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EXECUTIVE SUMMARY 

General 

In the Northeastern United States, industrial hardwood plywood users annually purchase plywood 

valued in excess of $200 million. The principal consumers are the furniture and kitchen cabinet industries. 

Cut-to-size shipments are increasing as a percentage of the total. 

Observations 

1. Minimal opportunities exist for direct sales of stock panels to kitchen cabinet, radio, TV cabinet and 

store fixture manufacturers. Buyers request CTS or purchase a small volume of stock panels. 

2. Birch and oak are acceptable species. Ash is relatively unknown. 

3. Core requirements vary with consumers. In some instances, only solid whiteveneer core is acceptable and 

in others, particlebbard core is 'increasing in usage. 

4. End-users, wholesalers and brokers are not generally familiar with Canada as a source of hardwood 

plywood. 

5. Finnish Mills are supplying  sonie  birch faced, spruce core plywood to customers who prefer solid birch 

veneer core. 

Conclusions 

1. Canadian mills should be able to develop sales in the area through wholesalers such as Allied Plywood in 

Boston and Cleveland Plywood in Cleveland. Wholesalers should be carefully selected, their salesmen 

introduced to the mill and the Canadian salesmen introduced to the mill and the Canadian salesmen 

introduced to selected customers. 

2. Sandwell and Company recommended the formation of an export consortium similar to Seabord 

Lumber Sales, Vancouver, to market Canadian hardwood plywoods in the United States. The mission 

members agreed that such a step should be considered after individual mills have confirmed their ability 

to sell in the market through regular channels. At this later date, potential members of a consortium will 

have a reasonably detailed knowledge of the markets and the prospects for maximizing Canadian sales. 

Recommendations 

1. Each mill should sell to and service the United States market through a carefully selected wholesaler 

who presently has accounts which purchase stock panels. Canadian production might best be marketed 

as a specialty item. 

2. Formation of a consortium should be considered in the light of the history of sales to the market 

through wholesalers. 



2 
Report of a Study of the Industrial Market in the North Central United States for Canadian 'Hardwood Plywood, 
Sandwell and Company, March  1  971. 

1 
The Market for Hardwood Plywood in the United States, Hardwood Plywood Manufacturers Association, February 1971. 

CANADIAN HARDWOOD PLYWOOD MISSION TO THE 
UNITED STATES 

General 

It is estimated by the Hardwood Plywood Manufacturers Association' that the United States 
consumed 6 billion square feet of hardwood plywood in 1970, of which 70 per cent was imported. The 
growth rate of the volume of imported panels averaged about 12 per cent per year up to  1.970  while. the 
growth rate of domestic production was 7.1 per cent per year. One can estimate 1971 consumption at 
approximately 6.4 billion square feet, 4.5 billion of which was hnported. 

In 1971, Canadian hardwood plywood  production  was approximately 250 million square feet of 
which 35 per cent or 87 million square feet was decorative hardwood and 65 per cent poplar. Shipments to 
the United States totalled 44 million square feet of plywood. In the same year, hardwood veneer exports 
totalled 846 million square feet. 

In a study completed for the Department of Industry, Trade and Commerce in 1971, Sandwell and 
Company estimated : the market demand for industrial hardwood plywood in an area east of Minnesota and 
north of Tennessee/Georgia to be valued at approximately $232 million or 40 per cent of the total market 
for industrial plywood in the United States. 2  

Purpose 

Canada's penetration of the total United States market is minimal considering the proximity of such a 
large market to the producing areas of Ontario and Quebec. The mission was designed to supplement the 
Sandwell study in determining what specific opportunities might be available and to make recommen-
dations to the industry with respect to the most appropriate means of increasing sales to the United States. 
Mission members were asked to consider the viability of an industry marketing consortium similar to that 
employed by Firdand. 

While it was appreciated that individual mills would benefit from participating in the mission, each 
mill representative • spoke for the industry. Each agreed to make recommendations for a long-term 
marketing strategy for those firms wishing to sell in the United States. This report is a synthesis of the 
observations of the mill representatives. 

Membership 

Mission members were: 

T.R. Thompson 

Abitibi Panel Products Ltd. 
200 Brockport Avenue 
Rexdale, Ontario 

L. Ranger 

Commonwealth Plywood Ltd. 
P.O. Box 90 
Ste. Therese, Quebec  

D.J. Pulchinski 

J.H. Normick Ltd. 

19 Council Crescent 
Downsview, Ontario 

A. Iwasaki 
Welwood of Canada Ltd. 
Longlac, Ontario 

W.D. Wardle, Department of Industry, Trade and Commerce, Ottawa, accompanied the mission. 



Itinerary 

March 20,21 

March 22,23 

March 24 

Boston Area  •  

2 wholesalers 

5 kitchen cabinet manufacturers 
1 broker 

Philadelphia Area (Eastern Pennsylvania) 
1 wholesaler 
5 kitchen cabinet manufacturers 
1 contract furniture manufacturer 
2 TV cabinet, etc. manufacturers 

Cleveland Area 

2 wholesalers 
1 kitchen cabinet manufacturer 
3 contract furniture manufacturers 

The list of comp'anies interviewed appears in Appendix A. All appointments were made through the 
Canadian trade commissioners in Boston, Philadelphia and Cleveland. On arrival, the mission was split into 
two groups to obtain broader coverage of the market in the week-long period. 

Observations 

Kitchen Cabinet Industry .  

Mission members visited 11 kitchen cabinet producers. These plants produced a full range of cabinets, 
of all  qualities and varied in size from a 2-man shop to a plant which produced 13,000 units per week. 
With:out exception, the larger companies purchase cut-to-size material to avoid generating waste when stock 
panels are cut up. The smaller shops, which do not require a sufficiently large volume to interest producers 
of cut-to-size plywood, continue to purchase stock panels in small quantities, largely from local wholesalers 
who can make prompt shipments from their warehouses. Specifications for face and back veneer and the 
core material vary considerably over the broad range of the industry. 

That the industry does purchase large quantities of plywood is confirmed by Gary R. Lindell's paper 
"Big Business for Panel Industries" 3  in which it is estimated that the ldtchen cabinet producers consumed 
$100 million worth of hardwood plywood in 1970. 

The United States Kitchen Cabinet Association estimated its market was valued at $1.65 billion in 
1971 and that it will have increased to $1.75 billion in 1972. Material purchases represent about 40 per 
cent of total sales value. Stock panel consumption has declined since 1966 while purchases of cut-to-size 
panels have risen to 83 per cent of total. Recent reports indicate an increasing volume of the cut-to-size 
panels will be made with particleboard core. An increasing volume of veneer core panels will be utilized for 
cabinet doors. 

To illustrate the size of some of the orders, the Canadian Consulate in Cleveland was requested io 
find a Canadian source for 360,000 pieces per month of cut-to-size plywood in 1/8" and 5/32" thicknesses. 

The industry is heavily concentrated in the area east of Chicago and north of Kentucky/West 
Virginia. 

3
Big Business for Panel Industries, Gary R. Lindell, Economist, North Central Forest Experimental Station, Plywood and 
Panel Magazine, January 1972. 



Wholesalers and Brokers 

Five of the 23 visits were made to stocking wholesalers or brokers, intermediaries between the 
producer and consumer. Of these, two specialized in hardwood plywoods, preferring not to compete with 
local United States Plywood, Georgia-Pacific and Weyerhauser warehouses in the softwood plywood 
market. 

Each interviewee expressed interest in hearing from Canadian suppliers of hardwood plywoods to 
discuss requirements, demand and prices. As a group, these middlemen sell large quantities annually in a 
very large geographic area and it was noted that there were regional differences in the demand for various 
specifications. For example, the Cleveland area apparently does not have a large demand for particleboard 
core panels. 

In the broader sense, the wholesale group was not familiar with Canadian producers. In one instance, 
a buyer stated his impression was that duties on imports from Canada were as high as 35 per cent and that 
for this reason the Canadian industry could not be competitive. 

Cont •act Furniture, Store Fixtures Manufacturers 

Thonet-Pennsylvania, a large contract furniture company, purchases cut-to-size material for use in 
tables and desks and will not consider stock panels because of the waste which develops. The company does 
purchase some 3' x 6', 4' x 6' and 4' x 10' Finnish birch, generally of a Sound 2 Sides grade. 

The small store fixture shops in Clevland purchase small quantities from stocking wholesalers in that 
area. Due to the uniqueness of their production, purchases are mainly of stock panels in a variety of face 
veneers, largely with veneer or lumber core, although some particleboard is popular for some end-uses 
because of price considerations. 

Radio and TV Cabinets 

Philco-Ford and Cabinet Industries Limited consume large volumes of cut-to-size birch plywood, 
mainly Finnish. These plants together with the large kitchen cabinet plants should properly be considered as 
assembly operations. 

Small quantities of 4' x 4' Russian birch plywood are used by Philco-Ford for frame supports. 

General Observations 

1. Given the fact that Canada's wage rates are approximately equal with those.prevailing in the United 
States, one must consider whether our core materials are as cheap as, or cheaper than, those of the 
United States producers with whom we compete when selling birch plywood in the United States. It is 
questionable whether existing Eastern Canadian plywood mills, generally, can produce a wide range of 
panels in various sizes at competitive costs with the large United States mills that have the advantage of 
economy of scale. This advantage offsets the cost of transporting Canadian veneer to the Pacific 
Northwest States where it is laid up on softwood core, of which a large volume is imported from British 
Colombia. Certainly, industrial grade particleboard core of 42 lbs. density is cheaper to the United 
States producer than equivalent Canadian core is to the Canadian producer. Lauan or other Asiatic 
species of veneer or lumber core are approximately equally priced to both United States and Canadian 
buyers. 

Since the cost of production and delivery to the United States customer appears to be approximately 
equal for birch plywood produced either in Canada or on the United States west coast, there seems to be 
a chance for those firms that have an advantage in some items of their total range of production. 

2. Mission members discussed the possibility of cutting cut-to-size panels from stock panels but could not 
agree that this would be financially sound at this time. Substantial orders would be required in order to 
minimize waste. The United States demand for high grade faces and large volumes of veneer core 
indicates this type of production would need to be developed in a programmed sequence beginning with 
the log supply and the veneer cutting stage of plywood manufacture. 



Because the supply of Finnish birch plywood appears to be limited by the timber resources, there is some 
rationale for considering the establishment of a mill in Canada modelled after the Finnish mills to 
produce 5' x 5', 5' x 10' or smaller panels for cut-to-size. A constraint may be the lack of suitable 
supplies of peelable birch or poplar, assuming that some poplar could be sold cut-to-size. This does 
suggest, though, the opportunity for peeling logs in various short lengths which are not fully utilized  st 

 this time. 

3. Canadian mills using United States-produced particleboard as corestock can claim a 99 per cent duty 
drawback on board which is re-exported to the United States. The use of this tool might enable certain 
mills to reduce delivered costs of veneered panels by $7 to $9 per M square feet. Such a cost 
reduction might enable a shipper to stay competitive or, alternately, improve the profit margin. Similar 
drawbacks are available on other core, or veneer, if imported and improved in value prior to export. 
Benefits would, of course, vary between mills. 

4. Freight costs should be carefully considered. These can be offset in many cases by securing return 
shipments to Canada to utilize trucks efficiently. Producers using captive transportation will necessarily 
determine whether vehicles can collect loads in the United States for delivery to Canadian destinations 
considering also the Interstate Commission regulations. An alternative exists in the use of common 
carriers. 

5. Customs information is available from customs brokers. Firms may wish to request copies of "Customs 
Information for Canadian Exporters to the United States", a Department of Industry, Trade and 
Commerce publication, which can be obtained through the Wood Products Branch. For some firms, this 
booklet may be useful in establishing prices for export shipments. 

Note: The United States tariffs for hardwood plywoods are provided in Appendix B. 	 • 

Conclusions 

Mission members are confident that Canadian manufacturers can increase their penetration of the 
market in the Northeastern United States by using carefully selected distributors' warehouses or wholesalers 
who service consumers such as smaller kitchen cabinet and store fixtures plants with stock panels. Canadian 
production should be sold as a specialty rather than as a commodity. Opportunities for direct sales are 
limited because of the number and size of users of cut-to-size and the correspondingly small quantities 
consumed by the smaller plants. Credit problems might be encountered if a Canadian producer were 
successful in locating a customer of the right size who is interested in direct purchase. 

Kitchen Cabinet Manufacturers 

The major kitchen cabinet producers con'sume large volumes of domestically produced or imported 
cut-to-size plywood together with particleboard core panels for gables and ends. Smaller firms in this 
industry purchase from stocking wholesalers who are able to deliver a variety of panels as requirements 
develop. Canadian stock panel mills cannot, at this time, successfully penetrate the large volume cut-to-size 
market, which is largely based on 30" modules, and therefore should concentrate their marketing effort on 
the wholesalers. 

Wholesalers and Brokers 	
• 

The wholesalers and brokers are in a position to provide a service to Canadian firms wishing to sell in 
the United States. The competent stocking wholesalers who service smaller firms are well informed on the 
requirements of particular accounts. Those visited indicated a desire to pursue business for Canadian 
producers if prices are reasonable, quality is up to the customer demands and delivery schedules can be met. 

13rokers would appear to be useful if a mill can supply reasonably large volumes of. a minimal number 
of specifications for the larger consumers. There is a definite advantage to selling through brokers because 
collection problems arc minimized. 

The National ;American Wholesale Lumber Association Inc., 180 Madison Avenue, New York, N.Y. 
10016, publishes a meinbers'hip list which Canadian firms might find useful in establishing contact with 



appropriate wholesalers to serve particular markets. In addition, the New England Wholesale L,umber 
Association,- 419 Boylston Street, Boston, Massachusetts 02116, prepares a list of such companies in the 
Northeastern United States. 

Contract Furniture, Store Fixture Manufacturers 

Although the previous departmental report was not optimistic about sales opportunities in this field, 
mission members found that the users can be reached through wholesalers who know both the producing 
mill's capacity and the customer's requirements. Since the volume is small, direct sales are not considered to 
be feasible. Producers using United States particleboard or 1auan lumber core might enjoy some penetration 
of this stock panel segment of the market if duty drawbacks can be used to reduce delivered prices. 

Large volumes may be involved in the industry as a whole. Some specifications, such as sequenced 
birch, walnut and rosewood, at higher prices could well be 'of interest to Canadian firms. 

Radio and TV Cabinet Manufacturers 

The conclusion reached by the mission members in respect of this industry confirms the earlier 
recommendation that no effort should be expended in selling the industry until such time as cut-to-size 
material is available. The small volumes of stock panels purchased, if Canadian production is competitive 
with Russian or Finnish, could readily be supplied by a stocking wholesaler. 

Recommendations 

1. It is recommended that firms establish sound trading relations with one or two selected wholesalers in 
the Northeastern United,States. 

2. It is recommended that at a future date, having established that Canadian mills can be competitive in the 
market, the possibility of establishing a marketing consortium be investigated in detail. 

3. It is recommended that individual mills explore other geographic areas such as Detroit and Chicago. 
Ernphasis should be placed on locating wholesalers who service the store fixtures industry since the 
industry uses stock panels. 



New England 

J. Larson 

Allied Plywood Corporation 

490 Rutherford Avenue 
Charlestown, Mass. 

O'Neil Keeshan 

Lawrence R. McCoy and Co. 
332 Main Street 
Worcester, Mass. (broker) 

E.G. Linehan 
Plywood Ranch Industries 
1001 Watertown Street 
West Newton, Mass. 

Appendix A 

Kitchen Cabinet Manufacturers 

New England 

H.Abdow 

Abdow Quality Cabinet 
124 Water Street 
Leominster, Mass. 

M. Gamble 
Angel Co. Inc. 
340 Broad Street 
Fitchburg, Mass. 

Pennsylvania 

R. Baker 
Cabinet Industries Inc. 
400 Waters Street 
Danville, Pa. 

A. Grandy 
Colonial Products Co. 
Red Lion, Pa. 

G. Frazier 

Kemper Brothers Inc. 
P.O. Box 925 

• Williamsport, Pa. 

Ted Gurette 
Gregg and Sons 

25 Crown Street 
Nashua, N.H. 

R. Corillone 
Wood Hu Kitchens 
343 Manley Street 
West Bridgewater, Mass. 

L. Costello 
Marvell Kitchens Inc. 
400 Waters Street 
Wyoming, Pa. 

H. Brooks 
Quaker Maid Kitchens Inc. 

Leesport, Pa. 

Roy Yerger 

Wood-Metal Inc. 
ICreamer, Pa. 

Wholesalers 

Pennsylva' nia 

E. Ellison 

Lumberrnen's Merchandising Corp. 
107 N. Aberdeen Avenue 
Wayne, 

Cleveland 

N. Kobie 
Cleveland Plywood Co. 
5900 Harvard Avenue 

Cleveland, Oh. 

R. Sankey 
Northwest Inc. 

27101 Oviatt 

Bay Village, Oh. 

6 



Pennsylvania 

S. Robertson 
Thonet Pennsylvania Inc. 

491 East Princess Street 

York, Pa. 

Cleveland 

E. Breit 

Breit Lounge Co. 

5218 Detroit Avenue 

Cleveland, Oh. 

L.L,eiden 

Leiden Cabinet Co. 
1365 East 55th Street 
Cleveland, Oh. 

A. Hayman 
Hayman Wood Products 

17801 South Miles Avenue 

Cleveland, Oh. 

F. Nagelle 

Nagelle Manufacturing Co. 
8110 Lake Avenue 
Cleveland, Oh. 

Pennsylvania 

E. Gardner 

Philco Ford Inc. 

Watsentown, Pa. 

R. Baker 

Cabinet Industries Inc. 

400 Waters Street 

Danville, Pa. 

Contract Furniture, Store Fixture,s 

Radio, TV and Hi-Fi Cabinets 
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TARIFF SCHEDULES OF THE UNITED STATES ANNOTATED (1972) 

SCHEDULE 2. — WOOD AND PAPER; PRINTED MATTER 
Part 3. Wood Veneers, Plywood, and Other Wood-Veneer Assemblies, and Building Boards 

Stat. 	 Units 	 Rates of Duty 

Item 	Suf- 	 Articles 	 of 

fix 	• 	 Quantity 	 2 

PART 3. — WOOD VENEERS, PLYWOOD 
AND OTHER WOOD:VENEER 

ASSEMBLIES, AND BUILDING 

BOARDS 

Part 3 headnotes: 

1. For the purposes of this part, the fol-

lowing terms have the meanings hereby 

assigned to them: 
(a) Wood Veneers: Wood sheets or 

strips, regardless of thickness, quality or in-

tended use, produced by the slicing or rotary 

cutting of logs or flitches; and wood sheets, 

not over 1/4 inch in thicicness, produced by 
sawing and of a type used to overlay inferior 
material; 

(b) Plywood: Rigid wood-veneer 
assemblies bonded together with adhesive 
substances having a central ply or core of 
wood veneer or lumber with one or more 

plies of wood veneer on each side thereof, 

the grain of at least one ply being at an angle 

(usually a right angle) with the grain of one 

or more of the other plies, including such 
assemblies the face ply (or plies) of which 
has been mechanically scored, striated, or 
similarly processed; 

(c) Wood-veneer panels: Rigid wood« 

veneer assemblies, bonded together with 
adhesive substances, except plywood, with a 

wood-veneer ply on one side of a backing, or 

on both sides of a core, which backing or 

core may be composed of lumber, veneer, 
hardboard, wood particle board, or other 
material, including such assemblies the face 
ply (or plies) of which has been mechanically 
scored, striated, or similarly processed; 
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TARIFF SCHEDULES OF THE uNrrED STATES ANNOTATED (1972) 

SCHEDULE 2. — WOOD AND PAPER; PRINTED MATTER 
Part 3. — Wood Veneers, Plywood, and Other Wood-Veneer Assemblies, and Building Boards 

Stat. 	 Units 	 Rates of Duty 
Item 	Suf- 	 Articles 	 of 

fix Quantity 	1 	 2 

(d) Cellular panels: Rigid assemblies 
bonded together with adhesive substances 
with both sides or faces consisting of veneer, 
plywood, lumber, wood-veneer panels, hard-
board, wood particle board, or other board 
composed of vegetable fibers, and with a 
core of hollow, honeycomb, or sponge-like 
construction, whether or not the interstices 
are filled with loose or loosely matted fi-

brous materials; and 
(e) Building boards: Panels of rigid 

construction including files and insulation 
board, chiefly used in the construction of 
walls, ceilings, or other parts of buildings. 

2. The term  "face  finished", as applied to 
the boards and panels provided for in this 
part, means that one or both surfaces of a 

panel or board have been treated with 

creosote or other wood preservatives, or with 

fillers, sealers, waxes, oils, stains, varnishes, 

paints, or enamels, or have been overlaid 	 • 

with paper, fabric, plastics, base metal or 
other material. 

Page 105 
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 :do 	 SCHEDULE 2. — WOOD AND PAPER; PRINTED MATTER 
240.14 Part 3. — Wood Veneers, Plywood, and Other Wood-Veneer Assemblies, and Building Boards 

	

Stat. 	 Units 	 Rates of Duty 
Item 	Suf- 	 Articles 	 of 

	

fix 	 Quantity 	1 	 2 

Wood veneers, whether or not face finished, 

including wood veneers reinforced or back- 

ed with paper, cloth, or other flexible 

material: 
Not reinforced or backed: 

	

240.00 	Birch and maple   4% ad val. 	20% ad val. 

	

00 	Birch (Betula spp.) 	  ' M.sq.ft. 

	

40 	Maple (Acer spp.) 	M.sq.ft. 

	

240.02 	00 	Philippine mahogany (almon (Shorea 

almon), bagtikan (Parashorea plicata), 
red lauan (Shorea negrosensis), white 

lauan (Pentacme contorta and P. 

mindanensis), mayapis (Shorea 
squamata), tangile (Shorea 
polysperma) and tiaong (Shorea 

sP1).)); 
meranti (Shorea spp.); 
red seraya (Shorea spp.); and 

white seraya (Parashorea spp  )  	M.sq.ft. 	10% ad val. 	20% ad val. 

	

240.03 	Other   5% ad val. 	20% ad val. 

	

20 	Hardwood  	M.sq.ft. 

	

40 	Softwood  	M.sq.ft. 

Reinforced or backed: 

240.04 	00 	Decorative wood veneers, not face 

finished, or face finished with a clear 

or transparent material which does 

not obscure the grain, texture, or 

ma'rkings of the wood  	M.sq.ft. 	8% ad val. 	33-1/3% ad val. 

240.06 	00 	Other 	 M  sq.ft. 	5% ad val. 	20% ad val. 

Plywood, whether or not face finished: 

Not face finished, or face finished with a 

clear or transparent material which does 

not obscure the grain, texture, or mark- 

ings of the face ply: 
240.10 	00 	With a face ply of Spanish cedar 

(Cedrela spp.)  	M.sq.ft. 	20% ad val. 	40% ad val. 

240.12 	00 	With a face ply of Parana pine 

(Arautaria angustifolia)  	M.sq.ft. 	12.5% ad val. 	40% ad val. 

240.14 	With a face ply of birch (Betula spp.) 	 7  5% ad val. 	50% ad val. 

	

20 	Panels not exceeding in any dimen- 

sion 5132 inch in thickness, 

47 inches in width, and 85 inches 

in length 	• 	 M.sq.ft. 

Other: 

	

40 	• 	Not face finished  	M.sq.ft. 	•  

	

60 	Other 	 M  sq.ft. 

10 
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240.16- 
240.30 

Boards 

TARIFF SCHEDULES OF THE UNITED STATES ANNOTATED (1972) 

SCHEDUa 2. — WOOD AND PAPER; PRINTED MATTER 
Part 1 — Wood Veneers, Plywood, and Other Wood-Veneer Assemblies, and Building 

	

Stat. 	• 	 Units 	 Rates of Duty 

	

Item 	Suf- 	 Articles 	 of 

	

fix 	 Quantity 	1 	 . 	2 

	

240.16 	00 	With a face ply of European red pine 	 . 

(Pinus sylvestris)  	M.sq.ft. 	8.5% ad val. 	40% ad val. 

	

240.17 	 With a face ply of Philippine 

mahogany (almon (Shorea almon), 
bagtikan (Parashorea plicata), red 	 • 

lauan (Shorea negrosensis), white 

lauan (Pentacme contorta and P. 

mindanensis), mayapia (Shorea 

squamata), tangile (Shorea 
polysperma) and tiaong (Shorea 

sPP.)); 
meranti (Shorea spp.); 	• 

red seraya (Shorea spp.); and 

	

white seraya (Parashorea spp.) 	. . . . 	. ....... 	20% ad val. 	• 	40% ad val. 

	

20 	Pands not exceeding in any dimen- 

	

sion 5132 inch in thicicness, 	. 

47 inches in width, and 85 inches 

in length  	M.sq..ft. 

Other: 

	

40 	 Not face finished 	  M.sq.ft. 

	

60 	Other. 	M.sq.ft. 

Plywood, whether or not face finished (con.)• 

Not face finished, or face finished, etc. 

(con.): 

	

240.19 	00 	With a face ply of walnut (Juglans 

sPP.)  	M.sq.ft. 	20% ad val. 	40% ad val. 

Other: 

	

240.21 	00 	With a face ply of softwood 	M.sq.ft. 	20% ad val. 	40% ad val. 

	

240.23 	 Qther  	10% ad val. 	40% ad val. 

With a face ply of: 

	

20 	 . 	Sen (Kalopanax spp.)  	M.sq.ft. 

	

40 	 Mahogany. (Swietenia spp. or 

Khaya spp. )  	M.sq.ft. 

	

60 	 . 	Other 	.111.sq.ft. 

	

240.25 	00 	Otluir 	! 	M.sq.ft. 	20% ad val. 	40% ad val. 

Wood-veneer panels, whether or not face 	- 

finished: 

With Veneer faces on both sides: 

Not face finished, or face finished with 

a clear or transparent material which 

does not obscure the grain, texture, 

or markings of the face ply: 

	

240.30 	00 	With a face ply of Spanish cedar 	 . 
(Cedrela spp.)  	M.sq.ft. 	20% ad val. 	40% ad val. 

11 



TARIFF SCHEDULES OF THE UNITED STATES ANNOTATED (1972) 	f_l_e_1 °7  
240.52- 
245.60 

Part 3. - Wood Veneers, Plywood, and Other Wood-Veneer Assemblies, and Building Boards 

	

Stat. 	 Units 	 Rates of Duty 

Item 	Suf- 	 Articles 	 of 

	

fix 	 Quantity 	1 	 2 

	

240.32 	00 	With a face ply of Parana pine 
(Araucaria angustifolia)  	M.sq.ft. 	12.5% ad val. 	40% ad val. 

	

240.34 	00 	With a face ply of birch (Betula 

spp.)  	M.sq.ft. 	7.5% ad val. 	50% ad val. 

	

240.36 	00 	With a face ply of European red 

pine (Pinus sylvestris)  	M.sq.ft. 	8.5% ad val. 	40% ad val. 

	

240.38 	00 	Other  	M.sq.ft. 	10% ad val. 	40% ad val. 

	

240.40 	00 	Other  	M.sq.ft. 	10% ad val. 	40% ad val. 

With veneer face on one side only: 

Not face finished, or face finished with 

a clear or transparent material which 

does not obscurb the grain, texture, 

or markings of the face ply: 

	

240.50 	00 	With face ply of Spanish cedar 

(Cedrela spp.)  	M.sq.ft. 	20% ad val. 	40% ad val. 

	

240.52 	00 	With face ply of Parana pine 

(Araucaria angustifolia)  	M.sq.ft. 	12.5% ad val. 	40% ad val. 

	

240.54 	00 	With face ply of birch (Betula spp 	) 	M.sq.ft. 	7.5% ad val. 	50% ad val. 

	

240.56 	00 	With face ply of European red pine 

(Pinus sylvestris)  	M.sq.ft. 	8.5% ad val. 	40% ad val. 

	

240.58 	00 	Other  	M.sq.ft. 	10% ad val. 	40% ad val. 

	

240.60 	00 	Other  	M.sq.ft. 	10% ad val. 	40% ad val. • 

Hardboard, whether or not face finished: 

Not face finished; and oil treated, 

whether or not regarded as tempered, 

but not otherwise face finished: 

	

245.00 	00 	Valued not over $48.33-1/3 per short 

ton  	S. ton. . 	7.5% ad val. 	30% ad val. 

	

245.10 	00 	Valued over $48.33-1/3 but not over 

$96.66-2/3 per short ton  	S. ton. . 	7.5% ad val. 	30% ad val. 

	

245.20 	00 	Valued over $96.66-2/3 per short ton 	S. ton.. 	7.5% ad val. 	30% ad val. 

	

245.30 	00 	Other  	S. ton. . 	15% ad val. 	45% ad val. 

• 	Wood particle board, whether or not face 

finished: 

	

245.45 	00 	1f90 percent or more by weight of the 
wood components consist of one, or 
any combination, of the following hard- 
woods: Pterocarpus spp., Triplaris spp., 

or Virola spp.  	Sq.ft. . . 	6% ad val. 	40% ad val. 

lb. 	v 

	

245.50 	00 	Other  	Sq.ft. .. 	10% ad val. 	40% ad val. 

	

245.60 	00 	Cellular panels, whether or not face finished M.sq.ft. 	10% ad val. 	40% ad val. 

SCHEDULE 2. - WOOD AND PAPER; PRINTED MATTER 
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Page 107 	TARIFF SCHEDULES OF THE 'UNITED STATES ANNOTATED (1972) 2- 3- - 
245.70- 
245.90 	 SCHEDULE 2. — WOOD AND PAPER; PRINTED MATTER 

Part 3. — Wood Veneers, Plywood, and Other Wood-Veneer Assemblies, and Building Boards 

Stat. 	 Units 	 Rates of Duty 

	

Item 	Suf- 	 Articles 	 of 
fix 	 Quantity 	1 	 2 

	

245.70 	00 	Gypsum or plaster building boards and lath 	Lb... . 	6% ad val. 	30% ad val. 
Building boards not specially provided for, 
whether or not face finished: 

	

245.80 	00 	Laminated boards bonded in whole or in 
part, or impregnated, with synthetic 
resins  	Sq.ft. . . 	2.5¢ per lb. 	15¢ per lb. 

Lb. 	v 	4.5% ad val. 	25% ad val. 

	

245.90 	Other boards, of vegetable fibers (includ- 
ing wood fibers) 	  Free 	 20% ad val. 

Weighing 26 pounds or less per cubic 

foot: 

20 	Not over 540 square inches in area 	Sq.ft. 

lb. 	v 

40 • 	Over 540 square inches in area . , . Sq.ft. 

lb. 	v 

60 	Other   Sq.ft. 

Lb. 	v 
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