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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. naps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Wholesale Trade Section, 
Industry Division, 

Des données sous plusieurs formes... 

Stat.istique Canada diffuse les données sous forces 
diverses. Outre les publications, des totalisatior.s 
habituelles et spéciales sont offertes sur imprimés 
d'ordinateur, sur microfiches et microfilms et sur 
bandes magnétiques. Des cartes et dautres documents 
de référence qéographiques soot disponibles pour cer-
tames sortes de données. L'accès direct a des 
données agregées est possible par le truchement de 
CANSIM, la base de données ordinolingue et le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistigues et services connexes 
doivent ëtre adressées : 

Section du commerce de gros, 
Division de l'irmdustrie, 

Statistics Canada, 	Ottawa, K1A 0T6 (Telephone: Statistique Canada, 	Ottawa, K1A 0T6 (téléphone: 
951-3540) or to the 	Statistics Canada reference 951-3540) ou au centre de consultation de Statistique 
centre in: Canada a: 

St. 	John's (772-4073) Winnipeg (983-4020) St. John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 
Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia 

(South and Central) 1-800-663-1551 
Yukon and Northern B.C. 	(area 

served by NorthwesTel Inc.) Zenith 08913 
Northwest Territories 

(area served by 
NorthwesTel Inc.) 	Call collect 403-495-3028 

How to Order Publications  

tin service d'appel interurbain sans frais est offert, 
dans toutes les provinces et dans les territoires, 
aux utilisateurs qui habitent a l'extérieur des zones 
de counication locale des centres régionaux de con-
sultation. 

Terre-Neuve et Labrador 1-800-563-4255 
Nouvelle-Ecosse, Nouveau-Brunswick 
et Ile-du-Prince-Edouard 1-800-565-7192 

Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Sud de l'Alberta 1-800-472-9708 
Colombie-Britannique 

(sud et ceotrale) 1-800-663-1551 
Yukon et nord de Ia C.B. 	(territoire 
desservi par la NorhtwesTel Inc.) Zenith 08913 

Territoires du Nord-Ouest (territoire 
desservi par Ia NorthwesTel 
Inc.) 	Appelez a frais virés au 403-495-3028 

Comment commander ]es publications 

This and other Statistics Canada publications 	On peut se procurer cette publication et les autres 
may be purchased from local authorized agents 	publications de Statistique Canada auprés des agents 
and other community bookstores, through the local 	autorisés et des autres librairies locales, par l'en- 
Statistics Canada offices, or by mail order to 	tremise des bureau.x locaux de Statistique Canada, ou 
Publication 	Sales, Statistics Canada, Ottawa, 	en écrivant a la Section des ventes des publications, 
K1A 0T6. 	 Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 	 1(613)951-7277 

Facsimile Number 1(613)951-1584 	Numéro du bélinographe 1(613)951-1584 

National toll free order line 1-800-267-6677 	Commandes: 1-800-267-6677(sans frais partout au Canada) 

Toronto 
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Symbols 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to most secrecy requirements 
of the Statistics Act. 

w The reader is asked to note that the data 
are either based on a response which falls 
below the usual standard for publication or 
have a greater degree of variability than 
normal associated with them due to list 
structure changes i.e., birth/death 
adjustments and classification changes, and 
should therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series, are avail-
able to the public from Statistics Canada's 
computerized data bank CANSDI (Canadian Socio-
Economic Information Management System) via 
terminal, on computer printouts, or in machine 
readable form. For further information, contact 
the Cansim staff, Statistics Canada, Ottawa, 
K1A 0Z8 (telephone 613-951-8200), or the 
regional advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of: 

• P.N. Triandafil].au, Director, 	Industry 
Division 

Nes, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

Bordelaau, Chief, 	Wholesale Trade 
Section, Distributive Trades Sub-division, 
Industry Division 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Ubrary Materials, ANSI Z39.48 - 1984. 

Signes conventionnels 
Les signes suivan*s sont employés uniformément 

dans cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infiines. 

x confidential an vertu des dispositions de la Loi 
sur la statistique relatives au secret. 

w L.e lecteur est prié de noter que las données sont 
fondées sur des réponsas qui na satisfont pas a 
la norma habituella exigée pour la publication ou 
quo celles-ci ont une plus grande marge 
d'inconsis*ance que l'on devrait normalement 
obtenir, et cc, a cause de la structure da is 
lists, c'est-è-dire des ajustements dOs aux 
creations at aux disparitions et des changements 
dans le classement; dies doivent par consequent 
être utilisCes avac circonspection. 

NOTA 

Las chiffres ayant etC arrondis, los totaux no 
correspondent pea toujours. 

NOTE AU SUJET DE CANSIM 

La banque de donnCes informatisCes d. Statistique 
Canada CANSIM (système canadien d'informetion socio-
Cconomique) fournit au public toutus lea statistiques 
actuelles at his*oriques sur Is Commerce de gros 
(matrice nos 0059, 0061, 0648, 0649), at sur de 
nombreuses autres series, par la biais d'un terminal, 
d'imprimés d'ordinateur ou de supports ordinolingues. 
Pour plus de renseignei.ents, s'adresser au personnel 
de CANSIPI, Statistique Canada, Ottawa, K1A 0Z8 
(téléphone 613-951-8200), ou aux conseiliers des 
bureaux de S*a*istique Canada si*uCs è *ravers le 
Canada. 

C.t*e publication a etC rIdigCo sous is direction da: 

• P.N. Triandafilicu, 	directeur, 	Division de 
1' industrie 

Neses, directeur adjoin*, Sous-division des 
commerces de distributions, 	Division 	de 
1' industrie 

Bordeloau, chef, Section du commerce de gros, 
Sous-division des commerces de distributions, 
Division de l'indus*rie 

Le papier utilisé dans Ia présente publication répond aux 
exigences minimales de I'American National Standard for 
Information Sciences - Permanence of Paper for Printed 
Ubrary MateriaIs, ANSI Z39.48 - 1984. 
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This publication presents estimates of monthly 
sales of wholesale merchant establishments for 
Canada, each province and for the Yukon and 
Northwest Territories combined. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

Sales figures are on a net basis (gross 
sales less returns, adjustments and discounts) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods owned by others are 
excluded. 

Inventory figures are the value of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

The estimates contained in this publication 
are derived from a redesigned monthly survey 
which incorporates a revised list of wholesale 
businesses. For a more detailed discussion of 
the new survey methodology see Appendix II. 

Establishments in wholesale trade are primari-
ly engaged in selling merchandise to retail-
ers, to other wholesalers, to industrial, com-
mercial, institutional and professional users, 
to farmers for use in farm production, and for 
exporti or acting as agents or brokers in 
buying or selling merchandise to such persons 
or organizations on a commission basis. 

However sales to end-users of certain com-
modities (usually capital or investment (non-
consumer) goods) such as computer equipment, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial 
vehicles, and all types of machinery and 
equipment are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I. 

Users should note that each month, unless 
otherwise indicated, this publication will 
contain preliminary estimates for the current 
month and revised estimates for the preceding 
month for the unadjusted series. The estimates 
of the seasonally adjuted series are revised 
for the preceding three months. 

La présen+e publication donne des estimations 
des ventes mensuelles des ótablissements do 
commerce de gros pour Is Canada, los provin-
ces, Is Yukon at les Territojres du Nord-
Ouest ensemble. En plus des ventes totales, 
elle contient des données ventilées pour les 
vantes at les stocks, ainsi quo les rapports 
entre les stocks at las ventes, solon les 
grands groupes de commerce ótablis par la 
Classification type des industries do 1980. 

Las chiffres concernent los ventes nettes 
(ventes brutes diminuées des rendus, des ra-
bais at des escomptes), a credit ou conp-
tant, sans les taxes pergues. Sont inclusas 
los commissions obtenues par los grossistes 
faisant aussi fonction dagents, mais non les 
ventes do marchandises appartenant A dautres 
entreprises. 

Les donnóes sur les stocks représentent Ia 
valeur des marchandises possédées at détenues 
pour la revente. Sont inclus tous las stocks 
on transit ou an consignation. No sont pas 
comp±ées los marchandises possódées at déte-
flues a létranger, ainsi quo les stocks déte-
nus an consignation pour los autres. 

Los estimations con*enues dans la présente 
publication sont tiróes dune enquêto men-
suelle remaniée, qui so fonda sur une liste 
révisée des ótablissements de commerce do 
gros. Lappendice II traite an detail de la 
méthodologie employee pour lenquête. 

Los établisse.ents dont lactivité principale 
ask Ia commerce de gros vendenk des marchandi-
sos a des détaillants, a dautros grossistes, 
a des industriels, 1 des commerçants, des 
ékablissements publics, a des professionnels, 
a des agriculteurs sil sagit do marchandises 
dastinées a la production agricolo, at a dau-
tres pays; ou encore vendont des marchandises 
ou an achatent pour le compta daukrui, a 
titre dagents ou do courtiers, moyennant une 
commission. 

Par aillours, on attribuo toujours au commerce 
de gros las vontes do certains produits a 
lutilisatour final (habituellement las biens 
déquipement ou dinvestissement), par exemple 
Is materiel informatique, las aliments pour 
animaux, las semonces at las autres fournjtu-
res agricolos, le bois at las matériaux de 
construction, los camions at los véhicules 
comoerciaux, at tous las genres do machines at 
de matérial. Lappandica I contient lensemble 
dos definitions at des concepts. 

Lutilisateur devrait noter quo la publication 
renfarmera tous las mois, a moms dindicatjon 
contraire, les estimations provisoiras pour Ic 
mois on cours at los estimations révisécs du 
mobs précédant pour los series non désaisonna-
lisées. Los estimations des series désaisonna-
lisées sont réviséas pour los trois mobs pré-
cédents. 
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Note to Users 

• In the comparison of March 1992 with March 
1991 readers are reminded that March 1991 
was influenced by the Goods and Services 
Tax. 

Highlights 

Seasonally Adjusted Sales 

Preliminary estimates indicate that whole-
sale merchants sales were $15.3 billion in 
March, up 0.8Z from the previous month. This 
represents the fourth increase since Septem-
ber. 

Six of the nine trade groups reported higher 
sales in March. In terms of dollar impact, 
the increases were led by suppliers of motor 
vehicles, parts and accessories (+4.0?.), 
wholesalers of other products (farm and 
paper products; agricultural supplies; in-
dustrial and household chemicals; etc.) up 
1.7Z, followed by merchants of other ma-
chinery, equipment and supplies (+1.IZ). For 
the latter two groups this is the second 
consecutive sales increase. Sales of lumber 
and building products were up 1.6%, main-
taining growth evident since January. 

Regionally, in terms of dollar impact, the 
most notable sales increases were recorded 
in Ontario (+0.9X), Quebec (+0.8Z1 and 
British Columbia (+1.3Z). 

Seasonally Adjusted Inventories 

In March, wholesale merchants inventories 
were $24.1 billion, down 2.OZ from the 
previous month. 

The ratio of inventories-to-sales at the and 
of March was 1.57:1, down from the 1.62:1 
recorded the month before. This represents a 
return to levels previously recorded in 
September of last year (1.56:1.) 

Note aw utllisateurs 

• En comparant las mois de mars 1992 at mars 
1991, le lecteur doit se rappeler qua Ia 
taxe sur los produits at services a influé 
le mois de mars 1991. 

Faits saillants 

Ventes désaisonnalisées 

• Las estimations préliminaires indiquent qua 
les ventes des marchands de gros sélèven* a 
$15.3 milliards on mars, une augmentation de 
0.8% par rapport au mois précédent. Cad ra-
présente la quatrièma hausse depuis le mois 
de septembre dernier. 

En mars, six des neuf groupes de commerce 
ont enregistré des ventes supérieures. 
Laugmen*ation la plus forte sur lensemble 
des ventes, par ordre dinportance an dol-
lars, provient des grossistes an véhicules 
automobiles, pièces at accessoires (+4.0X), 
las fourriisseurs de produit divers (produits 
agricoles at de papiers, fournitures agrico-
las, produits chimiques dusage ménager at 
industrial, etc.), soit +1.7?, suivi des 
fournisseurs an autres machines, materiel at 
fournitures (+1.17). Cecj représente la 
deuxième hausse consecutive des ventes pour 
ces deux groupes. Las ventes on bois at 
matériaux de construction ont augmenté de 
1.6?, maintenant ainsi la croissanca amorcéa 
an janvier dernier. 

• A léchelle régionale at par ordre dimpor-
tance on dollars, las haussas las plus for-
tes ont été signalées on Ontario (+0.9?), le 
Québec (+0.8?) at la Colombie-Britannique 
(+1 .3?) 

Stocks dêsaisonnaljsés 

En mars, las stocks des marchands de gros 
s'élèvent è $24.1 ailliards, an baissa de 
2.0? comparativemant au mois précédent. 

La rapport des stocks sur las ventus è Ia 
fin da ears a diminué a 1.57:1, comparative-
mant è 1.62:1 le mois précédant. Ce rapport 
représante un retour au niveau observe an 
septambre da lannóe dernière, soit 1.56:1. 
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TABLE 1. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region 	S 
Sales previus month 

Year-to- 
Vantes date Variation du 

mois précédent 
1992 

March February January Doceither Culatif March February 
1992 1992 1992 1991 1992 1992 
Mars Fóvrier Janvier Décethre Mars Févrjer 

$ •illions 

3,799 3 1835 3,871 3,854 11,505 -0.9 	-0.9 

383 380 372 367 1,135 0.9 	2.1 

517 522 536 523 1,574 -1.1 	-2.5 

1,734 1,667 1,702 1,692 5 1 102 4.0 	-2.1 

1 3,037 12063 11080 1,062 3,180 -2.4 	-1.6 

1,439 1,417 1 1398 13,278 4,253 1.6 1.4 

352 334 336 324 1,022 5.5 -0.8 

3,496 3,458 3,433 3 1555 10,386 1.1 0.7 

21568 2,525 2,499 2,539 7,592 1. 7  1 .0 

15,324 15,200 15,226 15,194 45,750 0.8 -0.2 

160 163 162 167 485 -1.7 0.2 

41 41 40 37 121 0.5 1.6 

319 336 347 325 1,003 -5.2 -3.1 

247 244 245 223 737 1.1 -0.4 

3,719 3,690 3,671 3,727 11,080 0.8 0.5 

6,400 6,343 6,364 6,369 19 3,107 0.9 -0.3 

518 508 504 495 10530 2.0 0.7 

473 478 479 488 1,430 -0.9 -0.3 

1,418 1,393 1,420 1,374 4,231 1.8 -1.9  5 
2 1 011 1,985 1073 1 3,968 5,969 1.3 0.6 

18 19 20 20 57 -6.1 -3.4 

No 

Trade Group - Canada 

I Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

S Metals, hardware, pluithing and 
heating equipment and supplies 

6 Luither and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluithia 

21 Yukon and Northwest Territories 



9.3 -7.9 17.2 22.7 17.9 1.3 

3.9 8.1 9.3 14.4 34.1 -2.6 

-3.5 4,7 11.2 18.4 17.5 -1.3 

-1.6 3.2 8.9 5.3 6.6 4.5 

0.2 0.5 8.0 10.8 12.5 2.1 

matérial de plomberie at do 
chauff age 

Bois at matóriaux do construction 6 

Machines, isatériol at fournituros 7 
agricoles 

Autres machines, materiel at 8 
fourni *ures 

Produits divers 9 

Total, ense.bla des comaorcss 10 

19.2 

18.2 

15.6 

7.0 

10.4 

-2.8 -0.2 4.4 5.8 9.1 -4.9 

6.7 -3.7 34.0 40.0 39.3 20.1 

6.7 -10.8 -6.6 2.9 11.8 -3.5 

10.0 -9.9 5.4 6.7 9.4 -7.7 

-1.5 -0.5 5.0 8.6 8.1 -2.2 

-0.1 1.8 8.7 12.5 14.3 4.7 

1.9 -3.2 15.4 12.3 19.9 9.4 

-1.8 -1.8 3.8 6.1 15.0 -1.5 

3.3 0.2 5.0 2.9 5.0 -7.4 

0.3 3.3 16.2 19.2 19.5 12.9 

0.2 2.4 32.3 23.2 38.8 -1.1 

Terre-Mauve 11 

lo-du-Pr inc.- Edouard 12 

Nouvolle-Ecosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloithio-Bri*annique 20 

Yukon at Territoires du Nord-Ouast 21 

6.4 

37.7 

2.4 

7.2 

7.2 

11.8 

15.8 

8.1 

4.3 

18.3 

31.2 
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S TABLEAU 1. Ventos des earchands do gros, désaisonnalisées, salon Ia groupe do ccerca at Ia 
region 

Change from 	Change from previous year 
previous month 

Variation du 	Variation do lannée précédente 
riols précédent 

Year-to- 

	

January Oecether 	March February January Decenâer 	date 
1992 	1991 	1992 	1992 	1992 	1991 	1992 

	

Janvier 06combral 	Mars Févrior .Janvier Déceithro Cuxm.ilakif 	 N o  
per cent-pourcentaga Group, do coerce • Canada 

0.5 -0.4 3.3 7.0 10.4 5.9 6.9 Produits aljmen*ajres, boissons, 	1 
médicamen*s at tabac 

1.4 -4.4 16.1 15.4 30.9 21.8 20.3 Vêtements at articles do merceria 	2 

2,4 -4.7 12.4 14.1 12.5 5.1 13.0 Articles ménagers 	3 

0.6 -0.5 0.8 -0.5 4.0 -2.8 1.4 Véhicules automobiles, pièces at 	4 
accossoires 

1.7 -1.2 8.7 17.4 16.6 -1.0 14.2 Métaux, articles do cluirbcaillorio. 	5 

Regions 
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TABLE 2. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region 	S 

	

March 	February 

	

1992 	1992 
No. 	 Mars 	Février 

Sales 

Ventes 

	

January 	December 	Year-to-date 

	

1992 	1991 	1992 

	

Janvier 	Décombre 	Cuim.alatif 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

3,668 

476 

526 

1 ,966 

1,062 

1,255 

327 

3,948 

2,602 

L5 ,829 

3,471 

437 

441 

1 3.477 

968 

1 1 008 

213 

3,227 

2,241 

13,482 

$ millions 

3,639 3 1830 10,778 

313 214 1,226 

447 511 1,413 

1 2439 1,376 4,882 

1,005 891 3,034 

979 915 3,242 

218 275 759 

3,225 3,690 10,400 

2,187 2,422 7 2,029 

13,451 14,128 42,762 

Regions 

11 Newfotwdland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brwiswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Columbia 

21 Yukon and Northwest Territories 

144 139 143 163 

37 35 35 39 

311 281 286 319 

229 203 207 215 

3,795 3,306 3,250 3,376 

6,799 5 1 653 51689 5,914 

484 426 426 442 

423 391 398 452 

1,423 1427 1,242 12310 

2,166 1,805 1,760 1,881 

17 17 16 17 

426 

107 

878 

639 

10,351 

18,140 

1 ,336 

I ,212 

3,892 

5,731 

50 

0 



to 

Year- to-date 
1992 

Cumulat if 
	

N °  

Groupe do co..arce - Canada 	-- 

Produits alimentaires, boissons, médicaments 
at tabac 

Vétements at articles do marcerie 

Articles ménagers 

Véhiculas automobiles, pièces at accessoires 

Métaux, articles do quincaillerje, materiel 
do ploitherie at do chauffage 

Bois at matériaux do construction 

Machines, matérial at fournitures agricolas 

Autres machines, materiel at fournitures 

Produils divers 

Total, ensble des corces 

6.9 

21.2 

9.7 

1.3 

12.0 

16.0 

18.6 

14.3 

7.9 

9.8 

1 

2 

3 

4 

S 

6 

7 

8 

9 

10 

-5-. 

0 	TABLEAU 2. Vontes dos oarchands do gras, non-désaisonnaliséos, solon Is qroupe do caorce at Ia régzon 	-- -- 

C 

Change from previous year 

Variation do lannóa précéden 

	

March 	February 	January December 

	

1992 	1992 	1992 	1991 

	

Mars 	Février 	Janvier Décembre 

per cent - pourcentaga 

	

2.5 	7.6 	11.0 	6.9 

	

21.7 	18.7 	23.9 	20.8 

	

9.6 	9.5 	10.2 	5.8 

	

2.2 	-1.3 	2.9 	-3.1 

	

8.3 	14.0 	14.2 	1.6 

	

16.1 	18.5 	13.5 	-1.8 

	

17.5 	10.8 	29.3 	-8.3 

	

12.1 	17.3 	14.1 	4.6 

	

13.2 	5.6 	4.6 	7.3 

	

8.9 	10.0 	10.6 	4.2 

Regions 

1.3 4.5 7.8 2.3 

32.2 39.9 34.0 13.3 

-9.2 3.2 10.1 -6.6 

6.7 4.3 5.7 -6.6 

6.2 7.4 4.8 0.7 

9.6 10.6 13.3 7.7 

13.8 12.7 15.7 2.4 

3.7 7.0 7.5 -1.7 

7.1 4.3 5.8 -7.0 

17.2 19.6 17.2 15.0 

21.9 26.6 35.9 11.4 

4.4 Terre-Neuva 

35.2 fle-du-Pr ince4douard 

0.4 Nouvelle-cossa 

5.6 Nouveau-Brunswick 

6.1 Québec 

11.0 Ontario 

14.0 Manitoba 

6.0 Saskatchewan 

5.8 Alberta 

18.0 Colombie-Britannique 

27.6 Yukon at Territoiros du Nord-Cuest 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 
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TAELE 3 • Wholesale Merchants Sple Response Fractien and Coefficient of Variation for Sales S 
Response fraction 

Fraction do réponse 

March February January Decerther 
1992 1992 1992 1991 
Mars Février Janvier Dócethro 

per cent-pourcantage 

85.3 88.8 88.3 88.3 

87.4 90.7 89.4 89.2 

92.3 94.0 95.6 95.3 

84.6 91.0 88.2 94.3 

82.9 88.5 81.3 82.7 

86.4 89.2 89.7 92.0 

79.5 83.2 87.6 94.0 

87.4 92.7 92.2 91.4 

86.7 86.4 88.1 89.7 

84.1 89.8 89.1 90.2 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluebing and heating 
equipment and supplies 

6 Lueber and building materials 

7 Farm machinery, equipment and supplies 

8 Other macbinary, equipment and supplies 

9 Other products 

10 Total, all trades El 
Regions 

11 Newfoadland 

12 Prince Edward Island 

13 Nova Scotia 

14 Now Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Colia 

21 Yukon and Northwest Territories 

89.3 91.2 93.6 88.2 

84.1 90.6 92.0 88.7 

86.0 91.3 92.7 83.1 

88.4 91.4 93.7 94.6 

90.0 93.5 91.1 91.8 

85.1 87.5 87.5 89.8 

86.8 91.6 89.9 91.1 

80.8 86.3 89.5 91.7 

80.1 89.9 89.7 90.5 

87.1 90.4 88.3 89.0 

60.9 67.4 73.2 83.6 

0 



Regions 

Terre-Native 11 

X le-du-Pr ince-douard 12 

Nouvolle4cosse 13 

Nouveau-Brunswick 14 

Québec is 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colouthie-Britannique 20 

Yukon at Territoiros du Nord-Ouest 21 

-7- 

0 	TABLEAU 3. Marchands do gros, fraction do réponso do l'échantillon at coefficient do variation des vontes 

Coefficient of variation 

• Coefficient do variation 

March February 	January Decether 
1992 1992 	1992 1991 
Mars Février 	Janvier Décer,re 

per cent-pourcantaqe 

5.9 5.3 	5.9 5.9 

12.2 15.9 	10.9 11.3 

9.5 9.8 	8.8 8.6 

2.7 2.7 	3.0 3.0 

6.5 6.4 	7.4 8.3 

8.1 8.1 	 8.1 7.0 

10.3 11.3 	11.8 12.8 

11.6 9.3 	8.1 7.0 • 
8.5 8.9 	9.1 8.2 

11.3 9.6 	7.7 10.5 

5.0 3.4 	5.0 6.5 

9.3 8.0 	8.3 11.7 

4.8 5.6 	6.9 6.2 

4.3 4.4 	4.4 5.1 

6.7 5.4 	6.3 7.4 

7.0 6.3 	5.4 6.4 

• 	 5.4 4.2 	4.2 4.3 

9.3 10.3 	12.1 11.6 

10.1 9.5 	7.8 8.3 

N°  

Graupe da cerce - Canada 

Produits alimentaires, boissons, médicaments 	1 
at tabac 

Vêteinents at articles do mercorje 	2 

Articles ménagors 	 3 

VIhicules automobiles, pièces at accessoires 	4 

Métaux, articles do quincaillerie, matérial 	5 
do ploetherae at do chauffage 

Bojs at matérjaux do construction 	6 

Machines, matérial at fournitures agricoles 	7 

Autres machines, materiel at fournituros 	8 

Produits divers 	 9 

Total, onseuble des onu.ercos 	10 
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TABLE 4. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region, IIlstor2cal 	0 
Sales 

March February January December November October September 
1992 1992 1992 1991 1991 1991 1991 
Mars Fvr jar Janvier Décerthre Novambra Octobre Septembre 

$ •illions 

3,799 3,835 3,871 3,854 3,871 33845 3,869 

383 380 372 367 384 376 374 

517 522 536 523 549 549 544 

1,734 1,667 1,702 1,692 1,701 1,735 1,798 

1,037 1,063 1 1 080 1,062 1,075 1,071 11089 

1,439 1,417 1,398 1,278 1 1388 1,366 1,373 

352 334 336 324 300 306 303 

3 3,496 3,458 3,433 3,555 31.396 3,336 31.339 

2,568 2,525 2,499 21539 2,460 2,455 2,449 

15,324 15,200 15,224 15,194 1.5,121 15,040 15,137 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

S Metals, hardware, plumbing and 
heating equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 
. 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Columbia 

21 Yukon and Northwest Territories 

160 163 162 167 167 165 170 

41 41 40 37 39 38 39 

319 336 347 325 365 361 362 

247 244 245 223 248 242 254 

3,719 3 2 690 3,671 3,727 3,745 3,727 3,795 

6,400 6,343 6,364 6,369 6,254 6097 6,210 

518 508 504 495 Sli 502 513 

473 478 479 488 497 496 499 

1,418 1,393 12420 1,374 1 2 372 1,387 1,369 

2 1011 1 1 985 1,973 1 1968 1,905 1,906 1,905 

18 19 20 20 19 18 20 



N' 

Groupe do commerce - Canada 

Produits alimentaires, boissons, médicaments 1 
at tabac 

Vétemonts at articles do mercarie 2 

Articles ménagers 3 

Véhiculas automobiles, pièces at accessoires 4 

Métaux, articles de quincaillorie, matérial 5 
do plo,èorie at do chaufago 

Bois at matériaux do construction 6 

Machines, materiel at fournitures agricoles 7 

Autres machines, matérial at fournitures 8 

Produits divers 9 

Total, ensomble des cammerces 10 

-9- 

TABLEAU 4. Ventes des narchands de gras, dCsaisonnaliséas, salon Is groupe do coerce at Ia 
region, historique 

Ventos 

August July June May April March 
1991 1991 1991 1991 1991 1991 
AoGt Juillet Juin Mai Avril Mars 

$ •illions 

3,861 3,798 3,795 3,710 3,680 3,677 

365 369 361 382 334 330 

554 541 510 506 498 460 

1,790 1,748 1,748 1,749 1,724 1,719 

1,126 1,133 1 1 119 1,061 980 954 

1 1 381 1,372 1,349 1,356 1,261 1,228 

305 293 324 339 303 322 

3,358 3,311 3,336 3,268 3,247 3,143 

2,426 22412 2,419 2,431 2,443 2,358 

15,147 14,978 14,962 14,802 14,468 14,191 

Regions 

171 171 167 161 156 153 

39 39 37 38 35 30 

369 367 371 366 351 341 

255 252 253 239 233 234 

3,783 33,711 3,715 39527 32602 3,543 

6,224 6,139 63,200 6,157 6020 5,890 

510 511 466 502 483 449 

494 487 495 503 454 456 

1,397 1,391 1,383 1,412 1,338 1,350 

1,887 1,893 11855 1 1881 1,780 1,730 

19 18 19 18 16 14 

fl 

Terre-Mauve 11 

ile-du-Pr inca-douard 12 

Nouvalle4coss. 13 

Nouveau-Brixswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloie-Brikannique 20 

Yukon at Territoires du Nord-Oues± 21 
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TABLE S. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Reg.on, 
Historica1 

- Sales 

March February January Decether Ploveither October Septenóer 
1992 1992 1992 1991 1991 1991 1991 
Mars Fvrier Janvier Oécerthre Noventhre Octobre Septethre 

$ •allions 

	

31668 	3,471 	3 1 639 	3,830 	31896 	4,040 	3048 

	

476 	437 	313 	214 	321 	419 	444 

	

526 	441 	447 	511 	643 	665 	629 

	

1066 	1,477 	1,439 	1,376 	1,761 	1081 	1,839 

1,062 968 1,005 891 1004 1 1 159 1002 

1,255 1 1 008 979 915 1,344 1,522 1,528 

327 213 218 275 245 351 302 

3,948 3,227 3,225 3,690 3,417 3,297 3,320 

2,602 2,241 2,187 2,422 2,427 2,625 2,488 

15,829 33,482 1.3,451 14,126 15,158 14,060 15,599 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, pluthing and 
heating equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

. 

Regions 

11 Newfo.adland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brtrswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluthia 

21 Yukon and Northwest Territories 

144 139 143 163 180 189 179 

37 35 35 39 39 41 40 

311 281 286 319 352 367 373 

229 203 207 215 256 266 270 

3,795 3,306 3,250 3,376 3 3,797 4459 4008 

6 1 799 5,653 51489 5,914 6,262 6,588 62395 

484 426 426 442 499 535 523 

423 391 398 452 517 534 511 

1,423 1,227 1,242 1,310 12359 1,455 1,371 

2,166 11805 1,760 1,881 1 3,881 2006 1 1 909 

17 17 16 17 16 19 20 



N °  

Groupe do coerce - Canada 

Produits alimentaires, boissoris, 1 
niédicaments at tabac 

Vêtemen*s at articles do mercerje 2 

Articles mnagers 3 

Véhicules automobiles, piôces at 4 
accessoires 

Métaux, articles do quincaillerie, 5 
materiel de plotherio at do 
chauffage 

Bojs at matériaux do construction 6 

Machines, materiel at fournitures 7 
agr icoles 

Autres t,chinos, materiel at 8 
fourn i tures 

Produits divers 9 

Total, onsesbia des coerces 10 

Vonies 

AUgUSt July June May April March Year 
1991 1991 1991 1991 1991 1991 1992 
AoGt Juillet Juin Mai Avrjl Mars Année 

$ millions 

30962 3 1 909 3,840 3,879 3,733 3,578 10,778 

504 411 268 320 327 392 1,226 

564 479 458 489 494 479 1,413 

1,702 1,645 1,803 1 1 955 1,865 1,923 4,882 

1 1 148 	1,111 	1,149 	1,162 	11023 	9801 	3,034 

1,575 13,592 1,647 1 1 650 1,297 1,081 

358 325 391 430 357 279 

31161 3,100 3,481 31341 3,356 31522 

2,334 2,267 2,630 2,932 2 1526 2,298 

15,309 14,838 15,666 16,158 14,978 14,532 

fl 

3,242 

759 

10,400 

7,029 

42,762 

190 178 165 165 143 142 

40 41 37 41 34 28 

380 386 410 405 368 342 

275 268 273 248 230 214 

3,957 32584 3,793 3,876 3,706 3,575 

6058 5,962 6,455 63.629 6,300 6,206 

524 548 512 598 489 425 

529 499 545 588 467 408 

1,380 1,424 1,517 1,591 11387 1,328 

1,854 1,928 1036 13,999 1,837 1 1848 

21 21 22 19 17 14 

Terre-Mauve 11 

tle-du-Princa-douard 12 

Nouvelle-cossa 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloia-Britanniqua 20 

Yukon at Territoires du Nord-Oues* 21 

426 

107 

878 

639 

10,351 

18,140 

1,336 

12212 

3,892 

5,731 

50 
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TABLEAU S. Ventes des imarchands do gras, non-désaisonnalisées, salon Is groupe do caerce at Ia 
region, Ilistorique 

Regions 



-1.5 	2.1 

-0.4 -1.0 

0.8 3.7 

-7.3 1.7 

-3.0 0.9 

0.9 2.4 

0.9 1.2 

-1.4 0.6 

-2.0 0.1 

-2.0 1.2 

. 

-12- 

TABLE 4. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group 

Inventories 

Stocks 

March I February  I January  I December 

Change from 
previous month 

Variation du 
mois pr6c6dent 

March February 
1992 1992 
Mars Fóvrier 

1992 1992 1992 1991 
Mars Févr jar Janvier D6ceuthre 

$ millions 

2,795 2,838 2,778 2,748 

857 860 868 823 

1,162 11152 1,110 1028 

3,363 3,627 3,568 3,523 

2,034 2,097 2,079 2,059 

2,402 2,381 2,325 2,271 

1,424 1 2411 1,394 1 1 396 
7,038 7,140 7,094 7,175 

3,007 3,070 3,067 3,042 

26,081 24,575 24,283 24,164 

No. 

Trade Group . Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 1  

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluith ing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 0-thor machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

TABLE 7. Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group 

SI- 

March 
1992 
Mars 

Inventories 

Stocks 

February 
1992 

Février 

January 
1992 

Janv ior 

December 
1991 

Dcembra 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

1.0 Total, all trades 

2,734 

865 

1 1 162 
3,545 

Z ,033 

2,526 

1 1489 
7,061 

3,098 

26,513 

$ .illians 

2,804 

862 

1 ,152 

3,762 

2,032 

2,428 

I ,437 

7,063 

3,154 

26,694 

2,728 

845 

1,110 

3,598 

2,003 

2,254 

1,381 

6,904 

3,055 

23,878 

2,734 

753 

1,128 

3,491 

1,958 

2,150 

1 1 380 
6,966 

2,958 

23,516 
1 The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 

in this table reflect the unadjusted data. 	 5 



Change from previous year 

Variation do lannéo précédente 

March February January 
1992 1992 1992 
Mars Février Janvier 

per cent -pourcentag. 

6.2 11.0 9.9 

13.8 16.4 19.8 

19.5 24.2 20.4 

-4.0 3.6 1.8 

9.2 17.4 18.1 

9.2 5.8 1.7 

3.5 -0.2 -1.8 

• 	 -0.2 4.5 2.5 

-2.7 -0.2 0.8 

• 	 2.7 6.4 5.1 

December 
1991 

Décembre 

Groups do commerce - Canada 

2.0 Produits alimentairas, boissons, médicaments 1 
at tabac 

11,8 Vétements at articles do niercerie 2 

10.6 Articles ménagers 3 

2.1 Véhicules automobiles, pièces at accessojros 4 

15.9 Métaux, articles do quincaillarie, matérial do 5 
plomberie at do chauf fag. 

-1.7 Bois at matériaux do construction 6 

-2.1 Machines, matérial at fournitures agricoles 7 

4.3 Autros machines, matérial at fournituras & 

-1.3 Produi*s divers 9 

3.4  Total, ensemble des coercos 10 
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TABLEAU 6. Stocks des •archands do gras, désaisonnalisés, solon Is groups do commerce 

Change from 
previous month 

Variation du 
niois précédent 

January Decoither 
1992 	1991 

Janvier DécanEra 

Change from previous year 

Variation do lannéo précédenta 

Marchl February Januaryl December 
1992 1992 1992 1991 
Mars Février Janviar DIconthre N°  

per cent-pourcentago Groups do cerce - Canada 

1.1 -0.5 6.9 9.4 11.3 3.1 Produits alimen*ajros, boissons, médicaments 1 
at tabac 

5.6 5.9 11.9 14.9 19.5 13.0 Vêtaments at articles do mercerjo 2 
-1.6 1.2 19.5 24.2 20.4 10.6 Articles mónagers 1  3 
1.3 -0.6 -4.2 1.9 -1.1 1.1 Véhicules automobiles, pièces at accessojres 4 
1.0 -0.4 11.7 17.7 20.1 17.4 Métaux, articles do quincaillarie, matérial do 5 

plomberie at do chauffage 

2.4 0.5 7.3 2.8 0.7 -1.7 Bois at ma*ériaux do construction 6 
-0.1 2.9 2.4 -0.7 -2.0 -3.2 Machines, matérial at fournitures agricoles 7 
-1.1 1.4 -0.1 3.9 3.0 3.5 Autros machines, nsa*ériel at fournitures 8 
0.8 3.8 -2.7 -0.9 0.2 -1.9 Produits divers 9 

0.5 1.2 2.7 5.4 4.8 3.1 Total, ensemble des coemorces 10 

TABLEAU 7. Stocks des marchands do gras, non-d6sajsonnal2s6s, salon is groups do coerce 

. 

La groups do corca dos articles ménagers no coata pas do variation saisonnièra. Ainsi, los chiffres qui 
apparaissent dans ca tableau représontent las données non-ajustées. 
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TABLE S. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group, Historical 

Inventories 

March February January Decether Novenâer October Septenóer 
1992 1992 1992 1991 1991 1991 1991 

No. liars Févriar Janvier Décembre Novenóre Octobra Septerthra 

Trade Group 	Canada $ •5llions 

1 Food, beverage, drug and tobacco 21.795 2,838 2,778 2,748 2,761 2,719 2 1802 
products 

2 Apparel and dry goods 857 860 868 823 777 778 770 

3 Household goods 1  1,162 12152 1010 1,128 1,116 1,140 1036 

4 Motor vehicles, parts and 3,363 3,627 3,568 3,523 3,544 3,448 3,387 
accessories 

5 Metals, hardware, plurthing and 2034 2,097 2479 21059 21.068 2 1022 1,944 
heating equipment and supplies 

6 Luaber and building materials 2,402 2 1381 2,325 2,271 2,260 2,261 2,239 

7 Farm machinery, equipment and 1 3,424 1,411 1,394 1,396 1,356 1,363 1,341 
supplies 

8 Other machinery, equipment and 7438 7,140 7,094 7,175 7,074 6,916 6,963 
supplies 

9 Other products 3,007 3,070 3,067 3,042 2,930 2,986 3,018 

10 Total, all trades 24,081 24,575 24,283 24,144 23,884 23,634 23,600 

A 

I- 

TABLE 9 • Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group, Historical 

Inventories 

March February January Decenther Noverther October Septerther 
1992 1992 1992 1991 1991 1991 1991 

No. Mars Févr jar Janvier Déceabre Novwithre Octobre Soptenthre 

Trade Group - Canada $ millions 

1 Food, beverage, drug and tobacco 2,734 2,804 2,728 21.734 2 3,795 2,792 2,844 
products 

2 Apparel and dry goods 865 862 845 753 687 712 762 

3 Household goods 1 1 162 1 1 152 11110 1 1 128 1 1 116 1,160 1,136 

4 Motor vehicles, parts and 3,545 3,762 3,598 3,491 3,394 3,384 3,394 
accessories 

5 Metals, hardware, plurthing and 
heating equipment and supplies 

2,033 2,032 2,003 1,958 1 1985 1,993 1,935 

6 Lusthar and building materials 2,526 2,428 2,254 21150 2,123 21152 23-209 

7 Farm machinery, equipment and 1,489 1,437 11381 1,380 1 1295 1 1300 1,303 
supplies 

8 Other machinery, equipment and 7,061 7,063 6,904 6,966 61951 6,885 6,975 
supplies 

9 Other products 3,098 3054 3 1055 21958 2,861 2,941 3407 

10 Total, all trades 26,513 24,694 23,878 23 1516 23,206 23,299 23 1 565 

The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 	* 
in this table reflect the unad)us*ed data. 

0 



Groupe do comaerce - Canada 

Produits alimentairos, boissons, médicamants 
at tabac 

Vêten,ents at articles do mercarie 

Articles m6nagers 1  

Véhicules automobiles, pièces at accessoiros 

Métaux, articles do quincailleria, matérial 
do ploeóere at do chauffage 

Bois at matériaux do construction 

Machines, matérial at fournitures agricoles 

Autres machines, matérial at fournitures 

Produjts divers 

Total, ens..ble des comae rces 

N o  

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

	

April 	March 

	

1991 	1991 

	

Avril 	Mars 
	

N o  

Groups do coerce • Canada 

Produits alimentairas, boissons, médicamants 
at tabac 

Vétements at articles do marcoria 

Articles ménagers 

Véhicules automobiles, pièces at accessoiras 

Métaux, articles do quincaillerie, matérial 
do ploab.rie at do chauffage 

Bois at matériaux do construction 

Machines, matérial at fournitures agricolas 

Autres machines, matérial at fournituras 

Produits divers 

Total, ensemble des coercas 

I 

2 

3 

4 

5 

6 

7 

8 

9 

10 

2,692 

802 

1 2 011  

3,493 

2,079 

2,238 

1 ,489 

7,253 

3,151 

24,208 

2,575 

760 

972 

3,693 

I ,862 

2,313 

1 ,439 

7,076 

3,185 

23,875 

121-70 

S TABLEAU S. Stocks des marchands do gras, désaisonnalisés, salon Is groupe da coaaerce, historique 

10 

	

August 	July 

	

1991 	1991 
Aot Juillet 

	

2,792 
	

2,722 

	

773 
	

784 

	

1,121 
	

1 ,084 

	

3,324 
	

3,334 

	

2,109 
	

2,074 

	

2,208 
	

2,185 

	

1,341 
	

1,348 

	

6,989 
	

7,071 

	

2,997 
	

3,070 

	

23,654 
	

23,671 

Stocks 

June May 
1991 1991 
Juin Mai 

$ millions 

2,716 2,788 

788 802 

1,075 1,061 

3,373 3,422 

2,026 2 3,077 

21219 21186 

1,351 1,386 

7,035 7,066 

3,078 3,097 

23,661 23,885 

	

April 	March 

	

1991 	1991 

	

Avril 	Mars 

	

2,683 
	

2,614 

	

791 
	

766 

	

1,011 
	

972 

	

3,392 
	

3,512 

	

2,000 
	

1,821 

	

2,168 
	

2,238 

	

1,405 
	

1,391 

	

7,130 
	

7,046 

	

3,064 
	

3,092 

	

23,644 
	

23,452 

TABLEAU 9. Stocks des archands do gras, in -désaisonnalisés, salon le group. 6. co..erc., S  historiqu. 

	

August 	July 

	

1991 	1991 
AoIt I Juillat 

	

2,813 
	

2,733 

	

830 
	

875 

	

1,121 
	

1 ,084 

	

3,249 
	

3,292 

	

2,142 
	

2,145 

	

2,223 
	

2,200 

	

1,319 
	

1,363 

	

7,088 
	

7,232 

	

3,014 
	

3,025 

	

23,798 
	

23,948 

Stocks 

June May 
1991 1991 
Juin 

$ .illioris 

2,680 2 3.771 

841 831 

1,075 1,061 

3,371 3,464 

2,065 2060 

2 3,323 2 1 288 

1,355 1 3.415 

7,093 7,211 

2,987 3,164 

23,791 24,366 

La groupe do coemerco des articles ménagars no coripte pas do variation saisorwière. Ainsi, las chiffres qui 
apparaissant dans ca tableau représentant las donnéas non-ajustéas. 

0 
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TABLE 10. Wholesale Merchants, Inventories.'Sales Ratio Seasonally Adjusted, by Trade Group 

Inventories/sales ratio 

Rapport stocks/ventes 

	

March 	February 	January 	December 

	

1992 	1992 	1992 	1991 
No 	 Mars 	Février 	Janvier 	Décanthre 

Trade Group 	Canada 

1 Food, beverage, drug and tobacco products 0.74 0.74 0.72 0.71 

2 Apparel and dry goods 2.24 2.27 2.34 2.24 

3 Household goods 2.25 2.21 2.07 2.16 

4 Motor vehicles, parts and accessories 1.94 2.18 2.10 2.08 

5 Metals, hardware, plumbing and heating 1.96 1.97 1.92 1.94 
equipment and supplies 

6 Lumber and building materials 1.67 1.68 1.66 1.78 

7 Farm machinery, equipment and supplies 4.04 4.23 4.14 4.31 

8 Other machinery, equipment and supplies 2.01 2.06 2.07 2.02 

9 Other products 1.17 1.22 1.23 1.20 

10 Total, all trades - 	 1.57 1.62 1.59 1.59 

. 

TABLE 11. Wholesale Merchants Sple Rsspons. Fraction and Coefficient of Variation 
for Inventories 

Response fraction 

Fraction de répons. 

March February January December 
1992 1992 1992 1991 
Mars Février Janvier Décembre 

80.7 81.2 81.6 83.1 

64.7 69.4 71.2 68.1 

86.5 86.9 73.4 87.7 

76.8 84.0 80.9 78.3 

77.5 80.6 81.7 80.4 

73.4 75.1 77.0 72.9 

70.4 81.4 84.0 85.6 

78.8 84.2 84.6 82.1 

72.0 71.1 69.5 73.4 

76.6 80.4 79.8 79.6 

No. 

Trade Group - Canada 

I Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

0 
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TABLEAU 10 • Marchands do gras, rapport stacks/vontos désaisonnalisé, solon lo graupa do caorca 

Inventories/sales rat 10 

Rapport stocks/vontes 

	

March 	February 	January 	December 

	

1991 	1991 	1991 	1990 

	

Mars 	Février 	Janvier 	Décembre N' 

Groupe do coarc. - Canada 

0.71 0.72 0.71 0.73 Produits alimontairos, bojssons, medicaments I 
at tabac 

2.32 2.28 2.56 2.42 Vétuments at articles do morcarie 2 
2.11 2.03 1.94 2.05 Articles ménagers 3 
2.04 2.12 2.20 2.00 Véhicules automobiles, pieces at accessojres 4 
1.91 1.97 1.87 1.64 Métaux, articles do quincaillerie, materiel do 5 

ploiitherie at do chauffage 

1.82 2.01 1.95 1.83 Bois at ma*ériaux do construct ion 6 
4.32 4.87 5.67 4.34 Machines, materiel at fournitures agricoles 7 
2.24 2.35 2.36 1.93 Autras machines, matérial at fournitures 8 
1.31 1.29 1.31 1.28 Produits divers 9 

1.65 1.70 1.71 1.58 Total, ensauble des coorces 10 

TABLEAU 11 • Marchands do gros, traction do r4pansa do I 'échantill.on at coefficient do variation 0 dos stocks 

Coefficient of variation 

Coefficient do variation 

	

March 	February 	January 	December 

	

1992 	1992 	1992 	1991 

	

Mars 	Févrior 	Janv jar 	Décambre 

Groups do coerce - Canada 

8.0 8.0 7.5 7.3 Produits alimentaires, boissons, médica.ents 1 
at tabac 

10.2 9.4 9.1 9.5 Vêtements at articles do morceris 2 
5.5 6.2 5.9 6.2 Articles ménagers 3 
3.7 3,3 3.2 3.4 Véhicules automobiles, pieces at acoessojras 4 
4.8 5.1 5.7 5.8 Métaux, articles do quincaillerie, .matCriel do 5 

ploitherie at do chauffago 

7.5 8.2 7.8 8.0 Bois at isatérlaux do construction 6 
14.4 14.5 15.5 14.4 Machines, materiel at fournituras agricoles 7 
12.1 11.4 11.4 11.1 Autros machines, matérial at fournitures 8 
12.3 12.7 12.9 12.6 Produits divers 9 

4.2 4.0 4.0 4.0 Total, enseubla des comoorces 10 

S 
0 

4 

N' 

0 
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