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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Maps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIrI, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Wholesale Trade Section, 
Industry Division, 

De5 données sous plusieurs formes... 

Statistique Canada diffuse 1cm données sous formes 
diverses. Outre 1cm publications, des totalisations 
habituelles et spéciales sont offertes sur imprimes 
d'ordinateur, sur microfiches et microfilms et sur 
bandes magnétiques. Des cartes et d'autres documents 
de référence géographiques mont disponibles pour cer-
tames sortes de données. L'accès direct a des 
données agréqées est possible par le truchement de 
CANSIM, la base de données ordinolingue et le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques et services connexes 
doivent étre adressées : 

Section du commerce de gros, 
Division de l'mndustrie, 

. 

Statistics Canada, 	Ottawa, K1A 0T6 (Telephone: Statistique Canada, 	Ottawa, K1A 0T6 (téléphone: 
951-3540) or to the 	Statistics Canada reference 951-3540) ou au centre de consultation de Statistique 
centre in: Canada a: 

St. 	John's (772-4073) Winnipeg (983-4020) St. 	John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 
Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia 

(South and Central) 1-800-663-1551 
Yukon and Northern B.C. 	(area 

served by Nort.hwesTel Inc.) Zenith 08913 
Northwest Territories 

(area served by 
NorthwesTel Inc.) 	Call collect 403-495-3028 

Un service d'appel interurbain sans frais est offert., 
dans toutes 1cm 	provinces et 	dans les 	territoires 
aux utilisateurs qui habitent i l'.xtéri.ur des zones 
de ccuunication locale des centres régionaux de con- 
sultation. 

Terre-Neuve et Labrador 1-800-563-4255 
Nouvelle-Ecosse, Nouveau-Brunswick 
et fle-du-Prince-Edouard 1-800-565-7192 

Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1 -800-667-7164 
Alberta 1-800-282-3907 
Sud de l'Alberta 1-800-472-9708 
Colombie-Bri tannique 

(sud et centrale) 1-800-663-1551 
Yukon et nord de Ia C.B. 	(territoire 
desservi par Ia NorhtwesTel Inc.) Zenith 08913 

Territoires du Nord-Ouest (territoire 
desservi par la NorthwesTel 
Inc.) 	Appelez a frais virés au 403-495-3028 

How to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Publication Sales, Statistics Canada, Ottawa, 
K1A 0T6. 

1(613)951-7277 

Facsimile Number 1(613)951-1584 

National toll free order line 1-800-267-6677 

Toronto 
Credit card only (973-8018)  

Comment commander les publications 

On peut me procurer cette publication et 1cm autres 
publications de Statistique Canada auprés des agents 
autorisés et des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
en écrivant a la Section des ventes des publications, 
Statistigue Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

Numéro du bélinographe 1(613)951-1584 

Commandes: 1-800-267-6677(sans frais partout au Canada) 

Toronto 
Carte de credit seulement (973-8018) 
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Symbols 

The following symbols are used in This 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to most secrecy requirements 
of the Statistics Act. 

w The reader is asked to note that the data 
are either based on a response which falls 
below the usual standard for publication or 
have a greater degree of variability than 
normal associated with them due to list 
structure changes i.e., birth/death 
adjustments and classification changes, and 
should therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

Signes conventionnels 

Les signes suivants sont employós uniformément 
dans cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

x confidential an vertu des dispositions de la Loi 
sur la statistique relatives au secret. 

w Le lecteur est prié de noter que las données sont 
fondées sur des réponsas qui ne sakisfonk pas a 
la norme habituelle exigie pour la publication ou 
qua celles-ci ont une plus 	grande merge 
d'inconsistance 	qua l'on devrait normalement 
obtenir, at ca, a cause da la structure de la 
liste, c'est-à-dire des ajustements dOs aux 
crCa*ions at aux disparitions at des changamants 
dans le classamant; alias doivant par consequent 
êtra utilisCes avec circonspec*ion. 

NOTA 

Las chiffres ayant etC arrondis, las totaux ne 
correspondent pas toujours. . 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series, are avail-
able to the public from Statistics Canada's 
computerized data bank CANSIM (Canadian Socio 
Economic Information Management System) via 
terminal, on computer printouts, or in machine 
readable form. For further information, contact 
the Cansim staff, Statistics Canada, Ottawa, 
K1A 0Z8 (telephone 613-951-8200), or the 
regional advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of: 

• P.N. Triandafillou, Director, 	Industry 
Division 

• G. Snyder, Associate Director, Distributive 
Trades Sub-division, Industry Division 

e C. Bordeleau, Chief, 	Wholesale Trade 
Section, Distributive Trades Sub-division, 
Industry Division 

NOTE AU SUJET DE CANSIM 

La banque de donnCas informatisCes de Skatistique 
Canada CANSIM (système canadian d'information socio-
iconomiqu.) fournit au public toutes las statistiques 
actuelles at historiques sur le Commerce do gros 
(matrice nos 0059, 0061, 0648, 0649), at sur da 
nombreuses autres series, par la biais d'un terminal, 
d'imprimCs d'ordinateur ou de supports ordinolingues. 
Pour plus de renseignements, s'adresser au personnel 
d. CANSIM, S+atistique Canada, Ottawa, K1A 0Z8 
(tClCphone 613-951-8200), ou aux conseillers des 
bureaux de Statistique Canada situés a travers la 
Canada. 

Cette publication a CtC rCdigCe sous la direction da: 

• 	P.H. Triendafillou, 	directeur, 	Division de 
1' industrie 

• 	G. Snyder, dirac+eur associC, Sousdivision des 
commarcas 	de 	distributions, 	Division 	de 
1' industri. 

• C. Bordeleeu, chef, Section du commerce da gros, 
Sous-division des commurces da distributions, 
Division de l'industrie 
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Introduction 
	 Introduction 

S 

This publication presents estimates of monthly 
sales of wholesale merchant establishments for 
Canada, each province and for the Yukon and 
Northwest Territories combined. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

Sales figures are on a net basis (gross 
sales less returns, adjustments and discounts) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods owned by others are 
excluded. 

Inventory figures are the value of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

The estimates contained in this publication 
are derived from a redesigned monthly survey 
which incorporates a revised list of wholesale 
businesses. For a more detailed discussion of 
the new survey methodology see Appendix II in 
the January 1991 issue. 

Establishments in wholesale trade are primari-
iy engaged in selling merchandise to retail-
ers, to other wholesalers, to industrial, com-
mercial, institutional and professional users, 
to farmers for use in farm production, and for 
exportj or acting as agents or brokers in 
buying or selling merchandise to such persons 
or organizations on a commission basis. 

However sales to end-users of certain com-
modities )usually capital or investment (non-
consumer) goods) such as computer equipment, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial 
vehicles, and all types of machinery and 
equipment are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I in the January 
1991 issue. 

Users should note that each month, unless 
otherwise indicated, this publication will 
contain preliminary estimates for the currant 
month and revised estimates for the preceding 
month for the unadjusted series. The estimates 
of the seasonally adjufed series are revised 
for the preceding three months. 

La prsente publication donna des estimations 
des ventes mensuelles des 6tablissaments de 
commerce de gros pour la Canada, las provin-
ces, Is Yukon at las Territoires du Nord-
Ouest ensemble. En plus des ven'cas totales, 
ella contient des donnes ventil6es pour las 
ventes at las stocks, ainsi qua las rapports 
entre las stocks at las ventes, salon les 
grands groupes de commerce établis par la 
Classification type des industries de 1980. 

Les chiffres concarnent las ventes netLes 
(ventes brutes diminuas des rendus, des ra-
bais at des ascomptes), A credit ou 5 comp-
tant, sans les taxes percues. Sont incluses 
las commissions obtanues par las grossistes 
faisant aussi fonction d'agents, mais non les 
van'ces de marchandises appartenant è dautres 
entrepr i sas. 

Las donneas sur las stocks représantent la 
valeur des merchandises possedoes at détanuas 
pour la revente. Sont inclus 'cous las stocks 
an transit ou on consignation. Ne sont pas 
comptees las marchandises possedees at dote-
nues A lOtranger, ainsi qua les stocks dOte-
nus an consignation pour las autres. 

Las estimations contenuas dens la prOsente 
publication sont tirOes d'une enqute men-
suelle remaniOe, qui se fonda sur une liste 
rOvisOe des Otablissemants de commerce de 
gros. Lappendice II dens la publication de 
janvier 1991, traita an dOtail de la mOthodo-
logic employOe pour l'enquôte. 

Las Otablissements dont lactivitO principale 
ast le commerce de gros vandant des marchandi- 
ses A des dOtaillants, a dautres grossistes, 
des industrials, 5 des commarcants, 5 des 

Otablissements publics, è des professionnels, 
des agriculteurs sil sagit da merchandises 

destin.es ê la production agricole, at a dau-
tras pays ou encore vendent des merchandises 
ou an echè+ent pour le compta dautrui, 
titre dagents ou de courtiers, moyennant une 
commission. 

Par ailleurs, on attribue toujours au commerce 
de gros las ventes de certainc produits 
lutilisateur final (habituellament las biens 
dOquipamant ou dinvestissement), par example 
le matOriel informetique, las aliments pour 
animaux, las seinences at les autres fournitu-
res agricolos, Is bois at las matOricux da 
construction, las camions at les vOhiculas 
commerciaux, at tous las genres de machines at 
de materiel. Lappendice I clans la publication 
de janvier 1991, contiant lansamble des dOfi-
nitions at des concepts. 

Lutilisateur devrait noter qua la publication 
renfarmera tous las mois, 1 coins dindication 
con'craira, les estimations provisoires pour Is 
mojs an cours at las estimations rOvisOes du 
mois precedent pour las sOries non dOsaisonna-
lisOas. Las estimations des sOries dOsaisonna-
lisOes sont rOvisOes pour las trois mois prO-
cOdants. 
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Chart 3 	 Graphique 3 

Wholesale Merchants Sales by Trade Group, 	Ventes des marchands de grog par groupe 
February 1991 	 de commerce, tévrier 1991 
Percentage change, previous month 	 Variation on pourcentage par rapport au mois precedent 

(Seasonally Adjusted) 	 (Desatsonnalisees) 

Farm machinery, equipment 
and supplies 

Apparel and dry goods 

Food, beverage, drug anc 
tobacco products 

Other products 

Motor vehicles, parts 
and accessories 

Other machinery, equipment 
and supplies 

Metals, hardware, plumbing and 
healing equipment and supplies 

Lumber and building materials 

Household goods 

Total, all trade groups 

Total, ensemble des 
groupes do commerces 

/ 

Machines. materiel et 
lournilures agricoles 

Vétemerits et articles de mercerie 

Produits alimentaires. boassons. 
médicaments et tabac 

Autres prodults 

Véhicules automobiles, pièces 
et accessOtres 

Autres machines, materiel 
et fournitures 

Mélaux. articles de quincaillerie, 
materiel de plomberie 

et de chauftage 

80's el matériaux de construction 

Articles rnenagers 

0 	 5 	 10 	 15 	 20 

Chart 4 	 Graphique 4 

Wholesale Merchants Sales by Province, 	Ventes des marchands de gros par province, 
February 1991 	 février 1991 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois precedent 

(Seasonally Adjusted) 	 (Désalsonnaltsées) 
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I 	Note to Users 
	 Note aux utilisateurs 

S 

Data collected and published for 1991 ex-
clude provincial sales faxes and the Goods 
and Services Tax. Prior to January 1991, 
data include the Federal Sales Tax except 
for wholesalers which were licensed. Due to 
this change in indirect faxes, data for 1991 
are not strictly comparable with those of 
previous years. 

Hiqhliqhts 

Seasonally Adjusted Sales 

Preliminary estimates indicate that whole-
sale merchants' sales rose 1.4? in February 
to $13.6 billion, compared to the previous 
month. Sales fell 15.1? between February 
1990 and February 1991. After removing the 
effect of the change in indirect taxes, the 
year-over-year sales decline is approxima-
'tely 10.0?. 

The 1.4? increase recorded in February, fol-
lows a sharp drop of about 4.5? in January 
(after adjustment for indirect taxes) and a 
gain of 2.0? in December. 

Seven of the nine trade groups registered 
higher sales than in January 1991. The over-
all increase was primarily attributable, in 
order of dollar impact, to gains reported 
by wholesalers of food, beverage, drug and 
'tobacco products (+1.9?), wholesalers of 
farm machinery, equipment and supplies 
(+17.9?), wholesalers of apparel and dry 
goods (+14.2?) and wholesalers of other 
products (farm and paper products; agricul-
tural supplies; industrial and household 
chemicals; etc.), up 1.7?.. 

Regionally, all provinces and territories, 
except Prince Edward Island and Alberta, 
posted sales increases ranging from +9.1? in 
Saskatchewan to +1.0? for Ontario. British 
Columbia was virtually unchanged. 

Seasonally Adjusted Inventories 

In February, wholesale merchants invento-
ries were $23.2 billion, 0,3? higher than 
those of the previous month. This gain rep-
resents the first increase in inventories 
level since July of last year. 

The ratio of inventories-to-sales at the end 
of February 1991 stood at 1.70:1, down from 
1.721 recorded in the previous month. 

Los chiffres recueillis at publis pour 1991 
excluenL los taxes de venfo provinciale at 
Ia 'taxe sur los produits of services. Les 
donnas des annes antrieures comprennont, 
sauf pour les marchands do gros titulaires 
d'une licence, los taxes de vente fódrale. 
DO 5 ce changement dans les taxes, les don-
nes pour 1991 no sont pas 'tout 9 fait corn-
parables avoc cellos des années prcéden(es. 

Faits saillants 

Ventes désaisonnalisées 

les estimations pr1iminaires indiquent que 
los ventos des marchands do gros son'c an 
hausse de 1.4% comparativement au mois pr-
códent, pour atteindre $13.6 milliards on 
fvrier. Entre fvrier 1990 at fvrier 1991, 
los ventes on'c chut6 de 15.1?. Après sup-
pression do l'offet du changement dans los 
taxes iridirecto, coci roprsento une baisse 
d'approximakivemon* 10.0% 	par rapport 
1 'anne prcdenke. 

L'augmenkation do 1.4? an fvriar fait suite 
une forte diminution d'gnviron 4.5% an 

janvier (après ajustement pour los taxes in-
diroctes) at un gain do 2.0? on dcembre. 

Sept des neuf groupos do commerce ont enre-
gistrg des ventos suprieures comparative-
mont au mois prcédent. L'augmontafion la 
plus forte sur l'ensemble des ventes, par 
ordre d'importance on dollars, provient des 
grossistes an produits alirnentairas, bois-
sons, rndicaments of tabac (+1.9?), las 
grossistes an machines, materiel at fourni-
tures agricoles (+17.9?), los grossistes on 
vôternents at articles do mercarie (+14.2?) 
ainsi quo les grossisfos on produits divors 
(produits agricoles at do papiors, fournitu-
res agricoles, produits chimiques d'usage 
mnager of industrial, etc.) an hausse de 
I .7" 

• A l'che1le rgiona1e, toutas los provinces 
at torritoires, sauf l'tla-du-Prince-Edouard 
of l'Alberta, ont affich6 des venkes sup-
rieures s'6chelonnant do +9.1? an Saskatche-
wan è +1.0? an Ontario. La Colombie-Britan-
nique derneurait prosque inchange. 

Stocks ddsaisonnalisds 

• En fvrier, los stocks des marchands do gros 
s'ólèvonf i $23.2 milliards, una hausse do 
0.3? comparative mont mu inois prcdent. Ce 
gain constitue la premire hausse du nivaau 
dos stocks depuis lo mois do juillet do 
l'arinéo derniôre. 

Le rapport des stocks sur los ventos A la 
fin do i6vrier a dirninu 1.70:1 comparafi-
yement ii 1.72:1 le tnois prcdnt. 
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TABLE 1. Wholesale Merchants Sales, Seasonally Ad3usted, by Trade Group and Region 	0 
Sales 

Ventes 
Year-to- 

date 

1991 

Cumulat if 

Change from 
previous month 

Variation du 
mois précédent 

February 	January February January December November 
1991 1991 1990 1990 1991 1991 

No. Février Janvier Décembre Noverthre Février Janvier 

Trade Group - Canada $ millions 

I Food, beverage, drug and tobacco 3,561 3,495 3,647 3,629 7,056 1.9 -4.2 
products 

2 Apparel and dry goods 326 285 298 307 611 14.2 -4.3 

3 Household goods 453 471 496 519 924 -4.0 -5.0 

4 Motor vehicles, parts and 1,661 1,638 1,723 1,737 3,299 1.4 -4.9 
accessories 

5 Metals, hardware, plumbing and 924 923 1,076 1,040 1,848 0.1 -14.2 
heating equipment and supplies 

6 Lumber and building materials 1,149 1,187 1,253 12.352 2,335 -3.2 -5.3 

7 Farm machinery, equipment and 293 249 331 319 542 17.9 -24.9 
supplies 

8 Other machinery, equipment and 2,897 2,872 3,570 3,206 5,769 0.9 -19.5 
supplies 

9 Other products 2,379 2,339 2,429 2,424 4,719 1.7 -3.7 

10 Total, all trades 13,643 13,460 14,823 14,534 27,103 1.4 -9.2 

R.gians 

11 Newfoundland 151 149 176 172 300 1.9 -15.5 

12 Prince Edward Island 28 28 31 32 57 -0.4 -9.2 

13 Nova Scotia 318 308 335 341 626 3.3 -8.2 

14 New Brunswick 234 223 242 253 457 4.9 -7.9 

15 Quebec 3,424 3,380 3,791 3,667 6,804 1.3 -10.8 

16 Ontario 5,571 5 1515 6,054 5,958 11,086 1.0 -8.9 

17 Manitoba 442 418 453 472 860 5.5 -7.6 

18 Saskatchewan 455 417 495 504 872 9.1 -15.7 

19 Alberta 1,353 1,358 1,486 1 1,368 2,711 -0.4 -8.6 

20 British Columbia 1,650 1,649 1,741 1,748 3,299 - - -5.3 

21 Yukon and Northwest Territories 16 14 20 18 30 9.0 -27.9 



2.0 -0.3 -4.0 -5.8 13.9 9.6 

-2.5 -5.2 -29.2 -31.5 -22.5 -21.2 

-1.7 0.3 -23.1 -26.2 -20.7 -15.9 

-4.3 -2.8 -16.6 -20.9 -12.1 -9.5 

3.4 -1.9 -17.0 -19.6 -4.1 -5.1 

1.6 0.1 -12.1 -12.0 -2.3 -4.5 

-4.0 -1.4 -17.1 -19.9 -9.2 -8.5 

-1.9 6.4 -17.0 -29.0 -11.1 -5.7 

8.6 -1.0 -7.0 -6.1 5.1 -2.1 

-0.4 -2.9 -23.8 -25.0 -18.4 -16.8 

11.6 -7.8 0.2 -8.1 9.4 -0.8 

Terre-Neuve 11 

lie-du-Prince-Edouard 12 

Nouvalle-Ecosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colonthie-Britannique 20 

Yukon at T.rrifoires du Nord-Ouest 21 

C] 

-4.9 

-30.4 

-24.7 

-18.8 

-18.3 

-12.0 

-18.5 

-23.2 

-6.6 

-24.4 

-3.9 

-3- 

. 

TABLEAU 1 • Vantes des marchands do gras, dCsasannalisées, salon le groupe do coarco at Ia 
region 

Change from 	Change from previous year 
previous month 

Variation du 	Variation do lannée précédente 
mois precedent 

Year-to- 

	

December November February January December November 	date 
1990 	1990 	1991 	1991 	1990 	1990 	1991 

	

Décembra Novembrel Fèvrier Janvier Décembre Novembra Cumulatif 	 N °  

per cent-pourcantage Groupa do commerce - Canada 

0.5 2.3 -1.9 -3.3 2.6 3.1 -2.6 Produits alimantaires, boissons, 	1 
médicaments of tabac 

-2.8 -2.9 -16.2 -27.0 -24.1 -15.9 -21.6 Vétements at articles da mercorie 	2 

-4.4 -2.7 -21.5 -22.2 -14.4 -5.7 -21.9 Articles ménagers 	3 

-0.8 -0.5 -5.9 -7.8 -1.5 -1.7 -6.9 Véhicules automobiles, pièces at 	4 
accesso ires 

3.5 -3.6 -29.9 -30.5 -22.4 -16.2 -30.2 Méfaux, articles de ciuincaillerie, 	5 

. 

-27.5 

-29.7 

-26.8 

-4.5 

-15.9 

-7.3 -0.7 -28.4 -26.6 -23.7 -16.5 

3.7 -0.8 -25.3 -34.4 -4.5 -17.7 

11.4 -2.1 -26.7 -26.9 -0.9 -13.3 

0.2 -1.9 -2.5 -6.4 0.7 0.9 

2.0 -0.8 -15.1 -16.6 -5.4 -6.5 

matérial de plotharie at do 
chauf f age 

Bois at matériaux de construction 	6 

Machines, materiel at fournitures 	7 
agracoles 

Autres machines, matérial at 	8 
fournituras 

Produils divers 	9 

Total, ensemble des coerces 	10 

Regions 



-4- 

TABLE 2. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Sales 

Ventes 

February January December November 
1991 1991 1990 1990 

Février Janvier Décembre Novembre; 

$ millions 

3,264 3,277 3,584 3,753 

363 252 177 264 

401 405 483 618 

1,498 1,399 1,419 1,827 

868 880 877 12099 

852 863 933 1,373 

205 169 300 287 

2,730 2,826 3,527 3,313 

2,099 2 1 091 21259 2,450 

12,279 12,162 13,560 14,984 

Year-to-date 
1991 

Cumulatif 

6,541 

615 

806 

2,897 

1 ,749 

1,715 

374 

5,555 

4,190 

24,442 • 

R.gions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Columbia 

21 Yukon and Northwest Territories 

130 133 160 186 

25 26 34 35 

275 260 341 334 

201 196 230 269 

3,096 31102 3,354 3,836 

5,076 5,020 5,492 62151 

376 368 431 468 

375 370 460 501 

1071 1,174 1,408 1 1 392 

1,540 1,501 1,636 1,798 

13 12 15 15 

263 

52 

535 

397 

6,198 

10,097 

744 

746 

2,345 

3,041 

25 
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TABLEAU 2. Ventes des marchands do gros, non-désaisonnaliséos, salon le groupa do comerca at la 
region  

February 
1991 

Février 

Change 

Variation 

January 
1991 

Janvier 

from previous year 

do lannée précédento 

	

December 	November 	Year-to-date 

	

1990 	1990 	1991 

	

Déceiithro 	Novembre 	Cumulatif N °  

per aent-pourcentage Groupe do coemerce - Canada 

-1.2 -1.8 1.6 3.3 -1.5 Produits alimentairos, boissons, médicaments I 
at tabac 

-15.5 -28.3 -27.4 -18.3 -21.2 Vétements at articles do mercerie 2 

-22.8 -19.7 -14.6 -2.7 -21.3 Articles ménagers 3 

-6.0 -8.1 -1.8 -2.5 -7.0 Véhicules automobiles, picos at accessoiras 4 

-30.5 -30.3 -22.0 -15.7 -30.4 Ilétaux, articles de quincaillerie, materiel 5 
do plortherie at do chauffage 

-29.2 -26.1 -23.0 -15.8 -27.7 Bois at matóriaux do construction 6 

-23.2 -33.5 -2.7 -20.7 -28.3 Machines, materiel at fournitures agricolos 7 

-27.6 -25.9 -2.2 -12.8 -26.7 Autres machines, matérial at fournituros 8 

-2.5 -7.1 -0.3 -0.7 -4.8 Produits divers 9 

-15.6 ensemble 	commerces 10 -15.3 -15.9 -5.2 -6.5 Total, 	des 

Regions 

-6.4 -6.9 13.7 12.1 -6.6 Torre-Nouvo 11 

-30.0 -32.4 -20.2 -21.1 -31.3 le-du-Prince-gdouard 12 

-22.7 -26.2 -20.1 -16.2 -24.4 Nouvelle-Ecossa 13 

-16.9 -20.3 -14.5 -8.0 -18.6 Nouveau-Brunswick 14 

-17.2 -17.6 -4.1 -4.8 -17.4 Québec 15 

-12.2 -11.3 -2.7 -4.6 -11.8 Ontario 16 

-16.2 -19.7 -8.6 -9.9 -18.0 Manitoba 17 

-16.0 -29.6 -6.1 -6.4 -23.3 Saskatchewan 18 

-7.9 -6.4 5.2 -3.0 -7.2 Alberta 19 

-23.5 -25.1 -17.0 -16.4 -24.3 Colothie-Britanniqu. 20 

-15.1 -20.0 3.9 -2.3 -17.5 Yukon at Terrikoires du Nord-Ouest 21 
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TABL! 3 • Wholesale Merchants Sample Response Fraction and Coefficient of Variation for Sales 

17.~ 

Fabr 

Fs 

Response fraction 

Fraction de rponse 

uary January Deceither November 
1991 1991 1990 1990 
rier Janvier Déce,thre Novembre 

per cent -pourcentage 

85.9 93.0 95.2 92.2 

86.3 87.1 91.2 90.4 

87.2 93.0 91.8 93.6 

88.8 92.7 92.6 93.3 

72.3 81.6 82.1 84.6 

84.4 86.2 88.3 86.7 

87.3 90.7 93.8 79.5 

86.3 88.0 91.6 89.9 

78.9 86.8 87.6 82.9 

84.2 89.2 91.2 89.1 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parks and accessories 

5 Metals, hardware, pluthing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Tetal, all trades S 
Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Menitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluthia 

21 Yukon and Northwest Territories 

90.1 86.9 93.1 90.6 

85.1 93.2 91.3 93.3 

88.0 92.2 88.9 92.4 

80.6 91.2 90.1 91.8 

88.7 93.0 93.1 89.4 

82.4 87.7 90.5 89.3 

88.5 93.0 92.9 88.5 

84.9 86.2 88.3 79.9 

83.9 89.3 91,8 88.0 

79.5 85.7 90.4 89.5 

76.6 79.6 86.1 89.8 



Coefficient of variation 

Coefficient do variation 

February January December 
1991 1991 1990 

Fvr jar Janvier Décembre 

per cont-pourcentage 

3.2 2.8 3.4 

11.8 12.0 8.2 

10.3 10.3 9.2 

1.6 2.2 2.2 

8.3 7.4 6.8 

6.9 7.3 6.5 

8.9 10.6 12.2 

7.8 6.8 4.3 

6.8 9.2 9.7 

2.5 2.6 2.3 

November 
1990 

Nov emb re 	 N' 

Groupa do comearce - Canada 

Produits alimentaires, boissons, médicamonts 1 
at tabac 

Vétements at articles do nercerie 2 

Articles ménagers 3 

Véhicules automobiles, picos at accessoires 4 

Métaux, articles do quincaillerie, materiel 5 
do plontherio at do chauffage 

Bois at matériaux do construction 6 

Machines, materiel at fournitures agricoles 7 

Autres machines, matérial at fournituros 8 

Produits divers 9 

Total, enseoble des coerces 10 . 

3.5 

6.6 

8.5 

1.8 

8.7 

9.5 

7.5 

7.3 

6.8 

2.5 

-7.- 

9 
TABLEAU 3. Marchands do gros, fraction do réponse do l'échantillon at coefficient de variation 

des ventes 

Regions 

6.0 6.1 5.4 5.1 

5.5 4.4 5.7 5.0 

2.7 3.3 9.6 2.9 

3.4 3.3 4.6 3.8 

3.5 5.1 3.9 4.7 

3.7 4.0 3.7 3.5 

9.2 6.0 7.9 7.9 

3.8 3.9 4.0 4.5 

3.5 3.9 10.3 4.1 

12.7 10.9 7.1 12.5 

4.3 4.4 4.2 3.9 

Tarra-Neuve 11 

fle-du-Prince-gdouard 12 

Nouvelle-cosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colonthie-Britannique 20 

Yukon at Torritoires du Nord-Ouos+ 21 
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TABLE 4. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group 

Sales 

and Region, Historical 

February January December November October September August 
1991 1991 1990 1990 1990 1990 1990 

No. Févrior Janvier Décembre Novembre 

$ millions 

Octobro Septembre AoGt 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 3,561 3,495 3,647 3,629 3,548 3,546 3,531 
products 

2 Apparel and dry goods 326 285 298 307 316 327 348 

3 Household goods 453 471 496 519 534 534 541 

4 Motor vehicles, parts and 1,661 1,638 1,723 1,737 1,746 1,730 1,701 
accessories 

5 Metals, hardware, plumbing and 924 923 1,076 1,040 1,078 1 1 059 1,086 
heat ing equipment and supplies 

6 Lumber and building materials 1,149 1,187 1,253 1,352 1,361 1,383 1,413 

7 Farm machinery, equipment and 293 249 331 319 322 324 338 
supplies 

8 Other machinery, equipment and 2,897 29872 3,570 3,206 3,275 3,291 3,342 
supplies 

9 Other products 2,379 2,339 2,429 2,424 2,472 2,670 2,483 

10 Total, all trades 13,643 13,460 14,823 14,534 14,651 14,664 14,784 

Regions 

11 Newfoundland 151 149 176 172 173 172 174 

12 Prince Edward Island 28 28 31 32 34 36 38 

13 Nova Scotia 318 308 335 341 340 392 390 

14 New Brunswick 236 223 242 253 261 265 280 

15 Quebec 3,424 3 1o380 3,791 3,667 3,737 3,669 3,720 

16 Ontario 5,571 S,51S 6,054 51958 531952 5,930 5 2 950 

17 Manitoba 442 418 453 472 478 476 495 

18 Saskatchewan 455 417 495 504 474 486 512 

19 Alberta 1,353 1,358 1,486 1,368 1 1382 1,377 1,339 

20 British Columbia 11650 1,649 1,741 1,748 1,800 1,843 1,869 

21 Yukon and Northwest Territories 16 14 20 18 19 17 18 



$ millions 

3,593 3,552 3,534 3,591 3,577 3,632 

354 338 379 394 398 389 

528 536 550 554 575 577 

1,693 1,721 1,684 1,717 1 1808 1,765 

1 1 110 1049 1,200 1,232 1,279 1,318 

1,503 1,482 1 1520 1,564 1,567 I ,604 

362 370 382 380 362 392 

3,403 3,539 3,610 3,686 3,785 3,953 

2,635 2,467 2,455 2,370 2,598 2,442 

15,181 15,153 15,313 15,488 15,968 16,070 

Groupe do coemarco - Canada 

Produits alimentaires, boissons, médicaments 1 
at tabac 

Vétements at articles do mercerie 2 

Articles ménagers 3 

VIhicules automobiles, pieces at accossoires 4 

Métaux, articles do quincaillorie, materiel 5 
do plomborie at do chauffaga 

Bois at matériaux do construction 6 

Machines, matérial at fournitures agricolos 7 

Autres machines, materiel at fournitures 8 

Produits divers 9 

Total, ensemble des cameerces 10 
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I TABLEAU 4. Vontos dos narchands do gros, desaisonnalisées, solon 10 groupe do coomorce et Is 
region, historique 

Ventes 

July June 	May April March 	February 
1990 1990 	1990 1990 1990 	1990 

Jujilot Juin 	Mai Avril Mars 	Février N o  

Regions 

168 163 163 160 160 158 

37 37 38 37 41 40 

389 399 385 407 419 413 

274 267 271 274 273 281 

3,769 3,739 3,727 3,827 3,943 4,127 

6,054 6,162 6,203 6,203 6,449 6,335 

544 507 508 511 519 533 

531 504 520 499 521 548 

1,409 1 ,441 I ,469 1,468 1 ,492 1 ,456 

1 1 990 11919 2,014 2 1 088 2034 29165 

16 16 15 15 17 16 

Terre-Neuve 11 

le-du-Prince-douard 12 

Nouvelle4cosso 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colonthie-Britannique 20 

Yukon at Territoires du Nord-Oues* 21 
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TABLE S. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region, 
Historical 

. 
Sales 

February January December November October September August 
1991 1991 1990 1990 1990 1990 1990 

Fvrier Janvier Décenóre Novembre Octobra Septembre Aot 

$ •illions 

3,264 3,277 3,584 3,753 3,697 3,565 3,652 

363 252 177 264 342 376 479 

401 405 483 618 632 602 527 

1,498 1,399 1,419 1,827 1,977 1,726 1,613 

868 880 877 1 1 099 1,154 1,040 1,097 

852 863 933 1,373 1 1522 1,514 1,616 

205 169 300 287 374 337 395 

2,730 2,826 3,527 3,313 3,273 3,279 3,174 

2 1 099 21091 2,259 2,450 2,622 2,472 22449 

12,279 12,162 13,560 14,984 15,594 14,910 15,003 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, plumbing and 
heating equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Columbia 

21 Yukon and Northwest Territories 

130 133 160 186 197 172 191 

25 26 34 35 37 34 38 

275 260 341 334 346 405 397 

201 196 230 269 287 264 295 

3,096 3,102 3,354 39836 3,994 3,769 3,948 

5,076 5,020 5,492 6051 6,344 6,055 5,916 

376 368 431 468 511 475 509 

375 370 460 501 510 492 538 

1,171 1,174 1,408 1,392 1,460 1,377 1,317 

1,540 11501 1,636 1,798 1 0888 1,849 1,833 

13 12 15 15 19 16 20 



166 168 170 147 158 139 

38 37 39 36 42 36 

398 432 418 416 429 356 

283 287 290 265 262 242 

3,589 3,861 4,189 3,794 4,092 3,740 

5,790 6,470 6,627 6,372 6,862 5,782 

526 566 593 516 511 449 

535 542 607 525 497 447 

1 1 398 1,617 1,625 1 1500 1,522 1,272 

11954 2,031 2015 2,097 2,313 2,012 

22 20 19 17 23 16 

Terre-Mauve 11 

i le-du-Pr ince-gdouard 12 

Nouvolla-cossa 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colonóie-Brikannique 20 

Yukon at Territoires du Nord-Oues* 21 

263 

52 

535 

397 

6,198 

10,097 

744 

746 

2,345 

3,041 

25 
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TABLEAU 5. Ventes des narchands de gros, non-désaisonnalisCes, salon in groupe do coanerce at Ia 
region, historique 

S 

Ventes 

July June May April March February Year 
1990 1990 1990 1990 1990 1990 1991 

Juillot Juin Mai Avril Mars Février Anno 

$ millions 

3,659 3,621 3,722 3,557 3,531 3,305 6,541 

375 258 308 367 500 429 615 

466 498 545 539 625 519 806 

1,571 1,815 11898 1,826 2,013 1,593 2,897 

1 1 039 	1,157 	1,330 	1,303 	1,361 	1,2491 	1,749 

1,654 1,783 1,835 1,630 1,415 1 1 203 

400 407 479 445 328 267 

3,080 3,758 3,661 3,651 4,311 3,772 

2,454 2,733 2015 2,365 2,628 2,152 

14,498 16,032 14,693 15,684 16,711 14,490 

1 ,715 

374 

5,555 

4,190 

24,442 

N o  
Groupe do commerce . Canada 

Produits alimentaires, boissons, 	1 
médicainents at tabac 

Vétements at articles do marcerie 	2 

Ark ides ménagers 	3 

Véhiculesautomobiles, piôces at 	4 
accessoires 

Métaux, articles de quincaillerie, 	5 
materiel do plomberie at do 
chauf f age 

Bois at matériaux do construction 	6 

Machines, matCrial at fournitures 	7 
agr icoles 

Autres machines, matérial at 	8 
fournitures 

Produits divers 	9 

Total, ensoable des commercas 	10 

Rég ions 



-12- 

TABLE 4 • Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group 	

. 
Change from 

Inventories 	previous month 

Stocks 	Variation du 
mois précédent 

February January December November February January 

	

1991 	1991 	1990 	1990 	1991 	1991 
Fóvrier ,Janvier Décembra Novombre Février Janv jar 

$ millions 

	

2,565 	22501 	2,666 	2,637 	2.6 	-6.2 

724 727 747 1.3 -0.4 

922 1 1 020 1,079 -0.7 -9.6 

3,628 3,491 3,450 -0.7 3.9 

1,711 1,745 1,789 2.3 -1.9 

23,236 	23,160 	23,390 

No. 

Trade Group - Canada 

I Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 1  

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluthing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

734 

916 

3,601 

1,751 

2,372 

1,426 

6,784 

3,087 

2,346 2,322 

1,424 1,441 

6,833 6,881 

3,070 3,097 

20329 1.1 1.0 

1,464 0.1 -1.1 

6,947 -0.7 -0.7 

3,167 0.5 -0.9 

23,611 0.3 -1.0 

TABLE 7. Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group 

Inventories 

Stocks 

February January December November 
1991 1991 1990 1990 

Février Janvier Décembre Novambre 

$ millions 

2 2558 2,482 2,681 2,664 

738 705 674 676 

916 922 1 1 020 1479 

3,640 3,536 3,418 3,312 

1,748 1,696 1,689 1,727 

2,335 2,216 2,186 2 1 185 

1,437 1,405 1,410 1,412 

6,714 6,735 6,676 6,874 

3031 3,030 2,996 3,142 

23,217 22,728 22,750 23,072 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trad.s 

1 The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table reflect the unadjusted data. 	 0 



N 

Groupe do coemerce - Canada 

Procluits alimentaires, boissons, ,médicaments 	1 
at tabac 

Vétements at articles de mercerie 	2 

Articles ménagers' 	 3 

Véhicules automobiles, pièces at accessoires 	4 

Ilétaux, articles de quincaillerie, matérial do 5 
plomberie at do chauffage 

Bois at inatériaux de construction 	6 

Machines, materiel at fournitures agricoles 	7 

Autres machines, materiel at fournitures 	8 

Produits divers 	 9 

Total, ensemble dos commerces 
	10 
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TABLEAU 6. StocKs des •archands do gros, désaisonnalisés, solon 1s gu-oupo do commerce 

Change from Change from previous year 
previous month 

Variation du Variation do lannáe précédente 
mois précédent 

December November February 	January December November 
1990 1990 1991 1991 1990 1990 

Décembre Novembrol Févr jar 	Janv jar Décembre Novembre 

per cent-pourcentaga 

1.1 1.7 -4.5 -5,4 2.0 - - 

-2.7 -0.4 -10.1 -10.9 -10.0 -5.3 

-5.5 -6.0 -23.9 -24.2 -17.1 -13.9 

1.2 -0.8 6.3 7.0 2.5 3.8 

-2.5 -1.5 -13.7 -16.2 -15.2 -12.9 

-0.3 0.1 -4.6 -6.5 -6.6 -8.9 

-1.6 -0.2 -9.5 -11.2 -11.2 -8.2 

-0.9 -0.7 -6.9 -5.5 -5.9 -5.9 

-2.2 0.8 2.0 2.9 8.9 6.8 

-0.9 -0.4 -5.1 -5.2 -4.3 -3.9 

I 
TABLEAU 7. Stocks dos marchands do gros, non-désaisonnalasés, salon 10 groupe do commerce 

- Change from previous year 

Variation de lannéo précédarite 

	

February 	January 	December 

	

1991 	1991 	1990 

	

Févr jar 	Janvier 	Déceuithre 

per cont-pourcontage 

	

-3.8 	-5.8 	2.0 

	

-9.8 	-11.8 	-11.4 

	

-23.9 	-26.2 	-17.1 

	

6.1 	7.0 	2.3 

	

-13.2 	-16.6 	-16.2 

	

-5.4 	-7.1 	-9.0 

	

-9.2 	-11.5 	-11.0 

	

-7.5 	-5.6 	-5.8 

	

1.3 	2.1 	8.5 

	

-5.3 	-5.6  

November 
1990 

Novembre 

Groups do coemarca - Canada 

0.3 Produits alimentaires, boissons, médicamonts I 
at tabac 

-6.2 Vétements at articles do mercerie 2 

-13.9 Articles ménagors 3 

3.1 Véhicules automobiles, pièces at accessoires 4 

-13.3 Métaux, articles do quincaillerie, matérial do 5 
plomberio at do chauffage 

-8.8 Bois at matériaux do construction 6 

-8.0 Machines, matérial at fournitures agricolos 7 

-5.7 Autres machines, matérial at fournitur.s 8 

7.4 Produits divers 9 

-3.8 Total, ensemble dos cou..rcss 10 

N' 

1 La groupe do coumnerce des articles ménagors no corte pas do variation saisonniêre. Ainsi, los chittros qui 
apparaissent dans ce tableau représentant las données non-ajustees. 
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TABLE S. Wholesale Merchants Inventories, Seasonally Adjusted,  by Trade Group, Historical 

Inventor los 

February January December November October September Auust 
1991 1991 1990 1990 1990 1990 1990 

No. Février Janvior Décombre Novembre Octobre Septembra Aoüt 

Trade Group 	Canada $ millions 

1 Food, beverage, drug and tobacco 21565 2 1501 2,666 2,637 2,593 2,626 2,611 
products 

2 Apparel and dry goods 734 724 727 747 751 764 776 

3 Household goods 1  916 922 11020 1,079 1,148 1 1 190 1,215 

4 Motor vehicles, parts and 3,601 3,628 3,491 3,450 3,479 3,515 3,537 
accessories 

5 Metals, hardware, plumbing and 1,751 1,711 1,745 1,789 1 1817 1 1830 1,875 
heating equipment and supplies 

6 Lumber and building materials 21.372 2,346 2,322 2 0 329 2,326 2,380 2,432 

7 Farm machinery, equipment and 1,426 1,424 1,441 1,464 1,468 1,524 1,506 
supplies 

8 Other machinery, equipment and 6,784 6,833 6,881 6,947 6,996 7,034 7,046 
supplies 

9 Other products 3,087 3,070 3497 3,167 3041 31102 3,101 

10 Total, all trades 23,234 23,160 23,390 23,611 23,717 23,966 24,099 

TABLE 9. Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group, Historical 	is 
Inventories 

February January December November October September August 
1991 1991 1990 1990 1990 1990 1990 

No. Février Janvier Décembre Novembre Octobre Septembre AoQt 

Trade Group - Canada $ •illions 

1 Food, beverage, drug and tobacco 2 1558 2,482 29681 2,664 2,688 2 1,624 2,584 
products 

2 Apparel and dry goods 738 705 674 676 707 760 825 

3 Household goods 916 922 11020 1,079 1,148 1 1 190 1,215 

4 Motor vehicles, parts and 3,640 3,536 3,418 3,312 3,439 3,546 3,492 
accessories 

5 Metals, hardware, plumbing and 1,748 1,696 1,689 1,727 1,806 1,827 1,868 
heating equipment and supplies 

6 Lumber and building materials 2,335 2,216 2,186 20185 2 1 201 2,326 2,475 

7 Farm machinery, equipment and 1,437 1,405 1,410 1,412 1,392 1,495 1,488 
supplies 

8 Other machinery, equipment and 6,714 6,735 6,676 6,874 7,018 7,098 7,154 
supplies 

9 Other products 3031 3,030 2,996 3,142 32105 3,078 3010 

10 Total, all trad.s 23,217 22,728 22,750 23,072 23,503 23,945 24,212 

1 The household goodstrade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table reflect the unadjusted data. 

S 



-15- 

TABLEAU 8. Stocks des earchands do gros, désaisonnalisés, solon 10 groupe do commerce, historique • 
Stocks 

July June May April March February 
1990 1990 1990 1990 1990 1990 • Juillet Juin Mai Avril Mars Fóvrier N o  

$ millions Groupe do commerce - Canada 

2,596 2,560 2 1 528 2,565 2,623 2,684 Produits alimentaires, boissons, módicainents 1 
at tabac 

783 783 796 798 831 816 Vê*emen*s at articles do niercaria 2 

1,172 1 1 188 1,186 1,230 1 1 215 1,205 Articles mnagors 1  3 

39515 3,437 3 1 383 3 1 390 3,327 3,389 Véhiculos automobiles, PjC0S at accessoires 4 

1,891 1,928 1,983 1,995 2,004 2,029 Métaux, articles do quincaillerie, materiel 5 
do plothero at do chauffago 

2,442 2,496 2 1 518 2,448 2,485 2,487 Bois at matériaux do construction 6 

1,504 11512 1,542 1,590 1,587 1,576 Machines, materiel at fourni*ures agricoles 7 

7,171 7,198 7,391 79390 7,344 7,285 Autros machines, materiel at fournituros 8 

3,079 3,007 3,081 3,042 3,013 3,025 Produits divers 9 

24 1 154 24,109 24,407 24,448 24,429 24,496 Total, ensemble dos cammerces 10 

TABLEAU 9. Stocks des marchands do gras, non -désa2sonnalisCs, solon 1e groups do co.erca, • 
historiqus 

Stocks 

July June May April March Februar 
1990 

Juillet 
1990 
Juin 

1990 
Mai 

1990 
Avril 

1990 
Mars 

1 
Février N o  

$ •illions Groups do commerce - Canada 
2,597 2,544 2,482 2,559 2 1 591 2,661 Produits alimsntaires, boissons, médicaments 1 

at tabac 

863 826 806 794 827 818 Vétements at articles do morcorie 2 

1,172 11188 1,186 1,230 19215 1,205 Articles managers 3 

3,498 3,457 3,437 3,504 3,468 3,429 Véhiculos automobiles, piôcos at accessoiros 4 

1,888 1,922 2,017 2,048 2,065 2,013 Mitaux, articles do quincaillerio, materiel 5 
do ploiierio at do chauff ago 

2,489 2,618 2,652 2,576 2 1 608 2,469 Bois at ma*ériaux do construction 6 

1 1 533 1,535 1,577 1,658 1,648 1,583 Machines, materiel at fournitures agricoles 7 

7,267 7,243 7,491 7,418 7,330 7,256 Autres machines, materiel at fournitures 8 

3,007 2,929 3,138 3,165 3,123 3 2 090 Produits divers 9 

24,313 24,262 24,784 24,953 24,874 24,523 Total, ensemble des coerces 10 

Lo groupo do comaierce dos articles aénagers no conta pas do variation saisonniêro. Ainsi, los chiffres qui 
apparaissent dans ce tableau representent los donnees non-ajuskées. 

S 
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TABLE 10. Wholesale Merchants, InventoriesSales Ratio Seasonally Adjusted, by Trade Group 

S Inventories/sales ratio 

Rapport stocks/ventes 

February January December November 
1991 1991 1990 1990 

Février Janvier Dócethro Novambre 

0.72 0.72 0.73 0.73 

2.25 2.54 2.44 2.44 

2.02 1.96 2.06 2.08 

2.17 2.21 2.03 1.99 

1.89 1.85 1.62 1.72 

2.07 1.98 1.85 1.72 

4.86 5.73 4.35 4.58 

2.34 2.38 1.93 2.17 

1.30 1.31 1.28 1.31 

1.70 1.72 1.58 1.62 

No 

Trade Group Canada 

I Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parks and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

TABLE 11 • Wholesale Merchants Saaple Response Fraction and Coefficient of Variation 
for Inventories 

Response fraction 

Fraction do réponse 

February January December November 
1991 1991 1990 1990 

Février Janvier Dócenóre Novembre 

76.8 92.6 86.9 84.7 

60.7 63.9 69.2 68.5 

81.5 88.1 85.1 81.9 

83.0 88.4 87.4 87.2 

75.9 82.9 82.3 81.5 

71.9 71.9 73.4 73.0 

82.7 84.0 85.7 65.1 

82.0 84.1 85.9 83.6 

69.3 73.8 73.3 70.8 

77.8 82.5 82.6 79.7 

No. 

Trade Group • Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 
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TABLEAU 10. Marchands do gras, rapport stocks'vantos désa2sonna2is6s, solon 1e groupo do ccomerce 

Inventories/sales ratio 

Rapport stocks/ventes 

	

February 	January 	December 	November 

	

1990 	1990 	1989 	1989 

	

Février 	Janviar 	Dcothre 	Novembre 
	 N

o 

Groupe do co.arco . Canada 

0.74 0.73 0.74 0.75 Produits alimontairos, boissons, médicaments 1 
at tabac 

2.10 2.08 2.06 2.17 Vétomonts at articles do morcorie 2 

2.09 2.01 2.12 2.28 Articles ménagers 3 

1.92 1.91 1.95 1.88 Véhicules automobiles, pièces at accessoires 4 

1.54 1.54 1.48 1.66 Métaux, articles do quincaillerio, materiel do 5 
plortherie at do chauffage 

1.55 1.55 1.55 1.58 Bois at matériaux de construction 6 

4.02 4.23 4.68 4.11 Machines, materiel at fournitures agricoles 7 

1.84 1.84 2.03 2.00 Autres machines, matérial at fournitures 8 

1.24 1.19 1.18 1.23 Produits divers 9 

1.52 1.51 	- 1.56 1.58 Total, anseuble des coumarces 10 

TABLEAU 11. Plarchands do gros, fraction do réponse do l'échantillon at coefficient do variation 

10 	dos stacks 

S 
03 

lu 

EL 

Coefficient of variation 

Coefficient de variation 

February January December November 
1991 1991 1990 1990 

Févr jar Janvier Décembre Novombre 

5.7 5.3 5.0 5.2 

6.2 6.2 8.1 8.1 

8.5 9.0 13.7 13.4 

3.2 3.2 3.3 3.3 

6.7 6.4 6.4 8.2 

6.2 6.6 7.2 7.4 

13.8 13.1 14.0 13.0 

8.2 8.0 7.0 7.9 

7.4 7.5 7.2 7.7 

3.0 3.0 2.8 3.1 

N' 

Groupo do coorco - Canada 

Produits alimontaires, boissons, médicaments 1 
at tabac 

Vétomants at articles do mercorio 2 

Articles ménagars 3 

VChicules automobiles, pièces at accassoiros 4 

Métaux, articles do quincaillerie, matérial do 5 
plomberie at do cffage hau 

Bois at matériaux do construction 6 

Machines, matérial at fourriituras agricoles 7 

Autres machines, materiel at fournituros 8 

Produits divers 9 

Total, enseuble des comuerces 10 

0 
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