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CONSUMER COMPLAINTS
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General

This 1s the second Annual Report of Complaints

.and Enquiries, as prepared by the Consumer Service and

Information Branch of the Bureau -of Consumer Affairs.

Consumers héve continued to present their
complaihts and problems to "The Consumer, BOx'99, Ottawa™
a mailing_address_which was established in 1968. The

total of Complaints received in 1969 increased by 115%

over the preceding year. 6,683 complaints were processed

in.1969; 3109 in 1968; making a total of 9792 since the

inception of Box 99._

The Consumer Service and Information Branch has
met-ﬁith manufacﬁurefé, trade asédciations, ahd service
ihdustries in an.effoft to resolve.the afeas of difficulty
that exist relative to commodity and service purchasing.,
For the most part, the bﬁsinéssAcbmmunity~hds been most

helpful in resolving consumer complaints.

Cooperation with provincial agencies has been

Sﬁrengthened‘ The appolntment, in.the second half of 1969,
of Regional Consumer Consultants with headquarters in

. Halifax, Montreal? Toronto, Winnipeg and- Vancouver has



increased the exchange>of inforﬁatidn‘betWeen federal

. ' and'provincialloffices; Consumer Consultants have

also_been:handling'Complaints and eﬁquiries in their

respective Regions. Their' proximity to:the complainant

and theif‘familiarity with regional problems add to the

effectiveness of their role in this activity.

Analysis

‘Appended. to this report are the following

Tables:
| 1,: Complaints

2. ;Complaints

3. -

(a) Complaints
(b) Complaints
4, Complaints

- 5.  Complaints

monthly

monthly

monthly
monthly

monthly

monthly

~ Brief comments are

by.

by

by

by
by
by

subject.¥*

category.¥

subject and category - 1969.

‘subject and category - 1968-69.

subject and province,'

category and‘proﬁince.

presented on the above tables

after which a number of problem areas will be reviewed.

¥ I'm the classification of complainté5_twenty—six subjects

- S II)

and twelve categories are used.. (Refer to Tables I and



‘Table I . Complaints monthly by subject .

Tt is interestingiyo note that the three subjects
which lead the statistical tabulation in 1969 are the same
sﬁbjects'and in thé same order as in 1968. ‘Théy‘afe;‘
Foods; Motor'Vehicles and Accessories; Weafing'Apparei.
Real Estate;Hoﬁsing and Applianbes,éxchanged.uﬁh and 5th.

,Spots.

Table IT ~ Complaints monthly by category

?rices again lead the list in éotal number of
complaints, foliowed by quallty, compensation, alleged
'unefhical practices; and_adverﬁiéing;' In 1965, guarantees
and warranties was in fourth spot,.but in 1969 if dropped
to sixth pléce.' In 1969 complaints agaiﬁst.advértising
increased by lMO%_over 1968. Aileged uneﬁhicél practices.
which did not appear in the top five in 1968 and which
~ occupies 3rd spot in. 1969 includes compiaiﬁts relative to
fraud and deception, bait and switch, iﬁinerant séles;
referral sales, and attempted collection of non-qwing

accounts.



Table III - Complaints monthly by subject and.category

Basically this Table is self-explanatory.

However, some examples will be given. Three hundred

‘and thirty-three (333) cbmplaints were received in 1969

.concerning‘appliances, From this Table it will be seen

that\the"largest‘number; 84, referred to the quality of

appliances, with repairs and servicing at 71 running a

close second; Fifty-four (54) complaints were recorded

on guarantees and warranties. Related to appliances, 1t

is evident that consumers who write to Box 99 are not

‘satisfied with (a) the quality; (b) repairs and servicing:

and (c) guarantees and warranties.

Of the 622 complaints recorded in 1969 against

. motor vehicles and accessories, by far the largest number

(164) concerned guarantees and warranties, with repairs

and servicing (116) and quality (111) coming next.

.Guarantees and warranties will be discussed later in

this report.

The abdve examples will illustrate the trends

indicated in_Table IITI.




Table IV Complalints monthly by‘subject and‘provinceA

With the ekcéptions‘of Prince Edward Island and
Northwest Territories-Yukon, food complaints ﬁfedominatéd
from all provinces. In éeven provinces, motor vehiples
and'accéssorieé came secénd.v Wearing Apparel complaints
fank améng the'top five subjects‘ofiéomplaint in Quebec,

Ontario, Saskatchewang'Alberta and British”Columbia.

In 1969, Ontario produced>the largest number ofi
complaints, followed by British Columbia, Quebec, Alberta,

Nova‘Scotia,:and Saskatchewan.

Table V. Complaints monthlyvby-category and province

While Newfoundland, Quebec; Ontério and British
:Columbia complaihed_most then‘about'prices, Nova Scotia,
New Bfunswiqk,,Prince'Edward<151and, Manitobé, SaskatcheWan 
.and Alberta recordédvthe majority-of'their complainfs aboﬁt

quality.

Problem Areas

A review is preserted of a number of problem
.areaS’that appeared to be significant,-as'indicated by

Box 99 complaints.




Textiles and Wearing Apparel

‘,Problems'rélated to textiles and wearing apparel
priﬁarily fall under three headings:. drycieaning; quality
and'wearability;Acare and fibre labelling. Mahy problems
~rélatiVe to drycleaning_and qQality and wearability could -
have been avoided if adequate care and fibre infofmation |

had been available to the consumer.

It is evident from the drycleaning chplaints
received at Box 99 that coﬁsumers>do not élways receive
compenéatioh for:articles damaged-at the drycleaners.
While it is difficult, due to lack of care and fibre
labelling, 6 determine the area of responsibility when
problems arise as a result of drycleaniné, it does seem
that (1) an obViqus>need~exists for greater understanding
between the>conéumer and.the drycleaning industry as to
thé responsibility.of thé.lattef; and (2) problems, that
ma& bé inherent in the garment, béqome known only dﬁring
the cleaning ﬁrocess. .The.eétablishment of a‘mediatioh
board authérized tb éfbitrate dlsputes betweén a'qustomer .
and thé drycleaning'industry might well be a usefu1
instrument for setfling‘disputesf' Such a committee

already‘exists in Toronto.



From an analyéis of complaints relative to
quality and wéarability‘of textiles and apparel, several
problems are revéaled:. workménship which results in:poor
fit and loss of shape; less than adequate stitching .
coﬁbined with poor—qualify thread; fading,.running and
rubbing off of colour; zippers and fasteners which db
not last; poor material used in pockets; and permanent
bress garments which are indeed not sb. A.number of

complaints were related to imported garments where the

~consumer felt that the qualiﬁy and workmanship were

inferior and the sizes were not the same as with domes—

tically-produced garments.

The lack of adequate care and fibre labelling
has concerned Canadian consumers. It is obvious that a

need exlsts for care.andAfibre identification labels to

‘be permanently affixed to garments'so that’they will be

‘available to the consumer and the drycleaner for the

lifetime of the article.:

A discussion of textiles and wearing apparel

would be incomplete without mention of the flammability

of maﬁerials; ‘Unsuspected combustion involving garments‘



has been the subject of a number of>complaints. The
development of a standard that will reduce this hazard _

is being given high priority.

Hazardous Products

In addition;to the hazard of flammability,
referred to above, other areas of concern are revéaied
by Box 99 letters; The largest afea relates to the
toxécity.of prodﬁCts.- Among the letters are those
requesting ‘a ban on the distribution of free samﬁles of
cleansing agénts fo residences. Other.q&nsumers request
Vcontrol of fhe retall sale of glue’and nail polish remover.
Still others express alarm over thé‘use'of foxic substanées

in toys..

A signifiéaht number of Complaints reiated to
sharp and piercing properties: of toys, especlally doils‘
-and baby rattles. Other consumers were élarmed over the
lack of safefy féatures in child "safety" harnesses, and
the dangerous spacing'of crib glabs. One’mdther complaihed‘
of the nylon mesh used in a child's playpen where a button.
on_the‘littléAgirl'é”dress caught in the mesh causing the

child to choke.
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A variety of products prompted consumers to
write requesting regulations to enforce the use of a

clearly-stated warning on containers of toxic substances.

In addition, consumers. have written regarding
life Jackets, demanding that all manufactured life-jackets,

both domestic and imported, meetzgovernmenb>safety standards.

The Hazardous Products Regulations, which will be
issued in the next few weeks, and the standards for toys and
life jackets that are under development, will solve many of

these prbblems.

Food Packaging and Labelling

Food packaging complaints, in 1969, totalled

64.3% of all packaging complaints. This constituted a

rise of 16% ovefAthe preceding year. In 1968, 6% of all

food complaints involved packaging. In 1969, the figure

rose to 18%.

Food labelling complaints, in 1969, made up 60%

“of all 1abélling complaints, a rise of 2U4% over 1968. Of

all food complaints in‘19695 9% were on food labelling;

an increase of 4% over 1968.
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Complaints on food packaging reveal several
major areas of concern.f gimmicks in food packages,
5.fancy packaging and slack fill proliferation of package

s1zes, allegedly deceptive packaging and vignettes.

Foods which Were the main target of crit101sm
‘relative to gtmmtcks Were cereals, fruit dessert powders,

dry beverages, and flour.

‘ Complaints on fancy packagtng and sZack ftZZ
run numerically at approximately the same rate as in 1968
Consumers expressed the opinion that fancy packaging con-—
tributes to an~1ncrease in cost for the,product sometimes
accompanied by a decrease in package satisfaction. \Aan
'example of this combination is a spice container where<
}the des1gn hampers the inserting of a measuring spoon
Slack- fill complaints involved for the most part foods

A_'such as cereals, potato OhlpS and chocolate bars.

Closely related to fancy packaging are complaints .

that refer to the protheratton of package stzes.

Approx1mately 6. per cent of all food. packaging

complaints are recorded against the 1ong—stand1ng problem f

of aZZegedZy decepttve vtgnettes.
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Complaints about aZZegedZy deceptzve packages

'include disapproval of the cardboard trays used in the.

.paokaging of meat because consumers feel that such a .
‘=p?method of packaging.often hides inferior_portions from

fview;a-A'number:ofgcomplaints\are reoorded.on'bacon where:
'“1the purchaser complained of the quality being inferior to K

‘that of the slice shown by regulation."'

" Other points raisediaboutffood packaging include

:requests_for_special indioators to registerfwhether'or-not

L a food has thawed complaints against returnable plastic

milk containers where the containers become pitted or -

have picked up odours from the storage of a produot other

'than milk, paokages that are hard to open and olose, and-

3the use of staples in olos1ng paokages.3

'AZZegedZy_misZeading'advertising offfoodsfthrough ;

the media has accounted for a small number'ofroomplaints;

Food labelling complaints oan e broken down-
into several Speoific areas. Consumers writing to.Box 99

have requested the follow1ng improvements, which are listed

'below, not necessarily aocording»to.importance or volume of

»oomplaints reoeived'

pl;? The elimination of fraotional weightsr

2;p Complete listing of ingredients.



‘s

3. Elimination,orzclarification»ofhcentsfoffgf
V,deals. ‘ ,“ | .-u".

, MaitAccurate labelling ‘of cut up poultry,_du
ﬁ‘for example, packages labelled chicken g
A’lbreasts should not contain: neck or backbone;

7]5¢f Indication‘of the price'per'unit

6.( Datemarking, particularly of perishable'
'v>foods | V ' ‘
?. jChange in the nomenclature for grades of

processed fruits and- vegetables.

Non-returnable Bottles

0f the total of complaints received on non-

returnable bottles in l968 and . l969, the majority wanted

_'outright banning of these bottles. The remainder drew

uattention_to the~l1tter>problem, ‘the . hazard from breakage,

and . the lack ofuchoicenof container.

However, complaints received on non—returnable

-bottles dropped in l969 by 87%.s

| ”More than*aithird: or.387 of the complaints on "

household products have been on soaps and detergents..




.The following table gives an approximate per—
"centage breakdown of the subjeot matter of the complaints

_on soaps and detergents for 1969
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Drug Products

Complaints’on this Subjéct can be classified
under the followingbheadings:f | | |
1. ngh price. A
2 Cénadian vs foreign prices.
3. Pricé variatioﬁs frbm store ﬁo Spore..
L. Suggested>free meaiéation for penéionerSg
5}~ EXaggerated cléimslof>§ffectiveness of a
product.
6. Slack-fill and containervdesign._

7. Allergic reaotions,

Quarantees and Warranties

In 1968, complaints on guafantees and warranties
 totalled slightly over 9% of the total. 1In 1969, only
5.5% of the total complaints reléted‘to guarantees and .

warranties.

Below are comparisons for 1968 and 1969 showing
the percentage of guarantee and wérranty qomplaints as
relatéd to thevfotal‘domplaihts on motor véhicles and
addessories; electrical and electronic equlpment; and

1_appliances.
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- COMPLAINTS ON GUARANTEES AND WARRANTIES

- AS PERCENTAGE OF TOTAL COMPLAINTS
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' From the complaints recorded on guarantees and

warranties, the following observations have been made:

L.

in most guéranteeé, there always appears
to be a‘gfey area which is subject to
miéinterpretation and 1s the cause of
disputes.

Warranty‘rebair servicé 1s often inadequate
and delayed. |
Consumers often are not compensated.for
delayed or poor service.

Repair parts may not be avéilable or not’
as gbbd as original parts.
Excessive'ser§icing.requiredi

Purchasers encouhter problemé in rejecting
defective goodé'and claiming a réfund of
purchase price. .

Guarantor uéuélly has final decision on.
application of warranﬁy and is‘sole judge
6f thé présence of defects in material or
.workmanship.-' |

Guarantees "often exclude éomponents.

If guarantor stipulates that maintenance
requirements must be péfformed by a specific

dealership, charges may be excessilve.



10.

11.

12.

13.

14,

15..

Quality

Often guarantees are not transferable to

second owner.

Guarantee provisions are blown up and used
as sales and advertising gimmioks. |
Responsibility for predelivery inspection
work is not covefed by manufacturer’'s
guarantee.

Clear and precisé guarantée information 1is
difficult to obtain prior to pﬁrchase.
Some guarantees are not honoured due to

change ofimanagement, merger.or bankruptcy.

The consumer should have recourse to an

impartial board of appeal to review cases

of refused guaranty cléims;

It may be significant to note that in 1968,

13.5% of all complaints fecéived by Box 99 had to do

with product qualiﬁy, In 1969,'thevpercentage of

complaints regarding quality rose to 17%, with the

quality of food and wearing apparel leading the list.




Conclusion

The responsibility of the Consumer Service'and

Information Branch extends beyond assistance in the

resolution of individuai complaints. While this function

obviously is a nécessary one, the recommendation of
remedial measures must remain a foremost objective if

abuses 1n the marketplace are to be corrected.

Many consumers havé'complained aboﬁt the lack
of fibre content labelling on wearing apparel and other

textlle artlcles. The Textile Labelling Bill recently

introduced in the Senate is designed to meet this problem.

Consuméré have cited their‘individual problems
relative to Washing and cleaniné garments and household
textliles, where the absence of care‘instructidns has
caused disastrous results.\.The‘pfoposed Cafe»Lébelling
System, about to be introduced; will help in this,areé

of concern.

It éhould"bé*noted that hazardous.broducts,
elther in the form of.toxic subStanQes,Adangerous_toys,
poorly designed children's furniture, and flammable
fabrics, Have been fecordéd as major problems. The
Hazardous Products Act is now on thé statute books and

 regu1ations are being"drafted to control various_hazards.




ThevDepartment of Consumer and Corporate Affairs

is Vigorously promoting‘tne use of Canada Standard Sizes

" in the manufacture of children's clothing. Clothes

manufactured to Canada Standards Sizes are designed to

"body measurements rather than age specifications, as’

‘ formerly.used.‘~Parents are urged to ask retailers for

CSS garments.

| From complaints on paokaging~and 1abe11ing,
the Consumer Service and Information Branch is able to
report the views of consumers on tnese matters. Such
representations are of significant valne'in any 1egisia—

tive proposal that may be forthcoming,

The areas cited provide exambles_of one use
made of Box 99Vcomp1aints. In additiom.analyses of
complaints form the basis of representations to industry
and trade'associations,.to indicate to the-mannfacturers

where the problems exist, as reported through Box 99.

Theiletters received from consumers make up a
valuable bank of consumer opinion, the impact of which
is reflected in measures being taken'to improve consumer

protection in the marketplace.



CONSUMER ENQUIRIES
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General

A continuing function:of the Consumer Service
and Information Branch is the answering of ehquiries
directed to the Bureau of Consumer Affairs and the Branch.
Enqﬁiries are distinguished from complainﬁs in thét théy
are requests for informétibn rather that'appealé for
assistance or the registration of an’alléged.problem.
While enquiries usually do not require the process of
intercession that fqllowé many complaintsé often a
considerabie amounﬁ of reséarch is needed tovsécure the

information requestéd.

- Enquiries are processed by the Information
Division of the Branch. During the year, 1,594 enquiries
were reéeived and pfocessed.' This represents:an increase

of 66 per cent over 1968.

What Do Consumers Enquire About?

More than 40 per cent of all enquiries fall into’

three subject areas: foods - 17;25 per cent, Government

. 22



functions. and services - 15.43 per cent, and~publications 5_.'

10.28 per cent.

In the food area, consumers write requesting
information on the handling of food 'e .g. reclpes.

ranging‘from cooking fish to making wine, freezing

‘foods, food grading, ete. They also enquire about

ingredients in standardized foods,’nutrition, and how
to secure -the most for thelr food dollar Many of these
enquiries are referred to other government departments
that have specialists in these fields ‘Food enquiries

rose sharply-over 1968, In fact they almost tripled

Governmental functzons and servzces prompted

'the second 1argest number of enquiries and were received

,at about the same rate as in l968 In this area, consumers
_irequest information about the organization and function
.iof the Department of Consumer and " Corporate Affairs'.
:_'particularly,'and about consumer protective legislation

‘uin general When answering such enquiries, it is often

necessary to explain the Jurisdictional positions of the-

'various:levels of government.‘ Many enquiries are received

from secondary school students who: have been ass1gned

7pr03ects involv1ng consumer matters.ji
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More than 10 per cent of enquiries ére requeéts
for publications on a wide range of topics. These enquiries
are often general requests aSking‘if certain publications
exist and whefe publications on certain topics may be

secured.

The fourth most frequent subject of enquiry is
detergents and household prqducts,'represenbing 5.27 per
cent of the total. The most popular topic is biodegradable

detergents and their effect on water pollution.

The general subject of finance ‘attracted 5.2
per cent of the enquiries which range from the subject of
credit cards to cost-of-1living surveys and famlly money

management.

Wearing apparel accounted for U.U5 per cent of
enquiries with fibre content labelling, care of garments,
and standardization of sizes being the subJects of most

questions.

The following subjects each attracted between
3 and A per cent of the total enquiries:. electrical and
electronic equipment, motor vehicles and accessories,

appliances, textileg and education. In most of these

cases, the consumer requested information on.the performance



of-Quality of éertain‘commodities. "While the Division
cannot put itself in the position‘of recommeﬁding one
'manﬁfacturer's product~0r anbther, references containing
the desired information are'Snght out andvpassed én.to
the éonsumer to aséisf him to be. more knoWiédgeable in

his selectidn of purchases.

The remaining 25 per cent of the enquiries are
dividéd-in decreasing numbers amoﬁg 14 other general
subject areas and miscellaneoﬁs;_ These subjects and
the humbers of enquiries involved ‘are presented in
Table VI, enﬁitled Consumer Enquiries, accompanyingv

this report..

A general examlnation of categories into which
enquiries fall is not as significant as in the case of |
complaints, since they do not represent'problem areas.
Enquiries réflect the quridsity of consumers on éome
specific‘subject.  These general areas of-duriosity
weré expressed in thé following order of.fréquency:
prices, quality, 1abe11ing; safety, standardizatidn,
alleged unethical braétices, advertising, repairs‘and
serﬁicing, compensation,Aand guarantees and warranties.
A substéntial number are Categorizéd as misCelianeous
because they co&er an extremeiy broad number of individual‘

subjects.



;Cbnciuéibn. 

In the 1968 Annual Report, it was observed. that

enquiriesi

(1)

‘fall_intoﬁtwo generaliareas of épnéumér'interesﬁ:

Enquiries regarding consumer goods, services,

vand_praéﬁiceS‘initiaﬁédibyvCOnSuméré ih;their B

‘;ownfself?intefeSt, ie. for-thé pUrpdée of

'3gaiﬁing adVantage_in’fheir?own dealings;in

V:thefmarketplace and with busihessq 

(2)

-_Enqﬁirieé‘regérdingVthe résponsibilities

-5and~operatibn_0f various ngérhmenfs, and

‘the avallability of legislation, regulations

and;information which-affect the consumer

interest.

' The l969‘éoﬁ$umer enduifieé3confirm this observa-

tion71~;f



DEPARTMENT OF CONSUMER AND CORPORATE AFFAIRS_‘

CONSUMER SERVICE AND INFORMATION BRANCH :

CONSUMER COMPLAINTS ~ 1968 - 1969

. TABLE I
S § - ,q .‘5; . % ' qgj
SUBJECT CLASSIFICATION . o 5 LR = 2B R |8 (5 |o é% <o
T BelE (BIE A (4[5 B2 (5|35 (BRARY
:Appllances~ ' lis7l 290 50] 26 22| 29| 31| 21 18133 |25 |28 21333 490
| Cosmetics & Beauty Prod.'- 850 4| | 9lar| 8l 4 K| 51 .9 4] 9[15] 96(181
V __Detergents ‘& Hshld, Prod. 51 8. f21 14| 12 18_ 17l10| 4l10| 9|18 |21 {162 2i3
Drugs | " ool el 9| 3|16l |13]10]| 6|10 11]13 |1x |1 2m
Education _ 16| L 6 5| 2 1y 2| 11| 5| 3] 4| 2 331 L9 |
Elect. & Electronlc hqulp.lhé_ 331591 24 27|15]29{16 glar |16 27|27 '292 L38
Finance 66| 11| 18| 6| of 4| 9|26| 6| 8|1y |24 |27 (143|209
“Foods 1681 | 69 [y6 | 81 31| 99 8o 7 | 51 58 L6k L85 .93 12282909
Govt. Functions & Serv, o ol ‘ L1 61 11 6111 28| 281
Home Furnlshlngs 137| 13| 25| 25| 27| 22)19]21|10| 2322|2018 |2)5/382
Housewares sa|l o 7| 5] 8| 5] 8| 2| 2]10l10]| 9] 6] 76|18
‘Insurance 35| 5| 7l alaal 5173 61 4l 3] 21 3] 7| &gl 93
Jewellery o 231 6| 61 3| .7t 7l 2V 4| 3| - 6| 4| 6 B4l T
Medical Equip., & Supplies | 49| 7l |11 22| 5] 6| 7/ ol 5] 2| 4| 8| 81]130
Medical Services - - | 18| 3| 2| &| 4| 3| 5| o 1| al o] 2| 1| 29|a7 |
Miscellanecus - 325 | 27| 66 39 | 41| 39| 53| 22| 10|18 |19 |17 | 14 | 265[690 |
‘Motor Vehiclés & Access. |2381 46| 88| 36| 69|44 | 69|41 ] 30|43 51 | 55 | 50 | 622|860
Perso‘nal‘-}Sei‘:vicésv l92|15] 212|125 62329 7|13 Ri"9 13 | 8162|254
»l?'ubl‘icAations» e 157 _31:» 181 15 25| 2n 2028} 7. 10(12| 6 13 | 199356 ]
Real Estate-Housing x| 25| 25| 7[33 )21 |2L|32|17|38|L4yk|36]|33 332 503
‘Recreation & Equipment  [101{30{25|21{19 |24 |16 |16 |11 |18 |15 13|19 |217 318
Sales Promotions - Sl 81| 8|10f 5| 6} 7|13|26[15 ‘2_6 32 (3730 215 296 |
Stationery & Off, Supplies 26| 2| 3| 3 3l2 {3 2|a| 3| 2|3 357
Textiles - - len| 8|l el 3l 9l 3| 2| 3| 3|10 7| W3]
Transp. & Communication |33| 6| 8| 64| 2| 2{10|10|15 || 8|11 ]| 96|129
Wearing Apparel - 1199|210 |50( 39|38 27|31 |2 |21 |3 |22 |ne |38 | 383|582
- TOTAL - BL09|420{702(398 |546 |41 588 [1103244 [517 (523 |601 600 (66835792 |




DEPARTMENT OF _GONSUMER, AND COR"OL Alh. AFEAT, Rb

CONSUI[ER uERVICE AND INFORMATION BRANLH

C\)NSUI'JLh COLJPLAlNT% - 1968-69

TABLE IT

1968

FEB.

MARCH

APRIL

MAY

JUNE
ooz
AUGUST

SEPT

ocT.

NOT.

DEC,

TOTAL

1969
TOTAL |
96860 |

| CATEGORY CLASSIFICATION

TITOTAL
’JAN;/69

R

3 25 137 |51 139 1w 586 |

INEE

Advertising ' VVN e |27 132 49135 |38 {2

NO
S

Alleged>Une£hical‘Pra0£iCes<'.251f>h8 66 133 127 |14 35v>53 44 57 186 11048k |641 >892>;

Compensation . - 536 |96 128 |87 (40 |47 |99 |99 |31 |6k |53 |u7 ko leno |137s

Guarantees & Warranties  [281(85 47 |42 |15 12 |17 (15 | 6 |7 16 11 | e |37 |ese |

Labelling = T 27 |32 |25 | 6 21 |23 |28 |21 7 |56 |29 |50 |3 1|

|Packeging N - 835 16 |19 19 {13 |1 {17 | 8 14 1|21 19 171 \25h:1

Prices . bsrhe 196 |55 hovios D6l by 196 95 B7 Doz 2zl 2a00)

Quality - o h3027 |e7 a7 [135)er len l6s |so has lo 61 b3 huslasvel

Repairs & Servicing N 02 5 123 b7 3 B3l N2 B1 b7 ho 31 leeslue|

{sarety " hsian 37 |26 b f39 leo b5 (8 19 l23 h3 fu velusa |

-~ |Standardization -~ . o4 21 fo s 7 he h2 |3 1o |7 |21 {15 la3)er7 |

Diiscellancous o7 |9 s n7 ko ko B9 |9 |2 3 |8 |6 |7 bashso ;

|~o

momar. - ogluao|702|398 546 |kaL | 568 103| 24| 517| 523| 601 600668%9792f§




DEPARTMENT OF CONSUMER AND CORPORATE AFFAIRS
CONSUMER SERVICE AND. INFORMATION BRANCH
’ CONSUMER COMPLAINTS ~ 1969 T
N . TABLE III (a) -
_ dla o |-} o | R
" ~ 2| Bla fbal . - 18 o
- ol I ol T A - O DR ) B = o
SUBJECT = ol 218 .l8 [BEla o] o D88 =8 o
: - SIhlbslaleR T 2] 810 H8 8 Hel g 2
5|25 (95518 0SB g 88 s &
- ‘ Sl dpio 0l e | a0 xa|ln ns] s SE
Appliances o |25023 35 |5h | 4 | |25 e |71 3 9] 333"
Cosmetics & Beauty Prod. - (18 | 1| 8| |12]6 (261 9|1 (105 96
‘Detergents & Hshld, Prod. . [12°| 2| 6 | 1|20 (1338 |17 | " |so | & | 5| 162
Drugs - o obefade] Islelsrle | lals | a1
Education _ . la2|8l3 B TR e -2 ' vl 33
Elect. & Electronlc Equlp. 116 39‘ 60 h? ' 5 119 45 53 |1 |1 |6 |-200
-Finance - SO 7487 |8 | o b2 |1 16 a3
| Foods - =~ 8706221 | |222|1100098 (416| " |98 |97 |22 | 2228
. Govt, Functions & Serv. - -~ [ 1] 5| 5|1 - B I R : |l 10) 28 ¢
Home Furnishings =~ 0 |18 {14 [50 21| 20| 2|12 |91 |12 |9 |4 | 3| 215
: ‘Housewares - o s L 6 b a) al 2]11 |20 1213 | 5| 76
" |Ensurance - I3 lwolzr | | 1 e 1|31 58
Jewellery . - oo 7 lete a3 | 4 lalole s
Medical Equip. & Supplles L 6w 2l nl al2ole {4 a2 1| &
Medical Services =~ - | |29 .1 lasi2 || |29
Miscellaneous .~ (k2 |h5 (36 | 6| 17| 16(103]23 [1 | 9 | 1| 53| 365
| Motor Vehicles & Access. |25 |56 [53 |16n| 3|. 2| 63|111} 114 20| 2| 7] 622
‘Personal Services : e f1g lwog) n|cal lasle | 201l 6| 162
Publications . - - - |11 |58 J1o6| | || 9| al 1| 9| 199
Real Estate—Hous1ng :,'-_':'17 anl-orl 22| al . 621 62 31| 6] 3|10| 332
Recreation & Equlpment D21 | 11| 3u 21 6) 518|321 13| 45| 3| 8| 217
Sales Promotions™ Soopd 12230 | |6 1] 2 13| 215
:Statlonery & Off Supplles_._ 3 51 4 .72_3 ) 4 2] 3 1 1 1 31
Textiles - = = = - s ol s o2lwon] 8tas|l |1 6| 2| 79
* | Transp. & Com‘r':nun_icatiOn 4|2l 29 | Al |30| 1] 5 5| 96
‘Wearing Apparel . |19 |1o)s8| 9l37| 1l29hee| 4| slaslon|- 383
TOTAL * - o lh14 [661 |80 371 374 |171{1729118{328 [278 173 |223 |- 6683




DEPARTMENT OF CONSUMER' AND CORPVORATF AFFAiRs. N

CONSUMER SERVICE AND INFORMATION BRANCH

CONSUMER COMPIAINTS - 1968 = 69 -

—

S E TABLE III (b)
: - . - 3
S B lE | A elBHElE] |28 |8 5
o : : _ : . SR o B I B N E) i >y e N —
'SUBJECT. CLASSIFICATION = B | £ [Q+ g |egf-t o) @i o s sat 3
- - ‘ %g R Al B I R T e e B -1 o
| CEGE Slag e |aaleadlatE] B
Appliances -~ 129 |30 k61105 9 43 11091981 6 45 1490
Cosmetics & Beauty Product.s . 29 0 sl {27 |13 |43 (4] 1]20) 11 | 1|18l
Detergents & Household Products Yl Ll 91 1127 119 153 | 2| LY 9 1 61213
Drugs 13| 613 319 |17] 8 T1.9 1 9. |24
. Education : 219127 1L 2 . 181 49
Electrical & ]:,lectronlc Equlp. 27 ko po2 {16 | 133 1 é2|71] 3| 1 {10 |L38
: _'F:Lnance _ - 20 1100} 58 1 71 1] 21 1 . 9:1209
Foods = . - 1109103} 26 | 1 |eah f50 p3i2ls30|  kor pel |32 2909
Governmental Functions & Serv. | 1 51 51 1 a 1] 5 ' o |28
Home Furnishings o les vl jn9 | 12f 1 |16 P3y|a6|1n] 5 |9 382 |
Housewares — ,‘7' L A3 14 11113 |16 126 {17 4 |9 {114
Insurance ; _ : ) ‘- 11 |19 _ 1 hat | 1 17|93
dewellery o0l | 15 [ olwsle| | |m
~Medical Equipment & Supplies. L >7 32 LIs5 12 55 |12 5' I 2. 1 130 .
Medical Services. N 1 2t 21 1 5| 3 2 1] A7
Miscellaneous - | len 159 |87 |23 |36 [32 Juss|a7| 113031 [n51690
Motor Vehicles & Accessories |32 168 195 {2511 6 |2 oo hazhsu|a3) 3 19 lsso |
.Personal Serv1ces : o127 11sl 3 1 >3 |8 | 21 2 9:” 254
Publications o pefes a0l la | hwle | 3l p2- {356
Real Estate-Housing 1o 130 luolee tu | 8381 [u6] 8| 3 ko 503
Recreation & Equipment - Jog |12 166 |29 10 |6 g ho [ f62] 3 I |318
Sales. Promotlons : : ] 90 130|412 d1 e hefa |2 2 11+ 296
Stationery & Oi‘flce Supplles dadlalelobntals 2 l2l2 |2 57
‘Textiles . . V 4716410 |2 29 |4 |13]53 L | 9] 6|1L3
. Transportation & Communlcatlon ' -'4 22 42,' 1l 1381 1 . : 121 129
Wearing Apparel _ o | 26f12lss a3l 1 [ as 2695 | 10 23 |41 582
TOTAL. . [586 807 1463652 [sh1 | 25012309(157d hhk| 453( 277 |428] 9792 |




DEPARTIENT QF CDIJSU}IER AND CORPORATE AFFAIRS

CONSUMER SERVICE AND INFORMATIOM BRANCH -

CONSUMEIR COMPLAINTS — 1969

TABLE IV
SUBJECT CLASSIFICATION é ol om E g,’ E;.: b 535 ﬂ o oe ;S:’ % E%
| | | I NEIEEIREIEIER
Appliances 19 |71 2 (49 jws| 12| 18] 221 59 333
Cosmetics & Beauty Prod, - 120 | 4 L2 1y 96
- Detergents & Hshld. Prod. 31221198 71 4] 7133 162
DrugS"-. 13 |1 17 { 501 3| 4| 2] Lk 124
Education | | 1 17 w1 1 8 33
Elect, & Electronic Equip. 1|11 138 |15 61 13| 7159 1 292
Finance | 1]10 1023 | 49) 6] 3| mius| Al 6| 1| 13
Foods 12|77 (31 | 1 [4831585| 73| 37| 511876| 1 2228
Governmental Functions & Sexv) 2| 2 | 3 L 5 2] 21 5|3 28
Home Furnishings ' 15 {4 150 |112] 5(14 9136 25
Housewares 1 g | 39] 3| 3|13] & 1] 76
" Insurance 11210 |25 1| 3| 5}10 L 58
Jewellery | . _ 2 8 | 22 10 21 10 Sh
Medical Equipment & Supplies- 5 11 |3 370 .1 31 4| 25 .81 .
Medical Services 1 5118 1 3 1 29
Miscellaneous a7 17 12 l19 l18s| 20| 21| 20| 93 1 365,
Motor Vehicles & Acces. 7134 |5 | 1 |8k |275] 20 36| 310123 1|4 | 1| 622
Personal Services L 15 | 85] u{ 8l 6|37 2 | -1 | 162
Publications - Ll 515 |1 113 |1251 9] 3 _'6 28] 12 199
Real Estate-Housing 21 151 2 | 1 |35 |16 '16 9l 16| 7L - L 1332
Recreation & Equipment 5 11 1 120 |08t 11! 8] 10 171 313  2l7A
Sales Promotions 2027 18 | 2 (30 | 70| 16| ] 13| 29| 3 1| 215
- Stationery & Off. Supplies 1| 2 Lo}y 21 5 .31
_Textiles 1 3 14132 3| 8] 8|20 79
Transp. & Communication 7 12 18 | 41| 2} 2| 1120) 1 1] 9%
Wearing Apparel. 8 17 13160 3| 4| 2n| 4h| 8y 3 383
TOTAL 32 1269 99| 26 [L035[2625225 42 [291. 1795 1L | 25 | 8 |6683




DEPARTMENT OF CONSUMER AND CORPORATE AFFAIRS

© CONSUMER SERVICE AND INFORMATION BRANCH -

- CONSUMER COMPLAINTS — 1969

CATEGORY CLASSIFICATION |

|NFLD. . |

IN.s. -

P.E.I.

QUE..

ONT.

SASK.,

ALTA. | o

YT,

TABLE V -

U.S.A.

 OTHER

TOTAL
1969

Advertisiﬁg -

B

o |N.B.

N

173|

=
a

-Alleged Unethical -
Practices :

0.

41

AV

82

ol _

b1 |

Compensation .

35

f89_

h25

:23

|159 |

16

840

Guarantees & Warranties

12

56

170|

8

R

LabellinQEV; 

50, -

136

19

L7

25

105}

3T

Packaging.

92|

12

11

15

22|

im

‘Prices

13

22

Quality-

.3@

76

20

b2k

117

119.

510|

56

61

32

75

7301

221 |

- 148

1722

Répairs_&ksérvicing

127

37

w8 |

27

12

62

328

_Safe£y>_ﬂ -

L8

142

10}

s

Staﬁdardization

| 33

il

173

Miscellaneous -

31

112|

61

S223

. TOTAL -

32'

269

99

26J

1035

o625

228

2291

125

| 66z |

1795




DEPARTMENT OF CONSUMER AND CORPORATE AFFAVIRS“_

‘CONSUMER SERVICE. AND INFORMATION BRANCI—I

‘ . CONSUMER ENQUIRIES - 1969

TABLE VI -

Total Enqulrles to date

o S % ‘ Tl | B
' S8 18 mim | le|ol-|.| 4
SUBJECT CLASSIFICATION =4 1El= BBl l8]s |9 SR
TEE|NI4|BBIRIA|C|E|R] ¢
Appliances | 2| 1] 6| 3| 4| 5| ] -9 8liol 5] 57
Cosmetics & Beauty Prod. g 60 1)l b Al s ' 7
Detergents - & Hshld Prod. 500 | X7] 6f 61 5| 3| 1| 1|1l as| 4l e
Drugs - 9150 9ol 3l al 2f 1| 1l 1| 5| 4l 2| a3
Education 10{20 21 O 31 Ll 4| 21 Ll 5| L| 3 52 .
Elect., & Electronic Equip.-| 11| 8 | 20| 6| 5| 2| 3] 2| 2| 1| 21 &| 6o
Finance 5050 9l -kl 6| 3l12|30| 6| sl10] 5] a3
Foods 13118 | 291 27] 15| 23] 34| 23] 21| 46|57 19 275 -
T Govt, Functions & Serv. 2012) | 39| 8|12} 291 2619 [ 17| 2621118 216
Home Furnishings 202 11| &l 6] 3] a2l ol ul 6l 3| 36
Housewares ' olo] of 2 2{ 2| ali 2l 1l 7l 2l o0
Insurance . olo}| o of o ol xl21l2] 2| 1 3 1
Jewellery . olo| o]l ol ol ol 2{o |2l 2l 2| 2|l s
Medical Equip. & Supplles olo]| o] 1] o] ol ojlx | ol ol olal 3
Médical Services - 0o o] 21 .0l 0ol 210l ol ol1lo 5
Miscellaneous 19060 | 30| 1| 1| 3| 2|5 |8]| 6] 9| 5] 129
‘Motor Vehicles & Access. 3l2 ) 3| o) 5] 3| s5{0 | 4lw3l o] 7| 58
Personal Services ojlo | ofl 3| 50 3| nla |55 2] 3| 0] 26
Publications | olo | ol26]10| 3| 3[22]311201036123] 164
Real Estate-Housing “olo | o]l al ol 2] 2l 2l 76l 8l 1l 36
‘Recreation & Equipment ol2 | ol 2| 1| 1 ‘0|0 .§1‘21 1 3 12,
Sales Promotions | 70 7 2ol x| ol Al 23] 2 3%
Stationery & Off, Supplles O o Of Ll o)l 1| 1|=0o|1jo|l2]lo|l 5
Textiles | 71 94iz2| 2| 6l ol ol 1l 4l alalol 53
Transp. & Communication . ol ol ol ojlolalololilol1lg !
Wearing Apparel 0| 0| 0 2 3.54 211 (19 |12 | 21 7->‘7l
TOTAL. © [LO5 55 16911 102 | 86 | 95 | 7L 153 [189 |32 123 | 159k .
Total Enqulxles Jan., /69 ~ Dec. /69 = 1594
Total Enqulrles to December 1968 = l959‘
| = 2553







