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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Naps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIN, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Wholesale Trade Section, 
Industry Division, 

Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre les publications, des totalisations 
habituelles et speciales sont offertes sur imprimés 
d'ordinateur, sur microfiches at microfilms at sur 
bandes rnagnétiques. Des cartes at dautres documents 
de référence géographiqiies sent disponibles pour cer-
tames sortes de données. L'accèz direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de données ordinolingue at le système 
dextraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques et services connexes 
doivent être adressées : 

Section du commerce de gros, 
Division de l'mndustrie, 

S 

Statistics Canada, 	Ottawa, K1A 0T6 (Telephone: Statistique Canada, 	Ottawa, K1A 0Th (téléphone: 

951-3540) or to the 	Statistics Canada reference 951-3540) ou au centre de consultation de Statistique 

centre in: Canada a: 

St. John's (772-4073) Winnipeg (983-4020) St. 	John's (772-4073) Winnipeg (983-4020) 

Salifa.x (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 

Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 

Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 

Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 
and territories, for users who reside outid. 
the local dialing area of any of the regional 
reference centres. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 

and Prince Edward Island 1-800-565-7192 
Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1 -800-667-7164 
Alberta 1 -800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia 

(South and Central) 1-800-663-1551 
Yukon and Northern B.C. 	(area 

served by NorthwesTel Inc.) Zenith 08913 
Northwest Territories 

(area served by 
HorthwesTel Inc.) 	Call collect 403-495-3028 

Un service d'appel interurbain sans frais est offert, 
dans toutes les provinces at dans les territoires, 
awi utilisateurs qui habitent 1 1 'wrtériour des zones 
do counication locale des centres régionau.z de con-
sultation. 

Terre-Neuve at Labrador 	1-800-5634255 
Nouvelle-Ecosse, Nouveau-Brunswick 
at 11e-du-Prince-Edouard 	1-800-565-7192 

Québec 	 1-800-361-2831 
Ontario 	 1-800-263-1136 
Manitoba 	 1-800-542-3404 
Saskatchewan 	 1 -800-667-7164 
Alberta 	 1-800-282-3907 
Sud de l'Alberta 	1-800-472-9708 
Colombie -Britannique 

(sud at centrale) 	1-800-663-1551 
Yukon at nord de la C.B. (territoire 
desservi par Ia NorhtwesTel Inc.) 	Zenith 08913 

Territoires du Nord-Ouest (territoire 
desservi par la NorthwesTel 
Inc.) 	Appelez a frais virés au 403-495-3028 

How to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Publication Sales, Statistics Canada, Ottawa, 
K1A 0T6. 

1(613) 951 -7277 

Facsimile Number 1(613)951-1584 

National toll free order line 1-800-267-6677 

Toronto 
Credit card only (973-8018)  

Comment commander les publications 

On peut se procurer cette publication at les autres 
publications de Statistique Canada auprès des agents 
autorisés at des autres librairies locales, par l'en-
tremise des bureaux locaux da Statistique Canada, ou 
an écrivant a la Section des ventes des publications, 
Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

Numéro du bélinographe 1(613)951-1584 

Commandes: 1-800-267-6677(sans frais partout au Canada) 

Toronto 
Carte de credit seulement (973-8018) 

S 
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Symbols 
The following symbols are used in this 

Statistics Canada publication: 

- figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to meet secrecy requirements 
of The Statistics Act. 

The reader is asked to note that The data 
are either based on a response which falls 
below The usual standard for publication or 
have a greater degree of variability than 
normal associated with them due to list 
structure changes i.e., birth/death 
adjustments and classification changes, and 
should therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

Signes conventionnels 

Las signes suivants sont employés uniformément 
dans cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

x confidential on vertu des dispositions de la Loi 
sur la statistique relatives au secret. 

w Le lecteur est prié de noter que los données sont 
fondCes sur des rIponses qui no satisfont pas a 
la norma habitualle exigée pour la publication ou 
que celles-ci ont une plus grande marge 
d'inconsistance que l'on devrai± normalement 
obtenir, at cc, a cause de la structure de la 
lis*e, c'est-à-dire des ajustements ds aux 
creations at aux disparitions at des changements 
dans le classement; elles doiven* par consequent 
être utilisCes avec circonspection. 

NOTA 

Los chiffres ayan* CtC arrondis, les totaux no 
correspondent pas *oujours. 

S 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series, are avail-
able to the public from Statistics Canada's 
computerized data bank CANSDI (Canadian Socio-
Economic Information Management System) via 
terminal, on computer printouts, or in machine 
readable form. For further information, contact 
the Cansim staff, Statistics Canada, Ottawa, 
K1A 0Z8 (telephone 613-951-8200), or the 
regional advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of: 

• P.N. Triwdafillou, Director, 	Industry 
Division 

Nes, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

Bordoleau, Chief, 	Wholesale Trade 
Section, Distributive Trades Sub-division, 
Industry Division 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Ubrary Materials, ANSI Z39.48 - 1984. 

NOTE AU SUJET DE CANSIM 

La banque do donnIes informatisCes de S*atistiqu. 
Canada CANSIM (système canadian d'informa*ion socio 
Cconomique) fournit au public toutes los s -ta*is*iques 
actualles at historiques sur le Commerce do gros 
(ma*rics nos 0059, 0061, 0648, 0649), at sur da 
nombreus.s autres series, par 1e biais d'un terminal, 
d'impriméS d'ordinateur ou do supports ordinolirigues. 
Pour plus do renseigneaonts, s'adress.r au personnel 
do CANSDI, S*atis*iqu. Canada, Ottawa, K1A 0Z8 
(téléphone 613-951-8200), ou aux conseillers des 
bureaux do S*a*is*iqu. Canada si*uós è *ravers 1. 
Canada. 

Cotta publication a etC rCdigéa sous la direction do: 

• 	P.M. Triandafill.ou, 	diracteur, 	Division 	do 
1' industrie 

Ne., directaur adjoint, Sous-division doe 
commercos 	do distributions, 	Division 	do 
l'industria 

Bord.leau, chef, Section du commerce do gros, 
Sous-division dos commercus do distributions, 
Division do l'industrio 

Le papier utilisé dans Ia présente publication répond aux 
exigences minimales de I"American National Standard for 
Information Sciences' - 'Permanence of Paper for Printed 
Ubrary Materials', ANSI Z39.48 - 1984. 
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Introduction 

This publication presents estimates of monthly 
sales of wholesale merchant establishments for 
Canada, each province and for the Yukon and 
Northwest Territories combined. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

Sales figures are on a net basis (gross 
sales less returns, adjustments and discounts) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods owned by others are 
excluded. 

Inventory figures are the value of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

Introduction 

La présenke publication donna des estimations 
des ventes mensuelles des établissements de 
commerce de gros pour Is Canada, les provin-
ces, Is Yukon at les Territoires du Nord-
Ouest ensemble. En plus des ventes totales, 
mile contient des données ventilées pour les 
ventes at las stocks, airisi que les rapports 
entre les stocks at las ventes, salon les 
grands groupes de commerce ótablis par la 
Classification type des industries da 1980. 

Las chiffres concernent las ventes nattes 
(ventes brutes diminuées des rendus, des ra-
bais at des escomptes), a credit ou a comp-
tent, sans las taxes parcues. Sont incluses 
les commissions obtenues par las grossistes 
faisant aussi fonction d'agents, •ais non las 
ventes de marchandises appartenant a d'autres 
entreprises. 

Les données sur les stocks représentent la 
valeur des marchandises possédées at détenues 
pour la revente. Sont inclus tous las stocks 
an transit ou an consignation. Na sont pas 
comptées las merchandises possédées at déte-
nues a létranger, ainsi qua las stocks dte-
nus on consignation pour las autras. 

The estimates contained in this publication 	Les estimations confrenues dens la présenke 
• 	are derived from a redesigned monthly survey 	publication sent tirées dune enquêta men- 

which incorporates a revised list of wholesale 	sualla remanióe, qui se fonda sur une lisLe 
businesses. For a more detailed discussion of 	róvisée des établissements de commerce de 
the new survey methodology see Appendix II in 	gros. Lappandice II dens la publication de 
the January 1991 issue. 	 janvier 1991, traita an detail de la méthodo- 

logic e.ployéo pour lenquôto. 

Establishments in wholesale trade are primari-
ly engaged in selling merchandise to retail-
ers, to other wholesalers, to industrial, com-
mercial, institutional and professional users, 
to farmers for use in farm production, and for 
exportj or acting as agents or brokers in 
buying or selling merchandise to such persons 
or organizations on a commission basis. 

However sales to end-users of certain com-
modities (usually capital or investment (non-
consumer) goods) such as computer equipment, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial 
vehicles, and all types of machinery and 
equipment are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I in the January 
1991 issue. 

Users should note that each month, unless 
otherwise indicated, this publication will 
contain preliminary estimates for the current 
month and revised estimates for the preceding 
month for the unadjusted series. The estimates 
of the seasonally adjutad series are revised 
for the preceding three months. 

Las établissements dont l'activité principale 
est Is commerce de gros vandent des merchandi-
ses i des détaillants, a dautres grossistes, 
des industriels, 1 des commercants, a des 

é-tablissements publics, a des profassionnals, 
des agriculteurs sil sagit da narchandisas 

destinécs I la production agricole, at a dau-
tres pays) ou encore vendant des merchandises 
ou an achltent pour Is compte d'autrui, I 
titre dagants ou de courtiers, moyennant une 
commission. 

Par ailleurs, on attribue toujours cu commerce 
de gros las ventes de certains produits I 
lutilisateur final (habituellament las biens 
déquipemant ou dinvestissament), par example 
Is matérial informatique, las aliments pour 
animaux, las semences at las autras fournitu-
res agricoles, 1s bois at las matériaux de 
construction, las camions at lea véhicules 
commerciaux, at tous las genres da machines at 
de matérial. Lappendica I dana la publication 
de janviar 1991, contiant lensemble des défi-
nitions at des concepts. 

Lutilisateur davrait noter qua la publication 
renfermera tous las mois, a moms dindication 
contraira, las estimations provisoires pour Is 
mois an cours at les estimations róviséas du 
mois précédent pour las series non désaisonna-
liséms. Las estimations des series désaisonna-
lisées sont réviséas pour las trois mOis pré 
cédents. 
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short-term trend represents a weighted average 	La tendance a court terme représente une moyenne pondérée 
data. 	 des données. 
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Chart 3 	 Graphique 3 

Wholesale Merchants Sales by Trade Group, 	Ventes des marchands de gros par groupe 
September 1991 	 de commerce, septembre 1991 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois precedent 
(Seasonally Adjusted) 	 (Désaisonnalisées) 
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Chart 4 	 Graphique 4 

Wholesale Merchants Sales by Province, 	 Ventes des marchands de gros par province, 
September 1991 	 septembre 1991 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois prec dent 

(Seasonally Adjusted) 	 (Désaisonnali sees) 
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Highlights 

Seasonally Adjusted Sales 

Preliminary estimates indicate that whole-
sale merchants sales were $15.1 billion in 
September, down 0.5Z from the previous 
month. This represents the first decline 
this year. On a year-over-year basis sales 
levels are up 2.8Z; however, after removing 
the effect of the change in indirect taxes, 
sales are 7.7Z higher than a year earlier. 

• Most of the overall decrease in September 
was due to lower sales by wholesalers of 
other machinery, equipment and supplies, and 
adrop in the sales activity of suppliers to 
the construction sector. 

Five of the nine trade groups registered 
lower sales in September. In terms of dollar 
impact, sales decreases were reported by 
wholesalers of other machinery, equipment 
and supplies (-1.6;'.), metals, hardware, 
plumbing, heating equipment and supplies I-
3.1Z) and lumber and building materials (-
1.8Z). A modest gain of 0.9Z was reported 
by food, beverage, drug and tobacco product 
suppliers. 

Regionally, lower sales were recorded in six 
provinces ranging from -2.6Z in Prince 
Edward Island to -0.6Z in Newfoundland and 
Ontario. 

Seasonally Adjusted Inventories 

• In September, wholesale merchants 	inven- 
tories were $23.6 billion, down 0.3Z from 
the previous Month. 

• The ratio of inventories-to-sales at the end 
of September was unchanged at 1.56:1, com-
pared to the month before. 

Faits saillants 

Ventes désaisonnalisées 

Les estimations préliminaires indiquent que 
los ventes des marchands do gros s'élèvent a 
$15.1 milliards an septembre, 0.5Z moms 
élevó quo le mois prcódent. Entre septembre 
1990 at sep±embre 1991, les ventes sont on 
hausse de 2.8%. Toutefois, après suppression 
de lefet du changement dans los taxes mdi-
rectes, ceci reprsente une augmentation 
approximative de 7.77 par rapport a lannóe 
précdente. 

La diminution enregistróe an septeabre est 
principalement attribuable 5 la chute des 
ventes des grossistes an au*res machines, 
matóriel at fournitures ainsi que la baisse 
des ventes des fournissours au secteur do Ia 
construction. 

En septembre, cinq des neuf groupes do com-
merce ont enregistré des ventes inférioures. 
La diminution sur Pensamble des ventes, par 
ordre dimportance 	an dollars, provient 
principalement des 	grossistes an autres 
machines, materiel at fournitures (-1.8k), 
les grossistes on métaux, articles do quin-
caillerie, .atóriel do plomberie at do 
chauffage(-3.1) ainsi quo los grossistes an 
bois at matériaux do construction (-1.87). 
Los grossistes on produits alimentaires, 
boissons, medicaments at tabac ont signalé 
un gain de +0.9X. 

• A léchelle régionale, six provinces ont 
affiché des ventes inférieures, séchelon-
nant do -2.6Z a 1Ile-du-Prince-Edouard a 
-0.6Z a Terre-Nouvo at on Ontario. 

StncMs désaisorwsalisês 

• En septembro, los stocks des marchands do 
gros sélèvent a $23.6 milliards, an baisse 
de 0.3Z comparativement au mois précédent. 

La rapport des stocks sur los vontes a la 
fin do septeiubre a demeuré inchangé compara-
tivement au iois précident, soit 1.56:1. 

0 
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Statistical Tables 
	 Tableaux statistiques 



TABLE 1. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region 

Change from 
Sales previous month 

Year- to- 
Ventes date Variation du 

mois précédant 
1991 

Sep{ether August July June 
1991 

Curiulatif Sep*ether 
1991 

August 
1991 

No. 
1991 

Sap*ethre 
1991 
AoGt 

1991 
Juillot Juin Sepfeiiâre AoGk 

Trade Group - Canada $ .illions 

1 Food, beverage, drug and tobacco 3 1895 3,858 3,806 3,795 33,512 0.9 1.4 
products 

2 Apparel and dry goods 366 360 367 361 3,113 1.8 -1.8 

3 Household goods 537 552 540 510 4,536 -2.7 2.3 

4 Motor vehicles, parts and 1,807 1 1 802 1,751 1,748 15,611 0.3 2.9 
accessories 

5 Metals, hardware, pluithing and 1,096 1 1 131 1 3,135 1 1 119 9,306 -3.1 -0.4 
heating equipment and supplies 

6 Luther and building materials 1,354 1,378 1,374 1,349 11,641 -1.8 0.3 

7 Farm machinery, equipment and 296 306 293 324 2,725 -3.1 4.4 

supplies 

8 Other machinery, equipment and 3,303 3,356 3,318 3,336 28,813 -1.6 1.2 
supplies 

9 Other products 2,427 2,420 2,410 2,419 21,648 0.3 0.4 

10 Total, all trades 15,081 15,164 14,993 14,962 191,105 0.5 1.1 

R.g.Dns 

11 Newfoundland 170 171 171 167 1,453 -0.5 -0. 1 

12 Prince Edward Island 38 39 39 37 314 -2.3 0.8 

13 Nova Scotia 359 366 367 371 3,159 -2.0 -0.1 

14 Now Brunswick 257 257 254 253 2,181 0.1 1.3 

15 Quebec 3,801 3,791 3,718 3,715 32,490 0.3 2.0 

16 Ontario 6,202 6,242 6 1 150 6 2,200 54,070 -0.6 1.5 

17 Manitoba 510 510 512 466 4,304 - - -0.3 

18 Saskatchewan 494 491 487 495 4,247 0.6 0.8 

19 Alberta 1,367 1,397 1,391 1,383 12,343 -2.2 0.5 

20 British Coluebia 1,862 1,881 1,887 1,855 16,192 -1.0 -0.3 

21 Ycon and Northwest Territories 21 19 18 19 154 10.1 4.6 



2.6 4.1 -0.6 -1.7 2.2 2.6 

5.8 -2.4 5.2 2.6 4.9 -1,8 

-1.1 1.3 -8.4 -6.0 -5.7 -7.0 

0.1 6.0 -3.1 -8.6 -7.5 -5.1 

0.1 5.3 3.6 1.9 -1.4 -0.6 

-0.8 0.7 4.6 4.9 1.6 0.6 

9.7 -7.1 7.0 2.9 -5.9 -8.0 

-1.6 -1.6 1.7 -4.1 -8.3 -1.8 

0.6 -2.1 -0.8 4.4 -1.3 -4.1 

1.7 -1.4 1.0 0.6 -5.2 -3.3 

-5.5 7.3 23.0 7.8 10.5 16.7 

Torre-Neuvo 11 

tle-du-Prince-Edouard 12 

Nouvolle-Ecosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloithie-Britannique 20 

Yukon at Territoiros dii Nord-Ouest 21 

-1.5 

-9.4 

-12.5 

-11.6 

-6.4 

-2.7 

-6.8 

-9.8 

-4.3 

-11.1 

5.9 
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S TABLEAU 1. Ventes des marchands do gras, désaisannaliséms • salon Ia graupe do coorca at Ia 
region 

Change from 	 Change from previous year 
• 	 previous month 

Variation du 	 Variation do 1ann6e précédente 
mois précédent  

Year-to- 
• 	 July 	Jun. SepIe.ber 	August 	July 	June 	date 

1991 	1991 	1991 	1991 	1991 	1991 	1991 
Juillot 	Juin Sop*e.óre 	AO1t Juillet 	Juin Curuilatif 

per cent-pourcentago - Groups do caerce - Canada 

0.3 2.3 9.8 9.3 5.9 6.9 4.2 Produits alinientaires, boissons, 
médicamonts at tabac 

1.5 -5.5 12.2 3.5 3.7 7.0 -6.1 Vétenients at articles do mercarie 	2 

5.8 0.8 0.6 2.0 2.1 -4.8 -9.3 Articles ménagars 	 3 

0.2 -0.1 4.4 5.9 3.4 1.6 0.1 Véhicules automobiles, pieces at 	4 
accessoiras 

1.5 5.5 3.5 4.1 2.2 -2.6 -13.5 Métaux, articles do quincaillerie, 	5 

N °  

-14.7 

-17.6 

-11.5 

37.7 

1.8 -0.5 -2.1 -2.5 -8.6 -9.0 

-9.6 -4.3 -8.4 -9.4 -19.0 -12.4 • 
-0.5 2.1 0.4 0.4 -2.5 -5.7 

-0.4 -0.5 -1.7 -2.5 -8.6 -1.9 

0.2 1.1 2.8 2.6 -1.2 -1.3 

materiel do ploIierie at 00 
chauf fags 

Bois at ma*óriaux do construction 	6 

Machines, matérial at fournitures 	7 
agr icoles 

Autras machines, matérial at 	 8 
fournituros 

Produits divers 	 9 

Total, anse.ble des coorces 	 10 

Regions 



Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluthia 
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TABLE 2. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region 	0 

Sepkethar 
1991 

Sepkethre 

3,971 

428 

625 

1,823 

1 ,106 

1 1528 

301 

3,307 

2,483 

15,573 

Sales 

Ventes 

August July 
1991 1991 
AoQk Juillet 

$ millions 

3,962 31909 

504 411 

564 479 

1,702 1,645 

1,148 1 1 111 

1 ,575 1 ,592 

358 325 

3,161 3,100 

2,334 2,267 

15,309 14,838 

Junal Year-to-date 
1991 	1991 
Juin 	Cunpjlatif 

3,840 

268 

458 

1 1,803 

1,149 

1,647 

391 

3,481 

2,630 

15,666 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluthing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm imachinory, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

179 190 178 165 

40 40 41 37 

372 380 386 410 

267 275 268 273 

3,996 3,957 3,584 3,793 

6,421 6 1 158 5,962 6,455 

518 524 548 512 

513 529 499 545 

1,364 1 1 380 1,424 1,517 

1 3,885 1,854 1,928 1 1 936 

20 21 21 22 
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TABLEAU 2. Ventes des marchands do 
region 

gras, non-désaisannalisées • salon Is graupe do coerce at la 

Change from previous year 

Variation do lannée précédonte 

Soptether August July June Year-to-date 
1991 1991 1991 1991 1991 

N° Septeobre Aoüt Juillet Juin Cumulatif 

per cent-paurcantage Groupa do coerce - Canada 

11.4 8.5 6.8 6.1 4.5 Produits alin,on*airas, boissons, médicamants 1 
at tabac 

13.8 5.2 9.7 3.7 -5.1 Vêtements at articles do mercerie 2 

4.0 7.1 2.7 -8.1 -8.9 Articles ménagars 3 

5.7 5.5 4.7 -0.7 0.2 Véhicules automobiles, pièces at accassoires 4 

6.3 4.7 6.9 -0.7 -13.2 Métaux, articles do quincaillerie, matérial 5 
do plotherio at do chauff age 

0.9 -2.5 -3.7 -7.7 -12.6 Bois at matóriaux do construction 6 

-10.7 -9.4 -18.9 -4.0 -15.4 Machines, matérial at fournitures agricoles 7 

0.9 -0.4 0.6 -7.4 -11.2 Autres machines, materiel at fournitures 8 

0.5 -4.7 -7.6 -3.8 -3.3 Produits divers 9 

4.4 2.0 1.0 -2.3 -5.2 Total, ensewbie dss coerces 10 

Regions 

4.1 -0.8 6.9 -1.5 -1.9 Terre-Mauve 11 

15.4 6.1 8.7 -1.1 -7.8 Ile-du-Prince-douard 12 

-8.3 -4.3 -3.2 -5.1 -11.3 Nouvelle4cosse 13 

1.0 -6.8 -5.3 -4.8 -11.0 Nouvaau-Brtrswick 14 

6.0 0.2 -0.1 -1.8 -6.0 Québec 15 

6.1 4.1 3.0 -0.2 -2.3 Ontario 16 

9.0 2.9 4.2 -9.5 -5.3 Manitoba 17 

4.2 -1.6 -6.7 0.6 -9.0 Saskatchewan 18 

-1.0 4.8 1.9 -6.2 -4.2 Alberta 19 

1.9 1.2 -1.3 -4.7 -10.5 Coloabio-Britarvique 20 

24.1 4.4 -2.5 13.0 -4.7 Yukon at Torritoiros du Nord-Oues* 21 
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TABLE 3. Wholesale Merchants Saple Response Fraction and Cooflicient of Variation for Sales 

Response fraction 

Fraction de rponse 

Septoeber August July June 
1991 1991 1991 1991 

No. Sep*eithre AoCrt 	Juillot Juin 

Trade Group 	Canada per cent-pourcentaqe a 

1 Food, beverage, drug and tobacco products 84.7 90.2 88.2 89.6 

2 Apparel and dry goods 85.8 87.9 86.8 91.1 

3 Household goods 90.7 89.4 89.9 89.6 

4 Motor vehicles, parts and accessories 90.6 94.5 91.9 92.4 

5 Metals, hardware, pluebing and heating 79.8 83.5 75.9 79.5 
equipment and supplies 

6 luther and building materials 83.1 83.8 85.2 86.2 

7 Farm machinery, equipment and supplies 88.9 89.6 89.7 89.3 

8 Other machinery, equipment and supplies 85.7 90.0 87.5 89.0 

9 Other products 84. 1 81.1 86.1 87.1 

10 Total, all trades 85.3 87.9 87.0 88.3 S 
Regions 

11 Newfoundland 93.7 94.0 90.3 93.3 

12 Prince Edward Island 87.4 89.4 88.0 88.9 

13 Nova Scotia 90.8 89.9 93.2 90.2 

14 New Brunswick 90.7 92.6 93.3 91.8 

15 Quebec 86.7 87.1 89.2 93.1 

16 Ontario 84.2 87.8 84.3 85.2 

17 Manitoba 87.7 90.2 91.1 88.6 

18 Saskatchewan 86.5 89.1 87.4 89.3 

19 Alberta 85.0 89.9 89.4 88.3 

20 British Coluthia 83.6 85.7 85.9 88.0 

21 Yukon and Northwest Territories 81.7 80.5 78.6 81.4 



Regions 

Terre-Neuve 11 

ile-du-Princ.-Edouard 12 

Nouvalle4cosse 13 

Nouveau-Brtrsw ick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloabia-Britiquo 20 

Yukon at Territoiras du Nord-Ouost 21 
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TABLEAU 3. Marcharids do gras, fraction do réponse do l'échantillofl at coefficient do variation I  des vontes 

Coefficient of variation - 

Coefficient do variation 

Septe.ther August 	 July June 
1991 1991 	 1991 1991 

Saptethre Aoüt 	Juillet Juin 

per cent -pourcantage 

4.7 4.5 	 4.3 4.5 

12.4 9.0 	 8.3 8.7 

7.7 6.2 	 7.8 7.7 

2.8 2.3 	 2.4 2.2 

7.9 6.9 	 7.7 7.6 

8.3 8.5 	 9.5 8.3 

8.7 11.8 	 8.8 11.1 

6.7 6.5 	 7.5 6.5 

:;: ::; 

8.5 5.5 	 5.2 6.2 

8.1 12.2 	 11.6 8.2 

3.1 3.5 	 4.1 4.6 

4.9 5.4 	 5.4 7.3 

5.9 5.3 	 5.4 4.9 

4.1 4.3 	 4.2 4.1 

4.4 3.4 	 4.0 2.5 

13.5 12.9 	 10.9 8.2 

3.6 4.0 	 3.7 4.2 

9.9 8.9 	 11.2 10.3 

1.3 0.8 	 7.7 8.7 

N' 

Groupe do ono 	- Canada 

Produits alimentaires, boissons, médicaments 	1 
at tabac 

Véterients at articles do merceria 	 2 

Articles ménagers 	 3 

Véhicules automobiles, piices at accessoires 	4 

Métaux, articles do quincaillerie, materiel 	S 
do plortherie at do chauffage 

Bois at unatériaux do construction 	 6 

Machines, matérial at fournitures agricoles 	7 

Autres machines, matérial at lournitures 	8 

Produits divers 	 9 

Total, enso.ble des coerces 	 10 
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TABLE 4. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region, Historical 	9 
Sales 

Septeeher August July June May April March 
1991 1991 1991 1991 1991 1991 1991 

Septethre AoGt Juillet Juin Mai Avril Mars 

$ millions 

3 1895 3,858 3 1806 3,795 3,710 3,680 3,677 

366 360 367 361 382 334 330 

537 552 540 510 506 498 460 

1,807 1,802 1,751 1,748 1,749 1,724 1,719 

1,096 1,131 1,135 1 1 119 1061 980 954 

1,354 1,378 1,374 1,349 1,356 1 3.261 1,228 

296 306 293 324 339 303 322 

3,303 3,356 3,318 3,336 3,268 3,247 3,143 

29427 2,420 2,410 2,419 2,431 2,443 22358 

15,081 15,164 14,993 14,962 14,802 14,468 14,191 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, pluithing and 
heating equipment and supplies 

6 Luther and building materials 

7 Fare machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

170 171 171 167 161 156 153 

38 39 39 37 38 35 30 

359 366 367 371 366 351 341 

257 257 254 253 239 233 234 

3 1801 39791 3,718 3,715 3,527 3,602 3,543 

6,202 6,242 6 1 150 6,200 69157 6,020 5,890 

510 510 512 466 502 483 449 

494 491 487 495 503 454 456 

1,367 1,397 19,391 1,383 1,412 1 1 338 1,350 

1 ,862 1,881 1,987 1 ,855 11881 1,780 1,730 

21 19 18 19 18 16 14 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brizswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Colia 

21 Ycon and Northwest Territories 



154 149 176 172 173 172 

29 29 31 32 34 36 

327 311 337 341 340 392 

229 224 242 253 261 265 

3,397 3,396 3,810 39-667 3,737 3,669 

5,640 52567 6,084 5,958 5,952 5,930 

452 421 452 472 478 476 

450 417 495 504 474 486 

1,354 1 1 352 1,484 1 1 368 11382 1,377 

1,666 1,651 1,743 1,748 1,800 1,843 

15 	14 	20 	18 	19 	17 

Terre-Mauve 11 

ilo-du-Princa-douard 12 

Nouvolle-lcossa 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloie-Britarwique 20 

Yukon at Torritoiras du Nord-Ouest 21 
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. 	TABLEAU 4. Ventes des aarcPiands do gras, desaisonnallsées, solon le groups do coorco at la 
region, historique 

Ventes 

February January Decether Moveober October Septenter 
1991 1991 1990 1990 1990 1990 

Février Janvier Dficambrai Movenóre Octobre Sep*ethre 

4 
$ •illions 

3,584 3 1506 3,639 3 1 629 3 1 548 3,546 

329 284 301 307 316 327 

458 476 497 519 534 534 

1,674 1,637 1,740 1,737 1,746 1,730 

905 926 1,072 1,040 1,078 1 1 059 

1,154 1,185 1,262 1 1 352 1,361 1,383 

292 251 332 319 322 324 

2,920 2,922 3,601 3,206 3,275 3,291 • 2,397 2,343 2,430 2,424 2,472 2,470 

13,714 13,531 14,874 14,534 14,651 14,644 

N' 

Groups do corco Canada 

Produits alimon*aires, boissons, médicaments 	1 
at tabac 

Vêtemonts at articles do mercerie 	 2 

Articles ménagors 	 3 

Véhicules automobiles, pièces at accessoires 	4 

Métaux, articles do quincaillerie, materiel 	5 
do plonóerie at do chauffage 

Sois at matIriaux do construction 	 6 

Machines, matérial at fournitures agricoles 	7 

Autras machines, matérial at fournitures 	8 

Produits divers 	 9 

Total, onsewblo dos camacrees 	 10 

Regions 
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TABLE S. Wholesale Ilerchants Sales, Not Seasonally Adjusted, 
Historical 

by Trade Group and Region, 

Sales 

Septemberi August July Juna May April March 
1991 1991 1991 1991 1991 1991 1991 

No. Septenthre AoQt Juillet Juin Mai Avril Mars 

Trade Group - Canada $ uiillions 

1 Food, beverage, drug and tobacco 3,971 3,962 3 1 909 3,840 3,879 3 1-733 3,578 

products 

2 Apparel and dry goods 428 506 411 268 320 327 392 

3 Household goods 625 564 479 458 489 494 479 

4 Motor vehicles, parts and 1 1823 1,702 1,645 1 1803 1055 1,865 1 1 923 
accessories 

5 Metals, hardware, plunthing and 1 1 106 1,148 1,111 1,149 1,162 1,023 980 
heating equipment and supplies 

6 Lunther and building materials 1,528 1,575 1 1592 1,647 1,650 1,297 1 1 081 

7 Farm machinery, equipment and 301 358 325 391 430 357 '279 

supplies 

8 Other machinery, equipment and 3 2307 3,161 3 1 100 3,481 3,341 3 3,356 3,522 

supplies 

2,298 
9 Other products 2,483 2,334 2,267 21630 2 2 932 2,526 

10 Total, all trades 15,573 15,309 14,838 15,664 16,158 14,978 14,532 

Regions 

11 Newfoundland 179 190 178 165 165 143 142 

12 Prince Edward Island 40 40 41 37 41 34 28 

13 Nova Scotia 372 380 386 410 405 368 342 

14 Now Brunswick 267 275 268 273 248 230 214 

15 Quebec 3 1 996 3,957 3 1584 3,793 3,876 3,706 3,575 

16 Ontario 6,421 6 1 158 5,962 6,455 6 3,629 6,300 6,206 

17 Manitoba 518 524 548 512 598 489 425 

18 Saskatchewan 513 529 499 545 588 467 408 

19 Alberta 1,364 1,380 1,424 1,517 1,591 1,387 1,328 

20 British Coluebia 1 1885 1,854 1028 1036 1 1 999 1,837 1,848 

21 Yukon and Northwest Territories 20 21 21 22 19 17 14 



851 863 933 1,373 11522 1,514 

192 169 300 287 374 337 

2,751 2,826 3,527 3,313 3,273 3,279 

2,472 2,123 2,091 2,259 2,450 2,622 

12,257 12,162 13,560 14,984 15,594 14,910 

12,083 

2,802: 

28,844 

21,684 

131,474 

-Il- 

TABLEAU S. Ventas des •archands do gros. non-désaisonnaliséoS, solon Is groups do coerce et Ia I  region, flistorique 

Ventes 

February January Deceirer Novethar October Septe,ther Year 
1991 1991 1990 1990 1990 1990 1991 

Février Janvier Décembre Noventhre Octobre Sep±ethre Annóe 

$ aillions 

3,225 3,277 3,584 3,753 3,697 3,565 33,373 

368 252 177 264 342 376 3,270 

403 405 483 618 632 602 4,397 

1,496 1,399 1,419 1,827 1,977 1,726 15,612 

849 	880 	877 	1,099 	1054 	120401 	9,409 

N' 

Groupo do coerce • Canada 

Produits alimentairas, boissons, 	1 
modicamen*s at tabac 

Vê*emsnts at articles do mercerie 	2 

Articles ménagors 	3 

Véhicules automobiles, pièces at 	4 
accossoiros 

Ilétaux, articles do quincaillerie, 	S 
materiel do plotherie at do 
chauf f age 

Sois at matériaux do construction 	6 

Machines, matérial at fournikuros 	7 
agr icoles 

Autras machines, materiel at 	8 
fourn i tures 

Produits divers 	9 

Total, emse.ble des coerces 	10 

Regions 

1,427 

312 

3,195 

2,167 

32,667 

54,263 

4,361 

4,284 

12,341 

16,298 

159 

133 133 160 186 197 172 

25 26 34 35 37 34 

272 260 341 334 346 405 

195 196 230 269 287 264 

3,078 3,102 3,354 3,836 33,994 3,769 

5,111 51020 5,492 6,151 6,344 6,055 

378 368 431 468 511 475 

365 370 460 501 510 492 

1077 1,174 1,408 1,392 1,460 1,377 

1,509 1,501 1,636 1,798 1 1888 1,849 

13 12 15 15 19 16 

Terro-Neuve 11 

lie-du-Princa-Edouard 12 

Nouvelle-Ecossa 13 

Nouveau-Brtrswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colo,i.-Britaivique 20 

Yukon at Territoires du Nord-Ouost 21 
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TABLE 6. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group 	 0 
Change from 

Inventories previous month 

Stocks Variation du 
mois précédent 

Septeither August July June Septeither August 
1991 1991 1991 1991 1991 1991 

No. Septethre Aot Juillet Juin Septembre AOGt 

Trade Group - Canada $ .illions 

1 Food, beverage, drug and tobacco products 2 1,844 2,809 2,741 2,716 1.3 2.5 

2 Apparel and dry goods 763 772 782 788 -1.2 -1.3 

3 Household goods 1  1,131 1 1 121 1,084 1,075 0.9 3.5 

4 Motor vehicles, parts and accessories 32367 32314 3 1 332 3,373 1.6 -0.6 

5 Metals, hardware, plumbing and heating 1 1 919 2084 2,067 2 1 026 -7.9 0.8 
equipment and supplies 

6 Luther and building materials 2 3,241 2,207 2,184 2,219 1.5 1.0 

7 Farm machinery, equipment and supplies 1,317 11332 1,343 1,351 -1.1 -0.8 

8 Other machinery, equipment and supplies 6,954 6 1 988 7,077 7,035 -0.5 -1.2 

9 Other products 3,033 3,014 3,074 3078 0.6 -2.0 

10 Total, all trades 23,570 23,641 23,684 23,681 -0.3 -0.2 

TABLE 7. Wholesale Merchants Inventor:ies, Not Seasonally Adjusted, by Trade Group 

No. 

September 
1991 

Sept eithre 

Inventories 

Stocks 

August 
1991 
AO* 

July 
1991 

Juillet 

Juno 
1991 
Juiri 

Trade Group - Canada 
	

$ .illions 

1 Food, beverage, drug and tobacco products 
	

2,880 
	

2,813 
	

2,733 
	

2,680 

2 Apparel and dry goods 
	

758 
	

830 
	

875 
	

841 

3 Household goods 
	 1,131 

	
1,121 
	

1,084 
	

1,075 

4 Motor vehicles, parts and accessories 
	

3,403 
	

3,249 
	

3,292 
	

3,371 

S Metals, hardware, plumbing and heating 
	

1029 
	

2,142 
	

2,145 
	

2,065 
equipment and supplies 

6 Luther and building materials 
	

2,203 
	

2,223 
	

2,200 
	

2,323 

7 Farm machinery, equipment and supplies 
	

1 2 290 
	

1,319 
	

1,363 
	

1,355 

8 Other machinery, equipment and supplies 
	

6,985 
	

7,088 
	

7,232 
	

7,093 

9 Other products 
	 3,016 

	
3,014 
	

3,025 
	

2,987 

10 Total, all trades 	 23,595 	23,798 	23,948 	23,791 

' The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table reflect the unadjusted data. 
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TABLEAU 6. Stocks dos marchands do gras, désaisannalisés, solon Is groups do coarce 

Change from 	 Change from previous year 
previous month 

Variation du 	Variation do lannée précédenke 
mois précédent 

a 	 July 	June Septeuther 	August 	July 	June 

	

1991 	1991 	1991 	1991 	1991 	1991 

	

JijiI1+ 	Juiri Senteabre 	AoCit 	Juillet 	Juin N o  
- I ----- 	- I 	 I 

per cent - pourcontage 

0.9 -2.6 8.3 7,6 

-0.7 -1.8 -0.2 -0.5 

0.8 1.3 -5.0 -7.7 

-1.2 -1.4 -4.2 -6.3 

2.0 -2.5 4.9 11.1 

-1.6 1.5 -5.9 -9.3 

-0.6 -2.6 -13.6 -11.5 

0.6 -0.4 -1.1 -0.8 

-0.1 -0.6 -2.2 -2.8 

0.1 -0.9 -1.7 -1.9 

. 

	

5.6 
	

6.1 

	

-0.1 
	

0.6 

	

-7.5 	-9.5 

	

-5.2 	-1.9 

	

9.3 
	

5.1 

	

-10.6 	-11 . 1 

	

-10.7 	-10.6 

	

-1.3 	-2.3 

	

-0.1 
	

2.4 

	

- 19 	-1.9 

Groupo do coumerce - Canada 

Produits alimontairos, boissons, médicaments 	1 
at tabac 

Vêtements at articles do marcerie 	 2 

Articles ménagors' 	 3 

Véhicules automobiles, pièces at accessoires 	4 

Métaux, articles do quincaillorie, matérial do 5 
plomberie at cio chauff age 

Bois at ma*ériaux do construction 	 6 

Machines, matérial at fournitures agricoles 	7 

Autres machines, materiel at fournitures 	8 

Produits divers 	 9 

Yn+1 	 10 

TABLEAU 7. Stacks des marchands do gras, non -désaisonnalisés, salon Is groupe do coorce 

- 	Change from 	previous year 

Variation do li année  pricédento 

	

September 	August 	July 	June 

	

1991 	 1991 	 1991 	 1991 

	

Sopte,thro 	 AoQt 	Juillet 	Juin 
N . 

per cant-pourcontags Groups do commerce - Canada 

9.7 8.9 5.2 5.3 Produits aliu.entaires, boissons, médicamonts 1 
at tabac 

-0.2 0.6 1.4 1.8 Vétoments at articles do mercarie 2 

-5.0 -7.7 -7.5 -9.5 Articles ménagars 3 

-4.0 -7.0 -5.9 -2.5 Véhicules automobiles, pièces at accessoiros 4 

5.5 14.7 13.6 7.4 Métaux, articles do quincaillerie, matérial do 5 
plomberie at do chauffage 

-5.3 -10.2 -11.6 -11.3 Bois at ma*ériaux do construction 6 

-13.7 -11.4 -11.1 -11.7 Machino, materiel at fournitures agricoles 7 

-1.6 -0.9 -0.5 -2.1 Autres machines, matérial at fournitures 8 

-2.0 -3.1 0.6 2.0 Produits divers 9 

-1.7 -1.5 -1.9 Total, ensemble doe cosrces 10 

La groupe do corca dos articles ménagars no couta pas do variation saisonnièro. Ainsi, Las chiffres qui mme p 
apparaissant dans as tableau représantent los données non-ajustéas. 
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TABLE 8. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group, H.storical 

Inventories 

Septether August July June May April March 
1991 1991 1991 1991 1991 1991 1991 

No. Septembre Ao&t Juillet Juin Mai Avril Mars 

Trade Group - Canada $ .illions 

1 Food, beverage, drug and tobacco 2,844 2 1 809 2,741 2,716 2,788 2,683 2,614 
products 

2 Apparel and dry goods 763 772 782 788 802 791 766 

3 Household goods 1  1,131 1 1 121 1084 1,075 1 1 061 1,011 972 

4 Motor vehicles, parts and 3,367 3,314 3 3,332 3,373 3,422 3,392 3,512 
accessories 

5 Metals, hardware, plumbing and 1,919 2,084 2,067 2,026 2,077 2,000 1,821 
heating equipment and supplies 

6 Lumber and building materials 2,241 2,207 2,184 2,219 2,186 2,168 2,238 

7 Farm machinery, equipment and 1,317 1,332 1,343 1,351 1 3,386 1,405 1,391 
supplies 

8 Other machinery, equipment and 6,954 6,988 7,077 7,035 7,066 7,130 7,046 
supplies 

9 Other products 3033 3,014 3,074 3,078 3,097 3,064 3,092 

10 Total, all trades 23,570 23,641 23,684 23,661 23,885 23,644 23,452 

TABLE 9. Wholesale Merchants Inventories, Not Seasonally Ad:,usted, by Trade Group, Historical 

Inventories 

September August July Jae May April March 
1991 1991 1991 1991 1991 1991 1991 

No. Septembral AQtJ Juillet Juin Mel Avril Mars 

Trade Group - Canada $ •illions 

I Food, beverage, drug and tobacco 2 2 880 2,813 2,733 2 1 680 2,771 2,692 2,575 
products 

2 Apparel and dry goods 758 830 875 841 831 802 760 

3 Household goods 1 3,131 1,121 1,084 1,075 1,061 11011 972 

4 Motor vehicles, parts and 3,403 3,249 3,292 3,371 3,464 3,493 3,693 
accessories 

5 Metals, hardware, plumbing and 
heating equipment and supplies 

1,929 2 2 142 2,145 2,065 2,160 2,079 1,862 

6 Lumber and building materials 2,203 2,223 2,200 2,323 2,288 2,238 2,313 

7 Farm machinery, equipment and 1,290 1,319 1,363 1,355 1,415 1,489 1,439 
supplies 

8 Other machinery, equipment and 61985 7,088 7,232 7,093 7 1 211 7,253 7,076 
supplies 

9 Other products 3 1 016 3,014 3,025 2,987 3,164 3,151 3,185 

10 Total, all trades 23,595 23,798 23,948 23,791 26,364 24,208 23,875 

The houho1d goods trade group do not contain seasonal var iat ion behaviour. Thus, the figures appearing 
in this table reflect the .radjus±d data. 
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7,034 
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TABLEAU 8. Stocks des marchands do gros, désasonnalisés, solon Is groupe do coerca, historiquio 

Stocks 

February January December November October September 
1991 	1991 	1990 	1990 	1990 	1990 

Fóvr jar Janvier Décembre Novembre Octobre Septembre N' 

$ .illians 

2,593 	2,497 	2,666 	21,637 	2,593 	2,626 

749 

927 

3,558 

1,782 

2,316 

1,420 

6,875 

3,097 

23,316 

Groupe do cerce • Canada 

Produits alimentaires, boissons, médicaments 
at tabac 

Vétaments at articles do mercerie 

Articles ménagers' 

Véhjcules automobiles, pièces at accessoires 

Métaux, articles doquincaillerie, matérial 
do plo.tharie at do chauf fag. 

Bois at makériaux do construction 

Machines, materiel of fournitures agricoles 

Autros machines, materiel at fournitures 

Produits divers 

Total, ensemble des cameerces 

I 

2 

3 

4 

5 

6 

7 

8 

10 

. TABLEAU 9. Stocks des .archands do gras, nan-désaisannalisés, solon Is groups do coorco. 
historique 

Stocks 

February January December November October September 
1991 1991 1990 1990 1990 1990 

FCvrier Janvier Déce.thre Novembre Octobro Septenóre 

$ •illians 

2,525 2,482 2,681 2,664 2,688 2,624 

740 705 674 676 707 760 

927 922 10020 1,079 1,148 11190 

3,632 3,536 3,418 3,312 3,439 3,546 

1,730 11696 1 1 689 1,727 1,806 1,827 

2,295 2,216 2,186 21185 2,201 2,326 

1,440 1,405 1,410 1,412 1,392 1,495 

6,761 6,735 6,676 6,874 7,018 7,098 

39159 3,030 2,996 3,142 31105 3,078 

23,209 22,728 22,750 23,072 23,503 23,945 

N' 

Groupe do coerc - Canada 

Produits alimontaires, boissons, módicaments 
at tabac 

Vétements at articles do mercerie 

Articles ,iuénagers 

Véhicules automobiles, pièces at accessoires 

Métaux, articles do quincaillerie, matérial 
do plomberie at do chauf fag. 

Bois at matfiriaux do construction 

Machines, matérial at fournitures agricoles 

Autrus machines, materiel at fournituras 

Projits divers 

Total, ansele des oierces 

2 

3 

4 

5 

6 

7 

8 

9 

10 

La groups do coemerco des articles .,énagers no coepte pas do variation saisonnière. Ainsi, los chiffres qui 
apparaissent dans co tableau représantonk los donnéos non-ajustées. 
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TABLE 10. Wholesale Merchants, Inventories/Sales Ratth.0 Seasonally Adjusted, by Trade Group 

Inventories/sales ratio 

Rapport stocks/ventes 

Septenther August July June 
1991 1991 1991 1991 

No. Septeithre Aoüt 	 Juillet Juin 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 0.73 0.73 0.72 0.72 

2 Apparel and dry goods 2.08 2.14 2.13 2.18 

3 Household goods 2.10 2.03 2.01 2.11 

4 Motor vehicles, parks and accessories 1.86 1.84 1.90 1.93 

5 Metals, hardware, plunthing and heating 1.75 1.84 1.82 1.81 

equipment and supplies 

6 Luther and building materials 1.66 1.60 1.59 1.64 

7 Farm machinery, equipment and supplies 4.45 4.36 4.58 4.17 

8 Other machinery, equipment and supplies 2.11 2.08 2.13 2.11 

9 Other products 1.25 1.25 1.28 1.27 

10 Total, all trades 1.56 1.56 1.58 1.58 

TABLE 11. Wholesale Merchants Sple Response Fraction and Coefficient of Variation 
far Inventories 

Response fraction 

Fraction do reponsa 

Septe.ther August July June 
1991 1991 1991 1991 

No. Septembre Aoüt 	 Juillet Juin 

Trade Group . Canada 

1 Food, beverage, drug and tobacco products 83.1 84.2 79.5 85.2 

2 Apparel and dry goods 62.5 63.9 61.7 66.7 

3 Household goods 89.0 85.3 85.9 84.5 

4 Motor vehicles, parts and accessories 84.1 86.1 82.7 84.7 

5 Metals, hardware, plumbing and heating 69.8 76.5 71.9 70.6 

equipment and supplies 

6 Luther and building materials 73.5 73.3 71.5 70.9 

7 Farm machinery, equipment and supplies 65.4 83.8 68.1 83.4 

8 Other machinery, equipment and supplies 77.4 81.1 79.6 80.3 

9 Other products 73.2 71.5 76.9 75.8 

10 Total, all trades 1 	
76.9 79.6 77.2 79.0 
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TABLEAU 10. Marchands do gras, rapport stocks/ventes désaisonnalisé, salon 3m groupe do coerce 

Inventories/sales ratio 

Rapport stocks/ventes 

	

Septethor 	August 	July 	June 

	

1990 	1990 	1990 	1990 

	

Septethre 	AoGt 	Juillet 	Juin N °  

Groupe do coorce - Canada 

0.74 0.74 0.72 0.72 Produits alimentaires, boissons, médicaments 1 
at tabac 

2.34 2.23 2.22 2.32 Vê*ements at articles do merceria 2 

2.23 2.24 2.22 2.22 Articles ménagors 3 

2.03 2.08 2.08 2.00 Véhicules automobiles, pièces at accassoires 4 

1.73 1.73 1.70 1.68 Métaux, articles do quincaillerie, materiel do 5 
plomberie at do chauff ago 

1.72 1.72 1.62 1.68 8015 at matériaux do construction 6 

4.71 4.46 4.16 4.08 Machines, materiel at fournitures agricolos 7 

2.14 2.11 2.11 2.03 Autros machines, matérial at fournitures 8 

1.26 1.25 1.17 1.22 Produits divers 9 

1.63 1.63 1.59 1.59 Total, ensmeble des cemeerces 10 

. TABLEAU 11. Marchands do gras, f 	 l ract2on do répons. do 'échantillan at coefficiant do variation 
des stocks 

Coefficient of variation 

Coefficient do variation 

	

September 	August 	
Ju991 

ly 	June 

	

1991 	1991 	 1 	 1991 

	

Sep*e,thro 	Aoit 	Juillet 	Juin 

Groupe do cerce - Canada 

7.8 7.0 6.8 7.0 Produits alimentaires, boissons, médicaments 	1 
at tabac 

9.3 8.6 8.4 8.9 Vètements at articles do mercarie 	 2 

5.1 4.6 5.0 5.5 Articles ménagors 	 3 

3.5 3.3 3.3 3.3 Véhicules automobiles, pièces at accossoires 	4 

4.3 4.9 4.8 4.7 Métaux, articles do quincaillerie, materiel do 	S 
ploitheria at do chauffage 

8.2 8.4 7.8 7.8 Bois at matóriaux do construction 	 6 

14.8 14.6 12.5 12.1 Machines, materiel at fournituras agricoles 	7 

9.6 8.5 8.6 8.5 Autres machines, matérial at fournitures 	8 

8.2 7.7 7.5 7.4 Produits divers 	 9 

3.4 3.1 3.1 3.1 Total, ensmeble doe comeerces 	 10 

N' 
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