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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct online access to aggregated information 
is possible through CANSIN, Statistics Canada's 
machine-readable database and retrieval system. 

Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous Lormes 
diverses. Outre les publications, des totalisations 
habituelles et spéciales sont offertes. Les données 
soot disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches et microfilms et 
bandes magnétiques. Des cartes et d'autres documents 
de référence géoqraphiques sont disponibles pour cer-
tames sortes de donnees. L'accès direct a des 
données agrégées est possible par le truchement de 
CANSIM, Ia base de données ordinolingue et le système 
dextraction de Statistique Canada. 
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How to Obtain More Information 	 Comment obtenir d'autres renseignements 

Inquiries about this 	publication and 	related Toutes 	demandes de renseignements 	au sujet de cette 
statistics or services should be directed to: publication ou 	de statistiques et 	services connexes 

doivent étre adressées a: 

Wholesale Trade Section, Section du commerce de gros, 
Industry Division, Division de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0T6 Telephone' Statistique 	Canada, 	Ottawa, 	K1A 0T6 téléphone: 
(1-613-951-3541) or 	to 	the 	Statistics 	Canada (1-613-951-3541) 	ou 	au 	centre de 	consultation de 
reference centre iO: Statistique Canada a: 

Halifax (1-902-426-5331) 	Regina (1-306-780-5405) Halifax 	(1-902-426-5331) 	Regina (1-306-780-5405) 
Montreal (1 -514-283-5725) 	Edmonton (1 -403-495-3027) Montréal 	(1-514-283-5725) 	Edmonton (1 -403-495-3C27) 
Ottawa (1-613-951-8116) 	Calgary (1-403-292-6717) Ottawa 	(1-613-951-8116) 	Calgary (1-403-292-6717) 
Toronto (1-416-973-6586) 	Vancouver (1-604-666-3691) Toronto 	(1-416-973-6586) 	Vancouver (1-604-666-3691) 
Winnipeg (1 -204-983-4020) Winnipeg 	(1 -204-983-4020) 

Toll-free access is provided in all provinces 	Un service d'appel mnterurbain sans frais est offert, 
and territories, for users who reside outside 	dans toutes les provinces et dans les territoires, 
the local dialing area of any of the regional 	aux utilisateurs qui habitent A l'extérieur des zones 

reference centres. 	 do ccun.ication jla des centres reqionaux de con- 
sultation- C Newfoundland, Labrador, 

Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Saskatchewan 1-800-667-7164 
Manitoba 1-800-6617828 
Southern Alberta 1-800-882-5616 
Alberta and Northwest Territories 1-800-563-7828 
British Columbia and Yukon 1-800-663-1551 

TelecoeUnicatiOfls Device for the 
Hearing lupaired 1-800-3637629 

How to Order Publications 
This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Facsimile Number (1-613-951-1584) 
Toronto Credit Card Only (1-416-973-8018) 

Toll Free Order Only Line (Canada 
and United States) 	1-800-267-6477 

Standards of Service to the Public 
To maintain quality service 	to the public, 
Statistics Canada follows established standards 
covering statistical products and services, 
delivery of statistical information, cost-recov-
ered services and service to respondents. To 
obtain a copy of these service standards, please 
contact your nearest Statistics Canada Regional 
Reference Centre. 

Terre-Neuve et Labrador, 
Nouvelle-Ecosse, Nouveau-brunswick 
et ile-du-Prince-Edouard 1-800-565-7192 

Québec 1-800-361-2831 
Ontario 1-800-263-1136 
Saskatchewan 1 -800-667-7164 
Manitoba 1-800-661-7828 
Sud de I'Alberta 1-800-882-5616 
Alberta et Territoires du Nord-Ouest 1-800-563-7828 
Colowbie-Britannique et Yukon 1-800-663-1551 

Appareils de téléccunications pour 
ins ealentendants 1-800-343-7629 

Comment commander les publications 
On peut se procurer cette publication et les autres 
publications de Statistique Canada auprés des agents 
autorisés et des autres librairies locales, par l'en-
trewise des bureaux locaux de Statmstique Canada, ou 
en écrmvant a la Division du marketing, Ventes et 
Service, Statistique Canada, Ottawa, K1A 0T6. 

(1-613-951-7277) 
Numéro du télécopieur (1-613-951-1584) 
Toronto Carte de credit seulewent (1-416-973-8018) 

Ihéro sans frais poor ccander 
seule.ent(Canada at Etts-Unis ) 	1-800-247-4477 

Normes de service au public 
Afin de waintenir la qualité du service au public, 
Statistique Canada observe des normes établies en 
watière de produits et de services statistiques, de 
diffusion d'information statistique, de services a 
recouvrement des coüts et de services aux répondants. 
Pour obtenir une copie de ces normes de service, 
veumllez cowmunmquer avec Ic Centre de consultation 
regional de Statistique Canada le plus près de chez 
vous. 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long.standing cooperation invo'ving Statistics 
Canada, the citizens of Canada, its bustnesses, 
governments and other institutions. Accurate and 
timely statistical information could not be produced 
without their continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien étabi entre 
Statistique Canada et Ia population, les entreprises, 
les administrations canadiennes et les autres 
organismes. Sans cette collaboration et cette bonne 
volonté, il serait impossible de produire des 
statistiques précises et actuelles. 



Symbols 
The following symbols are used in This 

Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount -too small to be expressed. 

x confidential to most secrecy requirements 
of the Statistics Act. 

M The reader is asked to note that the data 
are either based on a responss which falls 
below the usual standard for publication or 
have a greater degree of variability than 
normal associated with them due to list 
structure changes i.e., birth/death 
adjus*m.rrts and classification changes, and 
should Therefore be used with caution. 

NOTE 

Components may not add to totals due to 
rounding. 

A NOTE ON CANSIM 

All current and historical statistics on 
Wholesale Trade (Matrix Nos. 0059, 0061, 0648, 
0649), as well as many other series, are avail-
able to the public from Statistics Cariadas 
computerized data bank CANSIPI (Canadian Socio-
Economic Information Management Sysfem) via 
terminal, on co.puter printouts, or in machine 
readable for.. For further information, contact 
the Cansim staff, Statistics Canada, Ottawa, 
K1A 0Z8 (telephone 613-951-8200), or The 
regional advisers at the Stafistics Canada 
off ices located across Canada. 

This publication was 	prepared under the 
direction of: 

. G. Andrusiak, Director, Industry Division 

• R. Lussier, 	Assistant Director, Distribu- 
tive Trades Sub-division, Industry Division 

• L. Nurphy, Acting Chief, Wholesale Trade 
Section, Distributive Trades, Sub-divisi, 
Industry Division 

Signes conventionnels 

Les signes suivants sank employés uniforméiuent 
dans cette publication de Statistique Canada: 

riombres iridisponibles. 

- . - nayan* pas lieu de figurer. 

- néant ou záro. 

-- nombres infimes. 

x canfiderrtiel en vertu des dispositions de la Loi 
sur la statistique relatives au secret. 

C Le lecteur est prié do no-tsr qua las donnIes sont 
fondéms cur des rIponsss qui no satisfont pea a 
la nor.e habituelle exigée pour la publication ou 
qua celles-ci ont urie plus grands marge 
d'inconsistance qua l'on devrait normalement 
obtenir, at ce, è cause de la structure de la 
liste, c'esk-à-dira des ajus±emen*s dQs aux 
cr-éa*ions at aux disparitions at des changements 
dana le classemen* 

NOTA 

Les chiffres ayant éte arrondis, lea totaux ne 
correspondent pas toujours. 

NOTE AU SUJET DE CANSIM 

La banque de donnêes infor.atisées de S*atistique 
Canada CANSIPI (système canadien d'information socio-
ôconomique) fourrii* au public toutes les statistiques 
actuelles ct historiques sur le Commerce de gros 
(matrice nos 0059, 0061, 0648, 0649), at sur de 
nombreuses autres series, par 1e biais d'un terminal, 
d'imprimCs dordinateur ou de supports ordinolingues. 
Pour plus de renseignemen*s, sadresser au personnel 
d. CANSIM, Statistique Canada, Ottawa, K1A OZB 
(téléphone 613-9518200), ou aux coriseillers des 
bureaux de S+a*is+ique Canada si+ués è travers 1. 
Canada. 

Cette publication a Cté rédigéc sous la direction de: 

• G. Andrusiak, 	 directeur, 	Division 	da 
1' industria 

• R. Lussier, directeur adjoint, Sous-division des 
com.erces de distributions, Division da 
1' industrie 

• L. Murp1y, chef intérimaire, Section du commerce 
de gros, Sous-division des commerce de distribu-
tions, Division de l'industria 
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requirements of American National Standard for 	 exigences minimales de l'American National Standard for 
Information Sciences - Permanence of Paper for 	 Information Sciences' - Permanence of Paper for Printed 
Printed Library Materials, ANSI Z39.48 - 1984. 	 Ubrary Materials', ANSI Z39.48 - 1984. 



S 
TABLE OF CONTENTS PAGE TABLE DES NATIERES PAGE 

Introduction V Introduction v 

Charts Vii Grapiliques vi 

Highlights ix Points saillants ix 

Statistical Tables Tableaux statistiquos 

1. Wholesale Merchants Sales, 2 1. Ventes dos marchands do gros, dsai- 2 
Seasonally Adjusted, by Trade sonnalisées, selon le groupe de 
Group and Region commerce at la rgion 

2. Wholesale Merchants Sales, Not 4  Ventes des marchands de gros, non- 4 
Seasonally Adjusted, by Trade désaisonnalisées, salon lo groupe 
Group and Region do commerce at la region 

 Wholesale Merchants Sample Response 6 3. Marchands de gros, fraction do rópon- 6 
Fraction and Coefficient of so de Péchantillon at coefficient de 
Variation for Sales variation des ventes 

4. Wholesale Merchants Sales, 8 4. Ventes des marchands do gros, désai- 8 
Seasonally Adjusted, by Trade sonnalisées, solon Is groupe do 
Group and Region, Historical commerce at la region, historique 

5. Wholesale Merchants Sales, Not 10 S. Ventes des marchands do gros, non- 10 
Seasonally Adjusted, by Trade désaisonnalisées, scion le groupe de 
Group and Region, Historical com.erce at la region, historique 

6. Wholesale Merchants Inventories, 12 6. Stocks des marchands do gros, désai- 12 • 
Seasonally Adjusted, by Trade sonnalisés, scion Is groupe de 
Group commerce 

7. Wholesale Merchants Inventories, 12  Stocks des earchands do gros, non- 12 
Not Seasonally Adjusted, by désaisonnalisés, solon le groupe 
Trade Group do coorco 

 Wholesale Merchants Inventories, 14 8. Stocks des earchands do gros, désai- 14 
Seasonally Adjusted, by Trade sonnalisés, salon le groupo do 
Group, Historical commerce, historique 

9. Wholesale Merchants Inventories, 14 9. Stocks des marchands do gros, non- 14 
Not Seasonally Adjusted, by désaisonnalisés, solon Is groupe de 
Trade Group, Historical commerce, historique 

10. Wholesale Merchants Inventories/Sales 	16 10. Marchands do gros, rapport stocks/ 16 
Ratio, Seasonally Adjusted, by vantos, désaisonnalisé, solon Is groupe 
Trade Group do corce 

11. Wholesale Merchants Sample Response 16 11. Marchands do gros, fraction do répon- 16 
Fraction and Coefficient of so do Péchantillon at coefficient do 
Variation for Inventories variation dos stocks 

Appendix Appendic. 

I. Definitions and Concepts 20 I. Definitions at concepts 20 • II. Survey Methodology 22  Iléthodologio do Penquôto 22 

 Data Reliability 24 III. Fiabilité des donnéss 24 

IV. Trade Group Coverage 27 IV. Couverture des group.s do commerce 27 

V. Other Survey Related Issues 29 V. Autres points concernant Penquê*e 29 

Wholesale Trade, January 1995 	 Commerce de gros, janvier 1995 
Statistics Canada - Cat. No. 63-008 	 Statistique Canada n' 63-008 au catalogue 



Sales figures are on a net basis (gross 
sales less returns, adjustments and discounts) 
whether on cash or credit, and exclude any 
taxes collected. Also included are commissions 
earned by wholesalers also acting as agents, 
while the sales of goods owned by others are 
excluded. 

Inventory figures are the value of the goods 
owned and held for resale. Included are any 
inventory in transit or on consignment. Ex-
cluded are goods owned and held in inventory 
abroad, and inventories held on consignment 
from others. 

The estimates contained in this publication 
are derived from a redesigned monthly survey 
which incorporates a revised list of wholesale 
businesses. For a more detailed discussion of 
the new survey methodology see Appendix II in 
January 1994 issue. 

Establishments in wholesale trade are primari-
ly engaged in selling merchandise to retail-
ers, to other wholesalers, to industrial, co.-
mercjal, institutional and professional users, 
to farmers for use in farm production, and for 
export; or acting as agents or brokers in 
buying or selling merchandise to such persons 
or organizations on a commission basis. 

S 

Users should note that each month, unless 
otherwise indicated, this publication will 
contain preliminary estimates for the current 
month and revised estimates for the preceding 
month for the unadjusted series. The esti.ates 
of the seasonally adjutod series are revised 
for the preceding three months. S 

S Introduction 

This publication presents estimates of monthly 
sales of wholesale merchant establishments f or 
Canada, each province and for the Yukon and 
Northwest Territories combined. In addition to 
total sales, sales and inventories, and as 
well as inventories to sales ratios appear 
for major trade groups based on the 1980 Stan-
dard Industrial Classification. 

However sales to end-users of certain com-
modities (usually capital or investment (non-
consumer) goods) such as computer oquip.ent, 
feed, seed or other farm supplies, lumber and 
building materials, trucks and commercial 
vehicles, and all types of machinery and 
equipment are always classified to wholesale 
trade. A complete review of definitions and 
concepts appears in Appendix I in the January 
1994 issue. 

Introduction 

La prsente publication donne des estimations 
des ventos mensuelles des 6tablissements do 
commerce de gros pour le Canada, les provin-
ces, Ic Yukon at los Territoires du Nord-
Quest ensemble. En plus des ventos totales, 
ello contient des donnes ventiles pour los 
ventes at los stocks, ainsi quo los rapports 
entre les stocks at los vontes, solon les 
grands groupes do commerce établis par la 
Classification type des industries do 1980. 

Les chiffres concernent las ventos nettes 
(ventas brutes diminuées des rendus, des ra-
bais at des escomptes), 1 cródit ou 5 comp-
tants, sans los taxes porcues. Sont incluses 
los commissions obtenues par los grossistes 
faisant aussi fonction dagents, mais non los 
ventes do narchandises appartenant a d'autres 
entreprisms. 

Los données sur los stocks représontent la 
valour des marchandises possddées at dótenues 
pour Ia revento. Sont inclus tous los stocks 
an transit ou on consignation. He sont pas 
comptóes los marchandises possédées at déto-
nuos a ldtrangor, ainsi quo los stocks déto-
nus on consignation pour les autres. 

Los osti.ations contenuos dans la présonte 
publication sorit tiróes d'une onquôte men-
suello remaniée, qui so fonde sur une liste 
révisée des ótablissements do commerce de 
gros. Lappendice II dans Ia publication do 
janvier 1994, traite an detail do la methodo-
logie employee pour lenquête. 

Los ótablissements dont lactivité priricipalo 
est Is commerce do gros vendent des marchandi-
SOS 1 des détaillants, a dautros grossistes, 
a des industriols, a dos co..ercarets, 5 des 
établissements publics, a dos profossionnels, 
a des agriculteurs s'il sagit do usarchandises 
cIestin6s a la production agricole, at a d'au-
tres pays) ou encore vendent des marchandises 
ou on achItont pour La coupte dautrui, é 
titre dagents ou de courtiers, .oyonnant une 
commission. 

Par ailleurs, on attribuo toujours au commerce 
do gros les ventos do certains produits a 
lutilisateur final (habituelle.ent los biens 
déquipoment ou dinvestissemont), par exompla 
Is .akériel informatique, los ali.ents pour 
animaux, los somences at los autres fournitu-
res agricoles, le bois at los matóriaux do 
construction, los camions at los véhicules 
co.eerciaux, at tous los genres do machines at 
do materiel. Lappendice I dans la publication 
do janvier 1994, contiont lensemble des déf i-
nitions at dos concepts. 

Lutilisateur devrait noter qua la publication 
renfermara tous las mois, a coins dindication 
contraire, las estimations provisoires pour Is 
.ois an cours at los estimations révisees du 
ois précédent pour los series non désaisonna-
lisées. Las estimations des sérios désaisonna-
liséos sont réviséos pour les trois mois pré-
cédertts. 

Wholesale Trade, January 1995 
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Wholesale Merchants' Inventories 	 Stocks des marchands de gros 

• 	' The short-term trend represents a weighted average 	 La tendance a court terme représente une moyenne ponderée 
of c/ala 	 des donnees 
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Other products 	1 	Autres produits 

Metals, hardware, plumbing and Métaux, articles de quincaillerie, 

heating equipment and supplies 2 materiel de plomberie 
et de chauftage 

Other machinery, equipment 3 Autres machines. materiel 
and supplies et lournitures 

Lumber and building materials 4 Bois et matériaux de construction 

Farm machinery, equipment Machines, materiel et 
and supplies fournitures agricoles 

Household goods 6  Articles ménagers 

Food, beverage, drug and Produits alimenlaires. boissons. 
tobacco products médicaments et tabac 

Motor vehicles, parts 8 Véhicules automobiles, pièces 
and accessories et accessoires 

Apparel and dry goods 9 Vétements et articles de n,ercerie 
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Graphique 3 

Wholesale Merchants' Sales by Trade 	 Ventes des marchands de gros par groupe 
Group, January 1995 	 de commerce, janvier 1995 
Percentage change, previous month 	 Variation en pourcentage par rapport au mOis précédent 

S 
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Graphique 4 

Wholesale Merchants' Sales by Province, 	 Ventes des marchands de gros par province, 
January 1995 	 janvier 1995 
Percentage change, previous month 	 Variation en pourcentage par rapport au mois précédent 
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S Highlights 

January 1995 (Prelieinary) 

Fait saillants 

Janvier 1995 (Données prélieinaires ) 

Offsetting 	movements 	caused 	wholesale 
merchants' sales to edge up only 0.2X in 
January. Sales rose for the twelfth month 
in a row, while inventories recorded the 
strongest increase in seven years. 

Nholesale merchants sales totalled $20.6 
billion, up 0.2Z from December 1994 and 
14.8k from a year earlier. Five of the nine 
trade groups (accounting for about 60Z of 
sales) posted significant gains. The other 
remaining four trade groups, which are more 
consumer related, posted some very large 
declines. 

Sales to industrial users and fareigm mair -
Kets cliebed 

Sales of "other products" (pulp, paper and 
other paper products, newsprint, agricul-
tural chemicals, industrial che.icals, 
etc.) were up 5.2Z. Sales also increased 
for industrial machinery and equipment 
(+1.7Z) and farm machinery and equipment 
(+1.3Z). Lumber and building material sales 
rose 1 .6Z, while sales of metals, hardware, 
plumbing and heating equipment grew 1.8Z. 

The low Canadian dollar, strong U.S. demand 
and increased manufacturing ship.ents all 
contributed significantly to these higher 
sales. Low supplies of specific commodities 
(e.g., newsprint and recycled fibre) led to 
price increases. 

Sales of cansior-relatod goods 	pasted 
strong declines 

Among the four trade groups that posted 
declines in January, wholesalers of food, 
beverage, 	drug and tobacco 	products 
(accounting 	for roughly 	25X of sales) 
recorded the largest 	(-3.1X or -$150 mil- 
lion) . This component may have been 
affected by bad weather south of the bor-
der, which may have pushed up prices--
especially of fresh produce--and contrib-
uted to lower volumes. 

En janvier, les ventes des marchands do 
gros augmentent faibloment do 0,2% an rai-
son de mouvements très divergonts. Los von-
tes ont augmon*ó pour un douzième mois 
daffiléo alors quo los inventaires ont 
enregistr6 leurs plus forte hausse an Sept 
ans. 

Los ventes dos marchands do gros so chif-
front a 20,6 milliards$, an hausse do 0,2Z 
depuis décembre 1994 at 14,8 plus dlevées 
quo l'année dernière. Cinq dos neuf groupes 
do commerce (roprésentant près do 60Z des 
vantos kotales) affichent des gains impor-
tanks. l'opposé, las quatro autres grou-
pes do commerce (dont los vent es sont da-
vantage destinées aux consommateurs) anre-
gistrent do très fortes baisses. 

Los ventes aux industrials at aux marches 
étrangers ant griepC 

Las ventes d'autros produits (la pulpo, le 
papier at autres produits do papier, lo 
papier journal, los produits chimiques 
agricoles at industriels, etc.) on* aug-
monte do 5,2Z. Los ventes do machines at 
materiel a la fois industrielles at agrico-
los ont également augeonté do 1.7% at 1,3Z 
respectivoment. Los ventas do bois at maté-
riaux do construction so sont accrues do 
1,6X ainsi quo los vontos do w6taux, arti-
cles do quincaillerie, niatériel do plombe-
rio at do chauffaga, an haussa do 1,8/.. 

Un dollar canadien affaibli jumelé 5 une 
forte dentaride an provenance des Etats-Unis 
ainsi quo des livraisons manufacturiires 
plus élevées ont conkribuó a l'augmentation 
significative dos ventes an janvior. Do 
faibles approvisionnemen'ts pour certains 
produits *els 1e papier journal at la fibre 
recyclea ont gInéré des hausses do prix. 

Fortes baisses des ventes do biens dostinés 
aux oonsateurs 

Parmi los quatro groupos do commerce qui 
affichent des di.inutions an janvier, cc 
sont los grossistes do produits alimentai-
res, boissons, .nédicaments at tabac (ropré-
sentani près do 25Z des vontes totalos) qui 
onrogistrant la plus forte baisso des van-
tos an janviar (-,1Z ou -150 millions$). 
Cette composante a étó possiblement affac-
tee par do mauvaises conditions climatiques 
chez nos voisins du sud. Cola explique pro-
bable.ent l'augmentation dos prix produits 
frais, contribuant ainsi 1 la diminution du 
volume des vontes an janvier. 



S Wholesalers of motor vehicles, parks and 
accessories (accounting for about 12Z of 
sales) recorded the second largest sales 
decrease (-4.07 or -$102 million). 
January's decrease came on the heels of two 
successive increases (+4.7Z in December and 
+s.az in November). It also coincides with 
a sharp drop in the number of new motor 
vehicles sold in January (-6.5X1 and weak 
retail sales (+0.3?.). 

Inventories 	recorded 	Plilest 	monthly 
increase an seven years 

Wholesalers recorded the highest increase 
in inventories (+2.2 or $656 million) 
since December 1987. The surge in inven-
tories was widely distributed among all 
sectors. Inventories of motor vehicle 
wholesalers were up 2.7Z due to strong 
manufacturers' shipments (+6.OZ) and lower 
wholesale sales (-4.0?.). The only excep-
tions were wholesalers of food, beverage, 
drug and tobacco products (+O.5Z) and 
wholesalers of lumber and building 
materials (+1.4Z). The latter were likely 
hesitant to build up stock because of ris-
ing interest rates and uncertainty about 
the federal budget. 

The inventories-to-sales ratio 	increased 
from 1.42 in December to 1.45 at the end of 
January. 

Western wholesalers performed better than 
their Eastern counterparts 

Wholesalers west of Quebec posted sales 
increases. Those from the Atlantic prov-
inces and Quebec saw their sales drop, con-
tinuing the 1994 trend. Wholesalers in the 
Western provinces enjoy an advantage over 
those in the East because of a strong 
international demand for raw materials. 
Sales in British Columbia, which had grown 
sharply in recent years, have been almost 
flat since June 1994. 	Factors such as 
labour disputes 	in key sectors have 
slackened sales growth of British Colubia 
wholesalers. 

Los grossistes de véhicules automobiles, 
pièces at accossoires (environ 12% des yen-
tes totales) ont enregistré Is deuxiè.e 
plus importante baisse des ventes (-4.0Z ou 
-102 .illions$). Cette importante baisse an 
janvier fait suite a deux fortes hausses 
consécutjves an décembre (+4,7Z) at on no-
vembre (+5,8?.). Cola coincide également 
avec une baisse marquóe du nombre do véhi-
cubs automobiles noufs vendus an janvier 
(-6,5?.) of des faibles ventes au detail 
(+0,3?.). 

La plus ieportanto hausse des inventaires 
depuis sept ans 

En janvi.r, los grossistes ont enregistré 
l.a plus importante hausse des invenkaires 
(+2,2?. ou 656 millions$) depuis décombre 
1987. Catte hausse des inventaires est lar-
gement distribuéo parmi tous les groupos. 
Los inventaires des grossistes on véhicules 
automobiles, pièces at accessoiros so sont 
accrus de 2,7?. sous l'impulsion do fortes 
livraisons manufacturiares (+6,0?.) at do 
faibles vontes des grossistes (-4,0?.). 

Souls los grossistes do produits alimentai-
res, boissons, médicamants at tabac (+0,5?) 
at las grossistos de bois at matériaux do 
construction (+1,4?) ont vu beurs invontai-
res auenter coins rapidement. Cos dor-
niers ont probablement hésité a augmenter 
Is niveau do beurs inventaires an raison 
des taux d'intérêt a l.a hausse at do Pin-
certitude engendrée a l.a veille du dépôt du 
budget du gouvernement fédéral. 

Lo rapport des stocks sur los ventes a l.a 
fin do janvier croIt 1 1,45 par rapport 
1,42 an decombro. 

Los merchands do gras 1 'aost ant affiché 
uno .eilieuro performance quo cowi do 1 'Est 

Los grossistes des provinces situóes I 
l'ouest du Québec affichent des hausses do 
lours ventes tandis qua cellos du Québec at 
dos provinces do l'Atlantique sont I l.a 
baisse on janvior, conkinuant ainsi l.a ten-
dance observóe an 1994. Los grossistes des 
provinces de lOuest so dóarquen+ do ceux 
do l'Est du pays on raison d'uno forte do-
manda do matjères brutes sur las marches 
ótrangars. Los vontas on Coboubie-Britanni-
quo, qui ont crO a un rythue rapide au 
cours des dornières années, ont été I peu 
près stables dopuis juin 1994. Des facteurs 
tels quo dos conflits do travail dens dos 
socteurs des ont rabenti la progression 
des grossistes do cette province. 

S 

. 
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TABLE 1. Wholesale Merchants Sales, Seamenally Adjusted, by Trade Group and Region 
	S 

Sales 	 previous month 
Year-to-  

Ventes 	 date 	Variation du 
mois precedent 

1995 

January Deceer Noveer October Culatif January Deceithar 
11"s 	1994 	1994 1994 	 1995 	1994 

	

Janvier Dócaithre Noveobre Octobre 	 Janvier Oéceithre 

$ .illions 

4,652 4,802 4 1,642 4,642 

450 483 470 459 

660 661 691 647 

2,430 2,532 2 1419 2,287 

1,647 11618 1,637 1,581 

1,946 1 11915 1,819 1,805 

496 489 483 455 

4,809 4,729 4,682 4,654 

3,564 3,388 3,369 3,302 

20,6* 20,613 20,212 19,832 

164 183 179 177 

44 46 46 46 

423 467 427 422 

278 Z93 284 268 

4,670 4,783 4 9506 4,401 

8 1891 8,804 8,715 8 1556 

684 657 668 663 

667 645 629 602 

2,004 1,944 1,966 1,945 

2,807 2,771 2,770 2,733 

22 24 22 20 

No. 

Trade Group - Canada 

I Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, pluithing and 
heating equipment and supplies 

6 Luither and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluobia 

21 Yukon and Northwest Territories 

	

4,652 
	

-3. 1 

	

450 
	

-6.8 

	

660 
	-0.1 

	

2,430 
	-4.0 

	

1,647' 
	

1.8 

	

1,946 
	

1.6 

	

496 
	

1.3 

	

4,809 
	

1.7 

	

3,564 
	

5.2 

	

20,654 
	

0.2 

	

164 
	

-10.3 

	

44 
	

-3.7 

	

423 
	

-9.4 

	

278 
	

-4.9 

	

4,670 
	

-2.4 

	

8,891 
	

1.0 

	

684 
	

4.0 

	

667 
	

3.6 

	

2,004 
	

3.1 

	

2,807 
	

1.3 

	

22 
	

-9.0 
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0.8 1.6 14.4 6.7 7.7 10.2 

6.2 -4.2 12.7 -4.2 12.0 10.3 

0.6 0.9 16.4 12.3 14.1 16.6 

2.0 1.1 27.0 19.8 19.7 17.7 

1.9 0.8 14.8 12.5 12.8 12.6 

1.1 0.5 -9.5 1.9 3.0 -1.2 

0.7 -2.9 0.6 12.2 24.4 32.9 

1.1 2.5 3.0 8.0 14.0 13.6 

5.9 -1.7 13.7 23.1 21.4 15.9 

2.4 1.4 10.8 13.8 6.2 5.3 

1.9 1.5 19.5 15.0 17.3 17.2 

0.8 -0.1 14.8 4.7 13.2 15.7 

4.5 -0.9 21.2 6.2 16.0 10.9 

1.1 1.3 13.7 7.6 13.6 16.7 

14 -1.8 10.9 10.0 9.0 9.0 

7.1 1.5 6.2 10.9 -6.0 -8.1 

meteriel do plomberie at da 
cbrff age 

Bois at em*Iriaux do construction 6 

Machines, umetériel at fournitures 7 
agr icoles 

Autres mechinos, metériel at 8 
fournitures 

Produ its divers 9 

Total, ensemble des ceerces 18 

Regions 

Terre-Mauve 11 

le-du-Prince4douard 12 

Nouvelle-Ecosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colombie-Britannique 20 

Yukon at Territoires du Nord-Ouest 21 

14.4 

12.7 

16.4 

27.0 

14.8 

-9.5 

0.6 

3.0 

13.7 

10.8 

19.5 

14.8 

21.2 

13.7 

10.9 

6.2 

S TABLEAU 1 • Ventes des marchands do gras, d6Sa3.soflnal2séeS, salon Is groupo do ceemerce at la 
region 

• Change from Change from previous year 
previous month 

Variation du Variation do l'awée pricédente 
mois précédent  

• Year-to- 
November October January December November October date 

1994 1994 199 1994 1994 1994 1995 
Novambre Octobre Janvier Décambre Novembre Ockobre Cureilatif 

per cent-pourcentaga Groupe do c-rca - Canada 

- - 0.6 0.7 2.4 0.7 2.4 0.7 Produits alimentaires, boissons, 	I 
ádicaments at tabac 

2.3 0.3 3.1 10.9 2.8 -2.0 3.1 Vêtemen*s at articles do niercaris 	2 

6.8 5.2 18.2 15.7 18.5 8.6 18.2 Articles ménagers 	 3 

5.8 0.2 19.9 25.3 22.3 18.8 19.9 Véhicules automobiles, pièces at 	4 
accessoires 

3.5 0.5 29.0 27.1 30.5 27.51 29.0 Ilétaux, articles do quincaillerie, 	5 

N °  
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TABLE 2 • Wholesale Merchants Sales, Not Seasonally Adjuted. by Trade Group and Regwn 

Sales 

Ven*es 

January Deceeber Hoveeber October Year-to-date 
199 1994 1994 1994 1995 

,Janvier Décaithre Noveebre Octobra Cumulat if 

$ millions 

4,259 5,013 4 1806 4,700 4,259 

383 301 437 499 383 

516 638 897 785 516 

2 1029 2 3,131 2,562 2,433 2,029 

1,500 1,345 1,749 1,654 1 3.500 

1,413 1,449 1,792 1,907 1,413 

341 472 424 491 341 

4,294 51092 4,912 43,515 4,294 

3,134 3,170 3,493 3,411 3,134 

17,868 19,611 21,072 20,396 17,868 

137 186 195 195 137 

36 45 43 45 36 

359 464 410 416 359 

235 284 294 276 235 

3,951 4,385 4,806 4,653 3051 

7,794 8,523 9,242 8,788 7,794 

546 587 642 675 546 

560 621 589 612 560 

1,796 1,855 2,050 1,963 1,796 

2,435 2,638 2,779 2,751 2,435 

19 23 21 21 
19. 

No 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluebing and heating 
equipment and supplies 

6 Lusóer and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoxdland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brtaswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluebia 

21 Yukon and Northwest Territories 
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TABLEAU 2. Ventos dos sarchands do gras, non -désaisanna1.sées, salon Is groups do cominorce at Ia 
region 

• Change from previous year 

Variation de lannée précédente 

January Deceithor 	Ploventher October Year-to-date 
199 1994 1994 1994 1995 

• Janvier Décerro 	Nove.thre Octobre Cumulatif N o  

per cent -pourcantage Grop.e do cerce - Canada 

1.8 2.9 1.5 1.3 1.8 Produits alimentaires, boissons, médicaments 1 
at tabac 

5.0 15.2 4.2 -0.2 5.0 Vétuments at articles de mercuric 2 

17.0 14.8 17.5 8.6 17.0 Articles ménagars 3 

20.8 25.7 25.6 17.6 20.8 Véhicules automobiles, pièces at accessoires 4 

30.5 23.3 32.6 27.1 30.5 Métaux, articles do quincaillerie, matérial 5 
do ploaberie at do chauf fag. 

18.4 7.0 6.6 8.5 18.4 Bois at matériaux do construction 6 

17.2 -2.0 19.5 9.9 17.2 Machines, materiel at fournitures agricoles 7 

18.7 10.7 15.8 16.0 18.7 Autres machines, materiel at fournitures 8 

32.5 14.8 20.5 16.9 32.5 Produits divers 9 

16.9 11.0 14.2 11.8 16.9 Total, ensanblo des cerces 10 

Regions 

-9.2 1.2 2.9 -1.3 -9.2 Terre-Mauve 11 

-4.5 5.5 21.2 26.5 -4.5 Ile-du-Prince-douard 12 

3.0 11.2 14.0 11.6 3.0 Nouvel1e-coss. 13 

14.5 22.6 21.5 12.3 14.5 Nouveau-Brtrswick 14 

13.8 13.1 7.1 3.9 13.8 Québec 15 

21.5 13.8 19.5 17.3 21.5 Ontario 16 

14.3 0.7 12.7 16.1 14.3 Pitoba 17 

27.2 5.9 13.3 7.9 27.2 Saskatchewan 18 

17.5 3.9 17.4 16.4 17.5 Alberta 19 

11.0 7.4 8.9 7.1 11.0 Coloabia-Britannique 20 

10.2 16.6 -3.7 -9.9 10.2 Yon at Territoires du Mord-st 21 
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Response fraction 

Fraction dv réponse 

January Deceeber Noveeber 
199 1994 1994 

.Janvier Déce,thre Noveebre 

per cent-pourcentage 

86.9 93.5 91.1 

84.6 90.3 89.4 

88.0 95.8 95.8 

87.7 92.4 92.4 

88.7 90.7 87.9 

80.3 90.3 92.4 

78.5 92.0 90.0 

74.1 89.4 85.8 

84.8 90.3 91.1 

83.0 91.4 90.0 

ii 

October -- 
1994 

Octobre 

91.4 

89.7 

96.2 

92.5 

88.1 

91.3 

91.5 

83.2 

90.8 • 
89.5 

TABLE 3 • Wholesale Merchants Sple Response Fraction and Coefficient of Variation for Sales 

No. 

Trade Group - Canada 	- - 

1 Food, beverage, drug and tobacco proó.cts 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plueb ing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Braiswick 

15 Quebec 

16 Ontario 

17 Menitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluebia 

21 Yukon and Northwest Territories 

88.4 92.9 91.4 

86.0 86.8 87.1 

81.4 90.1 89.7 

79.9 87.1 85.9 

84.2 94.0 93.7 

81.6 89.9 88.7 

86.8 94.5 92.7 

81.3 90.4 85.9 

84.8 92.9 88.3 

84.0 91.0 90.0 

74.8 71.7 69.4 

91.6 

88.9 

89.6 

86.7 

91.5 

88.1 

93.2 

85.3 

90.2 

90.2 

73.0 • 
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• TABLEAU 3. I'Sarchands do gras, fraction do réponso do l'échantzl]on at coefficient do variation 
dos ventas 

	

-- 	Coefficient of variation 

Coefficient do variation 

	

January 	December 	November 

	

199 	 1994 	 1994 

	

Janv jar 	Décembre 	Noveróre 

per cant -pourcentage 

	

2.3 	 2,5 	 2.3 

	

0.0 	 7.6 	 5.6 

	

8.1 	 8.5 	 7.2 

	

5.9 	 6.1 

	

.3 	 6.6 	 5.5 

	

4.2 	 4.4 	 5.0 

	

4.6 	 4.8 	 4.7 

	

2.9 	 3.3 	 2.9 

	

3.6 	 3.8 	 3.6 

	

1.5 	 1.5 	 1.5 

October 
1994 

Octobre N' 

Groupe do commerce - Canada 

3.3 Produits alimentaires, boissons, médicaments I 
at tabac 

8.0 Vétements at articles do mercerie 2 

6.9 Articles managers 3 

5.9 Vébicules automobiles, pièces at accessoires 4 

6.5 Mitaux, articles do quincaillerie, matérial 5 
do plomberie at do cbauffage 

4.8 Bois at matériaux do construction 6 

4.6 Machines, matérial at fournitures agricolas 7 

3.4 Au'tras machines, matérial at fournitures 8 

3.9 Produits divers 9 

1.6 Total, ense.ble des cerces 10 

Regions 

. 

3.1, 3.7 

3.3 4.2 3.7 2.7 

4.5 4.1 3.1 3.9 

5.9 5.9 516 5.6 

3.0 3.1 2.8 3.2 

2.6 2.6 2.6 2.9 

3.2 3.7 3.2 3.3 

3.7 3.9 4.0 4.7 

3.7 3.2 3.1 3.9 

3.9 4.5 4.2 4.6 

3.0 4.5 3.2 3.1 

Terre-Neuva 11 

I lo-du-Princo-Edouard 12 

Nouvelle4coss. 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatchewan 18 

Alberta 19 

Colombia-Br itannique 20 

Yukon at Terri±oires du Nord-Ouest 21 
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TABLE 4. Wholesale Merchants Sales, Seasonally Adjusted, by Trade Group and Region, Historical 

Sales 

January 
1995 

Doceeber 
1994 

Noveeber 
1994 

October 
1994 

Septether 
1994 

August 
1994 

July 
1994 

Janvier Diceebre Noveebre Octobre Septethre AoGt Juillet 

$ •illions 

4,652 4,802 4,642 4,642 4,616 4,688 4,695 

450 483 470 459 48 448 479 

660 661 691 647 615 642 608 

2,430 2 1 532 2,419 2,287 2,283 2,264 2,179 

1,647 1,618 1,637 1,581 11573 1,563 1,503 

1,946 13-915 11819 1,805 13,776 1,790 1,749 

496 489 483 455 474 459 452 

4,809 4,729 4,682 4,654 4,12 41551 4,S38 

L 564 31388 3,369 3,302 3,248 3,204 3115b 

20,654 20,618 20,212 19,832 19,672 19 1b31 19,358 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Housahold goods 

4 Motor vehicles, parks and 
accessories 

5 Metals, hardware, pluthing and 
heating equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

IS Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluthia 

21 Yukon and Northwest Territories 

164 183 179 177 176 

44 46 46 46 47 

423 467 427 422 412 

278 293 284 288 273 

4 9670 4,783 4,506 4,401 4,340 

8,891 8,806 8,715 8 1556 8,432 

684 657 668 663 664 

667 645 629 602 607 

2,004 1,944 1,966 1,945 11920 

2,807 2,771 2,770 2,733 2,782 

22 24 22 20 20 

179 191 

47 48 

415 410 

267 264 

4,374 4,378 

8,361 8,155 

651 629 

597 576 

1,888 1 1860 

2,830 22822 

22 	25 0 
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• TABLEAU 4 • Ventos des •archands do gras, dësaisannaliséeS, salon 10 graupe do coerce ot la 
region, historique 

. 

Ventes 

Juno May April March February January 
1994 1994 1994 1994 1994 1994 
Jujn Mal Avril Mars Févrior Janvier 

$ isillions 

4,640 4 1583 4,550 4,624 4,562 4,622 

510 468 457 419 422 437 

619 611 595 588 566 558 

2,158 2,143 2,114 2 1 085 2,032 2,026 

1,471 1,447 1,394 1,366 12317 1,277 

1,728 1,719 1,718 1,673 1,660 1,701 

423 418 412 421 430 440 

4,461 4,474 4,367 4,354 4,188 4,132 

31203 3093 3 1 039 2 1 943 21858 2,806 

19,212 18,957 18,645 18,473 i8,0 17,998 

N' 

Groupe do coerco - Canada 

Produits aliosn*airas, boissons, médicaments 	I 
at kabac 

Vêtomon*s at articles do mercorie 	 2 

Articles ménagars 	 3 

Vénicules autoi,,obilos, pieces at accessoires 	4 

Métaux, articles do quincaillerie, materiel 	5 
do ploitherie at do chauf fag. 

Sois at ma*ériaux do construction 	 6 

Machines, materiel at fournituras agricolos 	7 

Autres machines, materiel at fournituros 	8 

Produits divers 	 9 

Total, ensle des caerces 	 10 

Regions 

is 

185 187 

46 47 

406 402 

277 258 

4,363 4,380 

8,027 7,929 

642 611 

607 577 

1 1 820 11801 

2,816 2,747 

22 19 

187 187 

48 46 

401 410 

257 247 

4,293 4,253 

7,737 7,653 

618 629 

593 592 

1,789 1,791 

2,702 2,644 

21 21 

	

173 	181 

	

43 	44 

	

391 	411 

	

232 	245 

	

4,226 	4,217 

	

7,488 	7,440 

	

595 	596 

	

555 	550 

	

1,752 	1,763 

	

2,533 	2,531 

	

21 	21 

Terre-Neuve 11 

lie-du-Princa-Edouard 12 

Nouvolle-cosse 13 

Nouveau-Brunswick 14 

Québec 15 

Ontario 16 

Manitoba 17 

Saskatche,an 18 

Alberta 19 

Coloebie-Britannique 20 

Ycn at Territoiros cki Nord-Oues* 21 
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TAELE S. Wholesale Nerchants Sales, Not Seasonally Adjusted, by Trade Group and Region, 
Historical 	 0 

Sales 

January Decanóer Novether October Septether 
1994 

August 
1994 

July 
1994 199S 

Janvier 
1994 

Dóceithre 
1994 

Novembre 
1994 

Octobre Septenóro Aot Juillet 

$ .illions 

4,259 5 1 013 4,806 4,700 4,780 4 2 884 42761 

383 301 437 499 572 630 510 

516 638 897 785 737 682 550 

2,029 2 1 131 2,562 2,433 2,408 2,262 1,983 

1 1 500 	11345 	1,749 	1 1 654 	1,691 	1,674 	1,464 

1,413 1,449 1,792 1,907 2 1 012 2 1 080 11969 

341 472 424 491 486 534 468 

4,294 5,092 4,912 4,515 4,834 4,418 4,176 

3 3.134 3,170 3,493 3,411 3,314 3 1090 2,934 

17,868 19,611 21,072 20,396 20,833 20,4 18,815 

No 

Trade Group Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, plurthing and 
heating equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and 
supplies 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

El 

137 186 195 195 196 196 208 

36 45 43 45 48 49 56 

359 464 410 416 435 430 454 

235 284 294 276 294 290 280 

33,951 4,385 4,806 4,653 4,779 4,667 4,229 

7,794 8,523 9,242 8,788 8,842 8,470 7,640 

546 587 642 675 698 671 673 

560 621 589 612 658 650 590 

1,796 1,855 2050 1,963 1076 1025 1,824 

2,435 2,638 2,779 2,751 2,883 2,884 2,834 

19 23 21 21 23 24 28 

Regions 

11 Newfoundland 

12 Prince Edward Island 

13 Nova Scotia 

14 New Brunswick 

15 Quebec 

16 Ontario 

17 Manitoba 

18 Saskatchewan 

19 Alberta 

20 British Coluthia 

21 Yukon and Northwest Territories 

Wholesale Trade, January 1995 
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• TABLEAU S. Ventas des earchands da gras, non-désaisonnalisées, salon le groupe do coerca at la 
region, Mister ique • Ventes 

June May April March February January Year 
1994 1994 1994 1994 1994 1994 1995 

N' Juin Mai Avril Mars Févriar Janvier Anne. • $ aillions Groupe do cerce - Canada 

4,885 4,700 4,403 4,576 4009 4,186 4,259 Produits alimentaires, boissons, 
médicaments at tabac 

416 380 407 522 468 365 383 Vôteaents at articles do iuercerie 2 

581 556 548 585 458 441 516 Articles ménagers 3 

2,327 2,332 2,261 2,450 1,735 1,680 2,029 Véhiculesautoimobiles, pièces at 4 
accassoireS 

1,599 11523 1,364 1,394 1,174 1,149 1,500 Métaux, articles do quincaillerie, 5 
matérial do ploeberie at do 
chauffage 

2,134 2,049 1,731 1,565 1 1 209 1,193 1,413 Bois at .eatériaux do construction 6 

521 508 470 408 285 291 341 Machines, matérial at fournitures 7 
agricoles 

4,827 4,337 4,140 5,050 3,744 3,619 4,294 Autres machines, matérial at 8 
fournitures • 

Produits divers 9 3,624 3,608 3,108 3,037 2,433 2,366 3,134 

20,914 19,993 18,434 19,589 15,514 15,289 17,848 Total, ens1e des caerces 10 

Regions 

197 186 164 167 142 150 137 Terre-Mauve 11 

57 53 44 41 37 	38 36 fle-du-Prince-douard 12 

473 445 383 400 325 	348 359 Nouvelle-Ecosso 13 

304 272 246 235 	192 	205 235 Nouveau-Brtaiswick 14 

4,690 4,662 	4,102 49,393 	31o583 	3,472 3,951 Guébec 15 

8,642 8,209 	7,731 81385 	6 1565 	6,416 7,794 Ontario 16 

790 714 	619 620 	470 	478 546 Manitoba 17 

729 668 	578 550 	440 	440 560 Saskatchewan 18 

1,997 1,941 1,787 1,860 	1 1508 	1,529 1,796 ALberta 19 

3 1 009 21825 	2,762 2,916 	2,236 	2 1 194 2,435 Coloebie-Brikannique 20 

25 19 	18 22 	18 	17 19 Yukon at Territoires du Nord-Ouest 21 

Wholesale Trade, January 1995 Commerce de gros, janvier 1995 
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TABLE 4. Wholesale Itlarchants Inventories, Seasonally Adjusted, by Trade Group 
	E 

Inventories 

Stocks 

Change from 
previous month 

Variation du 
isois precedent 

January 	December 
1994 1995 

January December November October 
1994 1995 

Janvier 
1994 

Décembro 
1994 

Novembre Octobre Janvier 	Decembre 

$ .illiens 

3,773 3,756 3,723 3,722 0.5 	0.9 

11102 1,080 1,044 11088 2.0 	3.5 

11483 1,443 1,426 1,374 2.8 	1.2 

3,879 3,777 31.769 3,774 2.7 	0.2 

2,698 2 1625 2 1588 2,567 2.8 	1.4 

2081 2,939 2 1 961 2,926 1.4 	-0.7 

11626 1,572 1,667 1,657 3.5 	-5.7 

8,248 8 1 012 7,952 8,081 2.9 	0.8 

4,091 4 1021 4,001 3 2,915 1.8 	0.5 

29,881 29,225 29,131 29,103 2.2 	0.3 

S 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, pluithing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

TABLE 7. Wholesale Merchants Inventories, Not Seasonally Adjusted, by Trade Group 

Inventories 

Stocks 

Januar 
	December 

	November 
	October 

199 
	

1994 
	

1994 
	

1994 
No. 	 Janvier 

	Décembre 	Novembre 
	Octobre 

Trade Group - Canada 

I Food, beverage, drug and tobacco products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and accessories 

5 Metals, hardware, plumbing and heating 
equipment and supplies 

6 Luther and building materials 

7 Farm machinery, equipment and supplies 

8 Other machinery, equipment and supplies 

9 Other products 

10 Total, all trades 

3,689 

1,103 

1,418 

3,858 

2,670 

2,899 

1 1586 
8,182 

4,106 

29,511 

$ .illions 

3,788 

1,017 

1 ,394 

3,535 

2,560 

2,768 

1 1526 
7,772 

3,985 

3,750 

934 

1 ,419 

3,501 

2,502 

2,736 

I ,572 

7,773 

3,979 

28,167 

3,817 

1,009 

1,439 

3,654 

2,493 

2,737 

1,606 

8,082 

3,902 

28 739 

. 
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0 TABLEAU 6 • Stacks des •archands de gras, désa].sonnali.sés, solon Is groupe do ccerce 

Change from Change from previous year 
previous month 

Variation dii Variation do lannée précédente 
mos précédent 

Novether October January Deceig,ier Nover October 
1994 1994 199 1994 1994 1994 

Novembre Octobral Janvier Décethro Novre Octobro 

per cent - pourcentage 

- - 0.1 13.1 13.7 12.2 13.1 

-4.0 -0.3 3.7 1.7 -1.2 4.8 

3.8 4.7 14.1 13.8 11.3 5.8 

-0.1 2.6 10.5 11.6 6.4 5.8 

0.8 0.2 9.4 8.0 8.4 11.8 

1.2 1.4 2.5 2.2 6.8 4.9 

0.6 2.5 28.6 24.8 33.9 33.9 

-1.6 1.1 11.1 9.9 10.7 13.9 

2.2 2.1 14.6 14.1 14.0 9.4 

0.1 1.4 11.3 10.7 10.8 11.1 

S 

N °  

Groups do caiiiiserce - Caned. 

Produits ali.entaires, boissons, médicamonts 	I 
of tthac 

Vê*e.on*s of articles do morcorie 	 2 

Articles ménagers 	 3 

Véhicules automobiles, pièces of accessoires 	4 

Métaux, articles do quincailleria, materiel do 5 
p1oerie of do chauff ago 

Bois at ma*ériaux do construction 	 6 

Machines, materiel of fournifures agricoles 	7 

Aufros machines, materiel of fourni*ures 	8 

Produits divers 	 9 

Total, ensa.ble des cerces 	 10 

TABLEAU 7• Stocks dos •archands do gras, man -désaisannalisés, salon Is groupe do caerce 

Change from previous year 

Variation do lannóe prIcédent. 

January Decether Novouthor 
199 1994 1994 

Janv ior Décethre Novere 

per cent - pourcontago 

12.8 13.9 11.8 

3.4 1.4 -2.2 

15.4 14.0 12.9 

10.6 8.4 5.7 

10.4 8.2 7.5 

2.6 2.5 7.6 

27.1 24.7 36.9 

12.5 9.0 918 

15.0 13.8 14.2 

11.8 10.2 10.6 

Wholesale Trade, January 1995 
Statistics Canada - Cat. No. 63-008 

October 
1994 

Octobre 

Group. do coniinerce - Canada 

13.9 Produits ali.entaires, boissons, .édicn*s 	1 
of tabac 

5.7 Vétomonts of articles do morcerie 	 2 

6.1 Articles inénagers 	 3 

6.7 Véhicules automobiles, pièces of accessoiros 	4 

10.4 Métaux, articles do quincaillorio, materiel do S 
plo.thorie of do chauff age 

4.9 Bois of mafériaux do construction 	 6 

37.9 Machines, matérial of fournifures agricoles 	7 

14.8 Aufros machines, materiel of fournifuros 	8 

9.5 Produits divers 	 9 

11.7 Total, ensle dos commorces 
	

10 
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3,694 	3,656 

1,179 1 1 191 

1,338 1 1 328 

3,608 3,669 

2 1569 2,567 

2,812 2,900 

1,562 11558 

8447 8,031 

3,714 3,680 

28,524 28,581 

TABLE S. Wholesale Merchants Inventories, Seasonally Adjusted, by Trade Group, Historical 	0 
Inventor los 

January December November October September August July 
1995 1994 19941 1994 1994 1994 1994 

No. Janvier Décembre Novambre Octobro Septembre AOCt Jul hot 

Trade Group - Canada $ millions 

1 Food, beverage, drug and tobacco 3,773 3,756 3,723 3,722 3 2.717 3,654 3,588 
products 

2 Apparel and dry goods 1002 1 1 080 1,044 1 1 088 1 2 090 1,124 1,086 

3 Household goods 1  1,483 1,443 1,426 1 2,374 1,312 11290 1 1 286 

4 Motor vehicles, parts and 3,879 3,777 3,769 3,774 3,677 3,675 3,706 
accessories 

5 Metals, hardware, plumbing and 21698 2,625 2,588 2,567 2,562 2,548 2,536 
heating equipment and supplies 

6 Lumber and building materials 2,981 2,939 2,961 2,926 21885 21898 2 1 895 

7 Farm machinery, equipment and 1,626 1,572 1,667 1,657 1,616 1,571 11522 
supplies 

8 Other machinery, equipment and 8,248 8,012 7,952 8 1 081 7095 7,997 7,818 
supplies 

9 Other products 4,091 4,021 4,001 3,915 3,836 3,829 3 9 813 

10 Total, all trades 29 1881 29,225 29,131 29,103 28,691 28,588 28,249 

TABLE 9. Wholesale Me rchants Inventories, Not Seasonally Adjusted, by Trade Group, Historical 	0 
Inventories 

January December November October September 
199 1994 19941 1994 1994 

Janv ier Dóceithre Noveithre Octobre Saptembre 

$ millions 

3 2 689 3,788 3,750 3,817 3,795 

1 1 103 1 2 017 934 1 1 009 1,101 

1,418 1,394 1,619 1,439 1,353 

3,858 3,535 3,501 3,654 3,647 

2,670 2 3,560 2,502 2 3,493 23,556 

2 1 899 2,768 2,736 Z,737 2,764 

1 ,586 I ,526 1,572 1 1 606 1 1 568 

8 1 182 7,772 7,773 8 3.082 7,946 

4,106 3,985 3,979 3,902 3,764 

29,511 28,345 28,167 28,739 28,495 

No. 

Trade Group - Canada 

1 Food, beverage, drug and tobacco 
products 

2 Apparel and dry goods 

3 Household goods 

4 Motor vehicles, parts and 
accessories 

5 Metals, hardware, plumbing and 
heating equipment and supplies 

6 Lumber and building materials 

7 Farm machinery, equipment and 
suppi ins 

8 Other machinery, equipment and 
supplies 

9 Other products 

10 Total, all trades 

	

August 	July 

	

1994 	1994 
AoCit Juihlet 

Prior to October 1993 the household goods trade group was not adjusted for seasonality. Thus the figures 
prior to October 1993 appearing in this tmble reflect the .siadjusted data. 	

0 
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June 
1994 
Juin 

3,520 

1,044 

1,270 

3,626 

2,533 

2,833 

1,476 

7,693 

3,828 

27,823 

May 
1994 
Mai 

3,412 

1 1 081 

1 ,245 

3,575 

2,497 

2,887 

1,404 

7,693 

3,871 

27,665 

0 TABLEAU 8. Stacks des uarchandS do gras, désaisonnalisés, salon 10 groups do c.rca, Pustoriquo 

Stocks 

April 
1994 

Avr ii $ millions 

3,411 3,344 

1,061 1,046 

1,264 1,271 

3,597 3 1 518 

2 1525 2,534 

2,834 2 1838 

1,362 1,314 

7,318 7,338 

3,735 3,575 

27,108 26,778 

N°  

Groups do omerca - Canada 

3,231 3,336 Produi'cs alimentaires, boissons, médicamonts 	1 
at tabac 

1 1 066 1,063 Vétoments at articles do morceris 	 2 

1,283 1,299 Articles ménagers' 	 3 

3,484 3,511 Véhicules automobiles, pièces at accassoires 	4 

2,498 2,466 Métaux, articles do quincaillerie, materiel 	5 
do ploaborie at do chauf age 

2,861 2,907 Bois at matériaux do construction 	 6 

1 1 289 1 ,265 Machines, materiel at fournitures agricoles 	7 

7,288 7,427 Autres machines, matérial at fournituras 	8 

3,568 3,570 Produits divers 	 9 

26,568 -- 26,843 Total, enseuble des cooress 	 10 

March February January 
1994 1994 1994 
Mars Févrior Janvier 

• TABLEAU 9. Stocks dos marchands do gras, rion-désaisorna1i.sé.S, salon 1s groups do '-orce, 
Ilistorique 

Stocks 

June May 	April 	March February January 
1994 1994 	1994 	1994 1994 1994 

N°  Juin Mai 	Avril 	Mars Février Janvier 

$ .illions Groups do coerce - Canada 

3,546 3,438 	3,397 	31185 3,138 3,270 Produits alimontaires, boissons, médicainents 1 
at tabac 

1,113 1,096 	1,043 	1,041 1,087 1,066 Vête.ants at articles do mercerie 2 

1,290 1,249 	1,242 	1,229 1,221 1,229 Articles .énagers 3 

3,648 3,740 	3,772 	3,657 3,642 3,487 Véhiculos automobiles, pièces at accessoires 4 

2,554 2 1 589 	2,623 	2,561 2,440 2,418 Métaux, articles do quincaillerie, materiel 5 
do ploabarie at do chauFfage 

2,947 3,134 	3,098 	3,055 2,902 2,827 BO1S at matériaux do construction 6 

1,529 1,471 	1,431 	1,359 1,312 1,247 Machines, matérial at fournitures agricolos 7 

7,754 7,844 	7,439 	7,337 7,236 7,275 Autres machines, matérial at fournitures 8 

3,748 3,945 	3,878 	3,683 3,649 3,570 Produits divers 9 

• 28,129 28,506 	27,924 	27,107 26,627 26,388 Total, e.se.ble des coercas 10 

Avant octobra 1993, Is groups do coineerce des articles ménagers nétait pas ajusté pour los variations 
saisonnières. Donc, pour Ia periodo avant octobre 1993, las chiffres qui apparaassent dams ce tableau • 
représentent des données non-ajustées. 
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TABLE 10. Wholesale Merchants, Inventories/Sales Ratio Seasonally Adjusted, by Trade Group 	0 

No. 

Inventories/sales ratio 

Rapport stocks/vantes 

	

January 	Deceober 	Novether 

	

199 	 1994 	1994 

	

Janvier 	Décethre 	Nove,ère 

October 
1994 

Octobre 

Trade Group - Canada 

I Food, beverage, drug and tobacco products 0.81 0.78 0.80 0.80 

2 Apparel and dry goods 2.45 2.24 2.22 2.37 

3 Household goods 2.25 2.18 2.06 2.12 

4 Motor vehicles, parts and accessories 1.60 1.49 1.56 1.65 

5 Metals, hardware, pluobing and heating 1.64 1.62 1.58 1.62 
equipment and supplies 

6 Luther and building materials 1.53 1.53 1.63 1.62 

7 Farm machinery, equipment and supplies 3.28 3.21 3.45 3.66 

8 Other machinery, equipment and supplies 1.72 1.69 1.70 1.74 

9 Other products 1.15 1.19 1.19 1.19 

10 Total, all trades 1.45 1.42 1.44 1.47 

S 
TABLE 11. Wholesale Merchants Sanpie Response Fractien and Coefficient of Variation 

far Inventories 

No 

Response fraction 

Fraction do répons. 

	

January 	Decesèer 	Noveobor 

	

1995 	 1994 	1994 

	

Janv ier 	Oéceithro 	Novethre 

October 
1994 

Octobre 

Trade Group - Canada 

1 	Food, beverage, drug and tobacco products 79.4 88.7 85.9 83.3 

2 	Apparel and dry goods 57.0 62.1 59.0 60.3 

3 	Household goods 72.3 79.2 83.7 83.8 

4 	Motor vehicles, parts and accessories 80.0 84.8 85.7 86.4 

5 	Metals, hardware, plumbing and heating 75.5 84.6 86.8 80.7 
equipment and supplies 

6 	luther and building materials 65.1 73.7 69.7 74.1 

7 	Fare machinery, equipment and supplies 72.6 78.9 76.4 64.3 

8 	Other machinery, equipment and supplies 74.5 79.8 76.0 74.1 

9 	Other products 65.6 73.6 73.7 73.0 

10 	Total, all trades 72.9 79.8 78.4 76.8 
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0 TABLEAU 10. Marchands do gras, rapport sthcksventes désaisannalisé, salon In groupo do coonerce 

InventoriasIsales ratio 

Rapport stocks/ventes 

	

January 	Decenóer 	Noveober 	October 

	

1994 	 1993 	 1993 	1993 

	

Janvier 	Dóce,sóre 	Noveobre 	Octobre N°  

Groupa do commerce - Canada 

0.72 0.70 0.72 0.73 Produits alimentaires, boissons, médicamonts 	1 
at tabac 

2.43 2.44 2.31 2.21 Vétements at articles do mercerie 	 2 

2.33 2.22 2.20 2.18 Articles u.énagers 	 3 

1.73 1.68 1.79 1.85 Véhicules autoaobilas, piôces at accassoires 	4 

1.93 1.91 1.90 1.85 Plétaux, articles do quincaillerie, materiel do 	S 
ploIl)erla at do chatiffago 

1.71 1.60 1.64 1.70 Bois at matCriaux do construction 	 6 

2.88 2.46 2.89 3.00 Machines, materiel at fournitures agricoles 	7 

1.80 1.73 1.75 1.78 Autres machines, .atériel at fournitures 	8 

1.27 1.25 1.25 1.28 Produits divers 	 9 

1.49 1.46 1.47 1.49 Total, ensambla des cemeerces 	 10 

. 

TABLEAU 11. Marchands do gras, fraction do réponse do 2 116chantl2lon at coefficient do variation 
des stacks 

Coefficient of variation 

Coefficient do variation 

	

January 	Decother 	Noveober 	October 

	

Janv jar 	Décenthre 	Noveróre 	Octobre 

	

199 	 1994 	 1994 	1994 	
N °  

Gruie do crce - Canada 

3.2 3.2 3.2 5.1 Produits alimen'taires, boissons, médicaents I 
at tabac 

9.1 9.2 8.9 9.0 Véte.ents at articles do marceria 2 

8.1 7.9 7.4 7.5 Articles managers 3 

7.8 8.1 8.3 7.9 Véhiculas automobiles, pieces at accassoires 4 

4.8 5.1 5.1 5.6 ijétaux, articles do quincaill.erie, matérial do 5 
plooborie at do chauf fag. 

6.1 6.1 6.4 6.4 Bois at matériaux do construction 6 

5.8 5.9 5.5 6.7 Machines, matérial at fournitures agricolos 7 

6.8 3.9 4.0 5.0 .Au*res machines, materiel at fournitures 8 

7.1 8.7 6.1 5.7 Produits divers 9 

2.6 2.2 2.0 2.2 Total, enssla dos csrces 10 
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S 

APPENDIX I 

Definitions and Concepts 

The establishoant is a statistical unit based 
primarily on the system of accounting used in 
the business. It is the s.allest unit which is 
a separate operating entity capable of report-
ing those elements of input and output neces-
sary for the calculation of gross margin, as 
well as employment, wages and salaries. 

The trading ]ocation is defined as the physi-
cal outlet in which the business activity 
takes place. It is not necessarily dependent 
upon the availability of accounting-based data 
but must be capable of providing a limited 
range of statistics even though these may, in 
some instances, have to be estimated by- the 
respondent. Where accounting records are 
available to measure the detailed business 
activity of the single location then the lo-
cation will coincide with the establishment, 
otherwise two or more locations would belong 
to an establishment. The establishment can be 
an individual or a partnership, if unincorpo-
rated, or a single corporation or group of 
associated companies, and sometimes, the 
wholesaling divisions of retailing, manufac-
turing or other organizations. 

Wholesalers may also be classified by type of 
operation, but this classification is depen-
dent on the industrial classification. As in-
dicated in the following paragraphs, the two 
main types of operations are: wholesale •er-
chants and agents and brokers. Wholesalers 
primarily engaged in buying and/or selling 
merchandise on account of others on a coemis-
sion basis (agents and brokers) as well as 
wholesale merchants of grain and petroleum 
products are excluded from this survey. 

Wholesale •erchants are establishments pri-
marily engaged in selling merchandise to which 
they have title on their own account. In addi-
tion, they may perform one or more of the fol-
lowing related functions: breaking bulk, pro-
viding delivery service to customers, opera-
ting warehouse facilities for storage of the 
goods they sell. Included in this category are 
wholesalers known as: drop shippers or desk 
jobbers, export merchants, import merchants, 
mail order wholesalers, rack jobbers or volun-
tary general wholesale distributors. Wholesale 
merchants also include other wholesale opera-
tions sometimes known as assemblers of primary 
products which are primarily engaged in sell-
ing products from farmers, loggers, fishermen 
and trappers. 

APPENDICE I 

Definitions at concepts 

L'dtablissa.ent ost l'uniLé statistique qui 
s'appuie essentiellement sur Is système coop-
table utilisé dans Is commerce. C'est la plus 
petite unite distincte d'exploitation consti-
tuant un ensemble aux fins de la declaration 
des entrées at des sorties nécessaires au cal-
cul do la marge brute, ainsi quo des effec-
tifs, des traitements at dos rémunérations. 

L'e.place.ant d'affaires est l'endroit servant 
a l'activité commerciale. Il nes+ pas tribu-
tairo de Ia disponibilité do clonnées compta-
bles, mais ii doit pouvoir fournir un nombre 
limité de données statistiques come si, 0 
l'occasion, ii y a lieu do procéder par esti-
•ation. Il correspond 0 l'établissemont si 
l'activité commerciala est consignee an detail 
dans los registres comptables. Autrement, ii 
fait partie d'un établissement avec d'autros 
emplacements d'affaires. Létablissemont pout 
Otre un particulier ou une sociétó an nom col-
loctif; une soclété unique ou un groupa den-
treprises associées; ou, parfois, une division 
grossiste d'un organisme .anufacturier, dun 
détaillant ou autres. 

La classification dos grossistes peut so faire 
solon la nature de lactivité, mais ella est 
indépendante do Ia classification par indus-
trio. Comma l'indique ce qui suit, los deux 
principales categories dactivité sent: los 
marchands de gros at los agents at les cour-
tiers. Los grossistes ayant pour activité 
principale l'acha* et/ou la vonte è commission 
do marchandises pour Is co.pte d'autrui (les 
agents at los courtiers) ainsi quo los mar-
chands do gros an produits céréaliers at los 
produits pétroliers no sont pas comptés dans 
cotta enquOte. 

Las .archands do gras sont des établissouuents 
oi lactivité principalo est la yenta do mar-
chandises 0 lour propre co.pte. us peuvont 
ógale.on* effectuer une ou plusieur5 des fonc-
tions suivantes: répartitiondas marchandises 
on vrac, livraison des marchandises aux 
clients, exploitation d'installations dentre-
posago do ivarchandises 0 vendre. Sent inclus 
las grossistes qul assurent l'expédiLion di-
recte do l'usino au détaillant ou 0 un utili-
sateur industriel, los exportateurs, las iii-
portateurs, los grossistes spécialisés an von-
te par corrospondance, los grossistes-étala-
gistos at las distributours-grossistes de mar-
chandises diversos. Sont aussi inclus las 
grossistes dont l'activiLé principalo consiste 
I vendro des produits d'agricultaurs, d'ex-
ploitants forostiers, de pOcheurs at do trap-
pours. 
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S Agents and brokers are establishments primar-
ily engaged in buying and/or selling, on a 
commission basis, products owned by others. 
They may be known as an auction company, com-
mission merchant, import agent or broker, 
export agent or broker, manufacturers' agent, 
purchasing agent or resident buyer and selling 
agent, and may deal in any type of product in-
cluding primary and petroleum products. Agri-
cultural marketing boards engaged in the di-
rect purchase of farm products are included as 
wholesalers. 

Coverage. This current monthly survey covers 
wholesale merchant establishments. For pur-
poses of industrial classification wholesale 
merchants are classified by industry according 
to the principal lines of commodities sold. A 
description of each industry included in the 
accompanying statistical data is shown in 
Appendix IV. As most businesses sell several 
kinds of commodities the trade group code 
assigned generally reflects either the indi-
vidual commodity or the commodity group which 
is the primary source of the establishmont's 
receipts, or some mixture of commodities which 
characterizes the establishment's business. 
Industry classifications are not interchange-
able with commodity classifications so it is 
not generally possible to determine either the 
number of establishments handling a particular 
commodity or the sales of that commodity from 
a classification of establishments by indus-
try. Sales to end-users of certain co..odities 
(usually capital or investment (non-consumer) 
goods) such as office furniture and co.puters, 
feed, seed or other farm supplies, lumbar and 
building materials, trucks and com.ercial ve-
hicles, fuel oil, and all types of machinery 
and equipment are always classified to whole-
sale trade. 

The estimates shown for provincial sales are 
based on the locations operated by the whole-
saler. Establishments provide a sales break-
down by province along with the number of 
trading locations whereas inventories are re-
ported for total Canada 

Las agents at courtiers sont des établissa-
aents oü l'activitd principale est la yenta at 
(ou) l'achat de produits appartenant a d'au-
tres, moyannant commission. Ils compronnent 
los socidts de ventes aux enchares, las négo-
ciants travaillant a la commission, las agents 
ou courtiers d'i.portation, las agents ou 
courtiers dexportation, las reprdsentants de 
manufacturiers, los agents d'approvisionne-
mont, lea acheteurs 1 do.eure ou lea agents de 
yenta. us font is commerce de produits de 
tous genres, dont lea produits primaires at 
los produits pdtroliers. Sont incluses A titre 
de grossistes los régies dos marches agricoles 
qui achètent directement des produits agrico-
las. 

couverturo. L'enquête mensuella courante vise 
des étalissements de commerce do gros. Aux 
fins de la classification par industrie, los 
marchands do gros sont groupés par commerce on 
fonction de la gamma principale do marchan-
discs vendues. L'appondico IV contient la 
description de chaque groupe inclus dans los 
donnéss statistiques. Co..e la piupart des en-
treprisas vendent plusiours types do marchari-
discs, Is code attribud au groupo represents 
géneralament la ou lea marchandises qui f or-
•ont la principals source do recettes do 
ldtablissm.ent, ou encore un ensemble do 
marchandises qui caractérise l'activitó do 
ldtablissement. Las classifications par grou-
ps no sont pas interchangoables avec cellos 
des marchandises, do sorte qu'il est d'habitu-
do impossible do determiner, a partir do la 
classification par groups, Is nombro d'dta-
blissements qui vendent une certaina marchan-
disc ou bien lea ventes dune tallo marchandi-
SOS. Par aillours, on attribue toujours au 
coomerco do gros los ventes do certains pro-
duits a l'utilisateur final (habituollement 
los biens déquipamant ou dinvastissement), 
par example, las moubles do bureau at Is maté-
riel informatique, lea aliments pour animaux, 
les samances at los autres fournitures agrico-
los, 1s bois at lea matériaux do construction, 
los camions at las véhiculas comoerciaux, Is 
eazout at tous lea types do machines at da 
mat driel. 

Los estimations des ventas par province sont 
fondées sur las points do yenta exploités par 
Is grossiste. Los dtablisso.en*s Fournissent 
Ia ventilation des vontos par province ainsi 
quo Is nombre do points do yenta. Toutefois, 
las stocks sont rapportds au niv.au national. 

S 
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APPENDIX II 

Survey Methodology 

The sample for the redesigned monthly whole-
sale trade survey is drawn from Statistics 
Canadas new Central Frame Data Base (CFOB). 
Part of the CFDB comprises businesses engaged 
in wholesale activity. 

The target population is all wholesale mer-
chant establishments. The sampling unit is the 
statistical company. 

The population of businesses are stratified by 
industry, geographic region and size. The size 
characteristic is a function of annual sales 
and the boundaries within each trade group and 
geographic area stratum. This takes into ac-
count the highly asymmetrical distribution of 
wholesale sales, stratum sizes and the re-
quired coefficient of variation at the sub-
stratum level. 

The initial sample was selected in late 1988 
and has been subsequently updated each month 
for births and deaths. 

Respondents are san{ either a questionnaire or 
contacted by telephone to obtain their monthly 
sales. New entities to the survey are included 
in the New Entrant Survey, and are contacted 
by telephone to obtain information along with 
sales data. 

Telephone interviews, data capture and follow-
up of non-respondents is performed by staff 
within Statistics Canadas eight Regional Of-. 
fices. As well, preliminary editing of the 
captured data is performed within the Regional 
Offices and subsequent telephone follow-ups 
which may result due to edit failures. The 
edited data is transmitted regularly to the 
head office in Ottawa. 

Further edits are performed at a more aggre-
gate level (trade group by geographic level) 
to detect records which deviate from expecta-
tion either by exhibiting large •onth-to-month 
change or differ significantly from the re-
maining companies. All data failing these 
edits are subject to manual inspection and 
corrective action may be taken. 

Once these edits are complete, imputation is 
applied to missing records. A variety of impu-
tation methods are available. The imputation 
system automatically selects the appropriate 
method depending on the availability of the 
data. Some of the methods available perform 
imputations using: monthly trends; yearly 
trends; historical data; annual data, etc. 

APPENDICE II 

Méthodologie do I' enquëte 

Aux fins de la version remanie do lenquête 
mensuelle sur Is commerce de gros, Péchantil-
ion est tire do la nouvelle base de données du 
registre central (BDRC) do Statistique Canada. 
La BDRC comprend, an partia, los entreprises 
dont Pactivité est Is commerce do gras. 

La population cible est 1 ensemble des óta-
blissements do marchands do gras. Luni±d 
d'échantillonnage est [a compagnie statisti-
quo. 

La population des entreprisos est stratifiée 
salon lindustrie, Ia region géographique at 
Ia taille. Catte dernièra caractéristique est 
une fonctiori des ventes annuellas at des limi-
tes do chaque strata représentant Is groupe do 
commerce at is region géographiquo. Cola tient 
compte do la distribution très asymétrique des 
ventes do gras, do la tailla des strates at du 
niveau roquis do la sous-strate au coefficient 
do variation. 

Véchantillon a été choisi pour la premiere 
fois a la fin do 1988, puis a éLé rCvisd cha-
quo mois pour P inclusion do nouvellos unites 
at par l'oxclusion des unites dCcédCos. 

On com.unique avoc los enquôtés par téléphone 
ou par l'envoi d'un questionnaire afin dobte-
fir Is chiffre des ventes mensuellas. Las nou-
velles entitós de Penquête sent incluses dans 
l'onquô*e sur los nouvaaux arrivants, at on 
leur téléphone pour obtenir des ronseignemants 
at Is chiffre daffaires. 

La personnel dos huit buroaux régionaux do 
Statistique Canada effectue las interviews té-
léphoniques, is soisia dos données at la re-
lance des non-répondants. Ii se charge aussi 
du contrâlo préliminaire des données saisies 
at du suivi téléphonique qua pouvent nécessi-
tar los défaillancos du contrôle. Après ce 
contrôlo, los données sont transmises róguliè-
recent au bureau principal è Ottawa. 

Los données font onsuite Pobjet dun contra-
le, solon Is groupe do commerce at la region 
góographiquo, af in do detector los unites qui 
sécartant des attentes, soit par una forte 
variation dun mois a Pautre, soit par une 
grande divergence au regard des autres entre-
prises. Lorsqua los données no passent pas Is 
contréla, cues sont sujettes a une inspection 
manuello at aux mesures qui simposent. 

Une fois terminés las contrales, on procède a 
limputation des unites manquantes. Ii existe 
diverses méthodes a cat égard, at Is système 
choisit auto.atiqua.ent cello qui convient sc-
ion is disponibilité des données. Certainas 
méthodes dimputation utilisent las tendances 
mensuelles, las tendancas annuollas, las don-
nées historiques, las donnéos annuolles, etc. 
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S Reported or imputed data is then weighted to 
reflect the population. The weights applied to 
the survey data are equal to the ratio of the 
population and sample counts at the sample 
selection level. The selection level for the 
Monthly Hholesalo Trade Survey is trade group 
by geographic area by size. 

Domain estimation is used to produce the sur-
vey estimates. A domain is defined by the most 
recent classification data available from the 
frame (CFDB) for the statistical entity and 
reference period. Therefore, these domains may 
differ from the original sampling characteris-
tics because records may have changed indus-
try, location or size. These changes are re-
flected in the estimates as they occur on the 
CFDB. After the estimates are produced, a 
listing of the top contributors to the esti-
mates is produced. Individual records which 
make up a large proportion of the estimates 
are checked for consistency. Following valida-
tion and correction, the data base is created. 

Two sets of estimates are produced each month 
to incorporate late responses. Preliminary es-
timates are usually available 45 days follow-
ing the reference period, while revised esti-
mates are published one month after the re-
lease of preliminary estimates. 

Los donnes dclardes ou imputóes sont ensuite 
pondros on fonction do la population. Aux 
fins do lenquêtm, los coefficients do pondé-
ration ógalent lo ratio de Ia population at 
des comptes dchantillon au niveau do slec-
tion. Pour l'enquôte monsuelle sur le commerce 
do gros, co niveau est le groupe do commerce 
solon la region geographique at la taille. 

Lostima*ion du domaine sort 1 produire los 
estimations do Ponquôte. Le domaino comprond, 
par definition, los plus récontes données do 
classification tirées du registre (BDRC) pour 
lentité statistique at la période do référen-
ce. Par consequent, los domaines peuvent dif-
férer des caractéristiques initiales do l'é-
chantillonnage parco quil so pout quo los 
ontités aient change de groupo, demplacement 
ou do taille. Cas changements so reflètont 
dans los estimations a mesure qu'ils sont con-
signés dans la BDRC. Uno fois los estimations 
produitus, on dresse la liste dos principaux 
contribuants a Pestimation. On vérifie Ia co-
héronce dos fichos individuollos qui forment 
uno grande proportion des estimations. Après 
la validation at los corrections, la base do 
donnéos est créoo. 

Chaque mois doux jaux destimations sont pro-
cluits pour tenir compto do la rCponse tardive. 
Los estimations préliminaires sont habituello-
mont disponibles 45 jours après la période do 
référonce, tandis quo los estimations révisées 
sont publióos un .aois apras que les donnóes 
préli.inaires sont rolCchées. 

. 
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APPENDIX III 

Data Reliability 

This publication presents estimates derived 
from a sample survey; as in any survey, they 
are subject to errors. The following section 
describes the sources of errors that may occur 
in a survey and is intended to assist the 
reader in the interpretation of the estimates. 

Sources of Errors 

When a survey is conducted, numerous errors 
may affect the quality of the estimates ob-
tained. These errors fall into two categories: 
sampling errors and non-sampling errors. The 
accuracy of the estimates obtained will depend 
on the combined effect of these two sources of 
errors. 

Spling Errors 

Sampling errors occur because data are col-
lected for a part of the population only as 
opposed to the whole population, as would be 
the case in a census. The results derived from 
this survey will therefore likely be different 
than if a complete census had been taken under 
the same general survey conditions. 

Sampling errors depend on factors such as the 
size of the sample, variability in the popula-
tion, sample design and estimation method. For 
example, for a given size of sample, the sam-
pling error will depend on the choice of sam-
pling units, the stratification method, the 
allocation of the sample and the selection 
method. 

Non -sp1ing Errors 

These errors are present whether a sample or a 
complete census of the population is taken. 
Non-sampling errors stem from several sources, 
the most important of which are described 
below. 

Coverage Error. 	This error stems from an in- 
complete sampling frame which results in inad-
equate coverage of the target population. For 
example, a unit that is missing from the list 
of wholesale merchants will not be represented 
in the sample. 

Response Error. 	This error may be due to 
questionnaire design and the characteristics 
of the question inability or unwillingness of 
the respondent to provide correct information. 
It may also stem from misinterpretation of the 
questions because of definitional difficulties 
and the tendency of interviewers to explain 
questions or interpret responses differently. 

APPENDICE III 

Fiabilité des damnées 

La présen*e publication donne des estimations 
qui proviennent d'une enquôte par échan*illon-
nage at qui risquent, comme dons toute enquê-
to, dêtre entachées derreurs. On trouve ci-
dessous los sources derreur quo peut compor-
for une enquôte, aux fins de faciliter lin-
*erprótation des estimations. 

Sources d'errour 

Au cours dune enquête, la qualité des estima-
tions peut être altérée par deux genres d'er-
reur: les erreurs déchantillonnage at les er-
reurs non dues a léchantillonnage. Leur of fet 
combine influence lexactitude des estima-
tions. 

Erreurs d' dchantillonnaqo 

Los erreurs déchanfillonnage sexpliquent du 
fait quo la collecte des donnees vise souls-
cent une partie do la population, at non la 
totalité, commo cost le cas dun recensement. 
Ii so pout, par consequent, quo les résultats 
do lenquête soient différents do ceux dun 
recensemont, cone daris los .ê..s conditions. 

Los erreurs déchantillonnago saM tributaires 
do facteurs tels que la talu, do léchantil-
ion, la variabilité de la population, lo plan 
denquête at Ia méthode destiniation. Par 
exomple, pour uno taille déchantillon donnée, 
elles procèdent du choix des unites déchan-
tillonnage, do la methode do stratification, 
do la répar'cition do léchantillon at do la 
methode do selection. 

Erreurs non duos a 1 'échantillcnnage 

Ce5 erraurs so retrouvont aussi bien dans une 
enquêto par échantillonnage quo dans un recen-
semont de la population. Elles proviennent do 
plusiours sources, dont voici los plus impor-
tantes. 

Erreur do couverture. Elle résulte do l'in-
suffisance de la base déchantillon, qui empê-
cho la couverture adequate do la population 
visé.. Par exe.ple, une unite .anquanto dans 
la liste des marchands do gros no sora pas 
r.préssntée dons léchantillosi. 

Erreur do réponse. Elle pout sexpliquer par 
la conception du questionnaire, par las carac-
téristiques do la question ou par lincapacité 
ou le ref us do lenquêté do fournir des ran-
soigne.ents exacts. Elle pout aussi découlor 
du fait quo des problèues dordre definition-
nol ont faussé lintorprétation des questions, 
ou bien quo los interviewers so sont pris dif-
fóre..emt pour oxpliquer los qusstions ou in-
terpréter los réponsas. 
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S Nan-response. Some respondents may refuse to 
answer questions, some are unable to respond, 
while others may be too lake in responding. 
The gaps left in the estimate by these non-
respondents are filled by the assignment of an 
approximate response. The procedure used to 
assign these approximate values to units which 
do not respond and to units whose response was 
deemed unacceptable is called imputation. The 
data are imputed from earlier data (if avail-
able) for these units, or from data provided 
by respondents. The extent of error due to 
imputation is usually unknown and is very much 
dependent on any characteristic differences 
between the respondent group and the i.puted 
units in the survey. This error generally in-
creases with the non-response rate and at-
tempts are therefore made to obtain as high a 
response rake as possible. 

Processing Error. This error may occur at the 
various stages of processing such as coding, 
data entry, editing, etc. 

Non-sampling errors are difficult to measure. 
Nithin the limitations of the budget and the 
human resources available, all attempts have 
been made to minimize this type of error in 
calculating the estimates contained in this 
publication. Units have been defined using the 
most up-to-date listing; the questionnaires 
have been designed so as to minimize differ-
ences of interpretation) testing has been car-
ried out for the different stages of editing 
and processing. Moreover, non-respondents are 
followed up in order to reduce the non-re-
sponse rate. 

Measures of Spling and Non-spling Error 

Sanpling Error Measure 

The particular sample used in this survey is 
one of a large number of possible samples of 
the same size that could have been selected 
using the same sample design under the same 
conditions. 

Coefficient of variation (CV) is a common 
measure which takes into account variation 
among estimates from all possible sample com-
binations. The CV is defined as the square 
root of the variance divided by the estimate. 
By applying the CV of interest from Table 3, 
it is possible, through derivation of a confi-
dence interval to predict, with a known proba-
bility, the range that the estimate would 
cover taking into account all possible sac-
pies. This range or interval is expected to 
cover the unknown value being esti.ated with 
the predicted probability. 

For example, to establish a 95Z confidence 
interval for not seasonally adjusted sales in 
Ontario one would use: 

the provincial sales from Table 2; and 

the coefficient of variation for the esti-
mate from Table 3. 

Non-répanse. Certains enquêtés refusant do 
répondre, dautres on sont incapables at dau-
tres encore rdpondant trop tard. On se sort 
d'une réponse approximative pour combler las 
vides dans Pasfination créés par ces non-re-
pondants. L'imputation désigne Is fait d'af-
tribuer des valeurs approximatives aux unites 
qui omettent de rdpondre ou dont Ia réponse 
est jugde inacceptable. Ella seifectue a par-
fir des donnóes disponibles pour cos unites ou 
fournies par les répondants. L.a portée do 
Perreur due a limputation est généralenent 
inconnue dIe est fortement fributaire des 
differences qui caractériserit les répondants 
at las unites imputées. Ce genre cIerreur 
augmente d'habitude au gre du taux do non-re-
ponse, doü Is déploiement defforts pour 
obtenir Is meilleur faux de réponse possible. 

Erreur do traite.ent. Ella peut se produire 
aux diverses étapas du traitement: codage, 
saisie, verification, etc. 

Les erreurs non dues a léchantillonnage sont 
difficiles a mesurer. Autant que Pont parmis 
Is budget at les ressourcas hueaines disponi-
bios, on sest efforcé de las rdduire au mini-
mum aux fins du calcul des estimations conte-
flues dans la présente publication. On a ddfini 
los unites au moyen des dernières listes a 
jour; on a concu les questionnaires do maniôre 
a rdduire au minimum los divergences dinter-
prdtation; on a soumis 5 un essai los dtapes 
do vérificat ion at do traite.ent; at In suivi 
a dté effectud aux non-répondants afin da-
baisser Is faux de non-réponse. 

Mesure do 1' erreur d 'éch ntillcnnage at do 
I 'erreur non due A I' écIantiI]cnnage 

Mesure do I 'erreur d 'êchantil]cnnag. 

L'échantillon ulilisC aux fins do lertquête 
compte parmi Is grand nombre do memo kaille 
quon aurait Pu choisir scion is memo plan 
denquêta at dans los memos conditions. 

Le coefficient do variation (CV) est une me-
sure quon utilise coura..ent at qui prand an 
compte la variation des estimations provenant 
do koutes las combinaisons déchantillons pos-
sibles. Ic CV se définit comae dtant Is racine 
carrée do Is variation divisde par lestima-
tion. En appliquant Is CV approprié du tableau 
3, on pout prédire, au moyen dun intorvalle 
do confiance at avec une probabilitd connue, 
Is portée quaurait Pestimation compte tenu 
da tous los dchantillons possiblos. Cette por-
tee ou intervalle est censée couvrir Ia valour 
inconnue gui est esfiede avec Ia probabilité 
prédite. 

Par exemplo, pour estimer los ventes non dd-
saisonnalisécs an Ontario solon un intorvalle 
do confiance do 95Z, on ufiliserait: 

1 .les ventes provincialos indiquées au tableau 
2; at 

2.1s coefficient do variation do iestimation 
provanant du tableau 3. 

S 

S 
Wt,olesale Trade, January 1995 	 26 	 Commerce de gros, janvier 1995 
Statistics Canada - Cat. No. 63.008 	 Statistique Canada - n° 63-008 au catalogue 



27 	 Commerce de gros, Janvler 1995 
Statisttque Canada - n° 63-008 au catalogue 

Wholesale Trade, January 1995 
Staflsttcs Canada - Cat. No. 63-008 

S A 95Z confidence interval is then constructed 
by adding or subtracting twice the value rep-
resented by applying the CV to the estimate, 
for example: 

• 	12,000,000 + (2 x 1.8(12,0002000)) 

100 
12,000,000 -(2 x 1.8(12,000,000)) 

or 
100 

Thus, the confidence limit for this exale 
would be: $11,568,000 to $12,432,000 

Summarizing these findings, the best estimate 
for not seasonally adjusted sales in Ontario 
will be found in Table 2. One can be 95Z con-
fident that the unknown true value of sales 
lies in the interval between $11,568,000 and 
12,4323000. 

Non Sp1ing Error Measures 

One source of non-sampling error is the non-
response error. There are several measures 
that can help the user evaluate this type of 
error, among others, the response rate and the 
response fraction. 

The response rate is a measure of the pro-
portion of those sample units which have re-
sponded in time for inclusion in the esti.ate. 
To calculate the response rate, one should ex-
cluded from the sample, deaths as well as sea-
sonal establishments closed during the month 
in question. 

The response fraction , which is a measure of 
the data response rate, is the proportion of 
the estimate which is based upon actual 
reported data. 

An example illustrates the two above measures. 
For example, a cell with 20 active sala 
units in which 10 respond for a particular 
month would have a response rate of SOZ. 
However, if the 10 reporting units represented 
$9 million out of a total of $12 million, the 
response fraction would be 75. Thus 25Z of 
the estimate came from imputed data. 

Joint Interpretation of Measures of Error 

The two measures of non-response error as well 
as the coefficient of variation must be 
considered jointly to have an overview of the 
quality of the estimates. A lower coefficient 
of variation combined with a higher response 
rate and response fraction, will result in a 
better estimate. 

Response fractions and coefficients of varia-
tion associated with each estimate appear in 
Table 3 and Table 11. 

On 4tablit ensuite Pintervalle de confiance 
de 95Z an additionnant ou an soustrayant deux 
fois la valour reprdsentde par Papplication 
du CV a lestimation, par example: 

12,000,000 + 12x 1.81112,000,000)) 

100 
12,000,000 -(2 x 1.8(12,000,000)) 

ou 
100 

Dans cot example, Ia lioite de confiance se-
rait donc: $11,568,000 a $12,432,000. 
Pour résumer ces rdsultats, qui fournissent la 
meilleure estimation des venkes non ddsaison-
nalisdes an Ontario so retrouvont au tableau 
2. On est confiant a 95Z qua la valour vraie 
inconnue des venfes se situe dans lintervalle 
compris entre $11,568,000 a 12,432,000. 

Mesure do lerreur non due a Péchantillonnage 
La non-réponse ost un type derrour non due a 
léchantillonnage. Il exists plusiours mesures 
qui permettent do lévaluer, notamment Is taux 
do réponse at la fraction do réponse. 

La taux do réponse ast la proportion des uni-
tds do léchantillon dont la rdponse parvient 
dans Is délai stipulé pour Is calcul do les-
ti.ation. Aux fins du calcul, on exciut do 
Pdchantillon las deces at les d+ablissements 
saisonniors fermds pendant Is .ois an ques-
tion. 

La fraction do ronse ,qui est uno mesure du 
taux do réponso, rapresento la proportion de 
lestimation qui sappuia sur las données 
rdellement déclardes. 

La deux mesuros sont illustrées dans Pexemple 
suivant. Pour une cellulo comportant un dchan-
tillon do 20 unites actives, dont 10 rdpondent 
pour un mois donnd, Is taux do réponsa serait 
do SOZ. Cependant, si les 10 unites ddclaran-
tes roprésentent $9 millions sur un total do 
do $12 millions, la fraction do réponse serait 
de 75Z. Ainsi 25Z de lostimation proviennent 
des donnéos imputees. 

Interpretation conjointo dos assures d 'orrour 

Pour obtenir un aperçu do la qualité des esti-
mations, il faut considéror conjointoment los 
deux mesuros do non-réponse ainsi quo Is coef-
ficient de variation. La meilleure estimation 
est cello qui comports un faible comfficient 
do variation ainsi quai taux de rdponso at 
uno fraction do r6ponse élevés. 

Los tableaux 3 at 11 indiquent las fractions 
do réponse at les coefficients do variation 
pour chaque estimation. 

[1 
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cWVERTURE DES GROUPES DE COIIERCE 

010 Grossistos an produits ali..ntaires, 
boissons, .ddicanents at taboo 

5211 Confiseries 
5212 Produits alimuntaires corigalés (emballés) 
5213 Produits laitiers 
5214 Volaille at oeufs 
5215 Poisson at fruits do mar 
5216 Fruits at legumes frais 
5217 Viande at produits do la vianda 
5219 Autres produits ali.entaires 
5221 Boissons non-alcooliqu.s 
5222 Boissons alcooliques 
5231 Médicaments 
5232 Savons at produits do toilette 
5239 Produits pharmaceutiques divers at autres 

produiks do toilette 
5241 Produits du tabac 

020 Grossistes on v&t.nts at articles do 
corcorie 

5311 Vêtemen+s at articles d'habillemant pour 
hommes at garconn.ts 

5312 Vê*ements do dessus pour dames, jeunes 
fillos at enfants 

5313 Bas at chaussattes, sous-vê+ements at 
articles d'habillement pour dames, jeunes 
filles at enfants 

5314 Chaussures 
5319 Autres vête.ents 
5321 Tissus a Ia pièce 
5329 Articles do mercerie 

030 Grossistes an articles .dnag.rs 

5411 Appareils ménagars élactriques 
5412 Appareils mCnagors électroniques 
5421 Heubles do maison 
5431 Porcolaine, verrarie, falence at poteria 
5432 Revêtemen+s do sol 
5433 Lingo de uitaison, tenturas at autres article 

do textile 
5439 Autres accessoires ménagers d'aeeublement 

040 Grossistas an vdhicules aute.obiles, pièces 
at accassoires 

5511 Automobiles 
5512 Camions at autobus 
5519 Autres véhicules automobiles 
5521 Pnaus at chambres S air 
5529 Autres pièces at accassoir.s pour véhicules 

automobiles 

050 Grassistas an udtai, articles do 
quincaillerie, matérial do plo.berio 
at do chauf-f age 

TRADE GRJP COVERAGE 

010 Food, Beverage, Drug and Tobacco 
Products Wholesalers 

5211 Confectionery 
5212 Frozen Foods (Packaged) 
5213 Dairy Products 
5214 Poultry and Eggs 
5215 Fish and Seafood 
5216 Fresh Fruit and Vegetables 
5217 Meat and Meat Products 
5219 Other Foods 
5221 Non-Alcoholic Beverages 
5222 Alcoholic Beverages 
5231 Drugs 
5232 Toilet Soaps and Preparations 
5239 Drug Sundries and Other Drugs and 

Toilet Preparations 
5241 Tobacco Products 

020 Apparel and Dry Goods Wholesalers 

5311 Men's and Boys Clothing and 
Furnishings 

5312 Women's, Misses' and Children's 
Outerwear 

5313 Women's, Misses' and Children's 
Hosiery, Underwear and Apparel 
Accessories 

5314 Footwear 
5319 Other Apparel 
5321 Piece Goods 
5329 Notions and Other Dry Goods 

030 Household Goods Wholesalers 

5411 Electrical Household Appliances 
5412 Electronic Household Appliances 
5421 Household Furniture 
5431 China, Glassware, Crockery and Pottery 
5432 Floor Coverings 
5433 Linens, Draperies and Other Textile 

Furnishings 
5439 Other Household Furnishings 

040 Motor Vehicles, Parts and Accessories 
Wholesalers 

5511 Automobiles 
5512 Trucks and Buses 
5519 Other Motor Vehicles and Trailers 
5521 Tires and Tubes 
5529 Other Motor Vehicle Parts and 

Accessories 

050 Metals, Har&,iare, Plibing and Heating 
Equipoont and Supplies Wholars 

5611 Iron and Steel Primary Forms and 5611 Formas primaires at profiles de charpente a 
Structural Shapes for at an acier 

5612 Other Iron and Steel Products 5612 Autres produits on f or at an acier 
5613 Non-Ferrous Metal and Metal Products 5613 Métaux non farraux at proójits an •étaux no 

ferreux 
5619 Combination Metal and Metal Products 5619 Combinaisons do .étaux at produits an metal 
5621 Hardware 5621 Articles do quincaillerie 
5622 Plumbing, Heating and Air Conditionning 5622 Matérial at fournitures do plomborie, do 

Equipment and Supplies chauffage at do cli.atisation 
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060 Liber and Building Materials 
Wholesalers 

5631 Lumber, Plywood and Miliwork 

5632 Paint, Glass and Wallpaper 
5639 Other Building Materials 

070 Faro Machinery, Equipsent and Supplies 
Wholesalers 

5711 Farm Machinery, Equipment and Supplies 

080 Other Machinery, Equipeent and Supplies 
Wholesalers 

5721 Construction and Forestry Machinery, 
Equipment and Supplies 

5722 Mining Machinery, Equipment and 
Supplies 

5731 Industrial Machinery, Equipment and 
Supplies 

5741 Electrical Miring Supplies and 
Electrical Construction Material 

5742 Electrical Generating and Transmission 
Equipment and Supplies 

5743 Electronic Machinery, Equipment and 
Supplies (Except Computer and Related 
Equipment) 

5744 Computer and Related Machinery, 
Equipment and Packaged Software 

5749 Other Electrical and Electronic 
Machinery, Equipment and Supplies 

5791 Office and Store Machinery, Equipment 
and Supplies 

5792 Service Machinery, Equipment and 
Supplies 

5793 Professional Machinery, Equipment 
and Supplies 

5799 Other Machinery, Equipment and 
Supplies n.e.c. 

090 Other Products Wholesalers 

5011 Livestock 
5019 Other Farm Products 
5911 Automobile Wrecking 
5919 Other Waste Materials 
5921 Newsprint 
5922 Stationery and Office Supplies 
5929 Other Paper and Paper Products 
5931 Agricultural Feeds 
5932 Seeds and Seed Processing 
5939 Agricultural Chemical and Other Fare 

Supplies 
5941 Toys, Novelties and Fireworks 

5942 Amusement and Sporting Goods 
5951 Photographic Equipment and Supplies 
5952 Musical Instruments and Accessories 
5961 Jawollary and Matches 
5971 Industrial and Household Chemicals 

• 5981 General Merchandise 
5991 Books, Periodicals and Newspapers 
5992 Second-Hand Goods (Except Machinery 

and Automotive) 
5993 Forest Products 
5999 Other Products n.e.c.  
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060 Grossistes an bois at matériaux de 
constructinn 

5631 Bois de construction, contreplaqués at 
bois travaillé 

5632 Paintures, vitres at papiers points 
5639 Autres matóriaux do construction 

070 Grossistes an machines. •atérial at 
fourniires agricolos 

5711 Machines, matérial at fournitures agricolas 

080 Grassistes an autres machines, matérial at 
fournitures 

5721 Machines, matérial at fournitures do 
construction at d'exploitation forestièra 

5722 Machines, matérial at fournituras 
dextrackion ininière 

5731 Machines, matérial at fournitures 
industrials 

5741 Fournitures pour canalisations ólactriquas 
at aatériaux d'installations électriques 

5742 Matérial at fournitures do production at da 
transmission déloctricité 

5743 Machines, materiel at fournituras 
élac+roniqu.s (sauf ordinataurs at le 
matérial cortnexe) 

5744 Ordinataur, machines at matérial connexes 
at progicial 

5749 Autres machines, materiel at fournitures 
électriquas at élactroniques 

5791 Machines, matérial at fournituras de bureau 
at do •agasin 

5792 Machines, matérial at fournituras des 
entreprises de services 

5793 Machines, matérial at fournituras dusaga 
professionnel 

5799 Autras machines, matérial at fournitures 
n.c.a. 

090 Grossistes an produits divers 

5011 Bétail 
5019 Autras produits agricolas 
5911 Démontaga dautomobilas 
5919 Autres matières da rebut 
5921 Papier journal 
5922 Papatarie at fournitures do bureau 
5929 Autres papiers at produits du papier 
5931 Aliments pour animaux 
5932 Semences at traitemant des sauuencas 
5939 Produits chi.iques at autres fournitures 

agr i colas 
5941 Jouets, articles do fantaisia at pièces pou 

feu dartifica 
5942 Articles do loisir at da sport 
5951 Matérial at fournitures photographiquas 
5952 Instruments at accassoires de musique 
5961 Bijoux at montres 
5971 Produits chieiques d'usaga ménagar at 

industrial 
5981 Marchandise générala 
5991 Livres, périodiquas at journaux 
5992 Marchandises doccasion (sauf machines at 

véhiculos automobiles) 
5993 Produits forestiars 
5999 Autras produits n.c.a.  
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APPENDICE V 

Other Survey Related Issues 

Seasonal Adjusteent 

Autres questions relatives a l'enquëte 

La désaisonnalisation ou correction pour 
variations saisonnières 

E  
Socio-economic time series contain four basic 
components: the 'trend-cycle, the seasonal, the 
'trading-day and the irregular components. The 
component of interest is usually the 'trend-cy.-
dc, which reflects the more fundamental evo-
lution of the series (e.g. the business cy-
cle), whereas the other components reflect 
short-term 'transient movements. Seasonal van-
a'tions are caused by the direct and indirect 
effects of climatic and institutional seasons 
(e.g. Christmas); they 'tend to repeat from 
year to year. Trading-day variations originate 
from the fac't that the rela'tive importance of 
the days vary systematically wi'thin the week 
and that the number of each day in a given 
mon'th varies from year to year. For instance, 
Sundays is 'typically less ac'tive than other 
days, and the number of Sundays, Mondays, 
e'tc., in July (say) changes from year to year. 
Finally, the irregular componen't is a residual 
which cap'tures measurement errors and events 
which occur in an irregular manner. 

Thus the seasonal, 'trading-day and irregular 
componen'ts all conceal the fundamen'tal 'trend-
cycle component of the series. Seasonal ad-
jus'tmen't consists of removing the seasonal and 
the 'trading-day components from the series. 
Seasonal adjustmen't 'thus helps reveal the 
'trend-cycle. However, one must bear in mind 
that the seasonally adjus'ted series contains 
not only the 'trend-cycle but also the irregu-
lar component (which is 'technically difficul't 
to isolate for the current months). The month-
'to-mon'th comparisons of the seasonally ad-
justed series are 'thus affec'ted by the irregu-
lar fluc'tua'tions. 

Many users of time series data view same-month 
comparisons as a substitute for seasonal ad-
justmen't. They should be aware of the limita-
'lions of such comparisons, especially in the 
presence of 'trading-day variations. A fall be-
'tweon October 1993 and Oc'tober 1994, for in-
s'tance, may be enterily due to the fac't that 
October 1993 contained five of the more active 
days and four of the less active days of the 
week; and Oc'tober 1994, four of the more cc-
'tivo days of the week and five of the less ad-
'tive days. In the absence of 'trading-day van-
a'tions (which is the case if all 7 days have 
same impor'tanco), same-month comparisons are 
s'tjll of limi'ted value, because they measure 
the average movement over the 12-month period 
and not the most recen't movements. For in-
s'tance, same-month comparisons may indicate a 
con'tinuing grow'th of activi'ty, while in fact 
the 'trend-cycle has been falling for the last 
few months (which seasonal adjustment would 
reveal). 

Les series 'temporelles socio-économiques comp-
tent quatre conposan'tes pnincipales: la 'ten-
dance-cycle, la saisonnali't, la composan'te 
a+'tribuablo a la rotation des jours at la com-
posante irrógulire. Lin'térêt por'te génórale-
ment sur la 'tendance-cycle, qui reflè'te lvo-
lution fondamen'tale de la srie (ex. le cycle 
des affaires), 'landis que les au'tres compo-
san'tes 'traduisent des mouvemen'ts passagers a 
court 'terme. Les variations saisonnires son't 
le produi't des effets direc'ts at indirec'ts des 
saisons clima'tiques e't ins'ti'tu'tionnelles lex. 
Noel); elles 'tenden't A se rp'ter dannée en 
anne. La composante de ro'ta'tion des jours 
provien't du fai't quo l'impor'tance rela'tive des 
jours vane systématiquement I lin'térieur de 
la semaine at quo le nombre de chacun des 
jours dens un mois donnóe vane dune annóe I 
lautre. Par exemple, dimanche connai't typi-
quemen't moms dlactivit6 que les au'tres jours, 
e't le nombre de diiianches, lundis, etc, an 
juillet (disons) change d'anne an anne. 
Enfin, la composante irróguliIre est un rsidu 
incorporant les orreurs do mesure ainsi quo 
les óvnements qui so produisen't de manilre 
irróguliIre. 

Ainsi, los composantes saisonnire at irrgu-
hIre, do ro'ta'tion des jours masquen't la corn-
posante fondamen'tale de la srie, qui est ha 
*endance-cycle. La désaisonnalisa'tion consis'te 
a re'tirer los composantes saisonnilre at do 
ro'tation des jours de la srie. E].le contnibue 
done I rvélor la tendance-cycle. On doit Ge-
pendant garden a Pespri't quo la série dsai-
sonnahise comprend non soulement ha tendance-
cycle mais aussi ha composante irrguliIre 
('techniquement difficilo I isoler pour los 
mois couran'ts) . Los comparaisons sur mois ad-
jacen'ts de la s&ie dsaisonnahise sont done 
affec'tees par los fluctuations irrgulires. 

Beaucoup dusagers do donnes chronologiques 
percoiven't los comparaisons sur mois homolo-
gues comme un subs'titu't a ha désaisonnalisa-
'lion. Ils doivent lIre conscients des limita-
tions de pareihles comparaisons, sur'tout an 
presence de composante do rotation des jours. 
Une baisse en'tre oc'tobre 1993 at oc'tobre 1994, 
par exemple, pout Itre on'lilrement due au fail 
qu'oc'tobre 1993 con'tenait dinq des jours los 
plus ac*ifs do la selnaine at quatro des jours 
les moms actifs; e't oc'tobre 1994, quatre des 
jours ac'tifs at dinq dos jours inac'tifs. En 
labsence de variations do rotation des jours 
(cc qui se produit si los 7 jours on't la memo 
importance), los comparaisons sur mois homole-
guos reste dune u'tihitó lirnitle, parce 
quelles mesurent he mouvemont noyen pour 
lensemble des douze nois at non pas los 
mouvemenks les plus récents. Ainsi, los corn-
paraisons sun mois homologuos peuven't indiquer 
une hausse poursuivie de Pactivi'té, 'landis 
quen felt la tondance-cycle est on chute 
depuis quelques mois (cc que révélerait la 
dCsaisonnahisation). 

. 

. 
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. In order to seasonally adjust its time series, 
Statistics Canada uses the X-11-ARIHA method. 
The method is a combination of the ARIMA fore- 

• casting method and of the X-11 seasonal ad-
justment method, which is a ratio-to-moving 
average method. 

During the transition period between the old 
and the new survey introduced in January 1989, 
the seasonally adjusted series obtained from 
the X-11-ARIMA method were smoothed by a 
three-month moving average. The need for such 
smoothing, which aimed at eliminating the dis-
ruptions introduced by the new survey design 
and methodology, has now disappeared. Starting 
in 1991, the practice is discontinued, both 
for the current and the past estimates. 

The Hholesale Trade series form a system of 21 
series: the Canada grand total, the 11 provin-
cial totals (including the two territories 
combined) and the 9 trade group totals. For 
non-seasonally adjusted series, the eleven 
provincial totals add to the grand total for 
each month, and similarly for the nine trade 
group totals. Unfortunately, seasonal adjust-
ment removes the additivity of a system of 
series: small discrepancies which generally 
vary between -1Z and 1?., are observed between 
the sum of the seasonally adjusted components 
and the seasonally adjusted grand total. Re-
sponding to the need of the series users, 
Statistics Canada now applies an harmonization 
process to the seasonally adjusted Hholesale 
Trade series, in order to restore their ad-
ditivity. The process is such a) that the co.-
ponents are codified as little as possible in 
percentage, b) that the components add to the 
grand total for each month and c) that, for 
each component, the monthly values add up to 
the yearly totals of the non-adjusted series 
This harmonization process is applied to the 
trade group totals with respect to the grand 
total, and then to the provincial totals with 
respect to the same grand total. 

Co.parlson To Other Sources 

The redesigned survey differs from the old 
monthly in several respects. 

The survey design is described in Appendix II. 
Salient differences include an improved survey 
frame, regional collection of data, increased 
edits and a better imputation system. 

In terms of data availability, for the first 
time, sales by trade group is now published. 

From 1981 to the present, CANSIM contains 
converted monthly trade group and geographical 
data. 

. 

. 

Pour désaisonnaliser ses chroniques, Statisfi-
que Canada utilise La mthode X-11-ARMMI. La 
méthode est une combinaison de la méthode de 
prevision ARMMI (ARIMA) at de la method. 
désaisonnalisation X-11, qui est une méthode 
du type rapport è la moyenn. mobile. 

Durant la période de transition entre lan-
cienne at la nouvelle enquête introduito an 
janvier 1989, los series desaisonnalisees ob-
tenues do La méthode X-11-ARIIPII ótaient lis-
sees par une moyenne mobile de trois mois. La 
nécossité de ce lissago, qui visait a éliminer 
les perturbations introduites par Is nouveau 
plan do sondage at Is nouvelle méthodologie, 
est maintenant disparue. A partir de 1991, 
cette pratique eSt abandonnóe autarit pour los 
chiffros courants que passes. 

Los series du Commerce do gros ferment un sys-
tè.e do 21 series: Is grand total canadien, 
les 11 totaux provinciaux (avec les deux ter-
ritoires co.binés) at los 9 totaux par groupe 
do commerce. Pour les series non désaisonnali-
sees, les onze totaux provinciaux s'addition-
nent au grand total pour chaque mois; do memo, 
les neuf totaux par groupe do commerce. Plal-
heureusement la désaisannalisation enlève son 
additivité C un syste.o do series: do faibles 
écarts, qui varient généralement entre -1Z at 
I Z, sobsorvent entro la so..e dos compo-
santes désaisonnalisées at Is grand total 
désaisaisonnalisé. A La dewande des usag.rs 
des series, Statistique Canada applique main-
tenant urt procédé do reconciliation aux series 
désaisonrtalisées du Commerce do gros, af in 
den rostituer ladditivitó. I.e procédé est 
tel a) que los composantes du système soient 
.odifié.s Is coins possible an pourcentage, 
b) que Los composantes so somment au grand 
total pour chaque mois at c) que pour chaque 
co.posante los valeurs mensu.11es saddition-
nont aux totaux annuals do la série non désai-
sonnalisóe. Ce procédé do reconciliation est 
appliqué aux totaux par groupos do commerce 
par rapport au grand total; puis, aux totaux 
provinciaux par rapport au même grand total. 

Caparaison avac d' autres sources 

LonquCie monsuolle rouaniee diffCre do La 
précédente sous plusieurs aspects. 

La plan do ]enquêto est dicrit C lappendico 
II. Parmi los differences saillantes figuront 
uno base denquCte améliorCc, la collecto ré-
gionale dos données, des contrâles accrus at 
un systeme diiuputation affiné. 

En cc qul concerne los données disponibles, on 
public pour La premiere fois les chiffres 
daffairas salon Is groups do co.a.rce. 

Do 1981 jusquC maintenant, CANSIM contient 
los données mensuellos converties pour los 
groupes de commerce at les regions géographi-
ques. 
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recherche. Votre abonnement vous permettra de connaitre tous les faits. 
Nous savons que L'emploi vile revenu en perspective deviendra pour vous un 
ouiil indispensable. C'EST GARANTI. Si vous n'ëtes pas satisfait aprés avoir lu 
le premier numCro. nous vous REMBOURSERONS Ic montant payé pour les 
numéros I venir. Abonnez-vous I Perspective (n° 75-OOIOXPF au cat.) des 
aujourdhui. 

ABONNEZ-VOUS DES MAINTENANT! 
Pour 51 S seulement (TPS de 3.92 Sen SUS). vous rcccrcz les plus ricentes 
recherches sur lemploi et Ic resenu (quatre numeros par annécc Labornement 
est de 68 S US aux Etats-Unis et de 80$ US dans les autres pays. Faites parvenir 
votre commande par télécopieur (VISA ou MasterCard) au (613) 951-1584, par 
téléphone (sans frais) au 1.800.267-6677, par coumer I Statistique Canada, 
Division du marketing. Vente et service, 120, avenue Parkdale. Ottawa (Ontario) 
K I A 0T6. Ou comntuniquez avec le Centre de consultation de Statistique Canada 
le plus près. (Voir La liste dans Ia présente publication), 

Our team of experts brings you the latest labour and income data. 
Each quarterly issue provides: 
V topical articles on current labour and income trends 

V more than 50 key labour and income indicators 

V a review of ongoing research 

I information on new surveys 

As a special bonus, twice a year you will also receive The Labour 
Market Review, giving you timely analysis on labour market 
performance over the previous six months or year. 
And all For only S56 
Thousands of Canadian professionals turn to Perspectives to discover 
emerging trends in labour and income and to stay up to date on the 
latest research findings. As a subscriber, you will get the inside story. 
We know you'll find Perspectives indispensable. GUARANTEED. 
If you aren't convinced after reading the first issue, we'll give you a 
FULL REFUND on all outstanding issues. Order your subscription 
to Perspectives today (Cat. No. 75-00I0XPE). 

ORDER NOW! 
For only S6 rlus S3.92 GST) you will receive the latest labour and 
income research i -tissues per year>. Subscription rates are US$68 
for U.S. customers and US$80 for customers in other countries. 
Fax your VISA or MasterCard order to: (613) 951.1584. 
Call toll free: 1-800-267-6677. Or mail to: Statistics Canada, 
Marketing Division. Sales and Service. 120 Parkdale Ave.. Ottawa, 
Ontario K IA 016. Or contact your nearest Statistics Canada 
Reference Centre listed in this publication. 
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1•800267•6677 	1f!J (613) 951.1584 
Marketing Division 	Charge to VISA or 	 VISA. MasterCard and 
Publication Sales 	MasterCard. Outside 	Purchase Orders Only 

Statistics Canada 	Canada and the U.S. call 	Please do not send Confir- 
Ottawa, Ontario 	613) 9517277 	Please 	mation. A fax will be treated 
Canada KIA 0T6 	00 not send conlirrnation. 	as an oricnai order. 

(Please print) 

(Check only one 

Please charge my: 	VISA 	 MasterCard 

Card Number I 	 I 	I 

Signature 	 Expiry Date 

Payment enclosed 	$ 

Please maie cheque or money order payable to the 
Receiver General for Canada - Publications. 

.J 	PurchaseOrderNumber 1 	i 	i 	i 	I 	i 	i 	I 
(Please enclose) 

Company 

Department 

Attention 	 Title 

Address 

City 	 Province 

) 	 C 	C 
Postal Code 	Phone 	 Fax 

Please ensure that all inlormation is completed Authorized Signature 

Catalogue 
Number 

. 
Tdle 

Date of 
Issue 

Or 
Indicate an 

's 
subscripbons 

Annual Subscription 
Bk Price 

Quantity Total 

$ 

Canada 	United 
States 

S 	USS 

1 
Other 

Countries 
USS 

Note: Catalogue prices for U.S. and other countries are shown in US dollars. 
SUBTOTAL 

 ________ 
DISCOUNT 
f applicable) 

GST Registration # R121491807 
GST (7%) 

(Canadian clients Only) 
Cheque or money order should be made payable to the 
Receiver General for Canada - Publications GRAND TOTAL 

. 	Canadian Clients pay in Canadian funds and add 7% GST. Foreign clients pay total amount in US funds 
drawn on a US bank. Prices for US and foreign clients are shown in US dollars. FPF 093238 
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1•800•2676677 	1f!J (613) 9511584 
Division du marketing 	Fates debiter votre compte 	VISA. MasterCard et bon de 
Vente des publications VISA ou MasterCard. De 	commande seulement.  
Statistique Canada 	lexteneur du Canada et des 	Veuillez ne pas envoyer cle 
Ottawa (Ontario) 	Etats-Unis. composes le 	confirmation; le bon télé- 
Canada K1A 0T6 	(613) 951-7277 Veuillez ne 	copie bent lieu de corn-  

paz envoyer de confirmation 	mande origlnale 

(Veuillez ecr,re en caracteres d'impnmene, 

c 

	

(Cochez une seule 	ase) 
 

VeuiIIez débiter mon compte 	VISA 	MasterCard 

N 0 	de carte 	I 	I 	I 	I 	I 	I 	I 	I 	I 

I 	I 
Signature 	 Date dexpiration 

Paiement inclus _________________________________ S 

Veurllez faire parverlir votre cheque ou mandat-poste a lordre du 
Receveur general du Canada - Publications 

N °  du bon de commande  
Veuillez jondre le born 

Compagnue 

Service 

A 'attention de 	 Fonction 

Adresse 

r 
Ville 	 -- 	 Province 

( 	) 

Veuiltez vous assurer de remplir le bon au complet. 

Code postal 	 Téléphone 	 Télecopieur  

Signature de Ia personne autorisee 

Numero au 
catalogue Titre 

Edition 
demandée 

Ou 

Inscrire 
pour es I 

abonnernents 

Abonnement annuel ou 
prjx de Ia publication 

QuantitO Total 

$ 

Canada 	Etats- 	Autres 
Unus 	pays 

$ 	I 	SUS 

' 	Veuillez noter que les prix au catalogue pour les E.-u. et les autres pays sont 
donnés en dollars américains. 

TOTAL 

REDUCTION 
(sil y a lieu) 

TPSN°R121491807 
TPS (7 %) 

(Clients canadiens seulement) 
Le cheque ou mandat-poste doit être etabli a l'ordre du 
Receveur general du Canada - Publications. TOTAL GENERAL 

Les clients cartaduens paient en dollars canadiens et a)outent Ia TPS de 7 	Les clients a letranger 
paient le montant total en dollars US tires sur une banque arnericaine P F 093238 

Statistique 	Statistics 	
+I 

Canada Canada 	 CanadaI  


