 606 20. 

4,776 3,695 (a) 10,594 T 2 7,534 (a) 18427 (a) (a) 1,686 
1,275 () 4,190 0 

21
1,627 2,278 (a) 6,999 (a) (a) 1,220 22. 

480 402 (a) 1,356 86 554 (a) 1,538 (a) (a) 231 23. 
598 710 (a) 704 5 483 (a) 755 (a) (a) 1,023 24. 
374 363 (a) 301 337 172 199 (a) 220 (a) (a) 241 25. 
116 58 42 479 416 89 138 58 512 70 58 138 26. 

78 45 30 349 316 51 89 41 410 57 47 119 27. 
- 41 7 110 79 76 9 7 74 4 40 (x) 28. 
- 43 7 112 77 50 8 5 69 3 38 (x) 29, 
526 212 120 2,019 1,367 521 295 59 1,846 - 107 35  
559 179 111 1,790 1,185 325 198 36 - 129 28  

1,588 1,109 - 2,139 - 2,242 2,424 - - - 

1,916 1,391 - 2,290 - 1,386 1,367 - - - -  
11,433 8,006 - 12,533 - 10,407 7,746 - 

r4,331 

- - -  
1,207 1,254 - 1,071 - 618 564 - - - -  
7,200 7,219 - 5,859 - 4,642 -- - -  
1,649 915 (a) 1,606 662 689 773 (a) , (a) (a) (a)  

136 88 34 361 174 246 222 60 422 22 43 51 38. 
1,720 918 605 4,761 3,490 1,236 1,688 766 3,690 340 501 541 39. 

148 98 44 440 214 228 260 60 560 32 42 63 40. 
1,876 1,178 666 6,878 5,156 1,678 2,506 967 7,648 909 845 1,650 41. 
0.23 0.14 0.08 0.84 0.63 0.20 0.31 0.12 0.93 0.11 0.10 0.20 42. 

48 45 21 213 86 94 118 19 257 12 21 28 43. 
294 463 273 1,771 1,167 361 553 154 2,427 416 284 591 44. 

30 11 - 27 - 59 62 - 107 - - - 45. 
685 195 - 578 - 948 932 - 2,032 - - - 46. 

2 2 2 19 15 3 13 11 19 1 6 4 47. 
(x) (x) (x) 451 438 15 274 () 305 (x) 212 64 48. 

19 17 7 33 19 19 22 9 45 5 2 6 49. 
377 148 68 1.280 1,158 137 327 253 768 109 (x) 108 _0 

8 3 2 51 36 22 16 9 43 8 5 11  
58 15 (x) 837 785 76 208 165 1,024 220 232 454  

3 - - 10 10 2 4 2 24 1 2 4  
(x) - - 198 198 (x) 50 (x) 425 (x) (x) 140  

2 1 1 2 2 1 3 2 9 2 2 2 55. 
(x) (x) (x) (x) (x) (x) 7 (x) 109 (x) (x) (x) 56. 

10 12 5 17 7 13 9 3 23 2 2 3 57. 
179 115 (x) 273 193 75 38 9 207 (x) (x) 38 58. 

119 83 65 355 280 117 96 36 522 68 48 69 59. 
31 46 44 108 94 28 43 17 131 23 13 33 60. 

(x) (x) (x) 24 24 6 11 (x) 31 - (x) (x) 61. 



Table 5.--QUEBEC--Consumer Market Data, by Counties and Towne--(Cont'd.) 

LAPRAIRIB 

ounty Laprairie County County Charny Lauzon IAvis ___________________________________________________ 

1.Fpu1ation, 1931, Total No 	 .3,491 2,774 16,323 35,656 2,823 7,084 11,724 
POPUlATION, LIVING GROUFS AND DWELLINGS, 1941 

2. 	Persons, 	Totil 	No ... ............................ 3,730 2,936 17,643 38,119 2,851 7,877 11,991 
Per cent of provincial total 0.41 0.09 0.53 1.14 0.08 0.24 0.36 

3,266 2,838 17,170 57,723 2,776 7,788 11,891 
British born ........................ 197 20 114 61 3 9 9 

4. 	Person. 	(b), Canadian born ....................... 

267 78 259 335 52 80 91 
2,133 21 

L'ASSOILP- 

256 107 11 14 30 
8,552 

. 

1,944 14,990 31,222 1,974 6,210 9,523 
2,965 971 2,286 6.786 846 1,653 2,636 

10. 	Neither Nnlish 	'r French 100 - 12 4 - - 2 

French only ................... 
English and French ............ 

5,707 - 7,645 6,782 - - - 

Foreign born ........................ 
Offiotal language, English only .................. 

12. Households, In farmths 	areas 	d) 1,095 (a) 1,466 1,094 (a) - - 
1,043 (a) 851 1,454 (a) - - 

11. Persons in farming areas, Total No. 	(d) .......... 

14. 	Urban (d) 676 
1,058 

(a') 
(a) 

1,265 
1,400 

4,023 
1,049 

(a) 
(a) 

1,323 
- 

1,961 
- 

	

15. 	Other rural 	(d) 	...................... 

	

15. 	Families, 	In larming areas 	............ 
1,579 (a) 1,966 5,464 (a) 1,366 1,988 

17. Number of children to famllies,th farming areas(d 2,715 (a) 3,982 3,656 (a) - - 
18. 	 Other 	(d) 	....... s,ses (a) 4,292 14,260 (a) 3,699 4.654 

1,751 (a:) 2,242 3,934 (a) 694 833 
930 (a) 1,256 2,456 (a) 606 1,066 

GAINFULLY OCCUPIED, INCOMES, ETC. • 141 
21. Gainfully occupied, Total Perspd) 4,780 (a) 6,062 12,610 (a) 2 0585 4,038 

2,169 (a) 2,450 6.750 (a) 1,735 2,321 
408 (a) 549 1,791 (a) 382 691 

20. 	Rented 	(d) 	................... 

Wage earners, Total 	1e 	(d) 	..................... 
Total Female 	(d) 	................... 

Average annual wage earning., Mala($) (d) (f) •., 742 (a) 633 925 (a) 1,040 963 
Female (1) 	(d) 	(f) 329 (a) 259 274 (a) 285 294 

98 64 158 427 25 86 239 
64 43 115 330 18 65 196 27. 	Salaries and wages (Thousand $) ............... 
3 (x) 27 231 - (x) 197 28. Wholesaling, No. employees ....................... 

29. 	Salaries and wages (Thousand U ............... 4 (xi 26 302 - (x) 272 

16. 	Other 	(d) 	............................. 

19. Dwellings 000up 4 ed, Owned 	(d) 	.................... 

707 503 5,080 2,442 - - 210 
31. 	SalarIes and!ee ( Thousand $) 856 554 3,293 - - 213 

1,080 - 1.416 1,362 - - - 
33. 	Gross value production (Thousand $) (d)y) 1,263 - 1,621 1,194 - - - 

8,859 - 11,459 7,006 - - - 
35. 	Average gross production per farm ($)(d) 1,169 - 1.146 877 - - - 

26. Retailthg, No. employees ......................... 

8,184 - 8,093 5,144 - - 

32. 	Farms, 	Total 	No. 	(d) 	............................ 

958 (a) 1,275 1,861 (a) (a) 656 
RETAIL MERCHANDISE TRADE 

30. 	anufacturing, No. employees ..................... 

129 51 183 415 30 73 151 

34. 	Farm values 	(Thousand U 	(d) 	............... 

1,461 1,098 1,461 4.664 372 763 2,614 

38. 	No. 	of 	stores. 	Total. 	1930 	......................... 

160 62 226 456 35 76 143 

	

36. 	Average farm value 2jarm (*)(d .. 

	

37. 	Passenger oars registered, No. 	(g) ................. 

1,298 695 2,457 5,606 388 954 2,859 

59. 	Retail sales, Total, 1930 (Thousand I) ........ 
40. No. 	of stores, Total. 	1941 	....................... 

0.16 0.08 0.30 0.67 0.05 0.12 0.36 
41. 	Retail sales, Total. 1941 (Thousand $) ........ 

RETAIL DISTRIBUTION, BY GROUPS, 1941 
82 28 97 214 15 48 67 Food Group, No. 	of atoree 	........................ 

366 159 817 2,350 145 420 1,077 Sales 	(Thoueand $) 	................... 
46. Country General Stores, No....................... 10 - 26 15 - - - 
48. 	Sales ( Thousand  $) 167 - 751 198 - - - 

11 10 2 14 2 4 4 
234 (x) (x) 336 (x) (x) (x) 
19 9 29 37 1 2 11 

47. General Nerchandise Group, No. of stores ......... 

	

48. 	Sa1e 	(Thousand $) 	................... 

	

50. 	Sales (Thousand $) 221 144 349 561 - (x) (x) 45 

42. 	Per cent of provincial sale., 1941 	............ 

3 2 20 46 5 11 17 
3 (x) 90 760 32 344 318 

63. Furniture-Household Group, No. of store 	......... - - 4 15 1 - 10 
54. 	Sales ( Thousand 4) - - (x) 345 (x) - 304 

1 1 10 2 1 5 

49. Automotive Group, No. of stores .................. 

51. Apparel Group, No. of stores ..................... 

(x) (x) 18 127 (x) (x) 107 

52. 	Sales (Thousand $) 	................... 

12 3 16 28 1 2 7 
56. 	Sales 	(Thousand 	4) 	................... 

85 (x) (x) 503 (x) (x) 122 

55. 	Drug Stores, 	No..................................... 

RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling etations 	(a), 	No........................... 
Sales 	(Thousand 	4) 	.................... 

Total receipts, all establishments (Thousand 4) 50 29 103 282 6 59 187 
60. Receipts from personal cervices (Thousand 4) 11 (x) 33 99 (x) (x) 44 
61. Automotive repair and aervice 	shops (Thousand 4) (x) (x) (x) 23 - (x) (a) 

Note, See footnote, for Quebec on Page 47 
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Table S.--QUEBEC--Consumer )rkot Data, by Counties and Towna--(Cont'd.) 

LOT- 
L'ISLET BIRIE" &SKIW0N(2 MATANE !GAHTIC 

County County County Lou:-  
Vill County Itane :- Saindon county Thettotd - 

19,404 23,054 18,039 2,366 45,272 4,757 2,310 2,355 35,492 2,167 2,536 10,701  

20,589 26,664 16,206 3,542 55.414 4,633 2,321 2,115 40,357 2,276 3,522 12,716  
-- 0.62 0.80 0.55 0.11 1,6 0.14 0.07 0.06 1.21 0.07 1 	0.11 0.38 _, 

20,414 26,359 17,951 3,420 54,942 4,585 2,297 2,101 39,602 2,218 3,457 12,406 4. 
1 9 15 9 22 - 2 2 68 2 - 47 5. 

174 296 240 113 450 48 22 12 687 56 65 264 6. 
7 135 30 24 152 3 2 3 1,491 12 1 217 7. 

19,351 24,422 16,485 2,858 51,977 4.187 2,111 1,763 33,051 1,954 2,956 9,697 8. 
1,230 2,106 1,572 659 3,284 443 208 349 5,811 280 565 2,800 9. 

1 1 169 1 1 - - - 4 - - 2 10. 
14.566 18,648 9.204 - 33.126 - - - 14.539 - - - 

2,495 3,252 1,602 (a) 5,348 (a) (a) (a) 2,607 (a) (a) -.  
1,012 527 711 (a) 924 (a) (a) (a) 737 (a) (a) -  

138 1,367 984 (a) 2,960 (a) (a) (a) 4,139 (a) (a) 2,485 14 
2,465 3,150 1,667 (a) 5,331 (a) (a) (a) 2,469 (a) (a) -  
1,051 1,521 1,639 (a) 3,864 (a) (a) (a) 4,678 (a) (a) 2,465  
8,249 10,814 5,348 (a) 20,090 (a) (a) (a) 8,288 (a) (a) -  
3,069 3,821 4,116 (a) 12,298 (a) (a) (a) 12,349 (a) (a) 6,653  
3,141 4,252 2,590 (a) 7,232 (a) (a) () 5,098 (a) (a) 1,241  

434 600 807 (a) 1,703 (a) (a) (a) 2,199 (a) (a) 1.181  

6,591 8,447 6,301 (a) 17,359 (a) (a) (a) 12,873 (a) (a) 8,935 U. 
1,844 1,704 2,186 (a) 5,685 (a) (a) (a) 5,350 (a) (a) 2,792  

525 692 817 (a) 1,587 (a) (a) (a) 1,551 (a) (a) 597  
488 425 523 (a) 505 (a) (a) (a) 804 (a) (a) 958  
187 227 309 (a) 177 (a) (a) (a) 271 (a) (a) 301 25, 

74 62 140 97 302 120 16 8 428 15 60' 316 26. 
58 41 101 72 209 90 13 4 320 9 46 244 27. 

1 50 6 3 41 (x) - - 47 - (x) 43 28. 
2 21 6 3 38 (x) - 75 - (x) 71 29. 

444 415 1,146 - 1,453 - - - 1,225 9 745 267 30. 
368 200 1,040 - 1 1 035 - - - 888 5 595 191 L 

2,348 3,463 1,436 - 5,568 - - - 2,934 - - -  
1,138 2,226 1,252 - 2,451 - - - 2,470 - - -  
7,207 13,395 8,991 - 15,684 - - - 14,584 - - -  

483 643 872 - 440 - - - 842 - - -  
5,069 3,868 6,261 - 2,817 - - - 4,971 - - - MA 

582 926 590 (a) 1,437 (a) (a) (a) 2,003 (a) (a) 894 87. 

178 271 185 56 455 82 25 35 847 35 46 126 38. 
852 1,356 1,074 595 3,280 825 189 267 3,637 185 493 1,940 39. 
225 285 237 76 606 116 31 31 452 33 65 193 40. 

1,244 1.684 2,159 1,167 5,728 2,217 290 170 5,362 215 829 3,238 41. 
0.15 0.21 0.26 0.14 0.70 0.27 0.04 0.02 0.65 0.03 0.10 0.40 42. 

96 116 106 32 286 45 14 15 194 13 18 86 43. 
266 352 760 468 1,490 499 89 49 1,502 113 191 883 44. 

64 71 28 - 87 - - - 42 - - - 45. 
592 830 288 - 1,375 - - 538 - - - 46. 

2 6 10 4 M 15 6 8 30 6 6 16 4: 
(x) 6 99 78 377 149 120 88 763 (a) 154 572 48. 

19 24 16 2 41 10 2 - 37 1 8 17 49. 
196 247 213 (a) 1,042 795 (a) - 624 (a) 91 469 50. 

15 10 25 13 47 15 4 3 44 6 18 20 51. 
83 13 234 205 547 275 38 (a) 821 21 163 619 52. 

3 8 6 4 15 8 - - 21 1 5 13 55. 
(a) () 64 (a) 154 112 - - 348 (a) 63 268 54. 

3 - 3 1 5 2 - - 6 1 1 4 56. 
8 - 20 (a) 46 (r) 90 (a) (a) (a) 56. 

10 19 9 1 24 6 2 - 22 1 5 8 57. 
60 185 60 (a) 203 109 (x) - 209 (a) 49 108 58. 

88 124 93 40 244 63 14 13 295 12 26 161 59. 
24 19 81 21 71 24 8 (a) 87 4 5 70 60. 

(a) 19 5 (a) 20 (x) (a) (a) 21 - (x) 15 61. 
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ajr-QUEB?C--Con.iimer Market Data, by Count-S eg 	 L owns--(Cont'cL) 

- - 

wowr- 
k1.ISSQU0I MONTCALM MONTUAGNY 'oawcy 

Cawans- 
County vii is Farnhsm County County Mongny Cuunty 

1. 	Population, 	1931, 	Total No. 	...................... 19,636 1,859 4,205 13,565 20,239 3,927 16,955 
P0LJTATI0N, LIVING GROUPS AND DWELLINGS, 1941 

2. 	Persons, 	Total 	No. 	............................... 21,442 

. 

3,486 4,055 15,208 22,049 4,585 18,602 
3. 	Per cent of provincial total 0.64 0.10 0.12 0.46 0.66 0.14 0.56 

20,011 3,264 5,793 14,888 21,836 4,521 18,491 
S . 	British born 	........................474 77 98 95 5 1 33 

Foreign 	born 	........................957 145 164 225 208 63 78 
Official language, English only ................... 4

.

570 649 433 389 7 3 88 
8,403 1,318 1,781 13,152 20,151 3,780 16,726 
8,458 1,518 1,838 1,629 1,884 802 1,788 

10. 	Neither English nor French 11 1 3 38 7 - - 

1. Persons in farming areas, Total No. Id) 8,816 - - 12,492 - 6,872 
1,861 (a) (a) 1,690 2,206 (a) 1,051 12. flouseh.lde, 	In farming areas 	(d) .................. 

13. 	Other rural 	(d) 	....................... 352 (a) (a) 749 1,050 (a) 1,510 
14. 	Urban (d) 2,464 (a) (a) 758 825 (a) 566 

1,759 

. 

(a) (a) 1,545 2,124 (a) 1,083 
2,676 (a) (a) 1,349 1,760 (a) 2,066 

17. Number of children in families,In farming araas(a) 4,111 (a) (a) 4,422 7,105 (a) 4,003 

	

9. 	English and French ............. 

	

18. 	 - Other(d) 4,946 (a) (a) 3,184 4.532 (a) 6,018 
2,520 (a) (a) 2,341 3,208 (a) 2 1215 

4. 	Persons 	(b), 	Canadian born 	........................ 

2,027 (a) (a) 771 778 (a) 839 
GAINFULLY OCCUPIED, INCOMES, ETC., 1941 

16. 	Other 	(d) 	............................... 

21. Gainfully occupied, Total Persons 	( d) 8,616 (a) (a) 5,216 7,388 (a) 6,080 
3,799 (a) (a) 1,748 2,421 (a) 2,683 
1,563 (a) (a) 425 755 (a) 635 

24. Average annual ware earnings, Male 	($) (d) (f) 783 (a) (a) 478 575 (a) 671 
26. 	 Female 	(3) 	(d) 	(f) 416 (a) (a) 193 231 (a) 221 

19. 	Dwellings occupied, 	cned 	(d) 	..................... 

268 101 83 78 104 16 163 

	

8. 	French only .................... 

	

20. 	Rented 	(d) 	.................... 

226 91 68 46 71 47 88 
Retailing, 	No. 	employees 	.......................... 

Salaries and wages 	(Thousand 3) 	................ 
43 (x) 33 30 11 (x) 3 
47 (x) 37 23 8 (x) 3 

15. Families, 	In farming areas Id) 	.................... 

3,050 - 969 289 1,305 1,124 471 
Salaries and wages (Thousand $ ) 2,840 - 867 146 1,148 1,039 562 

1,635 - - 1,619 2,143 - 1,092 Farms, 	Total 	No. 	(d) 	.............................. 
3. 	Gross value production (Thou8and 3) (d)(y) 1,812 - - 1,338 1,114 - 1,102 

22. Wage earners, 	Total Male 	(d) 	...................... 

34. 	Farm va1ue 	(Thousand $) 	(d) 	................ 10,780 - - 7,916 7,154 - 6,587 

	

23. 	Total 	Female 	(d) 	.................... 

	

36. 	Average gross production p#r farm (3)(d) 1,108 - - 826 520 - 1.009 
36. 	Average farm va lue per farm ((d) 6,593 - - 4,889  3,338 - 6,032 

2,412 (a) (a) 820 761 (a) 691 

Salaries and wages (Thousand $) ................

RETAIL MERCHANDISE TRADE 

Manufacturing. No. 	employees 	...................... 

245 40 74 174 227 65 173 
4,023 967 1,698 958 1,330 743 922 

	

38. 	No. 	of stores, 	Total, 	1930 	........................ 

	

39. 	Retail 	sales, Total. 1930 (Thousand 3) 	......... 
262 59 77 195 276 93 197 40. No. 	of' stores, 	Total, 	1941 	........................ 

4.1. 	Retail 	sales. Total, 1941 (Thous&nd $) 	......... 4,292 1,414 1,407 1,355 1,958 1.113 1,533 
0.52 0.17 0.17 0.17 0.24 0.14 0.19 

RETAIL DISTRIBUTION, BY GROUPS, 1941 

28. Wholesaling, No. 	employees 	........................ 

99 22 31 100 148 49 105 
1,447 482 530 463 579 317 475 

24 - - 24 48 - 19 
46. 	Sales (Thousand S) 444 - - 449 353 - 467 

37. 	Passenger care registered, No.(j) 	................. 

47. G.aeral Merchandise Group, No. of stores .......... 12 5 4 5 12 12 1 
189 88 49 11 282 282 (x) 
34 7 7 17 13 3 15 

	

42. 	Per cent of provincial sales, 1941 	............. 

	

50. 	Sales (Thousand 3) 694 355 132 194 231 142 140 
19 5 11 7 16 11 11 

400 125 215 (x) 197 178 26 

Food Group, No. 	or stores 	......................... 
Sales 	(Thousand $) 	.................... 

12 4 6 2 4 3 5 

45. Country General Stores, No........................ 

49. Automotive Group, No. of storCs ................... 

54. - 	Sales (Thousand $ ) 230 (x) 104 (x) 95 (x) 12 

	

48. 	Sales 	(Thousand 3) 	.................... 

	

55. 	Drug Stores, No ................................... 7 2 2 2 3 - 

107 (x) (x) (x) 38 (x) - 

E. Apparel Grout, No. of stores 	...................... 
52. 	Sales 	(Thousand 	$) 	.................... 

14 1 3 13 4 2 8 

51. Furniture-Household Group, No. of stores .......... 

56. 	Sales 	(Thousand 3) 	.................... 

115 (x) (x) 166 43 () 60 
RETAIL SERVICE ESTARLISHNENTS, 1941 

Filling stations 	(a). No.......................... 
Sales 	(Thousand $) 	.................... 

5. Total receipts, all establishments (Thousand 3) 263 66 123 87 139 67 102 
80. Receipts from personal services (Thousand 3) 55 16 26 20 44 29 15 
61. Automotive repair and service 	shops (Thousand 3) 41 - (x) (x) 11 (x) (x) 

Note: 3ee footnotes for Quebec on Page 47 
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Table 5.--QrTE8EC--Consuiner Market Data, by Counties and Towna--(Cont'd.) 

MONTREAL AND JESUS ISLANDS 
Lava'.-des- Montreal Montreal Montreal Mont- Outre- Pointe-aux- 

County Montreal Dorval Lachine La Salle Rapides East North fleet Royal nolt Trib1es  

1,020,018 818,577 2,052 18,630 2,362 2,716 2,242 4,519 3,190 2,174 28,641 2,970  

1,138,431 903,007 2,048 20,051 4,651 3,242 2,355 6,152 2,474 4,888 30,751 4,314  
34.16 27.10 0.06 0.60 0.14 0.10 0.07 0.18 0.10 0.15 0.92 0.13 S. 

971,459 777,151 1,698 17,033 3,882 3,134 2,150 5,561 2,602 3,731 23,801 3,945  
74,482 48,612 272 1,929 416 30 11C 353 609 794 1,790 111  
92,192 77,183 78 1,089 353 78 95 238 263 362 5,160 258  

278,310 196,960 600 4,917 1,157 64 234 791 2,647 3,182 11,498 428  
390,051 327,561 289 5,825 902 2,215 1,068 3,014 26 257 3,675 2,103 B. 
465,923 374,663 1,159 9,279 2,587 963 1,053 2,337 800 1,444 15,497 1,778 9. 

4,147 3,823 - 30 5 - - 10 1 5 81 5 10. 
10,208 - - - - - - - - - - - 11. 
1,843 - (a) - (a) (a) (a) - (a) (a) - (a) 12. 
1.722 - (a) - (a) (a) (a) - (a) (a) - (a) 13. 

250.729 203,685 (a) 4,258 (a) (a) (a) 1,304 (a) (a) 7038 (a) 14. 
1,809 - (a) - (a) (a) (a) - (a) (a) - (a) 15. 

246.345 197,836 (a) 4,381 (a) (a) (a) 1,294 (a) (a) 7,033 (a) 16. 
4,696 - (a) - (a) (a) (a) - (a) (a) - (a) 17. 

434,333 352,772 (a) 8,520 (a) (a) (a) 3,067 (a) (a) 9,919 (a) is 
37,592 22,942 (a) 953 (a) (a) (a) 649 (a) (a) 1,687 (a)  

211,082 175,944 (a) 3,221 (a) (a) (a) 623 (a) (a) 5,230 (a)  

475,028 380,092 (a) 8,089 (a) (a) (a) 1,937 (a) (a) 13,921 (a)  
281,520 230,657 5,597 (a) (a) (a) 1,351 (a) 6,128 (a)  
111,954 90,856 1,477 (a) (a) (a) 305 (a) 4,269 (a)  

1,075 1,000 1,180 (a) (a) (a) 912 (a) 1,702 (a)  
518 511 

F(x))s 

 

486 (a) (a) (a) 384 F (a) 617 (a) 2 6. 
45,598 41,535 446 25 (x) 24 48  51 443 53  
42,7 39,131 364 16 (x) 19 27  43 390 45  
26,694 25,062 75 - - (x) (x) - 188 -  
45,730 44,698 (x) 100 - - (x) (x) (x) - 315 - 	-  

168,924 147,917 - 5,532 1,254 - 3,117 - - - 1,092 303  
219,686 188,248 - 10,372 1,538 - 5,073 - - - 1,433 357  

1,799 - - - - - - - - - - -  
4,023 - - - - - - - - - - -  

23,781 - - - - - - - - - - -  
2,236 - - - - - - - - - - - 35, 

13,219 - - - - - - - - - - - 36. 
74,416 60,244 (a) 1,365 (a) (a) (a) (a) (a) (.) 1,717 (a) 37. 

13,729 11,959 28 274 16 13 21 42 21 12 129 33 38. 
407,387 369,471 255 5,185 182 89 278 373 916 275 4,307 486 39. 
14,811 12,745 20 268 36 9 28 58 22 16 166 50 40. 

443,302 394,415 276 5,669 474 (x) 350 657 556 475 5,094 700 41. 
64.15 48.18 0.05 0.69 0.06 0.01 0.04 0.08 0.07 0.06 0.62 0.09 42. 

6,795 5,793 7 126 21 8 15 34 9 6 81 25 43. 
132,164 110,580 124 2,481 274 (x) 155 330 180 289 3,388 343 44. 

15 - - - - - - - * - - - 45. 
409 - - - - - - - - - - - 46. 
498 429 - 14 - 1 3 - - 8 - 47. 

69,462 67,409 - 525 - (x) - 4 - - 120 - 48. 
775 607 4 13 4 - 4 3 3 4 10 8 49. 

56,825 49,026 77 467 49 - 54 136 113 47 540 109 50. 
2,095 1,887 - 26 5 - 1 5 2 2 16 4 51. 

49,098 44,998 - 638 (x) - (x) 20 (x) (x) 251 (x) 52. 
298 255 - 9 - - - - - 1 2 -  

18,257 18,619 - 281 - - - - - (x) (x) -  
368 297 T 5 1 - - 1 2 2 10 1 56. 

11,794 9,939 (x) 123 (x) - - (x) (x) (x) 544 (x) 56. 
467 357 3 8 4 - 4 2 2 3 7 8  

13,392 11,204 (x) 190 49 - 54 (x) (x) (x) 349 109  

43,204 88,630 - 428 213 (x) (x) 17 65 22 1,179 20  
15,147 12,337 - 247 10 (x) (x) (x) 45 22 941 13  
3,304 2,907 

- 
30 (x) - - - - - 128 -  
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Table 5.--QUEBEC-Consumer Market Data, by Counties and Towns--(Cont'd.) 

MONTREAL AND JESUS ISLANDS--(CONT'D.)  

Pointe Ste.Anne St. St.Michei- St. Ste. erdun 
Claire Uavue Laurent de Laval Pierre Rose  

Population, 	1931, Total 	No. 	...................... 4,058 2,417 5,348 1,528 4.185 1,661 60,745 
POPULATION, LIVING IROUPS AND DWELLINGS, 1941 

. 

Persons, 	Tota1 	No. 	....................... . ....... 4,536 5,006 6.242 2,956 4,061 2,292 67,349 
Per cent of provincial total 0.14 0.09 0.19 0.09 0.12 0.07 2.02 

Persons 	(b), 	Canadian born 	...... ................. 3,574 2.632 5,604 2,685 3,431 2,206 52,566 
802 296 367 32 340 52 12,309 British born 	......................... 
160 78 271 239 290 34 2,464 

	

6. 	Foreign born 	......................... 

	

7. 	Official language, English only ................... 2,026 570 922 177 1,126 137 30,847 
652 1,100 2,994 1,772 1.298 1,360 9,301 

1,856 1,335 2,325 994 1,623 794 27,115 
10. 	N'ither En1ish nor French 2 1 1 13 14 1 86 
11. Persons in farming arsas, Total No. (d) - - - - - - 

(a) (a) - (a) (a)  
(a) (a) - (a) (a)  

116,184 14. 	Urban (d) 	. (a) (a) 1,196 (a) (a) (a 
(a) (a) - (a) (a) a - 

(a) (a) 1,187 (a) (a) (a) 16,312 
Number of children in familio,,In farnior areas(d) (a) (a) - (a) (a) (a) - 

Other (4.) (a) (a) 2,546 _Ja) (a) ..  26,849 
Dwellings occupied, Owned Cd) 

. (a) (a) 342 (a) (a) (a) 1,554 

. .................... 20 	Rented () 
. 

(a) (a) 824 (a) (a) (a) 14,472 

8. 	French only .................... 

GAINFULLY OCCUPIED, INCOMES, ETC.. 1941 
Csinf'ulIy occupied, Total Persons (.41 (a) (a) 2,463 (a) (a) _.(!.)_ 27,1 
Wage earneiiFTe 	...................... (a) 1,341 (a) (a) (a) 17,084 

(a) (a) 385 (a) (a) (a) 5,444 

15. 	Families. In farming areas 	(d) 	.................... 

Average annual wage earnings, Male '$) (ri) 	(f) (a) (a) 1,160 (a) (a) (a) 1,141 
Female ($) 	(d) 	(f) (a) (a) 488 (a) (a) (a) 553 

68 98 100 16 43 i' Retailing, No. employees 	........................... 
Salaries and wages (Thousand $) ................. 62 85 99 13 37 31 1,389 

(x) (x) (x) - (x) (x) 93 
(x) (x) (x) - Cx) (x) 169 
- - 4,321 38 - 109 

28. Wholesaling, No. employees 	........................ 

31. 	Salaries and wags (Thousand 	) - 

. 

- 5,376 28 - 82 

- - - - - - - 

Gross value production (Thousand $) (d)(y) - 

. 

- - - - - - 

Farm values (Thousand 8) 	(d) 	............... - - - - - - - 

9. 	English and French 	............. 

Average gross production per farm ($)(d) - - - - - - - 

Average farm value per farm 	c1) - - - - - - - 

12. Households, In 1'aring areas 	(d) 	.................. 

(a) (a) (a) (a) (a) 4,190 

	

13. 	Other rural 	(d) 	....................... 

	

16. 	Other 	(d) 	.............................. 

RETAIL MZRCHANISE TRADE 
34 47 70 17 41 35 588 38. No. of stores, Total, 1930 ........................ 

643 918 1,311 320 983 322 12,774 

37. 	Passenger cars registered, No 	................... 

. 

44 56 63 30 43 40 658 

	

23. 	Total 	Female (d) 	.................... 

	

41. 	Retail sales, Total, 1941 (Thousand $) 	......... 975 1,349 1,372 268 686 795 18,751 
0.12 0.16 0.17 0.05 0.08 0.10 2.29 

RETAIL DISTRIBUTION, BY GROUPS, 1941 

29. 	Salaries and wages (Thousand $) 	................ 

12 20 34 21 27 19 325 

30. Manufacturing, No. employees 	...................... 

441 447 584 182 493 242 7,605 
-  - - - - - - 

	

32. 	Farms, Totsi No. 	(d) 	.............................. 

	

46. 	Sales (Thousand $) - - - - - - - 

2 3 3 - 1 T 22 

Retail sales, Total, 1930 (Thousand $) ......... 
No. 	of stores, Total, 	1941 	........................ 

(x) 182 46 - (x) 60 974 
49. Automotive Group, No. of stores ................... 4 6 6 1 2 2 23 

	

42. 	Per cent of provincial sales, 1941 ............. 

	

60. 	Sales (Thousand 8) 100 210 118 (x) (x) (x) 3.004 

46. 	Country General Stores. No........................ 

2 7 2 - 3 110 
(x) 52 (x) - 19 12 2,615 

iood Group. No. 	of stores... ........................ 
Sales 	(Thousand $) 	.................... 

1 2 1 1 - - 17 

47. General Merchandise Group, No. of' stores .......... 

	

48. 	Sales 	(Thousand $) 	.................... 

	

54. 	Sales (Thousand 8) (x) (x) (x) (x) - - (x ) 

Sales 	(Thousand $) 	.................... 
Furniture-Household Group, No. of stores .......... 

3 3 2 - 1 T 17 
46 60 (x) - (x) (x) 478 

51. Apparel Group, No. of stores ...................... 

4 1 5 1 2 1 12 

Drug Stores, 	No..................................... 
Sales 	(Thousand 	8) 	...................... 

100 (x) 81 (x) (x) (x) 503 
RETAIL SERVICE ESTALISHMENTS, 1941 

Filling 	stations 	(e), 	No............................ 
Sales 	(Thousand $) 	..................... 

59, Total receipts, all establishments (Thousand $) 46 36 145 5 45 27 1,661 
Receipts from personal services (Thousand 8) (x) 22 57 (x) 35 9 956 
Automotive repair and service 	shops (Thousand $) - - 32 (x) - - 59 

Notes See footnotes for Quebec on Page 47. 
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Table 5p-QT1EPEC'Consuner Market Data, by Countiaa and Towna--(Cont'd.) 

ONTRF.AL AND NICOLET PAPINEAU PONTIAC PORTNEUF 

St.Marc dea St. 
Weatmeunt County County Nicolet County ham County County Donnacona carri&res Raiond - 

24,235 7,600 28,673 2,868 29,246 4,638 21,241 35,963 2,631 • 1,997 1,772 1. 

26,047 8,329 50,085 3,751 27,551 4,516 19,852 38,996 3,064 2,118 2,157 2. 
0.78 0,25 0.90 0.11 	1 0.83 0.14 0.60 1.17 0.09 0.06 0.06 	1 3. 

19,756 8,113 29,742 3,661 26,997 4,329 19,488 38,724 2,985 2,094 2,151 4. 
4,049 12 5 2 245 109 175 44 11 - - 5. 
2,233 204 338 88 309 78 189 228 68 24 6 8. 

15,848 23 8 2 2,770 761 11,202 343 61 1 2  
620 7,158 28,335 3,192 17,181 1,624 2,574 34,785 2,503 1,921 1,894  

9,564 1,148 1,739 557 7,592 2,127 6,058 3,864 500 196 261  
15 - 3 - 8 4 18 4 - - - 10. 

- 5,388 20,482 - 13,947 - 12,636 16,809 - - - 11. 
- 980 3,602 (a) 2,650 (a) 2,573 2,815 (a) (a) (a) 12. 
- 131 262 (a) 539 (a) 539 1,397 (a) (a) (a) 13. 

6,030 533 1,499 (a) 2,341 (a) 1,018 2,961 (a) (a) (a) 14. 
- 963 3,636 (a) 2,628 (a) 2,455 2,841 (a) (a) (a) 15. 

5,604 606 1,632 (a) 2,761 (a) 1,423 3,943 (a) (a) (a) 16. 
- 2,870 11,257 (a) 7,415 (a) 6,162 9,237 (a) (a) (a) 17. 

7,115 1,312 3,791 (a) 6,367 (a) 3,346 11,213 (a) (a) (a) 18. 
2,317 1,237 (a) 3,837 (a) 3,156 5,075 (a) (a) (a) 19. 
3,628 385 841 (a) 1,532 (a) 884 1,915 (a) (a) (a) 20. 

12,424 2,907 10,042 (a) 9 0 666 (a) 7,252 13,078 (a) (a) () 21. 
4,902 714 2,151 (a) 3,744 (a) 2,687 5,354 (a) (a) (a) 22. 
4,549 236 871 (a) 926 (a) 619 1,402 (a) (a) (a) 23. 
2,482 514 458 (a) 629 (a) 478 682 (a) (a) (a) 24. 

608 284 237 (a) 228 (a) 269 187 (a) (a) (a) 25. 
720 58 103 26 218 116 100 213 73 17 47 26. 
719 43 66 17 138 75 77 143 47 13 -29 27. 
194 23 37 (x) 16 (x) (x) 18 (x) - (x) 28. 
364 32 56 (x) 30 (x) (x) 30 (x) - (x) 29. 

1,313 382 642 382 1,405 - 226 2,040 - 74 147 30. 
1,750 243 415 287 1,721 - 133 2,222 - 65 101 31. 

- 1,033 3,641 2,371 - 2,232 2.747 - - - 32. 
- 1,051 2,834 1,821 - 1,682 2,414 - - - 33. 
- 6,561 16,465 11,648 - 11,061 14,069 - - - 34. 
- 998 778  

F--Ta-T- 

768 - 754 879 - - - 35. 
- 6,351 4,522 4,913 - 4,956 5,122 - - - 36. 

2,305 540 879 1 0 982 (a) 1,306 1,539 (a) (a) (a) 37. 

128 77 325 45 370 87 190 472 25 34 31 38. 
6,330 730 1,681 380 3,518 1,297 1,524 2,517 360 205 316 39. 

141 91 365 52 299 82 169 480 49 25 42 40. 
6,820 1,061 2,705 535 3,132 1,181 1,697 3,633 748 195 680 41. 
0.83 0.13 0.33 0.07 0.38 0.14 0.21 0.44 0.09 0.02 0.08 42. 

44 35 164 20 145 46 75 207 13 7 19 43. 
3,070 190 730 180 894 370 339 1,006 279 21 94 44. 

- 13 68 - 55 - 40 64 - - - 45. 
- 333 1,084 - 1,065 - 888 670 - - - 46. 

1 3 13 4 7 3 2 32 6 - 	 10 6 47. 
(x) (x) 43 31 122 117 (x) 588 81 97 362 48. 

15 11 23 3 24 5 16 50 5 2 5 49. 
1,453 212 198 56 300 155 259 639 153 (x) 82 50. 

20 7 22 7 21 9 7 31 7 1 3 T 
361 36 184 70 177 143 64 176 46 (x) 52 52. 

8 2 4 2 10 2 2 19 6 1 2 53. 
317 (x) 26 (x) 103 (x) (x) 187 78 (x) (x) 54. 

91  1 4 2 3 2 2 3 1 - - 55. 
482 (x) 16 (x) 20 (x) (x) 10 (x) - - 56. 

7 6 15 1 17 3 12 30 2 - 2 57. 
203 47 111 (x) 198 (x) 103 197 (x) - (x) 58. 

681 32 124 27 154 49 88 288 23 8 40 59. 
383 (x) 33 13 52 13 26 51 6 4 9 60. 
110 - (x) - 6 1 	(x) 14 74 - - (x) 1  61. 
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Table 5.--QUEBEC--Consumer Market Data, by Counties and Towns--(Cont'd. 

QIJEBEC  
C)mrles Cour- Lorette- Monor- 

County Beauport bow-g G1ffard yule encv 

Population, 	1931? Total 	No. 	...................... 170,915 3,242 1,69 1,618 3,573 2,251 4,575 
POPULATIOU, LIVING GROUPS PND DWELLINGS, 1941 

Persons, 	Total 	No ................................. 202,882 3,725 2,789 2,011 4,909 2,564 5,393 
Per cent of provincial total 6.09 0.11 0.08 0.06 0.15 0.08 0.16 

Persons 	(b), 	Canadian born 	........................ 199,168 3,685 2,746 1,981 4,833 2,541 5,353 
British born 	......................... 927 3 8 13 4 1 4 

2,785 37 35 17 72 22 36 
4,133 6 9 9 6 29 3 

143,747 3,010 2.109 1,601 4068 1,848 4,804 
54,925 709 671 401 827 686 586 

B. 	 French 	only 	.................... 
English and French ............. 
Neither English nor French .... 77 - - - 8 1 - 

11. 	Persons in farmini 	areas, Toai No. (d) 6,632 - - - - - - 

1,289 (a) (a) TT (a) (a) - 

2,850 

. 

(a) (a) (a) (a) (a) - 

14. 	 Urban (d) 32,411 (a) (a) a (a) (a) 942 
1,303 (a) (a) a (a) (a) - 

Foreign 	born 	......................... 
Official 	language, 	English only 	................... 

Other 	d) 	............................. 34,774 (a) (a) (a) (a) (a) 985 
Number of children in fsrni1iea,In farming az-easd) 3,640 (a) (a) (a) (a) (a) - 

	

12. 	Houeeholds. 	Tn farming areas 	(d) 	.................. 

	

18. 	 Other (d) 

. 

85,600 (a) (a) a (a) (a) 2,829 

13. 	 Other 	rural 	ci) 	....................... 

9,787 (a) (a) a (a) (a) 196 

15. 	Families, 	In farming areas 	(ci) 	.................... 

25,206 (a) (a) (a) (a) (a) 694 
GAINFULLY OCCUPIED, INCOMES, ETC., 1941 

Dwellings occupied, 	Owned 	(d 	..................... 

ll. Gainfully occupied, Total Persons 	(d) 76,380 (a) (a) (a) (a) (a) 2,093 

Rented 	(d) 	.................... 

41,323 (a) (a) (a) (a) 1,355 22. 	Wage earners, 	Total 	Male 	(d) 	...................... 
16,792 (a) (a) (a) (a) (a) 601 Total 	Female 	(d) 	.................... 

Average annual wage earnings, Male 	$) (d) (f) 	... 946 (a) (a) (a) (a) (a) 737 
Female 	(4) 	(ci) 	(f). 372 (a) (a) ()_ (a) (a) 487 

6,734 19 36 3 51 54 45 
6,223 12 25 2 23 38 37 
2,911 - - - (x) (x) (x) 

Retailing, No. 	employees 	.......................... 
Salaries and wages (Thousand 4) 	................ 

4,273 - - - (x) (x) (x) 
30. 	Manufacturing, 	No. 	employees 	...................... 19,486 117 19 - - 455 - 

Wholesaling, 	No. 	employees 	........................ 
Salaries and wages 	(Thousand 4) 	................ 

31. 	Salaries and wages (Thousand 4) 21,889 113 16 - - 353 - 

32. 	Farms, 	Total 	No. 	(d) 	............................. 1,379 - - - - 

33. 	Gross value production (Thousand 8) (d)(y). 1,812 - - - - - - 

10,207 - - - - - - 

	

34. 	Farm values 	(Thousand 4) 	d) ................ 

	

35. 	Average gross production per iarr ($)(d),,.  1,314 - - - - - - 

36. 	Average farm value per farm 	;)cij 7,402 - - - - - - 

12,797 (a) (a) t) •;) (a) (a) 37. 	Passenger cars registered, 	No. 	(g) ................ 
RETAIL MERCNANT'ISE TRADE 

2,062 25 16 15 12 43 37 
50,286 205 108 95 95 357 465 
2,395 30 25 17 30 60 49 

Retail sales, Total, 	1930 (Thousand 4) 	......... 
No. 	of 	stores, 	Total, 	1941 	........................ 

66,914 246 325 87 362 552 523 Retail sales, Total, 1941 	(Thousand 4) 	......... 
Per cent of' provincial sales, 1941 	............. 8.17 0.03 0.04 0.01 0.04 0.07 0.06 

RETAIL DISTRIBUTION, BY C,ROrYPS, 1941 
1,152 18 14 12 14 26 54 

18,325 172 169 73 157 247 395 
45. 	Country General Stores, No ........................ 15 - - - - - - 

46. 	 Sales (Thousand 4) 231 - - - - - - 

47. General Merchandise Group, No. of stores .......... 75 2 1 1 2 7 5 
48. 	 Sales 	(Thousand 	4) 	.................... 9,300 (x) (x) (x) (x) 85 35 
49. Automotive Group. No. of stores ................... 166 1 4 2 5 4 1 

	

38. 	No. 	of stores, 	Total, 	1930 	........................ 

	

50. 	 Sales (Thousand 4) 10,120 (x) (x) (x) 84 49 (x) 
291 2 1 2 8 5 

8,554 (x) (x) - (x) 30 54 

Food 	Group, 	No. 	of stores . ......................... 
Sales 	(Thousand 4) 	.................... 

60 - - - - 1 1 
Sales (Thousand 4) 3,420 - - - - (x) (x) 

47 2 - - S - 

56. 	 Sales 	(Thousand 4) 	..... . .............. 1,239 (x) - (x) - 21 - 

51. Apparel Group, No. 	of stores 	...................... 
52. 	 Sales 	(Thousand 4) 	.................... 

Drug 	Stores, 	No...................................... 

93 1 3 2 3 2 1 

53. Furniture-flousehold Group, No. of stores .......... 

2,447 (x) (x) (x) (x) (x) (x) 
RETAIL SERVICE ESTAPLISHMENTS, 1941 

. 

Filling 	stations 	(e), 	No.............................. 
Sales 	(Thousand 	4) 	.................... 

Total receipts, all establishments (Thousand 4) .. 4,686 13 41 .13 7 30 34 
1,698 (x) (x) 3 (x) 10 17 Receipts from personal services 	(Thousand 4) 	...... 

Automotive repair and service 	shops (Thousand 4). 275 - - - 
- (I) 

Note: See footnotes fnr Quebec on Page 47 
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Table 5.--QUE6EC--Consuner Market Data, by Counties anti. Towns--(Cont'd.) 

QUEBEC 
(con RICHELIEU RICHMOND RIMOtJSKI 

Quebec Quebec County St• Soral County Asbestos Richmond Windsor County Mont Rimou5ki 
Weet  Joseph  Joli  

130,594 1,813 21,483 1,869 10,320 24,956 4,396 2,596 2,720 33,151 3,143 5,589 1. 

150,757 3,619 23,691 2,207 12,251 27,493 5,711 3,082 3,368 44,233 3,533 7,009 2. 
4.52 0.11 0.71 0.07 0.37 0.83 0.17 0.09 0.10 1.33 0.11 	1  0.21 3. 

147.661 3,588 22,964 2,146 11,884 26,354 5,454 - 2,965 3,198 43,843 3,486 6,928 4. 
782 5 51 1 38 403 72 52 55 17 - 7 5. 

2,312 28 674 60 327 736 185 65 115 373 47 74 6. 
3,032 5 171 12 120 3,035 245 587 154 82 47 16 7. 

102,336 3,318 18,658 1,609 8.980 15,528 3,700 924 1,741 40,304 2,648 5,524 8. 
45,528 296 4,845 586 3,146 8,928 1,765 1,571 1,472 3,840 838 1,469 9. 

61 - 17 - 3 2 1 - 1 7 - - 10. 
- - 5,614 - - 10,542 - - - 25,412 - - 11, 
- (a) 1,080 (a) - 2,034 - (a) (a) 3,843 (a) -  
- (a) 536 (a) 277 - (a) (a) 936 (a) -  

28,170 (a) 5,036 (a) 2,304 3,357 1,153 (a) (a) 2,192 (a) 1,102  
- (a) 1,101 (a) - 1,958 - (a) (a) 3,865 (a) -  

27,594 (a) 3,748 (a) 2,504 3,477 1,159 (a) (a) 3,083 (a) 1,111  
- (a) 3,012 (a) - 5,587 - (a) (a) 14,167 (a) -  

65,521 (a) 7,574 (a) 5,208 8,009 2,946 (a) (a) 9,419 (a) 3,188  
5,306 (a) 2,582 (a) 867 3,112 286 (a) (a) 5,118 (a) 444  

21,588 (a) 1,915 (a) 1,332 2,394 826 (a) (a) 1,551 (a) 580  

58,163 (a) 8,649 (a) 4,727 9,553 1,843 (a) (a) 14,177 (a) 2,603  
32,581 (a) 5,045 (a) 3,498 4,515 1.371 (a) (a) 4,832 (a) 1,303  
13,800 (a) 888 (a) 656 1,186 222 (a) (a) 1,702 (a) 583  

977 (a) 868 (a) 909 886 997 (a) (a) 606 (a) 768  
380 (a) 278 (a) 289 338 350 (a) (a) 199 (a) 205  

6,436 6 385 30 337 720 425 103 120 379 70 243  
6,007 4 320 18 291 281 68 80 83 273 35 194  
2,858 - 80 - 80 23 (x) (x) - 104 46 42  
4,197 - 96 - 96 23 (x) (x) - 104 40 51  

16,742 - 5,046 - - 1,896 92 492 620 1,083 19 724  
19,586 - 4,855 - - 2,153 109 428 1,118 774 15 562  

- 1,163 - - 2,003 - - - 3,695 - -  
- - 1,111 - - 1,901 - - - 2,008 - -  
- - 7,782 - - 10,171 - - - 13,869 - -  
- - 955 - - 949 - - - 543 - -  
- - 6,691 - - 5,078 - - - 3,759 - -  

10,286 (a) 1,055 (a) (a) 2,131 (a) (a) (a) 925 (a) (a) 37, 

1,742 10 284 18 184 268 52 57 41 332 61 83  
48,172 34 2,979 77 2,566 3,554 707 1,143 646 2,899 757 1,135  

1,984 21 324 30 201 305 68 69 50 502 70 120 40. 
63,202 128 5,730 258 4,981 5,042 1,107 1,504 1,161 5,923 890 3,409 41. 

7.72 0.02 0.70 0.03 0.61 0.62 0.14 0.18 0.14 0.72 0.11 0.42 42. 

904 18 180 22 103 123 31 21 19 222 26 41 43. 
16,404 115 1,942 237 1,468 1,655 558 467 229 1,453 257 724 44. 

- - 16 - - 17 - - - 71 - - 45. 
- - 159 - - 262 - - - 800 - - 46. 

51 - 17 3 12 23 7 6 5 27 7 18 47. 
9,039 - 603 (x) 596 533 70 171 238 1,067 (x) 941 48. 

127 1 16 - 11 28 5 6 5 29 4 10 49. 
9,516 (x) 468 - 423 547 (x) 236 101 879 192 (x) 50. 

273 - 31 - 28 22 7 6 3 49 14 18 51.  
8,462 - 712 - 708 370 205 56 (x) 453 95 317 52. 

58 - 9 - 9 12 4 2 3 11 4 5 53. 
5,371 - 282 - 282 224 69 (x) 99 260 55 (x) 54. 

41 - 5 - 4 4 2 1 1 10 2 4 
1,199 - 128 - (x) 52 Cx) Cx) (x) 106 (x) 48 56. 

62 1 6 - 4 19 3 4 4 17 2 6  
2,040 (x) 55 - (x) 245 (x) (x) (x) 191 (x) 68  

4,428 3 259 9 194 168 53 42 47 321 49 108  
1,639 (x) 95 (x) 86 65 23 23 10 93 19 38  

253 - - - - (x) (x) - - 11 - (x) 61. 
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Table 	--QTTE8EC--Consuner Ilarket Data, by Counties and Towns--(Cont'd.) 

ROrr'Ir.l,E SAGUENAY SHEFORD BROOKE  
--County Marie- 

yule County 
- 
County Granby 

Water- 
100 County 

Pepulation, 	1931, 	Total 	No . 	...................... .13, 7 76 1.986 22,161 28,262 10,587 2,192 37,386 
PORYLATION, LIVING GROUPS AND rw}2LIN(;S, 1941 

Persons, 	Total 	No . 	............... ................. 15,842 2,394 29,419 33,387 14,197 3,173 46,54 
S. 	Per cent of provir.cial total 0.48 0.07 0.88 1.00 0.43 0.10 1.40 

15,300 2,299 29,100 31,877 13,408 2,980 43,250 
205 8 199 380 172 102 1,380 5. 	 British born 	......................... 
337 87 120 1,129 617 90 1,93 Foreign born 	......................... 

Official 	language, English only ................... 658 15 2,056 2,444 883 679 6,740 
12,132 1,797 20,560 21,565 8,470 1,085 19,140 French 	only 	.................... 
3,047 580 2,492 9,369 4,839 1,409 20,661 

4. 	Persons 	(b), 	Canadian born 	........................ 

English and French 	............. 
lu. 	 Neither English nor French 5 2 4,311 9 5 - 25 
11. 	Persons in farming areas, ioa1 rio. 	a) 8,420 - 5,348 11,921 - - 3,986 

1,613 (a) 862 2,280 - (a) 782 
440 (a) 3,824 222 - (a) 829 

	

13. 	 Other rural 	(d) 	....................... 

	

14. 	 Urban (d) 1,254 (a) 576 4,357 2 1 924 (a) 8,356 
1, 586  (a) 891 2,223 - (a) 763 

16. 	Other 	(d) 	............................... 1,549  (a) 4,462 4,442 2,933 (a) 8,854 
17. Number of children In families,In farrjirm 	areas(d) 4,312 (a 3,323 6,204 - (a) 2,055 
18. 	 Other 	(5) 2,532 J 13,306 9,301 6,373 (a) 16,970 

2,200 (a) 3.223 3,708 927 3,231 
1,044 (a 977 3,003 1,925  6,454 

GAINFULLY OCCUPIED, INCOMES, ETC., 1941 
21. Gainfully occupied, Total 	Persons 	(d) 6,001 8,749 12,426 5,710 

P(a) 

19,327 
1,918 (a 3,688 5,362 3,250  9,906 

84C (a 644 2,262 1,677  4,740 23. 	 Total Female 	(d) 	.................... 
24. Average annual wage earnings, Male 	() 	(ti) 	(f) , 679 (a 705 698 770  953 
25. 	 Female 	(.) 	(d) 	(f) 323 (a) -  214 398 433 (a) 444 

121 0 208 468 332 67 1,533 
85 26 232 355 264 54 1,487 27. 	Salaries and wages (Thousari 3) 	................ 

6 (x) 2 87 79 5 531 Wo1esa1ing. No. employees 	........................ 
Salaries and wages (Thousand $) ................ 5 (x) 2 93 87 5 795 

890 485 1,264 4,898 3,852 771 7,828 30. Manufacturing, No. 	employees 	...................... 
31. 	Salaries and wages (Thousand $) 570 344 1,541 4,637 3,629 782 8,593 
32. 	Farms, 	Total NO. 	(d) 	.............................. 1,550 - 633 2,417 - - 1,045 
33. 	Gross value production (Thousand $) 	(d)(v) 2,313 - 369 2,559 - - 1,073 

12,813 - 1,867 13,918 - - 5,488 
Average gross production per farm ()(d) 1,492 - 583 1,059 - - 1,027 
Average farm value per farm (3)(d) 8,266 - 2,949 5,758 - - 5,252 

Passenger cars registered, No. (g) ................ 1,375 (a) 300 2,549 1.117 (a) 4,230 

12. 	Households, 	In farming areas 	(d) 	.................. 

RETAIL MERCHANDISE TRADE 

	

15. 	Families, 	In farming areas 	(d) 	.................... 

	

34. 	Farm values 	(Thousand $) 	(d) 	............... 

200 50 169 325 144 48 485 No. 	of stores, 	Total, 	1930 	......................... 
Retail 	sales, Total, 	1930 (Thousand $) 	........ 1,295 369 2,684 3,999 2,169 876 11.699 

19. 	Dwellings 	occupied, 	Owned 	(cl) 	..................... 

198 49 232 405 219 57 592 

	

20. 	 Rented 	(d) 	.................... 

	

40. 	No. 	of stores, 	Total, 	1941 	......................... 
722 3,653 6,380 4,263 985 17,320 

22. 	Wage 	earners, 	Total 	Male 	(d) 	...................... 

0.26 0.09 0.45 0.78 0.52 0.12 2.12 
RETAIL DISTRIBUTION, BY GROUPS, 1941 

	

26. 	Retailing, 	No. 	employees 	.......................... 

	

41. 	Retail sales, Total. 	1941 	(Thousand $) 	.......... 

.. 

..2,138 

69 17 86 151 89 17 227 

42. 	Per cent of provincial 	sales, 	141 	.............. 

548 199 419 1,932 1,434 273 4,783 
29 - 96 31 - - 7 

46. 	 Sales (Thousand $) 412 - 2,102 616 - - 121 
47. General Merchandise Group, No. of store,s 5 4 5 19 12 5 19 
48. 	 Sales 	(Thousand 3) 	.................... 15 (x) 495 504 408 (x) 1,523 

27 4 2 46 20 11 76 
50. 	 Sales (Thousand $) 521 212 (x) 991 605 235 3,819 

13 5 5 49 31 10 77 

49. Automotive Group, No. of stores ................... 

130 80 29 744 605 120 2,371 

	

43. 	Food Group, No. 	of stores 	.......................... 

	

44. 	 Sales 	(Thousand $) 	..................... 

4 2 3 13 8 4 21 

45. 	Country General 	Stores, No......................... 

Furniture-Household Group,00. of stores ........... 
Sales (Thousand $) 31 (x) 7 322 276 (x) 1,252 

1 1 2 10 6 3 16 
(x) (x) (x) 112 88 (x) 499 

Apparel Group, No. of stores ...................... 
Sales 	(Thousand $) 	.................... 

16 3 2 22 9 4 46 
123 (x) (x) 325 178 73 1,067 

Drug 	Stores, 	No...................................... 
Sales 	(Thousand 	$) 	.................... 

RETAIL SERVICE ESTALrSm.ENTS, 1941 

FIlling 	etations 	(e), 	No............................ 
Sales 	(Thousand 	$) 	...................... 

50. Total receipts, all establishments (Thousand 3) 97 31 78 391 229 60 1,208 
Receipts from personal services (Thousand 3) 26 14 34 150 104 13 453 
Automotive repair and service 	shops (Thousand 8) (x) - (x) 16 10 - 162 

Note: See footnotes for Quoben on Page 47 
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Table 5.__QT'E8EC-Conswner Parket flata, By Countios and Towns--(Cont'd.) 

SERIR00 STANSTEAP ST. HYACINTHE ST. JEAN ST. MAURICE 

Lennox- 
hue 

SEer-
brooke County County 

ti- 
cook ?ao County 

St. 
Hyacththe County  

St. 
Jean County 

Shawiniran 
Falla 

Troie 
Rivirea - 

1,92' 28,933 9,099 25,118 4,044 6,302 25,854 13,448 17,649 11,256 69,095 15,345 35,450  

2,150 35,965 9,328 27,972 4,414 9,034 31,645 17,790 20,584 13,646 80,352 20,325 42,007  

0.06 1.08 0.28 0.84 0.13 0.27 0.95 - 0.53 0.62 0.41 2.41 0.61 1.26  

1,850 33,389 9,160 25,769 4,144 8,502 30,620 11.063 19.604 12,881 77,670 19,562 40,380 T 
191 1.011 88 802 53 216 37 23 214 170 710 256 420  

109 1,564 80 1,340 217 316 988 712 766 595 1,971 507 1,206  

1.246 4,077 237 6,839 406 810 108 77 686 379 1,445 460 922  

190 14,477 6,708 11,241 1,965 4,931 25,691 13,212 12,428 7,952 60,171 14,025 29,930 B. 

714 17,399 2,380 9,884 2,042 3,292 5,843 4,507 7,466 5,312 18,698 5,814 11.146 9. 

- 12 3 8 1 1 3 2 4 3 38 26 9 10. 

- - 4,532 7 921 - - 6335 - 4,618 - 400 
1,823 

- 	 - - 

(a) - 885 1,674 (a) - 1,675 - 7 - - -  

(a) - 343 374 (a) - 295 - 276 - 928 - -  

(a) 7 1 770 742 4,161 1,903 4,380 - 3,361 2,945 2,716 12,016 3,820 7,688  

(a) - 879 1,586 (a) - 1,634 - 968 - 1,832 - -  

(a) 7,515 995 4,324 (a) 1,880 4,490 3,296 3,241 2,815 13,172 3.920 7,871 18. 

(a) - 2,271 3,759 (a) - 4,277 - 2,186 - 5,640 - -  

(a) 14,255 2,090 8,538 (a) 4,149 8,611 6,625 _I118_. 5 f755 j71 10,426 19,429  
(a) 1,767 1,318 3,176 (a) 594 2,948 763 1,823 739 4,828 774 1 1 626  

(a) 5,789 594 2,890 (a) 1,267 3,265 2,510 2,252 1,087 9,313 2,835 5,748  

(a) 15,463 3,105 10,654 (a) 3,404 13 2 053 8,288 8,159 5,627 27 , 586 6,697 15,160  

(a) 8,378 1,242 5,187 (a) 2,243 5,196 3,865 4,150 3,390 16,111 4,777 9,450  

(a) 4,308 193 1,877 (a) 716 2,833 2,341 1,581 1,363 4,665 1,160 3,066  

(a) 973 698 750 (a) 831 747 788 857 909 935 1,085 919  

(a) 447 207 404 (a) 424 417 434 405 425 340 355 355  

52 1,474 78 436 159 176 601 526 513 484 1,868 532 1,270  
59 1,423 51 343 121 132 503 450 503 483 1,559 445 1,084  

(x) 524 4 18 (x) 12 96 79 71 67 441 71 368 28. 

(x) 786 3 18 (x) 11 100 90 85 82 520 73 446 29. 

226 7,544 178 4,387 883 - 5,156 4,998 3,851 3,728 13.260 6,499 6,623 30. 

281 8,278 155 1 	4,346 672 - 4,409 4,320 4,383 4,.29 10,220 9,638_ 8,536 31. 
- - 914 1,685 - - 1,566 

- 

- 975 - 1,796 - - 32. 
- - 1,029 1,809 - - 1,871 - 1,257 - 1,621 - - 33. 
- - 5,911 10,166 - - 11,451 - 7,713 - 9,536 - - 34. 
- - 1.,126 1,074 - - 1,195 - 1,289 - 903 - - 35. 
- - 6,467 033 - - 12 - 	 - 

806 
7,911 - 	 - 

894 
5,310 - - 36. 

(a) 3,131 772 2,835 (a) (a) 1,676 1,763 4,505 1,250 2,520 37. 

31 428 139 306 73 99 301 204 264 190 830 18 1  456 38. 
577 10,960 908 5,248 2,207 1,736 4,689 4,104 3,859 3,402 14,474 3,538 10,080 39. 

32 524 150 329 70 122 402 272 297 236 981 231 557 40. 

659 16,405 1,286 6,116 1,019 2,424 7,924 6,569 7,516 6,922 20,600 5,937 13,494 41. 

0.08 2.00 0.16 0.75 0.22 0.30 0.97 0.80 0.92 0.85 2.52 0.73 1.65 42. 

13 196 57 111 19 44 179 112 111 84 443 83 245 43. 
363 4,338 288 i,e68 358 932 1,965 1,391 1,785 1,657 5,813 (x) 3,375 44. 

- - 27 21 - - 20 - 10 - 22 - - 45. 
- - 418 470 - - 499 - 

17 
197 - 277 - - 46. 

- 19 - 13 6 7 21 17 17 69 19 45 47. 
- 1,523 - 665 539 126 661 859 752 752 2,573 505 2,049 48. 
8 62 18 48 8 10 37 19 32 19 71 17 40 49. 

112 3,673 296 918 297 197 929 806 1,877 1,709 
46 

2,691 
115 

658 
37 

1,932 50. 
1 75 8 33 8 22 44 41 46 67 61. 

(x) 2,345 28 528 129 381 954 951 879 879 2,972 938 1,983 52. 
1 20 4 16 6 4 11 11 12 11 34 15 19 53. 

(x) (x) 7 220 95 () 660 660 487 (x) 1,342 586 756 54. 

1 15 - 6 2 3 7 6 6 6 16 5 10 55. 

(x) (x) - 92 (x) 52 218 (x) 241 241 414 (x) 248 56. 
6 35 7 31 5 5 24 10 20 11 39 7 23 57. 

Cx) 983 59 337 78 55 313 (x) 287 212 616 155 399 58. 

61 1,113 70 315 87 111 453 392 312 291 1,278 347 872 53. 

(x) 442 28 91 25 36 163 143 118 104 514 (x) 381 60. 
(x) 120 (x) 24 (x) (x) 57 47 17 (x) 61 17 44 61. 
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Table 5. --tTEBEC--Coneumer Market Data, by Counties and Towns--(Cont'd.) 

EMISKkUIN TEMISCO(TATA 

County Noranda Rouyn 
Témisca- County Cat*no 

Rivtre-

du L.oup minque  

Population, 	1931, 	Total 	No. 	...................... 20,609 2,246 3,225 1,855 50,294 2,187 8,499 

POPULATION, LIVING GROUPS AND DWELLINGS, 1941 
Persons, 	Total 	No..  .............................. .40,471 4,576 8,808 2,168 57,675 2,031 8,713 

Per cent of provincial total 1.21 

. 

0.14 0.26 0.07 1.73 0.06 0.26 
37,714 3,784 7,893 1,778 57,117 1,980 S,S 

536 199 102 112 24 3 7 
2,221 593 813 278 534 48 110 
6,681 2,520 1,503 995 75 10 32 

22,318 359 3,286 84 49,380 1,542 4,938 
11,206 1,690 3,967 1,080 8,204 479 3,741 

Persons 	(b), 	Canadiarbrn 	........................ 
British born 	......................... 

10. 	Neither English nor French 266 7 52 9 16 - 2 

Foreign born 	......................... 
Official 	language, English only ................... 

French 	only 	.................... 
English and French ............. 

124 - - - 17 - - 

2,210 (a) - (a) 5,091 (a) - 

11. Persons in farming areas, Total Mo. 	....... 

2,122 (a) - (a) 1,796 (a) - 

Households, In farming areas 	(d) ................... 
Other 	rural 	(d) 	....................... 
Urban 	(d) 3,614 (a) 1,866 (a) 2,625 (a) 1,517 

Families, 	In farming areas 	( 	..................... 2,039 (a) - (a) 5,120 (a) - 

Other 	(d) 	................... ........ ... 5,349 (a) 1,732 (a) 4,270 (a) 1,483 
Number of children in families,In farming areas(d) ..7,622 (a) - (a) 20,542 (a) - 

Other (d) 13,453 (a) 3.959 (a) 12,141 (a) 1 	3,945 

4,611 (a) 718 (a) 7,341 (a) 767 Dwellings occupied. Owned 	(d) 	.................... 
3,140 (a) 1,083 (a) 1,894 (a) 704 Rented 	(d) 	.................... 

GAINFULLY OCCUPIED, INCOMES, ETC., 1941 
Gainfully occupied, Total Persone_(4) 13,88 ()_ P_ (a) 18,135 (a) 2,819 

7,211 (a) 2,314 (a) 5,474 (a) 1,489 Wage earners, 	Total 	Male 	(d) 	...................... 
1,144 (a) 401 (a) 1,675 (a) 546 Total 	Female 	(d) 	.................... 

Average annual wage earnings, Male ($) (d) 	(f) 1,081 (a) 1,125 (a) 600 (a) 947 
Fesle(4) 	(a) 	(f) 330 (a) 376 (a) 201 (a) 224 

753 232 402 38 374 15 232 
694 204 385 36 283 11 198 

H. 	Retailing, No. 	employees 	.......................... 

163 62 81 - 88 (x) 68 
Salaries and wages (Thousand $) 	................ 

Wholesaling, No. employees 	........................ 
Salaries and wages 	(Thousand I) ................ 244 101 124 - 85 (x) 72 

1,793 - 82 - 1,292 251 308 
_73 - 92 - 1,088 233 371 

30. 	nufacturing, No. 	employees 	...................... 

2,489 - - - 5,141 - - 

33. 	Gross value production (Thousand $) (d)(y) 1,327 - - - 2,821 - - 

7,363 - - - 17,962 - - 

35. 	Average pross production per farm ($)(a) 533 - - - 549 - - 

	

34. 	Farm values(Thousand $) 	(d) 	................ 

	

36. 	Average farm_valueper farm(*) Cd) 2,958 - - - 3,494 - - 

2,658 (a) (a) (a) 987 (a) (a) 
RETAIL MERCHANDISE TRADE 

248 35 62 17 558 29 159 
3,411 756 1,227 404 4,634 264 2,300 

Salaries and wages (ThoueandJ ) _............. 
Farms, 	Total 	No. 	(a) 	.............................. 

475 64 189 22 660 27 147 

9,765 2,360 4,929 518 6,565 274 3,045 

1.19 0.29 0.60 0.06 0.80 0.03 0.37 

	

37. 	Passenger cars registered, No. 	(r) 	................ 

	

42. 	Per cent of provincial sales, 1941 	.......... 
RETAIL DISTRIBUTION, BY GROUPS, 1941 

No. 	of stores, Total, 	1930 ........................ 
Retail sales, Total, 1930 (Thousand $) 	......... 

192 18 73 9 285 11 56 

	

40. 	No. 	of etora, 	Total, 	1941 	........................ 

	

41. 	Retail sales, Total, 1941 (Thousand $) ......... 

3,234 837 1,580 208 1,364 68 665 
47 - - 107 - - 

Food Group, No. 	of stores 	......................... 
Sales 	(Thousand 	3) 	.................... 

46. 	Sales 	çThousand)_.. ..... ........ 960 - -- - - -- - - 1,560 - - 

Country General Stores, No ........................ 

19 4 7 2 39 6 14 General Merchandise Group. No. of stores .......... 
Sales 	(Thousand 3) 	.................... 651 143 426 Cx) 521 (x) 197 

48 5 21 2 48 3 
50. 	Sales (Thousand $ ) 1,311 (x) 706 (x) 1,246 (x) 874 

53 11 31 3 56 3 26 

49. Automotive Group, No. of stores ................... 

1,244 267 865 60 656 (x) 408 
Apparel Group, No. of stores 	...................... 

Sales 	(Thousand $) 	.................... 
13 4 7 1 20 1 9 Firni'bire -ffousehold Group, No. of stores .......... 

Sales (Thousand $) _Lx)_ 169 () .276 xj_ 2C9 
Drug 	Stores, 	No................................... 8 3 3 1 8 - 3 

56. 	Sales 	(Thousand 3) 	.................... 211 77 103 (x) 46 - (x) 
Filling 	stations 	(e), 	No. 	........................ 3 9 - 23 1 3 

Sales 	(Thousand 	$) 	.................... 
.20 

268 80 112 - 193 Cx) Cx) 
RETAIL SERVICE ESTABLISHMENTS, 1941 

Total receipts, all establishments (Thousand 3) 484 155 254 20 301 24 103 
Receipts from personal services (Thousand $) 175 75 71 9 129 12 58 

- 61. Automotive repair and service 	shops (Thousand 3) . 8 - 8 - (x) - (x) 

Note: Lee footnotes for Quebec on Pate 47. 
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Table 	--QUEPEC--Conaumer )rket Data, by Counties and Towns-(Conttd.) 

TEMIS- TEPJ(250-!fliE 	- VA1IDRETTIL VERCITERES - WOLFE YAPLASKA 
COUATA  

Trois 
Pistoles 

County St.Aathe 
des Monte 

St. 
Jerome 

Ste. 
Th6r63o 

Terrebonne County County Seloell County County 

1,857 38,611 2,949 8,967 3,292 1,955 12,015 12,603 1,434 16,911 16,820 1. 

2,176 46,864 3,308 11,329 4.659 2,209 13,170 14,214 2,008 17,492 16,516 2. 
0.07 1.41 0.10 0.34 0.14 0.07 	- 0.40 0.43 0.06 0.52 0.50 3. 
2,145 45,297 - 	3,086 11,202 4,591 2,168 12,724 13,861 1,947 17.109 16,245 4. 

- 533 99 21 19 16 293 183 34 47 1 5. 
31 1,034 123 106 49 25 152 170 27 336 270 6. 
- 1,865 251 93 48 24 1,003 368 69 480 2 7. 

1,776 34,806 1,698 9,000 3,365 1,704 8,207 11,649 1,322 14,706 15,257 B. 
400 10,158 1,35-7 2,235 1,246 479 3,957 2,187 615 2,302 1,257 9. 

- 35 2 1 - 2 5 10 2 4 -10. 
- 12.733 - - - - 5,288 7,020 - 11,767 10.806  

(a) 2,475 (a) - (a) (a) 1,041 1,274 (a) 2,109 1,804  
(a) 1.694 (a) - (a) (a) 467 315 (a) 248 433  
(a) 5,267 (a) 2,317 (a) (a) 1,269 1,298 (a) 1,036 932  
(a) 2,341 (a) - (a) (a) 1,002 1,260 (a) 2,025 1,912  
(a) 6,693 (a) 2,290 (a) (a) 1,649 1,499 (a) 1,185 1,231  
(a) 6,792 (a) - (a) (a) 2,582 3,681 (a) 6,909 5,850  
(a) 15,041 (a) 5,344 (a) (a) 3,181 _ 2,940 (a) 2,815 	1 2,595  
(a) 5,313 (a) 724 (a) (a) 1,810 1,807 (a) 2,814 2,567  
(a) 3,793 (a) 1,519 (a) (a) 894 1,022 (a) 523 539  

(a) 17.262 (a) 4,292 (a) (a) 4,805 4,934 (a) 5,562 5,292  
(a) 8,242 (a) 2,530 (a) (a) 1,867 1,706 (a) 1,062 1,259 gy. 
(a) 2,871 (a) 1,135 (a) (a) 534 476 (a) 359 432  
(a) 676 (a) 738 (a) (a) 823 806 (a) 501 417  
(a) 355 (a) 419 (a) 336 282 (a) 241 208  
38 619 94 262 69 25 130 123 59 7 84 ! 
24 487 70 224 83 14 91 99 51 46 47 27. 
6 82 26 46 (x) - 19 8 (x) 24 7 28. 
4 94 31 53 (x) - 18 8 (x) 13 4 29, 

52 5,234 102 2,851 1,551 265 275 1.140 - 296 248  
46 4,590 73 2,436 1,417 220 203 1,503 - 227 143  
• 2,311 - - - - - 997 . Ii - 2,268 2,072  
- 2,039 - - - - 1,257 1,542 - 1,524 1,813  
- 12,519 - - - - 7,452 10,495 - 8.761 12,008  
- 882 - - - - 1,261 1,303 - 672 875  
- 5.417 - - - - 7,474 8 0 872 - 5,863 5.795  

(a) 3,524 (a) (a) (a) (a) 1,259 873 (a) 738 557 'T 

48 522 66 143 64 53 155 153 32 163 160 38. 
425 5,232 749 1,918 870 354 1,212 936 242 1,079 1,201 39. 
60 735 84 199 69 62 185 178 39 177 184 40. 

601 9,162 1,296 3,709 1,196 467 1,722 2,008 715 1,463 1,470 41. 
0.07 1.12 0.16 0.45 0.15 0.06 0.21 0.25 0.09 0.18 0.18 42. 

20 352 27 84 32 31 74 84 12 77 80 43. 
118 3,566 400 1,375 508 254 441 574 129 341 322 44. 

- 43 - • - .. 26 17 - 44 28 45. 
- 762 - - - - 512 383 - 784 735 46. 
7 40 9 15 4 4 3 11 U 4 

173 540 183 258 (x) 33 (x) 235 220 52 21 48. 
6 59 6 18 3 1 30 18 4 24 17 49, 

118 1,104 142 478 (x) (x) 355 572 316 158 134 50. 
7 59 5 27 11 8 8 14 2 7 8 £L 

92 837 65 514 161 41 43 39 (x) 32 11 52. 
3 21 6 9 2 2 1 4 1 2 4 53. 

(x) 368 43 263 (x) (x) (x) S (x) (x) 31 64. 
1 11 5 1 1 2 2 3 2 - 3 

(x) 184 63 (x) (x) (x) (x) 7 (x) - 1 56. 
4 28 2 8 2 1 17 9 - 14 857. 

(x) 362 (x) 102 (x) (x) 162 68 - 112 (x) 58. 

34 569 85 201 57 80 106 59 11 55 45 59. 
(x) 154 22 65 27 8 26 20 (x) (x) 13 80. 
(x) 46 - (x) - 10 (x) (x) - - (x) 61. 
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Table b--0NTaRIO--Conamar  Market Data, by Counti.. and Towns 

I ALGOMA IPANT 
(S.e PICO 8 for description, of these eerie..) ] 

PROVINCE d SatSt. County County 

1. 	Population, 	1931, 	Total 	No. 	...................... 3,431,883 46,444 2,805 23,082 53,476 30,107 4,137 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

Z. 	Persons, 	Total 	No................................. 5,787,655 52,002 2,619 25,794 56,696 31,948 4,637 
Per cent of provincial total 100.00 1.37 0.07 0.68 1.0 0.84 0.12 

Persons 	(b) 	Canadian born ......................... 3,054,373 42,478 2,445 19,973 45,2O 24,253 3,542 
2,794 50 1,984 8,346 5,574 1,002 

. 

6,728 124 3,837 3,140 2,121 93 
7. 	Official language, 	English only .................. 3.425,266 44,787 1,052 23,381 55,942 31,598 4,599 

British born ..........................449,145 
Foreign born ..........................283,780 

8. 	 French only 	................... 61,553 245 59 15 10 9 - 

283,195 
.. 

6,449 1,544 2,188 685 506 58 

	

9. 	 French and English ............. 

	

10. 	 Neither English nor French .... 17,661 525 2 192 60 35 - 

11. Persons in farming areas, Total Jo. (d) 742,649 6,712 - - 8,255 - - 

182,923 1,675 T3 - 2,204 - 

180,335 3,280 (a) - 3,092 - (a) 
Urban 	(d) 606,009 7,407 (a) 6,307 9,832 8,543 a 

Families, 	In farming area. 	(d) 	.................... 167,099 1,441 tiij - 2,100 - a 
Other 	(d) 	.............................. 756,192 9,919 (a) 6,167 12,082 8,142 (a) 

12. Households, 	In farming areas (ci) 	.................. 

Number of children in families,5n farming areas (d 298,810 3,060 (a) - 3,217 - (a 

1. 	 Other rural 	(ci) 	....................... 

Other (d) 1 k071,915 18,383 a 10,569 16,415 10,769 .1! - 

513,856 7,594 a 	3,362 8,336 3,885 (a 
399,546 4,229 (a) 	2,575 6,276 4,297 (a) 

	

19. 	Dw.11iigs occupied, 	Daned 	(d) 	.................... 

	

20. 	 Rented 	(ci) 	.................... 
GAINPULLY OCCUPIED, INCOMES, ETC., 1941 

21. G.inf'jl1y occupied, 	Thtal persons (d) 1,565,126 20,306 j 	(a) 	1 	10,267 23,983 13,980 j!L 
817,322 13,678 (a) 	I 	7,606 12,867 8,567 (a) 
274,430 2,005 (a) 	1,386 4,758 3,253 (a) 

Average annual wage earnings, Male (5) (d) (h) .. 1,119 1,050 (a) 	1,291 1,019 1,118 (a) 
Female 	(5) 	(d) 	(Ii) 	. 577 465 (a) 	516 556 567 

R.tailing, 	No. employee. 	.......................... 121,042 1,186 48 	981 	1,553 1,324 152 
123,475 1,151 39 I 	1,020 	1,558 1,392 119 

22. Wage earners, 	Total Mal. 	(ci) 	...................... 
25. 	 Total 	Feemle 	(a) 	.................... 

40,450 228 (x) 	221 	259 237 - 

67,894 313 Cx) 	504 	356 355 - 

27. 	Salaries and wages (Thousand $) ................ 

30. Manufacturing, 	No. employees ............... ...... 468,230 6,219 (x) 	5,574 	11,898 10,428 1,389 

28. Nh.l.saling, 	No. employees ........................ 

U. 	Salaries and wazes (Thousand 3) 660,722 10,109 (z) 	9,486 	14,928 15,540 1.502 
178,204 1,836 - 	 - 	 2,474 - - Farms, 	Total 	No. 	(d) 	.............................. 

Gross value production (Thousand $) (d)(y). 218,171 1,243 - 	 - 	 3,319 - - 

29. 	Salaries and wages (Thousand 3) ................ 

1,188,135 7,081 - 	 - 	 18,121 - - 

35. 	Averag, gross production per jam 	(3) (d) . 1,224 

. 

677 - 	 - 	 1,342 - - 

36. 	Av.rae farm value per farm 	3) (d) 6.667 5,857 - 	 - 	 7,325 - - 

34. 	Fans values 	(Thousand $) (d) 	............... 

636,624 7,028 (a) 	5,840 9,817 5,890 (a) 
RETIL MERCRANDISE TRADE 

37. 	Passenger cars registered, 	No. 	i . .................. 

43,045 602 56 	357 863 451 70 SB. 	No. 	of stores, 	Total, 	1950 	........................... 
59. 	Retail sales, 	Total 1930 (Thousand $) 	.......... 1,099,990 13,199 829 	9,985 16,824 15,967 1,583 

N.. 	of stores, 	Total, 	1941 	........................ 47,055 585 30 	339 688 453 92 
Retail sales, 	Total, 	1941 (Thousand $) ......... 1,406,977 16,335 658 1 	13,418 20,791 17,504 1,967 
Per cent of provincial 	sales, 	1941 ............. 100.00 1.16 0.05 	0.95 1.48 1.24 0.14 

RETAIL DISTRIBUTION, BY GROUPS, 1941 
Food Group, 	No. 	of stores.  ........................ . 14,019 201 9 	114 208 144 26 

314629 4,502 166 	3,929 5,116 4,517 534 

	

44. 	 Sales 	(Thousand $) 	.................... 

	

45. 	Country Ganeral Storo8, 	No. 	...................... .2,350 55 - 	 - 21 - - 

46. 	 Sales (Thousand 3) 44,275 	1 1,083 - 	 - 277 - - 

47. General Merchandise Group, No.of Stores .... ..... 1,252 22 6 15 26 16 10 
206,533 1,422 (x) 1,224 1,806 1,609 196 

Automotive Group, No. 	of Stores ................... 7,119 59 5 30 108 45 14 
Sales (Thousand 3) 266,444 2,455 39 2,104 4,844 3,874 566 

48. 	 Sales 	(Thousand 3) 	.................... 

Apparel Group, 	No. 	of Stores 	. ................... 5,068 

. 

58 2 49 78 63 13 
Sales 	(Thousand 3) .................... 125,663 1,674 (x) 1,569 2,266 2,099 (x) 

55. Fomnithr.Rousehold Group, No. 	of Stores 1,515 21 - 18 25 20 5 
54. 	 Sties (Thousand $) 52,836 468 - 446 1,056 975 (z) 

1,720 17 1 13 19 15 1 
49,209 496 (x) 408 558 453 55 
4,627 

. 

41 4 19 71 26 4 

Drug stores, 	No...................................... 
Sales 	(Thousand $) 	..................... 

80,129 

. 

799 (x) 567 1,298 (x) (x) 
RETAIL SERVICE EETkBLISH1NT5, 1941 

Filling stations 	(e), 	No............................ 
Sales 	(Thousand $) 	..................... 

E9. Total receipts, all establi&hmont8 (Thousand 3) .. 110,422 815 25 671 1,599 1,405 76 
60. Receipts from personal s.rv-ioea (Thousand $) 36,001 296 10 265 506 459 32 
61. 	Automotive repair and servic, shops (Thousamd 3) . 7,500 44 - (x) 177 155 - 

Notei See footnote, for Ontario 01 Page 89. 



CRECTIcJ 

(TabJaii 1 and 5) 

Figures shown oppoaite the headinga referring to gross production of farms in 

items 33 and 35 of Tables 1 and 5 relate only to 'gross revenues from term produc-

tion', by which is meant the gross revenues from the sale of farm products and the 

value of such products consumed by farm househo1d. These figures do not represent 

the total value of all goods produced on farms 
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Table 5.--ONTARIO--Consumer Market Data. by Counties and Tna 

HROCE CARLETON COCBRANE 

Kapu5kss- 
County lincardine W1kerton County Eastview Ottawa County Cochran. ing Tissnine 

42,286 2,465 2,431 170,040 6,686 126,872 58,053 3,963 3,819 14,200  

41,680 2,507 2,679 202,520 7,966 154,951 80,730 2,844 3,431 28,790  
1.10 0.07 0.07 5.35 0.21 4.09 2.13 0.08 0.09 0.78  

39,749 2,299 2,531 178,548 7,493 135,569 65,935 2,475 2,607 23,126  
1,259 175 90 15,946 241 12,602 4,481 179 255 1,848  

691 33 57 7,975 230 6,733 10,302 190 571 5,809  
41,523 2,493 2,664 134,419 1,752 100,467 45,460 1,699 1,908 17,785  

4 - 1 8,851 1,844 5,676 9,572 51 215 1,226 S. 
129 14 15 59,092 4,560 48,665 24,494 1,086 1,305 9,574 9. 
24 - 1 158 10 143 1,204 8 5 205 10. 

21,745 - - 15,806 - - 12,815 - - - 11. 
5,456 (a) (a) 3,736 - - 2,834 (a) (a) - 12. 

980 (a) (a) 5,101 - - 6,643 (a) (a) - 13. 
4,920 (a_ (a) 37,673 1,653 35,601 8,828 (a) _j) 6,691 •.j.jt 
4,954 (a) (a) 3,419 - - 2,212 (a) (a) -  
4,885 (a) (a) 41,822 1,873 54,605 14,116 (a) (a) 6,516  
8,430 (a) (a) 6,211 - - 6,908 (a) (a) -  
6,953 (a) (a) 66,255 3,915 53,003 29,220 (a) J) 12,178 _jQ 
8,675 (a) a) 16,818 660 9,578 9,396 (a) (a) 2,786  
2,478 (a) (a) 26,292 918 22,957 8,467 (a) (a) 2,755  

15,841 (a) 	- (a) 86,172 2,652 67,933 30,866 (a) (a) 11,004  
4,835 (a) (a) 41,002 1,587 33,067 21,023 (a) (a) 8,529  
1,555 (a) (a) 23,596 514 20,997 2,476 (a) (a) 1,125 23, 

686 (a) (a) 1,294 885 1,368 1,223 (a) (a) 1,347 24. 
454 (a) (a) 665 397 687 521 (a) (a) 540 25. 
595 92 85 7,880 --Ti- 7,323 1,977 95 151 1,184 
421 70 84 8,324 90 7,909 2,045 100 131 1,255  
40 (x) - 1,986 60 1,912 323 47 (x) 241  
42 (x) - 3,157 47 3,067 571 87 (x) 420 29, 

2,201 461 597 10,641 299 9,974 3,491 47 (0) 819  
2,120 385 426 14,518 374 13,824 5,333 40 (0) 612  
5,657 - - 3,991 - - 3,061 - - - 32 
6,618 - - 5,560 - - 1,597 - - - 33, 

37,767 - - 27,748 - - 7,083 - - - 34. 
1,170 - - 1,393 - - 522 - * - 35. 
6.676 - - 6.953 - - 2,314 - - - 36. 
8,935 (a) (a) 29,332 (a) 21,583 3,823 (a) (a) 37. 

621 59 60 i,904 69 1,525 546 70 46 159 58. 
7,418 863 1,007 63,904 792 59,702 14,813 2,214 1,534 6,271 59, 

645 68 55 1,962 86 1,559 782 56 44 291  
9,437 1.262 1,069 88,157 1,310 81,501 26,422 1,588 1,818 14,212  
0.67 0.09 0.08 6.27 0.09 5.79 1,88 0.11 0.13 1.01  

143 18 12 753 45 607 312 19 12 115 43. 
2,072 585 275 19,205 634 17,467 8,484 496 543 4,567 44. 

78 - 1 56 - - 57 - - - 45. 
1.13$ - (x) 1,222 - - 1,383 - - - 46. 

26 7 5 41 4 31 27 5 4 7 47. 
496 171 49 15,388 31 15,297 2,298 (x) 360 1,031 48. 
105 9 9 220 8 141 67 6 4 26 49. 

1,993 255 361 12,304 146 10,869 4,452 374 131 2,919 50. 
62 10 9 214 3 207 80 8 5 s 51. 
567 129 116 8,259 (x) 8,184 3,153 (x) 291 1,865 52. 
19 1 2 44 - 43 15 1 5 8 53. 

278 45 - (x) 2,761 - 2,760 566 (x) (x) 484 54. 
23 3 2 80 2 73 35 3 3 13 55. 

264 52 (x) 2,434 (x) 2.324 964 (x) 86 481 66. 
60 4 4 137 7 68 32 1 3 14  

662 (x) (x) 5,563 (x) 2,775 781 (x) (x) 415  

301 43 29 6,575 100 6,202 1,417 65 101 926  
95 11 13 2,595 39 2,491 479 16 38 308 50. 
11 - - 423 (x) 387 67 (x) (x) 26 61. 
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Table 5.--OMTARIO--Consunar Market Data, by Counties and ?ns 

DUERIN DUNDAS DURHAM ELGIN 

County 
a a - 

'ri1e County County 
POi't 
Hpe CSISflt7 

1. 	Population, 	1931, 	Total 	No. 	....................... 14,892 2,614 16,098 25,782 4,080 4,723 43,436 
P0JLATION, LIVING GRO(WS AND DWELLINGS, 1941 

1 4 , 075 

. 

2,718 16,210 25,215 4,113 5,055 46,160 
3. 	Per cent of provincial total 0.37 0.07 0.43 0.67 0.11 0.13 1.22 

13, 3 20  2,463 15,416 22,267 3,486 4,246 39,168 
643  210 528 2,211 555 618 4,530 

	

2. 	Persons, 	Total 	No.................................. 

	

4. 	Persons 	(b) 	Canadian born .......................... 

111  45 266 737 72 191 2,457 
13,990 2,687 15,454 24,974 4,094 4,989 45,532 

- - 114 3 - - 5 8. 	 French only ..................... 
77  30 642 192 18 65 570 

	

9. 	 French and English .............. 

	

10. 	 Neither English nor French 8 1 46 1 1 45 

	

5. 	 British born ........................... 

	

11. 	Persons in farming areas, Total No. 	(d ............. i, ,949  9,804 10207  - 17,656 

	

8. 	 Foreign born ........................... 

	

7. 	Official language, 	English only .................... 

2,350 (a) 2,278 2,853 (a) - 4,671 
13. 	 Other rural 	(d) 	........................ 259 (a) 564 1,109 (a) - 1,414 
14. 	 Urban 	(d) 1,357 (a) 1,332 3,104 (a) 1,472 7,067 

2,159 (a) 2,279 2,625 (&) - 1,925 15. 	Families, 	In farm.in 	areas (d) 	..................... 
1, 32 1 (a) 1,621 3,641 (a) 1,299 7,618 

Number of children in families,In farmiu 	areas (d) 2,902 (a) 3,77 3,878 (a) - 6,564 
Other 	(d 	......... 1,591 (a) 2,140 4,644 (a) 1,640 8,947 

Dwellings 	occupied, 	ned 	(ci) 	.............. . ...... .2,920 (a) 2,881 4,660 () 808 7,972 

12. Households, 	In farming areas 	(d) 	................... 

978 (a) 1,214 2,284 (a) 645 4,725 20. 	 Rented 	(d) ..................... 
GAINFULLY OCCUPIED, 	INC((ES, ETC., 1941 

16. 	Other 	(d 	............................... 

21. Gainfully occupied, Thtal persons 	(d 5,464 (a) 6,173 9,587 (a) 1,950 17,765 
1,301 (a) 1,934 3,958 (a) 1,164 7,597 

482 (a) 558 1,061 a) 337 2,188 
Average annual wage earnings, Male 	(3) (d) (h) ... 605 (a) 650 870 (a) 1,102 1,047 

Fmnale 	(3' 	) 	(h) 440 (a) 423 443 (a) 488 478 
194 116 253 403 120 171 1,106 
148 90 178 331 110 141 968 

28. Wholesaling, 	No. 	employees ......................... 14 13 20 22 (x) 20 190 

Retailing, 	No. employees ........................... 
Salaries and wages (Thousand $) ................. 

29. 	Salaries and wages (Thousand 3) ................. 20 19 29 22 (x) 20 222 
263 193 521 2,019 (a) 1,073 1,703 

22. Wage earners, 	Total Male 	(d) 	....................... 

31. 	Salaries and wages ( Th ousand $ ) 219 164 544 2,634 (a) 1,486 1,939 

23. 	 Total 	Female 	(d) 	.................... 

2,464 - 2,134 2,769 - - 4.030 
33. 	Gross value production (Thousand 3) (d)(y).. 2,904 - 2,962 3,169 - - 6,268 

16,672 - 14,769 19,518 - - 51,998 

	

30. 	Manufacturing, 	No. employees ....................... 

	

35. 	Average gross production per farm ($) (d) .. 1,211 - 1,388 1,144 - - 1,555 

	

32. 	Farms, 	Total 	No. 	(d) 	............................... 

	

36. 	Average farm value per farm (3) 	(ci) 6,766 - 6,921 7,049 - - 7,940 
3,143 (a) 3,095 5,150 (a) 9,514 

RETAIL MERCHANDISE TRADE 
185 78 235 362 78 109 590 

34. 	Farm values 	(Thousand $) 	(ci) 	............... 

2,627 1,394 2,804 4,821 1,165 2,100 10,826 
200 86 251 338 77 104 633 

37. 	Passenger cars registered, 	No. 	(I) 	................ 

3,288 1,683 4,408 6,295 1,600 2,506 14,506 

	

38. 	No. 	of stores, 	Total, 	1930 ......................... 

	

39. 	Retail sales, 	Total 	1930 (Thousand $) 	........... 

0.23 0.12 0.3]. 0.45 0.11 0.18 1.05 
RETAIL DISTRIBUTION, BY GROUPS, 1941 
42. 	Per cent of !rovtncial sales, 1941 	.............. 

38 21 46 82 22 24 155 43. 	'ood Group, No, of' stores...................... 
727 378 575 1,472 516 636 3,428 

	

40. 	No. 	of stores, 	Total, 	1941 ......................... 

	

44. 	 Sales 	(Thousand $) 	..................... 

	

45. 	Country General Stores, 	No......................... 23 - 43 31 - - 38 

	

41. 	Retail sales, 	Total, 1941 	(Thouaand $) 	.......... 

	

46. 	 Sales ( Thousand 3) 523 - 901 431 - - 794 
47. General Merchandise Group. No. 	of Stores 4 4 8 9 3 5 13 

170 170 116 312 (x) (x) 917 
49. Automotive Group, No. 	of stores ................... 50 17 40 70 13 17 138 
48. 	 Sales 	(Thousand 3) ..................... 

Sales ( Th ousand 3) 716 396 1,048 1,777 315 627 3,077 
Apparel Group, No. 	of Stores ....................... 16 11 17 27 10 14 62 

Sales,(Thousend $) 	..................... 78 141 182 521 151 541 1,583 
53. 	FUrniture-Household Group, 	No. of stores ........... 4 3 12 5 1 2 25 

Sales ( Thousand $ ) 59 (x) 97 53 (x) (x) 595 
Drug 	stores, 	No. 	....................... ........... 8 4 6 11 3 4 22 

Sales (Thousanó $) 	..................... 107 82 64 228 75 102 452 
Filling 	stations 	(e), 	No. 	......................... .32 8 26 44 7 10 92 

239 72 350 481 129 167 1,131 
RETAIL SERVICE ESTABLISHMENTS, 1941 
59. 	Total receipts, all establishments (Thousand 3) ... 156 97 132 328 95 120 991 

58. 	 Sales 	(Thousand $) 	..................... 

60. Receipts from personal services (Thousand $) 37 20 38 97 33 55 384 
61. Automotive repair and service shors (Thousand 3) .. 12 (x) () 8 - (x) 71 

Notei See footnotes for Ontario on Page 89. 



- 71 - 

?able 5.  --ONTARIO--Consuuier Market Data, by Counties and Towns 

KLGIN COUNTY (cont.) 	 ESSEX 	(c) FR0NI'EAC 

Lylmer St. Thnas County Kiasvi11e Leiatinton Riverside Tecumseh Windsor County 

2,285 15,430 159,780 2,759 2,174 4,902 4,432 2,129 98,179 45,756  

2,478 17,152 174,230 2,853 2,317 5,858 4,878 2,412 105,311 53,717  
0.07 0.45 4.60 0.08 0.06 0.15 0.15 0.06 2.78 1.42 5. 

2,192 15,937 153,548 2,449 1,751 4,681 3,778 2,202 77,062 47,204 1 
177 2,562 17,626 165 219 500 713 66 13,578 4,648 5. 
108 635 23,043 259 347 675 387 144 14,664 1,861 6. 

C,441 16,855 142,347 2,467 2,275 5,691 3,478 647 90,282 52,050 7. 
- 5 1,107 2 1 1 2 46 168 24 8. 
37 292 30,157 381 36 155 1,398 1,718 14,585 1,587 9. 

- 2 619 3 5 13 - 1 276 56 10. 
- - 25.852 - - - - - - 13,017 _jj 

(a) - (a) (a) - (a) (a) - 3,101 12. 
(a) -  (a) (a) - (a) (a) - 1,843 13. 
(a) 4.980  (a) (a) 1,668 J5) ça) 26,126 7,508 14. 
(a) - 

F35,980 
 (a) (a) - (a) (a) - 2,895 15. 

(a) 4,635  (a) (a) 1,539 (a) (a) 25,699 9,062 16. 
(a) - (a) (a) - (a (a) - 5,397 17. 
(a) 5.375  (a) ça) 2,018 _J (a) 40,157 	1 12,964 18. 
(a) 2,395 19,587 (a) (a) 891 (a) (a) 9,379 6,098 19. 
(a) 2,334 21,659 (a) (a) 747 (a) (a) 15,851 5,520 20. 

(a) 6.654 66.922 (a) (a) 2.256 ()_ J 42,113 22,355 21. 
(a) 3,775 42,250 (a) (a) 1,256 (a) (a) 29,437 	9,603 22. 
(a) 1,284 9,251 (a) (a) 463 (a) (a) 6,880 	3,056 23. 
(a) 1,396 1,295 (a) (a) 931 (a) (a) 1,386 	979 24. 
(a) 540 594 (a) _() 472 (a) (a) 641 	400 25. 

119 800 5,025 91 100 241 27 34 4,144 	1,704 26. 
99 744 5,476 86 100 218 20 22 4,726 	1,851 27. 

(x) 130 1,320 (x) - 92 - - 1,136 	375 28. 
(x) 151 2,189 (x) - 179 - - 1,889 	514 29. 
(x) 1,297 32,073 456 (x) 1,028 (x) (x) 29,486 	4,198 30. 
(x) 1,563 60,611 742 (x) 1,030 (x) (x) 57,664 	5,200 31. 
- - 5,608 - - - - - - - 	 2,777 	E 
- - 8,486 - - - - - - 	 2,778 	33. 
- - 43.773 - - - - - - 	 14,750 	34. 
- - 1,515 - - - - - - 	 1,000 	55. 
- - 7,806 - - - - - - 	 5.311 	36, 

(a) 3,286 31,025 (a) (a) (a) (a) (a) 15,758 	8,727 37. 

66 286 1,882 60 54 106 28 33 903 	537 38. 
1,106 7,660 48,291 1,213 1,068 2,372 465 468 30,122 	14,224 39. 

78 278 2,062 70 55 129 21 27 1,326 	564 40. 
1,938 9,415 67,051 1,324 1,374 3,877 331 434 53,688 	19,447 41. 
0.14 0.67 4.77 0.09 0.10 0.28 0.02 0.03 3.82 	1.38 42. 

18 66 675 26 13 30 9 6 458 	155 43. 
464 2,319 16,422 322 247 948 166 144 13,036 	4,352 44. 
- - 26 - - - - - 	 49 45. 
- - - - - - - 	 986 46. 

3 7 49 3 5 6 - 2 25 11 47.  
109 757 6,407 114 264 370 - (x) 5,422 1,766 48. 
18 46 349 11 10 23 4 4 187 83 49. 

524 1 1 850 15,279 206 225 730 85 53 10,631 3,512 50. 
9 42 21 8 7 17 1 4 160 55 51. 

(I) 1,580 7,612 (x) 69 432 (x) 47 6,704 2,277 52. 
2 17 75 2 2 7 1 - 61 17 63. 

(x) 505 4,395 (x) (x) 181 (x) - 3,919 549 54. 
2 11 75 2 2 3 1 1 60 23 56. 

(i) 294 2,614 (x) (x) 94 (x) (x) 2,248 819 56. 
8 26 248 5 7 14 3 3 129 58 57. 

(x) 541 4,470 56 (x) 216 46 (x) 3,182 1,022 58. 

130 867 5,096 89 65 278 11 32 4,148 1,570 59. 
107 241 1,635 22 8 105 11 (x) 1,395 472 60. 

3 66 329 - - 10 - - 267 49 61. 



- 72 - 

Table 5. --ONTARIO--Cone.imer Market Data, by Counties and Town. 

rRONTEMAC Co. (cont.) G.ZJG&RRY GRENVILLE 

:ingston Portsmouth County Alexandria County Pr.icott 

1. 	Population, 	1931, 	Total 	No. 	........................ 25,439 2,741 18,666 2,006 16,327 2,984 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

30,126 3,135 18,732 2,175 15,989 3,223 
3. 	Per cent of provincial total 0.80 

. 

0.08 0.49 0.0I 0.42 O..09 
2. 	Persons, 	Total 	No................................... 

25,451 2,591 18,168 2,125 14,793 2,901 4. 	Parsons 	(b) 	Canadian born ........................... 
3, 4 1 7  312 294 14 690 131 British 	born 	............................ 

Foreign born 	............................ 1,254 232 270 56 506 191 
Official 	language, 	English only 	..................... 28,994 2,887 9,145 628 15,489 3,000 

12 6 1,451 99 18 6 
1,101 220 8,135 1,447 479 217 

10. 	 Neither English nor French 19 22 5 1 3 - 

French only 	...................... 
French and English ............... 

11. Persons in farminpl areas (d) - - 11,791  7215 - 
- (a) 2,598 (a) 1,961 (a) 

	

12. 	Households, 'In farming areas 	(d) 	.................... 

	

13. 	 Other 	rural 	(d) 	......................... - (a) 819 (a) 559 (a) 
14. 	 Urban 	(d) 7,226 (a) 849 (a) 1,927 (a 

(a) 2,412 (a) 1,791 (a 
16. 	Other 	(d) 	................... . ............ 7,133 (a) 1,437 (a) 2,157 (a) 
15. Families, In farming areas (d) ....................... 

Number of children in families, In farming areas (d) - (a) 5,138 (a) 2,435 (a) 
Other 	(d) 9,639 

. 

(a) 2,922 (a) 2,951 (a 
(a) 2,936 (a) 2,839 (a Dwellings 	occupied, 	Owned 	(5) 	................. .....2,543 

Rented 	(d) 	................ ..... 3 ,999 (a) 1,265 (a) 1,515 (a) 
GAIN1JLLV OCC1JPIED, 	INCOMES, ETC., 	1941 

21.Gainfully occupied. Total persons (d) 12,586 (a) 8,842 (a) 6,586 (a 
22. 	Wage earners, 	Total 	Male 	(5) 	........................ 6,564 	1, 	( a) 2,102 (a) 2,426 (a) 

2,394 	(a) 572 (a) 861 (a) Total 	Female 	(d) 	.................. ... 
Average annual wage earnings, 	Male () 	(d) 	(h) ...... 1 , 115 	(a) 487 (a) 818 (a) 

Fenele ($) 	(d) 	(h) 	
f,.' 

528 	(a) 381 (a) 428 (a) 
177 85 257 113 

	

26. 	Retailing, 	No. 	employees 	.............................1,593 	9 

	

27. 	Salaries and wages 	(Thousand $) 	.......... ....... .1,581 	8 121 64 180 82 
28. 	Wholesaling, 	No. 	employees 	.........................i 	352 	- 17 (x) 48 13 
29. 	Salaries and wages 	(Thousand $) 	..................491 	- 11 (x) 47 14 

296 67 1,522 553 Manufacturing, 	No. 	employees 	...................... ..4,046 	(x) 
Salaries and wages 	( Th ousand $ ) 	 5,117 	(x) 166 47 1,542 505 

Farms, 	Total 	No. 	(d) 	...............................- - 2,287 - 1,914 - 
53. 	Gross value production (Thousand $) 	(d)(y) 	- - 2,753 2,013 

Farm values 	(Thousand $) 	(d) 	.... ............ I - 14,184 - 9,015 
Average gross production per farm 	($) (j) • 	- - 1,204 - 1,052 - 

35. 	Average farm value per fsrm.() (d) 	 -  6,202 - 4,710 - 
57. 	Passenger cars registered, 	No. 	(i) 	.................5,555 (a) 2,697 (a) 5,065 (a) 

RETAIL MERCHANDISE TRADE 
No. 	of stores, 	Total, 	1930 	..........................376 9 201 54 279 78 

64 2.019 715 3,698 1,730 Retail sales, 	Total 	1930 	(Thousand $) 	......... ....12,873 
5 219 54 248 75 No. 	of stores, 	T0tsl, 	1941 	..............................389 

Retail sales, 	Total, 	1941 	(Thousend $) 	...........17,602 132 2,939 1,016 3,885 1,471 
Per cent of' provincial 	sales, 	1941 	...............1.25 0.01 0.21 0.07 0.28 0.10 

RETAIL DISTRIBUTION, BY GROUPS, 1941 
3 67 19 66 15 43 . 	Food 	Group, 	No. 	of 	stores............................106 .. 

72 567 218 815 319 Sales 	(Thousand 	$) 	......................126 
Country General 	Stores, 	No......................... 	- - 41 - 31 - . 

Sales (Thousand U 	 - - 652 - 704 - 
General Merchandise Group, No. of stores ............ 11 	- 9 8 6 5 

1,766 	- 222 (x) 165 (x) Sales 	(Thousand $) 	.................. .... 
40 	1 51 7 40 12 Automotive Group. No. 31 stores ...................... 

Sales (ihouaand $) 3,052 	I 	(x) 321 100 599 266 
55 	- 11 3 18 8 

2,277 	- 104 59 195 125 
15 	- 4 1 11 4 

54. 	 Sales ( Th ousand $ ) 526 	- 8 (x) 85 (x) 
55. 	Drug stores, 	No..................................... 21 1 3 2 6 3 

777 (x) 27 (x) 101 56 

51. Apparel Group, 	No. 	or stores ........................ 

21 1 17 4 25 5 

Sales, 	(Thousand 3) 	..................... 
\irniture-#ousehold Group, No. 	of etc.res ............ 

746 x) 180 72 209 (x) 
RETAIL SERVICE ESTABLISHMENTS, 1941 

Sales 	(Thousand 	3) 	...................... 
Filling stations 	(e), 	No............................ 

59. 	Total receipts, all establishments (Thousand $) 1,307 6 148 56 142 55 

Sales 	(Thousand 3) 	...................... 

453 (x) 24 11 48 25 Receipts from personal services (Thousand 1) ........ 
Automotive repair and service shops (Thousand $) 44 - 18 - (x) (x) 

Notez Seo footnotes for Ontario on Page 89. 



- 73 - 
Table 5.--0NTARI0--Consun'r Market Data, by Counties and Towns 

GREY HALDIMAND HALIBURTON HALTON 

County Hanoi-er Me.ford County Dunville County County Acton ton  C)akifll. 

57,699 3,077 2,624 12,839 21,428 3,405 5,997 26,558 1,655 3,046 2,286 3,857  

57,160 3,290 2,662 14,002 21,854 4,028 6,695 28,515 2,063 3,615 2,562 4,115  
1.51 0.09 0.07 	1 0.37 0.50 0.11 1 	0.18 0.75 0.05 0.10 0.07 0.11 8. 

54,220 5,025 2,417 12,894 19,678 3,518 6,527 22,720 1,663 2,956 2,037 2,981 4. 
2,029 88 191 833 1,533 368 247 4,383 278 682 452 980 5. 

909 177 64 274 845 142 121 1,409 121 177 75 153 6. 
56,855 3,274 2,660 13,841 21,656 5,988 6,658 28,157 2,044 3,775 2,529 4,074 7. 

1 - - 1 1 - - 1 - - - - 8. 
274 15 2 158 163 38 52 526 18 40 83 39 9. 
50 1 - 2 34 2 10 31 1 - - 2 10. 

7.680 - - - 10,801 - 2,580 7.979 - - - - 11. 
7,198 (a.) (a) - 2,775 (a.) 649 2,125 TT (a) (a) (a.) 12.  
1,212 (a) (a) - 812 (a) 1,028 1,643 (a) (a) (a) (a) 13. 
7,179 (a) (a) 3,750 2,405 (a) - 5,975 a ( a ) ( a ) (a.) 14. 
6,569 (a) (a) - 2,639 (a) 573 1,956 a (a) (a) (a) 15. 
4,350 (a.) (a) 3,515 2,810 (a) 929 5,184 (a) (a) (a) (a) 16. 

10,551 (a) (a) - 3,927 (a) 1,149 2,709 (a) (a.) (a) (a) 17. 
10.063 (a) (a) 4,927 3,773 _() 1,801 6,952 a. (a.) (a) (a) 18. 
10,759 (a.) (a.) 1,829 4,013 (a) 1,285 4,582 a (a) (a) (a) 19. 
4,402 (a) (a.) 1,702 1,784 (a.) 539 3,003 (a) (a) (a) (a.) 20. 

22,156 (a.) (a) 5,556 8,619 (a) 2,467 11,868 J!)_ (a) a) 21. 
7,816 (a.) (a) 3,114 8,189 (a) 1,088 5,536 (a) (a) (a) (a) 22. 
2,440 (a.) (a) 1,049 967 (a) 182 1,827 (a) (a) (a) (a) 23. 

778 (a) (a) 1,002 804 (a) 587 1,034 (a) (a.) (a) (a) 24. 
452 (a) (a) 491 477 (a) 391 526 (a.) (a) (a) (a) 25. 

1,028 99 85 608 398 187 85 563 41 137 112 157 26. 
869 84 83 557 519 162 55 514 80 136 110 148 27. 
223 (z) 2 180 58 15 - 51 (x) 10 (x) 18 28. 
251 (x) 1 222 44 15 - 70 (x) 45 (z) 17 29. 

4,071 931 536 2,212 1,201 844 256 3,068 958 297 715 479 30. 
4,230 1,022 526 2,400 1,421 1,004 214 3,457 956 349 899 1 	538 31. 
7,728 - - - 2,610 - 68 2,252 - - - 32. 
7,902 - - - 2,936 - 329 3,543 - - - - 33. 

44,468 - - - 17,484 - 1,687 20,676 - - - - 34. 
1,023 - - - 1,125 - 524 1,573 - - - - 35. 
5,754 - - - 6.699 - 2,686 9,181 - - - - 56. 

10,265 (a.) (a) 2,529 5,513 (a) 897 6,028 7J (a.) (a.) (a.) 37.  

743 69 66 249 321 78 53 561 36 58 60 72 38, 
10,937 1,099 862 5,716 4,519 1,873 532 5,157 476 1,418 899 1,574 39. 

788 66 75 246 344 92 80 594 45 65 56 75 40. 
15,789 1,422 1,102 6,842 6,336 2,517 1,007 8,072 769 1,940 1,331 2,150 41. 

0.98 0.10 0.08 0.49 0.45 0.18 0.07 0.57 0.05 0.14 0.09 0.15 42. 

210 16 16 78 78 18 20 105 13 17 18 21 48. 
3,536 329 287 1,861 1,264 524 135 2,350 241 644 327 627 44. 

90 - - - 25 - 30 11 - - - - 45. 
1,288 - - - 370 - 561 133 - - - 46. 

26 5 5 9 15 7 2 15 2 1 4 4 47 
1.156 200 126 708 440 531 (x) 453 (x) (x) 87 183 48. 

141 15 14 35 70 17 13 86 6 13 8 10 49. 
5,177 404 259 1,627 1,742 680 209 2,056 85 575 172 837 50. 

71 12 8 32 24 10 1 35 4 9 6 1 ET 
1,262 (39) 100 911 304 176 (z) 428 (x) 82 90 104 52. 

24 2 5 14 16 4 1 10 1 2 1 3  
319 (x) (x) 251 214 70 jx) 139 (x) (x) (x) (x)  

29 3 5 11 15 3 2 15 2 3 5 431 
464 (x) 47 247 291 102 (x) 323 (x) 70 57 115 56. 

92 7 5 21 45 11 9 51 5 $ 2 5 57. 
1,063 (x) CS 516 617 (x) 66 601 (x) 186 (x) 47 58. 

706 76 82 378 262 124 110 333 26 75 62 112 59. 
272 10 16 170 SO 47 (x) 124 12 33 19 42 60. 

12 - 6 28 (z) (x) - 12 - (x) - - 61. 
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Table 5. --ONTARIO--Consumer Market Data, by Counties and Trns 

HASTINGS MYRON 

County 	Belleville 	Trenton County Goderich Wingham 

1. 	Populatioa, 	1931, 	Total 	No. 	........................ 58,848 13,790 6,278 45,180 4,491 1,959 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

63,322 15,710 8,323 43,742 4,557 2,030 
3. 	Per cent of provincial total 1.67 0.41 0.22 1.15 0.12 0.05 

	

2. 	Persons, 	Total 	No................................... 

	

4. 	Persons 	(b) 	Canadian born 	.......... .... ............ 58,272 13,726 7,436 41,445 4,117 1- 847 
3,517 

. 
1,526 621 1,594 348 138 5. 	 British born 	............................ 

1,532 

. 

457 266 702 92 45 
61,915 15,552 8,088 42,870 4,490 2,027 

41 10 5 10 - - 

6 . 	 Foreign born 	............................ 

1,280 342 230 856 67 3 

	

7. 	Official 	language, 	English 	only 	..................... 

	

8 . 	• 	 French only 	...................... 

	

10. 	 Neither En1ish nor French 86 6 - 6 - - 

	

9. 	 French and English ............... 

	

11. 	Persons in farming aree.s 	Total No. 	(4) ............ 21,521 - - 24,339 - - 
12. 	Households, 	In farmini 	areas 	(d) 	.................... 5,078 - - 6,287 (a) a) 
13. 	 Other 	rural 	Cd) 	......................... 2,359 - - 1,679 (a) a) 
14. 	 Urban 	(d) 8.519 4,046 2,112 4,450 (a) (a 
15. 	Families, 	In farming areas 	(d) 	...................... 4,770 - - 	5,868 (a) (a 

10,113 3,887 2,079 	4,898 (a) (a) 
17. Number of children in fainilies,Tr farming areas (d) 9,153 - - 	9,281 (a) (a) 
16. 	 Other 	(d) 	................................ 

Other 	(d) 15,441 5,461 3,111 	5,832 (a) (a 
9,022 1,613 834 9,434 (a) (a 
6,276 2,219 1,044 2,772 (a) (a) 

Dwellings 	occupied, 	Dwned 	(d) 	....................... 

GAINFULLY OCCUPIED, INCOMES. ETC. • 1941 

	

20. 	 Rented 	(d) 	...................... 

	

21. 	Gainfully occupied .. Total persons 	( )  24,099 6,335 3,149 16,591 (a) (a 
22. 	Wage 	earners, 	Total 	Male 	(d) 	........................ 11,385 3,672 1,850 4,842 	(a) (a 
23. 	 Total 	Female 	(d) 	.................... 3,432 1,399 511 1,695 	(a) (a) 
24. Average annual wage earnings, Male 	($) (d) 	(h) .._, 882 1,186 951 674 	(a) (a) 
25. 	 Female 	(4) 	(d) 438 508 480 399 	(a) (a) 
26. 	Retailing, 	No. 	employees 	............................. 1,661 	944 335 640 	155 110 

1,482 	918 299 446 . 	125 8). 
287 	231 32 95 	18 6 
358 	298 38 110 	I 	33 8 

27. 	Salaries and wages 	(Thousand 4) 	.................. 
2. Whol.s*1in, 	No. 	employees 	.......................... 

5,335 	2.199 1,127 1,378 	357 327 

	

29. 	Salaries and wages 	(Thousand 4) .................. 

	

31. 	Salaries and wages 	Thousand 4) 5,870 	2,546 1,337 1,346 	412 347 
4,574 	- - 6,739 	- - 

	

30. 	Manufacturing, 	No. 	employees 	..................... ... 

	

33. 	 Gross value production (Thousand 4) 	(d)(y) 4,251 	- - 8,395  

32. 	Farms, 	Total 	No. 	(d . ................................ 

20,506 	- - 45.270 	- - 
35. 	 Average gross production 	er farm 	(4) (d) 929 	- - 1,246 	- - 

	

34. 	 Farm values 	(Thousand 4) 	(d) 	................. 

	

36. 	 Average farm value per farm 	(4) (d) 4,483 	- - 6,718 	- - 
11,694 	2,980 (a) 9,323 (a) (a) 37. 	Passenger cars 	registered, 	No. 	() 	.................. 

RETAIL MERIANDISE TRADE 
38. 	No. 	of 	stores, 	Total, 	1930 	.......................... 775 	246 115 692 110 66 

14,568 	7,884 2,477 7,613 1,389 975 

	

39. 	Retail sales, 	Total 	1930 	(Thousand 4) 	............ 

	

40.. 	No. 	of stores, 	Total, 	1941 	.......................... 826 	271 137 732 114 74 
Retail sales, 	Total, 	1941 	(Thousand 4) 	........... 21,282 	1 	11,158 4,567 10,522 2,222 1,241 

1.51 	0.79 0.32 0.75 0.16 0.09 Per 	cent of provincial 	sales, 	1941 	............... 
RETAIL DISTRIBUTION, BY GROUPS, 1941 

Food 	Group. 	No. 	of 	stores 	.......................... 213 	 67 39 156 26 14 
4,331 	2,259 1,050 1,925 523 258 

	

44. 	 Sales 	(Thousand 	4) 	...................... 

	

45. 	Country General Stores, 	No. 	....................... .. 75 	- - 77 - - 
46. 	 Sales ( Thousand 4) 1,233 	- - 1,194 - - 
47. General Merchandise Group, No. of stores ............ 28 9 7 26 9 6 

1,512 1,092 255 565 280 136 
160 41 21 134 18 10 

48. 	 Sales 	(Thouend 	4) 	...................... 

50 	 Sales (Thousanc 4) 5,22? 2,430 1,011 2,687 492 545 
7 34 17 57 14 9 

49. 	Automotive Group, 	No. 	Of 	stores 	..................... 

2,289 1,412 616 675 192 120 

Apparel Group. No. of atores ............. 
Sales, 	(Th.usand 	4) 	..................... 

35 15 7 34 8 5 

	

53, 	\.irniture-Huseho1d Group, No. of stores ............ 

	

54. 	 Sales ( Thousand 4) 822 487 242 522 86 55 
55. 	Drug 	stores. 	No...................................... 27 9 6 23 5 2 
56. 	 Sales 	(Thousand 	4) 	...................... 720 293 229 $06 125 (z) 
57. 	Filling stations 	(e), 	No. 	.......................... . 99 22 10 75 7 4 
58. 	 Sales 	(Thousand 	4) 	...................... 1,55 752 226 807 77 78 

RETAIL SERVICE ESTABLISHMENTS, 1941 
59. 	Total receipts, all establishments (Thousand I) 1,349 898 264 447 111 57 

461 305 98 160 46 25 Peceipts from personal 	services 	(Thousand 4) ........ 
Automotive repair and service shops (Thousand 4) 110 76 (x) 8 (x) - 

Notes See footnotes for Ontario on Page 89. 



- 75 - 

Table 5 .--0NTRI0--Con3umer Market Date., by Counties and Tna 

KENORA KENT LAMBTON LANARK 

County Kenora county Chath.a Tibry County Petrolie Semis County Almonte Carl:t:n- 

25,919 6,766 62,865 14,569 1,992 4,326 54,674 2,596 18,191 32,856 2,415 4,105 1. 

35,372 7,745 66.346 17,369 2,155 4,986 56,925 2,801 18,734 33,143 2,543 4,305 2. 
0.88 0.20 1.75 0.46 0.05 0.13 1.50 0.07 0.49 0.88 0.07 0.11 3. 

25,648 5,763 56,048 14,242 1,972 4,179 50,0€ 2,496 15,555 31,005 2,278 3,951 4. 
2,685 829 4,104 1,832 86 346 3,81 179 2,035 1,581 219 291 5. 
5,050 1,150 6,184 1.291 96 460 3,020 126 1,143 557 46 63 6. 

26,661 7,156 60,288 16,563 1,134 4,494 55,786 2,778 18,274 52,556 2,461 4,139 7. 
19 5 216 9 42 6 13 - 3 15 6 5 8. 

1,644 549 5,710 777 978 481 1,006 25 434 561 76 161 9. 
5,148 37 132 20 1 5 120 - 23 11 - - 10. 
4,445 - 27,531 - - - _,39 - - 11,906 - - 11. 
1,005 - 7,133 - (a) (a) 5,426 (a) - 2,896 • j () 12. 
4,295 - 1,788 - (a) (a) 2,123 (a) - 547 (a) (a) 13. 
3,183 1,919 9,158 4,853 (a) (a) 8181 (a) 5,130 5,135 (a (a) 14. 

807 - 6,621 - (a (a) 5,014 (a) - 2,65 c -i--: 
6,451 1,846 9,646 4,519 (a) (a) 9,068 (a) 4,752 5,105 (a) (a) 16. 
1,755 - 11,508 - (a) (a) 7,931 (a) - 4,515 () (a) 17. 

11,303 3,074 13,872 5,886 (s)_ a 15,065 (a) 6,716 7,441 (a)_ (a)_ 18. 
5,937 1,140 10,462 2,104 () a 10,746 (a) 2,699 5,416 (i) -) 19. 
2,514 674 7,340 2,649 (a) (a) 4,686 (a) 2,310 2,959 (a) (a) 20. 

13,749 2.957 25,651 7,111 _(,) (a) 21,800 (a) 7,231_ 2.83 (a) (a) 21. 
8,295 1,950 10,749 5,869 (a) (a) 9,755 4,703 5,321 (a) (a) 22. 
1,089 461 3,265 1,541 (a, (a) 2,724 (a) 1,380 1,975 (a) (a) 23. 
1,096 1,272 861 1,100 (a) (a) 1,061 (a) 1,366 957 (a) (a) 24. 

377 392 468 542 (a) (a) 490 (a) 
98 

567 490 (a) (a) 25, 
718 296 1,745 1,038 94 174 1,237 797 637 41 - 
669 511 1,676 1,076 80 187 1,058 63 751 501 30 113 27. 

55 40 404 219 17 9 232 14 159 75 - 15 28. 
68 50 514 315 15 10 416 17 335 97 - 13 29. 

1,291 (z) 4,903 2,492 558 1,627 4,669 285 5,826 3,075 402 858 50. 
1,952 (x) 6,373 5,417 497 2,085 7,274 413 6,373 3,449 400 980  

951 - - - - 5.31 - - 2,978 - -  
424 -  - - - 6.887 - - 2,850 - -  

2,015 -  - - - 37.890 - - 14,808 - - 54. 
455 - 

r14,9 

- - - 1,295 - - 958 - -  
2.164 -  - - - 7,125 - - 4,976 - -  
2,216 (a)  5,825 (a) (a) 12,211 (e) 5,590 4.896 (a) - 	(a) 

(1) 226 98 857 276 54 97 697 63 262 471 50 85  
4,923 2,770 17,270 8,654 974 1,824 12,849 893 7,969 7,367 676 1,182  

300 93 936 356 63 116 737 64 276 470 4' 83  
8,264 5,889 23,581 15,282 1,470 2,699 16,349 1,460 9,515 8,715 640 1,796  
0.59 0.26 1.68 0.94 0.10 0.19 1.16 0.10 0.68 0.62 0.05 0.13  

75 27 247 101 15 54 190 15 77 134 17 27 43, 
2,116 1,223 4,855 2,470 344 683 5,978 450 2,497 2,386 277 534  

40 - 41 - - - 50 - - 25 - -  
897 - 781 - - - 1,071 - - 383 - -  

7 3 9 5 5 24 7 10 19 1 5 TY 
406 207  1,596 98 535 1,278 105 1,043 842 (x) (x) 48. 

45 13  63 12 19 150 13 54 69 7 12  
- 	1,464 654  

F34461 

3,522 435 537 4,299 617 1,976 1,554 84 280  
23 15  40 6 16 62 5 43 60 9 12 51. 

799 454  1,280 113 269 1,167 (x) 972 870 (x) 222 52. 
8 3 16 S 7 58 3 22 18 2 5 53. 

217 102 830 649 (x) 121 842 25 689 284 (x) 69 64. 
10 4 52 12 2 4 24 2 11 18 2 4 55, 

310 166 674 410 (x) 55 516 (x) 295 542 (x) 68 56. 
22 4 155 55 9 11 107 8 21 43 1 7 57. 

170 46 1,792 707 87 149 1,346 299 425 616 (x) 138 66. 

819 252 1,U5 693 114 142 905 85 678 411 32 88 59. 
120 79 444 225 28 44 318 17 249 170 9 23 W. - - 129 97 (x) (x) 81 (x) 53 27 - (x) 61. 
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Table 6 --ONTkRIO--Const.aer IMrket Data, by Counti.s and ?bwna 

LAN&RK CC1NTY (cont'.) 	 LRM 

Perth Smith's 
Falls County Brockville Osnanoqu. 

1. 	Population, 	1931, 	Total 	No. 	...................... 4,099 7,108 35,157 9,736 3,592 
POPULATION, LIVING GRCVPS AND DWELLINGS, 1941 

4,458 7,159 56,042 11,342 4,044 
3. 	Per cent of provincisi total 0.12 0.19 0.95 0.30 0.11 

4,100 

. 

6,525 32,730 9,992 3,545 
243 456 2,405 985 559 

6 . 	 Foreign born .......................... 115 178 903 564 140 
5 . 	 British born .......................... 

4,408 7,004 34,995 10,876 8,978 7. 	Official language, 	English only ................... 
- 2 71 6 - 

49 149 958 460 65 

	

4. 	Psi-sons 	(b) 	Canadian born ......................... 

	

8 . 	 French only .................... 

	

10. 	 Neither English nor French .... 1 4 18 - - 

	

9. 	 French and English ............. 

	

11. 	Psi-sons in farnin 	areas, Total No. 	(4) - - 13,542 - - 

2. 	Persona, 	Totil 	No................................. 

. 

(a) - 8,373 - (a) 
(a) - 1,297 - (a) 

Nouseholds, In farming area (i .. 
Other rural 	(d) 	....................... 
Urban 	(d) (a) 1,950 4,593 2,943 (a) 

(a) - 3,117 - (a) 
(a) 1,819 5,327 2.754 (a) 

Number of children in families,In farming areas(d) (a) - 4,829 - (a) 
Other 	(d) (a) 2,478 7,074 3,625 (a 

(a) 840 5,302 1,134 (a 
(a) 1,066 3,700 1,675 (a) 

19. Dwellings occupied, Owned (d) .... ................. 
20. 	 Rented 	(d) 	................... 

GAINFULLY OCCUPIED, IN(X)MES, ETC., 1941 
21. Gainfully occupied, Total persons 	(d) (a) 2,609 14,874 4,812 (a 

(a) 1,737 5,904 2,706 (a 

!*milios,fla farming 	area. (d) ..................... 
Other 	(di 	................................ 

Total 	Female 	(4') 	.................... (a) 358 2,044 1,122 (a) 
Averag, annual wage earnings, Wale 	(5) (d) (Ii) (a) 1,261 895 1,124 (a) 

46. 	 Female 	(1) 	(4) (n) (a) 126 494 523 (a) 
151 236 874 539 174 

22. Wage earners, 	Total Wale 	di 	...................... 

123 196 770 503 186 
23 34 143 124 13 

27. 	Salaries and sages (Thousand 5) ................ 

35 44 178 162 11 
808 788 2,371 1,442 758 

26. Retóiltmg, 	No. employee 	.......................... 

31. 	Salaries and wages (Thousand $) 1,060 868 2,803 1,777 932 
- - 2,895 - - 

53. 	ross value production (Thousand $) (dry) - - 3,223 - - 

Wholesaling, No. employees ........................ 
Salaries and wages (Thousand I) ................ 

- - 16,201 - - 

SO. Manufacturing, 	No. emioloyees ...................... 

35. 	Average gross production per farm 	(5) (4) - - 1,115 - - 

111. 	Average term value per farm (I) (a) - - 5,596 - - 

	

34. 	Fern values (Thousand $) 	() ............... 

	

37. 	assariger cars registered, No. 	(4) 	............ (a) (a) 6,582 2,078 (a) 

32. 	Ferns, 	Total 	No. 	(4') 	.............................. 

RETAIL WRC}{ANDISE TRADE 
97 142 490 155 79 

1,913 2,897 9,375 5,449 1,784 
96 147 515 167 65 

	

58. 	K. of stores, Total, 1930 ........................ 

	

39. 	Retail sales, Total 	1930 (Thousand $) .......... 

2,022 3,568 11.696 6,598 2,434 
No. 	of stores, Total, 1941 	........................ 

Retail sales, Total, 1941 (Thousand $) ......... 
0.14 0.24 0.83 0.47 0.17 

RETAIL DISTRIBUTION, BY GROUPS, 1941 
22 44 126 40 25 

Per cent of provincial sales, 1941 ............. 

504 912 2,662 1,539 558 
- - 59 - - 

45. Food Gtoup. No. of stores....................... 

	

44. 	 Sales (Thousand 5) .................... 

	

46. 	 Sales (Thousand 1) - - 834 - - 

47. General Merohandlse Group, No. of stores 7 7 9 5 
311 341  759 200 

14 18  
F2,37 

22 12 

45. 	Country General Stores, 	No........................ 

48. 	 Sales 	(Thousand 5) 	.................... 
49. Automotive Group, No. of store 	................... 
50. 	 Sales (Thousand 5) 411 627  14219 668 

16 37 25 8 
244 283 953 678 223 

51. Apparel Group, No. of store 	...................... 

53. 	brnithre-Househo1d Group. No. of stores 2 7 23 8 9 

	

52. 	 Sales 	(Thousand $) 	.................... 

	

54. 	 S.les (Thousand 5) (x) 122 438 251 151 
4 6 12 6 3 

88 128 408 238 159 
55. Drug stores, No............................. 

8 11 66 9 6 
Sales (Thousand 5) 	.................... 

Filling stations (s) 	No.......................... 
189 162 625 178 99 

RETAIL SERVICE ESTABLISHMENTS, 1941 
58, 	 Sales (Thousand $) .................... 

59. Total receipts, all establishments (Thousand 5) 93 157 627 451 81 
$O. Receipts from personal services (Thousand 5) 48 81 264 206 81 
61. Automotive repair and service shops (Thousand 5) 12 (x) 15 (x) - 

Notsi See footnotes for Ontario on Page 89. 
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Table 5. --ONTARIO--Consumer Market Data, by Countte8 and Tna 

LENNOX & ADDINGTON LINCOLN MANITOULIN MIDDLESEX 

County Nepenee County Grimaby Merriton St. Catherines County County London Strathroy 

18,883 3,497 54,199 2,198 2,523 24.753 10,734 118,241 71,148 2,964 1. 

18.469 3,405 65,066 2,531 2,933 30,275 10,841 127,166 78,264 3,016 2. 
0.49 0.09 1.72 1 	0.06 0.08 0.80 0.29 3.36 2.07 0.08 3. 

17,509 5,124 48,291 1,860 2,154 21,925 10,528 104,332 61,406 2,645 4. 
702 201 9,319 310 661 5,269 185 17,155 12,973 264 5. 
258 80 7,451 161 175 3,078 128 5,662 3,882 109 6. 

18,319 5,373 65,507 2,278 2,939 29,410 10,172 125,322 76,896 2,998 7. 
- 13 - - 4 3 14 1 - 8. 
150 52 1,284 39 54 795 172 1,740 1,313 18 9. 
- - 262 14 - 66 494 90 42 - 10. 

10,633 - 14,868 - - - 5,237 23,749 - - 11. 
2,721 (a) 3,898 (a) (a) - 1,257 6,798 - (a) 12. 
1,037 () 2,648 (a) (a) - 909 4,423 - (a) 13. 
1,224 (a) 10.749 (a) •_j) 8.008 481 23.113 21.050 (a) __14., 
2,574 (a) 5,631 (a) (a) - 1,180 6,230 - (a)  
1,923 (a) 12,769 (a) (a) 7,689 1,244 25,049 19,434 (s)  
4,000 (a) 5,759 (a) (a) - 2,302 8,848 - (a)  
2,726 (a) 17,201 (a) () 9,954 2,540 31,918 24,394 (a) _jj 
3,400 (a) 9,562 (a) (a) 3,813 2,091 18,980 9,235 (a)  
1,487 (a) 6,916 (a) (a) 3,630 476 14,521 10,987 (a)  

6,748 (a) _,212 (a) (a) 15,654 3,667 52,378 52 ,236 ( a) ....L 
2298 (a) 16,236 a) (a) 8,996 1,096 23,902 17,387 (a)  

566 (a) 4,516 (a) (a) 2,685 311 10,251 8,010 (a)  
eo (a) 1,134 (a) (a) 1,275 621 1,128 1,248 (a)  
450 (a) 546 (a) (a) 587 -- -- 	 551 

- 

579 607 (a) 25, 
ii 285 253 1,906 92 35 1,521 3,889 3,451 105 

249 215 2,173 89 31 1,831 81 4,154 5,811 89 27. 
8 5 506 24 (x) 214 4 1,515 1,483 8 28. 
7 4 384 37 (x) 285 4 2,311 2,280 9 29. 

588 260 12,254 474 1,614 9,463 82 12,731 12,016 356 30. 
607 200 17 , 872 445 2,702 14,017 47 16,249 15,642 299 31. 

2,408 - 3,471 - - 1,151 7,272 - - 32. 
2,421 - 6,129 - - - 966 9,443 - - 33. 

12,565 - 50,766 - - - 5,325 54,229 - - 34. 
1,005 - 1,478 - - - 839 1,299 - - 35, 

135 - 0.864 - - - 4,625 7,457 - - 38, 
5,596 i) 12,060 (a) () 6,065 (a) 24,291 14,053 (a) 37. 

216 89 755 55 26 437 110 1,578 1,074 81 38. 
3,402 *30I 18,776 1,165 475 14,665 1,421 41,565 35,596 1,438 39. 

240 96 833 56 32 457 135 1,641 1,092 83 40. 
4,007 2,712 27,284 1,543 567 21,227 1,814 47,286 39,990 1,392 41. 

0628 0.19 1.94 0.10 0.04 1.51 0.13 5.36 2.84 0.10 42. 

69 25 259 12 17 133 55 440 322 15 45, 
679 559 6,615 575 212 4,628 490 10,482 9,150 353 44, 

59 - 12 - - - 26 82 - - 45 
668 - 268 - - - 601 1,342 - - 46. 

6 6 20 3 1 15 5 31 18 7 47. 
(x) (x) 2,620 (x) (x) 2,426 80 4,643 4,380 166 48. 

54 14 12* 11 5 52 27 306 143 17 49. 
947 647 5,539 578 89 4,482 292 9,895 7,986 262 50. 
10 10 81 7 - 87 4 115 162 8 iiT 

(x) (x) 2,582 72 - 2.417 89 5,455 5,298 126 52. 
6 4 26 - - 25 3 51 41 3 53, 

(x) 54 1,677 - - 1,552 9 2,655 2,511 95 54. 
6 3 29 2 1 20 4 51 38 4 ii 

115 946 (x) (x) 734 73 1,502 1,359 51 56. 
57 4 09 5 6 31 18 208 98 9 57. 

241 51 1,668 84 89 1,038 150 3,250 2,289 125 58. 

167 134 1,855 47 23 1,511 100 4,045 3,562 77 59. 
81 47 602 30 10 556 21 1,544 1,255 20 80. 

(3) 123 - (x) 97 11 274 244 - 61. 
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Table S.--ONTARIO--Consumer Market Data, by CountIes and Towns 

MUSPOKA WIPISSIJO 

County Bracobridge Gravenhurst Huntsville County 

1. 	Population, 	1951, 	Total 	No. 	....................... 20,985 2,436 1,864 2,817 41,207 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

21,835 2,341 2,122 2,800 43,315 
3. 	Per cent of provincial total 0.58 0.06 0.06 0.07 1.14 

19,286 2,084 1,874 2,438 39,890 
1,869 210 173 186 1,758 

677 

. 

47 75 176 1,658 

Z. 	Persons, 	Total 	No................................. 

20,930 2,288 2,095 2,788 21,685 
24 1 - - 6,438 

Foreign born .......................... 
Official language, 	English only ................... 

875 52 26 12 15,101 

4. 	Persons 	(b) 	Canadian born .............. ........... 

French only .................... 
french and English ............. 
Neit)'er Eiglish nor french .... 6 - 1 - 91 

S . 	 British born .......................... 

4,567 - - - - 11,680 
1,129 (a) (a) 2,229 

11. rsons in rarmin 	areas, Total No. 	(d) ............ 

2,124 (a) (.' a) 1,772 
Households, 	In farming areas 	(d) 	..... ............. 

14, 	 Urban 	Id) 2,266 (a) (a (a) 5210 
Other 	rural 	(d) 	........................ 

15. Pamilies, In farming areas (a). 985 (a) a (a) 2,063 
3,936 (a) (a) (a) 6,565 

17. Number of children in f*mllies,tn farming areas (d 1,978 (a) (&) (a) 6,462 
18. 	 Other 	(u.) 	. 6,452 (a) (a) (a) 15,039 
19. 	Dwellings 	occupied. 	Owned 	(4) 	.......... .......... 3,872 (a) (a) (a) 5,524 

1,469 (a) (a) (a) 3,335 
GAINFULLY OCCUPIED, INCOMES, ETC., 1941 

21. Gainfu1,y occupied, Total persons 	(4) 8,538 (a) (a) (a) 14,238 

16 . 	 Other 	(d) 	.............................. 

4,301 (a) (a) (a) 7,716 
1,175 (a) (a) (a) 1,770 

20. 	 Rented 	,ci) 	................... 

24. Average annual wage earnings, Male 	(S) 	(d) 	(h 741 (a) (a) (a) 935 
25. 	 Female 	(5) 	(d) 	(h) 393 (a) (a) (a) 419 

605 135 113 164 958 26. 	Retailing, 	No. employees 	.......................... 
479 

. 

130 4 154 934 
27 14 (x) 6 252 
35 18 x) 8 341 

1,045 218 298 (x) 1,138 

	

22. 	Wage earners, 	Total 	Male 	(d) 	...................... 

	

25. 	 Total 	Famale 	(d) 	................... 

	

31. 	Salaries and wages (Thousand 5) 1,083 234 515 (x) 1,196 
1,131 - - - 1,735 

	

27. 	Salaries and wages (Thousand 5) ................ 

	

32. 	Ptrms, 	Total 	No. 	Cd) 	.......................... 

	

33. 	Gross value production (Thousand 4) (d)(y) 719 - - - 1,244 

Wholesaling, 	No. 	employees 	........................ 
Salaries and wages (Thousand $) ................ 

34. 	Farm values 	(Thousand $) 	(d) 	............... 3,982 - - - 8,397 

30. Manufacturing, 	No. employees 	...................... 

35. 	Average gross production per farm 	(5) (d) 636 - - - 717 
36. 	Average farm value per farm 	(1) 	(d) 3,521 - - - 3,687 

5,302 (a) (a) (a) 5,525 
RETAIL W!RCRAE)ISR TRADE 

272 56 46 56 406 
4,829 1,197 967 1,448 9,522 

342 60 62 60 415 
7,021 1,678 1,503 2,275 11,456 

37. 	Passenger cars registered. 	No. 	(i) 	................. 

0.50 0.12 0.11 0.16 0.81 
RETAIL DISTRIBUTION, BY GROUPS, 1941 

o. 	of stores, 	Total, 1930 ........................ 
Retail sales, Total 1930 (Thsusand 5) .......... 

87 8 9 8 142 
1,685 321 313 489 2,903 

	

40. 	No, 	of 	toree, 	Total, 	1941 	........................ 

	

43 . 	Food Group, 	No. 	of stores ......................... 

11 - - - 26 

41. 	Retail sales. 	Total, 1941 	(Thousand $) 	......... 

Sales 	(Thousand 3) 	......... ........... 
Country General 3tores, 	No. 	........... ............ 

Sales (Thousand $) 320 - - - 802 

42. 	Per cent of provincial sales, 	1941 ............. 

. 

16 5 4 5 15 
891 (x) 137 541 1,335 

96 18 18 13 48 
50. 	 Sales 	(Thousand !) 1,672 370 382 547 2 9 072 

Sales 	(Thousand 1) 	.................... 
Automotive Group, No. of stores ................... 

21 10 9 7 44 Apparel Group, No. of stores ...................... 
Sales 	(Thousand 5) 	.................... 406 112 105 (x) 1,032 

3 1 - - 12 
Sales (Thousand 3) 15 (x) - - 519 

Drug stores, No.......................... 9 2 2 11 
264 (x) (x) 86 317 

71 14 11 7 31 

53, Furniture-Household Grp, No. of stores........... 

896 283 139 238 731 

56. 	 Sales 	(Thousend 5) 	.................... 

RETAIL SERVICE ESTABLISHMENTS, 1941 

	

57. 	Filling stations (e), 	No.......................... 

	

58. 	 Sales 	(Thousand $) 	.................... 

59. Total receipts, all etibflihmects (Thousand 5) 394 73 108 69 929 
60. Reoeipta from personal services (Thousand 3) 91 29 15 24 249 
61. 	Automotive repair I.nd service shops (Thousand 5) . (x) Cx) - - 26 

Notei See footnotes for Ontario on Pege 89. 
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Table S.--ONTARIO--Consumer Market Data, by Counties and Towns 

NIPISSINO CO. (cont.) MRFOLK NCTHUMBRLAND ONTARIO OXFCD 

North Buy Stuon County Delhi Sicoe County ford Cobourg County Oshawa Whitby Courry 

15528 4,254 31,359 1,121 5,226 31,452 2,744 5,834 59,667 23,489 5,046 47,825 

- 

 

15,599 4,676 35,611 2,062 6,037 30,786 5,018 5,973 65,718 26,813 5,904 50,974  
0.41 0.12 0.94 0.05 0.16 0.81 0.16 

5,035 
1.74 

54,204 
0.71 

20,531 
0.16 

4,635 
1.35 

45,661 
3. 
4. 15,556 4,485 28,214 1,485 5,125 27,921 27(4 

1,234 24 2,519 119 722 2,252 239 767 7,679 3,805 888 5,023 5. 
820 69 5,072 456 191 609 75 167 5,830 2,473 380 2,289 8. 

11,770 723 34,959 1.976 5,995 30,442 2,984 5,873 64,538 26,230 5,799 50,293 7. 
190 997 10 - 2 - - 41 5 5 31 8. 

3,609 2,840 526 84 40 340 34 89 817 309 94 524 9. 
30 16 117 2 - 4 - 1 322 269 6 126 10. 

- - 20,576 - - 16,648 - - 15,692  - 19,808 11. 
- (a) 52 (a) - ä1 tiT - 4,009 - - 5,035 12. 
- (a) 862 (a) - 872 (a) - 3,486 - - 1,737 13. 

5,617 (a) 5,495 (a) 1,657 3,541 (a) 1,478 9,349 6,837 1,070 7,033 14. 
- (a) 4,910 (a) - 78F (a) - 3,720 - - 4,771 16.  

3 $ 25 (a) 3,800 (a) 1,515 3,671 (a) 1,322 11,993 6,808 976 7,662  
- (a) 8,270 (a) - 5,749 (a) - 5,617 - - 7,485  

6,802 ¼a) 5,220 (a) 2,133 5,026 (a) 1,949 16,612 9,563 1,299 9,785  
1,789 (a) 6,0 a) 878 5,291 (a) 728 9s4r Iö 8,512 -i-i: 
1,651 (a) 3,369 (a) 731 2,808 (a) 703 6,182 2,977 489 5,008  

5,594 (a) 13,518 (a) 2,279 11,767 (a) 2,137 27,360 11,489 2,814 20,702  
3,401 (a) 5,307 (a) 1,194 4,054 (a) 999 15,027 8,265 1,035 8,616 i 
1,013 (a) 1,533 (a) 524 1,356 (a) 436 3,327 1,867 371 2,966 23. 
1,295 (a) 707 (a) 1,086 116 (a) 1,058 1,026 1,221 1,036 875 24. 

490 (a) 431 (a) 545 434 (a) 507 540 602 634 520 25. 
681 107 619 86 382 474 119 196 1,567 1,063 104 1,207 26. 
729 91 551 89 349 351 93 169 1,620 1,171 106 1,102 27. 
227 (x) 145 - 61 57 8 36 165 139 (x) 128 28. 
352 (x) 213 - 81 71 9 51 227 202 (x) 166 29. 
301 37 2,107 (x) 1,197 1,481 416 652 10,856 9,319 328 5,577 30. 
334 24 2,024 (x) 1,514 1,444 594 827 16,409 15,284 550 6,551 31. 
- 4,029 - - 3,520 - - 3,913 - - 4,525 32.  
- - 6,626 - - 3,930 - - 5,049 - - 8,088 35. 
- - 35,405 - - 20,526 - - 51,353 - - 40,834 34. 
- - 1,645 - - 1,116 - - 1,290 - - 1,787 35. 
- - 8,788 - - 5.860 - - 8,013 - - 9,024 36. 

3.446 (a) 7,029 (a) (i) 5,255 (a) (a) 11,92V 5,412 (a) 11,598 37. 

206 51 397 46 129 436 35 119 702 278 61 689 38. 
6,884 1,017 6,755 625 5,688 5,241 1,099 2,089 13,541 8,499 1,129 13,110 39. 

207 44 502 75 139 458 88 116 798 330 67 760 40. 
8,081 1,184 9,048 1,316 4,805 8,606 1,498 2,505 23,410 15,512 2,145 17,792 41. 
0.57 0.08 0.64 0.09 0.34 0.47 0.11 0.18 1.66 1.10 0.15 1.26 42. 

56 15 113 19 25 105 20 27 222 109 16 154 43. 
1,948 (i) 2,064 300 1,056 1,588 409 662 5,487 3,793 520 3,343 44, 

- - 49 - - 44 - - 55 - - 57 45. 
- - 667 - - 492 - - 888 - - 984 46. 

8 4 12 T 5 21 7 6 17 8 4 27 47. 
891 293 574 a& 408 523 173 222 1,712 1,540 84 1,554 48. 

22 6 118 10 21 101 18 14 140 32 16 142 49. 
1.669 214 2,070 172 1,229 1,554 339 466 6,088 3,281 920 4,433 50. 

31 6 49 12 26 36 14 16 70 45 T 72 
833 149 976 124 750 407 100 261 1,847 1,582 (x) 1,379 52. 

7 4 18 2 12 18 3 7 26 19 1 43 53. 
28 (x) 302 (x) 181 141 44 54 744 719 (x) 637 54. 

1 U 3 6 11 2 3 23 2 22 
() (x) 402 50 267 181 (x) 71 709 494 (x) 367 56. 

15 3 94 7 13 64 6 7 86 16 11 84 57. 
561 (x) 836 62 263 648 100 160 1,803 986 (x) 1,086 58. 

665 67 603 60 278 551 79 144 1,217 885 117 948 59. 
229 10 165 (x) 98 117 27 61 430 355 25 272 60. 

(x) (z) 28 - 22 24 11 (x) 67 46 (x) 133 61. 
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Table 5.  -ONTARIO--Consumer Market Data, by Counties and Towns 

OXFORD COUNTY (oont.) FURY SOUND PEEL 

Inger- 
soil 

5,235 

Tilison- 
burg 

3,385 

Wood- 
stock 

11,146 

c  ounty 

25.900 

Parry 
Sound 

5,512 

ounty 

28,156 1. 	Population, 	1931, 	Total 	No. 	...................... 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

5,782 4,002 12,461 30,083 5,765 31,539 
3. 	Per cent of provincial total 0.15 0.11 0.33 0.79 0.15 0.83 

4,851 3,430 10,006 27,428 5,170 25,418 
759 331 1,940 1,363 354 4,797 

6. 	 Foreign born .......................... 172 241 514 1,292 241 1,513 
7. 	Official 	language, 	English only .............. . ... 5,744 3,960 12,323 27,154 5,177 31,026 
8 . 	 French only .................... - 2 2 151 53 - 

36 57 125 2,722 531 433 
10. 	 Neither English nor french 2 3 11 56 4 80 

-  

. 

- - 9,529 - 11,011 

2. 	Parsons, 	Total 	No................................. 

- (a) - 2,199 - 2,806 
- (a) - 2,519 - 2,946 

Urban 	(si) 1,628 (a) 3,510 2,373 1,340 2,629 
- 

. 

(a) - 2,005 - 2,565 Families, 	In farming areas (d) 	.................... 
1,477 (a) 3,136 4,491 1,278 5,108 

4. 	Persons 	(b) 	Canadian born ......................... 

17. Number of children in families. In farming areas (4 - (a) - 4,503 - 5,850 

	

5. 	 British born .......................... 

	

13. 	 Other rural 	(d) 	....................... 

1,983 (a) 3.959 8,393 2.027 7.161 

16. 	Other 	(d) 	............................... 

860 (a) 1,653 4,852 667 5,318 

j.Persons in farmin 	areas, Total Noj4j............. 

731 (a) 1,745 1,895 473 2,847 

12. Households, 	In fanning areas (d) .................. 

20. 	 Rented 	d) 	.................... 
GAINFULLY OCCUPIED, INCOMES, ETC., 1941 

9. 	 French and English ............. 

21. Gainfully occupied, Total persons 	( d) 2,438 (, a) 5,498 11,715 2,829 12,954 
22. 	Wage earners, 	Total Male 	(d) 	..................... 1,462 (a) 2,970 6,868 2,042 6,229 

	

1.1, 	 Other Cd),.......... 

	

23. 	 Total 	Female 	(d) 	................... 2 (a) 1,393 1,108 412 1,768 
24. Average annual wage earnings, Male 	(3) (d) (h) 1,035 (a) 1,081 804 977 1,365 
25. 	 Pamela 	(3) 	(d) 	(h) 481 (a) 603 336 380 523 

217 282 534 756 534 565 
205 247 522 490 307 551 

9 24 77 54 21 48 
29. 	Salaries and wages (Thousand 3) ................ 9 23 121 55 18 70 

1,424 413 2,929 5,040 78 5,009 

19. Dwellings occupied, Dwned 	(d) ..................... 

31. 	Salaries and wages ( Thousand $ ) 1,870 451 3,443 6,189 64 7,800 
- - - 1,843 - 2,646 

33. 	Gross value prouuctlon (Thousand $) 	(d)(y) - - - 1.278 - 5,401 
- - - 6,799 - 29,584 

35. 	Average gross production per farm 	(3) (d) - - - 693 - 2,041 

Salaries and wages (Thousand $) ................ 
Wholesaling, No. employees ........................ 

36. 	Average farm value per fa rm 	(3) (d) - - - 3,689 - 11,181 

30. Manufacturing, 	No. employees ...................... 

37. 	Passenger cars registered, No. 	(&) (a) (a) 2,314 3,725 (a) 7,005 
RETAIL MERCHANDISE TRADE 

	

26. 	Retailing, 	No. 	employees 	.......................... 

	

34. 	Farm values (Thousand $) 	(d) ............... 

123 105 194 292 64 374 
2,290 2,105 5,731 4,241 1,595 5,985 

. 

125 131 212 344 87 427 

52. 	Farms, 	Total 	No. 	(d) 	............................. 

5,062 3,808 6,951 7,647 4.307 8,459 
0.22 0.27 0.49 0.54 0-631 0.60 

RETAIL DISTRIBUTION, BY GROUPS, 1941 

$8. No. of stores, Total, 1930 ........................ 

29 22 46 110 25 123 

39. 	Retail sales, Total 190 (Thousand 3) .......... 

697 634 1,560 1,800 1,176 2,207 
- - - 60 - 25 46. 	 Sales ( Thousand 	) - - - 1,415 - 258 

Sales 	(Thousand 3) 	.................... 
Country General Stores, No........................ 

47. General Merchandise Group, 	o. of stores 6 10 7 7 6 7 
215 455 857 740 (x) 416 

No. 	of stores, 	Total, 1941 ........................ 
Retail sales, Total, 1941 (Thcuand 3) ......... 

20 22 25 68 16 97 

Per cent of provincial sales, 1941 	............. 

50. 	 Sales ( Thousand $ ) 881 1,155 1,470 1,563 929 3,092 
14 21 31 21 16 

287 515 755 581 558 230 

	

43. 	Food Group, 	No. 	of' stores 	......................... 

	

48. 	 Sales 	(Thousand 3) 	.................... 

53. Furniture-Household Group, No. of stores 5 7 12 8 4 9 

4. Automotive Group, No. or stores ................... 

54. 	 Sales ( Thousand 3) 164 155 221 154 (x) 114 
'7 2 13 

65 (x) 177 123 (x) 268 

Apparel Group, No. of stores, 	................. 
Sales 	Thousand 3) .................... 

Drug stores, No........................... 
Sales (Thousand $) .................... 

13 11 15 43 4 67 
162 185 285 623 141 970 

RETAIL SERVICE ESTABLISBMENTS, 1941 

FIlling stations 	(a), No.......................... 
Sales 	(Thousand 1) .................... 

Total receipts, all establishments (Thousand 3) 118 180 485 484 250 329 
80. Receipts from personal services (Thousand $) 39 37 160 7]. 58 105 
61. Automotive repair and service shops (Thousand $) (x) (x) 62 16 (x) 15 

Notei See footnotes for Ontario on Page 89. 
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Table 5 . --ON1ARIO--Consumer Market Data, by Counties and Trns 

P!L COUNTY (cont.) pm PETERBOROUGH PRESCOTT 

Brampton Port Credit County Listowel St. Mary'a Strattord County Petarborough County Hawksbury 

5,532 1,635 51,392 2,676 3,802 17,742 43,958 22,327 24,596 5,177  

6,020 2,160 49,694 3,013 3,635 17,038 47,392 25,350 25,261 6,263  
0.16 0.06 1.31 0.08 0.10 1 	0.45 1.25 0.67 0.67 1 	0.17 5. 

4,759 1,607 45,081 2,741 3,195 14.192 42.0RR 21,586 24,880 6,073 4. 
1,109 429 3,572 209 350 2,364 4,339 3,041 158 81 5. 

150 124 1,039 63 90 480 986 722 222 109 6. 
5,967 2,105 49,312 2,995 3,593 16,795 46,666 24,812 3,364 526 7. 

- - 1 - - 1 5 3 11,142 2,366 8. 
50 42 365 18 40 238 709 523 10.741 3,569 9. 

3 13 18 - 2 4 12 12 14 2 10, 
- - 19,632 - - - 11,286 - 12,849 -  
- (a) 4,827 (a) (a) - 2,795 - 2,610 -  
- (a) 927 (a) (a) - 1,850 - 827 -  

1,670 (a) 7,617 (a) (a) 4,651 7,302 6,364 1,856 1,253  
- (a) 4,614 (a) (a) - 2,557 - 2,509 -  

1,558 (a) 7,715 (a) (a) 4.569 8,707 6,148 2,496 1,254  
- (a) 7,519 (a) (a) - 4,445 - 6,276 -  

1.940 (a) 10,003 (a) (a) 5,882 12,990 8,666 5 938 5,249  
852 (a) 9,035 (a) (a) 2,331 6,736 2,668 3,632 518  
719 (a) 4,096 (a) (a) 2,226 4,755 3,346 1,526 677  

2.611 (a) 19,469 (a) (a) _,665 19,527 10,943 _8,365 1,935  
1,505 (a) 7,759 (a) (a) 4,086 9,978 6,650 2,984 1,262  

561 (a) 2,558 (a) (a) 1.327 3,228 2,435 864 593  
1,034 (a) 958 (a) (a) 1,210 995 1,126 643 839  

549 (a) 475 (a) (a) 544 555 581 409 403 25, 
246 122 1,148 131 136 684 1,351 1,195 262 148 26.  
250 141 998 105 88 655 1,252 1,158 180 103 27. 
15 (x) 203 19 30 133 209 198 26 13 28. 
17 (x) 258 22 38 166 295 286 29 15 29. 

911 (x) 4,408 451 469 2,955 7,227 7,062 84 (x) 30. 
1,305 (x) 5,558 460 573 4,051 9,811 9,725 1,044 (x) $1. 

- 

- 

- 

- 

4,899 
7,045 

- 

- 

- 

- 

- 

- 

2,390 
2,532 

- 

- 

2,373 
2,643 

- 

- 

32. 
55. 

- - 38,846 - - - 13,190 - 14,416 - 34. 
- - 1,438 - - - 1,059 - 1,114 - 55. 
- - 7,929 - - - - 5,519 - 6,075 - 56. 

(a) (a) 10,027 (a) (a) 2,813 7,927 4,565 2,533 (a) 37. 

108 55 662 61 83 270 561 563 323 109 36. 
2,674 1,074 15,428 1,500 1,513 7,869 13,004 11,133 2,755 1,082 39. 

117 37 684 70 81 249 567 370 291 98 40. 
5,468 1,731 15,181 1,811 1,501 8,023 16,981 14,534 4,107 2,045 41. 
0.25 0.12 1.08 0.13 0.11 0.57 1.21 1.03 0.29 0.15 42. 

26 14 138 14 18 58 158 98 108 59 45. 
866 565 2,989 380 403 1,671 4,011 5,566 937 626 44. 
- - 58 - - - 55 - 50 - 45. 
- - 929 - - - 827 - 1,103 - 46. 

6 - 21 4 5 10 16 12 11 10 47.  
(x) - 1,261 (x) 112 945 1,752 1,688 266 (x) 48. 

17 8 145 18 15 51 96 52 40 11 49. 
1,164 886 3,705 532 243 2,016 3,192 2,610 731 552 50. 

10 30 69 57 19 12 61. 
140 (x) 1,223 218 181 779 1,797 1,687 439 405 52. 

4 - 32 2 4 15 20 18 6 3 53. 
73 - 570 (x) 81 354 795 (x) 151 107 54. 

5 2 18 5 5 6 11 14 3 1 65 
98 (x) 590 55 46 250 481 441 51 (x) 58. 

7 4 81 8 7 27 62 29 26 8 57. 
(x) (x) 954 106 83 400 1,155 870 244 125 58. 

150 83 788 105 65 477 969 858 207 105 59. 
57 18 251 35 29 145 586 344 38 18 60. 

(x) (x) 35 (x) (x) 20 57 51 6 () 61. 
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Table 5.--ONTARI0--Conaumer Market Data, by Counties and Tne 

PRINCE EDWARD RAINY RIVER RENFREW 

County Pioton County Fort Prance. County Arnprior 

1. 	Populstion, 	1981, 	Total 	No. 	...................... 16,693 3,580 17,359 5,470 52,227 4,023 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

16,750 3,901 19,132 5,897 54,720 3,895 
3. 	Per cent of provincial total 0.44 0.10 0.51 0.16 1.44 0.10 
2. 	Persons, 	Total 	No................................. 

15,199 3,416 14,465 4,289 52,074 3,642 
1,209 344 1,038 389 1.169 136 

6. 	 Foreign born .......................... 341 141 3,829 1,269 1,475 117 
16,636 3,878 17,262 5,347 49,308 3,373 

8 . 	 French only ..................... 8 1 18 8 112 11 
104 20 1,402 533 5,083 511 

10, 	 Neither English nor French 2 2 450 9 217 - 
11. fersona in farminp areas. Total No. 	(d) ....... 9,829 

2,622 

. 

- 
(a) 

7,232 
1,772 

- 
- 

21,843 
4,503 

- 
(a) 12. 	Households, 	In farming areas 	(d) 	............ ..... 

374 (a) 1,247 - 2,076 (a) 

Persona 	(b) 	Canadian born ......................... 
BrItish born 	.......................... 

14. 	 Urban 	( d) 	............................    1,706 (a) 1,751 1,441 5,789 (a 

7. 	Official 	language, 	English only ................... 

2,489 (a) 1,494 - 4,430 (a 
1,771 (a) 2,657 1,362 7,490 (a) 

17. Number of children in f'amilies,In fartnin 	area(d) 3,633 (a) 3,338 - 10,780 (a) 

	

9. 	 French and English ............. 

	

18. 	 Other ( d) 2,145 (a) 5,015 2,475 13,635 (a) 
2,979 (a) 3,539 906  
1,627 (a) 1,138 464 3.214 (a) 

15. 	Families, 	In farming areas 	(d) 	.................... 

GAINFULLY OCCUPIED, 	INCOMES, ETC., 1941 

	

13. 	 Other rural 	U) 	...................... 

	

16. 	Other 	(d) 	............................... 

6,395 

. 

(a) 7,192 2,249 20,611 (a 
2,247 

. 

(a) 3,555 1,505 8,463 (a 
694 (a) 606 303 2,415 (a) 

19. Dwellings 	occupied, 	med 	(d) 	.................... 
20. 	 Rented 	(r 	.................... 

21. 	Gainfully occupied, 	Total persons 	( d) 	, . 	........ 
22. 	Wage 	earners, 	Total 	Male 	(d) 	...................... 

24. Average annual wage earnings, kale ($) 	(d) (h) •,, 593 (a) 902 1,102 729 (a) 

	

23. 	 Total 	Female 	(d) 	................... 

	

25. 	 Female 	( s) 	( d) 	(h) 	, 336 (a) 399 470 395 (a) 
289 239 348 243 893 103 
238 202 313 227 721 87 

5.3 30 40 37 184 5 
29. 	Salaries and wages (Thousand $) ................ 43 22 48 47 195 5 

743 171 989 (x) 3,356 (x) 
31. 	Salaries and wages ( Thousand $) 511 119 1,365 (x) 5,395 (x) 

1,882 - 1,858 - 4,326 - 
33. 	Gross value production (Thousand U (d)y) 2,354 - 985 - 4,352 - 

12,002 - 4,119 - 22,750 - 
35. 	Average gross production per rarm ($) (d) 1,251 - 530 - 1,006 - 

Retailing, 	No. 	employees 	.......................... 
Salaries and wage. (Thousand $) ................ 

36. 	Average farm value per farm 	(5) Cd) 6,37? - 2,217 - 5 0 259 - 
3,376 (a) 1,859 (a) 8,041 (a) 

28. Wholesaling, 	No. 	employees ........................ 

RETAIL MERCHANDISE TRADE 

30. 	Manufacturing, 	No. 	employees ...................... 

157 80 205 94 604 98 

	

32. 	Farms, 	Total 	No. 	(d) 	.............................. 

	

34. 	Farm values 	(Thousand U 	(d) 	............... 

2,300 1,766 3,804 2,415 8,495 1552 
182 85 217 94 665 71 

37. 	Passenger cars registered, 	No. (i) 	................ 

4,109 3,091 4,673 3,015 12,561 1,472 

	

36. 	No. 	of stores, 	Total, 	1930 ........................ 

	

39. 	Retail 	sales, 	T0tal 	1930 (Thouaand $) 	........... 

	

40. 	No. 	of stores, 	Total, 	1941 	........................ 

0.29 0.22 0.33 0.21 0.89 0.10 
41. 	Retail sales, 	Total, 1941 	(Thousand U 	.......... 

RETAIL DISTRIBUTION, BY GROUPS, 1941 
42. 	Per cent of provincial sales, 1941 	.............. 

46 18 71 32 209 28 
894 596 1,190 819 2,827 457 

17 - 33 - 85 - 
46. 	 Sales ( Th ousand 5) 272 - 624 - 1,292 - 
47. General Merchandise Group, No. of stores 7 6 8 5 18 5 

355 (x) 265 247 1,590 238 
49. Automotive Group, 	No. of store .................... 32 15 27 10 107 10 

Sales (Thousand $ ) 968 805 893 691 2,704 319_ 
Apparel Group, 	No. 	of storee 	.................TT 6 5 13 13 52 7 

212 (x) 398 398 1,09 150 

43. 	Food Group, 	No. 	of stores 	......................... 

5 4 3 2 19 4 

Sales 	(Thousand 5) 	..................... 
Country General Stores, 	No........................ 

54. 	 Sales ( Thousand $ ) 59 (x) 74 (x) 293 46 

	

48. 	 Sales 	(Thousand 1) 	.................... 

	

55 . 	Drug stores, 	No................................... 7 s 4 2 17 2 
161 (x) 118 (x) 560 (x) 

21 6 15 3 69 5 

Sales 	(Thousand $) 	.................... 
Furniture-Eousehold Group, No. of store ........... 

336 Cx) 104 (x) 1,011 163 
RETAIL SERVICE ESTABLISHMENTS, 1941 

Sales 	(Thousand $) 	.................... 
FillIng stations 	(e), 	No.......................... 

Sales 	(Thousamd 5) 	.................... 

Total receipts, 	all estab1Ishxnits 	(Thousand 5) 277 215 265 174 820 97 
Receipts from persona), 	services (Thousand $) 172 149 62 54 278 25 
Automotive repair and service shops (Thousand 3) Cx) (x) (x) - 8 - 

Note, See footnotes for Ontario on PaCe  89. 
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l'able &.--eNTARIO--consumor Market Data, by Counties and Towns 

RENF7E'W co. (cont.) RUSSiLL SIMCOP' STM0NT 

Pembroke Renfrew County Rocken4 Ccuny Errn o11th6 
wood 1ijJat.d ri'1i uishene County Cornwall 

9,368 5.296 18,487 2,118 53,667 7,776 5,809 6,920 8,183 4,035 52,524 11,126  

11,159 5,511 17,448 2,040 87,057 9,725 6,270 6,800 9,798 4,521 40,905 14,117  
0.29 0.15 0.46 0.05 2.30 1 	0.26 0.17 0.18 

6,298 
0.26 

8,768 
0.12 

4,124 
1.08 

38,102 
1 	0.37 

12,685 
5. 
1 10,474 5,203 17,179 2,006 78,978 8,555 1] 

540 178 130 9 6,010 892 647 388 833 244 1,623 886 5. 
345 132 139 25 2,063 296 142 114 196 151 1,178 548 6. 

9,069 5,002 2,978 64 79,312 9,478 6,119 5,971 9,530 2,003 24,279 9,179 7. 
28 20 8,168 714 693 4 - 6 7 178 2,612 363 8. 

2,048 486 6,501 1,262 6,910 218 150 821 260 2,315 13,867 4,571 9. 
14 5 1 .- 142 25 1 2 1 22 147 4 10. 

- - 10,780 - 28 , 797  - - - - - 10,177 - 11. 
- - 2,101 (a) 7,155 - - - - (a) 2,301 - 12. 
- - 863 (a) 3,097 - - - - (a) 3,615 - 13. 

2,503 1 0 314 685 (a) 12,045 2,685 1,757 1,741 2,656 (a) 3,160 3,041 14. 
- - 2,012 (a) 6,622 - - - - (a) - 13 

2,541 1,222 1,427 (a) 13,686 2,528 1,554 1.677 2,409 (a) 6,691 5,061 16. 
- - 5,460 (a) 10,985 - - - - (a) 4,308 - 11. 

4,402 2,285 5,122 (a) 20,280 3,041 2,082 2,717 3,443 (a) 13,411 6,791  
1,318 - 677 2,642 - (a) 13,955 1,214 1,008 860 1,236 (a) 4,8I1 1.136  

875 606 940 (a) 7,294 1,146 650 772 1,247 (a) 4,091 1,535  

415 2,106 5,516 (a) 32,582 3,683 2,497 2,485 3,923 (a) 15 6 312 5,653  
2,420 1,155 1,458 (a) 14,566 1,866 1,648 -1 2,248 (a) 7,436 3,055  

777 452 350 (a) 3,855 675 374 442 805 (a) 2,749 1,348  
839 939 486 (a) 825 1,177 1,008 888 949 (a) 966 1,125  

477 373 (a) 437 470 419 414 454 (a) 528 548  
419 165 115 22 2,016 626 201 237 467 82 780 576  
366 136 77 14 1,726 617 166 213 426 62 744 604 27. 

87 83 11 (x) 504 220 101 49 89 (x) 130 96 28. 
95 88 8 (x) 529 219 86 58 110 (x) 174 127 29. 

1,315 922 247 14 4,917 432 1,413 671 1,609 449 5,613 5,279 30. 
1,547 1,003 136 9 6,156 495 2,295 794 1,843 429 7,207 6,796 31. 

- - 2,092 - 6,717 - - - - - 2,139 - 

- - 2,100 - 7,436 - - - - - 2,584 -  
- - 11,395 - 43,729 - - - - - 12,890 -  
- - 1,004 - 1,107 - - - - - 1,208 -  
- - 5.446 - - 6,510 - - - - - 6,026 - 

(a) (a) 1,866 (a) 14,679 (a) (a) (a) (a) (a) 5,407 (a) 57. 

148 89 172 39 1,146 168 130 83 167 53 418 208 58. 
3,025 1,709 1,777 346 18,965 4,425 2,071 2,370 4,446 781 6,879 4,871 39. 

163 105 170 35 1,264 191 105 106 198 53 497 242 40. 
5,137 2,580 2,439 390 26,351 7,419 3,178 2,990 5,662 1,124 11,021 7,598 41. 
0.37 0.17 0.17 0.03 1.87 0.53 0.23 0.21 0.40 0.08 0.78 0.54 42. 

49 40 68 18 321 52 55 23 43 19 193 73 43. 
1,147 578 462 132 6,552 1,451 854 913 1,409 415 2,918 1,729 44. 

- - 35 - 92 - - - - - 27 - 45. 
- - 1,006 - 1,239 - - - - - 586 - 46. 

7 6 4 4 59 6 4 8 7 6 W 
852 320 61 61 1,995 537 273 487 450 126 958 (x) 48. 

22 12 21 3 271 39 16 22 54 6 64 27 49. 
1,113 654 454 36 5,588 1,765 549 455 1,511 178 1,722 1,164 50. 

17 12 7 3 103 19 13 12 54 6 49 44 51. 
526 301 61 46 2,001 465 272 291 763 50 1,217 1,189 52. 

8 5 1 - 41 9 4 5 10 5 17 14 53 . 
185 52 (x) - 846 208 174 72 285 12 520 (x) 54. 

6 4 2 1 49 9 5 5 7 1 9 6 55. 
177 100 (x) (x) 1,106 340 129 145 209 (x) 289 238 56. 

11 5 11 1 193 25 7 12 22 3 39 12 57. 
384 95 60 (x) 2,027 473 127 145 392 (x) 531 289 58. 

456 153 104 22 1,.571 430 128 398 380 66 606 497 59. 
166 66 27 11 560 139 38 208 88 14 256 199 60. 

89 (x) 12 (x) (x) (x) 11 - 61. 
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Table 5.--ONTARIO--Consumer Market Data, by Couiitiee and Towns 

SUDBUBY THUNDXR BAY 

County Coniaton Ce 	r 
Crff  Sudbuy County Fort 

iam  

1. 	Population, 	1931, 	Total 	No. 	...................... 58,251 (a) 3,173 18,518 65,118 26,277 
POPULATION, LIVING GROUPS AND DW!LLINGS, 1941 

80,815 2,245 3,732 32,203 85,200 30,585 

	

2. 	Persons, 	Total 	No................................. 

	

3. 	Per cent of provincial total 2.13 0.08 0.10 0.85 2.25 0.81 - 

67,842 1,797 2,736 26,493 58,302 21,434 
3,302 90 287 1,540 8,369 3,883 

6. 	Foreign born .......................... 9,665 358 709 4.166 18,524 5,264 

4. 	Persons 	(b) 	Canadian born ......................... 

47,777 1,374 3,345 20,812 79,539 29,198 
7,984 77 2 1,776 60 15 

24,266 710 355 9,444 3,728 1,018 
10. 	Neither English nor French 788 84 50 171 1,873 354 

11,953 - - - 7,212 - 

French only 	.................... 
French and English ............. 

2,289 (a) (a) - 1,774 - 

11. Persons in farming areas, Total No. 	(d) ............ 

6,179 (a) (a) - 4,754 - 

Urban (d) 10,058 (a) (a) 7,685 13,475 6,765 
Families, In farming areas (d). 2,046 (a) (a) - 1,478 - 

Other 	(d) 	.............................. 15,258 (a) (a) 7,370 17,236 6,881 
Number of children in families,In farming areaa(d) 5,968 () (a) - 2,616 - 

18, 	 Other 	( d) 29.532 (a) (a) 12,742 26,853 11,066 
9,146 (a) (a) 2,793 12,404 4,001 
8,447 (a) (a) 4,339 6,437 2,356 

GAINFVLLY OCCUPIED, INCOMES, ETC., 1941 
21. 	Gainfully occupied, 	Total persons 	(d) 29,984 (a) (a) 12,778 40,442 14,559 

20,492 (a) (a) 9,4?O 28,286 13,38l 
2,807 (a) (a) 1,648 4,851 2,399 Total 	Female 	(d) 	................... 

Average annual wage earnings, Male (I) (a) 	(h) 	., 1,21 (a) (a) 1,392 992 1,058 

	

5. 	British born .......................... 

	

25. 	 Female (U (a) jj) 454 (a) (a) 484 497 527 
2,299 

. 

21 88 1,736 2,913 1,328 
2,501 15 95 2,042 2,916 1,348 

12. Households, 	In farming areaB 	(d) 	.................. 

342 - - 334 705 448 

	

7. 	Official 	language, 	English only ................... 

	

13. 	Other rural 	(d) 	....................... 

	

28. 	oiesa1ing, 	No. 	employees ........................ 

	

29. 	Salaries and wages (Thousand U ................ 480 - - 471 1,095 689 
30. 	Manufacturing, 	No. 	employees ...................... 6,027 (c) (o) 695 9,219 6,602 
31. 	Salaries and wages ( Thousand U 10,307 (o) 829 8,850 

Dwellings occupied, Owned 	(d) 	.................... 
Rented 	(d) 	................... 

2 ,045 - - - - 2,389 - 

33. 	Gross value production (Thousand S) (d)(y) 1,289 - - - 1,542 - 

22. Wage earners, 	Total Male (d) 	........ . ....... ...... 

7,356 - - - 6,119 - 34 	Farm values (Thousand $) 	(d) ............... 
35. 	Average gross production p.r farm ($) (j) , 630 - - - 645 - 

Retailing, 	No. 	employees 	.......................... 
Salaries and wages 	(Thousand *) 	................ 

36. 	Average farm value per farm 	( t) (d) - - - 2,561 - 

37. Passenger cars registered, No. Cii. 9,457 a) (a) 4,986 9,886 5,959 
RETAIL 	ERCHANDISE TRADE 

32. 	Farms, 	Total 	No. 	(d) 	............................. 

499 (a) 25 236 (f) 782 355 
15,764 (a) 761 10,885 21,764 10,003 

788 17 25 366 975 348 

38. 	No. 	of stores, 	Total, 	1950 ........................ 

28,723 341 1,071 20,654 34,793 15,230 

Retail sales, 	Total 1930 (Thousand $) .......... 
No. 	of stores, 	Total, 	1941 	........................ 

2.04 0.02 0.08 1.47 2.47 1.08 

	

41. 	Retail sales, 	Total, 1941 	(Thousand 3) 	......... 

	

42. 	Per cent of provincial sales, 	1941 	............. 
RETAIL DISTRIBUTION, BY GROUPS, 1941 

289 4 9 112 360 139 
44. 	Sales 	(Thousand 3) 	.................... 6,567 85 291 4,534 7,437 3,889 

Country General Stores, 	No........................ 71 - - - 58 - 

Sales ( Th ousand 3) 2,927  - - 1,552 - 

General Merchandise Group, No. of stores 30 5 7 13 23 9 
49. 	Sales 	(Thousand 3) 	.................... 3,047 179 396 2,169 5,679 2,594 

Automoti,e Group, No. of stores ................... 75 2 1 32 103 31 
Sales 	( Thousand $ ) 4,600 (x) (x) 3,988 7,168 3,117 

71 - T 59 79 58 
2,517 - (x) 2,420 2,789 1,443 

	

43. 	Food Group, 	No. 	of Stores 	......................... 

	

53. 	rnithra-+fouseho1d Group, 	No. of stores 17 1 - 12 14 8 
54. 	Sales ( Thousand $ ) 967 (x) - 953 464 376 
55. 	Drug stores, 	No...................... Si 1 16 - 	 26 9 

786 (x) (x) 485 964 384 

Apparel Group, No. of stores ...................... 
Sales 	(Thousand E).................... 

49 - 1 17 58 15 
954 - (x) 548 1,052 599 

56. 	a1es (Thousand 3) 	.................... 

RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling stations 	(a), 	No.......................... 
Sales 	(Thousand 3) 	.................... 

Total receipts, all establishments (Thousand 3) 1,806 13 7 1,469 2,372 1,146 
Receipts from personil services (Thousand $) 604 (x) 7 532 728 403 
Automotive repair and service shops (Thousand I) 126 (x) - 115 159 70 

Notet See footnotes for Ontario on Page 89. 
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Table .S.--ONTARIO--Conumer Markat Data, by Counties and Towns 

TEUND!R BAY CO. (coot.) T!MISKAI&ING VICTORIA WATERLOO 

Gersldton Arthur County Cobalt Hailey- 
ury Liskeard County Lindsay County Elmira Gait Hespelar 

(a) 19,818 37,043 3,885 2,813 2,880 25,844 7,506 89,852 2,170 14,006 2,752  

2,979 24,426 50,604 2,376 2,268 3,019 25,934 8,403 98,720 2,012 15,346 3,058  
0.08 0.64 1.54 0.06 0.06 0.08 0.68 0.22 2.61 0.05 0.41 0.08  

2,207 16.765 41711 198 1 9 2,696 24,215 7,610 85,467 1,886 11,467 233 4: 
135 2,838 3,455 144 185 244 1,412 653 7,320 52 3,125 518 5. 
637 4,822 5,456 249 117 79 307 160 7,926 74 754 207 6. 

2,757 25,185 58,985 1,567 1,561 2,694 25,773 8,313 97,541 1,996 15,105 3,041 7. 
2 6 1,626 50 93 6 1 1 15 - 8 - 8. 

197 967 9,850 773 610 516 156 87 955 13 189 15 9. 
23 268 143 6 4 3 4 2 211 3 44 2 10. 

- - 8,071 - - - 11,067 - 12,990 - - - 11. 
(a) - 1,819 (a) (a) (a) 2,898 - 2,755 (a) - (a) 12. 
(a) - 7 1 921 () (a) (a) 980 - 3,059 (a) - (a)  

0 5,920 2,818 (a) (a) (a) 	- 3,225 2,245 19,497 (a) 4,236 (a) 14. 
1,573 (a) (a) (a) 2,628 - -272r TiJ - (a) -1-F.  

(a) 5,'784 9,519 (a) (a) (a) 5,669 2,072 21,351 (a) 4,021 (a)  
(a) - 3,978 (a) (a) (a) 3,805 - 5,315 (a) - (a)  

7,785 j!.1 203  (a) (a)_ (a) _5,056 2,920 30,584 (a) 4,856 (a)  
(a) 3,590 6,865 (a) (a) (a) 4,578 1,155 14,202 (a) 1,957 (a)  
(a) 1,985 5,449 (a) (a) (a) 2,209 978 9,703 (a) 2,075 (a)  

(a) 11,078 1415 (a) (a) (a) 1210 3,325 43,817 (a) 7,171 (a)  
(a) 7,805 12,087 (a) (a) (a) 3,912 1,959 24,531 (a) 4,205 (a) TV 
(a) 1,714 1,876 (a) (a) (a) 1,189 653 10,064 (a) 1,821 (a) 25. 
(a) 1,057 1,230 (a) (a) (a) 768 996 1,028 (a) 1,143 (a) 24. 
(a) 501 495 j) (a) (a) 424 470 544 (a) 604 (a) 25. 
122 1.133 1,549 61 51 499 570 421 2,845 67 597 53 26. 
130 1,144 1,735 52 57 517 447 362 2,722 67 665 52 27. 

(x) 207 312 44 28 64 103 82 494 7 36 (x) 28, 
(x) 357 552 54 52 106 114 Q4 757 5 38 (x)  
108 2,198 990 43 (x) 565 1,830 1,490 25,296 338 6,831 1,478  
126 5,583 1,117 65 (x) 701 2,035 1,729 30,986 435 7,266 1,105  - 
- 

- 
- 

2,001 
1,302 

-- 
- 

- 
- 

- 
- 

2,860 
2,953 

- 
- 

3,123 
5,277 - 

- 
- 

- 
- 

 
 - - 6,705 - - - 17,724 - 27.018 - - - 54. - - 651 - - - 1,033 - 1,690 - - -  - - 5,551 - - - 6,197 - 8,650 - - -  

(a) 3,571 10,279 (a) (a) (a) 5,248 (a) 17,651 (a) 2,810 (a) iT 

(a) .247 431 77 46 64 342 158 1,153 56 225 43  
(a) 9,01-7 9,759 1,719 848 1,653 5,970 4,043 27,655 1,001 5,406 663  

45 294 607 46 35 64 567 150 1,280 51 237 43  
1,705 13,320 16,752 750 843 5,135 7,055 4,836 36,665 1,086 8,149 815  
0.12 0.95 1.19 0.05 0.05 0.22 0.50 0.34 2,61 0.08 0.58 0.06 42, 

11 108 208 19 13 14 101 45 348 13 72 13 43. 
292 2,274 5,384 262 248 519 1,687 1,173 8,866 250 2,274 361 44. - - 18 - - - 35 - 35 - - - - - 396 - - - 648 - 868 - - - 46. 

3 10 18 2 1 4 12 7 40 4 8 2  
442 (x) 1,584 (x) (x) 224 687 629 5,582 69 696 (x)  

4 34 91 7 5 15 an 23 196 6 29 4  
283 3,079 2,Ø 58 123 784 1,640 1,051 6,870 160 1,539 79  

7 31 68 3 4 8 27 19 172 4 40 6  
(x) 1,184 1,430 161 25 134 487 455 4,113 (x) 1,057 69  

1 5 17 2 1 4 6 4 55 3 11 2 55. 
(x) (x) 434 (x) (x) 37 136 (x) 1,846 (x) 415 (x) 54. 

3 ii 30 2 2 3 14 5 38 2 7 5  
114 390 615 (z) (x) 64 158 91 943 (x) 223 60  
- 20 58 8 4 3 57 15 118 2 17 2 57. 
- 502 710 (x) (x) 27 567 204 1,964 (x) 291 (x) 58. 

199 833 959 39 61 149 531 251 2,406 54 546 26 59. 
64 212 333 12 17 73 156 115 818 23 190 (x) 60. 

(x) 35 Be - - 23 (x) (x) 263 - 26 - 61. 
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Table 5. --ONTARIO--Consumer Market Data, by Counties and Tcwns 

A1iRLOO CO. (cont.) WELLM 

- Kitchener Preston Waterloo Cnty Pbrt !rie tbS 

Population, 	1931, 	Total 	No. 	...................... 30,793 6,280 8,095 82,751 5,904 2,490 
POPULATION, LIVING GROUPS AND DW3LLINGS, 1941 

Persone, 	Total 	No. 	............................... 35,657 6,704 9,026 93,154 6,595 2,965 
Per cent of provincial total 0.94 0.18 0.24 2.41 0.17 0.08 

. 

. 

29,709 5,316 7,905 67,44e 4,846 2,515 
1,554 803 360 11.235 876 226 
4,390 565 759 15,149 873 424 

7. 	Official language, English only ................... 35,192 6,612 8,915 90,090 6,498 2,877 

	

4. 	Persons 	(b) 	Canadian born ......................... 

	

5. 	 British born .......................... 

6  - - 328 - - 

6. 	 Foreign born .......................... 

396 82 85 2,984 95 55 
French only .................... 
French and English ............. 
Neither English nor French .... 63 10 27 434 2 31 

Persona in farming areas, Total No. 	............ - - - 5,681 - - 

- - 936 - Rou8eholds, 	In farming areas (d) ..................- 
- - 7,972  Other rural 	(ci) 	.......................- 

Urban 	(ci) 9,.215 1,724 2 1 291 14,742 1,806 a 
- - - 884 - (a 

8,778 1,685 2,210 22,095 1,705 (a) 
Feinilies, 	In farming areas (4) ....... ............. 

Other 	(d) 	............................... 
Number of children in fami1ies,n farming areas Cd' - - - 1,380 - (a) 

other 	(d) 12,866 	1 2,406 3,421 53,497 2,108 (a 
4,349 914 1,295 12,602 780 (a 
4,116 719 863 8,779 987 (IL) 

	

19. 	Owellinga 	occupied, 	Owned 	(ci) 	..................... 

	

20. 	 Rented 	c1) 	................... 
GAINFULLY OCCUPIED, INCOMES, ETC., 1941 

21. 	GaInfully occupied, Total persons 	(d) 16,409 5,261 3,887 59,811 2,945 (a 
9,901 1,929 2,467 27,212 2,220 (a 
4,368 825 882 5,955 409 (a) 

22. 	Wage earners, 	Total Male 	(d) 	...................... 

Average annual wage earnings, 	Lale 	($) (d) 	(h) ... 1,101 1,081 1,153 1,187 1,408 (a) 
Female 	(s) 	(d) 	(h) 	. 554 570 570 554 623 (a) 

23. 	 Total 	Femalr 	(d) 	................... 

1,428 163 165 2,842 196 51 
1,482 141 185 2,757 219 51 

401 (x) 9 463 (x) - 

Retailing, No. 	nployees 	.......................... 
Salaries and wages 	(Thousand $) ................ 

642 (x) 54 624 (x) - 

Wholesaling. 	No. employees ........................ 
Salaries and wages (Thousand $) ................ 

12,261 2,455 2,235 22,074 2,237 634 30. Manufacturing, No. employees 	...................... 
31. 	Salaries and wages (Thousand 5) 15,060 3,003 2,815 34,230 3,551 

- - 
- 2,557 - 

33. 	Gross value production (Thousand $) (d)(y). - - 2,163 - - 

32. 	Farms, 	Total 	No. 	(d) 	.............................. 

- - - 15,263 - 

	

34, 	ram 	values 	(Thousand $) 	Cd') ............... 

	

35. 	Aierage gross production per farm 	(I) (d) . - - - 918 - 

36. 	Average farm value per farm (5) ( d) - - 6476 - - 

5,790 (a) () 18,292 (a) (a) 
RETAIL MERCHANDISE TRADE 

399 97 98 1,229 51 40 
13,771 1,947 2,270 29.165 2,025 479 

469 110 107 1,336 105 48 
18,050 2,171 2,978 39,916 3,579 748 

	

37. 	Passenger 	cars registered, No. 	(1) 	.............. 

	

39. 	Retail sales, Total 1930 (Thousand $) .......... 

1.28 0.15 0.21 2.84 0.25 0.05 

38. 	No. 	of stores, 	Total, 1930 ........................ 

RE'&IL DISTRIBUTION, BY GROUPS, 1941 

No. 	of stores, 	Total, 	1941 ........................ 

132 31 34 411 30 20 

42. 	Per cent of provincial sales, 1941 ............. 

4,061 717 762 10,350 1,046 350 44. 	 Sales 	(Thousand $) 	.................... 
-  - - 14 - - 45. Country General Stores, No........................ 

46. 	 Sales ( Th ousand $ ) - - 
- 249 - - 

14 6 3 41 4 1 
48. 	 Sales 	(Thousand 5) 	.................... 2,299 127 97 43 246 (x) 
49. Automotive Group. No. of stores .................... 60 15 16 90 10 8 

Retail sales, 	Total 1941 	(Thousand $) .......... 

50. 	 Salea (Thousand $ ) 3,211 52 652 00 

k3,80O 

525 174 
88 15 9 47 14 4 

2,609 197 85  282 (x) 

43, 	Food Group, No, 	of stores 	......................... 

47. General Merchandise Group, No. of stores ........... 

53. Forniture-Household Group. No. 	of stores .. 27 3 3 60 8 2 
54. 	 Sales ( Thousand 5) 1,195 99 53 2,093 202 Cx) 

12 4 6 47 5 1 
422 56 127 1,769 211 (x) 

51. Apparel Group. No. of stores. ....................... 

55 . 	Drug stores, 	No................................... 

36 10 10 128 5 3 

	

52. 	 Sales 	(Thousand 5) 	.................... 

	

56. 	 S1es (Thousand 5) 	.................... 

890 154 241 2,786 196 74 
RETAIL SERVICE ESTABLISHMENTS, 1941 

57. 	Filling stations 	(e), No.......................... 

59. Total receipts, all estab1isments (Thousand 5) .. 1,366 111 193 2,595 172 34 

58. 	 Sales 	(Thousand $) .................... 

60. Receipts from personal services (Thousand 5) 459 43 81. 716 72 12 
61. 	lutomotiva repair and service shops (Thousand 5) . 141 (x) 45 121 (x) (x) 

Notes See footnotes for Ontario on Page 89. 
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Table S.--ONTARIO--Conaumer Market Data, by Counties and Towns 

W!LLAND CO. (cont.) WELLINGTON WENTWORTH YCIK 

'r1" Cone Thorold Wellend County Ferue Guelph County Dundas Hamilton County Toronto 

19,046 6,503 5,092 10,709 58,164 2,594 21,015 190,019 5,028 155,547 856,955 631,207  

20,589 6,995 5,305 12,500 59,453 2,832 23,273 206,721 5,276 166,337 951,549 667,457  
0.54 0.18 0.14 	1 0.35 1.57 0.07 0.61 5.46 0.14 4.39 25.11 17.62 S. 

14,418 4,824 3,593 8,524 51,738 2,445 18,278 146,691 4,162 114,755 664,285 457,766 4. 
3,544 590 701 1,649 5,375 513 3,426 41,241 890 35,149 202,072 138,260 5. 
2,627 1,579 1,010 2,326 2,340 74 1,569 18,'r78 224 16,423 85,067 71,880 6. 

20,006 6,727 5,089 11,011 58,721 2,800 22,892 202,861 5,192 163,024 927,054 648,807 7. 
6 1 2 259 5 - 1 67 - 63 178 115 8. 

554 249 174 1,136 657 26 326 3,446 82 2,993 21,575 16,011 9. 
23 16 40 94 70 8 54 347 2 257 2,767 2,524 10. 

- .- - - 18,745 - - 10,339 - - 20,505 - 11. 
- - - - 4,731 (a) - - 

2,605 - - 5,039 - 12. 
- - - - 1,487 (a) - 5,529 - - 53,286 - 13. 

5,235 1,725 1,511 5,060 9,314 (a) 5,939 44,977 1,348 45,076 193,575 178,736 14. 
- - - - 4,293 (a) - 2,518 - - 4,755 - 15. 

5,172 1,702 1,276 8,054 9,732 (a) 5,664 49,491 1,282 42,412 237,690 168,221 16. 
- - - - 7,150 (a) - 8,763 - - 7,141 - 17. 

7,164 2,868 1,996 4,400 13,627 (a) 8,255 67,030 1,713 57,248 305,313 208,821 18. 
2,353 - 847 779 1,276 9,347 () ii 23,866 646 17,570 104,143 62,132 TF 
2,604 816 501 1,611 5,687 (a) 3,104 25,815 682 22,819 121,751 85,408 20. 

8,987 2,792 2,288 6,019 24,811 (a) 9 91,376 2,349 74,212 424,324 309,163 21. 
6,175 2,039 1,650 4,144 öIô (a) 5,663 55,489 1,469 47,262 236,876 168,407 22. 
1,665 400 366 1,135 4,438 (a) 2,885 18,723 497 16,517 102,724 81,541 23. 
1,273 1,286 1,155 1,217 950 (a) 1,076 1,209 1,210 1,234 1,265 1,283 24. 

576 498 504 581 530 (a) 588 590 634 596 648 660 25. 
1,104 229 87 664 1,254 91 816 7,235 151 6 1 725 47,694 44,678 26. 
1,157 223 91 739 1,163 85 829 8,190 150 7,739 51,167 48,249 27. 

192 100 22 108 207 - 161 2,145 (x) 2,112 25,220 24,664 28. 
288 109 52 141 239 - 181 3,702 (x) 3,602 45,259 44,255 29. 

6,355 (x) 1,742 7,724 7,999 (x) 6,109 47,423 1,665 45,421 152,874 153,106 30. 
9,406 (x) 3,259 11,777 9,320 (x) 7,072 75,659 2,511 12,846 213,484 184,267 31. 

- - - - 4,942 - - - - 5,469 
- - - - 6,547 - - 4,754 - - 8,624 - 55. 
- - - - 37,257 - - 28,092 - - 56,365 - 84. 
- - - - 1,325 - - 1,456 - - 1,577 -  
- - - - 7,539 - - 8,604 - - 10,306 -  

5,107 (a) (a) 3,050 10,500 (a) 5,547 36,855 (a) 28,183 159,623 134,580 37. 

343 107 86 195 805 49 309 2,448 82 2,117 10,590 8,725 38. 
10,550 8,295 1,796 5,372 15,134 951 9,194 72,505 1,858 68,515 401,343 372,683 39. 

344 129 79 222 844 51 330 2,468 85 2,060 11,671 9,596 40. 
14,616 3,508 1,688 10,213 19,171 1,412 11,415 93,849 2,457 88,947 448,229 399,906 41. 

1.04 0.25 0.12 0.75 1.36 0.10 0.81 6.67 0.17 6.18 31.89 28.42 42. 

86 41 36 55 230 13 109 712 28 651 5,681 2,858 43. 
5,251 992 637 2,114 4,430 295 2,870 19,746 813 17,956 90,949 73,036 44. 

- - - - 45 - - 22 - - 76 - 45. 
- - - - 967 - 301 - - 1,160 - 46. 

14 12 2 1-  25 4 - 	 8 44 5 41 240 192 TV 
1,554 418 (x) 716 1,266 185 882 12,866 111 12,756 110,305 108,256 48. 

39 10 6 36 160 12 42 350 12 238 1,199 757 49. 
5,665 584 114 5,042 4.484 499 2,482 18,847 548 17,125 70,161 58,489 50. 

46 22 10 3* 81 4 45 278 8 268 -1772r 1,601 
1.504 546 137 1,352 2,001 64 1,691 9,398 (4 9,186 36 0 578 34,947 52. 

21 7 2 8 28 1 15 89 2 86 344 308 55. 
879 276 (4 503 789 (x) 608 4,549 (x) 4,528 18,159 15,487 54. 
16 3 3 9 50 3 11 98 2 93 558 

764 150 74 528 595 64 350 3,598 (x) 5,467 18,149 15,033 56. 
21 7 4 18 107 6 22 248 9 151 764 446 57. 

826 120 (x) 514 1,503 111 589 5,338 173 4,271 21,694 15,920 58. 

948 178 155 485 1,049 52 728 8,117 79 7,809 47,831 44,951 59. 
280 73 35 154 570 24 274 2,529 53 2,459 15,086 13,656 60. 

61 - (4 29 78 - 68 565 (x) 517 *,560 3,199 61. 
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Table 5.--ONTARIO--Consumer Market Data. by Counties and Town. 

YK co. (cont.) 

Aurora Forest Hill Leaside Long Branch Mimico 

1. 	Population, 	1931, 	Total 	No. 	...................... 2,587 5,207 938 3.962 6,800 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

2,726 

. 

11,757 6,183 5,172 8,070 
3. 	Per cent of provincial total 0.07 0.31 0.16 0.14 0.21 

2,369 8,766 4,758 3,671 5,925 
304 1,676 1,163 1,314 1.761 

	

2 . 	PerSons, 	Total 	No................................. 

	

5 . 	 British born .......................... 
53 1,314 262 187 384 

2,701 11,203 6,006 4,968 7,906 
- 2 1 - 2 

24 549 171 203 161 
French only ........................... 
French and English .................... 
Neither English nor French ............ 1 3 5 1 1 

-  - - - - 

(a) - - - - 

(a) - - - - 

(a) 3,122 1,854 1,404 2,122 
(a) - - - - 

4. 	Persons 	(b) 	Canadian born ......................... 

Other 	(a) 	................. ............. (a) 5,038 1,848 1,385 2,096 
Number of children in families, In farmir 	areas(a) (a) - - - - 

Other (a) (a) 3,778 2,070 2,032 3,171 

6 . 	 Foreign born .......................... 

(aJ 1,810 1,234 732 1,007 

7. 	Official language, 	English only ................... 

Li 	Persona in farming aoas. Total No.(d)............. 
12. 	Households, 	In farming areas 	(d) ................... 

(a) 1,285 587 611 1,029 
GAINFULLY OCCUPIED, INCOMES, FTC., 1941 

21, Gainfully occupied. Total persons (a) (a) 4,978 2,372 2,040 3,193 

	

13. 	 Other rural 	(d) 	....................... 

	

14. 	 Urban 	(d) 	., .......................... 

	

22. 	Wage earners, 	Total Male 	(d) 	..................... (a) 2,056 1,718 1,565 2,165 

	

15. 	Families , 	In farming areas 	(d) ....... ............. 

	

19. 	Daellinga occupied, Owned (d) 	..................... 

(a) 1,643 342 295 577 
24. Average annual wage earnings, Male 	(8) (d) (h) (a) 3,143 2,136 1,243 1,446 

	

20. 	 Rented 	(d) 	.................... 

	

25. 	 Female 	($) 	(d) 	(h) (a) 580 750 557 626 
79 152 173 67 88 
68 157 162 58 90 

(x) - 210 - 20 

23. 	 Total 	Female 	(d) 	.................... 

Retailing, 	No. employees .......................... 
Salaries and wages (Thousand 3) ................ 

(x) - 411 - 31 
Wholesaling, 	No. 	np1oyees 	........................ 

Salaries and wages 	(Thousand 8) 	................ 
400 (x) 5,846 (x) 105 

	

50. 	Manufacturing, No, 	employees ...................... 

	

31. 	Salaries and wages (Thousand $) 485 (x) 8,521 (z) 122 
32. 	Ferias, 	Total 	No. 	(a) 	.............................. - - - - - 

33. 	Gross value production (Thousand *1 (d)y) - - - - - 

............................. 

- - - - - 

35. 	Average gross production per farm (3) (d) - - - - - 

	

34. 	P'arin values 	(Thousand $) 	(a) 	............... 

	

56. 	Avee farm value per farm 	(3) [) - - - - - 

37. 	Passenger oars 	registered, 	No. 	(i) 	............... (a) (a) (a) (a) (a) 
RETAIL MERCEANDISE TRADE 

58 9 (a) 58 56 
1,076 

... 

381 (a) 642 1,238 
58 65 56 67 69 

1,340 1,987 2,012 995 1,827 
0.10 0.14 0.14 0.07 0.13 

RETAIL DISTRIBUTION, BY GROUPS, 1941 

41. 	Retail sales, 	Total 1941 	(Thousand 8) 	.......... 

14 18 19 31 30 

No. 	of stores, 	Total, 1930 ........................ 
Retail sales, 	Total 1930 (Thousand 8) .......... 

501 873 878 413 654 

No. 	of stores, 	Total, 	1941 ........................ 

- - - - - 

46. 	 Seles 	(Thousand $) - - - - - 

42. 	Per cent of provincial sales, 1941 ............. 

47. General Merchandise Group, No. of stores........... 2 - 2 2 2 

	

43. 	Food Group, 	No. 	of stores ......................... 

	

46. 	Country General Stores, 	No........................ 

(x) - (x) (x) (x) 

	

44. 	 Sales 	(Thousand $) 	.................... 

	

48. 	 Sales 	(Thousand 3) 	.................... 
15 13 6 9 8 49. Automotive Group, No. of stores....................

50, 	 Sales (Thousand 3) 248 495 157 207 428 
51. Apparel Group, No. 	of stores 5 7 5 4 

45 16 77 25 28 
1 2 - 1 - 

Sale. (Thousand $) Cx) (x) - (x) - 

Drug etoree, 	No................................... 3 ii 4 6 
66 394 206 131 175 56. 	 Sales (Thousand 8) .................... 
10 11 5 6 5 

Sales (Thousand 8) .................... 
Forniture-Rousehold Group, No. of stores........... 

121 472 (x) 169 156 
RETAIL S!RVICg ESTABLISHMTS, 1941 

Filling stations 	(e), 	No.......................... 
Sales 	(Thousand 3) 	.................... 

Thti1 receipts, all establishments (Thousand 8) 52 187 118 69 121 
Receipts from personal services (Thousand 8) (x) 84 81 52 68 
Automotive repair and service shops (Thousand 8) (x) (x)  

Notet See footnotes for Ontario on Page 	. 
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Table 5 .--ONTARIO--Consumer Market Date, by Counties and Towns 

YORK CO. (coot.) 

Nawwarket New Toronto Swansea Weston 

3,748 7,146 5,031 4,723 1. 

4,026 9,504 6,988 5,740 2. 
0.11 0.25 0.18 0.15 3. 

3,510 6,616 5,286 4,397 4. 
419 1,789 1,326 1,162 5. 

97 1,041 376 181 6. 
4000 9,073 6,819 5,658 7. 

- SO - 1 8. 
26 354 168 73 9. 

- 87 1 8 10. 
- - - - 11. 

12. 
13. 

(a) 2,039 2,104 1,562 14. 
(a) - - - 15. 
(a) 2,057 2,053 1,491 16. 
(a) - - - 17. 
(a_ 3,052 2,119 1,980 18. 
(a) 837 1,204 847 19. 
(a) 1,017 797 645 20. 

(a) 4,233 2,962 2,404 21. 
(s) 2,521 1,925 1,494 22. 
(a) 624 648 484 23. 
(a) 1,289 1,880 1,435 24. 
(a) 610 764 664 25. 
142 282 43 203 26.  
118 501 52 231 27. 

14 (x) - 14 28. 
18 (x) - 18 29. 

940 5,470 (x) 1,905 50. 
1,221 9,661 Cx) 2,534 51. 

- - - 
-  

- - - 
-  

- - - 
-  

- - - 
- 55. 

- - - 
- 36. 

(a) (a) () (i) ii 

68 71 10 85 38. 
1,479 1,714 153 2.737 39. 

77 106 16 90 40. 
2,040 4,315 840 3,520 41. 
0.14 0.51 0.06 0.25 42. 

21 35 9 29 45. 
561 1,558 570 1,053 44. 
- - - 

- 45. 
- - - 

- 46. 
7 5 - - 47. 

244 260 - - 48. 
15 14 1 16 49. 

579 878 (x) 1,559 50. 
9 

151 
15 

404 
5 

52 237 52. 
4 5 1 5 65. 

49 78 x) 189 54. 
3 

79 
6 

202 
1 

(x) 
3 

132 
EE 
58. 

6 8 1 10  
96 193 (x) 162  

96 198 (x) 110  
44 75 (x) 50  

- (x) - (x)  

Footnotes for Ontario 

- Figures for 1941 not available. 
- In Ontario there were an additional 355 poreone 

whose places of birth were not reported. 
- An important manufacturing center but statistics 

have been wit)theld to prevent dieclosure of in-
formation on individual operations. 

- Preliminary figures are presented for persons in 
farming areas, households, families, nwaber of 
children in families, dwellings occupied, gain-
fully occupied, wage-corners, average annual 
wage-earnings, or items 11 to 25 inc1uive. 
Other preliminary series Include farms, total 
number; gross value of production; farm values; 
average • ross production per fern and average 
farm value per tarn, or items 32 to 36 inclu-
ive. 

- Also included in automotive group. 
- Due to reallocation of district of Patricia, 

1930 and 1941 figures for merchandise trade 
are not couparable. 

- Tilbury is situated in both Kent and Essex 
counties. Statistics for Tilbury comprehend 
the legal limits of this town. Figures for 
Essex and Kent counties, however, include 
their respective parts of the town. 

- All wage-earners did not report the amount of 
their wage-earnings. The averages shown here 
were baeed on fig ires for those wage-earners 
who reported such earnings. 

- These figures include statistic, for ta,ri cab 
registrations. 

() - Indicates figures are withheld to avoid dis-
closure of individual operations. 

(y) - Figures for this item and also for item 36 
are baead on production statistics for 1940. 
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Table 3.--M&JIITOBA--Constuner )rket Data, by Counties and Towns 

DIVISION DIVISION DIVISION DIVISION 

(Se. page 8 for deisriptions of these series.) PROVINCE No. 	1 No. 	2 No. 3 NO. 4 

Division Division Division Div1son 

1. 	Population, 	1931, 	Total 	No . 	...................... 700,139 22,817 38,810 26,753 18,253 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

729,744 27,813 41,426 24,781 15,699 
3. 	Per cent of provincial total 100.00 3.81 5.68 3.40 2.15 

536,158 22,150 35,531 20,287 12,650 

Z. 	Persons, 	Total 	No................................. 

3. 	 British born 	........................ 83,003 293 831 2,232 l,8t8 
110,523 5,370 5,064 2,262 1.229 
647,010 19,090 31,963 20,693 15,112 

8. 	 French only .................... 6,069 989 1,276 600 32 
54,636 5,534 5,006 3,353 516 English and French ............. 

Neither English nor French 22,029 2,200 3,182 135 39 
Peraon.s in farming_areas. Total No. fci'i... 265,848 21,847 29,241 17,041 11,035 
Households, In farming areas (d) 	.................. 57,608 4,282 5,371 3,740 2,582 

34,970 1,300 1.582 1,461 523 

6. 	 Foreign born 	......................... 
T. 	Official language, English only ................... 

14. 	 Urban 	(d) 	... 	......................... 84,364 - 1,302 624 877 
15. Families, 	In rarming areas (d ..................... 53,550 4,052 5,396 5,534 2,418 

111,699 

. 

1,164 2,646 1,836 1,159 

13. 	 Other rural 	(d) 	....................... 

17. Number of children in families.tn farming areas(d) 124,331 12,080 15.369 7,376 4,275 
18. 	 Other 	d1 165,946 3,073 5,523 2,898 1,575 

101,863 4,622 5,953 3,675 2.249 
61,956 885 2,147 2,085 1,674 Rented 	(d 	................... 

GAINFULLY OCCUPIED, INCOMES, ETC., 1941 
Gainfully occupied, Total. Persons 	(d) 288,391 8,932 13,545 9,550 6,420 

117,508 1,906 3,771 2,214 1,605 
42,357 544 1,115 871 667 

24. Average annual wage earnings, 1Mb 	1$) (d) (f) ., 988 388 419 499 517 
25. 	 Female (J)(d) (f) , 459 233 238 310 289 

20,387 

.. 

111 533 200 172 
18,891 71 228 133 118 
9,566 7 116 94 87 

	

4. 	Persons 	(b),  Canadian born 	........................ 

	

26. 	Retailing, No. 	employee; 	.......................... 

	

27. 	Salaries and wages 	(Thousand $) ................ 

	

28. Wholesaling, No. employees 	........................ 

. 

15,016 6 145 126 116 
32,262 135 128 74 35 

31. 	Salaries and wages (Thousand 4) 40,894 70 97 56 31 
58,024 4.097 5,357 3,942 2,864 

19. Dwellings occupied, Owned 	4' 	.................... 

33. 	Gross value production (Thousand 4) (d)(y) 68,585 2,984 8,999 6,519 5,117 
338,959 13,247 40,760 32,378 23,004 

	

16. 	Other 	(d) 	............................... 

	

35. 	Average gross production per farm 	(4) (' 1,179 728 1,680 1,603 1,787 
36, 	Average farm value per farm 	(4) 	. .,,, 5,842 3 233 7,609 8 214 8.032 

75,596 a) (a) a) (a) 
RETAIL MERCHANDISE TRADE 

U. Wage earners, 	Total 	le 	d) 	...................... 
23. 	 Total Female 	(d) 	.................. 

6,859 143 319 276 256 

32. 	Farms, 	Total 	No. 	(4) 	.............................. 

189,244 1,174 3,953 5,400 5,124 

34. 	Farm values 	(Thousand 4) 	(, 	............... 

40. No. of storee, 	Total, 1941 	........................ 7,219 230 558 278 218 

29. 	Salaries and wages (Thousand 4) 	................ 

210,835 2,078 5,301 5,456 3.018 

30. Manufacturing, No. employees 	...................... 

100.00 0.99 2.51 1.64 1.43 
RETAIL DISTRIBTITION, BY GROUPS, 1941 

2,248 88 76 54 34 

37. 	Passenger cars registered, No..................... 

33,804 358 559 438 509 
1,000 83 83 59 39 

6. 	 Sales (Thousand 4) 16,998 1,002 1,760 1,304 747 
General Merchandise Group. No. of stores .......... 111 - S - 2 

Sales 	(Thousand 4) 	.................... 61,209 - 20 - (x) 
Automotive Group, No. of stores 	................... 1,062 27 78 53 45 

No. of stores. Total, 1950 ........................ 
Retail sales, Total, 1930 (Thousand 4) ......... 

SO. 	 Sales (Thousand 4) 30,640 474 1,167 566 545 

41. 	Retail sa1a, Total. 1941 (Thousand 4) ......... 

457 1 5 9 5 

42. 	Per cent of provincial sales, 1941 ............. 

11,225 (x) 72 75 87 

	

45. 	Food Group, Ho. 	of stores 	......................... 

	

44. 	 Sales 	(Thousand 4) 	.................... 

130 1 6 3 4 

45. Country General Stores, No........................ 

34. 	 Sales (Thousand 4) 4,291 (x) 17 3 (x) 
55. Drug Stores, 	No................................... 251 2 9 10 7 
$6. 	 Sales 	(Thousand 4) 	.................... 6,211 (x) 112 97 (x) 

51. Apparel Group, No. of stores ......................
5?. 	 Sales 	(Thousand 4) 	.................... 

633 7 36 26 22 

53. Furniture-Household Group. No. of stores .......... 

7,917 25 368 212 115 
RPIAIL SERVICE ESTABLISHMENTS, 1941 

57. 	Filling stations 	(e),No........................... 

5. Total receipts, all establishments (Thousand 4) 16,426 79 161 155 137 

58. 	 Salee 	(Thousand 4) 	.................... 

60. Receipts from personal services (Thousand 4) 5,116 13 37 31 54 
61. Automotive repair and service shops (Thousand 4) 827 22 16 31 (x) 

Notei See footnotes for Manitoba on Page 91. 
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(Tables 1 and 5) 

Figures shown opposite the headings referring to gross production of farms in 

Items 33 and 35 of Tables 1 and 5 relate only to 'gross revenues from farm produc-

tion', by which is meant the gross revenues from the sale of farm products and the 

value of such products constmed by farm householdL These figures do not represent 

the total value of all goods produced on farms. 
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Table 5--M&NtT08A--Conauer iiarket Data, by Counties and To!ms--(Cont'd) 

DIVISION No. 5 DIVISIONN0. 6 DIVISION No. 7 
10N 

DIVISION No. 9 

Divi,ion Tranecona Division Winnipeg Erookiands 
is Prai te Boniface 

.vieion Brandon Division Division Selkirk 

48.228 5,747 284,285 218,785 2,628 6,597 16,305 36,912 17,082 19,846 44,957 4,486 1. 

48,424 5,495 295,342 221,960 2,240 7,187 16,157 36.669 17,383 17,803 47,277 4,915 2. 

6.64 0.75 40.46 30t4 0.31 0.98 2.49 5.02 2.38 2.44 6.48 0.57 3. 

33,202 3,538 200,637 144,437 1,426 5,747 13,776 28,138 12,355 14,088 32,935 3,515 4. 

3,872 823 46,638 38,768 324 724 1.950 5,411 3,071 2,551 8,415 528 5. 

11,348 1,133 48,038 38,732 490 715 2.431 3,107 1,946 1,163 5,925 870 6. 

44,173 4,855 266,538 212,023 2,191 6,899 9,754 35,043 17,017 16,972 45,050 4,599 7. 

152 6 1,764 103 - 6 427 206 2 28 42 5 8. 

2,357 553 24,761 8,042 31 200 7,922 1,351 318 590 1,606 180 9. 

1,742 81 2.279 1,792 18 82 54 69 46 113 579 131 10. 

23.790 - 21,159 - - - - 13,359 - 10,402 12,936 - 11. 

5,329 - 4,180 - (a) - - 3,161 - 2,393 2,895 (a) 12. 

4,424 - 5,432 - (a) - - 1,213 - 727 6,771 (a) 13. 

1.828 1,412 66,565 59,607 (a) 1,678 4,166 4,411 4 0015 1,353 1,509 (a) 14. 
5,108 - 4,056 - (a) - - 2,931 - 2,236 2,689 (a) 15. 
5,995 1,410 68,384 56,369 (1) 1,560 4,168 5,267 3,876 1,833 8,091 (a) 16. 
11,589 - 9,697 - (a) - - 5,189 - 4,077 5,405 (a) 17. 
10,555 2,254 90,351 69,916 (a) 2,412 7,205 7,236 5,371 2,595 13,203 (a) 18. 
8,629 870 31,578 21,504 (a) 892 1,791 5,043 2,009 2,526 7,596 (a) 19. 
2,755 516 33,297 27,459 (a) 576 2,115 3,431 1,767 1,865 3,389 (a) 20. 

18,000 1,967 126,694 98,694 (a) 2,738 6,961 15,536 7,330 7,150 18,554 (a) 21. 

7,476 1,496 67,724 54,717 (a) 1,337 4,180 5,911 3.619 2,164 8,193 (a) 22. 
1,578 201 27,568 23,647 (a) 615 1,274 2,203 1,417 673 2,294 (a) 23. 

905 1.171 1,157 1,202 (a) 833 1,103 828 1,023 630 996 (a) 24. 

372 473 535 555 (a) 590 452 366 413 275 434 (a) 25. 
280 76 15,864 15,174 7 - 	 289 149 1,029 889 234 453 100 26. 
223 75 15,394 14,826 5 225 148 931 849 173 311 78 27. 
22 - 8,249 7,989 (x) 19 155 403 338 76 47 (x) 28. 

28 - 13,277 12,826 (x) 32 302 562 472 101 43 (x) 29. 

2,098 (c) 26,821 23,831 (x) 142 2,246 521 446 73 831 730 30. 
3,256 (c) 34,191 30,170 (x) 119 3,155 551 510 63 -1,142 1,046 31. 
5,085 - 4,498 - - 	 - - - 3,246 - 2,479 3,292 - 32. 

4,549 - 8,767 - - - - 4,639 - 3,015 3,922 - 33. 

21,755 - 40,408 - - - - 23,672 - 19,056 20,279 - 34. 

895 - 1,949 - - - - 1,429 - 1,216 1,191 - 35. 

4.278 - 8984 - - - - 7,293 - 7,687 6.160 - 36. 

(a) (a) (a) (a) (a) (a) (a) (a) (a) (a) (a) (a) 37. 

283 54 3,036 2,486 16 107 121 456 229 245 407 71 58. 
3,321 980 139,059 151,480 154 2,367 2,062 9,523 7,323 3,509 4,865 1,111 39. 

311 46 3.043 2,467 20 88 133 453 227 227 387 64 40. 
4,768 1,569 147,025 136,615 145 3,035 2,963 11,820 9,367 3,333 6,023 1,465 41. 
2.26 0.65 69.73 64.80 0.07 1,44 1.41 5.61 4.44 1.58 2.86 0.69 42. 

150 16 1,120 909 12 19 70 120 65 43 162 22 43. 
1,538 643 21.653 18,196 91 755 1,414 1,983 1,540 649 2,326 480 44. 

87 - 50 - - - - 46 - 43 37 - 45. 
1,070 - 879 - - - - 834 - 782 658 - 46. 

6 4 53 39 - 7 5 9 7 2 6 447. 
305 (x) 57,968 57,541 - 347 (x) 1,264 (x) (x) 89 (x) 48. 
60 5 576 273 3 13 16 86 32 40 60 8 49. 

622 148 19,754 17,980 12 462 329 2,278 1,769 610 863 187 50. 
8 5 330 306 1 10 5 32 26 12 11 8 51. 

40 27 8,572 8,132 (x) 252 46 1,235 1,162 145 197 135 52. 

4 1 62 66 - 3 2 7 7 6 3 153. 

35 (x) 3,515 3,411 - 59 (x) 321 321 (x) 78 (x) 54. 

5 2 136 120 - 2 6 15 6 9 12 2 W 
93 (x) 4,379 4,047 - (x) 126 324 230 147 315 (x) Be. 
14 4 255 177 3 7 15 52 17 21 44 4  

298 (x) 4,740 3,782 12 (x) (x) 485 276 134 429 (x)  

304 49 12,274 11,513 18 190 246 787 646 180 311 88 69. 

67 17 4,192 3,967 (x) 77 73 334 312 41 75 14 60. 

7 - 657 609 (x) (x) 15 28 19 6 1 - 61. 



- 92 - 

Table 5.--MkNITOI3A--Consurier Market Data, by Counties and Towns--(Cont'd 

DIVI3ION No. 10 DIVISION DIVISION 
• No. 	12 

Division Neepawa Division Division 

1. 	Population, 	1931, 	Total 	No. 	...................... 17,916 1,910 28,100 24,344 
POPULATION, LIVING GROUPS AND DWELLINGS, 1941 

19,562 2,292 26,637 25,387 
3. 	Per cent of provincial total 2,68 0.31 3.65 3.48 

15,483 1,862 21,113 18,264 
5. 	 British born ......................... 1,850 306 3,094 812 

2,227 122 2,428 6,311 
18,805 2,245 25,306 21,281 

6. 	 Foreign born 	......................... 

9 - 107 299 B. 	 French only .................... 
480 47 899 2,273 English and French ............. 

Neither English nor French .... 268 - 325 1,534 
13,576 - 17,811 19,015 
3,175 (a) 4,084 4,110 

695 

. 

(a) 1,262 1,336 

2 . 	Persons, 	Total No.................................. 

Other rural 	(d) ....................... 
Urban (d) 809 (a) 1,186 204 

2,941 (a) 3,813 3,978 
1,344 (a) 2,079 1,378 

7. Official language, English only ................... 

Number of children in families,In farming areas (ci) 6,210 (a) 7,215 9,076 
Other (d) 2,089 (a) 3,382 2,856 

3,296 (a) 4,114 4,721 

4. 	Persons 	(b), 	Canadian born ........................ 

1,321 (a) 2,339 877 

Families, In farming areas (d) 	.................... 
Other 	(d) 	.............................. 

GAINFULLY OCCUPIED, INCOMES, ETC., 1941 
21. Gainfully occupied, Total Persons 	(ci) 7,540 (a) 10,205 9429 

1,741 (a) 2,494 1,661 

Persons in farming areas, Total NO. (a)............ 
Households, 	In farming areas 	d) .................. 

669 (a) 1,001 526 
22. Wage earners, Total Male 	(d) 	..................... 

24. Average annual wage earnings, Male 	(1) (d) (f) ... 554 (a) 546 433 
25. 	 Female 	($)(d)(f) 	•.. 261 (a) 248 270 

218 127 209 153 

Dwellings occupied, Owned (ci) 	..................... 
Rented 	(d) 	.................... 

168 116 143 88 27. 	Salaries and wages (Thousand $) ................ 
42 7 119 52 

23. 	 Total Female 	(d) .................... 

Wholesaling, No. employee8 ........................ 
Salaries and wages (Thousand $) ................ 55 8 160 57 

125 92 100 89 

26. Retailing. No. employees 	.......................... 

31. 	Salaries and wages (Thousand $) 117 94 69 56 
3,119 - 4,044 4,303 

30. Jknufacturing, No. enployees ...................... 

33. 	Gross value production (Thousand *) (d)(y). 3,617 - 5,312 2,518 

	

32. 	'aras. 	Total 	No. 	(ci) 	.............................. 

	

34. 	Parse values (Thousand *) 	(ci) 15,806 - 29,327 12,687 
35. 	Average gross production per farm ($) (d).. 1,160 - 1,314 585 
36. 	Average farm value per farm 	($) (ci) 5,068 - 7,252 2 948 
37. 	Passenger 	cars 	registered, No. 	................... (a) (a) (a) 

RETAIL IRCHAND1SE TRADE 
227 

. 

52 320 163 
39. 	Retail sales, Total. 1930 (Thousand •) 2,090 804 3,776 1,850 

198 46 338 212 
41. 	Retail sales, Total, 1941 (Thousand $) 2,803 1.230 3.889 2,238 

38. No. of stores. Total, 1930 ........................ 

1.33 0.58 1.84 1.06 

40. No. of stores, Total, 	1941 ........................ 

42. 	Per cent of provincial sales, 1941 ............. 
RETAIL DISTRIBUTION, BY GROtTPS ,  1941 

43 7 73 56 
44. 	 Sales (Thousand 4) .................... 320 150 678 234 
45. Country General Stores, No........................ 47 - 76 93 
46. 	 Sales (Thousand 4) 715 - 1,385 1,527 
47. General Merchandise Group, No. of stores 6 5 2 - 
48. 	 Sales (Thousand 4) .................... 198 (x) (x) - 
49. Automotive Group. No. of stores ................... 38 10 70 36 
50. 	 Sales (Thousand 4) 696 345 775 377 

5 3 6 
102 (x) (x) - 

43. Food Group. No. of stores ......................... 

53. Furniture-Household Group, No. of stores 3 2 5 4 

Apparel Group, No. of stores ...................... 
Sales (Thousand $) .................... 

54. 	 Sales 	(ThouaanJ) 	 ..... 28 (x) 8 
- 	

(x) 
7  2 13 4 

58 Cx) 135 24 
23 5 40 20 

55. 	Drug Stores, 	No ..................................... 

2b9 (x) 284 165 

56. 	 Sales 	(Thousand $) 	...................... 

RETAIL SERVICE ESTABLISHMENTS, 1941 

	

57. 	Filling 	stations 	(a), 	No............................ 

	

58, 	 Sales 	(Thousand 	$) 	..................... 

59. Total receipts, all establishments (Thousand 3) .. 116 81 177 49 
60. Receipts from personal services (Thousand $) 22 13 41 15 
61. Automotive repair and service shops (Thousand 3) . (x) - 5 12 

Notes See footnotes for Manitoba on Page 93. 
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Table 5.--MANIT0BA--Consumer Market Data, by Counties and Towns--(Concl'd) 

DIVISION N DrVISI0N DIVISION DIVISION No.16 

Division Dauphin Division Division Division The 	s 

24,263 3,971 25,978 10,008 30,669 4,030 1. 

26,033 4,662 26,613 12,059 38,219 3,181 2. 
3.57 0.64 3.65 1.65 5.24 0.44 3. 

20,139 3,812 20,625 8,803 32,113 2,367 4. 
1,208 439 1,498 880 1,600 273 5. 
4,684 411 4,490 2,376 4,501 541 6. 

21,467 4,461 25,377 10,931 29,209 2,706 7. 
433 - 7 51 74 11 8. 

2,613 171 348 913 1,937 455 9. 
1,520 30 881 164 6,999 9 10. 

17,506 - 20,916 9,306 6908 - 
11. 

3,835 (a) 4,687 2,070 1,714 (a) 12. 
678 (a) 446 341 6,779 (a) 13. 

1,502_ (a) 1,069 376 749 (a) 14. 
2,660 (a> 4,339 1,907 1,497 (a) 15.  
2,041 (a) 1,333 633 6,516 (a) 16. 
8,332 (a) 10,115 4,628 3,700 (a) 17. 
3.394 (a) 2,234 1,144 14,038 (a) 18. 
4,533 (a) 4,513 2,082 (a) 19.  
1,256 (a) 1,615 671  (a) 20. 

9,293 (a) 9,567 4,163  

P11,11711 

(a) 21. 
2,214 (a) 1,912 955  (a) 22. 

810 (a) 717 310  (a) 23. 
684 (a) 420 517  (a) 24. 
289 (a) 226 232 355 (a) 25. 
345 273 213 107 460 80 26. 
272 228 126 70 442 66 27. 

69 43 66 34 83 45 28. 
106 62 91 47 96 51 29. 
133 40 116 80 903 (x) 30. 
86 38 55 43 1,031 (x) 31. 

3,627 - 4,487 1,878 1,706 - 32. 
2,532 - 3.633 1,514 948 - 33. 
2,364 - 21,099 8,410 4,707 - 34. 

698 - 810 806 556 - 35. 
3,409 - 4,702 4,478 2,759 - 36. 
(a) (a) (a) (a) (a) 37. 

193 69 174 122 239 66 38. 
2,626 1,732 1,864 1,167 3,943 1,524 39. 

242 86 235 117 312 53 40. 
4,571 3,102 2,673 1,436 6,401 1,105 41. 
2.17 1.47 1.27 0.68 3.04 0.52 42. 

61 13 67 24 77 19 43. 
677 364 397 252 1,335 362 44. 

62 - 72 27 96 - 45. 
828 - 1,193 487 1,827 - 46. 

B 8 1 1 13 8 ff 
626 626 (x) (x) 645 266 48. 

36 16 35 20 13 3 49. 
879 720 497 270 269 (x) 50. 

10 10 3 6 14 6 51. 
377 277 9 37 221 56 52. 

8 5 3 5 6 2 53. 
32 29 (x) (x) 110 (x) 54. 
4 3 7 4 7 2 55. 

99 (x) 82 54 183 (x) 56. 
20 5 24 7 4 - 57. 

182 106 190 49 45 - 58. 

244 207 137 65 361 88 59. 
93 82 30 24 79 22 60. 

(x) (x) 8 (x) 9 (x) 61. 

Footnotes for Lanitoba and Saskatchewan 

- Figures for 1941 not available. 
- In addition, places of birth nere 

not reported for 60 persons in 
Manitoba. 
In Saskatchewan, there were an 
additional 40 porsons whose plecce 
of birth  were not reported. 

- An important -mnufacturinr canter 
but statiztics ha,e been withheld 
to prevent disclosure of informs-
tion on ir'dtvtdual operations. 

- Preliminar:,  fiures are rresented 
for persons in fsrmln6 areas, 
households, families. nuriber of 
children in fanillus, dwe1lir5 
occupied, r,ainfully occupied, wage-
earners, average annual ware-
aarnins, or items 11 to 25 inclu-
stve. Other rreliminery series 
include farns, tota1 numher 	rrs 
value of rrod4ction; rarm values; 
averape pross production per farm 
and averape fern ',alue per farm, 
or items 32 to 36 inclusIve. 

- Also included in atoriotive rroup. 
- All wage-earners did not report 

the amount of their wage earnuf,s. 
The avoraos s:.uwn here were ssed 
on figures for thoso wse-esrners 
who reportezl such earninrs. 

- Those totals for Saskatchewan in-
clude 118 employees and $17,481 
in salaries and wages not located 
in the divisions, 

- Indicates fijres are withheld to 
avoid disclosure of Individual 
operations. 

- Firures for this item and also for 
item 35 are based on production 
statistics for 1940. 
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Table 5.--SASKATCHEWAN--Consumer Market Data, by Counties and Towns 

DIVISION 
DIVIS7 	No. 1 DIVISION No. 2 

(See page 8 for descriptions of these series.) ffiOVINCE 
Division Est.van Division Weyburn Division 

1. 	Population, 	1931, Total 	No. 	...................... 921,785 41,544 2,936 42,831 5,002 46,881 

POPULATION, LIVING GROUPS AND DWELLINGS, 1941 
2. 	Persons, 	Total 	No. 	................................ 895,992 34,171 2,774 36,140 6,179 38,648 

3. 	Per cent of provincial total 100.00 3.81 0.31 4.03 	1 0.69 4.31 

. 

. 

657,089 26,036 1,899 25,520 4,254 28,887 4. 	Persons 	(b), 	Canadian born 	.......... .... ......... 
73,468 3,095 383 2,450 715 2.419 

165,395 5,036 492 8,169 1,210 7,335 
822,899 30,937 2,589 34,277 5,898 31,273 

B. 	French only .................... 4,039 233 3 90 1 978 

Foreign born 	......................... 
Official language. English only ................... 

46,906 2,841 177 1,652 274 6,205 

	

9. 	English and French ............. 

	

10. 	Neither English nor French .... 22,148 160 5 121 6 192 

5. 	British born 	......................... 

11. Persons in farming areas, Total so. 	(d). . . .. 546,173 22,511 - 22,895 - 27,951 
12. Households, In farming areas 	d) 

. 

124,239 5,206 (a) 5,371 - 6,575 
13,108 575 (a) 535 - 567 Other 	rural 	(d) 	....................... 

Urban (d) 77,592 2,665 (a) 2,461 968 2,266 
111,336 4,709 (a) 4,761 - 5,695 Families, 	In farming areas 	(d) 	.................... 
78,801 2,773 (a) 2,536 915 2,306 Other 	(d) 	.............................. 

Number of children in rami1ies,ry 	farming areas Cd 259,261 10,119 (a) 10,410 - 13,552 
Other (d) 135,173 4,519 (a) 4,332 1,400 4,467 

134,617 4,929 (a) 4,494 323 5,928 
72,600 3,365 (a) 3,697 608 3,253 

GAINFULLY OCCUPIED, INCOMES, ETC., 1941 
21. Gainfully occupied, Total Persons (d) 337,881 12,775 (a) 14,143 2,746 14,384 
22. Wage earners, Total Male (a) 94,034 3,028 (a) 2,983 856 3,079 

34,565 1,036 (a) 1,230 407 1,045 

Dwellings occupied, Owned 	(d) 	.................... 
Rented 	(d) 	................... 

24. Average annual waFe earnings. Male (3) (d) (r) •.. 773 627 (a) 664 963 569 
23. 	Total 	Fen*le 	Cd) 	.................... 

Female 	(1) 	Ca) 	(f) • 375 311 (a) 370 516 336 

. 

14,641 358 148 390 19 364 
13,456 253 119 21 179 296 

Retailing, 	No. 	employees 	............................ 

8,141 169 23 259 57 255 
Salaries and wages 	(Thousand 3) 	.................. 

Wholesaling, 	No. 	employees 	........................... 
11,515 232 26 360 84 351 Salaries and wages 	(Thoueand 3) 	.................. 

Manufacturing, 	No. 	employees 	...................... (g)8,546 109 32 69 58 31 
31. 	Salaries and wages (Thousand $) (g)9,980 140 30 72 64 18 

188,713 6,087 - 6,560 - 8,002 
33. 	Gross v*lue production (Thousand $) 	(dxy: . 160,649 6,086 - 8,262 - 12,047 

895,950 40,750 - 50,690 - 59,407 

	

32. 	Farms, 	Total 	No. 	(d) 	.............................. 

	

35. 	Average gross production per farm 	(3) (d). 1,158 1,000 - 1,259 - 1,505 
36. 	Average farm value per farm (3) ( d) 6,459 6,695 - 7,727 - 7.424 

	

34. 	Farm values 	(Thousand $) 	(d) 	............... 

	

37. 	Passenger cars registered, No. 	................... 94,573 (a) (a) (a) 529 a) 
RETAIL MERCHANDISE TRADE 

38. 	Nb. 	of stores, 	Total. 	1930 	...... ................. 10,841 

. 

497 69 585 76 719 
189,181 6,391 1,816 7,085 2,104 6,851 
10,088 406 60 446 65 500 

186,886 5,544 1,769 5,915 2,307 6,183 
100.00 2.97 0.95 3.17 1.23 3.31 42. 	Per cant 	f provincial sales, 	1941 	............. 

RETAIL DISTRIBUTION, BY GROUPS, 1941 
2,244 85 12 74 12 92 

26,502 860 325 800 357 730 
1,929 88 - 95 112 

Sales (Thousand $ ) 32,690 1,473 - 1,230 - - 1,818 
47. General Merchandise Group. No. of stores .......... 126 7 7 5 5 4 
48. 	Sales 	(Thousand $) 	.................... 22,649 (x) (x) 276 (x) 28 

1,619 69 7 81 11 99 

	

39. 	Retail sales, Total, 1930 (Thousand 3) 	......... 

	

50. 	Sales (Thousand $ ) 37,138 

. 

1,151 424 1,229 581 1,800 

No. 	of 	stores, 	Total, 	1941 	........................ 
Retail sales, Total, 1941 (Thousand $) 	......... 

49. Automotive Group, Ho. 	of stores 	.................... 

367 10 6 8 3 14 
11,000 207 175 179 170 60 

Food Group, No, 	of stores 	......................... 
Sales 	(Thousand $) 	.................... 

159 2 2 5 2 7 

45. Country General Stores, No........................ 

54. 	Sales (Thousand $ ) 2,877 (x) (x) 12 (x) 29 
351 16 2 14 4 17 

5,040 172 (x) .151 65 105 

51. tpp.rel Group, No. of stores ...................... 
52. 	Sales 	(Thousand $) 	.................... 

772 29 2 44 6 36 

53. Furniture-Household Group, No. of stores .......... 

7,003 242 (x) 285 72 512 

Drug Stores, 	No...................................... 
Sales 	(Thousand $) 	..................... 

RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling stations 	(e), 	No............................. 
Sales 	(Thousand $) 	..................... 

Total receipts, all establishments (Thousand 3) .. 10,180 200 66 262 152 241 
60. Receipts from personal services (Thousand $) 3,513 64 20 76 51 75 

- 61. Aitomotive repair and service shops (Thousand 3) . 708 7 (x) 25 (x) 28 

Notes See footnotes for Saskatchewan on Page 93 
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Table 5.--SASKATC}cEWAN--Consumer Market Data, by Counties and Towns 

DISION DIVISION No. 5 DflTISION No. 6 DIVISION No. 7 DIVISION No. 8 DIVISION No. 9 

Division Division Melville Division Retina Division Moose Jaw Division 
__  

Swift  
Current 

Division yorkton 

28,126 53,948 3,891 109,906 53,209 63,230 21,299 49,361 5,296 60,539 5,027 1. 

22,300 51,022 4,011 108,816 58,245 53,852 20,753 42,845 5,594 62,334 5,577 2. 

2.49 569 0.45 12.16 6.50 6.01 2.32 4.78 0.62 6.96 0.62 3. 

15,278 38,813 2,888 80,664 42,203 38,839 14,726 30,394 4,056 45,394 4,106 4. 

1,639 4,085 280 12,412 8,224 6,605 3.811 3,056 707 2,275 520 5. 

5,382 8,124 845 15,736 7,818 8,408 2,216 9,395 831 14,664 950 6. 

19,885 48,724 3,849 103,960 56,360 51,993 20,295 41,741 5,507 57,123 5,450 7. 

189 67 - 144 10 37 2 9 1 13 - 8. 

1,988 1,384 98 4,043 1,707 1,168 423 557 77 478 55 9. 

238 847 64 669 168 654 33 538 9 4,720 72 10. 

15,715 34,729 - 34,323 - 26,151 - ______ 27,802 - 46,744 - 11. 

4,029 7,618 (a) 7,673 - 6,249 - 6,498 - 10,022 - 12. 

280 197 (a) 1,116 - 377 - 605 - 372 - 13. 
1,520 4 1047 (a) 18,483 15,390 7,031 5,424 3,498 1 1 513 3,522 1,303 14. 
3,240 7,064 (a) 7,188 - 5,523 - 5,687 - 9,679 - 15. 
1,472 3,657 (a) 17,355 13 0765 6,646 5,032 3,449 1,315 3,542 1,269 16. 
6,971 16,401 (10 15,489 - 12.024 - 13,198 - 23,141 - 17. 
2,617 6,688 (a) 27,088 20,715 10,347 7,513 6,077 2,238 6,360 2,072 18. 
3,928 7,773 (a) 12,246 5,028 7,171 2,286 6,524 577 10,295 506 19. 
1,784 3,856 (a) 12,380 7 0 955 5,764 2,601 3,850 885 3,361 692 20. 

8,948 18,365 (a) 44,250 25,080 20,546 8,135 16,274 2,204 21,912 2,170 21. 
2,115 4,393 (a) - 18,047 13,649 7,450 5,060 4,347 1,254 4,721 1,160 ii 

731 1,501 (a) 7,950 6,385 2,262 1,464 1,513 417 1,599 457 23. 
584 615 (a) 1,036 1,205 964 1,177 685 969 594 950 24. 
345 291 A 505 555 403 455 344 430 254 351 25. 
310 546 116 - 4,064 3,724 1,257 1,076 817 402 636 314 26. 
289 372 85 4,100 3,847 1,261 1.127 757 394 523 301 27. 
151 209 29 2,194 1,910 508 306 477 133 399 193 28. 
216 270 31 3,286 2,901 656 369 630 163 540 259 29. 
19 142 56 2,298 2,269 1,162 1,148 128 92 382 150 30. 
20 119 57 3,293 3,272 1,685 1,675 126 100 269 151 31. 

5,161 8,208 - 8,921 - 7,829 - 8,189 - 9,840 - 32. 
5,986 7,193 - 9,749 - 8,060 - 19,726 - 7,188 - 33. 

35,625 50,126 - 78,764 - 55,379 - 76,165 - 44,425 - 34. 
1,160 876 - 1,093 - 1,030 - 2,409 - 730 - 35. 
6.903 6.107 - 8 829 - 7.074 - 9 301 - 4,515 - 36. 
(a) a) (a) a) 6,993 a) 2,173 a) 756 a) 727 •T 

371 595 64 1,193 569 790 308 677 110 511 87  
5,909 7,103 1,175 39,144 53,106 14,624 9,688 11,509 3,569 6,547 2,313  

302 E31 68 1,176 586 625 268 549 92 673 95 40, 
4,948 7,447 1,367 43,623 37,929 14,242 11,035 11,081 4,175 9,591 3,383 41. 
2.65 3.98 0.73 23.32 20.30 7.62 5.90 5.93 2.23 4.60 1.81 42. 

54 120 14 307 185 154 88 104 12 162 19 43. 
421 959 199 5,964 5,124 2,418 2,028 1,177 464 1,291 542 44. 
55 96 - 119 - 88 - 96 . 169 - 45. 

1,126 2,370 - 2,151 - 1,273 - 2,039 - 2.179 - 46. 
2 14 10 13 9 5 5 1 6 13 10 47 

(x) 465 444 12,54C 12,543 1,682 1,682 898 (x) 593 542 48. 
62 85 5 172 59 109 40 109 19 90 14 49. 

1,475 1 1435 230 7,830 6,778 2,848 2,214 2,895 1 1 128 1,491 635 50. 
11 9 3 69 62 31 26 15 7 22 9 T 
92 46 (x) 4,473 4,435 1,407 1,396 353 278 353 (x) 52. 
4 10 6 25 19 10 8 10 7 5 4  

(x) 44 37 701 681 348 (x) 182 (x) 111 (x)  
9 20 2 48 30 19 7 16 4 15 4  

130 191 (x) 947 803 327 257 261 123 205 111  
26 36 1 98 33 57 21 38 8 41 7 57. 

215 281 (x) 1,187 694 688 434 376 153 373 148 58. 

226 290 68 2,657 2,385 988 891 418 195 422 197 59. 
66 82 29 1,004 950 415 397 145 76 133 81 60. 
39 15 (x) 142 127 38 25 32 (x) 34 17 61. 
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Table 5.--SASKATCHEWA14--Consumsr Market Data 1  by Counties and Towns--(Contd) 

DIVISION 
DIVISION No. 11 

DIVISION DIVISION 
. 	 io No. 	12 No. 13 

Division 

41.890 

Divi8ion 

87,976 

Saskatoon 

43,291 

Division 

40,612 

Division 

42,632 1. 	Population 1 	1931, 	Total 	No....................... 
PORJLATION, LIVING GROUPS AND DWELLINGS. 1941 

Z . 	Persons, 	Total 	No. 	............................... 43,207 80,012 43,027 34,673 36,346 
3. 	Per cant of provincial total 4.82 8.93 - 4.80 3.87 4.06 

30,979 56,713 30,502 25,802 26,965 
2,778 10,163 7,045 3,410 3,107 
9,447 13,132 5,477 5,458 6,274 

41,555 77,541 41,444 32,254 35,305 
8 . 	French only .................... 4 28 11 54 15 

	

4. 	Person. 	(b), Canadian born ........................ 

	

5. 	British born ......................... 

651 2,151 1,509 1,747 573 
Neither English nor French 997 292 63 618 453 

Persons in farming area., Total No. 	(d) ......i 33,606 26,598 - 24,065 26,053 

6. 	Foreign born ......................... 

7,283 5,918 - 5,892 5,723 12. Households, In farming area. (d) .................. 
535 271 - 475 520 

14. 	Urban (d) 1,852 

. 

14,110 11,461 2,314 2,307 

9. 	English and French ............. 

6,763 5,392 - 5,241 5,147 

7. Official language, English only ................... 

2,056 12,754 10,36 2,384 2,316 
17. Number of children in faiuilies,In famrtng areas(d) 16,823 11,944 - 10,104 12,551 

	

16. 	Other 	(d) 	, 	.......................... 

	

18. 	 Other 	(d) 3,826 19,652 15,602 4,067 4,158 

13. 	Other rural (d) ....................... 

1,121 9,634 4,254 5,633 5,332 

15. Families, In farming areas (d) .................... 

2,366 9,393 6,098 2,880 3,071 
GAINFULLY OCCUPIED, INCOMES, ETC., 1941 

21. Gainrully occupied, Total Persons (d) 15,588 32,073 17,582 13,856 13,812 

20. 	Rented 	(d) ................... 

22. Wage earners, 	Total 	Male 	(d) 	.................... 2,919 12,921 9,346 3,604 3,414 
1,164 

. 

5,231 3,976 1,226 1,243 
Average annual wage earnings, Male 	($) (d) (f) 512 1,030 1,183 642 638 

Fezmle () 	(d) 	(f) • 246 445 493 293 308 
298 2,442 2,116 367 333 

19. Dwellings occupied, Owned 	(d) 	.................... 

232 2,400 2,151 324 276 
26. Retailing, No. employees .......................... 

144 1,656 1,386 269 289 

	

23. 	Total Femele (d) .................... 

	

27. 	Salaries and wages (Thousand $) ................ 
28. Wholesaling, No. employees ........................ 

195 2,327 1,897 389 407 29. 	Salaries and wages (Thousand $) ................ 
65 1,518 1,463 51 45 

31. 	Salaries and wages (Thousand $) 56 2,013 1,966 45 36 
30. Manufacturing, No. employees ...................... 

7,877 7,112 - 6,925 7,079 
33. 	Gross value production (Thousand $) (d)(y) 6,575 9146 - 12,382 12,044 
32. 	Farms, 	Total No. 	(d) 	.............................. 

42,588 53,852 - 57,118 54,715 Farm values (Thou8and $) (d) ............... 
Average gross production per lam 	.$)(d) 835 1,286 - 1,788 1,701 
Average farm value per farm (j' 	(d') 5,407 7,572 - 8 248 7 729 

Passenger cars registered, 	No. 	................... (a) (a) 4,819 a) a) 
RETAIL MERCHANDISE TRADE 

415 1,130 546 508 694 
39. 	Retail sales, Total, 1950 (Thousand $) 4,375 32,202 25,364 6,914 9,179 

398 1,059 567 416 481 40. No. of 	toree, Total. 1941 ........................ 
41. 	Retail sales, Total, 1941 (Thousand $) 4,492 26,288 20,780 6,329 6,404 

2.40 14.07 11.12 3.39 3.43 
REThIL DISTRIBUTION, BY GROUPS, 1941 

92 250 150 79 99 
680 4,603 5,790 926 901 

42. 	Per cent of provincial sales, 1941 ............. 

45. Country General Stores, No........................ 101 86 - 85 105 
46. 	Sales (Thousand fl 1,592 1,703 - 1,508 1,831 
47. General Merchandise Group, No. of stores 1 18 15 5 - 

48. 	Sales (Thousand $) .................... (x) 

. 

3,929 3,903 106 - 

No. of stores, Total, 1930 ........................ 

68 166 60 76 78 
50. 	Sales (Thousand $) 1,022 4,471 3,167 1,396 1,457 

6 83 75 12 9 

43. Food Group, No. of stores ......................... 

(x) 2,300 2,242 173 64 

44. 	Sales (Thousand $) .................... 

Furniture-Household Group, No. of stores 3 30 25 7 8 
Sales (Thousand $) (x) 807 800 27 19 

49. Automotive Group. No. of stores ................... 

14 48 29 15 17 
119 1,069 919 182 149 

Apparel Group. No. of stores ...................... 
Sales (Thousand $) .................... 

38 93 39 36 25 

Drug Stores, No................................... 

217 1,123 659 259 168 

Sales (Thousand $) ....................

RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling etatione (a), No.......................... 
Sales (Thousand U .................... 

Total receipts, all establishments (Thousand $) 224 2,167 1923 238 283 
Receipts from personal services (Thousand $) 34 814 756 71 61 
Automotive repair and service shops (Thousand U 16 114 110 30 SB 

Note, See footnot-s for Saskatchewan on Page 93 
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Table 5.-- SASKATC}iEWAN--Conster Market Data by Counties and Towns 

DIVISION No. 14 DIVISION No. 15 	- DIVISION No. DIVISION DIVISION - 

DIvision Melfort Division 
Prince 
Albert 

Division 
North 

Battleford Division Division 

46,222 1,809 83,703 9,905 48,613 4,533 27,315 6,456  

65,166 2,005 89,036 12,505 53,212 4,745 53,173 11,039  
7.27 0.22 9.94 1.40 5.94 0.53 3.70 1.23  

49,149 1,554 66,870 9.195 37,428 3,392 23,603 9,755 T 
4,277 223 4,107 1,617 3,996 680 3,366 226  

11,736 228 18,054 1,693 11,786 673 6,201 1 1 058  
60,083 1,945 75,864 11,364 45,162 4,440 28.645 6,577  

338 2 963 30 588 - 239 50  
3,547 58 8,156 1,050 5,507 302 3,507 751  
1,198 - 4,053 64 1,955 3 782 3,661  

50,241 - 60,335 - 38,532 - 25,640 2,282  
11,864 (a) 12,608 - 8,952 (a) 6,230 528  

1,791 (a) 1,332 - 763 (a) 680 2,127  
2,088 (a) 5,435 2,910 2,555 (a)j_ 1,342 96  

10,087 (a) 11,602 - 7,868 (a) 5,266 424  
3,227 (a) 6,029 2,718 2,860 (a) 1,669 1,610  

24,415 (a) 31,137 - 18,691 (a) 11,058 1,233  
6,195 (a) 11,833 4,720 5,404 (a) 3,130 4,413  

12,510 (a) 13,409 1,288 9,166 (a) 6,216 2,308  
2,982 (a) 5,425 1,377 2,862 (a) 1,913 398  

24,503 (a) 30,998 4,842 19,629 (a) 12,354 3,673  
5,448 (a) 8,208 2,726 4,182 (a) 2,412 763 
1,782 (a) 2,635 912 1,407 (a) 888 122 23. 

481 (a) 1 645 1,057 593 (a) 475 1,018 24. 
238 (a) 283 381 324 (a) 286 334 25. 
621 160 951 505 523 324 301 63 26. 
485 149 829 497 428 281 234 76 27. 
250 47 463 177 318 153 128 (x) 28. 
537 54 667 252 464 211 184 (x) 29. 
905 (x) 783 634 293 91 180 248 30. 
546 (x) 897 809 196 106 89 343 31. 

11,826 - 13,042 - 9,213 - 6,271 571 32. 
9,992 - 13,558 - 7,176 - 5,256 223 33. 

50,366 - 71,025 - 41,397 - 32,325 1,233 34. 
845 - 1,040 - 779 - 838 391 35. 

4 259 - 5446 - 4493 - 5 155 2,159 36. 
(a) ta) 1,276 a) 746 a) (a) 37.  

504 61 814 136 529 104 293 16 38. 
6,282 1,649 13,307 5,165 7,496 3,257 3,993 270 39. 

689 55 849 161 529 99 379 80 40. 
9,328 1,964 13,413 6,050 7,194 3,348 4,838 1,026 41. 
4.99 1.05 7.18 3.24 3.85 1.79 2.59 0.55 42. 

153 6 201 46 131 21 76 11 43. 
1,091 234 1,997 1,128 1,123 567 489 74 44. 

181 - 187 - 157 - 109 30 45. 
2,954 - 2,980 - 1,921 - 2,193 348 46. 

15 6 10 7 6 6 - 1 47. 
493 389 800 763 430 430 - Cx) 48. 
105 9 114 18 71 16 61 7 49. 

2,082 584 2,359 1,214 1,323 817 839 35 50. 
12 2 28 20 17 12 10 1 1T 

101 (x) 751 725 294 272 107 (x) 52. 
9 3 13 7 6 4 5 - 53. 

56 (x) 361 345 144 (x) (x) - 54. 
24 2 24 6 20 6 16 4 55. 

276 (x) 378 212 207 114 159 Cx) 56. 
44 1 54 8 39 8 35 3 57. 

296 (x) 463 175 254 88 248 19 58. 

325 41 616 348 306 159 278 42 59. 
104 24 215 128 82 56 64 11 60. 

16 - 26 (x) 18 Cx) 88 (x) 61. 
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Table_5.--ALIIERTA--Consurner Iarkat Data, by Counties and Towns 

DIVISION No. 1 DIVISION No. 2 

(See page 8 for descriptions of these series.) PROVINCE Medicine 
Division F.at Division Lethbride Rayftmd 

.Population, 	1931, Total No. 	...................... 731,605 28,849 10,300 57,186 13,489 1,849 
POPULATION, LIVING GROUPS AND 	ELLINGS, 1941 

796,169 29,595 10,571 58,563 14,612 2,089 
S. 	Per cent of provincial total 100.00 3.72 1.33 736 1.84 0.26 

Persons, 	Total 	No................................. 

537,782 19,002 7,029 38,156 9,489 1,438 
5. 	 British 	born 	......................... 86,494 

. 

2,630 1,611 6,171 2,591 135 
171,846 7,961 1,931 14,225 2,530 515 
738,582 28,997 10,3 56,059 14,367 2,063 

	

6. 	 Foreign 	born 	......................... 

	

8. 	 French only .................... 3,322 8 - 16 - 1 
37,057 358 168 1,466 229 15 

10. 	 Neither English nor French .... 17,208 232 59 1,022 16 10 
401,747 14,528 - 19,905 - - 

96,798 3,467 - 4,746 - (a) 

4. 	Persons 	(b), 	Canadian born 	........................ 

21,411 507 - 2,061 - (a) 
14. 	 Urban (d) 83,587 3,572 2,862 7,732 3,903 (a 

83,877 3,035 - 4,355 - 

11. 	Persons in farming areas, Total No. 	(d)............. 

91,867 3,670 2,645 8,795 -3,599 (a) 

7. 	Official 	language, English only ................... 

Households, In farming areas (d) 	.................. 
Other 	rural 	(d) 	....................... 

17. Number of children in families, In farming areasu) 186,803 6,583 - 9,875 - (a) 

9. 	 English and French ............. 

Other 	(d) 143,779 5,661 3,759 14,237 5,271 (a 
127,253 4,599 1,470 8,738 1,769 (a Dwellings occupied, 	Owned 	() 	..................... 
66,212 2,736 1,268 5,265 1,915 (a) 

16. 	Other 	Id) 	............................... 

Rented 	(d) 	.................... 
GAINFIJLLY OCCUPIED, INCOMES, ETC., 1941 

Gainfully occupiecU, Total 	(d) 310,545 11,498 4,149 22,215 5,976 (a 
Wage earners, Total 	La1e 	(d' 	...................... 108,948 4,450 2,461 10,499 3,710 (a 

32,893 1,215 754 2,185 1,061 (a) 

15. 	Families, 	In farming areas 	(d) 	.................... 

24. Average annual wage earnings, Male 	(3) 	(d) 	(f) ... 922 882 1,154 974 1,169 (a) 
25, 	 Female 	(3) 	(d) 477 416 441 485 535 (a) 

16,760 588 463 1,515 846 40 
17,411 611 501 1,577 927 47 

28. 	Wholesaling, No. 	emplcyees 	........................ 8,147 190 87 542 365 10 

23. 	 fotal 	Female 	(d) 	.................... 

Reta1ing, 	No. 	employees 	.......................... 
Salaries and wages 	(Thousand 3) 	................ 

12,253 260 124 780 549 13 29. 	Salaries and wages 	(Thousand $) 	................ 
16,761 909 822 1.047 488 (x) 

Salaries and wages (Thousand $) 20,152 963 885 1,145 594 (x) 
Farms, 	Total 	No. 	(d) 	........................ 99,732 4,107 - 4,753 - - 

	

30. 	Manufacturing, 	No. 	employees 	...................... 

	

33. 	Gross value production (Thousand $) (d)(y). 139,687 7,773 - 11,938 - - 

707,300 41,082 .. 57,230 - - Farm values 	(Thousand 3) 	(d) 	............... 
Average gross production per farm ($) (d) . 1,401 1,893 - 2,512 - - 

Average farm value per farm (2) (d) 7,092 10,003 - 12,041 - - 

Fassenger 	cars registered, 	No. 	................... 95,921 (a) 1,415 (a) 2,085 (a) 
RETAIL MERCHANDISE TRADE 

8,592 397 152 767 211 26 
176,537 ',617 4,533 17,253 8,482 572 

40. 	No. 	of 	stores, 	Total, 	1941 	........................ 9,222 361 154 723 233 27 
41. 	Retail sales, Total, 1941 	(Thousand 3) 	......... 22l,C71 9,302 6,640 21,116 10,700 689 

100.00 4.21 3.00 9.55 4.84 0.31 
RETAIL DISTRIBUTION. BY GROUPS, 1941 

2,329 91 43 200 55 6 
35,313 1,803 1,253 3,927 1,698 161 

1,377 

. 

37 - 41 - - 

No. 	of stores, 	Total, 	1930 	........................ 
Retail sales, Total, 	1930 (Thousand 4) 	......... 

46. 	 Sales (Thousand $) 27,217 533 - 1,660 - - 

47. General Merchandise Group, No. of stres 135 8 6 15 8 1 

42. 	Per cent of provincial sales. 1941 	............. 

29,330 770 (x) 2,300 1,903 (x) 
Automotive Group, No. 	of stes 	................... 1,497 71 20 129 35 4 

Sales (Thousand $) 46,618 2,285 1,587 5,248 2,676 69 

48. 	 Sales 	(Thousand $) 	.................... 

540 28 26 70 4.3 2 
13,271 717 (x) 1,614 1,179 (x) 

	

43. 	Food Group, 	stores 	......................... 

	

44. 	 Sales 	(Thousand 	3) 	.................... 

53. Furniture-Household Group, No. of stores 189 8 7 17 10 - 

	

45. 	Country General Stores, No........................ 

	

54. 	 Sales (Thousand 3) 5,915 307 (x) 579 494 - 

55. 	Drug 	Stores, 	No................................... .309 11 6 25 7 1 
5,855 247 181 581 262 (x) 

Apparel Group, No. of stores ...................... 
Sales 	(Thousand $) 	.................... 

760 34 8 .66 14 1 
56. 	 Sales 	(Thousand $) 	.................... 

9,318 522 163 1,098 433 (x) 
RETAIL SERVICE ESTABLIS1NTS, 1941 

Filling stations 	(a), 	No.......................... 
Sales 	(Thousand 	$) 	.................... 

Total receipts, all establishments (Thousand 3) 13,184 536 438 1,221 753 35 
4,540 172 154 441 301 14 60. Receipts from personal services (Thousand $) ......

- 61. Automotive repair and service shops (Thousand 3) . 955 33 22 95 64 - 

Notes See footnotes for Alberta on Pvp,e 101. 
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I'able 5.--ALBERTA--Cons'.ner Market Data, by Counties and Towns--(Cont'd) 

DIVISION DIVISION - DIVISION 
DIVISION No. 6 	

- DIVISION 
DIVISION No. 	8 (Cont'd.) 

- 	 No. 3 No. 4 No. 5  No. 7 

Division Divi9ion Division Division Ca1ary Druntheller Division Division Camroee Red Deer - 

15,066 29.067 26,651 140,200 83,761 2,987 38,106 61,016 2,258 2,344  

15,518 29,383 18,925 146,990 88,904 2,748 33,285 67,630 2,598 2,924  

1.95 3.69 2.38 18.44 11.17 0.35 4.18 8.49 0.33 0.37  

9,386 20,160 12,363 95,849 57,705 1,815 22,675 46,225 1,774 2.164 •4 

1,169 2,717 2,027 26,494 19,507 469 3,340 6,009 191 418 5, 

4,963 6,485 4,536 24,634 11,681 464 7,268 15,395 633 342 6. 

15,043 28,668 18,587 142,333 86,390 2,725 32,139 65,569 2,418 2,830 7. 

3 3 1 41 7 1 44 24 1 1 8. 

290 525 239 5.550 2,265 20 995 1,212 178 84 9. 

182 187 99 1,066 242 2 107 825 1 9 10. 

10,893 16,676 12,105 31,925 - - 24,902 43,110 - - 11. 

2,676 4,262 3 ; 232 7,593 - (a) 6,079 10,311 (a) (a) 12. 

397 1,603 1,004 3,793 - (a) 345 1,184 (a) (a) 

114: 

13 

902 2,027 983 28,550 25,587 (a) 2,033 4,934 (a) (a) 

2,198 3,734 2,492 6,844 - (a) 5,259 9,364 (a) (a) IE 

1,070 3,065 1,570 28,634 22,738 (a) 1,949 5,260 (a) (a) 16. 

4,840 6,312 5,125 13,224 - (a) 10,975 18,817 (a) (a) 17. 

1,808 4,843 2,747 38,679 28,982 (a) 3,253 8,677 (a) (a) 18. 

2.574 4,791 3,419 19.097 9,705 (a) 5.424 10,867 (a) (a) 19.  
1,345 2,960 1,707 16,876 12,048 (a) 2,876 5,189 (a) (a) 20. 

6,282 12,157 7,836 60,414 36,931 (a) 13,113 26,280 (a) a) 21. 

1,889 5,028 2,306 29,506 20,669 (a) 2,844 6,662 (a) a) 22. 

441 973 578 9,135 7,019 (a) 963 2,257 (a) (a) 23. 

668 893 746 1,071 1,216 (a) 635 727 (a) (a) 24. 

386 378 402 545 586 (a) 387 426 (a) (a) 25. 
164 574 207 5,830 4,620 215 345 1,283 159 343 26. 
145 342 192 6,065 5,226 241 305 1,246 161 353 27. 
68 226 97 3,163 2,831 28 215 302 16 27 28. 
83 338 139 4,885 4,442 44 298 416 22 41 29. 

362 521 27 5,543 5,239 34 114 361 46 79 30. 

442 394 22 7,614 7,292 39 99 371 51 96 31. 
2,837 4,442 3,847 8,225 - - 6,733 10,631 - - 32. 

4,914 13,195 6,554 18,954 - - 9,389 15,083 - - 33. 

20,523 58,096 25,760 92,184 - - 45,668 86,145 - - 34. 
1,732 2,971 1,704 2,304 - - 1,394 1,419 - - 35. 

7,234 13,079 6,696 11,208 - - 6,783 8,103 - - 36. 

(a) (a) (a) (a) 13,658 (a) (a) (a) (a) (a) 37. 

179 444 328 1,876 1,136 78 484 762 54 74 38. 

2,355 6,616 3,575 54,052 43,390 2,206 6,539 12,149 1,488 1,984 39. 

196 420 235 1,945 1,181 80 452 705 54 67 40. 
2,972 6,524 3,509 65,702 51,814 3,027 6,488 18,475 2,221 4,123 41. 

1.34 2.95 1.59 29.73 23.44 1.37 2.93 8.36 1.00 1.87 42. 

36 1 	100 54 580 425 15 93 144 4 9 43. 
376 1,403 593 11,938 9,434 576 1,185 2,553 347 395 44. 
44 50 53 95 - - 79 101 - - 45. 

950 1.081 1,029 2,241 - - 1,765 2,361 - - 46. 

2 5 - 35 27 4 2 23 4 5 47. 

(x) 103 - 10,709 10,371 300 (x) 1,685 273 777 48. 
38 86 37 335 157 17 83 152 13 14 49. 
764 1,676 834 14,112 10,455 703 1,508 4,687 539 1,332 50. 
4 22 3 179 142 13 17 sr.  

(x) 166 48 5,637 5,033 341 91 693 128 166 52. 
3 5 3 55 40 4 3 21 - 453. 

(x) 31 4 2,593 2,382 107 (x) 223 - 77 54. 

8 20 6 64 40 3 19 32 3 3 55. 
79 222 69 1.614 1,173 (x) 215 694 91 224 56. 

16 42 14 193 96 6 36 86 8 7 57. 
137 450 100 - 	 2,831 1,817 (x) 372 855 132 (x) 58. 

69 314 93 5,053 4,401 115 243 797 123 178 59. 
20 95 21 1,840 1,681 25 67 235 30 62 60. 
6 26 

1 	
16 394 352 (x) 27 49 (x) (x) 61. 
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Tab 1. 5. --ALBERTA--Consumer Market Data, by Counties and Towns-- (Cont'd) 

DIVISION DIVISION DIVISION DIVISION No. 11 
No. 8 No. 	9 No. 10  

Wetaskiwin Division Division Division Ednton 

I. 	Population, 	1931, Total No. 	...................... 2,125 24,538 58,049 127,256 79,197 
POPULATION, LIVING GROUI'S AND DWELLINGS, 1941 

2,318 32,232 58,807 149,193 93,817 
3. 	Per cent of provincial total 0.29 4.05 7.39 18.74 11.78 

1,555 20.710 41,629 102,126 63,777 
156 3,384 3,941 19.790 16,268 
607 8,138 13,236 27,267 13,763 

2,273 31,189 53,823 138,230 88,429 

5. 	 British born ......................... 

- 4 28 432 77 

	

6. 	 Foreign born ......................... 

	

9. 	 English and French 45 744 1,022 9,273 5,110 
8 . 	 French only .................... 

Neither English nor Fi'ench - 295 3,934 1,258 201 

2. 	Persons, 	Total No................................. 

Persons in farming areas. Total No. Cd) - 21,691 47,608 42,535 - 

(a) 5,639 10,540 9,713 - 

(a) 1,902 589 1,602 - 

1.4. 	 Urban ( d) a) 

. 

888 2,340 26,197 24,700 
(a) 4,748 9,755 8,777 - 

4. 	Persons (b),  Canadian born ........................ 

7. Official language. English only ................... 

(a) 2,320 2,428 25,275 22,619 
Number of children in x'amilies,(n farrsig r.rea.(d) (a) 9,619 22,994 20,043 - 

Other Cd) (a) 3,860 4,443 38,722 33,802 
(a) 6,039 10,193 20,547 10,685 

Families, In farming areas Cd') ..................... 

(a) 2,210 3,094 14,877 12,597 
GAINFULLY OCCUPI1, INCO1.ES, ETC., 1941 

Other 	(d) 	.............................. 

21. Gairfully occupied. Total Persons (d) (a) 13,079 21,127 59,857 39,017 
(a) 4,229 3,975 26,095 21,416 

12. Households, In farming areas (d) .................. 

(a) 811 1,300 9,921 8,785 

15. 	 Other rural (d 	....................... 

24. Average annual wage earnings, Male 	($') (d) (f) (a) 872 558 1,054 1,166 

Wage earners, Total Male 	(d) ..................... 
Total Female (d) .................... 

25. 	 Female ($) 	d) (a) 342 366 532 560 
159 321 526 4,544 4,539 

19. Dwellings occupied, Owned (d) ..................... 
20. 	 Rented 	(d) ................... 

143 276 474 5,212 4,943 
8 55 257 2,585 2,442 

11 68 354 4,030 3,831 
55 786 123 5,694 5,518 

Retailing, No. employees .......................... 
Salaries and wages (Thousand $) ................ 

31. 	Salaries and waaes ( Thousand $) 56 539 99 7,417 7,301 
- 5,517 10,864 9,865 - 

33. 	Gross value production (Thousand 5) (d)(y) - 5,322 12,571 12,025 - 

34. 	Farm values (Thousand $) (d) - 29,212 70,436 68,488 - 

35. 	Average gross production per rarm (s) (d) - 965 1,157 1,219 - 

36. 	Average farm value per farm (5) ( d) - 5.295 6,483 6,943 - 

(a) a) (a) a) - 11,922 

Wholesaling, No. employees ........................ 
Salaries azxi wages (Thousand $) ................ 

RETAIL MERCHANDISE TRADE 

Manufacturing, No. employees ...................... 

63 195 587 1,416 1,054 38. No. of storee, Total, 1930 ........................ 
39. 	Retail sales, Total, 1930 (Thousand 3) 1,123 3,187 7,132 41,956 37,556 

72 310 645 1,584 1,126 
Retail sales, Total, 1941 (Thousand $) 2,247 5,127 8,632 53,404 47,931 

1.02 2.32 3.90 24.16 21.68 
RETAIL DISTRIBUTION, BY GROIJPS, 1941 

Per cent of provincial sales, 1941 ............. 

9 67 158 500 389 

32. Farms, Total No. (d; .............................. 

216 521 1,147 8,095 7,439 
-  72 132 122 - 

Sales ( Thousand $ ) - 2,181 2,372 2,106 - 

General Merchandise Group, No. of stores 8 - 4 26 25 

37. 	Pessenger cars registered, No..................... 

40. No. of stores, Total, 1941 ........................ 

529 - 56 13,200 13.200 
10 54 101 226 147 

50. 	 Sale8 (Thousand $ ) 529 854 1,867 9,654 8,507 

45. Country General Stores, No........................ 

5 14 16 115 107 

48. 	 Sales (Thousand $) .................... 

83 80 101 3,869 3,805 

43. Food Group, No. of stores ......................... 
44. 	 Sales (Thousand $) .................... 

53. Furniture-Household Group, No. of stores 3 3 11 35 31 

	

52. 	 Sales (Thousand $) .................... 

	

54. 	 Sales (Thousand $ ) 	 ' 23 7 111 1,879 1,864 

49. Automotive Group, No. of stores ................... 

4 11 19 56 45 55. Drug Stores, No................................... 
72 215 215 1,304 1,175 

51. Apparel Group, No. of stores ...................... 

2 50 39 131 87 
(x) 231 317 1,919 1,582 

56. 	 Sales (Thousand $) .................... 

RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling stations (e), No.......................... 
Sales (Thousand $) .................... 

Total receipts, all establishments (Thousand 3) 81 240 312 3,681 3,492 
Receipts from personal services (Thousand 3) 25 (x) 87 1,356 1,310 
Automotive repair and service shops (Thousand 5) (x) 15 6 186 138 

Notes See foothotee for Alberta on Fags 101. 
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Tab1e.--ALBERTA--Consujmer Market Data. by Counties and Tns--(Conc1 1 d) 

DIVISION DIVISION DIVISION DIVISION DIVISION DIVISION - 

No. 	12 No. 	13 No. 14_ No. 15 No. 16 No. 	17 
Division Division Division Division Division Division 

13,730 24.936 39,508 13,714 27,196 6,537  

17,431 33,172 47,899 17,484 30,349 9,712  
2.19 4.17 6.02 2.20 3.81 1.22 S. 

10,381 24,869 31,865 13,498 20,373 8,495 4. 
1,779 1,017 2,146 775 2,283 222 5. 
5,271 7,284 13,286 3,210 7,692 995 6. 

16.766 23,243 40,901 12,476 28,501 6,058 7. 
- 1,197 523 857 173 168 8. 

455 6,252 5,173 3,407 1,151 945 9. 
210 2,480 1,502 744 524 2,541 10. 

10,743 27,037 40,824 10,903 24,905 1,457 11. 
2,767 5,982 9,754 2.848 6,518 671 12. 
1,340 914 963 1,173 408 1,626 13. 

506 557 870 379 1,117 - 14. 
2,140 5,248 8,360 2,116 4,923 629 15. 
1,422 1,229 1,454 1,259 1,177 1,290 16. 
4,829 14,486 20,269 5,505 11,715 1,592 17. 
2,685 2,826 2,976 2,828 2,069 3,465 18. 
3,358 6,089 9,442 3,464 6,388 1 1 918 19. 
1,179 1,264 1,968 813 1,530 323 20. 

7,054 11,081 17,216 6,434 11,746 3,156 21. 
2,808 1,603 2,824 1,547 2,226 459 22. 

536 634 941 364 750 89 23. 
880 475 500 607 588 742 24. 
379 304 315 323 323 560 25. 
129 170 508 114 279 63 26. 
131 147 268 106 261 53 27. 
24 84 123 34 158 24 28. 
34 113 172 49 206 28 29. 

565 99 437 139 189 45 30. 
458 48 318 117 89 17 31. 

2,757 5,787 9,610 2,780 6,395 582 32. 
1,391 3,968 7,440 1,740 6,991 439 33. 
8,353 20,539 41,133 8.914 31,627 1,910 34. 

505 686 774 626 1,093 754 35. 
559 3.549 4 280 3 206 4 946 3 282 36. 

(a) (a) a) a) a) a) i; 

137 200 302 139 346 53 38. 
1,790 1,817 3,243 1,515 5,402 339 39. 

178 300 489 180 330 89 40. 
2,671 3,292 6,643 2,220 5,080 914 41. 
1.21 1.49 2.55 1.00 2.50 0.41 42. 

38 70 103 30 62 4 43. 
332 258 467 155 551 9 44. 

54 108 199 68 95 29 45. 
942 1,834 2,982 1,002 1,865 317 46. 

9 1 2 2 1 
365 (x) x) (x) (x) - 48. 

24 39 51 23 46 2 49. 
368 389 943 x) 1,062 (x) 50. 
-i--  5 8 5 1O - 

(x) (x) (x) (x) (x) - 5!. 
1 5 8 5 6 - 53. 

(x) 7 41 35 61 - 54. 
3 4 13 6 10 2 

42 (x) 125 58 105 (x) 56. 
12 21 14 13 12 1 67. 
64 160 101 55 (x) (x) 58. 

60 111 200 76 161 18 59. 
20 22 30 (x) 45 (x) 60. 
- 22 47 15 Cx) (x) 61. 

Footnotes for Albert. and 
Britisi Columbia 

- Figures for 1941 not avail-
able. 

- In addition, places of birth 
were not reported for 47 per-
sons in Alberta. 
In British Columbia there were 
an adition.1 59 persons whose 
places of birth were not re-
ported. 

- An important manufacturing 
center but statistics have 
been with'ield to prevent dis-
closure of information on in-
dividual operations. 

- preliminary figures are pre-
entad for persons in farming 

areas, households, fanillos, 
number or children in families, 
dwellings occupied, gainfully 
occupied, wage-earners, aver-
age annual wage-earnings, or 
items 11 to 25 inclusive. 
Other preliminary series in-
clude farms, total number; 
gross value of production; 
farm valuea a'ferage gross 
production per farm and aver-
age farm Value per farm, or 
items 32 to 36 inclusive. 

- Also included in automotive 
group. 

(t) - All wage-earners did not re-
port the amount of their wage-
earnings. The averages shown 
here were hased on figures 
for those wage-earners who 
reported such earnings. 

(g) - In Rritish Columbia figures 
include taxi cab registra-
tione, 

- Indicates figures are with-
held to avoid disclosure of 
individual operations. 

- Figures for this item and 
also for item 35 are based 
on production statistics 
for 1940. 
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Table 5.-BRITISH COLUMBIA--Consumer Market Data, by Counties and Towns 

DIVISION No. 1 DIVISION No. 2 
(See page 8 for descriptions of these series.) _______-  

Division Cranbrook Fernie Division Nelson 

1. 	Population, 	1931, 	Total 	No. 	...................... .694,263 22,566 3,067 2,732 40.455 5,992 
POPTTLATION, LIVING GROUPS AND DWELLINGS, 1941 

817,861 21,345 2,568 2,545 48,266 5,912 

	

2. 	Persons, 	Total 	No................................. 

	

3. 	Per cent of provinc ial total 100.00 2.61 0.31 0.31 5.90 0.72  
513,132 13,339 1,760 1,553 31,959 3,928 
182,261 3,603 427 458 7,109 1,086 
122,409 4,403 381 534 9,195 898 
777,860 20,625 2,531 2,471 45,026 5,687 

254 8 - 1 4 1 

Foreign born 	......................... 
Official 	language, 	English only ................... 

French only .................... 
23,525 607 37 61 1,087 172 English and French ............. 

Neither English nor French .... 16,222 105 12 2,149 52 
Persons in farming areas, To ta l No. 	(a) 97,554 1,306 - - 9,521 - 

	

5. 	 British born 	......................... 

	

12. 	Households, In farming areas 	(d) 	. 	............... 25,924 391 (a) (a) 2,390 - 
80,715 4,004 (a) (a) 4,441 - Other rural 	(d) 	....................... 

Urban 	(d) 129,408 1,598 (a) (a) 6,606 1,722 
21,098 

. 

288 (a) (a) 2,284 - 
177,264 4,596 (a) (a) 9,500 1,493 

15. Families, In farming areas 	(d) 	.................... 
16. 	Other 	(d) 	.............................. 
17. Number of children in fainilies,In i'arminp areas (d) 37,566 597 (a) (a) 3,897 - 
18. 	 Other (d) 228.770 7,333 (a) (a) 13,625 1.913 

130,130 3,360 (a) (a) 7,%4 938 
90,'i35 2,462 (a) (a) 4.989 735 Rentea 	(d) 	................... 

GAINFULLY OCCUPIED, INC0S, ETC., 1941 
Gainfully occupied, Total Persons 	(d) 339,222 8,612 (a) (a) 18,762 2,389 

192,750 5,720 (a) (a) 11,093 1,432 

4. 	Persons 	(b), 	Canadian born 	........................ 

22. Wage earners, 	Total Male 	(d) 	..................... 
46,224 711 (a) (a) 1,680 398 23. 	 Total Female 	(d) 	.................... 

24. Average annual wage earnings, Male ($) (d) (f) ... 1,051 1,160 (a) (a) 1,221 1,271 
25. 	 Female ($) 	(d) 	(f) 	. 561 527 (a) (a) 542 586 

25,649 527 137 79 1,026 333 
28,361 525 160 79 1,137 404 

28. Wholesaling. No. 	employees 	........................ 10,994 46 31 (x) 212 136 
17,616 68 49 (x) 301 224 29. 	Salaries and wages 	(Thousand $) 	................ 
62,447 692 126 139 5,274 291 

31. 	Salaries and waes_jThousand $) 89,256 829 146 202 9,524 378 
26,394 762 - 2,484 - 

33. 	Gross value production (Thousand $) (d)(y). 28,362 492 - - 1,546 - 
150,105 3,197 - - 9,830 

Average gross production per farm (S) (d) . 1,075 646 - 622 - 
Average farm value per farm 	(3) (d) ......  5.687 4,196 - - 3,957 - 

30. Manufacturing, No. 	employees 	...................... 

105,410 (a) 1,717 858 (a) 2,120 
RETAIL MERCHANDISE TRADE 

38. No. 	of stores, 	Total, 	1930 ........................ 9,501 322 R4 60 568 136 

37. 	Passenger 	cars registered, 	No. 	() ................. 

248,598 7,287 2348 1,429 13,157 4,173 

19. DwellIngs occupied, 	Owned 	(d) 	.................... 

11,253 302 77 40 612 127 
309,573 6,877 1,958 969 14,902 4,189 

42. 	Per cent of provincial sales, 1941 ............. 100.00 2.22 0.63 0.31 4.81 1.35 
RETAIL DISTRIBUTION, BY GROUPS, 1941 

26. 	Retailing, Nd. 	employees 	....................... ... 

3,818 89 18 15 205 35 

27. 	Salaries and wages 	(Thousand $) 	....... ...... ... 

69,472 1,693 453 330 4,044 864 
46. Country General Stores, No........................ 728 31 - - 62 - 

	

32. 	Farms, 	Total 	No. 	(d1 	............................. 

	

46. 	 Sales 	(Thousand $) 	 ... 16,057 644 - - 988 - 

34. 	Farm values 	(Thousand *) 	(d) 	.............. 

47. General Merchandise Group, No. of stores .......... 206 11 4 2 13 3 
53,546 1,300 (x) (x) 2,271 443 

49. Automotive Group, No. of stores ................... 1,366 51 12 6 70 13 

	

39. 	Retail sales, Total, 1930 (Thousand $) 	......... 

	

50. 	 Sales (Thousand 3) 53,940 1,369 569 116 2,636 1,093 

40. 	No. 	of 8tores, 	Total, 	1941 	........................ 
41 	Retail sales, Total, 1941 (Thousand $) ......... 

1,143 23 11 2 52 15 
Sales 	(Thousand $) 	... . ............... 25,255 305 (x) (x) 876 314 

Food Group. No. 	of stores 	......................... 
Sales 	(Thousand $) 	.................... 

367 7 2 2 26 9 
54. 	 Sales 	(Thousand 3) 11,502 82 (x) (x) 714 331 

	

48. 	 Sales 	(Thousand $) 	.................... 

	

55. 	Drug Stores, 	No.................................. 305 8 2 2 17 4 
8,277 184 (x) (x) 351 116 

51. Apparel Group, No. of stores ...................... 

56. 	 Sales 	(Thousand $) 	.................... 
806 

. 

25 3 4 25 - 

53. Furniture-Household Group, No. of stores .......... 

11,115 296 53 (x) 247 - 
RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling stations 	(e), No. 	............. ............ 
Sales 	(Thousand $) 	.................... 

Total receipts, all establishments (Thousand 3) .. 24,559 337 108 59 714 210 
Receipts from personal services (Thousand $) 8,970 108 38 30 301 93 
Automotive repair and service shops ( Th ousand $ ) . 1,368 - - - (x) (x) 

Notes Sea footnotes for British Columbia on Pa,e lOJ.. 
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Table 5.--BRITISH COLUMBIA--Consumer Market Data, by Counties and Towns--(Cor.t'd) 

DIWISTOW No. 2--Cont'd DIVISION No. 3 DIVISION No. 4 

Reveistoke Rossland Trail Division Kelowna Vernon Division Vancouver Chilliwack New West- North 

ntinster Vancouver 

2,736 2,848 7,573 40,523 4,655 3,937 379,858 246,593 2,461 17,524 8,510 1. 

2,106 3,657 9,392 51,605 5,118 5,209 449,376 275,353 3,675 21,967 8,914 2. 
0.26 0.45 1.15 6.31 0.63 0.64 54.95 33.67 0.45 2.69 1.09 3. 
1,442 2,495 6,042 34,391 3,341 3,484 276,876 167,094 2,709 14,794 5,419 4. 
370 589 1,753 8,070 1,004 933 310,044 72,501 572 4,386 2,821 5. 
294 573 1,596 9,140 772 792 62,423 35,743 394 2,786 673 6. 

2,038 3,547 9,124 49,114 4,864 5,046 429,746 264,494 3,626 21,030 8,670 7. - 2 - 19 3 2 175 50 - 5 3 8. 
53 84 193 1,292 216 109 13,219 7,696 43 579 234 9. 
15 24 75 1,180 35 52 6,236 3,113 6 254 7 10. - - - 22.356 - - 4O,fl - - _ - 1].. 

(a) (a) - 6,043 - - 9,974 - (a) - -  
(a) (a) - 4,641 - - 27,836 - (a) - -  
(a) (a) 2,523 3,826 1.426 1,469 92,163 80,826 (a) 5,806 2,593  
(a) (a) - 5,086 - - 9,345 - (a) - -  
(a) (a) 2,335 6,977 1,241 1,280 104,484 70,563 (a) 5,262 2,384  
(a) (a) - 9,188 - - 14,364 - (a) - -  
(a) (a) 3,259 10,496 1,911 1,816 126,724 80,238 (a) 6,944 3,097 1 18. 
(a) (a) 1,230 9,034 634 801 67,969 35,603 (a) 3,357 1,550  
(a) (a) 1,201 5,183 533 631 51,327 35,513 (a) 2,199 1,001  

(a) (a) 4.074 _0,257 2,007 2,071 185,727 120,133 (a) 8,886 3,458  
(a) (a) 3,113 9,829 1,020 1,093 107,868 71,244 (a) 5,479 2,342 22, 
(a) (a) 473 2,190 399 377 30,410 23,507 (1) 1,479 526 23. 
(a) (a) 1,415 859 1,007 915 1,061 1,104 (a) 1,134 1,151 24. 
(a) (a) 649 449 489 514 590 610 (a) 598 552 25. 

71 68 400 1,077 227 320 16,149 13.421 274 1,032 242 26. 
61 82 448 1,221 275 362 18,155 15,284 331 1,23E 212 27. 
3 - 16 987 547 174 8,595 8,222 6 196 (x) 28. 
3 - 22 983 323 220 14,564 14,045 7 270 (x) 29. 

34 (x) (c) 1,545 452 246 39,531 25,223 55 3,765 3.819 30. 
34 (x) (c) 1,502 474 273 54,742 34,133 61 5,301 6,247 31. - - - 4,424 - - 8,898 - - - - 32 - - - 5,510 - - 11,610 - - - - 33. - - - 29,943 - - 50,482 - - - - 34. - - - 1.245 - - 1,305 - - - - 35. - - - 6,769 - - 5,674 - - - - 36. 

461 2,345 (a) (a) 1,486 2,019 (a) 41,860 (a) 14,418 (a) 37. 

58 53 117 519 91 84 5,283 3,845 84 288 117 38. 
1,402 1,005 4,182 12,545 3,019 2,555 151,112 122,831 2,761 10,084 1,512 39. 

51 38 139 682 102 129 6,303 4,351 107 378 129 40. 
1,073 1,109 5,717 14,906 3,038 3,705 184,797 145,205 3,606 13.064 2,885 41. 
0.35 0.56 1.85 4.82 0.98 1.20 59.70 46.90 1.16 4.22 0.93 42. 

16 10 47 199 24 33 2,275 1,565 25 139 47 43. 
392 305 1,432 3,831 647 844 41,444 29,000 591 3,627 1,122 44. - - - 48 - - 132 - - - - 45. - - - 1.266 - - 3,604 - - - - 46. 

1 3 6 21 6 9 104 68 3 10 1 47. 
(x) (x) 1,380 851 187 505 35,935 34,669 (x) 530 (x) 48. 

4 4 17 118 16 19 751 421 22 42 18 49. 
160 53 1,049 3,360 581 833 31,322 23,944 1,025 2,604 465 50. 

7 3 16 69 13 16 691 557 11 53 10 51. 
70 63 353 1,207 376 271 16,362 13,775 221 1,746 128 52. 
2 3 8 24 9 4 207 152 6 17 8 53. 

(x) (x) 269 - 	441 184 100 7 ,345 5,939 (x) 824 217 54, 
2 2 4 19 3 3 185 130 3 9 4 55. 

(x) (x) 94 500 (x) 129 4,966 3,829 104 305 87 56, 
1 2 4 51 6 5 515 283 8 27 10 57. 

(x) (x) 118 429 (x) 101 7,628 5,056 50 536 (x) 58. 

62 41 325 862 192 204 16,729 14,505 184 883 196 59. 
20 19 147 294 85 71 5,972 5,179 66 350 89 60. - - - 74 (x) (x) 940 833 (x) (x) (x) 61. 
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Table 5.--BRITISH C0LUUBtA--Coneer Market Data, by Counties and Tawne--(Cont'd) 

DIVISION No. 5 

Division Dunoan Nanaimo Port Victoria 
Albernie  

1. 	Population, 	1931, 	Total No. 	...................... 120,933 1,843 8,745 2,356 39,082 
PORILATION, LIVING GROUPS AND DWELLINGS. 1941 

150,407 

. 

2,189 6,635 4,584 44,068 

	

2. 	Persona, 	Total No................................. 

	

3. 	Per cent of provincial total 18.39 0.27 0.81 0.56 5.39 
91,036 1,381 3,977 3,132 25,427 
41,157 557 1,956 660 13,822 
18,203 251 702 772 4,814 

142,178 2,150 6,416 4,343 40,947 
25 - - 1 7 

	

4. 	Persona 	(b), Canadian born ........................ 

	

8 . 	 French only .................... 
4,657 36 110 203 1,352 

	

5. 	 British born 	......................... 

	

10. 	 Neither English nor French 3,547 3 109 37 1,762 
3,910 - - - - 

482 (a) - (a) - 

11. Persona in farming areas, Total No. (d)............ 

13. 	 Other rural 	(d) 	....................... 24,915 (a) - (a) - 

	

6. 	 Foreign born 	......................... 

	

1.4. 	 Urban i.d) - 18,973 (a) 1,931 (a) 13,236 

7. Official language, English only ................... 

15. Families, In farming areas (d)..................... 403 (a) - 

37,102 (a) 1,710 (a) 10,854 

12. Households, 	In farming areas (d) .................. 

Number of children in tamilies,In farming 	reas(d 1  593 (a) - (a) 
Other 	) 44,718 (a) 2,105 (a) 11,083 

9. 	 English and French ............. 

19. IYwellings occupied, Owned 	(a) 24,686 (a) 1,112 (a) 5,250 
17,137 (a) 749 (a) 6,205 20. 	 Rented 	(a) 	.................... 

GAINFULLY OCC'JPIED, INCOMES, ETC., 1941 

16. 	Other 	(d) 	............................... 

21. Gainfully occupied, Total Persons 	(a) 62,326 (a) 2,795 (a) 19,621 

. 

36,326 (a) 1,641 (a) 10,523 
8,27 2 (a) 455 (a) 3,718 

24. Average annual wage earnings, Male 	($) (d) (f 1,068 (a) 989 (a) 1,015 

Wage earners, Total Male 	(d 	...................... 
Total 	Fenls 	(d) 	.................... 

25. 	 Female 	(8) 	(d) 	(f) 530 (a) 575 (a) 581 
5,188 194 468 178 
5,541 224 486 184 3,813 

28. Wholesaling, No. employees ........................ 856 (x) 74 (I) 698 
1,269 (x) 105 (x) 1,052 
9,346 452 232 917 3,557 

31. 	Salaries and wages (Thousand $) 13,589 618 .304 1,409 5,072 
2,773 - - - - 

33. 	Gross value production (Thousand $) (d)(y) 3,143 - - - - 

29. 	Salaries and wages (Thousand 8) ................ 

18,387 - - - - 

30. Manufacturing, No. employees ...................... 

35. 	Average grope production per farm (8) (d) 1,133 - - - - 

36, 	Average farm value per farm ($) (d) 6,631 - - - - 

(a) 2,080 2,980 (a) 19,525 37. Passenger cars registered, No. 	g)................. 
RETAIL MERCHANDISE TRADE 

Retailing, No. 	employees 	.......................... 
Salaries and wages (Thousand $) ................ 

1,756 76 177 58 809 
42,385 1,725 4,327 1,070 27,109 
2,100 98 176 97 890 

32 . Farms, Total No. 	(d) .............................. 

61,897 2,511 5,858 2,341 36,761 

34. 	Farm values (Thousand 8) (a) 	................ 

19.99 0.81 1.89 0.76 11.87 
RETAIL DISTRIBUTION, BY GROUPS, 1941 

757 33 61 33 293 
13,626 579 1,067 718 6,397 

42. 	Per cent of provincial sales, 1941 ............. 

Country General Stores, No........................ 129 - - - - 

Sales (Thousand $ ) 3,385 - - - - 

General Merchandise Group, No. of stores 36 4 8 3 11 
9,323 343 1,025 211 8,113 Ssles 	(Thousand $) 	.................... 

Automotive Gruup, No. of stores ................... 248 14 19 9 89 

No. 	of stores. Total, 	1930 ........................ 
Retail sales, Total, 1930 (Thousand $) ......... 

50, 	 Sales (Thousand 8) 12,172 753 1,554 254 7,326 

40. No. 	of stores, Total, 1941 	........................ 
41. 	Retail sales, Total, 1941 (Thousand *) ......... 

214 10 19 20 ll€ 
5,061 133 464 264 3,67k 

Food Group, No. 	of stores 	......................... 
Sales 	(Thousand 3) 	.................... 

53. Furniture-Household Group. No. of stores 71 5 8 5 44 
54. 	 Sales (Thousand $ ) 2,242 75 272 121 

50 3 4 3 24 
1,677 76 111 97 1,095 

Apparel Group, No. of stores ...................... 
Sales 	(Thousand 3) 	.................... 

55 . Drug Stores, No......................................... 

137 4 7 2 44 
56. 	 Sales 	(Thouaand $) 	..................... 

2,035 87 128 (x) 921 
RETAIL SERVICE ESTABLISHMENTS, 1941 

Filling stations 	(e), 	No............................. 
Sales 	(Thousand $) ...................... 

Total receipts, all estab1Tmenta (Thousand 3) 4,434 127 468 195 2,809 
1,819 43 211 76 1,256 Receipts from personal services (Thousand 1'....... 

Automotive repair and service shops (Thousand 3) 197 (x) 19 (x) 167 

Notsi See footnotes for British Co1ivbia on Page 10L 
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Table 5.--BRITISH COLUMBIA--Constener 14arket Data, by Counties and Towns--(Concl'd) 

DIVISION NO. 6 DIVISION DIVISION No. 8 DIVISION No. 9 DIVISION 
No.7 No.10 - 

Division Xamloops Division Division Division Division - 

30,025 6,167 12,658 21,534 2,479 18,698 6,350 7,013 1. 

30,710 5,959 14.344 25,276 2,027 18,051 6,714 8,481 2. 
3.75 0.73 1.75 3.09 0.25 2.21 0.82 1.04 3. 

21,494 3,913 9,093 
- 

17,436 1,312 .11,888 3,998 5,620 4. 
4,649 1,200 2,082 2,571 260 2.260 1,332 716 5. 
4,5f5 845 3,169 5,264 454 3,902 1,383 2,145 6. 

5,714 13,591 23,581 1,967 17,061 6,439 7,603 7. 
5 2 1 11 - 2 - 4 8. 

12 159 285 727 60 508 266 331 9. 
84 467 957 - 480 9 543 10. 

8,295 - 529 4,969 - 10,53 - 5,957 11. 
2,750 - 30 2,011 (a) - - 1,853 12. 
3,723 - 3,897 4,170 (a) 2,578 - , 	 510 13. 
2,226 1,670 - 1,483 (a) 2,298 1,995 235 14. 
2,076 - 12 1,361 (a) -. - 1,243 15. 
4,650 1,461 3,141 2,804 (a) 3,527 1,606 483 16. 
3,633 - 21 2,736 (a) - - 2,537 17. 
7,282 1,880 4,634 6,882 (a) 6,149 - 2,150 929 18. 
5,351 728 2,018 5,198 (a) 2,496 811 2,054 19. 
2,992 742 1,662 2,294 (a) 1,948 1,045 441 20. 

13,130 2,479 6,813 11,036 (a) 8,919 3,165 3,640 21. 
6,283 1,445 4,802 5,030 (a) 5,045 1,894 754 22. 
1,148 410 411 655 (a) 588 329 159 23. 

860 1,221 1,105 867 (a) 1,014 1,173 648 24. 
458 633 483 441 (a) 446 571 339 25. 
569 320 176 360 97 475 300 102 26. 
606 351 185 367 106 527 325 97 27. 

73 49 9 26 13 145 137 45 28. 
106 74 15 39 22 221 212 50 29. 
509 153 2,868 721 108 1,932 1,227 29 30. 
464 163 5,205 846 102 2,540 1,800 15 31. 

2,851 - 141 2,305 - 90 - 1,666 32. 
3,313 - 138 1,373 - 61 - 1,176 33. 

20,903 - 826 9,510 - 332 - 6,695 34. 
1,162 - 979 596 - 678 - 706 35. 
7,332 - 5,858 4,126 - 3,689 - 4,019 36. 
(a) 1,437 (a) (a) 513 (a) 429 (a) 37. 

374 141 78 260 65 266 136 75 38. 
7,417 3,622 2,837 4,450 1,377 6,269 3,589 1,139 39. 

424 149 130 324 61 254 132 122 40. 
8,089 3,839 2,784 6,067 1,577 7,365 4,187 1,889 41. 
2.61 1.24 0.90 1.96 0.51 2.38 1.35 0.61 42. 

109 45 26 75 10 63 40 20 43. 
1,503 835 399 1,226 367 1,604 1,274 103 44. 

96 - 48 74 - 63 - 45 45. 
1,483 - 897 1,849 - 996 - 945 46. 

7 4 5 2 2 6 5 1 47. 
1,263 586 647 (x) (x) 1,410 (x) (x) 48. 

58 19 14 37 6 7 3 12 49. 
1,362 793 176 952 416 242 (x) 349 50. 

23 17 11 25 15 32 27 3 •1 
418 323 105 259 133 656 607 7 52. 

13 10 3 5 3 8 7 3 53. 
138 118 (x) (x) (x) 325 (x) 9 54. 

7 3 3 9 2 5 2 2 55. 
175 100 78 181 (x) 147 (x) (x) 56. 
33 8 6 9 - 2 - 3 57. 

376 127 41 44 - (x) - (x) 58. 

436 227 152 232 146 577 462 85 59. 
145 98 48 76 34 192 154 15 60. 
39 is - (x) (x) 44 (x) (x) 61. 
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APFEiDIX TO CO3ULER RT DATA 

E3TBAThD ccL:oDITY 1ET1IL 3.LE3, 1941 

INODUCT ION 

Information on the number of stores and value of annual salos hua been 
shown by major kind-of-business groups in Table 1 by provinces and in Table 5 by 
counties or census divisions and incorporated places of 2,000 population and over. 
Statistics are here presented which analyze the sales of retail merchandising 
establishments by groups of commodities irrespective of the kind of store in 
which the sales were made. This distinction between commodity sales and sales 
of stores classified by kind of business is an important one. For census, pur-
poses each store is assiied to a kind-of-business clussification such as grocery 
store, hardware store, country general store, etc., depending partly upon popular 
designation and partly upon the commodities carried. But grocery products are 
sold by stores other than those generally known as grocery stores. Nor are 
grocery stores restricted to the sale of grocery products. The same is true of 
other commodities and other lines of trade. The goods sold are not necessarily 
confined to the particular line by which the store is commonly known. In this 
report an attempt Is made to present total commodity figures for all types of re-
tail stores combined. 

Not all stores were able to giv€ an analysis of their annual sales for 
1941 on a commodity basis. For some lines of business, the completeness of the 
commodity data is quite high. This is true of such trades as department stores, 
variety stores and motor vehicle dealers, lines of business whose operations are 
departmentalized and where departmental sales records are maintained. On the other 
hand, only a very small number of confectionery stores were able to break down 
their annual sales by commodity classes. The degree of commodity coverage for other 
lines of business occupied an intermediate position between that for department 
stores on one hand and that for confectionery stores on the other. 

Commodity sales statistics given in this appendix relate to the total tr-
ade for all retail stores and are not confined to those stores which furnished 
commodity sales figures, These estimated commodity figures have been computed as 
follows: the reports for each kind of business (grocery stores, hardware stores, 
drug stores, etc.) were divided into two groups, those reporting their sales by 
commodities and those which did not do so. Using only the reports for those stores 
giving couodity data within each kind-of-business classification, sales for each 
commodity listed on the census schedule were aggregated and expressed as percentages 
of the total sales of these sane stores. These percentages were then applied to 
the total sales for all stores in the corresponding kind-of-business classification 
irrespective of whether commodity data were furnished or not. The corresponding 
commodity figures for all trades were then brought together to give total estimated 
solos by commodity classes for all stores combined. 

It will be noted that total commodity sales of all retell stores in 1941 
amounted to 3,379,634,600, soriiewhat loss than total retuil sales of 5,440,901,700 
shown elsewhere for the same year. The difference between these two figures of 
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61,267,100 represents the receipts from services in retail merchandise stores. 
Both figures on retail sales mentioned above oxciudo merchandise sales made in ho-
tels and in other types of estub1islaento. Hotels made sales or 4109,022,200 in 
1941, of which $24,518,600 consisted of meals, 7e,693,800 of beer and wine, and 
$5,e07,eOO of tobacco, etc. Retail sales of other types of conceins, totalling 
03,949,300 in 1)41, represented the retail transactions of manufacturing bakeries 

and dairies, wholesale establishments, purchasing co-operative associations, line 
elevator companies, itinerant operators, service establishments, and miscellaneous 
types of business concerns. 



Table 1 .-Estiniated Commodity Sales in Retail Merchandising Establishments, 
by Provinces, 141 

jrince 
Commodity 	 CANADA (1) 	Edward Nova Scotia 

luland 

Total, retail mcrchandisin' stores 
Less receipts from services in 

retail merchandise storos 
Sales of commodities in retail 

merchandise stores ........ 

Alcoholic bevcrues (2) 
Automotive comnodities .................... 

Passenger cars, new .. ................. 
Commercial vehicles, ne.................... 
Wotor vehicles, used ...................... 
Tractors ................................. 
Parts and accessories (except tires, tubes 

and storage batteries) ................ 
Tires and tubes ...,... 	* 	00 

Storage batteries . 	........ ......... 
Gasoline ........* ........................ 

Lubricating oils and greases ............ 

Building materials (3) ................... 
Clothing and furnishings, men's and boys' 

Custom tailoring and made-to-measure cloth- 
1fl{ 	.......... 0 ........................ 

Men's and boys' ready-made clothinu. ....... 
en's and boys' I'urnishinL3 ............ 
All other clothing ........................ 

Clothing, ':omen's, misses' and children's . 
.omen's and misses' ready-to-wear outcr.eux 
omen's and misses' under:ear ............. 
Girls' and inf3nts' wear .................. 
Ullinery ................................. 
Hosiery ................................... 
Furs and fur ;oods ........................ 

3,440,901 ,7001l5,935,5001165,033,700 

	

61,267,1001 	153,0Ot 2,472,300 

5,379 jW4.,600 Ils,7cl,.aooIl62..56l,400 

	

156 fr l93000 	322,00 11,449,200 
543,330,300 1  1,L-- 00,0001 26,671,000 

	

112,712,6001 	321,500 	6,199,500 

	

36,03j $ 2001 	116,600 	2 0 235 9 800 

	

113,401,800 	9e,400 	5,'J26,000 

	

13,652,700 	4,600 	63,100 

	

52,971,0001 	161,1001 2,818,200 
23,079,800 61,800 973,800 
4,795,800 16,000 262,800 

170,027,400 741,300 7,435,000 
16,674,000 78,900 757,000 

83,683,200 334,600 4,318,000 
177.640.100 1.075.200 9.127.100 

29,236,100. E52001 969,400 
47,412,300 264,800 1  2,583,000 
74,841,400 506,800 3,764,200 
26,150,300 216,400 1,810,500 

250,2u7,0001 1,008,0001 10,081,900 
112 0 994,300 533,300 4,706,600 
38,544,100 110,500 1,702,700 
23,038,700 77,200 1,185,200 
13,951,400 89,300 634,800 
3,902,400 134,500 1j2P,100 
24,446,100 63,200 

	

Drugs and drug sundries.................. ......-_b6,2q.90 	240,400 	595 ) UOLi 

	

Prescriptions (4) ..........................11,752,000 	60,200 	572,700 
Drujs, pharmaceuticals, patent medicines 	36,323,300 	147,600 	1,421,000 

	

Drug sundries .................... . ........ . 8,150,400 	32,6 001 	3,300 

Dry 	goods 	and 	notions 	.......................... 96,53,500 456,000 3,470 9 900 
Piece 	goods 	.............................. 23,325,700 201,200 676 1 900 
J3eddin, 	4nd 	house 	linens 	................ .... 30,119,500 34 1 200 1,111,300 

aros 	................... Notions and smaliw 	.. 40,616,300 130,600 1,662,100 

e: See footnotes on Page 112 
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Table l,--Estixnated CorulLodity Sales in Retail lorchandiiing Establishments 

by Provinces, 1941---(Cont'd ) 

New 
Brunswick .ue ec ntaxio ani oba Jask- 

atciewan k1berta 
British 

Columbia 

101,843,100 818,671,100 1,406,976,700 210,833,400 186,885,800 221,071,400 309,572,600 

1,393,400 12,480,400 26,287,100 4,082 0 000 3,567,800 5,070,000 5,747,900 

100 1 449,700 806,190,700 13E0,689,600 20675190 183516,000 216,001400 303,824,700 

6,436,700 45,233,100 55,734,600 5,642,400 6,157,000 9,049,500 15,830,600 

14,118,600 99,735,100 245 1 145,700 28,360,400 36,693 0 000 44,064,600 46,627 0 500 

2,861,900 23,322,600 51,208,000 5,276,500 6,307,200 7,665,400 9,458,500 

1,027,800 7,995,000 13,e63,100 1,510,600 3,040,000 2,900,800 3,345,500 

2,448,500 17,456,500 54,887,400 5,438,400 6,227,500 8,942,300 11,775,000 

48,200 476,900 3,506,400 1,324,100 4,218,000 3,609 9 000 292,400 

1,451,800 10,424,300 20,491,000 3,657,600 4,403,200 5.254,100 4,296,700 

591,800 4,237,200 10,202,100 1,235,000 1,189,500 1,937,700 2,645,800 

155,800 849,200 1,982,200 270,900 289,500 507,600 460,200 

5,044,300 32,007,600 81,570,900 8,642,700 9,646,400 11,617,100 13,257,600 

488,500 2,965,600 7 0 254,600 1,004,600 1,372,600 1,630,600 1,095,800 

1 9 022,500 15,353,900 33,964,100 7,078,500 7,363,600 7,414,400 6,824,400 

5,543,800 44,200,200 69 9 625,200 13,306,700 9,850,400 10,280,700 14,287,400 

625,100 8 9 214 0 800 13,952,400 1,542,000 833,000 1,029,700 1,980,500 

1,268,000 13,630,600 17,514,900 2,990,400 2,559,800 2,674,600 3,844,400 

2,415,400 17 0 536,300 28,953,200 6,356 0 600 4,318 9 200 4,528,600 6,336,000 

1,235,300 4,908,500 9,204,900 2,408,700 2 1 130,400 2,047,600 2,125,600 

8 9 248,800 61,831500 104,144,900 19,223,300 12,040,700 12,729,700 20.566,500 

3,512,700 25,891,700 4e,434,000 7,636,200 5,477,700 6,027,100 10,482,400 

1,311,900 9 0 682,400 15,209 0 500 3,560,500 1,963,100 2,Qb8300 2,803,500 

1,132,700 4,717,000 10,000,300 2,421,200 1,120,400 986,600 1,386,900 

564,700 4,309,600 6,881,400 993,000 615,900 635,400 1,203,100 

1,208,400 8,387,000 14,722,700 2,693,700 1,924,500 2018,700 2,964,100 

518,400 8 1 843,600 8,897,000 1,716,700 939,100 1 1 003,600 1,636,500 

1,985,200 12,630,800 24,519,200 3,309,500 2,807,200 3,345,000 4,860,100 

462,300 3,161,800 4,088,200 746,200 624,900 731,900 1,265,700 

1,206,900 8,109,600 16,e5o,500 1,e61,200 1',744,100 2,049,100 2,842,600 

316,000 1,368,400 3,580,500 702,100 488,200 564,000 751,800 

3,132,200 25,553,900 36,951,300 9,870,200 5204,100 5,053,600 6,764,600 

743,000 9,259,200 8,227,900 2,303,200 1,748,000 1,30e,900 1,354,600 

1,098,500 6,220,500 12,458,500 3,783,000 1,509,700 1,478,400 2,274,500 

1,289,800 10,074,100 16,264,900 3,784,000 1,946,400 2,266,300 3,135,500 



43 .11L700 
13,476,100 
1,668,300 
7,715,700 

4,218,100 

3,567,500 
12 464,0O0 

95800 I 	1..499..800 
15,100 380,200 
1,000 30,90C 

14,400 310,500 
7,600 100,500 

10,600 152,100 
46,900 525,600 

4,778,900 
140,600 
246,600 
503,800 

649.900 
430,400 

2,807,600 

44,849,600 
1,452,000 
3,174,900 
5,136,000 

8, thb ,400 
4,927,300 

21,971,000 

112,612,100 
64,540,600 
4,539,400 

52,733,600 
43,075,500 
13,800,400 
20,178,700 
2,994,300 

3,395,300 
2,701,800 

767,500 
74,500 
9,800 

523,500 
164,200 
66,800 
52,000 
9,100 
5,900 

30,400 

4,638,400 
2,909,700 

121,100 
2,813,000 
1,614,800 

506,300 
783,300 
135,900 
94,000 
9b,300 

6E,06S,400 I 	312,200  I 2,ec1,000 

27,247,200 126,200 1,207,100 
15,730,700 71,400 660,000 
25,085,500 114,600 l,01,J00 

38,035,500 111,700 1,727,700 
1,804,100 8,200 88,700 
7,818,800 25,100 419,000 
6,508,400 17,200 262,600 
2,679,300 6,300 93,900 

19,224,900 54,900 863,500 

	

5,735,200 
	

19,200 
	

286,600 

	

5,582,100 
	

13,100 
	

322,400 

	

19 ,913,GOO 
	

194,100 
	

940.300 

	

16,319,100 
	

163,300 

	

3,596,500 
	

30,800 
	

143,200 
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Table 1. --Estimated Commodity 3ales in Retail Merchandising Establishrnents, 
by Provinces, 1941 .-(ont'di 

Prince 

Commodity 	CINADA (1) 	Edward 
INOV 

3cotia 
Island 

Electrical appliances and supplies 	. 
Electrical refrigerators ....... ., ,.. 
Electrical vacuum cleaners 
Electric washing machines ... . - ....... 
Electric ranges and stoves 
Portable (plug-in) electric household heat.- 

ing appliances ..... 	. 
Other electrical appliances and supplies 

Fuel .............................. 	,. .,. 
Furniture 	.... . ................... 
Gas appliances and supplies 
hardware 	..,. 	. ........ 	- 
riouse furnishings . ................ 

Draperies, upholstery, cretonnes & curtains.. 
Floor coverings ..... 	. . ......... ....... 
Awnings, window shades and blinds 	. 
:irrors, pictures and art goods 
house furnishin,s not elsewhere reported 

Household supplies 	.. ........ 
3oaps (laundry and toilet) and cleaning 

	

compounds) 	........................ 
China, glassware, crockery ....... 
Other household supplies ........... 

Tewe11ery, silverware, clocks and watches ... H 
Clocks ...............•, ., . ................ 
.atches .................................... 
Plated silverware .......................... 
.3terling silverware ....................... 
All other jewellery 

Luggage and leather goods 
Musical instruments and accessories 
Paints, varnishes and glass . 

Paints, varnishes and lacquers .............. 
Glass and painters' supplies 

Food and kindred products . 865,123 9 100 
Bakery products, fresh 
Candy and confectionery . 	 .., 64656,000 

. 06,960400 Fresh fruits 	and vegetables 	.............. . 
Fresh and cooIed meats 

(5)....................29,4?7.2O0 

(including poultry 
and fish) 	. 	.. 	. 	 .• ..  190 9 133,000 

Dairy products and eggs 
....................

(6) 109,623,700 
All other food products . 	 . 	 . 364,273400 

Note: See footnotec on Pae 112 
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Table 1---Estimated Cornmo)ity Sales in Retail Kerchandising,  Establishments, 
by Provinces, 1941 	Co:it'd 

New Briti3h 

Brunswick 
ii,uebec Ontario 1.!anitoba ateLowan Alberta Colbia 

-- 
I'll  

- -- 

1,025,300 8 0 760,50C 20,72?300 2,904 200 1,696400 333,000 4079,300 
204,000 2,602,10( 6,959,000 - 	 958,700 - 	 371,400 669,100 1,318,000 
31,000 186,80( 850,300 97,400 24,600 156,500 229,800 
174,700 2,236,20C 3,231,000 443,700 308,900 418,600 577,300 
90,500 357,00C 2,469,700 528,100 115,500 161,900 387,300 

131,800 637,100 1,656,400 212,800 206,900 216,700 336,600 
393,300 2 9 741,300 5,560,900 657,500 588,800 711,000 1,230,300 

26,357,000 233,896,200 328,525,500 -_45 .,. 322 , 500 42,725,300 52 9 429 9 000 84,462,700 
975,900 7,542,300 10,863,500 1,621,600 1,180,400 1,994,800 3664,600 

1,906,200 20,59e,100 22,791,400 3,702 9 200 3,332,600 3,665,700 5,152,400 
3,036,200 26,804,200 41,313,500 6,684500 5.817,200 7,090,100 10,450,500 

4,256,500 56,099,800 75,897.000 8,722,600 7,256.100 9,842,600 19,014,700 
2,650,400 31,582,600 42,931,000 4,124,200 2,532,200 3,437,200 10,952,800 
13,531,800 91,283,200 128,729,100 20,467,400 22606,200 26398,600 35,227,700 

2,777,300 23,431,100 59717,600 7348,300 5,735,500 S 273,800 4,918,300 
1,644,400 16,149,100 28,055000 3.016700 2,564,300 3:367,600 6,145,300 

50,100 1,217,900 2,487,200 64,200 53,300 257 7 200 297,600 
1,946,500 11,749,900 16,508,600 3,282,900 4,993,400 5,934,300 4,761,700 
1,200,700 10,500,000 16,707,200 3,026,000 1465,500 2,055,700 4,238,700 

460,700 2,848,100 6,360,400 1,114,200 454500 567,200 1,423,900 
616,500 5,305,500 8,730,600 1,138,100 568,300 991,200 1,986,400 
99,400 518,900 1341,600 374,200 111,200 144,200 250,100 
52,700 878,000 1,527,000 252,300 105,200 194,800 297,300 
61,400 949,500 947,600 141,200 225,100 178,300 272,000 

1 0 912,100 13,370,500 28,003,400 5,442,400 3,698,600 4,724,400 7 51 585 9 200 

728,100 5,224,400 10,654,700 2,281,000 1,500,200 2,049,800 3,139,700 
414,200 3,356,800 6,621,600 925,000 729,200 1 9 007,100 1,875,600 
'/.J,E00 4,789,300 10,467,100 2,2'12,400 1,378,600 1,667,500 2,569,900 

000 8,814,000 16,581,700 2,762,500 1,465,200 1,897,700 3,663,600 
T,500 350,100 742,400 176,400 101,200 115,400 157,700 

235,700 1,379,600 3,679,500 696,600 348,600 390,400 642,000 
161,600 1,207,400 2,276,300 423,200 229,600 364,600 814,000 
40,300 960,700 912,000 ' 	 206,300 29,100 127,-joO 295,200 
499,900 4,826,200 8,364,600 1,259,800 696,700 899,400 1,734,700 

119,300 1,042/0': 2,617,000 345,700 239,700 417,100 647,400 
-39,600 1,022,600 2,137,700 729,100 231,500 325,600 694,500 

726,500 5,107,800 7,930,200 1,066,100 1,068 9 200 134400 1,334,600 
628.100 4,139,400 6,536,700 930200 C4,400 1,179,600 1,071,300. 
98,400 1,036,4Q0 1,334100 .135,900 213,600 254,500 263,300 
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I9ble l0.-Esti]nated Comi ity Sales in Retail Merchandising Est.iblishments 
Provinces, 194l--(Concl 1 d) 

Prince 
Commodity CNADA (1) Edward Nova 3cotia 

Island 

Radios and radio equipment 
Motioncarradiosets,,,,, 000000 , 

Battery-operated radio sets 
All other radio sets 
Radio parts, accessories and equipment 

16,139 0 800 33,600 - 	 630,400 
1425,500 
1,683,500 
11,887,800 
1,443,000 

1,000 
4,700 

26,400 
1,500 

14,700 
89,000 

498,200 
28,500 

Shoes and other footwear ., 
Boots and shoes, men's and boys' 	.,..,, 

93 1 339,900 623,300 4,883,100 
29,040,400 226,100 1,845,900 

Boots and shoes, women's and misses' 
Boots and shoes, children's and infants' 
Rubbers and overshoes 
All other footwear, slippers, etc 

36,560,200 
7,395,100 

14,862,900 
5,481,300 

1.0,000 
49,900 

131,000 
36,300 

1,437,700 
369,900 
951,800 
277,e00 

:3porting goods and bicycles 
3tationery, books and magazines 
3toves and rancs (other than gas or electric 
Toilet articles and preparations . 

Toilet preparations and cosmetics 

12,942,800 
36,487,100 
9,400,700 

25,508,200 

40,600 
178,400 
34,400 

116 1 300 

419,900 
1,741,800 

395,300 
1,347,400 

21,698,900 
3,809,300 

86,700 
29,600 

1,149,900 
197,500 

Toys, games and wheel goods 

risce1laneous merchandise 
Receipts from the sale of meals and lunches(7 
Oecond-hand merchandise 00 

9,020,400 
4,359,300 

344,393,900 
124,826,900 
15,580,200 

34,800 
21,900 

1,969,200 
408,700 
48 0 800 

541,400 
144,300 

15,136,500 
4,022,300 
378,900 

Includes Yukon and North iest Territories0 
Exclusive of sales of beer and wine in hotels. 
Exclusive of retail sales made by manufacturing establishments such as sawmills 

and planing mills 0  
Exclusive of sales of prescriptions made through physicians' dispensaries 0  
Exclusive of retail sales of manufacturing bakeries0 
Exclusive of retail sales of manufacturing dairies 0  
Includes sales of meals by restaurants and lunch counte±s in retail stores, 
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Table le--Estimated Commodity Sales in fletail Merchandisin6 Estublishments, 
by Provinces, 1i)41--(Conc1'd) 

New 
Brunswick 

:ucbec Ontario Manitoba 
3ask- 

atc:ewan Albert8 
British 
Colurbia 

487,700 3,219,900 7,538,500 1,181,700 553,900 960,700 1,531,000 
7,900 650,500 325,100 44,800 5,600 25,800 50,100 

235,800 281,600 536,000 148,200 131,500 117,400 138,200 
239 0 200 1,785,900 6,169,000 880,800 369 $ 00 742,500 1,175,400 

4,800 501,900 508,400 107,300 47,300 75,000 162,200 

3,684,200 21,879,900 36,209,000 7,754 , 500 5,594,100 5,051,600 7,476,200 
1,093,300 6,250,200 10,940,000 2,275,900 1,661,400 1,946,400 2,919,800 
1,209,300 8 0 176,200 15,504,300 3,055,000 2,106,600 1,902,500 2,970,400 

307 0 300 1,743,800 2 1 511,200 1,019,100 537,600 407,100 441,500 
830,600 4,478,600 5,059,600 985,700 1,031,800 714,800 596,700 
235,700 1,230,900 2,103,900 418,600 256,700 280,800 545,800 

339,500 2,514 0 300 5,567,800 1,168,300 674,900 922,500 1,26,500 
1,130,600 7,252,500 15,636,400 2,734,800 1,740,200 2,305,800 3,536,900 

327,900 3,421,300 2,477,500 531,900 666,800 631,200 908,800 
959,500 5,067,000 10,562700 2,140,700 1,374,900 1,447,700 2,476,100 
809,200 4,362,200 9,256,000 1,504,600 1,035,800 1,260,600 2,129,500 
150,300 704,200 1,306,700 546,100 339,100 187,100 346,600 

373,200 2,012,500 4,068,300 609,200 408,900 394,300 577,100 
230,200 1,146,500 1,969,700 226,700 175,100 232,200 212,600 

10,893,400 8e,122,100 136,569,00 19,133,500 18,935,700 22,596,400 30,622,100 
2,393,800 28,596,700 51,498,600 7,134,300 6,359,200 9,218,400 14,446,700 

192,100 3,162,500 6,307,200 1,328,400 731,200 1,252,800 2,177,000 



Table 2. ---Percentage Distribution of Potal 3alos of Retail erchandising Establishments for Canada 
and the Provinces by 0orodity Groups, 1941 

(Perccntape that suls of each commodity group bear to total sales in each province) 

Pcrcentui:e of Coruodity .Jales to Tot1 3ales in Region 

C) 10 10 C) 0 CO CO C) 
C) -., 	.- •,. (a) •.-4 0 +3  

to +3 C)o - +3 
C, -) 

100 00 10000 100. 00 100 00 100.00 100 00 100,00 100 uO 100,00 100,00 

4 62 2 05 7.04 6.41 3 	ul 4.04 2.73 3.36 4.19 .21 

16.02 11 41 16.41 14.06 12 37 17.76 13,72 20,02 2040 15.35 

2 48 2 12 2.66 1.02 1 90 2.46 3 42 402 343 2.25 

5 26 6.81 5.62 5.52 5.49 5.04 6 44 5.37 4.76 4.70 

742 639 6J 8.21 767 754 ,.30 657 5.89 6,77 

1 66 1.52 1.42 1 98 1 57 1 78 1 60 1.56 1.55 1,60 

2 86 2,70 2.14 312 3.17 2.68 4 77 2.84 2.34 2.23 

1'.2e 0.61 0.92 1.02 1.09 1.50 1 40 0.91 1.08 1,34 

25.60 30.28 2759 26.24 29.01 23 79 21,92 23.31 24.27 27,80 

3.33 4.86 2.05 2176 2.91 4.32 3.55 .13 1.52 1.62 

1.31 0,47 1.79 1.64 2.00 2.03 1,46 1.40 1.84 2.02 

0.13 0.06 0,08 0,05 0.15 0,18 0.03 0.03 0.12 0.09 

1.56 3.32 1 	1.73 1.94 1,46 1,20 1.59 2,72 2.75 1,57 

Cornrnod ity 

Total sales, all commodities 

Alcoholic boveraes . 	. 

Automotive commodities 

Building naterials 

Clothing and furnishings, men's and boys' 

Clothing, women's, misses' and children's 

Drugs and dru4 sundries .. 

Dry goods and notions 

Electrical appliances and supplies 

Food and kindred products 

Fuel ...... ............................ 

Furniture ............................... 

Gas app1iance 	d sulies ............. 

Tierdware ................................ 

(1) Includes Yukon and North 7jest Territories. 



Table 	--jEJrcuntage Distribution of rjQ;j  .3a1e3 of itil LuruAandisAnEotab1isbiet,s fo. canada 
and the Provinces by omLodity Groups. I41 (ont'd.) 

(Percentage that sales of each cor:.odity group bear to totu1..sa1e in each province) 

House furnishings .., 1 27 1 04 0.99 1 28 1 30 1 35 1 46 0.60 0.95 1 40 

Household supplies 001 1 98 1 77 1 90 1.66 2.03 2.64 2 02 0 19 2 50 

3ewe11err, silverware, clocks and watches 1.13 0 71 1 06 1,00 1 09 120 1 34 0.80 0.88 1.21 

0 1? 0 12 0 16 0 12 0 13 0 19 0 17 0,13 0 19 0 21 

Musical instruments and accessories 0 16 0 08 0.20 0 10 0 13 0 16 0 35 0 13 0 15 0 23 

Paints, varnishes and glass 0 59 1.23 0 58 0 72 0 65 0 57 0 52 0.58 0 66 0 44 

Radios and radio equipment 0.46 0.21 0 39 0749 0.40 0 55 0 57 0 30 0 44 0 50 

2?6 3.35 300 3.67 2.71 2 62 3.75 3 05 2 34 2.46 

3portin 	goods and bicycles 	.. 038 0 26 0,26 0 34 0.31 0 40 0.56 0.7 0 43 0 42 

Luggage and 	leather goods 	............. .. 

1 08 1.13 1 07 1-12 0 90 1 15 1. 32 0 95 1 07 1 16 

3tovcs and ranges (other than electric or 
sos) 	.. 	.............. 	 . 06 022 024 033 0.42 018 CG 06 029 0:30 

3hoes 	and 	other 	footwear 	...... .... . .. 

Toilet articles and preparations 0.76 0 74 0.83 0.95 0.63 0 77 1 04 075 0.67 0 81 

3tationery, books and magazines 	........ 

Toys, games and wheel goods 	. 0.27 0.22 0.33 0.37 0 25 0.29 0 23 0.22 0 IC 0 19 

1el1paper 0.13 0 14 0.09 0 23 0 14 0 14 0 11 0 10 0 11 007 

iscellaneous ruerchandise 10.19 12.47 9 31 10 64 10 94 9 89 9 26 10,33 10.46 10 06 

Receipts from the sale of rieals 	. 	 . 3.69 2.59 2.47 2 38 3 55 3 73 3 79 3 47 4 27 4.75 

.'j . C 40 0 5fl2 



Table 3--Percentage Distribution of Total Commodity Group Sales by 1rovince3, 1941 

(Percentage that provincial sales bear to-total sales for each commodity group) 

Percentage of provincial commodity sales to Canada total for same 
commodity  

- Cs - 

Commodity 
o ci 0 

. 

.0 Cs Cs 1-1 	Cs 
. 	 .•-4 

C9 cCs 0 •14 
4.5  

.0 
U) Cs •'-4 CI) 

-P  

Z '-4 H 
1-4 	CCs 

00 
Zo Cs (0+) 

.0 43  

0 44 A (1) 0 .. 

Total sales, all commodities 100.00 0.47 4.81 2q97 23,86 40,,85 6.12 5,42 6,59 - 9.11 

Alcoholic beverages 	.. 100,00 0.21 7.33 4.12 28.96 35.66 3.61 3.95 5.79 10.35 

Automotive commodities ...  100.00 0,33 4.91 2.60 18.36 45.12 5.22 6.75 8.11 5 60 

Building materials 100.00 0.40 5.16 1.22 18.35 40.59 8.46 8.80 8.56 5 16 

Clothing and furnishings, men's & boys' 100.00 0,61 5.14 3.12 24.93 39.19 7.49 5.55 5.79 6 16 

Clothing, women's, misses' 	and children's 100.00 0.40 4.34 3,29 24.65 41.52 7.66 4.80 5.07 8 27 

l0.00 0,43 4.27 3.53 22.49 43.62 5.29 3.06 5.95 8.74 

Dry goods 	and 	notions 	................ 	. ., 100.00 0.44 3.59 3.24 26.44 35,23 10.21 5.38 5.23 7.24 

Electrical appliances and supplies ..... 100.00 0.22 3.48 2.38 20.32 48.08 6,74 3,89 5.41 9.4 

Food 	and 	kindred 	products 	................ 100.00 0.55 5.18 3.05 27.04 37.97 5.24 4.94 6.06 9.97 

Drugs and 	drug 	sundries 	.................. 

Fuel 	..................................... 106.00 0.65 4.12 2.47 20.81 53.03 6.32 5.09 2.91 4.37 

100.00 0.12 4.51 2.55 25.02 43.47 4.67 5.07 6.15 9.54 Furniture 	................................. 

100.00 0.22 2.67 1.10 26.83 54.79 1.41 1.17 0.67 6.14 Gas appliances and 	supplies 	.............. 

Hardware 	................................. 100.03 0.93 b.35 3.69 22.28 31.31 6.25 347 11.25 9.45 

(1) Includes Yukon and North ;'jest Territories. 
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Table 5.--Percenta;e DistrilAltion of Total Commouit 
	roup 3u1es by Provinces, 1'J4l--(Concld. 

	

(Percentage that provinci. 1 sales bear t o tot 
	sales for eaci. commodity 2roup) 

':.e 	L.1rflii3 	.............. 100.00 0.32 	1 3.75 3.00 	24.38 43.43 7.02 3.40 4.?7 9.87 

household supplies 100.00 0.46 4.23 2.11 	19.65 41.14 8.01 5.43 6.94 11.33 

3ewellery, silverv:are, clocks and watches 100.00 0.30 4.54 L.63 	23.17 43.30 7,26 3.85 4.99 9.66 

Luggage and 	leather goods 	................ 100.00 0.33 5.00 2.00 	18.12 45.63 6.03 4.10 7.27 11.30 

Musical instruments and accessories 	.. 100.00 0.23 5.78 1.70 	10.43 30.30 13.06 4.15 5.83 12.44 

Paints, 	varnishes and 	glass 	.............. 100.00 0.98 4.72 3.65 	26.10 39,83  5.35 5.37 7.20 6.80 

100.00 0.21 3.). s.o:: 	19.95 46.71 11 	7.32 3.43 6.95 9.50 Radios and radio equipment 	............... 

Shoes and other footwear 	................ 100.00 0.67 5.23 5.95 	23.44 38.79 E.  599 5.41 8.21 

Sporting goods and bicycles 	.............. 100.00 0.31 .24 2.i2 	1.4.45 45.02 9 7.13 10.01 

Stationery, books and magazines .........a 100.00 0.4) 4.7? 5.10 	19.12 43.40 7.49 CO. 6.32 9.75 

Stoves and ranges (other than electric 
100.00 0.57 .li 5.'i9 	3u.5J 26.56 5.66 7.09 u.?1 9.75 or 	ocs) 	.............................. 

100.00 0.46 3.20 5.76 a 	1.E6 41.41 8.39 5533 0.62 0.77 Toilet articles and preparations 	......... 

Toys, 	games and wheel goods 	.............. 100.00 0.33 6.00 4,14 	22.51 43.10 6.75 4.53 4.37 6.41 

Wallpaper 	............ , .................. I 100.00 0.30 5.51 3.22 	.6.50 45.16 5.20 ' 	 02 5.33 4.86 

Miscellaneous merchandise 	................ 100,00 0.5? 4.40 3.16 	25.59 39.65 5.56 5,50 6.56 9.01 

Receipts from the sale of neals 	. -...... 100.00 0.33 3.22 1.92 	22.31 41.26 6.22 5.09 7.52 11.61 

Second-hand merchandise 	................ 100.00 u.51 2.43 1.23 	SC.50 40.40 8.53 4.70 0.04 13.96 
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