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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Naps and other geographic reference 
materials are available for some types of data. 
Direct on line access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Xnformation 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Wholesale Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 (Telephone: 
951-3541) or to the Statistics Canada reference 
centre in: 

Des données sous plusieurs formes... 

Statistique Canada diffuse lea données sous formes 
diverses. Outre lea publications, des totalisations 
habituelles et spéciales sont offertes 	Les données 
sont disponibles 	sur disque compact, disquette, 
imprimés d'ordinateur, microfiches et microfilms et 
bandes rnagnétiques. Des cartes et d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accès direct I des 
données agrégées eat possible par Ic truchement de 
CANSIM, Ia base de données ordinolingue et le système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiques et services connexes 
doivent étre adressóes I: 

Section du commerce de gros, 
Division de l'industrie, 

Statistique Canada, 	Ottawa, K1A 0T6 	(téléphone: 
951-3541) ou au centre de consultation de Statistique 
Canada a: 

Halitax (1-902-426-5331) Regina (1-306-780-5405) Halifax (1-902-426-5331) Regina (1-306-780-5405) 
Montreal (1-514-283-5725) Edmonton (1 -403-495-3027) Montréal (1-514-283-5725) Edmonton (1-403-495-3027) 
Ottawa (1-61 3-951-8116) Calgary (1-403-292-6717) Ottawa (1-613-951-8116) Calgary (1-403-292-6717) 
Toronto (1-416-973-6586) Vancouver (1-604-666-3691) Toronto (1-416-973-6586) Vancouver (1-604-666-3691) 
Winnipeg (1-204-983-4020) Winnipeg (1-204-983-4020) 

Toll-free access is provided in all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland, Labrador,  
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Saskatchewan 1 -800-667-7164 
Manitoba 1-800-661-7828 
Alberta and Northwest Territories 1-800-563-7828 
British Columbia and Yukon 1-800-663-1551 

Telecommunications Device for the 
Hearing Impaired 1-800-363-7629 

How to Order Publications  

Un service d'appel interurbain sans frais eat offert, 
dana toutes lea provinces et dana lea territoires, 
aux utilisateurs qui habitant A l'extéri.ur des zones 
de communication locale des centres régionaux de con-
sultation. 

Terre-Neuve et. Labrador, 
Nouve1le-cosse, Nouveau-Brunswick 
et lle-du-Prmnce-Edouard 1-800-565-7192 

Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Saskatchewan 1-800-667-7164 
Manitoba 1-800-661-7828 
Alberta et Territoires du Nord-Ouest 1-800-563-7828 
Colombie-Brit.annique et Yukon 1-800-663-1551 

Apparils do tdldcounioations pour 
les •alentendants 1-800-363-7629 

Comment commander les publications 

This 	and 	other 	Statistics Canada 	publications On peut se procurer cette publication et 	lea 	autres 
may 	be purchased from 	local authorized 	agents publications de Statistique Canada auprès des agents 
and other community bookstores, through the local autorisés et des autres librairies locales, par l'en- 
Statistics Canada offices, 	or by 	mail order to tremise des bureaux locaux de Statistique Canada, ou 
Marketing Division, Sales and Service, Statistics en 	écrivant I 	la Division 	du Marketing, Ventes et 
Canada, Ottawa, K1A 0T6. Service, Statistique Canada, Ottawa, K1A OT6. 

1(613)951-7277 

Facsimile Number 1(613)951-1584 

Toronto 
Credit card only (973-8018) 

Tell Free Order Only Line (Canada 
and United States) 	1-800.2676477  

1(613)951-7277 

Numéro du télécopieur 1(613)951-1584 

Toronto 
Carte de credit seulement (973-8018) 

Niéro sans frais pour commander 
seule.ent(Canada at ttats-Unis) 	1-800-267-6677 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses 
and governments. Accurate and timely statistical 
information could not be produced without their 
continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada et Ia population, les entreprises 
et les administrations canadiennes. Sans cette 
collaboration et cette bonne volonté, ii serait 
impossible de produire des statistiques précises 
et actuelles. 



. Symbols 

The following symbols are used in This 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

C The reader is asked to note that the data 
are either based on a response which falls 
below the usual standard for publication or 
have a greater degree of variability than 
normal associated with thee due to list 
structure changes i.e., birth/death 
adjustments and classification changes, and 
should therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series, are avail-
able to the public from Statistics Canada's 
computerized data bank CANSIM (Canadian Socio-
economic Information Management System) via 
terminal, on computer printouts, or in machine 
readable form. For further information, contact 
the Cansim staff, Statistics Canada, Ottawa, 
K1A 0Z8 (telephone 613-951-8200), or the 
regional advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of: 

. G. AndrusiaM, Dirsctor, Industry Division 

e B. Mesas, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

a L. Murphy, Acting Chief, Wholesale Trade 
Section, Distributive Trades, Sub-division, 
Industry Division 

Signes conventionnels 

Les signes suivants sont amployIs uniformément 
dans cette publication de Sta*is*ique Canada: 

riombres indisponibles. 

n'ayan* pas lieu de figurer. 

- nóan± ou zero. 

-- noebres infimes. 

x confidentiel an vertu des dispositions de la Loi 
sur la statistique relatives au secret. 

* Le lecteur est priC de noter que us données sont 
fondCes sur des rCponses qui no satisfont pas a 
la norms habi*ueile exigCe pour la publication ou 
que celles-ci ant une plus grands marge 
d'inconsistance que l'on devr.it normalement 
obtenir, at cc, a cause de la structure de la 
liste, c'est-C-dire des ajustem.nts dOs aux 
crSations at aux disparitions at des changements 
dans le classem.nt 

NOTA 

Les chiffres ayant C*C arrondis, los totaux no 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

La banque de donnóes informatisIes du Statistique 
Canada CANSIM (systime canadien d'information socio-
Cconomiqus) fournit au public *outes las statistiques 
actuelles at historiques sur is Commerce de gros 
(matrice nos 0059, 0061, 0648, 0649), at sur de 
nombreuses autres series, par is biais d'un terminal, 
d'imprimis d'ordinateur ou de supports ordinolirigues. 
Pour plus da ranseignements, sadresser au personnel 
de CANSIM, Statistique Canada, Ottawa, K1A 0Z8 
(téléphone 613-951-8200), ou aux conseillers des 
bureaux de Statistique Canada situss I travers le 
Canada. 

Cette publication a Ité rCdig.e sous la direction ds: 

• 0. Andrusiak, 	directeur, 	Division 	de 
1' industrie 

• B. Ne.es, directeur adjoint, Sous-division des 
commerces de distributions, Division de 
l'industria 

• L. Murphy, chef intirimaire, Section du commerce 
de gros, Sous-division des commerce de distribu-
tions, Division de l'industrie 

. 

The paper used in this publication meets the minimum 	Le papier utilisé clans la présente publication repond aux 
requirements of American National Standard for 	 exigences minimales de I'American National Standard for 
Information Sciences - Permanence of Paper for 	 Information Sciences' . 'Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 . 1984. 	 Library Materials, ANSI Z39.48 - 1984, 



TABLE OF CONTENTS 	 PAGE TABLE DES MATIERES PAGE 

Introduction V Introduction v 

Charts vii Graphiques vii 

Highlights ix Points sazllants ix 

Statistical Tables Tableaux statistiques 

1. Hholesale Merchants Sales, 2 1. Ventes des niarchands de gros, dósai- 2 
Seasonally Adjusted, by Trade sonnalisóes, salon Is groups de 
Group and Region commerce at la region 

2. Hholesale Merchants Sales, Not 4  Ventes des marchands de gros, non- 4 
Seasonally Adjusted, by Trade dósaisonnalisées, salon le groupe 
Group and Region de commerce at la region 

Hholesale Merchants Sample Response 6 3. Marchands de gros, fraction de répon- 6 
Fraction and Coefficient of sa de l'óchantillon at coefficient do 
Variation for Sales variation des ventas 

4. 	frlholesale Merchants Sales, 8 4. Ventes des marchands de gros, désai- 8 
Seasonally Adjusted, by Trade sonnalisóes, salon le groupe do 
Group and Region, Historical commerce at la region, historique 

S. Hholesala Merchants Sales, Not 10 S. Ventes des marchands de gros, non- 10 

Seasonally Adjusted, by Trade desaisonnalisees, salon le groupe de 
Group and Region, Historical commerce at la region, historique 

6. Hholesala Merchants Inventories, 12 6. Stocks des marchands do gros, dósai- 12 

S Seasonally Adjusted, by Trade sonnalisés, scion le groupe de 
Group commerce 

7. 	k'Ihoiesale Merchants Inventories, 12 7. Stocks des marchands de gros, non- 12 

Not Seasonally Adjusted, by désaisonnalisés, salon Is groups 
Trade Group de commerce 

S. Nholesale Merchants Inventories, 14 8. Stocks des marchands de gros, désai- 14 
Seasonally Adjusted, by Trade sonnalisés, selon Is groupo do 
Group, 	Historical commerce, historique 

9. Hholesale Merchants Inventories, 14 9. Stocks des marchands de gros, non- 14 
Not Seasonally Adjusted, by désaisonnalisés, salon Is groupe do 
Trade Group, 	Historical commerce, historique 

10. Hholesale Merchants Inventories/Sales 16  Marchands do gros, rapport stocks/ 16 
Ratio, Seasonally Adjusted, by vert+os, désaisonnalisé, 	salon le groups 
Trade Group do commerce 

Hholesale Merchants Sample Response 16 11. Marchands de gros, fraction de répon- 16 
Fraction and Coefficient of so de léchantillon at coefficient de 
Variation for Inventories variation des stocks 

Appendix Appendice 

I. 	Definitions and Concepts 20 I. Definitions at concepts 20 

II. Survey Methodology 22  Méthodologie do l'enquôte 22 

Data Reliability 24 III. Fiabilité des donnóes 24 

IV. Trade Group Coverage 27 IV. Couverture des groupes de commerce 27 

V. 	Other Survey Related Issues 29 V. Autres points concernant lenquête 29 

S 
WhoIesae Trade, 	January 1994 Commerce ce gros, 	janvler 1994 
Statistics Canada - Cat. NO. 63-008 Statistique Canada - n' 63-008 au catalogue 



. 

. 

Introductien 

This publication presents estimates of monthly 
sales of wholesale merchant establishments for 
Canada, each province and for the Yukon and 
Northwest Territories combined. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

Sales figures are on a net basis (gross 
sales less returns, adjustments and discounts) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods owned by others are 
excluded. 

Inventory figures are the value of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

The estimates contained in this publication 
are derived from a redesigned monthly survey 
which incorporates a revised list of wholesale 
businesses. For a more detailed discussion of 
the new survey methodology see Appendix II. 

Establishments in wholesale trade are pri.ari-
iy engaged in selling merchandise to retail-
ers, to other wholesalers, to industrial, com-
mercial, institutional and professional users, 
to farmers for use in farm production, and for 
exporti or acting as agents or brokers in 
buying or selling merchandise to such persons 
or organizations on a commission basis. 

However sales to end-users of certain com-
modities (usually capital or investment (non-
consumer) goods) such as computer equipment, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial 
vehicles, and all types of machinery and 
equipment are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I. 

Users should note that each month, unless 
otherwise indicated, this publication will 
contain preliminary estimates for the current 
month and revised estimates for the preceding 
month for the unadjusted series. The estimates 
of the seasonally adjuted series are revised 
for the preceding three months, 

Imtroduction 

La présente publication donne des estimations 
des ventes niensuelles des ótablissements de 
commerce de gros pour Is Canada, les provin-
ces, Is Yukon at las Territoires du Nord-
Oues't ensemble. En plus des ventes totales, 
ella contient des données ventilées pour las 
ventas at les stocks, ainsi qua las rapports 
entre las stocks at las ventes, scion las 
grands groupes da commerce ótablis par Is 
Classification type des industries de 1980. 

Les chiffres concernent les ventes nettes 
(ventes brutes diminuées des rendus, des ra-
bais at des escomptes), a credit ou a comp-
tants, sans las taxes percues. Sont incluses 
las commissions obtanues par las grossistes 
faisant aussi fonction dagents, mais non las 
ventes de merchandises appartenant a dautras 
en'treprises. 

Las données sur las stocks représentent Is 
valeur des marchandis.s possódóes at dótenues 
pour la revente. Sont inclus tous las stocks 
an transit ou an consigna'tion. Na sont pas 
comptóes les marchandises possCdéas at dote-
nuas i lOtranger, ainsi qua las stocks dOte-
nus an consignation pour las autres. 

Las estimations contenues dans la prOsente 
publication sont tirOas dune enquête men-
suelle remaniOe, qui se fonde sur une liste 
révisOe des etablissemants do commerce da 
gros. L'appendice II traite an detail de In 
mOthodologie employe, pour lenquête. 

Las etablissements dont PactivitO principals 
est Is commerce do gros vendent des merchandi-
ses a des dOtaillants, i dautres grossistes, 
I des industrials, I des commercants, I des 
Otablissements publics, I des professionnals, 
I des agricultaurs sil sagit de marchandises 
das*inOes I Is production agricola, at a dau-
tres payso ou encore vendent des merchandises 
ou an achItent pour Is compta dautrui, I 
ti*re dagents ou de courtiers, •oyennant une 
commission. 

Par ailleurs, on attribue toujours au commarca 
de gros las ventes de cartains produits I 
lu'tilisateur final (habituellement las bians 
dOquipamant ou dinvastissemant), par example 
1s matérial informatique, las alimants pour 
animaux, las sameness at las autres fournitu-
ras agricoles, Is bois at las ,natOriaux de 
construction, las camions at les vOhicules 
commerciaux, at tous las genres da machines at 
do matOrial. Lappandice I contiant lensambla 
des definitions at das concepts. 

Lutilisateur davrait noter qua la publication 
renf.rntera tous las mois, I moms dindication 
contraire, las estimations provisoiras pour Is 
mois an cours at las estimations rOviséas du 
mois prOcOdent pour las series non dOsaisonna-
lisOas. Las estimations des series dCsaisonna-
lisOas sont rOvisOas pour las trois mois prO-
cOdents. 

. 
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Chart 1 
	

Graphlque 1 

Wholesale Merchants Sales 	 Ventes des marchands de gros 

Monthly change, seasonally adjusted 
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Graphlque_2 

Stocks des marchands de gras 

Monthly change, seasonally adjusted 
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of data 	 des donnees. 
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Chart 3 	 Graphlque 3 

Wholesale Merchants Sales by Trade Group, 	Ventes des marchands de gros par groupe 
January 1994 	 de commerce, janvler 1994 
Percentage change, previous month 	 Variation en pourcentage par rapport au mols précédent 

(Seasonally Adjusted) 	 (Désaisonnalisèes) 
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Chart 4 	 Graphlque 4 

Wholesale Merchants Sales by Province, 	 Ventes des marchands de gros par province, 
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(Seasonally Adjusted) 	 (Désaisonnalisées) 
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Sales 

During the first month of 1994, the season-
ally adjusted value of sales for wholesale 
merchants totalled $18.0 billion, down 2.0Z 
from the previous month. This was the first 
drop in sales following eight months of 
straight increases. 

in January, sales were lower for seven of 
the nine trade groups. Larger decreases in 
some trade groups this month partly re-
flected the end, in December, of the tempo-
rary small business investment tax credits 
which spurred buying of new machinery and 
equipment during the last months of 1993. 

in dollar value, lower sales of other ma-
chinery, equipment and supplies (which ac-
count for nearly one-quarter of total sales ) 
contributed the most to the overall decline 
this month (-2.2Y.). In addition, sales of 
lumber and building materials also fell 
significantly (-5.IY.) reflecting, to some 
extent, a drop in exports, while farm ma-
chinery, equipment and supplies sharply de-
clined (-12.OZ) after unusually high sales 
in late 1993. Other decreases included sales 
of other products (farm and paper products, 
agricultural supplies, industrial and house-
hold chemicals, etc.) which dropped 1.5Z and 
sales of food, beverages, drug and tobacco 
products down 0.8% following four months of 
steady growth. Lower sales of metals, hard-
ware, plumbing and heating equipment and 
supplies (-2.2Z) erased any gains made over 
the last few months. Sales of household 
goods continued to drop (-2.2Z), decreasing 
for the third consecutive month. 

liholesalers of motor vehicles, parts and 
accessories recorded sales of $2.0 billion 
which was relatively unchanged from Decem-
ber, following three months of growth. Ap-
parel and dry goods, the only trade group to 
post higher sales, rose 0.8Z after recording 
declines in November (-1.5) and December 
(-4. 3Z). 

On a regional basis, eight out of eleven 
regions posted lower sales varying between 
-0.1X in British-Columbia to -10.8Z in 
Saskatchewan. The other three regions re-
corded increases, including Quebec 110.5Z1, 
which accounts for nearly one-quarter of the 
overall sales, 

Ventes 

Au cours du premier mois de 1994, la valeur 
dósaisonnalisóe des ventos des marchands de 
gros se chiffre a 18,0 milliards$, soit 2,OZ 
de moms que Is mois dernier. Cette baisse 
marque Is premier recul des ventes a surve-
fir apras huit nois daugunentation soutenue. 

En janvier, sept dos neuf groupes da commer-
ce affichent des diminutions. La fin du 
programme temporaire de cródits dimpôt a 
linvestissement pour les petites ervtrepri-
sos qui, au cours des dorniers mois do 1993 
a s*imulé lachat do machineries at déqui-
pement neuf expliquo an partie los fortes 
baisses observéas au nivoau de certains 
groupes do commerce. 

En terme de dollars, la chute des ventes de 
2,2% dautres machines, materiel at fourni-
tures qui comptent pour environ un quart du 
total des ventes, contribue Is plus a la 
diminution totale Ce mois-ci. Be plus, los 
ventes do bois at matériaux de construction 
enregistrent égalemen't do fortes baisses 
(5,l), qui résultent dans une certaine me-
sure dune baisse des exportations. Les 
ventes do machines, materiel at fournitures 
agricoles chu -tent do 12,0Z, suite a de for-
tes hausses survonues a la fin do 1993. On 
enregistre également des diminu'kions des 
ventes do produits divers (produits agrico-
las at do papiers, fournitures agricoles, 
produits chimiques dusage ménager at indus-
trial, etc.) do lordre de 1,5Z ainsi que 
des ventes de produits alimen-taires, bois-
sons, médicamen'ks at tabac qui ont fléchi do 
0,8Z, après quatre mois de croissance conti-
nue. La baisse do 2,2 des métaux, articles 
do quincaillorie, materiel do plomborie at 
do chauffage anraye tous los gains accumulés 
des derniers mois alors quo los ventes 
darticles ménagers continuent do baisser 

pour Is troisiame mois consécu'tif. 

Aprôs trois mois de croissartce soutenue, 
los vantes des distributours do véhicules 
automobiles, piaces at accessoiras qui so 
chiffrent a 2,0 milliardsS, domeurent rela-
-tivemont inchangóes par rapport é décambre. 
Le groupe des vatoments at articles do mar-
carla ost Is soul qui affiche une hausse des 
ventos an janvier, soit 0,8Z, suite a des 
baisses on novembre (-1,5Z) at on décembro 
(-4,3>) 

Sur une base régionale, on enregistre des 
ventes inférieures pour huit des onze ré-
gions. Celles-ci varient entre -0,17 an 
Colombie-Britannique at -10,8Z an Saskat-
chewan. Los trois autres regions affichent 
des haussas, dont Is Québec qui compte pour 
près du quart dos ventes totales, enregistre 
uno hausse do 0,5Z. 

. 
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Inventories 
	 Stocks 

Wholesale merchants' inventories totalled 
$26.9 billion in January, up 1.3% from 
December's revised level. 

The inventories/sales ratio at the and of 
January 1994 increased to 1,49:1 from 1,45:1 
at the end of December 1993. 

Le total des stocks des marchands de gros 
s'élèvent a 26,9 milliards$ an janvier, 
soit 1,3Z de plus qua 1s niveau révisé do 
décembre. 

La rapport des stocks sur los ventes a la 
fin du mois do janvier augmente, soit 1,49:1 
comparativement a 1,45:1 an décembra 1993. 

17j 

. 

Wholesale Trade, January 1994 	 Commerce de gros, janvier 1994 
Statistics Canada - Cat. No. 63-006 	 Statistique Canada - n° 63-008 au catalogue 



FOR FURThER READING 
Selected Publications 
from Statistics Canada 

Title 

Wholesale Trade Statistics, Wholesale 
Merchants and Agents and Rrokers, 
Annual 

Market Research Handbook, 
Annual 

Origin and Destination of goods of 
Merchandising Establish.ents, Occasional 

To order a publication you may telephone 
1-613-951-7277 or use facsimile number 
1-613-951-1584. For toll free in Canada 
only telephone 1-800-267-6677. When 
ordering by telephone or facsimile a 
written confirmation is not required. 

LECTURES SUGGRtES 
Choisies parmi les publications 
de Statistique Canada 

Titra 

Statistques sur 1a cuaercs de gros, 
•archands de gros, agents at courtiers, 
Annuel 

Receuil statistique des etudes da marchC, 
Annuel 

Origins at destination des produits des 
Ctablis.ents de co..eroe, Hors sórie 

Catalogue 

63-Z6 

63-2Z4 

63-540 

Pour obtenir une publication veuillez tóléphoner 
au 1-613-951-7277 ou utiliser Is numéro du télé-
copieur 1-613-951-1584. Pour appeler sans frais, 
au Canada, composez Is 1-800-267-6677. Il nest 
pas nécessaire de nous faire parvenir une con-
firmation pour une commands faite par téléphone 
ou *élécopi.ur. 

I 

S 
Wholesale Trade, January 1994 
Statistics Canada - Cat. No. 63-008 

xi 	 Commerce de gros, Janvier 1994 
Statistique Canada - n° 63-008 au catalogue 



'I 

4 

IJ 

0 Statistical Tables 	 Tableaux statistiques 



1,711 

454 

4,093 

2,779 

17,967 

-5.1 6.3 
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193 

42 

394 

226 

4,233 

7,449 

589 

540 

1,765 

2,514 

21 

TABLE 1. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region 6 
No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, plumbing and 
heating equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Columbia 

21 Yukon and Northwest Territories 

Wholesale Trade, January 1994 
Statistics Canada - Cat. No. 63-008 

Sales previous month 
Year-to- 

Ventes date Variation du 
mois prócódent 

1994 

January December November October Curiulatif January December 
1994 1993 1993 1993 1994 1993 

Janvier Décembre Novembre Octobra Janvier Déce,ithre 

$ millions 

4,676 4,715 4,612 4,533 4,676 -0.8 	2.2 

445 442 461 469 445 0.8 	-4.3 

556 568 583 596 556 -2.2 	-2.6 

2,017 2017 1 1 981 1,924 2,017 - - 	1.9 

1,236 1,264 1 1251 1,240 1,236 -2.2 	1.0 

1,711 1,802 1 1695 1,638 

454 516 435 412 

4,093 4,185 4001 3,992 

2,779 2,823 2 1819 2,804 

17,967 18,332 17,939 17,609 



3.5 0.2 6.7 15.3 14.1 9.1 

5.6 28.2 47.8 26.9 16.4 

2.7 0.2 13.1 15.5 10.7 6.2 

0.5 2.4 6.6 11.6 9.6 10.2 

1.9 1.2 8.2 11.6 10.0 7.9 

-2.8 3.1 13.1 9.6 2.3 7.0 

6.8 -6.6 -1,5 -6.1 -11.1 -19.5 

0.8 -3.8 4.9 18.2 5.6 3.6 

-0.3 -2.3 -7.7 -1.1 0.2 -3.9 

1.6 1.3 6.7 5.8 6.0 2.7 

2.0 1.9 7.2 11.0 8.4 7.3 

3.1 2.4 2.4 9.9 7.5 2.4 

- - 4.3 9.8 26.3 20.5 15.3 

4.0 1.9 16.6 22.7 18.3 14.4 

1.4 -1.6 12.1 14.8 18.6 17.9 

4.3 -1.8 -5.6 -2.1 2.5 -6.4 

materiel do plonóerie at do 
chauffage 

Bois at ma*Criaux do construction 6 

Machines, matérial at fournitures 7 
agricoles 

Autres machines, matérial at 8 
fournitures 

Produits divers 9 

Total, ensemble des co.rcas 10 

Regions 

Terre-Mauve 11 

fle-du-Prince-douard 12 

Nouvelle-Ecosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

I  Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colouthie-Britannique 20 

Yukon at Territoires du Nord-Ouast 21 

6.7 

28.2 

13.1 

6.6 

8.2 

13.1 

-1.5 

4.9 

-7.7 

6.7 

7.2 

2.4 

9.8 

16.6 

12.1 

-5.6 

TABLEAU 1 • Vantes des aarchands do gras, désaisonnaliséos, solon Is groups do coorca et Is 
region 

Change from 	Change from previous year 
• 	previous month 

Variation du 	Variation de 1annáe précédente 
mois précédent  

• 	 Year-to- 
Novether October January Decethor Novether October 	date 

1993 	1993 	1994 	1993 	1993 	1993 	1994 
Noveuthre Octobre Janvier Décenthre Novembre Octobre Cumulatif 

per cent-pourcentage Groups do coemerce - Canada 

1.7 1.6 6.4 7.5 7.0 5.3 6.4 Produits alimentaires, boissons, 	1 
medicainents at tabac 

-1.5 2.0 -1.0 1.5 8.1 15.0 -1.0 Vé'tements at articles d. mercerie 	2 

-2.1 1.7 -6.1 -5.4 -4.0 1.2 -6.1 Articles ménagers 	3 

2.9 1.0 12.0 13.8 14.5 11.6 12.0 Véhiculos automobiles, pièces at 	4 
accessoires 

0.8 -0.7 4.9 9.0 11.2 8.9 4.9 Métaux, articles de quincaillorie, 	5 

N 
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TABLE 2. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region 
	

S 
Sales 

Ventos 

January Deceth.r Novethar 
1994 1993 1993 

Janvier 06cethre Novethre 

$ aillions 

4,185 4,874 4,736 

369 261 420 

438 555 763 

1 1680 1,696 2,040 

1,125 1 1 090 1 21318 

1093 1,355 1,681 

292 482 355 

3,607 4,599 4,243 

21362 2,760 2000 

151251 17,672 18,456 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluiéing and heating 
equipment and supplies 

6 Luther and building materials 

7 Fart,, machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Colu.thia 

21 Yukon and Northwest Territories 

October Year-to-data 

	

1993 	1994 

	

Octobre 	Cumulatif 

4,642 

500 

723 

2,069 

1,302 

1 ,758 

446 

3,892 

2,917 

1.8,249 

164 184 190 197 

37 43 35 35 

332 418 359 373 

185 232 242 246 

3,477 3,877 4,488 4,478 

6,438 7,488 7 3,733 7,493 

473 583 570 582 

433 586 520 568 

1 1506 1,786 1,746 1 1 686 

2 1 189 2,456 2 1551 2 1569 

18 19 22 24 
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0 	TABLEAU 2. Vontes des •archands do gras, non -dCsaisonnalisés, salon la groupe de coorca at Ia 
region 

Change from previous year 

Variation do lanné. prócéd.nte 

.January Docethar Novaither October Year-to-date 
1994 1993 1993 1993 1994 

Janviar Dóceióre Novartre Octobre Cundatif N o  

per cent-pourc.ntage Oroupe do 	 ommi 	- Canada 

5.9 8.7 9.8 4.2 5.9 Produits alimentaires, boissons, médicaments 1 
at tabac 

-1.2 -1.7 17.3 12.1 -1.2 Vêtomsnts at articles do mercerie 2 

-7.3 -5.8 2.2 1.6 -7.3 Articles ménagars 3 

13.4 15.0 18.1 9.4 13.4 Véhicules automobiles, piices at accessoires 4 

4.9 9.6 14.2 8,9 4.9 Métaux, articles do quincaillBria, matérial 5 
de plotherie at do chauff age 

9.2 19.5 15.2 7.7 9.2 Bois at matériaux do construction 6 

32.1 52.8 29.7 15.3 32.1 Machines, matérial at fournitures agricoles 7 

11.4 18.9 15.9 5.5 11.4 Autres machines, matérial at fournitures 8 • 6.5 12.0 13.2 11.1 6.5 Produits divers 9 

8.0 13.4 13.5 7.1 8.0 Total, ensemble des com.erces 10 

Regions 

15.4 10.4 4.0 4.1 15.4 Terre-Neuva 11 

4.6 1.2 -17.5 -22.2 4.6 fl.-du-Princa-douard 12 

5.6 15.9 6.7 3.5 5.6 Nouvelle-Ecosse 13 

-9.5 0.9 3.2 -6.2 -9.5 Nouveau-Brunswick 14 

5.7 6.6 9.9 2.5 5.7 Québec 15 

7.5 13.2 11.9 6.5 7.5 Ontario 16 

2.7 14.1 8.0 -0.1 2.7 Manitoba 17 

8.9 29.3 19.9 14.2 8.9 Saskatchewan 18 

14.8 26.4 23.6 13.4 14.8 Alberta 19 

11.7 1510 23.0 17.7 11.7 Colosthie-Britannique 20 

-3.5 -5.4 15.3 -7.0 -3.5 Yukon at Territoires du Nord-Ouesk 21 
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TABLE 3. Wholesale Merchants Sa.pl. Response Fraction and Coefficaent of Variation for Sales 
	S 

Response fraction 

Fraction de rIponso 

January Decether Novether October 
1994 1993 1993 1993 

Janvier Déceithre Noventhre Octobre 

per cent - pourcentag 

86.5 94.3 83.2 82.1 

86.3 90.6 90.4 91.2 

94.5 96.3 96.9 95.8 

92.6 92.8 91.5 91.8 

85.7 90.4 89.8 86.5 

83.3 86.9 88.1 89.8 

80.1 91.8 86.4 75.8 

81.2 87.3 87.9 87.9 

89.5 91.6 90.4 89.5 

86.2 91.0 88.1 87.3 

91.5 91.3 90.0 89.5 

91.9 91.1 86.9 86.8 

89.1 93.1 91.5 89.8 

82.7 91.3 89.7 88.0 

90.0 94.0 83.1 81.7 

84.1 89.5 89.3 88.1 

89.4 92.7 91.0 94.3 

70.9 87.2 85.8 83.1 

84.3 91.1 90.2 91.0 

89.1 90.9 90.6 91.0 

78.6 82.2 84.2 79.8 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluuthing and heating 
equipment and supplies 

6 Lusither and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluthia 

21 Yukon and Northwest Territories 

E 
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. 	TABLEAU 3. liarchands do gras, fraction do rdponse do l'échantillon at coefficient do variation 
des ventes 

Coefficient of variation 	 I 
Coefficient de variation 

January December November October 
1994 1993 1993 1993 

Janv jar Décembre Novo.thre Octobre 

per cent -pourcentage 

7.5 . 	. 5.7 6.5 

12.5 11.5 12.5 14.4 

9.8 9.6 9.9 10.8 

4.4 4.1 4.4 3.3 

10.2 10.3 8.2 8.2 

9.8 9.3 10.7 9.5 

11.7 13.2 

8.7 8.1 9.4 10.9 • ';:; 

10.5 

N o  

Groupe do ooerce - Canada 

Produits alimentaires, boissons, médicarients 	I 
at tabac 

Vétements at articles do mercorie 	 2 

Articles ménag.rs 	 3 

Véhicules automobiles, piôcos at accessoires 	4 

Métaux articles do quincaillerie, matérial 	5 
do piomberie at do chauffage 

Bois at matériaux do construction 	 6 

Machines, matIriel at fournitures agricoles 	7 

Autras machines, matérial at fournitures 	8 

Produits divers 	 9 

Total, snamebis dos ce.rcss 	 10 

Regions 

7.2 9.2 8.3 7.6 

4.4 4.5 

8.2 5.8 5.6 6.3 

3.4 3.0 5.4 4.6 

4.9 4.8 4.9 5.9 

6.1 5.6 

7.9 8.9 

5.4 5.4 7.2 7.5 

4.4 . 	. 6.2 5.2 

10.9 10.1 13.5 15.5 

8.3 7.8 7.3 7.5 

Torre-Neuve 11 

tle-du-Prince-Edouard 12 

Nouvelle4cosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colonóie-Britannique 20 

Yukon at Territoires du Nord-Ouest 21 
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TABLE 4. Wholesale Merchants Sales, 

No. 

S.asonally Adjusted, by Trade Group and Region, Historical 

Sales 

	

January 	December 	November 	October September 	August 	Jul 

	

1994 	1993 	1993 	1993 	1993 	1993 	199 

	

Janvier 	Décenthre 	Noventhre 	Octobre S.p*embre 	Aot 	Juillot 

Trade Group - Canada $ .illions 

1 Food, beverage, drug and tobacco 4,676 4,715 4,612 4,533 4,460 4,415 4,462 
products 

2 Apparel and dry goods 445 442 461 469 459 449 435 

3 Household goods 556 568 583 596 586 585 599 

4 Motor vehicles, parts and 2,017 2,017 12981 1,924 19906 11910 1,874 
accessories 

5 Metals, hardware, plumbing and 1,236 1,264 1 2 251 1,240 1,249 1 1211 1,204 
heating equipment and supplies 

6 Lumber and building materials 1,711 1 1802 1,695 1,638 1,635 1,587 1,570 

7 Farm machinery, equipment and 454 516 435 412 390 386 372 
supplies 

8 Other machinery, equipment and 4493 4,185 4,101 31992 3,984 3,833 3,761 
supplies 

9 Other products 21.779 2,823 2 1819 2,804 2,738 2,714 2,739 

10 Total, all trades 17,967 18,332 17,939 17,609 17,488 17,090 17,018 

Regions 

11 Newfoundland 193 183 174 179 173 174 176 

12 Prince Edward Island 42 40 37 35 37 36 39 

13 Nova Scotia 394 432 375 372 386 369 373 

14 New Brunswick 226 236 231 231 237 232 237 

15 Quebec 4,233 4,210 4,245 4,178 4023 4,070 4,088 

16 Ontario 7,449 79654 7,443 7,300 7,165 7 9 101 7,025 

17 Manitoba 589 627 591 573 559 566 601 

18 Saskatchewan 540 606 543 543 520 527 519 

19 Alberta 1,765 1 1806 1,734 1,668 1,636 1,596 1,573 

20 British Columbia 2,514 2,517 2,544 2,508 22548 2,397 2,366 

21 Yukon and Northwest Territories 21 22 23 22 23 22 22 
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171 175 176 171 171 171 

41 41 40 41 42 42 

366 364 343 361 376 376 

234 236 231 239 247 245 

3,998 3 1 999 3,941 4,025 3,949 3068 

6,945 6,866 6,638 6,938 6,924 6,951 

585 586 588 590 576 575 

519 511 519 512 503 492 

1,546 1,537 1,494 1 1 505 19523 1 1515 

2,330 2 1 285 2,268 2,270 2,265 2 9 242 

21 	21 	21 	20 	21 	23 

Terre-Mauve 11 

flo-du-Prince-douard 12 

Nouvell.-cossa 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colouthie-Britanniquo 20 

Yukon at Territoires du Nord-Ouest 21 

. 	TABLEAU 4. Ventas des marchands do gras, d6sasanna1iséas, salon Is groupe de commerce at Ia 
region, historique 

Ventes 

June May April March February Januar 
199 1993 

Juin 
1993 
Mai 

1993 
Avril 

1993 
Mars 

1993 
Février ,  Janvior 

$ millions 

4,481 4,456 4,315 4,422 4,424 4,395 

438 446 428 436 439 450 

591 581 580 596 596 592 

1,835 1,825 1,781 1 0810 1,779 1 1801 

1074 1,143 1,144 1,148 1 1 151 1,178 

1,532 1 1558 1,597 1,670 1,626 1,603 

365 361 355 349 362 354 

3,678 3,586 3,429 3,665 3,632 3 2,618 

2,661 2,666 2,630 2,577 2,587 29608 

16,755 16,622 16,259 16,673 16,597 16,599 

N o  

Groupe do coemerce - Canada 

Produits alimontaires, boissons, módicamants 	1 
at tabac 

Vétamonts at art ides do morcorie 	2 

Articles ménagors 	 3 

Véhicules automobiles, piIcos at accessoires 	4 

Métaux, articles do quincaillori., matérial 	5 
do plonóerie at do chauffago 

Bois at matériaux do construction 	6 

Machines, matérial at fournitures agricolas 	7 

Autres machines, matérial at fournituros 	8 

Produits divers 	 9 

Total, ensemble des commerces 	10 

Regions 
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TABLE 5 • Wholesale Nerchants Sales, 
Historical 

Not Seasonally Adjusted, by Trade 

Sales 

Group and Region, 

January December November October September August 
1993 

Jul 
199 

No. 
1994 

Janvier 
1993 

Déceróre 
1993 

Nove.ithra 

$ 

1993 
Octobre Sept.ithre 

millions 

1993 
AoGt Juillet 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 4,185 4,874 4,736 4,642 4,661 4,476 4,560 
products 

2 Apparel and dry goods 369 261 420 500 561 598 481 

3 Household goods 438 555 763 723 699 608 550 

4 Motor vehicles, parts and 11680 1,696 2,040 2,069 2 1 056 1,833 1,736 
accessories 

5 Metals 	hardware, plumbing and 1,125 1 1 090 1,318 1 2 302 1,336 1,256 1,175 
heating equipment and supplies 

6 Lumber and building materials 1,193 1,355 1,681 1,758 1,874 1 3,806 1,790 

7 Farm machinery, equipment and 292 482 355 446 407 435 390 
supplies 

8 Other machinery, equipment and 3,607 4,599 4,243 3 1892 4,133 3,628 3 1 513 
supplies 

9 Other products 2,362 2,760 2 1 900 2,917 2,791 2,568 2 1 556 

10 Total, all trades 15,251 17,672 18,456 18,269 18,517 17,208 16,751 

Regions 

11 Newfoundland 164 184 190 197 196 186 190 

12 Prince Edward Island 37 43 35 35 39 38 44 

13 Nova Scotia 332 418 359 373 405 379 411 

14 New Brunswick 185 232 242 246 255 252 254 

15 Quebec 3,477 3,877 4,488 4,478 4,588 4,281 3,975 

16 Ontario 6 9438 7,488 7,733 7,493 7,575 62995 6,684 

17 Manitoba 473 583 570 582 578 569 670 

18 Saskatchewan 433 586 520 568 546 561 563 

19 Alberta 1,506 1,786 1,746 1,686 1,671 1 1591 1,569 

20 British Columbia 2,189 2 2 456 2 1551 2,569 2 9 637 2,333 2,368 

21 Yukon and Northwest Territories 18 19 22 24 27 24 24 
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0 	TABLEAU S. Ventes des marchands do gros, non -désaisonnaliséss, salon Ia groupe de coerca at Ia region, historique 

Ventes 

June May April March February January Year 
1993 1993 1993 1993 1993 1993 1994 
Juin Mai Avril Mars Février Janvior Année N' 

$ •allions Groupe do comuerce - Canada 

4,705 4,506 4,302 4,245 3463 3,953 4,185 Produits ali,uon*aires, boissons, 1 
médicaments at tabac 

352 348 408 557 505 374 369 Vêtements at articles cia morceria 2 

532 515 551 588 491 473 438 Articles ménagers 3 

1,993 1,948 1,904 21110 10522 1,481 1,680 Véhicules automobiles, pièces at 4 
accossoiros 

1 1 282 1,174 1,147 1,165 1,023 1,073 1025 Métaux, articles do qujncajllorje, 5 
materiel do plotherso at do 
chauf f age 

1,894 1,829 1,638 1,503 1,164 1,093 1,193 Bois at ma*ériaux do construction 6 

462 445 429 324 232 221 292 Machines, matérial at fournituros 7 
agricoles 

4,038 3,413 3,397 4,215 3,264 3,237 3,607 Autres machines, materiel at 8 
fournituros 

2,217 2,362 Produits divers 9 2,944 3,029 2,711 2,684 2,269 

18,203 17,206 16,487 17,391 14,332 14,120 15,251 Total, ensble des coerces 10 

Regions 

180 169 156 152 141 142 164 Terre-Nouve 11 

47 45 36 35 36 35 37 lie-du-Princo4douard 12 

424 397 345 344 309 314 332 Nouvelle-cosse 13 

254 240 223 227 207 204 185 Nouveau-Brunswick 14 

4,272 4,096 3 1 911 4,098 3,355 3,289 3,477 Québec 15 

7,491 6,995 6,843 7,489 6,053 5 1988 6,438 Ontario 16 

683 685 583 556 456 460 473 Manitoba 17 

606 598 695 459 401 398 433 Saskatchewan 18 

1,753 1,631 1,515 1,541 1,331 1,313 1,506 Alberta 19 

2,469 2,329 2,360 2,470 2,027 11959 2,189 Coloithie-Britanniqus 20 

23 21 20 19 17 18 18 Yukon at Territoiros du Nord-Ouost 21 
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TABLE 6. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group 
	

S 
Change from 

Inventories previous month 

Stocks Variation du 
mois précódcnt 

January December November October January December 
1994 1993 1993 1993 1994 1993 

Janvier Dócembre Novembre Octobre Janvier Décembro 

$ millions 

3,364 3,327 3,333 3,290 1.1 -0.2 

1,074 1,068 1061 1,038 0.6 0.6 

1,313 1,275 11283 1,299 3.0 -0.7 

3,505 3,387 3,543 3,568 3.5 -4.4 

2,430 2,423 2,383 2,297 0.3 1.7 

2,937 2,897 2,783 2,790 1.4 4.1 

11252 1 1258 1,245 1,238 -0.5 1.0 

7,406 7,328 7,203 7,094 1.1 1.7 

3,571 3,534 3,514 3,578 1.0 0.6 

26,853 26,496 26,349 26,192 1.3 0.6 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

. 

TABLE 7 • Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group 

No. 

Trade Group - Canada 

I Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plunthing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

January 
1994 

Janv ier 

3,304 

1,075 

11229 

3,476 

2,385 

2 ,838 

1 ,249 

7,267 

3,575 

26,398 

Inventories 

Stocks 

December 
1993 

Déceithre 

$ millions 

3,325 

1 ,003 

1 ,223 

3,261 

2,367 

2,701 

1,224 

7,127 

3,501 

25,732 

November 
1993 

Novembre 

3,353 

956 

1,257 

3,311 

2,327 

2,543 

1,149 

7,077 

3,483 

25,456 

October 
1993 

Octobre 

3,351 

955 

1,356 

3,424 

2,258 

2,609 

1,165 

7,042 

3,562 

25,722 
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October 
1993 

Oct obra 
	

N o  

Groups do commerce - Canada 

3.6 Produits alimentaires, boissons, médicaments 	1 
at tabac 

11.1 Vétamants at articles do marceria 	 2 

8.8 Articles ménagors 	 3 

-1.5 Véhiculas automobiles, piècas at accassoires 	4 

6.3 Métaux, articlas do quincaillaria, matérial do 	5 
ploetharie at da chauff age 

15.0 Boja at matériaux do construction 	 6 

-5.0 Machines, matérial at fournituras agricoles 	7 

-1.1 Autras machines, matérial at fournituras 	8 

11.6 Produits divers 	 9 

4.0 Total, ensemble dos cooreos 	 10 

TABLEAU 6 • Stocks dos •archands do gras, desaisonnalisés, solon Is groupe do caerco 

Change from Change from previous year 
previous month 

Variation du Variation do lannóe précédonta 
mois précédent  

Noveider October January Docanther Novoithor October 
1993 1993 1994 1993 1993 1993 

Noverthre Octobral Janviar Décethre Novethra Octobra 

per cent -pourcentage 

1.3 0.6 2.3 2.0 4.6 4.1 

2.3 -3.1 12.9 12.6 12.9 11.5 

-1.2 -3.4 18.1 13.8 9.1 4.2 

-0.7 -1.5 -1.5 -6.4 1.7 0.6 

3.7 1.6 11.1 10.7 10.3 6.6 

-0.3 2.5 16.3 16.7 14.2 15.6 

0.6 3.1 -1.6 0.2 -1.9 -4.8 

1.5 0.9 4.9 3.5 1.2 -0.2 

-1.8 3.3 8.7 6.6 7.3 11.1 

0.6 0.8 6.6 4.8 5.2 44 

. 

N °  

Groupa do commerce - Canada 

Produits alimantairos, boissons, médicamants 	1 
at tabac 

Vétements at articles de marcerie 	 2 

Articles uiénagars 	 3 

Véhicules automobiles, pièces at accassoires 	4 

Métaux, articles do quincaillarie, matérial do 5 
plomberia at do chauffage 

Bois at matériaux da construction 	 6 

Machines, matérial at fournitures agricolas 	7 

Autres machines, matérial at fournitures 	8 

Produits divers 	 9 

Total, ensemble dos comaerces 	 10 

TABLEAU 7. Stocks des marchands do gras, non-désaisonnalisés, salon as groupe do commerce 

Change from previous year 

Variation de lannéa prIcédante 

January Decathor Nove.ither 
1994 1993 1993 

Janvier Décethre Novethra 

per cent-pourcentago 

3.0 1.5 4.5 

13.9 13.7 14.0 

10.5 9.1 6.9 

-1.9 -8.5 0.1 

13.3 12.9 11.9 

17.9 16.9 13.3 

-0.9 1.4 -2.1 

6.2 4.3 1.2 

9.5 7.0 7.3 

6.9 4.8 4.9 

C 
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TABLE B. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group, Historical 

Inventories 

January December November October 
1993 

September 
1993 

August 
1993 

Jul 
199 

No. 
1994 

Janvier 
1993 

Dácethre 
1993 

Novombre Octobre Septerthre AoG± Juillet 

Trade Group - Canada $ •illions 

1 Food, beverage, drug and tobacco 3,364 3,327 3,333 3,290 3,271 3,294 3,320 
products 

2 Apparel and dry goods 1,074 1,068 1 1 061 1,038 1,071 1,023 1,021 

3 Household goods 1  1,313 1,275 1,283 1 0 299 1,344 12353 1,375 

4 Motor vehicles, parts and 3,505 3,387 3,543 3,568 3,624 3,673 3,697 
accessories 

S Metals, hardware, plumbing and 2,430 2,423 2,383 2,297 2,261 23192 2,161 
heating equipment and supplies 

6 Luther and building materials 2,937 2,897 2,783 2,790 2,722 2,592 2 0590 

7 Farm machinery, equipment and 1,252 1 1 258 1,245 1,238 1,201 1,227 1,245 
supplies 

8 Other machinery, equipment and 7,406 7,328 7,203 7,094 7,029 7410 7,091 
suppi ies 

9 Other products 3,571 3,534 3,514 3,578 3,464 3,285 3,346 

10 Total, all trades 26 1853 26,496 26,349 -26,192 25,989 25,650 25,846 

TABLE 9. Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group, Historical 

Inventories 

January December November October September August 
1993 

Jul 
199 

No. 
1994 

Janvier 
1993 

Décembre 
1993 

Novethre 
1993 

Octobre 
1993 

Septembre AoQt Juillet 

Trade Group • Canada $ •illjons 

1 Food, beverage, drug and tobacco 3,304 3,325 3,353 3,351 3 9,317 3,318 3,367 
products 

2 Apparel and dry goods 1,075 1 3,003 956 955 1,057 1,064 1 1 121 

3 Household goods 19229 1,223 1,257 1,356 1,344 1,353 1,375 

4 Motor vehicles, parts and 3,476 3,261 3 3,311 3,424 32592 3,603 3,617 
accessories 

5 Metals, hardware,plumbing and 2,385 2,367 2,327 2 1 258 2,275 2,230 2 1 205 
heating equipment and supplies 

6 Luther and building materials 2 1838 2,701 2,543 2,609 2,638 2,554 2,584 

7 Farm machinery, equipment and 1,249 1,224 1,149 1,165 1 1 152 1 0 211 1,273 
supplies 

8 Other machinery, equipment and 7,267 7,127 7,077 7,042 69945 7,022 7,295 
supplies 

9 Other products 3,575 3 1501 3 1483 3,562 3,427 3,208 3,253 

10 Total, all trades 26,398 25,732 25,456 25,722 25,747 25,563 26,090 

1 Prior to October 1993 the household goods trade group was not adjusted for seasonality. Thus the figures 
prior to October 1993 appearing in this table reflect the unad)usted data. 

. 
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TABLEAU S. Stocks dos marchands do gros, désaisannalisés, salon Ia graupe do coorco, historiquo 

Stocks 

June May April March February 
1993 

Januar 
199 1993 

Juin 
1993 
Mai 

1993 
Avril 

1993 
Mars Fóvrier Janvier N' 

$ •illions Groupa do coorce - Canada 

3,299 3,302 3,308 3,193 39274 3,288 Produits alimentairas, boissons, médicaments 1 
at tabac 

1,004 968 931 943 949 952 Vètepnonts at articles do marcorie 2 

1 1 301 1,285 1,260 1 1 188 1,143 1,112 Articles m6nagers 1  3 

3,723 3,834 4,022 3,790 3,786 3,560 Véhiculos automobiles, pièces at accessoires 4 

2,139 2,121 2 1 159 2,153 2,154 2,188 Métaux, articles do quincailloria, matérial 5 
do plontherie at do chauffage 

2,622 2,640 2,634 2,628 2,543 2,525 Bois at ma*ériaux do construction 6 

1,234 1,221 1,203 1,241 1,295 1,272 Machines, matérial at fournituras agricoles 7 

7,076 7,014 7,040 7,099 7,108 7,061 Autres machines, matérial at fournituras 8 

3,346 3,361 3,380 3,365 3,321 3,285 Produits divers 9 

25,745 25,745 25,936 25,599 25,573 25,243 Total, onseabla des co..erces 10 

S TABLEAU 9. Stocks dos •archands da gras, non -désasannalisés, solon Ia groupo do commerce, 
historque 

Stocks 

June May April March February Januar 
199 1993 

Juin 
1993 
hal 

1993 
Avrll 

1993 
Mars 

1993 
Février Janvier N' 

$ •illions Groupe do commerce - Canada 

3,324 3,353 3,276 3,065 3,184 3,208 Produits alimentairas, boissons, médicaments 1 
at tabac 

1 ,088 986 936 951 969 944 Vêtemonts at articles do morcarie 2 

1,301 1,285 1,260 1,188 1,143 1,112 Articles ménagers 3 

3,736 4,005 4078 3,970 3,991 3,544 Véhicules automobiles, pièces at accessoires 4 

2,185 2,232 2,231 2034 2,064 2,106 Ilétaux, articles do quincailleria, materiel 5 
do plombarie at do chauff age 

2,746 2,847 2,897 2,805 2,570 2,407 Bois at matérioux do construction 6 

1,263 1,282 1,266 11299 1,325 1,260 Machines, materiel at fournituros agricoles 7 

7,147 7,154 7,193 7,139 7,083 6,840 Autras machines, matérial at fournituras 8 

3,268 3,401 3,479 3,487 3,430 3,263 Produits divers 9 

26,058 26,546 26,718 26,038 25,758 24,683 Total, ensemble dos coomorcas 10 

1 Avant octobre 1993, lo groupa do conrmrce des articles ménagors nétait pas ajusté pour las variations 
saisonniôres. Donc, pour Ia pérode avant octobre 1993

' 
 los chiffros qui apparaissent dans ce tableau 

représentent des données non-ajustees. 
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TABLE 10. Wholesale Merchants, Inv.ntorios'Sales Ratio Seasonally Adjusted, by Trade Group 
	

S 
Inventories/sales ratio 

Rapport stocks/ventes 

January December November October 
1994 1993 1993 1993 

Janvier Dcembra Novouóre Octobro 

0.72 0.71 0.72 0.73 

2.41 2.42 2.30 2.21 

2.36 2.24 2.20 2.18 

1.74 1.68 1.79 1.85 

1.97 1.92 1.91 1.85 

1.72 1.61 1.64 1.70 

2.76 2.44 2.86 3.00 

1.81 1.75 1.76 1.78 

1.29 1.25 1.25 1.28 

1.49 1.45 1.47 1.49 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

TABLE 11 • Wholesale Merchants Sple Response Fraction and Coefficient of Variation 
for Inventories 

Response fraction 

Fraction de réponse 

January December November October 
1994 1993 1993 1993 

Janvier Décembre Novembre Octobre 

80.5 87.2 85.5 84.5 

58.2 59.2 60.1 58.8 

79.3 83.9 85.0 83.8 

87.5 87.4 84.1 84.8 

82.3 86.9 82.0 81.3 

71.0 72.0 73.4 72.3 

63.3 67.4 63.7 62.3 

76.4 78.0 80.6 80.5 

71.6 75.3 77.2 79.8 

76.4 	79.3 	79.3 	79.3 

No 

Trade Group Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 
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0 	TABLEAU 10 • Marchands do gros, rapport stockaventes désaisonnalisé, scion Is groupe do coerce 

Inventories/sales ratio 

Rapport stocks/ventas 

January Oacethar Noveuthor October 
199 1992 1992 1992 

Janvior Décethra Noveuóro Octobra 

0.75 0.74 0.74 0.73 

2.12 2.18 2.20 2.28 

1.88 1.86 1.94 2.12 

1.98 2.04 2.01 2.06 

1.86 1.89 1.92 1.89 

1.58 1.59 1.64 1.61 

3.59 3.60 3.70 3.67 

1.95 1.95 1.92 1.89 

1.26 1.31 1.27 1.27 

1.52 1.54 1.54 1.54 

N o  

Oroupe do coerce • Canada 

Produits alimontaires, boissons, médicamonts 	1 
at tabac 

Vitements at articles do morcerie 	2 

Articles ménagers 	 3 

Véhicules automobiles, pièces at accassoiros 	4 

Métaux, articles do quincaillorie, matérial do 5 
plonóerie at do chauffago 

Bois at matériaux do construction 	6 

Machines, materiel at fournitures agricoles 	7 

Autres machines, materiel at fournitures 	8 

Produits divers 	 9 

Total, ensemble des ca..erces 	10 

TABLEAU 11. Marchands do gras, fraction do rCponsa do i'Cchantilion at coefficient do variation 
des stacks 

Coefficient of variation 

Coefficient do variation 

January Dacother Novether October 
1994 1993 1993 1993 

Janv jar Décenthre Novembra Octobra 

7.1 6.5 6.7 7.6 

18.5 18.1 20.6 18.7 

11.5 8.7 8.5 8.0 

3.1 3.2 4.0 6.1 

11,3 9.2 9.0 8.9 

9.3 9.5 10.1 10.1 

9.1 10.7 

9.7 10.1 11.0 12.7 

- . 	 . 12.3 12.2 

N o  

Groupe do camoerce - Canada 

Produits alimentaire5, boissons, médicaments 	I 
at tabac 

Vétoments at articles do marceria 	2 

Articles minagors 	 3 

Véhicules automobiles, pièces at accassoires 	4 

Métaux, articles do quincaillorie, matérial do 5 
plomberia at do chauffago 

Bois at matériaux do construction 	6 

Machines, matérial at fournitures agricoles 	7 

Autros machines, matérial at fournituros 	8 

Produits divers 	 9 

4.9 	4.9 	4.0 	4,3  Total, ensemble des coemerces 	 10 
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APPENDIX I 

D.finztions and Concepts 

The establashoent is a statistical unit based 
primarily on the system of accounting used in 
the business. It is the smallest unit which is 
a separate operating entity capable of report-
ing those elements of input and output neces-
sary for the calculation of gross margin, as 
well as employment, wages and salaries. 

The trading location is defined as the physi-
cal outlet in which the business activity 
takes place. It is not necessarily dependent 
upon the availability of accounting-based data 
but must be capable of providing a limited 
range of statistics even though these may, in 
some instances, have to be estimated by the 
respondent. ('there accounting records are 
available to measure the detailed business 
activity of the single location then the lo-
cation will coincide with the establishment, 
otherwise two or more locations would belong 
to an establishment. The establishment can be 
an individual or a partnership, if unincorpo-
rated, or a single corporation or group of 
associated companies, and sometimes, the 
wholesaling divisions of retailing, manufac-
curing or other organizations. 

(Iholesalers may also be classified by type of 
operation, but this classification is depen-
dent on the industrial classification. As in-
dicated in the following paragraphs, the two 
main types of operations are: wholesale mer-
chants and agents and brokers. Hholesal.rs 
primarily engaged in buying and/or selling 
merchandise on account of others on a commis-
sion basis (agents and brokers) as well as 
wholesale merchants of grain and petroleum 
products are excluded from this survey. 

Wholesale •erchants are establishments pri-
marily engaged in selling merchandise to which 
they have title on their own account. In addi-
tion, they may perform one or more of the fol-
lowing related functions: breaking bulk, pro-
viding delivery service to customers, opera-
ting warehouse facilities for storage of the 
goods they sell. Included in this category are 
wholesalers known as: drop shippers or desk 
jobbers, export merchants, import merchants, 
mail order wholesalers, rack jobbers or volun-
tary general wholesale distributors. Hholesale 
merchants also include other wholesale opera-
tions sometimes known as assemblers of primary 
products which are primarily engaged in sell-
ing products from farmers, loggers, fishermen 
and trappers. 

APPENDICE I 

Definitions at concepts 

L'Ctablisscoent est lunité statistique qui 
sappuie essentiellement sur 1e système comp-
table utilisé dans 1. commerce. C'est la plus 
petite unite distincte dexploitation consti-
tuent un ensemble aux fins de Is declaration 
des entrées at des sorties nécessaires au cal-
cul de la merge brute, ainsi que des effec-
tifs, des traitem.nts at des rémunérations. 

L'e.placcoant d'affaires est lendroit servant 
I l'activité commercial.. Il nest pas tribu-
taire de la disponibilité de donnóes compta-
bbs, mais il doit pouvoir fournir un nombre 
limité de donné.s statistiques mIme si, I 
loccasion, il y a lieu de procéd.r par esti-
mation. Il correspond I létablissement si 
lactivité commercials ast consigne, an detail 
dans las registres comptables. Autrement, il 
fait partie dun établissement avec dautres 
emplacements d'affaires. Létabliss..ent peut 
être un particulier ou une société on non col-
lectifi une société unique ou un groupe den-
tr.prises associé.s; ou, parfois, une division 
grossiste dun organisme manufacturier, dun 
détaillant ou autres. 

La classification des grossistes p.ut se faire 
s.lon la nature de lactivité, mais elle est 
indépendants de la classification par indus-
trie. Comm. lindique ce qui suit, las deux 
principales catégories dactivité sont: les 
marchands de gros at las agents at l.s cour-
tiers. Las grossistes ayant pour activité 
principals lachat et/ou la vente a commission 
de marchandises pour Ia compte dautrui illas 
agents at les courtiers) ainsi que las mar-
chands de gros an produits céréaliers at las 
produits pétroliers no sont pas comptés dans 
cette enquête. 

Las •archands de gras sont des établiss.m.nts 
oü lactivité principale est la vents de mar-
chandises I leur propre compte. us peuv.nt 
égal.ment effectuer une ou plusieurs des fonc-
tions suivantes: repartition des marchandises 
an vrac, livraison des marchandises aux 
clients, exploitation dinstallations dentre-
posage de marchandises I vendre. Sont inclus 
las grossistes qui assur.nt Pexpédition di-
recte de lusine au détaillant ou I un utili-
sateur industrial, las exportataurs, las im-
portateurs, las grossistes spécialisés an van-
te par correspondance, las grossistes-étala-
gistes at las distributeurs-grossistes de mar-
chandises diverses. Sent aussi inclus les 
grossistes dont lactivité principal. consist. 
I vendre des produits dagriculteurs, dcx-
ploitants forestiers, da pêcheurs at de trap-
peurs. 
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Agents and brokers are establishments primar-
ily engaged in buying and/or selling, on a 
commission basis, products owned by others. 
They may be known as an auction company, com-
mission merchant, import agent or broker, 
export agent or broker, manufacturers agent, 
purchasing agent or resident buyer and selling 
agent, and may deal in any type of product in-
cluding primary and petroleum products Agri-
cultural marketing boards engaged in the di-
rect purchase of farm products are included as 
wholesalers. 

Coverage. This current monthly survey covers 
wholesale merchant establishments. For pur-
poses of industrial classification wholesale 
merchants are classified by industry according 
to the principal lines of commodities sold. A 
description of each industry included in the 
accompanying statistical data is shown in 
Appendix IV. As most businesses sell several 
kinds of commodities the trade group code 
assigned generally reflects either the indi-
vidual commodity or the commodity group which 
is the primary source of the establishments 
receipts, or some mixture of commodities which 
characterizes the establishments business. 
Industry classifications are not interchange-
able with commodity classifications so it is 
not generally possible to determine either the 
number of establishments handling a particular 
commodity or the sales of that commodity from 
a classification of establishments by indus-
try. Sales to end-users of certain commodities 
(usually capital or investment (non-consumer) 
goods) such as office furniture and computers, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial ve-
hicles, fuel oil, and all types of machinery 
and equipment are always classified to whole-
sale trade. 

The estimates shown for provincial sales are 
based on the locations operated by the whole-
saler. Establishments provide a sales break-
down by province along with the number of 
trading locations whereas inventories are re-
ported for total Canada 

Las agents at courtiers sont des é'tablisse-
cents o lactivité principale est la vente at 
(ou) lachat de produits appartenant a dau-
tres, moyannant commission. us comprennent 
las socié'tós de ventas aux enchêres, las négo-
ciants travaillant a Is commission, las agents 
ou courtiers dimportation, les agents ou 
courtiers dexportation, las représentants de 
manufacturiers, las agents dapprovisionne-
cent, las acheteurs a demeure ou las agents de 
yenta. Ils font Is commerce de produits de 
tous genres, don't las produits primaires at 
las produits pétroliars. Sont incluses a titre 
do grossistes les régies des marches agricoles 
qui achétent directement des produits agrico-
las. 

Cauvertur.. Lenquête mensuelle courante vise 
des étalissements do commerce de gros. Aux 
fins de Is classification par industrie, las 
marchands de gros sont groupés par commerce on 
fonction de Is gamme principale de marchan-
discs vandues. Lappendice IV contient Is 
description de chaque groupe inclus dans las 
donnéas statistiques. Comma Is plupart des en-
treprises vendent plusiours types de marchan-
discs, Is code attribué au groupe représente 
généralement la ou los marchandises qui for-
cent Is principale source do recettes de 
létablissement, ou encore un ensemble de 
.archandises qui caractérise lactivité de 
létablissement. Las classifications par grou-
ps ne sont pas interchangeables avec celles 
dos marchandises, de sorte quil est dhabi*u-
de impossible de determiner, a partir de la 
classification par groupe, Is nombre déta-
blissements qui vendent una cartaine marchan-
disc ou bien les ventas dune tell. marchandi-
5e5. Par aillaurs, on attribua toujours au 
commerce da gros las ventes de cartains pro-
duits a lutilisateur final (habituallement 
les biens déquipement ou dinvestissementi, 
par example, las meublas de bureau at Is maté-
rial informatique, las aliments pour animaux, 
las samances at las autres fournitures agrico-
las, Is bois at las matóriaux de construction, 
las cacions at las véhicules commerciaux, Is 
eazout at tous las types de machines at de 
matérial. 

Las estimations des vsn*as par province sont 
fondées sur las points do yenta exploités par 
Is grossiste. Los ótablissements fournissant 
la ventilation des vantas par province ainsi 
qua 1s nombra de points de yenta. Toutefois, 
las stocks sont rapportCs au nivaau national. 
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APPENDIX II 

Survey Methodology 

The sample for the redesigned monthly whole-
sale trade survey is drawn from Statistics 
Canadas new Central Frame Data Base (CFDB). 
Park of the CFDB comprises businesses engaged 
in wholesale activity. 

The target population is all wholesale mer-
chant establishments. The sampling unit is the 
statistical company. 

The population of businesses are stratified by 
industry, geographic region and size. The size 
characteristic is a function of annual sales 
and the boundaries within each trade group and 
geographic area stratum. This takes into ac-
count the highly asymmetrical distribution of 
wholesale sales, stratum sizes and the re-
quired coefficient of variation at the sub-
stratum level. 

The initial sample was selected in late 1988 
and has been subsequently updated each month 
for births and deaths. 

Respondents are sent either a questionnaire or 
contacted by telephone to obtain their monthly 
sales. New entities to the survey are included 
in the New Entrant Survey, and are contacted 
by telephone to obtain information along with 
sales data. 

Telephone interviews, data capture and follow-
up of non-respondents is performed by staff 
within Statistics Canadas eight Regional of-
fices. As well, preliminary editing of the 
captured data is performed within the Regional 
Offices and subsequent telephone follow-ups 
which may result due to edit failures. The 
edited data is transmitted regularly to the 
head office in Ottawa. 

Further edits are performed at a more aggre-
gate level (trade group by geographic level) 
to detect records which deviate from expecta-
tion either by exhibiting large month-to-month 
change or differ significantly from the re-
maining companies. All data failing these 
edits are subject to manual inspection and 
corrective action may be taken. 

Once these edits are complete, imputation is 
applied to missing records. A variety of impu-
tation methods are available. The imputation 
system automatically selects the appropriate 
method depending on the availability of the 
data. Some of the methods available perform 
imputations using: monthly trends; yearly 
trends; historical data; annual data, etc. 

APPENDICE II 

Methodologie de I'enquëte 

Aux fins de la version remaniée do lenquête 
mensuelle sur le commerce de gros, léchantil-
lon ost tire de la nouvelle base de données du 
registre central (BDRC) do Statistique Canada. 
La BDRC comprond, an partie, los entreprises 
dont l'activité est le commerce de gros. 

La population cible est lensemble des eta-
blissements de marchands de gros. Lunité 
dechantillonnago est la compagnio statisti-
quo. 

La population des entroprises ask stratifióe 
solon lindustrie, la region góographique at 
la taille. Cotta dernière caractéristique est 
une fonction des ventes annuelles at des limi-
tes de chaque strata représontant 1s groupe de 
commerce at la region géographique. Cola tient 
compte de Ia distribution trés asymétrique des 
venkes do gras, do la taille des strates at du 
nivoau requis do Ia sous-strate au coefficient 
de variation. 

Léchantillon a óté choisi pour la premiere 
fois C la fin de 1988, puis a été révisé cha-
que mois pour l'inclusion do nouvellos unites 
et par lexclusion des unites dócódées. 

On communique avec les enquCtés par téléphone 
ou par lenvoi dun questionnaire afin dobte-
fir le chiffre des ventos mensuellos. Los nou-
vollos entités de lenquête sont incluses dams 
l'onquCte sur los nouveaux arrivants, at on 
leur téléphone pour obtonir des renseignements 
at le chiffre daffaires. 

Le personnel des huit bureaux régionaux do 
Statistique Canada effectuo los interviews tC-
léphoniquos, la saisie des données at la re-
lance des non-répondants. Il so charge aussi 
du contrâle préliminaire des données saisies 
at du suivi téléphonique quo peuvent nécessi-
ter les défaillances du contrôle. Après cc 
contrôlo, los données sont transmises réguliC-
rement au bureau principal a Ottawa. 
Las donnóes font ansuito l'objet dun contrô-
le, solon lo groupe do commerce at la region 
géographique, afin do detector los unites qui 
sécartent des attentes, soit par uno forte 
variation dun mois I lautre, soit par une 
grande divergence au regard des autres entre-
prises. Lorsque los données no passent pas le 
contrôle, alIas sont sujettes C une inspection 
manuolle at aux mosuros qui simposent. 

Une fois terminés les contrôles, on procède C 
limputation des unites manquantes. Il existe 
diverses méthodes C cet égard, at Is système 
choisit automatiquoment cello qui convient se-
lon la disponibilité des données. Certaines 
méthodos dimputation utilisent los tondances 
mensuelles, las tendances annuelles, los don-
nées historiques, los données annuelles, etc. 
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Reported or imputed data is then weighted to 
reflect the population. The weights applied to 
the survey data are equal to the ratio of the 
population and sample counts at the sample 
selection level. The selection level for the 
Monthly Nhol.sale Trade Survey is trade group 
by geographic area by size. 

Domain estimation is used to produce the sur-
vey estimates. A domain is defined by the most 
recent classification data available from the 
frame (CFDB) for the statistical entity and 
reference period. Therefore, these domains may 
differ from the original sampling characteris-
tics because records may have changed indus-
try, location or size. These changes are re-
flected in the estimates as they occur on the 
CFOB. After the estimates are produced, a 
listing of the top contributors to the esti-
mates is produced. Individual records which 
make up a large proportion of the estimates 
are checked for consistency. Following valida-
tion and correction, the data base is created. 

Two sets of estimates are produced each month 
to incorporate late responses. Preliminary es-
timates are usually available 45 days follow-
ing the reference period, while revised esti-
mates are published one month after the re-
lease of preliminary estimates. 

Les données dóclaráes ou imputécs sent ensuite 
pondóré.s an fonction do Is population. Aux 
fins do l'onquta, los coefficients de pondé-
ration ógalent Is ratio do Is population at 
des comptes déchantillon au niveau do sélec-
tion. Pour lenquête mensuelle sur Is commerce 
do gros, cc niveau est Is groupe do commerce 
solon Is region góographique at Is taille. 

Lostimation du domains serf a produire los 
estimations do lonquôte. La domaine comprend, 
par definition, los plus récentes données de 
classification tirCss du registro (BDRC) pour 
1'entit6 statistique at Is periods do référen-
cc. Par consequent, los domainas peuvont dif-
férer des caractéristiques initiales do l'C-
chantillonnage parce quil so pout quo los 
entités aient change do groupe, domplacement 
ou do faille. Ces changements so reflètent 
dans los estimations ô mesure quils sont con-
signés dans Is BDRC. Une fois los estimations 
produites, on dresse Is listo des principaux 
contribuants a lestimation. On vérifie Is co-
héronco des fiches individuelles qui ferment 
une grands proportion dos estimations. Après 
Is validation at los corrections, Is base do 
données est créCe. 

Chaque mois doux jeux destimations sont pro-
duits pour tenir compte do Is réponse tardive. 
Los estimations préliminaires sont habituolle-
mont disponibles 45 jours après Is périoda do 
référence, tandis quo los estimations révisêes 
sorit publiées un iuois après quo les données 
préliminaires sont rolachóes. S 
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Data Roliabal3ty 

This publication presents estimates derived 
from a sample survey; as in any survey, they 
are subject to errors. The following section 
describes the sources of errors that may occur 
in a survey and is intended to assist the 
reader in the interpretation of the estimates. 

Sources of Errors 

When a survey is conducted, numerous errors 
may affect the quality of the estimates ob-
tained. These errors fall into two categories: 
sampling errors and non-sampling errors. The 
accuracy of the estimates obtained will depend 
on the combined effect of these two sources of 
errors. 

Sa.pling Errors 

Sampling errors occur because data are col-
lected for a part of the population only as 
opposed to the whole population, as would be 
the case in a census. The results derived from 
this survey will therefore likely be different 
than if a complete census had been taken under 
the same general survey conditions. 

Sampling errors depend on factors such as the 
size of the sample, variability in the popula-
tion, sample design and estimation method. For 
example, for a given size of sample, the sam-
pling error will depend on the choice of sam-
pling units, the stratification method, the 
allocation of the sample and the selection 
method. 

Non -sapl2ng Errors 

These errors are present whether a sample or a 
complete census of the population is taken. 
Non-sampling errors stem from several sources, 
the most important of which are described 
below. 

Coverage Error. 	This error stems from an in- 
complete sampling frame which results in inad-
equate coverage of the target population. For 
example, a unit that is missing from the list 
of wholesale merchants will not be represented 
in the sample. 

Response Error. 	This error may be duu to 
questionnaire design and the characteristics 
of the question, inability or unwillingness of 
the respondent to provide correct information. 
It may also stem from misinterpretation of the 
questions because of definitional difficulties 
and the tendency of interviewers to explain 
questions or interpret responses differently. 

Fiabilité dos données 

La présente publication donne des estimations 
qui proviennont dune enquôte par échantillon-
nage at qui risquent, comme dans toute enquê-
te, dê*re entachées derreurs. On trouve ci-
dessous les sources d'erreur quo pout compor-
ter une enquê*e, aux fins de faciliter lin-
terprétation des estimations. 

Sources d'orrour 

Au cours dune enquêt., Is qualité des estima-
tions peut être altéróe par deux genres der-
reur: les erreurs déchantillonnage at los or-
reurs non dues a léchantillonnage. Leur effet 
combine influence l.xactitude des estima-
tions. 

Erreurs d 'échantillonnago 

Les erreurs déchantillonnage sexpliquent du 
fait que la collecte des données vise soul.-
ment une partie de Is population, at non Is 
totalité, comme cest Is cas dun recensement. 
Il so peut, par consequent, que les résultats 
do lenquête soient différents de ceux dun 
recensement, mane dens los memos conditions. 

Los erreurs déchantillonnage sont tributairos 
de factaurs tels que la taille do léchantil-
lon, la variabilité de la population, Is plan 
denquête at la méthode destination. Par 
example, pour une taillo déchantillon donnée, 
dies procèdent du choix des unites déchan-
tillonnage, de la méthode do stratification, 
de la repartition do léchantillon at de Ia 
methode de selection. 

Erreurs non dues a l'échantilionnag. 

Ces erreurs so retrouvent aussi bien dans une 
enquôte par óchan±ilionnage que dens un recen-
semont de la population. Elles proviennent do 
plusieurs sources, dont voici les plus impor-
tantes. 

Erreur do couverturo. Elle résulte de 1 in-
suffisance do la base déchantillon, qui empê-
che Is couverture adequate do Ia population 
visée. Par exomple, une unite manquante dans 
Ia liste dos marchands do gros no sara pas 
roprésen*éo dens léchantillon. 

Errour do réponse. 	Elle pout sexpliquer par 
la conception du questionnaire, par las carac-
téristiques de la question ou par lincapacité 
ou Is refus do lenquêké de fournir des ron-
saignoments exacts. Elle peut aussi découler 
du fait que des problè.es dordro definition-
nel ont faussé lintorprétation des questions, 
ou bien quo los interviewers se sont pris dif-
fremmen{ pour expliquer los questions ou in-
terpréter les réponses. 
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Non-response. 	Some respondents may refuse to 
answer questions, some are unable to respond, 
while others may be too late in responding. 
The gaps left in the estimate by these non-
respondents are filled by the assignment of an 
approximate response. The procedure used to 
assign these approximate values to units which 
do not respond and to units whose response was 
deemed unacceptable is called imputation. The 
data are imputed from earlier data (if avail-
able) for these units, or from data provided 
by respondents. The extent of error due to 
imputation is usually unknown and is very much 
dependent on any characteristic differences 
between the respondent group and the imputed 
units in the survey. This error generally in-
creases with the non-response rate and at-
tempts are therefore made to obtain as high a 
response rate as possible. 

Processing Error. This error may occur at the 
various stages of processing such as coding, 
data entry, editing, etc. 

Non-sampling errors are difficult to measure. 
iithin the limitations of the budget and the 
human resources available, all attempts have 
been made to minimize this type of error in 
calculating the estimates contained in this 
publication. Units have been defined using the 
most up-to-date listing; the questionnaires 
have been designed so as to minimize differ-
ences of interpretation; testing has been car-
ried out for the different stages of editing 
and processing. Moreover, non-respondents are 
followed up in order to reduce the non-re-
sponse rate. 

Measures of Sa.pling and Non-sampling Error 

Sa.pling Error Measure 

The particular sample used in this survey is 
one of a large number of possible samples of 
the same size that could have been selected 
using the same sample design under the same 
conditions. 

Coefficient of variation (CV) 	is a common 
measure which takes into account variation 
among estimates from all possible sample com-
binations. The CV is defined as the square 
root of the variance divided by the estimate. 
By applying the CV of interest from Table 3, 
it is possible, through derivation of a confi-
dence interval to predict, with a known proba-
bility, the range that the estimate would 
cover taking into account all possible sam-
ples. This range or interval is expected to 
cover the unknown value being estimated with 
the predicted probability. 

For example, to establish a 95X confidence 
interval for not seasonally adjusted sales in 
Ontario one would use: 

the provincial sales from Table 2; and 

the coefficient of variation for the esti-
mate from Table 3. 
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Non-réponso. 	Cortains enquitós refusent ds 
répondro, dautres an sont incapables at dau-
tres encore répondent trop tard. On se sort 
dune réponse approximative pour combler los 
vides dans 1 estimation criós par ces non-re-
pondants. 1 imputation désigne 1s fait dat-
tribuer des valeurs approximatives aux unitós 
qui omettent de répondre ou dont Ia réponso 
est jugCe inacceptable. Ella seffectue a par-
tir des données disponiblos pour ces unites ou 
fournies par las rópondants. La portee do 
lerrour due a limputation est généralement 
inconnue; elie est fortement tributaire des 
differences qui caractérisent las répondants 
at les unites imputées. Ce genre derreur 
augmenfe dhabitude au gre du taux de non-re-
ponse, doi 1s diploiement defforts pour 
obtenir Is meilleur faux do rCponse possible. 

Erreur de traite.ent.. Elle pout so produire 
aux diverses ótapes du traitement: codag., 
saisie, verification, etc. 

Los erreurs non dues a lCchantillonnage sont 
difficiles a mesurer. Autant quo Pont permis 
Is budget of los ressources humaines disponi-
bias, on sest offorcé do los réduira au mini-
mum aux fins du calcul dos estimations conte-
nues dans Is présonte publication. On a dCfini 
Los unites au moyen des derniires listes I 
jour; on a concu los questionnaires do manure 
I réduire au minimum los divergences dinter-
prétation; on a soumis I un essai les étapos 
de verification at de traitoment; at Is suivi 
a Cté effectuC aux non-ripondants afin da-
baisser Is faux do non-réponse. 

Mosure do l'erreur d'Cchantillonnage at do 
l'err.ur non due I l'échantillonnage 

Mesure de l'err.ur d'éahantil].onnage 

Léchantillon utilisC aux fins do lenquito 
compte parmi 1s grand nombre do mime taille 
quon aurait Pu choisir solon Is memo plan 
donquito at dans los mimes conditions. 

La coefficient do variation (CV) eat une me-
sure quon utilise couramment of qui prend an 
compte la variation des estimations provenant 
do toutos los combinaisons déchantillons pos-
siblos. Le CV to définit comme étant Ia racino 
carróe do la variation divisée par lestima-
tion. En appliquant 1. CV approprii du tableau 
3, on pout prCdire, au moyon dun intervallo 
de confiance of avec uno probabilité connue, 
la portée quaurait lestimation compte tenu 
do fous les échantillons possibles. Cette por-
tee ou intervalle est consée couvrir La valour 
inconnue qui est estimée avoc Ia probabilité 
prédite. 

Par exemple, pour estimer les ventes non  dd-
saisonnalisdas an Ontario salon Un intervalle 
do confiance do 95/., on utiliserait: 

lies ventes provinciales indiquées au tableau 
2; at 

2.10 coefficient do variation do lestimation 
provonant du tableau 3. 
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A 95Z confidence interval is then constructed 
by adding or subtracting twice the value rep-
resented by applying the CV to the estimate, 
for example: 

12,000,000 + 112 x 1.8(12,000,000)) 

100 
12,000,000 - 112 x 1.8112,000,000)) 

or 
100 

Thus, the confidence limit for this example 
would be: $11,568,000 to $12,432 2 000 

Summarizing these findings, the best estimate 
for not seasonally adjusted sales in Ontario 
will be found in Table 2. One can be 95Z con-
fident that the unknown true valu, of sales 
lies in the interval between $11,568,000 and 
12,432000. 

Hon Saopling Error Measures 

One source of non-sampling error is the non-
response error. There are several measures 
that can help the user evaluate this type of 
error, among others, the response rate and the 
response fraction. 

The response rate is a measure of the pro-
portion of those sample units which have re-
sponded in time for inclusion in the estimate. 
To calculate the response rate, one should ex-
cluded from the sample, deaths as well as sea-
sonal establishments closed during the month 
in question. 

The response fraction , which is a measure of 
the data response rate, is the proportion of 
the estimate which is based upon actual 
reported data. 

An example illustrates the two above measures. 
For example, a cell with 20 active sample 
units in which 10 respond for a particular 
month would have a response rats of 50Z. 
However, if the 10 reporting units represented 
$9 million out of a total of $12 million, the 
response fraction would be 75%. Thus 25Z of 
the estimate came from imputed data. 

Joint Interpretation of Measures of Error 

The two measures of non-responso error as well 
as the coefficient of variation must be 
considered jointly to have an overview of the 
quality of the estimates. A low.r coefficient 
of variation combined with a higher response 
rate and response fraction, will result in a 
better estimate. 

Response fractions and coefficients of varia-
tion associated with each estimate appear in 
Table 3 and Table 11. 

On ótablit ensuite Pintervallo do confianca 
de 95Z an additionnant ou an sous*rayan* deux 
fois Is valour reprson+óo par Papplication 
du CV A Pestimation, par oxemple: 

12,000,000 + (2 x 1.8(12,000,0001) 

100 
12,000,000 -(2 x 1.8(12,000,0001) 

100 
Dans cet exemplo, la limite do confiance so-
rait donc: $11,568,000 a $12,432,000. 

Pour résumer ces résultats, qui fournissent La 
meilleure estimation des ventes non désaison-
nalisées on Ontario se retrouvent au tableau 
2. On est confiant a 95Z quo la valeur vraio 
inconnue des ventos se situe dans lintarvalle 
compris entro $11,568,000 a 12,432,000. 
Mesure do l.rrour non due i Péchantillonnago 

La non-réponse eat un typo d'erreur non duo a 
l'échantillonnago. Ii existe plusieurs mesures 
qui pormettont da lévaluer, notammont Is taux 
de réponse at la fraction do réponse. 

La taux do reponsa est Is proportion des uni-
tea do l'óchantillon dont Is réponse parvient 
dana 1s délai stipulé pour Is calcul de los-
timation. Aux fins du calcul, on exclut do 
lCchantillon los dócès at los ó*ablissaments 
saisonniers fermés pendant Is mois on ques-
tion. 

La fraction do reponse ,qui ost une mesure du 
taux de réponse, représente la proportion do 
lostimation qui sappuio sur las donnóes 
rCellement déclaróes. 

La daux mosures sont illustrées dans lexomple 
suivant. Pour une collule comportant un óchan-
tillon de 20 unites actives, dont 10 répondent 
pour un mois donné, Is taux de réponse sarait 
do SOX. Cependant, si las 10 unites déclaran-
tes raprésontent $9 millions sur un total do 
do $12 millions, La fraction do réponse serait 
do 75Z. Ainsi 25X do lostimation proviennent 
des données imputóes. 

Interpretation conjointe dos •osures d'orreur 

Pour obtonir un aperçu do la qualité des esti-
mations, il faut considéror conjointoment los 
deux mosures do non-réponso airtsi quo Is coef-
ficient do variation. La moilleure estimation 
eat cello qui comports un faible coefficient 
do variation ainsi quun taux do rCponse at 
uno fraction do réponse élevés. 

Los tableaux 3 at 11 indiquont los fractions 
do réponse at los coefficients do variation 
pour chaque estimation. 

S 
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Appendice IV 

COUVERTURE DES GROUPES DE CON'IERCE 

010 Grossistas an produits ali.entaires, 
boissons, •èdica.ents at tabac 

5211 Confiseries 
5212 Produits alimentaires congelés (amballés 
5213 Produits laitiars 
5214 Volailla at oeufs 
5215 Poisson at fruits da mer 
5216 Fruits at legumes frais 
5217 Viande at produits do la viande 
5219 Autras produits alimentaires 
5221 Boissons rion-alcooliques 
5222 Boissons alcooliques 
5231 Médicamants 
5232 Savons at produits cia toilette 
5239 Produits pharmacautiquas divers at autres 

produits da toiletta 
5241 Produits du tabac 

020 Grossistas an vëteeents at articles de 
•erceria 

5311 Vêtements at articles dhabillenent pour 
hommes at garconnots 

5312 Vêtements de dessus pour dames, jeunes 
flues at anfants 

5313 Bas at chaussettes, sous-vêtements at 
articles dhabillement pour dames, jeunes 
fillas at enfants 

5314 Chaussuras 
5319 Autras vêtomonts 
5321 Tissus a la pièce 
5329 Articles do marcerie 

030 Grossistas an articles •enagars 

5411 Apparoils ménagers ólectriques 
5412 Appareils menagers électroniquas 
5421 tloublas de maison 
5431 Porcelaine, verrerie, falence at potarie 
5432 Rmvètemants da sol 
5433 Linga da maison, kentures at autras article 

cia textile 
5439 Autres accassoiras ménagers dameubloment 

040 Grossistes an vAhicules autoaobilas, pièces 
at accessoiras 

5511 Automobiles 
5512 Camions at autobus 
5519 Autras véhicules automobiles 
5521 Pneus at chambres a air 
5529 Autras pièces at accessoires pour véhiculas 

automobiles 

050 Grossistes an •étaux, articles do 
quincailleria, materiel do ploaberia 
at da chau$f age 

APPENDIX IV 

TRADE GROUP COVERAGE 

010 Food, Beverage, Drug and Tobacco 
Products Wholesalers 

5211 Confectionery 
5212 Frozen Foods (Packagad) 
5213 Dairy Products 
5214 Poultry and Eggs 
5215 Fish and Seafood 
5216 Fresh Fruit and Vegetables 
5217 Meat and Meat Products 
5219 Other Foods 
5221 Non-Alcoholic Beverages 
5222 Alcoholic Beverages 
5231 Drugs 
5232 Toilet Soaps and Preparations 
5239 Drug Sundries and Other Drugs and 

Toilet Preparations 
5241 Tobacco Products 

020 Apparel and Dry Goods Wholesalers 

5311 Mens and Boys Clothing and 
Furnishings 

5312 Homens, Missos and Childrans 
Outerwear 

5313 Homens, Misses and Childrans 
Hosiery, Underwear and Apparel 
Accessories 

5314 Footwear 
5319 Other Apparel 
5321 Piece Goods 
5329 Notions and Other Dry Goods 

030 Household Goods wholesalers 

5411 Electrical Household Appliances 
5412 Electronic Household Appliances 
5421 Household Furniture 
5431 China, Glassware, Crockery and Pottery 
5432 Floor Coverings 
5433 Linens, Draperies and Other Textile 

Furnishings 
5439 Other Household Furnishings 

040 Motor Vehicles, Parts and Accessories 
Wholesalers 

5511 Automobiles 
5512 Trucks and Buses 
5519 Other Motor Vehicles and Trailers 
5521 Tires and Tubes 
5529 Other Motor Vehicle Parts and 

Accessories 

050 Metals, Hardware, Plibing and Heating 
Equipsent and Supplies Wholesalers 

5611 Iron and Steal Primary Forms and 5611 Formas primaires at profiles cia charpenta a 

Structural Shapes for at an aciar 

5612 Other Iron and Steal Products 5612 Autras produits an far at an acier 

5613 Non-Ferrous Metal and Natal Products 5613 Métaux non farreux at produits an métaux no 
ferreux 

5619 Combination Metal and Natal Products 5619 Combinaisons do métaux at produits an metal 

5621 Hardware 5621 Articles da quincailleria 

5622 plumbing, Heating and Air Conclitionning 5622 Matérial at fournituras cia plombarie, da 
Equipment and Supplies chauffage at de climatisation 
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060 Lber and Building Materials 
Wholesalers 

5631 Lumber, Plywood and Ilillwork 

5632 Paint, Glass and Hallpap.r 
5639 Other Building Materials 

070 Far. Machinery, Equipsent and Supplies 
Wholesalers 

5711 Farm Machinery, Equipment and Supplies 

080 Other Machinery, Equipcont and Supplies 
Wholesalers 

5721 Construction and Forestry Machinery, 
Equipment and Supplies 

5722 Mining Machinery, Equipment and 
Supplies 

5731 Industrial Machinery, Equipment and 
Supplies 

5741 Electrical Miring Supplies and 
Electrical Construction Material 

5742 Electrical Generating and Transmission 
Equipment and Supplies 

5743 Electronic Machinery, Equipment and 
Supplies (Except Computer and Related 
Equipment) 

5744 Computer and Related Machinery, 
Equipment and Packaged Software 

5749 Other Electrical and Electronic 
Machinery, Equipment and Supplies 

5791 Office and Store Machinery, Equipment 
and Supplies 

5792 Service Machinery, Equipment and 
Supplies 

5793 Professional Machinery, Equipment 
and Supplies 

5799 Other Machinery, Equipment and 
Supplies n.e.c. 

090 Other Products Wholesalers 

060 Grossistes an bois at •atériaux de 
construction 

5631 Bois do construction, con*replaqués at 
bois travaillé 

5632 Paintures, vitres at papiers peints 
5639 Autres matériaux do construction 

070 Grossistes an •achines, •atdriel at 
fournitures agricoles 

5711 Machines, matérial at fournitures agricoles 

080 Orossistes on autres •achines, •atériel at 
fournitures 

5721 Machines, matérial at fournitures de 
construction at daxploitation forestière 

5722 Machines, matérial at fournituras 
dextraction minière 

5731 Machines, matérial at fournitures 
industrials 

5741 Fournituras pour canalisations élactriquas 
at matóriaux dinstallations élactriquas 

5742 Materiel at fournitures do production at da 
transmission délactricité 

5743 Machines, materiel at fournitures 
électroniques (sauf ordinataurs at le 
matérial connexe) 

5744 Ordinataur, machines at matérial connexas 
at progiciel 

5749 Autres machines, matérial at fournitures 
électriques at électroniques 

5791 Machines, matérial at fournitures da bureau 
at do magasin 

5792 Machines, materiel at fournituras des 
entreprises de services 

5793 Machines, materiel at fournituros dusage 
professionnel 

5799 Autres machines, matérial at fournitures 
n.c.a. 

090 Grossistes an produits divers 

. 

5011 Livestock 5011 Bétail 
5019 Other Farm Products 5019 Autres produits agricoles 
5911 Automobile Hrecking 5911 Démontaga dautomobiles 
5919 Other Haste Materials 5919 Autres matières do rebut 
5921 Newsprint 5921 Papier journal 
5922 Stationery and Office Suppli.s 5922 Papeterie at fournituras do bureau 
5929 Other Paper and Paper Products 5929 Autres papiars at produits du papier 
5931 Agricultural Feeds 5931 Alimants pour animaux 
5932 Seeds and Seed Processing 5932 Samences at traitament des semences 
5939 Agricultural Chemical and Other Farm 5939 Produits chimiques at autres fournitures 

Supplies agricoles 
5941 Toys, Novelties and Fireworks 5941 Jouets, articles de fantaisie at pièces pou 

fau dartifice 
5942 Amusement and Sporting Goods 5942 Articles da loisir at de sport 
5951 Photographic Equipment and Supplies 5951 Matérial at fournitures photographiques 
5952 Musical Instruments and Accessories 5952 Instruments at accessoires do musique 
5961 Jawellory and Matches 5961 Bijoux at montres 
5971 Industrial and Household Chemicals 5971 Produits chimiques dusage ménager at 

industrial 
5981 General Merchandise 5981 Marchandise générale 
5991 Books, Periodicals and Newspapers 5991 Livros, périodiquas at journaux 
5992 Second-Hand Goods (Except Machinery 5992 Marchandises doccasion (sauf machines at 

and Automotive) véhiculas automobiles) 
5993 Forest Products 5993 Produits forestiers 
5999 Other Products n.e.c. 5999 Autros produits n.c.a. 
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APPENDIX V 
	

APPENDICE V 

Other Survey Related Issues 

Seasonal Adjust.ent 

Autres questions relatives a l'enquête 

La désaisonnalisation ou correction pour 
variations saisonnières 

S 
Soclo-economic time series contain four basic 
components: the trend-cycle, the seasonal, the 
trading-day and the irregular components. The 
component of interest is usually the trend-cy-
cle, which reflects the more fundamental evo-
lution of the series (e.g. the business cy-
cle), whereas the other components reflect 
short-term transient movements. Seasonal vari-
ations are caused by the direct and indirect 
effects of climatic and institutional seasons 
(e.g. Christmas)) they tend to repeat from 
year to year. Trading-day variations originate 
from the fact that the relative importance of 
the days vary systematically within the week 
and that the number of each day in a given 
month varies from year to year. For instance, 
Sundays is typically lass active than other 
days, and the number of Sundays, Mondays, 
etc., in July (say) changes from year to year. 
Finally, the irregular component is a residual 
which captures measurement errors and events 
which occur in an irregular manner. 

Thus the seasonal, trading-day and irregular 
components all conceal the funda.ental trend-
cycle component of the series. Seasonal ad-
justment consists of removing the seasonal and 
the trading-day components from the series. 
Seasonal adjustment thus helps reveal the 
trend-cycle. However, one must bear in mind 
that the seasonally adjusted series contains 
not only the trend-cycle but also the irregu-
lar component (which is technically difficult 
to isolate for the current months). The month-
to-month comparisons of the seasonally ad-
justed series are thus affected by the irregu-
lar fluctuations. 

Many users of time series data view same-month 
comparisons as a substitute for seasonal ad-
justment. They should be aware of the limita-
tions of such comparisons, especially in the 
presence of trading-day variations. A fall be-
tween October 1989 and October 1990, for in-
stance, may be enterily due to the fact that 
October 1989 contained five of the more active 
days and four of the less active days of the 
weeki and October 1990, four of the more ac-
tive days of the week and five of the less ac-
tive days. In the absence of trading-day vari-
ations (which is the case if all 7 days have 
same importance), same-month comparisons are 
still of limited value, because they measure 
the average movement over the 12-month period 
and not the most recent movements. For in-
stance, same-month comparisons may indicate a 
continuing growth of activity, while in fact 
the trend-cycle has been falling for the last 
few months (which seasonal adjustment would 
reveal). 

Les series temporellas socio-économiques comp-
tent quatra composantes principalas: Ia ten-
dance-cycle, la saisonnalitó, la composante 
at*ribuable I Is rotation des jours at la corn-
posante irrégulilre. L'intérêt porte générale-
ment sur Is tendance-cycle, qui reflète l'Cvo-
lution fondamentala de la série (ox. Is cycle 
des affaires), tandis que las autres compo-
santes traduisant des mouvements passagars I 
court terme. Lea variations saisonnires sont 
Is produit des effets directs at indirects des 
saisons climatiques at institutionnelles (ax. 
Noäl); elba tend.nt I so répéter dannéa an 
année. La composante de rotation des jours 
provi.nt du fait qua l'importance relative des 
jours vane systématiquement I l'intérieur de 
Is samaine at que be nombre de chacun des 
jours dans un mois donnée vane d'une année a 
lautre. Par exemple, dimanche connalt typi-
quement moms dactivité qua las autres jours, 
at Is nombre da dirnanches, lundis, etc, on 
juillet (disons) change dannée an annóe. 
Enfin, la composante irrégulière est un résidu 
incorporant lea erreurs da mesure ainsi qua 
lea événements qui se produisent de manira 
irréguliIre. 

Ainsi, las composantes saisonniIre at irrégu-
hIre, da rotation des jours masquent la corn-
posanta fondamentale de la série, qui est is 
tendance-cycie. La désaisonnalisation consiate 
I retirar lea composantes saisonnilre at de 
rotation des jours de la série. Ella contribue 
donc I rCvéler la tandance-cycle. On doit cc-
pendant gardar I l'esprit qua la sens dCsai-
sonnaliséa comprend non saulement Is tendance-
cycle rnais aussi la composante irrégulière 
(techniquement difficile I isolar pour las 
mois courants). Lea comparaisons sur mois ad-
jacents de Is séria dCsaisonnalisóe sont donc 
affec*ées par las fluctuations irréguliér.s. 

Beaucoup dusagers de données chronologiquas 
p.rçoivent lea comparaisons sur mois hornolo-
guos comma un substitut I la désaisonnalisa-
tion. lbs doivant êtra consciants des limita-
tions de pareilles comparaisons, surtout on 
presence de composante de rotation des jours. 
Une baisse ontre octobra 1989 at octobre 1990, 
par exemple, peut Itre entièrement due au fait 
quoctobre 1989 contenait cinq des jours lea 
plus actifs de la samaine at quatra des jours 
lea moms actifsi at octobre 1990, quatre des 
jours actifa at cinq des jours inactifs. En 
labsence de variations de rotation des jours 
(cc qui ao produit si las 7 jours ont la memo 
importance), lea comparaisons sur mois homobo-
gues raste dune utilité limitóa, parcs 
quelbes masurant Is mouvemant moyen pour 
lensamble des douze mois at non pas lea 
mouvements las plus récants. Ainsi, lea corn-
paraisons sur mois homologues peuvant indiquer 
une hausse poursuivie de lactivité, tandis 
quen fait Is tendance-cycle est an chute 
dapuis queiquaa mois (cc que révélerait la 
désaisonnalisation). 

. 

. 
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In order to seasonally adjust its time series, 
Statistics Canada uses the X-11-ARIMA method. 
The method is a combination of the ARIIIA fore-
casting method and of the X-11 seasonal ad-
justment method, which is a ratio-to-moving 
average method. 

During the transition period between the old 
and the new survey introduced in January 1989, 
the seasonally adjusted series obtained from 
the X-11-ARIMA method were smoothed by a 
three-month moving average. The need for such 
smoothing, which aimed at eliminating the dis-
ruptions introduced by the new survey design 
and methodology, has now disappeared. Starting 
in 1991, the practice is discontinued, both 
for the current and the past estimates. 

The Wholesale Trade series form a system of 21 
series: the Canada grand total, the 11 provin-
cial totals (including the two territories 
combined) and the 9 'trade group 'totals. For 
non-seasonally adjusted series, the eleven 
provincial totals add to the grand total for 
each month, and similarly for the nine trade 
group totals. Unfortunately, seasonal adjust-
ment removes the additivity of a system of 
series: small discrepancies, which generally 
vary between -1Z and 1%, are observed between 
the sum of the seasonally adjusted components 
and the seasonally adjusted grand total. Re-
sponding to the need of the series users, 
Statistics Canada now applies an harmonization 
process to the seasonally adjusted Wholesale 
Trade series, in order to restore their ad-
ditivity. The process is such a) that the com-
ponents are modified as little as possible in 
percentage, b that the components add to the 
grand total for each month and c) that, for 
each component, the monthly values add up to 
the yearly totals of the non-adjusted series 
This harmonization process is applied to the 
trade group totals with respect to the grand 
total, and then to the provincial 'totals with 
respect to the same grand total. 

Cosparison To Other Sources 

The redesigned survey differs from the old 
monthly in several respects. 

The survey design is described in Appendix II. 
Salient differences include an improved survey 
frame, regional collection of data, increased 
edits and a better imputation system. 

In terms of data availability, for the first 
time, sales by trade group is now published. 

From 1981 to the present, CANSIM contains 
converted monthly trade group and geographical 
data. 

Pour désaisonnaliser ses chroniques, Statisti-
que Canada utilise la méthode X-11-ARMPII. La 
méthode est une combinaison de la méthode do 
provision ARPQII (ARIIIA) at de Is mOthode 
dOsaisonnalisation X-11, qui est une méthode 
du type rapport I la moyenne mobile. 

Durant la pOriode de transition entre lan-
cienne at la nouvelle enquê'te introduite an 
janvier 1989, les series dOsaisonnalisOes ob-
tenues de la ,néthode X-11-ARIIMI Otaient lis-
sóes par une moyenne mobile de trois mois. La 
nCcessité de co lissage, qui visait I éliminer 
los perturbations introduites par Is nouveau 
plan de sondage at la nouvelle méthodologie, 
est maintenant disparue. A partir do 1991, 
cette pratique est abandonnée aukant pour les 
chiffres courants que passes. 

Les series du Commerce do gros ferment un sys-
tème do 21 series: 1. grand 'total canadien, 
los 11 totaux provinciaux (avec les deux ter-
ritoires combines) at les 9 'totaux par groupe 
do commerce. Pour los series non désaisonnali-
sees, los onze totaux provinciaux saddition-
nent au grand total pour chaque moisj de memo, 
los neuf totaux par groupe de commerce. Hal-
heureusement la dOsaisonnalisation enlève son 
additivitO I un système de series: do faibles 
écarts, qui varient génCraloment entre -1Z at 
1 Z, sobservont entre la sommo des compo-
santes désaisonnalisOes at le grand total 
désaisaisonnalisO. A Ia demande des usagers 
des series, Statistiquo Canada applique main-
tenant un procCdC do reconciliation aux series 
désaisonnalisOss du Commerce do gros, afin 
den restituor ladditivité. Le procédé est 
tel a) quo les composantes du système soient 
.odifiées Is moms possible on pourcentage, 
b) que los composantes so sommont au grand 
total pour chaque mois ct c) que pour chaquo 
composanta los valours mensuelles saddition-
nent aux totaux annuels do la série non désai-
sonnaliséo. Ce procédé de reconciliation est 
appliqué aux totaux par groupos de commerce 
par rapport au grand totalli puis, aux totaux 
provinciaux par rapport au memo grand total. 

Co.paralson avec d'autres sources 

Lonquôta mensuolle remaniOe diffIre de Is 
précédento sous plusiours aspec'ts. 

1e plan do lonquIte est dCcrit I l'appendice 
H. Parmi los differences saillantes figurent 
uno base denquôte a.élioréo, la collecte ré-
gionale des données, des contrôles accrus at 
un système dimputation affiné. 

En ce qui concerne los données disponibles, on 
public pour la premiere fois les chiffres 
daffaires scIon le groupe de commerce. 

Do 1981 jusqu'I maintenant, CANSIM contient 
los données mensuelles converties pour los 
groupes do commerce at los regions gOographi-
ques. 
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