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DOMINION BUREAU OF STATISTICS - CANADA

MERCHANDISING IN CANADA, 1930

As a result of the Census of 1951, there is now available a comprehbensive
statistical picture of the salient features of merchandising activities in Canada,
covering the year 1930. No comparable data are available from any earlier census. A
partial survey was made in 1921, but not on a sufficiently broad basis to furnish com-
parable information. Prior to this Census in the field of merchandising, business men
had more or less to grope their way through an atmosphere of conjecture because of the
lack of statistical information. Existing knowledge was indefinite and based largely
on impressions. The Census furnished for the first time a body of clear-cut data
which delineate with precision the outstanding features of merchandising activities in
so far as these are capable of measurement in a broad wsy.

So great is the mass of facts which has been collected and tabulated that it
is difficult to condense the main features in a short memorandum. There is the danger
of creating wrong impressions through divorcing a general statement from necessary ex-
planatory detail. The method adopted here is to give, first of all, a short summary
of the most illuminating relevant facts brought out by the Census and, then, to give a

more detailed discussion.

Summary of Outstanding Points

1. There were, in 1930, more than 125,000 retail merchandising estab-
lishments in Canada with total sales of $2,753,319,900. These had 275,159
paid employees, exclusive of proprietors and paid wages amounting to
$257,613,600.

2. There were, in addition, 42,2¢3 service establishments (barber
shops, shoe-shine parlours, theatres, etc.) with receipts of $248,565,900,

employing 64,241 people and pgying §60,981,900 in salaries and wages.
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3. Total sales of all merchandising and service establishments were
$3,001,875,800.

4, Wholesale establishments numbered 5,090 with sales of §1,097,488,-
000, employing 51,098 people and paying §75,426,300 in wages.

5. There were 7,950 brokers, agents and other specialized wholesalers
with sales of $2,131,393,400, employing 44,725 people and paying $74,017,100
in wages.

6. Of the total retail sales, independent stores had 68,90 per cent
or $1,896,754,300; chain stores, 18.29 per cent or $503,683,800; depart-
ment stores, 12.82 per cent or $352,881,800.

7. Combined sales of chain and department stores were $866,565,600
or 31.11 per cent of total.

8. Of 8,534 chain units, 3,333 were established prior to 1926.

9. Chain stores have had their greatest development in cities of
30,000 to 100,000 population, where they do nearly 30 per cent of the total
retail business.

10. Chain stores did 93.60 per cent of the business done by variety,
5-and-10 and to-a-dollar stores, and made 27.03 per cent of the total
sales of all grocery, combination, meat, and fish stores in Canada.

11. In addition to centrally-owned chains, there were voluntary or co-
operative chains of independents which had sales amounting to $119,030,400
or 4,32 per cent of total sales.

12. Department stores had 8.86 per cent of total sales in the United
States, compsared with 12.82 per cent in Canada.

13. In the province of Ontario, sales by commodities show that depart-
ment stores made 51.70 per cent of total sales of dry goods and notions,
46.15 per cent of furniture sales, and §9.77 per cent of home furnishing
sales. Chain stores made 33.02 per cent of drug and allied products sales,

33.29 per cent of grocery sales, and 20.49 per cent of meat sales.
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14. 56.60 per cent of all retail merchandising stores had only 9.51
per cent of total sales - that is, more than one-half of tne stores ob-
tained less than 10 per cent of total business.

15. 2.68 per cent of all stores (those having sales of §100,000 or
over) did 39.30 per cent of all business.

16. Seven-tenths of 1 per cent of stores (those having sales of
$1,000,000 or over in 1930) had 14.17 per cent of all sales. This compares
with .14 per cent of stores in the United States having 12.34 per cent of
total sales.

17. 4 study of channels of distribution shows that for many commod-
ities the largest proportion goes direct from producer to retailer and does
not pass through the hands of a regular wholesaler.

138. Figures pertaining to Ontario show that in the slaughtering and
meat packing industry 46.70 per cent of sales went direct from manufacturer
to retailer, in the furniture industry 64.79 per cent, men's factory cloth-
ing 61.85 per cent, men's furnishings 76.11 per cent, women's factory cloth-
ing 90.26 per cent, hats and caps 79.42 per cent, and leataer boots and

shoes 72.3%4 per cent.

Importance of Merchandising and Service activities

That retail merchandising plays an extremely important role in the internal
trade and general economic activities of the Dominion is obvious from the following
facts:

Over 125,000 establishmente engaged in the retail trade in 1930 had sales
amounting to $£,753,319,900; employed 238,383 people on full time and 36,776 people
on part time; paid $247,128,500 in full-time salaries and wages and $10,485,100 in
part-time; and had, therefore, a total wages and salaries bill of §«57,613,600. In
addition, there were 145,169 proprietors, 104,850 of whom had no stated salary and
20,319 received stated salaries amounting to $¢37,746,800.

Service establishments (such as theatres, shoe-shine parlours, etc.)
numbered 42,223, had receipts amounting to $248,555,900, employed 64,241 people, and
paid $60,981,900 in salaries and wages.

There were 5,090 wholesalers proper with sales of ¢1,097,489,000, who em-
ployed 51,098 people and paid $75,426,300 in wages and salaries. In addition, there
were 7,950 other establishments acting as middlemen between producers and retuilers
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(such as brokers, manufacturers' agents, etc.) which had sales amounting to
$2,131,393,400, employed 44,725 people, and paid $74,017,100 in wages and salaries.

In the volume and value of retail merchandising, Ontario ranks first,
having 43,045 establishments with sales of $1,099,990,200, The ranking of all
sections was as follows:

& S - ——— —
Number of
J Province ‘Stores Sales
¢
Btk MO IMREEIET i ok o S e 9,501 248,687,500
Alberta ceeeesesssseccoccesesancoscansa 8,892 176,537,100
Saskatchewan ceoceccesscsosssssoeeseococss 10,841 139,181,100
{#anitoba .ecesessvsccacerssccoccrcacase 6,809 . 189,243,900
Ontario ceecessscooceccessssccconeseasss 435,045 1,099,990,200
QUEDEC aoesececncscscnrrosssoncnassosce 34,856 648,888,500
" New Brunswick .cceesccescvcossssscscsasc 4,434 84,371,900
Nova SCOLi8 eceecoresosceassnsenccassnss 6,464 99,513,900
Prince Edward Island c.ceosececosevcssss 851 13,773,700
Yukon and Northwest Territories .cscc.. 130 3,216,100

Sales of Independents, Chains, and Department Stores

For the purpose of the present investigation, a special table has been
compiled to show the propartion of sales made by, (a), independent stores (exclud-
ing department stores); (b), Chain stores (department store chains excluded); and,
(¢), department stores. This table is appended and appears as Table 1. It will
be seen that independent stores, exclusive of department stores, did 68.30 per cent
of the total business, having sales amounting to §1,896,754,300. Chain stores,
excluding department stores, had sales amounting to $503,683,800 or 13.29 per cent
of the total, and department store sales were $352,881,800 or 12.82 per cent of ‘the
total. The combined sales of chain and department stores were §866,5665,600 or
31.11 per cent of the total. The various geographical data are also given. Oales
of independents ranged from 35.07 per cent in the Yukon and Nortawest Territories
to 74.99 per cent in the Maritimes. Sales of chains ranged from 12.76 per cent in
the Maritimes to 64.93 per cent in the Yukon and Northwest Territories. Sales of
department stores ranged from 8.20 per cent in Quebec to 17.40 per cent in the
Prairie Provinces. The combined sales of chain and department, stores were 25.01
per cent in the Maritimes, 26.73 per cent in Quebec, 32.48 per cent in the Prairie
Provinces, 35.05 per cent in Ontario, 35.33 per cent in British Columbia, and 64.93
per cent in the Yukon and Nortihwest Territories. In Ontario, British Columbia and
the Prairie Provinces, approximately one-third of the entire retail trade is handled
by department and chain stores. In Quebec, the proportion is not much more thean
one-quarter. Chain stores also have a somewhat smaller proportion of the business
in Quebec than in Ontario.
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Chain Stores

For Census purposes, a chain system includes four stores and upwards. In
1930, there were 523 chain systems operating 8,534 stores in Canada. Organizations
operating two or three stores of the same or similar kinds of business were classifi-
ed as two- or three-store multiples, not as chains.

There were some 3,400 units of two-store multiples doing a business of
$150,000,000 and some 1,200 three-store multiples with sales of §66,000,000.

The chains now being dealt with do not include what are called voluntary
or co-operative chains. In such chains, the stores are individually owned end operat-
ed, but there is common action in one or more matters such as buying, advertising,
warehousing, supervision, etc. Approximately 4,750 stores, belonging to thirty differ-
ent groups, were organized as voluntary chains in 1930 and did a business amounting
to $119,030,400. These will be dealt with in another part of the report.

Though chain stores are by no means a new phenomenon, they have had their
greatest development in recent years. Of the 8,834 chain units (including depart-
mental chains), 3,333 were established prior to 1926.

In succeeding years, to 1930 new units were added as follows:

HIATIER [ o Sxerensi 1) romenshinats 395
10 S 3 S B A B on 682
R I eTo\aTe] <Ko} 751 s ] 944
TSZOM. ol g o st suvrae.. 15480
1930 LR BN B B U R B L 984
Indeterminate date .. 516

Only partial data are available since 1830, but these indicate that the
growth of chains continued up to 1931, was arrested in 1932, and showed fewer outlets
in 1933 than 193%.

Drug chains were in the field early. Out of Z92 units, 162 or 55.48 per
cent existed before 1926. Other types were as follows:

Date of Opening
Kind of Business Total Per cent
Units Bricnii®e 1986 'prior to 1926
General merchandiBSe ..ceoeececescccocenes 611 277 45,33
Apparel group ececesecececsssessnssssssnves 660 26k 39.64
Furniture and household group «ieeevesss 481 242 50.31
Food SRoup® v« sl vresmee sphse as inphismmoacss | 4000 863 32 433
Lumber and building group eseeecceesseses | 1,122 806 71.75
Restaurant group ssescecssceconnsssccces 290 160 556.17
Automotive group e.cececececsccscsssssnns 841 252 29.96
Office appliance group «ceesesvssesscsss 173 1486 84.39
All GEREBNY 555 b o 458 § 05 5 Evs s Gudk o] & | g 765 54.84
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Total net sales of the 8,534 chain stores operated by 5Z3 companies were
$563,078,000. Table II shows how these sales were divided according to provinces
and by large and smull centres of population. Chains represented 6.83 per cent of
the total retail stores of the Dominion, but they had 20.45 per cent of the total
business. In British Columbia, they had 24.68 per cent of net sales and in Prince
Edward Island, 4.97 per cent. Chain stores have had their greatest development in
the large centres of population. They accounted for Z2.88 per cent of net sales
in cities of over 100,000 population, 29.89 per cent in cities of from 30,000 to
100,000, 16.40 per cent in places 1,000 to 10,000, and only 9.06 per cent in places
with less than 1,000 in population.

Variety, 5-and-10, and To--a-dollar Stores

———

Total sales for these stores were §44,212,200, of which chains did
$41,381,500 or 93.60 per cent. In cities over 100,000, the percentage was 95.38,
in cities from 30,000 to 100,000 it was 98.70, from 10,000 to 30,000 it was 97.74,
and from 1,000 to 10,000 it was 70.82. In Manitoba, 100 per cent of this type of
business was done by chains. In Quebec, the percentage was lowest, being 88.49.
(See Table III.)

Office and Store Mechanical Appliasnces and Typewriter Stores

Out of a total business of $11,291,100, 73.40 per cent was handled by
chains. (See Table IV.)

Household Appliance Stores

Totul sales were $17,798,200, of which §£10,377,300 or 58.31 per cent was
done by chains. The distribution ranged from 59.85 per cent in cities of from
30,000 to 100,000 population to 53.20 per cent in places having a population of less
than 1,000. The provincial range was from 85.38 per cent inBritish Columbia to 17.17
per cent in Nova Scotia. (See Table V.)

Combination Stores(x)

Total sales were $161,704,100, of which §53,707,700 or 33.21 per cent were
made by chains. The distribution ranged from 40.40 per cent in cities over 100,000
to 12.46 per cent in communities with less than 1,000 population. In Ontario, the
percentuge was 41.33 and in Quebec, 23.11. (See Table VI.)

Grocery Stores

Total sales were $2435,699,300, of which §69,539,100 or 28.53 per cent were
made by chains. The distribution ranged from 34.81 per cent in cities of from 30,000
to 100,000 in population to 11.94 per cent in communities of less than 1,000. The
percentage was 39.77 in Saskatchewan (Ontario was a close second with 38.61 per cent)
and 17.96 in Manitoba. (See Table VII.)

(x)

Combination stores are food stores selling both groceries and meats.



Filling Stations

Total sales were §66,449,300, of which 24.79 per cent were made by chains
«hich do not include leased stations. The distribution ranged from 41.18 per cent in
cities of over 100,000 population to 4.77 per cent in communities under 1,000. The

provincial range was from 38.73 per cent in (uebec to .16 per cent in British Coluwbie.

(See Table VIII.)

Shoe Stores

Total sales were $35,908,000, of which $8,108,100 or ZR.58 per cent were
made by chains. The distribution ranged from 27.98 per cent in cities of over 100,000
population to 7.43 per cent in communities under 1,000. The provincial range was hign-
est in Quebec, where it was 33.34 per cent. (See Table IX.)

Drug Stores

Total sales were $76,848,900, of which §14,273,600 or 18.57 per cent were
made by chains. The distribution ranged from 30.20 per cent in cities of from 30,000
to 100,000 population to 1.40 per cent in communities under 1,000, The provincial
range was from 31.66 per cent in British Columbia to 7.06 per cent in Saskatchewan.
(See Table X.)

Restaurants and Cafeterius

Total sales were $74,10%2,800, of which §13,711,100 or 18.50 per cent were
mede by chains. The distribution ranged from 27.37 per cent in cities of over 100,000
population to 3.8l per cent in communities of from 1,000 to 10,000 populaticn. The
provincial range was from 29.70 per cent in Quebec to 1.5l per cent in Saskatchewan.
(See Table XI.)

Viomen's Apparel and Accessories Stores

Total sales were $49,36%,800, of which §7,820,200 or 15.84 per cent were
wade by chains. The distribution ranged from £2.87 per cent in cities of from 30,000
to 100,000 population to 4.86 per cent in communities of from 1,000 to 10,000. The
provincizl range was from 43.32 per cent in Manitoba to 11.21 per cent in Ontario.
{Gee Table XII.)

Men's Clothing and Furnishing Stores and Custom Tailors

Total sales were $70,6£3,900, of which $10,089,400 or 14.29 per cent were
made by chains. The distribution runged from 23.06 per cent in cities of from 30,000
ts 100,000 to 1.07 per cent in communities of from 1,000 to 10,000. The provincial
range was from 20,13 per cent in Onturio to 4.25 per cent in Saskatchewan. (See
Tsble X1II.)

Summary
Table II shows that chain stores have had their greatest cevelopment in
#ities of from 30,000 to 100,000 population, where they do nearly 230 per cent of the
t~:a]l retail business. They only account for 9.06 per cent of the tracde in communi-
*izs under 1,000. Of the geographical division of the Dominion, 64,95 per cent of

Fy
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the totel retail trade in the Yukon and Northwest Territories is done by chains. This,
of course, is explained by the existence of the fur trading posts. British Columbia
romes next with £4.68 per cent.

The business of variety stores is handled almogt entirely by chains, which
dccount for 93.60 per cent. Office and store mechanical appliances and typewriters
come next with 73.40 per cent. Of household appliance store business, chains account
for 58.31 per cent.

Chain groceries handled £8.53 per cent of the total sales of grocery storet,
zhain combination stores 33.21 per cent of the total sales of all combination stores,
av:d chain meat and fish 10.55 per cent of the total sales of meat and fish stores.

The total sales of all grocery, combination, meat and fish stores were §488,4£9,600,
The total sales of chains in these three types of food stores were §152,004,200 or
27.03 per cent of the total sales of all such stores.

While the chain store movement has developed in every province, this develo
ment has had special characteristics in the different provinces. By provinces, the
largest ratio of chain sales to total retail sales in particular lines is as follows:

British Columbia - Household appliances, drug stores
Sagkatchewan - Office appliances, grocery

Manitoba ~ Variety, women's apparel

Ontario - Men's clothing

Quebec - Filling stations, shoe stores, resteurants
Nova Scotia - GCountry general stores.

Co-~Operative_or Voluntary Chaing

This type of chain may be said to have arisen &as a result of the spread of
the centrally-owned and operated chains. They arose from the necessity of independent
retailers obtaining some of the advantages of the large-scale operations of the
centrally--owned chains in order to compete with the latter. The recent rapid growth
of the co-operative organizations is an evidence of their success. Voluntary chains
had sales amounting to $119,030,400 or 4.32 per cent of total sales. This comperes
with sales of £563,078,000 for regular chains, which is X0.45 per cent of total retail
sales, Table XIV shows how the sales of voluntary chains were distributed in large
and small centres of population. The larger proportion of their sales were made in
places of less than 1,000, These figures, however, are subject to certain reserva-
tions. Of the $43,075,600 sales made by members of voluntary cheins in places of leu:
than 1,000 population, $33,072,600 were made by country general stores in voluntary
or co-operative organizations. Country general stores, as is well known, handle a
wide range of commodities, but the co--operative organizations with which they are
iinked magy only function for particular lines such as groceries. Therefore, a large
proportion of their business may not be affected by the co-operative arrangement, anc,
for this reason, the figures appearing for places under 1,000 in population are some-
what exaggerated. The business of co-operative chains is very largely in foodstuffs,
and an examination of stores which sell foodstuffs, apart from country general storec,
will give a good indication of the geographical distribution of voluntary chains.

(See Tables XV and XVI.) Sales of all grocery stores were $£43,699,300 and of volun-
tary chains §41,x95,700 or 16.95 per cent. In cities of over 100,000 population,
sales of voluntary chains were $18,988,000 or 21.06 per cent. In places of 1,000 to
10,000 population, the sales were §6,823,600 or 15,35 per cent. Centrally-owned chain:
did $69,539,100 worth of grocery business or 28.53 per cent of the total in this fielc
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Out of a total business of §161,704,100 done by combination stores, volun-
tary chains did $26,647,200 or 16.48 per cent, while centrally-owned chains had sales
of $53,707,700 or 33.21 per cent. The greatest proportion of the sales of voluntary
combination chains were made in cities having over 100,000 population, the amount be-
ing $11,772,600 and the percentage 18.40. In places of from 1,000 to 10,000 popula-
tion, the proportion was 13.67 per cent.

Since centrally-owned chains have their greatest concentration in the
centres of densest population, it was to be expected that voluntary chains would have
their greatest development in such centres. The above figures bear out this expecta-
tion.

Department Stores_in Canada, 1930

For the purposes of the Census of Merchandising and Service Establishments,
retail establishments have been classified as department stores if their sales were
in excess of $100,000 per annum and if the merchandising operations were departmental-
ized. Department stores are distinguished from dry goods stores by the fact that they
include also men's departments and furniture, floor coverings, and other house fur-
nishings or home wares. It should be noted, however, that some newer types of retail
stores that departmentalize their operations have not been considered as department
stores for census purposes. The retail outlets of such organizations as Schulte-United
and Metropolitun Stores are classed as variety stores because of the limited nature of
the merchandising services which they offer, the relatively low price of the goods
which are sold, and the absence of higher grades of furniture and apparel. On the
other hand, there have been included with department stores the several mail order
houses in Canada which sell general merchandise.

Table XVII shows that there were 146 department stores in Canada in 1930: 61
stores were located in the province of Ontario and 24 in both British Columbia and the
Maritime Provinces. The total net sales for all department stores in Canada were
$352,881,800. Sales in Ontario were §140,148,400; in the Prairie Provinces, $96,588,-
600; and in Quebec, §63,227,000. As the total sales for all retail stores in Canada
for the same year were $2,753,319,900, sales of department stores were 12.82 per cent
of retail sales. The proportion of business done by department stores was highest in
the Prairie Provinces, where sales of such stores formed 17.40 per cent of the total,
and lowest in the province of Quebec, for which the percentage was 8.20. Department
stores and mail order houses in Canada handled a larger proportion of retail business
than similar stores in the United States. The Census of Distribution showed that in
the year 1929 the sales of department stores and mail order houses were 8.86 per cent
of the total sales of retail stores in the United States. Percentages for the five
leading states were: New York, 8.72; Pennsylvania, 11.98; Illinois, 13.74; Califor-
nia, 9407; and Ohio, 9.82.

Department stores in Canada provide employment for a large number of workers.
In the year 1930, there were 17,864 full-time male employees and 23,983 full-time fe-
male employees in Canadian department stores. Salaries and wages for full-time employ-
ees amounted to $46,140,000 for the year. In addition, employment was given on a part-
time basis to 723 males and 2,934 females. Wages of part-time employees amounted to
$1,235,700 in the year.

The efficiency with which department stores serve consumers can be measured,
in part, by the relation which exists between the operating expenses of such stores
and their net sales. Significant figures for department stores in Canada are given in
Table XVIII. It should be noted that the expression "operating expenses" is here used
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to cover the following items: (a), salaries, wages and commissions paid to employees;
(b), rent paid for business premises; and (c), all otber expenses, including business
taxes, insurance, administration, office and overhead expenses, light, heat and power,
and interest on money borrowed for current operations. Interest on borrowed capital,
payments made to owners or shareholders, and amounts charged for depreciation are not
included in operating expenses. As accounting practices are not uniform for all
business enterprises, it is difficult to secure correspondence in the methods of re-
porting expenses, but it is believed-that the operating expenses shown in the table
are indicative of the costs of distribution in department stores. For all department
stores in Canada, operating expenses were 25.56 per cent of net sales. The proportion
was lowest in the Maritime Provinces, 22.10 per cent, and highest in the province of
Quebec, 26.41 per cent. Wage cost alone averaged 13.44 per cent and ranged from 9.035
per cent in the Maritime Provinces to 14.59 per cent in Ontario. In the United States,
according to the results of the Census of Distribution, the average expenses of
department stores with food departments were 28.19 per cent of net sales and the ex-
penses of department stores without food departments were £9.25 per cent.

Average operating expenses for all chain stores in the Dominion were <1.54
per cent of sales and for department stores, £b.56 per cent. The average operating
expense vatio for independent stores is somewhat difficult to determine as the value
of proprietors' services must be considered. If proprietors' services are valued at
the same rate as the averagze earnings of full time employees, the operating expenses
for independent stores would be 24.06 per cent of net sales.

The department store is typically & large--scale retail enterprise. They
have been arranged in Table XIX according to the amount of annuel sales. From this
table, it will be seen that those with & volume of §1,000,000 or more handle the
greater part of department store trade. In fact, the stores in this group did more
than 90 per cent of the business in 1920, although they formed less than 30 per cent
of the number of stores.

Department, Store Sales by Commodity Lines

BWhile the total sales of department stores have been given as §35%,881,800
for 1930, this figure does not reveal the nature of the commodities which are dis-
tributed through department stores. An analysis of sales on commodity lines, as is
given in Table XX, shows that sales of various lines of wearing appurel and furnish-
ings form the major portion of department stove business. In 1930, the sales of
women's apparel and accessories formed 20.48 per cent of the total sales, while men's
and boys' clothing and furnishings constituted a further 11.06 per cent. Other im-
portant commodity lines were: food and kindred products, 11.75 per cent; home
furnishings, 10.90 per cent; dry goods and notions, 9.24 per cent; shoes and other
footwear, 7.44 per cent; and furniture, .46 per cent. It is interesting to note
that department stores do a considerable amount of restaurant business as their re-
ceipts from this source fcrmed 1.44 per cent of the total, or §5,095,700.

Percentage of Specified Commodity Groups Sold in Department Stores,
Chains and Independents in 1330, in Ontario

Table XXI shows the share of the total sales in Ontario of certain groups
of commodities which were made respertively by depaurtment stores, chains and indepen-
dents. Department stores had the largest share of the business in dry goods and
notions, in wiich their percentage was 51.70. They obtained 46.15 per cent of furni-
ture sales, 53.77 per cent of home furnishings, 63.60 per cent of the sales of stoves,
ranges and heaters (nther than gas or electric). In women's apparel and accessories,
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this type of store was second, having 42.84 per cent of sales, independents being
first with 46.32 per cent. In men's and boys' clothing, they were second with 26.33
per cent, independents having 60.93 per cent.

Chain stores did not rank first in amy group but were second in sales of
radios, parts and accessories with a percentage of 25,00 per cent. Department stores
had 21,67 per cent and independents 53,33 per cent. Chains did 33.02 per cent of the
drug business and independents 57.15 per cent. Chains bad 33.29 per cent of the
grocery trade with independents obtaining 63.82 per cent, and 20.43 per cent of the
mest, trade with independents taking 75.76 per cent,

Channels of Distribution

An important aspect of distribution embraces the channels through which
goods pass on their way from the manufacturer or producer to the ultimate consumer.
In this connection, a Census questionnaire was sent to the manufacturing concerns of
the Dominion. These data are not yet available for Canada as a whole, but figures
for Ontario are ready, and Table XXII presents some important facts.

This table shows the percentage of output which was distributed tarough
specified channels. For example, slaughtering and meat-packing firms distributed
44,30 per cent of tneir product through their own wholesale branches and to other
wholesalers 1,83 per cent. In all, 46.13 per cent went through wholesalers to re-—
tailers. Less than one per cent (.33) was sold through manufacturers' own retail
branches. The largest percentage, 46.70, was distributed direct from the factory
to other retailers which probably consist largely of chain and department stores,
though voluntary chains are included also. Less than one per cent (.51) went to
industrial and other large users, .40 per cent to household consumers, and the
remainder, 5.93 per cent, was exported.

In one instance - that of pickles, vinegar and cider -- manufacturers'
wholesale branches were the most important channel of distribution, accounting for
44,51 per cent of the output. 60,47 per cent of fruit and vegetable preparations
were distributed through other wholesalers. ;

In two cases - that of cotton yarn and cloth, and woollen cloth - the
largest percentage went from the producer to industrial and other large users. In
seven out of the eleven industries shown, the largest percentage of output went
direct from factory to retailers. The close contact between manufacturer and re-
tailer in Ontario is seen in the case of the furniture industry - 64.79 per cent of
the output was purchased directly by these establisbments; in men's factory cloth-«
ing, the percentage was 61.85; in men's furnishings, 76.11; women's factory cloth-
ing, 90,26; hats and caps, 79.42; and in leather boots and shoes, 7%.34.

Employment and Wage Facts

The data on employment, wages and salaries in the Census of Merchandising
were collected with a view to ascertaining the total wages bill and the total em-
ployment in merchandising as a whole and in its various divisions. While average
earnings per employee, both salaried and wage earner, can be calculated from such
data, it is impossible to secure from them & valid comparison of the wages paid to
the gsame clags of worker in different types of establishment. Table XXIII shows
that average earnings were, on the whole, largest in chain stores as compared with
departmental and chain stores, and that they were higher in department stores than
in independents. So far as the total wage and salary bill is concerned, this gives
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a correct picture of the situation, but such data cannot be taken as applying to wage
and salary rates for identical tasks in the three types of stores. The average earn-
ings are affected by such matters as the relative number of executives, supervisors,
managers, etc., in each type of organization. In other words, the constituents in each
type of organization may wvary. If there are more executives, supervisors, managers,
ete., in one type- than in another, the average earnings of that type would be influenc-
ed upward, Hence, these figures should be used only for the purpose for which they
were gathered. To obtaina compuarison of wage and salary rates in each type of store
for the same class of work, it would be necessary to obtain more detailed information
from payroll data, Samples of actual full-time wages paid, together with hours of
labour, would have to be obtained from representative establishments for various jobs,
such as supervisor, manager, clerk, etc.

The average annual salary paid to full-time employees in all retail estab-
lishments was §1,079. Among full-time employees there may be some seasonal employees
who work full-time for part of a year,and their inclusion would have the effect of
lowering the average earnings of those who'work full time for the whole year.

Table XXIII gives the average earnings of full-time employees in the Prairie
Provinces, Ontario, Quebec and tae Maritime Provinces, for independents, chains and de-
partment stores. It should be noted again that these average earnings cannot be taken
as an indication of relative wages in the three types of operation for identipal jobs
because of the higher-paid positions in large'chain and department stores.

Table XXIV shows the average earnings in Ontario grocery stores, grouped ac-
gording to annual sales and types of operation: This table reveals the fact that
average earnings tend to increase with the size of the business. This is to be expect-
ed because sales per employee also increase. The margin on which the small store works
is so meagre that wage payments must necessarily be limited in proportion.

Size of Business and Proportion of Sales

One of the outstanding facts revealed by the Census is the concentration of
business in larger stores. Table XXV shows that 38.39 per cent of retail stores did
only 3.56 per cent of total business. These were the stores having sales of less than
$5,000 per annum, Stores in the two groups included for sales under ¢10,000 constitut-
ed 56.60 per cent of all stores, but their share of total sales was only 9.0l per cent,
That is to say, more than half of the retail merchandising stores of the Dominion had
less than 10 per cent of all sales as their share, and 43.40 per cent of stores did
90.49 per cent, of the total business. Stores with sales of $100,000 or over comprised
2.68 per cent of the total and transacted 39.30 per cent of total business.

In the United States, stores with sales under §10,000 were 43.66 per cent of
all retail merchandising establishments and accounted for §.69 per cent of sales. Stores
with sales of $100,000 and over were 5,03 per cent of all stores and had 45,17 per cent
of all sales.

Stores with sales of $1,000,000 and over are the largest classified. There
were 85 of these in Canada or .07 per cent of total stores, with sales amounting to
14,17 per cent of the total, In the United States, such stores formed .14 per cent of
the total number and had 12.34 per cent of total sales.

Conclusion

A study of retail merchandising facts, statistical or otherwise, leads to the
conclusion that the trend of development has been in the direction of large-scale enter-
prise as is the case in the industrial field. In this development, department stores
and chains have secured a dominant, place in certain lines of retail trade. The statis-
tical facts presented in this report offer no explanation per se as to how this pesition
was attained.



TABLE I, NUMBER OF RETAIL STURES AND

Independent, Chain snd

Indepéndents, Depart.-

All  Stores ment Stores Excluded
Geographic Division Number Per Nunber Per
and cent of and . cent of
__sales total |  sgles total
CANADA . S - 125,002 [ 100.00 116,380 | 93.10
(Seles | §$2,753,319,900 100.00 | $1,896,754,300 | 68,90
(Stores 9,501 | 100,00 6,787 | 92.49
British Columbia ....( :
(Sales | § 248,597,500 | 100.00{ $ 160,758,700 | 64.67
(Stores 26,292 | 100.00 23,928 | 91.01
Prairie Provinces....(
(Sales | $ 554,962,100 | 100.00| $ 374,709,500 | 67.52
(Stores 43,045 | 100.00 39,715 | 92.%6
Ontario noooooooooooc(
(Seles | $1,099,990,200 | 100.00| § 736,480,200 | 66.95
(Stores 54,285 | 100,00 32,570 | 95,00
Quebac et ol aicaaal
(Sales | § 648,888,500 | 100.00| $ 475,4%9,800 | 73,27
(Stores 11,749 | 100.00 11,331 | 96.44
Maritime Provinces ..(
(Sales | § 197,665,500 | 100.00| § 148,238,100 | 74.99
i ghayl bl d (Stores 130 | 100508 49 | 37.69
Territorles ..ecooo(sp1es [$ 3,206,100 | 100.00| § 1,128,000 | 35.07
L L LA & 1)




SALES BY GEOGRAPHIC DIVISIUNS, 1930

Department Stores Compared

RO I e e B
B T -

—

B A

Chains, Department

—— -

Chaeins and

Store Chains Excluded Departument Stores Department Stores
e I Sl
Number Per Number Per Number Per
and cent of and cent of and cent of
sales total sales | _‘total sales total
8,476 6.78 146 <12 8,622 6.90
_$503,683,800 | 18.29 $552,881,800 | 12,82 3856,565,690 31.11
690 7.26 4 028 714 7«88
$ 49,133,700 | 19.76 & 38,705,100 15.57 ¥ 87,838,800 55.3%
2,340 [ 8.90 24 .09 2,364 8.99
$ 83,664,000 [ 15,08 ¢ 96,588,600 17.40 £180, 252,600 32.48
3,269 7.59 61 o 15 3,330 7.74
$223,361,600 | 20.31 $140,148,400 12.74 $363,510,000 33.06
1,698 4.95 19 .05 3,135 5.00
$120,221,700 | 18.53 | & 53,227,000 8,20 | $173,448,700| 26.73
398 L) 20 ali? 418 3.56
$ 25,214,700 | 12.76 $ 24,212,700 12.88 $ 49,427,400 25.QL
sl e 8L - - 81 62.31
$ 2,088,100 | 64.93 - $ 2,088,100 64.93
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TABLE II.—PROPORTION OF CHALN STORE

All Kinds of

===========z=================================T=======================f======================

Geographic Divisions

A1l localities

—

Over 100,000

i, CANADA, TOTAL -~
All 5t0re8 .oeiseveescocos
Chaimn 1STOREEF S548 ot/ lo/o o o oé
Percentage chains to total

2 Northwest Territories and Yukon -
All Stures c.coscscesccosns
Chain stores cccocecsccocasa
Percentage chains to total
3 British Columbia -
All stores 08800008008 00GOD
Chain SHOTES,| e acawesonsoa
Percentage chains to total
4 Alberta -
All StOYe8 ececcovosscesane
Chain stUreS eececeDRGOOR SO
Percentage chains to total
5 ©Sasketchewan -
All SEIREBT rs arelacrecloials s o 00
Chain stores cscooobsaosoos
Percentage chains to total

6 Manitoba -
Al 4 SEOTBE. % s eoioinia s olaios oea
Chain stores ..scsoecessss
Percentage chains to total
7 untario -
AL st ERE ST R oxateTe leloiorofalators o
Chain stores secsccscscocsss
Percentage chains to total
8 Quebec -

All ShORES) o e arle ol sfalefs o

Chain 'ShoReE) « ek oo e oe s

Percentage chains to total
9 New Brunswick -

ALl [SHOMREE) fokerelols\518 %5 ois sTaTers

Chain SEORESIF ove clorel sl sloloTo ke 5

Percentage chains to total

10 Nova Scotia -
All stores 0800000000 OO GO
Chain stores 2200003000000
Percentage chains to total
11 Prince Edward Island -

All Stores o2 8000NDOCOO®O0 *0 O
Chain Stores 2800000000800
Percentage chains toc total

Stores Sales Stures Sales
$ $
125,002 | 2,7585,319,900 | 2,39 |1,170,602,400
6,554 565,078,000 | 3,110 267,839,400
6:83 20,45 9.60 ££2:88
130 5,216,100 - -
81 2,088,100 i -
62.31 84093 z =
9,501 248,597,500 | 3,845 122,830,900
698 61,546,700 367 56,305,700
(FY-1:] . 64,68 2094 £9256
8,592 176,557,100 - -
683 42,177,300 - -
75,95 £5.89 = =
10,841 189,161,100 ¥ -
1,287 44,179,700 - -
11,41 £5,99 ~ =
6,859 189,243,900 | 2,486 131,480,200
434 23,146,400 13 16,432,000
633 | .4, ed 8,57 12.50
43,045 | 1,099,990,200 | 12,367 500,897,900
5,293 257,959,900 | 1,455 125,740,900
7.65 &l,63 1 11.77 £5:10
34,285 | 648,888,500 | 13,700 | 415,393,400
1,699 120,530,800 [ 1,075 89,362,800
4,96 18, 97 7.85 2l.51
4,454 84,371,900 " -
169 12, 586, 300 - -
3181 J_-‘4092 gl =
6,464 99,519,900 e -
228 18,378,200 - -
D905 18.47 e B s -
851 15,773,700 - -
12 684,600 . %
bli iy, 4,97] - -

An (X) indicates that the figures are withheld to avoid dis-
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BUSINESS, BY PRUVINCES AND SIZE OF LOCALITY

Buginess Combined

e e e — . —= 5
SALES IN PLACES HAVING PUPULATIUN UF -
30,000 -- 100,000 10,000 - 30,000 1,000 - 10,000 Less than 1,000
Stores|  Sales hﬁgres Sales Stores . Sales Stores Sales .
$ $ $ $
9,707 | 334,112,100 | 11,874 341,420,200 24,381 | 457,842,300| 46,642 | 449,342,900 1
1,038 | 99,879,600 | 1,042 79,58,900| 1,288 | 75,105,600 2,056 | 40,724,500
%MM=WMB~HMM—=M& 200 ¢ e
S A J = - - 130 3,216,100 .
- ~ = - w 81 2,088,100
gyl j = o = = - 62,31 | _ 64,93
802 | 7,108,500 288 | 10,084,400( 1,842 | 45,591,600| 2,717 | 42,982,100 3
46 6,646,000 27 2,738,600 114 9, 551,700 144 6,106,700
9,69 _ ... 84,021 _9.38 L1161 6.19 .95 5,30 | _14.21 S
2,190 | 80,945,700 363| 13,014,800 1,162 ®5,064,900| 4,877 | 57,511,700 4
204 | 28,734,000 29 3,458,600 161 4,291,760 349 5,713,000
9,520 . o a36SB0MClale | o L cE Nl BL0R ) - 7 | LGe0gd s TR 9.99 =
1,115| 58,469,800 308 9,688,400 1,509 | 38,174,300 7,909 | 82,848,600 8
158 | 19,825,100 34 3,251,200 148 8,800,100 902 | 12,303,300
e rel | LRSS pRET 3%.56 9.8L 25. 08| 113804 14,85 .
e E 350 9,384,200 756 | 13,813,700| 3,267 | 34,565,800 6
= 24 1,803,200 49 2,512,300 148 2,398,900
~ 6.86 19,22 6,48 18,19 458 6.94
2,827 | 93,455,800 | 6,410 | 195,044,600 | 9,644 | 188,144,200 | 11,797 | 122,447,700 ,
400 | 26,129,500 667 | 49,46%,800 E23 | 29,697,200 248 6,929, 500
_‘lg&ls - 27.96 _LO.LQ_ - ?._5. 56 . 5142 45178 2V-l0_—~_-.—-———-».5.‘4i6____— P
1,044 | 22,854,000 | 3,060 | 65,224,100 6,003 | 80,540,800 | 10,478 | 64,876,200 8
e 6,055,600 202 13,270,300 167 9,119,200 125 2,722,900
10,73 26 ©.,60 20,35 Sel.2 JleSE 0 4,20
8ee | 21,435,100 302 | 20,781,400| 1,179 | 24,539,100 2,131 | 17,646,300 9
49 3,962,400 23 1,676,200 58 5,186,700 39 1,761,000
5,96 18.49 Tt b = 8.08 4,92 2,14 P O.88 | & =5
900 | 29,843,200 572 | 1%,404,800| 2,208 | 38,858,000 2,784 | 18,413,900 10
74 8,527,000 Ps3 3,265,700 106 (X) 20 (X)
8.82 28.57 4,90 20455 4,80 AR] b I R (x)
- - 221 5,823,500 78 5,[L16, 7GD 552 4,834, 500 i
i i 8 602, 300 2 (X) 2 (X)
~ - 5.62 10,34 2956 (X) .36 (X) =
S i

closing individual operations, but these &re included in the totals.
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TABLE II1.—PHOPORIICGN OF CHAIN STGLHE

Variety, 5.zand-10;3

e ekl

—

All localities

—— o —

PROVINCE b Over 100,000
Stores Sales Stores Sales
$ ¢
il CANADA, TUTAL -
ALLL STEBEEI oioke' e s s/0s sis e sis v 513 | 44,212,200 161 | 19,773,800
CHadin 'SEIBESE «eletsis o o8 ofosols 326 | 41,381,500 115 | 18,860,900
Percentage chains to total | 63,95 95,60 | 71.43 | 95,38
¢ Northwest Territories and Yukon -
ALl 'SBOTES swoviesinssssosisle - - -
Chain stores .eeveccccvecs - - -
Porcentage chains to total - TR SN
3 British Columbia -
All SHGRERE a0 ¥ 016 Lidtatls >wig 30 5,640,000 10 2,164,200
CHEin UM s koo os sio 4 « 81 21 3, 574,800 G (X)
Percentage chains te tutol |__70.00 Sl aonge | (A
4 Alberta -
All Stores V00O B E0OBLWOO D 14 1,844,200
Chain stores ..aveoscsssve 8 1,765,900
Percentsge chains to total | 57,14 SRada L . | L
5 Oasgkatchewan -
Al]- Stores S 9P IOOQ O PQOO0O0DPAO 16 1’991,900 - =
Chain stores seevsssccceocn 1i72 1,957,000 -
Percentuge chains to total { 75,00 S| -
6 Manitoba -
TR A P I, 9 | 1,454,800 6 | 1,129,100
Chipiom SERE i + oo oovsdrops 9 | 1,434,800 6 | 1,129,100
Percentage chains to total [ 100,00 [ 100,00 |100.00 |  _ 100.00
7 Untario -
. All stores sssccecsccossrue 22l | 19 6&l, 200 47 8,141,700
Chain stores ..ecovessoovs 161 | 18,619,200 40 (X)
Percentage chzins to total | 68,33 T T AT e
£ Quebec -
ANS] ISTHORES 1o oTarS) sLorots” OV By 108 178 12,014,500 a8 8,558,800
Ol NSSEORES B8 5 .oloiotabakios b 101 | 10,631,400 60 7,476,200
Percentage chains to total 56,74 | 88,49 | 61,22 89.66
3 New Brunswick -
All stoures socoscsvsscvese 20 1,383,400
Chnim! SEaBe sl L o ASs b it 6 (X)
Percentage chains to total | 30,00 LTS LSRR "
10 Nova Scotia -
ANE SEORESE e tais § 5[0)sakoks ofo o2 1,990,400
Gl T SRR e .o, 075 i 16 | 1,903,400 =
Percentage chains to totel | 72,73 | ____ 95,63} - VE=F
11 Prince Edward Islsnd -
All storesS ceocwocescsoccssau 3 281,800 =
GHaihl ISESIBRES o oo dtetoroiois orslv & (X) -
Percentage chains to total | 66,67 £ L) IR S ——

c—

e

b - — e

An (X) indicates that the figures are withheld to avoid disclosin
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To-a-dollar Stores

Bre

[ — X S ST — ér»—
SALES IN PLACES HAVING PUPULATION OF - i
30,000 -- 100,000 10,000 - 30,000 1,000 - 10,000 Less then 1,000
- prosar et e < € .. 1 A - N e
Stores Sales Stores Seles Stores Sales Stores Sales
il b E of $ . ¥ $
48 | 9,194,600 106 | 9,885,400 184 | 5,229,200 14 | 129,200 i
42 | 9,074,900 98 | 9,661,700 70 | 3,703,300 1 80, 700
- - ~- - o 2
4 652,900 3 (X) i 426,000 "3 (X) 3
3 (X) 3 (X) 6 387,400 . a
75,00 LX) 100,00 X 54,55 90.94 =
5 | 1,342,600 4 (X) 4 53,700 i (X) 4
4 (X) 4 (X) - 1 a 5
80,00 | ____(X) | 100.00 (X) - a . )
5 | 1,286,700 1 (Xx) 10 (X) L r 5
5 | 1,286,700 1 (x) 6 (X) » 3
100,00 |  100,0Q | 100.C0 | (X) 60,00 (X)) - - d
- 2 (X) e 4 2 o
5 2 (X) | (X) - E
ol 1o 4t I lepgo@e.l OGN I TOSEE (X). = ga LU 8
15 | 3,071,900 59 | 5,775,400 91 | 2,530,600 9| 111,600 7
14 (X) 56 | 5,735,000 40 | 1,684,000 |- i 80,700
93.33 () .| 9408l Sroesd0. d VARG | o, OSSR | 1halil 18031 [
10 | 1,116,000 29 | 1,919,400 40 (X) 1 (x) 8
9 (X) 25 | 1,754,200 7 (%) o
90,00 (X) 86.2L 91.39 | 17.50 (X) - -
4 859,600 2 (X) 13 351, 200 | (X) 9
3 (X) 1 (X) 2 (X) | -
$6.00 L .o (0 L haoedie) L G- TTSese (X} - 2
8 864,900 4 447,100 13 678,400 pe = 10
4 (X) 4 447,100 8 (x)
80001 (X)) | 100,00 | _ 100,00 6Ll 54 I .9 1 =
2 (X) 1 (X) - - 1
2 (X) : - -
Fa— e b 100,00 . - - =2

individusl operations, but these are included in the totals.
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TABLE IV. —PROGPURTIUN OF CHAIN STORE

uffice and Store Mechanical

e el A1l locelities Gver 100,000
Stores Seles Stores Sales
[ ¥
1 CANADA, TCTAL -
All StuTeS s.s000000080000s0 239 1185291, 100 135 | 8,847,200
Chailn stEmesis okl . o olo bk 141 8,287,900 62 | 6,852,700
Percentage chains to total 9 el 40,95 70,67
2 Northwest Territories and Yukon -
m Stores $8000000000000¢0 = = L =
Chain stores ce:.-.esececo. - = = =
Percentage chains to total - - = -
3 British Columbia -
All stores cssoscocsscocse <6 858,100 25) 794,100
Chajin SRGEERIEL . o 00 o0 olo ce 13 676,900 il (X)
Percentsge chains to total | 50,00 75,88 | _47.82 (1)
4 Alberta -
AFl, steReSH ol so.0.0 5 070 @Bl o 24 590,400 — -
Chain stores .eccscsevsscss 1177 446,300 - -
Percentage chains to total | _70.83 & 7599 = -
5 Saskatchewan -
All stores -.soscescoocscno 19 408, 700 - -
Chain Stores 2000000000080 14 560,800 — -
Percentage chains to totel | 73,68 88. €8 ~ =
6 Manitoba -
ALl 8LOTES8: oo ssa0sosmesso 45 691,000 18 (X)
Chain stores ccc.osesescnso plélt 547,000 10 (X)
Percentage chains to total | §7,89 Jasle || 55.56 (X) _
7 Ontario -
ALl Sunesis o okid ol sitielss o 86 5,2:6,900 54 | 4,566,800
Chain StOores ccovccocososs 54 3,843,400 26 (X)
Percentage chains to total | 62,79 | 73,53 | 48.15 (X)
8 (uebec -
AT st oRESIRNY 4w o118 o) i-laT> & 44 2,837,300 40 | 2,797,400
Chaln el 1.2 2 00 o o4 shvioig 18 1,921,200 D6 (X)
Percentage chains to total [ 40,91 Q. Al 4 87 .50 [
9 New Brunswick -
AN SHOREES S % o 45 A8 kil o 9 248,000 - -
Chain stores ..so000000000 7 211,900 - -
Percentage chains tu total |__77.78 85:44 - -
10 Nova Scotia -
All Stores 0008000000000 12 4&,700 — —
Ch e S EORESIRT o185 o 'ols SVl E 7 280,400 - -
Percentage chains to total [_ 88,33 65,10 = =
11 Prince Edward Island -
RS sTomRa Sl L L o d Bis e statelo — = e -
Chain stores .cccccososass - - - -
Percentage chains to totsl = - - =

An (X) indicates that the ficures szre withheld to avoid disclosing



BUSINESS,

A ian

14 7S

BY PROVINCES AND SIZE UF LUCALITY

i T

Széles in Places having Population of -

30,000 - 100,000 10,000 - 30,000 1,000 - 10,000 Less than 1,000
Stores Sales Stores Sales Stcres Sales Stores Sales
i ] ¥ ) ®
80 | 2,066,300 19 328,800 5 48,800 oz » 1
62 | 1,760,600 15 (x) g (X) - "
17:. 90 %&zzﬂw—ﬂl—w—&-& ) = =
e = =5 S = = < 2
3 64,000 - E ) . . - 3
2 (%) = = & - - -

66,67 (X) . = b _ _

23 (X) 1 (X) = Ap B . 4
16 (X) Tl (X) - — = -
69,57 (X) | 100.00 (X) = . = oty
17 (X) b (X) A (X) - = 5
14 (X) - - - - - -
82,35 (X) - 3 = L L -
- - gl (X) - - & & 6
- - L (X) e = = 2
- - 100,00 (X) L d I -
20 463,800 3, (%) 1L (%) 2 - T
17 (X) 10 (x o (x) L] .
85,00 (X) 90,91 (x) 100,00 (X) M -
b (%) o (X) L (X) o 8
i (X) 1 (X) 1 (X) N -

100,00 (X) 50,00 (X) 100,00 (X) L &
8 (X) 1 (X) - = 9
7 (%) s S Y . 2 I

87,50 (X) = s - 5 = .

8 335,400 3 (X) 1 (X) L L 10
5 (X) 2 (X) - - - =
62,50 (x) 66,67 (X o L = K
3 = = = & s = - i

InAfwidnal

Aanradd ane

it +haoaocn ama Tvualdald 2w dhn $adat o
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TABLE V,- -PRUPURTIUN OF CHAIN STURE

Hoysehold Appliance

Province

All localities

£h

10

=

CANADA, TOTAL -

All Stul‘e'b ® SO0 F VUG IVOSELIEY
Chain 8tOr'es ceessvesssase
Percentage chains to total

Northwest Territories and Yukon -

m dtores @S0 0C€ 922900209
Chain StUI‘eS ®*0 Q0000 rROS
Percentage chains to total

British Columbia -

Alberta -

Saskatchewan -

Manitoba -

Ontario -

Quebec -

m StOrBS 2 e80080303030030 W
Cha.in StUI‘eS 0290398323290
Percentage chains to total

A].l StOI‘SS ¢8G2 ® 09000
Chienin, 1SOIROS™ svers o « s1a]8 s 0%
Percentage chains to total

A]—l stores ® PP a8 Ts000000
Chain StOI'eS a® 229033030000
Percentage chains to total

ALl SEOTO8 wesseseessnzoos
Ghiad:nyISHEBES s vea 3 olstalajels's s
Percentage chains to total

All Stdres PO PP NOO ST NP D
Chain SiLEIEESE s s o/aisle-s'ars ains
Percentage chains tuv total

All StOres secvvosesassavoo
Chain stores eecscssscvsco
Percentage chains to total

New Brunswick -

Nova Scotia -

AN SSHIIRE S olelaoto lofe alsios 10 51050
Chain Stores 000G IVIIIS0 s
Percentage chains to total

AT SHOREE §15,8 /8.0 aie oioie-erero ol
Chain Stores esev000ee3222
Percentage chains to total

Prince Edward Island -

A]l stores e 8O0 QQOderIIvO
Chain stores cescvessssens
Percentage chaing to total

— e

Qver 100,000
Stores Sales Stores Sales
$ $
590 | 17,798,200 122 | 8,164,500
286 | 10,377,900 68 | 4,654,900
48,47 58,31 | 55.74 57,01
45| 1,942,700 11 | 1,214,100
22| 1,658,600 7 (X)
| 48,89 | . 85.38 | 63,64 (X)__
26 857,000 “
13 630,900 -
b o008 b o SRS e | e
47 | 1,009,600 » -
30 451,100
63.83 44,68 - -
15| 1,100,800 11 | 1,028,100
9 482,600 1 (X)
| 60,00 | GEaad | gssed vl ()
263 | 7,505,400 57 | 3,637,200
95 | 3,422,800 26 | 1,568,200
50,12 | 49,60 | 45.6) 1 _43.1g_
151 4,693,500 43 | 2,285,100
109 3,565,000 28 | 1,503,300
7819 76,38 65,12 65.79
18 284,700
4 (X) 5
| 30,77 (- o RS
26 363,400 L -
3 62,400 +
11.54 W17 ! -
4 41,100 3 >
73 (X) .
25,00 (X) = “

An (X) indicetes that the figures are withheld to avoid disclosing
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BUSINESS, BY PKOVINCES ANU SIZE OF LOCALITY

Stores
Sales in Places having Population of -

30,000 ~ 100,000 10,000 - 30,000 1,000 - 10,000 Less than 1,000
Stores Sales Stores Sales Stores Sales Stores Sales
e T g B $ $ §

71 | 3,024,500 135 | 3,686,100 203 | 2,335,500 59 387,600
38 | 1,810,200 70 | &,414,000 81 | 1,292,600 29 206, 200
53,52 5 62,18 39, 5,35 9.15 X
8 269,000 2 (X) 19 284,300 5 (X)
5 (X) 2 (n) 6 (X) 2 &H)
§2.50 (X) Log80 | | (A) 31.58 w0 40,00 (X)
14 658,700 3 (X) 7 112,100 2 (X)
7 (X) 3 (Ll 3 (X) = =
50.00 (X4 T 00.00 1 L L S 42,86 (X) & -
11 618, 400 5 195,100 17 166,600 14 29, 500
5 (X) 3 (X) 13 (X) g (X)

45,45 (X) _60.00 {8 76.47 (X) 64,29 (X)

N - 2 (X) 2 (x) - -

1 - 1. (X) i (X) - -

- e 50,00 (X) 50,00 (X) - =
25 943,200 83 | 2,131,700 87 726,100 11 67,200
12 497, 500 35 | 1,117,800 ¥ 192,600 5 46,700

48,00 52,75 42,17 52.44 19,54 26,53 45,45 69,49
8 321, 500 33 | 1,178,400 51 768,900 16 139,600
1 (X) P 973,800 ) 670,400 13 (X)
87450 (X) 69.70 82,64 | 74.5) 87,19 81,25 (X)
3 (X) 2 (X) 6 (X) 2 (X)
L (X) 1 (X) 2 (X) = _
33,33 (X) Q.00 LE.- & LX) | L O g8 (X) = a
2 (X) 3 (x) 14 160,100 4 43,700
. (X) 1 6.5 P! 8 L4 (X) - -

50,00 (X3! 3%,33 (X) £.14 (X) L =

. > 2 (%) - - 2 ()

= = 1 (X) X + = 4

= - . _&000 (X) . = == i

individual operations, but these are included in the totals,
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TABLE VI.--PROPORTION OF CHAIN STQRE
Combination Stores (Grogery

All localities
Province Over 104,000
Stores Sales Stores Sales
$ $
1 CANADA, TOTAL -
All stures .cs0s0000000000 5,162 161,704,100 1,712 65,968,900
Chain stuTES cocascscosssse 693 | 63,707,700 323 | &5,844,000
Percentage chains tv tutal | 43 S3.6l ]l 18,87 | 40,40
2 Northwest Territories and Yukon -
ARL ISEOREHN 4 o slofoloisio s & afa o = - -
Chain stores .cccooo0scason =) c
Percentage chains to total - L ) =
3 British Columbia -
All 8stores sscocceoscsnsso 158 6,510,400 68 2,610,600
Ch&in StOI‘eS 8000000000000 42 2,%8,700 29 1,582,500
Percentage chains to total | 26,88 |  _ 39.44| 48465 | ___  6Q.62
4 Alberta -
All 8tores <sccocovsoccsosonoe 185 5,057,400 -
Chain StE@EBeS ..ob20as006bn 0 35 (X) -
Percentage chains to total | 18,92 (X) -
5 JSaskatchewan ~
AL istaRES NE A% olo0/olla b o'are o 164 5,147,400 e -~
Chain Stores 6600000000038 36 (X) o -
Percentage chains to total | 21,95 o SO -~ -
© Manitobsa -
ABNESES OSSR AS. L. o 5K LS 408 8,563,800 263 5,675,700
Chain S4ERES ... 0060300 55 5,516,600 34 (X)
Percentage chains to totel | 13,48 | 41,06 | 18.93 1 (X)
7 Ontario -~
All Stores 5905000000008 000 2,114 74,575,0% 643 25,455,200
Chain stores 0080000553030 342 30,735,200 156 14,&16,400
Percentage chains to total | 16,18 oo DTS 242026 | | 5624
8 Quebec --
All Stores 532006000080 000 1,571 %,901,700 758 30,227,400
Chain stores ..occscocosssso le4 | 11,300,800 104 7, ¢27,1380
Percentage chains to total |_10q44 | . 23,111 14.09 [ 25,56
9 New Brunswick -
AT [STHSREENPNNE 30 5 5 oflelolotot 215 5,050,100 -
Chain s8LOres asscsososcsoo 11 298,500 -
Percentage chains to total | 812 | . 9,91 |
10 Nova Scotia -
All Btores ssvsusascoesscoon 327 8,088,600
CHEID SEQldE . .00555 avdane 8 (X) -
Percentage chains to total | 2.45 o= 3
11 Prince Edward Island -
All stores .cscccsssoscsas 20 231,700 - -
Chaiin SEOPes o 000000 a-a - - o
Percentage chains to total - - g 3R - .

An (X) indicates that the figures are withheld to avoid disclosing
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BUSINESS, BY PROQVINCES AND SIZE QOF LOCALITY

Stores with Meat Departments)
Sales in Places Having Population of -
30,000 - 100,000 10,000 - 30,000 1,000 - 10,000 Less than 1,000 .
Stores Sales Stores Seles Stores Sales Stores Sal es
$ $ $ >~ i
517| 17,141,800 820 | 32,021,500| 1,043 | 32,315,500| 1,070 | 16,256,400 1
75 5,051, 200 117 | 11,239,500 142 9,547, 500 %6 2,025, 500
:éﬁ-—-—. 1 _éi 29‘%;1 ;-].:4"27 55,10 %a&&%é@gﬁ“&w
E - - - - - - 2
15 755,100 9 1,089,000 21 771, 500 47 1,084,200 3
4 357,400 3 259,800 6 289,000
e gt . Sl 32.821 14,29 33,671 12,77 26,66
76 2, 544,400 6 439,300 26 936, 700 27 1,117,000 4
24 (X) 2 (X) 7 (X) 2 (X)
31,58 (X) 33,33 (X) 26,92 (%) 2,60 (X) i
46 1,867,000 14 504, 400 51 1,839,400 73 936, 600 5
15 (X) 1 (£) 17 (X) 3 (X)
32,61 (X) 14 h e 54,84 (X) 4,20 (x)
]
- - a 577, 200 42 1,032,100 82 1,278,800 6
b P 4 (X) 10 (X) 7 (X)
= d 19.05 L, 8 dsean (%) 8,54 &« N ™
156 5,604,700 485 | 20,028,900 397 | 14,802,600 433 8,461,600 7
23 10833, 700 o d 8,270,300 T 5,425,900 15 1,090,900
14,74 32,72 15.88 4.29| 17.88 35,29 3,46 12.86
99 2,844,000 199 6,816,300 315 7,278,800 220 1,7&5, 200 8
13 Gt 22 1,451,700 24 1,369,000 1 (x)
A5:,13 | (o) | 1 6 #..350 7,62 18.81 .45 L]
52 141814160 31 1,091,000 75 2,057, 500 57 720, 500 8
: » 3 (X) 6 () 2 (X)
- - 9,68 (X) 6.00 (98 %.51 (x)
73 2,345, 500 49 1,338,800 135 3,592,100 70 812,200 |10
- > 4 (X) 4 (X 4 N
- - 8.16 (x) 2,96 (x) - .
8 136,600 ) 4,800 21 90,300 |11

individual operstions, but these are included in the totsls,



TABLE VII.——PROPORTION QF CHAIN STORE

Grocery
, A1l lgoalities Gver 100,000
Province ™
Stores Sales Stores Sales
¢ 3
1 CANADA, TUTAL -
All StOTES eceseacessecsss | 18,166 | 245,689,300 | 5,259 90,181, 500
Challnl SUEEEEL . isidle b ¢ wele ool 15,400 | -69558351.00 599 | 29,315,800
Percentege chains to totsl igetd). _ 28,051 11.39 32
2 Northwest Territories and Yukon -
Bkl S OBRER Al a5y v ok ke o i (X) 26 -
Chain StUres esshessees o = — = o
Percentage chains to total =~ - = =
3 British Columbia -
ALl istonesers 35 gmmoes: Beied | BSrP05H | oMoy 00 576 8,296,600
Chaiinl SEORES hyrebs. o-h v ozl Nols 104 4,378,500 65 2,471,700
Percentage chains to total 7.98 25,9 Db 28 9. 18
4 Albertsa -
All STORESE B tslssotetolai s lolstate] oks 715 11,906,200 - -
Chaln STBOBRES 1.5 oo 0108 » Solofo 56 2,62.5,500 - =
Percentage chains tc totel 7.85 22,03 - -
& Sasketchewan -
AJlL S SHEIRER RSN G . 5k o 7£5 | 11,796,500 - -
Chatiny IStaEast g Lilia s . .|l 15 4,692,000 - -
Percentage chains to total | 17.24 39.77 - =
6 Manitcba -
ALY shoRESIRERL Sle ook isers s o 919 | 10,351,900 418 5,190, 200
Olighins. SUMEMEE &« sops s bes - 56 | 1,859,600 44 | 1,288,900
Percentege chains to totel 8,09 diipalei) 105163 24,83
7 <ntario -
Ald ‘sttonesini LE e JEER Y . . 5,594 | 98,562,300 | 1,726 | 35,563,600
Chiain BheBes s ibiciels o8 Bis(o oio 649 | 38,059,400 283 | 17,366,000
Percentage chains to total | 11,60 38.61 | 16,40 48,83
8 Quebec -
Al | SHEURE BN s s lilorc 0 o BIE 8 o oo 6,146 | 70,805;800 1 2,580 | 41)131,100
Chaine SEERES. J5idas vbiss o S8 | 148, ST0RR00 207 8,189,200
Percentuge chains tu total 5,39 18.88 8,15 18,981
9 New Brunswick -
ALl SEODe8 sseccibensacsess 999 7,144,000 - -
CH IEBERES) 4o tdiclors- o ldfolot) 1o 19 (x) =4 i
Percentage chains to total 1.90 {3 - ol
10 Ncva Scotia -
i A]—L SEEIEEEE io¥eras civis siDis/zre =iv 1,562 11,585,400 - -
Chain stores «eicecsvsccsos 58 3,070,700 - -
Percentege chains to totel SN 28, 50 - =
11 Prince Edward Island -
Bl St ., . . ooiie sisiein s ok 204 (%) 2 L
Chain Stores icececcvences 2 (x) g o
Percentage chains to totel .98 6.8 1] = -

An (X) indicates that the figures are withheld to

avoid disclosing



BUSINESS, BY PROVINCES .

Stores

AND SIZE QF LOCALITY

Sales in Places Hav1ng Pophlatlcn of -

28,060 100 ooo 7 10,000 - 30,000 ;L,ooo 1q,000 Less than 1,000 .
Stores Sales Stores Sales Stores Sales Stores Sales
- § § § T8
1,081 | 30,126,200 | 1,769 | 34,408,300 | 3,095 | 51,105,700 | 6,362 | 37,875,500 i
209 | 10,486,900 150 | 11,754,000 268 | 13,461,900 134 | 4,620,500
_12.43 _54,81 | 10.74 SAE NS B8.66 | . . 8654 aaih 11.94 |
- ~ = - i (X) 2
90 | 1,631,400 36 958, 700 205 5,017,100 396 4,073,700 3
7 338, 500 3 145,200 13 756, 400 16 684,700
.78 7o 4. B33 1 5ets Il sg@ 2 d 14,68 | 4.04 5 [0 e,
330 | 6,162,500 3 | 1,057,800 68 1,893,600 279 ¥ 792 300 4
30 1,415,300 2 (X) 14 659, 500 10 (X)
9.09 22497 5,55 (X) B g isSd kTR {X)
7T 3,893,000 37 967,300 106 2,884,800 405 | 4,051,800 5
29 | 1,202,600 12 534,800 29 | 1,510,200 55 | 1,444,400
16.38 30,89 | 32,43 _ W86 20 | opise 52.35 | 13,58 35,65 |
» 3 60 | 1,016,200 55 | 1,438,600 386 2,706,900 8
2 - 2 (%) 6 42%,900 4 (X)
- o= - 335 X 110,91 29.40 |__1.04 (x)
448 |10,097,600 ‘804 |18,757,100 | 1,118 | 21,994,500 | 1,498 | 12,149,50C- | 7
7 4,156,900 117 | 8,077,900 155 | 6,768,000 4% | 1,690,600
B 85 41,17 | 14.55 4o.07 Lhe O Dgl® | 8,87 13,91
202 | 3,387,000 554 | 9,153,900 957 | 10,044,000 | 1,894 | 7,097,800 8
%8 1,729,200 o ol iy SO a5 (4) 2 (X
7 P L o1 S [ P Gy 1iazmab (X) Gl ) o o (S ol TR
224 2,497,000 44 449,900 16l 2,554,800 570 | 1,842,300 9
10 715,300 = - 8 (X) 1 (X)
4,46 28,65 = 4,97 (X) 18 (X)
210 2,459,800 138 | 1,273,300 410 5,334,800 804 2,517,500 |10
24 929,100 2 (X) 29 | 1,672,400 3 (X)
11,43 37,77 | 1.45 S « SO 0N A T (S N (3 o
— 60 774,100 15 143, 500 129 (X) 11
- - 1 (X) 1 (X) A £
. + 167 3 gl (1) -

individual operations, but these are included in the totals.
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TABLE VIII.-—PROPORTION OF CHAIN STORE

Filling
A1l Localities
Uver 100,000
Prcvince
Stores Sales Stores Sales
$ $
bl CANADA, TOTAL -
A1l 5t0TeS secsosvasscnsss 5,503 | 66,449,300 997 | 24,919,900
Chain stoTres scescoesscsss 732 | 16,472,100 378 | 10,265,100
Percentage chains to total | 13,30 24,79 | 37.91 41,19
2 Northwest Territories and Yukon -
AJ..l S‘b\'JI'ES ®280D000060000030 - o - w
Chadin JSHURES * e 0.5 e s1sleicibls o [ = H
Percentage chains to total - = = =
3 British Columbia -
Al]l Stores sescsosscescosoe 463 5,360,100 163 3,017,500
Chdin \SEOBED  dhisc as chamaine 8 115,800 5 (X)
Percentage chains to tutal e\ T 3207 (X)
4 Alberta -
All Stores ceceecsacsssnso 387 4,495,500 - -
Chain stoIes «.sosesencass 12 137,300 - -
Percentage chains to totul 5.10 3,05 - —
5 Saskatchewan -
All stores sesoccoescsascsos 391 4,004,200 - -
Chain stores s.ececceeaans 23 448,700 - -
Percentage chains to total 5,86 11.21 - =
6 Manitoba ~
All stores eesecesessscsan 288 3,871, 500 JUIEE 2,487, 500
Chain SLOIres v.eesoeososas 23 443,600 22 (X)
Percentage chains to total 7.99 11.46 | 19.13 (X)
7 OUntario -
All stores cosaeccesscsonse 2,754 | 34,756,300 466 | 12,890,200
Chain stuTeS csscscescsces 484 | 10,431,100 231 6,306,800
Percentage chains to total | 17,57 30.01 | 49,57 48,93
8 Quebec -
A1l stores cocececsnscscoss 780 | 10,158,700 253 6,524,700
Chain stores sccccosssevos 144 3,934,700 120 3,421,300
Percentage chains to total | 18.46 38,731 47,43 52,44
9 New Brunswick -
A:Ll stores .sso0vcenscaceno 188 1,489,500 .l -
Chain StOres c.cosesccasss 11 245, 300 - -
Percentage chains te total S5.85 16.47 - -
10 Nova Scotia -
A1l SIEORE SHE. /a1 Bistoko sofo alfsle «%o 29 2,1%,300 bt Le
Chain StUTes cssecovscases o 715,600 - -
Percentage chains to totel [ 11.79 3581 = -
11 Prince Edward Island -
ANCL SIEOIRE SN ez aleYo 's o o bls 4 o v 23 165,400 - -
Chain stores .s.ccecesccnss - - - ~
Percentage chains tu total = - - -

An (X) indicates that the figures are withheld to

aveild disclosing
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BUSINESS, BY PROVINCES AND SIZE QF LOCALITY

Stations

TS e

Bales in Pleces Having Populaticn of -

30,000 - 100,000

10,000 - 30,000

1,000 - 10,000

Less than 1,000

Stores Sales Stores Seles Stores Sales Stores Sales
$ $ 3 $
434 | 9,255,000 485 | 9,637,500 864 | 9,219,200 2,723 | 13,417,700 1
115 | 2,165,000 18 | 2,316,600 68 | 1,086,000 43 639,400
& 5B DD 88539 £4,04 1,87 178 L.77
_ K = p _ - . = 2
27 523,000 22 343, 200 76 668,900 175 807, 500 3
M . 1 (X) 2 (x) - -
L o 4,55 .8 2.6% (X) - =
134 | 2,491,900 16 408, 600 38 384, 200 199 1,210,800 4
9 (x) 3 (X) = - - &
6,72 (X) 18,75 (X) g n - b
57 | 1,385,600 13 252, 600 53 660,000 268 1,666,000 5
19 (X) 4 (X) = - - -

33,33 (X) 30,77 (X - —~ - - 4
- - 16 299, 500 27 264, 500 130 820,200 6
& & 1 (X) e £ - -

s = 6.95 (X) ~ i o &
173 | 3,552,700 322 | 6,539,200 463 | 5,080,200 | 1,330 6,694,000 i
72 | 1,292,100 95 | 1,707,200 50 633,300 36 491,700
41,62 36,37 29,50 26,11 | 10.80 12 .49 P 7,35
18 417,600 61 | 1,047,600 112 901,700 336 1,267,100 | 8
6 148,200 13 279,000 5 86, 200 = %
o 1 R & T V= P 26,63 4,46 9,56 4 =
i< 458, 500 12 (X) 37 (X) 128 376,400 | 9
4 (x) 6 (%) 1 (x) : .
36,36 (0 ~ 1. SaEoh (%) 2,70 (x) =
14 425,700 17 335,700 56 868 , 300 142 518,600 | 10
5 (X) [ (X) 10 (X) 4 (x)

35,71 (x) 29.41 (X) 17.85 (X) 4,93 (X)

- & 6 (X) 2 (X) 15 37,100 | 11

individual cperations, but these are included in the totals,
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TABLE IX,--PROPORTION OF CHAIN STQRE

Shoe
——— — —— ——— — —— — ——— —— = —
All localities Gver 100,000
Pravinee Stores Sales Stores Sales
k3 $
X CANADA, TOTAL -
All StUTES sesevcesessvses | 1,641 | 35,908,000 624 | 18,415,300
T Y R 206 | 8,109,100 113 | 5,152,200
Percentage chains to total | 12,55 22,08 | _18.11 | 27.98
<~ Nortnwest Territories and Yukon -
A1l SEONEE aFe oTs 203615 o e 3150 F- = &2 3
Gloaiiny  StOIFe s e srsio e clsiats = = = -
Percentage chains to total - - - -
3 British Columbia -
B BRI 1 o ot §ins i s 122 | 30068200 52 | 1,778,700
Chain SEomBR: +vnoep oo soono 19 637,100 10 (X)
Percentage chains to total | 15,57 | 20.70 | 19,283 (X)
4 Alberta -
5l - SRR SR (i Y 69 1,383, 700 - -
Ghain GROBEE . .00 00¢aes 3 130,700 - -
Percentage chains to total 4.35 9.45 -~ -
§ Saskatchewan -
KEL shOBER' o'« Jave shuss o ouls 43 904,000 - -
CHalln SUREBE. «ov rvsseoses 1 (X) - -
Percentage chains to total it (X) = i
3  Manitoba -
AR SRR L ok T . dd 4 | 1,338,800 27 | 1,141,200
Bl SEREEE: Nuvels sloinote » ofa o 3 (X) 3 X
Percentage chains to total 7.2 (X) 1l.11 L
7 Ontario - .
All StOoTES csecsssvsnesono 782 (16,175,100 73 7,488,500
CHALR SR 4. .ilo0i cgsn 106 3,485, 500 39 1, 520,300
Percentage chains to totel | 13,55 2L.55 | 14,29 208350
8 Quebec -
ARE OB Ecdlahe o ol t el 468 | 10,560,400 272 | 8,006,900
Chain BEOYEE cosoobrssooss 69 3,520,900 61 3,074,400
Percentage chains to total | _14.74 33.34 | Ri.43 38,40
9 New Brunswick -
SRR T 5 T LT 1 3 B R 39 881,800 - -
ORETD SRR | o5 ; ik - - 340 4 (X) - =
Percentage chains to total | 10,26 (X) - -
10 Nova Scotia -
ML SESras <! see s asisboens ™ 1,391,800 -
CRain SREES ... . bes s vbe 3 (X) - -
Percentage chains to total |__ 1.39 (X). - -
11 Prince Edward Island -
NE]! [SEEREE e 8 o1 o ofeisToren g5 ) 194, 200 - -
Chain, BEOMES ¢ o se7als oot Blae - - - -
Percentage chains to totel ~ - - - .

An (X) indicates that the fig.res are withheld to

avoid disclusing
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BUSLNESS, BY PROVINCES ANL SIZE OF LOCALITY

Stores

T = e S T

Sales in Places Having Population of .-

- sng o

—

= m——
==

——

|

30,000 - 100,000 10,000 - 30,000 1,000 -~ 10,000 Less than 1,000
Stores Sales Stores Sales Stores Sales Stores Sales
S $ $ $
181 | 5,884,400 205 | 5,881,700 426 | 5,117,100 205 809, 500 1
2% 996,800 36 | 1,279,000 31 620,900 4 60, 200
12,15 16,94 | 17.56 A e 1 12153 1.95 7,43

= - - - + 2 2 < 2
14 431,700 8 241,700 29 485, 500 19 140,600 3

1 (X) 1 (x) 4 (x) 3 (X)

_T.14 (0. L2000, . Ukl 05.8as g b 6 Janslon.t (X)
38 970, 500 8 200,800 11 142,800 12 69,600 4

2 () - - 1 (X) ~ -
5,26 (X) e - 9,09 Ll L= = ) 150
17 610, 500 3 104,200 10 157,800 15 31, 500 5

1 (x) - - - - - -

5,88 (%) - - = s o - -
£ - 4 148,600 4 30,600 6 18,400 6
56 | 2,074,500 118 | 3,381,100 246 | 2,838,300 89 392,700 7

10 480,500 sl | 1,087,700 25 (X) S (X)
LG8 | adz20 l 2601 el | RMeea6. | o o QB s 302 (x) :
19 669,800 51 | 1,189,100 69 576,500 57 118,100 8

5 311,900 3 154,600 & : - 7

26,32 46,57/ ||’ 5881 = _IoeEete - e = e
14 464,800 6 (X) 18 263,600 i (%) 9

3 (X) 1 (X) . ¢ =

21,43 (X) 16,67 (x) = S Ay -
23 662,600 R (X) 39 622,000 8 (X) 10

2 . = = 30 (x) & =

2 i bl - 256 (x) - =
> ¢ 5 194, 200 E 2 5 11

individual cperations, but these are included in the totals.
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TABLE X.--PROPORTION OF CHAIN STORE

Drug
kit R -Toslyitem Over 100,000
Stores Sales Stores Sales
4§ Jui 3 [
1 CANADA, TOTAL -
AlL StOTeS ececoessossess | 3,559 | 76,848,900 | 1,127 | 53,102,400
Chadn BEOTER: . L o o+ 095 s 289 | 14,273,600 182 | 9,555,000
Percentage chains tec total 8.12 18,57 | 16,15 28.86
2 Northwest Territoriqs and Yukon -
All StOI‘BS e eBN0003D800000 4 34,800 s
Chain StOres ssecooesvsoocococao = = L
Percentage chains to total = el o' - -
3 British Columbia ~
AL stafalie. S0 s k. - 268 | 6,530,400 12 | 3,093,200
Cha-in St‘ures 00 e PP 0OEDO0000 41 2’067’600 37 (X)
Percentage chains to total | 15,30 31,66 | 31,66 (X).
4 Alberts -
ALl Stores s.sseoscsenvoen 89 5,245,600 - -
Chain stores ...veccssscss 6 880,400 - -
Percentage chains to total 6,57 16,79 - -
5 ©Saskatchewan -
ABIS ISHoRESIIIS JHe N, ofolalotaisfo 374 4,988,000 - -
Chain stores .ccosccsessoo 7 55&,200 - -
Percentage chains to total 1.87 7,06 - ~
6 Manitoba -~
AL s N L L L 220 | 4,294,000 101 | 2,609,900
Chain StOTeS .eecesssessos 11 545, 500 10 (x)
Percentage chains to total 5,00 12.70 9,90 (X)
7 Ontario -
All SLOTES sececeosecccsos | 1,464 | 35,207,500 545 | 18,769,700
Chain stores seecseesseses 135 7,170,000 85 5,101,200
Percentage chains to total 9.82 €0, 56 15,60 30,42
8 Quebec -
All 8tores ..scesssvcesass 658 | 14,851,500 369 | 10,629,600
Chiafin SGULER: v covesazasss 54 | 2,456,700 50 | 2,267,700
Percentage chains to total 8.21 16.54 13,55 L. 33
9 New Brunswick -
All STAREEE 5% &bisfolelo =553 oio 1S 2,531,000 = e
Chaln BtIMEE oic-voo3%-8a0e 4 (X) L -
Percentage chains to total 3.48 ¢ A - -
10 Nova Scotia -
A1l 8tores secosssezsaasse 147 3,015,500 -~
CHAIN\WSLORES) (of 5 [ofo]=I=1E = <o 154 $63, 200 - -
Percentage chains to total [ _11.56 18.68 ~
11 Prince Edward Island ~
M—l SHORES|E ool slol8l afe 'sFase 'axere oio <0 552,6% - -
Chiaiin: SHORER aeacke o0 eaiensa 1 (X) - -
Percentage chains to total | _ 5.00 | _ (X) - -

An (X) indicates that the figures are withheld to

avold disclosing
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BUSINESS, BY PROVINCES AND SIZE OF LOCALITY

Stores
Sales in Places Having Population of -
30,000 - 100,000 10,000 - 30,000 1,000 - 10,000 Less than 1,000
Stores Sales Stores Seles Stores Sales Stores Sales
$ $ ¥ $
347 | 10,076,800 388 | 10,104,200 832 | 15,120,800 865 |'8,444,700 1
62 3,043,000 26 1,218,900 i) 338,800 7 117,900
_17.87 30,20 6,70 L2s0Eal < i 2.24 .81 1,40 |
4 i ” p. - 2 4 34,800 2
23 797,100 9 249,100 55 1,369,600 69 | 1,021,400 3
2 (x) 1 (X) ! (%) " I
L1 N (X) ek, E1. (X) 1,82 (X) - - I
72 2,109, 400 13 339, 3500 47 1,135,700 157 | 1,659,200 4
12 (X) 2 = 3 (X) 4 (X)
16,67 (X) - & |ilgeia (X) 2,55 (x) J
52 | 1,445,300 8 203,000 69 1,478,300 245 | 1,861,400 5
5 (X) - - ! (X) - -
9,62 (X) = - 290 (263 = =
3 = 10 ¥64,400 30 575,100 79 844,600 6
- - - -~ ¢ (X) . i
L} = - - 3,33 (X) - -
98 3,224,100 230 6,210,900 371 6,594, 300 220 | 2,408,500 7
25 1,062,600 22 961, 500 1 (x) 2 (X)
25,51 SBR05 |1 11 BwSE 15,48 e27 (X) +0i (X) i
28 673,300 78 1,969,400 136 1,455,300 47 123,900 8
2 (X) 2 (X) - - & $
7,14 (X) g4 58 (X) - - = B el
36 906, R00 il | 303,400 46 922,600 19 198,800 9
2 (X) - = 2 (X) = =
| .o (x) = - 4.35 (4) ~ “drle
r 38 921,400 17 332,400 74 1,532,700 18 229,000 10
11 (x) 2 - R (X) 1 (X)
36,84 (X) al 3 270 (X) 5,55 50 '
¢ - 9 232,300 4 57,200 7 63,100 11
L L i (X) 3 - 4 e
) = ll.ll (—1‘1 y = £ i gl
. T

individual operations, but these are included in the totals.

g |
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TABLE XI,--PROPORTION OF CHAIN STQORE

Restaursnts, Cefeterias and Feting Places (Exclusive

P

L

10

—
e

All localities

et et — - s it o —

Province Over 100,000
Stores Sales Stores Sales
§ ¥
CANADA, TOTAL -

Allysstarest s ; JHikm. .0 3 5,079 | 74,102,800 | 1,836| 42,341,700

ChaiMINSEEREEN .o v ols bo-e da oes 240 [ 13,711,100 22| 11,587,604

Percentage ghains to total 4,73 18,850 | 6,64 27,37
Northwest Territories and Yukon -

m STHERES) lsiateielss o o/avis os o's 3 80,900 - =

Cliaiint S SHOReai e « o slols e ootk - - - -

Percentsge chains to total - - - -
British Columbia -

AL S HGIRE SRk o3 srbiofefals aiduts 612 9,984,600 292 6,352,700

Chain £taBEB cccvncecsc--, 34 1,%69,400 a 1,073,600

Percentiage Ichains | té Stotaly il 5,560 L 1 sie@dnt | 7,19 16,90
Alberts -

ALl stABREBItIA o ¢ wre s oe S5 a0 457 5,767,100 - -

Chain StOI‘SS et e o0 st 00 00 ls 616,500 = .

Percentage chains to total 2.84 10,69 - -
Sagkatchewan -

All sStores essesecveccscsns 463 5,191,400 - -

Chaln IBEaBes: ol . «'v ss s ooisiere 5 78, 500 - -

Percentage chains to total 1.08 1,51 - =
Manitoba -

AL BPOBEE N ¢ s Tataie o 0 000200 o o ie 306 5,328,000 &2 4,169,700

Chadine SEORES) (it s 572 Hoe ols 7 364,900 4 (X)

Percentege chains to total 2,29 CTET R N ¢
Ontario -

All Stures esensssoeasoano 1,988 27,885,700 804 16,811,600

Chadifl 'STEETEE “oletels s S eas 1055 121 6,214,300 58 5,368,400

Percentage chains to total 6.09 ££.28 o - Sl
Quebec -

AT SHRCS ere domlo stie B 3.0/ 5 875 | 17,094, 700 588 | 15,007,700

Chdin SEOBeSE: ot e aremls 53 5,076,300 39 4,799, 300

Percentage chains to total 6,06 29,70 6,99 51.98
New Brunswick -- ‘

AN SSHEITRES S & Sors o Tors S S1atalo 159 1 5% 206 - &

Glighh ENEFGE ovoscnniniobols 6 (X) - -

Percentage cheins to tetal | 3,77 (X) - -
Nova Scotia -

) stEllE salleiiameds s pe 198 1,457,900 -

Chiain SREREE 57 <. s B R i (X) 2 =

Percentage chains to total 251 (X) - =
Prince Edward Island -

AU EEERL o= C A R R 18 140,800 - -

Clain uBHOTES s o b coioa /e s b - - - -

Percentage chains to total - e - -

An (X) indicates that the figures are withheld to

avoid disclosing



g | o

BUSINESS, BY PROVINCES AND SIZE OF LOCALITY

of Cafe and Groceries _snd Refreshment Booths)

Sales in Places Having Population of -

30,000 -100,000 10,000 - 30,000 1,000 - 10,000 Less than 1,000 =
Stores Sales Stoures Sales Stores Seles Stores Sales
$ 3 2 s i
534 | 10,210,400 568 | 6,933,300 1,008 | 9,066,200 1,133 | 5,551,200 i
24 911,900 18 341,800 33 345, 600 43 524,200
4,49 8.9% 3,071 4,931 3,27 5,81 | 3,80 9.44
g, £ - = = 3 80,900 2
44 787, 500 9 186,600 120 | 1,817,500 147 840, 300 3
4 112,900 f o 3 19,400 6 63, 500
S T0 I R 5 V-7, S [~ S o M S o A T . . N
130 3,197,000 23 580,000 66 821, 700 238 | 1,158,400 4
10 (x) - - 2 (X) 1 ( X)
= T e ¢ I ESERE R - 3,03 (X) ) R vl
86 2,163,100 i3 382, 500 94 | 1,453,600 271 | 1,192,200 5
1 X 1 (X) 3 (X) 2 3
1.16 (x) 8,33 (x) 3,19 (X) 2 i
o I 12 203, 200 38 448,900 74 506, 200 6
4 = I (%) 4 -+ 2 (X)
3 2 8.33 SR vl | e ghilad BEE 1M1 WORSH
154 2,566,100 369 | 4,249,900 402 | 2,979,300 259 | 1,278,800 7
7 (X) 13 (X) 16 (X) 27 (X)
AT R v SO | T T (x)_ | 10,42 ¢ -
33 343, 500 93 821,100 129 602,600 62 319,800 8
jh (X) 2 (x) 4 (X) g (X)
I R 2edisn] s 4 SE CE Rl (X) 11,20 (X)
37 459, 500 21 201, 300 62 417,200 29 93,700 9
| () 1 (X) 4 (X) - .
.__,2.1'_79_._ S (xl .__49 76 i _Lx.)..- _____ 6145 LXL LAl — b
50 693, 700 20 182,900 91 504, 200 37 77,100 |10
- L . " 1 (X) ) -
T ot e e Sl e e e i [ F o o -
- & 9 115,800 6 21, 200 3 3,800 |11

individual operations, but these are included in the totals.
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TABLE XI1Y..-.PROPQRTION OF CHAIN STORE

Women's Apparel and Accessuries Stores

e

oS

Province

All lucelities

CANADA, TOTAL .-

All stores .oss0s-
Chain stores ...:..-
Percentage chalns tou total

Northwest Territories and Yukon ~

All BRESIGESM V5 o0 s, o 6o o¥lo (o5
Chain stores 0202520000 0Q2000h
Percentage chains to total

British Columbia -

Aberta -

Saskatchewan -

Manitoba -

Ontaric -

Quebec -

New Brunswick

Nova Scotia -

All Stamen] e o islacalh i laen
Chain stores ®eO0O 0 Q000D D6ROO
Percentezge chains to total

Mol Stores 0020000900000
Chain StUreS $0e00000000200
Percentage chains tu total

A8l SSECIBEEN claks mheke isiate o s svore
Chain, SEMREE! = sfei0 o o otes o557
Percentage cheains to total

All stores cecooos
Chain stures ®0 200000000508
Percentage chains to totsl

All Stores 6 e000268Nn06700 2
Chadn} SHETBe sk st o AtelLEE &
Percentage chains to total

Al L STSBESH S5l leis) s HIERT 504 -
Chain Stores 6 0ACIS20003000
Percentage chains tc total

Ml Stores o000 DOCOBRO03C 2D
Chain StUres 9000030000060
Percentage chains to total

AL SEOLESE o Ml ei abld s0000
Chain Stores 3050300003080
Percentage chains tu total

Prince Edward Island -

All stUres e2en9d 323200400030
CRENNSEIRES @30 « 5 seps « = o5 -
Percentage chains to totsal

Over 100,000
Stores Sales Stores Sales
$ $
vavenos ] ToRER | RTANERE00 856 | 28,114,600
148 | 7,820,200 72 | 5,050,900
8,45 15,84 | 8,41 17,97
165 | 4,704,200 79 | 3,084,500
9 694, 700 5 (X)
5,46 %1 A | telas (X)
82 | 3,385,200 & =
15 742,500 - -
S LT T N
61 | 1,855,900 L L
9 587,900 L 3
14,75 TN R s
Al b L 56 | 2,096,700 40 | 1,784,000
10 9086 , 300 9 (X)
| 17.86 aael 2850 | . {X)
842 | 22,600,000 431 | 12,593,900
68 | 2,533,300 36 | 1,739,500
8,08 R | igesh [ 0 T9=.Ed
450 | 12,517,500 306 | 10,652,200
29 | 2,042,400 2z | 1,902,600
6,44 16,32 | 7,19 17.86
40 926,100 ic 4
3 113,400 . .
Gl o N - o
55 | 1,247,700 3 -
5 197,100 - £
| 9:43 | 2 LT Y L
3 49, 500 -
An (X) indicates that the figures are withheld to avold disclosing
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BUSINESS, BY PROVINCES AND SIZE QF LOCALITY

(Exclugive of Mjlli St
Sales in Places Having Population of -
30,000 - 100,000 10,000 - 30,000 1,000 - 10,000 Less than 1,000
Stores Sales Stores Sales Stores Sales Stores Sales
$ ¢ $ $
227 | 9,093,400 239 | 7,063,200 311 | 4,442,900 119 648,700 ]
39 | 2,079,300 28 (%) -3 215,800 1 (X)

> VA 28,87 | __ 9262 (X) 4,18 _4.86 .84 (%) .

- - - - - - - - 2
19 810, 500 4 56,500 46 671,300 Aq 81,400 3
3 (X) L (X) - - - -

15,79 04 T - I 4 - - " _

36 | 2,637,000 8 403, 300 19 254,600 19 90, 300 4
9 (X) 1 (%) 4 (x) ¥ (x)

TS I 0.4 T | W R I (X) 21,05 7610 W [T (X)

29 | 1,331,900 3 82,400 19 354,800 10 66,800 5
8 (X) 1 (Xx) - - - -
27,59 eVt gaes. |0 AL aiu - = = = =
4 i, 5 155,800 6 130, 500 5 26,400 6
= -~ 3s (1) - 5 - -
SN NS P N KT~ 51 o PR et 4 S (S SIS0 S
78 | 2,690,400 166 | 5,180,900 126 | 1,838,900 4 295,900 7
10 337,700 18 372,600 4 84,100 # M

42082 1_20 55 M__~_ . lg_lg_______ig‘ll__‘ 4o 51 i an
28 699, 500 42 808, 400 53 298 ,900 21 58, 500 8
4 106,100 1 (X) 2 (X) = L

14.29 | e T N RS D ° | B T (X) - -

17 352,200 3 142,500 17 417,900 3 % T 9
5 113,400 - - - - - -
-8 L. - 5000 - e = - Iy -
20 571,900 g (X) 24 () 2 (X) 10

2 (x) : - 3 (X) - -
210500 (] RS i S o g2t J@3) = = i
r 1 (X) 1 (X) L (X) L

individual operations, but these are included in the totals.
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TABLE XIII,—PROPORTIQON QF CHAIN STQRE

Men's C i Furnishi Stores

All localities

Over 100,000

%ain Btores 8B WTODOTOEE
Percentage chains to total

Province
Stores Sal es Stores Sales
[ $
1 CANADA, TOTAL -
‘ All 8tores seeveceesessses | 3,909 | 70,625,900 | 1,459 | 32,717,600
Chaln aB@RE 4. .c.colene s 178 | 10,089,400 87 |..5,561,200
Percentsge chains to total M:&A
& HNorthwest Territories and Yukon -
AR JSUCREE . Cobo s 500 oivbens - (X) - -
Chaln SREIeR: & v teenvantase - - - -
Percentage chains to total - - - -
3 British Columbia -
All SGOMROS " ol ote o 0 ¢ ¢/sie 0 ale 557 6,204,900 160 5,775,100
Chati aleen’ 1Li,.onvib el 10 532,300 6 . 461,400
Percentage chains to total 2:97 8.58 3,75 42,28
4 Alberta ~
ALE (SEQREE S #5ep 0 2 o diubis000 R27 3,979,600 - -
Ghadn SEOTAR .. o o6 Tainenifs 6 353,800 - -
Percentage chains to total 2.64 8.89 - -
5 Saskatchewan -
AL SER A E e s ) b e aibiy 181 3,049,600 - -
Chnlin SHarFas L. «nh cbins o 55 123,700 - -
Percentage chains to totel 1.66 4.25 S e
6 Manitoba -
PURIRE | g o A 199 | 2,688,500 126 | 1,895,900
Chlain [SEOBEEN oiew /sl sesllesills f 294,700 6 (X)
Percentage chains to total | _ 3,52 10,96 | 4.76 (X)
7 Onterio -
AL SEEeE Fiatal oo loesss | 1,840 <] S0 G T0R 573 | 13,733,700
Ghain SUGPER" oo voibseols s 108 6,392,500 44 2,959,900
Percentage chains to tctal 6,59 £0.13 7.68 21.55
8 Quebec -
BLE SRRREEE G % bes 0.0 ssaiiis o 513 § 984 | 17,423,700 600 | 13,312,900
Ghaly SEOFEB ..ovesrsesiods 40 2,135,500 31 1,866,400
Percentage chains to total 4,07 12526 5.17 14.02
9 New Brunswick -
AT BRghRe L ahiis vwasd s ada 114 1,858,900 - -
Chain SHOTES ccecssvececss 3 (X) - 4
Percentage chains to total | 1,75 (X) - =
10 Nova Scotia -
ALY SEOMEE awss s 45450 vl 193 3,398,700 - -
CRALG BEDREE +.cnyss a5 e 2 (X) " =
Percentage chains to totel | 1,04 (X) : ad
11 Prince Edward Island -
PUA T S TP, 33 (X) = -

An (X) indicates that the figures are withheld to

—— e —

avoid disclosing
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BUSINESS, BY PRQVINCES ANU SiZE QF LOCALITY

And Guston Tai

- —— e

Sales in Places Having Populution of -

E

ive of Hat Storeg)

R T T

|

50,000 - 100,000

10,000 - 30,000

1,000 - 10,000

Less than 1,000

1S

Stores Sales Stores Sales Stores Sales Stores Sales
$ $ $ $
436 | 11,227,500 568 | 12,038,000 989 | 12,053,800 457 T WL000 1
42 2,588,600 40 1,729,500 5 128,500 4 90,900

9.63 23,06 7,04 14,37 +51 %O +88 &, 51 -
- = - - - - ] (X) B
31 551,800 16 304, 400 98 1,317,600 32 276, 500 3

b (il - - 1 (X) e (X)

3,28 (%) = - 108 G 6,25 (X)
110 2,531,200 22 506,900 46 485,000 49 457,500 4

6 353,800 - - - - 7 5

5- 45 lsLQ& oy - e == = -
50 1,533,200 is 277,400 61 916,800 55 322,200 5

2 (X) 1 (X) - 4 £ 3

4,00 (X) 6,67 (X) - - - -
E = L 244,000 55 347,600 27 201,000 6

- > 1 (%) 1 - 5 -
- el b 9,09 fip. i - = = = b
126 3,873,900 347 7,920,100 429 5,288,700 166 945,300 7

2% 1,636,500 96 1,602,700 4 (%) 2 (X)

S, 2 42,24 | 10,09 fhaaa’l XAy (x) La (X)
40 818,300 99 1,748,300 167 1 ;588 706 78 205,700 8

7 (X) 2 (X) - - - -

D | (X) 2,02 (X) 3 d - K
1 534,400 18 436,700 49 829, 500 i3 58,300 9

1 (X) i (X) & - e 2

2,86 (x) 5.56 [§.4) 3 2 - -
44 | 1,405,200 29 430,600 98 1,446,100 23] 96,800 10

2 (X) h = - s - L

4,55 (X) - = = 2. = _
- 2 11 185,800 8 48,800 16 (X) 11

individual operaticns, but these are included in the totals.
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TABLE XIV.--PROPORTION OF BUSINEOS DONE BY

All Kinds of

1

o

10

All localities

Over 100,000

Province Stores Sales Stores Sales
3 )
CANADA, TOTAL -

All 5tore8 .ss0s00sses000+ [125,008 | 2,753,319,900 |32,398 | 1,170,602,400

Voluntary chain stores ... | 4,755 | 118,030,400 | 1,550 34,386,600

Percentage chains to total 5,80 4,32 4.17 T
Northwest Territcries and Yukon -

Al]l stores «cosssensscesse 130 3,216,100 - -

Voluntary chain stores ... - - - -

Percentage chains to total = = = e
British Columbia -~

M siETEsl .o Mbae sse.5 |l | 95801 248,597,800 | 3,845 122,830,900

Voluntery chain stores ... 127 2,885,000 87 1,276,700

Percentage chains to total | __1.34 1.16 1,74 1.04
Alberta -~

All steres) .. SEieRE .- .- .. | BL,E68R 176,537,100 - -

Vuluntary chain stores ... 310 9,879,000 - -

Percentage chains to total Srbl $.26 - -
Saskatchewan -

All stares s .30l - oalaae 10 8T 189,181,100 - -

Voluntary chain stores ... 444 10,440, 500 - -

Percentage chains to total 4,10 O, 52 - -
Manitoba -

All BEBPES Jga's o poe s siens | E3853 189,243,900 | %,486 131,480, 200

Voluntary chain stures ... 295 6,485,100 69 1,837,300

Percentage chains tu total 4,30 3,43 A5 G
Ontario -

ALl StOreS eoossessossssos | 43,045 | 1,099,990,200 |12,367 | 500,897,300

Voluntary chain stures ... 1,689 40,028,200 471 10,108, 500

Percentage chains to total A2 3.64 3,81 1.99
Quebec ~

All Steres sevenssessssess | 94,885 648,888,500 |13,700 415,393,400

Voluntary chain stores ... | 1,642 44,050,100 743 21,464,100

Percentage chains to total 4:79 6,79 5.42 5
New brunswick --

All stoked JA o di pesoas | 4yHBd 84,371,900 - -

Voluntary chain stores ... 155 3,565,000 - -

Percentage chains to tutal 5..50 4,22 - -
Nova Scotia -

All stuTe8 .ieosvoncesssos | 6,464 99, 519,300 - -

Voluntary chain stores ... 9l 2,299, 500 - -

Percentage chains to total 1.41 2+31 - .
Prince Edward Island -

A1l stores coeccsencccenss 851 - -

Voluntary chain stcres ..,
Percentage chains to total

13,773,700

An (X) indicates that the figures are withheld to

avoid disclosing

‘\
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VOLUNTARY CHAINS, BY PROVINCES AND o1z OF LOCALITY, 1930

Buginess Combined

Sales in Places Having Pupulation of —
30,000 - 100,000 10,000 - 30,000 1,000 - 10,000 Less than 1,000
Stores Sales Stores Sales Stores Sales Stores Sales
¢ ) ¥ I e
9,707 | 354,112,100 | 11,874 | 341,420,200 | 24,381 | 457,842,300 | 46,642 | 449,342,900 il
295| 8,129,300 366 | 11,290,300 700 | 2:,148,600 | 2,042 | 43,075,600
3,04 o4 3,08 3, Slmll s 87 4,84 [ 4.38 L
R 4 - - .- - 1% | 3,216,100 2
809 | 27,108,500 288 | 10,084,400 | 1,842 | 45,591,600 | 2,717 | 42,982,100 3
= - 6 (X) 7 (X) 47 1,244,200
b » 2,08 (%) 38 (2} J.83 2.89 L
2,180 80,945,700 463 13,014,800 1,162 25,064,900 4,877 57,611,700 4
69 | 1,438,700 2 (x) 21 () 208 5,839,500
3.15 1.78 58 (X 267 (X) 4,26 O —F
1,115| 58,469,800 308 | 9,688,400 | 1,509 | 36,174,300 | 7,909 | 82,848,600 5
30 807, 300 8 B35,900 32 1,231,100 374 8,118,200
2.69 LA 260 2adls 212 3.28 4.7% 9,80 43
- - 350 9, 384, 200 756 13,813,700 3,267 34,565,800 6
- & 19 234, 200 16 640,100 199 | 4,073,500
- - 3.14 aeo) gl deoiial. o G808 T Tl
2,827 | 93,455,800 | 6,410 |195,044,600 | 9,644 |188,144,200 | 11,797 |122,447,700 7
97| 3,445,300 212 | 5,455,500 285 | 8,333,900 624 | 12,685,000
3,43 3,63 3431 2.80 2,96 4,43 5,29 10,36 )
1,044 | 20,854,000 | 3,060 | 65,224,100 | 6,003 | 80,540,800 |10,478 | 64,876,200 8
45| 1,08%,000 102 | 4,309,200 262 | 8,070,400 492 | 9,123,400
A1 4,74 K i 6,66 4,36 10.02 4,70 14,06 L=
82¢ | 21,435,100 302 | 20,751,400 | 1,179 | 24,539,100 | 2,131 | 17,646,300 a
37 816,800 2 619,700 30 756,000 67 | 1,370,500
W= TG 5,81 ] 6,95 e a9 2,54 3,08 Silid Tt _3
900 | 29,843,200 572 | 12,404,800 | 2,208 | 38,858,000 | 2,784 | 18,413,900 10
19 538 , 200 4 147,000 37 993,000 31 621,300
e wito I 1.80 A0 1,19 1.68 2. 56 el S & iy
4 o 221 | 5,823,500 78 | 3,115,700 552 | 4,834,500 b1

individual operations, but these are included in the totals.
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TABLE XV,--PKOPORTION OF BUSINESS LONE BY

LU

Grocery
85 letmingebs over 100,000
Province s
Stores Sales Stores Sales
$ $
CANADA, TOTAL -
ALl "sliar@s «.fecs st ieos | 18,168¢ | 3452690, 90 | 54250 | 90,181,500
Voluntary chain stores ... 2,079 | 41,295,700 915 | 18,988,000
Percentage chains to total | 1l.44 | 16,951 17,40 21,06
Northwest Territories and Yukon -
BEL SHEROR) s wsle o o0's o os L (X) - -
Voluntary chain stores ... = = = =
Percentage chains to total - - - -
British Columbia -
A adob®Bll 100 seus g b 20,0 ¥, 305 18ySPRLE00 576 | 8,296,600
Voluntary chain stores ... 81 1, 5¥3,680 57 1,084,500
Percentage chains tuo total E.22 aeg | . 9. 90l . et O
Alberta - '
AL St 1Ra 5 PR v are (o) s e fovers 3o 73 (| 1555065200 -
Voluntary chain stores ... 96 SN APNHEIE) = -
Percentege chains to total | 13,47 "R - Y -
Saskatchewan -
AL sEOREEL T 4 o a-e s1010ls 5% 2 728 |7 11,998 300 - -
Voluntary chain stores ... 30 1,842,300 - -
Percentage chaing tu total e 15,62 (= | s -
Manitoba -
All store8 eeiaanescbsboaa 919 | 10,381,900 418 5,190 200
Voluntary chain stores ... 96 1,655,800 35 649, 300
Percentage chains to totsl | 10,45 S NETLE 720D (R A R 1§28 Y
Ontario -
Al SLOTES cevervevessscs.o | 5,594 | 98,562,300 | 1,726 | 35,563,600
Voluntary chain stores ... 828 | 16,060,900 315 5,712,700
Percentage chains to total | _14.80 e 30L] L1825 _16.06
Quebec ~ :
Akl | SR HRTIEE - Soath L] 6,146 | 70,813,800 | 2,539 | 41,131,100
Voluntary chain stores ... BO2 w|h 1EpAlER3n 6 S08 | 11,541,800
Percentage chains to total | 13.04 chaa8.l 2001 28,06
New Brunswick -
All stores ciccsecerssccan gu9 7,144,000 -
Voluntary chain stores ... 51 929, 300 - -
Percentage chains to total | _ 5,11 EZE 0 - =~
Nova Scotia -
Alds. SHiocEs) 1) SdREded oo via | 0,56€ |1y SEE)400 - -
Voluntary chain stores ... 515) 423, 500 - ~
Percentage chains to total 2.24 3.66 -1 -
Prince Edward Island -
Al SHogel 1) .\ et o e 204 () b -
Voluntary chain stores ... = — = =
Percentage chains to total | . e =

An (X) indicates that the figures are withheld to avoid disclosing

v
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VOLUNTARY CHAINS, BY PHOVINCES AND SIZE OF LOCALITY, 1930

Stores
bales in Places Having Population of -
40,000 - 100,000 | 10,000 — 50,000 1,000 - 10,000 | Less than 1,000 |
Stores Sales, Stores Sales Stores Sales Stores Sales
= e T = R T - =
1,681 | 30,128,300 | 1,769 | 54,408,300 | 3,095 | 51,105,700| 6,362 | 37,875,500 1
196 | 4,361,700 211 5,034, 500 303 | 6,823,600 454 | 6,087,900
8.8 | . H4cd8 [ 1,98 | L 63 L 19,79 | 0 13.88) _ 7,14 16,00 Bhe.
' - 3 % [ (X) 2
90 | 1,631,400 36 958,700 205 | 5,017,100 396 | 4,073,700 3
= 6 161, <00 4 84, 200 14 223,400
e — SRS T .._....gvﬁz.._.. — _l8_2.5.8 ....l;ﬂ...g..s. - ld68 ;n 54 59@_____ a
3%0 | 6,162,500 36 | 1,057,800 68 |« 1,893,600 279 2,792,300 4
50 991,600 o (X) 10 (X) 34 628, 500
15,16 RO Q0.1 586 ke i LR | IETL .91 0 - 2.8l L.
177 3,893,000 37 967,300 106 | 2,884,800 405 | 4,051,800 5
23 614,600 4 132,600 13 410, 200 51 684,900
_12.99 15,79 | 8.1l AR | IAces Wl 1 msanil SRLERC L 16:90 I &
. 60 1,016,200 55 | 1,438,600 386 2,706,900 6
= 4 156,700 3 157,200 51 672,600
_u"w_“wfmu@w_wﬁﬁwjﬁm_ukﬁmﬁﬁw_mﬁﬁLh
448 | 1C,097,600 804 | 18,757,100 | 1,118 | 21,994,500 | 1,488 | 12,149,500
74 | 1,908,800 124 | 2,%73,700 132 | 3,281,800 183 | 2,783,900
16,82 | . 18,901 15,42 | . . A2e@5 ] 11,81 | _ . 14.92[ 12,22 22491 |
202 | 5,387,000 554 | 9,153,900 957 | 10,044,000 1,894 | 7,097,800 8
21 327,400 60 | 1,948,900 111 2,210,700 102 882,400
10,40 | . 2,67 [ 10,85 | . 21,29 [ 11.60 [ __ 220L) 539 1243 |
224 | 2,497,000 44 449,900 161 | 2,354,800 576 | 1,842,300 9
20 445,700/ 8 161,800 14 218,900 9 102,900
SASRE. L e LT 16,38 [ . . TR MELT0 | - 9.5l LEad . 60 I 3
pade 2,459 ,8 138 | 1,275,300 410 | 5,334,800 804 | 2,517,500 | 10
8 75,8 1 (X) 16 (%) 10 109,300
S8 2 w12 oL L dSeRatint . G S T T B
- . 60 774,100 15 143, 500 129 (X) 11
R e b L g T S

individual operations, bhut these avre included in the totals.
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Combination Stores (Groce:w
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ib]

e 2 armar o
P

Province

CANADA, TUTAL -

A.ll stOI‘eS BANODAIBOABEOAD S
Voluntary chain stores ...
Percentage chains to total

Northwest Territories and Yukon ~

All stores .... .
Voluntery chain stores ...
Percentage chains to total

British Columbia --

Alberta --

Saskatchewan --

Manitoba

Ontario --

Quebec

New Brunswick -

Nova Scotia

All 5t0T@5 ceucoasonsnacns
Voluntary chain stores ...
Percentage chains to total

All stores ce-ees.
Valuntary chain stores ...
Percentage chains to totul

--------

m Stores ALARRIND P23 @D R0
Voluntary chein stores ...
Percentage chains to total

A].l Stores NeDOHSDENAN DA IN
Voluntary chain stores ...
Percentage chains to total

ALL shoRes. asraas oo ok e
Voluntary chain stores ...
Percentege chains to total

ALl 8toneBl of S84 0@ o i
Voluntary chain stores & 24

Percentage chains to total | _

All stores saecse:cssscswn
Voluntary chain stores 2
Percentage chains to total

All stores ...
Voluntuary chain stores o =
Percentage chains to total

S0 3 aml »a300

Prince Edward Island -

All stores .>..---
Voluntery chain stares ...
Percentage chains to total

380 3T w0

All lacslities

Uver lOO OOU
Stores Sales Stores Sal e-m
e e e e e e
5,162 | 161,704,100 1,71% 65,063,900
789 26,647,200 314 § 11,772,600
M_;5g2§__ Wk 16048_ 18,34 18.4C
158 6,310,400 68 2,610,600
1L 303,100 6 132,900
6,96 4,80 8,82 5.09
185 5,037,400
4 616,600 -
R L 12,24 - e i
‘164 5,147,400 h v
R4 517,200 = -
| 14.65 | . 10,05 - s
408 8,563,800 263 5,675,700
55 | 1,240,500 51 745,800
135,48 14,48 11.79 15.15
2,114 | 74,373,000 643 25,455,200
32| 9,387,400 94 | 2,518,100
14,76 12.62 | 14.62 | 9,89
1,571 | 48,901,700 7%8 | 30,227,400
289 | 12,189,700 183 | 8,375,800
18,40 [ 24,93 | 24,80 2,
215 | 5,080,100 >
47 | 1,3%9,800 - -
21.86 _ 126858 = i L=
4a7 8,088,600 -
27 1,052,900 - -
8,26 LS50 |« - i N
20 231,700 -

av01d disc1081ng
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ARY CHAINS, BY PROVINCES AND SIZE OF LOCALIT:

'QLQEK&;D?Q%.HLJL&Q

B o e e T e o Wit et Tt Seg R

N e =

N A A e

-

Sales in Places Having Populutlon of -

PR S o et b Py

.

.

i St

5 ,OuO - 100,000 10,000 - 30,000 1 00 - 10, 000 Less than 1,000
Stores Sales Stores Sales Stores Sales Stores Sales
R R RN TR e U MR o ] 1Y e R JmeR s ¥ ]

8.7 | 17,341,800 820 | 32,0aL,500| ,1,045 | 32,315,500 | 1,070 | 16,256,400
o 3,111,100 12z 720,405 129 4,416,400 137 2,626,700
15,85 | .!t%éi"_jfﬁgzm 4. T4 12,57 | A5.67) 12,90 | _16.16 |
15 755,100 4 1,089,000 21 771, 500 47 | 1,084,200
. . 1 (X) 4 (X)
FRELIPTIPRN ST e g [ [ IBERY S = 4.76 M Ry T
76 2,544,400 6 439,300 | 26 936, 700 7 1,117,000
P 408 ,900 : - 3 88,700 4 113,000
L 28,317 _““"}607__1__w*_~“,,_ o . _9.47 ] 5.19 10.85
46 | 1,867,000 14 504,400 31 1,839,400 73 936,600
5 145,500 4 (X) 3 X 12 176,200
10.87_ 7.79| _88.57 (x) | 9c.88 | (X} | 16.44 | _  18.81 .
n - 21 577,200 42 | 1,032,100 82 | 1,278,800
3 60,600 6 170,200 15 263,900
e 5 14,89 |  10.50] 14.%9 .. 16.49 | 18.29 | 20,64
156 5,604,700 485 | 20,028,900 397 | 14,802,600 433 | 8,481,600
19 | 1,047,600 70 2,325,500 53 | 1,995,800 76 1,502,400
12,18 IRia | 14 4 | =1% N Bl | aEegk |~ ISiaeeg | J§oss L2,
99 2,844,000 199 6,816,300 315 7,278,800 220 | 1,735,200
20 703,600 30 | 1,629,600 43 | 1,537,100 13 146,600
.20 | __ . .24,63| 15,08 | = 23,91 | 13,65 | _ 18,37 | 6,36 .hﬁ_ﬁg&)
g2 | 1,181,100 31 | 1,091,000 75 2,057,500 | 57 720, 500
15 343,900 13 457,900 10 309,000 9 229,000
84,29 _ 2030 14T 0d _41.97 | 13.33 .15.02 | 15.79 ol .
!
7 2,345,500 49 1,338,800 135 3,592,100 70 812,200
3 464,600 2 f) 10 426,600 4 (X)
28,07 19,81 | . 4,08 (0 S, o 0 s (e - o A U VI
8 136,600 3 4,800 il 90, 300
S5ccimt S D A IS W LY LT S ), el O

individusl operetians, but these ere included in the totals,

qn

a
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DEPARTMENT STORES IN CANADA, 193C

TABLE XVII.--Number of Stores, Employment and Wage Facts,

|
4

o e
Number ~ Employment dud
of Full-time employees
Geographic Division Depart- Salaries
ment and
Stores Male | Female wages
¢
L Canada, 1OtBl ceceeevecvocsssecnecconnnnc 146 17,864 | £3,98¢ | 46,140,000
S British Columbia Allsd i fiohlsls setaicrs siels 24 1,898 || 2,375 | &,084,8Q0
2 Prairie Provinces .esesswscssssasnssone 24 4,640 | 5,584 | 12,117,500
4 (8] 7021 o LT I ey IE SRS S K R O e S 61 7,287 | 8,695 | 19,858,800
5 Quebec '"EREEEEREEXENEE I SR I I BRI NN I R 17 3’112 4’896 6’992’600
6 Maritime Provinces cssecsscececcccssncon 20 Qa6 -1 , 288« &, 186,500
i Yukon and Northwest Territories ....... - - - -

TaBLE XVIII.--Hent and Operating

Stores in Leased Premises

Geographic Division Number Per cent
of rent to
stores Rent Net sales sales
$ $ b
8 Canada, total .cevecececcerncccnsnnces ¥a 5,137,000 | 866,070,700 2,00
9 British Columbié e..ee.. DL BN wPoia o 13 499,900 | 3,888,700 £.09
10 Prairie ProvinCes e.ecoeeoeeccoscnce 18 1,991,800 87,155,500 £.29
]-l Ontario * 9 00 60 20 P SN B PO EEOLTIESPOEPLECOCON 24 1,819,100 ll'?,ng,bOO J-°55
12 QUEDEC ..o aidoie s ofs sl diale aiiide glaia § o b el o 9 687,200 | 1,933,200 5,81
13 Maritime Provinces seeceecsscsscoces 8 139,200 14,499,800 .96

(1) Not all stores gave complete information regarding their operating expenses. From
a comparison with Table XVII, it will be seen that 4 department stores with sales
of £3,743,600 failed to supply these data.
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DEPARTMENT STORES IN CANADA, 1930

Sales and Stocks, by Geographic Divisions

Percentage
Woge Facts . of
Part-time employees Stocks on Department
Salaries Hand, End Total Sales | Store Sales
and Net Sales | of Year All Retail to Total
Male | Female wages (1930) (at _cost) Stores Sales
$ $ § $ B
723| 2,934 | 1,235,700 | 352,881,800|51,196,100 2SSO0 00 12.82 1
260 674 262,900 | 38,705,100| 6,946,600 248,597,500 15,57 e
67 449 253,400 | 96,588,600(11,403,800 554,962,100 17.40 5
174 1,380 581,500 | 140,148,400}20,3516,900 1,098, 980 206 12.74 4
188 389 117,800 | 53,227,000( 8,878,200 648,888,500 8.20 5
34 72 20,100 | 24,21%,700( 3,650,600 197,666,500 1£.85 6
- - - = - 3,216,100 - 7
Expenses, by Geographic Divisions
Operating Expenses Reported e
Number(l) Total op- |Per cent Per Other op- | Fer
stores Net sales |eratingex- |operating cent |erating ex- | cent
report~ of such |penses of |expenseto|Total wage |of net|pense, in- |of net
ing stores such gtores |net sales cost sales |cluding rent | sales
$ $ 3 ¢ % § %
142 349,138,200(89,235,300| 25.56 |46,934,400| 13.44]42,300,900 | 1R.1k 8
23 38,504,200 9,560,600 24.83 | 5,246,600 13.63| 4,314,000 | 11.20 9
22 93,487,900 24,463,400 26.17 [12,010,700| 12.85|1%,452,700 | 13.32 10
60 139,706,400( 35,802,900 25.63 [20,380,300| 14.59|16,4R2,600 | 11.04 A81E
17 53,2¢7,000(14,056,600( &£6.41 7,110,400 | 13.36| 6,946,<00 | 13.06 T
20 24,212,700| 5,351,800 22.10 | 2,186,400| 9.03| 3,165,400 5O 13




DEPARTMENT STORES IN CANaDA, 19380

TABLE XIX.-—Department Stores Classified According to Geographic Divisions,

and Amount of Annusl Sales

(Sales expressed in thousands of dollars)

Stores Having Annual Sales Of -

All Department| $50,000 - $100,000 - | $200,000 - $300,000 - $500,000 - $1,000,000
Geographic Stores $99,999 $199,999 $299,999 $499,999 _§999,999 and over
Division Number Number Number Number Number Number Number
of of of of of of of
stores| Sales |stores| Sales|stores| Sales] stores|Sales|stores| Sales|stores| Sales| stores] Sales
¢ ¢ ¢ ¢ $ ¢ ¢
Canada, total . 146 | 352,882 & 276 L& 3,124 35 8,40¢ <8 10,878 16 ], S5 42 319,070
British
Colunbig. s <4 38,705 - - 4 539 7 1,629 5 1,957 a Skl 5 525369
Prairie
Provinces ... 24 | 96,589 1. e ) (X) 3 T 5 1,308 3 2;063| 13 92,193
(01T 20 7L o) e SO 61 1140,148 i 91 10 1,453 iS5 Bl iR 16 6,207 8 5,678 153 123,536
Quebec c.cosoes i YeE 28| - - 2 (x) 7. (el ) (X) = - 8 50,662
Maritime
Provinces ... 20 24,213 1 (x) 5 685 5 SIS L 2 (x) 2 1,190 5 20,310

An (X) indicates that figures are withheld to avoid disclosing individual operations, but these are included in

the totals.
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TABLE XX.~--ESTIMATED SaLkS OF COMMODITIES IN DEPARTMENT STORES — CANADA

1930
Sales Per Cent
$ b
Total net sales of all department sStOTes eceecese. 562,881,800 100.00
Antiques, art goods, statuary and gifts ceeecececccees 820, 300 3
Apparel and accessories, women's, misses' and
children's ® e 9P e S 0E S S ED RS UDD eSO eSO S G SESS SO SSO SRS 72’254’000 20.48
Appliances and supplies, electrical ..c.ceovecvescones 5,613,500 1.00
Automobile parts and accessories (except tires, tubes
aRdl DRI RGN | oo 'y o ='elhe s BB < b s e R oo s 2 e el 878,600 .25
Batteries, SLOTAgE tssecoescasssotssasssssanssassssase 185,600 .06
Bicycles and acCesSOTi€s seecevsecsescosassnccncsnnnes 75,500 .08
Building materifls cveececcsesscessasscscsonsssonssses 139,100 .04
Cameras and photographic SUppli€s sceeecaccscesscsssns 438,300 Gl 4
Cigars, cigarettes, tobacco and smokers' supplies .... 767,300 G P
Clothing and furnishings, men's and boys' ceceeccoccss 39,038, 300 11.06
Drugs and drug sundries cecsesccesscsssescscnvacscsscss 3,985,600 1.13
DEy sgo0de. and nOtIONS, Saieols sslels.c siorsrs v afsts & ois sro v ore s ororsfers 32,603,000 9.24
Farm and garden equipment and supplies ..ccccceeeccece 2s378n800 .84
Flowers, wreaths, €tC. .ccccosncescssacsssoscscsscacss 307,200 .09
Food and kindred products cesessccesccscescocesasennncs 41,459,100 11.7%
mel *® 00 ® 080000 S0 *TE S SO SeeeSsSO0 SO SDOOTERES ¢ e e 88 o LK B 3 IR O 4 1,014,300 029
mrniture 0% 00 0009 90 O0OPTOS0CEOEOI0OES SO TE SO EE RO e 19,269,700 5.46
Furs and fur goods ceiescescssssscscressscososssasnons 3,075,400 Bl6if
Gas appliances and sUPPlies cceeeveveerccserenvosccccns 668,500 IS
Gasoline, lubricating oils and gre&sSes .ceescececcccnss 142,000 .04
Hardware cccsccssscsscsascessscosessossasscasnasnasane 4,703,300 1.35
Hay, grain and feed ccecoeccssescssosssssscrcsoscccons 826,800 .06
Heating and plumbing equipment and supplies «...coveee 810,600 L3
Home fUrnishings ceescescccessassscsvencescocimrssences 38,448,600 10.90
Household SUPPLIES eevesnsossssssosscasssnssssssnasses 1,343,000 .38
INfuntl! WREBT .5 essosdudas st esm g sioustamass osssers sy 5,840,500 1.65
Jewellery, silverware, clocks and watches c.eceecesces 5,618,100 1.56
Leather goods cceceeecccssosvessacccscesosscssscessnans 2,230,400 .63
BUZBEOE. cuke s of s o 0i0 wnais 0 s o Siniallhe 75 e Mioks diniciaiels v afbieie ooy ® 817,700 o3
Miscellaneous merchandise ...c.cccsescevescccoscsssascos 2,871,100 «85
Musical instruments and a4ccesSOri€s eceecscesceccccces 2,480,300 .65
Uik i [Eao SN SN | ¥ L e LR E e e TS lan BB S N ke s o e 648,900 .18
Paints, varnishes, tCe cscecccesarssensecasnvasscanne 1,943,300 .55
Painters' suppliesS c.ccccecesstecscosccancacsncecsncces 250,300 (0ff/
Fadios and radio equipment c.scccceecsscocsssscnsocses 5,866,300 1.49
leceipts from sale of me@ls cecceeesnvcosssecnncascans 5,093,700 1.44
Secondhand merchandisSe sesscesoscnecoccsscccsscacnsens 193,000 .08
Seeds, bulbs, nursery stock, plants, etC. ce.eeevcecns 294,800 .08
Shoes &and other fOOLWEHYr cccececsoccccevasacssosorosnne 26,248,000 7.44
Sporting goods (including gymnasium RELNEIEIE) ~ . +s a0 st 3,057,000 .86
Staticnery, books and m4gazines ccecescscsvsccasessces o5 0% 100 1.53
Stoves, ranges and heaters (other than electric or gas) 2,425,700 .69
Surgical, dental and hospital suppli€s ceceecescescsns 80,400 G
Tires, tubes and tire accessOries .ecescocsososssasans 720,500 .20
Toilet preparations ...scoececcsosecoscoscsesaseancccsas 4,398,600 1.25
Toys and ZAMES coccesessestcnsscsssncancrssosssecsesonse 3,917,600 a0 I
WEllpAPOT cecessecsessstossnsessrossscsannsscsssacnsses £,006,200 Sl
2,061,000 .58

SerVice EEXEEEEENRFE RN I I S A N NI B A A AR O I I L R B I L
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TABLE XXI.--TOTAL ESTIMATED SALES OF SPECIFIED GROUPS OF COMMODITIES

BY DEPARTMENT STOKES, CHAINS AND INDEPENDENTS, ONTARIO, 1930

—_—

Percentage of Sales

Commodity Group Estimated | Dept.| Chain(l)| Inde-(2)
Sales stores| stores |pendents
7
Appsrel and accessories, women's, misses' and
\:hildren's @ 98 A SN S0 EE ST OSSOSO SRNSEEDNPSDN 70,309’955 42.84 10¢84 46'52
Clothing and furnishings, men's and boys' ...| &7,208,156 26.33| 12.74 60.93
Dry goods and notions ce.eveesssesesccocscoces 26,857,409 51.70| 1R.54 35.76
Household furniture 80P SO R OO TFEAN SO IEL eSS 20’649’517 46.15 14.95 58.90
Hard'are ..‘...I....I..'....‘.....‘.I..l..... 20’869’726 6.06 11.41 82.55
Home fumishings ...".l...'.....l'...-.....o 28’807’408 59.77 - =
Radios, parts and accessories ....ecesesccees | 15,418,154 21.67 | 25.00 53.33
Shoes and other fOOLWEAT sesececsssssososeess | 51,118,806 31.98| 14.71 53.31
Stationery, books and magazines .e.eeeesssess | 14,050,967 14.22 - -
Stoves, ranges and heaters (other than gas or
BlectriC) ' EERE R R E NN S A AR BN A B B B B 2’725,108 65'60 = =
Appliances and supplies (electrical) ........| 10,146,302 17.78 - -
Drugs, drug sundries, toilet articles and
preparations .s.eecceeccssecesssoscsocccnnes 28,390,774 9,83 33.02 5§7.15
Groceries .‘...'..'l...l.'..........l....l... 152,465,519 2.89 53029 65.82
Meats, including poultw 2492 20 00820 ¢ 8 ¢0200F¢ 66’704’674 5.75 20.49 75.76
Receipts from meals(3) ...eeeveeccecesscesavs | 435,120,910 6.57 - k

The commodity sales have been built up on the basis of values given by stores

Sales by chain stores are estimated only for leading kinds of stores selling
When no percentage is given, it does not mean that

sales were not made by department or chain stores, but that the information
was not sufficiently complete to permit the calculation of sales by types of

Note:
reporting sales by commodities.
(1)
particular commodities.
operation.
(2)

Sales for independents may include a small proportion of sales made by chain

stores in the less-important kinds of stores for the particular commodity.

(3) Includes sales of meals in hotels.



TABLE XXII.-—CHANNELS OF DISTRIBUTION FOR SELKCTED MANUFACTURING INDUSTRIES,

ONTARIO, 1330

Channels of Distribution

(Percentage of total sales made through

each channel)

Industry Manufacturers' Industrial

wholesale Other Manufacturers'| Other(l) | and other|Household

branches wholesalers|retail branches |retailers| large users| consumers |Export
Slaughtering and meat packing .... 44 .30 1.83 .33 46.70 .51 .40 5.93
Eurmitiiinel ESiohil Sarlil oo roiotalols o isls. <¥o 4.29 4.66 6.67 64.79 16.34 A-BY .58
Fruit and vegetable preparations() BT 60.47 & 34.186 2.27 +08 2.80
Pickles, vinegar and cider «...... 44.51 10.09 - 18.14 .70 23 |26.33
Cotton yarn and cloth cvesecvoceso 16.59 RLL 20 - 9.68 59.92 278 1.86
WeelilcnollohiE S8 UL, | | o oimrsiols s 1o - 20.22 1.49 7.58 70.01 .70 -
Clothing; men's LacBory .<a.sece0s .06 3,17 2., 150 61.85 .94 1.87 - i
Furnishing goods, men's(3) «ec.oean 2.13 37 22 .24 ¥ 6.k 2.44 .95 M &
Clothing, women's factory(4) ..... -3 2.63 2.64 30.26 3.00 1.14 .10 |
Hater alill qaPalh) ..ot oo s oo gooss .44 13.25 1.09 79.42 4.56 a7l S5
Leather boots and shoes .......... - 23.70 2.14 72.34 .06 1.07 .69

(1) Includes department and chain stores.
(2)
(3)
(4) Includes embroidery, lace work, etec.;

and ladies'

(5)

and children's wear.

laces, tapes and bindings;

Includes men's neckwear, men's suspenders, and men's furnishing goods.

Includes straw hats and shapes, hats and caps, and millinery (factory made).

clothing, women's factory;

Includes fruits and vegetables (canned), fruits and vegetables (evaporated), and jams, jellies and marmalades.

women's neckwear;



TABLE XXIII,--EMPLOYMENT AND WAGE FACTS I)

39 -

KETAIL

Independent, Chain and

Independents, Exclusive of Department Stores

Geographic Division Number Full-time employees
el Salaries & | Average
stores| Male | Female| Total vages earnings
$ $
1 Britigh QuBambEitest s ¢ seeso dal | |igame (figures not yet available) ¥
e Prairie PrOVinces snonsnssese 25,928 20,942 5,604 26,546 26,585,000 l,OOl
B ONLario coesesesssonnisdnsanes | 39,715 | 44,589 14,588 69,127 | 9,901,900 | 1,013
4 QUEDOC wv o d oo o fies sieimmssianos | SO | SR, 073 " 953R87748,888 | 90,710,000 925
5 Maritime Provinces oeosceo... | 11,331 | 8,395 3,566)] 11,358, 9,918,000 829
GROCERY_STORES, ONTARIO, 1330

TABLE XXIV.--Average Earnings for Employees in Independents,
Number Full-time Employees
Type of Operation, and of Number Salaries&|Average
Amount of Annual Sales _ stores | iale|Female wages |earnings
¢ $

6 Independents, totBl ..5..esoevesonbsovdecs-| T4 | 2,691 7209 |1,742,7000 7T&Q
7 Annual sales - Less than 5,000 ........| 1,729 73 73 58,600 401
8 " v UL 85,6800 40 995999 ... .0 975 166| 106 132,600| 489
9 P " - $10,000 to $19,999 ...... 829 368" 181 335,500 689
10 9 " - $20,000 to $29,999 ...s.. 280 310] 110 283,000 674
11 L, " _ 236,080 to $48,999 ...... <07 386| 130 400,300 825
12 3 " - §50,000 to $99,999 ...... i <41 61 296,800| 983
5 L v 2 SN, 80- 0 [ OVeF .l s o 20 157 69 £35,900(1,044

14 Independents in Voluntary Chains, total .. 828 642 | 201 641001 128 .
15 Annual sales - Less than $6,000 ...ec0.. 67 14 7 12,100| 576
16 = " . $5,000 to $9,999 .....n. 18 22 4 11,700{ 450
17 g " - $10,000 to $19,999 ...... 319 167 439 148,400 9§94
18 - n - $20,000 to §29,999 ...... 188 183 51 160,800| 687
p o) Ny " - $30,000 to $49§999 ...k 106 166 57 180,900( 811
20 " " 5605000 to §883999 ... .40 84 85 32 112;200] <958
al p " < 100,000 OFOVerie.sesss 1 5 i 8,000(1,333
22 Chains, total 00D BB OHO0IIA0HOO0AINAOSIOHONIOD0Q 649 968 :Z:Z_z._ 11885.400 1‘082
23 Annual sales — Less than £5,000 ........ - - - - -
24 L L - $5,000 tO 39,999 a0 008080 2 2 l 2,200 733
29 i " - = SHOSE00 e GUSLORR ...... gs 29 19 36,600 763
6 n r = $20,000 3o SRETIRD ..ol 97 135 67 182,500 903
_7 3 v . $30,000 to $49,999 ...... 135 224] 116 327,700 972
28 v v~ $50,000 to $99,999 ... 73 134 94 237,70011,043
29 i " - $100,000 Or OVer ..cseos 88 245 218 576,700] 1,251

In some instances, only the figures for a group of chain stores were reported instead
In the analysis of chain stores by size of business in this table,
only those which reported separate figures for each unit are included.

of for each unit.
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MERCHANDISE TRADE, BY GEOGRAPHIC DIVISIONS, 1930

Department Stores Compared

o Chain Stores, Exclusive of Department
Store Chains Department Stores
. Number | Full-time employees Number Full-time employees
of Salaries &|Average| of Salaries &| Average
stores| Male |[Femsle| Total wages |eemingd stores| Male|Femalel Total wages |eumings |
¢ ¢ ¢ ¢
whekbind Buse | ovo@] oSl oim am B | SRERES PN Sl [Baas A6 - sail S Sakid s oliele ke o o] SN o ER
£,340| 5,654(1,656( 7,210{ 9,360,400| 1,298 R4 [4,640(5,584|10,224|12,117,500{ 1,185 |2
5,%88,12,251)5,82418,075| 21,876,100| 1,210] 61 {7,287}9,695/16,932| 19,858800] 1,163 |3
1,698 7,210/3,383|10,593| 11,808,600 1,115 17 |35,112|4,896| 8,008 6,992,600 873 |4
398 | 1,344| 740 2,084 2,020,700 o7a| . 20 926|1,239( 2,165 2,166,300 1,001 |5
GROCERY STOKRES, ONTaRIQ, 1930
" Voluntary Chains and Chain Stores, by Size of Business
5 = — =TI /====
Part-time Employees Proprietors Reporting Salaries e
Number __ | Salaries | Average Number Average
_.. Male | Female & wages | earnings Male | Fpmale | Salaries | earnings
¥ $ $ $
s e O 193 126,400 211 287 29 458,400 1,380 6
48 30 11,600 149 Iz 7 9,300 489 7
80 56 25,500 189 35 7 40,400 974 ‘8
116 56 36,300 211 73 7 99,600 1,245 9
64 1 28,600 278 53 2 81, 600 1,484 10
65 24 19,000 ”41 64 3 102,100 1,54 11
23 3 6,000 231 30 % 54,100 1,691 12
14 4 3,400 189 20 “ | 45,800 eyld 13
167 54 47,300 214 103 ) 168,700 1862 - 14
8 2 3,400 340 3 - 500 600 15
19 5 4,900 204 9 3 9,200 920 16
51 <1l 14,300 139 7 4 35,900 1,158 1%
51 12 14,100 <4 &7 - 42,600 1,578 18
) 9 5,900 <11 23 - 40,100 1,743 13
13 4 4,100 196 16 - 40,400 2,525 20
g 1 600 200 - - - - 21
A 391 £10,000 | 185 20 3 32,300 1,404 S
- - - - - - - - 23
- - - - - - - - 24
5 8 L 2,900 322 - - - - )
)i 26 11,600 204 2 - = > 26
84 58 28,300 232 3 - 9,900 3,300 &7
84 47 26,400 202 3 - 7,600 2,935 <8
270 92 54,300 150 . - - ] - - 29




TABLE XXV.--STORES GROUPED ACCORDING TO AMOUNT OF ANNUAL &/t
FOR ALL KINDS OF BUSINESS COMBINED, 1930

(Sales expressed in thousands of dollars)

iI

— — 4—"'—'=r_—_
Cunulative
per cent Cumulative
Per cent of total Per cent per cent
of total number Sales in of total of total
Stores stores of stores thousands sales sales
2 % ¢ # %
TOAIEE favevene s-szir intorerora rara Marers v It AT 100.00 2 , 6195 176 100.00
A1l stores with annual sales of -

Less dhan . $5,000 . ccs v oiss o os 47,546 38.39 38.39 96,374 Ban6 SIrs
£$5,008 to £9,999 ke v aienan 22,551 18.¢1 56.60 159,484 Suds 9.51
$10,000 to $19,999 ...cvnees 23,439 18.92 76.52 328,616 g/ 21.78
$20,000 to §294999 ......... 11,583 G 84.87 278,568 10.40 SEN8
$30,000 to $49,999 ..cveenes 9,432 7 . 62 9% .49 356,775 JIDi R 45.50 ]
$60;000 to $895999 c.ceenone 5,978 4,83 97 w32 407 ,236 156.20 60.70 hr
$100,000 to §$199,999 ceveaas 2,146 I3 99.056 288,893 NELTE 71.48 t
5200,000 e 289088 ..o 546 .44 99.49 131,008 4.89 EL S
$300,000 to $499,999 ceesees 387 St 99.80 143,946 S5 Y01 81.74
$500,000 to $999,999 ....... 164 CPLE) 39.93 109,515 4.09 85.83
$1.,000,000 or over ..sesese- 85 <O 100,00 379,764 1&slut 100.300

Note: In some instances only the net sales for a group of stores were reported instead
of for each unit. Tae figures for such establishments have not been included in
this table. From a comparison witn Table XXVII, it is seen that 1,145 stores are
omitted and these had total retail sales of §74,144,000.
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T4BLE XXVI.—CHaIN STORES (EXCLUSIVE OF DEPAKTMENT STOKE ChaINS) IN CANADA, 1930,
BY GEOGRAPHIC DIVISIONS
Number of Stores, Personnel, Payroll and Sales
Net sales
Number |Full-time Employees| (chains,ex- Ratio chain
Geographic Division of Sularies &| clsived dept. Net sales sales to
stores Number wages store chains) | (all stores) | total sales
$ ¢ § ®
Canada)FHoball « o s qe'sreomie-slnie oivials 8,476 41,493 | 49,551,600| 503,683,800 | 2,753,319,900 18.29
British iCoINMBHE" (. oropsts.o slaxstosaiotats sheiots o 690 3,352 | 4,261,600 43,133,700 248,597,500 13.76
Prairie Provinces cececcecccecesscscs 2,340 7,210 | 9,360,400| 83,664,000 554,962,100 15.08
(0110726 L (07 D, = S e R TS (S e 3,263 18,075 | '%€1,876,100| €2%,361,608 |d;098,980,200 20,31
QUEDEC sececscscssecccsnsconacsnssns 1,698 10,593 | 11,808,600| 120,221,700 648,883,500 18.53
Muritime Provinces ccccecccesccesoces 398 2,084 | £,020,700| 25,214,700 137,665,500 12.76
Northwest Territories and Yukon .... 81 79 224,200 2,088,100 3,216,100 64.92
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SUMMARY OF RETAIL TH4DE IN GANADA, 193C

TABLE XXVII.——Number of Stores, Perscmnel

(411 kinds of

Employment and

Number Proprietors Full-time emplgyees
Province of Salaries &
storss Male |Female Male |Female weges
1 Canada, total .ceecsese.s | 125,002 ) 113,450]|11,719 | 165,911]|72,472] 247,128,500 _
2 B ittidh GolumhiE | ek deetos 9,501 | 8,606 1,192 | 14,675| 6,513| 23,490,100
3 Alberta sescecsceecscssssncssos 8,592 7,925 544 9,638 3,439| 14,947,000
4 Seskatchewan ccococsssssessnso | 10,841 9,697 469 | 10,158| 2,933 14,170,600
5 Manitoba .csevescssscessessocs 6,859 6,414 496 | 11,440| 6,366| 18,945,300
6 OntArio seeeccesssssesscocsnas | 43,045 | 39,407 4,216 | 64,127)|30,057 (101,636,300
7 QUEDEC veevseersnescesncncsoss | 34,285 | 30,677| 3,414 | 44,995|17,605| 59,511,200
8 New BrunswiCk soeeseesssccssss | 4,434 | 3,965| 544 | 4,516 2,338 6,284,300
B RIS AT T 6,464 | 5,838 763 | 5,415| 2,811 7,006,300
10 Prince Edward Island ee.occe.. 851 872 s 732 395 874,400
11 Yukon and Northwest Terri-
tories sccessossoscoassooccas 130 49 4 215 g 52¢ ,500




SUMMARY OF RETAIL TRADE IN CANADA, 1330

T

Fayroil, vales and ctocks, by Provinces

business combined)

Wage Facts Stocks on
i Part-time employees hand, end
Salaries & Net sales Per cent gt | Yegw
Male Female wages (1930) of total (at _cost) ®.
$ ¥ ¢
23,526_| 13,250 10,485,100 £,755,319,900 100.00 483,397,500 i
1,822 1,453 1,066,200 248,597,500 9.03 41,055, 300 &
1,354 990 616,100 176,637,100 6,42 35,800,500 3
2,111 417 745,700 189,181,100 6.87 45,155,400 4
1,280 676 652,500 189,243,900 6.87 28,253,700 5
10,149 6,780 4,902,100 1,099,990,200 39.95 177,112,500 8
5,348 2,46 1,980,200 648,888,500 L3.57 119,613,700 7
457 525 183,900 84,371,900 5.06 14,806,700 8
(g 488 263,600 99,519,900 3.61 18,606,700 9
126 57 46,200 135,775,700 +20 3,359,400 50
168 @ 38,600 3,216,100 AL 1,735,600 4 4}




TaBLE XXVIII.—SUMMARY OF HETAIL SERVICE ESTABLISHMENTS IN CANAD:, 1350

Number of Stores, Personnel, Payroll and Receipts, by Provinces

Number Employment and Wage Facts
of es- Full-time employees Part-time emplovees
Province tablish- Salaries & Salaries &
ments Male |Female wages Male | Female wages Receipts
$ $ $
Canada, total «ceceee. | 42,805 41,@75 13,382 | &7,967,700 7,880 1,104 3,014,200 | 248,555,300
Yukon and Northwest Terri-
tOI‘ieS P e GO GO CGOOIRLIBSOEBESLDN 19 32 2 37’500 il . = 157,100
British Columbia .eccevceee 5,458 4,036 | 1,716 6,63z,400 647 143 291,500 24,708,300
TR0 T o T e S R S 0 O 0 2,881 2,081 718 3,062,400 414 62 149,600 13,434,500
Saskatchewan .cccececcecvcee 3,608 1,474 462 1,925,200 417 75 156,700 10, 34,600
METHEEQDL Al o'c aia. o556 oness eleransTotvlols 2,493 25979 997 4,095,100 697 7/ 218,300 15,937,800
CRGBIEIGN Senia sTorsis + srafowrerarorii bl L0566 17,170 | 5,297 |24,070,700 ST 516 1,289,200 |109,397,900
DIEHEC AT s ¥ Aok oTa) s s 51BNt | SROMSNE 12,241 3,422 |15,997,800 1,688 174 813,100 63,196,400
New Brunswick ...cevenvsnce 1,393 743 315 848,700 LS al 34,300 4,333,100
NoHAL SEON A s n tasarsieh sterenthssetilels 1,504 1,085 401 1,195,800 7S 28 58,600 6,353,100
Prince Edward Island ..ccee 335 94 5y 104,100 12 - 2,900 658,100
b4 4 - e b



TABLE XXTX.--WHOLESALF TRADE IN CANADA, BY PHOVINCES, 1330

Wholesale Trade

Wholesalers Proper

Number Number
Province of es- of es-
tablish- Net sales tablish- Net sales
ments (1930) ments (1930)
¢ ¢
Prince~EBdnard=Esliandr a1 #% 6l 13,533,300 28 5,455,000
NOV& Scotia cocoeoocecvoR0e0ObO 0O 420 71,616,200 217 59,498,500
Ne R BrullswilGH Torcic ol o ote ohonssonsas. ols 388 72,839,300 1856 30,156,900
BUEBEERS. 52,018 Go-a 50 o70 c o¥arsgiNerarc <Neko 25968 902,963,900 1,479 353,792,500
ORERRIO o5 o Y Poiv s ol R sid) fat O 3,938 [ 1,013,767,400 2,004 387,550,300
Ma-nitoba U 2O OUO OE*Y S UL OOCOONLLE 1,275 608,528’100x 540 78,211,200x
SaskatclBWaN... c.c.ohs'eraorsrorataross saoia 1,610 126,708,400x 1735 46,055,000x
BURENNE. ioso o §ovorigeldin oo gl 1,312 173,052,400% 240 57,321,000%
British Columbis c.cceesecsas 1,104 245,867 ,800% 444 99,468,600
GENADA . o doisie Boleaety sl slabe 13,040 | 3,228,883,400 5,090 |1,097,489,000

*  Preliminary figures.
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TABLE XXX.--STORES AND SALES IN CANADA,

A1l Kinds of

/’
(Sales expressed in
Single
Stores in
Total, all Single Store Voluntary
Stores Z Independents_ Chains
CANaDA, TOTAL - v A
1 StOTes eavscossvece 125,0021100.0 101,115 8(L2 4,753| 3.8
SALESE Wi Selall <75 Sgovara $2,753,320/100.0 |§1,819,739]|66.1 $119,030 4.5
Northwest Territories and Yukon - I
StOI’eS S e Pess s es s 130 loo.o || 44 3599 - il
2 SaleS seess RSB OO SO s 5,216 100.0 s 607 18u9 - e
British Columbia -
3 St oRe S . ¥ 4% sgkrty 9,501100.0 7,843|82.6 B4 || L5
SEUIEE! Iolajsmtlsrelaalenattors $ 248,598|100.0 | 158,721|63.9|§ «,885| 1.2
Alberta -
STHORESE Wots ats ToleReyetors 8,592(100.0 6,619(77.0 SNEIIYS), 6
4 SALEIS! (o BT e ke AR o= ¢ 176,537|100.0 |§ 109,881|6z.2 $ 9,279 5.3
Saskatchewan -
5 STOBESE oo lore oolBheratons 10,841|100.0 7,6£9]70.4 4441 4.1
SATESS o e o el T § 189,181|100.0 |§ 114,311|60.4|% 10,441 | 5.5
Manitoba -
6 St ORESI e I b heks 6,869{100.0 5,473]79.8 2951 4.3
Saillelsl L2 skl . $ 189,244(100.0 |p 145,157|76.7 ¢ 6,485 3.4
Ontario -
7 STEOREIE) o1t ohekahoiohokelors 43,0451100.0 354,938 181.2 1,689 | 3.9
BRIGE v s i i s TDos $1,099,9901100.0 |§ 724,892({65.9|¢ 40,028 | 3.6
Quebec -
3 SHLOTES) o\sie shelsislalenetols 34,285(100.0 28,496 (83.1 1,64% | 4.8
S8le8 esvsvve0ssooe ¢ 648,883|100.0 |§ 4R7,375|65.9 $ 44,050 | 6.8
New Brunswick -
9 SELOBESE < as ofossls =itk ] 4,434|100.0 3,687 |83.2 1651 3.5
SAIES 1o =2 o1e1s. Lo lereyel § 84,3721100.0 |&¥ 60,319(71.6 § 3,563 4.2
Nova Scotia -
'O Stores C R BN BN U WK A Y BB - 6,464 loo.o 5’594 86'5 91 104
. BRNEE: ws Bl - I b $ 99,520{100.0 |¢ 68,344|68.7[§ 2,300| 2.3 &
Prince Edward Island -
J_l StOI'eS N R E N NN 851 lOOoO 792 9501 - e
SAILES] i tefiatasielors o $ 13,774|100.0 |§ ‘.10,052 7.8 - -

An (X) indicates that the figures are withheld to avoid disclosing individual operations,
but these are included in the totals.
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BY PHOVINCES AND TYPES OF OPERATION, 1930

Business Combined

thousands of dollars)

Secticnal
Two- and and Manufacturer-| Other Types
Three-store Provincial National Controlled of
____Multiples Local Chainsg Chains __ Chaing Chains Operation
3 p . T% e T
4,857 3.9 1,340 1.1 2,893(2.5| 3,854 3.1 447| .4 5,743 |4 1
$219,867 | 8.J0 |T'$F0,1511R.6 8207,46§ 7.5|§248,028| 9.0 | §37,436|1.4 | §51,606]1
5 309 & s 22 .1.639 59 4504 = = - 2
§ 521(16.2 = - (x) [ (X) (x) | (X) - - =
437 | 4.6 ReT .4 174|1.8( 249 | 2.6 48| .5 396 |4 z
$ 18,610| 7.5 | ¢ 7,667 (3.1 | $ 23,536/9.5|¢ 24,985(10.1| ¢ 5,159(2.1 | § 7,035]2
348 4.1 36| .4 320| 3.7 <B4| 3.3 ; 451 .6 632 |7 g
$ 13,551 7.7 | § 1,400| .8 | § 11,750|6.7 (¢ 27,360(15.5| § 1,667 .9 | § 1,648
456 | 4.2 24| .2 677|6.2 499| 4.6 S 35 1,059 5
§ 17,0751 9.0 | ¢ 923| .5 | § 18,803|9.9(% 22,307 111%8 | § 2,146{1.1 {-& 3,175{1
264 3.8 49| .7 65(1.0 89| 4.2 31{ .5 393 |5 6
$ 11,916| 6.3 | ¢ 1,678 .9 | § 5,218[2.8|¢ 13,546| 7.2| § 2,704|1.4 | § 2,540(1
1,841 4.3 463 |1.1 1,081|2.5 1,679 {2857 1704 .4 1,£84(3.0| ¢
$ 88,148| 8.0 | $29,513 (2.7 ¢ 91,829(8.4(§100,889( 9.2 | §15,729{1.4 | § 8,962
1,085] 3.2 479 11.4 366(1.1 765| 2.2 89| .3 1,353(4.0| g
§ 50,968| 7.9 | $26,881 (4.1 | § 41,226(6.4|§ 43,295| 6.7| § 9,1<9|1.4 | § 5,964
187| 3.5 18| +3 88|2.0 Bl 12 15| .3 £6616.0 | ¢
$ 64807 7T | & 45L] 6 L8 B304 8eNE S al) § 4If| 5 E1,00800L.0
230| 3.6 47| .7 95(1.5 8] K. 1 L3 i 32115.0 |1
$ 9,561| 9.6 & 1,658(1.7 | § 5,905(5.9($ 10,343{10.4 § 472| .5 | & 938
24| «.8 - - 5 .6 61" ¥ B S | » R318.7 i
$§ 3,010/21.9 - - =00 () | L] $ 11 T a7
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GROCERY STORES IN ONTARIO, 1930

TiDLE XXXI,--Independents, Voluntary Chaing and Chein

TOTALS Less than $5.000 | £5,000 - $9,999
Stores Sales Stores Sales Stores Sales
$ $ ¢

i Independents ..........| 4,117[44,442,000| 1,729|3,759,100 975 | 6,838,1C0
% Per cent of totasl ...{ 100,00 100,00 | 41.99 8.46 | 23.68 15,39
% Independents in volun-

tery chains ccevsccss 828|16,060,900 67| 195,400 119 880,900
4 Per cent of total ... | 100,00 100.00 8.09 1.20 | 14.37 5.48
5 Chains(l) CRCRE BN R NI B A R I 422 29,611,800 - b 2 17,800
6 Per cent of total ... | 100.00 100.00 - - .47 .06

(1) In some instances only the figures for a group of chain stores were reported in-
stead of for each unit. These stores have been omitted from this table.
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GHROCERY STORES IN ONTARIO, 1830

of B

Stores Classified According to Size of Business

Stores Having Annual Sales of -

$10,000 - $19,999 | $20,000 - £23,9991$30,000 - §49,999]$50,000 - £99,999| §100,000 or over
Stores Sales Stores| Sales |Stores| Sales |Stores| Sales [Gtores| Sales
¢ 3 $ 3 $
829 111,366,800 280 |6,693,900| 07 |7,601,800( 77 |{5,130,000f 20 |3,162,500|1
20.14 £56.856| 6.80 14.84| 5.03 17 5 1187 11.54| .49 7.12]|2
315 | 4,466,900 188 |4,492,600( 105 |3,885,500( 33 |2,011,900 1 129,700] 3
38.04 27.81 1 22.71 27.97|1z.68 24.19(3.99 12,53 .12 .81{4
7 420,400 97 |2,434,600| 135 |5,257,800( 73 |4,809,600| 88 [16,671,700|56
6.40 1.42 | 22.99 8.k%|31.99 17.7617.30 16.24|20.85 56.30|6
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