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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Maps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to 

Wholesale Trade Section, 
Industry Division, 

Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre les publications, des totalisations 
habituelles et spéciales mont offertes sur imprimés 
d'ordinateur, sur microfiches et microfilms et sur 
bandes magnétiques. Des cartes et d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accès direct a des 
données agrégées est possible par le truchement de 
CANSIM, la base de données ordinolingue et le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques et services connexes 
doivent étre adressées 

Section du commerce de gros, 
Division de l'industrie, 

Statistics Canada, 	Ottawa, K1A 0T6 (Telephone: Statistique Canada, 	Ottawa, K1A 0T6 (téléphone: 
951-3540) or to the 	Statistics Canada reference 951-3540) 	ou au centre de consultation de Statistique 
centre in: Canada a: 

St. 	John's (772-4073) Winnipeg (983-4020) St. 	John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 
Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia 

(South and Central) 1-800-663-1551 
Yukon and Northern B.C. 	(area 

served by NorthwesTel Inc.) Zenith 08913 
Northwest Territories 

(area served by 
NorthwesTel 	Inc.) 	Call collect 403-495-3028 

Un service d'appel 	interurbain sans frais est offer:, 
dans t.outes les 	provinces et 	dans les 	territoires, 
aux utilisateurs qui habitent I l'extérieur des zones 
de couunication locale des centres régionaux de c 
sultation. 

Terre-Neuve et Labrador 1-800-563-4255 
Nouvelle-Ecosse, Nouveau-Brunswick 
et fle-du-Prince-douard 1-800-565-7192 

Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Sud de l'Alberta 1-800-472-9708 
Colombie -Britannique 

(sud et centrale) 1-800-663-1551 
Yukon et nord de la C.B. 	(territoire 
desservi par la NorhtwesTel Inc.) Zenith 08913 

Territoires du Nord-Ouest (territoire 
desservi par la NorthwesTel 
Inc.) 	Appelez a frais virés au 403-495-3028 

. 

How to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Publication Sales, Statistics Canada, Ottawa, 
K1A 0T6. 

1(613)951-7277 

Facsimile Number 1(613)951-1584 

National toll free order line 1-800-267-6677 

Toronto 
Credit card only (973-8018)  

Comment commander les publications 

On peut se procurer cette publication et les autres 
publications de Statistique Canada auprès des agents 
autorisés et des autres librasries locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
en écrivant a la Section des ventes des publications, 
Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

Numéro du bélinographe 1(613)951-1584 

Commandes 1-800-267-6677(sans frais part.out au Canada) 

Toronto 
Carte de credit seulement (973-8018) 
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Signes conventionnels 

Las signes suivan*s son* employés uniformément 
dens cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayan* pas lieu de figurer. 

- néank ou zero. 

-- nombres infimes. 

x confidentiel an vertu des dispositions de la Loi 
sur la statistique relatives au secret. 

a Le lecteur est prié de rioter que les dorrnées sont 
fondées sur des réponses qui no satisfont pea a 
la norms habituelle exigée pour la publication ou 
qua cellas-ci ont una plus 	grands marge 
d'inconsis*ance 	qua l'on devrait normalement 
obtenir, at C., a cause de la structure de la 
liste, c'est-à-dire des ajustements dQs aux 
creations at aux disparitions at des changements 
dans 1e classemant; elles doivent par consequent 
itre u*iiiséas avec circonspeetion. 

Symbols 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to most secrecy requirements 
of the Statistics Act. 

a The reader is asked to note that the data 
are either based on a response which falls 
below the usual standard for publication or 
have a greater degree of variability than 
normal associated with them due to list 
structure changes i.e., birth/death 
adjustments and classification changes, and 
should therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series, are avail-
able to the public from Statistics Canada's 
computerized data bank CANSIM (Canadian Socio-
Economic Information Management System) via 
terminal, on computer printouts, or in machine 
readable form. For further information, contact 
the Cansim staff, Statistics Canada, Ottawa, 
K1A 0Z8 (telephone 613-951-8200), or the 
regional advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of: 

e 	P.M. Triandafilisu, Director, 	Industry 
Division 

• 	B. Neues, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

• C. Bord.leau, Chief, 	Wholesale Trade 
Section, Distributive Trades Sub-division, 
Industry Division 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Library Materials, ANSI Z39.48 - 1984. 

NOTA 

Les chiffres ayant é*é arroridis, las totaux ne 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

La banqus do donnIes informa*isCes du Statistique 
Canada CANSIM (système canadian d'informa*ion socio-
Cconomique) fournit au public *out.s las statistiques 
actualles at historiques sur is Commerce de gros 
(matrice nos 0059, 0061, 0648, 0649), at sur de 
nombreusas autras series, par la biais d'un terminal, 
d'imprimCs d'ordinateur ou da supports ordinolinguas. 
Pour plus de renseignements, s'adresssr au personnel 
de CANSIM, Statistiqu. Canada, Ottawa, K1A 0Z8 
(téléphone 613-951-8200), ou aux conseillers des 
bureaux de S*atis*ique Canada si*ués I travars 1. 
Canada. 

Cutte publication a CtI rCdigóe sous la direction da: 

• 	P.M. Triandafillou, 	directaur, 	Division 	d. 
l'industria 

• B. Nues, directeur adjoint, Sous-division des 
commerces da distributions, Division de 
l'indus*rie 

• 	C. Bordelsau, chef, Section du commerce de gros, 
Sous-division des commarces da distributions, 
Division de l'industrie 

Le papier utilisé dans Ia présente publication répond aux 
exigences minimales de I'American National Standard for 
Information Sciences' - Permanence of Paper for Printed 
Library Materials', ANSI Z39.48 - 1984 
0 
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Introduction 

This publication presents estimates of monthly 
sales of wholesale merchant establishments for 
Canada, each province and for the Yukon and 
Northwest Territories combined. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

Sales figures are on a net basis (gross 
sales less returns, adjustments and discounts) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods own.d by others are 
excluded. 

Inventory figures are the value of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

The estimates contained in this publication 
are derived from a redesigned monthly survey 
which incorporates a revised list of wholesale 
businesses. For a more detailed discussion of 
the new survey methodology sea Appendix II. 

Establishments in wholesale trade are primari-
ly engaged in selling merchandise to retail-
ers, to other wholesalers, to industrial, com-
mercial, institutional and professional users, 
to farmers for use in farm production, and for 
export; or acting as agents or brokers in 
buying or selling merchandise to such persons 
or organizations on a commission basis. 

However sales to end-users of certain com-
modities (usually capital or investment (non-
consumer) goods) such as computer equipment, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial 
vehicles, and all types of machinery and 
equipment are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I. 

Users should note that each month, unless 
otherwise indicated, this publication will 
contain preliminary estimates for the current 
month and revised estimates for the preceding 
month for the unadjusted series. The estimates 
of the seasonally adjutad series are revised 
for the preceding three months. 

Introduction 

La présante publication donna des estimations 
des vantes munsualles des établissements de 
commerce de gros pour le Canada, les provin-
ces, le Yukon at les Tarritoires du Nord-
Ouest ensemble. En plus des ventes totales, 
ella contiant des données ventilées pour las 
ventes at les stocks, ainsi qua les rapports 
entre les stocks at las ventas, salon las 
grands groupes de commerce ótablis par Is 
Classification type des industries de 1980. 

Las chiffras concernent las venjas nettes 
(ventes brutes diminuées des rendus, des ra-
bais at des escomptes), a credit ou a comp-
tant, sans las taxes percues. Sont incluses 
las commissions obtanues par las grossistes 
faisant aussi fonction dagen*s, mais non las 
vantas de marchandises appartenant a dautres 
entraprises. 

Las données sur las stocks raprésentent la 
valeur des merchandises possédéas at détenuas 
pour la ravante. Sont inclus tous las stocks 
an transit ou an consignation. Na sont pas 
comptées las marchandises possédéas at déte-
nues a lótranger, ainsi qua las stocks déte-
nus an consignation pour las autres. 

Las estimations contenues dans la présante 
publication sont firéas dune enquéta men-
suelle remaniCe, qui se fonda sur une hate 
révisée des établissemants da commerce da 
gros. lappandice II traita an detail da la 
méthodologia a.ployée pour lenquête. 

Las 6*abhissements dont lactivité principala 
est le commerce de gros vendent des merchandi-
ses a des detaillants, I dautres grossistas, 
a des industrials, a des conmerçants, a des 
établissaments publics, a des profassiorinels, 
a des agricultaurs sil sagit de marchandisas 
destinées I ha production agricole, at a dau-
tres pays; ou encore vandant des merchandises 
ou an achltent pour le compta dautrui, a 
titre dagents ou de courtiers, moyannant une 
comm i as ion. 

Par ailleurs, on at*ribue toujours au commerce 
de gros los vantas da cartains produits I 
Putilisataur final (habituellament las biens 
déquipamant ou dinvastissement), par example 
Is matérial informatiqua, las alimants pour 
animaux, las semences at las autras fournitu-
res agricolas, he bois at las matériaux do 
construction, las camions at las véhicules 
commerciaux, at tous las genres de machines at 
de materiel. Lappendica I contiant lansamble 
des definitions at des concepts. 

Lutihisateur devrait noter qua ha publication 
renfarmara tous las mois, a coins dindication 
conkraira, las estimations provisoires pour 1e 
mois an cours at las estimations róviséas du 
mois précédent pour las series non désaisonna-
hiséas. Las estimations des series désaisonne-
lisées sont révisées pour lea trois mois pré-
cédants. 
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Chart 3 	 Graphique 3 

Wholesale Merchants Sales by Trade Group, 	Ventes des marchands de gros par groupe 
February 1992 	 de commerce, février 1992 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois precedent 

(Seasonally Adjusted) 	 (Desaisonnalisees) 
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Chart 4 	 Graphique 4 

Wholesale Merchants Sales by Province, 	 Ventes des marchands de gros par province, 

February 1992 	 février 1992 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois precedent 

(Seasonally Adjusted) 	 (DeSalSOnflallSeeS) 
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Note to Users 

In the comparison of February 1992 with 
February 1991 readers are reminded that 
February 1991 was unusually low because of 
the introduction of the Goods and Services 
Tax. 

Highlights 

Seasonally Adjusted Sales 

Preliminary estimates indicate that whole-
sale merchants' sales were $15.1 billion in 
February, down 0.4% from the previous month. 
This represents the second consecutive 
monthly sales decrease. 

While five of the nine trade groups reported 
lower sales in February, in terms of dollar 
impact, the declines from the previous month 
were relatively small. Sales decreases 
ranged from $41 million in food, beverage, 
drug and tobacco to $10 million in farm 
machinery. Higher sales were recorded by 
wholesalers of other machinery, equipment 
and supplies (up 0.4%) resuming a growth 
trend interrupted in January. Suppliers of 
lumber and building products registered a 
second consecutive increase. 

Regionally, in terms of dollar impact, the 
most notable sales declines were recorded in 
Ontario -0.6Z), Alberta (-1.6Z) and Nova 
Scotia (-3.0Z). Modest sales increases were 
recorded in Quebec (+0.ZX) and British 
Columbia (+0.3Z). 

Seasonally Adjusted Inventories 

In February, wholesale merchants' inven-
tories were $24.8 billion, up 1.4Z from the 
previous month. 

The ratio of inventories-to-sales at the end 
of February was 1.64:1, up from the 1.61:1 
recorded the month before. This ratio has 
risen steadily since September of last year 
when it was 1.56:1. 

Note aux utilisateurs 

En comparant les mois de février 1992 at 
février 1991, Is lecteur doit se rappeler 
que is misc an vigueur de la taxe sur las 
produits at services a largement influence 
Is mois de févriar 1991. 

Faits saillants 

Ventes désaisonnalisé.s 

Las estimations préliminairas indiquent qua 
las ventes des marchands de gros sélèvent a 
$15.1 milliards an février, une diminution 
de 0.4Z par rapport au mois précddent. Ccci 
représente la deuxième baisse consecutive 
dus ventes. 

Alors que cinq des neuf groupes de commerce 
enregis*raient des ventes inférieures on 
février, leffet an dollars de ces diminu-
tions par rapport au mois précédent, a été 
relativement faible. Ces baisses s'échelon-
nent da $41 millions chez las fournisseurs 
an produits alimentaires, boissons, medics-
ments at tabac, a $10 millions chez las 
grossistes on machines, matérial at fourni-
tures agricoles. Lea grossistes an autres 
machines, matriel at fournitures ont enra-
gistré une hausse de 0.4Z, poursuivant la 
tendance a is hausse rompue an janvier. Las 
fournisseurs an bois at matériaux de cons-
truction ont signalé una hausse pour un 
deuxième mois consécutif. 

• A l'échelle régionala at per ordra d'impor-
tanca an dollars, las diminutions les plus 
fortes ont été signalées an Ontario (-0.6Z), 
l'Alberta (-1.6Z) at la Nouvell.-Ecosse 
(-3.0X). La Québec (+0.2Z) at is Colombia-
Britannique (+0.3Z) affichent des hausses 
modérées. 

Stocks désaisonmalisés 

En février, los stocks des marchands de gros 
s'élôvent a $24.8 milliards, on hausse de 
1.4Z comparativamant au mois précédent. 

La rapport des stocks sur las ventes 	la 
fin de février a augmenté a 1.64:1, compara-
tivement it 1.61:1 Is mois précédent. Ce rap-
port augmente dune facon constants depuis 
puis Is mois de septambre 1991 oCi ii était a 
1 .56:1. 
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TABLE 1. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region 

Change from 
Sales previous month 

Year-to- 
Ventes date Variation du 

mois précéden* 
1992 

February January December November Cumulatif February January 
1992 1992 1991 1991 1992 1992 

No. Février Janviar Décerthre Novambre Fóvrior Janvier 

Trade Group 	Canada $ •illions 

1 Food, beverage, drug and tobacco 3,844 3 1 885 3,868 3,871 7,728 -1.1 0.4 
products 

2 Apparel and dry goods 375 369 365 384 744 1.7 1.0 

3 Household goods 527 537 524 549 1,064 -2.0 2.5 

4 Motor vehicles, parts and 1,669 1 2 691 1,685 1,701 3,360 -1.3 0.3 
accessories 

S Metals, hardware, plumbing and 1,070 11088 1,066 1,075 2,156 -1.6 2.1 
heating equipment and supplies 

6 Luther and building materials 1,407 1,393 1,277 1 1 388 2,800 1.0 9.1 

7 Farm machinery, equipment and 318 329 318 300 647 -3.1 3.3 
supplies 

8 Other machinery, equipment and 3,422 3,408 3,556 3,396 6,830 0.4 -4.1 
supplies 

9 Other products 2,487 2,480 2,525 2,460 4066 0.3 -1.8 

10 Total, all trades 15,118 15,179 15,183 13,121 30,297 -0.4 

Regions 

11 Newfoundland 165 164 169 167 328 0.7 -2.9 

12 Prince Edward Island 41 40 38 39 81 2.0 6.6 

13 Nova Scotia 340 351 327 365 691 -3.0 7.4 

14 New Brunswick 245 245 223 248 490 0.1 9.8 

15 Quebec 3,665 3,659 3,725 3,745 7,324 0.2 -1.8 

16 Ontario 6,303 6,344 6,364 6,254 12,647 -0.6 -0.3 

17 Manitoba 507 502 494 511 1 1009 0.9 1.6 

18 Saskatchewan 474 479 488 497 953 -1.0 -1.9 

19 Alberta 1,394 1,417 1,373 1,372 2,811 -1.6 3•9 

20 British Columbia 1,964 1 1 959 1,963 11905 3,923 0.3 -0.2 

21 Yukon and Northwest Territories 20 20 20 19 40 -4.4 1,8 



0.6 1.5 7.1 9.8 -4.1 -2.8 

-3.3 2.4 41.0 39.8 20.6 21.3 

-10.5 1.2 4.1 12.9 -3.2 6.9 

-9.9 2.1 7.0 9.3 -7.7 -2.3 

-0.5 0.5 7.9 7.7 -2.2 2.1 

1.8 0.9 11.8 13.9 4.6 5.0 

-3.3 1.8 12.0 19.3 9.2 8.4 

-1.8 0.1 5.2 15.0 -1.4 -1.5 

0.1 -1.1 3.0 4.8 -7.5 0.3 

3.1 -0.1 17.9 18.6 12.7 9.0 

4.3 8.6 26.0 43.5 0.7 7.7 

Terre-Mauve 11 

He-du-Prince-douard 12 

Nouvelle-Ecosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colo.thie-Britannique 20 

Yukon at Territoires du Nord-Ouest 21 

. 

8.4 

40.4 

8.4 

8.1 

7.8 

12.8 

15.5 

9.9 

3.9 

18.3 

34.4 
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TABLEAU 1. Ventes des •archands de gros, dèsaisonnaliséas, salon Is gi-oupa do coaorce at la 
règ2on 

Change from 	Change from previous year 
previous month 

Variation du 	Variation do lannée précédente 
mois précédent 

Year-to- 

	

Decether Novonther February January Decether Novether 	date 
1991 	1991 	1992 	1992 	1991 	1991 	1992 

	

Décombre Novembre I Fóvrier Janvier Décembre Novembre Cumula*if 	 N. 

per cent-pourcantage Oroupe do coarso - Canada 

-0.1 0.7 7.2 10.8 6.3 6.7 9.0 Produits alimentaires, boissons, 	1 
medicaments at tabac 

-4.8 2.0 14.0 29.8 21.3 25.1 21.3 Vêtements at articles do mercerie 	2 

-4.5 - - 15.0 12.9 5.4 5.7 13.9 Articles ménagars 	3 

-1.0 -2.0 -0.3 3.3 -3.2 -2.1 1.5 Vihicuj.es automobiles, pilces at 	4 
accassoires 

-0.8 0.3 18.2 17.4 -0.6 3.3 17.8 Métaux, articles de ciuincaillerie. 	S 

fl 

19.7 

19.2 

16.9 

4.8 

11.2 

-8.0 1.6 21.9 17.5 1.2 2.6 

6.1 -2.2 9.1 30.9 -4.3 -6.2 

4.7 1.8 17.2 16.7 -1.2 5.9 

2.6 0.2 3.7 5.8 3.9 1.5 

0.4 0.5 10.2 12.2 2.1 4.0 

materiel de plombeiie at de 
chauffage 

Bois at matériaux do construction 	6 

Machines, matérial at fournitures 	7 
agricoles 

Autres machines, materiel at 	8 
fournitures 

Produits divers 	9 

Total, ense.ble des comeerces 	10 

Regions 
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TABLE 2. Wholesale Merchants Sales, Not Saasonally Adjusted, by Trade Group and Regaon 	 S 

No 

Trade Group Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Sales 

Ventes 

February January December November,  
1992 199~ 1991 1991 

Fávrier Janvier D6cembre Noventhre 

$ •illions 

3,468 3,639 3 1 830 3,896 

434 313 214 321 

445 447 511 643 

1,497 1,439 1,376 1,761 

964 1005 891 1,104 

1 1 010 979 915 1,344 

208 218 275 245 

3,232 3,225 3,690 3,417 

2,221 2,187 2,422 2,427 

13,480 13,451 14,126 15,1.58 

Year-to-date 
1992 

Cumulat if 

7,107 

747 

892 

2,936 

1 ,969 

11989 

426 

6,457 

4,408 

26,931 S 
Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Columbia 

21 Yukon and Northwest Territories 

141 143 163 180 

35 35 39 39 

281 286 319 352 

205 207 215 256 

3,292 3,250 3,376 3,797 

5,666 5 1 689 5 2 914 6,262 

429 426 442 499 

384 398 452 517 

1,237 1,242 1,310 1,359 

1,794 1,760 1,881 1 1881 

17 16 17 16 

284 

70 

567 

412 

6,541 

11,355 

855 

782 

2,479 

3,553 

33 
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TABLEAU 2. Vantos dos •archands do gras, non-désaisonnaliséas, salon Ia groupe do amim 	at Ia 
req ion 

Change from previous year 

Variation do lannóo précédanto 

February January Docenber Novonber Year-to-date 
1992 199~ 1991 1991 1992 

Févrior Janvier Décopithre Nove,thro Cumulatif N °  

per cent-pourcontage Groupe do comoerca - Canada 

7.5 11.0 6.9 3.8 9.3 Produits alimontairas, boissons, módicamon*s 1 
at tabac 

18.1 23.9 20.8 22.0 20.5 Vêtemon*s at articles do morcerie 2 

10.6 10.2 5.8 4.1 10.4 Articles ménagers 3 

0.1 2.9 -3.1 -3.6 1.4 Véhiculos automobiles, P6C0S at accossoires 4 

13.6 14.2 1.6 0.4 13.9 Métaux, articles do quincailleri., matérial 5 
do plortherie at do chauffage 

18.7 13.5 -1.8 -2.1 16.1 Bois at matóriaux do construction 6 

8.1 29.3 -8.3 -14.6 18.0 Machines, materiel at fournitures agricolos 7 

17.5 14.1 4.6 3.1 15.8 Autros machines, matérial at fournituros 8 

4.6 4.6 7.3 -0.9 4.6 Produits divers 9 

0.0 10.6 4.2 1.2 10.3 Total, ensombla des coerces 10 

Regions 

5.5 7.8 2.3 -3.1 6.6 Terre-Neuvo 11 

40.0 34.0 13.3 14.2 36.9 fle-du-Princa-Edouard 12 

3.1 10.1 -6.6 5.4 6.5 Nouvelle-cosse 13 

5.2 5.7 -6.6 -4.8 5.5 Nouveau-Brunswick 14 

6.9 4.8 0.7 -1.0 5.8 Québec 15 

10.9 13.3 7.7 1.8 12.1 Ontario 16 

13.3 15.7 2.4 6.4 14.5 Manitoba 17 

5.1 7.5 -1.7 3.3 6.3 Saskatchowan 18 

5.1 5.8 -7.0 -2.3 5.5 Alberta 19 

18.9 17.2 15.0 4.6 18.1 Colonbie-Britannique 20 

26.9 35.9 11.4 6.6 31.1 Yukon at Torritoires du Nord-OuesI 21 
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TABLE 3. Wholesale Merchants Sp1e Response Fraction and Coefficient of Variation for Sales S 
Febr 

Fóv 

Response fraction 

Fraction do róponse 

uary January Deceither 
1992 1992 1991 
nor Janvier Dcethre 

per cent - pourcentage 

88.3 88.3 88.3 90.5 

87.8 89.4 89.2 90.4 

92.1 95.6 95.3 93.4 

90.4 88.2 94.3 93.3 

78.8 81.3 82.7 84.6 

88.0 89.7 92.0 91.0 

82.6 87.6 94.0 88.1 

90.9 92.2 91.4 90.8 

85.8 88.1 89.7 89.8 

88.1 89.1 90.2 90.5 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluithing and heating 
equipment and supplies 

6 Luither and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Noveither 
1991 

Novoithro 

S 
Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluithia 

21 Yukon and Northwest Territories 

90.5 93.6 88.2 95.0 

91.2 92.0 88.7 91.6 

90.6 92.7 83.1 93.6 

90.7 93.7 94.6 94.8 

92.1 91.1 91.8 93.1 

86.8 87.5 89.8 89,2 

90.6 89.9 91.1 90.9 

85.3 89.5 91.7 88.6 

87.6 89.7 90.5 91.7 

85.4 88.3 89.0 88.0 

66.9 73.2 83.6 89.4 

S 



February January 	Decenther Novener 
1992 1992 	1991 1991 

Févr jar Janv jar 	Décethre Nove.thre 

per cent-pourcentage 

5.4 5.9 	5.9 6.0 

11.3 10.9 	11.3 9.5 

9.7 8.8 	8.6 8.9 

2.6 3.0 	3.0 2.4 

8.1 7.4 	8.3 6.6 

8.1 8.1 	7.0 8.9 

12.2 11.8 	12.8 9.5 

8.3 8.1 	7.0 8.2 

• 
8.8 9.1 	8.2 7.9 

9.6 7.7 	10.5 8.7 

3.7 5.0 	6.5 4.3 

7.9 8.3 	11.7 6.2 

5.9 6.9 	6.2 5.8 

4.4 4.4 	5.1 4.8 

5.7 6.3 	7.4 11.1 

6.3 5.4 	6.4 6.7 

4.5 4.2 	4.3 3.8 

13.1 12.1 	11.6 12.2 

6.8 7.8 	8.3 7.7 

N °  

Groups do commerce - Canada 

Produits alimontairas, boissons, nédicaments 1 
at tabac 

Vêtoments at articles do mercerie 2 

Articles ménagers 3 

Véhiculas automobiles, pièces at accessoires 4 

Métaux, articles de quincailloria, matérial 5 
do plomberie at do chauffage 

Bois at matériaux do construction 6 

Machines, materiel at fournitures agricoles 7 

Autres machines, matérial at fournitures 8 

Produjts divers 9 

Total, ensemble des coorces 10 

Regions 

Terre-Neuve 11 

tle-du-Prince-Edouard 12 

Nouvella-cosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colonóie-Britannique 20 

Yukon at Terrjtoires du Nord-Ouast 21 

-7- 

TABLEAU 3. Marchands do gros, fraction do répons. do I 'échantillon et coefficient do variation 
dos ventes 

Coefficient of variation 

Coefficient do variation 
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TABLE 4 • Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group 

Sales 

and Region, Historical 

February January December November October September 
1991 

August 
7991 

No. 
1992 

Févriar 
1992 

Janvier ,  
1991 

Dóce,thre 
1991 

Novembre 

$ •illions 

1991 
Octobre Septembre AoCit 

Trade Group 	Canada 

1 Food, beverage, drug and tobacco 3,844 3485 3,868 3,871 3,845 3,869 3,841 
products 

2 Apparel and dry goods 375 369 365 384 376 374 365 

3 Household goods 527 537 524 549 549 544 554 

4 Motor vehicles, parts and 1,669 1,691 1,685 1,701 1,735 1,798 1,790 
accessories 

5 Metals, hardware, plumbing and 1,070 11088 1066 1,075 1,071 1,089 1026 
heating equipment and supplies 

6 Lumber and building materials 1,407 1,393 1,277 1 1 388 1,366 1,373 1 1 381 

7 Farm machinery, equipment and 318 329 318 300 306 303 305 
supplies 

8 Other machinery, equipment and 3,422 3,408 3,556 3,396 3,336 3,339 3,358 
supplies 

9 Other products 2,487 2,480 2,525 2,460 2,455 2,449 2,426 

10 Total, all trades 15 1 118 15,179 15 1 183 15 1 121 15440 15,137 15,147 

Regions 

11 Newfoundland 165 164 169 167 165 170 171 

12 Prince Edward Island 41 40 38 39 38 39 39 

13 Nova Scotia 340 351 327 365 361 362 369 

14 New Brunswick 245 245 223 248 242 254 255 

15 Quebec 3,665 3,659 3,725 3,745 3,727 3,795 3,783 

16 Ontario 6,303 6,344 62364 6,254 6,197 6,210 6,224 

17 Manitoba 507 502 494 511 502 513 510 

18 Saskatchewan 474 479 488 497 496 499 494 

19 Alberta 1,394 1,417 1,373 1,372 1 7387 1,369 1,397 

20 British Columbia 1,964 1,959 1,963 1,905 1,906 11905 1,887 

21 Yukon and Northwest Territories 20 20 20 19 18 20 19 

0 



N o  

Groupe de 	 omm 	- Canada 

Produits alimentaires, boissons, n,édicamen+s 1 
at tabac 

Vêtements at articles do mercerie 2 

Articles ménagers 3 

Véhicules automobiles, pieces at accassoires 4 

Métaux, articles do quincaillerie, matérial 5 
do plomberie at de chauff age 

Bois at matérlaux de construction 6 

Machines, materiel at fournitures agricolos 7 

Autres machines, matérial at fournitures 8 

Produits divers 9 

Total, enseuble des caeurces 10 
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TABLEAU A • Verites des marchands de gras, désaisannaiiséas, scion Is groupa de ommi 	at 1a 
region, historique 

Vontes 

July June May April March February 
1991 1991 1991 1991 1991 1991 

Juillet Juin Mai Avril Mars Fóvrier 

$ .illions 

3,798 3,795 3,710 3,680 3,677 3,584 

369 361 382 334 330 329 

541 510 306 498 460 458 

1,748 1,748 1,749 11,724 1,719 1,674 

1,133 1 1 119 1,061 980 954 905 

1,372 1,349 1 1 356 1 1 261 1 1 228 1,154 

293 324 339 303 322 292 

3,311 3,336 3,268 3,247 3,143 2,920 

2,412 2,419 2,431 2,443 2,358 2,397 

14,978 14,942 14,802 14,468 14,191 13,714 

Regions 

171 167 161 156 153 154 

39 37 38 35 30 29 

367 371 366 351 341 327 

252 253 239 233 234 229 

3,711 3,715 3,527 3,602 3,543 3,397 

6,139 6 1200 6057 6 1 020 5,890 5,640 

511 466 502 483 449 452 

487 495 503 454 456 450 

1,391 1,383 1,412 1,338 1,350 1,354 

1 1893 1,855 1,881 1,780 1,730 1,666 

18 19 18 16 14 15 

Terre-Neuve 11 

I le-du-Pr ince-Edouard 12 

Nouvelle-cosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colo,thie-Britannique 20 

Yukon et Terri±oires du Nord-Quest 21 



-10- 

TABLE S. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region, 
Historical S 

Sales 

February January December 
1991 

November 
1991 

October 
1991 

September 
1991 

August 
1991 1992 

F6vr jar 
1992 

Janvier Décembre Novembro Ockobre Sepkembre AoCit 

$ •illions 

3,468 3,639 3,830 3,896 4,040 3,948 3,962 

434 313 214 321 419 444 504 

445 447 511 643 665 629 564 

1,497 1,439 1,376 1,761 1,981 1,839 1,702 

964 1 1 005 891 1,104 1 1 159 1 1 102 1,148 

1,010 979 915 1,344 11522 1 1528 1,575 

208 218 275 245 351 302 358 

3 1 232 3,225 3,690 3,417 3,297 3,320 3,161 

2,221 2,187 2,422 2,427 2,625 2,488 2,334 

13,480 13,451 14,126 15 1 158 16,060 15,599 15,309 

No. 

Trade Group Canada 

I Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, plumbing and 
heating equipment and supplies 

6 Lumbar and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

S 

Regions 

11 Newfoui*dland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Columbia 

21 Yukon and Northwest Territories 

141 143 163 180 189 179 190 

35 35 39 39 41 40 40 

281 286 319 352 367 373 380 

205 207 215 256 266 270 275 

3,292 3,250 3,376 3,797 4,059 4,008 3,957 

5 1 666 5,689 5,914 6,262 6,588 6,395 6,158 

429 426 442 499 535 523 524 

384 398 452 517 534 511 529 

1,237 1,242 1,310 1,359 1,455 1,371 1,380 

1,794 1,760 1 1881 1 1 881 21006 1,909 1,854 

17 16 17 16 19 20 21 



Year 
1992 

Année 

7,107 

747 

892 

2,936 

1,969 

1 1 989 

426 

6,457 

4,408 

26,931 

N' 

Groupe do cc..arce . Canada 

Produits aljmentajres, boissons, 	1 
médicaments at tabac 

Vêtoments at articles do nercerio 	2 

Articles ménagors 	3 

Véhicules automobiles, pieces at 	4 
accesso ires 

Métaux, articles do quincailleri., 	5 
matérial do plombarie at do 
chauff ago 

Bois at matériaux da construction 	6 

Machines, materiel at fournitures 	7 
agricoles 

Autras machines, matérial at 	8 
fournitures 

Produits divers 	9 

Total, enseuble des caercas 	10 
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TABLEAU S. Ventes des •archands do gras, non -désaisonnalisées, solon Ia groupe do coerce at la 
region, historaque 

Vntas 

July June May April March February 
1991 1991 1991 1991 1991 1991 

Juillet Jujn Mai Avril Mars Février 

$ millions 

3,909 3,840 3,879 3,733 3,578 3,225 

411 268 320 327 392 368 

479 458 489 494 479 403 

1,645 1,803 1 1 955 1,865 1,923 1,496 

1 1 111 	1,149 	1062 	1 1 023 	980 	849 

11592 1,647 1,650 1 .297 11081 851 

325 391 430 357 279 192 

31100 3,481 3,341 3,356 3,522 2,751 

2,267 2,630 2,932 2,526 2,298 2,123 

14.838 1.5,666 16,1.58 14,978 14,532 12,237 

Regions 

284 

70 

567 

412 

6,541 

11,355 

855 

782 

2,479 

3,553 

33 

178 165 165 143 142 133 

41 37 41 34 28 25 

386 410 405 368 342 272 

268 273 248 230 214 195 

3,584 3,793 3,876 3,706 32575 3,078 

5,962 6,455 6,629 6,300 6,206 51111 

548 512 598 489 425 378 

499 545 588 467 408 365 

1,424 1,517 1 1591 1,387 1,328 1,177 

1,928 1,936 1 1 999 1,837 1,848 11509 

21 	22 	19 	17 	14 	13 

Torre-Nauve 11 

jle-du-Princa-Edouard 12 

Nouvelle4cosso 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colombie-Britannique 20 

Yukon at Territoires du Nord-Ouest 21 
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TABLE ô • Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group 
	

S 
Inventories 

Stocks 

Change 
previous 

Variation 
nois précédent 

February 

from 
month 

du 

January February January December November 
1992 1992 1991 1991 1992 1992 

Février Janvier Déce,thre Novembra Février Janvier 

$ •illions 

2,862 2,795 2,755 2,761 2.4 1.4 

877 869 827 777 0.9 5.0 

1,156 1,110 12128 1,116 4.1 -1.6 

3,733 3,655 3,570 3,544 2.2 2.4 

2 1 130 2,104 2,074 2,068 1.2 1.5 

2,395 2,337 2,277 2,260 2.5 2.6 

1,402 1,393 1,394 1,356 0.7 -0.1 

7,179 7,129 7,191 7,074 0.7 -019 

3,077 3,086 3 2 053 2,930 -0.3 1.1 

24,811 24,478 24,270 23,884 1.4 0.9 

No. 

Trade Group • Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods' 

4 Motor vehicles, parts and accessories 

S Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

. 

TABLE 7. Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Februar 
199 

Février 

2,806 

877 

1,156 

3,872 

2,036 

2,438 

I ,434 

7,052 

3,133 

24,804 

Inventories 

Stocks 

Januar 
199 

.Janv ier 

$ •illions 

2,728 

845 

1,110 

3,598 

2,003 

2,254 

1 1 381 

6,904 

3,055 

23,878 

	

December 
	November 

	

1991 
	

1991 

	

Décenthre 
	Novembre 

	

2,734 
	

2,795 

	

753 
	

687 

	

1,128 
	

1,116 

	

3,491 
	

3,394 

	

1 1 958 
	

1 1 985 

	

2,150 
	

2023 

	

10380 
	

1 ,295 

	

6,966 
	

6,951 

	

2,958 
	

2,861 

	

23,516 
	

23,206 

1  The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table reflect the unadjusted data. 



Change from 	Change from previous year 
previous month 

Variation du 	Variation do Pannée précédanfe 
mois précédont 

December November February January December November 
1991 	1991 	199~ 	1992 	1991 	1991 

Décenthro Novembrel Février Janv jar Décambre Novembre 

per cent-pouroentage 

-0.2 	1.5 	10.4 	12,0 	3.4 	4.7 

6.5 

1.2 

0.7 

0.3 

0.8 

2.8 

1.7 

4.2 

1.6 

-0.2 

-2.1 

2.8 

2.2 

-0.1 

-0.5 

2.3 

-1.9 

1.1 

17.1 

24.7 

4.9 

19.6 

3.4 

-1.3 

4.4 

-0.7 

6.4 

1915 

20.4 

1.3 

21.6 

1.2 

-2.1 

3.5 

0.9 

5.7 

13.6 

10.6 

2.5 

18.2 

-1.5 

-3.3 

3.7 

-1.5 

3.5 

3.9 

3.4 

2.7 

15.5 

-3.0 

-7.4 

1.8 

-7.5 

1 . 2 1 

Change from previous year 

Variation de lannIe précédanto 

February January December 
1992 1992 1991 

Février Janv jar Déceiiâre 

per cent -pourcentage 

11.1 9.9 2.0 

18.5 19.8 11.8 

24.7 20.4 10.6 

6.6 1.8 2.1 

17.7 1811 15.9 

6.2 1.7 -1.7 

-0.4 -1.8 -2.1 

4.3 2.5 4.3 

-0.8 0.8 -1.3 

6.9 5.1 3.4 

November 
1991 

Novenóro 	 N o  

Gruupe do caerce - Canada 

4.9 Produits alimantaires, boissons, médicaments 1 
of tabac 

1.6 Vétemonts of articles do mercorie 2 

3.4 Articles mónagers 3 

2.5 Véhiculos automobiles, pièces of accossoires 4 

14.9 Métaux, articles do quincaillorie, matérial do 5 
plomberie  at  do chauffage 

-2.8 Bois of matériaux do construction 6 

-8.3 Machines, materiel of fournitures agricoles 7 

1.1 Autres machines, matérial of fournitures 8 

-8.9 Produits divers 9 

0.6 Total, enseuble doe coerces 10 
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TABLEAU 6 • Stocks dos •archands do gras, désaisonnalisés, solon is groupo do cooerce 

N o  

Groupe do 	 con 	Canada 

Produjts alimentaires, boissons, médicamenfs 1 
at tabac 

Véfomonts at articles do mercerie 2 

Articles ménagers' 3 

Véhicules automobiles, pièces of accessoires 4 

Métaux, articles do quincaillerie, matérial do 5 
plontherie  at  do chauffago 

Bois at makériaux do construction 6 

Machines, matérial at 'Fournitures agricolos 7 

Autras machines, matérial at fournitures 8 

Produits divers 9 

Total, enso.blo des coemercos 10 

TABLEAU 7. Stocks des imarchands do gros, non-désaisannalisés, salon Is groupe do com.erca 

. 

1 La groupa do corinerca des articles ménagors no conf a pas do variation saisonnière. Ainsi, los chiff roe qui 
apparaissent dans co tableau roprésontent los donnéos non-a)ustées. 
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TABLE S. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group, Historical 

Inventories 

February January December November October September August 
1992 1992 1991 1991 1991 1991 1991 

No. Février Janvier Dócembra Novembre Octobre Septembre AoQt 

Trade Group - Canada $ •illions 

1 Food, beverage, drug and tobacco 2,862 2,795 2,755 2,761 2,719 21802 2,792 
products 

2 Apparel and dry goods 877 869 827 777 778 770 773 

3 Household goods' 1,156 1,110 1 1 128 1,116 1,140 1,136 1,121 

4 Motor vehicles, parts and 3,733 3,655 3,570 3,544 3 1448 3,387 3,324 
accessories 

5 Metals, hardware, plumbing and 2,130 2004 2074 2 1 068 2,022 1,944 2,109 
heating equipment and supplies 

6 Lumber and building materials 2,395 2,337 2,277 2,260 2,261 2,239 2,208 

7 Farm machinery, equipment and 1,402 1,393 1,394 1,356 1,363 1,341 1,341 
supplies 

8 Other machinery, equipment and 7,179 7,129 7091 7,074 6016 6063 6,989 
supplies 

9 Other products 3,077 3,086 3,053 2,930 2,986 3,018 2,997 

10 Total, all trades 24,811 24,478 24,270 23,884 23,634 23,600 23,654 

TABLE 9. Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group, Historical 

Inventories 

February January December November October September August 
1992 1992 1991 1991 1991 1991 1991 

No. Févr jar Janv jar Déceithre Novembre Octobre Septembre Aoüt 

Trade Group - Canada $ millions 

1 Food, beverage, drug and tobacco 21806 2,728 2,734 2,795 2,792 2,844 21813 
products 

2 Apparel and dry goods 877 845 753 687 712 762 830 

3 Household goods 1,156 1 1 110 1 1 128 1 1 116 1,140 1 1 136 1,121 

4 Motor vehicles, parts and 3,872 3,598 3,491 3,394 3,384 3,394 3,249 
accessories 

5 Metals, hardware, plumbing and 2,036 2,003 1 1 958 1 1 985 1,993 1,935 2,142 
heating equipment and supplies 

6 Lumber and building materials 2,438 2,254 2 1 150 2,123 2,152 23209 2,223 

7 Farm machinery, equipment and 1 3,434 1,381 11380 1 1 295 1,300 1,303 1 1 319 
supplies 

8 Other machinery, equipment and 7,052 6,904 6,966 6,951 6,885 6,975 7,088 
supplies 

9 Other products 3,133 3,055 21958 2,861 2,941 3,007 3,014 

10 Total, all trades 24,804 23,878 23,516 23,206 23 1299 Z3.565 23,798 

The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table reflect the unadjusted data. 

S 

0 
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TABLEAU B • Stocks des •archands do gras, désaisonnalisés, scion Is groupe de coerce, historique 

July 
1991 

Juillet 

June 
1 
Juin 

Stocks 

May 
1991 
Mal 

April 
1991 

Avril 

March 
1991 
Mars 

February 
1991 

Février N o  

$ •ill3ons Groupe do ccerce - Canada 

2,722 2,716 2,788 2,683 2,614 2,593 Produi*s alimen*aires, boissons, médicamonts 1 
at tabac 

784 788 802 791 766 749 Vétomonts at articles do mercorie 2 

1,084 1,075 1,061 1,011 972 927 Articles ménagors' 3 

3,334 3,373 3,422 3,392 3,512 3,558 Véhicules automobiles, pièces of accessoiros 4 

2,074 2026 2,077 2,000 1 1821 1,782 Métaux, articles do quincaillarie, matérial 5 
do plomberie at do chaufago 

2,185 2,219 2,186 2 1 168 2,238 2,316 Bois at matériaux do construction 6 

1,348 1,351 1,386 1,405 1,391 1,420 Machines, matérial at fournituros agricoles 7 

7,071 7,035 7,066 7,130 7 1 046 6,875 Autros machines, materiel at fournituras 8 

3,070 3,078 3,097 3,064 3,092 3,097 Produits divers 9 

23,671 23,661 23,885 23,644 23,452 23,316 Total, onseuble dos camoercas 10 

TABLEAU 9. Stocks des .archands do gras, non -désaisonnalisés, scion Is groupe do co..erce, 
historique 

Stocks 

July Juno May April March February 
1991 1991 1991 1991 1991 1991 

Juillet Juin Mai Avril Mars FIvrier N o  

$ •llions Groupe do camaerce . Canada 

2,733 2,680 2,771 21692 2,575 2,525 Produits alimontairos, boissons, médicaments 1 
at tabac 

875 841 831 802 760 740 Vêtemen*s at articles do riercerie 2 

1 3,084 1,075 1061 1 1 011 972 927 Articles ménagers 3 

3,292 3,371 3,464 3,493 3,693 3,632 Véhicules automobiles, pièces at accessoires 4 

2,145 29065 21160 2079 1,862 1,730 Métaux, articles do quincaillorie, materiel 5 
do plorthorie at do chauffage 

2,200 2,323 2 1 288 2,238 2,313 2,295 Bois at ma*ériaux de construction 6 

1,363 1,355 1,415 12489 1,439 1,440 Machines, matérial at fournitures agricoles 7 

7,232 7,093 7,211 7,253 7,076 6,761 Autres machines, matérial at fournitures 8 

• 	3 1 025 2,987 3,164 3 1 151 3,185 3,159 Produits divers 9 

23,948 23,791 24,366 24,208 23,875 23,209 Total, ensacbia des coumerces 10 

• 	Le groupe do comeorce des articles ménagers no compto pas do variation saisonnière. Ainsi, las chiffres qui 
apparaisseni dans ce tableau représentent los donnees non-ajustees. 



-16- 

TABLE 10 • Wholesale Merchants, Inv.ntories'Salos Ratio Seasonally Adjusted, by Trade Group 

Inventories/sales ratio 

Rapport stocks/ventes 

February January December November 
1992 1992 1991 1991 

Fóvrier Janvier Dócembre Novembre 

0.74 0.72 0.71 0.71 

2.34 2.35 2.26 2.02 

2.20 2.07 2.15 2.03 

2.24 2.16 2.12 2.08 

1.99 1.93 1.95 1.92 

1.70 1.68 1.78 1.63 

4.41 4.24 4.39 4.53 

2.10 2.09 2.02 2.08 

1.24 1.24 1.21 1.19 

1.64 1.61 1.60 1.58 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parks and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

. 

TABLE 11. Wholesale Merchants Spla Response Fraction and Coefficient of Variation 
for Inventories 

Response fraction 

Fract ion do réponse 

February January December November 
1992 1992 1991 1991 

Février Janvier Décembre Novembre 

81.3 81.6 83.1 84.6 

68.8 71.2 68.1 64.6 

86.0 73.4 87.7 86.7 

83.7 80.9 78.3 77.7 

79.2 81.7 80.4 77.2 

74.6 77.0 72.9 74.1 

81.5 84.0 85.6 83.4 

82.4 84.6 82.1 81.8 

69.4 69.5 73.4 74.1 

79.4 79.8 79.6 79.3 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Housohold goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 	 - 

Li 
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• TABLEAU 10 • Marchands do gros, rapport stocksventes désaisonnalisd, solon Ic groupo do couserce 

Inventories/sales ratio 

Rapport stocks/ventes 

	

February 	January 	D.ceuther 

	

1991 	1991 	1990 

	

Févr jar 	Janv jar 	Décenthre 

Groupe do caerce • Canada 

0.72 0.71 0.73 0.73 Produits alimentaires, boissons, médica,ments 1 
at tabac 

2.28 2.56 2.42 2.44 Vêtements at articles de mercerie 2 

2.03 1.94 2.05 2.08 Articles ménagors 3 

2.12 2.20 2.00 1.99 Véhicules automobiles, pièces at accessoires 4 

1.97 1.87 1.64 1.72 Métaux, articles do quincaillerie, matérial do 5 
plomborie at do chauffage 

2.01 1.95 1.83 1.72 Bois at matériaux de construction 6 

4.87 5.67 4.34 4.58 Machines, matérial at fournitures agricoles 7 

2.35 2.36 1.93 2.17 Autres machines, matérial at fournitures 8 

1.29 1.31 1.28 1.31 Produits divers 9 

1.70 1.71 1.58 1.62 Total, ensaublo des ccouorces 10 

• 	TABLEAU 11. Marchands do gros, fraction do réponso do l'échantillon at coefficient do variation 
dos stocks 

Novarer 
1990 

Novembre 
	 N o  

Coefficient of variation 

Coefficient do variation 

February January December November 
1992 1992 1991 1991 

Fóvrier Janvier Decambre Novembre 

7.8 7.5 7.3 7.9 

9.5 9.1 9.5 10.4 

6.2 5.9 6.2 6.0 

3.3 3.2 3.4 3.7 

6.0 5.7 5.8 5.0 

7.9 7.8 8.0 7.8 

15.5 15.5 14.4 14.8 

12.0 11.4 11.1 11.1 

13.7 12.9 12.6 10.0 

4.2 4.0 4.0 3.9 

N 

Grcupe do coerca - Canada 

Produits alimentaires, boissons, médicanents 	1 
at tabac 

Vétements at articles do marcerie 	2 

Articles managers 	 3 

Véhicules automobiles, pièces at accessoires 	4 

Métaux, articles de quincaillerie, materiel do 5 
plontherie at do chauffage 

Bois at matériaux de construction 	6 

Machines, matérial at fournituros agricoles 	7 

Autres machines, materiel at fournitures 	8 

Produits divers 	 9 

Total, enseable dos coeaerces 	10 

0 
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What happened to 	Qu'en était-il du 
the cost of living 
last month? 

The Consumer Price Index will tell you. 

Whether you negotiate wage settlements, administer COLA 
clauses in labour contracts, assess government policies or 
are involved in renewal contracts, child support or alimony 
payments, you need current and detailed information on 
changes in the cost of living. 

Compiled monthly (and published within 20 days of the 
months end), The Consumer Price Index gives you a 
precise account of the latest fluctuations in consumer 
prices. 

This monthly publication covers: 
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Over 400 items, ranging from milk to parking, household 
furnishings to reading material, are included. 

Price indexes are presented nationally and for 18 major 
Canadian cities. In each issue you receive month-to-month 
percentage comparisons and trends over the last five 
years. And each issue analyzes the main causes of 
change. 

Get the (acts. 

Subscribe to The Consumer Price Index (Catalogue No. 
62-001) for the authoritative measure of the purchasing 
power of the Canadian consumer dollar. A subscription to 
this monthly is available for $93 in Canada, us$112 in the 
United States and US$130 in other countries. 

To order, write Publication Sales, Statistics Canada, Ottawa, 
Ontario, Ki A 0T6, or contact the nearest Statistics Canada 
Regional Reference C risted in this publication. 

coUt de Ia vie le 
mois dernier? 

L ,lndlco des prix a Is consommatlon repond a votre 
question 

Que vous ayez a négocier des reglernents salariaux, a 
administrer des clauses d'indemnité de vie chère ou a eva-
luer des politiques gouvernementales, que vous vous occu-
piez du renouvellement de contrats, de pensions 
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Abonnez-vous! 

L'Indlce des prix a Is consommatlon (n° 62-001 au cata-
logue) vous permet d'obtenir une evaluation fiable du pou-
voir d'achat du dollar canadien. L'abonnement a cette 
publication mensuelle coOte 93 $ au Canada, 112 $ US 
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