
• 

• 

ErE 
• VA 

11110111111, 

Catalogue 63-008 Monthly 

Wholesale 
Trade 
April 1992  

Catalogue 63-008 Mensuel 

Commerce 
de gros 

Avril 1992 
&'rATISTIOU F- tirt  

CANADA 

LIBRARY 

RIEL1OTHEQ 

1 

I I Statslics Statistque 	
'9.I Canacta + 	Canada Canada 



Data in Many Forms... 

Statistics Canada disseminates data 10 a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Naps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
IS possible through CANSIN, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Wholesale Trade Section, 
Industry Division, 

Des données sous plusieurs formes... 

StatiStlqUe Canada diffuse les aonnées sous formes 
diverses. Outre 1e5 publications, des totalisations 
habituelles et spéciales soot offertes sur imprimes 
dordinateur, sur cicrofiches et microf:lms et sur 
bandes magnétiques. Des cartes et dautres documents 
de référence géographiques sont disponibles pour cer -
tames sortes de données. .' accès dmrec 
données agrégées est possible par Ic trucnement. ae  
CANSIN, Ia base de données ordinolinque et le syst6me 
dextraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignetneots au sujet de cette 
publication ou de statistiques et services connexes 
doivent étre adressées : 

Section du commerce de gros, 
Division de lindustrie, 

El 

Statistics Canada, 	Ottawa, 	K1A 0T6 	(Telephone: Statistique 	Canada, 	Ottawa, 	K1A 0T6 (téléphone: 

951-3540) or to the 	Statistics Canada 	reference 951-3540) ou au centre de consultation de Statistique 

centre iO: Canada a: 

St. John's 	(772-4073) 	Winnipeg 	(983-4020) St. 	John's 	(772-4073) 	Winnipeg (983-4020) 

Halifax 	(426-5331) 	Regina (780-5405) Halifax 	(426-5331) 	Regina (780-5405) 

Montreal 	(283-5725) 	Edmonton (495-3027) Montréal 	(283-5725) 	Edmonton (495-3027) 

Ottawa 	(951-8116) 	Calgary (292-6717) Ottawa 	(951-8116) 	Calgary (292-6717) 

Toronto 	(973-6586) 	Vancouver (666-3691) Toronto 	(973-6586) 	Vancouver (666-3691) 

Toll-free 	access is 	provided in all 	provinces Un service d'appel interurbamn sans frais est offert, 

and 	territories, 	for users who reside 	outside dans toutes les 	provinces et 	dans les err:toires, 

the 	local 	dialing 	area of any of the regional aux utilisateurs qui habitant A l'extérieur des zones 

reference centres. do counication locale des centres régionaux de con- 
sultation. 

Newfoundland and Labrador 1-800-563-4255 Terre-Neuve et Labrador 1-800-563-4255 

Nova Scotia, New Brunswick Nouvelle-Ecosse, Nouveau-Brunswick 
and Prince Edward Island 1-800-565-7192 et Ile-du-Prmnce-Edouard 1-800-565-7192 

Quebec 1-800-361-2831 Quebec 1-800-361-2831 

Ontario 1-800-263-1136 Ontario 1-800-263-1136 

Manitoba 1-800-542-3404 Manitoba 1-800-542-3404 

Saskatchewan 1-800667-7164 Saskatchewan 1 -8006677164 

Alberta 1-800-282-3907 Alberta 1-800-282-3907 

Southern Alberta 1-800-472-9708 Sud de l'Alberta 1-800-472-9708 

British Columbia Colombme-Britanniqi.le 
(South and Central) 1-800-663-1551 (sud et centrale) 1-800-663-1551 

Yukon and Northern B.C. 	(area Yukon et nord de la C.B. 	(territoire 

served by NorthwesTel Inc.) Zenith 08913 desservi par la NorhtwesTel Inc.) Zenith 08913 
Northwest Territories Territoires du Nord-Ouest (territoire 

(area served by desservi par la NorthwesTel 
NorthwesTel Inc.) 	Call collect 403-495-3028 Inc.) 	Appelez a frais virés au 403-495-3028 

I 

How to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Publication Sales, Statistics Canada, Ottawa, 
K1A 0T6. 

1(613)951-7277 

Facsimile Number 1(613)951-1584 

National toll free order line 1-800-267-6677 

Toronto 
Credit card only (973-8018)  

Comment commander les publications 

On peut se procurer cette publication et les autres 
publications de Statistique Canada auprés des agents 
autoriséS et des autres librairies locales, par len-
tremise des bureaux locau.x de Statistique Canada, ou 
en écrivant a la Section des ventes des publications, 
Statistmque Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

Numéro du bélinoqraphe 1(613)951-1584 

Commandes: 1-800-267-6677(sans frais partout au Canada) 

Toronto 
Carte de credit seulement (973-8018) 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses 
and governments. Accurate and timely statistical 
information could not be produced without their 
continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
reoose sur un partenariat bien établl entre 
Statistique Canada et Ia population, es entreprises 
et les administrations canadiennes. Sans cette 
collaboratIon et cette bonne volonté. il serait 
impossible de produire des statistiques précises 
et actuelles. 



S 
Symbols 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriats or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

a The reader is asked to note that the data 
are either based on a response which falls 
below the usual standard f or publication or 
have a greater degree of variability than 
normal associated with them due to list 
structure changes i.e., birth/death 
adjustments and classification changes, and 
should therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series, are avail-
able to the public from Statistics Canada's 
computerized data bank CANSITI (Canadian Socio-
Economic Information Management System) via 
terminal, on computer printouts, or in machine 
readable form. For further information, contact 
the Cansia staff, Statistics Canada, Ottawa, 
K1A 0Z8 (telephone 613-951-8200), or the 
regional advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of: 

• P.N. Triandafillau, Director, 	Industry 
Division 

Nses, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

Bordelaau, Chief, 	Wholesale Trade 
Section, Distributive Trades Sub-division, 
Industry Division 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for 
Printed Library Materials, ANSI Z39.48 - 1984. 

Signes conventionnels 

Los signes sujvants sont employés unifor'nément 
dans cette publication de Statistique Canada: 

nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

x confidentiel en vertu des dispositions do la Loi 
sur la statistique relatives au secret. 

a Le lecteur est prió de noter que los données son* 
fondées sur des rIponses qui ne satisfont pas è 
la norme habituelle exigée pour la publication ou 
que celles-ci ant une plus grande narge 
d'inconsistance que l'on devrait normalement 
obtenir, et cc, a cause de la structure de la 
liste, c'es±-à-dire des ajustements dGs aux 
creations at aux disparitions et des changements 
dans le classement; elles doivent par consequent 
être utilisées avec circonspection. 

NOTA 

Les chiffres ayant été arrondis, los totaux no 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

La banque do données informatisCes de Statistique 
Canada CANSI1I (système canadien dinformation socio-
Iconomique) fournit au public toutes los statistiques 
actuelles et historiques sur le Commerce do gros 
(ma*rice nos 0059, 0061, 0648, 0649), et sur ds 
nombreuses autres sines, par le biais d'un terminal, 
d'i.primós d'ordinateur ou do supports ordinolingues. 
Pour plus do rens.ign..ents, s'adresser au personnel 
de CANSItI, Statistique Canada, Ottawa, K1A 0Z8 
(téléphone 613-951-8200), ou aux conseillors des 
buresux de Statistigue Canada situis a travers le 
Canada. 

Cette publication a Ô+é ridigóe sous la direction do: 

• P.N. Triwdafill.ou, directeur, 	Division do 
1 • industrie 

Nes, directeur adjoint, Sous-division des 
comuierces 	do 	distributions, 	Division 	do 
lindustrie 

Bordeleau, chef, Section du co.merce da gros, 
Sous-division des commerces do distributions, 
Division de lindustnis 

Le papier utilisi dans Ia presente publication repond aux 
exigences minimales de I'American National Standard for 
Information Sciences Permanence of Paper for Printed 
Library Materials, ANSI Z39.48 - 1984. 
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This publication presents estimates of monthly 
sales of wholesale merchant establishments for 
Canada, each province and for the Yukon and 
Northwest Territories combined. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

Sales figures are on a net basis 	gross 
sales less returns, adjustments and discounts) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods owned by others are 
excluded. 

Inventory figures are the value of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

The estimates contained in this publication 
are derived from a redesigned monthly survey 
which incorporates a revised list of wholesale 
businesses. For a more detailed discussion of 
the new survey methodology see Appendix II. 

Establishments in wholesale trade are primari-
ly engaged in selling merchandise to retail-
ers, to other wholesalers, to industrial, com-
mercial, institutional and professional users, 
to farmers for use in farm production, and for 
exports or acting as agents or brokers in 
buying or selling merchandise to such persons 
or organizations on a commission basis. 

However sales to end-users of certain com-
modities lusually capital or investment (non-
consumer) goods) such as computer equipment, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial 
vehicles, and all types of machinery and 
equipment are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I. 

Users should note that each month, unless 
otherwise indicated, this publication will 
contain preliminary estimates for the current 
month and revised estimates for the preceding 
month for the unadjusted series. The estimates 
of the seasonally adjuted series are revised 
for the preceding three months. 

La présente publication donna des estimations 
des ventes mensuelles des établissements Is 
commerce da gras pour Is Canada, las provin-
ces, Is Yukon at los Territoires du Nord-
Ouest ensemble. En plus des ventes totaies. 
elle contient des données ventilées pour ies 
ventes at las stocks, ainsi qua les rapports 
entre las stocks at las ventes, selon las 
grands groupes do commerce établis par la 
Classification type des industries do 1980. 

Las chiffres concernent los vontes nettes 
(ventes brutes diminuées des rendus, des ra-
bais at des escomptas), a credit ou a camp-
tant, sans las taxes percues. Sont incluses 
las commissions obtenues par los grossistes 
faisant aussi fonction dagents, mais non las 
ventes de marchandises appartenant a dautras 
entreprises. 

Las données sur las stocks représentent la 
valaur des marchandises possédées at détanues 
pour la revente. Sont inclus ±ous las stocks 
an transit ou an consignation. No sont pas 
omptées los marchandises possódées at déte-

nues a l'éLrangar, ainsi quo las stocks déte-
nus an consignation pour los autres. 

Los estimations contenues dans la présenta 
publication sont tirées dune enquête men-
sualle remaniée, qui so fonda sur une listo 
révisée des établissements do commerce do 
gros. Lappendice II traite an detail de la 
méthodologie employee pour lenquête. 

Los établissements dont lactivité principale 
eat Is commerce do gras vendant des nsarchandi-
sos a des détaillants, 5 dautres grossistos, 
a des industrials, a des commorçants, a des 
établissements publics, a des professionnels, 
a des agriculteurs sil sagit do marchandisos 
destinéos a la production agricolo, at a dau-
tres pays ou encore vendent des marchandisas 
ou an achatent pour Is compto dau*rui, a 
titre dagonts ou do courtiers, moyannant uno 
commission. 

Par ailleurs, on attribue toujours au commerce 
do gras las ventes do certains produits a 
lutilisateur final (habituellemont lea biens 
déquipement ou dinvestissoment), par example 
Is matérial informatique, las alimonts pour 
animaux, las somences at los autres fournitu-
res agricoles, 1w bois at los matériaux do 
construction, las camions at lea véhicules 
commorciaux, at tous los genres do machines at 
da materiel. Lappendica I contient lensemble 
des definitions at dos concepts. 

L'utilisateur devrai+ noter qua la publication 
renfermara tous los mois, a coins dindication 
contraire, lea estimations provisoires pour Is 
mois an cours at lea estimations réviséos du 
sois précédent pour los series non désaisonna-
liséms. Las estimations des series désaisonna-
lisées sont révisées pour los trois mois pré-
céclents. 
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Chart 1 	 Graphique 1 

Wholesale Merchants Sales 	 Ventes des marchands de gros 
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Chart 2 	 Graphique 2 

Wholesale Merchants Inventories 	 Stocks des marchands de gros 
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Chart 3 	 Graphique3 

Wholesale Merchants Sales by Trade Group, 	Ventes des marchands de gros par groupe 
April 1992 	 de commerce, avril 1992 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois precedent 

(Seasonafly Adjusted) 	 (Désaisonnalisées) 
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Graphuque 4  

Wholesale Merchants Sales by Province, 	 Ventes des marchands de gros par province, 
April 1992 	 avril 1992 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois precedent 
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Highljghts 

Seasonally Adust.d Sales 

Preliminary estimates indicate that whole-
sale m.rchants sales were $15.3 billion in 
April unchanged from the previous month. 
This follows a 0.9Z rise recorded in March 
and a decline of 0.2Z in February. 

Sales performance was mixed as five of the 
nine trade groups reported lower sales in 
April. In terms of dollar impact, the 
decreases were lad by suppliers of other 
machinery, equipment and supplies (-2.1Z), 
wholesalers of "other products" (farm and 
paper products, agricultural supplies, in-
dustrial and household chemicals, etc.) down 
2.2Z, and merchants of lumber and building 
materials (-1.7Z). For the latter group this 
is the first decline since January. Temper-
ing declines were higher sales registered by 
wholesalers of food, beverage, drug and 
tobacco products (+1.7Z) and motor vehicles, 
parts and accessories (+3.17). 

Regionally, in termS of dollar impact, Brit-
jsh Columbia registered an increase of 2.1k 
while the most notable sales decreases were 
recorded in Ontario (-O.8Z). 

Seasonally AdjIsted Inventories 

• In April, wholesale merchants inventories 
were $24.3 billion, up 0.9? from the previ-
ous month. - 

The ratio of inventories-to-sales at the and 
of April was 1.59:1, up from the 1.57:1 
recorded the month bef or.. 

Faits saillants 

Ventes désaisonnalisêes 

• Les estimations préliminaires indiquent que 
las ventes des marchands de gros sélèvent 
$15.3 milijards an avril, le même niveau qua 
le mois prcdent. Cool fait suite a un gain 
de 0.9Z at une baisse de 02X anregistrés 
rospectivoment pour las mois de mars at de 
février. 

En avril, l'effet sur los ventes variait 
dun groupe de commerce a lautre alors qua 
cinq des neuf groupes enregistraient des 
baisses. Les diminutions las plus fortes sur 
lensemble des ventes, par ordre dimportan-
ce on dollars, proviennent des fournisseurs 
an autres machines, matérial at fournitures 

les grossistes an "produit divers" 
(produits agricoles at de papiers, fourni-
tures agricoles, produits chimiques dusaga 
ménager at industrial, etc.), soit -2.2Z, 
ainsi que las fournisseurs do bois at maté-
riaux da construction (-1.7). Ces groupes 
ont enregistré leur premiere diminution 
dapuis le debut de lannée. Cepandant, les 
grossistes de produits alimen*aires, bois-
sons, médicaments at tabac (+1.7) at ceux 
des véhicules automobiles, pièces at acces-
soires (+3.1Z) ont contrebalancé les bais-
ses. 

A léchella régionale at par ordr dimpor-
tance an dollars, la Colombie-Britannique a 
rapporté une hausse d. 2.1Z tandis qua 
lOnkario a subi la plus forte baisse, soit 
-o .8Z. 

Stocks désaisonnalisAs 

En cyril, les stocks des marchands de gros 
sélèvent C $24.3 milliards, an hausse de 
0.9X comparativement au mois précédent. 

• La rapport des stocks sur las ventes C la 
fin davril a augmanté a 1.59:1, comparati-
vement i 1.57:1 is mois précident. 

fl 
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TABLE 1. Wholesale Merchants Sales, Seasonally Ad3usted, by Trade Group and Region 

Change from 
Sales previous month 

Year-to- 
Ventes date Variation du 

mois précéclent 
1992 

April March February January Cuim.ilatif April 	Marcn 
1992 1992 1992 1992 1992 	1992 

No. Avril Mars Fêvrier Janvier Avril 	Mars 

Trade Group - Canada $ ujilions 

1 Food, beverage, drug and tobacco 3,878 3,813 3,849 3,874 15,414 1.7 	-0.9 
products 

2 Apparel and dry goods 367 379 377 370 1,494 -3.0 	0.6 

3 Household goods 542 522 527 538 2 3.129 3.7 	-0.8 

4 Motor vehicles, parts and 1 2808 1,753 1,658 1,714 6032 3.1 	5.8 
accessories 

5 Metals, hardware, pluebing and 1,084 1,048 1,075 1,088 4,295 3.4 	-2.5 
heating equipment and supplies 

6 Lu,ther and building materials 1,402 1,427 1,408 1,392 5,628 -1.7 	1.3 

7 Farm machinery, equipment and 355 359 336 338 1 ,388 -1 .3 	6.7 
supp 1 ims 

8 Other machinery, equipment and 3,404 3,475 3,446 3,423 13,748 -2.1 	0.9 
supplies 

9 Other products 2,497 2,552 2,518 2,492 10,060 -2.2 	1.3 

10 Total, all trades 15 1335 15,329 15,193 15,231 61,088 - 	 0.9 

Regions 

11 Newfotr,dland 158 157 162 162 638 0.9 -3.1 

12 Prince Edward Island 42 41 41 40 163 2.9 -0.2 

13 Nova Scotia 323 313 336 348 1 1 320 3.2 -7.0 

14 New Brtaaswick 257 251 246 247 1,001 2.4 2.3 

15 Quebec 3,742 3,735 3,696 3,677 14,850 0.2 1.0 

16 Ontario 6,333 6 2,382 6 3,324 6,356 25,394 -0.8 0.9 

17 Me'itoba 501 518 506 503 2 1028 -3.3 2.4 

18 Saskatchewan 448 453 470 473 1,845 -1.0 -3.7 

19 Alberta 1,443 1,433 1,398 1,424 5,698 0.7 2.5 

20 British Coluebia 2,070 2 1028 1 1 996 1,980 8,075 2.1 1.6 

21 Yukon and Northwest Territories 18 19 19 20 77 -5.7 0.5 



MIM 

• TABLEAU 1. Vontes dos sarchands do gras, désaisannaliséss, solon is groups do coarce at la 
reg3on 

Change from 	Change from previous year 
previous month 

Variation du 	Variation do lannée précódon*e 
mois précédent  

Year-to- 

	

February January 	April 	March February January 	date 
1992 	1992 	1992 	1992 	1992 	1992 	1992 

	

Février Janvier 	Avril 	Mars Février Janvior Cuim.ilatif 

per cent-pourcentaga - Groups do co mmerca - Canada 

-0.6 0.5 5.4 3.7 7.4 10.5 6.7 Produits alimenkairos, boissons, 
médicaments at tabac 

1.7 1.0 10.1 14.8 14.5 30.4 17.0 Vékemonks at articles do mercerie 	2 

-2.2 3.0 8.9 13.6 15.1 13.1 12.6 Articles ménagers 	3 

-3.3 1.3 4.9 2.0 -1.0 4.7 2.6 Véhicules automobiles, pièces at 	4 
accassoires 

-1.2 2.5 10.6 9.8 18.8 17.5 14.1 articles 	S 

N o  

1.1 8.9 11.2 16.2 21.9 17.4 

-0.6 4.5 17.0 11.5 15.4 34. 

S 
0.7 -3.7 4.8 lOb 18.0 17.1 

1.0 -1.8 2.2 8.2 5.1 6.4 

-0.2 0.2 6.0 8.0 10.8 12.6 

- - -3.3 1.3 2.3 5.1 8.6 

1.5 7.1 18.8 33.5 40.4 39.9 

-3.2 6.8 -7.9 -8.3 3.0 11.9 

-0.5 10.6 10.4 7.2 7.2 10.0 

0.5 -1.3 3.9 5.4 8.8 8.3 

-0.5 -0.2 5.2 8.4 12.1 14.2 

0.5 1.7 3.8 15.4 11.8 19.6 

-0.6 -3.0 -1.3 -0.7 4.4 13.6 

5 -1.9 3.7 7.9 6.1 3.2 5.4 

0.8 0.7 16.3 17.2 19.8 19.9 

-4.4 1.6 13.3 42.1 23.7 40.8 

materioi as p.Lo0r1B 
chauffage 

16.6 Bois at makériaux do construction 	6 

18.9 Machines, materiel at fournitures 	7 
agricoles 

12.4 Autros machines, materiel at 	8 
fourn itures 

5.4 Produits divers 	9 

9.3 Total, ensauble des cerces 	10 

Regions 

Terre-Mauve 11 

le-du-Princa4douard 12 

P4ouvello-Ecossa 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloobie-Britarwique 20 

Yukon at Territoires dii Norcl-Oues* 21 

4.3 

32.4 

-0.7 

8.7 

6.5 

9.8 

12.4 

3.8 

5.6 

18.3 

29.2 
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TABLE 2. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region 	0 
April 
1992 

No. 	 - 	Avril 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 
	3,955 

2 Apparel and dry goods 
	 354 

3 Household goods 
	 520 

4 Motor vehicles, parks and accessories 
	2,005 

5 Metals, hardware, pluebing and heating 
	1,113 

equipment and supplies 

6 Lueber and building materials 
	1,425 

7 Fare machinery, equipment and supplies 
	440 

8 Other machinery, equipment and supplies 
	3,511 

9 Other products 
	 2,599 

10 Tetal, all trades 
	 15,923 

Sales 

Vantes 

March February 
1992 1992 
Mars Février 

$ •All ens 

3,674 3,471 

476 437 

526 441 

1064 1,477 

1,065 968 

1,253 11008 

335 213 

3,942 3,227 

2,603 2,241 

15,837 13,482 

January Year-to-date 

	

1992 	1992 

	

Janvier 	Cuou1a*v 

3,639 

313 

447 

1 ,439 

I ,00S 

979 

218 

3,225 

2,187 

13,481 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Piitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluaáia 

21 Yukon and Northwest Territories 

141 140 139 143 

41 37 35 35 

329 308 281 286 

247 232 203 207 

3,837 3,808 3,306 3,250 

63,708 6,797 53,653 5,689 

516 495 426 426 

434 401 391 398 

1,499 1,432 1,227 1,242 

2,155 22169 11805 1,760 

18 20 17 16 



. 
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TABLEAU 2 • Ventes des .archands do gros, non -désasonna1isées, solon Is groupo do cmorco et Ia 
region 

Change from previous year 

Variation do lannée précédente 

April March February January Year-to-date 
1992 1992 1992 1992 1992 

Avril Mars Février Janvior Cuimilatif 

per cont-pourcentage Groupe do coerce - Canada 

6.0 2.7 7.6 11.0 6.7 Produits alimentaires, boissons, médicaments 1 
at tabac 

8.1 21.6 18.7 23.9 17.9 Vê*emon*s at articles do mercorie 2 

5.3 9.6 9.5 10.2 8.5 Articles ménagers 3 

7.5 2.1 -1.3 2.9 3.0 Véhicules automobiles, pi&ces at accessoires 4 

8.8 8.6 14.0 14.2 11.2 Métaux, articles de quincaillerie, matérial 5 
do plomberie at do chaulf age 

9.9 15.9 18.5 13.5 14.0 Bois at nimtériaux do construction 6 

23.0 20.2 10.8 29.3 20.9 Machines, materiel at fournituras agricoles 7 

4.6 11.9 17.3 14.1 11.6 Autres machines, matérial at fournitures 8 

69 13.3 5.6 4.6 6.5 Produiks divers 9 

6.3 9.0 10.0 10.6 8.8 Total, ense.ble des coerces 10 

Regions 

-1.2 -1.5 4.5 7.8 2.2 Terre-Mauve 11 

20.2 29.6 39.9 34.0 30.0 Ho-du-Princa-Edouard 12 

-10.8 -9.9 3.2 10.1 -3.1 Nouvelle-cosse 13 

7.1 8.2 4.3 5.7 6.4 Nouveau-Brunswick 14 

3.5 6.5 7.4 4.8 5.5 Québec 15 

6.5 9.5 10.6 13.3 9.8 Ontario 16 

5.5 16.3 12.7 15.7 12.1 Manitoba 17 

-7.1 -1.8 7.0 7.5 0.8 Saskatchewan 18 

8.0 7.8 4.3 5.8 6.6 Alberta 19 

17.3 17.4 19.6 17.2 17.8 Colombie-Britannique 20 

6.7 37.1 26.6 35.9 25.2 Yukon at Territoires du Nord-Ouesk 21 



April 
1992 

No. 	 Avril 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluebing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

87.8 

87.7 

87.6 

91.2 

74.8 

86.5 

71.9 

84.1 

83.1 

85. 1 

-6- 

TABLE 3. Wholesale Nerchants Sple Response Fraction and Coefficient of Variation for Sales 

Response fraction 

Fraction cle réponse 

March February 
1992 1992 
Mars Février 

per c.nt-pourcentaga 

90.4 88.8 

88.8 90.7 

94.7 94.0 

92.9 91.0 

86.7 88.5 

89.7 89.2 

80.5 83.2 

89.9 92.7 

90.7 86.4 

90.2 89.8 

E 
January 

1992 
Janv ier 

88.3 

89.4 

95.6 

88.2 

81.3 

89.7 

87.6 

92.2 

88.1 

89.1 • 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brta,swick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluebia 

21 Yukon and Northwest Territories 

86.5 91.1 91.2 93.6 

86.5 86.1 90.6 92.0 

82.1 89.7 91.3 92.7 

88.6 91.2 91.4 93.7 

86.5 93.6 93.5 91.1 

85.2 89.5 87.5 87.5 

85.8 89.6 91.6 89.9 

79.4 81.8 86.3 89.5 

84.0 85.8 89.9 89.7 

84.5 91.2 90.4 88.3 

66,1 60.6 67.4 73.2 

E 
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S 
TABLAU 3. Marchands d• gros, fraction do rèpons. 4o l'óchantillon at coo-f-f iciont do variation 

dos vant•s 	 - 

. 

Coefficient of variation 

Co.fficient do variation 

April P%archi February 
1992 

Januar 
199 1992 

Avril 
1992 
P'ars Fóvrier Janvier 

per cent - pourcantaga 

5.4 5.5 	 5.3 5.9 

7.5 11.7 	15.9 10.9 

7.7 9.6 	 9.8 8.8 

3.4 2.7 	 2.7 3.0 

6.0 6.0 	 6.4 7.4 

9.2 8.3 	 8.1 8.1 

12.1 10.2 	11.3 11.8 

8.4 7.5 	 9.3 8.1 

10.1 7.6 	 7.3 8.4 

3.0 2.8 	3.2 2.8 

8.0 8.4 	 8.9 9.1 

10.7 10.8 	 9.6 7.7 

5.3 5.0 	 3.4 5.0 

7.7 9.1 	 8.0 8.3 

5.5 4.4 	 5.6 6.9 

5.0 4.4 	 4.4 4.4 

5.6 6.7 	 5.4 6.3 

7.5 6.9 	 6.3 5.4 

5.5 5.3 	 4.2 4.2 

12.8 12.4 	10.3 12.1 

9.6 8.7 	 9.5 7.8 

R69ions 

Terre-Mauve 11 

fle-&-Princa-douard 12 

P4ouv.11e-Ecoss. 13 

Nouv.au-Bri.zsmick 14 

Québ.c IS 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloabie-8ritarwique 20 

Yon at Torritojras du Nord-Ouest 21 

4 0 

Groupa do ccorca Canada 

Projits aliaontaires, boissons, módica.snts 	1 
at tabac 

Vêt.sn*s at articles do .orcario 	 2 

Articles ménagers 	 3 

V6hiculas automobiles, piIcas at accessoiros 	4 

Mótaux articles do quincaillari., ,tat6riol 	S 
do pioutharie at do chauffage 

Bois at .atériaux do construction 	 6 

Machines, itóriel at fournitures agricoles 	7 

Autras machines, matérial at fournitures 	8 

Proójits divers 	 9 

Total, ensemble des cc.rc.s 	 10 
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TABLE 4. Wholesale Merchants Sales, Seasonally Ad3usted, by Trade Group and Region, Historical 	0 
Sales 

April Marchl February January Daceeber November October 
1992 1992 1992 1992 1991 1991, QQ1 

Avril Mars Fóvrier Janviar Oócembraj Noventhre! Octobre 

$ millions 

3,878 3,813 3,849 3,874 3,854 3,871 3,845 

367 379 377 370 367 384 376 

542 522 527 538 523 549 549 

1,808 1,753 1,658 1,714 12692 1,701 1,735 

1,084 1 2 04.8 1,075 1 1 098 1,062 1 1,075 1,071 

1,402 1,427 1,408 1,392 1,278 1,388 1,366 

355 359 336 338 324 300 306 

3,404 3,475 3,446 3,423 3,555 3,396 3,336 

2,497 2 1552 2,518 2,492 2,539 2,460 2,455 

15,335 15,329 15,193 15,231 15,194 15,121 15,040 

Mo. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parks and 
accessories 

5 Metals, hardware, pling and 
heating equipment and supplies 

6 Lusther and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 Now Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Colia 

21 Ycon and Northwest Territories 

158 157 162 162 167 167 

42 41 41 40 37 39 

323 313 336 348 325 365 

257 231 246 247 223 248 

3,742 3,735 3,696 3,677 3,727 3,745 

62333 6,382 6 3.324 6,356 6,369 6,254 

501 518 506 503 495 511 

448 453 470 473 488 497 

1,443 1,433 1,398 1,424 1,374 1 3,372 

2,070 2 1 028 1,996 1 1 980 1,968 1,905 

18 19 19 20 20 19 

165 

38 

361 

242 

3,727 

6,197 

502 

496 

1,387 

1,906 

18. 



Groupe do caorce - Canada 

Procluits alimentaires, boissons, médicaments 1 
at tabac 

Vètemen*s at articles do mercerie 2 

Articles ménagors 3 

Véhiculos automobiles, pièces at accessoiras 4 

Métaux, articles de quincaillerie, matérial 5 
de plotherie at do chauffage 

Bois at ,ma'tériaux do construction 6 

Machines, matérial at fournitures agricolas 7 

Autres machines, materiel at fournitures 8 

Produits divers 9 

Total, ensmeble des cameerces 10 
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TABLEAU 4. Ventos 	 . des narchands do qras, désaisonnalisées, solon Ia groupa do co.erca et la •  
region, historique 

Ventes 

Septe,ther August July June May April 
1991 1991 1991 1991 1991 1991 

Septenthre AoQt Juillet Juin Mai Avril $ millions 
3,869 39841 3,798 3,795 3,710 3,680 

374 365 369 361 382 334 

544 554 541 510 506 498 

1,798 1,790 1,748 1,748 1,749 1,724 

1089 1026 1,133 1019 1 1 061 980 

1,373 1,381 1,372 1,349 1,356 1,261 

303 305 293 324 339 303 

3,339 3,358 3 1 311 3 1 336 3,268 3,247 

4449 2,426 2,412 2,419 2,431 2,443 

15,137 15,147 14,978 14,962 14,802 14,468 

Regions 

Terre-Nouve 11 

le-du-Princa4douard 12 

Mouvollo-Ecosse 13 

Nouvoau-Brwswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloie-Britanniquo 20 

Yukon at Torritoires du Nord-Ouest 21 

170 171 171 167 161 156 

39 39 39 37 38 35 

362 369 367 371 366 351 

254 255 252 253 239 233 

3,795 3,783 3,711 3,715 3,527 3,602 

61210 6,224 6,139 6 1200 6,157 6,020 

513 510 511 466 502 483 

499 494 487 495 503 454 

1,369 1,397 1,391 1,383 1,412 1 1338 

1,905 1,887 1 1893 1,855 1,881 1,780 

20 19 18 19 18 16 
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TABLE 5 • Wholesale Merchants Sales, 
Historical 

Not Seasonally Ad:pusted, by Trade Group and Region, 
- 

Sales 

Aprill Marchi February January Decenóer Noveither October 
1992 1992 1992 1992 1991 1991 1971 

No. Avril Mars Février Janvier ,  Décaire Noveithre Octobre 

Trade Group 	Canada $ •illâons 

1 Food, beverage, drug and tobacco 3,955 3,674 39,471 3,639 33830 33-896 4,040 
products 

2 Apparel and dry goods 354 476 437 313 214 321 419 

3 Household goods 520 526 441 447 511 643 665 

4 Motor vehicles, parks and 2,005 1,964 1,477 1,439 1,376 1,761 1 1 981 
accessories 

5 Metals, hardware, plu,ing and 1,113 1,065 968 1 1 005 891 1,104 13-159 
heating equipment and supplies 

6 Lueber and building materials 1,425 1,253 1008 979 915 1 1 344 1,522 

7 Farm machinery, equipment and 440 335 213 218 275 245 351 
supplies 

8 Other machinery, equipment and 3 1 511 3,942 3,227 3,225 3,690 3,417 3,297 
supplies 

9 Other 2,599 2,603 2,241 2,187 2,422 2,427 2,625 products 

10 Total, all trades 15,923 15 1837 13,482 13,451 14,126 15,158 16,060 

Regions 

11 Newfo.adland 141 140 139 143 163 180 189 

12 Prince Edward Island 41 37 35 35 39 39 41 

13 Nova Scotia 329 308 281 286 319 352 367 

14 New Brunswick 247 232 203 207 215 256 266 

15 Quebec 3,837 3,808 3,306 3,250 3,376 3,797 4,059 

16 Ontario 6,708 6,797 5 1 653 5,689 5,914 6,262 6,588 

17 Pitoba 516 495 426 426 442 499 535 

18 Saskatchewan 434 401 391 398 452 517 534 

19 Alberta 1,499 1,432 1,227 1,242 1,310 1,359 1,455 

20 British Coluebia 2,155 2,169 1 1805 1,760 11881 1,881 2,006 

21 Yukon and Northwest Territories 18 20 17 16 17 16 19 
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TABLEAU S. Ventes dos marchands do gras, non -désasonna1isées, solon Is groio do corca at la S regson, historique 

Ventes 

Septether August July June May April Year 
1991 1991 1991 1991 1991 1991 1992 

Septeul,re Aot Juillet Juin Mai Avril Année 

$ millions Groupo do corce - Canada 

3,948 3,962 3 1 909 3,840 3,879 3,733 14,739 Produits alimentaires, boissons, 
médicaments at tabac 

444 504 411 268 320 327 1,579 Vêtements at articles do morcerie 2 

629 564 479 458 489 494 1,933 Articles mmnagors 3 

1,839 1,702 1,645 1 1803 1 1 955 11865 6,886 Véhicules automobiles, pièces at 4 
accesso ires 

1,102 1,148 1 1 111 1,149 1,162 1,023 4,151 Métaux, articles do quincaillerie, 5 
matérial do plombaria at do 
chauf fag. 

I ,528 1,575 11592 1,647 1,650 1,297 4,665 Bois at no*ériaux do construction 6 

302 358 325 391 430 357 1,206 Machines, matérial at fournitures 7 
agr icoles 

3,320 3,161 3,100 3,481 3,341 3,356 13,905 Autres machines, matérial at 8 
fournitures 

2,488 2,334 2,267 2,630 2,932 2,526 9,629 Produits divers 9 

15,599 15,309 14,838 15,666 16,158 14,978 58,693 Total, ensblo des anmeercos 10 

Regions 

179 190 178 165 165 143 563 Torre-P4euva 11 

40 40 41 37 41 34 148 lie-clu-Princ.-Edouard 12 

373 380 386 410 405 368 1,204 Nouvelle-Ecossa 13 

270 275 268 273 248 230 889 Nouveau-Brunswick 14 

4,008 3,957 3,584 3,793 3,876 3,706 14,200 Québec 15 

6,395 6,158 5,962 6,455 6,629 6,300 24,846 Ontario 16 

523 524 548 512 598 489 1,863 Manitoba 17 

511 529 499 545 588 467 1,624 Saskatchewan 18 

1,371 1 1 380 1,424 1,517 1,591 1,387 5,399 Alberta 19 

1,909 1,854 1,928 1,936 1 1999 1,837 7,888 Colombie-Britannique 20 

20 21 21 22 19 17 70 Yukon at Territoires du Hard-Quest 21 
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TABLE 6 • Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group 

Change from 
Inventories previous month 

Stocks Variation du 
.ois precedent 

April March February January April iarch 
1992 1992 1992 1992 1992 1992 

No. Avril Mars Fóvrier Janvier Avril Mars 

Trade Group • Canada $ .illions 

1 Food, beverage, drug and tobacco products 2,834 2 1810 2,847 2,784 0.8 -1.3 

2 Apparel and dry goods 834 852 857 867 -2.1 -0.5 

3 Household goods' 1,160 1 1 152 1,152 1 1 110 0.7 - - 

4 Motor vehicles, parts and accessories 3,487 3,387 3,642 3,582 2.9 -7.0 

S Metals, hardware, plurthing and heating 2,029 2,041 2 1099 2 2 082 -0.6 -2.7 
equipment and supplies 

6 L,er and building materials 2,548 2,429 2,419 2,347 4.9 0.5 

7 Fan, machinery, equipment and supplies 1,395 1,412 1,408 1,393 -1.2 0.3 

8 OTher machinery, equipment and supplies 7,026 7,025 7,140 7,099 - - -1.6 

9 Other products 3,025 3,001 3,071 3,068 0.8 -2.3 

10 Total, all trades 24,338 24,110 24,634 24,332 0.9 -2.1 

TABLE 7 • Wholesale Merchants Inventories, Mat Seasonally Adjusted, by Trade Group 

Inventories 

Stocks 

April March February January 
1992 1992 1992 1992 

No. Avril Mars Février Janvier 

Trade Group - Canada $ •illlflns 

I Food, beverage, drug and tobacco products 2,840 2,751 2,804 2,728 

2 Apparel and dry goods 855 868 862 845 

3 Household goods 11160 1 3,152 1,152 1,110 

4 Motor vehicles, parts and accessories 3,600 3,558 3,762 3,598 

5 Metals, hardware, pluthing and heating 2,117 2,047 2,032 2 1 003 
equipment and supplies 

6 Luther and building materials 2,667 2,522 2,428 2,254 

7 Farm machinery, equipment and supplies 1,490 1 ,494 1,437 1,381 

8 Other machinery, equipment and supplies 7,199 7 3,051 7,063 6,904 

9 Other products 3,134 3,088 3,154 3 2055 

10 Total, all trades 25,041 24,531 24,694 23,878 

' The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table reflect the unadjusted data. 
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0 
TABLEAU 6. Scks des narchands da gras, désaisonnalisés, salon 10 groupe do cuerce 

Change from 
previous month 

Var iat ion du 
mois precedent 

February January 
1992 	1992 

Février Janvier 

Change from previous year 

Variation do lannée précédonte 

Aprill March Februaryl January 
1992 1992 1992 1992 

Avril Mars Février Janvier 

per cent pourcentage 

5.6 7.5 9.8 11.5 

5.4 11.3 14.4 19.3 

14.7 18.5 24.2 20.4 

2.8 -3.5 2.4 -0.7 

1.5 12.1 17.8 20.3 

17.5 8.5 4.4 1.7 

-0.7 1.5 -0.8 -2.1 

-1.5 -0.3 3.9 3.1 

-1.3 -3.0 -0.8 0.3 

2.9 2.8 5.6 5.1 

N o  

Groupe do cerce - Canada 

Produits alimentaires, boissons, médicaments 1 
at tabac 

Vétements at articles do mercerie 2 

Articles m6nagars 1  3 

Véhiculos automobiles, pièces at accessoiros 4 

Métaux, articles do quincaillerie, matérial do 5 
plotherie at do chaulfago 

Bojs at matériaux do construction 6 

Machines, matérial at fournitures agricolos 7 

Autres machines, materiel at fourni*ures 8 

Produits divers 9 

Total, ensbla des camearces 10 

S 

2.3 

-1.2 

3.7 

1.7 

0.8 

3.1 

1.1 

0.6 

0.1 

1.2 

1.3 

5.4 

-1.6 

1.7 

1.1 

3.3 

-0.2 

-1.1 

0.9 

0.7 

TABLEAU 7. Stocks des earchands do gras, non-désasonnalisés, salon Is groupe do coerce 

Change from previous year 

Variation do lannée précédente 

April March February 
1992 1992 1992 

Avril Mars Février 

per cent-pourcantag. 

5.5 6.8 11.0 

6.6 14.2 16.4 

14.7 18.5 24.2 

3.0 -3.7 3.6 

1.9 10.0 17.4 

18.3 9.0 5.8 

- - 3.8 -0.2 

-0.7 -0.4 4.5 

-0.5 -3.0 -0.2 

3.4 2.7 6.4 

January 
1992 

Janv jar 	 N o  

Groupe do casrce . Can 

9.9 Produits alimantaires, boissons, médicamants 1 
at tabac 

19.8 Vétomants at articles do mercerie 2 

20.4 Articles ménagers 3 

1.8 Véhicules automobiles, pièces at accossoiros 4 

18.1 plétaux, articles de quincaillerie, matérial do 5 
ploitherie at do chauffage 

1.7 Bois at matérlaux do construction 6 

-1.8 Machines, matérial at fournitures agricoles 7 

2.5 Autres machines, materiel at fournitures 8 

0.8 Produits divers 9 

5.1 Total, ensemble des carces 10 

Lo groupe do comnerco des articles ménagers no coiu±e pas do variation saisonniôre. Ainsi, los chiffres qui 
apparaissant dams ce tableau représentant las donnéras non-ajus*ées. 
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TABLE S. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group, Historical 

Inventories 

	

April 	March February January Decejióer Noveithor October 

	

1992 	1992 	1992 	1992 	1991 	1991 	1991 
No. 	 Avril 	Mars Février Janvier Dóceithre Noveithre 0ctobre 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 1  

4 Motor vehicles, parks and 
accessories 

5 Metals, hardware, plusthing and 
heating equipment and supplies 

6 Luither and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

2,834 

834 

1,160 

3,487 

2,029 

2,548 

1,395 

7,026 

3,025 

24,338 

2,810 

852 

1,152 

3,387 

2,041 

2,429 

1,412 

7,025 

3,001 

24,110 

2,847 

857 

1,152 

3,642 

2 ,09 

2,419 

1,408 

7,140 

3,071 

24,634 

$ •illzons 

2,784 

867 

1,110 

3,582 

2,082 

2,347 

1 ,393 

7,099 

3,068 

24,332 

2,748 

823 

1,128 

3,523 

2,059 

2,271 

1 1 396 

7,175 

3,042 

24,164 

2,761 

777 

1,116 

3,544 

2,068 

2,260 

1,356 

7,074 

2,930 

23,884 

2,719 

778 

1,140 

3,448 

2,022 

2,261 

1,363 

6,916 

2,986 

23,634 

TABLE 9. Wholesale Merchants Inventories, Nat Seasonally Adjusted, by Trade Group, Historical 

Inventories 

April March February January Decoaber Novetther October 
1992 1992 1992 1992 1991 1991 1991 

No. Avril Mars Février Janvier Déce.thre Noveabre Octobro 

Trade Group - Canada $ millions 

1 Food, beverage, drug and tobacco 2,840 2,751 2,804 2,728 2,734 2,795 2,792 
products 

2 Apparel and dry goods 855 868 862 845 753 687 712 

3 Household goods 1 1 160 1 1 152 1 1 152 1 1 110 1 0 128 1,116 1,140 

4 Motor vehicles, parts and 3,600 3,558 3,762 3,598 3,491 3,394 3,384 
accessories 

5 Metals, hardware, pluthing and 2,117 2,047 2 1 032 2,003 1 0 958 11985 11993 
heating equipment and supplies 

6 Li.er and building materials 2,647 2,522 2,428 2,254 2,150 23.123 20152 

7 Farm machinery, equipment and 1,490 1,494 1,437 1 1 381 1 1 380 1 3,295 1,300 
supplies 

8 Other machinery, equipment and 7,199 7,051 7,063 6 3,904 6,966 6,951 6,885 
supplies 

9 Other products 3,134 3,088 3,154 3 1055 2 1958 2,861 2,941 

10 Total, all trades 25,041 24,531 24 1694 23,878 23,516 23,206 23,299 

The household goods trade group do not contain seasonal variation behaviour. Thus, the figures appearing 
in this table reflect the unadjusted data. 

S 

0 
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TABLEAU 8 • Stocks des •archands do gros, désaisonnalisés, salon Is groupe do coarca, histarique 

Soptether 
1991 

Sep±eithre 

August 
1991 
Aoüt 

Stocks 

July 
1991 

Juillet 

June 
1991 
Juin 

May 
1991 
Mai 

April 
1991 

Avril  

$ millions Groupe do coercn • Canada 

2 1802 2,792 2,722 2,716 2,788 2,683 Produits alimentairos, boissons, médicamonts 1 
at tabac 

770 773 784 788 802 791 Vétemonts at articles do morcorie 2 

1,136 1,121 1,084 1,075 1,061 1,011 Articles m6nagers 1  3 

32387 3,324 3,334 3,373 39422 3,392 Véhjcules automobiles, pieces at accessoires 4 

1,944 2,109 2,074 2,026 2,077 2,000 Métaux, articles do quincaillerie, matérial 5 
do ploitherie at do chauffage 

2,239 2,208 2,185 2,219 2,186 2,168 Bois at matériaux do construction 6 

1,341 1,341 1,348 1,351 1,386 1,405 Machines, matérial at fournitures agricoles 7 

6,963 61989 7,071 7,035 7,066 7,130 Autres machines, matérial at fournitures 8 

3,018 2,997 3,070 3,078 3,097 3,064 Produits divers 9 

23,600 23,654 23,671 	- 23,661 23,885 23,644 Total, ensebla des camoerces 10 

TABLEAU 9 Stocks dos earchands do gras, non-désaisonnalisésr salon Is groupa as coerce, 
W historique 

Stocks 

Soptorther Augustl July June May April 
1991 1991 1991 1991 1991 1991 

N o  Soptestthre AoGt Juillet Juin Mai Avri]. 

$ millions Groupe de ccorc. - Canada 

2,844 2,813 2,733 2,680 2,771 2,692 Produits alimentaires, boissons, médicaments 1 
at tabac 

762 830 875 841 831 802 Vétements at articles do morceria 2 

1,136 1,121 1,084 1,075 1,061 1,011 Articles ménagers 3 

3,394 3,249 3 1 292 3,371 3,464 3,493 Véhiculas automobiles, piècas at accessoiras 4 

1,935 2,142 2,145 2,065 2,160 2,079 Ilétaux, articles do quincaillerie, matérial 5 
do ploitherie at do chauffage 

2,209 21223 2,200 2,323 2,288 2,238 Bois at matériaux do construction 6 

11303 1 1 319 1,363 1 1355 1,415 1,489 Machines, matérial at fournitures agricoles 7 

6,975 7,088 7,232 7,093 7,211 7,253 Autres machines, matérial at fournitures 8 

3,007 3,014 3 1 025 2,987 3,164 3,151 Produits divers 9 

23,565 23,798 23,948 23,791 24,366 24,208 Total, onseble des cercas 10 

• 	La 	do courierce des articles ménagors no con±o pas do variation saisonniôro. Ainsi, las chiffras qui groupe 
apparaissent dans ce tableau rapresantent los données non-ajustées. 
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TABLE 10. Wholesale Merchants, Inventories'Salos Ratio Seasonally Adjusted, by Trade Group 

. 

Inventoriesisalos ratio 

Rapport stocks./ventes 

April March February January 
1992 1992 1992 1992 

Avril Mars Fvrier Janvier 

0.73 0.74 0.74 0.72 

2.27 2.25 2.27 2.34 

2.14 2.21 2.19 2.06 

1.93 1.93 2.20 2.09 

1.87 1.95 1.95 1.91 

1.82 1.70 1.72 1.69 

3.93 3.93 4.19 4.12 

2.06 2.02 2.07 2.07 

1.21 1.18 1.22 1.23 

1.59 1.57 1.62 1.60 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parks and accessories 

5 Metals, hardware, pluthing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

S TABLE 11. Wholesale Merchants Sple Response Fraction and Coefficient of Variation 
for Inventories 

Response fraction 

Fraction de réponse 

April March February January 
1992 1992 1992 1992 

Avril Mars Fvrier Janvier 

78.0 84.6 	81.2 81.6 

64.1 65.4 	69.4 71.2 

76.8 89.3 	86.9 73.4 

83.4 79.3 	84.0 80.9 

76.1 82.6 	80.6 81.7 

71.6 77.5 	75.1 77.0 

71.5 74.5 	81.4 84.0 

76.1 80.3 	84.2 84.6 

70.8 77.0 	71.1 69.5 

75.6 79.7 	80.4 79.8 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 
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0 TABLEAU 10. Marchands do gras, rapport stocks/ventes ddsaisannalisé, solon 10 graupe do ccoeerce 

Inventories/sales ratio 

Rapport stocks/ventes 

	

April 	March 	February 	January 

	

1991 	1991 	1991 	1991 

	

Avril 	Mars 	Févriar 	Janvier 

Groupe do coemerce - Canada 

0.73 0.71 0.72 0.71 Produits alimentaires, boissons, médicamonts 	1 
at tabac 

2.37 2.32 2.28 2.56 Vétoments at articles do mercerie 	2 

2.03 2.11 2.03 1.94 Articles nénagers 	 3 

1.97 2.04 2.12 2.20 Véhicules automobiles, pièces at accessoires 	4 

2.04 1.91 1.97 1.87 Métaux, articles do quincaillaria, matérial do 	5 
plonerio at do chauff age 

1.72 1.82 2.01 1.95 Bois at matériaux do construction 	6 

4.64 4.32 4.87 5.67 Machines, matérial at fournituros agricolas 	7 

2.20 2.24 2.35 2.36 Autres machines, matérial at fournitures 	8 

1.25 1.31 1.29 1.31 Produits divers 	 9 

1.63 1.65 1.70 -- 	1.71 Total, ensemble des coemerces 	10 

TABLEAU 11. Marchands do gras, fraction do réponse do l'échantillon at coefficient do variation S  des stocks 

Coefficient of variation 

Coefficient do variation 

April March February January 
1992 1992 1992 1992 

N o  Avril liars Février Janvier 

Groupe do caerc. - Canada 

8.1 7.5 8.0 7.5 Produits alimentaires, boissons, ,aédicamen*s 1 
at tabac 

9.6 10.0 9.4 9.1 Vétements at articles do mercorie 2 

5.7 5.6 6.2 5.9 Articles ménagers 3 

3.3 3.6 3.3 3.2 Véhicules automobiles, pièces at accessoiras 4 

5.0 4.7 5.1 5.7 Métaux, articles do quincaillerie, materiel do 5 
ploitherie at de chauffago 

8.1 7.5 8.2 7.8 Bois at matériaux de construction 6 

14.6 14.3 14.5 15.5 Machines, matérial at fournituros agricoles 7 

11.4 11.6 11.4 11.4 Autras machines, matérial at fournituras 8 

9.0 11.7 12.7 12.9 produits divers 9 

3.8 3.9 4.0 4.0 Total, ensa.Dledes ceemercas 10 

N o  

0 
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