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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Maps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed toi 

Wholesale Trade Section, 
Industry Division, 

Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre lea publications, des totalisations 
habituelles at spéciales sont offertes sur imprimés 
dordinateur, sur microfiches at microfilms at sur 
bandes magnétiq-ues. Des cartes at d'autres documents 
de référence géoqraphigues soot disponibles pour car-
tames sortes de données. L'accès direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de données ordinolinue at le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet di cette 
publication ou de statistiques at services connexes 
doivent étre adressées I 

Section du commerce de gros, 
Division de l'industrie, 

S 

Statistics Canada, 	Ottawa, K1A 0T6 (Telephonei Statistique Canada, 	Ottawa, K1A 0T6 (téléphonei 
951-3540) or to the 	Statistics Canada reference 951-3540) ou au centre de consultation de Statistique 
centre int Canada it 

St. John's (772-4073) Winnipeg (983-4020) St. 	John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 
Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 
and territories, for users who resid, outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1 -800-667-7164 
Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia 

(South and Central) 1-800-663-1551 
Yukon and Northern B.C. 	(area 

served by NorthwesTel Inc.) Zenith 08913 
Northwest Territories 

(area served by 
NorthwesTel Inc.) 	Call collect 403-495-3028 

How to Order Publications  

On service d'appel mnterurbain sans frais est offert, 
dans toutea les provinces at dana lea territoires, 
aux utilisateurs qul habit.nt a 1 9.xtéri.ur d.c zones 
di counication locals des centres régionaux de con-
sultation. 

Terre-Neuve at Labrador 1-800-563-4255 
Nouvelle-Ecosse, Nouveau-Brunswick 

at 	le-du-Prince-Edouard 1-800-565-7192 
Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1 -800-542-3404 
Saskatchewan 1 -800-667-7164 
Alberta 1-800-282-3907 
Sud de 1'Alberta 1-800-472-9708 
Colombie-Britannique 

(mud at centrale) 1-800-663-1551 
Yukon at nord de la C.B. 	(territoire 
desservi par Ia NorhtwesTel Inc.) Zenith 08913 

Territoires du Nord-Ouast (territoire 
desservi par Ia NorthwesTel 
Inc.) 	Appelez I frais virés au 403-495-3028 

Comment commander lee publications 

This and other Statistics Canada publications 	On peut me procurer cette publication at lea autrem 
may be purchased from local authorized agents 	publications de Statistique Canada auprès des agents 
and other community bookstores, through the local 	autorisés at des autres librairies locales, par i'm- 
Statistics Canada offices, or by mail order to 	tremise des bureaux locau.x de Statistique Canada, ou 
Publication 	Sales, Statistics Canada, Ottawa, 	an écrivant I la Section des ventes des publications, 
K1A 0Th. 	 Statiatigue Canada, Ottawa, K1A 0T6. 

1(613)951-7277 	 1(613)951-7277 

Facsimile Number 1(613)951-1584 	Numéro du bélinoqraphe 1(613)951-1584 

National toll free order line 1-800-267-6677 	Commandes: 1-800-267-6677(sans frais partout au Canada) 5 
Toronto 
	 Toron to 

Credit card only (973-8018) 
	

Carte di credit seulement (973-8018) 
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S 
Symbols 

The following symbols are used in this 
S*a*is*ics Canada publica*ion: 

figures not available. 

figures not appropriat, or not applicabl.. 

- nil or zero. 

-- a.ount too small to be expressed. 

x confidential to meet secrecy reguire..n*s 
of the Statistics Act. 

w The reader is asked *0 note that the data 
are either based on a response which falls 
below the usual standard for publication or 
have a greeter degree of variability than 
normal associated with thsa dus to list 
structure changes i.e., birth/death 
adjustments and classification changes, and 
should therefore be used with caution. 

Mi 

Components .ay not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series are avail-
able to the public from Statistics Canada's 
computerized data bank CANSTh (Canadian Socio-
Economic Information Management Sys*s.) via 
terminal, on computer printouts, or in .achine 
readable for.. For further information, contact 
the Cansi. staff, Statistics Canada, Ott.wa, 
K1A 0Z8 (telephone 613-951-8200), or the 
r.gion.l advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of: 

• P.M. Triandafillou, Director, 	Industry 
Division 

N.s, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

Bcrdeleau, Chief, 	Wholesale Trade 
Section, Distributive Trades Sub-division, 
Industry Division 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Library Materials, ANSI Z39.48 - 1984. 

Signes conventionnels 

Les signes suivants sont .aployls uniformómen* 
dana cette publication di Sta*is*ique Canada: 

nombres indisponibles. 

n'ayan* pea lieu de figurer. 

- nIant ou zlro. 

-- noabres inf ices. 

x confidintiel an vertu des dispositions de la Loi 
sur ii s*atistique relatives au secret. 

w Le lecteur eat pril de no*er que lea donnóes sont 
fondles sur des rlponses qui no satisfont pas I 
la norme habituelle exigle pour la publication ou 
qu• celles-ci ant une plus granda marge 
d'inconsistance que l'on d.vrait normalement 
obtenir, it ce, I cause di la structure di la 
lis*e, cest-I-dire des ajus*emen*s düs aux 
crla*ion, it aux disparitions it des changements 
dana 1e classemen*; ellis doivunt par conslquent 
itre utihisles av.c circonspection. 

NOTA 

Lea chiffres ayant 1*1 arrondis, lea to*aux no 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

La banque di donnlis informatisles d. Statistique 
Canada CANSDI (système canadien d'information socio-
lconomique) fournit au public *outss lea statistiques 
ac*uelleu at historiques sur le Commerce de gros 
(matrice nos 0059, 0061, 0648, 0649), it sur de 
no.breuses autres sInes, par le biais d'un terminal, 
d'iuprimls d'ordinateur ou de supports ordinolinguis. 
Pour plus de renseign...n*s, sadresser au personnel 
di CANSIM, Statistiqus Canada, Ottawa, K1A 0Z8 
(tlllphone 613-951-8200), ou aux conseillsrs des 
bureaux de Statistiqu. Canada si*uls I travars li 
Canada. 

Ce*k@ publication a 1*1 rIdigle sous la direction di: 

e P.M. Triandafillou, 	directeur, 	Division di 
1' indus*rie 

e B. Neues, directeur edjoin+, Sous-division des 
co.merc.s de distributions, Division di 
1' industrie 

e C. Rordeleau, chef, Section du coamsrce di gras, 
Sous-division des commerces de distributions, 
Division de linduatrie 

Le papier utilisé dans Ia presente publication répond aux 
exigences minimales de I"American National Standard for 
Information Sciences' - 'Permanence of Paper for Printed 
Library Materials', ANSI Z39.48 - 1984. 
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Introduction 

This publication presents estimates of monthly 
sales of wholesale merchant establishments for 
Canada, each province and for the Yukon and 
Northwest Territories co.bin.d. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

Sales figures are on a net basis 	gross 
sales less returns, adjustments and discounts) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods owned by others are 
excluded. 

Inventory figures are the valu, of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

Thu estimates contained in this publication 
are derived from a redesigned monthly survey 
which incorporates a revised list of wholesale 
businesses. For a more detailed discussion of 
the new survey methodology sea Appendix II in 
the January 1991 issue. 

Establishments in wholesale trade are primari-
ly engaged in selling merchandise to retail-
ers, to other wholesalers, to industrial, com-
mercial, institutional and professional users, 
to farmers for use in farm production, and for 
axporti or acting as agents or brokers in 
buying or selling merchandise to such parsons 
or organizations on a commission basis. 

However sales to end-users of certain com-
modities usually capital or investment (non-
consumer) goods) such as computer equipment, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial 
vehicles, and all types of machinery and 
equipment are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I in the January 
1991 issue. 

Users should note that each month, unless 
otherwise indicated, this publication will 
contain preliminary estimates for the current 
month and revised estimates for the preceding 
month for the unadjusted series. The estimates 
of the seasonally adjuted series are revised 
for the preceding thre. months. 

Introduction 

La pr6s.nte publication donna des estimations 
des vantes mensualles des établissements de 
commerce de gras pour In Canada, las provin-
ces, In Yukon at 1cc Territoiras du Nord-
Ouec* ensemble. En plus des ventes totales, 
ella contient des données ventilóes pour las 
ventes at las stocks, ainsi qua las rapports 
entre las stocks at las ventes, salon las 
grands groupes de commerce ótablis par Is 
Classification type des industries de 1980. 

Las chiffras concernent las ventas nattes 
(ventes brutes diminuóas des rendus, des ra-
baic at des .scomptas), A credit ou A camp-
tant, sans Las taxes parcues. Sont induces 
lea commissions obtenues par las grossistes 
faisant aussi fonction dagents, mais non las 
ventes de marchandises appartenant I dautres 
entrepris.s. 

Las donn6es sur las stocks reprósentant In 
val.ur des merchandises poss6d6as at détenues 
pour In revanta. Sont inclus tous las stocks 
an transit ou an consignation. Na cant pas 
comptóes las .archandises possádóes at déte-
nues A let rangar , ainsi qua las stocks dót.-
nus on consignation pour Las autras. 

Las estimations contanues dans la presents 
publication sont tiróas dune enquIte men-
sualle rauanióa, qui cc fonda sur una lists 
rCvisóe des 4tablisse.entc da commerce de 
gros. Lappendice II dans In publication da 
janvier 1991, traite an d6tail de Is m6thodo-
logic a.ployCe pour lenquêta. 

Lee dtablissemantc dont llactivitd principale 
out Is commerce de gros vandent des marchandi-
sea A des dótaillants, A dautres grossistes, 
A des industrials, A des commarcants, A des 
átablissamants publics, A dcc professionnels, 
A des agricultaurs sil s'sgit de marchandisas 
destinó.s A Is production agricole, at A dau-
tras paysi ou encore vandent das marchandisas 
ou on achAtent pour Is compta dau*rui, A 
titre dagants ou da courtiers, moyannant une 
commission. 

Par ailleurs, on attribus toujours au commerce 
da gros las ventes de cartains produits A 
lutilisataur final (habituallemant las biens 
dóquipement ou dinvastissamant), par example 
Is matóriel informatique, las aliments pour 
animaux, las semencas at las autras fournitu-
res agricolas, 1s bois at lea matriaux de 
construction, las camions at las véhicules 
coa..rciaux, at tous las genres da machines at 
de matórial. Lappendica I dans Is publication 
da janviar 1991, contiant lensembla des dófi-
nitions at des concepts. 

Lutilisat.ur devrait notar qua 1s publication 
renfermera tous las mois, A moms d'indication 
contraire, lea estimations provisoiras pour In 
mois an cours at las estimations róvisóas du 
mois précédent pour las series non d6caisonna-
lis6es. Las estimations des sérias dósaisonna-
lis6as sont r6vis6es pour las trois •oia prC-
cdants. 
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Chart 1 	 Graphique 1 
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Chart 2 
	 Graphique 2 
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Chart 3 	 Graphique 3 

Wholesale Merchants Sales by Trade Group, 	Ventes des marchands de gros par groupe 
December 1991 	 de commerce, décembre 1991 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois precedent 

(Seasonally Adjusted) 	 (Desaisonnalisées) 
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Chart 4 	 Graphique 4 

Wholesale Merchants Sales by Province, 	 Ventes des marchands de gros par province, 

December 1991 	 décembre 1991 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois precedent 

(Seasonally Adjusted) 	 (Desalsonnallsées) 
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Note to Users 
	 Note aux utllisateurs 

. 

Oato collected and publish.d for 1991 •x-
dud, provincial sales taxes and the Goods 
and Services Tax. Prior to January 1991, 
data include the F.deral Sal.s Tax except 
for wholesalers which were licensed. Due to 
this change in indirect taxes, data for 1991 
are not comparable with those of previous 
years. 

HighlIghts 

Seasonally Adjusted Sales 

Preliminary estimates indicate that whole-
sale merchants sales were 015.2 billion in 
December, up 0.67 from the previous month. 
Hhila this r.pr.sents the second consecutive 
sales increase, it came mainly from whole-
salers of other machinery, equipment and 
supplies, up 6.OZ, due mainly to strong com-
puter sales. 

Other sales increases came from suppliers of 
other products farm and paper productsj 
agricultural suppliasi industrial and house-
hold chemicalsi etci up 2.3/., and farm ma-
chinery, equipment and supplies (+1.4Z). Six 
of the nine trade groups registered sales 
decreases. Leading the decline were drops 
registered by wholesalers of lumber and 
building materials (-7.8Z), household goods 
(-5.1Z), apparel and dry goods (-4.0Z). 

• Regionally, modest 	sales increases were 
noted in Ontario (+1.9;'.), British Columbia 
+3.8Z), Newfoundland (+2.17.) and the Yukon 
and Northwest Territories (+4.5k). Else-
where, lower sales were recorded in seven 
province., ranging from -12.4Z in Nova 
Scotia to -0.3 in Quebec and Alberta. 

Total 1991 sales ware 0176.3 billion, down 
3.6< from 1990 however, after removing the 
effect of the change in indirect taxes, 
there was a year-over-year increase of 
approximately 1 .OZ. 

Seasonally Adjusted Inventories 

In December, wholesale merchants invento-
ries were 024.2 billion, up 1.3Z from the 
previous month. 

The ratio of inventories-to-sales at the and 
of December was 1.59:1, up slightly from the 
1.58:1 recorded the month before. 

Las chiffres racueillis at publiós pour 1991 
excluent les taxes de vente provinciale at 
1a taxe sur las produits at services. Lea 
donnóes des annó.s antrieures comprennant, 
sauf pour lea •archands da gras titulairea 
dune licence, les taxes de yenta fédérale. 
DO I cc changement dans lea taxes, lea don-
nes pour 1991 no sont pas comparables avec 
calles des annóes prcdentes. 

Felts ealllants 

Ventes désaisonnalisêes 

Les estimations pr6li.inaires indiquent qua 
las vantes des marchands de gros sdllvent I 
*15.2 milliards on d4c.mbr., 0.6 plus 6lev 
que le mois pr6códent. Quoique ccci repr-
sents In deuxiIma hausse conscutive des 
ventes, l'augmentation provient surtout des 
groasistes an autres machines, matári.l at 
fournitures, (+6.0Z), principalement attri-
buable aux fortes vent.. dordinat.urs. 

Dautres augmeritalions des ventes provien-
nent des fournisseura de produits divers 
(produits agricoles at do papier., fournitu-
res agricoles, produits chi.iqu.s dusage 
mnager at industrial, etc.) an hausa. de 
+2.3Z at lea grossistes an machines, motd-
rial at fournituras agricolea (+1.4Z). Six 
des n.uf gi-oupes de commerce ant anregistr 
des vent.a infrieur.s. Lea grossistas an 
bois at •atriaux de construction affichent 
la plus forte balsa., salt -7.87., suivi des 
fournisseurs darticles mónagers (-5.17.1 at 
les grossistes an vItemant at articles de 
•ercerie (-4.07.). 

A lchella rógionale, des hausaes •od6r.. 
ont 6t6 signales par lOntario (+1.97.), 
Is Colombie-Britannique (+3.87.), Terre-Neuve 
(+2.17.) at 1. Yukon at las Territoires du 
Nord-Ouest (+4.57.). Aill.urs, sept provinces 
ont affich des ventes infórieures, scha-
lonnant de -12.47. an Nouvelle-cosse I -0.37. 
au Quebec at an Alberta. 

Lea ventas des marchands de gros an 1991 
s'lIvent 1 *176.3 •illiards, soil une dimi-
nution de 3.67. par rapport I 1990. Tout.-
fois, an supprimant let fat du changament 
dans las taxes indirectes, on enregistra 
dun. snne I lautre une augmentation den-
viron 1.07.. 

Stocks désaj,onnaliss 

En dc.mbr., las stocks des marchands de 
gros slIvent I *24.2 milliarda, an hausse 
de 1.3% comparative.ent au •ois pr6cdant. 

1e rapport des stocks our lea vent.. I la 
fin de dc.mbra a ougmentd lgIrement I 
1.59:1, comparativement I 1.58:1 le mois 
prócódent. 
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TABLE 1. Wholasala Merchants Sales, Seasonally Ad]usted, by Trade Group and Region 
	

El 
Sales previous month 

Year-to 
Vente. date Variation du 

mois prócódent 
1991 

Decether Novether October Saptether Cu,mla+if Deceth.r Noverther 
1991 1991 1991 1991 1991 1991 

Déceière Novethre Octobre Septethre Décethro Novothre 

$ •ilhions 

3,853 3,863 3,836 3,869 45,013 -0.2 	0.7 

368 383 376 374 4,255 -4.0 	1.9 

520 548 545 544 6,160 -5.1 	0.6 

1,702 1,708 1,740 1,798 20,737 -0.3 	-1.8 

1 1 059 1,072 1,069 1089 12,493 -1.2 	0.3 

1,268 1,375 1 1 353 1,373 15,656 -7.8 1.6 

299 295 302 303 3 3,627 1.4 -2.5 

6.0 2.0 	S 3,622 3,415 3 9 349 3,339 39,230 

2 1520 2,462 2,458 2,449 29,117 2.3 0.2 

15,210 15,121 15,027 33,137 176,288 0.6 0.6 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry good. 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

S Metals ?  hardware, pluuóing and 
heating equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trade. 

Region. 

11 Newfotwdland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Bri.riswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluobia 

21 Yukon and Northwest Territories 

172 169 166 170 1 1 958 2.1 1.9 

37 38 38 39 428 -3.9 1.6 

322 368 357 362 4,210 -12.4 3.1 

222 245 241 254 2 1882 -9.4 1.6 

3,743 3,752 3,735 3,795 43,701 -0.3 0.5 

6,375 6,256 6088 6,210 72,866 1.9 1.1 

491 509 502 513 50809 -3.5 1.6 

492 498 497 499 5,742 -1.3 0.4 

1,357 1,360 1,377 1,369 16,439 -0.3 -1.2 

1,979 1 3.906 1 1 910 1 2.905 22,042 3.8 -0.2 

20 19 18 20 210 4.5 8.0 



-2.7 -0.7 -2.0 -2,1 -4.2 -0.9 

-2.6 -0.8 18.3 19.7 11.7 6.7 

-1.3 -1.9 -4.5 7.8 4.8 -7.7 

-5.3 -0.2 -8.3 -3.4 -7.6 -4.0 

-1.6 0.3 -1.8 2.3 - - 3.4 

-0.4 -0.2 4.8 5.0 4.0 4.7 

-2.3 0.5 8.6 8.0 4.8 7.7 

-0.5 1.1 -0.7 -1.2 4.8 2.8 

0.6 -2.0 -8.6 -0.6 -0.3 -0.6 

0.3 1.0 13.6 9.0 6.1 3.4 

-12.2 7.9 0.1 6.8 -8.9 19.0 

Terre-Mauve 11 

!le-du-Princ.-douard 12 

Nouv.11e4coss. 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloobi.-Britariniquo 20 

Ycon at Torritoiras du Nord-Ouost 21 

-1.9 

-3.7 

-9.0 

-10.6 

-4.9 

-0.9 

-3.5 

-7.1 

-4.0 

-6.2 

3.5 

-3- 

TABL!AU 1 • Ventes des •archands de 
rég ion 

gros, désaisonnali.séss, salon In groupo do coorao at Ia 

Change from Change from previous year 
previous .onth 

Variation du Variation de lannéa précédante 
mois précédent 

Year-to- 
October Saptaióar Dacanèer Novothor October Septether date 

1991 	1991 1991 1991 1991 1991 1991 
Octobre Septembral Décenthro Novathra Octobra Saptaithre Cumulatif N °  

per cent-pourcantage Groups de comasro. - Canada 

-0.8 	0.7 5.9 6.4 8.1 	9.1 4.7 Produits alimantaires, boissons, 1 
médica.ants at tabac 

0.5 	2.3 22.1 25.0 19.0 	14.5 0.3 Vitamonts at articles de marcerie 2 

0.2 	-1.9 4.6 5.6 2.2 	1.9 -6.0 Articles ménagers 3 

-3.3 	0.5 -2.2 -1.7 -0.4 	4.0 -0.4 Véhiculasaut000bjlas, pieces at 4 
accassoires 

-1.8 	-3.3 -1.2 3.1 -0.9 	2.8 -10.5 Métaux, articles cia quincailleria, S 
matérial do plooberie at do 
chauf f age 

-1.4 	-0.5 0.4 1.7 -0.6 	-0.7 -11.2 Bois at matáriaux do construction 6 

-0.1 	-0.9 -10.1 -7.7 -6.2 	-6.5 -15.3 Machines, matérial at fournitures 7 
agricolas 

0.3 -0.6 0.6 6.5 2.3 	1.4 -8.0 Autres machines, matérial at 
fournitures 

8 

0.4 	0.9 3.7 1.6 -0.6 	-0.9 -2.1 Produits divers 9 

-0.7 	-0.1 	2.3 	4.0 	2.6 	3.21 
	

-3 • 6 Total, sns..bl. d.c oa.rcma 	10 

Régons 
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TABLE Z. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region 	

. 

Sales 

Vent es 

October September 
1991 1991 

Octobra Septeithre 

$ •illions 

4,040 3,948 

419 444 

665 629 

1,981 1,839 

1,159 1 1 102 

12522 11528 

351 302 

3,297 3,320 

2,625 2,488 

16,060 15,599 

Year-to-date 
1991 

Cumulat if 

45,106 

4,244 

6,216 

20,760 

12,556 

15,865 

3,657 

39,307 

29,153 

176,86.3 • 

No. 

Trade Group - Canada 

I Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

S Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

	

December 	November 

	

1991 	1991 

	

Décembre 	Noveithre 

	

3,820 
	

3,896 

	

218 
	

321 

	

508 
	

643 

	

1,392 
	

1,761 

	

888 
	

1,104 

	

916 
	

1 ,344 

	

257 
	

245 

	

3,735 
	

3,417 

	

2,412 
	

2,427 

	

14,246 
	

15,158 

legion. 

11 Newfoundland 

12 Prince Edward Island 

13 Nov. Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Colia 

21 Yukon and Northwest Territories 

163 180 189 179 

39 39 41 40 

318 352 367 373 

214 256 266 270 

3,377 3,797 4,059 4 1 008 

5,911 6 1262 6,588 6,395 

440 499 535 523 

452 517 534 511 

1,311 11,359 1,455 1,371 

1,906 1,881 2 1006 1,909 

17 16 19 20 

11,960 

432 

4,234 

2,907 

43,913 

72,997 

5,839 

5,785 

16,473 

22,114 

210 

S 
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TABLEAU Z. Ventos dos •arahands do gras, 
region 

nan-dCsaisonnaliséss, salon la groupe do coerco at Ia 

Change from previous year 

Variation do l'année précédente 

Decethar Noveuóer October S.pteier Year-to-date 
1991 1991 1991 1991 1991 

Décentra Novgnre Octobre Septenre Cuimjlatif N°  

per cent-pourcontage Groupa do coorce • Canada 

6.6 3.8 9.3 10.7 4.9 Produits alimentaires, boissons, médicaments 1 
at tabac 

23.0 22.0 22.3 18.0 0.4 Vétements at articles de mercorie 2 

5.1 4.1 5.2 4.5 -5.2 Articles ménagers 3 

-1.9 -3.6 0.2 6.6 -0.2 Véhiculas automobiles, pièces at accessoires 4 

1.2 0.4 0.4 6.0 -10.1 Métaux 	articles do quincailleria, matérial 
do piomboria at do chauffago 

5 

-1.7 -2.1 - - 0.9 -10.1 Bois at m.táriaux do construction 6 

-14.4 -14.6 -6.1 -10.4 -14.4 Machines, matérial at fournituras agricoles 7 

5.9 3.1 0.7 1.3 -7.8 Autras machines, matérial at fournituros 8 

6.8 -0.9 0.1 0.6 -2.0 Produits divers 9 

4.3 1.2 3.0 4.6 -3.3 Total, ensemble des camearoas 10 

Regions 

2.2 -3.1 -4.0 4.5 -1.8 Tarre-Nauve 11 

13.3 14.2 10.4 17.3 -2.8 fla-du-Prince-gdouard 12 

-6.9 5.4 6.3 -8.0 -8.5 Nouv.11a-coss. 13 

-6.6 -4.8 -7.4 2.3 -9.7 Nouveau-Brunswick 14 

0.7 -1.0 1.6 6.3 -4.4 québec 15 

7.6 1.8 3.8 5.6 -0.7 Ontario 16 

1.9 6.4 4.6 10.0 -2.9 Manitoba 17 

-1.8 3.3 4.6 3.8 -6.4 Saskatchewan 18 

• -6.9 -2.3 -0.3 -0.5 -3.9 Alberta 19 

16.5 4.6 6.3 3.2 -6.0 Co1oie-Britannique 20 

13.8 6.6 1.3 22.4 -2,2 Yukon at Territoires du Nord-Ouost 21 



87.0 95.0 95.0 95.1 

88.7 91.6 89.2 89.1 

82.7 93.6 92.7 92.7 

93.3 94.8 94.0 94.6 

90.0 93.1 93.5 92.9 

84.4 89.2 86.5 87.8 

85.9 90.9 88.4 91.1 

87.4 88.6 86.2 89.0 

82.8 91.7 88.9 89.2 

85.4 88.0 89.3 90.0 

73.6 89.4 83.3 83.3 

-6- 

TABLt 3. Wholesale N.rchants Sapple Response Fraction and Co.fficient of Variation for Sales 

Response fraction 

Fraction da r6ponsa 

Decerthor Noveither October 
1991 1991 1991 

Déceobre Novoróre Octobra 

per cent-pourcentag. 

86.8 90.5 88.7 

82.9 90.4 87.7 

92.1 93.4 93.8 

75.2 93.3 93.3 

80.7 84.6 78.7 

90.9 91.0 86.7 

87.5 88.1 91.6 

86.9 90.8 90.1 

88.2 89.8 90.4 

85.9 90.5 89.2 

S 
Septeróer 

1991 
Septeuthre 

91.0 

89.2 

90.6 

93.8 

86.8 

84.8 

91.5 

90.8 

88.7 

89.9 • 

No. 

Trade Oroup - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pl.ething and heating 
equipment and supplies 

6 Lueb.r and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Colia 

21 Yukon and Northwest Territories 



Regions 

Terre-Neuvo 11 

tla-du-Princ.4douard 12 

Nouvelle-cosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloabi.-Britannique 20 

Yukon at Territoiras du Nord-Oues± 21 

-7- 

TABLEAU 3. Marchands do gras, fraction do répons. do I 'éohantillon at coefficient do variation 
dma ventes 

Coofficient of variation 

Coefficient do variation 

Docath er Novo.r 	October th Saptenóer 
1991 1991 	1991 1991 

Déc.thre Nove.Mra 	Octobre S.pt.thre 

per cent-pourcantag. 

6.1 6.0 	5.4 4.9 

12.9 9.5 	9.0 11.7 

9.1 8.9 	7.9 7.7 

2.9 2.4 	2.1 2.0 

8.4 6.6 	7.5 7.4 

7.0 8.9 	9.0 8.3 

9.7 9.5 	10.8 9.1 

7.1 8.2 	8.5 7.0 

8.2 7.9 	7.1 8.4 

10.5 8.7 	9.4 8.2 

6.5 4.3 	4.2 3.1 

11.7 6.2 	5.1 5.1 

6.7 5.8 	5.8 5.8 

5.0 4.8 	4.3 4.1 

8.1 11.1 	9.0 8.9 

5.8 6.7 	7.1 11.4 

4.3 3.8 	4.1 3.6 

11.2 12.2 	12.1 10.2 

8.4 7.7 	8.5 7.3 

Group, do coerco - Canada 

Produits ali.antairas, boissons, médjcaments 	1 
at tabac 

Yêtemants at articles do .erc.rie 	2 

Articles u,én.g.rs 	 3 

Véhiculos automobiles, pièces at accassoiras 	4 

Métaux, articles a. quincaillerie, matérial 	5 
do ploith.ra at de chauf fag. 

Bois at matáriaux do construction 	6 

Machines, matérial at fournituras agricolas 	7 

Autras machines, matérial at fournituraa 	8 

Produits divers 	 9 

Total, enss.ble des co.ros 	10 
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TABLE 4. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region, Historical 

Sales 

December November October September August July June 
1991 1991 1991 1991 991 1991 1991 

No. Dócethro Novembre Octobre Saptenéra AoGt Juillet Juin 

Trade Group • Canada $ •flhions 

1 Food, beverage, drug and tobacco 3,853 3,863 3,836 3,869 3,841 3,798 3 1 795 
products 

2 Apparel and dry goods 368 383 376 374 365 369 361 

3 Household goods 520 548 545 544 554 541 510 

4 Motor vehicles, parts and 1,702 1,708 1 1,740 1,798 1,790 1,748 1,748 
accessories 

5 Metals? hardware, plumbing and 13-059 1,072 1,069 1,089 1,126 1033 1 1 119 
heating equipment and supplies 

6 Lumber and building meterials 1,268 1,375 1,353 1,373 1 1 381 1,372 1,349 

7 Farm machinery, equipment and 299 295 302 303 305 293 324 
supplies 

8 Othr machinery, equipment and 31622 3 9415 3,349 3,339 3,358 3,311 3,336 
supplies 

9 Other products 2,520 2,462 2,458 2,449 2,426 2,412 2,419 

10 Total, all trades 13,210 15,121 13,027 13,137 13,147 14,978 14,962 

Regions 

11 Newfotwdland 172 169 166 170 171 171 167 

12 Prince Edward Island 37 38 38 39 39 39 37 

13 Nova Scotia 322 368 357 362 369 367 371 

14 New Brunswick 222 245 241 254 255 252 253 

15 Quebec 3,743 3,752 3,735 3,795 3,783 3,711 3,715 

16 Ontario 6,375 6 1.256 6088 6,210 6,224 6,139 6 9 200 

17 Menitoba 491 509 502 513 510 511 466 

18 S.skatchewan 492 498 497 499 494 487 495 

19 Alberta 1,357 1,360 1,377 1,369 1,397 1,391 1,383 

20 British Coltia 1 3,979 1,906 1 1 910 1 9 905 1,887 1,893 1,855 

21 Y.1(on and Northwest Territories 20 19 18 20 19 18 19 

S 
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TABLtAU 4 • Ventas des .archands do gras, désaisonnaliséas, salon Is groups ds coarcs at Is 
region, historlqus 

Vantas 

May April March February January Dacauè,.r 
1991 1991 1991 1991 1991 1990 
Mai Avril Mars Févriar Janviar Décombre 

$ •illions 

3,710 3,680 3 2 677 3,584 3,506 3,639 

382 334 330 329 284 301 

506 498 460 458 476 497 

1,749 1,724 1,719 1,674 1,637 1,740 

1,061 980 954 905 926 19072 

1,356 1,261 1,228 1,154 1 1 185 1,262 

339 303 322 292 251 332 

31268 3,247 3,143 2 9,920 2,922 3,601 

2,431 2,443 2,358 2,397 2,343 2,430 

14,802 14,468 14,191 13,714 13 1531 14,874 

N o  

Groups ds cosrc. - Canada 

Produits alimantaires, boissons, ,médicamen*s 	1 
at tabac 

Vôtemsnts at articles do marcarie 	2 

Articles ménagars 	 3 

Véhiculas automobiles, pièces at accessoiras 	4 

Métaux articles do quincaillarie, matérial 	5 
do ploitherie at da chauf fag. 

Bois at matériaux do construction 	6 

Machines, matérial at fournitures agricolas 	7 

Autres machines, matérial at fournituras 	8 

Produits divers 	 9 

Total, •nsaabls dos eamasross 	10 

Regions 

Tarra-Nouva 11 

21a-du-princ.-gdouard 12 

Nouvslle4cosse 13 

Nouvaau-Brts,sw ick 14 

Quáb.c 15 

tario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloobia-Britanniqu. 20 

Yukon at Territoiras du Nord-Ouast 21 

161 156 153 154 149 176 

38 35 30 29 29 31 

366 351 341 327 311 337 

239 233 234 229 224 242 

3,527 3,602 3,543 3,397 3,396 3,810 

6057 6020 5,890 5,640 5 2567 6,084 

502 483 449 452 421 452 

503 454 456 450 417 495 

1,412 1,338 1,350 1,354 1,352 1,484 

1 0881 1,780 1,730 1 3,666 1 1651 1,743 

18 16 14 15 14 20 
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TABLE S. Wholesale Merchants Sales, Not S.asanally Adjusted, by Trade Group and Region, 
Historical 

Sales 

D.cethor Novethar October Sepkether August July Juno 
1991 1991 1991 1991 1991 1991 1991 

No. Décethre Nov.,thre Octobre Septothre 

$ •illions 

Aoüt Juille* Juin 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 3,820 3,896 4,040 3,948 3,962 3009 3,840 
products 

2 Apparel and dry goods 218 321 419 444 504 411 268 

3 Household goods 508 643 665 629 564 479 458 

4 Motor vehicles, parts and 1,392 1,761 1,981 1,839 1,702 1,645 1,803 
accessories 

5 Meta1s 	hardware, pluobing and 888 1004 11159 1 1 102 1,148 1,111 1,149 
heating equipment and supplies 

6 Luther and building materials 916 1,344 1,522 1,528 1,575 1,592 1,647 

7 Farm machinery, equipment and 257 245 351 302 358 325 391 
supplies 

8 Other machinery, equipment and 3,735 3,417 3,297 3,320 3,161 3,100 3,481 
supplies 

9 Other products 2,412 2,427 2,625 2,488 2,334 29267 2,630 

10 Total, all trades 14,144 15,158 16,060 15,599 15,309 14,838 15,646 

Regions 

11 Newfoundland 163 180 189 179 190 178 165 

12 Princ. Edward Island 39 39 41 40 40 41 37 

13 Nova Scotia 318 352 367 373 380 386 410 

14 Now Brunswick 214 256 266 270 275 268 273 

15 Quebec 3,377 3,797 4,059 4,008 3,957 3,584 3,793 

16 Ontario 5 1911 6,262 69588 6,395 6,158 5,962 6,455 

17 Manitoba 440 499 535 523 524 548 512 

18 Saskatchewan 452 517 534 511 529 499 545 

19 Alberta 1,311 1,359 1,455 1,371 1,380 1,424 1,517 

20 British Colia 1,906 13,881 2,006 1 21909 1,854 1 1928 1,936 

21 Yukon and Northwest Territories 17 16 19 20 21 21 22 
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TABLEAU S. Ventss des marchands da gras, non-d6sasonna1is6.s, salon Is groups da c.ro. at Ia • 
region, historique 

Ventes 

May April March February January Dscosé.r Year 
1991 1991 1991 1991 1991 1990 1991 
Mai Avril Mars Février Janviar Dócathre A,v'ée No $ millions Groups de ccarce - Canada 

3,879 3,733 3,578 3,225 3,277 3,584 45006 Produits aliriantajres, boissons, 1 
.sédica.ants at tabac 

320 327 392 368 252 177 4,244 V*ements at articles do merceria 2 

489 494 479 403 405 483 6,216 Articles mInagors 3 

1 1 955 1,865 1,923 1,496 1,399 1,419 20,760 Véhicules automobiles, pièces at 4 
accesso ires 

1 2 162 1,023 980 849 880 877 12,556 Métaux, articles do quincaillerie, 5 
matérial do plortherie at do 
chauf ago 

11650 1,297 12081 851 863 933 15,865 Baja at metériaux do construction 6 

430 357 279 192 169 300 3,657 Machines, ..tériel at fourni*ur.s 7 
agr icoles 

3,341 3,356 3,522 2,751 2,826 3,527 39,307 Autros machines, matérial at 8 
fournitures 

2,932 2 1526 2,298 2,123 2,091 2,259 29 9 153 Produits divers 9 

16,158 14,978 14,532 12,257 12,162 13,540 176,843 Total, snsble d.s eoerc.s 10 

Region. 

165 143 142 133 133 160 1,960 Tarre-Nouve 11 

41 34 28 25 26 34 432 fle-du-Pririco-douard 12 

405 368 342 272 260 341 4,234 Nouvelle-co.s. 13 

248 230 214 195 196 230 2,907 Nouve.u-Brwiswick 14 

3,876 3,706 3,575 3,078 3002 3,354 43,913 Québec 15 

6,629 6 1 300 6,206 5 1 111 5 1020 5,492 72,997 Ontario 16 

598 489 425 378 368 431 5,839 Manitoba 17 

588 467 408 365 370 460 5,785 Saskatchewan 18 

1,591 1,387 1,328 1,177 1,174 1,408 16,473 Alberta 19 

• 1 1 999 1,837 1,848 1,509 1 1501 1,636 22,114 Coloebie-Britannique 20 

19 17 14 13 12 15 210 Yukon at Torritoires du Nord-Ouest 21 
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TABLE 4. Wholesale Merchants Inv.ntories, Seasonally Adjusted, by Trade Group 	 S 
Inventories 

Stocks 

Change 
previous 

Variation 
mois précédent 

Decethor 

from 
month 

du 

Novether Decether Novether October Septether 
1991 1991 1991 1991 1991 1991 

Déc.thre Novethre Octobre Septeabre Décethre Novethre 

$ millions 

2,736 2,749 2,715 2,802 -0.5 1.3 

795 775 770 770 2.6 0.7 

1,128 1016 12140 1,136 1.1 -2.1 

3,537 3,528 32440 3,387 0.3 2.6 

2 9 070 2 1.063 2022 1,944 0.3 2.0 

2467 2,247 2,256 2,239 0.9 -0.4 

1,361 1,348 1,358 1,341 1.0 -0.8 

7,230 7,090 6,957 6,963 2.0 1.9 

3,036 2,929 2,981 3,018 3.7 -1.8 

24,161 23,845 23,439 23 1 600 1.3 0.9 

I1 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods' 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluthing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

S 
TABLE 7 • Wholesale Merchants Inventor.s, Not Seasonally Adjusted, by Trade Group 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluthing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Deceither 
1991 

Déceabre 

2,736 

729 

1,128 

3,482 

1,962 

2071 

1 ,340 

6,983 

2039 

23,470 

Inventories 

Stocks 

	

Novether 	October 

	

1991 
	

1991 

	

Noveithre 
	Octobre 

$ .illions 

	

2,795 
	

2,792 

	

687 
	

712 

	

1,116 
	

1,140 

	

3,394 
	

3,384 

	

1 ,985 
	

1,993 

	

2,123 
	

2052 

	

I ,295 
	

1,300 

	

6,951 
	

6,885 

	

2,861 
	

2,941 

	

23,206 
	

23,299  

Septether 
1991 

Sept.uiér. 

2,844 

762 

1036 

3,394 

1,935 

2,209 

13,303 

6,975 

3,007 

23,565 

The household goods trade group do not contain seasonal variation behaviour, Thus, the figures appearing 
in this table reflect the unadjusted data. 



Change from previous year 

Variation do 1ann6e précédente 

Deceaber Nove,uóer October 
1991 1991 1991 

Déceabre Novethre Octobr. 

per cent - powo.ntag. 

2.0 4.9 3.9 

6.2 1.6 0.7 

10.6 3.4 -0.7 

1.9 2. -1.6 

16.2 14.9 10.4 

-0.7 -2.8 -2.2 

-4.9 -8.3 -6.7 

• 	 4.6 1.1 -1.9 

-1.9 -8.9 -5.3 

• 	 3.2 0.6 -0.9 

Sep t ether 
1991 

Septeabre 
	 N' 

Oroups d. 000rc 	- Canada 

8.4 Produits alimentaires, boissons, médicaments 	1 
at tabac 

0.3 Vête.ents at articles do .erc.rie 	 2 

-4.6 Articles .énagars 	 3 

-4.3 Véhicules automobiles, pièces at accussoires 	4 

5.9 Métaux, articles do quincaillarie, matérial de 	5 
ploaberie at do chauffage 

-5.0 Bois at .atáriaux do construction 	 6 

-12.9 Machines, materiel at fournitures agricoles 	7 

-1.7 Autres machines, materiel at fournitures 	8 

-2.3 Produits divers 	 9 

-1.6 Total, ens..bl• des co.rces 	 10 

-13- 

TABLEAU 6 • Stocks des •archands do gras, désaisonnalisés, salon Is groupe do coerco 

Change from Change from previous year 
previous month 

Variation du Variation do lannée précédente 
mois précódant 

October Septether Decother Nove.éer October Septe.ther 
1991 1991 1991 1991 1991 1991 

Octobre Septeithre Déceithre Noveabre Octobre S.pterthre 

per cent -pourcentag. 

-3.1 0.4 2.6 4.2 4.7 6.7 

- - -0.4 9.2 3.7 2.5 0.8 

0.4 1.3 10.6 3.4 -0.7 -4.6 

1.6 1.9 1.5 2.3 -1.1 -3.6 

4.0 -7.8 18.0 15.3 11.3 6.2 

0.7 1.4 -1.9 -3.5 -3.0 -5.9 

1.3 - - -5.5 -8.0 -7.5 -12.0 

-0.1 -0.6 6.3 2.1 -0.6 -1.0 

-1.2 0.7 -2.1 -7.5 -5.1 -2.7 

0.2 -0.2 3.1 1.0 -0.3 -1.5 

N' 

Oroups de cerce - Canada 

Produits alimentaires, boissons, médicaments 	I 
at tabac 

Vêtements at articles do mercorie 	 2 

Articles ménagers' 	 3 

VIhicules automobiles, pièces at accssoires 	4 

Métaux, articles de quincaillarie, materiel de 5 
plooberie at de chauffage 

Bois at matérlaux do construction 	 6 

Machines, matérial at fournitures agricoles 	7 

Autres .achines, materiel at fournitures 	8 

Produits divers 	 9 

Total, anse.bie do. comeercas 	 10 

TABLEAU 7. Stocks des .archands do gras, non-désaisonnalisés, scion is groups do coorce 

1e groups do coerce des articles mInagars no coepte p.s do variation saisonnièra. Ainsi, les chiffres qui 
apparaissent dens ca tableau représantent lea donnée. non-ajustées. 



2,813 

830 

1,121 

3,249 

2,142 

2,223 

1,319 

7,088 

3,014 

23,798 

2,733 

875 

1 ,084 

3,292 

2,145 

2,200 

I ,363 

7,232 

3,025 

23,968 

2,680 

841 

I ,075 

3,371 

2,065 

2,323 

1 ,355 

7,093 

2087 

23,791 
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TABLE 8. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group, Historical 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods' 

4 Motor vehicles, parts and 
accessories 

5 Me*als hardware, pluthing and 
heating equipment and supplies 

6 Li.r and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Inventories 

Decether Noveiióar October Septenther 
1991 1991 1991 1991 

Décethre Noventhre Octobre Septethre 

$ •ilhiona 

2,736 2,749 2,715 2,802 

795 775 770 770 

1,128 1 0 116 1040 1036 

3,537 3,528 3,440 3,387 

2070 2063 2 3.022 1 1.944 

2,267 2,247 2,256 2,239 

1,361 1,348 1,358 1,341 

71o230 7,090 6,957 6,963 

3,036 2 1 929 2,981 3,018 

24,161 23,845 23,639 23,600 

	

August 	July 

	

1991 	1991 
Aoüt Juillet 

	

2,792 
	

2,722 

	

773 
	

784 

	

1,121 
	

1,064 

	

3,324 
	

3,334 

	

2,109 
	

2,074 

22208 2 2 185 

1 9341 1,348 

6089 7071 

2,997 3,070 

23,654 23,671 

S 
June 
1991 
Ju in 

2,716 

788 

1 ,075 

3,373 

2,026 

2,219 

1 ,351 

7,035 

3,078 

23,461 

TABLE 9 • Wholesala Merchants Inventories, Not Seasonally Adjusted, by Trade Group, Historical 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals hardware, pluu,,ing and 
heating equipment and supplies 

6 b.ader end building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Inventories 

Deca.r Novether October Septeither 
1991 1991 1991 1991 

Dácere Noventhre Octobre S.pteere 

$ •illions 

2,736 2,795 2,792 2444 

729 687 712 762 

1028 1 1 116 1040 1,136 

3,482 3,394 3,384 32394 

1,962 1,985 1,993 1,935 

2,171 2,123 2,152 2,209 

1,340 1,295 1,300 1,303 

6,983 6,951 6,885 6075 

2,939 2 1861 2041 3,007 

23,670 23,204 23,299 23,565 

	

August 	July 
	

June 

	

1991 	1991 
	

1991 

	

AoOt 	Juillet 
	

Ju in 

The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table reflect the unadjusted data. 



Groups do comasros Canada 

Procluits alimontaires, boissons, médicaments 
at tabac 

Vitemonts at articles d. uiercerie 

Articles ménagers 1  

Véhicules automobiles, pièces at accassoires 

Métaux 2  articles do quincaillerie, materiel 
do plonóorie .t do chauf fags 

Bois at matCriaux do construction 

Machines, matérial at fournitures agricoles 

Autres machines, materiel at fournitures 

Produits divurs 

Total, ensemble des corcss 

N o  

2 

3 

4 

5 

6 

7 

8 

9 

10 

Groups de oorco - Canada 

Produits alimontaires, boissons, usédicaments 
at tabac 

Vétements at articles do merceris 

Articles ménagars 

Véhicules automobiles, pièces at accessoires 

Métaux articles do quincaillerie, matérial 
do piothorie at do chauf fag. 

Bois at matCri.ux ci. construction 

Machines, matérial at fournituras agricoles 

Autras machines, matérial at fournitures 

Produits divers 

Total, ensemble des oosrcs. 

N' 

2 

3 

4 

S 

6 

7 

8 

9 

10 
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TABLEAU B. Stocks des •archands do gras, désaisonnalsês, salon 1@ groups do caeserce, historiqu. 

Stocks 

May April March February January Dscethar 
1991 1991 1991 1991 1991 1990 
Mai Avril Mars FAvrier Janvier Décethra 

$ .illions 

2,788 2,683 2,614 21593 2,497 2,666 

802 791 766 749 727 728 

1 1061 1 1 011 972 927 922 1,020 

39422 3,392 3,512 3,558 3,606 3,483 

2,077 2,000 1 1821 1,782 1,731 1,754 

2086 2,168 21238 2,316 2,308 2,311 

I ,386 1,405 I ,391 1 ,420 1 ,423 1,441 

7,066 7,130 7,046 6,875 6,887 6,934 

3,097 3,064 3 1092 3,097 3,060 3,100 

23,885 - 23,644 23,452 23,316 23,160 23,438 

• TABLEAU 9. Stocks des •archands do gras, non-dAsaisonnalisés, s.lon 1s groups de coerca, 
historiqu. 

Stocks 

May April March February January Decethor 
1991 1991 1991 1991 1991 1990 
M.i Avril Mars FCvrier Janvier Déceuóra 

$ •illions 

2,771 2,692 2,575 2 3,525 21482 2,681 

831 802 760 740 705 674 

1 1 061 1,011 972 927 922 1 1020 

3,464 3,493 3,693 3,632 31536 3,418 

2,160 2,079 10862 1,730 11696 1 1689 

21.288 2,238 2,313 2 2 295 2,216 22186 

1,415 1 2489 1,439 1,440 1,405 1,410 

7,211 7,253 7,076 6,761 6,735 6,676 

3,164 3,151 3,185 3,159 3,030 2 1996 

24,364 24,208 23,873 23,209 22,785 22,750 

Le groups do coimuerca des articles .ónagers no cote p.s cia variation saisonnière. Ainsi, las chiffres qui 
apparaissont dans ca tableau représentent los donnóos non-ajus±ées. 

0 
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TABLE 10 • Wholesale Merchants, Inv.ntorios'Sales Ratio Seasonally Adzjust.d, by Trade Group 

Inventories/sales ratio 

Rapport stocks/yenta. 

Docathar Noventher October Septenther 
1991 1991 1991 1991 

No. Dóceehre Novenóre Octobrai S.pkethre 

Trade Oroup - Canada 

1 Food, beverage, drug and tobacco products 0.71 0.71 0.71 0.72 

2 Apparel and dry goods 2.16 2.02 2.05 2.06 

3 Household goods 2.17 2.04 2.09 2.09 

4 Motor vehicles, parks and accessories 2.08 2.07 1.98 1.88 

5 Metals, hardware, pluathing and heating 1.95 1.92 1.89 1,79 
equipment and supplies 

6 Luu,.r and building materials 1.79 1.63 1.67 1.63 

7 Fare machinery, equipeent and supplies 4.56 4.57 4.49 4.43 

8 Other machinery, equipment and supplies 2.00 2.08 2.08 2.09 

9 Other products 1.20 1.19 1.21 1.23 

10 Total, all trades 1.59 1.58 1.57 1.54 

TABLE 11 • Wholesale Merchants Smeple Respons. Fraction and Coefficient of Variation 
for Inventories 

Response fraction 

Fraction de réponse 

Deceuióor Noventher October Septether 
1991 1991 1991 1991 

No. Décare Novethre Octobre Septeehre 

Trade Group - Canada 

1 Food, beverage, drug and tobacco product. 81.6 84.6 83.6 86.5 

2 Apparel and dry goods 66.6 64.6 60.0 64.5 

3 Household goods 85.7 86.7 89.0 89.1 

4 Motor vehicles, parts and accessories 74.7 77.7 85.1 87.9 

S Metals, hardware, pluuing and heating 78.0 77.2 74.7 77.5 
equipment and supplies 

6 Li..r and building materials 72.5 74.1 74.4 74.8 

7 Farm machinery, equipment and supplies 80.9 83.4 85.0 70.3 

8 Other machinery, equipment and supplies 74.6 81.8 84.8 82.7 

9 Other products 71.0 74.1 76.4 74.9 

10 Total, all trades 75.7 79.3 81.3 80.8 

9 
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I. 

TABLEAU 10 • Narchands do gras, rapport stocksvontes désaisonnalisé, solon 1s groups do cacoorco 

Inventories/sales ratio 

Rapport stocks/yenta. 

	

Doceuer 	Novoithar 	 October 

	

1990 	1990 	1990 

	

Dócathra 	Novethre 	 Oc*obre 

Groups do cacoerce - Canada 

0.73 0.73 0.73 0.74 Produits alimentaires, boissons, médicaments 1 
at tabac 

2.42 2.44 2.38 2.34 Vôtomants at articles do mercerie 2 

2.05 2.08 2.15 2.23 Articles ménagers 3 

2.00 1.99 1.99 2.03 Véhicules automobiles, pièces at accessoiros 4 

1.64 1.72 1.68 1.73 Métaux, articles do quincaillerie, matérial do S 
plooberie at do chauff age 

1.83 1.72 1.71 1.72 Bois at m.tériaux do construction 6 

4.34 4.58 4.56 4.71 Machines, matérial at fournituros agricoles 7 

1.93 2.17 2.14 2.14 Autras machines, matérial of fournituras 8 

1.28 1.31 1.27 1.26 Produits divers 9 

1.58 1.62 1.62 1.63 Total, ensemble dos coemorc.s 10 

. TABLEAU 11. Marchands do gras, fraction do réponso do l'échantillon at coefficient do variation 
des stocks 

S.pteider 
1990 

Septa,thre 
	 N o  

LI 

Coefficient of variation 

Coefficient do variation 

Docothor Noveaber October S.ptether 
1991 1991 1991 1991 

Diicenthro Noveithre Oct obre Soptoabra 

7.9 7.9 7.5 7.7 

9.8 10.4 10.1 9.3 

6.5 6.0 5.1 5.0 

3.4 3.7 3.4 3.5 

5.9 5.0 4.6 5.6 

8.0 7.8 7.9 8.2 

14.1 14.8 15.3 15.1 

11.2 11.1 9.8 9.5 

12.8 10.0 11.0 8.1 

4.1 3.9 3.6 3.4 

N o 

Groups do coorco • Canada 

Produits alimentairos, boissons, médicaments 	1 
at tabac 

Vitements at articles do mercorie 	 2 

Articles ,énag.rs 	 3 

VAhicules automobiles, pièces at accessoires 	4 

Métaux, articles do quincailloria, materiel de S 
ploitèerie at de chauffago 

Bois at usatériaux do construction 	 6 

Machines, matérial at fournitures agricoles 	7 

Autres machines, matérial at fournituros 	 8 

Produits divers 	 9 

Total, ensemble des oo.rces 	 10 

11 
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Yourquiflp to 
undtrsIalldillH 
Callada's 
PrOHOMY 
The structure of Canada's economy can seem 
difficult to understand. What do we produce? 
How do we produce It? Who buys It, 
and who sells it? Statistics Canada's 
new publication, the GUIDE TO THE 
INCOME AND EXPENDITURE ACCOUNTS 
addresses these puzzling issues and 
explains how the Income and Expendi 
lure Accounts (lEA) will enrich your 
understanding of our economic 
system. 

At the ctutrt 	:I:.: iij! -onouijl 	 poilt - : lM:: 

in Canada, the lEA show how various groups like house-
holds. businesses and governments raise revenue and 
expend it to purchase goods and services. Together the 
LEA afford an opportunitY to assess the performance of dw 
national and provincial economies. 

Developed for both economic specialists and general users, the Guide is 
the first in a series that will fully document Canada's system of national and 
provincial accounts. In four concise chapters. the Guide examines a compre-
hensive range of topics. including: 
• Who uses the lEA and for what purposes 
• The role of the lEA within Canadas System of National Accounts (SNA) 
• The impact of the Historical Revision of 1986 
• Why GDP, rather than GNP. is the central aggregate of the system 
• The significance of the Sector Accounts to understanding how a modern 

economy functions 
• The importance of Constant Price Estimates to both the TEA 

and the SNA 
• How the GDP estimates are calculated 
• How the quality and reliability of the TEA estimates are assese: 

The Guide also presents dozens of tables to clearly illustrate 
examples and to help you fulls' understand technical aspects of the lh\ 

For business sategists, students, economic analysts and current users : 
data. the Guide is a must. Order the Guide to the Income and Expenditure Accounts 
(Cat.# 13-603E. No.1) for only $35 in Canada. [SS42 in the I nited States and ItSS49 
in other countries. Call toll-free 1.800-267-6677 and use your Visa or MasterCard, 
fax your order to 1-613-951-1584. or write to: 
Publication Sales, Statistics Canada, 
Ottawa, Ontario KIA OT6 
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•.......u.uuuu....u...uu.u...... 

La structure de I'économle canadienne peut 
sembler difficile a corn prendre. Que 
produisons-nous Comment produlsons-nous? 
Qui achète notre production et qul Ia vend? La 
nouvelle publication de Stahstique Canada, 
GUIDE DES COMPTES DES REVENUS ET DEPENSES, 
répond a ces questions difficiles at explique 
comment les comptes des revenus et dépenses 
(CRD) vous aideront a mieux corn prendre noIre 
système économique. 

L1 CR[) se truuct1t an uwur cli I Iflmive macroeuunt;Iri:qLs e: de pr:sms tie 
decisions au Canada et montrent comment diffCrents groupes, tels que les 
ménages, les entreprises et les administrations, se procurent leurs recettes et 
les dépensent en biens et en services. Its permettent ainsi dévaluer les 
resultats des economies nationale et provinciales. 

Destine aux specialistes de l'économie comme au grand public. ce Guide 
st le premier ouvrage dune série qui traite a fond du système de comptabilité 

nationale du Canada et des provinces. En quatre chapitres concis, le Guide 
ahorde un éventail complet de sujets. dont 
• l:identification des personnes qui utilisent les CRD 

el dans quels buts 
• I.e role des CRD dans le système de comptabilité nationale 

dii Canada (SCN) 
• I,incidence de Ia revision historique de 1986 
• ie remplacement du PNB par le PIB 

	

• 	Limportance des comptes sectoriels pour 
comprendre le fonctionnement dune economic 
moderne 

	

• 	importance des estimations en prix constants pour 
CRDetIeSCN 

	

• 	diCul des estimations du PIB 
• 	aluation de La qualite et de Ia fiabilité des 

estimations des CRD 
Ia' ouide contient egalement des dizaines de tableau\ dfill  

lillustrer clairement des exeniples theoriques et de vous aider 
comprendre parfaitement les aspects techniques 

es CRD. 
Pour les stratégistes des entreprises, les étudiants. les analystes de 

rirmornie el le.s utilisateurs actuels des données do SCN, le Guide est 
une if , tare qui s'impose. Commandez le Guide des comptes des 

revenus et dépenses ( N' 13603F. NI au catalogue) pour 35 S seulement 
au Canada, 42$ US aux Etats-Unis er 49 S US darts Ies autres pays. Composez sans 
frais le 1-800-267-6677 et utilisez votre carte VISA ou 
MasterCard, télécopiez votre commande au 
1-613-951-1584, ou écrivez a 
Vente des publications, Statistique Canada 

	

Ottawa, (Ontario) 	KM OT6 	 Pour 
romprendre 

II!t011offlit 
rafladi'D enflPle uIuuuuuIIuIuIuIuIuII 
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