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RETAIL CONSUMER CREDIT 
JULY 1945 TO DECEMBER 1947 

INTRODUCTI ON 

This is the initial report issued by the Dominion Bureau of 
Statistics concerning trends in retail consumer credit in Canada. Sales 
and receivables have been reported by half-year periods from the latter 
half of 1945 to the latter half of 1947 (3u1y, 1945 - December, 1947, 1n 
c1usive). From the beginning of 1948 the survey will be undertaken on 
a quarterly basis, for which appropriate bulletins will be prepared and 
published 

The trades selected are those dealing principally in clothing, 
household durables, and personal goods: 

Department Stores 	Household Appliances and Radio Stores 
Men's Clothing Stores 	Furniture Stores 
Women's Clothing Stores 	Hardware Stores 
Family Clothing Stores 	Jewellery Stores 
Furriers 	Motor Vehicle Dealers 

These were chosen for coverage because of the relatively large 
proportion which credit business was of total receipts according to the 
1941 Census of Merchandising and Services0 A weighted composite Index of 
the trades surveyed has been prepared in order to present some notion of 
the general post-war trend in credit sales and receivables. To provide 
a period on which to base half-yearly indexes, returns for the year 1941 
were emp1oyed. Data on cash, instalment and charge account sales were 
available only for the whole of 1941, while the information from 1945 to 
1947 has been secured on a semi-annual basis. To arrive at a figure 
comparable to the more recent half-yearly data, 1941 totals for cash, 
instalment and charge account sales were divided by two producing an 
average half year (1941) value which has been used as the base (=100) 
for the sales indexes0 
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The bases for accounts receivable indexes are instalment and 
charge accounts outstanding in the hands of the responding firms on 
December 31, 1941. These figures were also taken from the 1941 Census 
of Merchandising records. 

Indexes have been used in place of dollar figures because 
of certain problems in the sampling of retail firms. It is expected 
that both indexes and dollar values will be made available by 1949. 
The survey schedule has been reproduced on Page ii for two purposes; 
first, to outline the extent of the information required of the 
various trades concerning credit operations; and secondly, to clarify 
terms used in the text, these being explained in some detail on the 
form. 

CONSUMER CREDIT RFXtJLAPIONS AND WARTIME PRICES AND TRADE BOARD StJRVY 

Consumer credit controls, administered by the Wartime Prices 
and Trade Board were first introduced on October 14, 1941 and were 
maintained throughout the remainder of the war period and for some 
months afterward. During the latter months of 1945 and 194 regula-
tions were gradually relaxed by such technicues as lengthening the 
period allowed for payment of charge accounts and increasng the con-
tractual period of instalment paper on certain commodities. All 
controls were removed on January 13, 1947. 

During the period in which consumer credit regulations were 
effective, the Wartime Prices and Trade Board conducted surveys of 
credit operations at the retail level in order to observe the effect 
of controls on the sales and accounts receivable of retailers. In 
all, four surveys were made covering the interval January 1, 1941 to 
June 30, 1945 by half-year periods. 

On examination of these studies, It was realized that, owing 
to the specific purpose for which they were devised, the trends would 
not be continuous with those derived from the Dominion Bureau of 
Statistics consumer credit surveys. Department store figures of the 
Wartime Prices and Trade Board studies may be used In part. Further 
comment on the development of present studies from the Wartime Prices 
and Trade Board prototypes Is made in the note on method at the back 
of this bulletin. 

SIGNIFICA10E OF CONSU1ER CREDIT STATITICS 

Credit regulations administered by the Nartime Prices and 
Trade Board were Intended to help reduce the demand for consumer goods 
by stiffening terms of payment of credit accounts outstanding, setting 
minimum down payments on instalment' purchases and shortening periods 
of repayment of instalment receivables0 
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These and controls on prices and on supply of consumer goods 
coupled with increases in personal disposable income (personal income 
less personal direct taxes) were among the factors which resulted in a 
high rate of personal saving during the war period. Since the end of 
the war the rate of personal saving dropped sharply as is Indicated 
by the following table: 

PersnaI. Saving and SDending 

1939 	- - 1944 1946 
1947 

Millions 1lios Millions Millios1  99 

Personal consumer 
expenditure 	.... 3,828 92 6,253 79 7,712 89 8,736 94 

Personal saving . 33 8, 1,676 • j 957 .jJ _588 

Personal dispos- 
able income(l) 4,162 100 7,929 100 6,669 100 9,324 100 

(J.) k1ersonal income less personal direct taxes. 

The per cent of personal saving to personal disposable income 
had fallen to e% in 1947 from 21% in 1944 and 11% in 1946. In dollars, 
personal saving in 1947 was about 1/3 of the 1944 total of 1b06,COO,0CC. 

A fall in the rate of saving reflects an increase In the rate 
of liabilities incn,rred and/or a decrease In the rate of acquisition of 
assets. Retail consumer credit is an important type o' teroeal liabi-
lity which enables consumers to spend more on consumer goods and ser- 
vices than they have earned in a period of time. 

An increase in personal liabilities and a decrease in person-
al assets may take place as follows: 

By the liquidation of personal assets for the purchase of 
consumer goods; such as disposal of securities, real es-
tate or other holdings, the cash surrender of insurance 
policies, the reduction of savings accounts or cash on 
hand, etc. 

By a reduction in the amount of savings out of current 
income, in which case a smaller proportion of current 
income is converted into personal assets. 

By securing personal loans from Institutions such as 
banks, insurance companies, finance companies, money 
lenders or loan companies, for the purchase of consumer 
goods 

By securing retail credit in the purchase of goods or 
services from tradesmen. 
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Retail consumer credit falls into the fourth of these cate-
gories, and has to do with the purchase of goods, no data being avail-
able in the present survey concerning service credit. While not all 
trades have been covered, the ten kinds reported represented 40% of 
all credit sales, 724 of instalment sales and retained 464 of all ac-
counts outstanding according to the 1941 Census of Merchandising. 

INFORMATION AVAILABLE 

Indexes of sales -cash, Instalment, charge and total- were 
calculated for the five half-year periods from July, 1945 to December, 
1947 	exes of accounts receiyable;-instalment, charge and total-i 
apply to final dates in each period from June 30, 1946 to December 31, 
1947 

Percentage composition of both sales and accounts receivable 
revealed significant trends which are shown in the tables and charts. 
A further set of useful figures were available in the form of ratios 
which credit sales were to receivables in the various periods as conr 
pared to the base and to each other Once such ratios are available, 
the average period in days for the reDyment of charge account and. 
nstalEgent purchases may be roughly ca1culated. This calculation in-

volves assumption of little change in credit sales from the previous 
period. Let it be assumed, for example, that a ratio of 2.0 holds for 
instalment sales over instalment receivables in any six-month interval 
In other words by the end of the period instalment sales were twice the 
amount of instalment receivables outstanding on the books of a merchant. 
By dividing the ratio of sales to accounts outstanding (20) into the 
number of months (6) it is apparent that the rough average period for 
the repayment of instalment purchases Is 62-.0 or 3 months (or approx-
imately 90 days)- 

Per cent of instalment receIbles sold to banks or finance 
companies is shown in some of the trades when applicablec Charts on 
pages 6 and 7 show the trend in Indexes of sales and receivables for 
the periods covered. Chart 2 on page 8 portrays the change in sales 
composition from 1941 to the first post-war period (July-December 1945) 
and from then to the last period surveyed The composition of accounts 
receivable in Chart 3 shows the middle point of 1946, as figures were 
not available for December 31. 1945 Seasonal variation, however, 
affects percentage composition to a minimum- 
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HIGHLIGHTS.......... 

The proportion of cash to total sales in the latter 
half of 1947 was only slightly above the 1941 aver-
age (60% of total sales). From July, 1945, when 
67% of sales were on a cash basis, the trend has 
been toward an increasing proportion of credit 
sales. 

In most trades, there was a Dronouncedihift_Q 
izistalnient øa1e_in 1941 to charge account sa1ea 
in the 1945-1947 period. 

Accounts outstanding at December 31, 1947, for the 
combined trades, had risen only 25% from the year 
end 1941 figure, while credit sales were up 85%. 

By the end of 1947, the number of days credit out 
atanding had been reduced from 1941 in all trades 
except retail jewellery, but had been gaining from 
1945 to 1947. In most trades, the period of in-
sta1ent credit had been reduced much more than 
that for charge credit. 
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GENERAL DISCUSSION AND TABLES .......... 

ConjiecL Trades ATable 1, pagel6J 

Sales 

The proportion of cash saj.es in the latter half of 1947 was 
slightly above the 1941 average of 602% From July, 1945 the trend 
has been in the direction of a gradual resumption of the cash-credit 
ratios which were characteristic of 1941 retai1ing 

Ihi1e total credit sales have made up a smaller percentage 
of total sales than in 1941, a pronounced shift from instalment to 
charge account buying has been evident in the interval 1945 to the 
end of 1947 as compared to 1941 This tendency was evident in most 
trades Instalment sales have gradually increased from 8% to 13% 
but drained of f charge account trading only slightly in 1947 From 
the more complete series available for department stores (1941-1947) 
it would appear that cash sales were highest in the latter half of 
1945, with a corresponding low In credit sa1es. 

By the last period of the survey, cash sales varied from 
a high of 87% In men's clothing to a low of 33% in furriers- 

Although total sales had more than doubled since 1941, by 
the JulyDecember period of 1947 the combined index of instalment  
ss was up only 22% from the base period As a proportion of total 
trading, Instalment sales amounted to about one fifth in the base 
period, dropped to e% in the first half of 1945 and rose gradually 
to 13% by the latter half of 1947 This trend was characteristic of 
all trades covered, both durable and soft goods 1Ines 	Furriers and 
dealers In household durables reported highest proportions of instal-
ment business 

ChaMe accou nt  sales Increased both absolutely and as a 
proportion of total sales from the base perIod 	s compared with 
the doubling of sales from 1941 to the latter half of 1947, the 
combined index indicates that charge account sales had mult.inlied 
more than 2 1/2 times, and were 2 of total sales as compared with 

18% in the bese figures0 

Rece1vable. 

Gene:lly speokin:. .L-om thu,  middle of 194€ to the 1tter 
half of 1947 the trend of total accounts receivable was more sharply 
upward than that of sa1es In the combined trades sales rose 21% 
in this Interval while receivables more than doubled0 Between the 
first and second halves of 1947 sales jumped 25% and receivables 37%. 
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Instalment accounts outstanding In the 10 retail trades 
increased steadily over the 4 end-of-perIod dates for which receiv-
able figures were available, but had not yet reached the base total 
(December 31, 1941). Although chargçounts outstandIng had almost 
doubled by the end of 1947, they had not kept pace with charge ac-
count sales which had mounted to 258% of the 1941 average. The in-
stalment receivable index had dropped to a low of 27 on June 50, 1946, 
but rose steadily from that time to 88 by the end of 1947. 

On December 51, 1941 in stalment receivables made up 61% of 
accounts outstanding in the trades, dropped to a low of 56% in the 
middle of 1946 and rose steadily to 49% by the end of 1947. Charge 
accounts outstanding have foliowed complementary patterns. 

Departnent Stores (Table 2, pages 17 & 1 

Sales and receivables of department stores were available 
for several earlier half year periods in addition to July, 1945 - 
December, 1947. The chart below shows a break between the first and 
second halves of 1945, which Indicates a revision in the series at 
that time. The trends in the earlier series are very similar to the 
revised figures. 
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Cash sales indexes exceeded charge and instalment trends 
until the early part of 1946 when charge sales surpassed cash. At the 
same time instalment and charge account trading ban a sharp upward 
climb which continued to the last period covered by the survey (July-
December, 1947). By this time the instalment sales index had almost 
reached that for cash sales, and charge account sales were some 70 
points In excess of it. 
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Receivables 

Instalment receivables fell steadily in the five periods 
following 1941 and the imposition of controls, only surpassing the 
base period in the latter half of 1947. Charge accounts outstanding 
passed the 1941 level at some time during the interval for which 
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One Interpretation of the different trends In the preceeding 
chart would be that Consumer Credit regulations affected repayment of 
instalment accounts to a relatively greater degree than charge accounts. 
Shortages of goods customarily purchased on instalment contracts must 
also be included as a factor in the reduction of Instalment trading in 
1942-1945 and for its rapid climb In the latter part of 1946 and in 
1947 when supplies returned to the markets. 

In the later periods days of charge account outstanding 
closely approximated the 1941 average 9  and the instalment credit period 
showed sharp increases from the end of 1946 but had not yet reached the 
1941 figure. The seasonal factor in days charge account credit Is 
evident from the chart. 

Apparel Stpres - Men ', Women s and Family Clothing Stores - 
(Tb1es 34,_5, PP 19, 20, 21) 

Cash sales formed a high proportion (about 80%)  of the total 
in men's and women's retail trading in 1941, and a smaller part of 
family clothing store receipts (about 68%). By 1945 this proportion 
had varied only slightly in women's clothing but had risen considerably 
in the other apparel outlets - to 90% in men's and to almost 80% in 
family outlets. Following the end of 1945, the proportion of cash to 
total sales in all three clothing store types decreased from 3 to 4 
points. 

Men's retail store cash sales have run above charge sales 
indexes in the period .Tuly, 1945 to December, 1947, while the opposite 
is true of retail women's clothing shops. The level of cash sales was 
about the same in each, but charge sales indexes in women's stores were 
well above men's stores. Instalment 	had dropped to a nedipible 
amount in men's stores by early 1946 then increased by a ver a  small 
amount. In 1945 women's shops instalment sales fell to 68% of the 1941 
average and varied little in the succeeding periods, while family 
clothing stores shDued sizable gains in instalment sales in the same 
interval 

The shift from instalment to charge account buying has been 
evident In all three clothing businesses. 

The trends of accounts receivable in the apparel trades were 
similar, charge accounts outstanding exceeding instalment in each in-
stance. Family clothing instalment receivables in 1946 and 1947 were 
a larger proportion of total accounts outstanding than in the other 
store types. In all three types, a pronounced decrease in proportion 
of instalment receivables took place from the end of 1941 to 194E. By 
the end of 1947 instalment accounts outstanding were 11% of total re-
ceivables In men's, 13% in women's and 45% in family clothing stores. 

In men's and women's stores, no clear distinction seemed to 
have been made between charge accounts and instalment trading when 
considered from the standpoint of number of days credit outstanding. 
By the end of 1947 days credit outstanding had surpassed 1941 levels 
only in men's clothing Instalment sales0 
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Furriers (Table 6, page 221 

Fur sales indexes were characterized by wide seasonal varia 
tiOns. Charge sales indexes have exceeded both cash and instalment 
from 1945 - 1947. Cash sales proportions gained from instalment in 
1945 and 1946 but by 1947 had moved back to proportions close to those 
of 1941. In the July-1)ecember 1947 half-year, sales were divided: 
cash 33%,  instalment 44%, and charge 23%. 

Unlike other clothing outlets, the greater part of furriers' 
receivables have been instalment accounts. These amounted to 77 of 
total accounts outstanding at the end of 1941, had dropped to 62 by 
June 30, 1946 and risen again to 71% by the end of 1947. 

Househpld Appliance and Radio Store(Table 7, page 23) 

From July, 1945, the trend of cash sales in this store type 
moved upward lees steeply than charge and instalment sales. 

Cash sales made up 38% of total trading in 1941, rose to 59% 
in 1945, and began to fall off sharply in 1947. Charge and instalment 
sales made up 28% and 26% of total sales respectively in July-December, 
1947. 

A striking feature of the appliance and radio store trade has 
been the large drop in number of days instalment credit outstanding - 
from 225 in 1941 to 75 by the end of 1947, Such a change may have re-
sulted partly from shortening the period required for the repayment of 
individual instalment accounts and to larger down payments, leaving 
smaller amounts of instalment credit outstanding in proportion to 
Instalment sales. A similar reduction in days credit outstanding was 
true of charge credit but was less pronounced. 

Furniture Stores ( Table 8 page24) 

In 1946 cash and charge sales Indexes of furniture stores 
moved up sharply, with more moderate Increases in instalment buying. 
Small recessions from 1946 in both cash and Instalment sales occurred 
in 1947. Since the proportion of cash sales in 1941 was small, the 
index was influenced by smaller changes than that of instalment which 
accounted for more than two thirds of sales in the base period. 

From 1945 to 1947 furniture stores were in a particularly 
favorable position as regards accounts outstanding, the total at the 
end of that period amounting to only two-thirds of December 31, 1941 
totals. The index of total receivables on December 31, 1947 was lower 
only In household appliance and radio stores. 

Number of days instalment credit outstanding In furniture 
stores increased sharply from 1946 to 1947, but by the latter period 
was 120 days as compared to 225 days In 1941. PerIod of charge credit 
was very low at December 31, 1947: 47 days as compared to 139 days In 

1941, 
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Hardware Stores (Table 9. page 2 

Instalment sales formed an insignificant part of the hardware 
store trade, credit being largely on a charge basis. For the 1945-1947 
interval of this survey, cash and charge sales kept pace with each other 
consistently indicating that credit regulations and other conditions 
effecting most of the retail trades were not operative in reducing to 
any great extent the amount of credit sales of hardware stores. 

The trend of accounts outstanding and day's credit, however, 
shows quite clearly that a reduction in the amount of credit on the 
books of hardware merchants took place, relative to the amount of 
credit sales. The seeming anomaly that charge account credits require 
longer periods for repayment than inata].rnent accounts in all periods 
may be a function of the longer credit periods allowed builders and 
other commercial buyers of hardware who have standing charge accounts 
with hardware firms, 

Jewellerv Stores (Table 10. page 26 

While there was little change In total sales of jewellery 
stores in 1947 from 1946 instalment Bales showed beevy increases0 

Of the trades reviewed, jewellery operations alone indicated 
a larger gain in charge accounts outstanding than In charge sales. By 
the final half of 1947 charge sales were 80% above the 1941 average, 
but charge receivables had clImbed 110% by December 31, 1947. In ad-
dition, charge receivables, which accounted for about onethird of the 
total in 1941,took up 40% of all accounts receivable by the end of 1947. 

Number of days charge credit outstanding by the end of 1947 
was greater than the end of 1941 figure, but the instalment period had 
reached only 106 days as compared to 129 days in 1941. 

Motor Vehicle Dealers_(Tab1eflpg? 

The conditions of sales of motor vehicles during the war pe-
riod, shortages in the immediate post war, and methods of financing of 
motor vehicle sales makes the picture of credit buying in retail motor 
vehicle firms somewhat difficult to analyze. 

The majority of new automobiles sold are financed directly 
from the manufacturers through the dealers, who rarely assume the in 
stalment receivable. Table 11 shows that nearly 60% of instalment 
paper is sold, or handled by the finance companies, a small portion is 
retained on the books of dealers, and probably a large proportion of 
the remainder represents the down payment which In most cases is a 
minimum of 1/3 of the purchase price. 

It was learned from dealers that the proportion of charge 
sales had increased as a result of additional lines of accessories 
carried and services offered by motor vehicle dealers when vehicles 
were scarce. Since instalment credit is handled in very small amounts 
by dealers the high percentage of charge receivables is understandable. 
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Table 1. - Consumer Credit - Co,bjried badea 

Sales during period 
Period 	

Total 

Accounts receivable 
at end of perigI 
metal-] 

i Charge1Total 

1941 - Halt year average I 100.01 100,0 
1945 - July Dec. 	..... 156.9 46,4 
1946 - Jan. - June 	..... 151.4 50.2 

- July - Dec. 	..... 191.7 69.6 
1947 - Jan. - June 	..... 174.7 89.8 

July - Dec. •.... I 217.01 122.2 

100.0 100.0 
148.7 132.1 
166.2 132.6 
213.2 170.1 
226.5 165.7 
257.7 205.0 

10000 1100.0 '100,0 
(not available) 

	

27.0 116.7 	62.5 

	

37.8 138.4 	77.6 

	

54.2 151.9 	92.0 
87.7 189.0 12607 

DDr"wMrpArw 	 TPTtTh1 

1941 - Half year average 60.2 21.7 18.1 100.0 60.6 39.4 1100.0 

1945 - July - Dec. 	..... 57.0 7.9 25.1 100.0 (not available) 
1946 - Jan. - June 	.,... 6601 8.7 25.2 100.0 36.4 63.6 100.0 

- July 	Dec. 	•,... 6503 9.2 25.5 100.0 38.2 61.8 100.0 
1947 - Jan. - June ..... 52.6 12.2 25.2 100.0 45,3 54.7 100.0 

- July - Dec. 	..... 62.6 13,4 24.0 100.0 48,5 51.5 100.0 
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Table 2. - Consumer Credit -Dpartrnent ores 

A. INDEXES  

Sales during period 	Accounts receivable 

Period 	 at end of period 

Cash 	1Charge I Total 	Instalfchage  ITotal 

1941 - Half year averagel 100.01 100.0 
1942 - Jan, - June ...,. 106.7 777 

- July - Dec., ...,. 127.4 94.6 
1943 - Jan. - June ,,.,, 114.5 66.5 

- July - Dec. ...,. 130,1 82.5 
1944 - Jan, - June ..... 125.5 65.7 

- July Dec. ..... 147.4 84.0 
1945 - Jan. - June ....... 139.1 64,4 

- July - Dec ..... 168.5 91.1 
1945 - Jan. - June ,.... 150.1 83.7 

- July - Dec..... . 192.7 123.,7 
1947 - Jan. - June ,.,.. 160.8 142.0 

July - Dec. ..... I 208,11 201..? 

100,0 100.0 10010 100.0 100,0 
106. 10205 6107 60.6 61.3 
117,2 121.5 62.9 80.9 70.3 
104.6 106.6 36.4 5709 45.3 
123.4 123.0 42,4 82.1 58.8 
108.6 115.1 29.2 61,5 42,5 
133.3 137.0 39.8 90,1 60.5 
119,7 123,4 28.1 68.4 44,7 

164.9 159,5 (not available 
173.5 146.2 34,8 12807 70,7 
223.8 18906 54,9 191,8 107.3 
222.5 167.4 8309 173.0 118.0 
278,4 217.2 142.2 256.8 186.1 

n 	D 	fa'?1rTe' (rT'PTr!.T 

1941 - Half year average 95.1 10.9 14.0 100,0 61.7 38.3 100.0 
1942 - Jan. - June 	..... 73.2 9,4 17,4 100.0 59.2 40,8 100.0 

- July 	Dec. 	,...., 73..7 9,7 15.6 100.0 52,6 47,4 100.0 
1943 	Jan. - June 	.,.., 75.3 7.8 16.9 100.0 47,2 52.8 100,0 

- July - Dec. 	..... 74,3 8.4 17.3 10000 42.4 5706 100.0 
1944 - Jan. - June 	..... 75.6 7,1 16.3 100,0 40,3 59..7 100.0 

- July - Dec. 	..... 7604 7.5 1601 10010 37..7 62.3 100.0 
1945 - Jan. - June 	,,... 79.4 6.4 15.2 100,0 35.9 64.1 100.0 

- July 	Dec 79.3 6.2 14.5 10000 (not available) 
1946 - Jan. - June 77.1 6.2 16.7 100.0 30,4 69.6 100.0 

- July 	Dec . 	..... 76.3 7.1 16.6 100,0 31.6 68.4 100.0 
1947 - Jan, - June 	,,,.. 72,1 9,2 18..? 100.0 43.9 56.1 100.0 

- July - Dec. 	..... 71.9 

. 

10,1 18.0 100.0 47,2 52.8 100,0 

Note - A revision in the series occurred after June 1945. 
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Table 2. (Cont'd) - Consumer Credit - Desrtment Stores 

CSLESRECEIVABLESBAIQ 	- DAYS -CUEDIT 	TbTANDING  

Date Instalment Charge Instalment Charge 

1941 - Dec. 31 	,..... 1.1 2,3 164 78 

1942 - June 30 	......... 1.2 3.3 150 
120 

55 
64 

- 	Dec. 	31 	,........ 1.5 2.8 
305 100 51 

1943 - June 30 	......... 1.8 
2.9 95 62 

- 	Dec. 	31 	.......... 109 
2,2 3.4 82 53 

1944 - June 30 	,........ 
20 2.9 90 62 

- Dec. 	31 	......... 
2,2 3,4 82 53 

1945 - June 30 	.,....... 

(not available) 
- Dec. 31 	......... 

2.6 3.0 69 60 
1946 	June 30 

2,4 2.6 75 69 
- Dec. 

1947 - June 
31 	..... 
30 	.. 1.8 2,9 100 ' 	 62 

- Dec. 31 	,. ...... 1.5 2.4 120 75 

Note - A revision in the series occurred after June 1945. 
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able 3. - Consumer Credit - Men's ClothjngStores 

Period 
Sales during period 

Gash metal- 
-- 

Charge Total 
ment 

1941 - Half year average 1CO.0 100.0 100.0 100.0 
1945 - July - Dec 	..... 176.8 11.0 109.7 158.7 
1946 - Jan. 	- June 	..... 158.7 12.0 110.1 144.3 

July - Dec...... 180.9 17.3 130.1 165.3 
1947 - Jan. - June 	..... 164.8 33,3 147.9 155.6 

July - Dec 	...,. 201.6 39.3 164.2 188.0 

Accounts receivable 

mnstalI Chargel Total 

100,0 1100.0 1100.0 
(not available) 
10.8 	80.5 	62.4 

	

16.8 107.2 	83.8 

	

22.7 117.6 	9207 
51.7 142.7 118.8 

.,T-.r.r%7mA 't' I' f%ItHC rMirmy 

1941 - Half year average 8003 50 1407 100.0 25.9 74.1 Iioo,o 

1945 - July - Dec. 	.... 89.5 0,3 1002 100.0 (not available) 

1946 	Jan. 	June 	.... 88.4 0.4 11,2 100.0 4.5 95,5 100.0 

- July 	Dec...... 8709 005 11.6 100.0 502 94.8 100.0 

1947 - Jan, - June 	,..., 85.6 1l 13,3 100.0 6.4 93.6 100.0 

July 	Dec. 	,.... 8607 1.1 12.2 100.0 11.4 88.6 100.0 

C. SLE 	- RECEIVABLES RAiI0 	- DAYS CREDIT 0UTSTANDH1 

Date Insta1nent Charge Instalment Charge 

1941 	- 	Dec. 	31 ........... 2,3 2,4 76 75 

1946 - June 30 	........ 2.6 3.2 69 56 

- 	Dec. 	31 	.....,.... 2.4 2,9 75 62 

1947 	- 	June 30 	.......,. 3,7 311 49 58 

- 	Dec. 	31 	•..... 19 2.8 95 64 



Accounts receivable 

instal- Chargej Total 

100.0 Iloo.0 IC 
(not available) 
29.0 123.6 87.5 
44.1 1703 322.1 

1 
35.3 16816 122.2 
654 236.9 178.5 

20 - 

Table 4. - Consumer Credit - Women's Clothing Stores 

A 

Sales during period 
Period 	

cash Instal- 	
iTotal 

1941 - Half year average 100.0 100.0 100.0 100.0 
166.2 67 6 18908 163.4 

1946 - Jan0 - June 160.7 62 .1  1931 159.6 
1945 - July - Dec 	....... 

- July - Dec. 	..... 190.6 718 211.5 184.3 
1947 - Jan.. 	- June 	.,.. l74.2 62.8 235.7 175.0 

- July 	Dec. 	...... 205.0 77.0 266.8 2045 

!1,!?s!'PMW (C\PTCPTflY.T 

1941 - Half year average 78.6 77 13.5 100.0 38,2 1 61.8 1100.0 
1945 - July - Dec 81,1 3.2 15.7 100.0 (not available) 
1946 - Jan, - June 	.., 80.4 3.0 16.6 100.0 12..7 8703 1100.0 

-. 	July - Dec. 	.... 81.5 3.0 15.5 100.0 13.8 86,2 1100.0 
1947 	Jan. - June 	..... 96.7 2.8 20,5 100,0 10.1 

July - Dec. 	..... 77.2 
.. 

2.9 19.9 10010 12.7 87.3 100.0 

C. SALES - RECEIVABLES RATIO  DAYS CREDIT 0UTSTJNDING 

Date Instalment Charge Instalment Charge 

1941 	Dec. 31 	,........ 2.1 2,3 89 78 
1946 	- June 	30 	•........ 4.6 3,7 39 49 

- 	Dec. 	31 	•,.,..... 3,5 2.9 51 62 
1947 - June 60 	......... 3.8 3,2 47 56 

- Dec. 	31 	......., 2.6 72 69 
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Table 5, - Consumer Credit ilamilv  Clothing,  Stores 

Period 
Sales during period ______ _______ ______ _______ 

A ccounts receivable 
 at end of period 

Cash Instal 
-- 

Charge 
______ 
Total metal- _____________ 

Charge Total 
xnent  

1941 	Half year average 100.0 100.0 100.0 100.0 100.0 100.0 100.0 
1945 - July - Dec. 	..... 197.2 62.1 173.7 169.8 (not available) 
1946 - Jan. - June 	..... 182.4 54,4 163.6 156.9 32.6 1101,0 I 	58,2 

- July - Dec. 	,.... 217,3 77.4 198.6 189,8 50.6 1135,1 82.3 
1947 - Jan. - June 	•.,.. 187.3 93,,7 182.4 170.7 60;2 126.0 85,8 

- July - Dec. 	,.... 226.3 113.7 224.3 206.9 85.2 167.0 (116.9 

tr,tt'F,t,C'T mTg'T 

1941 - Half year average 67..5 17.8 14,7 100.0 62.6 37.4 100.0 

1945 - July - Dec 	..... 78,4 6.5 15,1 100.0 (not available) 

1946 - Jan. - June 	..... 7,5 601 15,4 100.0 3500 65.0 100.0 

- July - Dec. 	..... 77.3 7,3 1504 10000 38.5 61.5 100.0 

1947 - Jan. 	- June 	..... 74.7 9,3 16,0 100.0 42.9 57.1 100.0 

- July - Dec ...... 74.5 9.3 1612 100.0 44.6 55.4 100.0 

C. SkIES -R1jIVABLES RATIO  DAYS CREDIT 0ITAND1i 

Date Instalment Charge Instalment Charge 

1941 	Dec. 	31 	........ 1.2 1.7 150 106 

1946 - June 30 2,1 2,8 86 64 
1.9 2.5 95 72 

1947 - June 30 	......... 2,0 2.6 90 69 
- Dec. 31 . ......... 

- Dec. 31 .. ........ 1.7 2.4 106 75 



Table 6. - Consujner Credit - Furriers 
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A. JNDEXES  

Sales during period 
Period 

1941 	Half year averagel 100.01 100,0 1 100.01 100.0 
1945 	July - Dec. 239.4 170.2 246.9 208.7 
1946 - Jan. 	-, June 	...., 1349 79.5 136.1 109.0 

July 	Dee, 275,3 199.8 285.4 241.8 
1947 - Jan. 	June 	,,... 147.6 104.9 186.4 133.6 

July 	- Dec. 	.,.... 285.4 243.4 320.5 271,3 

kccounts receivable 

Instal Ichargel Totel 

100,0 1100.0 1100.0 
(not available) 
62.6 128.5 	77.7 
92,5 131,3 101.4 
92.2 191,8 113.4 
138.5 210.1 153.7 

1vrLiai ('.(WPCv-TPTflN 

1941 - Half year average 32.2 
36.9 

47.2 
38,5 

20.6 
24.6 

10000 
100.0 (not available) 

100.0 

1945 	Jan, 	June 39,9 34,4 25.7 100,0 62 	37.9 .1 100.0 
1945 - July - Dec ........

- July 	Dec 0  36.7 39,0 24.3 10000 70.3 	29.7 100.0 
1947 -' Jan 	- June ,.,,. 34,8 38.8 26.4 100.0 64.0 	36,0 100.0 

- July 	Dec.- 33,2 44.4 22.4 100.0 70.9 	29,1 100.0 

C. SALES - RECEIVABLES RATIO 

Date 	Instalment 	Charge 

 DAYS CREDIT0iYISTAI'1D1NG 

Instalment Charge 

1941 - Dec. 31 	......., 	1.1 1,6 154 113 
1946 - June 30 	..., 	1.4 17 129 106 

- Dec. 31 	2,4 3,5 75 51 
1947 - June 30 	.,, 	113 1.6 138 113 

- Dec. 31 	2,0 2.5 90 72 
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Table 7. - Consumer Credit -  Howlio1d Ap]jpnpp ajid RadjoStores 

A. 

Period 
Sales during period 

Cash Instal  Charge Total 
JleIIt  

1941 - Half year average 10000 100.0 10000 10000 
1945 - July - L)ec, 	,,... 146.6 26.2 132,0 92,9 
1946 - Jan. - June 	...,. 200.7 38.5 186.8 19,6 

- July - Dec0 	... 259.8 586 226.0 168.2 
1947 - Jan. - June ..... 2610 925 269.5 179.2 

- July - Dec. 	..... 298.8 122,8 334.4 217.8 

Accounts receivable 

Instal_I Charge ITotal 

10000 1100.0 1100.0 
(not available) 
10,3 	75.9 	20.9 

	

15.6 102.4 	29.7 

	

24.8 135.6 	38.7 

	

43.2 177.8 	60.1 

i 	.1rP&f 	rTh- qVpTtThT 

1941 	Half year average 37.6 4201 20,3 100,0 83 o81 16,2 1100.0 
1945 - July - Dec. 	U.... 59,2 11,9 28.9 100.0 (not available) 
1946 	Jan. - June 	.,,.. 5e.2 12.5 29,3 100.0 41.2 58,8 100.0 

- July - Dec. 	.... 5800 14.7 2703 1000 4402 55.8 100,0 
1947 - Jan, - June 	,.,., 489 25.5 25,5 10000 56.0 44,0 100.0 

- July 	Dec. 	..... 46.1 2709 2600 10000 62.9 37,1 100,0 

ris CREDIT 
C.IES - RE0EIVABIS RATIO 

Date Instal Charge Instal- Charge 
ment xnent - 

1941 - Dec. 31 	... 0.8 1.9 225 95 
1946 - June 30 	.. 28 4,7 64 38 

- Dec, 31 2,8 4,2 64 43 
1947 - June 30 .., 3,2 4.1 56 44 

- Dec. 31 	... 2,4 3,8 75 47 

INSTALMENT CREDIT 

Percent of 

(not available) 
90.7 
6.3 
703 
8.5 



Accounts receivable 

Instal- I 	I 
ChargejTot1 

100 0 I100.0 1100.0 
(not available) 
25,3 61.4 29.2 
25.1 61.0 29.0 
44.7 66.1 47.2 
64.7 76.2 66.1 
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Tke . - Consumer Credit - Furniture Stor es  

A 

a1es during period - 
Period 	

ITotal 

1941. - Half year average 100,0' 3000 100,0 100.0 
1945 - July - Dec. 	.,... 250.6 70.9 1 	150,9 120.8 
1946 Jan. - June 	...... 295.6 80.0 216.0 145.9 

- July Dee, 	..... 340.2 80.1 234.0 158.1 
1947 Jan. - June 	..... 292.3 1116 207.0 164.3 

- July - Dec. 	.,... 323,4 129.5 206.5 182.2 

IP ntimltr't' 

1941 - flaif year average 21.0 63.8 15.2 100.0 89.1 10.9 100.0 
1945 - July - Dec 	...., 43,5 37.5 19,0 100.0 (not available) 
1946 - Jan. - June 42,4 35.0 22.6 100.0 77.1 22.9 100.0 

- July - Dec. 	...,. 451 32,3 22.6 100,0 77,1 229 100.0 
1947 - Jan. - June 	...., 37,3 43,1 19.6 100,0 83.9 16.1 100.0 

- July - Dec. 	..... .37.2 45.1 17.7 100.0 86.7 13.3 100.0 

INSTAI)iIENT CREDIT 
SOLD TO BANKS ETC. 

Percent of 

DAYS CREDIT 
C. SALES - 	CEIVTES RATIO - _Q 	W'DIG - 

Late 
metal- Charge 

metal- Charge 
ment met_ 

1941 - Dec. 31 ,.. 0.6 1.3 225 139 
1946 - June 30 •.. 2.4 4.7 75 38 

Dec. 31 	... 2,4 4.9 75 37 
1947 - June 30 ... i.e 4.4 100 41 

- Dec. 31 	.,. 1.5 3,8 120 47 

(not available) 
0.5 
0.6 
1.1 
1.4 



1941 - Half year average 
1945 - July - Dec. 
1946 - Jan. - June 

- July - Dec. 
1947 - Jan. - June 

- July - Dec ...... 
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Table . - Consumer Credit - Hardware Stores 

A 

Period 
Sales during period 

l 	- I 
Cashi instal_I Charge Total 

100.01 100.0 I 100.0 I 100.0 
193.0 36.6 157.1 174.4 
194.8 45.2 169.8 179.6 
235.3 60.0 183.1 210.1 
2061 42 7 200.1 194.7 
251.1 58-1 I 	225.6 232.0 

iccounts receivable 

Instal- ' 	 I  ChargeTota1 

100.0 1100.0  1100.0 
(not available) 
191 111.9 100.9 
25.3 107.4 97.6 
25.9 141,2 125.5 
38.0 143.3 129.0 

D 	 rht'rcT'rTrM 

1941 - Half year average 62.8 4.8 32.4 100.0 11.9 881 1100,0 
1945 - July - Dec 69.8 LO 29,2 100.0 (not available) 
1946 - Jan. - June 58.2 1.2 3016 100.0 2,3 97,7 100.0 

70.4 1,4 28,2 100.0 3.1 96.9 100.0 
1947 - Jan, - June 	..... 5742 1.3 31.5 100.0 2.8 97.2 100.0 

- July 	Dec. 	...... 

- July - Dec. 	,,... 68.7 1.5 29.8 100.0 4.0 96.0 100.0 

C. 6KULi - RECEIVABLES RATIO   DAYS CREDIT 0UTSTADING 

Date - Instalment Charge Instalment Charge 

1941 - Dec. 31 	....... 1.8 1.7 100 106 
1946 - June 30 4,3 2.6 42 69 

- Dec. 31 	, 4,3 2.9 42 62 
1947 - June 30 3.4 2,4 53 95 

- Dee, 31 3,2 2..7 56 67 
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Tebl J.Q, 	Consr Credit - Tewellery Stores 

Sales during period 
	Accounts receivable 

Period 	
Total metal_I Charge I Total 

1941 Half year averagej 100,01 100.0 
1945 - July - Dec. 	..... 231.2 80.6 
1946 - Jan. - June 	..... 166.3 61.8 

July Dec, 247.8 97.2 
1947 - Jan, June 	s.... 141.4 87.5 

July - Dec. 	224.1 I 189.1  

lCO.O 100.0 
149.8 177.9 
119.2 131.3 
179.8 197.3 
113,2 121.6 
180,2 206.0 

10010 1100.0 1100.0 
(not available) 

	

39,0 101.8 	60.7 

	

60.6 170,4 	98.6 
68.7 	90.6 	75.8 
155.0 210.1 172.9 

tT.! 

1941 - Half year average 55.0 24.1 2019 lOO.0 65.5 1 	34.5 1100.0 
1945 - July - Dec. 	..... 71.5 10.9 17.6 100.0 (not available) 

1946 - Jan. - June 	,.,., 6907 11.4 18,9 1001;0 42.1 57.9 100,0 

- July - Dec. 	..... 69.1 11,9 19.0 100.0 40,3 59,7 100.0 

1947 	Jan. - June 	.... 62.2 166 19.2 100.0 61.2 38.6 100.0 

July 	Dec. 	..... 56.2 23.8 1800 100.0 60,5 3905 100.0 

C. SALES- RECEIVABIES HATE -  DAYS CREJJIT OUTSPI1 

Date Instalitent Charge Instalment Charge 

1941 - Dec. 31 1.4 2.2 129 82 

1946 - June 30 , 22 206 82 69 
- 	Dec. 	31 	......... 2,2 2,3 82 78 

1947 - June 30 11.7 2.6 106 64 
- Dec. 31 1.7 1.9 106 95 
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Table 11. - Consumer Credit_- Motor Vehicle Dealers 

M. 

Sales during period 
	Accounts receivable 

Period 	
- Cash 18t 	1Charge fTotal I natal - Charge ITotal 

1941 - Half year average I 100.01 100.0 
1945 - July - Dec. 	..... 51.4 608 
1946 - Jan. - June 	...., @5.9 21,3 

July - Dec. 	..... 113.9 3007 
1947 - Jan. - June 	..... 170.6 57,3 

- July Dec. 	.....o 195.0 72.9 

100.0 100.0 
107.5 48.6 
159.3 80.1 
237.0 113.1 
299.2 159,9 
317,1 179.7 

100.0 1100.0 1100.0 
(not available) 
47.4 143.5 126.1 
69.8 131.3 120.1 
73.9 175.1 157.3 
80,0 178.6 161.2 

1941 - Half year average 41,2 35,5 23.3 100.0 18.2 81.8 1100.0 

1945 - July - Dec . 	..... .43.5 5.0 51.5 100.0 (not available) 

1946 - Jan. - June 4402 9.4 46.4 100.0 6.8 93.2 100.0 

- July - Dec 	a 41.5 9.6 48,9 100.0 10.5 89.5 100.0 

1947 - Jan. - June 44,8 12.6 42.6 100.0 8,3 91.7 100.0 

- July - Dec 45.6 14.3 40,1 100.0 8,7 91.3 100.0 

INs'rAIr 	LL°T 
£)ate 

1941 - Dec. 31 ..... 
1946 - June 30 ..... 

- Dec. 31 
1947 - June30 

- Dec. 31 

ercent of 

(not available) 
5309 
5407 
58.5 
5903 



Notes on Method 

The  intle 

The three surveys on retail consumer credit conducted by the 
Wartime Prices and Trade Board from 1943 to 1945 covered department, 
clothing, furniture and jewellery stores. The sample used consisted 
of stores having a significant amount of credit business and ranged in 
number for all types from some 500 in the first to 444 stores in the 
last survey which carried the trends in consumer credit to June 3C 
194 

T Ui . 	ar.p1e ;. 	:iw ro 	of bout 11(10 stores was added 
for the present series0 These were selected to: 

Provide enough clothing stores to allow separate 
tabulations for men's, women's and family clothing 
stores. 

Augment the survey to include automobile dealers, 
household appliance and radio stores, and hardware 
stores. 

Balance the predominately credit sample formerly 
used to result in a cash-credit ratio closely 
conforming to the 1941 Census ratios in the res-
pective trades.- 

Both independent and chain organizations have been included 
in the sample0 The 1941 sales of the sample follow very closely the 
provincial distribution of total sales for the respective trades as 
obtained from the 1941 Census A check on the size of business dis-
tribution shows a trend toward larger businesses in the sample0 This 
would be expected as smaller businesses on the average extend less 
credit and are less able to provide the information required0 

ethd 	 TabAlation  

For all new firms aeded to the original Wartime Prices and 
Trade Board sample, 1941 figures on sales and receivables were obtained 
from the 1941 Census records. These were available only for the full 
year as to sales and December 31, 1941 for accounts receivable. The 
1941 base for subsequent half-year periods was therefore obtained by 
merely dividing 1941 sales by two and taking the amounts outstanding 
at December 31, 1941 as the base for indexes on receivables for later 
periods0 

The 1946 schedule requested information on cash, insta1ment 
charge and total sales for the two half-year periods of that year and 
for the last six months of 1945. Instalment and charge receivables 
were requested for the dates on June 30 and December 31, 1946 only. 
The 1947 schedule covered the same items for the two half year periods 
of that year. 
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Since some firms did not report or could not furnish a 
proper breakdown for all periods, the sample used in the tabulation 
of the 1946 and the 1947 results varies to a slight degree. In each 
case, however, the 1941 half year average of the reporting firms forms 
the base for indexes of sales and the December 31, 1941 figure on re-
ceivables the base for indexes of receivables for the respective 
periods. The indexes and composition percentages were obtained from 
the aggregate dollar volume of all usable firms in each kind of busi-
ness for the different items of sales and receivables. 

The two types of credit receivables were divided into their 
respective credit sales to obtain the sales-receivables ratios. These 
ratios were then divided into 180 days (six 30 day months) to arrive 
at the average period for repayment of the respective credit purchases. 

The combined trades totals were obtained by weighting the 
indexes or composition percentages of the different items by the weight 
of the respective type of sale or receivable for each kind of business 
as shown in the 1941 Census results. For instance, the sales of men's 
clothing stores in the 1941 Census formed 5.1 of the sales of the ten 
trades. Thin weight was applied to the men's clothing total sales In-
dexes for all subsequent periods under review. The other kinds of 
business weights, in relation to the total for the ten trades, were 
applied to their respective total sales indexes. The sum of the re-
sults for each period was merely divided by 100 to obtain the weighted 
index. Cash, instalment, and charge sales likewise had their own 
weights, taken from the 1941 Census. Men's clothing total sales weight 
was 5.9; cash sales was 6.3; instalment 1.5; and charge 4.7. 

The department store sample changed so little from the 
Wartime Prices and Trade Board sample that the series is shown from 
1941 to the end of 1947. A break mid-way through 1945 designates the 
slight change in coverage. 

Other store types not included in this study but which have 
significant amounts of credit sales, largely charge accounts, include 
food stores, country general stores, coal and wood distributors, 
lumber and building material dealers. These have been excluded at 
present because of the greater interest in instalment credit dealing, 
which is less predominant than charge trading in these store types. 
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