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INTRODUCTION

This is the initial report issued by the Dominion Bureau of
Statistics concerning trends in retail consumer credit in Genada. Sales
and receivables have been reported by half-year periods from the latter
half of 1945 to the latter helf of 1947 (July, 1945 - December, 1947, in-
clusive). From the beginning of 1948, the survey will be undertaken on
a8 quarterly basis, for which appropriate bulletins will be prepared and
published.

The trades selected are those dealing principally in clothing,
household durables, and personal goods:

Department Stores Household Appliances and Radio Stores
Men's Clothing Stores Furniture Stores

Women's Clothing Stores Herdware Stores

Family Clothing Stores Jewellery Stores

Murriers Motor Vehicle Dealers

These were chosen for coverage because of the relestively large
proportion which eredit business was of total receipts according to the
1941 Census of Merchandising and Services. A weighted composite index of
the trades surveyed has been prepared in order to present some notion of
the general post-war trend in credit sales and receivaebles. To provide
a period on which to base half-yearly indexes, returns for the year 1941
were employed. Data on cash, instalment and charge account sales were
available only for the whole of 1941, while the information from 1945 to
1947 has been secured on a semi-annual basis. To arrive at a figure
comparable to the more recent half-yearly data, 1941 totals for cash,
instalment and charge account sales were divided by two producing &n
average half year (1941) value which has been used as the base (=100)
for the sales indexes.
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The bases. for accounts receivable indexes are instalment and
charge accounts outstanding in the hands of the responding firms on
December 31, 1941. These figures were 2lso taken from the 1941 Census
of Merchandising records.

Indexes have been used in place of dollar figures because
of certein problems in the sampling of retail firms. It is expected
that both indexes and dollar values will be made available by 1949.
The survey schedule has been reproduced on Page ii for two purposes;
first, to outline the extent of the information required of the
various trades concerning credit operations; and secondly, to clarify
terms used in the text, these being explained in some detail on the
form.

CONSUMER CREDIT REGULATIONS AND WARTIME PRICES AND TRADE BOARD SURVEYS

Consumer credit controls, administered by the Wartime Prices
and Trade Board were first introduced on October 14, 1941 and were
maintained throughout the remainder of the war period and for some
months afterward. During the latter months of 1945 and 1946 regula-
tions were gradually relaxed by such technicues as lengthening the
period allowed for psyment of charge accounts and increasing the comn-
tractual period of instalment paper on certain commodities. &all
controls were removed on January 13, 1947.

During the period in which consumer credit regulations were
effective, the Wartime Prices and Trade Board conducted surveys of
credit operations at the retail level in order to observe the effect
of controls on the sales and accounts receivable of retailers. In
all, four surveys were made covering the interval January 1, 1941 to
June 30, 1945 by half-year periods. '

On examination of these studies, it was realized that, owing
to the specific purpose for which they were devised, the trends would
not be continuous with those derived from the Dominion Bureau of
Statistics consumer credit surveys. Department store figures of the
Wartime Prices and Trade Boerd studies mey be used in part. Further
comment on the development of present studies from the Wartime Prices
and Trade Board prototypes is made in the note on method at the back
of this bulletin.

THE SIGNIFICANCE OF CONSUMER CREDIT STATISTICS

Credit regulations administered by the Wartime Prices and
Trade Board were intended to help reduce the demand for consumer goods
by stiffening terms of payment of credit accounts outstanding, setting
minimum down payments on instalment- purchases and shortening periods
of repayment of instalment receivables.
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These and controls on prices and on supply of consumer goods
coupled with increases in personal disposable income (personal income
less personal direct taxes) were among the factors which resulted in a
high rate of personal saving during the war period. Since the end of
the war the rate of personal saving dropped sharply as is indicated
by the following table:

Personal Saving and Spendin

m;m-

Prelim.
1939 1944 1946 1047
Millions| % IMillions| % |Millions| % 'Millions| #_
$ $ $ ¢
Personal consumer !
expenditure .... 3,828 92 BR25d 79 L2 89| 8,736 94
Personal saving . 334 g! 1,876 | 21 957 | 11 588 6
Personal dispos-
able income(l) . 4,162 [100] 7,929 [100| 8,669 |100| 9,324 |100

(1) Personal income less personal direct taxes.

The per cent of personal saving to personal disposable income
had faellen to 6% in 1947 from 21% in 1944 and 11% in 1946. In dollars,
personal saving in 1947 was about 1/3 of the 1944 total of $1,67€,(00,0CC.

A fall in the rate of saving reflects an increase in the rate
of liabilities incurred and/or a decrease in the rate of acquisition of
assets. Retail consumer credit is an important type of versounsl liabi-=
lity which enables consumers to spend more on consumer goods and ser=-
vices than they have earned in a period of time.

An increase in personal liabilities and a decrease in person=-
al assets may take place as follows:

1. By the liquidation of personal assets for the purchase of
consumer goods; such as dispcsal of securities, real es-
tate or other holdings, the cash surrender of insurance
policies, the reduction of savings accounts or cash on
hand, etc.

2. By a reduction in the amount of savings out of current
income, in which case a smaller proportion of current
income is converted into personal assets.

3. By securing personal loans from institutions such as
banks, insurance companies, finance companies, money
lenders or loan companies, for the purchase of consumer
goods .

4. By securing retail credit in the purchase of goods or
services from trgdesmen.
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Retail consumer credit falls into the fourth of these cate-
gories, and has to do with the purchase of goods, no data being avail-
able in the present survey concerning service credit. While not all
trades have been covered, the ten kinds reported represented 40% of
all credit sales, 72% of instalment sales and retained 46% of all ac-
counts outstanding according to the 1941 Census of Merchandising.

INFORMATION AVAILABLE

Indexes of sales -cash, instelment, charge and total- were
calculated for the five haif-year periods from July, 1945 to December,
1947. Ipdexes of sccounts receiveble;-instalment, charge and total-
apply to final dates in each period from June 30, 1946 to December 31,
1947,

Percentage composition of both sales and accounts receivable
revealed significant trends which are shown in the tables and charts.
A further set of useful figures were available in the form of ratios
which credit seles were to receivables in the various periods as com-
pared to the base and to each other Once such ratios are available,
the averape period ip days for the repayment of charge account and
instalment purchases may be roughly calculated. This calculation in-
volves assumption of little change in credit sales from the previous
period. lLet it be assumed, for example, that a ratio of 2.0 holds for
instalment sales over instalment receivables in any six-month interval.
In other words by the end of the period instslment sales were twice the
amount of instalment receivables outstanding on the books of a merchant.
By dividing the ratio of sales to accounts outstanding (2.0) into the
number of months (6) it is apparent that the rough average period for
the repayment of instalment purcheses is 632.0 or 3 months (or approx-
imately 90 days).

Per cent of instaelment receivaebles sold to banks or finance
companies is shown in some of the trades when applicable. Charts on
pages 6 and 7 show the trend in indexes of sales and receivables for
the periods covered. Chert £ on page 8 portrays the change in sales
composition from 1941 to the first post-war period (July=-December 1945)
and from then to the last period surveyed. The composition of accounts
receivable in Chart 3 shows the middle point of 1946, as figures were
not available for December 31, 1945. Seasonal variation, however,
affects percentage composition to a minimum.




HIGHLIGHTS..........

The proportion of cash to total sales in the latter
half of 1947 was only slightly above the 1941 aver-
age (60% of total sales). From July, 1945, wken
67% of sales were on a cash basis, the trend has
been toward an increasing proportion of credit
sales.

In most_trades, there was a pronoupced shift from

a ales in 1941 to charge account sale
in the 1945-1947 period.

Accounts outstanding at December 31, 1947, for the
combined trades, hed risen only 25% from the year=-
end 1941 figure, while credit sales were up 85%.

By the end of 1947, the number of days credit out-
standing hed been reduced from 1941 in all trades

except retail jewellery, but had been gaining from
1945 to 1947. In most trades, the period of in-
stalment credit had been reduced much more than
that for charge credit.
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—— CHART NO.3

CONSUMER CREDIT
INSTALMENT AND CHARGE RECEIVABLES
AS A PERCENTAGE OF TOTAL RECEIVABLES

g2 ?ENT ch%%ggo DEPARTMENT CL%::’EHSNG il
L~ CHARGE ——

75t RECEIVABLES 175
50} 7 Z 450

B /,-‘Z«——INSTALMENT——*— | |

/ | RECENABLES [ | | %
o ? Z ? I=DE<I:DE':-£ER53|,|941 % Z / % 'y
VA D smeeee., AA 0 Audd

WOMEN'S FAMILY FURRIERS HousirL%DRAAPg%ANCE
i 0[- CLOTHING CLOTHING e
!
75} 7 175

LU 7
/ U 7

“HUd BEH UL B
\aag 0 A0 0]
00 FURNITURE HARDWARE JEWELLERY AN o
75 4 7‘ ; 475
50 / / %‘ % W 450
25t %/ / Z é é / {25
b 2 //, % % 4 %/ / /// é | %, i3




- 10 =

GENERAL DISCUSSION AND TABLES..........

Combined Tredes (Tebie 1, page 16)
Sales

The proportion of cagh sales in the latter half of 1947 was
slightly abcve the 1941 asverasge of 60.2%. From July, 1945 the trend
has been in the direction of & gredual resumption cf the cash=credit
raetics which were characteristic of 1941 retailing.

While total credit sales have made up a smaller percentage
of total sales than in 1941; a pronounced shift from instalment to
charge account buying hes been evident in the interval 1945 to the
end of 1947 as compared to 1941. This tendency was evident in mcst
tredes. Instalment sales have gradually increased from €56 to 13%
but drained off charge asccount trading only slightly in 1947. From
the more complete series available for department stcres (1941-1947)
it would appear that cash ssles were highest ir the letter half of
1945, with a corresponding low in credit sales.

By the last period of the survey, cash sales varied from
a high of 87% in men's clothing to & low of 33% ir furriers.

Although totsl sales had more than doubled since 1941, by
the July~December pericd of 1947 the combined index of instalment
sales was up only 22% from the base pericd. 4s a proportion of total
treding, instalment sales amounted to about one fifth in tke base
period, dropped to €% in the first half of 1945 ard rose gradually
to 13% by the latter half of 1947. This trend was characteristic of
all trades covered, both durable and soft goods lines. Furriers and
dealers in household durabtles reported highest preportions of instel-
ment business.

Cherge account sales increased both absolutely eand &s a
proportion of total sales frcm the base pericd. 4as compared with
tke doubling of sales from 1941 to the letter half of 1947, the
combired index indicates that charge account sales had multinlied

more than £ 1/¢ times, anc were 24% of tctul sales as compared with
18% in the base figures.

Recejvables

Generally speaking, Trom the middle of 1946 tc the latter
half of 1947 the trend of total accounts receivable wus more sharply
upwerd than that of sales. In the combined trades sales rose 21%
in this interval while receivables more than doubled. Between the
first and second halves of 1947 sales jumped 25% and receivables 3%%.
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Instalment accounts outstandirg in the 10 retail trades
increased steadily over the 4 end-of-period dates for which receiv-
able figures were aveilable, but had not yet reached the base total
(December 31, 1941). Although charge accounts outstanding had almost
doubled by the end of 1947, they had not kept pace with charge ac-
count sales which had mounted to 258% of the 1941 average. The in-
stelment receivable index had dropped to & low of 27 on June 30, 1946,
but rose steadily from that time to 88 by the end of 1947.

On December 51, 1941 instalment receivables made up 61% of
accounts outstanding in the trades, dropped to a low of 36% in the
middle of 1946 and rose steadily to 49% by the end of 1947, Charge
accounts outstanding have followed complementary patterns.

Department Stores (Table 2, peges 17 & 18)

Sales and receivables of department stores were available
for several earlier half year periods in eddition to July, 1945 -
December, 1947. The chart below shows a break between the first and
second halves of 1945, which indicates a revision in the series at
that time. The trends in the earlier series are very similar to the
revised figures.
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Cash sales indexes exceeded charge and instalment trends
until the early part of 1946 when charge sales surpessed cash. At the
same time instalment and charge account trading began a sharp upward
climb which contimied to the last period covered by the survey (July-
December, 1947). By thie time the instalment seles index had elmost
reached that for cash sales, and charge account sales were some 70
pointe in excess of it.
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Recelvebles

Instalment receivubles fell steadily in the five periods
following 1941 and the imposition of controls, only surpassing the
base period in the latter half of 1947, Charge eaccounts ocutstanding
passed the 1941 level at some time during the interval for which
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300~ — - -
DEPARTMENT STORES
b -
INSTALMENT AND CHARGE RECEIVABLES
(DECEMBER 31, 1941=100)
200
A=JUNE 30 CHARGE R
B=DECEMBER 3| RECEIVABLES - i
- .. ,
n. //
% /
ya
100
\r ‘\\ o2 DATA NOT ,
| ~ .. wirs; o AVAILABLE /
-~ - fOR //
\'\,_-;__\ =, eyt . OEC. 31,1948 A o
E ol ’I/N/STALMENT 1
I =N e ] X~ RECEIVABLES ‘
# INDICATES REVISED SERIES |
I 1 = S /| I S— | L 1 1 1 1 i J
1941 A B A B A 8 A 8 A B A 8
1942 1943 1944 1945 1946 1947

the indexes are incomplete, but follow the same upward trend since
the middle of 1946 as was evidenced in inatalment receivebles.

Days Credit Outstanding
Derivation of these
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vide a means of
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One interpretation of the different trends in the preceeding
chart would be that Consumer Credit regulations affected repgsyment of
instalment accounts to a relatively greater degree than charge accounts,
Shorteges of goods customarily purchased on instalment contracts must
also be included as a factor in the reduction of instalment trading in
1942-1945 and for its rapid climb in the latter part of 1946 and in
1947 when supplies returned to the markets.

In the later periods days of charge account outstanding
closely approximated the 1941 average, and the instalment credit period
showed sharp increases from the end of 1946 but had not yet reached the
1941 figure. The seasonal factor in deys charge account credit is
evident from the chart.

Apparel S es - Men's, Women’s and Family Clothi Stores -

(Igb;es S, 4, 5, ppplSy 20, 21)

Cash sales formed a high proportion (ahout 80%) of the total
in men's and women's retail trading in 1941, and a smaller part of
family clothing Store receipts (about 6€%). By 1945 this proportion
had varied only slightly in women's clothing but had risen considerably
in the other apparel outlets - to 90% in men's and to almost 80% in
family outlets. Following the end of 1945, the proportion of cash to
total sales in all three clothing store types decreased from 3 to 4
points.

Men's retail store cash sales have run above charge sales
indexes in the period July, 1945 to December, 1947, while the opposite
is true of retail women's clothing shops. The level of cash sales w&s
about the same in each, but charge sales indexes in women's stores were
well above men's stores. JInstalment sales had dropped to a neglieible
amount in men's stores by early 1946 then increased by & ver; small
amount. In 1945 women's shops instalment sales fell to 68% of the 1941
average and varied little in the succeeding periods, while family
clothing stores showed sizable gains in instalment sales in the same
interval.

The shift from instalment to charge account buying has been
evident in all three clothing businesses.

The trends of accounts receivable in the apparel trades were
similer, charge accounts outstanding exceeding instalment in each in-
stance, Femily clothing instalment receivables in 1946 and 1947 were
a larger proportion of total accounts outstanding than in the other
store types. In all three types, a pronounced decrease in proportion
of instalment receivables took place from the end of 1941 to 194€. DBy
the end of 1947 instalment accounts outstending were 11% of total re-
ceivebles in men's, 13% in women's and 45% in femily clothing stores.

In men's and women's stores, no clear distinction seemed to
have been mede between charge accounts and instalment trading when
considered from the standpoint of number of days credit outstanding.
By the end of 1947 days credit outstanding had surpassed 1941 levels
only in men's clothing instalment sales.
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Furriers (Table age 22

Fur sales indexes were characterized by wide seasonal varia-
tions. Charge sales indexes have exceeded both cash and instalment
from 1945 - 1947. Cash sales proportions gained from instalment in
1945 and 1946 but by 1947 had moved back to proportions close to those
of 1941. In the July-Lecember 1947 half-year, sales were divided:
cash 33%, instelment 44%, and charge 23%.

Unlike other clothing outlets, the greater part of furriers'
receivables have been instalment accounts. These amounted to 77% of
total accounts outstanding at the end of 1941, had dropped to 62% by
June 30, 1946 and risen again to 71% by the end of 1947.

Household Appliance and Radio Stores [Table 7 age 23

From July, 1945, the trend of cash sales in this store type
moved upward less steeply than charge and instalment sales.

Cash sales made up 38% of total trading in 1941, rose to 59%
in 1945, and began to fall off sharply in 1947. Charge and instalment
sales made up 28% and 26% of total sales respectively in July-December,
1947.

A striking feature of the appliance and redio store trade has
been the large drop in number of days instelment credit outstanding -
from 225 in 1941 to 75 by the end of 1947. Such a change may have re-
sulted pertly from shortening the period required for the repayment of
individuel instalment accounts and to larger down payments, leaving
smaller emounts of instalment credit outstanding in proportion to
instalment sales. A similar reduction in days credit outstanding was
true of charge credit but was less pronounced.

Furnjture Stores (Table 8 e 24)

In 1946 cash and charge sales indexes of furniture stores
moved up sharply, with more moderate increases in ingtalment buying.
Small recessions from 1946 in both cash and instalment sales occurred
in 1947. Since the proportion of cash sales in 1941 was small, the
index was influenced by smaller changes than that of instalment which
sccounted for more than two thirds of sales in the base period.

From 1945 to 1947 furniture stores were in a particularly
favorable position as regards accounts outstanding, the total at the
end of that period amounting to only two-thirds of December 31, 1941
totels. The index of total receivables on December 31, 1947 was lower
only in household eppliance and radio stores.

Number of days instalment credit outstanding in furniture
stores increased sharply from 1946 to 1947, but by the latter period
was 120 days as compared to 225 days in 1941. Period of charge credit
was very low ay December 31, 1947: 47 days as compered to 139 days in
1941. :
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Hardware Stores (Table 9 age 2

Instalment sales formed an insignificant part of the hardware
store trade, credit being largely on a charge basis. For the 1945-1947
interval of this survey, cash and charge sales kept pace with each other
consistently indicating that credit regulations and other conditions
affecting most of the retail trades were not operstive in reducing to
eny great extent the amount of credit sales of hardware stores.

The trend of accounts outstanding end day's credit, however,
shows quite clearly that & reduction in the amount of credit on the
books of hardware merchants took place, relative to the amount of
credit sales. The seeming anomaly thet charge account credits require
longer periods for repayment than instalment accounts in all periods
may be a function of the longer credit periods allowed builders and
other commercial buyers of hardware who have standing charge accounts
with hardware firms.

Jewellery Stores (Table 10 age 26

While there was little change in total sales of jewellery
stores in 1947 from 1946 instalment sales showed heevy increases.

Of the trades reviewed, jewellery operations alone indicated
a larger gain in charge accounts outstanding than in charge sales. By
the final half of 1947 charge sales were 80% above the 1941 average,
but charge receivables had climbed 110% by December 31, 1947. In ad-
dition, charge receivables, which accounted for about one-third of the
total in 1941, took up 40% of all accounts receivable by the end of 1947.

Number of days charge credit outstanding by the end of 1947
was greater than the end of 1941 figure, but the instalment period had
reached only 106 days as compared to 129 days in 1941,

Motor Vehicle Dealers (Table 11 age 27

The conditions of sales of motor vehicles during the war pe-~
riod, shortages in the immediate post war, and methods of financing of
motor vehicle sales makes the picture of credit buying in retail motor
vehicle firms somewhat difficult to analyze.

The majority of new automobiles sold are financed directly
from the manufacturers through the dealers, who rarely assume the in-
stalment receivable. Table 11 shows that nearly 60% of instalment
paper is sold, or handled by the finance companies, a small portion is
retained on the books of dealers, and probably a large proportion of
the remainder represents the down payment which in most cases is a
minimum of 1/3 of the purchase price.

It was learned from dealers that the proportion of charge
sales had increased as a result of additional lines of accessories
carried and services offered by motor vehicle dealers when vehicles
were scarce. OSince instalment credit is handled in very small amounts
by dealers the high percentage of charge receivables is understandable.
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Keteil Consumer Credit, 1947

Table 1, = Consumer Credit - Combined Trades

INDEXES i
Accounts receivable
Sales during period .
Pk Tnstal- xiﬁtZi’? Ao
Cash -—— Charge | Total ment Charge| Total

1941 - Half year average | 100.0| 100.0 | 100.0| 100.C 100,0 |100.0 1100.0

1945 - July =~ Dec. eo...| 156.9| 46.4 | 148.7| 132.1 (not available)

1946 - Jan. - June .....| 151.4| 50.2 | 166.2 | 132.6 27.0 |116.7 | 68.5
- July - DeCe e....| 191.7| 69.6 | 213.2| 170.1 a7.8 |138.4 | 77.6

1947 - Jan. = June .....| 174.7| ©9.8 | 226.5| 165.7 54,2 |151.9 | 92.0
- Juliy = Bag. Je..o| 207.08 222.2 | 257.7 | 205.0 87.7 |189.0 }|126.7

PERCENTAGE COMPOSITION

18.1 | 100.0 60.6 39.4 {1C0.0
25.1 | 308..0 {not available)
2502 100.0 36 04 6306 100.0

1941 7
9
7
2 25.5| 100.0 38.2 | 61.8 |100.0
2
4

U945 o~ Taligsr = e oo oe| GRLD

Half year average| 60.2| &2l

7

1946 -~ Jan. = June .....| 66.1 8
9

2

3

July = DBG. coeeo| 65.2
1947 - Jan. = June ..., 62 .6

1l 25.2 | 100.0 45.35 | 54.7 |100.0
July ~ M. 00| 6861 X

24,0 | 1C0.0 48,5 | 51.5 |100.0
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Table 2. - Consumer Credit - Department Stores

A. INDEXES
: Accounts receivable
Si
Noaasl ales during period 6 SMYSe bepiad
Cash Instal- Charge | Total Instal- Charge |Total
ment ment
1941 - Half year average| 100.0| 100,0 10C.C | 100.0 1C0,0 [100.,0 |[100.0
1942 Jais = dune o..d0 ] NEaR7 W77 1082 | 102.5 8l a7 60.6 61.3
Jllly bt DGCo o9 000 12704 9406 11702 1211'6 6209 8009 70'3
1943 Jane — June 3% .| M5 66 .5 104 .6 | 106 .8 36 .4 5% 9 (Ld8k3
ULy = DEc. wasre. | JEORIL 82.5 123.4 | 123.0 42 .4 Ba2w ] 58.8
1944 Jan., = June s%sv.| 1286.5 65.7 108.6 { 115.1 2002 61.6 42 .6
July - Dec. sss'i. | 147.4 84.0 188.8 | 157.0 39.8 90.1 60.5
1945 Jani = JuNe ¢os.o| S 64 .4 18887 | 123..4 28.1 68.4 44 .7
------------- 1--————-—-“---- - —— - -_--__1 T - —
July - Dec. .euo.| 166.5] 91.1 | 164.9 | 159.5 (not available
1948 Jany =NJune o % |k 1SS 835.7 173.5 | 146.2 34.8 |128.7 70,7
Jully: = Degl. . oJBai VSN2 PS8BT 223.8 | 189.6 54.9 [191.8 [107.3
1947 Jﬂn. ‘S June OO0 9N lsove 14200 22205 16704 8309 17300 11800
Jully = Dec. oo ool 208 A= 2ENRE £78.4 | 217.2 142.2 |256.8 |186.1
B. PERCENTAGE COMPOSITION
1941 - Half year average 75.1 10.9 14 .0 | 100.0 61.7 38,3 1100,0
1942 Jan. = June ..... o8 9.4 17.4 | 100.0 59.2 | 40.8 |100.0
July =~ Dec. ecec. 73.7 9.7 16.6 | 100.0 52 .6 47.4 |100.0
1943 Jan, = June c.... 7545 7.8 16.9 | 100.0 47 .2 58.8 |100,.0
July - Dec. ..... 74 .3 8.4 17.3 | 100.0 42.4 57.6 |100,0
1944 Jan. = June ..... 75 .6 7l 16.3 ] 100.0 40,3 59.7 [100.0
July - Dec. ceewve 76 .4 e 165l | 1600 87 .17 62.3 |100,0
1945 Jan., = June cueeo 77 .4 6.4 LA [ (0T0 1) 35.9 64.1 |100.0
July = DeC. veee.|. 79.3 6.2 14,5 | 100.0 (not available)
1946 Jan, = Juné c.s.. 7750 6.2 16.7 | 100.0 30.4 69.6 |100.0
July = DeC.c ceuse 76 .3 0l 16.6 | 100.0 31 .6 68.4 [100,0
1947 Jan, = June s.o.. 7| 9,2 18.7 | 100.0 43.9 56.1 |100,0
July = DGCa XEEE 7119 10«1 18(;0 10000 4702 52.8 100.0
Note A revision in the series occurred after June 1945.



-18-

Table 2. (Cont'd) - Consumer Credit - Depaertment Stores

C. ShLES-RECEIVABLES RATIO

DAYS CREDIT OUTSTANDING

Date Instalment Charge Instalment Charge

1941 - Dece 31 ..secesen bl (o HE 164 78
1942 = June 30 cioeseess 1 3.3 150 515)

= Njech. ‘SUNERE L ). R Tl 2.8 120 64
1943 = June 30 eececeses 1.8 3.9 100 51

~ DEeCk; S8 B o« e olele i1M0) 2.9 95 62
1944 - June 30 ..ocovone B2 3.4 82 53

= Dec, 31 sevcesness 2.0 2.9 90 62
1945 = June 30 ccsescecs 2.8 3.4 82 53

—— e o= - - -_-_-..,--k .......................

S5, T RS (not available)
1946 = June 30 ceesssvees 2.6 0] 69 60

= Hed. BT Sep tES e 2.4 2.6 75 69
1947 - June 30 cececvses 1.8 2.9 100 ! 62

- Dee, 31 Lieecinu 1.5 2.4 120 75

Note -

4 revision in the

series occurred after June 1945,
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Teble 3. - Consumer Credit = Men's Clothing Stores

A. INDEXES
. . Accounts receivable
Sales durin iod
Period “ E-per at end of period
Instal- Instal=
C (0
ash e harge |Total il Charge| Total
1941 - Half year average | 1€0.0| 100.0 | 100.0 [100.0 100.0 {10C.0 | 100,0
1945 = July - Dec. +....| 176.8| 11.0 | 109.7 |158.7 (not available)
1946 -'Jan. = June .....| 158.7 12.0 | 110.1 |144.3 10.8 | 80.5 62 .4
="July = Decs cee.e 180.9 1745 1301 NS5 S5 16.8 |107.2 83.8
1947 - Jan. = June .....| 164.8} 33.5 147, 94]|598 .6 22.7 |117.6 92.7
="Joly"= Dec. iseev| 801lsH 39.3 le4.2 {188.0 Szt [M4ght IHL18 8

B. PERCENTAGE COMPOSITION

1941 - Half year aversge 0.3 4) {0l 1457w IO @ 28 79 74.1 LIO0,0
1545 = July - Dec. c..0.| 89.5 0.3 10.2 |100.0 (not available)
1946 - Jan. = June .ces. 8€ .4 0.4 11.2 [100.0 4.5 |- 95,5, |-10@0

= July = Decs cosse 87.9 0.5 11.8 j1e0.6 Sl 94.8 [100.0
1947 - Jan. = June c.c.. 85 .6 I 153.3 [100.0 6.4 93.6 | 100.0

= July = Dec: ocuseo 86 .7 eyl 122 |'106:0 11.4 88.6 |100.0
C. SALES = RECEIVABLES RATIO DAYS CREDIT OUTSTANDING

Date Instalment Charge Instalment Charge

1941 = Dec. 3liss-vrsesss 2.3 2.4 78 75
1946 = June 30 OO e e v e 206 302 69 56

= Decs 3l cecosocoe 2.4 24 75 62
1947 - June 30 .ioecacscn 3] V% 3,0 49 5&

= DeCs Gl cpaow e om ore 129 2.8 95 64
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Table 4. - Consumer Credit - Women's Clothing Stores

A. INDEXES
Sales during period Accounts recelYable
Period at end of period
Cash [TRstal" Charge | Total Instal- Charge| Total
ment ment
1941 - Half year sverage{| 100.0| 100.0 100.0 | 100,0 100.0 |1C0.0 |10C.0C
1945 - July - Dec. .....| 16E.2| 67.6 | 189.8 | 163.4 (not available)
1946'~ Jan .. June .....| 160¢7 62.1 193 4 °| 1576 29.0 [|125.6 87.5
= il = WesEl .0t YOLRA 7.8 | 21l sss 1l8d.S d4..] aress |L22u
1947 - Jane = JUNE. soles 174.2 628 1 12850 ARs.Q 35.3% |166.6 |l28.2
= Fly = Beet| vk . | 26540 737 0 266.8 | 204 .5 65.4 [238.9 [178.5
B, PERCENTACE COMPOSITION
1941 - Half year average 76 .E 77 13.5 | 100.0 38.2 | 61.8 |100.0
1946 /' Saldly = ElEen" a9 gl.1 3.2 15 ¢4 [iGEEe (not available)
1946 -~ Jan. = June ..... 80.4 &I, l6.6 | 100.0 1247 87.3 |100.0
- JUly e DeCu PR ] 81 §5 3-\.0 1505 lDOuO 1398 88 qi?' 10090
1947 = Jan. = June ..... 76 .7 2.8 2054 lIEe.6 . 1 £9.9 {100.0
= Jaly- ="Bethl <o /47 2.8 19.9({ 100.C 127 87.3 |100.0
C. SALES - RECEIVAELES RATIO . DAYS CREDIT OUTSTANDING
Date Instalment Charge Instalment Charge
194Q%- Dec. D ok eesiios s 2.1 O %) 88 78
1946 = June 30 .ssesoess 4.4 37 39 49
o DGC» 31 soesarcon 3.;5 209 Sl 62
19477 Juneé BO Suive e loooe 3.8 3.2 47 56
= Decu 31 eocopcavee 205 206 72 69
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Teble S5, - Consumer Credit - Family Clothing Stores

A. INDEXES
Accounts receiveble
Sales d
A es during period at _end of period
Cash Instal= Charge | Totel Instal= Charge| Total
ment, ment
1941 - Half year average | 100,0| 100,0 | 100.0 | 100.0 100.0 |100,0 |100.0
1945 = July ~ Dec. ..s.. | 197.2] 62.1 | 193.7 | 169.8 (not available)
1946 = Jan. = June .....| 182.41 54.4 | 165.6 | 156.9 32.6 |101.0 | 58.2
=3Tuliy (5 BeCH teenre IXZ1725 77 .4 198.8 | 189.8 50.6 |135,1 82.3
1947, ~dians ‘= June wwwaliglierEs 93.7 18341 1 70,7 60.2 [126.0 85.8
= July: - Decl. ..o [HRE6 81T 224 .3 | 206 .9 85.2 |167.0 {116.9
B. PERCENTAGE COMPOSITION
1941 - Helf year average 67.5| 17.8 14,7 | 100.0 62.6 | 37.4 |100.0
1986 =.Judly ~Dép. 1.0 [0 78 6.5 1520 000 (not available)
1946 - Jan. = June ..... 78.5 6.1 15.4 | 100.0 35,0 | 65,0 |100.0
=Jully) = lheel phae. o3 7.3 15.4 [100.0 38.5 | 61.5 [1C0.0
1947 = Jan. = June ..... 74,7 9.3 16.0 | 100.0 42 .9 57.1 [100.0
- July - Dec. ceess 74 .5 9,3 16 .2 | 100.0 44 .6 55.4 {100.0
C. SALES = RECEIVABLES RATIO DAYS CREDIT OUTSTANDING
Date Instalment Charge Instalment Charge
1941 = Dec. 3l icecensns g 1902 1y 150 106
1946 = June 30 cevecscsn 2.1 2.8 86 64
=pDects Sl o zsere s 1.9 2.5 95 7e
1947 -t June 30 E 3N BE KN BN L] 2.0 2 6 90 69
= Dec, 3l ,veveovacn 1.7 2.4 106 (5|




Table 8. - Consumer Credit - Furriers

A. INDEXES

Sales during period hccounts receivable

Period g at end of period
Cash jinstals Charge | Total Instal- Charge|Total

_ment ment

1941 = Half year average| 100.0| 100,0 190.0 120860 10050 1106.6 (1900

1946 = Ty 5 Beek 9., 0 B8EY || N0 .2 248.9 | 208.7 (not available)
Y948 = Jan . —dmey . ... 0349 %95 1561 1"HE90 62.6 [1£8.5 el
= Ty = AURCHN Ly, wf (NE7SeER] S8 2685 .4 | 241.8 S495 7 |vhsd (101 4
1947 -~ Jan. = June o.....| 147.6| 104.9 186 .4 | 133.8 9242 1918 "} 1135.4

July = Dec. ceueo| 285.4 | R43.4 | 320.5 | 271.3 138,5 |210.1 |153.7

SR

B. PERCENTAGE COMPOSITION

1941 - Half year averasge| 32.2| 47.2 20.6 | 100.0 L | 229 HlRi0d.0
15458 = Tlly -~ Degt oLou-{ ''E819 |~ 38.5 24 .6 | 100.0 {not available)
1946 = Jan. ;= Jane - s 39.9| 34.4 255 ['aoey0 Gl | SRES “ |0
SRR R e T 36.7| 39.0 24,5 | 100.0 7063, | 2867 [100.0
1947 = Jan. = JUNE c.eras 34 .8 38 .8 26.4 | 1060.0 64 .0 36,0 [100.0
=" Jnaly =rleer byl S352 44 -4 22 .4 [1100.0 70.9 29,1 |100.0
C. SAIES - RECEIVABLES RATIO .. . _._ DAYS CREDIT OUTSTANDING
Date ‘ Instalment Charge Instalment Charge
1941 = DeCO 31 I S BN B B AN ) lnl 106 154 113
1948 = '‘Tune FO N beletleie 1.4 1 57 129 1086
= Teee, BN I B K i« 2.4 38 75 51
1947 = Jme: SO L taer oo b e 1.3 16 138 113
= Decn N8 : ok «pieoh & i 210 2.5 S0 72
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Table 7. - Consumer Credit - Household Applispce end Redjo Stores

A . INDEXES
Sales during period Accounts receiYable
Period at end of period
Cash Instal- Charge | Total Instal- Charge (Total
ment ment
1941 - Half year average | 100,0( 100.0 | 100,0 | 100.0 100,0 1100.0 |100.0
1945 = Jilly = Dee. ... ["M86']) 262 (| 1520 "92.9 (not available)
1946~ JAh. = Juhe ...cno | 2007 38,5 186.8 | 129.6 1083 ?75.9 20.9
< Jully®= Deet" . eh. | ‘Z9E 58.6 226.0 | 168.2 15.6 |102.4 29.7
1947 - Jan. = June .....| 2610 92.8 269.5 | 179.2 24.8 |135.8 38,7
= July = DeCo oeco. | 298.8| 122.8 | 334.4 | 217.8 43:2 |177:8 60.1
B. PERCENTAGE COMPOSITION
1941 - Half year average | 37.6 | 42.1 20,3 1100.0 83.8 | 16.2 1100.0
1945" =" Juky'™ DBOy .vies o082 “11.8 28,9 | 100.0 (not available)
1946 - Jan., = June <c... 5892 125 29,3 | 100.0 41 .2 58.8 |100.0
= UL DS, ookle s 58.0 14 .7 27.3 | 100.0 44 .2 55,8 [100,0
1947 = Jan- - June o oeeoo0 4809 2506 2505 loooo 5690 4400 loooo
= Jalyt = Dee." . B . 46,1 27,9 26,0 |100.0 62.9 37.1 [100,0
, DAYS CREDIT INSTALNMENT CREDIT
C. SALES - RECEIVABLES RATIO OUTSTANDING = _SOLD TO BANKS ETC.
Instal- Instel- Percent of
C Ch
R _ment sy ment e Instalment Sales
1941 - Dec. 31 ... 0.8 1.9 225 95 (not available)
1946 - June 30 ... 2.8 4.7 64 38 9.7
= Delc B .= 2.8 4.2 64 43 6.3
1947 - June 30 ... 3.2 4.1 56 44 7.3
¢+ = Dec. 31 ..o 2.4 3.8 79 47 8.5
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Teble 8. - Consumer Credit - Furniture Stores

A. INDEXES —
Sales during period Accounts receivable
Pl ] at end of period
Instal- Instal- 5
Cash|" _ lCharge Total oy Charge |Tote1

1941. -~ Hglf year aversge | 100.0' 100.0. . 100.0 | 10C.0 1000 [100.C |10C.0C

1945 - July - Dec. .....| 250.6| 70.9 | 150.9 | 120.8 (not evailable)
1946 - Jen. - June .....| 295.6| &0.0 | 216.0 | 145.9 25%% [ 61.4 | 29.2
- July - Degd heu..| 540R] 80.1 ‘ 234.0 | 158.1 26.1 | 81.0 | 29.0
1947 .- Jan. = June: ws«.. | 2928 1dl.6 £07.0 | 164.3 44.7 | 66.1 | 47.2
- July - Dec. .....| 323.4| 129.5 l 206.5 | 182.2 64.7 | 76.2 | 66.1
B._PERCENTAGE COMPOSITION
1941 - Half year averape | 21.0( 63.8 15.2 | 100.0 89.1 | 10,9 |100.0
1945.~ July - Dec. .....| 43.5| 37.5 19.0 | 100.0 (not 'available)
1946 = Jan. = June .....| 42.4| 35,0 | 22.6|100.0 M.l | 28,0 [hak.0
- July - Dec. .....| 45.1| 32.3 [ 22.6|100.0 77.1 | 22.9 |100.0
1947 - Jan. = June .....| 37.3| 43.1 19.6 | 100.0 83,9 | 16.1 |100.0
- July - De¢. .....| 37.2| 45.1 17.7 | 19040 86.7 | 13.3 [100.0
L DAYS CREDIT INSTAIMENT CREDIT
C. SALES - RECEIVABLES RATIO QUTSTANDING 50 BANKS ETC.
Instal- Instal- Percent of
il mept gt ment g Instalment Sales
1941 - Dec. 31 ... 0.8 18 225 139 (not available)
1946 - June 3C ... 2.4 4.7 75 38 0.5
- Beock 31 ... 2.4 4.9 75 37 0.6
1947 - June 30 ... 1.8 4.4 100 41 - M.
= Ded. 31 .o L5 3.8 120 47 L4




Table 9. ~ Consumer Credit - Hsrdware Stores

A. INDEXES
" accounts receivable
Sales during iod
- e at end of period
Instul- Instal-
C y
Cash W Charge | Total -y harge|Total
1941 - Half year average | 100.0| 100.0 | 100.C | 10C.0 10¢.0 |100.0 [100.0
1945 - July = Dec. .....| 193.8[ 36.6 | 157.1 | 174.4 {not available)
1946 - Jan. = June .....| 194.8) 45.2 | 169.8 | 179.6 J 0 LT L TR TR LT
= "Taly = POC.  waps oot | 2385 | 1660 ITSUBSIL |[VE1O.T 25.3 (107.4 | 97.6
1947 - Jen. = June .....| 206.1} 42.7 | 20C.1|194.7 25.9 [141.2 {125.5
-~ July = Dec. .....| 251.1| 5B.1 | 225.6 | 232.0 38.0 [143.3 (129.0
R. PERCENTAGE COMPOSITION
1941 - Half year average| 62.8 4.8 32.4 |1 100.0 11.9 | €8.1 |100.0
1945 = July - Dec. .....| 69.8 1.0 29,2 | 100.0 (not available)
1946 - Jan., - June .....| 68.2 I8 30.6 | 100.0 2.3 |-97.7 [100.0
= July - Dec. eoves 70.4 1.4 28.2 | 100.0 3.1 | 96,9 |100.0
1947 = Jan. = June .....| 67.8 155 31.5| 100.0 2.8 | 97.2 |100.0
=3Ity o= IDelcril v v 68.7 1985 29.8 | 100.0 4.0 | 96.0 [100.0
C. SalES = RECEIVABIES RATIO DAYS CREDIT QUTSTANDING
Date Instalment Charge Instelment Charge
1941 - Dec. 31 seviennes 1.8 187 100 106
1946 =~ June 30 ....c00ns 4.3 2.6 42 69
-DGC' 31 * o %006 60 493 2@9 42 62
1947 = June 30 ...v0cnee 3.4 2.4 53 75
slects Sl . e opaie gy Slie A7 56 67




Table 10, - Consumer Credit - Jewellery Stores

A. INDEXES

Sales during period

at end of peri]

Accounts receivable

iod

Period
Cash Instal Charge | Total Instal Charge|Total
ment nent
1941 =~ Half year average| 100.0| 100.0 1€0..8 | 100k 1000 000 191000
12045 ~ July ~ARREL] degondl 200 0 WOE | 148811 W77 (not available)
1,946 = Jam. =Bnet . st 16623 61.8 | 119.2 | 131.3 (% OI8O L <) 60.7
= duily’ = BECK . o puo o les|r12EA IS 97 .2 179.8 { 197.3 60.6 |170.4 98 .6
1947 - Jan. = June .....| 141.4 B 245 1 1822 0% 6 68,7 90,6 75:8
= July - Dees’ .o {28431 1B9.1 I‘leocz 206 .C 1550 |2le o i 178+9
B. PERCENTAGE COMPOSITION
1941 - Half year average 55.0 24 .1 20.9 | 100.C 65.5 34.5 |100.0
1945 . = Nl yi~ Detsl oo 7la5 10.9 1706 [W@O;0 (not &available)
1946 . Jam, = Hune! s .o 69.7 11.4 IR L 10010 2o | 57.9 |100.0
~ Jly #7 el | <l - 69.1 314185 19.0 | 100.0 40.3 59.7 [100.0
1947 = Jian. ¥ WSRO, eyoi 62 .2 16,6 Y982 || TR0 6l.2 | 38.6 |100.0
- July = Decs cscus SEla2 23 .8 16,C | 1C0.0 60.5 39.5 {100.0
C. SALES - RECEIVABLES RATIO DAYS CREDIT QOUTSTANDING
Date Instalment Charge Instalment Charge
11941, s*lee = SN brs b« <. 1.4 8.2 129 82
Ji948 = Jume 180 Sisicis ae Lo e 2.6 82 69
= DeCi Bl ol olend 2.2 2.3 g2 7e
1947 = Thige S0 Lkt eanT . BV 2.6 106 64
= Moo NSl | Naieicis 187 149 106 95
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Table 11. = Consumer Credit - Motor Vehicle Dealers

A. INDEXES
Saiels sl Tlng: Breniod Accounts receivable
at end of period
Period c Instal- Instal~
ash ol Charge | Total R Charge |Total
1941 -~ Half year aversge| 1C0.0( 1C0.0 | 1C0.0 |[100.0 100.0 |100.0 {100.0
1945 =~ July = DeCs ce.eo| 51l.4 6.8 | 107.5 | 48.6 (not availsble)
1946 - Jan. - June ..... 85 21 35+ 15925 [FNEOEL G e W AT T || TR AL
= Ayl Dee. .sess | 1EHS 30.7 238570 1SR 69.8 [131.3 (120.1
1947 - Jan., = June ...s.s | 170.6} 57.5 | 299.2 |159.9 73590 172581 157 n
- July - Dec. ....s | 180G * 2250 (S S84 | T¥0:7 80.0 |178.6 [1l€l.2
B. PERCENTAGE COMPOSITICN
1941 - lalf year average| 41.2| 35.5 28,8 || 2C0Le 18.2 | 81.8 |1C0.0
1945 - July - Dec. <see.| 43.5 5.0 51.5 | 100.0 (not available)
1946 - Jan. = June e....| 44.2 9.4 46.4 | 100.0 6.8 | 93.2 [100.0
- July - Dec. ceces| . 415 9.6 48,9 | 100.0 10.5 | 89.5 |100.0
1947 = Jan, = Juh€ cseee 44 .8 126 42 .6 | 1000 8 91,7 |100.0
- July - Dec. aceses| 45.6| 14.3 40,1 | 100.0 8,7 | 91,3 [100.0

C._INSTALZFNT CREDIT SOLD TO BANKS ETC.

rercent of

g Instalment Ssles
191 - Hee, g1 Sabsdeonrs (not available)
1946 = June 30 ceeccssns 589
=ee . Bl el e 54,7
1947 - June 30 .ccoevevs 58,5
=  TIEC . Aol WEUE ) Share o) ok 59.3




Notes on Nethod

Ihe Semple

' The three surveys on retail consumer credit conducted by the
Wartime Prices and Trade Board from 1943 to 1945 covered department,
clothing, furniture and jewellery stores. The sample used consisted
of stores having a significant amount of credit business and ranged in
number for all types from some 500 in the first to 444 stores in the
last survey which carried the trends in consumer credit to June 30,
1945 .

To this Saaple: A 98w grokp of about 1100 stores was added
for the present series. These were selected to:

(1) Provide enough clothing stores to sllow separate
tabulations for men‘s, women's and family clothing
stores.

(2) Augment the survey to include automobile dealers,
household appliance and radio stores, and hardware
stores,

(3) Balance the predominately credit sample foruerly
used to result in a cash=credit ratio closely
conforming to the 1941 Census ratios in the res-
pective trades-

Both independent and chain orgenizations have been included
in the semple. The 1941 sales of the sample follow very closely the
provincial distribution of total sales for the respective trades as
obtained from the 1941 Census. A check on the size of business dis-
tribution shows a trend toward larger businesses in the sample. This
would be expected as smaller businesses on the average extend less
credit and are less sble to provide the information required.

Method of Tabulation

For all new firms sdded to tue original Wartime Prices and
Trade Board sample, 1941 figures on sales &and receivables were obtained
from the 1941 Census records. These were available only for the il
year as to sales and December 31, 1941 for accounts receivable. The
1941 base for subsequent half-yesr periods wes therefore obtained by
merely dividing 1941 sales by two and teking the amounts outstanding
at December 31, 1941 as the base for indexes on receivables for later
periods,

The 1946 schedule requested information on cash, instalment,
cherge and total sasles for the two helf-year periods of that year and
for the last six months of 1945. Instalment and charge receivables
were requested for the dates on June 30 and December 31, 1946 only.
The 1947 schedule covered the same items for the two half yeer periods
of that year.
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Since some firms did not report or could not furnish &
proper breaskdown for all periods, the sample used in the tabulation
of the 1946 and the 1947 results varies to a slight degree. In each
case, however, the 1941 half year average of the reporting firms forms
the base for indexes of sales and the December 31, 1941 figure on re-
ceivables the base for indexes of receivables for the respective
periods. The indexes and composition percentages were obtained from
the aggregate dollar volume of all usable firms in each kind of busi-
ness for the different items of sales &nd receivables,

The two types of credit receivables were divided into their
respective credit sales to obtain the sales-receivables ratios. These
ratios were then divided into 180 days (six 30 day months) to arrive
at the average period for repayment of the respective credit purchases.

The combined trades totals were obtained by weighting the
indexes or composition percentages of the different items by the weight
of the respective type of sale or receivable for each kind of business
as shown in the 1941 Census results., For instance, the sales of men's
clothing stores in the 1941 Census formed 5.1% of the sales of the ten
trades. Thic weight was applied to the men's clothing total sales in-
dexes for &1l subsequent periods under review. The other kinds of
business weights, in relation to the total for the ten trades, were
applied to their respective total sales indexes. The sum of the re-
sults for each period was merely divided by 100 to obtain the weighted
index. Cash, instalment, and charge sales likewise had their own
weights, taken from the 1941 Census. Men's clothing total sales weight
was 5.9; cash sales was 6.3; instalment 1.5; and charge 4.7.

The department store sample changed so little from the
Wartime Prices and Trade Board semple that the series is shown from
1941 to the end of 1947. A break mid-way through 1945 designates the
slight change in coverage.

Other store types not included in this study but which have
significant amounts of credit sales, largely charge accounts, include
food stores, country general stores, coal and wood distributors,
lumber and building meterial dealers. These have been excluded at
present because of the greater interest in instalment credit dealing,
which is less predominant than charge trading in these store types.
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