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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note Ce reconnaissance 

Le succès du système statistique du Canada 
repose sur un parrenariat bien établi entre 
Statistique Canada et Ia population, les entreprises, 
es administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, il serait impossible Ce produire des 
statistiques précises et actuelles. 



Symbols 
The 'following symbols are used in this 

Statistics Canada publication: 

figures not available. 

figures not appropriate or net applicable. 

- nil or zero. 

-- amount too small to be expressed. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

w The reader is asked to note that the data 
are either based on a response which falls 
below the usual standard for publication or 
have a greater degree of variability than 
normal associated with thee due to list 
structure changes i.e., birth/death 
adjustments and classification changes, and 
should therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series, are avail-
able to the public from Statistics Canadas 
computerized data bank CANSTh (Canadian Socio-
Econo.ic Information Management System) via 
terminal, on computer printouts, or in machine 
readable 'form. For further information, contact 
the Cansim staff, Statistics Canada, Ottawa, 
K1A 0Z8 (telephone 613-951-8200), or the 
regional advisors at the Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of: 

• G. Andrusiak, Director, Industry Division 

• B. Nees, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

• L. Murphy, Acting Chief, Wholesale Trade 
Section, Distributive Trades, Sub-division, 
Industry Division 

Signes conventionnels 

Les signes suivants sont employés uniformément 
dans cette publication de Statistique Canada: 

noubres indisponibles. 

n'ayan* pas lieu da figurer. 

- néant ou zero. 

-- nombres infimes. 

x confidentiel an vertu des dispositions de la Loi 
sur la statistique relatives au secret. 

* Le lecteur est priC do noter quo les données sent 
fondCes sur des rCponses qui ne satisfont pas a 
la norme habituelle exigée pour la publication ou 
que celles-ci ont une plus grands cargo 
d'inconsistance quo l'on devrait normalement 
obtenir, at ce, a cause de la structure de la 
liste, c'est-à-dire des ajustements dOs aux 
creations et aux disparitions at des changements 
dans le classe,uent 

NOTA 

Las chif+res ayant été arrondis, les -totaux ne 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

La banque do donnCes in-formatisées de Statistique 
Canada CANSIM (système canadien dinformation socio-
Cconomique) fournit au public toutes las statistiques 
actuelles at historiques sur le Commerce de gros 
(ma*rice nos 0059, 0061, 0648, 0649), at sur de 
nombreuses autres series, par le biais d'un terminal, 
d'imprimés d'ordina*eur ou de supports ordinolingues. 
Pour plus de renseignements, sadresser au personnel 
de CANSIM, Statistique Canada, Ottawa, K1A 0Z8 
(téléphone 613-951-8200), ou aux conseillers des 
bureaux do Sta*is*ique Canada situCs a travers is 
Canada. 

Cette publication a été rédigáe sous la direction de: 

• 6. Andrusiak, 	directeur, 	Division 	de 
1' indus*rie 

• B. Hawn, directeur adjoint, Sous-division des 
commerces do distributions, Division de 
l'indus*rie 

• L. MurpIy, chef intCrimaire, Section du commerce 
do gros, Sous-division des commerce de distribu-
tions, Division de l'indus*rie 
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Introduction 

This publication presents estimates of monthly 
sales of wholesale merchant establishments for 
Canada, each province and for the Yukon and 
Northwest Territories combined. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

Sales figures are on a net basis (gross 
sales less returns, adjustments and discounts) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods owned by others are 
excluded. 

Inventory figures are the value of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

The estimates contained in this publication 
are derived from a redesigned monthly survey 
which incorporates a revised list of wholesale 
businesses. For a more detailed discussion of 
the new survey methodology see Appendix II in 
January 1994 issue. 

Establishments in wholesale trade are primari-
ly engaged in selling merchandise to retail-
ers, to other wholesalers, to industrial, com-
mercial, institutional and professional users, 
to farmers for use in farm production, and for 
export) or acting as agents or brokers in 
buying or selling merchandise to such persons 
or organizations on a commission basis. 

However sales to end-users of certain com-
modities (usually capital or investment (non.-
consumer) goods) such as computer equipment, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial 
vehicles, and all types of machinery and 
equipment are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I in the January 
1994 issue. 

Users should note that each month, unless 
otherwise indicated, this publication will 
contain preliminary estimates for the current 
month and revised estimates for the preceding 
month for the unadjusted series. The estimates 
of the seasonally ajuted series are revised 
for the preceding three months. 
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Introduction 

La prósen±e publication donne des estimations 
des ventes mensuelles des 6tablissements do 
commerce de gros pour Is Canada, les provin-
ces, Is Yukon at los Territoires du Nord-
Ouest ensemble. En plus des ventes totales, 
ella contient des données ventiles pour les 
ventes at las stocks, ainsi quo los rapports 
entre las stocks at les ventes, salon los 
grands groupes do commerce 6tablis par Ia 
Classification typo des industries do 1980. 

Los chiffres concernent los ventes nettes 
(ventes brutes diminuées des rertdus, des ra-
bais at des escomptes), a credit ou a comp-
tants, sans los taxes percues. Sont incluses 
las commissions obtenuos par las grossistes 
faisant aussi fonction d'agenks, mais non los 
ventos do marchandises appartenant a dautres 
entrepri sos. 

Las donnes sur las stocks roprsen±ent la 
valour des marchandises possódéos at détenuas 
pour la rmvente. Sont inclus tous las stocks 
an transit ou an consignation. No sont pas 
comptées los marchandisos possódéos at déte-
nues 5 létranger, ainsi quo los stocks déte-
nus an consignation pour los autros. 

Los estimations contenues dans la présente 
publication sont tirées dune enquête men-
suelle remaniée, qui se fonde sur une liste 
révisée des établissements do commerce do 
gros. Lappendica II dons la publication do 
janvier 1994, traite an detail do la méthodo-
logie employde pour Penquête. 

Los établissaments dont lactivifé principale 
est Is commerce de gros vendent dos marchandi-
sos a des détaillants, a dautres grossistes, 
a des industriels, a dos co.rsarcants, a des 
é-kablissaments publics, a des professionnols, 
a des agriculteurs sil sagit de marchandises 
destinées a la production agricole, at 5 dau-
tres pays; ou encore vendent des marchandises 
ou an achètent pour Is compte d'autrui, a 
titre dagents ou do courtiers, moyannant uno 
commission. 

Par ailleurs, on attribue toujours au commerce 
do gros les ventes do certains produits a 
lutilisataur final (habituellement les biens 
déquipement ou dinvestissoment), par axemple 
Is matérial informatique, los aliments pour 
animaux, les semences at las autros fournitu-
res agricoles, Is bois at los matériaux do 
construction, los camions at los véhicules 
commerciaux, at tous los genres do machines at 
do materiel. Lappandica I dons la publication 
do janvier 1994, contient lensemble des défi-
nitions at des concepts. 

Lutilisateur devrait noter quo Ia publication 
rBnfermera tous las mois, a moms dindication 
contraire, los estimations provisoires pour Is 
mois on cours at los estimations róvisóes du 
mois précédent pour las series non désaisonna-
lisées. Les estimations dos series désaisonna-
liséas sont révisées pour los trois mois pré-
cédents. 

Commerce de gras, septernbre 1994 
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Graphique 3 

Wholesale Merchants' Sales by Trade 	 Ventes des marchands de gros par groupe 
Group, September 1994 	 de commerce, septembre 1994 
Percentage change, previous month 	 Variation en pourcentage par rapport au moiS précédent 
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Graphique 4 

Wholesale Merchants' Sales by Province, 	 Ventes des marchands de gros par province, 
September 1994 	 septembre 1994 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois précédent 
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L 

Sales ease in Septe.ber 

After seven consecutive monthly gains, sales 
in September were relatively unchanged from 
August, 	dropping 0.2Z 	to $19.6 billion. 
Although wholesalers total sales eased in 
September, expansion continued for suppliers 
of manufacturers. 

In September 	four of nine major groups, 
accounting for half of all sales, recorded 
increases. Posting the strongest month-over-
month performances were distributors of non-
farm machinery and equipment (+I.2Z) and 
wholesalers of other products (+1,7Z) 
includes agricultural and industrial chemi-
cals, books, newspaper and other products. 
Offsetting the growth were declines in food, 
beverage, drug and tobacco products, which 
represent about 24 of sales. 

Business spending on machinery and equipment 
continues to support the strong growth of the 
wholesale sector in 1994. Typically account-
ing for one-quarter of all sales, these supp-
liers provide essential capital goods used in 
production. Between January and September, 
sales have been increasing an average of 1X a 
month, suggesting that businesses are modern-
izing production processes. Increased sales 
of supplies to manufacturers, such as chemi-
cals sold by wholesalers of other products, 
have complemented this demand for new equip-
ment. 

Inventory inches up 

Inventories ($28.7 billion in September) are 
slightly higher than in August (+0.5X). The 
buildup was mostly attributable to increases 
in the food (+1.9Z), farm machinery (+2.7) 
and other (industrial) machinery (+0.6Z) sec-
tors. The inventories to sales ratio at the 
end of September increased to 1.46:1, from 
1.45:1 at the end of August. 

Les ventas fléchissant an septe.bre 

Après avoir enregistró sept 	augmentations 
mensuelles consécutives, las ventes des 
marchands do gros, qui so chiffrent 5 19,6 
milliardsS, ont peu change comparativement 
au niveau du mois precedent (-0,2Z). Bien qua 
les ventes totales des commercants de gros 
fléchissent an septembre, lexpansion so 
poursuit auprès des secteurs qui fournissent 
principalement las manufacturiers. 

Quatre 	des 	neuf 	principaux 	groupes, 
représentank la mojtié des ventes totales, 
enregistrent des hausses. Los grossistos 
affichant las meilleures performances du mois 
sont ceux do la catégorie des machines at 
fournitures, sauf la machinerie agricole, an 
hausse de 1,2Z at los distributeurs dautres 
produits (y compris los produits chimiques 
agricoles at industrials, livres, papier 
journal at autres produits), an hausse de 
1,7k. En contrepartie, il y a des baisses 
dans los produits alimentaires, boissons, 
médicaments at tabac qui représentant environ 
24X des ventes. 

Las dépenses des entreprises an machines at 
fournitures continuent do soutonir la forte 
croissance observée dans la secteur du com-
merce do gros an 1994. Raprésentant le quart 
des ventes totales, ces distributeurs 
fournissont des biens essentials an 
jmmobilisations utilisés au cours do Ia pro-
duction. Entre janvier at septembre, los 
ventes ont augmenté an moyanne do i? par 
mois; ce fait suggère donc quo les 
entreprises continuent do moderniser leurs 
procédés do production. En plus do cotta 
demande accrue do nouvel équipement, on 
observe également une hausse des ventos do 
fournitures auprès des manufacturiers tels 
los produits chimiques vendus principalement 
par los grossistes dautres produits. 

Le 	nivaau des 	inventaires 	auente 
légére.ent 

Los inventaires qui se chiffrent a 28,7 mil-
liards$ an soptembre, sank légèrement plus 
élovés quen aot (+O,SZ). Los hausses 
proviennant principaloment du groupo des au-
monks (+1,9Z), du groupo des machines at 
fournitures agricoles (+2,7Z) at du groupe 
dautros machines at fournituros 
jndustrielles (+0,6Z). La rapport des stocks 
sur los vontos augmonto on soptombro at passe 
do 1,45:1 a 1,46:1 comparativoment a aoGt. 
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TABLE 1. Wholesale Nerchants Sales, Seasonally Adjusted, by Trade Group and Region 
	S 
Change from 

Year-to- 
previous month 

date 	Variation du 
mois pr6c6dent 

- 	1994 

June Cu,mjlatif Septother 	August 
1994 	1994 	1994 
Juin 	Septethre 	AoGt 

Sales 

Ventes 

	

Septother 	August 	July 

	

1994 	1994 	1994 
No. 	 Septo,thre 	AoCit 	Juillet 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, pluithing and 
heating equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluithia 

21 Yukon and Northwest Territories 

$ •illions 

4,611 	4,702 	4,705 	4,640 

464 466 479 510 

605 640 603 619 

2,249 2 1 252 2,178 2,158 

1,564 11560 1,506 1,471 

1,756 1,789 1,750 1,728 

476 463 454 423 

4,599 4,544 4,534 4,461 

3 3.250 3095 3,153 3,203 

19,573 19,611 19,361 19,212 

175 179 191 185 

47 47 48 46 

402 413 409 406 

268 266 264 277 

4,302 43.357 4,377 4,363 

8 1355 8,341 8,147 8,027 

661 651 629 642 

613 600 578 607 

1 9918 1 1885 1 1859 1,820 

2 1813 2,849 2,834 2 1816 

19 22 25 22 

	

41,600 	-1.9 

	

4,121 	-0.6 

	

5,385 	-5.5 

	

19,236 	-0.2 

	

12,902 
	

0.3 

	

15,494 	-1.8 

	

3,938 
	

2.9 

	

39,652 
	

1.2 

	

27,511 
	

1.7 

	

169,838 	-0.2 

	

1 ,645 	-2.4 

	

416 
	

0.9 

	

3,644 	-2.7 

	

2,313 
	

0.4 

	

38,767 
	-1.3 

	

71,118 
	

0.2 

	

5,632 
	

1.6 

	

5,266 
	

2.1 

	

16,377 
	

1.7 

	

24,470 	-1.3 

	

191 	-10.0 
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1.3 0.5 7.4 12.7 11.5 12.7 

7.5 1.0 22.0 20.1 22.0 15.8 

1.6 -0.3 15.4 18.5 20.5 21.3 

-1.6 3.6 18.7 17.7 15.1 20.4 

0.8 1.3 12.4 14.8 13.8 16.7 

3.6 -1.0 0.7 3.0 8.5 8.1 

5.2 -1.2 28.2 31.1 24.7 12.7 

0.8 1.1 3.9 12.0 9.8 11.0 

-4.5 7.2 13.0 14.7 11.6 18.4 

0.3 -0.4 4.3 7.1 7.1 9.1 

1.5 1.2 16.6 17.4 16.0 15.6 

-2.1 5.1 18.3 15.0 4.6 9.8 

-4.7 5.3 17.8 13.9 11.5 16.9 

2.1 1.1 17.2 18.1 18.2 17.7 

0.6 2.5 10.4 18.9 19.8 20.9 

11.9 17.3 -14.9 -0.1 13.9 3.5 

materiel do plonerie at do 
chauff ago 

Bois of matériaux do construct ion 6 

Machines, matérial of fournitures 7 
agricoles 

Autras machines, materiel of 8 
fourn 1 *uros 

Produits divers 9 

Total, ansa.ble des cercos 10 

Req ions 

Torre-Neuvo 11 

1lo-du-Prince-douard 12 

Nouvolle-cosse 13 

Nouveau-Bri.aswick 14 

Quebec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloio-Britannique 20 

Yukon at Territoires du Nord-Ouest 21 

7.8 

19.5 

19.5 

15.0 

12.5 

5.5 

15.8 

10.0 

8.2 

7.2 

13.7 

7.8 

13.9 

17.6 

16.7 

-1.6 

S TABLEAU 1. Ventes des marchands do gras, désaisonnalisées, selon Is graupo de caarce at Ia 
rég ion 

Change from 	 Change from previous year 
• 	 previous month 

Variation du 	 Variation de lannóe pr6c6den*e 
mois précédenk  

• 	 Year-to- 
July 	June Septenóer 	August 	July 	June 	date 

	

1994 	1994 	1994 	1994 	1994 	1994 	1994 

	

Juillet 	Juin Septeithre 	Aot 	Juillet 	Juin Cuim.jlatif 

per cant-pourcentage Groupe do co..erce - Canada 

1.4 1.2 3.4 6.5 5.4 3.5 4.4 Produits alimentaires, boissons, 	1 
médicaments at tabac 

-6.0 8.8 0.9 4.0 10.2 16.4 3.6 Vétements of articles do mercerie 	2 

-2.7 1.4 3.2 9.4 0.5 4.8 1.5 Articles ménagors 	 3 

0.9 0.7 18.0 17.9 16.2 17.6 16.4 Véhiculesautomobilos, pieces of 	4 
accessoires 

2.4 1.6 25.2 28.8 25.0 25.3 21.7 Métaux, articles de quincaillerie, 	5 

No  

Wholesale Trade, September 1994 	 Commerce de gros, septembre 1994 
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4,785 

577 

736 

2,403 

1,691 

2,011 

484 

4,827 

3,315 

20,829 

4,884 

630 

682 

2,262 

1,674 

2,080 

534 

4,418 

3,090 

20,254 

Sales 

Ventes 

July 
1994 

Juillet 

$ •illions 

4,761 

510 

550 

1 1983 

1 ,464 

11969 

468 

4,176 

2,934 

18,815 

Junel Year-to-date 
1994 	1994 
Juin 	Cumulatif 

4,885 

416 

581 

2,327 

1,1599 

2034 

521 

4,827 

3,624 

20,914 

	

September 	August 

	

1994 	1994 

	

Septembre 	A0Q* 

TABLE 2. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region 	0 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Columbia 

21 Yukon and Northwest Territories 

196 196 208 197 

48 49 56 57 

429 430 454 473 

293 290 280 304 

4,780 4,667 4,229 4,690 

8,839 8,470 7,640 8,642 

695 671 673 790 

658 650 590 729 

1,974 1,925 1,826 1,997 

2,896 2,884 2,834 3409 

23 24 28 25 

Wholesale Trade, September 1994 
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S TABLEAU 2. Vontos des 
region 

•archands do gras, non-désaisonnalisées, solon 10 groupe do caarce at Ia 

Change from previous year 

Variation do lannóo précédento 

Septeithor August July June Year-to-date 
1994 1994 1994 1994 1994 

Sopteithre AoOt .Juillet Juiri CunJlatif N' 

per cent-pourcontaga Groupe do coerce 	Canada 

2.7 9.1 4.4 3.8 4.9 Produits alimen'kairos, boissons, nédicaments 1 
at tabac 

2.9 5.5 6,0 18.0 2.2 Vêtamonks at articles do mercerie 2 

5.3 12.1 - - 9.1 2.6 Articles ménagers 3 

16.9 23.4 14.2 16.8 17.2 Véhicules automobiles, pièces at accessoires 4 

26.5 33.3 24.6 24.7 22.6 Métaux, articles do quincaillerie, matérial 5 
do plontherie at do chauff age 

7.3 15.2 10.0 12.6 9.3 Bois at ntatériaux do construction 6 

19.0 22.7 19.8 1219 18.7 Machines, matérial at fournituros agricoles 7 

16.8 21.8 18.9 19.5 19.2 Autras machines, matérial at fournituros 8 

18.8 20.3 14.8 23.1 15.8 Produits divers 9 

12.5 17.7 12.3 14.9 12.9 Total, ensaubla dos 	ercas 10 

Regions 

-0.1 5.3 9.8 9.4 6.2 Terre-Mauve 11 

23.3 30.0 29.0 20.7 19.5 flo-du-Prince-douard 12 

6.0 13.6 10.4 11.4 10.8 Nouvallo-Ecosso 13 

14.8 15.4 10.3 19.8 9.5 Nouveau-Br*riswick 14 

4.2 9.0 6.4 9.8 7.6 Québec 15 

16.7 21.1 14.3 15.4 14.1 Ontario 16 

20.2 18.0 0.4 15.7 9.3 Manitoba 17 

20.5 15.7 4.8 20.4 14.6 Saskatchewan 18 

S 

18.1 21.0 16.2 14.0 17.5 Alberta 19 

9.8 23.6 19.7 21.9 17.2 Colo,,ie-Britannique 20 

-16.9 2.4 16.0 8.7 -0.3 Yukon at Territoires du Nord-Ouest 21 

Wholesale Trade, September 1994 Commerce Ce gros, septembre 1994 
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TABLE 3. Wholesale Merchants Sa.pla Response Fraction and Coefficient of Variation for Sales 	0 
Response fraction 

Fract ion de réponse 

Septenther August July 
1994 1994 1994 

Septenthre Aoüt .Juill± 

per cent -pourcentagn 

86.6 90.5 90.7 

88.9 89.4 90.1 

95.0 95.5 95.5 

89.8 90.4 90.4 

85.5 94.6 92.3 

86.5 89.9 90.6 

90.8 84.6 83.4 

76.4 82.2 88.9 

90.1 92.8 91.4 

85.6 89.4 90.4 

No. 

Trade Group . Canada 

1 Food, beverage, drug and 'tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parks and accessories 

5 Metals, hardware, pluobing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluthia 

21 Yukon and Northwest Territories 

84.1 89.7 91.8 

81.6 86.8 85.8 

83.3 89.7 90.0 

81.3 86.3 83.8 

87.4 90.7 91.8 

83.7 87.0 88.7 

88.1 93.2 94.6 

85.9 90.1 89.0 

86.0 90.7 90.3 

88.4 92.6 93.6 

68.3 75.0 83.7 

Wholesale Trade, September 1994 
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. TABLEAU 3. Plarchands de gras, fraction do répanse do l'échantilion at cooffacient do variation 
dos ventos 

Coefficient of variation 

Coefficient do variation 

September August July 
1994 1994 1994 

Septembre A0Qt Juillet 

per cont-pourcentage 

2.5 2.8 2.1 

7.9 6.0 5.3 

6.9 6.3 7.0 

5.2 6.0 5.5 

5.3 5.4 5.6 

4.5 4.6 4.7 

4.2 5.1 5.2 

2.7 2.8 2.8 

S 

4.3 4.5 4.3 

2.5 4.6 4.9 

4.1 3.6 4.6 

4.8 5.0 5.0 

2.8 2.8 2.6 

2.3 2.8 2.5 

2.7 2.9 2.9 

3.2 3.5 3.4 

3.7 3.1 3.2 

4.7 3.6 3.4 

S 4.0 	 4.9 	 4.9  

June 
1994 
,Juin N °  

Groupe do coerce . Canada 

2.8 Produits alimentairos, boissons, méciicaments 1 
at tabac 

8.0 Vêtements at articles do morcerio 2 

7.3 Articles ménagors 3 

5.2 Véhjcules automobiles, pieces at accessoires 4 

5.2 Métaux, articles do quincaillerie, materiel 5 
do plonèerie at do chauffage 

4.5 Bois at matériaux do construction 6 

4.4 Machines, materiel at fournituros agricoles 7 

4.3 Autres machines, materiel at fournitures 8 

3.0 Produits divers 9 

1.5 Total, enseeble des couerces 10 

Regions 

3.9 Terre-Mauve 11 

5.3 1le-du-Princa-douard 12 

4.1 Nouvelle-coss. 13 

5.0 Nouveau-Brunswick 14 

3.3 Québec 15 

2.3 Ontario 16 

2.5 Miitoba 17 

4.3 Saskatchewan 18 

3.0 Alberta 19 

5.7 Colo.thie-Bri*anniquo 20 

2.6 Yukon at Torritoires du Nord-Ouest 21 

Wholesale Trade, September 1994 
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TABLE 4 • Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region, Historical 

Sales 

Septether August July June May April March 
1994 1994 1994 1994 1994 1994 1994 

No. Septeithre Aoüt Juillot Juin Mai Avril Mars 

Trade Group - Canada $ .illions 

1 Food, beverage, drug and tobacco 4,611 4 2 702 4,705 4,640 4,583 4,550 4,624 
products 

2 Apparel and dry goods 464 466 479 510 468 457 419 

3 Household goods 605 640 603 619 611 595 588 

4 Motor vehicles, parks and 2,249 2 2252 2,178 2058 2,143 2014 2,085 
accessories 

5 Metals, hardware, pluthing and 1,564 1 1560 1,506 1,471 1,447 1,394 1,366 
heating equipment and supplies 

6 Luther and building materials 1,756 1,789 1,750 1,728 1,719 1,718 1,673 

7 Farm machinery, equipment and 476 463 454 423 418 412 421 
supplies 

8 Other machinery, equipment and 4,599 4,544 4,534 4,461 4,474 4,367 4,354 
supplies 

3 1250 3,195 3 1 153 3,203 3,093 3,039 2,943 9 Other products 

10 Total, all trades 19,573 19,611 19,361 19,212 18,9S7 18,645 18,1,73 

Regions 

Ii Newoundland 175 179 191 185 187 187 187 

12 Prince Edward Island 47 47 48 46 47 48 46 

13 Nova Scotia 402 413 409 406 402 401 410 

14 New Brunswick 268 266 264 277 258 257 247 

15 Quebec 4,302 4,357 4,377 4,363 4,380 4,293 4,253 

16 Ontario 8 1355 8,341 8,147 8 2,027 7,929 7,737 7,653 

17 Manitoba 661 651 629 642 611 618 629 

18 Saskatchewan 613 600 578 607 577 593 592 

19 Alberta 1 1 918 1,885 1 1859 1,820 1,801 1,789 1,791 

20 British Columbia 2,813 2,849 2,834 2,816 2,747 2,702 2,644 

21 Yukon and Northwest Territories 19 22 25 22 19 21 21 0 
Wholesale Trade, September 1994 Commerce de gros, septembre 1994 
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TABLEAU 4•  Vantos des earchands do gras, désasonnalisées, solon Is groupo do caerce et Ia S region, historique 

Ventes 

February January Deceuther Novether October Sep*outher 
1994 1994 1993 1993 1993 1993 

Février Janvier 136cembrel Noverre Octobre Sep+rnthre $ •jllions 

4,562 4,622 4,690 4,609 4,533 4,460 

422 437 435 458 469 459 

566 558 571 583 596 586 

21032 2,026 21021 1,978 1024 1,906 

1,317 1,277 1,274 1,254 1,240 1,249 

1,660 1,701 1,795 1,689 1,638 1,635 

430 440 511 431 412 390 

4,188 4,132 4,210 4002 3092 3,984 

2,830 2,806 2,828 2 1 815 2,804 2,738 

18,008 17,998 18,335 17,918 17,609 17,408 

N o  

Groupe do cooeerce - Canada 

Produits alimentaires, boissons, médicaments 	1 
at tabac 

Vétements at articles do unercerie 	 2 

Articles ménagers 	 3 

Véhicules automobiles, pieces at accessoires 	4 

Métaux, articles de quincaillerie, materiel 	5 
do plotherie at do chauffage 

Bojs at matériaux do construction 	 6 

Machines, materiel at fournitures agricoles 	7 

Autres machines, materiel at fournitures 	8 

Produits divers 	 9 

Total, ensemble dos coorces 	 10 

Regions 

Terre-Mauve 11 

1e-du-Pr ince-gdouard 12 

Nouvello-Ecosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Coloobie-Britannique 20 

Yukon at Territoiros du Nord-Oues* 21 

173 181 179 173 179 173 

43 44 41 37 35 37 

391 411 433 375 372 386 

232 245 238 234 231 237 

4,226 4,217 4,204 4,242 4,178 4,123 

7,488 7,440 7,657 7,429 7,300 7,165 

595 596 628 590 573 559 

555 550 607 542 543 520 

1,752 1,763 1,807 1,730 1,668 1,636 

• 2,533 2,531 2,520 2,542 2,508 2,548 

• 21 21 22 23 22 23 

Wflolesale Trade, September 1994 	 Commerce de gros, septembre 1994 
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TABLE S. Wholesale Merchants Sales, Not Seasonally Adjusted, by Trade Group and Region, 
Historical 

Sales 

Septerthor August July June May April March 
1994 1994 1994 1994 1994 1994 1994 

Septethre Aoat Juillet Juin Mai Avril Mars 

$ .illions 

4,785 4,884 4,761 4,885 4,700 4,403 4,576 

577 630 510 416 380 407 522 

736 682 550 581 556 548 585 

2,403 2,262 1 1 983 2,327 2,332 23,261 2,450 

11691 	1,674 	1 3,464 	11599 	1,523 	1,364 	1,394 

21011 2 1 080 1 1 969 2034 2,049 1,731 11565 

484 534 468 521 508 470 408 

4,827 4,418 4,176 4,827 4,337 4,140 5 1 050 

S 3 1 315 3 1 090 2,934 3,624 3,608 3 1 108 3,037 

20,829 20,254 18 1813 20,914 19,993 18,434 19,589 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, pluthing and 
heating equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Colusthia 

21 Yukon and Northwest Territories 

196 196 208 197 186 164 167 

48 49 56 57 53 44 41 

429 430 454 473 445 383 400 

293 290 280 304 272 246 235 

4,780 4,667 4,229 4,690 4,662 4,102 4,393 

8,839 8,470 7,640 8,642 8 1209 7,731 8,385 

695 671 673 790 714 619 620 

658 650 590 729 668 578 550 

1,974 1,925 1,824 1,997 1,941 1,787 1,860 

2,896 2,884 2 3,834 3,009 2,825 2,762 2,916 

23 24 28 25 19 18 22 
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Year 
1994 

Annie 

41,191 

4,275 

5,136 

19,434 

13,032 

15,941 

3,969 

39,138 

27,515 

169,631 

N°  

Groupe do ccarca Canada 

Produits alimentaires, boissons, 
médicanents at tabac 

Vétements at articles do morcerie 	2 

Articles ménagers 	3 

Véhicules automobiles, pièces at 	4 
accesso ires 

Métaux, articles do quincaillerie, 	5 
matérial do plotherio at do 
chauffage 

Bois at matériaux do construction 	6 

Machines, matérial at fournituros 	7 
agricolos 

Autres machines, matérial at 	8 
fournitures 

Produits divers 	9 

Total, ensemble des commercas 	10 

. TABLEAU 5. Vantes des earchands do gras, non-dCsaisannalisCas, salon Is groupa do commerce at la 
region, hzstoriqua 

Ventes 

February January Decother Novether October Septether 
1994 1994 1993 1993 1993 1993 

Fóvrier Janvier Décenóre Novethre Octobre Sap*eithre 

$ millions 

4009 4,186 4,874 4,736 4,642 4,661 

468 365 261 420 500 561 

458 441 555 763 723 699 

1,735 1 1 680 1,696 2,040 2 3.069 2,056 

1,174 	1,149 	11090 	1,318 	1,302 	1,336 

1,209 1 1 193 13355 1,681 1,758 1,874 

285 291 482 355 446 407 

3,744 3,619 4,599 4,243 3,892 4,133 

2,433 2,366 2,760 2,900 2,917 2,791 

15,514 15,289 17,672 18,456 18,249 18,517 

Regions 

1,607 

422 

3,687 

2,317 

38,576 

70,896 

5,730 

5,302 

16,344 

24,556 

193 

142 150 184 190 197 196 

37 38 43 35 35 39 

325 348 418 359 373 405 

192 205 232 242 246 255 

3,583 3,472 3,877 4,488 4,478 42588 

6,565 6,416 7,488 7,733 7,493 7,575 

470 478 583 570 582 578 

440 440 586 520 568 546 

1 1508 1,529 19786 1,746 1 1686 1,671 

2,236 2,194 2,456 2,551 2,569 2,637 

S 18 24 27 17 19 22 

Terre-Mauve 	 11 

±le-du-Princa-douard 	12 

Nouvelle4cosso 	13 

Nouveau-Brunswick 	14 

Québec 	 15 

Ontario 	 16 

Manitoba 	 17 

Saskatchewan 	 18 

Alberta 	 19 

Coloithie-Britannique 	20 

Yukon at Tarritoires du Nord-Ouest 21 
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Inventories 

Stocks 

Septenóer 
1994 

Septethre 

3,719 

1,111 

1 1 289 

3,672 

2,570 

2,883 

1,601 

8,026 

3,803 

28,674 

August 
1994 
Aot 

July 
1994 

Juillet 

$ .illians 

3 3,651 3,589 

1,127 1 1 088 

1,279 1,279 

3,666 3,696 

2 1 556 2,549 

2,894 2 1892 

11559 1,515 

7,981 7,815 

3,810 3,798 

28,522 28,223 

No. 

Trade Group Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

S Metals, hardware, plurthing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

TABLE 6. Wholesale Merchants Invantories, Seasonally AdjuStad, by Trade Group 
	 S 

Change from 
previous month 

Variation du 
mois précédent 

June Septether 	August 
1994 	1994 	1994 
Juin Septerâre 	AoGt 

3,520 1.9 1.7 

1044 -1.4 3.5 

1,270 0.8 - - 

3,626 0.1 -0.8 

2,533 0.5 0.3 

2,833 -0.4 - - 

1,476 2.7 2.9 

7,693 0.6 2.1 

3,828 -0.2 0.3 

27,823 I 0.5 	1.1 

S 
TABLE 7. Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluobing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Septether 
1994 

Septethre 

3,793 

1,109 

1,343 

3,631 

2,565 

2,761 

1 1 563 

7,971 

3,762 

28,499 

Inventories 

Stocks 

August 
1994 
AoGt 

$ .illions 

3,694 

1,179 

11338 

3,608 

2,569 

2,812 

11562 

8,047 

3,714 

28,524 

July 
1994 

Juillet 

3,656 

1,191 

1 1 328 

3,669 

2,567 

2,900 

1 1 558 

8,031 

3,680 

28,581 

June 
1994 
Ju in 

3,546 

1,113 

1 1 290 

3,648 

2,554 

2,947 

1 1529 

7,754 

3,748 

28,129 

S 
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TABLEAU 4. StocKs des narchands de gras, désaisannalisés, solon Is groupe do coerco 

Change from Change from previous year 
previous month 

Variation du Variation do lannée précédente 
mois précédent  

July June September Auust g July June 
1994 1994 1994 1994 1994 1994 

Juillat Juin Septembre AoOk Juillet Juin N o  

per cent-pourcentage Groupe do caerce - Canada 

2.0 	3.2 13.7 10.8 8.1 6.7 Produits alimentaires, boissons, inédicaments 1 
at tabac 

4.2 	-3.4 3.8 10.1 6.6 4.0 Vétements at articles do mercerie 2 

0.7 	2.0 -4.1 -5.5 -7.0 -2.4 Articles ménagers 3 

1.9 	1.4 1.3 -0.2 - - -2.6 Véhjculas automobiles, pièces at accassoires 4 

0.7 	1.4 13.6 16.6 18.0 18.4 Métaux, articles do quincaillerie, matérial do 5 
plomberie at do chauffage 

2.1 	-1.9 5.9 11.6 11.7 8.0 Bois at matériaux do construction 6 

2.6 	5.1 33.3 27.1 21.7 19.6 Machines, matérial at fournitures agricoles 7 

1.6 	- 	- 14.2 13.9 10.2 8.7 Autres machines, matérial of fournituros 8 

-0.8 	-1.1 9.8 16.0 13.5 14.4 Produits divers 9 

1.4 	0.6 10.3 11.2 9.2 8.1 Total, ensooble des coerces 10 

TABLEAU 7. Stocks des narchands do gras, non-désaisonnalisés, salon is groups do coonerce 

Change from previous year 

Variation do lannée précédonte 

September August July June 
1994 1994 1994 1994 

Septeuthre Aoüt Juillet Juin N o  

per cent-pourcontage Groups do cerca - Canada 

14.3 11.3 8.6 6.7 Produits alimentaires, boissons, médicaments 1 
at tabac 

5.0 10.9 6.3 2.2 Vétements at articles do morcerie 2 

-0.1 -1.1 -3.4 -0.9 Articles ménagers 3 

1.1 0.1 1.4 -2.3 Véhicules automobiles, pièces at accessoires 4 

12.8 15.2 16.5 16.9 Métaux, articles do quincail].erie, matérial de S 
plomboria at do chauffage 

4.7 10.1 12.2 7.3 Bois at ma±ériaux do construction 6 

35.7 29.0 22.4 21.0 Machines, matérial at fournitures agricoles 7 

14.8 14.6 10.1 8.5 Autras machines, matérial at fournitures 8 

9.8 15.8 13.1 14.7 Produits divers 9 

10.7 11.6 9.5 7.9 Total, sesmeble des cerces 10 

WboesaIe Trade, September 1994 
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TABLE B - Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group, Historical 	0 
Inventories 

Septether August July June May April March 
1994 1994 1994 1994 1994 1994 1994 

Siepteróre Aoca* Juillet Juin Mai Avril Mars 

$ •illions 

3,719 3,651 3,589 3,520 3,412 3,411 3,344 

1 1 111 1,127 1 1088 1 1,044 1,081 1,061 1,046 

1 3,289 1,279 1,279 1,270 1,245 1,264 1,271 

3,672 3,666 3,696 3,626 3,575 3,597 3,518 

2,570 2 1556 2,549 2,533 2,497 21525 2,534 

2 3,883 2,894 2,892 2,833 2,887 2,834 2,838 

1 3,601 1,559 1 1515 1,476 1,404 1,362 1,314 

8,026 7,981 7,815 7,693 7,693 7,318 7,338 

3,803 3,810 3,798 32828 3,871 3,735 3,575 

28,674 28,522 28,223 27,823 27,665 27,108 26,778 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods' 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, pluithing and 
heating equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

TABLE 9. Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group, Historical 	0 
Inventories 

Septeither August July June May April March 
1994 1994 1994 1994 1994 1994 1994 

No. Septembre AeGt Juillet Juin tlai Avril Mars 

Trade Group - Canada $ millions 

1 Food, beverage, drug and tobacco 3,793 3,694 3 1 656 3,546 3,438 3,397 3,185 
products 

2 Apparel and dry goods 1 1 109 1,179 11191 1,113 1496 1043 1,041 

3 Household goods 1,343 1,338 1 1 328 1 3.290 1,249 1,242 11229 

4 Motor vehicles, parts and 3,631 3,608 31669 3,648 3,740 3,772 3,657 
accessories 

5 Metals, hardware, plumbing and 2,565 21.569 2,567 2,554 2,589 2,623 2 1561 
heating equipment and supplies 

6 Luther and building materials 2,761 21812 21900 2,947 3,134 3 9,098 31055 

7 Farm machinery, equipment and 1,563 1,562 1,558 1,529 1,471 1 3,431 1 1359 
supplies 

8 Other machinery, equipment and 7,971 8,047 8031 7,754 7,844 7,439 7,337 
supplies 

9 Other products 3,762 3,714 3,680 3 1,748 3,945 3,878 3,683 

10 Total, all trades 28,499 28,524 28,581 28,129 28 1504 27,924 27,107 

1 Prior to October 1993 the household goods tradegroup was not adjusted for seasonality. Thus the figures 
prior to October 1993 appearing in this table retlect the iztadjusted data. 
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1,062 

1,268 

3,385 

2,431 

2,876 

1 ,259 

7,293 

3,523 

26,404 

1,057 

1,281 

3,542 

2,387 

2,772 

1,245 

7,184 

3,508 

26,294 

1 1 038 

1,299 

3,568 

2,297 

2,790 

11238 

7,094 

3,578 

26,192 

1,071 

1 ,364 

3,624 

2,261 

2,722 

1,201 

7,029 

3,464 

25,989 

0 TABLEAU B. Stocks des narchands do gras, désaisannalises, solon Is groupa do coerca, historique 

Stocks 

February January December November October September 

	

1994 	1994 	1993 	1993 	1993 	1993 
Févr jar Janvier Décembre Nove.thra Octobre Septenthre 

$ millions 

	

3 1 231 	3,336 	3,305 	3,318 	31290 	3,271 

1066 1063 

1,283 1,299 

3,484 3 1 511 

2,498 2,466 

2,861 2,907 

1 1 289 1,265 

7,288 7,427 

3,568 3,570 

26,568 26,843 

N' 

Groupe de comaerce Canada 

Produits alimentajres, boissons, médicaments 	1 
at tabac 

Vétoments at articles do mercerie 	 2 

Articles m6nagers 1 
	

3 

Véhicules automobiles, pièces at accessoiros 	4 

Métaux, articles do quincaillerie, matérial 
	

5 
do plonóaria at do chaufFage 

Bojs at eatériaux do construction 	 6 

Machines, materiel at fournitures agricolos 	7 

Autros machines, matérial at fournitures 	8 

Produits divers 	 9 

Total, ensmable des caerces 	 10 

. TABLEAU 9. Stocks des marchands do gras, non -désaisonnalisés, solon Is graupo do coerca, 
historique 

Stocks 

February January December November October September 
1994 	1994 	1993 	1993 	1993 	1993 

Févrior Janvior Décembre Novembre Octobre Septembre N' 

$ millions Groupe do caarce - Canada 

3,138 3 2,270 3,325 3,353 3,351 3,317 Produits alimantaires, boissons, médicanients 1 
at tabac 

1,087 1,066 1,003 956 955 1,057 Vétements at articles do mercerie 2 

1,221 1,229 1,223 1,257 1,356 1,344 Articles ménagers 3 

3,642 3,487 3,261 3,311 3,424 3,592 Véhicules automobiles, pièces at accessoires 4 

2,440 2,418 2,367 2,327 2 3,258 2,275 Métaux, articles do quincaillorie, matérial 5 
do plomberie at do chauffago 

2,902 2 3.827 2,701 2,543 2 1 609 2,638 Bois at .atérjaux do construction 6 

1,312 1,247 1,224 1,149 1 1 165 1,152 Machines, materiel at fournituros agricoles 7 

7,236 7,275 7,127 7,077 7,042 6045 Autras machines, matérial at fournitures 8 

3,649 3,570 3,501 3,483 3,562 

- 25,722 

3,427 Produits divers 9 

26,627 26,388 25,72 25,456 25,747 Total, ensaublo des maerces 10 

Avant octobro 1993, Is groupe do comeerce des articles ménagers nétait pas ajusté pour los variations 
saisonnjères. Doric, pour la périoda avant octobre 1993, las chiffros qui apparaissent dams ce tableau 
représantent des données non-ajustées. a 
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TABLE 10. Wholesale Merchants, Inventories/Sales Ratio Seasonally Adjusted, by Trade Group 	0 

No. 

Inventories/sales ratio 

Rapport stocks/vontes 

	

Septether 	August 	July 	June 

	

1994 	1994 	1994 	1996 

	

Septethre 	Aoü* 	Juillet 	Juin 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 0.81 0.78 0.76 0.76 

2 Apparel and dry goods 2.40 2.42 2.27 2.05 

3 Household goods 2.13 2.00 2.12 2.05 

4 Motor vehicles, parts and accessories 1.63 1.63 1.70 1.68 

5 Metals, hardware, plunthing and heating 1.64 1.64 1.69 1.72 
equipment and supplies 

6 Luther and building materials 1.64 1.62 1.65 1.64 

7 Farm machinery, equipment and supplies 3.36 3.37 3.34 3.49 

8 Other machinery, equipment and supplies 1.75 1.76 1.72 1.72 

9 Other products 1.17 1.19 1.20 1.20 

10 Total, all trades 1.46 	- 1.45 1.46 1.65 

TABLE 11. Wholesale Merchants Sapla Response Fraction and Coefficient of Variation 
for Inventories 

Response fraction 

Fraction de réponse 

Septether August July June 
1994 1994 1994 1994 

Septethre AoGt 	Juillet Juin 

79.2 81.0 83.6 83.1 

57.9 61.5 63.6 65.8 

79.0 84.1 84.4 82.3 

83.7 83.5 86.1 83.4 

75.5 81.2 82.3 82.5 

70.3 76.8 75.0 74.0 

76.8 62.1 62.9 61.9 

74.6 77.5 80.1 77.9 

71.7 73.8 72.1 71.7 

75.3 77.4 78.6 77.4 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluithing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 
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0 TABLEAU 10. Marchands de gras, rapport stocksvantos désaisonnalisé, salon Ia graupe do coorco 

Inventories/sales ratio 

Rapport stocks/ventes 

	

Septether 	August 	July 	June 

	

1993 	 1993 	 1993 	 1993 

	

Septere 	 Aot 	Juillet 	Juin N' 

Groupe do co..orce - Canada 

0.73 0.75 0.74 0.74 Produjts alimontairas, boissons, médicaments 1 
at tabac 

2.33 2.28 2.35 2.29 Vètomen*s at articles do mercoria 2 

2.29 2.31 2.29 2.20 Articles ménagers 3 

1.90 1.92 1.97 2.03 Véhicules automobiles, pièces at accossoires 4 

1.81 1.81 1.79 1.82 Ilétaux, articles do quincaillerie, matérial do 5 
plooborie at do chauffage 

1.66 1.63 1.65 1.71 Bois at matériaux do construction 6 

3.08 3.18 3.35 3.38 Machines, materiel at fournituras agricoles 7 

1.76 1.83 1.89 1.92 Autres machines, matérial at fournitures 8 

1.27 1.21 1.22 1.26 Produits divers 9 

1.49 1.50 1.52 1.54 Total, ensemble des coemerces 10 

L 

TABLEAU 11. Marchands do gras, fraction do réponse do l'échantillon at coefficient do variation 
des stocks 

Coefficient of variation 

Coefficient do variation 

	

Septeither 	August 	July 	June 

	

1994 	 1994 	1994 	 1994 

	

Septesthro 	 AOÜ* 	Juillet 	Juin 	 N' 

Groupo do cerce - Canada 

4.7 4.7 3.8 4.1 Produits alimentairas, boissons, médicamonts 	1 
at tabac 

9.9 9.1 9.0 13.3 Vétemonts at articles do mercerie 	 2 

6.9 7.1 8.2 9.1 Articlas ménagers 	 3 

7.6 6.9 7.0 6.7 Véhicules automobiles, pièces at accessoiros 	4 

5.1 5.3 4.9 5.2 Métaux, articles do quincaillerie, matérial do 	5 
plomberie at do chauffage 

6.3 6.2 6.4 5.4 Bois at matériaux de construction 	 6 

5.0 4.8 4.7 4.5 Machines, matérial at fournijuras agricolas 	7 

5.4 5.5 3.4 5.5 Autras machines, matérial at fournituros 	 8 

* 5.6 5.4 5.1 5.5 Produjts divers 	 9 

2.9 2.2 1.8 2.2 Total, enseuble dos coerces 	 10 
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I maa:ne you r 
called upon to make a really 

important business decision. You spend 
some anxious days weighing your 
options. You examine the available data 
flnally. you make your decision... 
...onlyto discover too late that your 
information was incomplete or outdated! 
If youve ever experienced this type of 
frustration.., or if your reputation ever 
depends on the quality of the data you 
refer to... Infomal isforyQj.i. 

I magine: que your devez prendre 
une decision de gestion tres 

•:upo:tante. Vous vous faites du mauvais 
• (nig pendant quelques jours cit évaluer 
;os options. Vous examinez les données 
itspombles. Vous vous décidez enfin... 

pour vous rendre compte trop tard 
que vous vous êtes fondé sur de 
l'information incomplete on perimée! 

: vous avez déa vecu ce genre de 
situation... OU Si VOUS devez un jour miser 
votre reputation sur laquahtedesdonnees 

rnxornazesc ia zaçon to piu cuu ur ju 
pllaciie de se tems au courant des tendances économiques et 
sociales importantes au Canada. Comme il s'agit dun hebdomadatre 
— non dun quotidien - vous aurez le temps de le lire. Et dcins une-v_uLe  
et méme publication, vous trouverez réponse a presque tout 
n  indices de prix 

livraisons et commandes des fabncants 
importations et expoitations 
situation du marche du travail, et des 
dizaines d'indicateurs socio-éconoiniques des! 

Et comme Infornalest fondé surplus de 100 enquétes permanentes de 
Statistique Canada, aucune autre source nest plus a jour ou plus fiable. 

Infernal est concu et rédige pour des gens 
comrne vous - des gestiorinaires qiii n'ont pas 
de ternps a perdre! 

ri.r-..., 

keep on top 01 important Canadian  
economic and social trends. Since it comes to you weekly - 
not daily - issues won't pile up unread. And, in justhne 
publication, youll have the answers to almost anything: 

price indexes 
manufacturing shipments and orders 
imports and exports 
labour market conditions, and 
dozens of key social and economic indicators! 

And because Infowal is based on over 100 ongoing Statistics 
Canada surveys, no other source is more timely or more 
reliable. 
Infernal is specially designed and written for 

you - a busy manager 
oee 
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