
or -- . 

Øi 
OF  

El - 

 

I I. .' 
. 

PON 
me 

: 

Catalogue 63-008 Monthly 

Wholesale 
Trade 
November 1991 

Catalogue 63-008 Merisuel 

Cornmerce 
de gros 
Novembre 1991 

mro 
nFAIL 
Ofilill 

STATISTiCS SrAnST1QUK  
C'NADA 	CANADA 

F 	10 199? 

LISRARY 
BIELIQTHQUE 

[IJ 

MT~ftke  b*AS "Ah, Ad ",,impa- A 

mom 

ir 
I 

U 

Statistics 	Statistique 
Canada 	Canada 

U,. Canacia 



Data in Many Forms... 

Statistics Canada disseminates data in a varlety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Maps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIM, Statistics Canadas 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Des données sous pl.usieurs formes... 

Statistlque Canada diffuse les données sous formes 
diverses. Outre lea publlcat.ions, des totalisations 
habituelles at spéciales soot offertes sur imprimés 
d'ordinateur, sur microfiches at microfilms at sur 
bandes magnétiques. Des cartes at dautres documents 
do reference geographiquas soot disponibles pour cer-
tames sortes de donnCes. L'accès direct a des 
données agrCqCes est possible par le truchement de 
CANSIM, la base de donnCos ordinolingue at le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Inquiries about this publication 	and related 	Toutes demandes de renseignements au sujet do cette 
statistics or services should be directed to: 	publication ou de statmstiques at services connexes 

doivent étre adressCes a: 
Wholesale Trade Section, 	 Section du commerce de gros, 
Industry Division, 	 Division de l'mndustrie, 

Statistics Canada, 	Ottawa, K1A 0T6 (Telephone: Statistique Canada, 	Ottawa, K1A 016 (téléphone; 
951-3540) or to the 	Statistics Canada reference 951-3540) 	ou au centre da consultation de Statistique 
centre 	in: Canada a: 

St. 	John's (772-4073) Winnipeg (983-4020) St. 	John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 
Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 	Un service d'appel interurbain sans frais est effort, 
and territories, for users who r.side outside 	dans toutes les provinces at dans les territoires, 
the local dialing area of any of the regional 	awc utilisat.urs qui habitant a l'.xtérieur des zones 
reference centres. 	 do counicati.on locals des centres rCgionaux do con- 

sultation. 

Newfoundland and Labrador 1-800-563-4255 Terre-Neuve at Labrador 	1-800-563-4255 
Nova Scotia, New Brunswick Nouvelle-Ecosse, Nouveau-Brunswick 
and Prince Edward Island 1-800-565-7192 at tle-du-Prince-Edouard 	1-800-565-7192 

Quebec 1-800-361-2831 Québec 	 1-800-361-2831 
Ontario 1-800-263-1136 Ontario 	 1-800-263-1136 
Manitoba 1-800-542-3404 Manitoba 	 1-800-542-3404 
Saskatchewan 1 -800-667-7164 Saskatchewan 	 1 -800-667-7164 
Alberta 1-800-282-3907 Alberta 	 1-800-282-3907 
Southern Alberta 1-800-472-9708 Sud de l'Alberta 	1-800-472-9708 
British Columbia Colombie-Britannique 

(South and Central) 1-800-663-1551 (sud at centrala) 	1-800-663-1551 
Yukon and Northern B.C. 	(area Yukon at nord de la C.B. 	(territoire 

served by NorthwesTel Inc.) Zenith 08913 desservi par la NorhtwesTol Inc.) 	Zenith 08913 
Northwest Territories Terrmtoires du Nord-Ouest (territoire 

(area served by desservi par la NortliwesTel 
NorthwesTel Inc.) 	Call collect 403-495-3028 Inc.) 	Appelez a frais virés au 403-495-3028 

How to Order Publications Comment commander les publications 

This 	and 	other 	Statistics Canada publications On pout so procurer cotta publication at 	les 	autres 
may 	be purchased 	from 	local authorized agents publications 	do Statistique Canada auprès des agents 
and other community bookstores, through the local autorisés at des autres librairies locales, par l'en- 
Statistics Canada 	offices, 	or by 	mail order to tremisa des 	bureaux beaux do Statistique Canada, ou 
Publication 	Sales, 	Statistics Canada, 	Ottawa, an écrivant a la Section des ventes des publications, 
KIA 0T6. Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 1(613)951-7277 

Facsimile Number 1(613)951-1584 Numéro du bólinographe 1(613)951-1584 

National toll free order line 1-800-267-6677 Commandos; 	1-800-267-6677(sans frais partout au Canada) 

Toronto Toronto 
Credit card only (973-8018) Carte do credit seulement (973-8018) 
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Symbols 
The -following symbols are used in This 

Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to most secrecy rsquirements 
of the Statistics Act. 

The reader is asked to note that the data 
are either based on a response which falls 
below the usual standard for publication or 
have a greater degree of variability than 
normal associated with them due to list 
structure changes i.e., birth/death 
adjustments and classification changes, and 
should therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series, are avail-
able to the public from Statistics Canada's 
computerized data bank CANSDI (Canadian Socio-
Economic Information Management System) vie 
t.rmjnml, on computer printouts, or in machine 
readable form. For further in-formation, contact 
the Cansi. staff, Statistics Canada, Ottawa, 
K1A OZB (telephone 613-951-8200), or the 
regional advisors at the Statistics Canada 
offices loc.*ed •cross Caned.. 

This publication was prepared under the 
direction of: 

• P.M. Tri,daP11lou, Dirsc*or, 	Industry 
Division 

• B. Nss, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

e C. Bord.1.au, Chief, 	Wholesale Trade 
Section, Distributive Trades Sub-division, 
Industry Division 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Ubrary Materials, ANSI Z3948 - 1984. 

Signes conventionnels 
Las signes suivants sank employós uniformément 

daris cette publication d. Statistique Canada: 

nombres indisporiibles. 

n'ayant pas lieu de figurer. 

- nisrrt ou zero. 

-- nombres infimes. 

x confidential an vartu des dispositions de la Loi 
sur la skatistique relatives au secret. 

w Le lecteur eat priC de noter que ims donnCes sont 
fondC.s sur des réponses qui no satisfonk pas a 
la norme habituelle exigCe pour la publication ou 
que celles-ci onk uns plus grmnde marga 
d'inconsis±ance qua l'on devraik normalement 
ob -tenir, at cc, a cause de la structure de la 
list., c'.st-I-dire des ajuskements dOs aux 
cróakions at aux disparitions at des changements 
dana le classement; elles doiverit par consequent 
itra utilisCes avec circonspection. 

NOTA 

Las chiffres ayant ItS arrondis, les *o*aux no 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

La banqus da donnles informakisles du Statistiqu. 
Canada CANSItI (système canadien d'informmkion socio-
Iconomique) fournit mu public toukes lea statistiqu.s 
actuelles at historiques sur le Commerce da gros 
(matrice nos 0059, 0061, 0648, 0649), at sur de 
noabr.us.s autras sInes, par le biais d'un terminal, 
d'impriHs d'ordinat.ur ou do supports ordinolingues. 
Pour plus de renseignements, sadr.ss.r mu personnel 
de CANSIJI, Statistique Canada, Ottawa, K1A 0Z8 
(tIlSphon. 613-951-8200), ou aux coriseillers des 
bun.aux de Statistiqu. Canada si*uSs I travers 1. 
Caned.. 

C.*t. publication • itS ridigSe sous la dirsetion de: 

• 	P.M. Triandfil].ou, 	dir.cteur, 	Division 	de 
1 • industrie 

N...s, directeur adjoint, Sous-division d.s 
commercas 	de distributions, 	Division 	de 
1 • industrie 

Bordsleau, chef, Section du commerce de gros, 
Sous-division des com.•rces de distributions. 
Division de l'industni. 

Le papier utilisé dans Ia presente publication répond aux 
exigences minimales de 1'American National Standard for 
Information Sciences' - 'Permanence of Paper for Printed 
Ubrary Materials', ANSI Z39.48 - 1984. 
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Introducton 

This publication presents estimates of monthly 
sales of wholesale merchant establishments for 
Canada, each province and for the Yukon and 
Northwest Territories combined. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

Sales figures are on a net basis (gross 
sales less returns, adjustments and discoun*s) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods owned by others are 
excluded. 

Inventory figures are the value of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

The estimates contained in this publication 
are derived from a redesignod monthly survey 
which incorporates a revised list of wholesale 
businesses. For a more detailed discussion of 
the new survey methodology see Appendix II in 
the January 1991 issue. 

Es*ablishm.nts in wholesale trade are primari-
ly engaged in selling m.rchandise to retail-
ers, to other wholesalers, to industrial, com-
mercial, institutional and professional users, 
to farmers for use in farm production, and for 
exporti or acting as agents or brokers in 
buying or selling merchandise to such persons 
or organizations on a coe.ission basis. 

However sales to end-users of certain com-
modities (usually capital or investment (non-
consumer) goods) such as computer equip.ent, 
feed, seed or other farm supplies, lu.ber and 
building materials, trucks and comeercial 
vehicles, and all types of machinery and 
equipeant are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I in the January 
1991 issue. 

Users should riote that each month, unless 
otherwise indicated, this publication will 
contain preli.inary estimates for the current 
month and revised estimates for the preceding 
month for the unadjusted series. The estimates 
of the seasonally adjutad series are revised 
for the preceding thre. months. 

Introduction 

La présente publication donne des estimations 
des vantes mansuelles des ótablissem.nts de 
commerce de gros pour Is Canada, los provin-
ces, Is Yukon at los Territoires du Nord-
Quest ensemble. En plus das ventes totales, 
elle contient des donnéas ventilóes pour las 
ver,*es at las stocks, ainsi que lee rapports 
entre los stocks at las vantas, salon las 
grands groupes de commerce 6tablis par In 
Classification type des industries de 1980. 

Las chiffres concernant las ventes nettes 
(ventes brutes diminuées des rendus, des ra-
bais at des escomptes), a credit ou a comp-
tant, sans les taxes percues. Sont incluses 
las commissions obtanues par las grossistes 
faisant aussi fonction dagents, mais non las 
ventes do marchandises appartenant a dautres 
antraprisas. 

Las données cur las stocks reprsentan* In 
valeur des marchandises possédées at détenues 
pour la reventa. Sont inclus tous las stocks 
an transit ou an consignation. Na sont pas 
comptéms les merchandises possédéas at déte-
nues a létrangar, ainsi qua las stocks déte-
nus on consignation pour las autras. 

Las estimations contonues dens la presento 
publication sont tirées dune enquete men-
sualla ramaniéa, qui se fonda sur una lists 
r6vis6o des établissements de commerce de 
gros. Lappandic. II dans Is publication da 
janviar 1991, traite an detail do In méthodo-
logic employee pour lenquête. 

Las établissaments dont lactivité principale 
ott 1s commerce da gros vandent das merchandi-
ses a des détaillants, a dautres grossistes, 
I des industrials, a des commercanks, I des 
ótablissemonts publics, I des profassionnels, 
I des agriculteurs sil sagit do merchandises 
dastinéos a In production agricola, at a dau-
tree payss ou encore vandent dos marchandisas 
ou an achItont pour Is compte dautrui, I 
titra dag.nts ou de courtiers, •oyennan+ une 
com.i ssion. 

Par ajljeurs, on aLtribue toujours mu commerce 
da gros las vantas da cartains produits I 
lutilisat.ur final (h.bituellement las bians 
déquipe.ent ou dinv.stissoment), per exemple 
Is materiel infor.atiqua, las alimants pour 
anieaux, las samences at las autres fournitu-
roe agricoles, Is bois at les matériaux de 
construction, las camions at las véhiculos 
commerciaux, at thus los genres de machines at 
da matérial. Lappandice I dens Is publication 
da janviar 1991, contient lensamble des défi-
nitions at des concepts. 

Lutiliseteur davrait noter qua Is publication 
renfermara thus lee .ois, a moms dindication 
contraira, las estimations provisoires pour Is 
mois an cours at lee estimations réviséas du 
mois précédant pour las series non désaisonna-
liséas. Las estimations des series désaisonna-
lisées sont róvisées pour lee trois mole pré-
cédants. 
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Chart 1 	 Graphique I 

Wholesale Merchants Sales 
	

Ventes des marchands de gros 
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Chart 2 	 Graphique 2 

Wholesale Merchants Inventories 
	

Stocks des marchands de gros 
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1988 	 1989 	 1990 	 1991 

The short-term trend represents a weighted average 	' La tendance a Court terme représente une moyenne pondérée 
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Chart 3 	 Graphique 3 

Wholesale Merchants Sales by Trade Group, 	Ventes des marchands de gros par groupe 
November 1991 	 de commerce, novembre 1991 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois precedent 

(SeasoriaHy Adjusted) 	 (Desaisonnalisées) 
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Chart 4 	 Graphique 4 

Wholesale Merchants Sales by Province, 	Ventes des marchands de gros par province, 
November 1991 	 novembre 1991 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois précédent 

(Seasonally Ad(usted) 	 (Desaisonnalisees) 
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Note to Users 

• Data collected and published for 1991 ex-
clude provincial sales taxes and the Goods 
and Services Tax. Prior to January 1991, 
data include the Federal Sales Tax except 
for wholesalers which were licensed. Due to 
this change in indirect taxes, data for 1991 
are not comparable with those of previous 
years. 

Highlights 

Seasonally Adjusted Sales 

Preliminary estimates indicate that whole-
sale merchants sales were $15.0 billion in 
November, up 0.5Z from the previous month. 
This represents the first increase in three 
months. 

Five of the nine trade groups registered 
sales increases in November compared to the 
previous month. In terms of dollar impact, 
higher sales were reported by wholesalers of 
other machinery, equipment and supplies 
(+1.4Z), followed by suppliers of lumber and 
building materials (+2.6Z) and food, bever-
age drug and tobacco products (+0.8Z). Mod-
est sales increases were recorded by sup-
pliers of apparel and dry goods (+1.9Z) and 
other products (farm and paper products 
agricultural suppliesi industrial and house-
hold chemicalsj etc) up 0.1>. Lower sales 
were registered by wholesalers of motor 
vehicles parts and accessories (-1.9Z), farm 
machinery, equipment and supplies (-3.IZ), 
metals, hardware, plumbing and heating 
equipment and supplies (-0.6Z) and household 
goods (-0.1). 

• Regionally, all provinces and territories, 
except Alberta and British Columbia posted 
sales increases ranging from 7.2Z in the 
Yukon and Northwest Territories to 0.5X in 
Ontario. 

Seasonally Adjusted Inventories 

In November, wholesale merchants invento-
ries were $23.8 billion, up 0.7 from the 
previous month. 

• The ratio of inventories-to-sales at the end 
of November was 1.58:1, unchanged compared 

• 	to the month b.fere. 

Nate aux utilisateurs 

Las chiffres recueillis at publiés pour 1991 
excluent las taxes de vente provinciale at 
la taxe sur las produits at services. Las 
données des années antériaures comprennent, 
sauf pour las marchands da gros titulaires 
dune licence, las taxes de yenta féddrale. 
DQ a ca changemant dans las taxes, las don-
noes pour 1991 no sent pas comparables avac 
celles des années prOcOdentes. 

Faits saallants 

Vantes désaisonnaliséas 

• Las estimations préliminaires indiquent que 
las ventes des marchands de gros sélèvent a 
$15.0 milliards an novembre, 0.5% plus élevO 
que la mois prOcédant. Ceci est la premiere 
hausse enragistréa dens trois mois. 

En novambre, cinq des neuf groupes de com-
merce ont enragistrO des vantes supOrieures. 
Laugmentation la plus forte sur lensemble 
des ventes, par ordre dimportance on dol-
lars, provient principalement des grossistes 
an autras machines, matérial at fournitures 
(+1.4Z), suivi par las fournisseurs an bois 
at matOriaux de construction (+2.6Y.) at ceux 
an produits alimantaires, boissons, médica-
ments at tabac (+0.8Z). Des hausses modOrOcs 
ont OtO signalOes par las grossistes an 
vôteman* at articles da merceria (+1.9Z) at 
las fournisseurs de produits divers (pro-
duits agricoles at de papiars, fournitures 
agricoles, produits chimiquas dusage mOna-
gar at industriel, etc.) (+0.1Z). Des bais-
ses ont OtO enregistrOes par les grossistes 
an vehicles automobiles, pièces at accessoi-
ras (-1.9?.), las grossistas an machines, 
matérial at fournitures agricoles (-3.1Z), 
las grossistes on mOtaux, articles de quin-
caillerie, materiel de plombarie at d. 
chauffage (-0.6?) ainsi qua les fournisseurs 
darticles ménagers (-0.1?). 

• A lOchalla rOgionala, toutes las provinces 
at tarritoiras, sauf lAlberta at la Coloe-
bie-Britanniqua, ont affichO des ventes 
supOrieur.s, sOch.lonnant da 7.2? au Yukon 
at les Tarritoires du Nord-Ou.st I 0.5? an 
Ontario. 

Stacks désaisonnalisés 

En novembre, las stocks des marchands de 
gros sOlèvent I $23.8 milliards, an hausse 
de 0.7? comparativament au mois prOcOdant. 

La rapport des stocks sur les ventes I Ia 
fin de novembra a dameurO inchangO compare-
tivemant su mois précOdent, soit 1.58:1. 
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TABLE 1. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region 

Change from 
Sales previous month 

Year- to- 
Ventes date Variation du 

mois précédont 
1991 

Novenóer October Septether August Cuia.ilatif Noveither October 
1991 1991 1991 1991 1991 1991 

No. Novethre Octobre Septenibre Aot Noveithre Octobre 

Trade Group - Canada $ •illions 

1 Food, beverage, drug and tobacco 3,861 3,831 3,863 3,841 41,147 0.8 -0.8 
products 

2 Apparel and dry goods 389 382 379 365 3,904 1.9 0.7 

3 Household goods 543 544 542 554 5,632 -0.1 0.4 

4 Motor vehicles, parts and 1,710 1,743 1,798 1,790 19,040 -1.9 -3.1 
accessories 

5 Metals, hardware, pluobing and 1,061 1,067 1,087 1,126 11,419 -0.6 
heating equipment and supplies 

6 Luober and building materials 1,380 1,345 1,358 1,381 14,371 2.6 -1.0 

7 Farm machinery, equipment and 286 295 296 305 3,306 -3.1 -0.4 
supplies 

8 Other machinery, equipment and 3,360 31,312 32315 3,358 35,492 1.4 -0.1 
supplies 

9 Other products 29445 2,443 2,439 2,426 26,555 0.1 0.2 

10 Total, all trades 15,034 14,962 15,077 15,147 160,864 0.5 -0.8 

Regions 

11 Newfoundland 170 166 171 171 1,788 2.4 -2.8 

12 Prince Edward Island 38 38 39 39 390 2.1 -2.5 

13 Nova Scotia 369 362 363 369 3,896 1.7 -0.1 

14 Now Brunswick 267 240 256 255 2,663 2.7 -6.0 

15 Quebec 3,743 3,719 31.778 3,783 39,915 0.6 -1.6 

lb Ontario 6,184 6,154 6,185 6,224 66,359 0.5 -0.5 

17 Manitoba 513 503 514 510 5,324 1.8 -2.0 

18 Saskatchewan 500 495 497 494 5,248 0.9 -0.4 

19 Albert. 1,370 1,382 1,371 1,397 15 9 098 -0.9 0,8 

-011 20 British Colia 1 1883 1,884 1,884 1,887 19,993 - - 

21 Ytion arid Northwest Territories 19 18 20 19 190 7.2 -12.4 



-0.3 0.4 -1.4 -4.0 -0.4 -1.7 

-1.3 1.0 19.9 11.3 6.1 2.5 

-1.6 0.3 8.0 6.5 -7.4 -5.4 

0.3 1.0 -2.6 -7.8 -3.6 -9.0 

-0.1 1.9 2.1 -0.5 3.0 1.7 

-0.6 1.4 3.8 3.4 4.3 4.6 

0.7 -0.1 8.7 5.2 7.9 3.0 

0.7 1.4 -0.9 4.6 2.4 -3.5 

-1.9 0.4 0.1 - - -0.5 4.3 

-0.1 -0.3 7.7 4.6 2.2 1.0 

8.7 4.2 6.5 -8.4 19.9 6.4 

Terre-Mauve 11 

t1a-du-Prince-douard 12 

Nouvalla-coss. 13 

Nouvaau-Brtr,swick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloie-Britannique 20 

Yton at Territoires du Nord-Ouest 21 

61 

-1.7 

-5.4 

-9.2 

-10.7 

-5.2 

-1.6 

-4.3 

-7.7 

-3.5 

-8.2 

3.9 

ME 

TABLEAU 1 • Ventes des •archands do gras, desaAsonnaliséas, salon 1s groupe de 	erce at Ia 
rég ion 

Change from 	 Change from previous year 
previous month 

Variation du 	 Variation do 1année précédenta 
sois précédont 

Year-to- 
Saptenther 	August Novenar October Saptether 	August 	date 

1991 	1991 	1991 	1991 	1991 	1991 	1991 
Septethre 	Aot I Novathre Octobre Septembre 	Aoit Cumjlatif 	 N O  

per cent-pourcsntage Groups de ccerce 	Canada 

0.6 1.1 6.4 8.0 8.9 8.8 4.6 Produits alimontaires, boissons, 
médicaments at tabac 

3.8 -0.9 26.9 20.9 16.1 5.0 -0.9 Vêtamants at articles do mercaria 	2 

-2.3 2.5 4.7 1.9 1.5 2.4 -7.0 Articles ménagers 	 3 

0.5 2.4 -1.6 -0.2 4.0 5.2 -0.2 Véhicules automobiles, pieces at 	4 
accossoires 

-3.5 -0.6 2.0 -1.0 2.7 3.7 -11.3 Métaux, articles do ciuincaillerie, 	5 

S 

-12.2 

-16.3 

-9.0 

-2.8 

-4 • 2 

-1.6 0.6 2.1 -1.2 -1.8 -2.3 

-2.9 4.3 -10.4 -8.3 -8.4 -9.6 

-1.3 1.4 4.8 1.2 0.7 0.5 

0.5 0.6 0.8 -1.2 -1.3 -2.3 

-0.5 1.1 3.4 2.1 2.8 2.5 

matérial do plo.tharie at do 
chauff age 

Bois at ma*ériaux do construction 	6 

Machines, matérial at fournituros 	7 
agr icoles 

Autres machines, matérial at 	8 
fournitures 

Produils divers 	 9 

Total, ensmable des cerc.s 	10 

Regions 
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TABLE 2. Wholesale Nrchants Sales, Not Seasonally Adjusted, by Trade Group and Region 

Sales 

Ventes 

Nov.ther October S.ptther August Year-to-data 
1991 1991 1991 1991 1991 

No. Novanthre Octobre Septe,thre AoQt Cunejlatjf 

Trade Group 	Canada $ millions 

I Food, beverage, drug and tobacco products 3,897 4,040 3,948 3,962 41,286 

2 Apparel and dry goods 319 419 444 504 4,023 

3 Household goods 633 665 629 564 5,698 

4 Motor vehicles, parts and accessories 1,756 1,981 11839 19702 19,363 

5 Metals, hardware, pluirbing and heating 1,087 11159 11102 1,148 11,651 
equipment and supphes 

6 Luither and building materials 1,355 1,522 1,528 1,575 14,960 

7 Farm machinery, .quip.en* and supplies 244 351 302 358 31398 

8 Other machinery, equipment and supplies 3,407 3,297 3,320 3 3.161 35,562 

9 Other products 2,432 2,625 2,488 2,334 26,746 

10 Total, all trades 15,130 16,060 15 1599 15,309 162,689 

Regions 

Ii Newfoundland 182 189 179 190 1,799 

12 Prince Edward Island 40 41 40 40 393 

13 Nova Scotia 352 367 373 380 3,917 

14 Now Brunswick 254 266 270 275 2,691 

15 Quob.c 3,801 4,059 4,008 3,957 40,540 

16 Ontario 6,206 6,588 6,395 6 1 158 67,031 

17 Pbnjtoba 498 535 523 524 5,399 

18 Saskatchewan 519 534 511 529 5,335 

19 Alberta 1,366 1,455 1,371 1,380 15,169 

20 British Coli. 1 2895 2,006 1,909 1,854 20,223 

21 Yukon and Northwest Territories 15 19 20 21 193 
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S TABLEAU 2. Ventes des •archands do gros, non -désasonna1isées, scion Ic groupe de coerce at 
rég ion 

la 

Change from previous year 

• Variation do lannóo précédente 

November October September August Year-to-date 
1991 1991 1991 1991 1991 

Novoiithra Octobre Soptenthre Aoü± Cunsjlatif H' 

per cent-pourcentage Groupe do 	 ono 	- Canada 

3.8 9.3 10.7 8.5 4.8 Produits alimentaires, boissons, médicaments I 
at tabac 

21.1 22.3 18.0 5.2 -0.7 Vâtements at articles do mercerie 2 

2.4 5.2 4.5 7.1 -6.2 Articles ménagers 3 

-3.9 0.2 6.6 5.5 -0.1 Véhicules automobiles, pièos at accessoires 4 

-1.1 0.4 6.0 4.7 -11.0 Métaux, articles do quir,caillerio, matérial 5 
do plotherio at do chauffage 

-1.2 - - 0.9 -2.5 -10.5 Bois at matériaux do construction 6 

-15.2 -6.1 -10.4 -9.4 -14.5 Machines, materiel at fournitures agricoles 7 

2.8 0.7 1.3 -0.4 -9.0 Autres machines, matérial at fourni*uros 8 

-0.7 0.1 0,6 -4.7 -2.7 Produits divers 9 

1.0 3.0 4.6 2.0 -3.9 Total, ense.bls des oorces 10 

Regions 

-2.0 -4.0 4.5 -0.8 -2.1 Terre-Mauve 11 

14.8 10.4 17.3 6.1 -4.1 fla-du-Princo-dou.rd 12 

5.5 6.3 -8.0 -4.3 -8.6 Nouvelle-cosse 13 

-5.4 -7.4 2.3 -6.8 -10.0 Nouvo.u-Brtwiswick 14 

-0.9 1.6 6.3 0.2 -4.8 Québec 15 

0.9 3.8 5.6 4.1 -1.5 Ontario 16 

6.4 4.6 10.0 2.9 -3.3 Manitoba 17 

3.7 4.6 3.8 -1.6 -6.7 Saskatchewan 18 

-1.9 -0.3 -0.5 4.8 -3.6 Alberta 19 

5.4 6.3 3.2 1.2 -7.6 Coloithie-Britaiyiqu. 20 

5.6 1.3 22.4 4.4 -3.5 Yukon at Territoires du Nord-Ouest 21 
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TABLE 3 • Wholesale Merchants Spla Respons. Fraction and Coefficient of Variation 

Response fraction 

for Sales 

Fraction do roponse 

Novother October 	Septether August 
1991 1991 1991 1991 

No. Novethre Octobre 	Septethre 

per c.nt-pourcentag. 

Ao(t 

Trod. Group - Canada 

1 Food, beverage, drug and tobacco products 88.1 88.7 91.0 90.2 

2 Apparel and dry goods 87.4 87.7 89.2 87.9 

3 Household goods 89.2 93.8 90.6 89.4 

4 Motor vehicles, parts and accessories 90.4 93.3 93.8 94.5 

5 Metals, hardware, plu,thing and heating 75.0 78.7 86.8 83.5 
equlpment and supplies 

6 Luther and building materials 86.3 86.7 84.8 83.8 

7 Fare machinery, equipment and supplies 86.1 91.6 91.5 89.6 

8 Other machinery, equipment and supplies 84.1 90.1 90.8 90.0 

9 Other products 84.9 90.4 88.7 81.1 

10 Total, all trades 85.8 89.2 89.9 87.9 

Regions 

11 Newfoundland 87.4 95.0 95.1 94.0 

12 Prince Edward Island 89.0 89.2 89.1 89.4 

13 Nov. Scotia 90.7 92.7 92.7 89.9 

14 New Brunswick 90.1 94.0 94.6 92.6 

15 Quebec 89.8 93.5 92.9 87.1 

16 Ontario 84.6 86.5 87.8 87.8 

17 Manitoba 88.5 88.4 91.1 90.2 

18 Saskatchewan 82.3 86.2 89.0 89.1 

19 Alberta 87.5 88.9 89.2 89.9 

20 British Colia 79.3 89.3 90.0 85.7 

21 Ycon and Northwest Territories 	-- 83.4 83.3 83.3 80.5 
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TABLEAU 3 • Marchands do gras, fraction do répanso do 1 'échantillon at coefficient do variation . 
des vontes 

Coefficient of variation 

Coefficient d. variation 

Noventhar Octobar Soptenthar August 
1991 1991 1991 1991 

Novethre Octobre Sapteithre Aot N' 

per cent-pourcantaga Groupe do comaerce - Canada 

5.0 5.4 4.9 4.5 Produjts alimentaires, boissons, médicaments 1 
at tabac 

9.7 9.0 11.7 9.0 Vétoments at articles do marcarie 2 

8.9 7.9 7.7 6.2 Articles ménagers 3 

2.5 2.1 2.0 2.3 Véhiculas automobiles, pièces at accessoires 4 

7.1 7.5 7.4 6.9 Ilétaux, articles do quincaillerie, matérial S 
do plotharie at do chauffage 

8.8 9.0 8.3 8.5 Bois at matérimux do construction 6 

9.4 10.8 9.1 11.8 Machines, materiel at fournitures agricole. 7 

8.0 8.5 7.0 6.5 Autres machines, materiel at fournituros 8 

8.0 7.6 8.5 8.9 Produits divers 9 

2.8 2.8 2.7 2.5 Total, ansble des coerces 10 

R6gions 

7.6 7.1 8.4 5.5 Terre-Native 11 

9.1 9.4 8.2 12.2 fle-du-Princa-douard 12 

4.2 4.2 3.1 3.5 Nouvell.-coss. 13 

6.1 5.1 5.1 5.4 Nouv.au-Brtwswick 14 

5.6 5.8 5.8 5.3 Québec 15 

4.3 4.3 4.1 4.3 Ontario 16 

11.0 9.0 8.9 3.4 Mwitoba 17 

6.6 7.1 11.4 12.9 Saskatchewan 18 

3.9 4.1 3.6 4.0 Albert. 19 

12.3 12.1 10.2 8.9 Colo,ie-Britarwiiqua 20 

8.2 8.5 7.3 6.3 Yton at Territoiras du Nord-Duest 21 

0 
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TABLE 4. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group 

Sa los 

and Region, Historical 

Novether October Sopterthor August July Juno May 
1991 1991 1991 1991 1991 1991 1991 

No. Noventhre Oc*obre Septembre Aot 

$ •l1ions 

Juillet Juin Mai 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 3,861 31831 3,863 3,841 3,798 3,795 3,710 
products 

2 Apparel and dry goods 389 382 379 365 369 361 382 

3 Household goods 543 544 542 554 541 510 506 

4 Motor vehicles, parts and 1,710 1,743 11798 1,790 1,748 1,748 1,749 
accessories 

5 Metals, hardware, pluthing and 1,061 1,067 1,087 1,126 1,133 1,119 1,061 
heating equipment and supplies 

6 Luther and building meterials 1,380 1,345 1,358 1 1381 1,372 1,349 1,356 

7 Farm machinery, equipment and 286 295 296 305 293 324 339 
supplies 

8 Other machinery, equipment and 3,360 3,312 3,315 3,358 3,311 3,336 3,268 
supplies 

9 Other products 2,445 2,443 2,439 2,426 2,412 2,419 2,431 

10 Total, all trades 15,034 14,962 15,077 15,147 14,978 14,962 14,802 

Reg.ans 

11 Newfoundland 170 166 171 171 171 167 161 

12 Prince Edward Island 38 38 39 39 39 37 38 

13 Nova Scotia 369 362 363 369 367 371 366 

14 New Brunswick 247 240 256 255 252 253 239 

15 Quebec 3,743 3,719 3,778 3,783 3,711 3,715 39527 

16 Ontario 6,184 6054 6,185 6,224 6 1 139 6,200 6,157 

17 Manitoba 513 503 514 510 511 466 502 

18 Saskatchewan 500 495 497 494 487 495 503 

19 Albert. 1,370 1,382 1,371 1,397 1 1 391 1,383 1,412 

20 British Colia 1,963 1,884 1,864 I ,887 1,893 1 ,855 1 1881 

21 Yukon and Northwest Territories 19 18 20 19 18 19 18 



N o 

Group, do coerce - Canada 

Produits alim.n*airos, boissons, médica.on*s 1 
at +abac 

Vôfomon±s of articlos do mercerie 2 

Articles inénagers 3 

Véhiculos aufomobiles, pièces of accossoires 4 

Méfaux, arficles do quincaillari., nafériol 5 
do plotherie of do chauf fag. 

Bois of una±ériaux do cons*ruc*ion 6 

Machines, natériol of fournifuras agricoles 7 

Au*ros ntachin.s, matérial of fournitures 8 

Produi*s divers 9 

Total, onsosbla des commorces 10 
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TABLEAU 4. Vantas des •archands do gras, désaisonnalisées, salon Ia groupo do coerce at la S  rég ion, historique 

Ven±.s 

April March February January Oocerâ.r Novoithor 
1991 1991 1991 1991 1990 1990 

Avril Mars Fvriar Janvior Décombro Noveithro 

$ •illians 

3,680 3,677 3,584 3,506 3,639 3,629 

334 330 329 284 301 307 

498 460 458 476 497 519 

1,724 1,719 1,674 1,637 1,740 1,737 

980 954 905 926 1072 1,040 

11261 1,228 1,154 1,185 1,262 1,352 

303 322 292 251 332 319 

3,247 3,143 2,920 2,922 3,601 3,206 

2,443 2,358 2,397 2,343 2,430 2,424 

S 1 4,468 14 0 191 13,714 13,531 14,874 14,534 

Regions 

156 153 154 149 176 172 

35 30 29 29 31 32 

351 341 327 311 337 341 

233 234 229 224 242 253 

3,602 3,543 3,397 3,396 3,810 3,667 

6,020 50890 5 1,640 591567 6,084 5195.8 

483 449 452 421 452 472 

454 456 450 417 495 504 

1,338 1,350 1,354 1,352 1,484 1,368 

1,780 1 2 730 1 1 666 1 1 651 1,743 1,748 

16 14 15 14 20 18 

Terre-Mauve 11 

21e-du-Prjnce-gdouard 12 

Nouv.l1.-gcoss. 13 

Nouveau-Brunswick 14 

Québec 15 

On*ario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colothi.-Britaiviiqua 20 

Yukon at Territoire. du Nord-(X,est 21 

0 



TABLE 5 • Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region, 
Historical 

Sales 

Nov.ther October Saptothor August July June May 
1991 1991 1991 1991 1991 1991 1991 

No. Noverthre Octobre Septethre Aoüt 

$ aflhions 

Juillet Juin Mai 

Trade Group • Canada 

1 Food, beverage, drug and tobacco 3,897 4,040 3,948 3,962 3,909 3,840 3,879 
products 

2 Apparel and dry goods 319 419 444 504 411 268 320 

3 Household goods 633 665 629 564 479 458 489 

4 Motor vehicles, parts and 1,756 1 1 981 1,839 1,702 1,645 1,803 1 1 955 
accessories 

5 Metals, hardware, pluthing and 1,087 1059 1,102 1,148 1 1 111 1,149 1,162 
heating equipment and supplies 

6 Lurther and building materials 1,355 1,522 1,528 1,575 13.592 1,647 1 1 650 

7 Farm machinery, equipment and 244 351 302 358 325 391 430 
supplies 

8 Other machinery, equipment and 3,407 3,297 3,320 3,161 3,100 3,481 3,341 
supplies 

9 Other products 2,432 2,625 2 1488 2,334 2,267 2,630 2,932 

10 Total, all trade. 15,130 16,040 15,599 15,309 14,838 15,644 16,1.58 

Region. 

11 Newfoundland 182 189 179 190 178 165 165 

12 Prince Edward Island 40 41 40 40 41 37 41 

13 Nova Scotia 352 367 373 380 386 410 405 

14 New Brtuaswick 254 266 270 275 268 273 248 

15 quebec 3,801 4,059 4,008 3,957 32584 3,793 3,876 

16 Ontario 61206 6,588 6,395 6058 5,962 6,455 6,629 

17 Manitoba 498 535 523 524 548 512 598 

18 Saskatchewan 519 534 511 529 499 545 588 

19 Alberta 1,366 1,455 1,371 13,380 1,424 1,517 1,591 

20 Britisk 	Coliia 1,895 2,006 1,909 1,854 11928 1,936 1 1 999 

21 Yon and Northwest Territories 15 19 20 21 21 22 19 



CIM 

. TABLEAU S. Ventss 
region, 

dos •archands do gras, non-désaisonnaliséss, salon Is groups do 	 onim 	at 
historiqus 

Is 

Ventas 

April March February January Decaithar Novoither Year 
1991 1991 1991 1991 1990 1990 1991 

Avril Mars Févriar Janvier Décambre Noverthra Annéa N' 

$ millions Groups de ccarca 	Canada 

3,733 3,578 3,225 3,277 3,584 3,753 41,286 Produjts alin,entaires, boissons, 1 
médicaments at tabac 

327 392 368 252 177 264 4,023 Vétaments at articles da mercgrje 2 

494 479 403 405 483 618 5,698 Articles ménagars 3 

1,865 1,923 1,496 1,399 1,419 1,827 19,363 Véhiculas automobiles, piôcas at 4 
accesso 1 ras 

1,023 980 849 880 877 1,099 11,651 Métaux, articles da quincaillarie, 5 
matérial da ploitharia at de 
chauf f age 

1,297 1 0 081 851 863 933 1,373 14,960 Bois at matériaux da construction 6 

357 279 192 169 300 287 3,398 Machines, matérial at fournituras 7 
agricoles 

32356 3,522 2,751 2,826 3,527 3,313 35,562 Autres machine., matérial at 8 
fournitures 

2,526 2,298 2,123 2,091 21259 2,450 26,746 Produita divers 9 

14,978 14,532 12,257 12,162 13,560 14,984 162,689 Total, ansssbla des coarcas 10 

Regions 

143 142 133 133 160 186 1,799 Terra-Nauva 11 

34 28 25 26 34 35 393 fla-du-Princs-douard 12 

368 342 272 260 341 334 3,917 Nouva11e-cossa 13 

230 214 195 196 230 269 2,691 Nouv.au-Brtu,swick 14 

3,706 3,575 3,078 3,102 3,354 3,836 40,540 Québec 15 

6,300 6,206 51111 50020 5,492 61151 67031 Ontario 16 

489 425 378 368 431 468 5,399 Manitoba 17 

467 408 365 370 460 501 5,335 Saskatchewan 18 

1,387 1,328 1,177 1,174 1,408 1,392 15,169 Alberta 19 

1,837 11848 10509 12501 1,636 1,798 20423 Colombia-Britaiviiqua 20 

17 14 13 12 15 IS 193 Yukon at Tarritoires du Nord-Ouest 21 
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TABLE 6 • Wholesale Merchants Inventories, Seasonally Ad:justed, by Trade Group 

Change from 
Inventorie, previous month 

Stocks Variation du 
mois précédent 

Noventhar 	October Septarther August 	Noveither October 
1991 	1991 	1991 1991 	1991 1991 

No. Noventhre 	Octobre Septenthre Aoü* 	Noventhre Octobre 

Trade Group - Canada $ .illians 

1 Food, beverage, drug and tobacco products 2,765 	2,705 	21812 2,792 	2.2 -3.8 

2 Apparel and dry goods 758 	763 	766 773 	-0.7 -0.3 

3 Household goods 1  1,105 	1,140 	1,136 11121 	-3.1 0.4 

4 Motor vehicles, parts and accessories 3,513 	3,435 	3,382 3,324' 	2.3 1.6 

S Metals, hardware, plurthing and heating 2,068 	2,028 	1,949 22109 	2.0 4.0 
equipment and supplies 

6 Lunther and building materials 2,258 	2,262 	2,245 21208 	-0.2 0.7 

7 Farm machinery, equipment and supplies 1,337 	1,355 	1,337 1,341 	-1.4 1.3 

8 Other machinery, equipment and supplies 7,041 	6,940 	6,952 6,989 	1.5 -0.2 

9 Other products 2,917 	2,962 	3,005 22997 	-1.5 -1.5 

10 Total, all trades 23,763 	23 1 589 	23 1 584 23,654 	0.7 - 	- 

TAELE 7. Wholesale Merchants Inventories, Not S.asanally Adjusted, by Trade Group 

Inventories 

Stocks 

Noverther 	 October Sep*eeher August 
1991 	 1991 1991 1991 

No. Nov.ithre 	 Octobre S.ptenthre Aot 

Trade Group - Canada $ millions 

1 Food, beverage, drug and tobacco products 2,805 	 2,792 2444 2013 

2 Apparel and dry goods 676 	 712 762 830 

3 Household goods 1 1 105 	 1,140 1,136 1,121 

4 Motor vehicles, parts and accessories 3,386 	 3,384 3,394 3,249 

5 Matala, hardware, pling and heating 12985 	 11.993 1,935 2,142 
equip.ent and supplies 

6 Luer and building materials 2,137 	 2,152 2,209 2,223 

7 Farm machinery, equipment and supplies 1,293 	 1,300 1 ,303 1,319 

8 Other machinery, equipment and supplies 6,927 	 6,885 6,975 7,088 

9 Other products 2,854 	 2,941 3,007 3,014 

10 Total, all trades 23,169 	 23,299 23,565 23,798 

1 The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table rflect the unadjusted data. 



Change •f roe previous year 

Variation de l'annóe précCdente 

NovouthQr October Saptoi.r 
1991 1991 1991 

Noveaóre Oc*obro S.ptethre 

per o.nt-pourosntag. 

5.3 3.9 	 8.4 

- - 0.7 	 0.3 

2.4 -0.7 	-4.6 

2.2 -1.6 	-4.3 

14.9 10.4 	 5.9 

-2.2 -2.2 	-5.0 

-8.4 -6.7 	-12.9 

0.8 -1.9 	-1.7 

-9.2 -5.3 	-2.3 

0.4 -0.9 	 -1.6 

August 
1991 
AOO* 
	

N o  

Groups de cmamerca 	Canada 

8.9 Produits ali.ontaires, boissons, midicaaeMs 	I 
at tabac 

0.6 Vétaen*s of articles do .ercerie 	 2 

-7.7 Articles u.énagers 	 3 

-7.0 Véhicules auko.obiles, pièces at accessoires 	4 

14.7 MOtaux, articles do quincailleria, matérial do 	5 
ploaborie at do chauffaga 

-10.2 Bois of matCriaux do construction 	 6 

-11.4 Machines, materiel at fournituros agricolas 	7 

-0.9 Autres machines, m.tériol at fournituras 	8 

-3.1 Produit. diver. 	 9 

-1.7 Total, ensble des coerc.s 	 10 
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0 	TABLEAU 6. Stocks dos •archands da gras, ddsaisonnalisés, salon Is groupe da coarca 

Change from 	 Change froiu previous year 
previous uoon*h 

Variation du 	Variation do 1ann6e précédento 
mois précédont 

Sop*or,or August Novether October Septarther 
1991 1991 1991 1991 1991 

Septo.thro Ao0tj Nove,thre Octobre Sopteithre 

per cent-pourcontage 

0.7 2.5 4.9 4.3 7.1 

-0.9 -1.4 1.4 1.6 0.2 

1.3 3.5 2.4 -0.7 -4.6 

1.7 -0.3 1.8 -1.3 -3.8 

-7.6 1.7 15.6 11.6 6.5 

1.7 1.1 -3.0 -2.7 -5.7 

-0.3 -0.5 -8.7 -7.6 -12.2 

-0.5 -1.2 1.4 -0.8 -1.2 

0.3 -2.4 -7.9 -5.7 -3.1 

-0.3 -0.1 0.6 -0.5 -1.6 

August 
T 991 
Aot 
	

N o  

Gr-oupe do coarce - Canada 

6.9 Produits alimontairos, boissons, médicamants 1 
at tabac 

-0.4 Vêtements at articles de nlercerie 2 

-7,7 Articles ménagars' 3 

-6.0 Véhiculos automobiles, pièces at accessoiros 4 

12.5 Mó*aux, articles do quincaillorie, materiel do 5 
plontherio at do chauffacie 

-9.2 Bois at matériaux do construction 6 

-11.0 Machines, matérial at fournituros agricoles 7 

-0.8 Autros machines, materiel at fournitures 8 

-3.3 Produits divers 9 

-1.8 Total, onsebla des coerces 10 

TABLEAU 7. Stocks des •archands da gras, non-désaisonnalisés, salon Is graupa da caarca 

1  I; grote do coarco dos articles ménagers no co*e pas do variation saisonnière. Ainsi, los chiffres qui 
paralseant clans ce tableau rsprésan*wnt lea docwé.s non-.Jus*éos. 

0 
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TABLE S. Wholesale N.rcharitz Inventories, Seasonally Adjusted, by Trade Group, Historiaal 

Inventories 

Novether October Sep±ethar August July June May 
1991 1991 1991 1991 1991 19911 1991 

No. Noveabro Octobro Septeabre Aot Juillet Juinj Mel 

Trade Group - Canada $ •illions 

1 Food, beverage, drug and tobacco 2,765 2,705 29812 2,792 22722 2,716 2,788 
products 

2 Apparel and dry goods 758 763 766 773 784 788 802 

3 Household goods 1  11105 1,140 1,136 11121 1,084 1,075 1,061 

4 Motor vehicles, parts and 3,513 3,435 3,382 3,324 3,334 3,373 3,422 
accessories 

5 Metals t  hardware, pluabing and 2,068 2,028 1,949 29109 2,074 2,026 2,077 
heating equipment and supplies 

6 Luther and building materials 2,258 2,262 2,245 2,208 2,185 21.219 2,186 

7 Farm machinery, equipment and 1,337 1,355 1,337 1,341 1,348 1,351 1,386 
suppi 1O5 

8 Othermachinery, equipment and 7,041 6,940 6,952 6,989 7,071 7,035 7,066 
supplies 

9 Other products 2,917 2,962 3,005 2,997 3,070 3078 3,097 

10 Total, all trades 23,76.3 23,589 23,584 23,654 23,671 23,661 23,885 

TABLE 9. Wholesale Ilerchents Inventories, It Seasonally Adjusted, by Trade Group, Historical 

Inventories 

Novsth.r October Sapteaber August July June May 
1991 1991 1991 1991 1991 1991 1991 

No. Novsthre Octobre S.ptethre AoG* Juillet .Juin Mel 

Trade Group - Canada $ .illions 

I Food, b.v.r.g., drug and tobacco 2,805 2,792 2,844 2,813 2,733 2,680 2,771 
products 

2 App.rel and dry goods 676 712 762 830 875 841 831 

3 Household goods 1,105 1,140 1 1,136 1021 1,084 1,075 1,061 

4 Motor vehicles, parts and 3,386 3,384 3,394 3,249 3,292 3,371 3,464 
accessories 

5 Metalsp hardware,pling and 
heating equipment and supplies 

1 0 985 1 1993 1,935 2,142 2,145 2,065 2,160 

6 L.er and building ..terial. 2037 2052 22209 2,223 21200 2,323 22288 

7 Farm machinery, equipment and 1,293 1,300 1,303 1,319 1,363 1,355 1,415 
supplies 

8 Other machinery, equipment and 6027 69885 69975 79088 72232 7,093 7,211 
supplies 

9 Other products 2,854 2,941 3,007 3,014 3,025 2,987 3,164 

10 Total, all trades 23 1 169 23,299 23 1565 23,798 23,948 23,791 24,366 

The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table reflect the .sad)us*ed data. 

S 

. 

0 
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TABLEAU 8. Stocks dos •archands do gros, désaisonnalisés, solon Is groupo do coerco, historique 

April 
1991 

Avril 

2,683 

791 

1,011 

3,392 

2,000 

2,168 

1,405 

7,130 

3,064 

23,644 

Stocks 

March February January Decewkior Novanlar 
1991 1991 1991 1990 1990 
liars Févrior ,Janvier Décoobre Novouthro 

$ nillions 

2,614 2,593 2,497 2,666 2,637 

766 749 727 728 747 

972 927 922 1,020 19079 

3 1512 3 1558 3,606 3,483 3,450 

11821 1,782 19731 1,754 1,789 

2,238 2,316 2,308 2,311 2,329 

1,391 12420 I ,423 1,441 1,464 

7046 6,875 6,887 6,934 6,947 

30092 3,097 3,060 3,100 32167 

23,452 23 1 316 23 1 160 231438 - 23,611 

Groupe do coorce Canada 

Produi*s alinientaires, boissons, médicamonts 
at tabac 

Vêtements at articles do mercerie 

Articles ménagers' 

Véhiculos automobiles, pièces at accossoires 

M&aux, articles do quincaillerio, ma±óriol 
do plomboria at do chauffago 

Bois at matérjaux do consruc*ion 

Machines, metáriol at fournituros agricolos 

Autros ,,chin.s, natériol at fourriitures 

Produits divers 

Total, onsebla des coorcea 

TABLEAU 9. Stocks des •archands do gros, non-désaiscnnalisés, solon 10 graupa do coeras, 
historiquo 

U 

April 
1991 

Avril 

2,692 

802 

1 ,01 1 

3,493 

2,079 

2,238 

1,489 

7,253 

3,151 

24,208 

Stocks 

1i.rch February January December November 
1991 1991 1991 1990 1990 
Mars Fóvrior Janvier Décombro Nov.iuóre 

$ .illians 

2,575 2 1525 2,482 2,681 2,664 

760 740 705 674 676 

972 927 922 1020 1,079 

3,693 3,632 3,536 39418 3,312 

1,862 1,730 1,696 1 1 689 12727 

2,313 2,295 20216 22,186 2085 

1,439 1 ,440 1,405 1 ,410 1,412 

7,076 6,761 62735 6,676 6,874 

3085 3059 3030 2,996 3,142 

23,875 23,209 22,728 22,750 23,072 

Groups do coorca • Canada 

Produits alimontaires, boissons, midicamonts 
at tabac 

Vète.ents at articles do morcorie 

Articles .ér,ager. 

Véhiculas automobiles, pilcas at accossoires 

Métaux articles do quir,caillerie, natériol 
do pioiuberio at do chauff ago 

Bois at ..*óriaux do construction 

Plachinos, matériol at Fournituros agricolos 

Autros mochin.s, .st6ri.1 at fournitures 

Projita divers 

Total, ensemble d.s oerems 

N o  

2 

3 

4 

5 

6 

7 

8 

9 

10 

N' 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

Le groups do corce des articles n,énag.rs no co*e pas do variation saisonnièro. Ainsi, las chiffres qui 
apparaissent dane ca tableau r.prés.n*on* los donnó.s non-a)usté.s. 
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TABLE 10 • Wholesale Merchants, Inventories.fSales Ratio Seasonally Adjusted, by Trade Group 

Inventories/sales ratio 

Rapport stocks/ventes 

	

Novether 	 October 	Saptether 	 August 

	

1991 	 1991 	 1991 	 1991 
No 
	

Novethre 	 Octobre 	Septethre 	 AoGt 

Trade Group • Canada 

1 Food, beverage, drug and tobacco products 0.72 0.71 0.73 0.73 

2 Apparel and dry goods 1.95 2.00 2.02 2.12 

3 Household goods 2.03 2.10 2.10 2.02 

4 Motor vehicles, parts and accessories 2.06 1.97 1.88 1.86 

5 Metals, hardware, pluthing and heating 1,95 1.90 1.79 1.87 
equipment and supplies 

6 Luther and building materials 1.64 1.68 1.65 1.60 

7 Farm machinery, equipment and supplies 4.67 4.59 4.51 4.39 

8 Other machinery, equipment and supplies 2.10 2.10 2.10 2.08 

9 Other products 1.19 1.21 1.23 1.24 

10 Total, all trads 1.58 1.58 1.56 1.56 

TABLE 11. Wholesale Merchants Sple Response Fraction and coefficient of Variation 
for Inventories 

Response fraction 

Fraction cia répons. 

	

Noveth.r 	 October 	Saptether 	 August 

	

1991 	 1991 	 1991 	 1991 
No 
	

Novethre 	 Octobra 	Septethro 	 Aot 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 82.5 83.6 86.5 84.2 

2 Apparel and dry goods 61.4 60.0 64.5 63.9 

3 Hous.&old goods 87.0 89.0 89.1 85.3 

4 Motor vehicles, parts and accessories 77.2 85.1 87.9 86.1 

S Metals, hardware, pluthing and heating 70.6 74.7 77.5 76.5 
equipment and supplies 

6 Li,ier and building materials 71.9 74.4 74.8 73.3 

7 Farm machinery, equipment and supplies 82.4 85.0 70.3 83.8 

8 Other macbinary, equipment and supplies 73.8 84.8 82.7 81.1 

9 Other products 72.7 76.4 74.9 71.5 

10 Total, all trades 73.5 	- 51.3 80.5 79.6 

. 
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S TABLEAU 10. Marchands do gras, rapport stocksvontes désaisonnalisé, solon Is graupe do ccerco 

Inventories/sales ratio 

Rapport stocks/ventes 

	

Novelor 	October 	S.pteuther 	August 

	

1990 	1990 	 1990 	1990 

	

Noveuthre 	Octobra 	S.ptere 	Aot No  

Groupo do commerce - Canada 

0.73 0.73 0.74 0.74 Produits alimentaires, boissons, médicaments 	1 
at tabac 

2.44 2.38 2.34 2.23 Vétements at articles do mercerie 	 2 

2.08 2.15 2.23 2.24 Articles ménagers 	 3 

1.99 1.99 2.03 2.08 Véhicules automobiles, pièces at accessoiros 	4 

1.72 1.68 1.73 1.73 Ilétaux, articles do quincaillerie, materiel do 	5 
ploiitheria at do chauffage 

1.72 1.71 1.72 1.72 Bois at matériaux do construction 	 6 

4.58 4.56 4.71 4.46 Machines, matérial at fourniturus agricoles 	7 

2.17 2.14 2.14 2.11 Autres machines, matérial at fournitures 	8 

1.31 1.27 1.26 1.25 Produits divers 	 9 

1.62 1.62 1.63 1.63 Total, ensomble dss coerces 	- 	 10 

TABLEAU 11. Marchands do gras, fraction do réponse do 1 1 chantil1on at coefficient do variation 
des stocks 

Coefficient of variation 

Coefficient do variation 

Nov.ither October Septeth.r August 
1991 1991 1991 1991 

Noveuthre Octobra S.pte.re  AoOt 

7.8 7.5 	 7.7 7.0 

10.8 10.1 	 9.3 8.6 

6.1 5.1 	 5.0 4.6 

3.7 3.4 	 3.5 3.3 

4.9 4.6 	 5.6 4.9 

7.7 7.9 	 8,2 8.4 

14.8 15.3 	 15.1 14.6 

11.3 9.8 	 9.5 8.5 

10.6 11.0 	 8.1 7.7 

4.0 3.6 	 3.4 3.1 

N' 

Groupe do commerce - Canada 

Produits alimentaires, boissons, médicaments 	1 
at tabac 

Vâtoeents at articles do mercerie 	 2 

Articles .énagers 	 3 

Véhicules automobiles, pièces at accessoires 	4 

Métaux, articles do quincaillerie, .atériel do S 
ploaberia et do chauf fag. 

lois at matériaux do construction 	 6 

Machines, materiel at fournitures agricoles 	7 

Autres machines, materiel at fournitures 	8 

Produits divers 	 9 

at, ensaubis dos cause 	 10 

E 
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Yijur quide lo 
uudrisIaHdi H 
i:na difs 
Profloffly  

The structure of Canada's economy can seem 
difficult to understand. What do we produce? 
How do we produce It? Who buys it, 
and who sells it Statistics Canada's 
new publication, the GUIDE TO THE 
INCOME AND EXPENDITURE ACCOUNTS 
addresses these puzzling issues and 
explains how the Income and Expendi 
hire Accounts (lEA) will enrich your 
understanding of our economic 
system. 

k liii' cefltrt ui flIdui(H 	iilmi( Wdk.j dOLl 

di (,anada. the LEA show how various groups like hou 
holds, businesses and governments raise revenue and 
expend it to purchase goods and services. Together tht 
lEA afford an opportunitY to assess the performance of Ii 
national and provincial economies. 

Developed for both economic specialists and general users, the Guide is 

the first in a series that will Folk document Canada's system of national and 
provincial accounts. In four concise chapters. lbs Guide examines a compre. 
hensive range of topics. including: 
• Who uses the lEA and for what purpose'. 
• The role of the lEA within Canadas Sslem of National Accounts (SNA) 
• The impact of the Historical Revision of 1986 
• Why GDP, rather than CNP, is the central aggregate of the svsteni 
• The significance of the Sector Accounts to understanding hiLly nodirn 

eionomv functions 
• The importance of Constant Price Estic ts to 	tli 

and the SNA 
• Flow the GDP estimates are calculated 
• How the quality and reliability of th IdA '.1: 	r 	'.'.O 

The Guide also presents dozens of u ihies ii ojearli dki , tioti 7 -.rowii 

examples and to help 	u lulls uni.k'rstund technical asjou k ol tli lEA. 

For business strateui''. 	oS 	 .s:ud 	''. a:' 	I:: u: :.:o 	\ .\ 

data, the Guide is a must. Order the Guide to the Income and Expenditure Accourik 

(Catfi 13.603E. No.1) for only S35 in Canada. USS42 in the United States and 
in other cuuntnes. Call toll•free 1- 0O-267-657 and use your Visa or MasterCard. 

fax your order to 1-613-9511584. or write to: 
Publication Sales, Stati5tic5 Canada, 
Ottawa, Ontario KM OT6 
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La structure de l'économie canadienne peut 
sembler diNidle a comprendre. Que 
produisons-nous? Comment produisons-nous? 
Oui achète notre production et qui Ia vend? La 
nouvelle publication de Statistique Canada, 
GUIDE DES COMPTES DES RE VENUS El DEPENSES, 
répond a ces questions diNiciles ef explique 
comment les comptes des revenus et dépenses 
(CRD) vous aideront a mieux comprendre notre 
système economique. 

Ld CR0 se lruus'olit an sour de l'ina)vse macroeconomique et des prises 1 
decisions au Canada et ntontrent comment différents groupes, tels quo los 
ménages. los entreprises et les administrations, se procurent leurs recettes et 
los ddpensent en biens el en services. us permettent ainsi d'evaluer les 
rii'sultats des economies nationale et provinciales. 

Destine aux spécialistes de léconomie comme au grand public. ce Guide 
Ic premier ouvrage dune série qui traite a fond du système de comptabilité 

cat ionale dLt Canada et des provinces. En quatre chapitres concis, le Guide 
ahnrde un éventail complet de sujets. dont 
• [identification des personnes qui utilisent los CRD 

et dans quels buts 
• Le role des CRD dans le système de comptabilité nationale 

du Canada (SCN) 
• 	'incidence de Ia revision historique do 1986 
• Le remplacement du PNB par Ic PIB 

• 	L'importance des comptes sectoriels pour 
comprendre le fonctionnement dune Cconomie 
moderne 

• L'importance des estimations en prix constants pour 
IesCRDetIeSCN 

• Le calcul des estimations du PIB 
• l:evaluation do Ia qualite et do Ia fiabilitC 

liinations des CRD 
(;u ide contient egalement des dizaines 

iillustrer clairement des exemples théoriques et sic vous aider 
comprendre parfaitement los aspects techniques 
s CRD. 
Pour les stratégistes des entreprises. les htudiants, les analvstes de 

Dnomie p1 les utilisateurs actuels des données do SCN. Ic Guide est 
une eLI are qui simpose. Commandez le Guide des comptes des 

revenus et dépenses ( N 13-603F, Ni au catalogue) pour 35 S seulement 
an Canada, 42$ US aux Etais-inis ci 49 S US dans Ii's autres pays. ('nmposez sans 
frais le 1-800267-6677 et utiliser votre carte VISA no 
MasterCard, télécopiez votre commande an 
1.613-951-1584, ou ecr yea a 
Vente des publicati 005, Stotistigue Canada. 
Ottawa, (Ontario) KM 0T6 	 Poor 

romprendre 
pronufliie 

ranflfli'*eoHP uuuuuuIuuuuuuIIuI.uI 
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